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THE  CASE  FOR 
J   SPOIMSORED  FILMS    ^ 


^^UNI 


UNITED  AIR  LINES 
IS  ALL  WRAPPED  UP 
IN  SPONSORED  FILMS 


says  John  M.  Clampitt,  Director  of  Advertising 
and  Sales  Promotion  for  United  Air  Lines 


"We've  found  that  in  the  air  transportation  in- 
dustry sponsored  films  are  an  effective,  attractive, 
entertaining  and  economical  means  of  telling  our  many- 
faceted  sales  story.  That's  why  films  have  become  an 
integral  part  of  our  advertising  and  sales  promotion 
activities.  We  have  found  them  to  be  a  successful 
medium  through  which  we  maintain  and  magnify  our 
corporate  image  and  stimulate  interest  in  travel;  this 
interest,  in  turn,  stimulates  a  desire  to  travel  by  air... 
specifically  via  United  Air  Lines. 

"Right  now  we're  all  wrapped  up  in  our  popular 
'Holiday  m  Hawaii'  film.  Modern  is  doing  an  excellent 
job  of  distributing  the  film  to  travel-minded,  adult 
audiences  via  general  bookings  and  television  stations 
nation-wide.  This  exposure  certainly  helps  attain  com- 
pany communications  goals." 

PARTNERS  IN  SUCCESS 


TITLE 

BOOKINGS 

SHOWINGS 

AUDIENCE 

Holiday  In  Hawaii 

16,808 

23,960 

1.477,763 

California,  A  World  In 

A  Week 

7,032 

9,731 

515,435 

Flight  803 

4,481 

6,766 

418,510 

The  Sky  Is  For  Everyone 

867 

1,313 

61,728 

Ottice  In  The  Sky 

3,461 

4,595 

223,297 

Ski  Country,  U.S.A. 

2,283 
TELEVISION 

3,090 

181,962 

Holiday  in  Hawaii 

365 

396 

16,439,100 

California,  A  World  In 

A  Week 

296 

321 

11,852,200 

Office  In  The  Sky 

170 

188 

6,506,200 

SkiCountry,  U.S.A.  (New 

Film)     36 

37 

1,288,600 
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talking  picture  service,  inc. 


MAIN  OFFICE -3  East  54th  Street,  New  York  22.  N.  Y. 


SALES  OFFICES: 

CHICAGO-Prudential  Plaza 
LOS  ANGELES-1717  N    Highland  Ave. 
NEW  YORK-3  East  54lh  Street 
PITTSBURGH  -910  Pcnn  Avenue 
SAN  FRANCISCO- 16  Spear  Street 
WASHINGTON     1629  K  St  .  N  W. 

DON  MILLS,  ONTARIO- 1875  Leslie  Street 
(Pdit  ot  Metro.  Toronto) 


Delaware  7  3252 

Hollywood  2  2201 

Plaza  8  2900 

Grant  1  9118 

Yukon  2  9414 

2968466 

444-7347 


FILM  LIBRARIES: 

Anchorage  •  Atlanta  •  Boston  •  Bultalo  •  Ccdai  Rapids  •  Chailotle  •  Chicago 
Cincinnati  •  Cleveland  •  Dallas  •  Denver  •  Detroit  •  Harrisburg  •  Honolulu  • 
Houston  •  Indianapolis  •  Kansas  City  •  Los  Angeles  •  Memphis  •  Milwaukee 
leapolis  •  New  Orleans  •  New  York  Metropolitan  Area  (N  Y  and  Summit, 
laha  •  Philadelphia  •  Pittsburgh  •  St  Louis  •  San  Francisco  •  Seattle  • 
and  Don  Mills,  Ontario.  Canada 
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Wilding  International 


another  Business  Communications  division  of  Wilding 


A  VVi/(/ing  InlernotionnI  cnmeramrin  fi/ms  a  scene  on  Jocotion  in  /(ti/y. 

Ho\A/  would  you  like  to  make  a  movie 
overseas... at  one-half  the  usual  cost? 


Tell  us  your  needs-Does  your  company  have  a  story  to 
tell  about  a  manufacturing  plant  in  France?... an  oil  well  in 
Iran?. ..a  warehouse  in  Hong  Kong? 

Around-the-world  filming  experience— Let  Wilding  Inter- 
national film  it  for  you.  Since  1960,  we  have  provided  high- 
quality  35mm  Eastman  Color  motion  picture  and  still 
coverage  from  such  places  as  Italy,  Libya,  Japan,  Australia, 
Brazil,  Egypt  and  Thailand.  In  fact,  we've  made  films  in  over 
forty  countries. 

You  pay  less— Here's  the  best  part.  Overseas  films  produccil 
by  Wilding  Infernational  can  cost  as  li((Je  as  onc-/iaif  \vha\ 
you  would  expect  to  pay.  You  pay  less  because  several 
Wilding  clients  underwrite  the  travel  costs. 
Top-quality  production— The  result  of  sharing  travel  costs 


is  that  you  get  ail  the  film  you  pay  for. ..not  a  stack  of  ticket 
stubs  and  expense  reports.  And  you  are  assured  a  top- 
quality  film  because  finishing  is  done  in  America  under 
complete  Wilding  control. 

Satisfied  clients— Clients  who  have  gone  world-wide  with 
Wilding  include  Alitalia  Air  Lines,  Eastman  Kodak,  Mara- 
thon Oil,  the  United  States  Navy,  the  Peace  Corps  and 
many  more. 

Contact  Wilding  — P'or  more  information  about  Wilding 
International,  write  Adv.  Dept.,  Wilding,  1345  Argyle, 
Chicago,  111.  fi0()40.  A  Wilding  representative  can  show 
you  sample  films,  and  discuss  your  particular  needs. 
Offices  also  in  Detroit,  New  York,  Cleveland,  Los  Angeles, 
San  Francisco,  Cincinnati,  Washington,  and  Toronto. 


A  communications  agency  specializing  in  marketing  and  promotion 

\Nl  LDI  N  G 


Meet ^f *'■*'' ^£^^  the  most  complete  line  of  audio- visual  projection  equipment 
—  SERIES  70  16mm  PROJECTORS      =^#^  J       f"»'  audiences  from  room 


size  to  auditoriums  —  MOVIEM ATIC  REPEATER  PROJECTOR      |,^q 
for  convenient,  self  contained,  always  ready  to  go  projection  —   SILENT  16 
'Rp'l^        for  athletic  coaches  and  motion  analysis  —  DUOLITE 


TWO-WAY         '*I^|rj       ^^''^  daylight  or  dark,  classroom  or  auditorium 
projection  —  70-1600  ARC  PROJECTOR       m      for  ultra  large,  theater  size 


audiences  —  SOUNDVIEW     S^a«0     for  silent  and  sound  filmstrip 


presentations— CRAIG  VIEWERS,  SPLICERS  AND  REWINDS     |^ 


for  film  maintenance,  previewing  and  editing  —  and  NOW  the  newest,  most 


versatile  member  of  the  KALART  VICTOR  familv  the  SOUNDSTRIP 


SYSTEM      J  ^^3     for  talking  still  pictures  without  records  or  magnetic  tapes. 


Truly,  the  filmstrip  that  "speaks  for  itself."         WRITE     j^r    TODAY  FOR 


THE  COMPLETE  STORY 


<^KALARn 
Department  47,  Plainville,  Connecticut  06062 
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Seleclivil  V 


is  the  key  to  ([uality 


creative  edltiiu/  (idd.s  pace,  ii)ij)act ,  aiul  Unit 
final  hlendiufi  of  sound  and  pictaif  /rln'cli  i/ires 
"  Itdirf  Ixdt."  mid  iiiiih-(  s  a  (food  /dcl/irr  ijn  iit. 

One  (jood  exainple:  "Invisible  Poirer  of  Coal" 

for  Nationid  Coal  Association. 
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'&T  AMERICAN  BACKERS  ASSOCIATION 
IC-TV  KnnS  ABC-TV  INTERNATIONA 
mF  AMERICAN  HOME  MAGAZINE  AUDI 
BUREAU  OF  ^IIH  |liiHil"M  CIRCU 
■TIONS    BABCOCK    &   WILCOX   B.  F.  GOO 

:iCH  ■MEEIB  the  borden 

■     BRISTOL   MYERS      CELENESE 

■  AMERICA  WMUMiMMnMi 

,    COMPANY    CBS-RADIO    CBS-TV 
NATION  ■CEnnillB  CHRISTIAN    CHUR 
[   DOW   CHEMICAL    COMPANY   EASTMAN   C 

;mical  company  ^EIEHnZHfli  east 

.N   KODAK   COMPANY   E.     I.    DUPONT   ET 

'L  CORPORATION  WESEMMKHniniMi 

Ji^ILY  CIRCLE  FOUR  ROSES  DISTILLE 
;  FOSTORIA  GLASS  CO.  ■i:MKiaiu.i:^  G 
IL  SCOUTS  OF  THE  U.S.A.  HEUBLEIN 
IC.    IBM    ^EXnUniH  INSTITUTE   0 

life  insurance  international  ni 
:el  company  ^EMMSHMM  jones  & 
lughlin  steel  company  koppers  co 
'ANY  BEliliMlliMl  ladies  home  jou 

JAL  LEVER  BROTHERS  LIFE  MAGAZINE 
1  CALL'S  MAGAZINE  ^dUlIIIIBil  NAT 
)NAL    DISTILLERS     NATIONAL    LUMBER 

i^GRS.  ASSOC,  ■iiiiiiii  iiiillM  II I  I  mil 

J  VITAMIN  FOUNDATION  NEW  YORK  LI 
i.  INSURANCE  CO.  ■DEISESHOLIN  M 
[•HIESON  PEPSI-COLA  COMPANY  PHILL 
'S-VAN  HEUSEN  ^HiniMSH  CHA 
jES  PFIZER  RAYBESTOS  REDBOOK  ROY 
J    CROWN   ■;,l'HI'IJJmlEM  THE    SATURDAY 


U-LP  Lxl  eiil  LUC£:  UC=Vv.'  s:l-(=:(3:[ 


^ENING    pnsT     S^OTT    PAPER    COMPANY 

■■i,f.H'i;ij^iffji4i:H^ii;i»  socony  mobi 

OIL  COMPANY  SEAGRAMS  SYLVANIA  E 
CCTRIC  KillMlSimijiinJI  PRODUCTS,  I 
\    TEXACO    THEATER    GUILD    TIME   MAG 

SINE  ■dniminMuNioN  carbide 

)GUE   WESTINGHOUSE  ELECTRIC    CORP. 
)MAN '  S 


DAY 


XEROX 


MSUALSCOPE 

N  C  O  R  P  O  R  AT  E  D 

I  PARK  AVENUE    "NEW  YORK  CITY  17   ■  MU  3-3513 


"PalUTiis  for  Fr<)fjre88"  Theme 
111    26lli   N;il"l    \-\    ConveiUum 

"Patterns  tor  Proj^rcss"  will  be 
the  theme  of  the  26th  Annual  Na- 
tional Audio-Visual  Convention 
and  Hxhibit,  July  17-20  at  the 
Sherman  House,  C'hieago. 

Convention  Chairman  Eloise  F. 
Kcefc  of  the  T.E.A.  Film  IJbrary, 
Dallas,  said  the  industry-wide  A-V 
event  is  expected  li>  attract  a  rec- 
ord 3,500  delegates  this  year. 

Feature  of  the  convention  will  be 
a  250-booth  trade  show  of  all  types 
of  communications  aids,  reportedly 
the  largest  industry  shi)w  of  A-V 
products  assembled  at  one  time 
under  one  roof. 

Both  motion  and  still  picture 
jirojcctors  of  every  type,  instruc- 
tional television,  classroom  phon- 
ographs and  tape  recorders,  plus  a 
wide  variety  of  accessory  equip- 
ment and  maierials  will  be  on  dis- 
play. 

For  additional  information  about 

the  NAVA  Convention  or  Exhibit 

contact  association  head  quarters  at 

1201   Spring  St.,  Fairfax,  Va.        . 

*        *        * 

Ucport   on   U.S.    Space   Flights 

Feature  of  SMPTE  Conference 

ti  The  National  Aeronautics  and 
Space  Administration  has  named 
Astronaut  William  A.  Anders  to 
appear  at  a  special  session  of  the 
Society  of  Motion  Picture  and  Tel- 
evision Engineers"  MTth  semian- 
nual Technical  Conference,  Mon- 
day, March  29. 

The  conference  is  being  held 
March  2S  to  April  2  at  the  Am- 
bassador Hotel  in  Los  Angeles. 

The  five-day  conference  will  in- 
clude sessions  on  the  following 
topics:  Aerospace  Cinematogra- 
phy: New  Materials  anil  Processes; 
Laboratory  Practices;  Instrumen- 
tation and  High-Speed  Photogra- 
phy: FAjuipmcnt  Papers  and  Oeiii- 
onstrations. 

(Jver  .'^S  manufacturers  will  be 
displaying  their  new  equipment  in 
the  4-day  exhibit.  On  Wednesday 
morning,  March  .'^  1  exhibitors 
will  demonstrate  new  items  seen 
in  the  exhibit. 

Captain  Anders.  31,  is  one  of 
14  new  astronauts  pickeil  hv 
NASA  in  late  1 96.3  to  spearhead 
the  nation's  growing  space  pro- 
gram. Anders  is  one  of  seven  chos- 
en from  the  Air  F'oree. 

Amiers  will  ■•how  film  sei.|uences 
with  narration  and  discussion  on 
the  Ciemini  and  Apollo  programs. 
I  he  films  will  cover  milestones  of 
the  p.ist  year  in  aildilioii  to  plans 


for  the  future.  Anders  will  furthe 
discuss  astronaut  training  and  re 
search  and  development. 

Anders"  presentation,  titled  A 
A\troiuiiii'\  Rcjiort  on  Manne, 
I  Uiilii.  will  be  about  an  hour  i 
length,  with  a  question-and-ar 
swer  session  following  it. 

The  program  for  the  entir 
SMPTE  conference,  released  b 
Program  Chairman,  Dr.  Richar 
J.  Goldberg,  Technicolor  Corp 
Burbank,  Calif.,  contains  mor 
than  100  jiapers.  which  are  schetl 
uled  for  15  sessions  during  th 
six-day  meeting. 

Other  session  titles  include:  Mc 
tion  Pictures  and  Television  i 
Education:  Instrumentation  an 
High-Speed  Photography;  Tek 
vision  Developments:  .Application 
of  Photographic  Instrumentatior 
and  Applicatiiins  in  Science  an- 
Technology. 

*        *        * 

W  rrlticiiiier  Kesigns  as  Chief 
at    KadianI,   Itemains   Counsel 

"'"  Adolph  M.  Wertheimer  is  plan 
ning  to  resign  .April  1  from  th 
presidency  of  Radiant  Mfg.  Corp 
a  post  he  has  held  for  24  yean 
He  will  continue  as  a  consultant  t 
the  management  of  the  Morto 
Grove.  Illinois  firm. 

^        *        * 

Saslialchewan  l«»  H<»st  .4-V 
('onference  in  Rcfiina  May  3- 

Saskatchewan's  Department  c 
Education  has  announced  plans  fci 
a  X'isual  Filucation  C"onference  t 
he  held  in  Regina,  Saskatchewar 
May  3  and  4. 

E.  Fred  HoUitlay,  supervisor  c 
the  Visual  Education  Branch,  re 
ports  that  the  conference  will  in 
elude  special  sessions  for  equip 
ment  exhibitors  representing  Bell  i 
Howell,  \iewlex.  3\L  Caiiadia 
Kodak,  Cieneral  Films,  .Anglo 
photo-Montreal,  and  others. 

He  said  film  and  filmstrip  dis 
iributors  represented  will  include 
Encyclopaedia  liritannica  Film> 
Jam  Handy  Organization;  Educa 
tional  Film  Distributors,  Toronti 
representing  International  Filr 
Bureau;  Carman  F'dueational  As 
sociates;  Eye  Gate;  McGraw-Hi! 
Co.  (Canada)  Ltd.:  Moder: 
Learning  .Aiils;  and  National  l-ilii 
Board  of  Canada. 

1  he  Honorable  George  1  rape 
Minister  of  Education  for  the  Prov 
ince  of  Saskatchewan,  will  be  th 
guest  speaker  at  the  first  night" 
b.m.niet. 

■Among  the  sjicakers  for  the  two 
day    program    are:    Dr.    J.    F.dwii 

(CONTINUII)       ON       l'A(.I         I  IGUT 


BUSINESS    SCREE! 


FOR  COLOR  AND  BLACK  &  WHITE  complete  35  mm- 

I6MM  DAILY  AND  MULTI-RANK  RELEASE  PRINT  LABORATORY,  FEATURING:  • 
ADDITIVE  COLOR  PRINTING  •  35MM  &  16MM  A  &  B  CONTACT  &  REDUCTION 
PRINTING  .  LIQUID  GATE  BLOWUPS  •  UNSQUEEZINGSCANNING  •  LIQUID  GATE 
PRINTING  .  SEPARATION  MASTERS  &  REGISTRATION  INTERNEGATIVES  •  EKTA- 
CHROME  DEVELOPING  &  KODACHROME  DAILIES  •  REVERSAL  DEVELOPING  AND 
PRINTING  .  FILM  STRIP  &  COMPLETE  TITLE  DEPARTMENT  .  SOUND  TRANS- 
FERRING, INCLUDING  35/16MM  DOUBLE  RANK  .  NEGATIVE  MATCHING  •  AIR 
CONDITIONED  FILM  &  TAPE  STORAGE  ROOMS  •  EDITING  &  CUTTING  ROOMS. 
AND  THE  FINEST  PRIVATE  SCREENING  FACILITIES  IN  THE  EAST. 


— \y 

In  the  East... it's 


MOVIELAB.  INC 
Movielab  Building 
619  W.  54TH  ST..  NEW  YORK  19.  NY..  JUOSON  6 


SEND 

IT 

WHERE? 


SEND 
IT  TO 

MECCA' 


/ 


r 


Leading  producers  everywhere  have  turned  to  Mecca  for  more 
than  a  quarter-century  for  16  and  35  mm  black  and  white 
film  processing  .  .  .  because  they  know  the  services  they 
receive  will   be  expert,    personal,   fast  and   of  top  quality. 


\m 


FILM  LABORATORIES  CORP. 

Alliliate<3  mlh  B,ron  Motion  Picturts.  rt'a,s/i/n«fon,  DC,  20007 
I  LM  CCNTER  BLDG  .  630  NINTH  AVENUE,  NEW  YORK.  NEW  YORK  10036  •  CO  5-7676 


. 


newsreel: 

(  C  l)N  I  IN  UbU   H  ROM    I' AOL   SIX  ) 

Foster,  Educational  Media  Council. 
New  York:  .Mrs.  Margaret  Divizia. 
Administrator,  Instructional  Ma- 
terials Center,  Los  Angeles  City 
School  Districts;  Miss  Sybil  Shack, 
Canadian  Teachers"  Federation; 
Dr.  Stuart  A.  Selby,  Director.  In- 
structional Resources  Center,  Col- 
lege of  Education.  Univ.  of  Sas- 
katchewan, • 

TTi<iiiiii>  KiM-li«T.  \  clcraii  AT&T 
Film  Kx«'c-iili\«-.  a  Heart  \  iriim 

M  Thomas  F.  Fischer.  55.  Film 
Project  Supervisor  for  the  Ameri- 
can Telephone  and  Telegraph 
Company.  New  York,  died  sud- 
denly of  a  heart  attack  at  home, 
February  5th.  Mr.  Fischer  had 
over  3y  years  of  service  with  the 
nell    System. 

He  was  responsible  lor  film  pro- 
tluelions  involving  safety  and  em- 
ployee training.  His  list  of  films 
include    such     recent     well-known 


The  late  Tom  Fischer 

Bell  Systems  pictures  as  Aiuuoniy 
oj  All  Ail  idem,  licjore  It's  Too 
I. ale,  and  Seconds  jar  Survival. 

Horn  in  New  York  City  in  1909, 
Mr.  Fischer  started  his  Bell  System 
service  as  a  messenger  in  1925. 
I  oilowing  several  years  in  the  Gen- 
eral Service  Department,  he  joined 
ilie  company's  film  department. 
Here,  he  served  as  a  eamer;iman, 
a  production  assistant,  and  proiiiie- 
tion  supervisor  prior  to  his  assign- 
ment   as    film    project    supervisor. 

During  World  War  II,  Mr. 
Fischer  served  over  four  years  with 
the  U.S.  Navy  as  a  Chief  Photog- 
rapher's Male.  His  imu  of  tiuty 
ineliideil  se\eral  overseas  assign- 
menls.  • 

»        * 

I2ih   liii'l    \.l   Film  F<-Mi>al 

\<liU    \\MiriU,    Mon*  Calc<n»rif>i 

I  he    I2il)   International  Adver- 
lisuig   I  ilni   I  eslival,  scheduled   lor 


June  14-19  in  Cannes,  France,  wil 
feature  additional  primary  award' 
and  increased  categories  for  en 
tries. 

There  will  be  28  different  elassi 
fications  matched  to  lengths  ant 
production  techniques  of  the  film 
For  the  first  time,  both  the  ad 
vertising  agency  and  the  productior 
company  will  receive  the  winnini 
silver  cup.  as  well  as  the  gold 
silver  and  bronze  plaques  awardei 
to  first,  second  and  third  prize 
winners. 

A   Total   of   64   Awards 

With  duplicate  prizes  and  mon 
categories,  the  total  number  of  pri 
mary  awards  rises  this  year  to  6' 
from   28. 

In  addition  to  category  an( 
grand  prizes,  two  special  award 
are  given  each  year  by  the  loca 
municipality,  either  Cannes  or  Ven 
ice,  Italy,  which  alternate  as  hos 
sites  for  the  festival.  These  go  t( 
the  film  production  company  ii 
television  and  in  cinema  which  re 
ceive  the  highest  number  of  tola 
ranking   points   from   the    jury. 

Protlueers  of  television  and  filn 
advertising  and  advertising  agencie 
from  the  United  States  and  up  ti 
30  other  countries  will  enter  thei 
advertising  films  in  the  competi 
tion.  Most  of  the  U.S.  entries  ar 
expected  to  he  in  the  televisioi 
group,  as  in  the  past. 

V.  S.  Took   10  Trophies 

At  last  year's  festival.  U.S.  en 
tries  came  away  with  ten  inter 
national  awards  in  Ihe  televisioi 
grouping  and  two  in  the  cineni 
classification. 

Peter  E.  Taylor,  director  gener;i 

of  Screen  Advertising  World   .As 

soeiation,    sponsor   of   the    annu;i 

event,   said    more    than    1 800    ad 

vertising    professionals     from     al 

parts  of  the  world  are  expected  ti 

attend    the    week-long    screening 

at  the  Palais  des  Festivals  in  Can 

nes.  c 

*        *        * 

Sill   Sfhwarlz   in   iN'ew    \-\'  Pos 

at    Alomit'    Fiicr^y    ('ommissioi 

Sill  I..  Schwartz  has  joined  tin 
.Atomic  Energy  Commission's  filn 
program  as  assistant  ti>  the  chiel 
Audio  Visual  Branch,  Division  o 
Puhlie  lnlorm;ilion. 

His  iminediate  past  experienci 
includes  1  1  years  as  chief  of  script 
anil  three  years  as  assistant  chie 
loi  the  Motion  Picture  Service.  Of 
fice  of  Inform, iiioM.  Department  o 
Agriculture. 

He  has  written  more  than  (i( 
film  scripts  for  the  department,  in 
eluding  A ifiii  allure .  L  SA.  vvhiel 
has  been  televised,  shown  at  tin 
Seattle  World's  Fair,  and  is  nov 
in  world-wide  distribution  in  3.' 
languages.  « 


BUSINESS    SCREEr 


INDUSTFtlAL,    MOTIOKT    PICTUR-ES        INOUSTFtl AL    SHQ-WS        SALES    MEETINOS    •    TRAINIlvTC  ■ 

TV    C01k41v/IER,CIAI_,S        FtADIO    COluIlvIER-CI AI_,S        SOUNTD    F'lL.l-ISTR.IPS        AKTIlwl ATION"    •    Bt-'£ 
THEATR-E        CLOSED    CIR.CUIT   TELEVISION         INCENTIVE    PR-OORAI-IS  COLLATER.ALj    M.^-. 


A  ma/or  trade  paper  announced 
the  oUiance  of  the  Niles  organi- 
zation and  MCI  with  a  banner 
headline.  It  was  stated  that 
together,  these  two  giants  in 
the  business  communications 
industry  could  provide  "greater 
depth"  than  was  available 
elsewhere.  And,  we  might  add, 
the  broadest  possible  service 
in  telling  your  product  or  com- 
pany story. 


u 

[mq    I 

IN  THE  $500  MILLION 
BUSINESS 
COMMUNICATIONS 
INDUSTRY ...  A 
SIGNinCANT 
DEVELOPMENT 


H 


E  WANTED  A  SALES  MEETING  WITH  A  'LITTLE  ZIP.'  In  one  of  our  first  joint  ventures,  an 
executive  of  a  major  corporation  came  to  us  and  said  that  his  firm  was  about  to  introduce  a 
new  product  line  to  its  dealers,  and  wanted  to  do  so  with  a  "little  zip."  With  that,  he  laid  the  whole  project  in  our 
laps.  Subsequently,  we  suggested  an  approach,  which  was  accepted.  It  was  a  rather  unique  combination  of  film  and 
live  theatre.  We  produced  the  entire  presentation,  and  it  was  a  resounding  success. 

In  essence,  this  is  the  purpose  of  our  alliance... to  offer  you  the  most  experienced  one-stop  counselling  and  pro- 
duction service  available. ..highly  skilled  in  all  your  business  communications  needs.  For  sales  meetings,  business 
theatre,  industrial  shows  and  the  like,  we  have  the  finest  in  writers,  choreographers,  directors,  set  designers,  lighting 
technicians,  etc.,  available.  For  audio-visual  production,  we  have  fully  staffed  studios  in  Chicago,  Hollywood  and 
New  York.  Regardless  of  the  size  or  scope  of  your  needs— we  are  ready  to  serve  you. 

We  are  confident  that  our  combined  staff,  facilities  and  talent  pool  are  unparalleled  anywhere  for  depth  and 
service.  We  believe  we  can  prove  it  to  you.  -^ 


^^^^^X'^^^^^ 


I'n^cl  A.  Nilns.  Pro.sidi'iil 
Ircd  A.  Nilos    Commiini<:.ili(>ns  Ccnli-rs.  ]nv 


Ervin  J.  Brabnc.  President 
M.irkrtins  Concepts.  Inc. 


Niles   is   currently   working   for,   or  tias   worked   in   the    past    few 
months  for  these  clients: 

American  Oil  Company  •  Anheuser-Busch  •  ATST  •  Atomic  Ivnersy  Commission 
Beatrice  Foods  •  Chevrolet  •  Department  of  Defense  •  Dow  Chemical  •  General 
Electric  •  General  Mills  •  Greyhound  •  Hamms  Beer  •  Ilelene  Curtis  •  Honeywell 
International  Shoe  •  Kaiser  Industries  •  Kraft  •  .MontKomery  Ward  •  National 
Association  of  Manufacturers  •  National  Tea  •  New  York  Port  Authority  •  Quaker 
Oats  •  Sears  Roebuck  •  United  Nations  •  Western  Electric  •  WcstinRhousc  •  Zenith 


MCM    is    currently   working   for,   or  has   worked    in    the   past    few 
months    for   these    clients: 

Admiral  •  Abbott  l.abor.ilories  •  Coca  Cola  •  Colgate  •  Chevrolet  •  Chrysler 
Fedders  •  Ford  of  Canada  •  Frigidaire  •  (i.M.  Diesel  •  General  Electric  •  Gillette 
Green  Giant  •  Hammond  Organ  •  Hotpoint  •  I.B.M.  >  Kelvinator*  Lincoln-Mercury 
Marathon  Oil  •  Monsanto  •  Motorola  •  Nabisco  •  'Parade  '  Magazine  •  Phillips  66 
Pontiac  •  Schaeffers  Beer  •  Schenley  •  Studcbaker  •  "This  Week"  Magazine 
Toledo   Kitchen  Machines  •  Triumph   Motor  Car  •  Westinghousc  •  Zcnilii 


Cull  or  write  the  Niles  or  MC/  office  most  convenient  to  you  for  oddilionn/  informolion.  A  call  to  nny  individunl  office  is  a  call  to  Nilcs-MCI. 


Fred  A.  Niles  _.      ^^-^^-^    . 

Communications  Centers,  Inc.  |feM=  ^  i4Jlfl 


lOSH  VV.  Washington  Blvd..  Chicigo,   Illinois         SI-:  «.4181 

650  North  Bronson  Avenue,  [iollywood,  California         MO  3-81S4 

108  West  End  Avenue.  New  York.  New  York        SU  7-8770 


Marketing  Concepts,  Inc. 

598  Madison  Avenue,  Now  York.  New  York         PI.  I-40f''' 
1715  Fisher  Building.  Detroit.  Michigan        B7."i-Mis 
664  N.  Rush  St..  Chicago.  Illinois        664-7901 
933  Ridge  Avenue.  Pittsburgh.  Pennsylvania        ;":;'<'^ 
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liPhat  kind  of 
airline  is  tiiis 
anyway 


ImaHino,  commissioning  Duke 
Ellington  to  vvritn  an  industrial  film 
score.'  Cy  Coleman,  too.-  And  movies 
without  narration.'  Or  those  "Ameri- 
can Miniatures"',  4'/i  minute  mood 
pieces  that  give  you  an  impression  of 
a  place  and  its  people.  What  airline 
would  dare  "reissue"  a  19:i3  aviation 
film'  in  this  Aslrojet  age? 

The  answer  is  American  Airlines. 

American's  film  philosophy  is  very 
simple:  "we  try  to  make  the  most  in- 
teresting, imaginative  films  we  are  capable  of." 
Association  Films  distributes  American's  films 
non-lhealrically  and  on  television. 

We  have  a  philosophy  of  our  own:  "to  reach  the 
right  audien(:r;s,  efficiently,  effectively  and  crea- 
tively." We  Ixriieve  that  distribution  is  a  lot  more 


m'":i 


than  the  trafficking  of  prints.  Success- 
ful distribution,  which  means  in  its 
simplest  terms  audience  fulfillment, 
calls  for  the  same  kind  of  creative 
Ihinking-and  even  daring— that  goes 
into  filmmaking. 

We're  delighted  to  have  American 
as  a  client.  Their  films  are  always 
busy  (in  the  past  12  months  they  were 
screened  over  30,000  tim(!s),  audiences 
s.iy  very  nice  things  about  them  (we 
play  these  reactions  back  to  American 
each  month)  and,  frankly,  they're  fun  to  work 
with. 

How  we  do  nur  job  is  spelled  out  in  "The  View- 
ing Millions",  a  brochure  we'll  be  happy  to  send 
along.  W(!'ll  enclose  a  copy  of  American's  film 
ciiliilog,  loo.  It's  a  beauty. 


America's      Fi 


Hssociation  Films,  Inc. 

347  Mad    on  Avenue.   Nov;   York,    New   York  10017 
Distributor  —   First      with      America's     Major     Fill 


Sponsors 


RIOCEFIEID,  N.  I. 

Broad  at  Elm 
WHilnty  3-8200 


LA  CRAi 
661  Hillgi> 
352-33 


1.  Ail'o(rfl(lil   (Hill  Hllltrr  I'riMlurU'in, 
•nd  virtllon  imi  <1 


DAllAS,  TEXAS 
1621  r;faiion  St. 
Rivirt,  iu  3-8759 


Thr    Mill' 

.MitllMn,  . 


OAKMONT,  PA. 

324  Oclawaie  Ave. 

Allegtieny  County 

828-5900 


HAYWARD,  CALIF. 

?535a  Cypress  Ave. 
7830100 


IN  CANADA 

Association-Industrial  Films 

135  Peter  St.,  Toronto  28,  Ontario 

EM  2-2501 


><l>aiii    I'ru.lii,  tli.iio     .1.    NiH    Yi>rk    t.Vuillo  l>ro,1iii(lun*)      4.    Ill  kpiiru.  lil»torlt-«l 
''.   Fly  Amrrlrin  (Thr  HInry  iif  .^Imlrrii  Air  TriniiinrlatlnnI 


BUSINESS    SCREE 


AWARDS  COMPETITION  FOR  BLSIXF.SS 


THE  AMERICAN    FILM   FESTIVAL 

Sponsored  by  the  Educational 

Film  Library  Association 

New   York   City   April    21-24,    1965 

fi-  The  IMh?  American  Film  Koslival,  spon- 
sored by  the  Educational  Film  Library  Asso- 
ciation, representing  school,  university  and 
public  libraries,  and  film  libraries  throughout 
the  r.  S.  will  be  held  April  21-24  at  the  Ml- 
more  Hotel,  New  ^'ork  City. 

Categories:  32  major  areas  of  education  and 
information,  art  and  culture,  religion  and  ethics, 
business  and  industry,  and  health  and  medicine 
N^ill  be  offered  for  final  judging  by  screening 
groups  during  the  Festival.  Elections  will  have 
been  made  by  pre-screening  juries  for  final 
entries. 

Awards:  Blue  Ribbon  (certificate)  Awards 
to  be  presented  at  banquet,  Friday,  April  23. 
Entries  closed  on  January  20,  1965.  • 

THE  FOURTH  ANNUAL  FILM  FESTIVAL 

AMERICAN  PERSONNEL  &  GUIDANCE 

ASSOCIATION 

Held    in    conjunction    with   the   Annual 
APGA   Convention    of   Minneapolis,    April    12-15 

Categories:  Films  and  filmstrips  in  the  fol- 
lowing categories  will  be  presented:  Careers; 
Inter-Personal  Relations;  Educational  Planning, 
Rehabilitation;  Counseling  Techniques. 

Sei.i.ction:  All  films  and  filmstrips  presented 
at  the  Film  Festival  are  previewed  before  the 
final  invitation  to  the  producer.  Generally  75 
to  100  films  are  previewed,  and  25  to  30 
are  chosen.  Selection  is  aimed  tt)  provide  as 
wide  a  program  as  possible. 

iNfORMATioN:  Copies  of  the  programs  and 
further  information  about  APGA  Film  Festi- 
vals are  available  from  Laura  Mae  Kress,  Film 
Festival  Coordinator,  1609  New  Hampshire 
Avenue.  N.W..  Washington.  DC.  20009.        • 


THE   13TH   ANNUAL  COLUMBUS 
FILM  FESTIVAL  AND   AWARDS 

Sponsored   by  the 

Film   Council   of  Greater  Columbus 

in   association   with   the 

Columbus  Area   Chamber  of  Commerce 

.\Hards    .Screenings    (for    (ienerul    I'lililir)  : 

October  2-3  (aft.  &  evening)  at  Battelle 

Memorial  Institute.  ChrLs  Awards  Banquet: 

Friday,  Oct.  1st  at  Columbus  (;aller> 

of  Fine  Arts,  Derby  Court  (evening). 

Entries:  Film  producers  and  sponsors  are  in- 
vited to  enter  motion  pictures  and  filmstrips 
produced  in  1963,  1964  and  1965.  provided 
they  have  not  been  previously  submitted  to 
any  Columbus  Film  Festival.  Entries  (in  the 
categories  enumerated  below )  must  be  ac- 
companied by  3x5  cards  (for  preview  commit- 
tees )  ntning  type  of  audience  intended. 

Films  are  judged  by  professionals  in  the  vari- 
ous fields.  Entry  fee  for  all  motion  pictures,  re- 


Niilioriiil  Programs 
for  the  Select  ion  of 
Oulslaiuliiig  Pic  Uiics 


gardless  of  length,  (no  filmstrips  accepted  this 
year)  is  $15.  Entries  will  be  accepted  begin- 
ning February  1  and  closing  date  is  August  I, 
1965  at  5  p.m.  E.S.T.  Each  print  should  be 
made  available  for  judging  for  at  least  one 
month  or  longer.  If  less  time  is  available,  the 
category  chairman  should  he  so  informed.  This 
year  no  film  will  be  accepted  after  the  closing 
date  for  entries,  August  I . 

CArtGoRiis  &  CiiAiRMiN:  (Motion  pictures 
should  be  shipped  directly  to  the  following:  ) 
Business  &  Industry  (job  training;  sales  promo- 
tion; industrial  relations;  public  relations;  in- 
dustrial safety  and  general  information).  CJatvy 
Gordon,  Columbus  Public  Library,  96  S.  Gram 
Ave.,  Columbus  15.  Ohio.  Information  &  Edu- 
cation (classroom  instructional  films;  special- 
ized instructional;  general  information),  Ken- 
nelh  B.  Hobbs,  Baftelle  Memorial  InMilule, 
505  Kina  Ave..  Columbm  10,  Ohio:  Health  & 
Mental  Health  (health  &  hygiene:  mental 
health;  general  medicine;  professional  medicine; 
dental).  Dr.  Arthur  Peters,  Battelle  Memorial 
Institute,  505  Kini-  Ave.,  Columbus  10,  Ohio. 
Travel  U.S.  &  Foreign,  Daniel  F.  Prufih,  Film 
Council  of  Greater  Columbus,  280  Fa.st  Broad 
St.,  Columbus  15,  Ohio.  Religious  Films,  Miss 
Delores  Sherwood,  Auiishuri;  Publishing  House, 
Audio  Visual  Depi.,  57  /:'.  Main  St.,  Columbus 
15.  Ohio:  Special  Fields  &  Feature  Films: 
S.  N.  Hallock,  Center  of  Science  &  Industry, 
280  E.  Broad  St..  Columbus  1 5,  Ohio. 

Awards:  This  is  the  seventh  year  of  the  Chris 
Statuette  Awards,  presented  to  the  outstanding 
films  in  each  category.  Films  receiving  the 
Chris  Statuette  must  be  voted  "best  in  photog- 
raphy, story  value,  and  technical  aspects  of 
production."  Chris  Certificate  Awards  are  given 
to  motion  pictures  considered  "finalists"  but 
not  receiving  the  statuette  award.  • 


FARM   FILM   FOUNDATION 
PROFESSIONAL   IMPROVEMENT   AWARDS 

Awards;  FDr  the  llth  consecutive  year,  an 
inscribed  certificate  and  $500.00  will  be  given 
to  an  active  member  of  the  American  Asso- 
ciation of  Agricultural  College  Editiirs.  who 
is  selected  by  a  committee  of  three  Judges  as 
having  made,  through  work  in  motion  picture 
productii>n,  the  most  outstanding  contribution 
to  the  advancement  of  agriculture,  home  eco- 
nomics, rural-urban  relations,  and  the  public 
interest  during  the  past  two  years.  Honorable 

■V  News  of  specialized  film  award  programs 
sponsored  by  other  groups  is  pro\ided  all 
through  the  year  in  the  pages  of  regular 
issues  of  BisiNEss  Screen.    Keep  informedl 


Mention  Awards  of  SSO.OO  each  may  also  U 
given  at  the  discretion  of  the  judges. 
Pri  SI  ntaiion:  The  Awards  will  be  presented 
at  a  dinner  co-sponsored  by  the  l-'arm  Founda- 
tion and  the  Foundation  for  American  Agri- 
culture at  the  annual  meeting  of  the  American 
Association  of  Agricultural  College  Editors 
scheduled  for  July  7,  1965  at  Rutgers  —  The 
Slate  University  —  New  Brunswick,  New 
Jersey. 

EiKiimi  iiy:  Any  active  member  of  AAACF 
engaged  in  some  phase  of  motion  picture  pro- 
duction is  eligible  to  apply  for  the  Award.       • 

FREEDOMS   FOUNDATION   AWARDS 

Sponsored    by  the   Freedoms  Foundation 
Volley  Forge,   Pennsylvania 

Closing   Date  for  Entries:   November   1,    1965 
C\ii(.()Kii  s:  Consideration  is  given  to  all  films 
produced  or  released  during   1965.  which  arc 
aimed  at  building  a  better  understanding  of  the 
American  Way  of  Life. 

Awards:  A  distinguished  jury  of  State  Su- 
preme Court  jurists  and  other  eminent  citizens 
selects  one  film  for  the  top  award  and  approxi- 
mately 10  others  for  the  Get)rge  Washington 
Honor  Medal  recognition.  Awards  will  be  an- 
nounced at  Valley  Forge  on  February  22, 
1966. 

To  No.minate:  Nomination  forms  are  avail- 
able from  Freedoms  Foundation,  at  Valley 
Forge.  Pennsylvania.  • 

ANNUAL   INDUSTRY   FILM   PRODUCERS 
ASSOCIATION    AWARDS 

IFPA   Conference     -    June   3,    4,    5,    1965 
International    Hotel,    Los  Angeles,   California 

Anni!aI.  Awards  Comim  iiiion  in  recognition 
of  outstanding  factual  films.  The  purpose  of 
the  IFPA  awards  is  to  stimulate  constant  im- 
provement in  the  quality  of  diKumentary, 
public  relations  and  educational  films,  and  their 
effective  utilization  by  industry,  business,  edu- 
cation and  government. 

Caiigories:  Public  Information;  Technical  In- 
formation; Sales  Promotion;  Training;  Orienta- 
tion and  Indoctrination;  Out-Plant  or  Inde- 
pendent Production. 

I  ^IK^  Imormmion:  Any  film  pnxluced  by 
or  ci>mmissioned  by  an  IFP.A  .Active  Member 
during  the  calendar  year  I9M.  or  any  such 
film  completed  for  release  during  the  calendar 
year  1964  is  eligible.  Films  completed  earlier, 
under  government  security  classification,  but 
declassified  during  1964.  arc  also  eligible  for 
submission.  More  than  one  film  may  be  sub- 
mitted by  the  same  member  or  organiziition. 
Entry  deadline  is  March  15.  19(>5.  Entry  fee 
for  each  film  is  $15.  For  additional  informa- 
tion write  to:  Bob  Ganon.  IFP.A  Chapters" 
Nice  President,  c  o  Motion  Picture  '^ 
Lockheed  California  Co..  2555  N.  Holl- 
V\ay,  Burbank.  California.  • 

(awards    listings    CONTINUED    OV     pm 
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w.f.mutschmann  makes  8  mm  films 

especially  designed  to  fit  into  all  those 
wonderful  little  boxes  ttiat  salesmen  are 
carrying  around  ttiese  days. 

The  8  mm  format  demands  new  con- 
cepts, new  techniques.  That's  why  you 
should  talk  to  a  producer  who  has 
experience  in— and  respect  for— the 
medium.  (8  mm  need  no  longer  be  con- 
sidered underprivileged  16  mm.) 

W.f.mutschmann  makes  16  mm  films 

ii ijuo;i 111..  I.'^jic  ;;.<ji'.  ii.til,  technical.  II 
you  believe  that  good  industrial  films 
are  composed  of  about  equal  parts  of 
imagination  and  technical  insight,  you'll 
like  our  philosophies.  (You'll  also  like 
our  philosophy  on  the  economics  of 
film  making.) 

W.  F.  Mutschmann  makes  8  mm  and 
16  mm  films  in  the  Great  Valley,  Paoli, 
Pa.  Less  than  two  hours  from  New  York. 
About  a  60c  phone  call.  215-644-2774.  It 
your  budget  is  really  low,  call  collect. 

W.  F.  MUTSCHMANN  MAKES  FILMS 

[v'v .  h.  fv'iulbf-Mtncjiin  iintfb  tu  talk  tu  \j>''J\j\ii 

who  figure  they  can  afford  a  film  strip 
but  not  a  motion  picture.) 


MUTSCHMANN 
FILMS 

Plank  Avenue,  Paoli,  Pa.  •  215-644-2774 


AWARDS  FOR  BUSINESS  FILMS 


5TH  INTERNATIONAL  FILM  &  TV  FESTIVAL 
OF  NEW  YORK 

(Held   in   Conjunction   With   the 
IndLStrial    Film   &    A-V    Exhibition) 

New    York    City-October    13-15,    1965 

Ihc  Filth  International  I  ilni  &  l\  I  esli- 
val  i>f  New  York  i^  scheduled  for  October  13- 
\5.  1465,  at  the  Americana  Hotel.  53rd  Street 
&  7th  Avenue.  New  York  City.  Industrial  and 
other  sponsored  films  as  well  as  TV  commer- 
cials are  eligible  lor  entry. 

J  Categories:  Business  films  may  be  entered  in 
M)  Sales  Presentation:  (2)  Training:  (3) 
rublic  Relations;  (4)  Scientific:  (5)  F.duca- 
tional:  (6)  Public  Service:  and  (7)  Documen- 
tary categories.  Television  commercials  are 
grouped  into  (I)  Live  Action;  (2)  Animation 
and  Puppet:  and  (3)  Live  and  Animation,  and 
are  di\idcd  into  (a)  up  to  30  seconds;  and 
( b )  over  30  seconds. 

Awards:  Grand  Prix  is  awarded  in  each  of  the 
two  primary  groups.  Business  Films  and  TV 
Commercials.  Facii  calegt)ry  in  these  two 
i  groups  is  eligible  for  First  Prize  and  Special 
I  Awards.  Special  achievement  awards  are  given 
for  contributions  in  Best  Directit)n.  Best  Music- 
al Sound  Track,  Best  Special  Effects.  Best 
Photography.  Best  Art  Work.  etc. 

Iatkii.s:    For  entry  forms  and  fees   apply  to 

Industrial    E.xhibitions.    Inc.,    sponsors    of   the 

Festival,    17    East   45th   .St.,   New   York.   New 

I  York  10017.  Phone:  OXford  7-4978.  • 

SECOND   ANNUAL   INTERNATIONAL 
MANAGEMENT  FILM  FESTIVAL  AND  AWARDS 

Sponsored  by  The 
Society  for  Advancement  of  Management 

Finalist  Judging— New   York   City 

October   13- 15,   1965 

Catiooriis:  "Community  service"  in  nature, 
stressing  a  management  interest:  films  dealing 
in  management  techniques,  such  as  manage- 
ment develo|iment  and  management  theory: 
management  in  practice:  technical  films  de;iling 
with  technical  areas  of  management,  or  for  the 
education  of  managers. 

EsiKiis:  I  iniited  to  two  from  each  producer. 
Films  must  have  been  produced  in  1462,  1463. 
IM64.  1465  and  not  previously  entered  in  this 
festival.  Films  judged  by  professional  execu- 
ii\es  in  top  management,  and  specialists  in 
education  and  science.  Entries  accejited  until 
October  1,  1465.  Ijitry  fee  ilepentlent  on  c;ite- 
I  gory  entered.  For  full  information  write  to: 
Peter  Livingston.  I'ilm  Director.  Society  for 
.Atlvancement  of  Management,  16  West  40th 
St.,  New  York,  N.Y. 

Awards:  Bronze  Plaques  presented  to  grand 
prize  winner  and  winner  of  each  category. 
Awards  presented  at  banquet  on  October  15. 
1465  in  New  York  City.  • 


THE   22ND   ANNUAL   NATIONAL 
SAFETY    FILM   CONTEST 

Sponsored   by  the  National   Committee 
on   Films  for  Safety 

Ft  ir.ini  I-  Fii.Ms;  All  motion  pictures  and 
sound  slidefilms  produced  or  released  during 
1464  whose  primary  objectives  are  safety  or 
which  have  important  accident  prevention  se- 
quences. 

Cailgoriis:  Mi>tion  pictures,  non-theatrical 
(16mm)  in  each  of  four  fields;  1.  Occupation- 
al. 2.  Home.  3.  Traffic  and  transportation.  4. 
CJeneral.  Sound  slidefilms  are  judged  separate- 
ly, as  are  television  and  theatrical  subjects,  TV 
shorts  and  spots. 

AvvAKDs:  Bronze  Plaques  will  be  awarded  to 
top  winners  in  each  of  the  various  areas  of 
safety.  Award  of  Merit  Certificates  will  be  giv- 
en to  other  films  for  special  reasons  of  subject 
treatment,  production  excellence  and/or  un- 
usual contribution  to  safety.  At  the  discretion 
of  the  judges,  awards  may  be  given  separately 
for  "instruction-teaching"  and  for  "inspiration- 
al" purpose  films. 

Pri  SI  N  I AMON :  Films  winning  the  Bronze 
Plaque  will  be  shown  in  October  during  the 
National  Safety  Congress  and  Exposition  in 
Chicago.  111.  Plaques  will  be  presented  at  that 
time  to  representatives  of  sponsors  of  these 
films  by  the  Committee's  chairman.  Certifi- 
cate of  Merit  winners  will  receive  their  awards 
after  the  final  judging  which  is  in  .Xpril.  All 
winners  will  he  nt)tified  immediately  after  the 
judging. 

1ni  ORMAiioN  ON  A\\  AROS  PROGRAMS:  Write 
to  William  Englander.  Secretary.  National 
Committee  on  Films  for  Safety,  425  North 
Michiuan  .Avenue.  Chicago.  Illinois  60611.     • 


12th   ANNUAL    "DAY   OF  VISUALS" 

Sponsored   by   the 
National   Visual    Presentation   Assn. 

New   York    City-June   8-9,    1965 

The  12th  Annual  "Day  of  Visuals"  Awards 
Competition  will  be  held  June  S-4.  1465.  at 
the  Commodore  Hotel,  New  York  City.  The 
events  are  open  to  btUh  members  and  non- 
members,  producers  and  non-producers. 

I  he  program  includes  {wo  days  of  seminars, 
a  luncheon  program  June  4,  and  the  annual 
Awartis  Banquet,  Winners  will  receive  their 
awards   at   the   Banquet   June   4. 

Overall  chairman  is  Fhomas  J  (  i;Kldi>ek  ol 
Moloney.  Regan  &  Schniitt.  Co-chairmen  of 
the  Judging  Committee  are  George  R.  Jacob- 
sen  of  the  N.Y.  Telephone  Co.  and  John  P. 
Tierney  of  Standard  Oil  Co.    (N.J.). 

For  Ini-ormai  ion:  VN'rite  M.  F.  Schack.  c  o 
National  Visual  Presentation  Association.  14 
West  44tli  Street,  New  York,  N.Y.   10036.     • 

News  of  other  film  awards  programs  appears 
on    the    following   pages    14,    16,    IS    anil    20. 
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The  joining  of  these  two  top- 
quality  processing  laboratories 
begins  a  new  era  in  conven- 
ient, fast  motion-picture-film 
processing  for  professional 
producers  across  the  country 
and  throughout   the  world. 

DE  LUXE  LABORATORIES,  INC. 
55^  Tenth  Ave.,  New  York,  N.  Y. 
10019,  Telephone  (212)  CI  7-3220 
GENERAL  FILM  LABORATORIES' 
1546  N.  Argvle.  Hollywood, Calif. 
90028,Telephonei2is)  HO  2-6171 

■Division  of  Dc  Luxe  Laboralories,  Inc. 


GENERAL 

FILM   LABORATORIES 


GENERAL 

FILM   LABORATORIES 


GENERAL 

FILM   LABORATORIES 
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(S^MIffim 


for    Quality    Film    Service 


Complete  Laboratory 

SERVICE 

Creative  Editorial 

SERVICE 

Custom  Sound 

SERVICE 


LMERNATIONAL  AWARD  COMPETITION 


Only  a  five  minute  walk  from  Capitol  Hill 
m  Washington,  DC.  is  Capital  Film  Labora- 
tories  ...   one  of   the   leading   full-line 
film  facilities  in  the  country. 
In  its  new,   ultra-modern  building  are   lo- 
cated all  the  professional  16mm  and  35mm 
services     that     are     required    to    assure 
QUALITY  results  unsurpassed  anywhere. 
Capital  is  proud  of  its  "one  stop"  head 
quarters— editorial,  recording  studios,  lab- 
oratory, music  and  effects   libraries,   con 
ference  and  screening  rooms. 
Capital  is  organized  this  way  to  save  time 
and  money         .  YOUR  time  and  money. 


FILtvl   LABORATORIES,  INCORPORATED 

470  E  Street,  S.W.    Washington,  D.C.  20024 

Phone  (212)  District  7  1717    Cable:  CAPfllM 


May  we   send  you   our   new   brochure  on 
CAPITAL'S  services  and  capabilities. 


CINE 

I  THE   COUNCIL   ON    INTERNATIONAL 

NONTHEATRICAL   EVENTS 

I  (Processing  United  States  Entries 

for   International   Film   Festivals) 
Oiiiii    (of  the  Coordinator ) :    1201   Sixteenth 
Street.    N.    \V..    Washington.    D.    C.    20036. 
Phone:    265-1136  A  C  202.  Gloria  Johnson. 
,-1  (linini.\lralive  A  \.\isianl. 

OiiKiRs:  Willis  H.  Pratt.  Jr.  (American  lele- 
phoiie  &  Telegraph  Co.),  I're.siileni:  I  homas 
W.  Hope  (Eastman  Kodak  Co.).  First  Vice- 
I'resideni:  J.  Edward  Oglesby  (Virginia  State 
Board  of  Kduealion).  Anna  I..  Hyer  (National 
Education  Association).  Charles  Dana  Ben- 
nett (Farm  Film  Foundation),  Vice-l're.sideniy 
James  Culver  (Retired).  Treasurer:  Alden 
I  ivingsti>n  (  E.  I.  duPont  de  Nemours  &  Co.. 
Inc.),  Secretary:  Harold  H.  Wigrcn  (National 
Education  Association),  Coordinator:  John 
Flory  (Eastman  Kodak  Co.),  Past  President. 

OTHhR  DiRicroRs:  Eyre  Branch  (retired); 
Ott  H.  Coelln  (Business  Screen  Magazine); 
Wm.  .1.  Connelly  (Union  Carbide  Corp., 
N.Y.);  Peter  Cott  (National  Academy  of  Tele- 
vision Arts  &  Sciences);  Ralph  P.  Creer 
( American  Medical  Association ) ;  Robert 
Disraeli  (Film  Producer);  Emily  S.  Jones 
(Educational  Film  Library  Association);  Stan- 
le\  Mcintosh  (leaching  Film  Custodians, 
Inc.);  The  Rev.  Michael  Mullen,  C.  M.  (St. 
Johns  University);  Reid  H.  Ray  ( Reid  H. 
Ray  Film  Industries);  Frank  Rollins  (E.  R. 
Squibb  &  Sons);  Randall  Whalcy  (Wayne  State 
Lniversity);  and  Don  G.  Williams  (University 
of  Kansas  City).  Note:  the  above  serve  not  as 
representatives  of  their  organizations,  but  as 
indiviiiuals. 

Purposk:  CINE  is  a  voluntary  organization 
established  to  coordinate  the  selection  of  U.  S. 
nontheatrical  motion  picture  (other  than  those 
prothiced  by  the  United  States  Government, 
lor  submissions  to  foreign  film  festivals),  tele- 
vision documentaries  and  theatrical  short 
subjects. 

lyft.S  A(  iiviiiEs:  Selection  of  U.S.  nontheatri- 
cal films  for  entry  in  the  following  festivals  is 
being  handled  by  CINE:  Kampala,  Uganda; 
Monte  Carlo,  Monaco;  Florence,  Italy  (dei 
Popoli);  Berlin,  fiermany  (Agriculture); 
Nigeria;  Bologna.  Italy;  Oberhausen,  Germany; 
Cortina,  Italy;  Valladolid,  Spain;  Cannes. 
France;  Adelaide,  Australia;  Melbourne, 
Australia;  I  rieste,  Italy;  Venice,  Italy  (Art); 
Krakow,  Poland;  Rome,  Italy;  Teheran.  Iran; 
Toulon,  France;  Berlin,  Germany;  Palermo, 
Italy;  Karlovy-Vary,  Czech.;  Moscow, 
U'.S.S.R.;  Victoria.  Canada;  Locarno,  Switzer- 
land; Venice,  Italy  (Documentary);  Venice, 
Italy  (Children's);  Cordoba,  Argentina;  f. din- 
burgh,  Scotland;  BergauKi,  Italy;  Deauville. 
France;  Cork,  Ireland;  Montreal,  Canada; 
Viccnza,  Italy;  Thcssaloniki,  Greece;  Toronto, 
Canada;  Trento.  Italy;  Bilbao,  Spain;  Buenos 
Aires,  .Argentina;  Mannheim.  Germany;  Beirut. 
Lebanon;  Brussels.  Belgium;  Vancouver. 
Canada;  Industrial  I  eslivals;  Montevideo, 
Uruguay;  Padua,  Italy;   lours,  France.  • 


THE    17TH    ANNUAL   COMPETITION 
OF  THE   CANADIAN    FILM   AWARDS 

Sponsored   Jointly   by 
The   Canadian   Association  for  Adult   Education, 
The  Canadian   Film   Institute, 
The  Canada   Foundation 
MANAGF.MtNi    Co.MMiirEE:    Consists  of  rep- 
resentatives from  each  of  the  sponsoring  or- 
ganizations   plus    technical   advisers,   who   are 
associated    with    the    film    making    industry    in 
Canada.  Roy  Little,  Secretary,  Canadian  Film 
Awards.    1 762    Carling    Avenue,    Ottawa    1 3, 
Ontario. 

C\  1 1  (ioRiiis:  Awards  will  he  gi\en  tor  films 
produced  for  TV  in  two  categories,  fictional 
and  documentary,  and  for  filmed  TV  commer- 
cials. Other  categories  are:  Features,  arts,  ex- 
perimental, children's,  general  information, 
public  relations,  sales  and  promotion,  training 
and  instruction,  travel  and  recreation,  amateur. 
Award  for  Cinematography  presented  by  Ca- 
nadian Society  of  Cinematographers.  Films  re- 
leased during  1964  by  Canadian  film  producers 
are  eligible  for  award.  Entries  closed  January 
31,  196.S. 

Avv.^RDs:  Award  lor  the  Canadian  Film  of  the 
Year,  a  Ceilificate  of  Merit  for  best  in  each 
category,  trophy  of  the  Association  of  Motion 
Picture  Pnxiucers  and  Laboratories  of  Canada 
lor  the  best  amateur  film.  • 

THE   SIXTH   INTERNATIONAL 
INDUSTRIAL   FILM   FESTIVAL 

Rouen,  France,  October   11-16,   1965. 

Sponsored  by  the  Council  of  (European 
Industrial  Federations 

■A'  France  is  the  host  country  for  the  Sixth 
International  Industrial  Film  Festival,  spon- 
sored annually  by  members  of  the  Council 
of  European  Industrial  Federations  (CEIF). 
European  film  entries  are  selected  through 
national  industrial  film  festivals  held  in  each 
of  the  respective  countries.  Films  of  the  United 
States  are  invited  to  participate  through  the 
National  Association  of  Manufacturers  in  this 
country. 

Ca  t  rCiORiFs:  the  following  types  of  films  are 
admittetl  to  this  International  Festival: 

A.  Films  about  industrial  questions  (economic, 
social,  technical  or  scientific)  of  general  inter- 
est and  intended  lor  showing  primarily  to  the 
general  public. 

B  lilms  about  specific  industrial  products, 
materials  or  projects,  intended  for  showing 
primarily  to  the  general  public. 

C.  Films  aiming  less  at  information  than  do  the 
films  in  categories  .-X  ;md  B,  but  which  ha\e 
the  purpose  of  contributing  to  the  prestige  of 
the  industry  concerned  or  of  a  firm,  intended 
primarily  fi>r  the  general  public. 

D.  Films  about  specific  industri;il  products, 
materials  or  projects  or  about  industrial  tech- 
niques (m;magement  methods,  measures  for 
increasing  produeti\ity.  efficiency  and  out|nit, 
rationalisation,  automation,  application  of 
modern  techniques,  etc.)  intended  primarily 
for  speci;ilist  audiences.     (Cont'd,  on  /'(i.e<'  16) 
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4  reasons  why  more  film  sponsors  are  using 
United's  custom  distribution  service 

How  the  vast  resources  of  United  World  Films,  Inc.- an  affiliate  of 
the  only  major  Hollywood  company  in  the  sponsored  film  distribution  field- 
make  possible  a  program  individually  keyed  to  your  marketing  and  public  relations  strategy 


1. 

Greater  access  to  prime  16mm  audiences 

As  the  only  company  in  the  spon- 
sored film  field  covering  every  phase 
of  16mm  distribution.  United  is 
constantly  adding  newer  and  fresher 
audiences  to  its  lists.  An  Educa- 
tional Films  Division  provides  films 
for  thousands  of  classrooms;  a  Re- 
ligious Films  Division  services 
churchesof  every  denomination;  the 
Entertainment  Division  circulates 
over  1,200  difi'erent  feature  films  in 
16mm.  These  audiences  are  auto- 
matically contacted  by  United  for 
showings  of  sponsored  films,  afford- 
ing clients  a  bonus  circulation  other- 
wise unobtainable. 


United  has  been  able  to  deliver  up 
to  40"r  more  telecasts  than  any 
other  film  distributor  — «r  a  net 
saviiif!  in  iinil  costs.  Direct-mail 
and  personal  contact  helps  sustain 
this  lead.   In  addition.   United's 


News  Parade  service  can  now  pro- 
vide all  essential  services  needed 
to  interpret  your  public  relations 
story  for  news  use  and  to  obtain 
its  release  on  regular  television 
news  programs. 


S- 


3. 

More  extensive  35mm  theatrical  coverage 
with  more  first-run  showings 


Utilizing  the  experience  and  thea- 
tre contacts  of  its  parent  company. 
Universal  Pictures,  United  World 
Films,  Inc.  is  uniquely  equipped  to 
supply  greater  exposure  in  .15mm 
theatres.  Clients  benefit  from  over 
a  half-century  of  cinema  "know 
how"  and  close  pep>onal  tics  with 
motion  picture  theatre  operators. 
Mass  audiences  can  be  reached 
with  the  highest  degree  of  econo- 
my in  print  and  distribution  costs. 


2. 

More  extensive  television  coverage 


Finer  handling  and  service  for  United 
and  "sponsor-generated"  bookings 


With  a  nationwide  network  of  43  dislri- 
hution  libraries  — 17  more  than  its  closest 
competitor— United  assures  clients  the  fast- 
est movement  of  prints  to  audiences  plus 
a  larger  circulation  with  fewer  prints. 
United's  quality  control  system,  one  of  the 
most  comprehensive  in  the  industry,  pro- 
vides the  finest  professional  care  of  prints, 
including  electronic  inspection  and  their 
cleaning  and  care  before  shipment. 


1^ 


In  case  after  case.  United's  custom  distribution,  working  as  an  integral  part  of 
marketing  and  public  relations  strategy,  has  more  than  fulfilled  the  require- 
ments and  expectations  of  film  sponsors  .  .  .  delivering  more  hookin/is  at  costs 
siihslaiilially  l<>»'er  lluin  the  industry  average. 

Judge  for  yourself  what  United  can  do  for  your  films.  The  full  details  on 
custom  distribution  are  contained  in  a  handsome,  illustrated  report  entitled. 
//(>»•  United's  Custom  Film  Distribution  Can  Improve  Your  Public  Relations 
Program.  It's  yours  for  the  asking.  Just  phone  or  mail  the  coupon  below. ..today. 


lUNITED  WORLD  FILMS,  INC. 


A  Subsidiary  of  Universal  Pictures  Company,  Inc. 
<AIN  OFFICE:  221  PARK  AVENUE  SOUTH  •  NEW  YORK.  N.  Y.  10003  •  (212)  SPring  7-6600 


Write  today 

for  this 

Revealing 

Report: 

How  United's 

Custom  Film 

Distribution 

Can  Improve  four 

Public  Relations 

Program 

UNITED  WORLD  FILMS,  INC.,  Oept.   106 

221  PARK  AVENUE  SOUTH  •  NEW  YORK.  N.  Y.  10003 

Please    send    nic.    uithoiii    oblni.ition.    >our    recent    report    entitled. 
//(JH-   Vniled's  Cusiam   film   Pisirihulion  Can  tmprtnc    Your  Public 
Kflolion\  ProKram. 

NliMF 

ZtP 

STATE ^CODE 
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lEHWnONAL  AWARD  COMPETITION 


ITINULI)   FROM    Till;    PRECtUlNG    I'AGL     14) 

ilms  on  induslrial  application  of  scientific 
iplcs  and  research  intended  prinuirilv  for 
al  audiences,  including  educational  estab- 
lents.  rather  than  for  general  showing  like 
ories  A,  B  and  C 

ilms  on  management  and  manpower  Irain- 
( for  example,  \ocational  guidance  and 
ing,  training  within  the  firm )  and  on  man- 
r  promotion  and  human  relations  within 
irm.  intended  rather  lor  an  industrial  au- 
c  than  for  the  general  public, 
ilms  on  accident  prevention,  occupational 
ses.  health,  re-education  and  measures 
Hrial  securitN.  intended  rather  for  an  in- 
ial  audience  than  ilie  general  public. 
;  will  be  shown  in  their  original  language, 
iwo  official  languages  i>f  the  F-eslival  will 
iglish  and  Irench. 

NDMiM  Id  iHi  Ri  lis:  Since  the  Fifth 
national  Industrial  Film  Festival  in  1964 
ule  which  stated  "Advertising  films  arc 
ded  from  the  Festival"  has  been  amended 
inema  and  T\  Commercial  Films  are  ex- 
d  from  the  Festival." 

niTioN:  There  will  be  an  exhibition  of 
)menl  and  services  during  the  Festival. 

iiSG  Daths;  Films  should  be  received  b\ 
.  Lorraillcre.  Sixth  International  Film  Fcs- 
48  Ouai  de  Paris.  Rouen,  France,  ( Rouen 
7-69)  not  later  than  July  .^0.  I96.S.  A  list 


of  films  selected  in  each  category  must  be 
transmitted  together  with  a  synopsis  (not  ex- 
ceeding 2.^0  words)  and  commentary  text  of 
each  film  not  later  than  July  .'^0.  196.^.  Syn- 
opses are  to  be  supplied  in  the  English  and 
French  languages.  Only  National  [-ederations 
mav  participate  through  their  respective  organ- 
izations. • 


THE  9TH  SAN  FRANCISCO 
INTERNATIONAL   FILM   FESTIVAL 

Film   As  Art.   Film   As   Communication 
October  27  -  November  9,    1965 

Third  Anniai  •"Fii  m  As  Art":  This  division 
is  designed  to  encourage  and  recognize  efforts 
made  in  film  making  which  use  the  medium  as 
a  creative  means.  Particijiation  by  independent 
film  makers  of  all  nations  with  their  most  re- 
cently produced  works  is  urged.  Originality  in 
concept  and  imaginative  use  of  material  arc 
the  most  important  factors  in  this  division. 
Effectiveness  of  expression  and  technical  ex- 
cellence are  of  secondary  importance.  One 
(iolileii  (law  Awiinl  and  two  Silver  Awards 
will  be  conferred,  as  well  as  Hoiiorahle  Men- 
tion Awards. 

Sixth  Annual  "Film  as  Communication": 
This  division  is  designed  for  films  with  a  speci- 
fic purpose  for  a  defined  audience  in  Ihc 
following  categories:  1.  industrial,  institutional 
and  government  films  produced   for  their  in- 


ternal use;  2.  government  films  as  general  in- 
formation for  the  public;  3.  films  sponsored  by 
industry,  companies  or  other  commercial  in- 
stitutions for  the  general  public;  4.  films  spon- 
sored by  civic,  community  or  any  nonprofit 
organization  for  the  general  public;  .'^.  primary 
and  elementary  educational  classroom  films; 
6.  secondary  and  college  educational  classroom 
films;  7.  graduate,  technical  and  training  edu- 
cational films. 

ENIK^  Iniormaiion;  Application  blanks  must 
be  obtained  from  and  returned  to;  San  Fran- 
cisco International  Film  Festival,  Film  As  Art 
—  Film  As  C\)mmunication.  172  Golden  Gate 
Ave.,  San  Francisco.  Calif.  94102.  Applica- 
tions should  be  requested  in  April.  1965;  all 
applications  must  be  returned  by  August  1, 
196.*^.  Film  As  Art,  Film  As  Communication 
divisions  arc  open  to  16mm  films  onlv.  • 

M  I  F  E  D  ,    INTERNATIONAL   FILM,   TV   FILM 
AND   DOCUMENTARY   MARKET 

11th   Cine  Meeting,   April    14-25,    1965 
12th  Cine  Meeting,  October   14-23,   1965 

C'ATir.oRiKs:  Feature  (entertainment)  motit)n 
pictures,  telefilms,  publicity  films  and  docu- 
mentary motion  pictures  may  be  screened  at 
this  market-place  for  possible  resale. 
Marki  is:  Two  sessions  are  held  each  year. 
The  Spring  session  is  concurrent  with  the  43rd 
Milan  International  Trade  Fair.  The  Fall  ses- 
sion is  concurrent  with  the  1 2th  Cine  Meeting; 
the  .^rd  International  Exhibition  of  Icchnical 
Innovations  in  the  Motion  Pictures  and  Allied 

(CONCLUDED  ON  THE  FOLLOWING  PAGE  184) 


UNITED  AIR  LINES 


jet*piston*historical*in-flight  and  airport  scenes 'Complete  film  catalogue  available 
35  mm/ 16  mm  COLOR  and  BLACK  &  WHITE 


UNITED 


Contact  Publlcl' •  Department  ^^^^ 

New  YorK  922-5225  Chicago  RA  6-5500  Washington  RE  7-6830  Los  Angeles  HU  2-3300 

FR£E   FILM   PROVIDED  TO  PRODUCERS   FOR    AUTHENTIC   AIRLINE   SEQUENCES 


BUSINESS   SCREEN 


IN  THE  FOG 
ABOUT  THE  RIGHT 


EQUIPMENT? 


^Iteyj^^. 


TYPE    1963 
FOGMAKER    MOLEFFECT 

Creates  fog.  smoke,  haze  and 
mist  effects  with  Fog  Juice. 
Clears  the  area  of  haze  with 
Fog  Chaser.  Perfumes  the  air 
with  Deodorants.  Kills  flying 
and  crawling  insects  with  In- 
secticides. Versatile,  weighs 
only  9  lbs. 


^j,       Jt  .^0^^  only  9  lbs. 

C^a// ^m^/^^ ...24 hours  around  the  clock! 

.  .  for  the  necessary  LIGHTING    EQUIPMENT  ..  .  GENERATOR  TRUCKS  ...  GRI  P   EQUIPMENT.  .  .  PROPS  .  .  .  ACCESSORIES 


^  H^ 


^ 


r 


No  need  to  be  in  the  fog  about  getting  the  right  equipment  on 
time.  Whether  it's  brutes  or  inkies  .  .  .  even  generator  trucks, 
Charles  Ross'  several  floors  of  rental  inventory  is  available  to 
fill  your  requirements  24  hours  around  the  clock!  And,  of  course, 


^ 


special  effects  units  such  as  Mole-Richardson's  FOGMAKER, 
COBWEB  SPINNER,  WINDMACHINE  MOLEFFECTS  are  for  sale 
or  rental  too. 


SOLE    DISTRIBUTOR    OF    MOLE-RICHARDSON    COMPANY    PRODUCTS    IN    THE    NEW   YORK    AREA 


Slnco 

1B21. 


RENTALS 


SALES  SERVICE 


Send  lot  a  tchrdulr  of  rcnfol  ro»« 


LARGEST  SUPPLIERS  IN  THE  EAST:  Motion  Picture,  TV  Lighting  and  Grip  Equipment,  Props,  Generators 
333  WEST  52   STREET,   NEW  YORK,    N.  Y.    10019  Area  212,  CIrcl-  '" 
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THE    12TH    INTERNATIONAL 
ADVERTISING   FIIM   FESTIVAL 

Cannes,  France  —  June   14  to   19,   1965 

Sponsored   by  the  Screen   Advertising 

World  Association  Ltd. 

WAGtMiM  CoMMii  II 1  :  The  Executive 
immittee.  consistini:  of  the  President,  Mr. 
1  inten  of  Movierecord  S.A.  Madrid,  and 
ler  officers  of  the  atK)ve  mentioned  .Associa- 
n,  is  fully  rcspKinsibIc  for  ail  policy  matters 
relation  to  the  Festival  Organization.  Catc- 
ries  and  awards  are  planned  by  these  re- 
rsentativcs  of  the  sponsoring  Association, 
stival  Director:  Mr.  Peter  F..  Taylor,  Head 
ficc.  International  .Advcrlisinj;  Film  Festival. 
Piccadilly.  London,  W.I..  England.  Phone: 
igent   7621   2. 

TRY  Date  &  CATticoRiEs:  Entry  forms 
led  from  London  Office  during  March.  Clos- 
dates:  for  completed  entry  forms  —  April 
h:  for  delivery  of  films  to  Cannes  —  May 
id.  Contact  in  United  States:  Jane  Pinker- 
Associates.  527  Madison  Ave.,  New  York. 
I'.    10022. 

Tic.oRV  MoDii  K  Aiio.s":  A  number  of 
mges  have  been  made  involving  both  cinema 
I  te!e\ision  groups.  A  new  category  is  being 
oduced  for  films  of  all  tcciiniques  (except 
L-mascope)  up  to  10  metres  in  length,  and 
minimum  length  of  existing  categories  for 
e  Action,  Cartoon.  Animatit)n,  etc.  will 
:in  at  10  metres.  The  category  for  Puppets 
i  .Marionncttes  has  been  merged  with 
imated    Objects:    the    category    for    Mixed 


AWARD  PROGRAMS: 
T('!e\  ision  CoinnuMcials 
^     riuMlor    Scrt'on    Ads 


Techniques  will  be  split  into  two,  hu  lilms  up 
to  2.'^  metres  and  over  25  metres.  In  liic  Tele- 
vision Group,  the  categories  for  Live  .Action 
are  also  being  extended  from  three  to  four  and. 
as  in  the  case  for  the  Cinema  Group.  Mixed 
Tcchnit|ues    will    have    two   categories   —    tor 


films  up  to  30  seconds  and  those  over  .30 
seconds. 

.Awards:  Special  awards  will  include  besides 
the  Grand  Prix  du  Cinema  and  the  Grand  Prix 
de  la  Television,  the  Palme  d"Or  which  will  be 
awarded  in  each  of  the  Cinema  and  Television 
groups  for  the  highest  average  of  marks  at- 
tained for  a  minimum  entry  of  six  films  in 
one  or  the  other  group.  Wherever  applicable, 
all  category  prizes,  including  the  twn  Grands 
Prix,  will  be  duplicated  so  that  both  the  ad- 
vertiser and  the  production  company  respons- 
ible for  an  award-winninu  film  each  receive  one. 


JiRiis:  Two  international  juries,  one  for  the 
C  inema  and  the  other  lor  the  lelevisiiin  group, 
each  headed  by  a  president  to  be  elected  just 
prior  to  the  start  of  the  Festixal,  will  be  selec- 
ted to  judge  all  the  films  in  both  groups.  Mem- 
bers of  the  various  international  advertising 
associations  and  federations  compose  this  judg- 
ing group.  • 


THE   SIXTH   ANNUAL   AMERICAN 

TV   COMMERCIALS   FESTIVAL 

New   York   City-April   9,    1965 

Chicago,  Toronto,   Dallas,   Los   Angeles, 

Atlanta    and    Boston -May  &  June,    1965 

Fi  KpIiuut^  :  Open  to  commercials  telecast  in 
the  U.  S.  and  Canada  for  the  first  time  during 
1964.  No  limit  on  entries  from  sponsors,  agen- 
cies, stations  or  production  companies. 

CAThGORiEs:  Forty  product  classifications  plus 
one  category  for  Classics,  which  must  have 
been  first  telecast  mo.c  than  five  years  ago. 

Judging:  By  seven  Regional  Councils  of  prom- 
inent advertising  executives,  headed  in  1965 
by  Walter  Weir.  Chairman  of  the  Executive 
Committee  of  West,  Weir  &  Bartel  Advertising 
Agency. 

Ckiiiria:  Outstanding  commercials  .  .  .  based 
on  strength  of  the  sales  message,  visual  and 
aural  appeal  and  allover  technical  skill. 
AwAUDs;  A  golden  "Cl-IO"  statuette  to  each 
Best  of  Product  Category  and  Special  Citation 
winner.  Certificates  to  Runners-lip  and  150 
Finalists.      (Conliniied  on  joUowing  I'ciiie  20.) 


CUT  IT  OUT.  FOLD  IT.  YOU'LL  F 
NOTHING  MUCH  HAPPENS.  IT'S 
JUST  FUN.  AND  IT  WILL  GIVE  YOU 
A  CUT-OUT  OF  THE  DU  ART  LOGO. 
WHICH  STANDS  FOR  A  FILM  LAB 
WHERE  A  CONSTANT  R&D  PRO- 
GRAM BRINGS  YOU  NEW  HIGHS 
IN  QUALITY  AND  SERVICE.  FOR 
EXAMPLE:  U.S.  PATENT  3163080 
COVERING  DU  ART'S  EXCLUSIVE 
FIBER  OPTICS  PRINTING.  PRINTS 
WITH  "SOFT"  LIGHT  MINIMIZES 
ABRASION,  NEGATIVE  DEFECTS, 
SCRATCHES,  MAKES  NEGATIVE 
LAST  LONGER.  AVAILABLE  ONLY 
AT  DU  ART.  TRY  IT.  CALL  AND 
ASK  US  ABOUT  FIBER  OPTICS 


BIRO  IN  FLiCKT    —  one  ol  a  series  of 
Reverse  Oragami  using  the  Ou  Art  logotype 


DU  ART  FILM  LABS  DU  ART  COLOR  CORP 


245  WEST  55  STREET,  NEW  YORK.   N.Y. 


10019/  PL 


7-4580 

Ml?*!'*!! 
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TELEVISION    AWARDS: 


SCIENCE  + SPEED  =  SATISFACTION 

NEED  A  FILMSTRIP  IN  A  HURRY?  Special  meeting?  New  product?  Client 
presentation?  At  CFI,  we  know  what  it's  like  to  meet  tight  deadlines.  Our 
experts  really  work  with  you  timewise,  and  your  rush  jobs  get  tender  loving 
care,  backed  up  by  the  best  lab  facilities.  How  fast  can  you  get  a  filmstrip? 
Our  normal  delivery  is  one  week.  On  super-rush  jobs,  given  half  a  chance, 
our  experts  will  meet  a  tight  schedule.  Need  a  special  piece  of  art?  Hand  let- 
tering? Type  setting?  An  original  frame?  Our  art  talent  can  do.  Or  we'll  copy 
your  flat  artwork  up  to  24"  x  32"  (32  field).  Product  to  sfioot?  We'll  photo- 
graph it  right  into  your  filmstrip  against  a  colorful  background.  Different  size 
transparencies?  We  shoot  directly  from  35  mm  through  8x10  with  no  inter- 
mediate reduction  step  to  cause  loss  of  color  or  detail.  With  speed  and  serv- 
ice, at  CFI  you  always  get  the  same  faithful  color  balance  in  all  filmstrips, 
with  minimum  contrast  gain  and  frame  to  frame  correction  to  insure  over-all 
balance.  And  our  unique  continuous-loop  printing  equipment  assures  you  ab- 
solutely uniform  filmstrip  prints  from  scratch-free  negatives.  Just  want  com- 
fort? Pick  up  the  phone  and  talk  to  us.  Ask  for  Lou  Livingston  at  HO  2-0881 . 

Your  filmstrip  tienefits  from  ttie  superior  facilities  and  technology  tfiat  have 
been  developed  to  meet  the  high  standards  of  the  motion  picture  industry. 


CONSOLIDATED    FILM    INDUSTRIES 

959  SEWARD  STREET,  HOLLYWOOD   'M  IFORNIA  90038  /  HO  20881  •  HO  91441 


(CO.MI.MID    1  ROM     IHl     PRECEDING    PAGE    18) 

Information:  16mm  reel  of  winners  is  avail- 
able from  Wallace  A.  Ross.  Director,  Ameri- 
can r\  Commercials  Festival,  40  East  4ytli 
Street.  New  York.  New  York  10017.  Phone; 
ELdorado  5-5877.  • 

SIXTH    ANNUAL    INTERNATIONAL 
BROADCASTING   AWARDS   COMPETITION 

Sponsored   by  the    Hollywood   Advertising   Club 

Ob.jectives:  To  focus  attention  on  the  value 
of  the  two  broadcast  media:  to  give  credit  to  I 
ingenuity  and  creativity  together  with  honesty  I 
and  taste  in  advertising:  to  encourage  the  use 
of  broadcast  media  as  effective  marketing  tools: 
to  recognize  the  international  aspect  of  ad- 
vertising as  an  indispensable  tool  in  a  free 
economy,  and  for  the  exchange  of  information 
and  ideas  among  advertisers  and  broadcasters 
throughout  the  world. 

Eligibility:  Open  to  any  company  or  individ- 
ual engaged  in  creating  or  producing  broadcast 
advertising  anywhere  in  the  world.  Entries 
must  have  been  broadcast  on  radio  or  television 
between  December  1,  1964  and  December  1, 
1965.  Deadline  for  entries  is  December  1, 
1 965  for  next  year's  competition. 

Categories:  The  twelve  television  categories 
include:  Live  Action,  over  60  seconds;  Live 
Action.  60  seconds:  Live  .Action,  under  60 
seconds;  Animation.  60  seconds  and  o\or 
(limit  —  ?<  minutes):  .Animation.  L'nder  60 
seconds;  Combination,  any  length  up  to  3 
minutes;  Videotape,  any  length  up  to  3  min- 
utes; IDs.  10  seconds  or  less:  Local  (one  mar- 
ket), any  length  up  to  3  minutes;  Humorous, 
any  length  up  to  3  minutes;  Public  Service,  any 
length  up  to  3  minutes;  Series  (limit  3  com- 
mercials), any  length  up  to  9  minutes. 

Awards:  Each  commercial  selected  by  the 
Preliminary  Judging  Committees  will  receive 
one  certificate.  Ihe  winner  of  each  category, 
selected  by  the  Final  Judging  Panel,  will  receive 
a  trophy  and  two  certificates.  The  Final  Judging 
Panel  will  also  select  two  "Sweepstakes'"  win- 
ners, one  lor  the  best  television  commercial  in 
the  competition,  and  one  for  the  best  radio 
entry  in  the  competition.  Other  awards  may  be 
made  at  the  discretion  of  the  judges.  i 

Judging:  Preliminary  Judging  Committees  are 
held  in  various  cities  all  o\er  the  world.  Final 
Judging  Panel  is  held  in  Hollywood  just  prior 
to  the  Presentation  Dinner,  and  its  twenty 
members  include  illustrious  advertising  men 
from  all  i>\cr  the  world. 

Iniormaiion:    For    further    information,    and 
entrv   forms,   write   to   the   club  office:    Holly- 
wood    .Advertising     Club.     6362     Hollywood      j| 
Blvd..   Hollywood.  Calif.  9002H.  U.S.A.' 

After  filling  requests  for  showing  all  o\er 
the  couiitrv.  the  winning  commercials  become 
the  propertN  of  the  Hollswood  Museum.  .All 
other  entries  become  part  of  the  respective 
libraries  of  the  Television  Bureau  of  .Advertis- 
ing and  Ihe  Radio  Ad\ertising  Bureau,  both  in 
New  York  City.  • 


BUSINESS    SCREEN 


iiiaiiiT 


HALF-  sal^'^iiit' 


II 


I 


•> 


It's  easy  to  tell.  A  salesman  may  have  a  nootl  knowledge  of  your  product 
or  ser\icc  l)ut,  lor  sales  success,  that's  only  half  ol  what's  needed. 
Tlie  otiiir  hall,  e(|ually  iniportaTit.  is  "people  "  knowledne.  When  a 

salesman  I.k  ks  this,  he's  just  hall  .is  ellictive  as  he  should  he. 

'I'd  !)(•  II  holly  elleetixc,  salesmen  must  possess  "people"  kno\vledj;e, 
nndeistand   the   lund.iiueutals   ol    selling,   .uid   de\elop   persuasive   skills 

th.it  motivate  prospects  t<i  want  to  l)n\'. 


This  uew  l'iii\ersity  of  Marketinj;;  audio-visual  sales  cour.se  offers  lhi\ 
kiiowh-dfic.  It  makes  it  easy  to  train  vonr  men  in  the  attitudes  and 
techuicpies  of  toclav's  top  earners.  It  enthuses  men  to  w.mt  to  do 
a  better  job  .  .  .  shows  tlu^m  how   to  work  "smarter  ".  rathei   than  harder. 

The  six  two-honi  sessions  arc  so  elearK   prouranimed.  it's  remarkabK 

casv  to  conduct  the  training  meetint;s. 

M.ul  the  coupon  lor  details  on  how   von  c.m  (/</</  anothi  r  hall  to  each 
of  your  men  .  .  .  and  douhU-  his  sales  effectiveness. 


iii:iTi:ii  si:lli\<.  hi  iii:ai  .  i».|>i.  k-u 

I.i4l   North  Western  .Avenue,  Los  Angeles,  California  9tK)27 
I  (I    like    'preview"   details  on    the    University   of   Marketing   .\uclio-\isual    .Sales   Cinirse, 

NAME 

ADDRKS.S 

CO.Ml'ANY  niLK 

CITY STATE                                          Zll'  CODE 

.S.iid  infonnation,  also,  on  the  creation  of  custoni-tailorecl   .Aiidio-N'i.sual  proKrams  for: 

Q    SALES   TKAIMNC:  Q   PUBLIC   RF.LATIONS                  Q  SALE.S   PHKSENTATIOXS 
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NOW-THIS  ONE  PILO-MAGir  FILM  SHIPPING  CASE 
ELIMINATES  3  DIFFERENT  SIZE  CASES . . . 

INCREASES  EFFICIENCY  AND  SAVES  YOU  MONEY  TOO! 


This  is  not  just  a  CASE  -  but  a  versatile  storage  and 
shipping  system  that  increases  efficiency  and  saves 
you  time  and  money.  Just  one  tough  Pilo-IVlagic  Plas- 
tic Film  Shipping  Case  holds  and  pro- 
tects a  1200  ft.  reel  as  no  ordinary 
case  can.  Insert  one  of  the  two  avail- 
able liners  and  you  can  use  this  same 
case  for  your  600  ft  or  800  ft.  reels  too. 

Plio-Magic*  Shipping  Cases:  •  Fit  on 
your  shelves  —  gives  you  compact 
storage  and  easy  access  .  .  . •  save 
you  freight  and  postage  costs, forthey 
are  light  in  weight ...»  save  you  time 


In  handling,  for  the  patented  snap  locks  eliminate  the 
need  for  cumbersome  straps  ...»  save  you  replace- 
ment costs,  for  the  tough  Plio-Magic  plastic  won't 
crimp,  bend,  rust,  chip,  dent  or  dis- 
color ...  •  and  we  can  imprint 
your  name  for  permanent  advertising 
value. 

Get  all  the  time  and  money  saving 
facts,  send  today  for  your  free  "PRC 
DATA  KIT",  to: 
PLASTIC    REEL   CORPORATION 

of  AMERICA 
Dept.P-15,  Box  750,  Union  City,  N.J. 


PLASTIC  REEL  CORP.  of  AMERICA 


Suiiaininn  members  of:  NAVA  and  SMPTE 


YOURS  FREE! 


i 


PRC  DATA  KIT' 


gives  you  time  and  money-, \ 
saving  information  on 

high-impact,  fire  and  break 
resistant  PLIOMAGIC" 

•  FILM  REELS  •RFPIPAKS  "TAPE  REELS 
•  PROCESSING  ROurp';    •CORES  •BUSHINGS 

and  the  revoiniionary  new, 
PLASTIC  FILM  S!iPPING  CASES. 


PLASTIC  REEL  CORPORATION  OF  AMERICA 
BOX  750  UNION  CITY,  NEW  JERSEY 


Convenient    lnd«a«d 
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BUSINESS    SCREEN 


AUDIO-VISUAL   SERVICE   COMMITTEE 

OF   THE   ASSOCIATION   OF   NATIONAL 

ADVERTISERS,    INC. 

Office:  153  East  44th  Street.  New  York. 
New  York   10017. 

Officers:  Peter  VS'.  Allport,  fre.sUleni:  Lowell 
McElroy,  Senior  Vice-President:  William 
Kistlcr.  Vice  President:  Sidney  Shulins.  Ad- 
minislrative  Secretary,  Audio-Visual  Service 
Cotnmiitee. 

Membership:  Robert  O.  Dunn  (Ford  Motor 
Co.  I.  chairman:  Walter  .A.  Burton  (Honey- 
well); William  J.  Connelly  ( L'nion  Carbide 
Plasties  Co. ) :  John  Flory  (  Eastman  Kodak 
Co.);  John  k.  Ford  (General  .Motors  Corp.); 
Gerry  Germain  (Metropolitan  Life  Insurance 
Co.):  James  J.  Graven  (Bell  &  Howell  Co.); 
Jack  Hansen  (Johnson  &  Johnson);  Ralph  L. 
Hoy  (Aluminum  Company  of  America);  F. 
Barry  Koss.  ( V\orthington  Corp.);  James  M. 
McCollum  (U.S.  SteelCorp.);  O.  H.  Peterson 
(American  Oil  Co.):  Cahin  L.  Pratt  (Royal 
Crown  Cola  Co. );  W  illis  H.  Pratt.  Jr.,  (Ameri- 
can Telephone  &  Telegraph  Co.);  Eldon  Rob- 
bins  ( Evinrude  Motors  Div.  of  Outboard 
Marine  Corp.);  Frank  Rollins  (E.  R.  Squibb 
&  Sons  Div.,  Olin  Mathieson  Chemical  Corp.); 
J.  L.  Siegal  (International  Business  Machines 
Corp);  Administrative  Secretary,  Sidney  J. 
Shulins  (.Association  of  National  Advertisers, 
inc.). 

Plrpose:  The  Committee  initiates  and  ex- 
ecutes projects  which  will  provide  the  1200 
"Audio-Visual  Interest  Group"  members  of 
the  ANA  with  cost,  technical,  distribution  and 
other  information  about  business  films  and 
related  audio-visual  materials.  • 

THE    INDUSTRIAL 
AUDIO-VISUAL  ASSOCIATION 

Office:  (of  the  Secretary):  Edward  W.  Pal- 
mer. New^  England  Tel.  &  Tel.  Co.,  185  Frank- 
lin Street,  Boston,  Mass.  02107. 

Officers:  Robert  C  McCaslin  (Caterpillar 
Tractor  Co.),  President:  H.  Leroy  V'anderford 
(American  Tel.  &  Tel.  Co.),  \st  Vice  Presi- 
dent. Harold  W.  Daffer  (Honeywell  Co.).  Ind 
Vice  President:  John  Hawkinson  ( Illinois  Cen- 
tral R.R.  Co. ).  Vice  President,  Illinois:  Edward 
W.  Palmer  (New  England  Tel.  &  Tel.  Co.), 
Secretary:  Frank  Stedronsky  (.AB  Dick  Co.), 
Assistant  Secretary:  Frederic  J.  Woldt  (Illinois 
Bell  Telephone  Co. ),  Treasurer. 

Directors:  Lawrence  B.  Warnock  (Link-Belt 
Co.),  Central  Region:  Jerome  T.  McGarry 
(Wyeth  Laboratories),  Eastern  Region:  How- 
ard O.  Williams  (Edward  E.  Johnson  Co.). 
Noriliern  Region:  Martin  M.  Broadwell  ( South- 
ern Bell  Telephone  Co.),  Soutliern  Region: 
Vincent  H.  Hunter  (Union  Pacific  Railroad). 
Western  Region. 

Advisory  Colncil:  Stanley  W.  Puddiford 
(Michigan  Bell  Telephone  Co.).  Constitutional 
Chairman:  James  Craig  ( General  Motors 
Corp.).  Historian:  Gordon  \\ .  Butler  (Di.xie 
Cup  Div,  .American  Can  Co.).  Membership 
Chairman:  William  J.  Connelly   (Union  Car- 


bide Plastics  Co.),  Past  Presidents  Chairman: 
William  E.  Morris  (Baxter  Laboratories), 
1965  Annual  Meeting  Program  Chairman:  Ray 
W.  Bonta  (General  Electric  Co.),  Protect 
Chairman:  Arch  A.  Smith  ( Humble  Oil  &  Re- 
fining Co.).  Publicity  Chairman:  Henry  F. 
Stolte  (Chas.  Pfizer  Co..  Inc. ),  Technical  Chair- 
nuin. 

Purpose:  To  study  all  means  of  audio-visual 

communications  including  creation,  production, 
appreciation,  use  and  distribution;  to  promote 
better  standards  and  equipment  and  to  estab- 
lish a  high  concept  of  ethics  in  the  relations  of 
members  \sith  associated  interests. 

Annual  Meeting:  At  the  Ambassador  West 
Hotel.  Chicago,  111..  May  3-6,  1965. 

Fall  Meeting:  Sheraton-Boston  Hotel,  Bos- 
ton, Mass..  October  18-21,  1965.  • 

THE    INDUSTRY    FILM 
PRODUCERS   ASSOCIATION 

Office  (mail  address):  Post  Office  Box  1395, 
Thousand  Oaks.  California. 
National  Officers:  James  L.  Wasson,  Jr., 
President:  Raymond  Jaeger.  Executive  Vice- 
President:  Kenneth  J.  Maurer,  Financial  Vice- 
President:  Bob  R.  Ganon.  Chapters  Vice-Presi- 
dent: Robert  M.  Duff,  Conference  Vice  Presi- 
dent: Dr.  Harald  O.  Dyrenforth,  Editorial  Vice 
President:  Jack  R.  Goetz,  Past  President. 

Membership:  Primarily  composed  of  defense, 
aero-space  and  electronics  industry  film  pro- 
ducers, directors,  writers,  cameramen,  and 
editors,  supported  by  membership  from  com- 
mercial labs,  equipment  firms,  independent 
production  studios,  etc. 

Purpose:  Study,  discussion  and  exchange  of 
ideas  concerning  the  pnxluction  of  industrial 
documentaries,  public  relations  and  educational 
films;  upgrading  of  standards  and  advancement 
of  the  "state  of  the  art." 

Pi  BLiCATioNs:  The  official  publication  of  the 
I.E. P. A.  is  Business  Screen. 

1965  Activities:  Sixth  Annual  National  Con- 
ference and  I.F.P.A.  Film  Awards  Banquet. 
June  3.  4,  and  5,  1965,  at  the  Internationa! 
Hotel,  Los  Angeles,  California.  • 

THE   NATIONAL   COMMITTEE 
ON    FILMS   FOR   SAFETY 

Office  (of  the  Secretary):  425  North  Michi- 
gan Ave..  Chicago.  Illinois  6061 1. 

Officers:  W.  L.  Robinson  (.American  .Auto- 
mobile Association).  Cluiirman:  William  Eng- 
ender   (National   Safety   Council).   Secretary. 

Member  Organizations:  American  Auto- 
mobile Asscxriation.  American  .Association  of 
Motor  Vehicle  .Administrators,  .American  In- 
surance Association,  American  Medical  As- 
siKiation,  American  National  Red  Cross, 
American  Petroleum  Institute.  .American  Public 
Health  .AssiK'iation.  .American  SiKiety  of  Safe- 
ty Engineers,  .American  Society  for  Training 
and  Development.  .American  Standards  As- 
sociation, Association  of  Safety  Council  Exe- 


Professional 
Organizations 

Serving  the 

Business 

and  Industrial 

Film  User 


cutives.  Auto  Industries  Highway  Safety  Com- 
mittee. Automotive  Safety  Foundation.  In- 
surance Institute  for  Highway  Safety.  Interna- 
tional Association  of  Chiefs  of  Police.  National 
.AssiKiation  of  Automotive  Mutual  Insurance 
Companies.  National  .Assixriation  of  Manu- 
facturers, National  Association  of  Mutual 
Casualty  Companies.  National  Fire  Protection 
.Association.  The  National  Grange.  National 
Safety  Council,  U.S.  .Air  Force.  L.S.  .Army. 
U.S.  Bureau  of  Public  Roads,  U.S.  Junior 
Chamber  of  Commerce,  U.S.  Navy 
Pirposf:  a  co-spi>nsored  group  of  national 
organizations,  with  active  interest  in  accident 
prevention  through  use  of  films,  who  wish  to 
accomplish  the  following  objectives:  1.  To 
stimulate  production  and  use  of  safety  films. 
2.  To  raise  the  quality  of  films  pri»duced.  3. 
To  establish  film  evaluation  standards.  4.  To 
recognize  film  excellence  in  awards  prt>gram. 

1965  Activities:  April  meeting  of  the  Com- 
mittee as  a  Board  of  Judges  to  screen  and 
finally  judge  entries  in  their  22nd  .Annual  Safe- 
ty Film  Awards  Program.  October  evening 
showing  of  top  winning  films  and  presenta- 
tion of  awards  to  representatives  of  sptinsors 
and  or  prtxlucers  (during  the  National  Safety 
Congress  and  Exposition  in  Chicago.  111).      • 

THE    NATIONAL  VISUAL 
PRESENTATION    ASSOCIATION.    IN^ 

OiFKi:  National  \  isual  PrcsentJiii:^ 
;  ciation.  Inc..  19  West  44th  St.,  New 
■  N.Y.  10036.  Phone:  MU2-229J 
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lirrRs:  William  \N .  Walton  (IBM  Corp.). 
•sideiu:  Norman  Lindquist  (Fred  Niles 
mm.  Centers),  \'kv  President  (Trade): 
orgc  R.  Jacobsen  (N.Y.  Tel.  Co.).  Vice 
•sideni  (Vser):  John  P.  Tierney  (Standard 
Co.  —  N.J.).  Sea  entry:  Charles  E.  Behy- 
r  (The  Pan  Media  Co..  Inc.).  Treasurer. 

ARO  OF  Governors:  Di>minick  AIbi  (Hi>iise 
Seagram):  Norman  L.  Bebell  ( Bcbell  & 
[X'JI  Color  l.ab,.  Inc.);  Edna  C.  Choo 
>inl-of-Purchase  Ad\.  Institute):  Charles 
rn  (Admaster  Prints,  inc.);  Barry  Fried- 
g  (Visual  Promotions.  Inc.);  Kerney  J. 
rsl  (Ethyl  Corp.);  Julian  Levinson  (Julius 
le  &  Sons.  Inc.);  Stanley  S.  Merrill  ( Bo\ 
luts  of  .America);  Herbert  C.  Rosenthal 
raphics  Institute);  Rose  Safran  (McCalTs); 
nald  P.  Smith  (International  Harvester). 

OiFicio:  William  J.  Connelly  (Union  Car- 
e  Plastics  Co.);  William  A.  Klauber  (Life 
derxvriting  Training  Council);  Leon  Lu.xen- 
g  (CBS  Radio):  Philip  Prince  (Sears  Roe- 
.'k  Co.). 

ri'ose:  To  advance  and  encourage  the  more 
x'tive  use  of  visuals  to  promote  better  com- 
nication  in  industry,  business,  education  and 
ernment.  To  increase  the  prestige  of  the 
iial  communications  specialist  by  adherence 
the  highest  ethical  standards. 


awards  for  the    'Best  Visuals  of  lyd.*^'  to  he 

announced  laler.    The  awards  will  be  presenteil 

at  the  Awards  Banquet  June  9th  at  the  Com- 
modore Hotel,  New  York  City. 

Ml  iiiNGS:  Monthly  luncheon  meetings,  second 
Thursday.  September  through  June,  in  New 
York  and  Chicago.  Visitors  welcome.  The  12lh 
Annual  f3ay  of  Visuals  Exposition,  Seminars 
and  Awards  Banquet  will  be  held  June  <S-y. 
19(i5  at  the  Commodt)re  Hotel,  New  York 
City.  • 


BRITISH    INDUSTRIAL   FILM   ASSOCIATION 

Office:  Michael  Shersby,  Secretary,  30  Queen 
Anne's  Cate,  London.  S.W.I.  England.  Phone: 
WHltehaliyy71. 


NUAi-  Awards  Competition:  Deadline  for     Officers:  The  Earl  of  Drogheda,  The  Earl  of 


Halsbury,  The  Lord  Baillieu,  The  Lord  Hey- 
worth,  I'icc  Presidents. 

(oiNcii.:  Edgar  Anstey  (British  Railway 
Board);  Clive  Barwell  (Mullard);  Maurice 
lUickmaster  (Maurice  Buckmaster  Associates); 
J.  Campbell  Eraser  (  Dunlop);  W.P.N.  Edwards 
(f'ederation  of  British  Industries);  Peter  Good- 
ricke  (George  Wimpey  &  Co.):  S.  LyIe-Smythe 
( Pilkingtons);  M.W.  Pitts-Tucker  (Court- 
aulds);  Brian  Trench  (Shell  International); 
R.F.  Tritton  (British  Petroleum  );  Hugh  Whit- 
well  (Courage.  Barclay  &  Sinionds). 

I'l  kpose:  To  promote  the  best  use  of  film  in 
ihc  service  of  industry  and  commerce  and  in 
particular  (a)  to  foster  the  exchange  of  infor- 
mation and  experience  among  industrial  organ- 
izations interested  in  the  use  of  films;  and  (b) 
to  encourage  the  wide  distribution  and  use  of 
British  industrial  films  at  home  and  overseas. 

Meetings  and  Activhtes:  Monthly  meetings 
in  London  and  cities  in  Britain;  publication  of 
news  and  comment  items;  loan  of  cinema  facil- 
ities between  members;  confidential  advice  on 
production  facilities  and  services.  Organizers 
of  the  annual  British  National  Industrial  Film 
Awards  Competition.  Selectors  of  the  British 
films  for  entry  in  the  6th  International  Indus- 
trial Film  Festival  in  1965  at  Rouen,  France. 
Membership  restricted  to  sponsors  and  users 
of  industrial  films.  Advertising  agencies,  public 
relations  consultants  and  non-theatrical  film 
distribution  companies  admitted  as  associate 
members  of  this  national  organization.  • 
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CARL  RAGSDALE  ASSOCIATES,  INC. 

200    WEST    6       TH    STREET     •     NEW    YORK     CITY     10019    •     COLUMBUS    5-2940 
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SSHHH! 


the 

QUIET 

one 

is  coming 


ARRIFLEX  16  bL 

THE  NEW  LIGHTWEIGHT  SELF-BLIMPED  HAND  CAMERA 


We  are  not  trying  to  soft-pedal  the  news  but 
we  can't  shout  it  from  the  rooftops  either 
because  the  new  Arriflex  16  BL*,  a  very, 
very  quiet  SELF-BLIMPED  hand  camera, 
won't  be  available  until  Spring  of   1965. 

Nevertheless,  we  owe  it  to  our  good  friends 
everywhere  to  let  them  know  that  Arriflex's 
'quiet  one"  is  now  in  production  and  that  it 
will  pay  them  to  wait  a  bit.  The  reward  will 
be  famed  Arriflex  quality  and  reliability  plus 


new  and  exclusive  features  that  have  no 
counterpart  in  any  competitive  offering. 

The  new  Arriflex  16  BL  was  previewed  and 
enthusiastically  received  at  the  May  1964 
Industrial  Film  Producers  Assn.  in  Los  An- 
geles and  at  the  October  1964  Audio-Visual, 
Pictorial  &  Educational  TV  Exposition  in 
Washington,  D.C. 

When  you  see  the  model  16BL,  you'll  agree 
that  it  paid  to  wait  for  Arriflex's  'quiet  one'. 


UTERATl/RE  IS  AVAILABLE  NOW,   SO  PLEASE    WRITE   FOR   THIS   DETAILED   PREVIEW. 


^  (former  designation,  160) 


/S\[g[SO[F[L@X 


CORPORATION 
OF       AMERICA 


2S7  PARK  AVENUE  SOUTH,  NEW  YORK,  N.  Y.  10010 


"THE  AMI  STORY"—  «■  akMrkinf  12  aiiiuti  nitr  louni  flln  «*»lctiiit  OM  ittf  kr  ittf 
■anufictiira  tf  Airlflfi  prtciiitu  cantrai  and  tncir  appliutitni  t*  vtritt  ciMiute- 
gnpMc  lltiimiitiiti.  AnItakM  wiUiMl  durit  in  grMf  ihMriaii-  WHI*  (M  MtttrlMM, 
rlMM)  ArrlHu  CwpmtiM  tf  taMrta  tar  kuMnti. 
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FILMSCREENS  FOR  FILM  PRODUCERS 
-used  by  CBS  Studio  Center,  Colum- 
bia. Oesilu.  Disney.  Fox.  Goldwyn. 
MGM.  Paramount.  Revue.  UPA,  Uni- 
versal. Warners. 

HI-TRANS -Academy  Award  back- 
ground screen-higtiest  calibre 
production  "tool." 

ULTRAMATTE  gain  white,  and  LUX 
MATTE  wtiite  matte-front  projection 
screens  ■  Demanded  by  studios  and 
film  labs  tor  viewing  during  produc- 
tion, dubbing,  and  scoring. 
T-MATTE  BLUE -rear-illuminated 
screen  for  latest  traveling-matte 
process  ■  Practical  for  large  and 
small  sets,  major  productions,  or  TV 
commercials 


EDUCATIONAL  AND  SCIENTIFIC 
Orjj^anizations  Serving  Audio- Visual  Users 


FILMSCREENS  FOR  SHOWMEN-Stew 
art  Projection  Screens-the  choice  of 
15  major  exhibitors  at  the  New  York 
Worlds  Fair' 

ULTRAMATTE- for  commercial  play- 
houses theatre  TV.  viewing  rooms  ■ 
Seamless  to  46  by  88  feet  ■  Optical 
efficiency  ■  Durable  economy. 
lUXCHROME  50 -seamless  rear  pro 
jection  ■  Superior  image  contrast  in 
lighted  rooms. 


FILMSCREENS  FOR  TV  PRODUCTION 
TV-BLUE -background  screen  ■ 
Favorite  ot  networks  ■  Versatile  ■ 
Efficient. 

LUXCHROME  60- neutral  g'ay  screen 
for  closed-circuit  techniques,  back- 
grounds and  rear  projection  viewing. 


FILMSCREENS  also  designed  for  A  V, 
lairs,  trade  shows,  exhibits,  simula- 
tors, plotting  and  display  systems,  and 
special  architectural  requirements 


STEWART  FILMSCREEN  CORP. 

1161  W.  Sepulvedablvd. 
Torrance.  Calif.90503  (213)  326-1422 

I  want  lo  look  further  into  Stewiirl  Film- 
screens    Please  send  me  adUilionat 

inlormalion  on: 

NAtVIE        

STREET 

CITY  STATt  _ 


H 


AMERICAN  SCIENCE  FILArt  ASSOCIATION 
OiiKi:    13iy   F  Street.   N.   W ..   Washinutdn. 
D.  C.   20004.   AC   202-393-3818.  Arthur   1  . 
Moore.  Acting  Director. 

Officers:  Dr.  Randall  M.  Whalcy.  President: 
Dr.  Richard  A.  Boolootian,  Dr.  Alfred  B.  Gar- 
rett. Vice-Presidents:  Dr.  Leslie  P.  GreenhiJI. 
Secretary:  Ri>bert  E.  Green,  Treasurer. 

Purpose:  The  ASFA  was  created  to  advance 
science  throueh  the  use  of  motion  pictures  and 
allied  comnuinicatit)ns  media  as  tools  of  re- 
search, as  means  of  communicating  research 
results  and  as  instruments  for  science  educa- 
tion. • 


AUDIO   VISUAL   COUNCIL 
ON    PUBLIC    INFORAAATION 

Office:   1201  Spring  Street,  Fairfax,  Virginia. 
Officers:    Sam    Barefield    (Travco),   Chair- 
man: Scott  Mitchell  (The  Jam  Handy  Organi- 
zation),     Vice     Cliainnan:     Betty     Ellingboe 
(American  Lutheran  Church),  Secretary:  Alva 
I.  Cox,  Jr..  (National  Council  of  Churches  of 
Christ  in  the  U.  S.  A. ),  Treasurer. 
I  Purpose;    A  joint  industry-church   committee 
I  concerned  with  the  improvement  of  Religious 
j   Education    through    wider    and    better    use    of 
audio-visual    materials    and    methods.    It    aims 
I  to  inform  constituencies  of  religious  bodies  on 
the  significance   and   advantages   of  audio-vis- 
ual   materials,   through   publications,   magazine 
articles  and  slidesets.  Two  recent  publications 
of  AVCOPI  are  Has  It  Made  Any  Difference:' 
and  Usini^  Audio  Visuals  in  the  Church,  both 
available  from  Council  office.  • 


BIOLOGICAL   PHOTOGRAPHIC 
ASSOCIATION,   INC. 

Headquarters:  333  North  Michigan  Avenue. 
Chicago,  Illinois,  60601.  (Office  of  the  Ad- 
ministrative Director) 

Oei  i(  I  Ks:  i.ardner  A.  Coffey,  FBPA  (Section 
of  Photography,  Mayo  Clinic),  President: 
Clifford  L.  Freche  (Univ.  of  Washington), 
Vite  /'resident:  Samuel  N.  Turiel,  Adntiinsira 
live  Director:  Albert  Levin,  FBPA  (Cook 
County  Hospital.  Dept.  of  Pathology),  Secre- 
tary-Treasurer. 

Ex  Oi  1  i(  to:  Leo  C.  Massopusl,  Sr.,  IBPA 
(Mount  Sinai  Hospital),  Editor  of  the  Journal 
&  President,  l9.'i8-59;  Laurence  B.  Brown, 
FBPA  (Harvard  School  of  Denial  Medicine). 
Chairman,  ( lia/iters  Conuniliee:  Mervin  W. 
LaRue.  Sr.,  FBPA  (Mervin  W.  LaRue,  Inc.), 
President  1962-63:  Verlin  Y.  Yamamoto, 
FBPA  (Medical  Illustration  Service.  V.A. 
Admin.  Center),  President  I9h()-6I. 
DiRKToRs:  E.  Lynn  Baldwin  (College  of 
Osteopathic  Medicine  &  Surgery,  Des  Moines); 
John  V.  Butlerficid,  IBPA  (  Bausch  &  l.omb. 
Inc.,  Rochester,  N.Y.);  Ronald  M.  Christopher 
(Smith  Kline  &  French  Labs.):  Louis  A.  Facto. 
FBPA  (Iowa  State  College):  Wilbour  C.  Lown 
(Veterans  Admin.,  Washington.  D.C. ) :  Frank 


J.  Keindl,  (  \  .A.  West  Side  Hospital.  Chicago); 
Sidney  Shapiro,  FBPA  ( Long  Island  Jewish 
Hospital);  Howard  E.  Tribe,  FBPA  (Univ.  of 
Utah). 

MiMui  Rsiiii":  1  he  Biological  Photographic 
Association    is   composed   of  medical   doctors 

engaged  in  practice  and  research:  photo- 
graphers in  medical  centers,  scientific  tech- 
nicians. 

Puri'ose:  Dedicated  to  the  science  and  tech- 
nicjues  "pertaining  to  the  photographing  of  all 
things  which  live  or  which  have  lived." 
.Anni'ai  Mketinc.:  The  3,'ith  .Annual  Meeting 
will  be  held  August  L'^-20,  196.S,  at  the  Belle- 
vue  Stratford  Hotel,  Philadelphia,  Pa. 

Official  Publication:  The  Journal  of  the 
Biological  Photographic  Association;  The  BP.-\ 

News.  • 

CATHOLIC   AUDIO-VISUAL 
EDUCATORS   ASSOCIATION 

Address:  Box  618,  Church  Street  P.O.,  New 
York,  New  York  10007. 

Officers;  Rev,  Louis  Rongione,  O.  S,  A. 
(Villanova  University).  President:  Rev.  Joseph 
Coyne,  O.  S.  A.  (Cascia  Hall.  Oklahoma), 
Vice-President:  Sister  Jean  Philip,  O.  P.  (St. 
Celestine  School,  Elmwood  Pk.,  111.).  Secre- 
tary: Rev.  Bernard  Butcher  (St.  Mary's  Church. 
Meridan,  (\)nn.  ),  1  rcasiircr. 

Purpose:  To  further  the  use  of  .Audio-\'isual 
equipment  and  materials  in  Catholic  educa- 
tion and  to  encourage  production  of  suitable 
films  for  Catholic  school  use. 

Annual  Convention:  CAVE  is  coordinating 
its  Fourteenth  Annual  Con\ention  with  the  Na- 
tional Catholic  Educational  .-Xssociation  na- 
tional convention,  .April  20-23,  19(i.S  at  the 
Hilton  Hotel,  New  York  City.  Audio-visual 
equipment  and  materials  may  be  exhibited  at 
this  joint  coiuciition.  No  registration  fees  are 
ret|uired.  • 

DEPARTMENT  OF  AUDIOVISUAL 

INSTRUCTION  OF  THE 

NATIONAL  EDUCATION  ASSOCIATION 

Office:  1201  Sixteenth  Street,  N.  W.,  Wash- 
ington, D.  C.  20036.  Anna  L,  Hyer.  F.\ccii- 
tive  Secretary. 

Oi  11(1  us:  DoiLikl  P,  Fly  (  Dir.  C'entei  for  In- 
structional Comnumicalions,  S\racuse  Uni\. ). 
President:  Kenneth  Norberg  (Prof,  of  Educ. 
Sacramento  Stale  College),  Pre.sideni-Elect; 
Philip  lewis  {V>\x..  Research,  Dev..  &  Spec. 
Pro|.,  Chicago  Public  Schs.),  I'/cc  President: 
Mendel  Sherman  (Asst.  Dir..  A\  Cenlei.  In- 
tliana  Uni\'.  ),  Past  President. 

Diis:  .S7  and  .SI2.  Membership  is  approxi- 
mately 6.000. 

Pt'Ki'osi  :  The  improvement  of  instruction 
through   the  belter,  wider   use  ol    audio-visual 


BUSINESS    SCREEN 


You've  made  a  film. 

You've  worked  hard  and  long  on  it, 

It  should  meet  your  objectives. 

It  may  even  win  an  award. 

It  needs  an  audience. 

Are  you  going  to  buy  numbers? 

Or  people. 


"Selective  distribution"  delivers 
real  people,  not  just  numbers. 


I  We  can  get  you  millions  of  viewers  for 

your  sponsored  film,   if  that's  what  you 

want.  But,  if  you  want  a  better  defined 

audience,  we  can  deliver  that,  too.  Want 

,    emphasis   on    adults,    rather   than   teen- 

i   agers?    A    predominantly    female    audi- 

j  ence?  Community  leaders?  You  name  it. 
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Sterling  Movies  U.S.A.  developed  "Se- 
lective Distribution"  to  give  sponsored 
films  pin-pointed  exposure,  not  a  hap- 
hazard collection  of  anonymous  viewers. 
Call  us.  We'll  show  you  how  we  can  set 
up  a  specific  distribution  pattern  which 
will  zero  in  on  your  film's  objectives. 


NC»yoe«  375  Park  Ave    JU6-1717 
Sophie  Hohne.  Morton  J  Fink  R»y  W  Salo 

WASHINGTON  oc    1750  Penn  Ave    N  W    398  5980 

Frank  J  Havlicek 

CHICAGO  200  S   Michigan  Ave    939-6056 
William  J  Tioy  Frank  Naphin 

LOS  ANGELES  6290  Sunsel  Blvd  .  Holly* 
Ralph  Ra<ik 


DUCATIONAL  &  SCIEMIFIC  GROUPS: 


)NriNLE»   FROM    THE    PRICI  DING    PAGE    26) 

ipmcnt,  materials  and  techniques.  Mcniber- 
1  consists  primarily  of  directors  and  spocial- 
in  colleges  and  universities,  state  depls.  of 
cation,  and  county  and  city  school  systems, 
ool  supervisors  and  administrators,  class- 
ni  teachers,  librarians  and  audio-visual  spe- 
ists  in  the  armed  lorces.  in  industry  and 
jng  religious  groups  are  included  in  mem- 
ship  of  this  NEA  a-v  department. 

sEi  RE.NCES:  National  Convention:  1965. 
waukce.  April  25-30;  1966,  San  Diego, 
if.,  April  23-.^0:  19^7,  Boston,  April  16-21. 
iimer  meeting  in  connection  with  NEA  Con- 
tion.  N.Y.  City.  June  29.  Lake  Okoboji 
Jio-Visual  Leadership  Conf..  August  L'>-19. 
iiviriES,  1964-6.';:  DA VI  has  a  committee 
commission  program  dealing  with  such 
blems  as  quantitative  standards,  teacher 
cation,  professional  education  of  the  AV 
jialist,  school  plant  design,  technical  stand- 
s  for  equipment,  legislation,  international 
tions,  consultative  service,  research,  and 
ory  and  archives.  A  joint  membership  plan 
I  reduced  rate  has  been  set  up  with  the  Na- 
lal  Assn.  of  Educational  Broadcasters. 
,V1  participated  in  six  international  con- 
•nces  in  1964:  World  Confederation  of  Or- 
izations  of  the  Teaching  Profession,  Paris; 
^rnational    Council    for    Educational    Films 


Conference.  Paris;  .Audiovisual  Workshop  fol- 
lo\wng  the  WCOTP  meeting;  International  Re- 
search Conference,  Italy;  Conference  on  For- 
eign Language  Teaching.  Belgium;  Conference 
on  Programmed  Instruction.  Berlin.  DA\I  also 
participated  in  state  and  regional  audiovisual 
conferences  and  provided  consultants  for  con- 
\enlions  of  niany  national  organizations;  work- 
ed on  joint  projects  with  eight  national  organi- 
zations including  the  Educational  Media  Coun- 
cil; operated  a  National  Tape  Repository  of 
over  3.{)()()  titles  offering  recording  service  for 
educatiiiiial  institutions. 

PiiBi.iCATioNs:  Official  organ  is  Audiovisual 
Imtniction  (monthly  except  July  and  August); 
AV  Coinnutnication  Review  (quarterly).  Other 
recent  publications  include:  Selection  and  Use 
of  Froiiiammed  Materials  (filmstrip  and  hand- 
book ) ;  a  Hundluiok  jor  A  jjitiates:  Tips  to  the 
States:  National  Tape  Recording  Catalog:  Sup- 
plement I:  Research  Principles  and  Practices 
in  Visual  Communication;  Trends  in  Program- 
med Instruction:  l.angiuige  Laboratory  and 
Language  Learning,  Monograph  =2;  Studies 
in  the  Growth  of  Instructional  Technology,  II: 
A  Directory  of  Closed-Circuit  Television  In- 
stallations in  American  Education  with  a  Pat- 
tern of  Growth.  • 

f-  This  listing  of  educational  and  scientific  or- 
ganizations continues  on  the  following  pages  . 


THE    EDUCATIONAL   FIIM 
LIBRARY   ASSOCIATION 

Oi-fice:    2-50   West   57th   Street,   New   York, 

New  York    10019. 

Oeiicfrs:  Galon  R.  Miller.  President:  James 
L.  Limbachcr.  Vice  President:  William  J. 
Speed,  secretary:  Emily  S.  Jones.  Administra- 
tive Director  (at  headquarters). 

CoM.MiTTi  fs:  Frederic  Krahn.  Festival  Chair- 
man: William  J.  Speed.  Nominations  Chairnum: 
James  L.  Limbacher,  Membership  Chairman: 
Theo  Betjemann,  Evaluations  Chairman. 

Membership:  (Constituent)  —  525  non-pro- 
fit educational  institutions;  (Service)  —  61 
commercial  organizations  and  interested  in- 
dividuals; 4  international  members  (govern- 
ment agencies,  film  groups  of  other  countries); 
46  sub-memberships  and  1 62  personal  mem- 
berships, for  a  total  enrt)llment  of  79S. 

Purpose:  To  encourage  and  improve  the  pro- 
duction, distribution  and  utilization  of  edu- 
cational films.  EFLA  conducts  a  film  evalu- 
ation service. 

1965  American  Film  Festival:  To  be  held 

April  21-24.  at  the  Biltmore  Hotel.  New  York 
City.  (See  awards  listed  on  page   II.) 

PuBi  iCATioNs:  For  members  —  Evaluations. 
EFLA  Bulletins,  Service  Supplements  and  Film 
Review  Digest.  A  catalog  containing  descrip- 
tions of  EFLA  "generar"  publications  is  pro- 

vicioil  (in  letterhead  request.  • 


Young 
Again! 


When  does  a  film  grow  old? 

Wear-and-tear  begins  with  the  first  showing. 
As  showings  increase,  wear-and-tear  mounts, 
and  the  tell-tale  signs  of  stress  and  strain  appear. 
When  this  happens,  you  can  anticipate  real 
difficulty  in  the  projector.  Don't  wait  until  the  film 
starts  tearing  —  or  until  the  buckle  or  curl  becomes 
unpleasantly  noticeable. 
Before  this  happens — call  on  us. 

Comprehensive  Filmtreat  Rejuvenation  can  restore  your  print 
to  "like  new"  condition — at  a  fraction  of  replacement  cost. 

Comprehensive  Filmtreat  Rejuvenation  removes  scratches  and 
abrasions;  restores  the  original  color  brilliance;  makes  brittle 
and  curled  prints  pliable;  stretches  shrunken  film. 

It  costs  you  so  little,  saves  you  so  much. 
Literature  and  prices  on  request.  Please  write 


COIVIPREHENSIVE 


g|LMTREAT 

NEW  YOR.     •  CHICAGO  •  HOLLYWOOD 


Executive. Offices:  421   \Ai      t  54th  Street,  New  York.  New  York  10019 
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BUSINESS    SCREEN 


MPO  Clients  during  1964  for  public  relations  lilms.  sales  promotion  films, 
training  films,  product  demonstration  films,  and  for  sales  and  distributor 
meetings,  include  the  following: 


American  Express  Company 
American  Telephone  & 
Teiegrapli  Co. 

Anheuser-Buscli.  Inc. 
Armstrong  Rubber  Company 
Bell  Telephone  Laboratories,  Inc. 
Bulova  Watch  Company.  Inc. 
Chrysler  Motors  Cdrporation 
Chrysler-Plymouth  Division 

of  Chrysler  Motors 
Coleman  Company.  Inc. 
P.  F.Collier.  Inc. 
Denver  Chemical  Company.  Inc. 
Dodge  Division  of  Chrysler  Motors 

Dodge  Truck  Division 
of  Chrysler  Motors 

Dorsey  Laboratories 
Dow  Chemical  Company 
Eastman  Kodak  Company 

Frigidaire  Division 
of  General  Motors 

General  Cigar  Company 

General  Motors  Corporation 

Glidden  Company 

B.  F.  Goodrich  Company 

Gulf  Oil  Corporation 

Institute  of  Life  Insurance 

International  Business 

Machines  Corporation 
Jackson  Vibrators.  Inc. 
Johnson  &  Johnson 


Joint  Liability  Insurance 
Kennecott  Copper  Corporation 
Kentile.  Inc. 
Kraft  Foods 

Lincoln-Mercury  Division  of 
the  Ford  Motor  Company 

Mobil  Oil  Company.  Inc. 

Pepsi-Cola  Company 

Philco  Corporation 

Chas.  Pfizer  &  Company 

Plymouth  Division  of  Chrysler  Corp. 

Royal  McBee  Corporation 

Remington  Rand  Division  of 
Sperry  Rand  Corporation 

Renault,  Inc. 

Schenley  Industries.  Inc. 

Sea-Land  Service.  Inc. 

United  Foundation 

United  States  Gypsum  Company 

United  States  Steel  Corporation 

L'nited  .States  Government: 

Department  of  Labor 

Office  of  Civil  Defense 

U.  S.  Air  Force 

U.  S.  Navy 

National  Aeronautics  & 
Space  Administration 
Westinghouse  Electric  Corp. 
Yale  Universitv 


.VI P()  Productions,  Inc. 

222  East  44th  Street 

New  York.  N.  Y.  10017 
Tel:  (212)  TN  7-8200 

Producers:  Gustave  Eisenmann 
Andrew  Gold 
Murray  Lerner 
Joseph  Kilmartin 
Judd  L.  Pollock 
Lloyd  Rittcr 
Marvin  Rothenberg 
Victor  Solow 
William  Susman 


Kcrbawy-IVIPO 

1300  Buhl  Building 
Detroit.  Michigan  48226 
Tel:  (.^1.^)  963-0201 

Producers:  Haford  Kerbawy 
John  Parrott 
Victor  Radcliffe 

• 
MPO.  Inc. 

1  85  North  Wabash  Avenue 
Chicago.  Illinois  60610 
Tel:  (312)  372-2355 
Producer:  William  Bailey 


MPO-TV  of  California.  Inc. 

800  North  Seward  Street 
Hollywood.  Calif.  90038 
Tel:  (213)  HO  6-3341 
Producers:  Mel  Dellar 

Keith  Harrier 
David  Monahan 
Roy  Seawriuht 
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MOTION  PICTURES 


pelican 


New  York  •  Chicago 


power  rewinders 

Automatic  &  Conventional  Models 
for  16mm,  35mm,  70mm  films  or 

Video  Tape 

An  entirely  new 

concept  in  power 
rewinding  is 
represented  by 
Moviola's  pre- 
cision-built APR 
series  Automatic 
Power  Rewinders. 


safe 

saves  space 
saves  time 
versatile 
convenient 

Write  for  free  literature: 


moviola 


man 
5539  Riverton  A. 


^turing  co. 


No.  Hollywood,  Calif. 
Telepho      S77-2173 
Cable:  Moviola,  No      Hollywood,  Calif. 


EDUCATIONAL  &  SCIENTIFIC  GROUPS: 


THE   FARM  FILM   FOUNDATION,   INC. 

Main  Omct:  1425  H  St.,  N.  W  ..  W  iishing- 
ton,  D.  C.  20005. 

Officers:  Walter  1).  I  ulk-r  (Walter  1).  Fuller 
Co.).  President  (deceased);  Mrs.  Edith  T. 
Bennett,  Executive  Vice  President:  Bcatty  H. 
Dimit  (National  Grange),  Francis  Wilco.x 
(Sunkist  Growers,  Inc.).  Mrs.  Haven  Smith 
(Women's  Committee,  Am.  Farm  Bureau 
Federation).  E.  M.  Norton  (National  Milk 
Producers  Federation),  X'ice  Presidents:  Ken 
Geyer,  (Connecticut  Milk  Producers  Assn.). 
Treasurer:  J.  K.  Stern  (American  institute  ol 
Cooperation).  Secretary:  Charles  Dana  Ben- 
nett, Special  Consultant:  Lewe  B.  Martin 
(Pope,  Ballard  &  Loos),  Counsel:  Dickson 
Loos  (Pope,  Ballard  &  Loos),  Assistant  l reus- 
urer. 

Board  of  Trustees:  Elmaar  Bakken  (Boy 
Scouts  of  America);  Mrs.  Edith  T.  Bennett, 
Exec.  V.  P.:  Henry  O.  Bercher  (International 
Harvester  Co.);  William  T.  Brady  (Corn  Prod- 
ucts Co.);  Mrs.  Anna  Breckenridge.  (Potomac 
Grange);  Rober  Corbett  (New  Mexico  State 
University);  P.  O.  Davis  (Assn.  of  Land  Grant 
Colleges);  Beatty  H.  Dimit  (National  Grange); 
Roger  Fleming  (American  Farm  Bureau  Feder- 
ation); Ken  Geyer  (Connecticut  Milk  Pro- 
ducers' Assn.);  James  E.  Gibson  (Peace 
Corps.);  H.  G.  Hawes  (Maine  State  Dept.  of 
Agriculture);  Karl  D.  Loos  (Pope.  Ballard 
&  Loos);  Herschel  D.  Newsom  (National 
Grange);  E.  M.  Norton  (National  Milk  Pro- 
ducers Federation);  Mrs.  Haven  Smith  (Wom- 
en's Committee,  Am.  Farm  Bureau  Federa- 
tion); J.  K.  Stern  (American  Institute  of 
Cooperation ) ;  Carroll  Streeter  ( Farm  Journal ) ; 
R.  Douglas  Stuart  (Quaker  Oats  Company); 
Webster  Tenney  (  Future  Farmers  of  America) ; 
Orville  F.  Walker  (National  Assn.  of  County 
Agr.  Agents);  Walter  Wightman  (Michigan 
Farm  Bureau);  Francis  Wilcox  (Sunkist  Grow- 
ers, inc.);  P.  O.  Wilson  (National  Live  Stock 
Prod.  Assn. ). 

Honorary  LiFii  Members:  Earl  W.  Benjamin, 
Frank  W.  Jenks,  James  A.  McConnell,  Wheeler 
McMillen,  Mrs.  Raymond  Sayre,  William  I. 
Spanton. 

Board  of  Consultants:  Roy  Battles  (Clear 
Channel  Broadcasting  Service);  E.  G.  Cher- 
bonnier  ( I  oundation  for  American  Agricul- 
ture); Don  Donnelly  (American  Farm  Bur- 
eau Federation);  Kit  H.  Haynes  (National 
Council  of  Farmers  Cooperatives);  Wib  Justi 
(National  Grange):  J.  Don  Parel  (Association 
of  America  Railroads);  \  al  Sherman  (National 
Milk  Producers  Federation);  C.  Maurice  Wiet- 
ing  (Ohio  Farm  Bureau  lederation  ) ;  Louis  H. 
Wilson  (National  i'larU  looil  Institute);  Judil 
Wyatt   (Missouri   1  arniers'  Association). 

I  Mfi  iiNCis:  The  Trustees  meet  each  year  in 
June.  The  Board  of  Consultants  meet  to  screen 
films  on  call  of  the  Executive  Vice  Presiilent. 

PiKi'ciM:     1  he  creation  ot   better   understanil- 


ing  between  rural  and  urban  America  through 

audio-visual  education. 

■Ac  iiMTits:  (  1  )  Distributes  through  its  main 
office  and  cooperating  depositories  16mm 
motion  pictures  found  suitable  by  Board  of 
Consultants  for  Foundation  endorsement.  Dis- 
tribution for  Foundation  endt)rsement.  Dis- 
tribution is  principally  to  rural  America.  There 
is  no  cost  to  film  users  except  for  return  post- 
age. There  is,  however,  a  small  library  of  spe- 
cial purpose  rental  films  maintained  at  the 
main  office.  (2)  The  Foundation,  through  its 
contacts  with  all  phases  of  rural  America, 
makes  available  a  unique  consultatit)n  service 
to  film  sponsors  and  producers.  • 

THE   UNIVERSITY   FILM 
PRODUCERS   ASSOCIATION 

Office  (of  the  President):  Frank  R.  Paine, 
Film  Production,  Southern  Illinois  University. 
Carbondale,  Illinois. 

Officers:  Frank  R.  Paine,  President:  Jesse  L. 
Senn.  Jr.  (Motion  Picture  Prod.,  Purdue 
Univ.),  Executive  Vice  President:  Robert  W. 
Wagner  (Motion  Picture  Di\.,  Ohio  State 
L'niv.),  [-Editorial  Vice  President:  William 
Drake  ( Motion  Picture  Div.,  Ohio  State 
Univ.),  Conference   Vice  President. 

Board  of  Directors:  Oscar  E.  Patterson 
(Univ.  of  So.  Calif.),  Immediate  Past  Pres- 
ident: Raymond  Fielding  (UCLA);  Richard 
Goggin  ( New  York  Univ. ) :  Edward  Fischer 
(  Notre  Dame  ) ;  Larry  Silverman  (  Wayne  State 
Univ.);  ByrI  Sims  (Univ.  of  Illinois):  J.  Blair 
WatsoD  ( Dartmouth ) . 

Committee  Chairmen:  Herbert  E.  Farmer 
(Univ.  of  So.  Calif.),  Constitution:  Ji>hn 
Kuiper  (Univ.  of  Iowa).  Curriculum:  Robert 
Oesterling  (Univ.  of  Mississippi).  Distriliution: 
Vincent  Talbot  (Loyola  Univ.  of  Los  Angeles ), 
Equipment:  J.  E.  Oglesby  ( Va.  State  Bd.  of 
Educatit)n),  Festivals  and  Contests:  John 
Mercer  (Si).  111.  Univ.),  anil  Kenneth  Mason 
(Eastman  Kodak  Co.).  fJiucrians:  Don  G. 
Williams  (Univ.  of  Missouri  at  Kansas  City), 
International  Relations:  Mrs.  John  Flory  (Pen- 
field  Central  Schools).  Xlemlwrsliip:  Howard 
W.  Cotton   (So.   111.  L'niv.).  Personnel. 

Pi  HI  i(  ArioNs:  The  formal  publication  of 
UIPA  is  a  quarterly  issue.  The  L  FP.A  Journal, 
( subscription  to  non-members  is  $4.00  per 
year).  Other  special  reports  and  papers  pub- 
lishei.1  at  intervals  for  member  guidance.  The 
I  EPA  Di\;est  is  a  publication  for  members 
only  and  is  published  monthly.  The  Associa- 
tion is  represented  annually  at  Film  Festivals 
anil  al  the  International  Congress  of  Schools 
of  Cinema  anil  1ele\ision  in  Europe. 

.Anniiai  CoNFERENi  I  :  I ''ill  .Annual  (  onter- 
cnce  to  be  held  .-August  l(i-21.  \^n^>.  Hosted  by 
New  York  University.  William  Hod;ipp  (New 
York  Vn\\.),  Conference  Coordinator.  • 


Editor's  Note:  A  detailed  resume  on  the 
University  Film  Foundation.  Inc..  closely  re- 
lated to  the  above  organization,  is  provided 
on  Page   184  of  this  Production  Review  issue. 
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THE  EXTRA  STttK 
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...IS  ALSO  AVAILABLE  TO  YOU 

Whether  it  is  a  one-reel  industrial  film  or  a  niulti-n-iillion-dollar  theatrical  produc- 
tion—Technicolor gives  the  same  quality  and  service  to  all  producers  of  motion 
picture  film.  Remember  Techniculoi'  qualit.\-  costs  you  no  more.  Also,  services  are 
available  to  you  that  you  can  not  obtain  elsewhere.  Give  your  next  production  that 
"Extra  Star"- Color  by  Technicolor. 


AUTO-SELECTIVE  PRINTING  FOR 
CONTROL  OF  CONTINUITY 

Tethiiicolor  printers  are  programed  to  make  automatic 
fades,  dissolves,  deletions  or  substitutions.  For  instance, 
a  l:?-mitiute  and  a  27-minute  version  may  be  iirinted  from 
the  same  original  negati\e  without  recutting. 

LIQUID  COATED  PRINTING 
TO  PROTECT  YOUR  NEGATIVE 

Negatives  are  coated  with  a  cleansing  solvent  during 
printing:  abrasion  is  avoided,  and  if  already  pi-esent.  is 
rendered  invisible. 

MULTIPLICITY  OF  PRODUCT 

There  are  over  forty  different  methods  and  aspects  of 
Iirintiiig  that  are  standard  products.  ( .Xnamoi'phosiiig, 
deanamoiphosing,  eidargement  and  reduction  of  image.) 


AUTOMATION  IN  MANUFACTURE - 
PERSONAL  CONTROL  AND  INSPECTION 

Continuous  processing  from  raw  stock  to  completed  color 
and  sound  print  is  accomplished  in  one  pass  through  proi-- 
essor  and  projected  inspection.  Klectronic  and  mechanical 
programing  guides  progression  of  operation.  Kvery  print 
is  objectively  and  subjectively  inspected  before  packaging. 


GREATEST   NAME   IN   COLOR 

"Technicolor 

C  O  FR  F^  O  FR  >^~r  1 0 ISI 

HOLLYWOOD     .     NEW    YORK      .      LONDON     •     PARIS      •     ROME 
TECHNICOLOR  IS  A  RCGISTERCO  TRADEMARK 
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•       2407^  Eye  St..  N.W 
Washington,  D.C.  20037 


Area  Code  202 
Federal  3-7514 


BUSINESS    SCREEfJ 


THE   ASSOCIATION    OF 
CINEMA   LABORATORIES,    INC. 

Office:  1925  K  Street,  N.  W.,  Room  402, 
Washington,  D.  C.  20006. 

Officers:  Dudley  Spruill  (Byron  Motion 
Pictures,  Inc.),  President:  W.  D.  Hedden  (Cal- 
vin Productions,  Inc.).  Vke  I'resideni; 
Arthur  J.  Miller  ( DuArt  Film  Labs..  Inc.). 
Treasurer:  Neal  Keehn  (General  Film  Labs.), 
Secretary:  Preston  B.  Bergin,  Executive  Secre- 
tary. 

Board  of  Directors:  Robert  Crane  (Color 
Service  Co.,  Inc.);  Byron  Roudabush  ( Bryron 
Motion  Pictures  Inc.);  George  W.  Colburn 
(Geo.  W.  Colburn  Labs..  Inc.);  Sidney  P. 
Solow  (Consolidated  Film  Industries);  David 
Bier  ( David  Bier  Studios  &  Film  Labs. ) ;  Paul 
V.  Connelly  (Pathe  Labs.  Inc.);  A.  E.  Bruch 
(Capital  Film  Labs.  Inc.);  W.  D.  Hedden, 
(Calvin  Productions.  Inc.);W.  E.  Gephart.  Jr., 
(General  Film  Labs.);  E.  \V.  Hamilton  (Trans- 
Canada  Films,  Ltd). 

Meetings:  Held  semi-annually  at  the  same 
time  and  place  as  the  Society  of  Motion  Pic- 
ture and   Television  Engineers"  conventions.     • 

FILM   PRODUCERS   ASSOCIATION 
OF   NEW   YORK,    INC. 

Office  (of  the  Executive  Director):  165  West 
46th  Street,  New  York.  N.  Y.  10036. 

Officers:  Robert  Bergmann  (Filmex.  Inc.). 
President:  Chet  L.  Stewart  ( Reeves  Sound 
Studios),  Vice  President:  Sam  Magdoff  ( Elek- 
tra  Film  Prodns..  Inc.),  Secretary:  Morris  Bch- 
rend   (WC'D,  Inc.),  Treasurer. 

Directors:  John  Babb,  Joe  Duntord.  Dan 
Eisenberg,  Sanford  Greenberg,  Robert  Gross, 
Irving  Hecht.  Robert  Klaeger.  Matt  Kornreich. 
Walter  Lowendahl.  Peter  Mooney,  Lou  Muc- 
ciolo,  Lou  Pollack,  Morton  Schwartz,  Wm. 
Unger,  Wm.  Van  Praag.  George  Tompkins. 
Past  Presidents:  Lee  Blair  (TV  &  Film 
Graphics);  Robert  Gross  (American  Film  Pro- 
ducers. Inc.);  Robert  Lawrence  (Robert  Law- 
rence Productions,  Inc.);  Walter  Lowendahl 
(Dynamic  Films,  Inc.);  Peter  J.  Mooney  (Au- 
dio Productions.  Inc.);  David  Pincus  (Trans- 
film-C'aravel,  Inc.);  George  Tompkins  (\P1 
Productions);  William  Van  Praag  ( \  an  Praag 
Productions,  Inc.);  Harold  Wondsel  (Wondsel, 
Carlisle  &  Dunphy);  Nathan  Zucker  (Dynamic 
Films.  Inc. ). 

Producer  Members:  American  Film  Produc- 
tions, Inc.;  Audio  Productions.  Inc.;  John 
Bransby  Productions,  Ltd.;  Colodzin  Produc- 
tions. Inc.;  Thomas  Craven  Film  Corporation; 
Directors  Group.  Inc.;  Dynamic  Films.  Inc.; 
Elektra  Film  Productions,  Inc.;  Elliot,  Unger 
&  Elliot  (Div.  Screen  Gems);  Farkas  Films, 
Inc.;  Filme.x.  Inc.;  Gerald  Productions.  Inc.; 
Henkin-Faillace  Productions,  Inc.;  Illustra 
Films.  Inc.;  Joshua  Tree  Productions;  Robert 
H.  Klaeger  Associates,  Inc.;  James  Love  Pro- 
ductions, Inc.;  Marathon  International  Produc- 
tions. Inc.;  MPO  Productions,  Inc.;  Owen 
Murphy  Productions,  Inc.;  Fred  A.  N'iles  Com- 
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munications  Centers,  Inc.;  Pelican  Films.  Inc.; 
Production  Center,  Inc.;  Rose-Magwood  Pro- 
ductions; Henry  Strauss  &  Company,  Inc.; 
Telc-N  ideo  Productions.  Inc.;  TV  &  Film 
Graphics.  Inc.;  Van  Praag  Prtxluctions,  Inc.; 
Vision  Associates.  Inc.;  VPI  Pnxluctions; 
V\C"D.  Inc.;  Willard  Pictures,  Inc. 

Associate  Members:  Animated  Pr(Hluctions, 
Inc.;  Bonded  Service  Division,  Nt)vo  Industrial 
Corp.;  Camera  Service  Center,  Inc.;  Cineffects, 
Inc.;  Coastal  Film  Service,  Inc.;  Jerome  J. 
C^ohen.  Inc.;  Color  Service  Co.;  Du  Art  Film 
Labs.  Inc.;  Eastern  Effects,  Inc.;  F&B  CECO, 
Inc.;  Saul  Kornreich  &  Sons;  Mecca  Film  Labs 
Corp.;  Movielab.  Inc.;  Precision  Film  Labs, 
Inc.;  Preview  Theatre,  Inc.;  Recording  Sound 
Studios.  Inc.;  Reeves  Sound  Studios  Inc.;  Char- 
les Ross,  Inc. 

Executive  Direc  iok:  Harold  Klein 

Purpose:  An  organization  of  professionals  in 
the  art  and  craft  of  motion  picture  making, 
dedicated  to  preserving  standards  of  quality, 
service,  good  practice,  ethics  and  to  the  devel- 
opment of  the  Industry.  The  organization, 
through  membership  meetings  and  active  com- 
mittees, works  to  advance  the  motion  picture 
industry  in  all  of  its  branches;  to  establish 
and  maintain  a  high  standard  of  ethics  among 
producers,  their  employees,  their  suppliers  and 
their  clients;  to  distribute  accurate  information 
with  regard  to  technical  improvements;  to  ad- 
vise the  general  public  on  the  importance  of 
the  film  industry  in  the  nation's  economy;  to 
encourage  responsible  people  to  enter  the  in- 
dustry; to  promote,  stabilize  and  coordinate  all 
elements  of  the  industry.  • 


THE   FILM    PRODUCERS 
ASSOCIATION    OF   MINNESOTA 

Offic  1  Rs:  Norm  Hamilton  (Studio  One.  Inc.). 
President:  Cliff  R.  Sakry  ( Promotional  Films. 
Inc.).  Executive  Secretary:  Anthony  Lane 
(Anthony  Lane  Studios.  Inc.).  Treasurer: 
Floyd  Klang  (Countryman-Klang  Film  Produc- 
tions. Inc.).  and  Richard  Pt)lister  (George 
Ryan  Films,  Inc.),  Manaiicrs.  two-  and  one- 
year  terms  respectively. 

Members:  Countryman-Klang  Film  Produc- 
tions; Empire  Photosound.  Inc.;  George  Ryan 
Films.  Inc.;  Promotional  lilms.  Inc.;  Rusten 
Film  Asscxriates;  Anthony  Lane  Film  Studios, 
Inc.;  Studio  One,  Inc.;  Image.  Inc. 

Purpose:  The  advancement  of  the  arts  and 
crafts  of  film  prinluction  for  the  betterment 
and  improvement  of  the  film  industry;  the 
establishmenl  of  improved  client  relations  and 
the  exchange  of  technical  information. 

Projects:  Advertising,  publicity  and  public 
relations  campaign  to  build  rect)gnition  and 
prestige  for  the  accredited  local  film  pnxlucers; 
to  enlighten  business  and  industry  in  the  types, 
uses  and  advanlages.  of  films  and  to  encourage 
wider  use  of  films  in  training,  selling,  advertis- 
ing and  public  relations. 

MiiriNGs:  Third  Monday  of  each  month, 
6:. 30  p.m.,  Minneapolis.  • 
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Trade  and 
Professional 
Organizations 
Serving  llie 
Audio- Visual 
Industry 

As.socialioiis  of  Dccilcr^. 
Engineer^.  I. abora lories 
^   ProcliKCMs  in  the  U.  S., 
Canada  and  Abroad 


Inlornation.il  ProdiKcr 
and  LaboratoiN  Groups 


THE   ASSOCIATION 
OF   MOTION    PICTURE   PRODUCERS 
AND   LABORATORIES   OF   CANADA 
■FICK  (of  the  President):    1^  Fairmont  Ave, 
tawa  3.  Ontario,    (of  the  Executive  Secre- 
■>■):    Suite    1301.   55   York   Street.  Toronto 
Ontario.  Canada. 

•FiCERs:  C.  H.  Everett  (Crawley  Films 
niited,  Ottawa).  President:  S.  Dean  Peterson 
cterson  Productiims  Limited.  Toronto), 
'St  Vice-President:  Roger  J.  Beaudry  ( Pathc- 
•luxc  of  Canada  Limited.  Toronto),  Second 
ve-Presideni:  John  T.  Ross  (Robert  Law- 
ice  PriKluctions  (Canada)  Ltd..  Toronto), 
st  President:  Frank  A.  Young,  Executive 
vretary. 

rectors:  David  Bier  (David  Bier  Studios 
d  Film  Laboratories.  Montreal);  Robert  B. 
■srosicrs  ( Rodesfilm  Inc.,  Montreal);  E. 
illy  Mamilt(Mi  (  1  rans-Canada  Films  Ltd.. 
incouvcr);  Pierre  Harwood  (Omega  Produc- 
ns  Inc.,  Montreal);  Mort  Lesser  (Lesser 
idio  Ltd..  Toronto):  Andre  Prefontainc 
rans-World  Fihii  Laboratories  Ltd.,  Mon- 
al);  Wm.  C.  Kennedy  (Crawley  Films  Ltd.. 
ronto). 

MiJiKSHiF':  Canadian  firms,  proprietorships, 
rtnerships  and  corporations  engaged  in  mo- 
n  picture  proiluction  or  laboratory  work  arc 
zibic  for  .Active  Membership.  Persons,  firms 
organizations  acceptable  to  the  membership 
J  interested  in  the  furtherance  of  the  motion 
ture  industry  in  Canada  are  eligible  for  As- 
:iatc  Membership.  Present  membership:  53 
tivc  Members;  12  Associate  Members;  Total 

Rposi;:  To  promote  the  common  interest  of 
)sc  engaged  in  the  motion  picture  produc- 
n  and  laboratory  industries  in  Canada  by 
linlaining  the  highest  possible  standards  in 
■  prcKluction  of  motion  pictures  for  com- 
rcial.  theatrical,  or  television  release;  to  rep- 
ent the  intlustry  in  its  relations  with  govern- 
:nt,  other  associations  and  the  public  at 
gc;  to  encourage  government  agencies  to 
ve  required  films  let  by  tender  to  private 
iduccrs. 

65  Am  VITUS:  1.  To  emphasize  the  posi- 
n  of  the  Canailian  private  film  production 
lusiry  —  that  in  order  to  survive,  govern- 
nt  agencies  must  halt  their  growth  and  let 

increasing  amount  of  work  by  tender  to 
vate  producers  and  laboratories.  2.  To  con- 
ue  and  enlarge  our  program  of  acquainting 
lustry,  advcrtisiiiu'  agencies,  television  sta- 
ns,  networks,  anii  other  potential  sponsors 
h  the  work  of  C:  'Kidian  film  producers.  3. 

intensify  our  eff.  to  assist  the  develop- 
nt    and    promotion  the    Canadian    lilm 

/ards   presentations-  .rder   to   gain    rec- 

lition  for  this  event  as  'H-Canadian  Film 

3wcasc.  • 


FEDERATION    OF   SPECIALIZED 
FILM   ASSOCIATIONS 

Oi  lu  t  (of  the  Secretary) :  2,  Bourchier  Street. 
London,  W.  1,  England.  Telephone:  REGcnt 
3781.  R.  C.  Elstone,  CBE,  MC,  Secretary. 

Purpose;  The  Federation  represents  and  pro- 
motes the  interests  of  all  branches  of  the 
specialized  film  industry  through  its  constituent 
member  Associations:  (  I  )  Association  of  Spe- 
cialized Film  Prtxlucers  representing  the  pro- 
ducers of  cinema  shorts,  documentaries,  spon- 
sored industrial  and  Government  films.  (2) 
Advertising  Film  Producers  Association  repre- 
senting producers  of  advertising  films  for  tele- 
vision and  cinema.  (3)  British  Animation 
Group  representing  producers  of  carto(Mi. 
animated  diagram,  special  and  model  animation 
films.  Each  Association  is  represented  on  the 
Federation  Council  by  its  Chairman  and  Vice- 
Chairman  and  elected  representatives.  • 

SCREEN      ADVERTISING 
WORLD   ASSOCIATION   LTD. 

Office:  35  Piccadilly,  London  W.l.  England. 
Cables:  FESTFILM  LONDON  W.l. 

Officers:  Jo  Linten,  President:  Ernest  Pearl, 
Honorary  Life  President:  Charles  Rucdi  &  Fritz 
Rothschild,  Vice  Presidents:  Peter  Taylor,  Di- 
rector General. 

Purpose:  To  promote  and  develop  cinema 
screen  advertising  on  an  international  basis; 
to  assist  in  the  pronmtion  and  trade  among 
members  of  the  Association  by  provision  for 
distribution  facilities  and  a  central  information 
service;  and  by  arranging  for  the  exchange  be- 
tween members  of  information  for  their  mutual 
assistance. 

1965  AcTiviriiis:  The  Association  is  respon- 
sible for  the  organization  of  the  International 
Advertising  Film  Festival.  The  Twelfth  Inter- 
national Advertisini;  I-ilm  Festival  will  be  held 
during  the  period  June  14-19,  1965.  at  Cannes, 
France,  under  its  auspices.  • 


NalioiKil  Ory-aiii/alioii 
of   Xuclio-Visual  Dealers 


THE   NATIONAL   AUDIO-VISUAL 
ASSOCIATION,    INC. 

Naiionai.  Office:  1201  Sjning  Street,  lair- 
fax.  Virginia  22030. 

CoNTAC  I ;  Don  White,  li.xecutive  Vice-Presi- 
dent or  James  W.  Hulfish,  Director  oj  Injor- 
nuilion. 

MiMiti  rsmip:  a  trade  association  of  the  com 
mercial     audio-visual     industry:      membership 
consists  of  ( I  )  A-V  dealers  and  film  libraries, 
(2)  A-\'  materials"  producers:  (3)  A-V  equip 
ment  manufaclurers;  and   (4)   indejKiident  A- 
\'   suppliers'    re|iresentatives. 

Pi  Ri'osi  :  The  Association  was  organized  in 
1939  to  (1)  collect  and  furnish  data  which 
will    benefit    A-V    business;    (2)    improve   tin- 


professional  status  and  business  practices  of 
the  industry;  ( 3 )  provide  business  education 
and  information;  and  (4)  promote  better  re- 
lations between  A-V  suppliers,  distributors, 
and  customers. 

Officers;  Harold  E.  Newman  (Newman  \  is 
ual  Education.  Inc.,  Kalamazoo,  Mich.). 
President:  Eloisc  Keefe  (T.E.A.  Film  Library, 
Dallas),  lirst  Vice  President:  Max  Rarig 
(Rarigs  Inc.,  Seattle),  Second  Vice  President: 
Frank  S.  Bangs  (Frank  Banks  Co..  Wichita). 
Secretary:  ]o\\n  Ellingson  (Inland  Audio-Visual 
Co.,  Spokane),  Treasurer:  Robert  P.  Abrams 
(Williams.  Brown  &  Earle,  Inc..  Philadelphia), 
Cliairman  of  the  Board. 

DiKECTORs-AT-LAR(iE:  Paul  Cox  (Coast  Visual 
Education  Co.,  Hollywood);  Howard  Holt 
(Audio-Visual  Film  Service.  Inc.,  Birmingham, 
Ala.);  Matt  Dowling  (Dowlings,  Inc.,  Okla- 
homa City);  Jack  Spire  (Ideal  Pictures  Co., 
Miami). 

Regional  Diric  iors:  C.  M.  Meserve  (A.  H. 
Rice  Co.,  Inc.,  Manchester.  N.H.);  C.  T. 
Chandler  ("The"  Film  Center,  Washington, 
D.C. );  Jack  L.  McCracken  (Tarmac  Audio- 
Visual  Co.,  Asheville.  N.C. );  Alan  P.  Twyman 
(Twyman  Films.  Inc..  Dayton);  Ray  Swank 
(Swank  Motion  Pictures,  Inc.,  St.  Louis);  I.  L. 
Miller,  Jr.  (Miller's  Visual  Aids,  Inc..  Fort 
Worth);  Ronald  Nelson  (Redland  A-V  Sales 
&  Service,  Redlands.  Calif. ) ;  Peter  Allinger 
(Viewsound  Supplies,  Vancouver,  B.C.). 
Principal  Committees:  Listed  with  their 
chairmen  —  Convention,  Eloise  Keefe;  l-.duca- 
lioihil,  i;ilsu()rth  C.  Dent;  /'ihn  Council.  C.  T. 
Chandler;  Industry  &  Business  Council,  Robert 
P.  Abrams;  Membership.  Max  Rarig;  Nomi- 
natint;,  E.  E.  Carter;  Relit^ious  Council,  Roa 
Kraft  Birch;  Resolutions,  Matt  Dowling;  Loni; 
Rcini;c  Planning.  Max  Rarig;  I eclinical  Stand- 
ards, Ainslie  Davis. 

Pi  HI  iCATioNs;  The  Association's  regular  bul- 
letin, NA  VA  News,  is  published  26  issues  per 
year,  available  to  members  only.  Of  general 
interest  are:  The  Audio-Visual  hlquipmeni  Di- 
rectory, Eleventh  Edition,  published  January, 
1965  (343  pages.  ,S6.00):  Tiw  NAVA  Mei'n- 
hcrsliip  List  and  Trade  Directory,  1963-64, 
coded  It)  show  services  and  products  available 
(free  lui  request);  Tlw  Audio-Visual  Speakers' 
(iiiidc.  1964  (free  on  request);  and  lalk  Is 
Not  l-.noui-ii,  1962,  an  A-V  utilization  hand- 
book for  industry  (single  copies,  free  on  re- 
quest). 

1965  At  riMiiis:  The  NA\  A  Coinention  and 
Trade  Show.  July  17-20,  Hotel  Sherman,  Chi- 
cauo.  Illinois.  Guests  admitted  on  fee  basis.    • 


There  are  five  new  films  fi'om  Eastman  Kodak 

(The  first  has  highest  acutance ) 


New  breakthroughs  in  emulsion  technology  make  XT  pan  superior  in  sharp- 
ness and  apparent  grain  structure  than  previous  Kastman  films.  And  besides, 
here's  an  exterior  film  for  shooting  at  slower  speeds  (E.I.  25).  Shoot  at 
optimum  lens  setting— no  need  to  stop  down  or  use  dust-trapping  filters.  New 
XT  pan  gives  you  everything  a  fine-grain  relea.se  positive  can  take .  . .  no 
special  handling  required.  Want  to  know  more?  Contact  our  nearest  office. 


Motion  Picture  Products  Sales  Department 
EASTMAN  KODAK  COMPANY 

Rochester,  N.Y.  New  York,  N.Y. 

Chicago.  111.  Hollywood.  Calif. 
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JNalioiiiil  Oiijiini/alion  of 
Professional  Kn2;incors 


April  2,  1965,  Ambassador  Hotel,  Los  Angeles, 
Calif.;  98th  Semiannual  Technical  Conference 
and  Equipment  F.xhibit,  October  3 1 -Novem- 
ber 5.  1965.  Oiiecn  (■li/abeti)  Hotel.  Montreal, 
Canada.  • 


THE    SOCIETY   OF   MOTION    PICTURE 
AND   TELEVISION    ENGINEERS 

:aix}Uarters:  9  East  41st  Street.  New  York. 
w  York   10017 

iicERs;  Ethan  M.  Stifle  (Eastman  kodak 
),  President:  G.  Carlcton  Hunt  (De  Luxe 
boratories.  Inc.),  I:.\eciitive  I'lce-Prcsiileni: 
id  H.  Ray  (  Reid  H.  Ray  Film  Industries), 
s7  President:  Dcane  R.  White  (E.I.  du  Pont 
Nemours  &  Co. ) .  Hni>ineerinii  Vice  Presi- 
<u:  Herbert  E.  Farmer  (I'niv.  of  St).  Calif.), 
iforial  lice  President:  Joseph  T.  Dougherty 
.1  du  Pont  de  Nemours  &  Co.),  Fiiumciid 
r  President:  Kenneth  M.  Mason  { Eastman 
dak  Co.),  Conference  I'ice  President:  Wil- 
I  R.  Holm  {  E.I.  du  Pont  de  Nemours  &  Co.), 
tions  Vice  President:  Robert  G.  Hufford 
astman  Kodak  Co.),  Secretary:  Lewis  A. 
rnhard.  Executive  Secretary. 

CM  Section  Chairmen  (for  contact):  At- 
la:  William  H.  White,  1454  So.  Gordon  St.; 
ston:  Willard  H.  Hauser,  WBZ-TV,  1170 
diers  Field  Road:  Cape  Kennedy:  William 
Sheahan.  26  .Azalea  Dr..  Cocoa  Beach,  Fla.; 
ica^o:  Jack  Behrend,  Behrend's  Inc.,  161 
si  Grand  Ave.:  Denver:  John  I.  Newell, 
■stern  Cine  Service,  Inc.,  312  So.  Pearl  St.; 
troit:  Howard  W.  Town,  National  Educa- 
lal  TV  &  Radio  Center,  2715  Packard  Rd., 
n  Arbor.  Mich.:  Hollywood:  Jack  P.  Hall, 
146  Gaynor  Ave.,  Granada  Hills,  Calif.: 
ntsvilte:  Bernard  H.  Mollbcrg,  1005  Ken- 
ncr  Drive,  S.E.;  Montreal:  Michael  W.  Bar- 
',  5052  Chestnut  Ave.,  Pierrcfonds,  Mon- 
il,  Quebec,  Canada;  Nashville:  Duane  M. 
lir,  Methodist  Radio  and  Film  Comm.,  1525 
Gavock  St.;  New  York:  Edward  A.  Winkler, 
stman  Kodak  Co.,  200  Park  Ave.,  Room 
10.  NY.  10017:  Rorheuer,  N.Y.:  Allan  L. 
llianis.  y2  Old  North  Hill;  San  Francisco: 
wart  A.  Macondray,  Palmer  Films,  Inc.,  61 1 
ward  St.;  Toronto:  Maurice  L.  French,  32 
lliniiton  Dr.,  Willowdale,  Ontario.  Canada; 
'sliiiii^ion.  !).(.:  H.  Paul  Christman.  5102 
nbury  Rd.,  Bclhesda,  Md. 

GINEERING     CoMMIMII,     ClIAlKMAN:     John 

Wancr  (Eastman  Kodak  Co.),  Color;  W. 
Brandsma  (E.I.  du  Pont  de  Nemours  &  Co., 
. ),  film  Dimensions:  W.  Ci.  Ilyzer  (Con- 
anl),  Instnimeniiilion  &  Hii-h-Speed  Pho- 
rupliy:  Wm.  D.  Hedden  (Calvin  Produc- 
is.  Inc.),  Laboratory  Practice:  H.  W.  Knop, 
(DuPonI),  16  &  X  mtn:¥.  F.  Pontius  (Wes- 
<.  Co.),  Sound;  H.  N.  Ko/anouski  (Radio 
rp.  of  Amer. ),  Television;  A.  H.  I.ind  (  Ra- 

Corp.  of  Amer.),  I'ideo  Tape  Kecordinn: 
(<  Williams  (Centur  I  iuhting.  Inc.).  Tele- 
on   Studio   l.ii;litini;:  \  .    Birr    (Cieneral 

ctric  Co.)    /'//22;  F.  (iilletle    (Cieneral 

cision  Lab),  C98;  Gt  'on  A.  (  hambers 
istman  Kodak  Co. ) .  Slo      irds. 

MEERENCEs:  97th  Semi;  ;ial  Technical 
ifercncc  and  Equipment  E\      it,  March  28- 


Ci\ic   and  National 
Film  Council  Gron[)> 


CHICAGO   FILM   COUNCIL,   INC. 

Oefice:  400  E.  Randolph  Street,  Chicago,  Illi- 
nois 60601 

Offkhrs:  Robert  Seipp,  (WTTW-TV).  Presi- 
dent: Jerry  Curto,  Jr.  (Santa  Fc  Railroad), 
I'ice  President:  Phil  lObin  (Contemporary 
Films.  Inc.).  Treasurer;  Frank  Bronwell  (Chi- 
cago Cinema  Club),  Proi;rum  Director:  Ciloria 
Janis  (Argonne  National  Laboratory),  Secre- 
tary. 

DiREC  roRs:  Dr.  Philip  Lewis  (Chicago  Board 
of  Education);  Darryl  Miller  (Am.  Dental 
Assn.);  Richard  Edmundson  (Illinois  Public 
Aid  Commission);  William  Kruse  (Audio- 
N'isual  Media.  Inc.);  John  Coiburn  (John  Col- 
burn  Assoc. ) ;  Bernard  Mack  ( Filmack  Stu- 
dios); Donald  Buck  (Coronet  Films);  Esther 
Altschul  (Journal  Films,  Inc.);  Robert  Koni- 
kow  (Advertising  &  Sales  Promotion):  Frank 
Greenleaf  (U.S.  Steel  Corp.);  George  Tressel 
(Argonne  National  Lab.);  Jack  Lusk  (Modern 
Talking  Pictures). 

Purpose:  The  purpose  of  the  Council  is  to 
promote,  improve,  and  extend  the  use  of  films 
and  other  autlio  visual  materials  for  commer- 
cial, informational,  cultural,  and  socially  con- 
structive purposes,  and  to  seek  progressive 
methods  of  film  production,  distribution  and 
effective  use  of  films.  • 


THE   FILM   COUNCIL  OF 
GREATER   COLUMBUS 

OiiK  is:  Center  of  Science  and  Industry,  280 
E.  Broad  Street,  Columbus  15,  Ohio,  and  f-ilm 
Dept.,  Columbus  Public  Library,  96  ,So.  Grant 
Avenue.  Columbus,  Ohio. 

Oi  I  i(  1  Rs:  Dr.  D.  F.  Prugh  (Director,  Frank- 
lin County  Historical  Society),  President: 
Ciaivy  Gordon  (Public  Relations  Dir.,  Colum- 
bus Public  Library),  I'ice-Presideni  and  linsi- 
ness  Fihn  Coordinator;  Kenneth  B.  Hobbs 
(Battelle  Memorial   Institute).   Vice  President: 


Mary  A.  Rupe  (Film  Librarian,  Columbus 
Public  Library),  Secretary-Treasurer. 

Trustees:  Dr.  Edgar  E.  Dale  (Director.  Bur- 
eau of  Educational  Research  and  Service,  Ohio 
Slate  University);  Robert  Wagner  (Director  of 
Motion  Pictures.  Department  of  Photography, 
Ohio  State  University);  Earl  Wilson  (Column- 
ist); Frank  C.  Croxton  (Technical  Director. 
Battelle  Memorial  Institute);  Al  Garrett  (Vice 
President,  Ohio  State  Univ.);  Robert  Finehout 
(Vice  President.  Association  Films):  John  Des- 
mond (Vice  President.  United  World  Films); 
Carl  Lenz  (President.  Modern  Talking  Pic- 
tures); George  Stevens,  Jr.  (U.  S.  I.  A.). 

Purpose:  To  promote  a  greater  interest  in  the 
production  and  use  of  films  by  schools  and 
universities,  public  service  organizations,  civic 
groups,  and  business  firms  and  industries.  The 
use  of  films  by  these  organizations  in  the  Co- 
lumbus   area    and    the   state    is    also    stressed. 

1965  Activities:  The  Thirteenth  Annual  Co- 
lumbus Film  Festival  featuring  the  ""Chris" 
Award  Banquet,  Friday,  October  1,  1965  at 
The  Columbus  Gallery  of  Fine  Arts  (Derby 
Court )  including  Chris  Certificate  and  Statu- 
ette Awards.  Film  clips  will  be  shown  of  Chris 
Statuette  winners  in  each  of  the  seven  cate- 
gories. Public  Screening  will  be  held  in  the 
new  auditorium  of  Battelle  Memorial  Institute 
on  Saturday  and  Sunday,  October  2  and  3. 
A  registration  fee  of  15f  will  be  charged.       • 


THE   CANADIAN   FILM   INSTITUTE 

Naiionai  Oiiki;:  1762  Carling  Avenue,  Ot- 
tawa 13.  Ontario,  Canada. 
Officers:  His  Excellency  Major-General 
Georges  P.  Vanier,  DSO.  MC,  CT^.  Governor- 
Cicneral  of  Canada,  Honorary  President:  Jean 
Clavel.  President;  A.  L.  Hepworth,  Vice-Presi- 
dent; G.  Delisle,  Vice  President:  L.  F.  Mae- 
Rac,  Honorary  Treasurer:  Roy  Little.  E.xecu- 
live  Director. 

Divisions:  Canadian  Film  Archives,  Canadian 
Federation  of  Film  Societies,  Scientific  lilin 
Division,  Business  Film  Service. 
Purpose:  To  bring  together  Canada's  educa- 
tional, scientific,  cultural  and  communily  in- 
terest in  the  field  of  documentary  films  and 
to  encourage  and  promote  the  study,  apprecia- 
tion and  use  of  motion  pictures  and  television 
as  educational  and  cultural  factors. 

\(ii\iiiis:  Distribution — National  Film  li- 
brary (  S.OOO  titles  in  32  special  collectiims  ); 
National  Science  Film  Library  established 
June,  1962,  Peter  Morris,  Director;  Impi>rta- 
tion  of  films  from  other  countries:  Information 
Service;  Prescr\ation  of  films  oi  historical 
interest;  Distribution  of  sponsored  films;  Cana- 
dian Film  Awards;  Special  services  in  the  fields 
of  business  films,  scientific  films,  films  on  art, 
films  for  I'NESCO's  East-\\  est  project,  meili- 
cal   films,  etc. 

I'l  niK  \i!()\s:  Bulletin,  Catalogues.  Special 
Snli|ecl  1  istings  of  lilm  Societies.  Information 
Slieels  on  selecleil  entertainment  films.  C.ll-.S. 
liullelin 

(ciMMiMiis:  Canadian  Film  .Awards,  (.  ana- 
ilian  lilm  Archives,  Canadian  Labour  Film 
Conimiltee,  Canadian  Centre  of  Films  for  Chil- 
ilren  are  represented  by  committees.  • 


BUSINESS    SCREEN 


There  are  five  new  films  fi^om  Eastman  Kodak 

(The  second  is  fastest) 


Anyone  can  make  a  fast  film.  But  not  like  new  Eastman  4X  pan.  It's  fast  all 
right  .  .  .  E.I.  5001  But  with  no  more  grain  than  you  would  expect  from  some 
medium-speed  emulsions.  New  4X  pan  comhines  the  characteristics  of  speed, 
resolution,  acutance  and  a  long,  brilliant  tonal  response.  And,  it  has  an 
extended  forced-processing  range.  That  combination  means  quality  even 
under  the  toughest  newsreel  conditions.  Interested  ?  Contact  our  nearest  office. 


Motion  Picture  Prodiu  i>  ,->:ili-s  Department 

EASTMAN  KODAK  COMPANY 
Rochester.  N.Y.  New  York,  N.Y. 

Chicago.  III.  Hollywood.  Calif. 
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.A.  Aiidio-\  isiial  CJoininittceiiicii  [I  Id  r^:  liolxrt  Dunn,  iuid  Miilai  Ci;.. 
:.  Himxcn.  Johimm  &  Johii.soii;  Willis  II.  Pralt,  Jr..  ATScT;  W.  J.  Con- 
[/,    ()/    I'liioti   Ciirhidc    Fhistics:    and   joltii    Floiij.    I'iiyliiuni    Kodak    Co. 


urc-d  at  Ad\crtisfr!.'  lunclu-oii  1/  lo  ;  .  Ij.s  Biniulls  and  Frank 
dell.  Prcxidcnt,  Audio  Productions.  Inc.;  Mr.  Pratt;  and  Willitini 
IS.    of    tin     DnPonI    Conipanii,    an  luhi  rs    of    the    national    orL:,<nii:alion. 


ircd   above    (/  to   r):    Carl   Lcnz.   President.    Modern    Talking    I'ii-lnres; 
.  Ii(  ynolds,  Reiiiintittni  Anns  Co.;   Editard  C.V/.sAr//,  of  i.iiuitahle  Life. 

w.  lioherl  Keiliitfi.  Monroe  luterualional;  Everett  Ma<j.nire.  Thos.  ].  lAp- 
Pre.sident    Hoherl    Mill  hell  and  lioherl    hlneliciil    </(     \\sni  inliifn    iihiis. 


Adverliser  Praclite*  and  the  Bii>incs>  Film 

As^ooialioii   of   Natiuiial    Ailverlisers'    Au<lio-\  isiial    (iomniitlee 
Kcporl  Summarizes  Prudiiction  &  Distrihiition  of  2(>'>  Pi<-liires 

'■pill     l.Allsl    IN   A  StRltS  ol   pub- 

*-  lishcd  reports  on  sponsored 
lilnis,  prepared  by  the  Association 
of  National  Advertisers  under  the 
auspices  of  its  Audio-Visual  Com- 
mittee is  "Advertiser  practices  in 
the  Production  and  Distribution  ol 
Business  Films."  The  new  book 
was  released  on  January  27th  at  a 
special  meetini;  of  members  of  the 
Association's  Audio-Visual  Group, 
film  producers,  distributors  and 
other  businessmen  concerned  with 
ihe  medium.  I  he  book  was  review- 
ed and  discussed  at  the  Biltmore 
Hotel  in  New  York, 

The  new  report  is  based  on  209 
business  film  "case  histories"'  re- 
ceived in  response  to  an  Audio- 
\'isual  C'limmittee  questionnaire 
from  among  ANA  member  compa- 
nies. Its  announced  purpose  was  to 
yield  basic  information  which 
might  be  helpful  to  an  advertiser 
in  managing  his  own  business  film 
program. 

Important  .\iidiences  Are  Ranked 

Highlights  of  the  survey  include 
data  on  audiences  deemed  to  be 
most  important  to  sponsors  among 
the  209  case  examples  polled. 
These  were  listed  as  {  1  )  second- 
ary and  trade  schools,  (2)  indus- 
trial concerns.  (3)  civic  clubs,  (4) 
public  service  television,  (5  )  men's 
wholesalers,  ( 8 )  women's  clubs. 
(9)  trade,  business  and  profes- 
sional associations,  and  (10)  fra- 
ternal clubs. 

Audiences  reached  by  the  sur- 
veyed films  varied  a  great  deal  in 
si/e  depending  on  the  film's  objec- 
tives, time  in  distribution,  methods 
of  distribution  and  tither  determin- 
ing factors.  Median  non-TV  audi- 
ences per  year  of  film  life  was  47,- 
2.'>6;  median  TV  audience  per  year 
of  film  life  was  1,.'>00.000.  and  the 
median  total  audience  per  year  of 
film  life,  combining  non-TV  and 
I"V  audiences  of  films  having  both 
types  of  distribution,  was  2,13fi,- 
000. 

S2'i    Enlist    Distrihutioii    Help 

4."^  per  cent  of  the  films  were 
distributed  only  by  the  sponsor. 
About  37  per  cent  were  dislrib- 
uleil  by  both  the  sponsor  and  an 
outside  service  such  as  a  commer- 
cial distributor  or  noncommercial 
film  library.  Appro,\imately  \5  per 
cent  were  distributed  by  an  outside 
service  alone.  Ihe  use  of  an  out- 
side service  lo  lunulle  lilin  distribu- 
tion generally  resulicd  in  larger 
non-  rV  audiences. 


15TH    PRODUCTION    REVIEW 


Presenting     the     .\.\..\.     Report     at 

hincluon  were  Boh  Dunn,  Film 
.Manager.  Ford  Motor  Co.  (left). 
Chairman  of  the  .\\idio-\' isual  Com- 
mittee; and  W .  ].  Connelly,  Mgr. 
of  Advertising.  Plastics  Division, 
I  'nioit  Carbide  Corp..  Chairman  of 
the  Stibcommitlee  tohich  prepan  d 
(^\-puge    report    on    business   films. 

According  to  sponsors'  esti- 
mates, television  generally  deliv- 
ered younger  audiences  than  did 
non-TV  distribution.  Whereas 
about  tw(.)-ihirds  of  the  non-TV 
audiences  were  more  than  75  per- 
cent adult,  only  one-fifth  of  the 
estimated  TV  audiences  included 
as  large  a  proportion  of  adult  view- 
ers. 

90%  Get  Nationwide  Showings 

Nearly  90  per  cent  of  the  films 
were  distributed  nationally 
throughout  the  U.S.  Appro.ximate- 
ly  55  per  cent  were  shown  in  fiir- 
eign  countries. 

About  one-third  of  the  produc- 
tions were  in  distribution  with  100 
or  more  release  prints.  The  median 
luiMiher  of  prinis  per  film  came  lo 
47. 

.\  large  majority  of  films  in  the 
sur\ey  ( (i2  per  cent)  were  pro- 
duced by  the  sponsor  in  combina- 
tion with  an  outside  service. 
Roughly  one-third  were  made  e\- 

(  (ON  1  IN  I   in      ON       PAGE      40  ) 

Below:  piodneer  Scudder  Boyd,  at 
left )  revieus  report  uilh  distribution 
e.xeeutivi  }ohn  Desinontl.  via  -pn  si- 
di  nl    of    I'niliil    W'lirhl    i'ilins.    Inc. 


f 
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There  are  five  new  films  fi'om  Eastman  Kodak 

( The  third  has  finer  grain ) 


There's  plenty  of  room  in  1 6mm  for  sharp  prints,  and  our  new  Eastman  Fine- 
Grain  Release  Positive  will  make  a  striking  difference  here.  For  the  finest 
results,  try  this  film  in  combination  with  our  new  slower-speed,  high-acutance 
XT  pan  negative.  They  make  a  great  team.  Actually,  this  print  film  makes  any 
negative  look  great  .  .  .  and  it  processes  on  existing  equipment  and  also  in  the 
Eastman  Viscomot  Processor.  Why  not  investigate?  Contact  our  nearest  office. 


Motion  Picture  Products  Sales  Department 
EASTMAN  KODAK  COMPANY 

Rochester.  N.Y.  New  York.  NY 

Chicago,  111.  Hnllvwood.  Calil 
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AttciiiliiiK  the  A.N. A.  luncheon  event  {I  to  r):  Morton  J  t'tnk, 
Dirrrtor  of  Stiliw.  Stirliiifi  Movies  I'.  S.  A.;  Agency  exec  Don 
Crcinc.  Don  Crcciu  A.ssociutcs:  and  C.  Ro^cr  Calianctj,  Executive 
Vici-Pnsidcnt  of  Sterling  Movies.  U.  S.  A. 


J\eiliser  Praclices  and   I  he  Business  Film: 


3NTINUED    I  RDM    PAGF.    38) 

iivcly  by  an  outside  producer 
I  a  relatively  small  number  were 
dueed  by  the  sponsor  alone, 
business  film  costs,  as  itemized 
the  survey,  showed  that  among 
outside-produced  films  the  me- 
n  cost  was  $32,(K)().  while 
ong  I  10  internal  and  outside 
IS  the  median  cost  was  $12,120 
eluding  internal  overhead 
ts),  and  1  I  internally  produced 
IS  had  a  median  cost  of  S7. ()()(), 
distribution  costs  indicated  a 
Jian  figure  of  $3,190  for  films 
circulation  for  a  year  or  less, 
000  for  films  in  circulation 
36  months,  and  59,048  for  films 

circulation    over    three    years, 
dian  cost  per  non-TV  booking 

the  sponsor  direct   was   'S2..'^0, 


and  by  a  commercial  film  distrib- 
utor $3.00. 

"Costs  Not  Definitive  Norms" 
The  ANA  Committee  carefully 
pointed  out  in  an  introduction  to 
the  report  that  it  "does  not  wish  to 
suggest  that  the  median  costs  or 
audience  figures  which  have  been 
de\cloped  arc  necessarily  the  de- 
finitive norms.  Rather  the  stand- 
ards against  which  an  individual 
film  should  be  measured  must  re- 
late to  the  objectives  which  have 
been  set  for  it." 

The  introduction  to  the  Report 
goes  on  to  say.  "In  this  context, 
the  costliest  production  may  in  the 
long  run  be  the  most  eccmomical 
in  terms  of  the  role  in  which  it  has 
fulfilled  ft)r  the  sponsor.  Converse- 
ly, a  SI, 000  investment  in  an  in- 


low:  Disriiwinfi  AX. A.  report   (I  to  r):   Ralpli  Del  Coro,  Modern   Talk- 
Picture    Service;    Harold    Klein.    Execiilivc    Director,    l-'ilni    Producers 
ill.    of    X.Y.:    and    Walter    Lourndald.    i.    ;/.    o/    Dipiiiiiiii     I'ilins.     luc. 


ternaily  produced  film  could  prmc 
to  be  an  extravagance  or  a  tribute 
to  ingenuity,  depending  upon  the 
degree  to  which  the  film  succeeds 
in  meeting  the  sponsor's  objectives. 
By  the  same  token,  a  highly  selec- 
tive audience  of  10,000  over  a 
three-year  period  may  represent  a 
genuinely  rewarding  performance, 
whereas  an  audience  of  l,l)00,()0() 
over  a  one-year  period  may  be  dis- 
appointing to  the  sponsor.  In  light 
of  these  considerations,  it  appears 
clear  that  the  experience  of  others, 
however  useful  in  lending  perspec- 
tive, should  not  supplant  a  com- 
pany's specific  communications  re- 
quirements as  the  governing  cri- 
teria." 
Onl\-    1  ()';'(    Were  Large  ProRrams 

Print  costs  of  films  in  the  survey 
generally  came  to  less  than  $5,000 
per  production,  although  in  26  per 
cent  of  the  cases  print  costs  ex- 
ceeded $10,000.  while  in  roughly 
10  per  cent  the  investment  in  prints 
ran  higher  than  $25,000. 

An  interesting  section  of  the  62- 
page  report  contains  comments 
from  sponsors  who  provided  data 
for  the  survey.  An  overwhelming 
majority  of  these  sponsoring  com- 
panies found  the  film  medium  to 
be  a  most  effective  means  of  adver- 
tising, marketing,  or  disseminating 
the  public  relations  image  of  the 
company. 

The  ANA  Audio-Visual  Com- 
mittee is  composed  of  I  .s  men  re- 


Lunc'lieon  guests:  David  Beer,  of 
British  Petroleum  (  S'orth  America  ■ 
Ltd.  (left):  and  Robert  Bergmann, 
president  of  Filmcx.  Inc. 
sponsible  for  audio-visual  activities 
in  their  respective  companies. 
Chairman  is  Robert  O.  Dunn,  of 
Ford  Motor  Company.  Sidney  J. 
Shulins,  of  AN.'\.  is  .Administra- 
tive Secretary  for  the  committee. 
The  subcommittee  responsible  for 
preparation  of  the  new  report  was 
under  Chairman  William  J.  Con- 
nelly, Union  Carbide  Corp..  Plas- 
tics Division.  Other  subcommittee 
members  were  Jack  Hansen.  John- 
son &  Johnst)n;  John  Flory.  East- 
man Kodak  Company;  Willis  H. 
Pratt,  Jr.,  American  Telephone  & 
lelegraph  C\)mpany;  and  F'rank 
Rollins,  E.  R.  Squibb  &  Sons  divi- 
sion of  Olin  Mathieson  Chemical 
Company. 

Copies  of  the  report  are  avail- 
able from  the  Association  of  Na- 
tit)nal  Advertisers,  Inc.,  at  155  East 
44th  Street,  New  York  1001  7.       • 


The  A.  N.   A.   Stmly:   a  Model   for  Statistical   ,\bstraelioii 

OiiDUciNG  IHF.  Magical  Empathy  of  a  successful  film  ex- 
perience  —  those  precious  minutes  when  a  truly  useful 
motion  picture  is  viewed  by  a  concerned  audience  —  to  pages 
of  tabular  statistics  somehow  profanes  this  very  powerful  sight 
sound  mediimi.  But  advertisers  like  arithmetic  and  this  report 
dutifully  sets  out  to  give  them  more  of  that  than  anything  else. 
But  how  do  you  get  anything  but  statistical  abstraction  out  of 
combining  the  All-Aiiicrica  looihcdl  'lectin  of  1962  with  Pres- 
sure Sicani  Sterilization? 

A.N. A.  Audio-Visual  Committees  have  given  the  industry 
some  highly-useful  reference  reports.  But  not  this  time.  Media 
people  wouki  cringe  at  comparative  studies  which  grouped 
l.iiT  with  Wi  1  DING  Engini  I  R.  What  do  "median  cost  figures  " 
mean  when  a  milk  separator  film  is  compared  to  IBM's  imag- 
inati\e  (Juesiion  Tree?  But.  more  significant  than  such  absurdi- 
ties as  those  which  group  functional  farm  films  with  All-Sinr 
'$olf  lips,  is  the  absence  of  hasii  i:iildiincc.  The  prospecti\e 
s|ionsor  has  a  right  aiul  a  need  tii  know  how  today's  highly- 
speeiali/ed.  separate  channels  of  distribution  can  be  success- 
fully travelled.  Ihese  tabulations  offer  cross-currents  and  shoals. 
I  his  report  buries  the  tremendous  interest  in  theatrical  show- 
ings of  sponsored  short  subjects  as  "non-TV!"  It  sets  no  guide- 
lines for  public-service  distribution  on  television.  In  short  (and 
Ihese  comments  are  ail  loo  brief)  we  Mill  need  u  hroad.  eni- 
hratini;  report  to  really  tell  the  nation's  businessmen  what's 
going  on  in  the  exciting  world  of  llie  sponsored  film.  —  OHC 


BUSINESS    SCREEN 


There  are  five  new  films  fi-om  Eastman  Kodak 

(The  fourth  has  no  flai'e) 


Your  sports,  news,  documentary  films  really  benefit  when  you  use  new  TRI-X 
Film.  There's  minimum  flare  and  halation;  tonal  quality  is  enhanced,  and 
there's  reduced  grain.  The  improved  halation  control  eliminates  "blooming" 
on  night  shots.  New  TRI-X  Reversal  Film  is  also  a  natural  for  high-contrast 
subjects.  Want  to  try  it?  Contact  our  nearest  office. 


Motion  Picture  Products  Sales  Department 
EASTMAN  KODAK  COMPANY 

Rochester,  N.Y.  New  York,  N.Y. 

Chicago,  III.  Hollywood,  Calif. 
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Iiistrial  Aiidio-\i<iiiul  Association  prc.sUhnl  Rolnrl  McCasliii  {lift)  and 
\tini  \\'i>rk\li(>i>  profiram  rliainiiaii  Hoy  Vaudrrjord  Uit  ri^lit)  wriconic 
mhir\  and  fji/r.sf.v  /o  ihi-   19(i5   Tichnoluairal  W'oikslutp   in   Hollywood. 


rkshop  Kiiesl  N|)i-akers  { al  Icfl  above) :  Jiiiy  laiilxniks.  president  of 
y  Fairbanks  I'rodneHon.s.  spoke  on  eomntercial  labor  ufireement  pro- 
d  li>  Hollywood  erafts:  top  right:  Charles  (Cap)  Palmer,  president 
'arthenon  Pietures.  told  lion'  to  work  with  yonr  seri))l  nriler.  Below  left: 
.  H(».v.v  Sutherland.  Indnslrial  Films  Division  al  llanna-Harbera  and  (  al 
I)    John   Barheru.   presideni    of   llanna    liarbera    Stndios.   al    Inneheon. 


h^^ 


above:  lAVA  members  Jack  Duffy  (Kraft  Foods)  and  Hob  .M, Casio, 
Caterpillar);  at  top  riiilil:  Edward  F.ltinner.  exeenlive  viee-pre.sidiul 
nieolnr  Corporation,  p  l,ires  the  hmr  of  Teehnieolor  lab  faeililn  s 
w  left:   C.eorue  Sidney.  ideni   of   the   Direelors  Cnild  of   Ameriea. 

esses  members  at  Smoke  I  ,  linwiieon.  Al  riglit:  James  Won^.  Howe 
,  was  honored  bamittcl  .spe,         al  il„    lAVA  Technolonieal  Workshop. 


N\  (>rksli(i|)  iiiteiliule 
\'(ind<  rford  {  rifihl  ) 
pr(}<iram     with    an 


:    rlinirman    Roy 

discusses     tin 

lAVA    membir. 


\-\    Evc'cutivc's   Allcncl   Western  Workshop 

riir.-.-l)ji\    t'ro^raiii  at  lIollvMuud-Kuosevelt  liuhule!;  a  Review 
<i(   \.>»    r<Tliiii)|iifs  ill  Prueesses  and  Prodiietioii  in  That  Area 

^<)Ml  4(1  Members  of  the  In- 
^  dustrial  Audio- Visual  Asso- 
ciation attciuled  its  1965  Techno- 
logical Workshop  held  Januar\ 
2ft-29lh  at  the  Hollywood-Roose- 
\eit  Hotel  and  in  various  studios 
and  lahoratories  throughout  the 
metropolitan  Los  Angeles,  Cali- 
fornia area. 

lAVAer's  came  to  study  the  lat- 
est in  techniques,  equipment  and 
ideas  presented  in  this  film-mak- 
ing area.  They  heard  a  producer 
(Jerry  Fairbanks)  describe  the 
"new  look"  which  Hollywood 
crafts  are  taking  at  the  factual  film 
field:  producer  Charles  (Cap)  Pal- 
mer talked  at  length  on  "how  to 
work  with  your  script  writer."  A 
visit  to  Hanna-Barbera  Studios 
brought  a  demonstration  of  the 
dramaC\)lor  technique  and  a  tour 
of  the  Laboratory  facilities  of 
I  echnicolor  included  discussion  of 
imbibition  color  printing,  the 
lechniscope  process  and  8mm 
projection  advances. 

Meml)ers  From  AH  Sections 
Program  arrangements  w  e  r  e 
made  by  member  Roy  V'anderford. 
recently  retired  from  .AT&T.  Mem- 
ber companies  were  represented 
from  all  parts  of  the  country,  in- 
eluding  the  East  and  Southeast  as 
well  as  Midwest.  Honored  guest 
and  speaker  at  the  concluding 
banquet  ceremonies  of  the  Work- 
shop was  James  Wong  Howe. 
A.SC,  who  talked  of  his  experi- 
ences as  a  topflight  cameraman  on 
many  entertainment  features. 

Special  program  events  includ- 
eil  such  topics  as  the  use  of 
■(  losed-Circuil    Television    As    a 


Management  Communication 
Tool"  presented  by  Ernest  Frankel 

of  North  American  Aviation  and 
of  "A  Branching  leaching  Ma- 
chine Using  Motion  Pictures"  de- 
scribed by  Donald  Perrin  of  the 
University  of  Southern  California. 

Tour   Hanna-Barbera,   MGM 

Studio  tours  included  the  Han- 
na-Barbera visit  (and  a  luncheon 
at  the  Smoke  House  Restaurant  in 
Burbank  )  with  president  Joe  Bar- 
bera  as  host  to  the  group;  there 
was  also  an  inspection  of  lots  at 
MGM  and  demonstrations  of 
quartz  lights  and  sfx'cial  effects 
work  at  that  studio. 

There  were  also  demonstrations 
of  new  Mitchell  and  Eclair  cam- 
eras and  the  latest  in  color  films. 

As  such  treks  go.  there  was  the 
inevitable  visit  to  Disneyland  but 
this  one  had  a  special  purpose: 
lAVA  members  looked  closely  at 
such  a-v  highlights  as  the  Circa- 
rama  shovs,  the  use  of  animatron- 
ics  in  .Adventureland  and  in  the 
Enchanted  Tiki  Room.  The  Work- 
shi>p  program  totaled  up  to  a  high- 


ly-useful  membership   acti\ity.      • 

Below:  JAVA  members  and  guexts  assembled  in  the  screening  room  of  tin 
llanna-liarbera  Shidios  for  a  dramaCohn-  demons! ration  by  Fred  llarpman. 


^. 
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There  are  five  new  films  fi:om  Eastman  Kodak 

( The  fifth  ups  production  ) 


That's  right !  You  can  now  cut  master  production  time  by  as  much  as  75' (  with  this 
new  fine-grain  duphcating  positive!  The  secret?  The  film  is  four  times  faster  and 
has  an  altered  curve  shape  which  permits  recording  in  the  lower  straight-line  sector. 
That  means  a  "thinner"  master  — but  without  sacrifice  of  fine-grain  quality. 
Increased  speed  can  also  bring  material  savings  .  .  .  like  reduced  lamp  replacement. 
Ail  processing  procedures  are  conventional— except  for  the  speed!  Can  you  use 
some?  Contact  our  nearest  office. 
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New  York  City  Adopts  Long-Awaited  Law  Which  Eases 


Control    on    Storage,    Handling    of    Safety    Film    Stock 


NOW 


ihn  Uw  CAMART  PRODUCT 


SHOOT  MULTIPLE 
IMAGES  FROM  A 
SINGLE  SUBJECT  WITH  THE 

CAMART  OPTICAL 
FX  UNIT 


Produces  2-7  Images  in  Rotation   . .  Montages . 
Special  Distortions . . .  Unlimited  Variations 

Create  unusual  optical  effects  right  in  your  own  camera.  Give 
your  films  drama  and  impact.  The  Camart  Optical  FX  Unit 
can  be  used  with  motion  picture  cameras  .TV  cameras 
animation  cameras.  1  he  unit  reproduces  up  lo  7  multiple  images 
from  a  single  object.  These  can  be  rotated  clock-wise  or  counter 
clock-wise  .  .  .  fast  or  slow  ...  or  photographed  "still."' 


Camart  Optical  FX  Unit  with  four  surface  prism,  mount, 
revolving  housing,  camera  base  plate  and  <110  7(: 
double  arm  assembly  ■9'  ' '-'j 


assembly 

6  Aii 


AJJilfn.il  l'r:'m'  6  .^ic't  n'ltin  Ai.iil.ible.  Prices  "ii  Kx/iinl. 

ARRIFLEX  •  BOLEX  •  FILMO  •  MAURER  •  MITCHELL  &  MANY  OTHERS 

ROTATOR  LENS  for 

CAMART  OPTICAL 
FX  UNIT  FOR 

16-35mm  & 
TV  Cameras 


I  he  Rotator  Lens  leproduces  images  upside  down, 
Mdeways  or  tilted  at  any  angle.  Scenes  can  be  rotated 
A  full  .160"  in  clock-wise  or  counter  clock-wise  direc- 
tions to  create  a  spinning  effect  at  any  speed.  Or  by 
cranking  back  and  forth,  you  can  create  a  ship-board 
motion.  Uses  and  applications  are  limited  only  by 
your  imagination.  Ideal  for  animation  and  live  action 
commercials 

Camart  Rotator  Lens  $150 

Adaptor  for  TV  Cunimn  Avuilnhlv.   I'ri<i\  mi    ReqiivM. 


I  <ir  furlhcr  tlclaih  iw,'. 


the  CAMERA-MART  inc. 

I84S  Broadway.  New  York  23.  N.  Y. 
PLaza  7-6977 


A  Ni  w  I. AW  wont  inii)  cltcci  in 
^^  New  York  at  the  beginning  i)f 
I  the  year  which  provides  relaxed 
I  controls  for  the  storage  and  han- 
dling of  safety  motion  picture  filnt. 
Ihc  new  law  recogni/cs  the  differ- 
ence ill  fire  hazard  between  iii- 
rianuiiahlc  nitrate  film  and  the 
non-inflaniniablc  safets  film  by 
continuing  the  strict  Fire  Depart- 
iiicnl  controls  on  all  types  of  ni- 
trate film  despite  the  reduced  reg- 
ulations for  safety  film. 

At  the  City  Hall  ceremonies, 
after  Mayor  Wagner  had  signed  the 
iiill,  Harold  Klein,  Executive  Di- 
rector of  the  Film  Producers  As- 
siK'iation  of  New  York,  reported 
that  many  film  companies,  sup- 
pliers and  laboratories  have  long 
awaited  the  new  legislation  and 
will  immediately  proceed  with 
plans  for  new  buildings  or  altera- 
tions to  existing  plants. 

Clears  Way  to  Modernization 

"It  wasn't  only  the  high  cost  of 
providing  explosive-proof  condi- 
tions unnecessary  for  safety  film," 
explained  Mr.  Klein,  "it  was  the 
sheer  futility  of  attempting  to  mod- 
ernize the  premises  with  the  ex- 
plosion and  \'apor-proof  fixtures 
and  stark  steel  furnishings  required 
by  the  old  code.  Now  that  the 
technological  safety  advantages  of 
the  cellulose-acetate  film  are  being 
recognized,  virtually  all  of  the  com- 
panies in  the  $  I  7.S.(K)t).00()  com- 
mercial television  and  industrial 
motion  picture  industry  in  New 
York  City  will  be  only  too  happy 
to  refurbish  their  premises. 

"The  new  Article  2()-H  is  more 
than  a  law  under  the  Administra- 
tive Code.  It  is  a  milestone  of 
progress.  It  is  proof  that  city  ad- 
ministratt)rs,  safety  officers  and 
industry  can  cooperate  to  create 
intelligent  controls  which  benefit 
all  concerned.  The  motion  picture 
industry  here  at  long  last  has  sensi- 
ble safe  working  regulations,"  Mr. 
Klein  said. 

Oitcs  Crowtli  in  I'sc  of  Films 
"Greater  quanlitics  of  motion 
picture  film  arc  now  required  for 
television  program  and  commercial 
use.  industrial,  public  inlornialion, 
technical  training,  indoctrination 
and  educational  films  of  all  types. 
The  new  law  will  make  it  economi- 
cally profitable  to  handle  these 
lilms  with  the  City  of  New  York 
instead  of  forcing  the  industry  to 
j  enlarge  the  film  exchanges  which 
have  been  established  in  New  Jer- 
sey," he  concluiled. 

Mr.   Klein   regarded  as  tremen- 


dously important  the  section  of  the 
new  law  which  requires  compli- 
ance with  the  new  regulations  only 
for  those  areas  where  safety  film 
is  handled  or  stored.  The  old  regu- 
lations forced  film  companies  to 
install  automatic  sprinklers,  fire- 
rated  doors  and  walls,  and  similar 
safety  devices  designed  to  protect 
explosive  materials.  This  included 
private  offices  and  reception  and 
conference  rooms,  even  though 
film  was  never  stored  or  handled 
there. 

Other  liberalized  provisions  re- 
duce the  area  covered  by  fire  ex- 
tinguishers; permit  vaults  or  stor- 
age rooms  up  to  10,000  square 
feet  to  be  regulated  by  the  practical 
rules  covering  workrooms  now  set 
forth  in  the  new  Article  20-B. 
Larger  stages  remain  tightly  con- 
trolled by  the  existing  code. 

The  code  now  allows  greater 
quantities  of  safety  film  to  be  con- 
sidered as  work,  and  out  of  con- 
tainers in  workrooms.  The  con- 
tainers need  only  have  a  fire  rating 
equal  to  or  better  than  safety  film. 
whereas  previously  metal  was  re- 
quired. 

Wider  Choice  of  Locations 

Asked  to  point  out  other  advan- 
tages, Mr.  Klein  said  that,  "The 
labs  and  film  producers  will  be 
able  to  locate  in  many  buildings 
formerly  denied  to  them.  They  will 
find  it  possible  to  redecorate  ex- 
ecutive or  general  offices,  install 
fluorescent  lighting  and  mixlcrn 
conveniences  in  cutting  rooms,  re- 
locate storage  rooms  for  greater 
efficiency,  economy  and  conven- 
ience, and  generally  benefit  from 
the  use  of  equipment  formerly  for- 
bidden. Meanwhile,  fire  safety  and 
working  conditions  will  be  greatK 
improved." 

Development  of  the  new  law  has 
been  in  preparation  in  New  York 
for  several  years.  Back  in  1961. 
Mayor  Wagner  authorized  then 
Deputy  Mayor  Paul  Screvanc  and 
City  Administrator  Charles  Ten- 
ney  to  appoint  municipal  officials 
to  join  with  the  FPA  to  investigate 
and  propose  revisions  to  the  cikIc. 

Gross  Headed  Joint  Committee 

Robert  Gross,  American  Film 
Productions,  former  president  of 
the  FPA,  was  made  chairman  ol 
the  joint  committee,  Mr.  Gross 
and  his  FPA  associates,  Ted  Gaski, 
Movielab.  Inc..  Sanford  Greenberg. 
MPO  Productions,  and  Peter  Moo- 
ney.  Audio  Productions,  researched 
and  sludicil  the  industry  problems 
( t  (>N(  1  I  1)1  1)    ON     I'AC.i:     46)      " 
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To  command  the  eye  .  .  . 
to  engage  the  ear  .  .  . 
to  touch  the  heart  .  .  . 

to  reach  the  mind  .  .  . 

these  are  requisites  without 
which  you  cannot  communicate 
ideas,  change  attitudes,  or 
create  understanding. 


COMMUNICATORS 
OF  IDEAS 


M:  '-^'iH 


HENRY  STRAUSS  A  CO. .  inc. 

31    WEST    53RD    STREET    •    NEW    YORK    19.    N.    V. 
PLAZA   7-0651        ['-' 


Communicating  ideas  on  film  and  a  full  range  of  programmed  audio-visual  me<lia 


tuHiO'vituai  ntmmunications 


STORYBOARD    NO. 

TITLE:  

TIME:   


FILM    STUDIOS   •  INC  • 

lOO   South   Northwest   Highway    •   Park   R.dge.  Illinois    •   Area  312    ■   823-141S 

Ci"C3go  Pi-ryne   Jre.3  i::  ■   riij.',si8 


Just  as  a  golfer  has  a  bag  of  clubs  to 
choose  from  for  any  particular  shot,  -  so 
too,  today's  executive  may  select  the 
appropriate  Audio-Visual  "tool"  from 
among  the  many  available. 


Motion  pictures,  sound  slidefilms,  video 
tape,  slides,  closed-circuit  TV,  film- 
strips,  overhead  transparencies,  flip 
charts,  and  many  others  are  the  modern 
"machine  tools"  of  effective  communication. 


Used  alone  (or  in  combination)  and  applied 
energetically  with  imagination  and  know- 
how,  they  are  bringing  increased  benefits 
to  TELECINE  clients. 


Communication  is  our  business.  We  produce 
not  only  the  tools  but  can  incorporate 
them  in  live  sales  meetings,  dealer 
meetings,  trade  shows  and  expositions. 


Why  not  "tee  off"  in  the  New  Year  with  a 
fresh  "approach"  to  your  communication 
needs?   Just  "putt"  in  a  call  to  the 
TELECINE  "pro  shop"  and  we'll  "follow 
through"  without  obligation. 


riUM  STUDIOS  •  INC  • 

lOO  South  Northwast  Highway  •  Park  Rldfla.  Illlnole  •  Araa  312  •  823-1418 
^'  ChicHgo  Phon:  Ant  31?  •  7635818 


Maiiliallairs  N«-\»   Kilni  (,<m1«-: 
(continued  from  pagl  44) 
for    nearly    four   years    with    Vin- 
cent   Mattcis,    Deputy    Chief    In- 

spcelor  tor  the  New  York  City  F'irc 
Department. 

The  committee's  proposals  were 

accepted  virtually  intact,  and  have 

been    incorporated    into    the    new 

legislation.  • 

*        *        * 

Vacuuniale  Cor|M>ratioii  Names 
Biinrlu-/  as  Managing  Director 

•rV  Samuel  H.  Bunchez  has  been 
appointed  the  new  director  and 
managing  head  of  the  Vacuumate 
Corporation.  He  succeeds  the  late 
Lucile  H.  Fleck,  president  of  the 
company,  who  died  in  February. 

Mrs.  Fleck,  who  took  over  the 
reins  of  the  company  while  her 
husband  was  in  the  Navy  in  World 
War  II,  was  responsible  over  the 
years  for  many  new  methods  and 
services. 

Under  her  guidance.  Vacuumate 
expanded  from  a  company  offer- 
ing just  a  film  protective  treatment 
to  a  many-faceted  tilm  servicing 
organization  with  personalized  and 
custom  designed  services  by  pro- 
moting, in  conjunction  with  the 
film  treatment,  print  mailing,  pack- 
aging, shipping  and  inventory  con- 
trol. 

All  these  policies  and  services 
will  be  continued  under  the  leader- 
ship of  Sam  Bunchez,  Mrs.  Fleek"s 
right-hand  man  for  many  years.  • 
*  *  * 

"V^  inston  riiiir*  liiir'  Film  Nov 
Available  from  (!a>lle  Filiio 

■w-  Business  and  educational  film 
libraries  can  acquire  Sir  Wiiision 
Chill  chiU  —  Man  ciiul  Siaiesiiuin. 
a  new  Castle  Film  release  available 
in  8mni  and  16mm  silent  and 
sound  editions. 

The  motion  picture  is  a  pictorial 
record  of  Churchiirs  greatness  with 
particular  emphasis  on  his  contri- 
butions during  the  war  years  as 
Britain's  Prime  Minister. 

The  camera  follows  him  to  the 
war  fronts;  to  his  meeting  with 
Roosevelt  and  Stalin:  to  Libya 
where  he  kindled  the  spirit  of  the 
fighting  men  who  had  driven  a 
wedge  into  Axis  positions;  to  the 
joint  Congressional  session  in 
Washington;  and  to  his  historic 
meeting  with  "Ike"  to  plan  the  in- 
vasion of  Normandy. 

Packaged  with  this  special  film 
release  at  no  extra  cost  is  a  com- 
memorative book,  Chiiirlilll.  In 
Mcniorioni.  edited  by  the  stall  of 
the  New  York  limes.  Publisiied 
by  Bantam  Books,  it  is  160  pages 
in  length,  including  16  pages  of 
historic  photographs.  • 
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Autoload 

Speciolisls.  Auloload  ond  Filmosound  ore  rcgisrerod  rrodcmorti  o|  Bell  t  Howoll  Compony.  7100  McCormicl  Rood.  Ch.cogo,  llllnoij  6044S 


® 


Lease  it  for  only  $24  a  month! 

Here's  a  new  way  for  you  to  get  the  world's  only  completely  „   ,,  »  . ,         i.    r^         ,,,.,-  ^,  ^,^ 

^„i,       J       -ii  J         •     .  I  -Ii  Bell  &  Howell,  Dept.  BUS-21565 

automatic  threading  16mm  sound  proiector  .  .  .  lease  it!  -nnn  aa  /-        •  i    o      _i    r-u-  m-      •    x.nx/(c 

^  f^     '  7100  McCormick  Road,  Chicago,  Illinois  60645 

Automatic  Threading  means  increased  utilization  of  your  film       Dear  Sirs:  Send  me  details  of  your  special  Bell  &  Howell 
Automatic  Threading  offers  full  film  projection  550  Specialist  AUTOLOAD  Filmosound  Lease  Plan. 

Automatic  Threading  is  absolute  ease  in  projection  □  Send  me  information  about  24-month  lease 

plan.  (12  mo.  plan  also  available.) 
LEASE  the  Specialist  Autoload®  Filmosound,  and  benefit  in  still  ^  Arrange  for  demonstration  as  soon  as  possible. 

more  ways:   FREE  Maintenance,  FREE  Delivery  anywhere  in      \i(~.~. 

the  United  States,  You  take  on  no  capital  investment.  ... 

^  Address 

For  additional  information  and  complete  details  on  our  Indus-      Position Company 

trial  Lease  Plan  and/or  a  demonstration  of  the  550  Specialist      q-^^  State  Zip    

Autoload  Filmosound,  fill  out  and  mail  this  coupon!  

Bell  &  Howel! 

builds  photographic  instruments  a  little  better  than  they  really  have  to  b*' 


new 


r^  "Movie -Vision 


0 


Useful    Role    of    Industrial    Newsfilms    is    Discussed 
at  Second   Annual   Industrial   Film   Methods   Seminar 


// 


;6y"fechnicolor 


Full 

Daylight 
Movie 
Viewing 


No  room  darkening! 
No  screen!  No  thread- 
ing! No  rewinding! 
Only  $199.50  complefe. 


just  plug  in 

f\Aagi-Cartndge 

—  show  movies  instantly! 


So  simple  a  child  can 
operate  it.  No  reels, 
no  sprockets. 


Dramatically  effective  for  business  meetings, 
displays,  conventions  and  training  sessions 


Low  cost  8mm.  films, 
loaded  in  Magi-Cartridges, 
can  be  shown  on  this  new 
Technicolor  Model  600 
"Movie-Vision"  Viewer  — 
to  tell  a  complete,  effec- 
tive story  in  full  color.  The 
same  film  can  be  run  over 
and  over  without  rewind- 
ing, and  can  be  equipped 
with  optional  automatic 
shut  off  tor  unattended 
operation. 


■1 

PK  1 

^ 

m^ 

^B'  '■ 

R— Jl 

«•■ 

pHs^riill 

B 

F^ 

^     ^K 

W-"^^ 
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Mail  coupon  for  the  fully  illu- 
strated story  of  this  remarkable 
new  development  m  visual  pres 
entation— together  with  descnp 
tion  and  specifications  of  differ 
ent  models  and  accessories. 
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ORGANIZATION. 


/' M  KKI  M    InDI  SlKl.M    Nl  WSI  IIM 

"  ■•  aiKJ  Sponsored  motion  picture 
practices  were  examined  at  the 
Second  Annua!  Industrial  I'ilm 
Methods  Seminar  held  on  I-'ehru- 
ary  25th.  at  the  Statler-Hilton  Ho- 
tel in  Washington,  D.C. 

Speakers  at  the  seminar,  which 
was  arranged  by  Associated  Film 
Consultants,  New  York,  uere 
Richmond  M.  Keeney.  Insurance 
Director,  Air  Force  Association; 
Menjamin  S.  Greenberg.  President, 
Mercury  Newsfilm;  Robert  Barron, 
Assistant  Public  Relations  Direc- 
tor, American  Bankers  Associa- 
tion; and  Charles  \V.  Gruenberg, 
Information  Supervisor,  Western 
Electric  Company. 

Films  Keep  Public  Informed 

Mr.  Gruenberg.  a  former  Nivvs- 
iMY  and  New  York  Post  editor, 
is  responsible  for  the  dissemina- 
tion of  all  non-technical  infornta- 
tion  for  Western  Electric  and  is 
representative  of  growing  corpo- 
rate concern  with  keeping  the  pub- 
lic informed  through  newsworthy 
facts  on  film. 

Seminar  leader  Ben  Greenberg 
noted  that  "although  it  was  the 
neighborhood  theatre  that  gave 
birth  to  news  film,  it  is  television 
that  has  promoted  it  to  a  position 
requiring  the  close  scrutiny  of  all 
PR  people." 

.\  Medium  for  Trade  Groups 

"The  unique  role  of  trade  group 
and  association  releases  in  devel- 
oping American  standards  has  put 
group  spokesmen  in  new  positions 
of  responsibility."  according  to  Mr. 
Barron.  "However,"  he  noted, 
"spokesmen  have  financial  respon- 
sibility to  their  groups,  too,  and 
hit  or  miss  news  film  techniques 
are  expensive  and  unjustified,  to- 
day." 

Trade  group  films  can  play  an 
even  larger  role  in  communica- 
tions between  committees,  units 
anil  members  of  an  association  in 
the  view  of  Mr.   Keeney.   He  re- 
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ported  lurther  that  tiie  use  of 
training  and  documentary  films 
within  an  association  need  not  be 
ruled  out  by  budgets.  Methods  for 
arranging  sponsorship  of  impor- 
tant productions  include  straight- 
forward appeals  to  corporations 
and  foundations  as  well  as  the 
enlistment  of  support  from  film 
makers  and  distributors.  • 


Tyo  to  Syracuse  L'niversity 
as  Head  of  Film  Prodin-lion 

John  H.  Tyo,  former  head  of 
the  motion  picture  unit  of  the 
RAND  Corp.,  has  been  named 
supervisor  of  motion  picture  pro- 
duction at  Syracuse  University. 

He  has  been  teaching  classes  in 
lilm-making  at  Syracuse,  and  ha^ 
taught  in  the  motion  picture  de- 
partments of  Penn.  State  Univ.,  the 
Univ.  of  California.  Indiana  L  ni\ 
and  the  Univ.  of  Puerto  Rico.  Be- 
fore coming  to  Syracuse  he  had 
been  in  Africa  since  1963  working 
for  the  Communications  Media 
Project  of  the  Western  Nigeria  gov- 
ernment  in   Ibadan.  • 


Carl  Stahl,  AF  Films'  Dallas 
'Manafier,  Sucoiimbs  to  lllnes.s 

i\-  Carl  L.  Stahl,  47.  manager  of 
Association  Films'  office  in  Dallas, 
died  February  9th  after  a  long 
illness.  He  had  been  with  Associa- 
tion Films  for  nearly  27  years  in 
various  capacities. 

After  serving  in  the  Dallas  of- 
fice of  the  film  distribution  com- 
pany for  a  number  of  years  — 
with  time  out  for  service  in  the 
Air  Force  as  a  pilot  during  World 
War  II  —  Mr.  Stahl  became  head 
of  Association's  west  coast  opera- 
tions at  the  San  Francisco  office. 
In  1948  he  was  transferred  to  the 
organiKation's  headquarters  staff  in 
New  York  as  branch  office  coordi- 
nator. In  1949,  at  his  request,  Mr. 
Stahl  was  returned  to  Dallas  in 
charge  of  that  A  F  office.  • 
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ORCHESTRAS,    COMBOS    AND    SOLOS.      TtTl 


■  POINTING- 


WITH-PRIDE    WORKS    WITH    OFFSPRING,    WIVES    AND   IN-LAWS 
(SOMETIMES).       ^^^^ —  BUT    IN    THE    FILM    BUSINESS    NEITHER 
HORN-BLOWING    NOR    PRIDE-POINTING    GETS    AND    KEEPS 


CLIENTS.    ONLY    SATISFIED    CLIENTS    DO    THAT. 


^y'i 


-^fc^ 


WHEN    A    GOOD    CLIENT  FINDS    A    GOOD    FILM     PRODUCER 

•V>^feS~~    AND    LETS    HIM    MAKE    A    GOOD    FILM.  THE 
GOOD    CLIENT    ALWAYS    STARTS    BLOWING    HIS    HORN    AND 
POINTING    WITH    PRIDE.    SO    BECAUSE    WE    ARE    OBSERVING 


OUR     16th    ANNIVERSARY 


yi 


(EXACTLY   278    NATIONAL 


AND    INTERNATIONAL    AWARDS    AFTER    WE    WERE    BORN) 
YOU    ARE    CORDIALLY    INVITED    TO    INQUIRE    WHY    SOME    OF 
OUR    FAVORITE    CLIENTS    BLOW    THEIR    HORNS    (AND    OURS) 
ABOUT   THE    FILMS    WE    HAVE     MADE. 


I/K.^^y%,%>*^{.  C FILMS     INC 

105     PAHn,     AvENue    •     NEW     YORK      10022 
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AUTOCRAT?? 


)esn't  look  much  like  an  autocrat,  does  it? 
oks  just  like  the  same  old  film  you  deal  with 
eryday.  Well,  film  it  is,  but  it's  also  the  begin- 
ig  of  all  the  headaches  encountered  in  film 
Dduction  .  .  .  difficult  schedules  .  .  .  delicate 
lor  values  .  .  .  need  of  creative  imagination 
.  and  a  lot  of  other  things.  Yes,  it  is  an  auto 
3t  indeed.  It  rules  with  unlimited  authority. 
Jamieson,  48  years  of  experience  (since 
16,  to  be  exact)  have  taught  us  to  handle 
pertly  and  smoothly  all  facets  of  this  fellow. 

;  produce  pictures  on  this  old  autocrat,  all 


sizes  of  it.  Prize  winners!  We  process  the  pic- 
tures we  produce,  or  we'll  process  the  pictures 
you  produce.  Motion  pictures  in  color  or  black 
and  white  .  .  .  Television  .  .  .  Filmstrips  .  .  . 
Animation  .  .  .  Everything. 

With  us  it's  easy.  We  make  lambs  out  of  lions, 
kittens  out  of  tigers  and  sometimes  even  bring 
a  little  order  out  of  chaos.  We  use  the  same  film 
as  everybody  else,  but  we  handle  it  differently. 

Find  out.  Try  Jamieson  for  your  next  job  on 
film.  We're  Autocrat  alterators! 


o^vivriEs^oisr 
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BRYAN    /    DALLAS,    TEXAS 

PHONE     TA3  8158 


I         Leaders  of  Knsi;iin'erinsi; 
Sdciety  C'uc   1%.")  (ioals 

■VTiw  Gkow  rn  and  A(  i  i\  i  i  -i  lor 
,  ■'■  '  the  Society  of  Motion  Picture 
and  Television  Engineers  has  been 
forecast  by  two  presidents  of  the 
.Society  —  one  outgoing,  the  other 
just  taking  office. 

In  his  outgoing  message  to  the 
members,  as  published  in  the  So- 
ciety's Journal.  Past-President  Reid 
H.  Ray.  Reid  H.  Ray  lilni  Indus- 
tries, St.  Paul,  .Minn.,  praised 
Smpte  members  for  their  support 
and  cooperation  and  said  that  the 
continuing  success  of  the  Society 
is  a  result  of  the  interest  and  ef- 
fort of  the  members  —  and  one  of 
Smpte's  greatest  assets  is  niemher- 
ship  participation. 

Incoming  President  Hthan  .\1. 
Stifle,  Eastman  Kodak  Company. 
New  York,  called  for  increased 
meniliership  in  the  Society.  "Only 
by  attracting  newcomers  can  we 
maintain  our  vitality.""  Stifle  said. 
The  creation,  by  amendment  to 
the  Smpte  c\)nstitution.  of  new 
vice-presidencies  in  motion  pic- 
tures, television,  high-speed  pho- 
tography and  instrumentation,  edu- 
cation, and  photoscicnce,  should 
spark  renewed  growth. 

Such  growth.  Mr.  Stifle  con- 
tinued, will  be  aided  by  a  continua- 
tion and  enhancement  of  the  So- 
ciety's education  program.  .An  ad- 
visory committee  on  education  will 
help  foster  a  college  curriculum 
aimed  toward  establishing  Bache- 
lor of  Science  Degrees  in  photo- 
graphic and  T\'  engineering.  Short 
courses  for  training  technicians 
and  broadening  the  use  of  audio- 
visual media  will  also  be  consid- 
ered. 

Mr.  Ray  also  pointed  out  the 
need  for  an  accredited  college  or 
university  course  leading  to  the 
degree  of  photoscicnce  engineer, 
but  went  further  by  suggesting  a 
scholarship  program  to  bolster  the 
Society's  education  program.         • 

»        *        *  , 

Irene    niiiiiie    Joiii>    the    Itoard 
of     l)ireclor>     al     'rerliiiicoliir 

Mrs.  Iiancis  D.  (iiiftin  (Irene 
Dunne)  was  elected  a  director  oi 
lechnicolor.  Inc.  at  a  recent  Hoard 
i)f  Directors  meeting.  Mrs.  (iriffin 
is  ihe  first  woman  to  serve  on  the 
board  of  the  coKir  film  processing 
company. 

She  has  beer)  a  motion  picture 
star,  and  hail  a  career  in  the  the- 
ater that  includcil  both  singing  anil 
dramatic  roles.  Her  interests  out- 
side her  career  include  being  na- 
tional vice-chairnian  of  the  Anieii- 
can  Red  Cross.  • 
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DEPARTMENT    OF    DEFENSE 

Office   of    Public    Affairs:    Directorate   for 

Information  Services— Audio-Visual  Division 

The  Pentagon,  Washington,  D.  C.  20.')()1 

•  Tliis  division  is  the  central  Aniicd  Forces  con- 
tact for  the  news  niecha  and  producers  in  the 
important  fields  ol  radio,  television,  still  pictmes 
and  motion  pictures.  Direct  contacts  on  national 
and  inteniational  release  matters  in  these  fields 
are: 

Rohert  W.  Har\ey,  Deputy  Director 
Information   Srniccs   (Atidio-Vixiial) 
Phone:  OXford  7-4162 
Norman  T.  Hatch.  Chief.  Radio-TV 
Sens  lirinuli 
Phone:  OXford  7-51 1 1 
Maj.  F.  \.  Satterlee.  USAF,  Chief,  News 
Photo  Rranch 
Phone:  OXford  7-5331 
Donald  F.  Banich.  Chiii,  Motion  Picture 
Production  Cooperation  Branch 
Phone:  OXford  7-4596 

AcTlvrrtEs:  The  Motion  Picture  Production  Co- 
operation Branch  appro\es  relea.se  of  Armed 
Forces  stock  footage  which  cannot  lie  procured 
commercially  for  nevvsfilm  television  programs, 
theatrical  productions,  etc.  The  Branch  cooper- 
ates witii  producers  of  .some  35  major  theatrical 
productions  and  10-12  T\'  series  featuring  or  re- 
lating to  the  .Annetl  Forces.  Information  on  Armed 
Forces  films  available  for  public  non-profit  show- 
ing or  cleared  for  public  senice  T\^  programs  can 
be  obtained  from  the  Motion  Pictiue  Production 
Cooperation  Branch. 

The  Radio-T\'  News  Branch  releases  approx- 
imateK  260  (2-3  minute)  subjects  to  the  TV, 
newsfilm  and  theatrical  newsfilm  media  annualK  . 
It  maintains  two  small  Pentagon  studios  for  serv- 
icing the  news  media  and  radio  programs,  which 
feature  inter\iews  with  top  Defense  officials.  In 
addition,  the  Radio-T\'  News  Branch  releases 
taped  and  filmed  messages  by  Secretaries  and 
Service  Chiefs  and  radio  trailers  for  Armed 
Forces  Da\ . 

The  News  Photo  Branch  releases  to  the  press 
and  television  approximately  1.500  photographs 
per  \ear. 

PnoDiCTioNs:  The  o!iK  film  directK  produced 
by  the  Office  of  Public  .Affairs  for  the  Secretarv' 
of  Defense  is  an  annual  film  report  on  the  pro- 
gress and  achievements  of  the  Armed  Forces.  It 
is  expected  to  be  available  in  May. 

Armed  Forces  Institute  of  Pathology 
Medical  Illustration  Service 
Morris  M.   Cioldhcrg.   Chief,   Medical 
lUustration  Service 
Phone:  576-2866 
John  A.  Ey,  Jr..  Asst.  Chief,  Medical 
lUustration  Service 
Phone:  .576-2867 
James  N.  Young,  Chief,  Training  Aids  Division 

Phone:  .576-2865 
Miss  D.aisy   B.   Howze,   Chief,  Audio-Visual 
Coniniimication  Center 
Phone:. 576-2864 
AcTiviTrE,s:    This    Institute    makes   or   supervises 
films  for  the  .\rmed  Forces  on  medical  subjects. 

F.\ciLiTiES:  In-house  capability,  and  contracts 
through  the  .\rmy  Signal  Corps. 

Di.sTKiiuTioN:  .\FIP  operates  a  U.  S.  Amiy  Sig- 
nal Corps  film  exchange  for  medical  films.  The 
In.stitute  procures  and  loans  films  for  the  Medi- 
cal Services  of  the  Armed  Forces  wherever  and 
whenever  they  are  needed.  Unclassified  films  are 
avaiUible  to  members  of  the  medical  profession, 
with  borrowers  paying  return  postage.  For  in- 
formation about  available  fihns,  write  the  Govern- 
ment Printing  Office,  Washington  25,  D.C.,  and 
refer  to  77if  Film  Riierencc  Guide  —  Medical 
and  Allied  Suhjecls. 


Directorate   for    Armed    Forces 
Information    and    Education 

Paul  j.  Murdotk.  Chief.  Motion  Picture 
Ditision 
Phone:  OXford  7-2967 

Dallas  IlaKcrsl.idl,  .\s\islanl  Chief 
Phone:  OXford  7-2967 

•  This  office  produces  and  distributes  informa- 
tion films  for  the  u.se  of  the  .Armed  Forces.  Films 
are  distributed  lliiougli  the  film  exchanges  of  each 
service,  through  on-i)ase  theaters,  and  to  .Amied 
Forces  T\'  networks  in  .31   overseas  locations. 


DEPARTMENT   OF   THE   AIR   FORCE 

The  Pentagon,  W  ashington,  D.C 

•  Tlic  I'.S.  .\ir  I'"()rce  produces  approximately 
1(1(1-500  reels  of  fihn  each  year  by  contract  with 
commercial  producers  or  in-serviie.  These  films 
are  used  b\-  all  levels  of  manag<'ment  for  educa- 
tion,  training  antl  inlonnational  brietings. 

AcTrvrriES:  Headquarters,  USAF  at  the  Pentagon, 

Wiishinglon  D.C.  Ilie  managetnent  focal  point 
within  the  .Air  Staff  for  all  photographic  policy 
is  the  .Audio-\'isual  Systems  {Irouji.  Directorate 
of  Operations.  Complete  address  is: 

Ilq  U.S.  Air  Force 
AFXOPB 

Waslungtou,  D.C.  20.330 
The  key  [lersonnel  in  charge  of  the  program  are: 

Lt.  Col.  Donell  F.  Bjoring 

Tliomas  E.  Farmer 

This  office  is  responsilile  for  delennining  or 
validating  requirements  for  all  -Air  Force  motion 
pictnrj'S  and  insuring  that  tlie  caiiabilitv  exists 
within  the  Air  I'Orce  to  either  procure  them  by 
contract  or  jiroduce  tlieni  with  in-h()us(>  facilities. 
In  this  respect,  ttiev  monitor  the  .Air  Photographic 
and  Charting  Servii-e.  This  organization  is  a  tech- 
nical service  under  the  Militarv  .Air  Transport 
Command  and  is  directly  responsible  for  produc- 
ing or  iiroc-uring  films,  adetiuate  photographic 
document.ition  ol  the  total  .Air  Force  mission  and 
distribution  of  release  prints. 

Facilities:  The  .Air  Photograpiiic  &  Charting 
Servic-e,  Orlando,  .AFB,  Florida,  is  tlie  head(iuar- 
ters  for  the  Air  Forc-e  world-wide  photographic 
program,  Clomiilete  motion  picture  production 
facilities  located  at  the  1.365th  Photographic 
S(|uadron,  Orlando  .AFB,  Florida,  and  at  the 
1352nd  Pliotographic  Croup,  Los  .Angeles,  C'ali- 
loniia,  support  .Air  l'"oree-vvitle  production  re- 
(juircments. 

|.3.5()th  Motion  Picture  Squadron,  .APCS, 
W'right-Palterson  AFB,  Ohio,  is  responsible  for 
contract  procurement  and  commercial  produc- 
tion of  .Air  Force  films,  and  provides  in-service 
engineering  and  film  report  t>pe  productions  to 
'l"echnic-al  Commands.  The  1350th  Motion  Picture 
S()\iadron  also  maintains  the  I'S.AF  I'ilm  Deposi- 
tory, a  film  archive  with  liistorical  and  current 
film  iool.ige  lioldings  in  excess  of  99.000,000  feet. 

APCS  also  maint.iins  photograpiiic  units  at  \'an- 
denburg  AI"B,  Santa  Maria,  C;Jif,;  Ent  AFB, 
Colorado  Springs,  Colo.;  and  .Andrews  .AFB, 
Camp  Springs,  Md.  to  provide  documentary 
and  instrumentation  coverage  of  .Air  Force  mis- 
sile and  other  activities.  .APCS  also  maintains 
combat  documentary  teams  capable  of  rapid  de- 
plovment  anvvvhere  in  the  world.  These  teams  are 
permanentlv  located  at  Marcli  .AFB.  Riverside. 
Calif.;  Offutt  AFB,  Omaha,  Nebr.;  and  Westover 
.AFB.  Chicopee  F.alls,  Mass.  Photographii  De- 
l;ichments  are  id.so  located  overseas,  in  the  Far 
IvLst,  Euroj-H-  and  certain  other  areas  of  the 
world,  to  provide  historical  and  combat  tlocu- 
mentation  film  coverage  of  important  events  of 
national  and  .Air  Force  interest. 

.Additional  information  regarding  the  .Air  Forct- 
Film  Prognun  mav  be  obtainefl  by  contacting: 
(LISTING    ABOVE    CONTINL^ES    ON    NEXT     PAGE) 
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from 

Las-TV 

In  3  word  that  dividend  is  quality.  The 
kind  of  quality  processing  your  invest- 
ment deserves.  Quality  that  has  made 
Lab-TV  the  east's  ;?  1  source  for  re- 
versal processing.  There  are  two  other 
dividends  you  can  count  on  from 
Lab-TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more? 

THE  LAB  FOR  REVERSAL  FILM 

16mm 

BLACK  &  WHITE  REVERSAL 
PRINTING  &  PROCESSING 

O    COLOR  PRINTING 

OTHER  SERVICES: 

•  Work  Prints  •  Color  to  color  Prints  •  Color-to- 
BtW  Prints  •  Raw  Stock  •  Ultrasonic  film  Clean- 
inc  •  A  t  B  Roll  Prints  •  Fades  Dissolves  •  Timed 
Prints   •   Edge  Numbering   •   8mm  Processine 


Tv 


AA    PROGRAMS  01    THE  FEDERAL  GOVERNMENT: 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  6-2293 


DEPARTMENT  OF  THE  AIR  FORCE: 
Urigailier  General  John  B.  Wallace, 

Coiiinitnutcr.  .\ir  I'liotoKi.ipliji-  &  Cluirtiiig 
Servic-e,  Orlando  M'li.  l-lorida  .32813 
Phone:  241-.5611,ext.'i()l 

Col.  Jiunes  P.  W'anulorl.  Dcpittii  Chitf  of 
Stuff.  PJiolotiraphij.  \\r  Plioto^rapliii-  & 
f:li.irtiiij;  Service,  Orlando.  WV,.  Fla.  328 13 
Phone:  2-41 -.5611.  ext.  .501 

•  Specific  iiifonnatiun  regarding  the  Coniniercial 
Production  of  .-^ir  Fori-e  films  tna\  be  obtained 
l)\   fontactiiig: 

Ll.  ('ol.  Peter  Hoyko,  Commander 

135()th  Motion  Picture  Squadron,  APCS 
W'right-Patter.son  .-VKB,  Ohio  4.5433 
Phone:  CLearuater  .3-7111,  ext.  30158 

DisTKiBi'TioN:  .\pproved  Air  Force  filni.s,  film- 
.strip.s  and  related  si.sual  aid.s  are  di.stributed  by 
the  \u  Photoijraphic  and  Charting  Service 
through  the  centrali/cd  facilities  of  the  Air  Force 
Film  Libran  Center,  St.  Louis.  .\lo.  This  facili- 
t\  roiitineK  distributes  360.000  fihiis  per  year 
to  Air  Force  units  and  other  agencies  all  over  the 
world.  The  present  acti\e  inxeutory  c-onsists  of 
nearly  one-half  million  piints  of  more  than  4,000 
separate  lilin  subjects.  The  Film  Librar\  Center 
also  maintains  overseas  central  F'ilm  Libraries 
loc-ated  in  France.  Japan  and  Alaska,  with  a 
Branch  Film  Librar\  in  the  I'nited  Kingdom. 
These  libraries  are  strategicalK  placed  and  stock- 
ed to  service  approximateK  140  Base  Film  Li- 
braries locate<l  throughout  the  world.  Infonna- 
tion  regarding  distribution  ol  these  films  can  be 
obtained  b\   contacting; 

Major  lames  H.  W'atkiiis,  CoininamUr.   1356th 

I'ilm   Library   S()ua(lron,  S900   South   Broad- 

wav,  St.  Louis,  .Missouri  6312.5 

Phone:  MFlrose  1-4800,  ext.  671 


ARMY 


DEPARTMENT    OF    THE 
Office  of  the   Chief, 
Communications  —  Electronics 
Pictorial   and   Audio-Visual    Directorate 
The  Pentagon,  Washington,  D.  C. 
•  The  Chief,  ("ommiinications— Electronics  of  the 
Army  is  responsible  lor  polic\  matters  on  the  pro- 
curement, production  and  distribution  of  all  mo- 
tion  pictures  for  the  .AnuN-.   .As  a   result,   all   film 
programs    are    antliorizeil    b\'    the    Pictorial    and 
Audio-\'isual    Directorate    of    the    Offiie    of    the 
(;hiel,     (,'f)mmuiiii'.itions-Ele<tronics.     Iiifoi  matioii 
pertaining  to  the  production  or  the  distiibulion  ol 
prints  ma\    be  obtained  from  the  following: 
Col.    Daniel   C.    liiid.    Dinctiir.   Pklorial 
and  Aiiilio-ViMiial  Diici  loiale 
Phone:  OXh)id  7-3520 
Col.  L.  J.  I'islikiri.  I)(  piilij  Director. 

Pictorial  and  Andio-ViMial  Directorate 
Phone:  O.Moid  5-69.58 
Lt.  Col.  Charles  K.  Campbell,  Cliief. 
Pliolofirai>liie  Dii  i.'.ion 
PhoiK-:  O.XIoid  5.3806 
billies  .\.  Moses.  ('Iiief,  Concept  tt 
Applii-alion  liranch 
Phone:  O.Xhird  7-20.39 
A(  TiviTiKs:    The    Pictorial    and    .-Xiidio-X'isual    Di- 
r<-ttorate    coordinates    production    of    more    than 
.30()  films  ol  all  t\pes  eatli  \ear,  inchuling  the  T\" 
series    Tlte   Bin    Picture,    and    some   films   for   the 
(Office  of  .Armed   l-'orcJ'S   Inlormation  and   Fdui-a- 
lioii. 

Till-:  .Ah.mv  Pictohiai.  Ci:.\ii:n  li.is  primai\'  re- 
sponsibilitv  for  the  actual  production  of  motion 
pittiiies  and  re(|uests  lor  information  conceni- 
ing  contracts  lor  writing.  pKKluction  and  proc- 
essing should  be  directed  to  the  Ciiinmaiiding 
Officer,  Army  Pictorial  Center,  .35- 1  1  .3.5th  .Ave., 
Long  Island  Cits.  .New  York  11106  Phone 
Astoria   1  .3100. 


DiSTRiBi'TioN:  All  official  motion  pictures,  film 
strips,  transparencies,  language  training  materials 
and  language  laboratories,  and  related  audio- 
visual aids  are  distributee.!  throughout  the  .Army 
by  the  U.  S.  .Amu  Fihn  Distribution  &  Utiliza- 
tion Sxstem.  This  s\stem  includes  the  .Audio- 
\'isual  Distribution  Dixision,  Pictorial  and  .Audio- 
N'isual  Directorate,  OCC-E.  the  Distribution 
Branch  of  .Anny  Pictorial  Center,  and  the  258 
Audio-N'isual  Communication  Centers  located  at 
Arni\  headquarters,  major  service  schools  and 
training  installations  throughout  the  ZI  (Zone 
of    Interior)    Armies    and    Overseas    Commands. 

DEPARTMENT      OF    THE     NAVY 
W  ashington,  D.  C.  20390 

•  The  V .  S.  Department  of  the  Navy  produces 
motion  pictures  for  such  puiposes  as  training, 
maintaining  fleet  readiness,  explaining  new 
weapons  and  devices,  and  for  medical,  historical, 
indoctrination,  safety  and  recruiting  uses,  to  name 
a  few  ke\  siiliject  areas. 

•  Information  and  General  Policy  Procedures  on 
all  as|)ects  of  the  Navy  film  program,  including 
application  iiiloniiation  for  connuercial  producers 
interested  in  bidding  on  Nav\  contract  films,  are 
handled  b\  the  C'hief,  Bureau  of  .Naval  Weapons, 
Navy   Department,   Washington,   D.   C.   20360. 

Captain  J.  J.  Crowder.  USN  -  Code  FF,  Di- 
rector, Photographic  Management  Division 
Phone:  O.Xford  8-3417 

E.    L.    Randel,   Code   FF'.MP.    Head,    Training 
Pilm  &  Motion  Pictnre  Branch,  Photographic 
Management  Division 
Phones:  O.Xford  8-3470,  O.Xford  8-3472 

•  Procurement  policie.'i  and  procedures,  which 
iuNolve  infomiation  on  technical  questions  re- 
garding bids,  are  handled  b\  the  Officer  in 
Charge,  N'a\v  Purchasing  OfiFice,  Washington, 
D.  C.  20360.  ■ 

Captain  O.  W.  Stafford,  USN,  Officer  in 

Charge 

Phone:  OXford  S-2901 
Cdr.  E.  C.  Coodwin,  USN,  Director. 

Purchase  Division 

Phone:  O.Xford  8-2845 

F.\(;iLlTlES:  The  U.  S.  Na\al  Photographic 
Center,  a  field  activitv'  of  the  Bureau  of  .Naval 
Weapons,  is  the  central  photographic  laboratory 
for  the  Na\  \  Department  and  tlie  Navy's  largest 
photographic  acti\it\.  The  Center,  compo.sed  of 
about  53()  military  and  civilian  personnel,  pro- 
vides plidlographic  assistance  and  specialized 
ser\ices  to  the  entire  Naval  Establishment,  super- 
vises the  production  of  Na\\'  training  films  and 
maiiit:iiiis  the  Na\\"s  motion  picture  and  still 
photogiaphii-  iilm  libraries. 

The  motion  picture  production  i.iiilities  at  the 
Center  are  modem  and  complete.  There  is  a 
.sound  stage,  film  and  tape  recording  and  mix- 
ing equipment,  an  art  and  ;mimation  group  and 
editorial  bramh.  Here  experienced  siiipt  writers 
iuid  artists  collaborate  witli  Nav\  photographers 
and  technicians,  maintaining  high  st;uioards  ol 
(|ualit\  for  Na\\  productions.  The  processing 
di\ision  has  the  capabilitv  to  develop  and  print 
negati\e  film  ami  release  prints  in  3.5ium  and 
16mm  black-and-white  and  negative-positive 
color.  .About  75  percent  ol  all  Navy  films,  how- 
c\('r,  are  conti.utcd  with  established  commercial 
producers. 

In  addition,  there  is  a  growing  re(|nirc-inent  for 
lilms  to  ie|X)rt  on  the  N'a\\  s  research  and  de- 
velopment acti\it\.  To  meet  this  need,  a  TV 
closetl  circuit  kinescope  lacilitx  has  been  in- 
stalled. Two  \  ideo  tape  leiorders  and  kiiie-recoril- 
ers  together  with  \istoniat  proi-essiiig  make  for 
rapid  completion  ol  urgent  films. 

Extensive  libraries  ol  l)oth  still  .iiid  motion 
picture  ])hotograph\'  are  maintained  at  the  Cen- 
ter. Library  sei-%ices  are  pixivided  to  the  .Naval 
(tONri.UDKD    ON     THE     FOLLOWING     PAGL     54) 
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Change  films  in  2  seconds  flat! 


Read  how  Fairchild's  amazing  new  MoviePak  cartridge  can 
multiply  the  value  of  your  entire  sound  film  program 


At  last  you  can  show  any  film,  anywhere, 
anytime— without  threading,  film  handling 
or  rewinding. 

Sound  incredible?  Nothing  to  it! 

Simply  select  the  MoviePak  sound  film 
cartridge  you  want,  snap  it  into  the  Mark 
IV  rear-screen  projector,  and  play. 

In  broad  daylight.  In  a  prospect's  office. 
In  showrooms.  At  trade  shows.  On  sales 
counters.  In  training  labs.  Or  in  the  board- 
room. 

Want  to  switch  to  another  film  instantly, 
to  answer  a  question,  make  a  point,  fol- 
low up  on  an  opening? 

Watch  ! 

Just  snap  out  one  cartridge,  snap  in  an- 


other, and  you're  off  and  running. 

Think  how  this  revolution  in  8mm  pro- 
jection unleashes  the  full  power  of  your 
film  program. 

No  longer  do  you  or  your  salesmen  have 
to  master  complicated  equipment,  sweat 
out  set-up  time,  or  juggle  projection 
schedules. 

Better  still,  you  never  have  to  pass  up 
a  perfect  opportunity  to  show  a  film  you 
spent  good  money  to  make. 

Every  film  you  have  can  be  easily  and 
inexpensively  converted  to  8mm,  and 
threaded  into  the  MoviePak  cartridge. 

Duplicate  prints  are  less  expensive  than 
16mm.  too,  so  you  can  afford  to  have  them 
available  wherever  they  might  be  needed. 
The  Fairchild  Mark  IV  projector  itself 
is  a  miracle  of  practicality.  It  is  totally 
portable,  weighs  just  20  lbs.,  and  is  al- 
ways ready  for  action. 

Nothing  to  set  up.  Just  plug  in  and  run. 
no  warm-up  time  required.  The  Mark  IV 
takes  up  to  22  minutes  of  sound  color  film 
in  a  single  MoviePak  — and  repeats  auto- 
matically. 

For  display  use,  the  Mark  IV  will  run 

indefinitely  without  supervision.  And  its 

trouble-free  operation  means  exceptional 

film-life -up  to  3000  plays  per  print. 

Doesn't  it  sound  like  your  films  would 


work  harder  for  you  in  MoviePak  car- 
tridges? Doesn't  it  sound  like  they'd  get 
more  exposure  on  a  Fairchild  Mark  IV 
rear-screen  projector? 

We'd  be  happy  to  verify.  Just  rush  the 
coupon 


IF^CHI 


INDUSTRIAL    PRODUCTS 

Fairchild  Camera  and  Instrument  Corp. 
Industrial  Products  Division 
221  Fairchild  Avenue 
Plainview.  L.  I.,  New  York 
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Gentlemen  :  I'd  like  to  see  for  myself. 


Name 


Poiilion 
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.-V   PROGRAMS  OF  THE  FEDERAL  GOVERNMENT: 


THE  DEPARTMENT  OF  THE  NAVY: 

tahlislinu'iit.  other  government  agencies  arul 
(.'oinnicri'ial  ctincerns  on  a  cash  sale  basis.  The 
ill  Picture  Department  pnnhices  all  t\pes  ol 
II  photograpliv  such  as  press,  serials,  ninrals. 
il  official  portraits.  .Motlerti  continuous  roll 
per  printing  and  processing  units  meet  the 
i\\'s  large  \i)l\ime  print  demands.  There  arc 
;o  c«>niplete  negative.  |X)sitive  and  transparenc\ 
lor  processing  facilities. 

.•\  research  and  tievelopment  gnmp  conduct-- 
;ts,  experimentations,  dexelopment  and  evalua- 
n  of  photographic  c(|uipment.  Here,  technical 
otographic  specifications,  instnictions  and  other 
hlications  are  also  prepared.  Information  about 
'C"  max  be  obtained  from:  Commanding  Of- 
er.  Naval  Photographic  Center.  V.  S.  Naval 
ition.  Washington  2.5.  D.  C. 
C:aptain  M.  P.  MacNair.  USN. 

Coniiniindiiii:  Officir 

Phone; O.Mord  8-2101 

Cdr.  T.  K.  DeNeas.  ISN,  IIkuI. 
Molioii  Fid  lire  Dcparliiunt 
Phone:  OXford  8-2142 

STiuiUTKJN:  Prints  of  all  Na\\  films  available 
the  pnblii-  can  be  purduLsed  from  Du.Art  Labs. 
\.  24.5  W.  55tli  St..  New  York,  New  York, 
der  an  animal  contract  administered  by  the 
S.  Office  of  Education,  ("ivilians  ma\  boiTow 
ns  from  Naval  District  Public  Infonnatiou  Of- 
ers.  Training  .Aids  Libraries.  .Aviation  Film 
iraries.  Heiruiting  Stations  and  Public  In- 
mation  Offices  located  throughout  the  I'nited 
ites  will  serve  govenuiicntal  rc()U('Sts  for  film 
)wiiigs.  He(|uests  for  the  use  of  Na\  >•  stock 
)lagc  ill  commercial  productions  should  be 
)iiiitted  to  the  Chief  of  Information,  Navy 
p.irtniciit.    Washington,    D.    C.    20.390. 


United   States   Marine   Corps 

•  I'or  iiilormalion  on  I'.  S.  M.niiic  ( !orps  films, 
which  are  produced  b\  the  Dcp.uliiicnl  of  the 
Na\  \ ,  write  to  the  office  of: 

Head,  Pictorial  I'nit;  C-3  Division 
Ilea<l(|uaiters,  l'..S.  Marine  C^orps 
W  ashiiigtoii.  D.C.  203S0 
Plinne:  OXford  4-2394 

DEPARTMENT   OF   AGRICULTURE 
Office    of    Information 
Motion    Picture   Service 
^^  ashington,  D.  C.  20250 

•  The  Motion  Picture  Service  of  the  I'SD.V 
produces  motion  (jictures  in  color  and  black-and- 
white  on  agricultural  and  related  subjects  lor 
various  agencies  within  the  Department  and.  on 
occasion,  tor  other  (ioveriiment  agencies.  Pro- 
duction and  laboratorv'  services  are  also  available 
on  a  cooperative  basis  with  land  grant  colleges 
and  universities. 

C.  A.  Carrello,  Chili,  Molion   V'ulurc  Service 

Phone:  DUdley  8-6072 
Martin  Lobdcll,  A.v.sotu;/r  Chief  far  rntductiini. 

Lahomioni  Services 

Phone:   Dl'dley  8-3628 
Homer  Hoor,  Frodueer 

PlKme:  DUdlev  ,S-,308fi 
liuld  Scott.  Frodueer 

Phone:  DL'dlev  8-6518 
Cilbert  Clourtnev,  Frodueer 

Phone:    DUdlev    8-3319 
Joseph    S:iuders.    Chief.   Business   Mananeiiient 

Phone:  Dl'dJcv  8-7263 
Arthur  l'\)ster.  Chief  of  L(d)or(ilon/ 

Phone:  DUdlev  8-6747 


I.iiues   E.   Alford,  Chief  of  Distribution 

Phone:  Dudley  8-5246 
Mrs    .Anne  Ware,  Stock  Footage  Librarian 

Phone:    DUdley    8-3629 

.AcTivniES:  The  USDA  currently  has  more  tli.iii 
.300  films  in  distribution  with  an  estimated  audi- 
ence of  380  million  persons.  These  films  cover 
such  subjects  as  con.servation,  forestry,  agricul- 
tural research,  insect  eradication,  control  of  animal 
diseases,  consumer  information,  rural  area  de- 
velopment, nutrition  and  marketing.  In  addition, 
ihc  Department  is  prepared  to  cooperate  with 
i|ualificd  nou-goveniment  organizations  in  the 
production  :md  distribution  of  agricultural  ednc:i- 
tional  motion  pictures  and  T\'  films  which  are 
reliited  to  agricultural  programs,  if  the  non-gov- 
ernment cooperator  is  a  non-profit  organization 
or  association  concerned  with  the  dissemination 
of  agricultural  information  or  the  production  or 
handling  of  one  or  more  agricultural  prtKlucts. 
.Maintains  an  extensive  16min  color  stock  footage 
library  of  agricultural  scenes  which  are  for  sale 
:U  nominal  cost. 

I'.vciLi  I  u:s:  The  USD.A  Motion  Picture  Sen  ice 
has  complete  in-senice  production  and  laboratorv 
facilities  which  have  been  in  continuous  oper:i- 
tion  since  1912. 

Distribution:  Films  for  .school  and  group  show 
ings  arc  distributed  through  69  cooperative  film 
libraries  located  in  each  state.  Films  for  T\'  book- 
ings are  distributed  directly  from  WiLshington, 
and  prints  of  all  films  may  be  purchased  from 
DuArt  Film  Laboratories,  Inc..  245  W.  55th  St., 
.New  York,  N.Y.,  10019.  Catalogues  are  available 
of  motion  pictures,  films  suitable  for  T\'  show- 
ing, st:ite  produced  fibns  and  of  stock  footage 
scenes. 

Publications:  Two  catalogs  contain  complete 
listings  of  L'SD.A  motion  pictiaes;  one  ot  these 
provides  data  on  films  for  general  16mm  distri- 
bution; the  other  lists  films  available  for  public 
service  showings  by  television  stations. 


3asy  as     A 


B 


originally  designed  these  two  Telic  cases 
one  of  our  industrial  clients  'or  whom  we 

)duce  sales  training  films.  The     'ses  work 

h  Fairchild's  ft^ark  IV  8mm  soum    rojecfor. 

w   other   clients   are   asking    i      them. 

erested?  .  .  .  They  work  like  this     .  . 


A.   Pull  off  the  Telicover' 

•Design    c,  1964,  Telic.  Inc. 


B.   Set  the  projector  on   it. 
.  .  .  It's  a  stand! 
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DEPARTMENT     OF    COMMERCE 
Wilsliiiistoii  25.  I).  C. 

•  The  U.  S.  Department  of  Commerce  produces 
anil  ciriiilates  motion  pictures  clealinR  with  those 
clonit'stic  and  lorcisln  subjects  relatiim  to  the 
olficcs  uikIci'  tin-  juri'-ilii  liiih  nl  lliis  I)i-partnicnt. 
Business   &    Defense   Services   Administration 

lames  L.  ()li\cr.  Diriclor. 

Sciciitifif.    Fh()t(>(irai>liic  <iiut    liiisincss 

l.ifiiiftiui  ut  Dhisiou 

Phone:  worth  7-35 IS 
Earl    Younn.    Motiotx    Pi<ltirf    .Aik/Zi/.v/.    Million 

Picture  is.    Pliolofiniiiliic   Products   lirauch 

Phone:  WOrth  7-2911 

•  The  Motion  Picture  and  Photop-aphic  Prod- 
ucts Brancli  was  established  to  ser\e  the  motion 
pic-ture  apparatus,  etpu'pment  and  supplies  indus- 
tries. It  pertoniis  nian\  functions,  some  of  the 
more  important  beiiiR  to  foster,  promote,  and 
develop  the  foreifpi  and  domestic  trade  of  these 
industries.  It  provides  market  development  coun- 
sel to  ]>r(>ducers  and  exporters  .as  to  where  and 
how  to  cultivate  anil  expand  their  overseas  sales, 
acquire  distributors,  laiilitate  the  aciiuisitiou  of 
fro/en  remittances,  and  render  a.ssistance  in  other 
problem  areas.  It  also  participates  in  tariff  and 
traile  iieKotiations.  and  maintains  constant  sur- 
veillance of  foreign  trade  trends,  and  periodicallv 
issues  concise  basic  intonnation  releases  for  in- 
dustrv-  uniilance.  Furtlienuore.  the  Branch  acts 
as  the  focal  point  for  indnstrv  with  reference 
to  advice  and  miidance  to  other  agencies  and  use 
of  other  agencv'  facilities. 

Coast  &  Geodetic  Survey 

G.     P.     Meredith,     Cliiif.     Adiiiinistratiic    ami 
Tcclirtical  Services  Division 
Phone:  496-3382 

•  Over  the  past  decade,  the  Bvu^eau  has  pro- 
duced five  documentarv  fihns  covering  both  its 
general  activities  and  such  specific  programs  as 
tide    .ind    current    measurement.    vvir('-dr:ig    tech- 
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niques,  sur\eying  and  tlie  oceunograpliic  cniise 
of  the  Occ-an  Survey  ship  "Kxplorer."  The  Bureau 
is|  now  working  to  replace-  its  ulder  dornmeiitaries. 
The  activities  film  lias  been  c<impletelv  revised 
and  was  released  in  |uK,  Ifjfil,  .\  m-w  film  is 
planned  to  cover  the  Bureau's  participation  in 
this  vear's  lnteruation.il  Indian  Ocr;ui  Kxpedition. 

(■ollaboralivc  film  work  .it  the  Coast  aiicl 
(Geodetic  Survey  included  .issisfance  on  the  Na- 
tional .\cademv  of  Science  Pltiiut  I'.nrtU  series  and 
in  the  preparation  of  Science  for  Survival,  a  re- 
cent production  of  the  Interagency  Committee 
oil  Oce.mographv . 

Film  iiifonnation  is  available  through  the  Ad- 
ministrative  and   Tec-hnical   Services    Division, 

Notional    Bureau   of   Standards 

William    H.   Tilley,   Office  of  Technical    Infor- 
mation,   f'onnecticiit    Ave.    &    \'an    .\ess    St, 
X,  W,.  Washington,  D.  C:.  202.34 
Phone:  EMerson  2-4040,  ext,  7093 
•    This  Biireau  produces  scientific  and  technical 
films    about    its    own    research    programs.    Films 
are  available  from  above  address  for  loan   with- 
out   charge    except    pavineni    of    return    postage 
and    insurance.    Produced    in     I9(i4:     Ctilihriilion 
of     Platinum     Resistance     TUermonicter,      16mm 
sound;    Ifi  min,    running   time.   Other  calibration 
pictures    iil.iiincd.    I'ilm    cat.ilog   on    recpiest. 

Bureau   of   Public   Roods 

William  1".  Hall.  Chief,  Photographic  Section 
Phone:  WOrth  7.3013 
.\f:TiviTii-;s:  This  Bureau  prodiic-es  films  on  sub- 
jects pertinent  to  highway  development,  .safetv' 
and  relatc-d  subjects,  sometimes  in  c<K)peration 
with  other  government  agencies,  state  and  local 
highwav  de)iaitments,  and  other  interested  or- 
ganizations, 
I've  n.iTiEs:  In-house  capacity. 


Disthibition:  These  films  ue  .ivailable  on  a 
loan  basis,  with  Ijorrower  paying  return  trans- 
portation, from  Chief,  Pliotographic  Section. 
Bureau  of  Public  Hoads,  Washington.  D,  C, 
202,35.  Films  may  be  piircha.sed  by  res|xjnsiljle 
orgaiii/ations,   by   iiKpiiry   to   same  address. 


U.   S.   Weather   Bureau 

Herbert  S.  Lieb.  Puhlie  Infonnatioti  Officer 
Phone:  965-2400,  ext.  456 
•  I  he  Wciilher  Bureau  ocxasioiially  ctintracts  for 
films  and  film  shorts  to  Ix*  use<l  in  waniing  pro- 
grams associated  with  hurricanes  and  loniadoes. 
In  addition,  it  provides  technical  assistance  for 
films  on  weather  rel.iled  siibjecls.  The  Bureiiu  has 
a  librarv-  of  other  weather  films  priKluced  el.se- 
where:  loan  infonnatiiHi  is  available  fnnn  the 
Public  Intonnation  Office. 


Office    of   Publications   and    Information 
Domestic    and    International    Business 

.Americo   .A.    W.    l-'avale.    Director.   C.raphics 
Divusion 

Phone:  WOrth7-.54SI 
.\f  TiviTiKS:  This  offic-e  priKluces  films  describing 
Cioveniment-indiistn,   ciHiperation  in  staging  offi- 
cial I'.  S.  Exhibitions  at  inteniatioiial  trade  fairs 
overseas. 

Facilities:  Footage  is  shot  bv  staff  photograph- 
ers of  the  Graphics  Division  and  films  are  pro- 
duced (jii  c-ontract  bv  industrial  film  companies. 
DiSTlUBiTios:  C;olor  films  average  15  minutes  in 
length  and  are  available  on  a  free  loan  ba.sis 
bv'  application  to  the  Director.  Ciraphics  Division. 
These  films  are  also  available  throimh  Depart- 
ment of  C:ommerce  Field  Offices.  Black  and 
Wliite  prints  are  available  for  'lA'  use. 
Fii.M  NOW   .\v.MLABLt:   Thc  Trotle  fair  Story. 


NOW,   CLIP  THE  COUPON 


C.  Plug    in    the    "Mark    IV" 
and  on  with  the  show! 


.  .  .  then  reach  for  the  next 
8mm  cartridge  in  the 
Telicase=-=    Portable    Library. 


TELIC, 


f^    INC.      Designers  and  Producers 
of  Films  to  Inform.  Persuade  and  Educate. 
Film  Center      630  Nintfi  Avenue 
New  York.  N.Y.  10036    Phone:  (212)  JU  2  3480 

Gentlemen: 

Please  send  me  information  on 

□   Telicover  for  the  Fairchiild  Mark   IV 
8  mm  Sound  Projector 

n    Telicase   Portable  Library  for 
8mm    MoviePak   cartridges 

Faircfiild    8mm   Sound    Projectors 

TELIC  Industrial  Film 
Production  Services 

'    TELIC  TV  Commercial 
Production  Services 


Name 
Position 
Firm_ 
Address. 
City 


State 


-Zip. 
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A-V  PROGRAMS  OF  THE  FEDERAL  GOVERNMENT: 


U.   S.   DEPARTMENT  OF  COMMERCE: 

Maritime  Administration 

John  K.  Tcnnant,  Public  Infornuitioii  Officer 
Phone:  DUdle\  B-4461 
•  This  administration  engages  in  limited  tilni 
irodnrtion  to  promote  Ameriian  Meicliant  Slii])- 
Mny.  Tile  Maritime  Achninistration  has  ]ire- 
5ared  a  cooperative  project  with  the  Atomic 
Snergy  Commission  and  commercial  indnstrw 
I  special  film  report  about  the  \.  S.  Savannah. 
he  world's  first  nuclear  merchant  ship,  [-"i'ms 
ire  available  through  the  Piil)lic  Infomiation  Ct- 
iccr. 


OFFICE  OF  EMERGENCY  PLANNING 
National  Office:  W  ashington,  D.C.  2051)4 

Emmet  F.  Riordan.  Director. 

I  uf  or  mat  ion  Office 

I'hone:  382-2201 
j. lines  P.  Greenstone.  Ass-f.  Director 

Phone;  .382-1073 
\(  TIN  ITIKS:  This  ollicc  jilans  and  produces  mo- 
ion  pictures  to  support  programs  of  OKP. 
•'.^f  II.ITIKS:  .-Ml  prixhution  is  contracted  to  com- 
nercial  film  iirodiKcrs.  or  perlonned  l)\  other 
igencies  of  the  Federal  C.o\eniment  under  OKI* 
;upenision.  For  all  information  on  motion  pic- 
ures,  contact  Information  Office. 


U.    S.    DEPARTMENT   OF 

HEALTH,    EDUCATION    AND   WELFARE 

Wasliington  D.  C.  20202 

Thomas    1).    f:Iemens.   Acting   Director. 
Media    Research    &    Disscniiniition    liranch 
Phone;  WOrth  3-7931 


John  .\.  Cough.  Director 
Captioned  I'ilni.s  for  iIk 
Phone;  WOrth  2-17.51 


Deaf  Ihaneh 
administers 


Title 
Act, 


•  The    Office    of    Education 
\'ll     of    the    National     Defense    Education 
which  pnnides  research  grants  in  the  uses  of  new 
education    media,    and    for    the   dissemination    of 
information  about  such  media. 

The  Office  of  Education  also  conducts  studies 
and  sur\'e>s,  prepares  catalogs  and  bibliogra- 
phies, and  provides  consultive  services  on  edu- 
cational uses  of  audio  visual  materials.  For  in- 
formation concerning  this  program  write  to; 
Office  of  the  Director. 

Media    Research    &     Di.sseniiiialioii     Rmneli 
Phone;  WOrth  3-7931 

•  The  Branch  of  Captioned  Films  for  the  Deaf 
administers  P.L.  85-905  as  amended  by  P.L. 
87-715.  which  provides  for  a  free  loan  service 
of  captioned  films  for  the  deaf;  provides  for  the 
conduct  of  research  in  the  use  of  educational 
and  training  films  for  the  deaf,  for  the  produc- 
tion and  distribution  of  training  films  for  the 
deaf  and  for  the  training  of  ixmsoiis  in  the  use 
of  these  films  for  the  deal.  l'"or  infomiation  about 
this  program  write  to  the  Office  of: 

Director.  Captioned  Filtns  for  the  Deaf  Rranih 
Division  of  Handicapped  Cliildreii  and  Yonlli 
Phone;  WOrth  2-1751 

United   States   Public    Health   Service 

Communicable    Disease   Center 

Atlanta,  Georgia  30333 

I'nited  .St;ites  Public  Health  Sen  ice 
Public    Health    Service    Audiovisual    Facility 
.\tlanta.  Ceorgia  30333 
All  Phones;  6.33-33 11 


COMMUNICABLE  DISEASE  CENTER: 

Dr.  James  Liebennan.   Director 

Edward   F.   McClellan,   Deputy  Director 

J. lines  D.  Clark,  Asst.  to  the  Director 

K;itherine  C.  Skogstad.  Information  and 
PidAications  Officer 

Dondell    C.    Cotter.    Program    Manaa,enient 
Officer 

Lucian    (Men    Lambert,   Chief,    Motion    Picture 
and  Tehvision  Section 

Hobert  S.  Oaig,  Acting  Chief.  C.raphic  and 
Photographic  Arts  Section 

C:harles    .N.    Farmer,    jr..   Chief.    Vtiliztition 
and  Distribution  Section 
.\r:TiviTiKS;  The  Public  Health  Service  Audiovis- 
ual Facilitv',  a  Branch  of  the  Communicable  Dis- 
ease Center,  is  a  national  center  for  development  i 
of  a  nationwide  audiovisual  program  in  medicine 
and   the   allied   sciences.    It   iiroduces   films,   film- 
strips,  television  tapes,  exhibits,  publications  and 
other    audiovisual     forms     for    the     medical     and 
scientific  communities. 

In  1964  the  Facilitv  sjionsored.  with  the  Naval 
Medical  School,  a  seminar-workshop  on  televi- 
sion in  biomedical  communications  held  in  con- 
junction with  the  annual  meeting  of  the  Coun- 
cil on  Medical  Television.  In  .April.  1965  a  sini-i 
ilar  conference  on  the  single  concept  teaching 
film  will  be  sponsored. 

,\  special  program  to  promote  exchange  of 
medical  audiovisual  materials  between  the  United 
States  and  other  nations  is  now  underway. 
FACii.niiis:  The  Facilitv  has  c-omplete  in-plaiil 
motion  picture,  filinstrip  and  television,  produc- 
tion and  laboratory  e()uipnient  located  in  a  new 
fonr-storv  building  designed  especiallv  for  audio- 
visual activities.  In  addition,  the  Facilitv  ac<iuires. 
prints  and  distributes  medical  and  health-re- 
lated films,  operates  the  National  .■\rcliives  of 
Medical  Motion  Pictures  and  maintains  an  inter 
national  central  reference  file  of  medical  audio 
visuals.  {Listing  continues  on  page  58") 


Designed  for  your  film /tape  production  requirements 


THE  MIDWEST'S  ONLY  SERVICE  STUDIO 

,-^  TWO   SOUND  STAGES  WITH    EDITING   AND  PRODUCER  QUARTERS   IN   THIS 

'^  SELF-CONTAINED    PLANT    FOR    EVERY    TYPE    OF    FILM/TAPE    OPERATION 


Ideal  Facilifies  for 

INDUSTRIAL  FILMS 
THEATRICAL  FILMS 
TV  FILMS  &  COMMERCIALS 
EDUCATIONAL  PICTURES 
and  STILL  PHOTOGRAPHY 

within    minutes    of    Chicago's    Loop    or 
O'Hore  International  Airport 


.Midwest  Studios,  Inc.  has  tlu'  luust  pliysic.il 
facilities  in  the  Midwest  for  the  ];roduction  of 
sound  motion  |}ictures  or  videotaping  ...  a 
piodiu  lion  inaii's  dream  come  true!  Here,  un- 
der one  roof,  is  a  complete  serv  ice  studio  avail- 
able to  any  organi/ation. 

PHYSICAL  DETAILS: 

riiis  sound  studio  has  tieo  stages.  The  ni;iin 
sound  stage  is  100  feet  long  by  60  feet  wide, 
liei'.^lit  to  overhead  catwalk  ;?0  feet.  C'atvv.ilks 
on  both  sides  of  the  stage  16  feet  from  floor. 
C round  level  entrance  to  stage  for  passenger 
(  ars  and  trucks.  .Stage  is  equipped  with  over- 
head electric-  crane.  The  second  stage  is  10  fec^t 
lonv  .111(1  2  I  Icct  w  idc  with  .i  I  I  loot  ceiliim. 

OTHER   PLUS   FACTORS: 

1000  amps  of  120  volt  AC  cimeiit  distributed 
to  stage  plugging  outlets;  hundreds  of  feet  of 
I  .ible  .  .  A  permanent  sweep  set,  as  well  as 
iiiisi  cllaiieous  sets  and  loiiipDUcnts     .  .  .Sep.i- 


rale  make-up  and  diessing  rooms  for  iiieii  .iikij 
women  . .  .  Screening  room  .  . .  Modern  kitchei 
.  .  .  Carpenter  shop  with  power  tools  .  .  .  Largi 
fire-proof  vault  .  .  .  Fully  ec|uipped  editin; 
room  .  .  .  Production  office  facilities  Icir  unit 
renting  the  stages  .  .  .  C'onference  loom  avail 
able  for  top  executives'  "office-away-from-the 
office"  while  VMMking  in  the  studio. 


Midwest  Studios,  Inc.  Operational  Policy 

Midweit  Sludiot.  Inc.  ii  owned  by  a  rcoKy  corpora- 
tion ond  will  not  compete  with  its  tervice  customers. 
No  production  pervonnel  will  bo  employed  by  the 
studio  corporolion.  A  producer  desiring  to  rent 
studio  space  may  bring  his  own  personnel  ond 
equipment.  However,  upon  request.  Midwest  Stu- 
dios will  supply  or  suggest  sources  of  personnel 
needed,  such  as  directors,  set  designers,  comero- 
men,  sound  men,  carpenters,  pointers  and  other 
technicians.  TalenI  sources  olso  ovoitoble.  Arrange- 
ments may  be  mode  through  the  studio  for  any  and 
all   types   of   equipment  as  required. 


w 


For  informalion  on  Rates  and  Scfiedules,  contact: 

MIDWEST  STUDIOS,  INC. 

1037   Woodland   Drive,   Glenview,   Illinois 

CHICAGO   PHONE  GLENVIEW   PHONE: 

(312)   273-3880  (312)   7240515 
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Good  films  begin  with  good  scripts 


Good  scripts  begin  with . . .  STANFORD  SOBEL 


103    PARK    AVENUF 

NEW   YORK    CITY    10017 

LExington   21450  •  A/C 


o  - 
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\-\    IMiOGRAMS  OF  THE  FEDERAL  GOVERN  MEM: 


COMMUNICABLE  DISEASE  CENTER: 

Ui.sniiiurio\:  Piiliik-  HiMJtli  Sit\  iit-  films  an- 
available-  from  tlif  l'.  S.  I'iil)iii-  lliMlth  Sfrvict- 
Audiovisual  Faiilits ,  Atlant.i.  c;rt)ei»ia  .'}().'V?3.  on 
loan  to  schools  of  the  hoalth  professions,  otiu'i 
educational  institutions  and  incdic-al-lieallli  or- 
Kanizalions  tlin>u);liout  the  I'.  S.  aiul  abroad. 
Fibiis  are  listtnl  in  a  Public  Health  Sen  ice  Film 
Cat;JoK  publishetl  b\  the  Facilit\ .  Information 
on  teaching!  films  is  a\ailable  on  request. 
Rekkiikn(  K  Sol  n<  Ks:  Three  other  film  tataloi;s 
are  publi.shed  b>  the  Facilit> :  rilm  Ri-frreiici 
Gtiitie  for  MtiliiHiu  nml  .Kllii'd  Snrncis;  Cancif 
Miflion  Pirliiri  C.iiuli-.  and  Fi7hi  CtiUic  to  \cuTO- 
loeical  and  Sensory  Diseases.  Other  specialized 
reiereni'e  worLs  are  in  production. 
PRor>l'c-ru)Ns:  Recont  motion  pictures  prodnied 
by  the  Faiilitx'  are:  CUromc  lirmwliilis  and  Fiil- 
iiuniunj  Emftliiisfiiui.  I'hf  Sriir  liiiuuthi  a  series 
of  1,3  films  on  Mrdiriil  S<lf-ll<li>.  Sornud  Ihart 
Sounds  and  Innoniil  llrarl  Mtinnurs.  a  series 
of  single  i-oncvpt  films  leacliinu  laborators  tech- 
niques and  diapiosis  inclndint;  Isolation  of  En- 
t)Tovini.\f\;  Prfftoration  of  Tiwnr  Culture,  l-'luor- 
rsci-ncf  Inhilnlion  list  for  Toxoplasniosis:  Hr- 
nuiimlutUMtion  Tist  for  luliinoioccosis:  Microli- 
Irr  Tichnuiuis  in  Virolofiij.  IIA.  HI;  Kncnii/  in 
Ycntr  llomr;  Safr  Food,  one  of  a  series  of  three 
about  miKranI  woikers'  health.  Nineteen  films 
will  Im'  completed  in  Spanish  or  Freiu  h  \ersions 
by    |uly,    19(v5.   This   \ear   the    Facilit\'   will    pro- 


duce   16    television    pronrams    ani 
nounceinents  for  televi.sion. 


i">    spot    an- 


Social    Security    Administration 
Hallimore  .'{.>.  Mur>laiid 
Roy  L.  Swift,  Information  Offiicr 
Phone:  944-5000,  ext.  2187 


Wallace    Kendall.    Chief.    Production    Branch. 

Office  of  Informalion 

Phone;  944  .50(M).  ext.  298.T 
.\(TivniKs;  The  .Social  Securit>  .Vtlministration 
produces  .ind  distributes  films  on  Old  A)ic.  Sur- 
vivors and  Disability  Insurance.  These  are  pnbhc 
information  films  designed  to  explain  the  Social 
Securitv  Law.  .\ll  films  are  desiRiied  for  lA  au- 
dientvs.  and  both  spots  and  film  shorts  are  pro- 
duced. 

Facilities:  The  Administration,  located  in  Balti- 
more Headquarters,  has  a  small  studio  and  limit- 
e<l  prcKliiction  facilities.  Most  film  work  is  con- 
I raited  to  commercial  pnuiiii-ers. 
DisriuiuTioN:  'nnounh  (il4  District  Offices 
tlirounhont  the  countn ,  prints  mav  be  obtained 
on   ,1   free  loan   basis,   f'rints  mav    also  be  Ixumlit. 

Vocational    Rehabilitation   Administration 
W  .  Oliver  Kincannon,  Special  Axst.    (Program 

.Md.s)    to  the  Deputy  Commissioner 

Phone:  WOrth  2-2040 

•  Tliis  office  produces  T\'  spots  on  vocational 
rehabilitation  for  state  agencies  which  then 
distribute  them  through  local  TV. 

DEPARTMENT      OF      INTERIOR 
W  ashington  2,1,  D.  C 

•  The  Department  of  Interior  produces  films 
which  are  concerned  with  the  nianaiienient,  con- 
servation and  development  of  natural  resources 
in  every  section  of  the  Nation.  I'ilms  are  avail- 
able from  the  bureau  in  which  thev  have  been 
produced. 

Office   of   the    Secretary 

Harlan    W'ooil.   Divixion  of  Information 
Phone:  REpublic  7-1820,  ext.  3171 


DEPARTMENT  OF  THE  INTERIOR: 

ln<(uiries    concerning    the    use    of    Department   of 
Interior  films   for  television  should  be  addressed' 
to    this    office.    .\    Departmental    film    catalog   iv 
av  ailable  on  re(piest. 

The   Bureau  of  Mines 

.\.   Nicholas  X'ardac,    Motion   Picture  Repr., 
bureau  of  Mines.  Washington,  D.  C.  20240, 
Phone:  REpublic  7-1H20.  ext.  ,3.3.59 

Mever  Reiness.  Chief.  Bureau  of  Mines  Distti- 
huliim.    4S00    Forbes    .\ve.,    Pittsburgh,    Pa. 
1.5213 
.\(TivrnKS:     The    bureau   ol    Mines    has    a    broad 
film    ijrogram    dating    from    about     1920.    Motion 
picture    subjects    deal    with    natural    resources  of 
states    and   areas   and   with   mineral   commoditi 
including     metals,     non-metals     and     petroleum 
Mecentlv     released    films    include:    Cast    Iron,   th. 
Itiofzraphy  of  a  Metal,  and  a  new  version  of  Wash 
I'jifi^oii  and  Its  S'atural  Resources. 
Facilities:    .■Ml    films    are    made    in    cooperatioi . 
with   private   iTulustrial   finns  which   pav    produc-}* 
tion  costs  and  select  commercial  film  producer-- 
The  Bureau  maintains  no  production  facilities  !■ 
these  lilins. 

DisTUim  TION:  .\bout  5,000  prints  ol  films  an 
distributed  to  the  jiublic  on  a  free  k)an  basi 
from  the  central  film  distribution  center  ol  thu 
Bureau  of  Mines.  4800  Forbes  .\ve.,  Pittsburtill 
1.3,  Pa..  :ind  from  depositories  in  40  states.  ,\nnii.i 
number  of  showings  is  200,000.  Most  films  an 
cleared  lor  free  T\'  use.  Single  or  block  bookini; 
arranged.  Catalogues  available. 
I'lioDicriONS:  Films  in  current  production 
elude:  The  Story  of  Potash;  Ilchum;  and  jire- 
entlv  untitled  films  on  aluminum,  steel  and  nal 
ural  gas.  Educational  T\'  Program  Series:  Th 
foUowing  television  series  are  available:  Dou 
to  Earth;  States  of  the  Union;  Out  of  the  Eartl 
(FEDERAL    LISTINGS    CONTINUE    ON    PAGE    60 


You  Beat  The  Drum 

and  We  71  Do  the  Rest! 


//  yoti  r<>  <i  fiood  ilrumhviitvr  you  can  .saiv  up  to  1/3  ihc  co.sl  of 
each  spousorvd  film  hookiiif;  placed  for  your  companv. 

Do  voiir  own  inailiiifis  and  dealer  projirains  keep  present  prints 
liii-v  'f  11  that  s  your  situation.  Ideal  reeofrnizes  vou  as  a  suecessful 
pronioliiinal  driindieater  and  iiHers  to  eliminate  :ill  pruinotionai 
(-Iiar<:es  from   voiir  dim  (li>Iri])iiti<)n  account. 

^  e>.  Noii  liaiidle  iIk-  <lriim  and  Ideal  will  liandle  all  liookin-:. 
re|iortin{;.  sliippinji  ami  in>pf(tion  with  the  sure  ^kill  ol  l()  years" 
experience. 

|{iil  it  von  waul  promolioii  loo.  we've  '2H  ofliees  across  the 
ecMinlrv — each  with  il>  own  drnmheater.  And  a  list  id  more  than 
1(10.000  film  andiem-o  who  think  our  .service  is  jiood  enonLdi  to 
pav  for  tiiev  are  onr  re^nlar  rental  enstonier>.  77»e>  ran  hv  your 
nrir.  mass  film  midirncc. 

10.5  major  lilm  -poii-oi-  now  ii.<-  Meal.  :ind  were  i;rowin^  to 
heal   iIk-  hami      or  drinn. 


Idlecill  ]Piicl 


UlJlf"^     INCORPORATED   •   1010  Church  St. 


Evanston,  Illinois  60201       312    273-4565 


58 


BUSINESS    SCRE^ 


Spain 


I  ihiopia 


United  StalL- 


We've  shot 
films  in  places 
like  these...      ,^^^ 

.^.^%u^'"      ^^^  clients 
'^^K^  like  these... 

UK  t  m  t  UK 


OUTBOARDMAR'N^ 

CORPOKATION 


kO"^^ 


Holland 


p^9S> 


Greece 


^ov^^^''        ^^OHHSOH  motors 

HX-CELL-0  CORP0RAT»0M    ggj  ..^ 


what  can  we  do  for  you? 


y^ 

i 

1 

t 

1 

1 

1 

1 

Kfli 

Tur 

i 

cey 

D 

1 

! 

l-  got  so  we  speak  a  dozen  languages  —  all  rather  badly  — 
j  learning  to  speak  one  very  fluently  indeed;  the  language  of 
(>n  pictures.  ■  We  speak  it  in  short  subjects,  business  films, 
Urial  films,  training  films,  outdoor  and  marine  films.  We  speak 
your  primary  source  with  full  production  responsibility,  or  as 


a  supplementary  source,  or  as  a  cooperative  source.  We  speak  it 
with  an  unusual  combination  of  theatrical  experience  and  creative 
imagination  that  has  sparked  enthusiastic  audience  response  all  over 
the  world.  ■  Why  not  call  us  for  a  sample  screening  —  and  see  if 
we  don't  talk  your  language,  too? 


Mattco  Associates,  Inc. 

2309  W.  Johnsburg  Road,  McHenry,  Illinois    •    Phone  385-5508.  Area  Code  815    •    New  York,  N.  Y.   •    Washington,  D.  C. 
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complete 
projection  show 
out  of  your 
bag! 


<B  I  Sorsysiem 

FOR    PROJECTED   PRESENTATIONS 

New  visual  tool  hides  away  in  your  briefcase.  Miniaturized  rear  screen  projec- 
tion system  for  "LightsOn"  operation.  Specifically  for  individual  and  small 
group  use.  Unmatched  portability  eliminates  clumsy  projector  and  screen 
cases.  No  motors,  no  transformers,  no  complex  linkage ...  no  service  problems. 
Unique  six-slot  slide  holder  offers  instant  program  flexibility.  Fly-weight  .  .  . 
only  5'/:-  lbs.  Saves  budget  destruction  .  .  .  only  $59.95  complete. 


H.P.I.  Mini-  Projicter 
(or  3Smm  film  or  any 
2i2  tilde.  Unuiually 
bright,  clear  picture. 
Built-in  elevating  ttand; 
1)0,  220  &  12  Volt 
msdeli 


H.  P.  I.  Slide  Stick- 
holdt  sii  2i2  slides  in 
any  mount  (paper,  metal, 
Ilasi).  Finier.tip  con. 
Trol;  forward,  reverse 
or  skip. 


H.P.I.  Croupthow  Mini* 
a  re,ir  proicction  screen 
that  lolds  as  small  as 
a  notebook.  Yields  bril- 
liant,  attention,  holding 
pictures  without  darken- 
ing room. 


HP.  I.    Protecto  Pad* 

marked  to  automatically 
align  protector  and 
screen.  No  set-up  fumb- 
ling. Protects  desk  top, 
eliminates  reflections. 

'TRAOC  MARK 


o 


tDUCATIONAL  /  INDUSTRIAL  DIVISION  -  Dcpt  BS 
HUDSON   PHOTOGRAPHIC   INDUSTRIES,   INC.,  IRVINGTON  ON  HUDSON.   NiW   YORK 
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FEDERAL  A-V  PROGRAMS 


U.    S.    DEPARTMENT   OF    INTERIOR: 

The  Bureau   of  Reclamation  ; 

OtH.s  Peterson,  Assistant  to  the  Commissioner.  ■ 

Information 

Pliono:  .34.3-4662 
Acnivniiis;  The  Bureau  of  Reclamation  produces 
one  or  two  iiictiire.s  a  year  on  water  resource 
de\elopineiit  in  the  seventeen  western  states. 
These  films  are  usually  "low  budget,"  sound- 
color  films  which  run  14  or  28  minutes  for  T\ 
use.  Film  catalogs  are  a\ailable  from  (he  \\a.sli 
ington,  \).  ('.,  office  of  the  Hureau;  the  region.il 
offices  and  the  Film  Distrihutioii  Clciiter  in  Den- 
ver. 

F.\ciLiTlEs:  Most  of  the  film  work  tor  the  Bu- 
reau of  Heclamatioii  is  contracted  1)\  the  appro- 
priate regional  ollice  with  commercial  producers. 
There  are  se\en  regional  of  I  ices,  all  in  the  west-' 
ern  states,  supervised  1)\  the  Washington  office. 
DisTitiBiTioN;  Distribution  of  Bureau  of  Recla- 
mation films  is  now  acc-omplislied  tlirough  the 
Film  Distribution  C^enter,  Bureau  ot  Ueclaination. 
Bldg.  •'5.3.  Denver  Federal  Center,  Denver,  Colo- 
rado. On  occasion,  prints  are  loaned  to  education- 
al institutions  for  short  periods  of  time. 
PitODrcTiONS:  Recent  productions  include:  Clear 
Water  on  the  Colorado,  a  spectacular  jiortrayal  of 
the  clearing  of  the  once  muddy  and  almost  inac- 
cessible Colorado  River  in  the  canvons  of  .\rizona 
and  southern  Utah;  Great  River,  relating  the 
comprehensive  de\elopmeiit  ol  .-America's  greatest, 
power  stream  ( sjxMisored  joiiitK  with  the  Bonne-, 
ville  Power  .-Kdministratioii ):  77ic  Utory  of  Hooter 
Dam.  presenting  scenes  of  actual  construction  of 
Hoover  in  the  .3()'s  and  of  mote  recent  project, 
activities;  and  Miraele  of  the  Missonri  which, 
portravs  the  efforts  of  the  Federal  Government 
to  de\elop  the  resources  of  the  Missouri  River 
Basin. 

The   Bureau   of   Land   Management 

Dan  S.uilts,  Injoiniation  ('//"i' 
Phone:  .343-3609 

•  Four  films  are  available  trom  the  Rureau's 
\\asiiiiigt()n.  D.  C,  office  and  from  1 1  State 
offices  ill  western  states. 

.\\ailable  for  loan  and  for  T\'  showings  are;; 
Our  Public  Lands,  a  2S-minute  color  filin  on 
conservation  ;iiul  development  ol  the  public 
lands;  Alaska.  Land  to  C.r(ni  On.  2S-minute  coloi 
film  on  public  huids  and  resources  in  .■Vlaska 
Watershed  C(m\enation.  demonstrating  watei 
conserxation  on  the  public  hinds;  and  Roglii 
River  Country.  2S-iniiiute  color  film  ;ibout  the 
recreational  opportunities  and  wealth  of  natura 
resources  found  in  the  Rogue  Ri\er  X'alley  o 
soutliwestern  Oregon.  .State  BLM  ottices  liavin( 
film  libriuies  are;  Portland.  S;icriimento,  Phoenix 
Reno,  Salt  Lake  Cit\ ,  S:mt;i  l'"e.  Denver,  Chey 
eniie,  Boise,  Billings,  and  Anchorage. 

The   U.   S.   Geological   Survey 

l-'i.iiik    11.    l-'iiiiestcr.    Inliirnidlinn    ('//icrr 
Phone:  ,343-1100,  ext.  4646 

•  This  office  has  a  sm;dl  collection  of  docu 
mentarv  research  ;md  training  tilms  de;iling  will 
geologx'.  Wiiter  resources.  topogr;iphic  inappini 
aerial  photo  interpretation.  ;iiid  related  subjett' 
The  lilms  were  produced  in  cooperation  with  tli 
Pan  .-^mericiui  Institute  of  (ieograitln  .iiul  Hi- 
tor\  ;nid  other  C.ovennuenlal  iigencies  and  ar 
circulated  through  the  \\;isliiiigton.  D.  C.  offii-< 

U.    S.    Fish    &    Wildlife    Service 

F:lli()l  A.    M.ukJow.   Chiif.  .\udio  Visual  Sen 

ices.   Bi.uich  of  M;nkeling.   Bure;iu  of  Co" 

merci;d    iMsheries,    l'"ish   &    Wildlife   Ser\'ii' 

Phone:  343-6897    A  C  202 

.■\(  livrm-;s;   I'sing  conuncrci;d  conli.iclu.il  inoti' 

picture    f;icilities.    this   org.ini/atioii;il    unit   \w« 

pioduces    ;uid    ilislributes    fishers    m;ukeling  an 

educational    motion    pictures    sponsoreil    b>'   boi 


BUSINESS   SCREE 


Slides  made  while  you  wait.  554. 


While  you  wait  10  seconds  or  2  min- 
utes. 

10  seconds  for  a  line  copy  slide. 

2  minutes  for  a  continuous  tone 
slide. 

It's  done,  as  you  might  expect,  with 
a  Polaroid  Land  camera  and  Polaroid 
Land  transparency  film. 

And  it's  about  as  easy  as  taking 
Polaroid  Land  snapshots.  So,  anybody 
can  do  it. 

All  you  do  is  snao  the  shutter.  Pull 

"POLAROID"  AND  "POLALINE"® 


the  tab.  Wait  for  your  picture.  Dip  it  in 
a  hardening  solution.  Slip  it  into  a 
snap-together  plastic  frame.  And 
you've  got  a  slide  ready  for  immediate 
projection. 

The  type  of  film  you  use  depends  on 
the  particular  kind  of  slide  you're  mak- 
ing. To  make  a  line  copy  slide  like  you 
see  here,  you  want  to  use  PolaLine 
Type  146-L  transparency  film.  It's 
especially  for  line  copy  work. 

For  continuous  tone  work,  there  is 


Type  46-L  Polaroid  Land  Projection 
Film. 

Both  kinds  of  film  make  slides  that 
fit  any  standard  lantern  slide  pro- 
jector. Both  can  be  used  in  any  Pola- 
roid Land  camera  that  takes  Series  40 
film,  except  for  the  J-66. 

Both  films  make  slides  that  are 
sharp,  brilliant,  and  free  of  grain. 

And  they  do  it  for  V^  what  you  pay 
for  conventional  slides. 

Or  iust  about  55c. 

Polaroid  Land  Transparency  Film 
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\-\    PROGRAMS  01    lilL  FEDERAL  G0\  ERiNMEM : 


u   S.  FISH  &  WILDLIFE  SERVICE 

•\i-nimeiit  and  iiidiistn'.  Other  :nidio-visiial 
materials  siiili  as  tislierv-  tele\'isjtiii  spot  aniioiiiicc 
munis,  radio  s|>ot  aiinoiiiieemeiit  discs,  slides, 
spetiaii/etl  piil>lic-alions.  etc.  arc  also  produced 
and  distributed  h\  the  I'nit. 

F.^CILITIES:  C'oniniercial  contractual  motion  pic- 
ture facilities. 

DisTHiiurioM  I'lili/ing  about  200  Government 
and  private  lihn  libraries.  22  lislierx  motion  pic- 
lures  are  distrii)uled  free  of  cliarije  upon  re- 
qut>st.  Provisions  lias  been  made  so  tliat  most 
of  the  films  are  cleared  for  television,  alliioui;!! 
S|)ecial  |M-rmission  is  re<|inred  before  telecastinn. 
StiK'k  f(M)tai;e  is  not  available.  .\  catalog;  listing: 
tlie  i-onunercial  fisheries  films  distributed  and 
the  instructions  for  oi>tainin).;  them  ma>  be  ob- 
tained fre«-  of  charne  U|Kin  re<|uest.  .V  central 
Autlio-\  isua!  Servii-es  film  librarv  is  maintained. 
Films  and  infonnation  may  be  obtained  b\'  writ- 
inn  Audio  \'isua!  .Services.  Bureau  of  (!om- 
inercial  Fisheries.  ISl.'i  N.  Ft.  Mver  Drive, 
ArliiiKton.  \a..  22209. 

Pk(>ihi:ti().ns;  Heivnt  productions  include: 
Siumfiv—Trcajturr  h'nmi  the  Sea.  an  Edinburgli 
Film  Festival  honor  film;  Sdliiutn—Cdlcli  to  C«ii, 
Fishiiifi  Five  ('.real  l^ikes.  \  documentarv  motion 
picture.  W'atrniieii  of  CVic.vM/xfjAc.  sponsored  In 
the  States  of  .\f;irvland  and  Virginia,  was  hon- 
oretl  at  several  film  festivals.  .V  new  motion  pic- 
ture is  KoinK  into  production  for  the  Marine 
Sardine  Council  and  a  series  of  filmed  public 
service  television  spot  ainiouiicements  are  in 
production. 

These   listini;s   are   an   exclusive    l-levievv   feature. 


FEDERAL    AVIATION     AGENCY 

Office   of    Headquarters    Operations 

Motion    Picture    Branch 

S(l()  iMdcpeniicnie    \\enuc.  S.  W  .,  Hoiiin  4I2E 

Wasliinnton.  I).  C.  2t)5:J;l 

Phone:  UOrth  2-5693 

John  .\.  .\uncnl.  Chief 

Motion  Pielure  Krtmeh.  IK,)-4o(l 

Martin  S.  Koniuni.iclici 

Sriiiiir  Prodiieliou  Supervisor 

lames  I).  Ilclliwell,  Producer-Director 

George  M.  .Mathieu,  Project  Coordinator 

.\c.TiviTiKs:  The  Motion  Picture  Branch  produces 
motion  pictures  and  television  programs  designed 
to  meet  the  needs  of  the  Services  and  Offices 
which  ct)mprise  the  I-"eileral  Aviation   .Agency. 

I  F\<  ii.rrnis:  The  FAA  u.scs  both  in-ser\  ice  capa- 
bilities and  o)mmercial  contracts  with  industry  in 
supplying  its   Motion   Picture  services. 

Film  Disrninrri()\:  Distribution  of  F.\.\  films 
is  handled  through  the  .\croiiaiitical  (!cntcr  Film 
Library.  At:-4:3.I.  P.O.  Box  1082.  Oklahoma 
C'itv.  Oklahoma. 

Motion  Puiriti-;  Pnooi  (  riox:  Productions  vary 
from  highk  technical  training  films  to  those  de- 
signed for  the  general  public. 

Editoh"s  Note:  Federal  listings  are  either  in 
alphabetical  order  or  classified  as  to  relevance  of 
agencies  and  their  audio-visual  programs. 


NATIONAL      AERONAUTICS 

AND     SPACE     ADMINISTRATION 

Office  of  Educational  Programs  &  Services 

Washington    25,    D.    C. 

Television  &  l^adio  Program 

.Motion  Picture  Production  Program 

ISTo  Connecticut  Ave..  Washington,  D.  C. 

lames  (;.  Cast.  F  T  &  H  P 

Clavton  L.  Edwards.  E  T  &  R  P 

Walter  E.  Whitaker,  Director.  TV  &  H  Projiwm 

Phone:  DUdley  3-8213  -  Room  89 
James  Etheredge,  M  P  P  P 
Bvron  \h)rgan.  M  P  P  P 
Donald    Swartz,    Director.    MPPI'    Program 

Phone:  DUdley  2-8193 

Activities:  These  branches  produce  and  distrib- 
ute    educational     and     technical     public     release 
films,  video  and  audio  tapes  on  space  and  aei. 
nautics. 

I""acilitii:s:  Motion  picture  ie<)uireinents  are  ful 
filled  through  in-house  capabilitv,  c-ontractor; 
(  N.AS.V  Centers  and  industry),  and  industry  span- 
sored  programs. 

DisrniBi'TiON:  NASA  films.  T\'  tapes,  radio  tape^ 
and  stock  footage  are  loaned  through  N.\S.'' 
C^eiitral  Motion  Picture  I'ilm  Depositor)  and  Filn 
Loan  Librarv',  1411  S.  l-'ern  St..  .•\rlington,  Vir 
giiiia.  and  Motion  Pictme  Film  Service  Areas. 

Henrv  Detrich,  Depositonj 

Carroll  Eddy,  Fi7w  Loan  Library 

Warren  Phipps,  Chief  (;uid  contact  for  relea^' 
of  stock ) 
Depository  is  run  under  contract  with  Bvron  Iik 
.Mrs.  Glenice  John.son.  in  charge. 
PHOmcTiONS:    released    in    1964    include:    Arte. 


OAL  DUNN  STUDIOS,  iNo. 

141  WEST  OHIO  STREET.  CHICAGO,  10,  ILL.  -  644-7600 
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Write  for  our  Comment  Letters  on  business  film  distribution. 
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A-V  PROGRAMS  OF    Illi:   I  I- DKRAl.  GOVKRNMENT: 


AERONAUTICS  &  SPACE  ADMINISTRATION: 
11.  Lunar  Bruifivhrtul.  Manned  Spaciilifilil  1964; 
Ranatr  Ml  Fliolnnmitlis  of  the  Moon:  Tin   World 
Was   There.   A  Moment  in   UMonj.    The   World 
Beyond  V.iro.  and  ofluT  fecliiiical-rt'port  films. 

AGENCY    FOR 

INTERNATIONAL    DEVELOPMENT 

(■oiiiiiiiinjc.itioiis  lU'stMirci's  Division 

Stall-  Di-parliiunt.  \\  asliiiit;(<>ii,  U.  C;.  2U523 

(aTalil   !•'.  W'liitit'jil,  Director.  Communications 

Resources  Staff ■   PIioiic:    Dl'   2-6113, 
i';\\e  C.  (.riswold.   Chiif.  Conoiiunicatityits 
Techniiiues  Hrauch.   rhoiu-:    1)1'   2-6102. 
\'.  M.  C^iiniiuTcf.  Chief.  .\udio-\'i.\ual  Services 
Section  &  /•'i7r»i  Production. 
Phone;  Dr  2-T.>3l 
(ij-jirne   (touii.    .\s\islant    Chief.    .\tidio-\'isuul 

Services  Section.  FliDiie:  Dl'  2-7'i31 
Walter  E.  Smitli.  Radio  and  Television  Officer. 
Phone:  Dl'  2-6145. 
.\cTiviTiK.s;  Tliis  (>r);ani/atioii  is  itmiposed  of  a 
KToiip  of  ctiininuniiMtions  s|iec-i;dists  wliose  prime 
duties  are  to  pn)\i(le  professional  feelinieal  ad- 
vice and  a.ssistaniv  to  o\erseas  fniKtionaries 
workin);  with  I'.S.  .Mission  projects  in  the  co- 
operating c-onnfries  of  flie  free  worlil.  Hecause 
of  the  niitnre  ol  cdmmunications  ;m(i  the  tedi- 
nicpies  emploNttl.  this  support  lH-ix)mes  an  inte- 
gral piirt  of  all  .A. ID.  proi»riims  in  fechniciil  ;is- 
sLstaniv. 

F.\cn-mE.>i;  With  respect  to  film  prodiiitioiis. 
some  .Mi.ssions  have  complete  professional  stiills 
and  facilities;  others  var>'  witleK  in  degrees  ol 
completeness.  .All  rel\  on  the  \\'iishington  stall 
to  a  greater  or  lesser  extent  tor  "l);ickstop  "  giiid- 
anc-e. 

DlsTHllirTlo.V:  E.xcept  for  a  limited  numlH-r  ol 
dims  pnKhicvd  niider  contract  in  the  Inited 
States,  motion  pictures,  lilm  strips  and  slides 
are  made  in  c-(M)perating  countries  and  are  ile- 
signwl  foroversea.s  distribution. 


POST     OFFICE     DEPARTMENT 

Uashinslon.  1).  C;.  20200 
Ir.i    k.ipciisleiu.   .S/k  ck//   .\s\istanl   lo   the 
Tinlniasler   C.eneral.    Public   Information 
I  Public  Inlonnation  Films) 
Phone:  STerling  3-3100,  ext.  .500 

John   D.   Horton.   Training  Staff  .A.v.vi.sYuo/, 
l^ureau   of   Personnel    (Training   Films) 
Phone:  STerling  3-3100,  ext.  8023 

The    Post    Office    Department    cnr- 
training    iuid    engineering   photo    re- 


A(  rivrriKS; 
tenth  u.ses 
ports. 

F.\CII.1T1KS; 
for    making 


This   Department  has   no   provisions 
films.    -All    work    is    contracted;    for 
information  on  contracts  write: 

Bureau  of  Facilities.  Procurement  Di\ision 
Hooni  4206.  Post  Office  Department 
Washington.  D.C.  20260 
DisTHiin  TioNs:  Public  information  film  clips  for 
public  service  are  distributed  through  I'.  S.  Post- 
masters in  ;ill  regions.  Training  lilms  .ire  distrib- 
uted by  Regional  Directors  in  1.5  regions. 

U.     S.    TREASURY    DEPARTMENT 
W  ashinglon,  U.  C.  20025 
.Mvin   W.    Xorcro.ss,   A.wi.stant   to  the  Director 
of  Personnel  (Project  Officer).  Phone: 
W  Orth  4-2425 
Charles    .\I.    Lanmiond.    Public    Information 
Officer.    Internal   Revenue   Service    ( Coordi- 
nating Producer).  Phone:  WOrtli  4-40.37 
•     The   Tre;isur\    Department    is   entering   into   a 
limited     lilm     production    ;icti\it\.     wliich    in     its 
initial    major   production    will   treat    the   activities 
ol    all    ot    its    bureaus    and    departments:    Burciui 
of    .Accounts.    Customs.    (>>ast    (iuard.    Engraving 
&  Printing,   Internal   Kevenue  Service.  Mint,  .Nar- 
cotics.    Public     Debt.     Savings     Bonil     Division. 
Secret    Service,    and    Oflice   ot    the   Treasurer   of 
the  I'nited  States.  This  film,  2S  minutes.    16mm 
color,    will    be    available    in    the    late    spring    ;uk1 


is  designed  for  use  on  television  and  bv'  civic  m 
ganizations  and  schools. 

On  its  17.5th  Aruiiversarv'.  the  Departn.ent  pi 
iluced  a  15-minute  16mm  color  film  noting  hii;l, 
lights  of  the  presentation  of  awards  to  personnel 
for  superior  accompliments,  and  briefly  showing 
their  activities. 

Internal   Revenue   Service 
Washington,  D.  C.  20025 
(Charles   ,M,    Lanunond,   Public  Information 

Officer.  Phone:  WOrth  4-4037 
John  Burleson,  Audio  Visual  Training  Officer.] 
Phone:  WOrth  4-3962 

.Activities:  The  Internal  Revenue  Service  pr 
pares,  from  time  to  lime,  motion  pictures 
either  internal  or  external  use.  Those  prepar 
tor  training  purposes  are  produced  imder 
jurisdiction  ot  the  Internal  Revenue  Servic 
Training  Divisio:i  ..nJ  are  used  at  district 
major  local  offices  throughout  the  United  Stat 
to  instruct  new  nei  sonnet  or  those  being  assigne 
to  different  tasks  in  the  work  thev'  are  to  under-| 
take.  The  Public  Information  Division  superxise 
the  production  of  films  and  television  spot  an- 
nouncements intended  to  acquaint  taxpaven 
throughout  the  nation  with  matters  of  presumed 
interest  to  them  involved  in  Internal  Revenue 
Service  operations. 

F.\ciLlTli:s;  The  public  inlonnation  tilnis  of  In 
ternal  Revenue  Service  are  produced  protession 
allv .  usually  utilizing  the  agencv  s  own  offic< 
tacilities  ;uk1  personnel  lor  background  scenes  bu 
hiring  professional  talent  for  artion  bits,  narration 
etc.  Lalx)rator\-  production  facilities  are  con 
traded  to  complete  the  lilm  after  ttie  first  rougl 
cut.  Training  tilms  are  sometimes  i)roduced  vvitl 
lntern;il  IVvenue  Service  personnel  ;md  some 
limes  v\  ilh  professional  talent. 
DisTHiHi  rioN:  The  5S  district  offices,  and  .sev 
eral  ot  tlie  larger  local  offices,  distribute  Interna 
Revemie  Service  film  i)roductions.  .All  clearance 
;md  releases  have  been  obtained  for  genera 
shov\  ing   ot    all    Internal    Revenue   Service   films 


<^ 


MANHATTAN  COLOR  LABORATORIES  •   210  West  SSth  Sireel.   Nbw  York,  N  V 


^ 


^ 


Title 


EmiilMOo  No 


Oiitr 


SHOOT  THIS 
AS  YOUR 
FIRST  FRAME 

This  grey-scale  Is  part  of  a 
remarkable  new  advance  In  filmstrip 
and  slldefilm  technology.  Shoot  It 
as  your  first  frame,  and  you're  takir 
advantage  of  MCL's  newly-devised 
electronic  computer  system  for  timlr 
and  density  determination. 
This  grey-scale  is  your  assurance  o 
a  consistent  level  of  excellence 
that  surpasses  even  MCL's  previous 
unbeatable  standards.  Your  answer 
prints  and  release  prints  will  be 
markedly  superior  to  anything 
you've  seen  before. 

And,  we'll  supply  the  grey-scale 
ABSOLUTELY  FREE.  Just  drop  a  li 
to  Bernie  Barnett — 

COLOR  LABORATORY  INC. 

210  West  65th  Street,  New  York  23,  NewYorij 
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Designed  for  your  film /tape  production  requirements 


stages 
with  editing  and 
producer  quarters  in 
this  self-contained 
plant  for  every  type 
of  film/tape  operation 


Ideal  Facilities  for 
INDUSTRIAL  FILMS 
THEATRICAL  FILMS 
TV  FILMS  6l  commercials 
EDUCATIONAL  PICTURES 
and  STILL  PHOTOGRAPHY 

within  minutes  of  Chicago's  Loop 
or  O'Hare  International  Airport 


Midwest  Studios,  Inc.  has  the  finest  physical  faciH- 
ties  in  the  Midwest  for  the  production  of  sound  mo- 
tion pictures  or  videotaping.  It  is  the  only  studio  in 
this  area  designed  by  professionals  ...  a  production 
man's  dream  come  true !  Here,  under  one  roof,  is  a 
complete  .service  studio  available  to  any  organiza- 
tion. 


CHECK  THESE  "IN  HOUSE"  FACILITIES: 

/  Sound  stage  100'  x  60'  with  30'  height  .  .  . 

y  Ground  level  entrance  for  cars  and  trucks. 

^  Overhead  electric  crone  . 

y  Catwalks  on  both  sides  of  stage  at  16'  height. 

/  Second  stage  40'  x  24'  with  14'  height. 

/   3,000  amps  of  1  20  volt  AC  current  distributed  to 
plugging  outlets  on  stage  .  .  . 

y  and  other  facilities  described  on  overleaf  .  .  . 


N/| 
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MIDWEST  STUDIOS,  INC. 

1037   Woodland   Drive,   Glenview,   Illinois 

CHICAGO   PHONE:  GLENVIEW   PHONE: 

(312)   273-3880  (312)   724-0515 


SLIDES    •    IND'.i'^TQi 


r 


PHYSICAL  DETAILS: 

This  sound  studio  has  two  stages.  The  main  sound 
stage  is  100  feet  long  by  60  feet  wide,  with  a  height 
to  the  overhead  catwalk  of  30  feet.  There  are  cat- 
walks on  both  sides  of  the  stage  16  feet  from  the 
floor.  There  is  a  ground  level  entrance  to  stage  for 
passenger  cars  and  trucks  through  a  12  x  12-foot 
door.  This  stage  is  equipped  with  an  overhead  elec- 
tric crane.  The  second  stage  is  40  feet  long  and  24 
feet  wide  with  a  ceiling  height  of  14  feet. 


Entire  facilities  of 
Midwest  Studios  are  now 
available  to  producers  of 
Industrial,  Commercial, 
Educational,  Theatrical 
Films  and  Videotapes . . . 


OTHER  PLUS  FACTORS: 

3000  amps  of  120  volt  AC  current  distributed  to 
stage  plugging  outlets;  hundreds  of  feet  of  cable  on 
hand  ....  A  permanent  sweep  set,  as  well  as  miscel- 
laneous sets  and  components  ....  Separate  make-up 


STON 


and  dressing  rooms  for  men  and  women  ....  Screen- 
ing room  ....  Modern  kitchen  for  on-set  food  prepa- 
ration ....  Carpenter  shop  with  power  tools  for  set 
construction  ....  Large  fire-proof  vault  for  safe-keep- 
ing of  work  in  production  .  .  .  Fully-equipped  editing 
room  ....  Production  office  facilities  for  units  renting 
the  stages  ....  Conference  room  available  for  top  ex- 
ecutives' "office-away-from-the-office"  while  work- 
ing in  the  studio. 


EASY  TO  REACH—  Midwest  Studios,  Inc.,  is  located 
in  Glenview,  Illinois,  approximately  30  minutes  from  the 
Loop  via  Kennedy  and  Edens  Expressways.  25  minutes 
from  O'Hare  International  Airport. 


MIDWEST    STUDIOS,    INC.    OPERATIONAL    POLICY 

Midwest  Studios,  Inc.  is  owned  by  a  realty  corporation  and 
will  not  compete  with  its  service  customers.  No  production 
personnel  will  be  employed  by  the  studio  corporation.  A  pro- 
ducer desiring  to  rent  studio  space  may  bring  his  own  per- 
sonnel and  equipment.  However,  upon  request,  Midwest 
Studios  will  supply  or  suggest  sources  of  personnel  needed, 
such  OS  directors,  set  designers,  cameramen,  sound  men,  car- 
penters, pointers  and  other  technicians.  Talent  sources  also 
available.  Arrangements  may  be  mode  through  the  studio  for 
any  and  all  types  of  equipment  os  required. 


^ 


For  information  on  Rates  and  Schedules,  contact: 


Etiuil^ion  No- 


Filler  PacK 


Date 


MIDWEST   STUDIOS,  INC. 

1037  Woodland   Drive,  Glenview,   Illinois 

CHICAGO   PHONE:  GLENVIEW   PHONE: 

(3121   273-3880  (312)  724-0515 
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COLOR  LABORATORY  INC. 

210  West  65th  Street,  New  York  23,  New  Yorkl 
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\  \    PROGRAMS  OF  THE  FEDERAL  GOVERNMENT: 


"YOU'VE  GOT  A 
BEAUTIFUL 
BROCHURE  BUT 
YOUR  FILMS 
STINK  . 


»» 


is  what  the  sponsor-type  fellow  told 
another  producer  recently.  He  was 
perfectly  sincere.  \N'c  admired  his 
candor.  We  understood  his  view- 
point. (Understanding  the  client's 
viewpoint  is  half  our  job.) 

The  other  half  is  making  outstanding 
films.  Not  just  technically  superior. 
But  creatively  inspired  ones,  too. 

Unfortunately,  tie  don't  have  a  beauti- 
ful brochure  to  offer.  For  that  mat- 
ter, we  don't  even  have  a  brochure 
right  now  (we  just  moved). 

But  as  luck  would  have  it,  we've  just 
finished  a  new  demonstration  reel. 
It  contains  some  particularly  in- 
teresting examples  of  motion  pic- 
tures, filmstrips,  and  TV  commer- 
cials we've  done.  A  phone  call  or 
letter  will  bring  a  16mm  print  to 
your  doorstep.  Later  on,  we  hope 
it  brings  us  to  your  doorstep. 

Alvey-FerguKon  Co.  •  American  Broadcast- 
ing Co.  •  Amcriran  Presidpnt  Lines  •  Argo- 
naut Iniiuranix-  •  Bank  of  America  •  Beck- 
man  Instruments  •  California  Chemical  Co. 

•  California  Packing  Corp.  •  Columbia  Broad- 
casting System  •  CrfHrkcrCilizens  National 
Bank  •  Crown  Zcllirbach  Corp.  •  DUX,  Inc. 

•  Electrowriler  International  •  ESCO  Corp. 

•  Fireman's  Fund  American  Insurance  Com- 
panies •  Folger's  CoHee  •  Foremost  Dairies 

•  Fuller  Faints  •  Hewlett  I'ackard  •  Hills 
Bros  C(.(Ti-i-  •  Ilaliiin  Stale  Tourist  Bureau  • 
Kaiser  Alummum  &  Chemical  Corp.  •  Kaiser 
Aluminum  &  Chemical  Sales,  Inc.  •  Kaiser 
Cement  and  Gypsum  Corp.  •  Kaiser  Indus- 
tries •  Ia-  Tourneau-Westinghouse  Co.  • 
Macy's  •  Matson  Navigation  Co.  •  National 
Bank  of  Cieorgia  •  National  Gypsum  •  Pacific 
Iniermounlain  Express  •  Pacific  Teleiihone  • 
Procter  &  Oamhle  •  San  FranriH<<)  Planning 
&  I'rban  Renewal  Assn.  •  .Simra  Division. 
Chrysler  Motors  Corp.  •  StaulTer  Chemical 
Co.  •  United  Crusade  •  United  Vintners  • 
U.S.  Leasing  Corp.  •  WESCON  •  Westing, 
housi-  Broadcasting  •   Wine  Advisory  Board 

ERASER  PRODUCTIONS 

'M  Molalini;  ri.ue.  J.ickson  Stjuare 
San  Francisco.  California    !(llll 
(U5)  982-9988 


THE  INTERNAL  REVENUE  SERVICE: 

Pbodi'c.tions:  The  Internal  Heveime  Service  now 
offers  a  catalog  listiiiK  and  describing  its  films, 
all  of  which  are  16nini  color  ;uid  available  from 
district  offices  for  tele\isi()ii,  ci\ic  organizations, 
sclitH)ls,  etc.  Your  Ftdiral  Incoiiw  Tax  —  28  min.; 
Thru  ami  Sow  —  22  iniii.;  Time  and  Taxes  — 
IS  mill.;  The  Ineiitahle  Day  —  22  iiiiii.;  Push 
Riiltoiis  ami  Taxes  —  10  min.;  Moonshine  and 
Taxes  —  I.t  min.  .Since  the  Befiinninn  of  Time, 
Then  and  Sow.  and  Moonsh-ne  and  Taxes  ;ire 
.iv.iil.ibic  as   l-reel  films  for  theater  use. 


United   States   Coast   Guard 
II.  E.  Wliitwer.  Chief.  Motion  Pielure  &  TV 
Branch,    I'uhUc   Information    Division 
Phone:  worth  4.530.3 
.Activities:  The  I'.  S.  Coast  Guard  produces  in- 
formation   ;iiid    training,    as    well    as    recruiting 
films.  The  m;ij<)rity  are  in  Ifiniin  c-olor-sound  with 
running  time  ol    10  to  28  minutes.   For  the  past 
three  \e;irs.  CCi  films  luive  consistently  been  se- 
lected b\   the  I'nited  States  government  for  entry 
in  foreign  film  Icstiv.ils.  ;uKi  lia\e  won  ;i  numiier 
of  awards. 

F.\t:iLnn:s;  In-iioiise  capal)ilit\ .  'Hie  C;C  uses  its 
own  facilities,  including  writing,  directing,  shoot- 
ing, and  editing  to  tiiiiil  cut  ol  its  productions. 
DisTHiiH  lioN:  Distribntion  ol  the  lilins  is  made 
through  the  \;irions  (^oast  Guard  District  offices 
and  Irom  lleadciiuirters  to  television  stations, 
schools,  colleges,  \arious  organizations  pn)\iding 
infoMiiation  to  their  members.  Usually,  the  films 
are  cleared  for  non-theatrical  and  television  use, 
and  no  charges  are  made  for  use.  An  annual 
Film  ('atalog  is  issued  !)>•  Coiist  (iiuird  Head- 
quarters and  separateK  In  each  District  office. 
Pnoi)i(  •iioNs;  Recent  subject  matter  ol  the  (iliiis 
has  ranged  wideK  across  the  world,  including 
new  LOHAX  station  construction  on  '\'ap  Island, 
W.C.I.;  oceanographic  operations  in  the  .\tlan- 
tic,  Piicific,  Arctic  and  .Antarctic  oceans;  instal- 
lation and  maintenance  of  intra-coastal  waterway 
aids  to  navigation;  and  a  new  Coast  Guard 
.\cadem\-  film  To  Choose  the  Sea. 

U.   S.   Savings   Bonds   Division 

|.icob  .Moge!e\ei.  Vrinnotittu  Mantf^er.  C .  .S. 
Savinns  Bonds. 
Phone:  WOrth  4-5702 
•  A  variety  of  films  telling  the  story  of  U.S. 
Savings  Bonds  is  available,  suitable  for  com- 
munity audiences  of  ;ill  kinds.  Many  are  inspir- 
ation, some  humorous,  some  informational.  .\\\ 
were  made  ;i\;iilable  to  the  Tieasiir\  1)\  volun- 
teers and  showings  tiike  place  under  volunteer 
;inspices.  T/ic  Land  We  Love.  Ifimni,  sound- 
color,  20-min.,  is  a  film  tour  proiluced  b\  Warner 
Brothers  in  as.soci;ition  with  other  iiuijor  motion 
picture  studios.  Wilhnr  Cets  the  Messntie  .  .  . 
About  Payroll  Savings.  Uimm,  sound-b&w ,  20 
mill.,  has  been  ciciired  for  television.  Danny 
Kaye  for  Sehool  Savinfis,  16mm,  souiul-ii&w,  Ifi 
mill,  is  not  cleared  for  television.  7"/ic  Junior 
.\stronaul.  Ifimm,  sound-b&w,  15  min.,  is  cleared 
for  television. 


Not  ill!  ;igeiic\    of  the  U.  S.  Goverii- 
nii'iit   bill   an   active  user  ol   films   is 

ORGANIZATION    FOR   ECONOMIC 

COOPERATION    &    DEVELOPMENT 

\N  asliiiigtoii  Ollicc:    i.'Mfi  Coiiiicclicut  .\vciuie. 

•  Ol'it  D.  \\  .ishinglon  Olliic.  streens  .iiid  selects 
technical  training,  scientific,  ediic.itional  ;ind 
business  inaniigement  films  for  inclusion  in  the 
l';iris    relereiice   librjirv    ol    OICCD   and    lor   dislri- 

bnlion     an g     its     21 -meiiibci      lountries.     The 

()I'X!D  is  an  iiiteriiatioiial-goveriimeut;il  organ- 
ization, with  liead(|uarters  in  Paris,  i-onci-riied 
with   eciinoinic  growth   and   (levclopment 


UNITED      STATES 
ATOMIC     ENERGY     COMMISSION 

Division    of    Public    Information 

Audio-Visual    Branch 

Washington,  D,  C;.  20545 

•  The  .Audio-N'isual  Branch  ol  the  Atomic  En- 
erg\'  Commission  has  ;is  its  primarv'  function 
responding  to  requests  from  the  public  media 
in  all  the  audio-visual  fields  for  assistance  in 
the  preparation  of  films,  stills,  and  other  audio- 
visual materials  on  atomic  energy. 
Edwin  L.  Wilber,  Branch  Chief 
Phone:  973-5.365  A  C.301 

Elton  P.  Lord,  Deputy  Chief 
Phone:  97.3-.5476  A /C  301 

Sid  L.  Schwartz.  A.v.sY.  to  the  Chief 
Phone:  973-42.39  A   f:  .301 

Ac:TiviTit;s;  This  ijiamii  plans  and  carries  out 
audio-visual  and  still  ]oictnre  ])iojects  to  advance 
specific  {"ommission  Progr;uiis.  and  acts  as  ad- 
vi.sor  to  Commission  ;iiid  contractor  personnel 
in  ^\'asllington  and  nationwide  on  audio-visual 
problems  and  projects.  This  branch  iilso  places 
Commission-  and  c-ontriictor-produc-eil  motion 
l)ictures  into  loiiu  and  commercial  siile  channels, 
determines  the  content  ol  the  10  domestic  and 
4  overseas  liiiii  libraries.  ;iik1  issues  popular-level 
and  piofessioiKil-level  film  lists. 

Fac:ilitii:s;  .\E{i  has  no  motion  picture  produe- 
tioii  facility  or  motion  picture  laboratory,  but 
uses  Go\eniment  and  or  commercial  servic-es. 
DisTniBiTioN:  AEC  operates  an  S.500  still  photo 
library,  and  distributes  films  tluougli  10  domes- 
tic film  libraries  which  cover  particular  geo- 
graphical areas.  .\I1  films  are  for  free-loan.  Eadi 
library  has  :il)out  300  titles  ( popular,  semi-tech- 
nical, and  technical  levels).  The  (iommission 
also  has  four  overseas  libraries  at  its  offices  at 
the  U.  S.  Embassies  at  London.  Brussels.  Tokyo 
and  Buenos  .-Vires,  stocked  with  semi-technical 
and  technical  films,  ;uid  ;ilso  supplies  films  to 
the  film  library  ol  the  International  .\tomic  En- 
ergv  .Agencv  in  N'ienna.  The  .American  Film  Li- 
brary, The  Hiigue.  Holhiiid.  The  National  Sci- 
ence Film  Librarv  of  C";iiiada.  and  to  L'SIS- 
Stockliolin  tor  use  throughout  ScandiiKivia.  The 
Brussels  and  Buenos  .\ires  libraries  luive  about  .50 
films  each  in  French  and  Spanisli  respectively. 
Infonnation  on  libraries  av;iilable  from  Washing- 
ton office. 

Stock  Foot.vck:  The  fiommission  has  more  tluiii 
120.000  feet  of  .35mm  bl;ick-and-white  uiu-diteil 
film  footage  on  jieacetime  uses  of  atomic  eiiergv 
available  lor  purcluise.  Information  m;iv-  be  ob- 
tained from  XVashingtoii  office,  (iolor  stock  l(H)t- 
;ige  is  idso  av.iihiiile  from  ;iny  of  the  completed 
documeut;irv  films  produced  bv  or  spon.sored  1)\ 
the  goveinnient.  I'ilms  nia\-  be  borrowed  from 
libraries  in  geogr;iphic;il  ;iie;is  for  loot.ige  counts 
prior  to  piircluisc  ol  duplicating  m.iterials  from 
the  various  laboratories  holtling  the  originals 
Llnedited  stock  film  footiige  in  bl;ick-;ind-vvhitc| 
and  color  on  nuclear  or  tlieniionnclear  detona- 
tions soUl  ;it  Lookout  Mount;iiu  .\ii  I'orce  Sta-' 
tioii,  USAF,  89,35  Woiulerlam!  Av.nue.  Holly- 
wood, C:;ililoriiia  JK)04(1 


Music       t  K.'/ 

For  ^   Film 

Films  and  Film  Strips 

Corel II -Jacobs  film  music,  inc. 

2S  Wttt  45111  St.  Nmr  Voili.  N.  V.  10036 
Tilaphom:  212 /JU  6-6673 
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\-V   PROGRAMS  OF  THE  FK DFR AL  GOVERNMLiM 


THE      UNITED      STATES 

INFORMATION      AGENCY 

W  j^liiir^tuii  :I5.  U.  (J. 

<-«)rRe  Stevens.   Jr..   Dinclor.   Molioii   Piiliirc 
Srnicr. 

Fliorie;  Olillev  3-2315 
ViithoiiN    (".iiarci).    Drinity   Diri'clor,    Molioii 
I'icliiri-  Srrviff 
I'li.iii.     I)l\lle\  .1-3)73 
Di.iiic  (iiiiklni.   Chili.   Puhlic  Litiison  and 
/'riiliiiiif.'  .S/(/// 
rlinne:  Dlillev  3-30.50 
.-Viillionv  T.  Jowitt.  PnHlintiiiii   Miiiiiificr 

riioi.e:  Dltlle\  3-3329 
.\Iiin    KisluT.    Chirf.    Forrifjii    Prod  net  ioti    Div. 

I'lioiie:  Dldiev  3-5524 
H.ilpli   Piitf.  Cliirf.  Ovvrsmx  O/utu/ioii.s  Div. 

I'liniii-    m\\\v\  3-.54SS 
WiIImiI   II.   P«Mrs<>n.  Cliirf.  Inlrnuilioiiiil 
Ciimiiiiii>ii(ilii>ii.\  Ml  iliii  Stuff 
I'lioiu-:  niillev  ,3-.3.5«T 
Httkv    S.inrdKl.  Cliirf.  Ariiiixition.s  Stuff 

Plioiie:  niJlev  3  .5(v51 
liiliii  H.  \\  littler.  Exrriilicv  Officer 
Phime:  Dlillev  3-4558 
.■\(-riviTlKs    &    F.\iiLiTiE.s:     I'SI.A    pnuliite.s.    ac- 
miires  anil  ilistriliiites  ai>r(iatl  ilmiiiiuMilarv    films 
Itir    the   overseas    information    anil    iiillnral    pro- 
gram  of   tlie    I'.S.   (ioveriimi'iit.   Tliesc   lilm.s   are 
usetl   in   siip|)ort   of   .Amerii-.in   toreiun   polit\    ol)- 
jettives  anil  ileal  with   .-Xmerican   life.  aims,   ami 
.ispir.itions    at    home    anil    .iliroail.     I  hi'    .ViieniA 


228   po.sts  in 
in   c'oinmer- 


produces  an  average  ot  WIO  films  a  vear.  in  forms 
\ar>inK  from  newsreel  to  te.iture-leniith  tlocii- 
mentarv.  These  are  tlistrihntecl  in 
110  foreign  c-onntiie.s.  anil  are  seen 
tial  tiieaters.  sthools  anil  nni\ersities.  elnhs,  com- 
ninnitN  centers,  other  oruani/.ations  and  on  tele- 
\ision.  The\  are  also  shown  l)\  mohile  film  nnits 
operated  In  I'SIA  and  other  orRanizaticMis.  An 
estimated  650  million  people  overseas  saw  ISI.X 
films  in  I9«4. 

PiiiUHiTioNs;  In  UKi4  the  .\ijenc\  prodneed  its 
first  featiire-lenglh  doc-mnentar\ .  John  /•".  Krii- 
iirtlij:  Yrars  of  IJfihluinu.-  I^"i.l  "f  Oriiiiis.  It  was 
premiered  in  major  world  tapitals  in  .Novem- 
her  1964  and  is  being  shown  in  cornmenial  and 
private  showings  all  over  the  world.  Other  lilins 
include:  Siiir  From  Little  Rock;  Bridge  To  To- 
iiiorroic:  Is  Thin  C«/)/7(;/i.yHi  series;  }oc  (Social 
SecnritN);  A  Skill  for  Molina  (vocational  re- 
traim'ng):  Born  a  Man  (blind  rehabilitation); 
and  A  Case  of  the  Blurs  (public  health  service). 
DisTHiHiTioN:  Sec  above.  The  address  of  the  lo- 
cal I'SlA  (nsnally  called  USIS  overseas)  can  be 
obtained  at  any  American  Embassy  or  Consulate. 

THE   PEACE   CORPS 

Washinjilon,  O.C.  20525 
|im    (;ibson.    Director.    Public   Affairs    Siipiiort 
Phone:  382-1722    A  C  202 
.\i:rivn"lKs:  Limited  film  activitv . 
DisTHim-rioN:     Most    recent    film.    A    Mission    of 
Discovrnj,   is  distributed   b\    United   World   Free 
Films    through    30    outlets    in    contincnlal     I'.S.. 
.•Maska  anil  Hawaii. 


VETERANS      ADMINISTRATION 
\\  ashinston  25,  D.  C. 
Luther  C.   Peevv,  Chief.  Visual  Aids  Division  ! 

Phone:  Dudley  9-2715  1 

Mrs.    Grace    Moore,    Administrative    Assistant,  \ 

Vistial  Aids  Division 

Phone:  DUdley  9-2715  ' 

Charles  II.  CMa/.er.  Chief.  Motion  Pictures. 

Visual  Aids  Division 

Phone;  Dl'dley  9-2724 
,\i  TiviTiKS:  X'eterans  Administration  film  pro- 
gr;ims  are  controlled  through  the  .Manager,  .\d- 
ministrative  Services,  which  produces  and  pro- 
cures educational,  tiaining,  inlonnational.  tech- 
nical, anil  medical  films  lor  use  within  the  agenc\ 
on  a  loan  basis  and  for  use  b\'  participating  hos 
pitals.  schools,  etc. 

F.-M:iLiTn;s:  V.\  lilms  are  produced  in  collabor- 
ation with  the  Department  of  .Agriculture  .Motion 
Picture  Senice.  VA  has  no  in-service  capabilitv 
DisTHiHiTioN;  There  is  a  central  agency  librarv 
in  the  Washington  lieadipiarters  of  the  Veterans  ' 
.Administration,  whiih  controls  and  issues  copies 
of  all  films  used  1)\  this  agency.  There  is  no 
rental  tee. 

Pbodic.tions:  Most  recentK'  produced  VA  films 
include:  A  Special  Day.  featuring  President  Ken- 
nedy laying  a  wreath  before  the  Tond)  of  the 
Unknowns  at  the  1963  \"eterans  Day  C:erenion\ 
;it  .Arlington  National  Cemetery;  The  Mind's  Eyi. 
which  shows  wide  spectrum  of  job  capabilities  ol 
rehaiiilitatcd  blinilcd  war  veterans;  That  We  \tau 
Serve,  the  storv  of  the  Supjilv  Service  of  the  De-  : 
paitment  of  .Medcine  and  Surgerv  program; 
Hands  of  Hope,  a  \'.A  orthopeilic  techtiiciaii 
makes  a  hand  brace  for  a  iiuadriplegic  W'.AVE 
restoring  u.sefulness  to  her  hands  after  11  vears; 
ShadoiLs  of  Sourul,   features   training  given  in  a 


LET'S  TALK  BUSINESS  ABOUT  FILMS 


Maybe  a  film  really  isn't  the  answer  to  your 
particular  sales  or  public  relations  problem. 
If  it  isn't,  we  wouldn't  hesitate  to  tell  you  so. 
We've  turned  down  assignments  in  the  past .  .  . 
but  we've  turned  up  many  more  result-produc- 
ing films  for  such  clients  as  Xerox,  Westinghouse, 
Corning  Glass,  R.  T.  French,  Grafiex,  Dunlop, 
Hooker  Chemical,  Bausch  &  Lomb,  Marine 
Midland,  and  The  United  Appeal  of  Greater 
Cleveland,  to  mention  a  few. 


If  there  is  a  film  in  your  future,  protect  your 
investment  now  by  working  with  a  business- 
oriented  motion  picture  production  firm  special- 
izing in  business  films.  HoUand-Wegman  Produc- 
tions, Inc.  has  the  experience,  know-how,  staff 
and  facilities  to  put  more  telling  force  into  your 
selling  force.  To  put  etTective  communications  to 
work  for  your  firm,  simply  contact  Ed  Wegman. 
He's  as  clo.se  to  you  and  your  business  problems 
as  your  telephone. 
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HOLLAMD-WEGMAN  PRODUCTIOMS.  INC. 

207  DELAWARE  AVENUE  •  BUFFALO,  NEW  YORK  14202  •  853-7411 
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BREAKTHROUGH 
in  SELLING! 

tell  your  story 
anywhere   with 
the  lightweight, 
battery-powered 

COURIER 


15  lbs.  complete  • 
attach^  case  size  •  10  averagelength 
showings  per  day  •  recharce  overnlKht 
•  snap-in  loadini;  of  tape  and  3bmm 
filmstrip    •    trouble-lree  performance 


THINK  OF  IT!  The  Courier  requires 
no  plugs,  no  outlets,  no  setting  up  of 
speakers  or  screens.  Simply  turn  a 
button  for  instant  showing  of  your 
synchronized  sight  sound  program. 

Gel  your  story  told  more  often, 
more  effectively.  Gel  the  lads  on  the 
Courier  today.  Purchase,  ronlal  and 
leasing  plans  available. 

LA  BELLE 

INDUSTRIES,     IN^ 
502  S    Worthington   St., 
Oconomowoc,  Wis.  53066 


A-V  PROGRAMS  OF  THE  FEDERAL  GOVERNMENT: 


THE   VETERANS  ADMINISTRATION; 

\'.\  clinic  to  enable  a  veteran  with  hearinj;  dil- 
ficiiltv'  to  receive  ina.ximnin  benefits  from  his 
hearinj;  ;utl:  Bedford  lircahthmiifih  depicts  the 
Heilforil,  Mass..  \'A  Hospital's  snccessfiil  com- 
iniinitN  employment  proj^rain:  recover.'iin  mental 
patients   are   niven    paid    jobs   in    the   coinmnnit) . 

THE   LIBRARY   OF   CONGRESS 

W  ashinKton.  I).  C.  20,540 

Or.    Kdyar    hreitenbacii.    ('hiif.    Piiiils    mid 

Vtiolo'^ntphs  Dif. 

Phone:  STerliiiK  .3-()4()(),  ext.  217 
Panl    Spehr.    Motion    Picture    Lihrariim 

I'hone:  STerlinj;  .3-0400,  ext.  721 
Joseph   W.    Holers.   Chief,  Copyright   Cata- 

h><iiii<i  Division.  Copi/rifjit  Office 

Phone;  STerliiiK  .3-0400.  ext.  4.58 
\lis.    Katharine   W.   Chigston,   Atidio-Visiial 

Speeiedi.st.   Descriptive   Calakyginfi   Dif. 

Phone;  .STerlintJ  .3-0400.  ext.  484 
Miss   I'rances  L.   Menkes.   Head,  Special 

Senices  Section,  Card  Division 

Phone;  STerliiiK  3-0400.  ext.  8039 
•  ilie  Librar>-  of  Congress  has  an  unii\allcd 
rollcction  of  American  films  dating  from  the 
iiifanc\'  of  the  motion-jMctore  indnstr> ,  which  it 
has  ac<|nired  throuiih  the  ojieration  of  the  cop\- 
riuht  law  and  throngh  Rifts,  and  it  also  has  a 
large  l)od\  ol  foreign  films  tnrned  over  to  it  as 
a  resnlt  ol  wartime  sci/nre.  Tlie  Librar\ 's  activi- 
ties in  the  inotioii-pictnre  iield  include  the  regis- 
tration of  claims  to  cop\  right,  the  acciiiisition  of 
films,  the  cataloging  of  films  and  related  bibli- 
iigrai^hic  service  on  the  collection. 

The  Librar\'s  C^opx  right  Office  has  registered 
I  laims  to  copxright  for  motion  pictnres  since 
1894.  when  the  first  examples  of  this  medinm 
were  deposited  in  the  Library  in  the  form  ol 
photographic  paper  prints;  since  1912  the  cop\ - 
right  law  has  provided  for  the  rcgslration  and 
deposit  of  motion  pictures  as  sncli.  GeneralK . 
under  the  jirovisions  ol  the  motion-picttirc  cojix- 
right  ;igreement  between  the  Librar\  of  Congress 
and  the  motion-pictnre  proprietors,  the  films  are 
returned  to  the  copyright  jMoprietor  b\-  the  Li- 
lirar\  ;ilter  registration,  bnt  the  Library  has  the 
liillil  to  claiin  the  deposits  for  its  collections  la- 
ter. 

I  he  Copvright  Cataloging  Division  ol  the 
(!op\  right  Office  prepares  a  .semi-annual  Calahig 
of  Copyright  Entries:  Motion  Pictures  and  Film- 
strips,  which  lists  all  snch  materials  registered 
for  copsright  in  the  I'nited  States  and  which  is 
published  1)\  the  Lil>rar\  and  .sold  b\  the  Cox  ■ 
crnmcnt  Printing  Office.  It  has  also  prepared 
lonr  cunmlatixe  c;italogs  entitled  Motion  Vie- 
tiires,  which  together  coxer  registrations  ol  lilin-- 
Icir  (he  years  1894-1959  ;ind  xvhich  aie  lor  s;ilr 
li\  llie  Covenimeiit  Printing  Office. 

In  .iddition,  the  Libiarx's  Descriptixc  >nid  .Sub- 
jecl  ( ';it;iloging  Dixisions  catalog  education, il 
lilius.    usini;   d.il.i   Miliniillcd   l.iiuiK    i>\    inodniiis 
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SINCE  1942CJ  SCRIPTS 
LIVE  ACTION  n  SLIDE 
FILMS  L]  ANIMATIONU 
TITLES  I  !  OVER  FORTY 
EXPERIENCED  PEOPLE 
CREATIVE  ARTS  STUDIO 
814  H  ST  NW  WASH  DC 
737-0302 


.lud  di.stributors,  and  the  Libran'  publishes  this 
t-.italoging  information  in  txvo  useful  fonns  for 
pinih;ise  b\  other  libraries  or  iiulividuals.  One 
form  is  the  printed  catalog  card,  which  any  film- 
user  max  purchase  to  establish  his  own  eard- 
t;it;dog  for  the  control  of  his  collection  and  for 
the  dissemination  of  film  information.  The  other 
is  a  book-catalog  reproduced  i^hotographically 
fiom  the  printed  cards  and  containing  ;i  detailed 
subject-index,  adetjuatelx  cross-indexed;  entitled 
Library  of  Congress  Catalog  -  Motion  Pictures 
and  Pihn-Strips.  this  pul)lic;ition  is  issued  (|uar- 
terlx  anil  in  annual  cumulation,  and  it  also  ap- 
pears as  a  volume  in  the  (iuin(|uennial  cnmula- 
fion  of  the  Library's  Xalioind  l'ni(ni  Catahg. 
Both  the  printed  catalog  cards  and  the  book- 
catalog  max  be  purchased  from  the  C:ard  Divi- 
sion. Librarx  of  Congress.  Building  159,  Navy 
xard    .Annex.    Washington,    D.   C.    20541. 

The  Librarx's  collection  of  motion  pictures 
comprises  about  78.000  reels  and  is  in  the  ciis- 
todx  of  the  Prints  and  Photographs  Dix  ision  in 
the  Beierence  Department.  It  is  primarilx  an 
archixe  in  nature,  and  relerence  serxice  is  lim- 
ited to  assisting  research  actix  ;ties.  The  Librarx' 
does  not  lend  motion  jiictures.  but  some  films 
max  be  copied  under  certain  conditions;  copxing 
rerpiires  the  signing  of  a  standard  agreement  con- 
cerning the  clearance  of  copxright  and  the  copy- 
ing of  equivalent   footage  for  the   Library. 

The   National   Archives 

Nlay   E.    Faxxcett,    Audio-Visual   Branch, 

Sationtd  Archives 

Phone;  WOrth  2-2513 
•  This  Branch  is  the  depository  for  a  groxving 
number  of  retired  motion  pictures  from  the  var- 
ious Covernment  agencies,  ;md  Irom  a  few  pri- 
xate  .sources.  Among  these  last  is  the  recentlx'  ac- 
(|uired  Ford  Motor  Companx  Historical  Film 
Collection  xvith  films  of  ,\merican  life  from  1914- 
1915.  These  xahuihle  films  xxill  be  made  axailable 
to  the  public  xvhen  fullx  c;italoged  anil  processed. 
The  entire  Archives  collection  ot  motion  pictures 
(about  42  million  feet)  coxers  the  period  of  1896 
to  the  |)resent.  xvith  especiallx  extended  coverage 
of  the  txvo  World  Wars.  Films  are  axailable  for 
xicxving  bx  anxone.  No  films  are  reproduced 
xxithont  the  consent  of  the  depositing  agency. 
.No  loan  .serxice  is  maintained. 


S^*cc4ta-S(MHd  inc. 

!^      The  Complete 
Music  and 
'sound  Effects 
Source  .  .  . 

Library  of  300  Hours 

of  Recorded  Music 

Mammoth  Collection  of 
Recorded   Sound   Effects 

Guaranteed  Performance 
Prices  to  Satisfy  All  Budgets 

62  West  45th  St.,   New  York  City 
Phone:    212/OX   7-2985 


BUSINESS    SCREEN 
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a  film  oPt  the  culturally  disadvantaged  child 


produceO^^r  McGraw-Hill. 


Vision  Associates,  Inc.,  680  Fifth  Avenue,  New  York.  CI  5-2611. 


lENRY  USHIJIMA  FILMS,  INC. 
FIRM,  A  SYMBOL,  AND  A  NAME 
NOWN  WORLDWIDE 

Tree  decades  of  professional  experience  and  integrity  in  helping 
•ganizations  of  all  types  and  sizes  create  profit  building 
'ojects  and  campaigns 
irough  motion  pictures  and  slide  films. 


ENRY  USHIJIMA  FILMS, 

101  Harrison  Avenue 

ark  Ridge,  Illinois 

rea  Code  312— 698-3331 
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WORLD'S   FAIR   PROGRESS   REPORT 

New    Films   for   Principal    Exhibit    Areas    Are    Listed; 
Technical  Improvements  Being  Made  in  Major  Shows 

'■^"'iii    Laiisi    PKociKiss  Rh'oki 


T 


theatres""  where  a  film  on  beauty 

will  be  shown. 

lair  lists  several  chanjies  and  im-  Continental  Insurance:  Will 
provemcnts  which  are  scheduled  to  ii;,vc  an  expanded  Cinema  "76  the- 
lake  place  with  the  reopening  of     i\Uc. 


the  Fair.  April  21.  146.^.  Here  is 
a  run-down  of  the  changes  in  vis- 
ual communications  aspects  of  the 
\aiious  pavilions: 

IMI.RNATIONAL  ARKA 

CiNiKAi.  America  &  Panama: 
Motion  pictures  featuring  the  tour- 
ist attractions  of  the  Central  Amer- 
ican countries  will  be  shown. 
Christian  Science:  Will  have  a 
new  descriptive  film  on  the  nature 
of  God. 

Korea:  New  films  showing  the 
industrial  progress  of  the  country 
as  well  as  its  history,  customs  and 
religion  will  be  int  roil  need. 
Morocco:  Will  add  color  slides 
depicting  places  of  scenic  beauty 
to  be  projected  continuously. 
Sweden:  The  Johnson  Industrial 
Group  has  added  a  colorful  con- 
tinuous slide  presentation  depict- 
ing typical  Swedish  scenes. 

I  KDERAL  AM)  STATES  AREA 

United  S  t  a  r  e  s  Pavilion  : 
Changes  will  be  made  in  the  open- 
ing film.  I'oyai^e  to  Anierica.  to 
show  not  only  the  immigrants  who 
came  here,  but  to  present  America 
as  the  land  of  opportunity  that  it 
was  and  is. 

Hawaii:  Cpon  entering  the  ex- 
hibit, visitors  will  be  given  beauti- 
ful leis  which  admit  them  to  the 
Aloha  Theatre  where  giant  screen 
movies  are  shown  of  lush  Hawaii, 
exciting  volcanic  eruptions  and 
surfing  in  the  island  waters. 

Illinois:  The  Disney  audio-ani- 
matronic  show,  (ircai  Moments 
with  Mr.  Lincoln,  will  be  technic- 
ally impnned  without  an\  majtir 
change  in  content. 

IM)l  SIRIAI.  AREA 

Bei  1  Sis II  m:  a  ten  per  cent  in- 
crease in  the  speetl  of  the  Ik'll  Sys- 
tem's popular  film  ride  will  boost 
capacity  by  3,000  to  about  41.()()() 
total.  The  pavilion  plans  to  con- 
tinue its  streamlined  method  of 
cmwd  liaiulliiii:  which  is  credited 
with  an  average  visitor  wait  o( 
less  than  \5  minutes  on  the  busiest 
days. 

Ci.airoi  :  Passengers  on  the  Car- 
ousel will  sit  in  |-Kioths  which  will 
luiw  be  the  "workl's  smallest  movie 


DuPont:  New  music,  new  chore- 
ographv  and  new  film  will  be  add- 
ed to  the  musical  revue,  n'onderfiil 
World  of  Chemistry. 


F.ASTMAN  Kodak:  Certain  motion 
pictures  and  slide  shows  of  the 
variinis  displays  are  being  chang- 
ed. In  the  Tower  Theatre  a  new 
version  of  Kodak's  feature  presen- 
tation 7  lie  Searchinii  Eye  will  be 
slK)wn. 

General  Cigar:  Changes  will  be 
made  in  the  vertically  projected 
Sports  Illustrated  exhibit. 

Gi  Ni  RAL  Electric:  The  audio- 
animatronic  figures  have  under- 
gone appearance  and  animation 
improvements    at    Disney's    West 

Coast  studios  to  make  them  nnue 
sophisticated  and  realistic. 

Hallmark  Foundation:  Will  pre- 
sent a  Tribute  to  Winston  Chunh- 
ill.  an  entirely  new  exhibit  for  the 
\9(^5  season.  It  will  include  a  spe- 
cial l.'i-minute  Churchill  film  in  a 
new  600-seat  theatre. 

IBM:  The  multi-screen  film  pre- 
sentation in  the  big  ovoid  theatre 
is  undergoing  revisions. 

TRANSrORIAIlON    AREA 

Mari  in-Marii  I  I  a:  Combines  a 
Cinemascope  color  film  with  full 
scale  models  of  space  vehicles  ex- 
ecuting a  rendezvous  mission.  The 
theatre  in  the  Hall  of  Science  will 
be  equipped  with  seats. 

Aititoi  I  LaHoraiorh  s:  Chemical 
Man  will  portray  through  three- 
dimensional  models,  einemicrog- 
ra|ili\  aiul  animated  motion  pic- 
tures the  tele  of  certain  molecules 
in  creating  and  sustaining  human 
life. 


(  I  ON  I  I  S  I    I  I)       ON       I'AC.l        74  ) 
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ALL 
OUR  STAFF 
ARE 
CLOCKWATCHERS 

TOO! 


The  quicker  you  stnke  your  sets  the  lower  your  cost 

We^cSt  hou°rfrorT.  35mm  EASTMAN  COLOR  develop- 
inc  and  printing  service  .  .  .  rush  your  rushes  back  to 
you  for  same  day  or  first-thing-in-the-mormng  screen^ 
Ing.  Down  goes  your  waiting  time  and  down  go  wasted 

ff°yo[j%aw  NBC's  World's  Fair  TV  Special  you  saw  an 
example  of  the  timely  service  we  can  Provide  (Some 
of  our  other  'clockwatchmg"  clients  are^VPl  TfcLt- 
VIDEO.  MPO.  WYLDE  FILMS.  AJJDlO  PRODUC- 
TIONS PINTOFF  PRODUCTIONS.  CINEFFECTS. 
EASTERN  EFFECTS,  COASTAL  .   .   .) 

Color  Service  Company mc. 
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NEW    YORK    WORLD'S    FAIR    REPORT: 


There    is    nothing   worse 

or  our  trade 

*nan  to  be  in  style" 

Archibald    MacLeish 


^hen  originality  in 
Im  writing  counts, 
ount    on: 


(CONTINUED    I  ROM     PAGE    72) 

General  Aniline  &  Film:  Will 
contain  expanded  audio  and  visual 
communications  techniques  to  de- 
scribe complex  technical  chemical 
processes. 

Science  for  Survival:  Will  have 
a  new  five-minute  film  illustratint; 
the  adaption  of  man  to  his  en- 
vironment. 

SocoNV  Mobil:  Will  increase  its 
capacity  by  altering  the  electronic 
control  et|iiipment  to  operate  the 
film  portion  of  the  sIk>\v  simul- 
taneously iin  both  sides  of  the  pa- 
vilion. The  program  previously 
played  alternately  on  the  two  sides. 
All  of  the  popular  film  shows  of 
1964  —  Johnson's  Wax,  Billy 
Graham,  Morman.  Greyhound, 
etc.  —  are  scheduled  to  return 
again,  intact,  in   lM6.'i.  • 

*  *  sK 

**T«(  ill*'  Fair"   Is   ltrin$:in;: 
%«•>%    York's    Show    to    .Millions 

A  new  26'/2 -minute  film  de- 
scribing the  New  York  World's 
Fair  has  recently  been  released  by 
the  Fair  Corporation.  Emphasiz- 
ing the  fun  of  fairgoing.  To  the 
I  air  was  produced  by  Francis 
Thompson,  whose  Johnson's  Wax 
three-screen  documentary  was  so 
highly  acclaimed  last  year. 

"We  are  convinced,"  said  Fair 
President  Robert  Moses,  "that  this 
fast-moving  Technicokir  dim  lias 
tremendous  audience  appeal.  It 
siiould  be  an  important  factor  in 
attracting  a  great  number  of  visit- 
ors to  the  1965  World's  Fair." 
See    It    Ttirouuli    Their   Eyes 

To  ilic  fair  looks  around  the 
fairgrounds  in  the  company  of  an 
American  family,  two  teachers,  an 
East  Indian  engineer  and  his  sari- 
clad  wife,  two  college  boys  chas- 
ing a  couple  of  girls,  and  a  whole 
Boy  Scout  troop.  The  cameras 
jump  from  one  to  another  of  these 
people  as  they  go  about  the  vari- 
ous pavilions,  take  the  rides,  watch 
the  fountains  and  bright  lights  al 
night. 

While  not  as  exciting  as  To  Be 
Alive,   the   film   docs  present  the 


Fair  with  its  best  face  showing, 
and  it  is  lively  fun.  indeed. 

The  film  made  its  debut  at  a 
recent  World's  Fair  board  of  di- 
rectors meeting  and  received  lav- 
ish praise.  It  is  expected  to  be 
seen  by  approximately  25  to  .^0 
million  people  during  the  year, 

:(0,()()0  showings  Are  Expected 

I  he  I  air's  most  important  pro- 
motional effort  to  increase  attend- 
ance at  the  1965  exposition,  open- 
ing .Xpril  21.  the  film  will  be  dis- 
tributed on  free  loan  by  Associa- 
tion Films,  Inc.  It  is  estimated  that 
To  the  Fair  will  be  shown  30,000 
limes  in  schools,  churches,  fra- 
ternities, conventions,  civic  and 
business  organizations,  eti-. 

The  film  is  also  being  used  by 
World's  Fair  exhibitors  and  as- 
sociated companies  in  the  travel, 
transportation  and  related  fields. 
It  will  also  be  seen  on  television 
and  in  theatres.  (It  was  booked 
into  several  dozen  metropolitan 
New  York  theatres  in  early  March, 
playing  on  the  same  bill  with 
(ioUljini>er. ) 

Directed  by  Alexaiuler  Ilaiiiinid 

To  the  Fair  was  directed  by 
.Mcxander  Hammid  and  Whcaton 
Galentine,  with  Peter  Robinson  as 
associate  director.  The  music  was 
composed  and  directed  by  Gene 
rorrelh  narration  was  written  by 
Rdward  Field  and  spoken  by 
Robert    Fields.  • 

Appoint  (lasey  C»«'n«'ral  Mana^ier 
ui'  Kodak  >\  orl(l'(<  Fair  Kxhihil 

^  Carroll  E.  Casey  has  succcedetl 
ThiMiias  M.  Connors  as  general 
manager  of  the  Kodak  Exhibit  al 
the  New  York  World's  Fair  lor 
1965.  In  making  the  announce- 
ment, Gerald  B.  Zornow,  Vice 
President,  Marketing,  said  Roy  F. 
Home  will  continue  as  assistant 
manager  of  the  exhibit. 

Casey  will  report  to  Lincoln  \'. 
Burrows,  Director  of  Marketing 
.Administration,  who  will  continue 
lo  have  the  responsibility  for  co- 
ordination of  the  exhibit  plans. 
Casey  will  operate  out  of  Roches- 
ter until  the  Fair  opens.  • 


Cancer  Society  Votes 
Budget  for  New  Filiiis 


The  American  Cancer  Society 
has  voted  $100,000  for  the 
production  of  four  films  during 
1965  and  is  considering  a  proposal 
lo  further  update  the  Society's 
medical  film  library.  The  Survey 
Committee  recommended  that  up 
to  $250,000  be  spent  on  this  pro- 
ject. 

Francis  J.  Wilcox,  chairman  of 
the  Society's  board  of  directors, 
included  the  preceding  report  in 
his  letter  which  opens  the  Annual 
Report  for  1964,  recently  distrib- 
uted by  the  Society.  The  report  re- 
flects the  importance  of  audio-vis- 
ual aids  in  the  programs  and  na- 
tional crusade  of  the  organization. 

During  the  next  few  years,  the 
Society  hopes  to  produce  15  new 
films  for  physicians.  Among  the 
new  titles  will  be  Cancer  in  Chil- 
dren, which  is  being  planned  by 
the  California  Division,  in  ctxiper- 
alion  with  the  National  Society. 

A  new  filmstrip  on  Breast  Selj- 
E.xamination  ( BSE )  was  com- 
pleted at  the  end  of  the  year.  Ac- 
cording to  the  report.  ab<iut  one  in 
five  women  have  seen  the  Soci- 
ety's other  great  film  on  BSE,  pro- 
duced by  Audio  Productions,  Inc. 

During  1964,  the  anti-smoking 
program  aimed  at  primary  and  sec- 
ondary schools  received  the  most 
altenlion.  the  report  states.  More 
then  30,000  pupils  in  85  schools 
saw  the  film  Is  Smoking;  Worth  It'.' 
The  cartoon  film.  The  Hujjless. 
Til fj less  Draiion.  aimed  at  sixth 
and  seventh  graders,  reflects  educa- 
tors' feelings  that  the  very  young 
must  be  reached  and  their  images 
of  the  smoker  and  non-smoker 
changed. 

Since  the  beginning  of  the  pro- 
gram in  1958.  the  Society  has  dis- 
tributed 53.000  copies  of  two  film- 
strips  and  17  million  copies  of  two 
leaflets  on  smoking  to  schools.  Its 
programs  have  been  used  by  more 
than  23,000  secondary  schools  anil 
nearly  9,000  elementary  schools. 

During  1964.  the  educational 
"Tell  Your  Neighbor"  campaign 
was  pushed  by  the  Society.  • 
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fine  film  Writing 
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FADES 

WIPES 

MATTES 

INSERTS 

DISSOLVES 

SUPERIMPOSURES 

TRICK  PHOTOGRAPHY 

' "  IIMATION 


specialized  titles 

RAY  MERCER  &  CO. 


OPTICAL  EFFCaS 
35  «  16mm 

OncmaScop* 
MW  or  Color 


Send  for  Free  Special  Effect  and  Art  Charts 

4241   NORAAAL  AVE.,  HOLLYWOOD  29,  CALIF.     •     NOrmondy  3-9331 


BUSINESS    SCREEN 


PRODICTIONS 


{>»<■<"»" 


,r»l"' 


We're  determined 

....  to  make  the  best  films  our  clients 
can  buy.    We  go  to  most  any  length  to 
do   it,   too. 

'Course  we   never  did  find  an   actor  who 
looked  like  a   mod  Polio  germ,   so  we  put 
the  boys   in   Animation   to  work   (for  the 
Mass.   Department   of   Public   Health). 

We  shoot  from  helicopters  (Air  Force)  .  .  . 


And  from  beneath  the  Caribbean  (Navy). 
We  film  from  auto  outriggers  (AAA),  and 
in  the  sticky  heat  of  South  American 
jungles  (Norton  Company). 

Along  the  way  our  client's  films  have 
earned  Awards  —  forty-six  of  'em. 
Blame  us  for  name  dropping?    Call  us. 
Next  year  we'll  drop  yours. 


SPRINGFIELD.    MASS. 

p.    O     BOX     1  29 
RE   4-3164 


AGAWAM.    MASS. 


MAIN    OFFICES    AND    STUDIOS    AT 
35   SPRINGFIELD    STREET REPUBLIC    4 


BOST'  ■•: 

80    BCVLB'C   .     BTREE 
HA    e-SI>04 


"JlieJia^icKetj...  to  FOREIGN  MARKETS 


Speak  to  Your 
Prospective 
Clients  in 


Their  Own  Tongues 


Project  Your 

Image  and 

Your  Products 

World-Wide! 


Let  us  convert  your  old  and  new  films  into  multi-language 
salesmen  with  FOREIGN  LANGUAGE  CINEMA  VERSIONS 


JOIN  THE  INTERNATIONAL  SET  OF  WORLD  MARKETERS  AND  PRODUCERS 
FOR  WHOM   WE   HAVE   DUBBED   FILMS   IN   ONE   OR   MORE   LANGUAGES: 


Armour  &  rompany 

Amc-rican  I^tex  Products  ("o. 

Auto-Lite  Battery  Company 

Autonetit-s:  a  Division  of 
North  American  Aviation 

Bisbe<'  &  Downer  Productions 

Byrna  Productions 

Carnation  Milk  IntcrnatioiKil 

Citroen  Cars  Cnrfxjralion 

Consolidated  Steel  Corp. 

Copley  Newspaper  Syndicate- 
Film  Productions 

DouKlas  Aircraft  Corporation 

Ralph  Kdwards: 
VVii.s  Is  Your  Life 

Kmpire  Photosound,  Inc. 

Ma,\  Factor  &  Co.,  Inc. 

Kisk  Tire  Company 

Jerry  Fairhanks  Prod's. 

F(K)d  Machinery  Corporation 


Internationa!  Minerals 

&  Chemicals  Corporation 
International  Mining 

&  Metals  Corporation 
International  Religious 

&  Educational  Film  Soc. 
C.  J.  La  Roche  &  Co.,  Inc. 
Litton  Industries 
M.igiiasync  Corporation 
McNamara  Productions 
Minnc>sota  Mining 

&  Manufacturing  Company 
National  C.-ish  Register  Co. 
North  American  Aviation,  Inc. 
Pace  Productions 
P;icific  Airmotive  Corp. 
P.irke,  Davis  &  Company 
Parthenon  Pictures 
PajHT  Mate  Mfg.  CompaM\' 
Rocket  .let  Engineering  Inc\ 


Southwestern  Engineering 
Standard  Chemical  Company 
Stoddard  Aircraft  Radio  Co. 
Systems  Development  Corp. 
Technicolor  Corporation 
United  Artists  Corporation 
U.  S.  Flare  Division 

of  Atlas  Research  Corp. 
United  States  Rubber  Co. 
Univer.s;il  Recorders, 

Division  of  E.M.C.  Corp. 
The  Upjohn  Company 
We-stinghouse  Broadcasting 

Corporation 


Foreign  Languiqe  Work  is  a  Job  for  Experts 

FOREk  N    LANGUAG 
&    CINE.1A    SERVIC 


E 
E 


7046    Hollywood    Blvd.    •    Los         tjoles,    Calif .  90026  '  Telephone:  HOIIywood  7-5128  (Area  Code  213 


76 


BUSINESS   SCREEN 
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ASSOCIATION    FILMS,    INC. 

Hcadcniartir>  Office: 

347  Madison  Ave.,  New  York,  N.Y.    10017 

Phone:   .MUrray  Hill  .5  2242     .\C:   212 

liolnrt  D.  Mitchell,  Prcxidtiil 

J.    K.    Hiniiliam.    Vicc-Cluiinium.    Tuasurtr 

Kohert    M.    Kiiiehoiit,    Vice    President,    Corpo- 

nilr  Advirtishig,  ts  Public  Rrlations 
Holu-rt  \\  .   Bncher,  Via    President,  Sales 
\.    L.    Fredrick,   Vice   President.    Mid-Westi  rn 

Represenlatire 
Heg.  Evans.  Vici'  President,  Sales 
John    Barvvick.    Manafier  Association 

Instructional  Materials 

Eastern  .\rea  Exchange 

Broad   at    Elm,   Hidscficld.    N-   J-.   Phone:    201 
WHitiiev   3-8200,   E.   H.    |ohnson.   Manager. 

East  Central  .\rea  Exchange 
AlleRhenv  and   Delaware  .A\es..  Oakmont.  Pa. 
Phone:      412-828-5900.      Joseph      H.      Liebich. 
Manager. 

Central  .Area  Exchange 
.561    Hiligrove    Ave.,    La    Grange.    111.    Phone; 
312-.352-.1377.  M.  G.  Weiland.  Manager:  Robert 
Iinliich,  OperaliotVi  Manafier. 

Southern  .\rea  Exchange 
1621   Dragon   St.,   Dallas  7.  Texas.   Phone  214 
BKerside    8-87.59.    Carl    L.    Sfahl.    Mana-Ji  r. 

Western  .Area  Exchange 
2.53-58  C\press   .Ave..    Havward.   Calif.   Phone: 
415-783-0160.  Winston  O.  Siler.   ManaRcr. 
Canada 
Association-Industrial   Films,    13-5   Peter  Street. 
Toronto,  Ontario.  Mrs.  Jean  Lewis.  Vice-President 
and  General  Manager;   James   Bach.   Sales  Man- 
ager. 

o  o  o 

Backgboind:  Founded  in  1911  (as  "The  YMCA 
Motion  Pictrire  Bureau,"  a  di\ision  of  the  Inter- 
national Committee  of  the  YMCA's),  .Association 
Films  was  the  first  sponsored  film  distributor  in 
.Americ-a.  In  1949,  the  company  was  inc-orporated 
€is  an  independent  national  distribution  service. 
Sebvicks:  Promotion  and  Publicity:  Promotes 
sponsored  films  through  catalogs,  special  supple- 
ments ( directed  to  teachers  and  program  chair- 
men), advertising  in  edticational  and  adult  jour- 
nals, individual  film  brochures,  exhibits  at  con- 
ventions. piiblicitN'  .ser\'ices.  Print  Inspection  and 
Maintenance:  prints  are  electronicalK  cleaned 
and  inspected  after  each  use;  repairs  are  made 
as  needed  and  replacement  prints  ordered  on 
sponsor's  authoritv-;  scratched  prints  are  given 
Perma-New  treatment,  a.s  authorized;  during  the 
first  .36  months  of  print  life  .■\ssociation  Films 
shares  in  replacement  costs  due  to  flam;iges. 
Monthly  Reports:  sponsors  receive  detailed  per- 
fonnance  reports  (IBM)  which  give  audience 
size  and  composition:  film-user  evaluations  au<l 
itimments;  course  of  study  where  film  was  used; 
Ixwkings  and  showings  (oirrent.  >  ear-to-date, 
.ind  cumulative);  summary  of  coverage  b> 
States;  and  other  data  alxiut  performance  and 
audiences.  Programming  Services:  confirmation 
and  advance  Ixxiking  notices  are  sent  to  users 
and  spon.sors  on  a  dailv-  basis;  bookers  assist 
organizations  in  iirranging  programs  .uid  special 
distribution  concepts  (Mo\ ie-.\-\\cek.  Films  for 
Freetlom.  etc.).  Library  Service  Plan:  a  profes- 
sional "physical  handling"  service  for  sponsored 
film  libraries  that  provides  all  regular  .services 
(except  promotion.  a.s  desired)  and  includes 
Sponsor  Imprinted  forms. 

•\ssociATioN  Tm.KHLMs:  This  division  is  re- 
sponsible for  the  distribution  of  sponsored  films 
to  commercial  and  educational  T\'  stations.  It 
maintaiiLS  daily  contact  with  T\'  progranuners, 
creates  spon.sored-film  series  and  special  c-on- 
cepts,    prepares    TA'    promotion    kits,    publicizes 


sponsored  films  in  "T\'  Guide"  and  local  news- 
papers and  distributes  newsclips  and  scripts  to 
TA'  news  departments.  C^urrenf  AF-T\'  series  in- 
clude: Kyle  Rote's  World.  Films  for  Freedom, 
Your  Seiiihhor  -  The  World.  Theatre  .30.  Holi- 
day Tinu\  Achievement  and  T/ii.v  A<ros-pace  Age. 
all  compri.setl  of  spon.sored  films. 
Theatkical  DisTHiBiTio.s:  Tlirougli  the  book- 
ing servic-es  ;uid  f;icilities  of  Theatric-il  Film 
Distributors,  .\ssociation  Films  phices  s|>onsore(l 
films  in  motion  picture  theatres.  Monthly  reports, 
c-omment  cards  ;uid  advance  lH>oking  notices  iire 
providetl;  promotion  is  sent  to  theatres  and  .31 
exch;iuge-cit\'  bookers;  |)ublicit>  stories  are  sent 
to  tlic;itric;il  triide  magazines. 

.■\s.s(k:iation  Instiuctional  Matkhialn;  This 
division  of  .Association  Films  IkukIIcs  the  sales, 
long-term  le;ising  and  rental  of  <'ducational.  triiin- 
ing  and  special  purpose  films  ;tud  filmstrips.      • 
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THE   JAM   HANDY   ORGANIZATION,    INC. 

Ilca<l(|u;irters  Office: 

2821    E.   Grand    Blvd.,   Detroit,   Mich.   48211 

Phone:  TRinitv  5-24.50     A  C  313 

Bettv  Wiitters,  in  charne.  Distrilnition  Services 
Skrvicks;  Currentlv'  distributing  theatricallv 
throughout  the  V.  S.  A.  with  fiftv-otld  vears  ol 
active  experience  in  the  theiitrical  and  non- 
theatrical  distribution  field.  Special  services  in- 
clude physical  luuidliug  of  spon.sored  films  for 
self-e<)uipped  audiences;  major  convention  itnd 
other  group  meetings  projection  servic-e  in  all 
principal  cities.  See  st\idio  listing  pages  for  com 
plete  data  on  corpwrate  background.  • 
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IDEAL   PICTURES,    INCORPORATED 

Hh AUyl  AHTKHS  OKKK  K: 

1010   Church    St.,   Evanston.    Illinois   60201 

Phone:  273-4565  A  C  312 

P;iul  H.  Foght.  President 

|;ick  C.  Walts,  Vice  President 

W.  J.  Kirkpatrick,  Jr..  Treasurer 

\V.  ].  Dauicr.  Seeretani 

Nelson  S.  White.  Director 
Bbanc:h  Exf:HANr.ES:  .530  N.  18th  St.,  Birming- 
ham. Ala.  35203.  Phone:  323-5268  AC:  205.  Mrs. 
Louise  Hoffman;  1840  .Alcatraz  .-^ve..  Rerkeliii. 
Calif.  94703.  Phone:  OLvmpic  4-3006  AC^:  415, 
Eddie  Nakagama;  6514  Selma  .^ve..  llolh/wood. 
Calif.  90028.  Phone:  IlOllvwood  3-0357  .\C. 
21.3.  William  E.  Kennev:  1011  E.  ColfiW,  Den- 
ver. Colo.  8021S,  Phones:  TAbor  5-5525  KF 
4-45.33,  Hal  F.  Stewart.  Kav  Stewart;  55  N.  E. 
1.3th  .St.,  Miami.  Fla.  .331.32.  Phone:  FRanklin 
4-817.3.  AC:  30.5,  lack  Spire;  133  Na.ssau. 
N.  W..  Atlanta.  Ca.  30303.  Phone:  523-2645 
AC:  404.  Lvle  F.  White:  1.370  S.  Beretania 
St.,  Honolulu.  Hauaii  96814,  Phone:  6-55.36. 
Oram  H.  Strauser.  Ir.;  417  N.  State  St..  Chi- 
cago.  III.  60610.  Phone:  .321-9693  AC:  312. 
Robert  C:raig;  15  E.  Miirvland  St.,  Indianapolis. 
Ind.  46204.  Phone:  ME  2-6.383,  Mrs.  Martv 
.Markev;  616  S.  5th  St..  Loui.sville.  Ki/.  40202. 
Phone;  lUniper  3-3859  AC:  .502.  \Vright  C 
Hadden;  102  W.  2.5th  St.,  Baltimore.  Md.  21218 
Phone;  Tl.xedo  9-9963  AC:  .301.  Nelson  (  . 
White;  42  Melrose  St.,  Boston.  Ma.ss.  02166. 
Phone:  HAncock  6-1 1.33  AC:  617,  Edw.  Kond.i 
zian;  15924  Grand  River  Ave.,  Detroit.  .Mich 
48227,  Phone;  \'E  8-58.50  .\C.:  313.  Leo  Leddv 
.3400  Nicollet  .\ve.,  Minneapolis.  Minn.  55408 
Phone:  TAvlor  7-2966  AC:  612,  Joe  Komarek 
1822  Main  St.,  Kansas  City.  Mo.  64108.  Phone 
HArrison  1-2481  .\C.:  816.  Charles  Brokenickv 
1907  S.  Kingshighwav,  St.  l.ouLs.  Mo.  a31l6 
Phone:  PR  I-716()  AC:  314.  William  C.  Ravmei 
15.58  Main  St.,  Buffalo.  X.  Y.  14209,  Phone:  T\ 
.3-3782.  AC:  716,  William  Kirkpatrick.  Ir.;  321 
W.  44th  St.,  \eu  York.  .V.  V.  100.36.  Phone:  CI 
6-0.560  AC:  212,  Walter  |.  Dauler;  2110  Pavii. 
Ave..     Cleveland,     Ohio     441 14,     Phone;     .MAin 
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PROJECTION 

Now  unlimited  backgrounds  can  be 
yours  in  any  studio,  large  or  small. 

You  can  photograph  a  Swiss  Alps 
Winter  ski  scene  in  July  or  a  Summer 
setting  in  the  middle  of  January.  And 
you  can  photograph  them  in  brilliant 
color  or  black  and  white. 

With  the  FRONT  PROJECTION 
Background  System  the  walls  of  your 
studio  can  expand  to  include  a  whole 
world  of  real  or  imaginative  back- 
grounds for  a  new  dimension  in  Por- 
traiture. Illustrative,  Commercial,  and 
Industrial  Photography. 
Wnle  lor  our  brochure  today  and  see  for 
yourself  why  FRONT  PROJECTION  was 
called  'The  Htf  o/  the  1961  Profeasional 
Photographers  oj  America  Show. 


[¥:::::: 
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PROJECTION 

CORPORATION 


404  PARK  AVE.  SOUTH  •  PHONF  (212)  LE  2  8284 
NEW  YORK.  NEW  YORK   10016 


(Jhanne  ol  .Vddrcs.s?  Subsfril)ers  are 
a.sked  to  report  a  clianKe  of  m  Iress  as 
promptly  as  pos.sihic  to  the  Circ  I  ition 
Office  of  HrsiMcss  .S(  hi;i:n,  at  'Hi4 
Slieridaii  Hoad.  Cliicano,  llli,  .is 
(HXi2(i.  It  will  help  us  to  assure  prom;  ' 
delivery  of   your  cunent    piililicatioii 


(CONTINUED  FROM  THE  PRECEDING  PAGE  77) 
1-917.3  AC:  216.  Mike  Blacttnar;  1611  S.  B<..ston 
St..  7"i//.v«.  (^kla.  74119,  Phone:  LC  4-2128  \C. 
9I.S,  Hill  Hi;,ir;  1201  S.  W.  .Morri.son  .St..  Porllwul. 
On-.  97205,  Phone:  C.'Apitol  7-6497  AC::  .50.3 
lolin  T.  .Moore;  41  N.  1  I3th  St..  I'liihulilpliw 
Pa.  19107,  Phone:  WAIiint  3-0650  AC::  215.  Hay 
\\'.  Oakes;  220  (;rant  St.,  Pillshiirnli.  Pa.  15219 
Phone:  471-0145  \C.:  412.  .Mervin  C.  Rcvnolds; 
IS  S.  3rd  St..  Mciiipliis.  Tcnn.  3S103,  Phone 
lAcksoii  7-4313  AC:  901,  Stanley  Xolan;  2434 
S.  M.iruood  St..  Dallas,  Tex.  75215  Phone 
IIAn.ilton  S-()|09  .\C:  214.  Bill  Blair;  1  E.  Main 
St.,  Rkhvumd.  Va.  23219.  Phone:  Mlltoii  4-2973 
AC:  703.  Dan  Browmiiu;  4431  W.  .Xorth  Ave.. 
Mihraiiki  I-.  \Vi.\.  .53208.  Piione:  I'Ptown  3-0431 
AC:  414,  Hieiiard  Iloelke. 

B.\<  K(.»<)iM):  Founded  in  1920  in  C;l)icaKo.  In 
the  past  43  \ears.  has  H'own  into  a  national 
organization  of  28  offices  handling  rental  filnis 
for  schools,  churches,  chihs  and  indiistr\-.  In 
1 948  Ideal  hegaii  the  distribution  of  industrial 
filnis.  for  file  first  time  making  available  a  proven 
pasing  customer  list  for  the  distriI)ution  of  in- 
dustrial films  ser\ices. 

Seiuices:  Promotion.  piiblicit>-;  booking,  ship- 
ping, storage  and  inspection  of  prints  (elec- 
tronically); film  prograiiiining  (community  and 
school  groups);  film  prograniniing  (T\'  stations). 
Finnishes  montliK  reports  on  print  activit\-  and 
audiences,  all  supported  b\'  actual  signed  audi- 
ence reports;  advance  booking  notices  to  spon- 
sors; correspondence  and  confirmations  (to 
users);  merchandising  of  teaching  aids  and  other 
film-related  materials;  print  servicing  (ph\sical 
lumdling  ot  profession;il.  sales  and  T\'  piints). 
Oi'i;ii.\ri()\:  Prints  and  bookings  ;uc  serviced 
from  28  compaiiy-c-ontrolled  distribution  cen- 
ters. • 
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MODERN   TALKING    PICTURE   SERVICE,    INC. 

IIea<l((uartcrs  Office: 

3  Fast  54th  St.,  New  York,  N.Y.  10022 

Phone:  PLa/.a  S-2900  A  C  212 

Carl  Leii/,  President 

\\  .  H.  .MacCallnm,  Exeeiilive  Vice  President 

FIsie  Cox,  Treasurer 

Hal])}]  Del  C:oro.  V'lVc  President. 

('.iirpordte  Advcrtisiii'^  &  S(;/r.s  Priiiiintiiin 
ICchard  M.  Ilongh.  Vice  Pre.\:denl.  Sales 
W.  M.  Oard,  Vice  President,  Operations 
V    \1.  Kincheloe,  Promotion  Manager 

National  Sales  Offices 
New  York  S.m.es 
3  Fast  54th  St.,  New  York,  N.Y.  10022 
Phone:  PLa/.a  S-2900  A  C  212 
H.  II.  Hogers,  Vice  President 
J.  H.  W  itker 

Pjttsiu  iK.ii  Sales 
910  Pcnn  Avenue,  Pittsburgh  22,  Penna. 
Phone:  GRant  I -91  IS  A/C  412 

1).  P.  Konny,  in  Char^ii 

C;kmii\i.  !)i\  isio.v  Sales 
Prudential  Pla/a,  Chicago,  III.  fiOfiOl 
Phone:  Dl'.laware  7-3252  A  C  312 

Dan  Kater,  in  Charge 
Jack  I.iisk,  Jim  Davis 

Wksteun  Division  Sales 
Ui  S|K-ar  St.,  San  Francisco  5,  California 
Phone:  Yl'kon  2-9414  A  C  415 
Hobert  A.  KelK.  in  Charge 

Sol  TiiEUN  Division  Sales 
1029  K  Street,  \,\\'„  Washington,  D.C:.  2()(1()() 
Phone:  290-8400  A  C  202 
Jai  k  L:illey.  Vice  President 


MODERN  TALKING  PICTURE   SERVICE: 

Toronto  Sales 
1875  Leslie  St.,  Don  Mills,  Ontario,  Canada 
Phone:  444-7347  A  C  410 
BriRc  Thomas,  in  Charge 

DisTHiBiTioN   Offices 

Anchorage,    .\laska    (SI  1     8th    Avenue);    .\tlanta, 
Georgia  l712  Spring  Street.  N.W'.);  Boston,  Mass. 
(235    Stuart    Street);    Buffalo,    N.    Y.    (122    West 
Chip|)e\va  Street);  Ced;ir  Bapids,  Iowa  ( 129  Third 
Avenue,  S.W.);  Charlotte,  N.  C.  (.501   North  Col- 
lege Street);  C;hicago,  111.  (161   East  CIrand  Ave- 
nue); Cincinnati,  Ohio  (9  Ciarfield  Place);  Cleve- 
land, Ohio  (2238  Fiiclid  .Avenue);   Dallas,  Texas 
(1411     Slocum    Sticeti;    Denver,    Colorado    (922 
Bannock  Street);  Detroit,  Michigan  (4754  Wood- 
ward A\einic);  Harrisburg,  Pa.  (928  North  Third 
Street);  Ilonohilu,  Hawaii  (1340  Kapiolani  Boule- 
vard);  Houston,  Texas  (4084  Westheimcr  Road  I: 
Indianapolis,    Ind.    I  102    East    N'ermont    Street); 
Kansas  City,  Mo.  (3718  Broadway);  Los  Angeles, 
Calif.   (24()'0   West   7th   Street);    NIemphis,   Tenn. 
(214    South   Cleveland   Street);    Milwaukee,    Wis. 
(1696    North    Astor    Street);    Minneapolis,    Minn. 
(1114   Nicollet  Avenue);   New  Orleans,  La.   (715 
Girod  Street);  New  York,  N.  Y.  (Concourse  Shop 
#7,  10  Rockefeller  Plaza);  (315  Springfield  Ave- 
nue,   Summit,    N.    J.);    Omaha,    Nebraska    (1410 
Howard   Street);   Philadelphia,  Pa.   (1234   Spruce 
St.);    Pittsburgli,    Pa.    (910    Penn    .Avenue);    St. 
Louis,  Mo.   (621    Nortli  Skiiiker   Boiileviird);   San 
Francisco,  Calif.  (16  SjxMr  Street);  Seattle,  Wash. 
(2100    North    45th    Street);    Washington,    D.    C. 
(927    19th    St.,    N.W.);    Canada    —    Don    Mills 
(Metro  Toronto),  Ontario  (1875  Leslie  Street). 
Bac;kcbouni):    The    outgrowth    of    a    pioneering 
program   in   the  field   of  talking  motion   pictures 
by    Electrical    Research    Products,    Inc.,    a    sub- 
sidiary  of   the   Western    Electric   Co.,   formed   in 
1927  at  the  birth  of  the  commercial  sound  motion 
picture  mediiiin.  Modern  Talking  Picture  Service 
first    emerged    as    the    non-theatrical    department 
of  th;it  coinpaii)-.  .\ii  earK    pioneer  in  the  licens- 
ing and  operation   of  portable  projection   service 
for   indiistr\,   etc..    Modem's   present   trade   name 
was  adopted  b\-  its  licen.sees  in   1935  and  Frank 
.Arlinghaus,  then  of  ERPl,  was  placed  in  charge 
of    this    growing    activitv .     .Modern    became    an 
independent  corporation  on  Jul\'   1,    1937.  undei 
the   ownership   and   management  of   its   distribu' 
tion  employees. 

Services:  In  1965,  in  its  28th  \ear.  Modem 
represents  over  400  orgaiiiz;itions  from  industi-y, 
commerce  and  the  professions,  distributing  their 
public  relations  lilins  to  schools,  colleges,  indus- 
trial plants,  offices,  and  to  the  public  ami  prix.ite 
clubs,  and  social  groups  throughout  the  I'nited ' 
States  and  Canaila.  Other  primars  channels  of 
ilistribiition  in  which  Moilern  is  a  leading  spe- 
cialist include:  theatres  showing  sponsored  short 
subjects;  tcle\ision  stations.  Modern  operates  a 
network  of  32  regional  libraries.  I'or  sponsors 
utilizing  its  service,  the  compan\-  promotes,  ships, 
cle;ms,  repairs,  maintains  and  stores  their  films. 
.AdditionalK ,  it  c-oiiiits  audience  attendance,  re- 
cords their  coinnu'iits  and  fiiniishes  the  spon.sor  a 
montliK-  t;ibnl;ition.  Extensive  IBM  lacilities  ;Mid 
e(|uipmeiit  lor  i)romotion;il  printing  ;ir(>  main- 
t;iiiicd  ;it  New  York  lic.ul(|ii,utcrs.  .Ml  regiomil 
libr:iries  are  cduipped  lor  elcttionic  film  insjiec- 
tion  ;ind  handling.  In  19(i0.  Modern  established 
its  .Modern  Learning  .\iils  division  to  distribute 
educational  Minis  for  piirch;ise.  subs<.ription 
(serii's  rental)  and  lease-to-buy.  ML.\  distributes 
film  .series  developed  bv  the  Plnsical  Science 
Stiulv  CoMiinittee,  CIIFMsttidv.  Colonial  Willi- 
ainsbiug.  .SM.SC;.  ;uh1  others. 

Rii.ioNvi.  l''\(  iiAM.Es  are  loi;ited  in  .\tl.iiita, 
Boston.  Biiffiilo.  Cedar  Rapids.  Charlotte.  Chi- 
c  .mi\  (  iiiciiinati.  (  lev fhiiid.  D.ill.is.  Denver.  De- 
lioil.     1  l.irrisbiug.     Houston.     Indiiiiiiipolis.     Kan- 
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Which  of  these  releases  have  you 

seen  at  your  local  theatre  recently? 


Owen  Murphy  Productions,  inc. 

666       FIFTH       AVENUE 
NEW  YORK,  NEW  YORK  10019 

PLAZA     7-8144         AC     212 


In 
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MOTION  PICTURES 


pelican 


New  York  •  Chicago 


Si  ill  \\  riling  Scripts 
I  ruler  llic  Same 


Inspiring  Palm    I  ree 


Oe\('sle   CraiKliieei 

1U)X  1  17'.    .    SI".  THOMAS 

U.S.  VIR(;IN  ISINNDS 

Phone:  A/C  809  —  774-''770 

Please  call  collect 


(CONTINUED   FROM   THE    PRECEDING   PAGE    78) 

.MS  Citv.  Los  .-VnRelfs,  Mcmpliis.  Milw.inkee, 
Miiiiic.ipolis.  Now  OrU-aiis.  New  Yoik.  Omaha. 
i'liil.Kiflphia.  Pittshiiruli,  .St.  Louis.  San  Fiaii- 
cisio.  Seattle.  Siiinmit  (NJ*.  WasliiiiUtoii.  D.  C. 
as  well  as  in  Ilonoluln.  Hawaii;  .^nclioiane.  Alas- 
ka anil  Toronto.  Ontario. 

Si'KHai.  .\niviriKS  &  Pi  hlk  ation:  .\  physical 
iianillinn  service  is  niaintaineil  for  teihniial  pro- 
fessional and  special  films.  Recent  relerences 
for  spon.sor  reailiiiH  (a\ailahle  on  letterlieail  re- 
ipiest  or  b\  telephone  from  listed  sales  oliices) 
include:  Tin  Motlcrti  Filct  Book  of  S/)Oii.v()rc(/ 
Film  Distrihiitioii:  Tin-  OpjMrhinitii  for  Spoii- 
soTvd  Films;  Biisiiu'ss  Films  at  the  Moiics. 
How  to  Ri'iicli  the  Ttlcvi.sioii  Audiaicc  tcitli 
Business  Sponsorrcl  Films;  The  Tciii  A«('  Mar- 
led: and  Scries  Programming,  PR  Films  Free 
jrom  Modern  TV.  • 


* 


i^ 


ROTHACKER,   INC. 
Kothacker  Buildinj;,  241  West  17th  Street, 

New  York,  N.Y.  10011 
iMionc:  9.S9-2929  A  C  212 

l)(>iii;las  1).  Hothacker,  Jr.,  President 
W.  Stanfield  Cooper,  Vice-President 
Edw.inl  F.  Psotta.  Viei-President 
Ma\nie  R.  Dawson,  'seerrianj-Treasnrer 
R.MKCHorND;    Kstahlished   in    1910   as   the   Roth- 
acker  I'Mlni  Manufacturini^  Co..  pioneer  producer 
and  distributor  of  sponsored   films,   the  orgaiii/a- 
tion  was  subse<iuentl\    rcor^ianized  as   Rotliackcr. 
Inc.,  and  is  currentK  enjiaged  in  specialized  busi- 
ne.ss  film  distribution  throughout  the  world. 
Skhvices  .\ni)  Opeuations:   Distribution  ot  spon- 
sored    business     films    through     theatrical,    non- 
theatrical  and   television  outlets  is  handled   from 
the  New  York  office  and  the  \arious  distributors 
tlnoughont   the   United   States   and   Europe.    Em- 
pliasis    is    put    upon    reaching    e.xactK    the    audi- 
ence  the   sponsor  wi.shes   to    reach;    and   this   in- 
ili\idu;d  approach  is  accomplished  through  separ- 
ate   iMomotional    cami^aigns.    audience    selection, 
publicitN      and     ph\sical     luindling     done     on     a 
separate  basis  for  each  film.  \  general  catalogue 
is  not  published  since  each  title  receives  an  exclu- 
si\e  handling,  thus  ;issuring  the  sponsor  ol   more 
com|)lclc    identification    and    a   closer   tie-in    with 
his    film.    Prints    are    all    hand-inspected,    sound- 
read.  cle;med  and  repaired  and  a  lomplete  record 
niiiiiitaineil   on   condition   of  each   print.   .An   indi- 
viduiil     print     i)rc,ik(lo\\  n     with     classification     is 
always   available   and   print    lifetime   gu;uantee   is 
offered  as  part  of  a  speciid  service.   MontiiK    ex- 
hibition reports  sent  with  full  information  of  each 
showing.     Special     (|uestionn;iires     and     personal 
;ittend;ince    at    screenings    ])rovide    addition;il    in- 
foiniation  and  can  be  ke\ed  to  supplement  com- 
panies' otiier  ))ublic  relations  ellorts. 
I'oHKK.N  Disrmm  rioN:   in  ;idilition  to  lull  co\er- 
age    throughout    the    I'nited    States    .mil    Canada. 
Rothacker,    Inc..    oflers    international    distribution 
service    for    Europe    and    the    Orient.    The    m;iin 
basis   of   operation    is   from    Ciermany    with   other 
distributors   located    in    Enghmd,    France.   Scandi- 
na\ia,   the   Renelnx   countries.   ItaK    and   Switzer- 
land. The  foreign  ilistribntion  is  h;indied  in  b;isii- 
;dl\  the  same  manner  as  the  domestic  with  speci;d 
emphasis    on    audience    selectivity    and    a    high 
standard  of  the  circulation  of  each  film  title.  As 
this  l\pe  of  activit\'  contiimes  to  grow  throughout 
Europe,   the   number  of  specific  outlets   in   spe- 
cialized categories  continues  to  increase.  • 


* 


this  symbol,  .ippi'aiing  over  a 
distributor's  listing,  indicates  tluit  (iisi)l.iy  adver- 
tising containing  addition;il  and  uselul  reference 
data  ajipears  in  other  p;iges  of  this   |.5th  Annual. 


INC. 


10022 


STERLING   MOVIES   U.S.A., 
E\eculi\e  Office: 
.37.1  Park  .\venue.  New  York,  N.^  . 
Phone:  JlUlson  6-1717  A  C  212 

Charles  !•".  Dohiu.  President 

Sophie  C.  Hohne,  Senior  Vice  President 

C.  Roger  Cahaney,  Executive  Vice  President 

Morton  J.  l-'ink.  Vice  President,  Director  of 

Sales 
Gordon  J.  Henipel,  Director,  Research  and 

Development 
Y'incent  J.  Clapuzzi.  Director  of  Operations 
Herbert  T.  (ireen.  Manager,  Closed  Circuit 

Television  l)i  ])(irliiient 
Edward  .\twood,  Manager,  S'eusiilm  Depart- 
ment (  Xews-Sereen  ) 

National  Sales  Offices 
.^T  New  Yohk 
.37.5  Park  Avenue  l()022 
Phone:  JUdson  fi-1717  A  C  212 

Morton  j.  Fink;  Sophie  C.  Hohne;  Ray  \V.  S;ilo 

.\t  Washington,  D.  C. 

n.'iO  Pennsylvania  .\venue,  N.  W.  20206 

Phone:  298-.'>980  A  C  202 

Frank  J.  Ibivlirek.  Hegional  Sales  Manager 

At  Chicago,  Illinois 

200  South  Michigan  Avenue  60604 
Phone:  939-60.56  A  C  312 

William  J.  Tro>.  Vice  President 
Frank  Niipliin 

At  Los  .\ni;ei.es,  CALiFonNiA 
6290  Sunset  Boulevard  9002.S 
Phone:  Hollywood  7-3739  AC  213 

Ralph  H;ifik.  Rcnioiud  Sola  Manager 

Regional  Film  Exchanges:  Eastern  Area:  Tele- 
vision  Center.   :?7.5   Park   Ave..   New  York.   N.  Y. 

10022.  Phone;  ]V  6-1717  AC;  212.  Ophelia 
HrussaK.  Manager;  Oi)erations  C:cntcr  Eastern 
Exchange:    43    W.    61st    St.,    New    York,    N.    Y. 

10023.  Phone;  jl'd.son  6-1717  AC:  212,  Vincent 
J.  Capuzzi.  Director  of  Operations.  Joseph  Silver- 
mintz.  Comptroller.  John  Saitta.  Data  Process 
Dcpt.;  Midwest  Exchange:  200  S.  Michigan  Ave.. 
C:hicago.  III.,  60604.  Piione;  9.39-60.56  AC!;  312. 
Donald  rhorkel.son.  Manager;  Southwest  Ex- 
change:   100   Uni\ersit\-   Ave.,    Fort   WOrth.   Tex. 


76107.    Phone;    EDison 


nst    AC;    817,    1.    L. 


Miller  Manager;  Western  Exchange:  6290  Sun- 
set Rlvd.,  Los  Angeles,  Calil.  90028.  Phone; 
HOllvwood  7-.37.39  AC;  21.3.  Ralph  Ralik.  Re- 
gional Sales  Manager;  Ciinadian  Sales  Office  and 
Film  Exchange:  4980  Ruchan  St..  Montreal  9. 
Quebec.  Phone:  737-1147  AC:;  514.  joim  Lush. 
Sales  Manager. 

Services;  NatioiuJ,  region.d  .mil  special-market 
distribution  of  sponsored  motion  pictmes  to  tele- 
vision st;itions.  Non-tele\ision  distribution  in- 
cludes; Professioiud  audience  jirogranis  to  speci- 
fied individuals  in  business,  indnstrv  ;ind  the  pro- 
fessions; Sileetivi-  au(li(  nee  progr.uns  to  siiecifieil 
()rg;miz;itions;  Ceneral  atidienec  prognuns  to  ;ill 
known  ;uid  picierred  .iilult  groups.  School  distri- 
bution to  high  schools,  junior  high  and  elenieii- 
tar\.  Services  include;  promotion.  iinblicit> .  print 
insiiectiou  ;md  mainlen.mce.  shipping,  .mil 
reports. 

News-Siueen;  S\nilication  ot  sponsored  news- 
fihn  stories  to  TV  stations.  Sei-\ices  include; 
script,  production,  editing,  promotion,  distrilm 
tion.  report  of  uses  obtained.  • 
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suddenly... 

other 
audio -visual 

projectors 
are  obsolete 


7-/ie  jayarK-8#s/fere/ 


JAYARK-S  .  .  .  The  first  low  cost,  high  quahty, 
fully  automatic.  8mm  sound  motion  pictiuf  pro- 
jector. Just  lift  the  lid,  insert  the  cartridge  and 
push  the  button.  Your  st()r\'  explodes  onto  the  big 
12"  screen  in  color  or  black  and  white.  No  thread- 
ing ever!  No  rewind!  The  cartridge  plavs  2  to  26 
minutes— stops  when  finished  or  repeats  auto- 
matically. A  light,  light  16  pounds  and  only  13" 
high,  the  JAYARK-8  is  amazingly  portable.  And 
...  it  is  a\ailable  for  immediate  deliver)'  at  an 
astoundinglv  low.  low  price!  See  for  vourself— 
mail  the  coupon  todav. 


Copyright  Jayarlc  Instruments  Corporation  19M        Patents  Pending 


f .     ^ •         '  "  N 

Ja\ark  lii.stninutitN  C^oipiiLiUoii  HS-3 

7.3.3  Thiril  .\\fniic 
Xi-w  York.  NY.  10017      Ti-l»-plioiic  1\1  TN  7-3232 

Plea.se  givi-  inc  more  infurmation  about  the  J,\Y.ARK-8: 
N'anv  I'Ikmic 


Company 
Address  _ 
Citv 


Stat  I 


:lc. 
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Business  Films,  Libraries,  Adver- 
tising Companies,  Film  Distribu* 
tors.  Etc.,  Vacoomate  Corporation 
offers  quick  relief  for  film 
headaches— bringing  to  you  many 
services  you  have  urgently 
sought. 

FILM  CLEANING 
INSPECTION 

AND   REPAIR 

• 

SPOOLING  &   SHIPPING 

OF   TV   COMMERCIALS 

• 

FILMSTRIP   CUTTING 

AND   CANNING 

• 

FILM   PROTECTION 

Vocuurnate  Corp.  gives  you  the  fine  super 
Vacuumale  film  process  ior  protection 
against  wear,  oil,  fingermorks,  scratches 
ond    climatic     changes. 

FILM   DEPOSITORY 

Films  are  cataloguetJ  and  stored  with  us 
owaiting     your     shipping     instructions. 

• 

PACKAGING  AND  SHIPPING  OF 
FILMS  .  .  .  FILMSTRIPS  AND  DISCS 


NO-EN 

FILM  TREATMENT 

fa 


GIVES  TROUBLE  FREE  EXTRA  LONG 

REPEATER  FILM  PROJECTION  FOR 

YOUR  ADVERTISING  CONTINUOUS 

FILMS  . . . 


If   only    a    tingle    reel    or    many,    Vacuumat* 
will  serve   you   well.   Write  for  informotion 


Yicuumm 


Specitil/ils  ill 
niiii  I  hi  11(1 1  ill  (^  Sei    ices 

427  W.  42nd  St.,  New  Yor.    N.  Y. 


UNITED    WORLD   FILMS,    INC. 
Ilcad(|u;irtci^  Ollicc: 

221  Park  .\ venue.  South,  New  York,  N.Y.  1000.3 
Plu.iu':  SPriiiK  7-f)f>00  A  C  212 

1. lines  M.  l"iiiiK'\.  Pn.siclrul 

\!iiira\   (iooiimaii.  Vicc-Prcsiilciil.  Caslh   rack- 

(I fled  I'iltiis 
loliii  D.  Dt'smond.  \'ici-rr<sicl(  lit .  DisliihiilUni 

S(  rviccs 
Donald  I'k'cIkt)!.  Director,  Advertising  & 

Sd/iv  Promotion 
\\  illiaiii  li.  Lanl).  I^iriiior.  Public  R(liition.s 
1-lduard  S.  Hilcy.  Director  of  Purcliasiuji 
I'l.ink  J.  (iillliaus.  Maiuificr.  Brwich  Opcrutiims 
Aillinr  MfLaiijlldin.  Director.  Sponsored  Film 

DefxirtiiK  lit 
('liailfs  Mcfiiattx  .  Assistant  Director. 

Spoii.\(>retl  h'ihii  Distribution  Services 
l.co  15.  (;iK'l])a.  M<nuiiX(r.  Educatiomd  Films 

Department 

.\i:w  VoiiK  l<i:(.ioN.\L  AniA 
221  Park  Ave.,  New  York,  N.Y.  10003 
Phone:  -SPring  7-6600  A  C  212 
lldhcit  Sidel.  Manager 

(!iii<  A(.()  Rkcionai.  .'\hka 
.542  S.  Dearhorn  .St.,  Chicaso,  111.  6060.'5 
Phone:  WAhash  2-7840  A  C  312 
W'altpr  Zilka.  Manager 

Los  Ancki.kn  Rkcionai.  Ahf.a 
7374  Melrose  Ave.,  Los  Angeles,  Calif.  90046 
Phone:  VVEbster  S-6I25  A  C  213 
\\  illiarn  Powers.  Manager 

Vimri.wn  Hkcionai.  .^uka 
r>(123  N.K.  Saiuh  Blvd.,  Portland.  Ore.  97213 
Phone:  ATlantic  1  9732  A  C  ,503 
I'l.inls  Sclinl/,,  Manager 

.'\  Il.ANTA  RkCIONAL  AhE.\ 

287  Teehwood  Drive,  Atlanta,  Ga.  30313 
Phone:  JAckson  ,3-6201  A  C  404 

j.  I  liint.  Manager 

Dallas  Hlc.ional  Ahka 

6434   Maple   Ave.,  Dallas,  Texas  752.35 

Phone:  I'l.eetwood  2-1S.30  A  C  214 

I*.  [  low  aid.  Malinger 
H\(  Ki.iioiM):  I'nited  World  Films  was  oijiaiii/cd 
in  l')tfl  It  is  part  ot  tlie  Music  f'oiporation  of 
.Vmciiea,  wliieh  iiulndes  l'ni\ersal  Pictures  Co.. 
Inc.,  Dc'cca  Ret-ords.  Inc..  and  M(^A-T\',  Inc.  In 
1946  I'nited  World  Kilnis  purchased  the  Bell  & 
Howell  Kilin-O-.Sound  lihraiN  which  was  the 
largest  lilin  lihrarx  operating  in  the  I'nited  States. 
In  1916  rnit(<d  also  purcliased  ontrij;ht  Castle 
Kilnis,  the  largest  producer  and  distrihntoi-  of 
8nmi  and  Uiinni  sound  and  silent  motion  pictures. 
.Si;ii\  i(:i:s;  Since  its  organi/ation,  I'nited  World 
Films  lias  distributed  sponsored  films  for  indus- 
try'. Distribution  is  conducted  h)r  non-theatrical, 
tele\ision  and  theatrical  iuidiences  through  43 
distribution  offices  located  throughout  the  I'uited 
States.  I'nited  also  produces  and  distiibutes  class- 
room fe:K  hiug  lilms  to  the  nations  schools.  It 
makes  a\:iilabl<'  on  16nuii  film  :dl  of  its  own  com- 
pan\  (  I'uix'ersal )  fejiture  theatrical  titles  along 
with  selected  features  from  P:u amount  and  J. 
Arthur  Hank.  Demand  lor  its  lilms  lomes  from 
cliihs,  business  organi/ations.  colleges,  universi- 
ties, high  sdiools,  women's  organi/ations,  agricul- 
tural groups,  etc.  These  audiences  are  const:iutl\ 
increasing  and  I'nited  uses  this  souicc  ol  fresh 
new  audience  contacts  for  distributing  ihcir 
clients"  sponsored  lilms.  In  (he  distribution  ol 
their  clients'  35mm  sponsored  films.  I'liiled  uti- 
lizes the  the:itrical  knowledge,  ex|5erience  and 
contacts  of  Universal  Pictures,  its  ]iarenl  compa- 
ny. Hv  reason  of  its  alfinitx  with  MC.\.  I'nited 
has  the  added  opporlunitN  to  he  in  constant  con- 
tact  with   the  program  departments  ol    television 


stations  ihidughout  the  c<)uiitr\.  These  contacts 
are  used  b\  I'uited  in  arranging  showings  for  its 
clients"  films. 

PnoMtn  ION  AM)  Pt  Hi.K  riv:  I'luled  not  oiiK  pid- 
duccs  indi\idual  advertising  and  brochures  for 
eacli  of  their  dic^nts'  pictures,  but  also  lias  a\ail- 
•ible  the  extra  acKertising  exposure  via  listings  in 
other  lilm  c:italogs  produced  1)\  the  compan\  and 
distrbiuted  to  Uimni  audiences.  I'nited  main- 
tains booths  and  exhibits  at  the  important  coii- 
\cntion  and  audio-visual  demonstration  centers 
throughout  the  world. 

Print  Sehvices  and  Maintenance:  Because  it 
is  part  of  a  professional  motion  picture  distribu- 
tion organization.  I'nited  maintains  tlie  highe.st 
standiird  of  inspection.  Prints  are  inspected  and 
cleaned  utilizing  the  latest  electronic  ecpiipment. 
Scr;itclied  prints  are  repaired  under  a  special 
film  coating  process.  L'nited  al.so  shares  in  the 
cost  ol  replacing  ain  prints  damaged  during  the 
eark  \ears  of  distribution. 

Film  I'slhs  Kvahation  Rkpohts;  Certified  .it- 
tcudancc  report  forms  are  supplied  to  the  client 
on  ever\'  showing. 

MoNiULV  Rkports:  The  sponsor  receives  de- 
tailed pciformance  reports  whicli  suppK  audience 
information  b\  t\pe  and  size.  A  detailed  re- 
caiiitulation  of  tlie  cumulative  total  audience  is 
sui)plied  each  month  together  with  information 
on  number  of  showings,  Ixiokings  and  the  like. 
Televi.sion  Depaht.ment:  This  department 
specializes  in  the  distribution  of  client  sponsored 
films  to  commercial  and  educational  T.\'.  stations 
utilizing  T.V.  station  contacts  of  MCA. 

riUAiuK  Ai.  Film  Dkpahtmknt:  Through  this 
department,  arrangements  are  made  for  cpialitv 
theatrical  distribution  dates  utilizing  the  exper- 
ience and  theater  contacts  of  the  parent  finii. 
I'niversal  Pictures.  The  latter  companv'  has  had 
over  50  vears  experience  in  theatrical  distribu- 
tion and  was  the  first  organized  motion  picture 
companv  in  the  inchistrv .  I'nited  also  makes  ar- 
rangements for  its  sponsored  clients  through  its 
(ilm  editing  staff  to  produce  3.5nim  prints  Iroin 
e.xisting  16mni  iirints  via  a  s])ecial  ])rocess.  These 
3.5mm  i^rints  are  thereafter  exhibited  in  the  na- 
tions theaters.  Professional  advertising  is  em- 
ployed In  I'nited  in  the  exploitation  of  its  cli- 
ents' films  in  the  theatrical  distribution. 

XoN-TilLAiHKAL  DiviSKiN:  Clubs,  Organizations, 
colleges,  universities,  men's  and  women  s  groups, 
high  .schools,  agricultural  groups,  etc.  are  but 
some  of  the  audiences  sujiplied  to  their  clients 
bv  this  division  ol  I'nited.  I'ilm  sliovvings  are 
arranged,  advance  booking  notices  su|>plied. 
monthlv'  reports  and  recapitul.itions  utilizing  au- 
tomatic business  inachiues. 

SpoNson-C;i:M-.iiAri;i)  Disimm  riox:  W'hiMc  a 
client  wishes  to  solicit  ;ind  obtain  bookings  him- 
self. I'nited  ]ir(iv  ides  the  plivsical  handling,  in- 
s]iection,  storage  and  distribution  of  such  lilni^ 
utilizing  its  professional  exi)erience  and  l;icili- 
ties.  .\dditioual  services  include  "custom  "  pro 
motion  and  national  research  can  also  be  obtain 
ed  under  this  tv  pe  distribution. 

"CirsTOM"  Sehvices:  United  prochices  a  "cnstoin" 
service  which  includes  promotional  kits  sup]ilie(l 
(under  a  special  contract  service  with  its  cli<nt 
!)>•  I'nited  to  each  film  audience.  This  gives  tlu 
sponsored  client  the  added  public  rel.itions  ef 
feet  surrounding  each  local  commuuitv  lilm  (lis 
Iribution.  It  is  accomplished  hv  United  s  public 
itv  division  and  advertising  stall  which  piep:ne' 
special  news  relea.ses,  film  guides,  adverlisiii). 
iiKi(s  :ind  special  posters  lor  u.se  bv  local  lilii 
cvhibiting  audience. 

Naiionai.  Ri;si:ah(  II  I'ai  ii.nii-s;  United  has  en 
gaged  a  national  rescMich  organization  on  :i  per 
manent  basis  lor  the  purpose  ol  conducting  : 
detailed  rese:irch  on  (|uesli()us  ol  import:mce  aii( 
inl<'resl  to  its  clients.  .Such  things  :is  ])releirei 
length  ol  lilms,  content  and  the  like  is  obl.iinec 
Ironi  audiences  tliroughoiif  the  countrv  • 
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I330     NORTH    VINE     STRCET 

HOLLYWOOD.  CALIFORNIA    e0O2S 
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MOTION  PICTURES 


pelican 


New  York  •  Chicago 


COIVIPCO 

jirofpsiioiutl  (iiKililY  rerh  and  cans 
(iri'  jiri'lrrri'il  In... 


llii-  I  iistiimrrs 
of... 

■w  I  I,  i»  I  :v  ci 

for  Utiiinnt 


Only  Compco  offers  'a  new  dimension  in 
quality"  recognised  and  accepted  by  leaders 
in  the  movie  making  Industry,  r-ompco!.  su- 

prrioriiy  is  iitliilmtrd  tn  ^i  new.  major 
advance  In  dim  reel  'onstnictlon— result- 
ing In  truly  pro/ei»u<n'il  neli  that  run 
truer,  imoother.  providin'  Imtimi-  protcr. 
Hon  to  valuable  film,  i  ^  m.|.<i,  ri<l'  .md 
cans  are  flnlshed  In  a  i  .'1.  nMstanl 
bakcd-on  enamel,  and  an-  i-.iil.<Me  In  al) 
16  mm. sizes — 400  ft.thru  23lii'  i'  Kur  deUill'- 
and  pnrfs  write  to 

COMPCO   corpo  on 


Overseas    Distributors 
of  Sponsored  Pictures 


INFORFILM 
lifad(|iiarti'r>  Oil  ice: 

1-47  avc.  Ac  rilippodrome.  Brussels  5.  Rclgiiim 
PhcMie:  47.10.03-17.28.77 

I  ni  Hiitciiii.ins.  C.iiu  rill  Srcr(  tan/ 

MKMBER  COMP.AMES 

.-Kiistriilia:  ,Si\(<>cii  MilliiiK-lic  .Aiistralia,  Ho.x  4478 
C.I'.O..  S\tliit\,  .Australia. 

Belgium:  Sofedi.  147  aviMuic  dv  I'Hippodronii', 
Hnis.si'js  .1. 

C^aiiuda:  .ModcTii  Talkinii  Pittme  Service.  187.5 
Leslie  Street.  Don  .Mills.  Ontario. 

Denmark:  A  S  Intorinati\  Film,  Astricl\ej  13, 
Kastrup.  Kobenhaxn. 

France:  Cefilin,  '31  axenne  Pierre  ler  de  Serliie, 
Paris  Hi. 

Ciermaux :  Konleren/,  der  Landeslilnulienste, 
Hlieinaliee  39,  Bad  Codesber^, 

Great  Britain:  Soiind-Serxices  Ltd..  \\  illcm 
(descent,  .\leitoii  Park,  London  S.W.  19. 

Jtaly:  Difi,  3  \'ia  Domenico  Cheliiii,  Rome. 

Japan:  Kdiieatioiud  Film  Exchange.  3  Ginza 
Xislii  fi-C'liome,  f.'hiKiku.   Tokx  o. 

Netherlands,  'leehnieal  Film  Centre,  Stadhoii- 
derslaaii  1,32,  The  Hague. 

Nexv  Zealand:  The  H.  J.  .\sht()n  Compain-  Ltd., 
Box  2541,  Auckland  SE.5, 

Sxx'eden:  Sxxedish  Council  for  Personnel  Adminis- 
tration, W'arfxinger  Nag  26,  Stockholm  K. 

Sxx'it/.erland:  Schmalfilm  Zentrale,  Eriachstr  21, 
Bern;  Seliwcizerisehes  Film-Archix-,  Aiikerstrasse 
3.  Zniich  3  3fi. 

United  States  of  America:  Modern  r.ilking  Pic- 
ture Serxice,  3  East  .54th  Street,  Xe\\  York,  N.Y. 
10022. 

B.xcKCHOt'M):  An  iiiteniational  association  of  spe- 
cially-selected distributors  of  infonnational  films. 
It  cox'crs  a  large  part  ol  the  xxorld  xxith  a  poten- 
tial audience  of  566  million.  Important  interna- 
tional sponsors  are  already  using  the  scrxices  of 
liilorlilin  for  international  circulation  of  their 
films. 


Services:  Inforfilm  members  relieve  sponsors 
of  all  the  aihuinistrative  and  phxsiciil  handling 
of  films.  Interested  sponsors  can  contact  the  In- 
forfilm member  in  their  country  or  the  General 
Secretariat  in  Brussels.  The  tariff  of  distribution 
through  the  .seivice  is  S3. 00  per  booking,  inclu- 
sive. 


RANK   FILM   LIBRARY 
■\intree    Road,    Perivale,   (ireenford,    Middx. 
Phone:  Perivale  (iOfifi 
C:al)les:  fiebescope-Creenford 

.\.  H.  Hodge,  ExccuHk'  Dirrrtor 

,\.  II.  Hall,  Dcpittij  Ccncml  M(map,cr 

L.  I'"rancis,  l-'ilin  Sales  Maiuificr 

I).  H.  Pluck.  rHw  Hire  Maiuifitr 

J.  .\laltby,  Export  Minuincr 
BxcKr.iioi'ND:    The    largest    16mm    film    distribu- 
tion librarx-  in  Europe,  fouiuled  in   1933,  special- 
ising  in    entertainment,   education    ami    industrial 
training  films. 

SinxK  i;s;  Film  Librarx  facilities  inclniling  pro- 
motion, adxertising  in  tratle  and  business  pub- 
lications, organisation  of  business  meetings.  Serx- 
ice studio  for  foreign  language  narration  and  dub- 
bing, titling,  editing  and  print  production.  Spe- 
cialist serxice  for  sponsors  outside  British  Isles. 
I'iii)lislies  a  "Sponsored  Film  Catalogue"  and  a 
((uarterlx  "Film  .\exvs"  distributed  to  each  ad- 
ciress  on  mailing  list. 

TECHNICAL  FILM  CENTRE 
152  Stadhouderslann.  The  Hague.  Netherlands 
Phone:   The  Hague  .55.83.00;  Cables:   TECH 
FILM 

K.  I.  Blaauxv,  .A/«n«g/ng  Director 

L.  deX'ries,  Minuifiiiifi  Direetor 
Services:  A  serxice  to  industrx-,  commerce 
and  education  in  the  fields  of  distribution,  pro- 
duction and  utilization  ol  tilnis.  lilinstrips,  etc. 
Sponsored  film  distribution;  production  ot 
sound  filnistrips  and  slides;  sales  of  andio- 
xisual  equipment.  Artxvork  studio;  filmstrip  lab- 
oratorx'.  A  free-loan  film  librarx'  is  rim  as  part 
of  the  general  lending  library  .service.  Promo- 
tion through  catalogues,  a  montblx-  magazine, 
press  releases,  direct  mail.  .Monthly  reports  on 
utili/;ition  of  films.  Mainteiumce,  storage  and 
handling.  Dutch  and  foreign  language  dubbinp 
in  TFC  sound  studios.   Member  of   Inforfilm. 


\vailable  now!  Case  histories  explain  . . , 
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HO>V  3  COMPANIES 

USE  FILMSTRIPS  TO  HELP 

SALESMEN  SELL 


Filmstrips  can  help  train  your  salesmen  —  can  help  you  sell  a  product,  a  service, 
an  idea. 

Here  are  ttiree  case  histories  tlial  explain  how  filmstrips  have  been  used  success- 
fully—by Field  Enterprises  Educational  Corporation  to  train  book  salesmen  — 
by  Dodge  Manufacturing  Company  to  interest  distributor  salesmen  in  a  unique 
flexible  coupling  —  by  Iowa  Manufacturing  Company  to  sell  prospects  on  the 
benefits  of  a  paving  machine. 

Each  case  history  is  brief,  to  the  point  —  tells,  (1)  objective  of  filmstrip,  (2)  how 
objective  was  accomplished,  (3)  results,  and  (4)  total  cost.  For  copies,  write  or 
telephone  .  .  . 


I     N     C     f)     1.^     |)    C    C    >1    "3     C     D 
Producers  of  motion  pictures  and  filmstrips 


1819  Ridge  Avenue 


DAvis  3-5700 


Evansfon,  Illinois 


BUSINESS   SCREEN 


SCENE  FROM  "THE  NEW  WORLD  OF  K"  FILMED  IN  JAPAN  ...  IN  35MM  TECHNICOLOR 


Empire  Photosoinid  is  our  name 
The  world  is  our  soiindstage 

In  current  production  with  16mm,  35mm  (standard  and  techni- 
scope)  and  70mm  Technirama.  Our  recent  honors  and  awards 
include:  Cine  Golden  Eagle;  Edinburgh,  Venice  and  San  Francisco 
film  festivals.  May  we  help  you? 

I 

^,^      MAIN  STUDIOS  &  OFFICES:  4444  W.  76TH  ST..  MINNEAPOLIS  •  PHONE  920-3020  •  A  C  612  CABLE  EPS  •  TELEX  029-5317  •  AGENTS:  London.  Rome,  ToKyo 
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One  Stop  Shopping 


All  these  services  are 
available  only  at 
COASTAL...  the 
East's  most 
modern 
optical  house 

Optical  and  Special  Effects 
in  Color  and  B&W 

Animation 

Art  and  Design 

Stop  Motion  Production 

Insert  Shooting 

Still  Photography 

Liquid  Gate  Printing 

Ultrasonic  Film  Cleaning 

Day  and  Night  Shifts 


O^astal 
ilm 
ervice,  inc. 


45  West  45th  Street  /  New  York,  N.  Y.  10036  /  212  JUdson  2-7780 
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MiilliiiK-ilia  ('.l;is>r«M»m  Sets  an 
Kxaiiiplt-   l<ir   lii<lii>lr>.   ScluioU 

•fr  "The  MIL"  is  a  thoatcr-like 
classrcH>ni  at  the  University  of  Wis- 
consin which  features  audio-visual 
aids  as  an  essential  part  of  the 
course. 

The  University's  Multimedia  In- 
structional Laboratory  is  a  prac- 
tical, even  if  experimental,  pro- 
gram designed  to  improve  teaching 

The  classroom-lab  has  a  large 
screen  in  the  front  of  the  room 
which  becomes  animated  as  soon 
as  the  professor  begins  his  presen- 
tation of  his  course.  Up  to  three 
images  can  be  projected  onto  the 
screen  simultaneously  as  the  lec- 
ture proceeds. 

Operated  via  rear  screen  projec- 
tion, the  MIL  installation  includes 
a  16mm  film  projector,  slide  and 
film  strip  projectors,  an  opaque 
projector,  tape  recorder,  record 
player,  closed-circuit  television  and 
an  overhead  projector. 

A  full-time  engineer  watches 
over  each  production,  which  is 
controlled  by  a  triple-panelled  con- 
trol board. 

MIL  was  established  at  the  Uni- 
versity at  the  urging  of  Prof.  John 
Guy  Fowlkes,  director  of  the  Wis- 
consin Improvement  Program.  He 
first  became  interested  in  the  multi- 
visual  technique  for  large-group  in- 
struction in  1960  when  he  saw  an 
exhibit  presented  by  the  U.S.  De- 
partment of  Agriculture  in   India. 

The  exhibit  used  a  large,  5-part 
screen  to  project  269  slides  from 
the  rear  by  five  projectors,  with 
one  to  five  slides  being  shown  on 
the  screen  at  one  time.  A  tape- 
recorded  narration  and  slides  were 
presented  automatically  and  siniul 
taneously. 

In  February.  1961.  with  $50.m 
Prof.  Fowlkes  established  the  Mil 
on  the  Wisconsin  campus.  Sincv 
then  another  SI 5, 000  has  beer 
spent  on  equipment  and  design. 

Twenty-five  classes  have  beei 
conducted  in  the  MIL.  and  it  i' 
currently  operating  at  capacit; 
schedule  from  7:45  a.m.  througl 
2:25  p.m.  The  remaining  hour 
are  used  in  pre-setting  the  equip 
ment  and  for  run-throughs  witi 
the  course  professors. 

Course  preparation  can  take  U| 
to  120  hours  for  a  single  presenla 
tion.  The  professor  presents  . 
rough  outline  and  notes  on  thi 
course  to  a  programmer,  who  thei 
works  with  a  team  comprised  o 
one  of  the  professor's  teaching  as 
sistants,  an  artist,  photographer 
script-writer  and  typist. 

Currently  over  40  U.S.  college- 
have  similar  a-v  installations  oi 
are  planning  to  install  them  • 

BUSINESS    SCREEN 
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INSTANT 
MOODS! 

. . .  the  freshest,  brightest 

backgrounds 

for  off-the-shelf  originality 

in  any  production. 

The  world's 
most  comprehensive 
music  library... 
famous 

CHAPPELL 

RECORDED 

BACKGROUND 

MUSIC 

LIBRARY 

has  every 

musical  combinatien... 

full  orchestra... 

solo  instruments, 

accordion  to  xylophone. 

Available  on 

78  rpm  discs, 

1/4 " tape, 

16  mm  or  35  mm 

magnetic  film. 


Completely  catalogued 

with  cross  references 

for  quick  and  easy 

selection. 


Educational  Institutions 
given  special 
consideration. 


SEND  FOR  CATALOGUE 


SOLE  REPRESENTATIVES 

IN 

USA    AND  LATIN  AMERICA 

C  OR  POR  AT  ION 
117  West  46th  Stret  i 
New  York,  NY    KXXJC 
Phone:  212  PL  7-3641 


American  Medical  Association's  Film  Library  Sets  i 

Distribution  Record  With  10,735  Bookings  in  1964 


A  Total  oi  10.735  medical  and 
health  films  svcrc  loaned 
to  physicians,  hospitals,  medical 
schools  or  other  professional 
groups  by  the  American  Medical 
Association  Film  Library  during 
1964. 

Many  of  the  films  were  em- 
ployed as  cckicational  material  for 
|ihysicians.  medical  students  and 
nurses. 

Largest   Bookings   in   History 

The  number  of  bookings  was  the 
greatest  ever  recorded  at  the  li- 
brary. In  fact,  total  bookings  have 
increased  each  year  since  1955 
when  3,007  were  recorded,  accord- 
ing to  an  analysis  prepared  by 
Ralph  Creer.  director  of  the  AMA 
Department  of  Medical  Motion 
Pictures  and  Television. 

C'rccr  also  noted  continuing  wide 
distribution  and  acceptance  of  the 
catalog  of  selected  "Medical  and 
Surgical  Motion  Pictures,"  pub- 
lished by  the  AMA. 

More  than  3,000  available  mo- 


lion  pictures  dealing  \sith  every 
jiliase  of  the  healing  arts  are  listed 
in  the  new  book.  Listings  are  kept 
up-to-date  by  computer  processing. 
Copies  of  the  catalogue  are  still 
available  at  $5.00  a  copy  to  ad- 
dresses in  the  U.S.,  U.S.  posses- 
sions and  Canada.  $5.50  to  for- 
eign addresses. 

Most  .-Vctive  Usitn  i)f  l.ihniry 
Analyzing  1964  film  bookings 
further,  he  said  that  the  largest 
single  users  of  films  from  the  AMA 
library  were  civilian  hospitals  and 
schools  of  nursing.  Every  U.S. 
medical  school  except  one  also 
used  the  services  of  the  Film  Li- 
brary during  the  year,  and  medical 
societies  were  increasingly  heavy 
users. 

The  library  now  consists  of 
1.829  copies  of  41 K  films.  The 
total  includes  I  1 3  health  films 
which  can  be  used  by  physicians 
who  are  invited  to  address  lay 
groups.  A  current  list  of  these  films 
is  now  available.  • 
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Want  Big  Screen 
Pictures? 


The  high  brightness  of  the 
snow-white  tight  source  of 
the 

Universal 
Carbon  Arc 

or  the 

Universal 

Xenon  Arc 

Slide  Projector 

mokes  possible  the  vivid 
projection  of  3V*"  x  *", 
and  7"  x  3"  color  slides  on 
screens  up  to  35  feet  with- 
out darkening  the  room. 

Complete  with  blower,  slide 
carrier,  power  transformer, 
and  choice  of  objective  lens 
in  the  range  of  tVi  to-  26 
inches  inclusive.  Available 
with  remote  push  button 
controlled  electric  changer 
which  holds  70  S'A"  x  4" 
slides. 


XENON    BULB 
LIGHT   SOURCE 


Simple  to  operate.  Just  push 
a  button.  Focus  remains 
constant. 

CARBON   ARC 
LIGHT  SOURCE 


i 


Simply  plug  Into  any 
1  1 0-volt  A.C.  con- 
venience   outlet. 


Send  for  literature  ond 
dctoili  on  trial  offer. 

The  ^^**^  Electric  Corp. 

39   City  Park  Ave,  Toledo,  Ohio  4M0I 
Phone:  (419)  24S-3741 

A  SUaSIDIARY  OF 
GENERAL   PRECISION   EQUIPMENT  CORPORATION 


1955         1956         1957         1958        1959        1960         1961         196?         1963        1964 
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American  Can 


presents 


Who  Put  Beer  in  Cans?" 

A  sales  promotion  film 
produced  by 

I.  V.  c. 


American  National 
Red  Cross 


presents 


^*A  Red  Cross 
in  Every  Window' 

A  fund-raising  film 
produced  by  I.   V.   C. 


A&P  Food  Stores 


presents 

'Xolor  Coordination 
in  Vegetables " 

A  sales  training  film  produced  by 

-      I.  V.  c. 


Calvert  Distillers 


presents 


A  sales  promotion  film 
produced  by 

I.  V.  c. 


Du  Pont 

presents 

^Tootball  Highlight 
of  1964' 

A  training  film  for  football 
coaches  produced  by 

I.  V.  c. 


*^    Gaines  Dog 
Research  Center 

presents 

"Dogs  Uke  It' 

A  sales  promotion  film 
for  kennel  owners  produced  by 

I.  V.  c. 


International  Silver 


presents 

''Stepping  Stones 
to  the  Bride's  Heart' 

A  sales  promotion  film 
produced  by 

I.  V.  c. 


Maxwell  House 


presents 


'Good  to  the  Last  Drop' 

A  public  relations  film 
produced  by 

I.  V.  c. 


Metropolitan  Life 
Insurance 


presents 


''Teaching  Johnny 
to  Swim" 

A  film  to  prevent  drowning 
produced  by   I.   V.   C. 


R.  C.  A. 

presents 

"This  Is  Your  Life 
General  Sarnoff" 

An  employee  relations  film 
produced  by 

I.  V.  c. 


Institutt  of  Visual 
Communications.  Inc. 

Williom  J.  Gam,  Pr«tid«nt 

420  Lexington  Avtnu* 

Ntw  York,  N.  Y.  10017 

IE  2-1510 


[hJMBER  1  •  VOLUME  26  •  1965 


Farewell  mSS^ 

mm  IT 


■seaBT 


'  TMK  BtXU 


YEAR'S   BEST  TV  COMMERCIALS 

12  Television  Spots  Cited  by  Hollywood  Ad  Club 
Receive    5th    International    Broadcasting    Awards 


COMMUNICATIONS 
PROBLEMS? 

Call  in  the  international 
audiovisual  specialists 

The  FILM  PRODUCERS  GUILD  is  an  organisation  of  sixteen 
companies  specialising  in  the  production  of  Documentary, 
Industrial,  Educational,  Scientific,  and  Technical  motion  pic- 
tures, and  Sound  Slidefilms.  We  are  also  skilled  in  organising 
Location  Services  and  Sales  Conferences. 
We  control  Europe's  largest  Film  Library,  exclusively  devoted 
to  the  distribution  of  business,  industrial,  educational  and  man- 
agement trainmg  films.  Oh  yes,  and  we  can  project  your  film  at 
any  time,  anywhere  in  the  United  Kingdom  at  a  moment's 
notice,  if  necessary. 

Remember,  we  can  dub  your  films  in  42  different  languages. 


rriaci:  i»ii-»!i:  i»iior>TTci33Et,si  CrxrxXai 


GUILD    HOUSE   •   UPPER    8T    MARTIN'S    LANE 
LONDON    >A/~;2       ENGLAND 


CABLES:    FILMICITY 
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ESQUARE • LONDON 


'T^iu  5  Ml  Annlai.  International 
-*-  Broadcasting  Awards  tor  the 
"world's  best"  in  television  adver- 
tising were  announced  last  month 
in  HollywDod. 

Nearly  a  thousand  industry  ex- 
ecutives were  present  in  the  Holly- 
wood Palladium  as  the  19  major 
ciininiercial  winners  were  an- 
nounced from  official  sealed  re- 
sults. 

Entries   from    Hi  Couiitrifs 

Sixteen  countries  had  submitted 
1,895  entries.  Preliminary  judging 
was  done  by  committees  in  Lon- 
don. Mexico  City,  Sydney,  Aus- 
tralia and  in  12  U.S.  cities. 

All  finalists  received  certificate 
awards,  with  72  nominated  from 
712  radio  entries  and  135  selected 
from  1.183  television  entries.  This 
year's  entries  represented  a  24.5% 
increase  in  radio  and  12.5%  gain 
in  TV  entries  over  last  year,  ac- 
cording to  Don  F.stey.  president  of 
Tel  National  Advertising  and  Judg- 
ing Chairman  of  the  competition. 

General  Chairman  of  the  1965 
competition,  which  is  sponsored  by 
the  Hollywood  Advertising  C'luh. 
was  James  G.  Riddell,  Chief  Exec- 
utive Officer  of  ABC's  Western 
Division. 

Endorsed  by  Int'l  .Vssociation 

The  International  Advertising 
Assn.,  with  members  in  more  than 
100  countries,  endorsed  the  event 
and  participated  in  preliminary 
judging  and  in  selection  of  final 
judges. 

Robert  L.  Dellinger.  president 
of  the  Los  Angeles  Chapter  of  the 
lAA  and  Executive  Vice-President 
of  Grant  Advertising,  headed  the 
final  judging  committee  and  invited 
the  participants. 

The  IBA  competition  is  a  non- 
profit competition,  with  all  money 
after  expenses  earmarked  for  the 
IlollywDod  Advertising  Club's  1B.\ 
Scholarship  Fund,  established  in 
1964  to  provide  funds  for  advertis- 
ing majors  at  the  Univ.  of  South- 
ern California. 

Details  on  Best  T  V  Films 

'•  Tliis   \i';u's  winners   arc; 
I  KLEN'ISION  COMMERCIALS 

Live  Action  over  (iO  .Seconds:    Holl- 
iufi  Tire.  Culf  Oil  (Jorp.;  prodiic  id 
h\'  MPI  for  El-win  Wasey,  Inc. 

Live    Action    (JO    Seconds:     6.50-6(1 

Woman  Sliaiulrd/So  Mtin,  (iooil- 

\ear  Tire  &  Ruliber  Co.;  produced 

1)\   I'ilnd'.iir  lor  Ydimg  &  Rnbicam. 

Live  Action  under  GO  Seconds:  Ciiu  - 
Ilia.  Cadbnry   Hrotliers  Ltd.;   pro- 


duced 1)\  .\ii^;lo-.Scottisli  Pictures, 
Ltd.,  London  lor  llohsoii.  Hates  and 
Partners  Ltd..  London. 

Animation    (iO    Seconds    and    Over: 

W'iiisloii  itjjx  tcrilir.  \\.  J,  Reyn- 
olds; proiluced  by  Joop  Ceesink's 
"Dollywood,"  Amsterdam,  for  Wil- 
liam Esty. 

.\nimation  under  (iO  .Seconds:  Hiick- 
udiid.  .Scliw.ihciihrau,  Dusselilorf; 
prodnied  1)\  Insel-Film  tinihH. 
Mnnclieii.  lor  li.  .McC'anti  (!omp 
in.h.H.   Kohl/Rein. 

Combination    any    Length:    liicycle. 
British   Nylon  Spinners;   R;mk  Or- 
gaiii/atioii-Adv.  Films  Div.,  London, 
for  N()tle\'  Adv.  Ltd.,  London. 

\'ideo  Tape  any  Length:  Pork  Roast. 
Ileuhlcin;  produced  t)\   \'ideotape 
Productions   of    New   York,    Inc.   for 
Fletcher-Richards. 

I.D.'s  10  Seconds  or  Less:  Miippels 
Western.  CHaussens,  Inc.;  produc- 
etl    !)>•    Rodel    Productions,    Inc.    for 
C^argill,  Wilson  &  .\cree. 

Local,  any  Length,  Any  Technique: 

Relax.  Hank  of  .Miami,  Inc.;  pro- 
duced b\  PC;L  Productions,  Inc.  foi 
Papert.  Koeiiig  is  Lois. 

Humorous,  any  Length,   .\ny  Tech. 
nique:  Cranwa,  Morton  Salt  Co.: 
produced  b\-  TV  (Iraphics  for  Need- 
liani.  Harper  &  Steers,  Inc. 
Public     Service,     an>     Length,    an> 

Technique:  Angle.t,  United  State- 
.\ir  Force;  produced  hy  Robert  H 
Klaeger  Assoiiates,  Inc.  for  Mac 
Miuius,  Jolm  &  .\dams.  Inc. 

Series,  any  Length,  any  Technique 

C.olfer.  Scd.sedpi-.  Tree,  Kodal 
Limited;  produced  In  James  Carret: 
&    P.utiiers,    LoikIou,    for    J.    \\';iltei 

Thompson  ( 'o  .  Ltd.,  London. 

NN'inners  to  llolbwood  Mu.setnn 

After  nationwide  requests  fo 
showings  have  been  filled,  thesi 
winning  spots  will  be  placed  in  thi 
new  Hollywooii  Museum  in  futuri 
years.  Other  entries  become  part  o 
the  library  of  the  Tele\ision  Bu 
reau  of  .Advertising,  for  study  b; 
ad\ertisers  and  agencies.  ' 
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15TH    PRODUCTION    REVIE' 


THE    NEW      r^XaiT] ^ 

RUGGEOIZEDMOUNT  for  the  10  to  1  ioom  lens  by  Ets.  Pierre  Angenieux.  Available  exclusively  (rom  Bach 
Auricon.  Inc.  for  the  Auricon  Pro-600.  Model  CM75.  the  Auncon  Pro-600  Special.  Model  CM-77.  and  the 
Auricon  Super-1200.  Model  CM-74.  Also  available  soon  for  the  Auricon  CineVoice.  Model  CM-72  with 
custom-designed  Angenieux  finder.  THIS  amazingly  fast  f  2.2  ANGENIEUX  AURICON  ZOOM  LENS  covers 
the  range  from  I2mm  extreme  wide-angle,  up  to  a  5-inch  telephoto.  Finder  is  precision  custom-installed 
on  each  Auricon  Camera.  Once  installed,  the  finder  is  rugged  enough  to  use  as  an  auxiliary  handle, 
without  disturbing  the  built-in  precision  of  the  Angenieux  Lens  Also,  the  Auricon  Lens  Mount  is  equipped 
with  a  phasing  pin  which  is  precision  doweled  into  place,  eliminating  all  the  usual  problems  of  orienting 
the  lens  to  the  horizon. 

BACH 

ANGENIEUX    12:X:120    AURICON 

ZOOM 


Bach-Angenieux  12;X:120  Auricon  Zoom 
Lens  with  Angenieux  Viewfinder, 
custom-fitted  and  mounted  including 
precision  machining  of  Camera  at 
BachAuricon  Hollywood  factory,  for  your 
new  or  existing  Auricon  Camera. 


For  Auricon  Pro-600,  Model  CM-75  or 
"Special"  Model  CM-77  cameras.  Catalog 
Number  K-7889 $965.00 

For  Auricon  Super-1200  Camera   Mode 
CM-74.  Catalog  Number  K-7892    $1,048.00 


Write  today  for 
Free  Technical  Fact 
Srieet  on  the  New 
Bach-Angenieux 
12:X:120  Auricon 
Zoom  Lens.  If  you 
don't  already  have 
your  free  copy 
of  the  74-page 
Auricon  catalog, 
ask  for   thai   too. 


6910  Romaine  Street,  Hollywood  38.  California 


Hollywood  20931 . . .  Area  Code  213 


=    GUARANTEE   = 

^  All   Auricon   Equipment   is   sold  rz: 

—  with  a   30-dair  mone>-bacli  ^ 
:^  Guarantee  and  a  one-year  Service  ^ 

—  Warranty.  You  must  be  satisfied!  :^ 

l^llllllllllllllllllllllllllllllllllll^ 
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,  ..ttie    Professional   Camera 

THE  16MM  SOUND  INDUSTRY  SINCE  1931 
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Ours  is  a  .  . 


WASHINGTON  FILM  COMMENTARY 


Well-Traveled, 

Highly-Experienced 

Camera 

Just  a  few  of  our  recent  clients 
and  shooting  locations: 

AMERICAN    GAS    ASSOCIATION 

— Cleveland 

—  A  — 
AMERICAN    INSTITUTE    OF 
MEN'S    AND    BOYS'    WEAR 

— Nantucket, 
Santiago  (Chile) 

—  A  — 
CELANESE    CORPORATION 

— Louisville 

—  A  — 
CHEMSTRAND 

— Ashdod  (Israel), 
Chicago,  Decatur, 
Greenville,  Pensacola, 
San  Francisco 

—  A  — 
EASTMAN    CHEMICAL 
PRODUCTS,    INC. 

— Milwaukee 

—  A  — 
ESQUIRE    MAGAZINE 

— Chicago,  Fort  Worth, 
Los  Angeles,  Phoenix, 
San  Francisco,  Tucson 

—  A  — 

WARNER-CHILCOTT 
LABORATORIES 

— Bay  St   Louis  (Miss.), 
Chicago,  Miami, 
New  Orleans,  Scranton 


PRODUCTIONS     INC 

381     PARK    AVENUE,    SOUTH 

NEW    YORK,    N     Y.    10016 

Tel:  212  MU  4  7450 


News  of  Pictures  &  People 

Over  Nine    Milliim   >  ic\»«Ts   lor 
Itiireuii  of   Miii«-j.*  riiiiis  ii>  '61 

lilms  depicting  the  conserva- 
tiiin  anil  development  of  America's 
mineral  resources  became  increas- 
ingly popular  with  audiences  dur- 
ing 1*^64.  the  Department  of  the 
Interior's  liureau  ol  Mines  reported 
last  month. 

Both  the  number  ol  showings — 
more  than  I'lO.OOO — and  the  total 
recorded  audience  of  nearly  9A 
millit>n  represent  gains  over  1963. 
the  Bureau  said.  It  noted  that  ad- 
ditional millions  viewed  the  tilms 
on  public-service  telecasts. 

.All  of  the  tilms  circulated  by  the 
Bureau  are  Ifimm  sound  and  nearly 
all  are  in  color.  Most  show  the 
niethods,  techniques,  and  equip- 
ment used  to  extract  and  process 
metals,  nonmetals  and  fuels.  Others 
present  comprehensive  views  of  the 
ctinservation  of  mineral  and  other 
natural  resources  of  various  states. 

1  he  ten  most  popular  lilms  of 
1964,  in  order  of  popularity,  were: 
Caliloniia  ciiul  lis  Natural  Resour- 
ces: 1  he  reirifieit  River  ( The 
Story  oj  llruniiini):  Cof>per.  the 
Oldest  Modern  Metal:  Alaska  and 
Its  Natural  Resources:  The  Maiiic 
oj  Sidphur:  Arizona  and  Its  Natural 
Resources:  The  Story  oj  a  Modern 
Storage  Battery:  'Texas  and  Its 
Natural  Resources:  The  Drama  oj 
Steel:  ()rei;on  and  lis  Natural  Re- 
sources. 

The  number  of  showings  in 
1964  ranges  from  a  high  of  14,.'^68 
for  Calijornia  and  lis  Natural  Re- 
sources to  7,()6.S  for  the  Oregon 
film. 

As  the  year  ended,  several  pro- 
ductions were  underway  and  co- 
operative agreements  for  others  had 
been  completed.  New  motion  pic- 
tures on  helium,  akmiinum  and 
potash  are  c.xpecteil  to  be  ready  for 
circulation  tluring  196.S,  and  /inc 
and  steel  subjects  are  scheduled 
for  early  production.  • 

.loftf  Yoviii.  (>i>\<Tniiii-iil   I'ilni 
Vl'tlTail,    Slimillllis    lo    lllIl<■^^ 

,'  Jose  A.  Yovin.  a  well-known 
figure  in  Government  cincmatog- 
laphy  and  the  motion  picture  in- 
dustry died  in  Alexaiulria,  Vriginia 
.lanuary  .3  1  after  an  extended  ill- 
ness. 

Yovin  began  his  prolessional 
career  assisting  with  ihealrieal  pro- 
ductions in  New  York  anil  i'hila- 
delphia,  and  was  a  pioneer  in  lea- 
Mire  motion  picture  production.  In 

'42  he  joineil  the  War  Deparl- 
nl    Mureau   ol    Public    kelalions 


from  the  Nation's  Capitol 

and  served  until  the  end  of  the 
war.  when  he  was  cited  for  Meri- 
torious Civilian  Service. 

Yovin  also  held  key  posts  in  the 
Veterans  Administration  and  the 
Office  of  the  Secretary  of  the  Air 
Force.  He  later  was  Chief  of  the 
Pictorial  Branch,  Office  of  the  As- 
sistant Secretary  of  Defense  (Leg- 
islative and  Public  Affairs),  until 
poor  health  lorced  his  rctiremeni 
in  I9.SS, 

He  is  survived  by  his  widow  and 
three  sons.  • 

v.   S.   riianihfr  of   (;«iiiiin<T«T 
Film  on  Effects  of  Ke^iilalion 

Business  prospers  best  under  a 
minimum  of  essential  regulation 
— this  is  the  theme  of  a  new  film 
premiered  by  the  Chamber  of  Com- 
merce of  the  United  States  at  its 
Fourth  Annual  Association  Public 
Affairs  Conference. 

Titled  Once  Upon  A  linie,  the 
film  portravs  conditions  in  a  mythi- 
cal kingdom  of  ancient  times  as 
it  drifted  into  excessive  regulation 
of  the  woodcutting  industry.  The 
king  finally  has  to  greatly  reduce 
its  regulations,  discarding  much 
needless  red  tape,  to  restore  econo- 
mic health  and  jobs  for  the  people. 

Calvin  Productions,  Inc.,  pro- 
duced the  film,  which  has  both  full 
animation  and  live-action  sequ- 
ences. Voice  characterizations  are 
by  Mel  Blanc. 

The  16mm  color  film  is  distrib- 
uted by  the  Chamber  of  Com- 
merce of  the  United  States,  1615 
H  Street,  Washington,  D.  C.  20006, 
on  a  rental  and  print-sale  basis. 
The  film  is  available  to  television 
stations  on  a  free-loan,  public  ser- 
vice basis.  • 

Marry  A.  ( iarrafilu-r  l{<'|>r«'scnls 
.lam  llandv  in  W  a.«liiii^ton.  D.C. 

The  Jam  Handy  Organization 
has  assigned  Harry  A.  Carragher 
as  representative  in  Washington. 
\}.C  He  will  pro\iile  services  for 
national  associations  in  the  produc- 
tion and  utilization  of  motion  pic- 
tures and  other  visual  presenta- 
tions. His  Washington  office  is  at 
1724  Conncciicut  .Xxenuc.  N.W.  • 

l'iM'ii>  on    lliiiiian    liit(>n->l    in 
.Social    .S<Tiiril\    I'ilni    StTii-> 

New  releases  from  the  Social 
Security  Administration  last  year 
included  a  series  of  five-minute 
color  motion  pictures  featuring  un- 
usual human  interest  stories  from 

(  (ON  I  IM   1  1)       ON       1'  ACt       94  ) 


DOUGLAS  C 
McMULLEN 

SCRIPT  SERVICES 

for 

MOTION    PICTURES 

SLIDEFILMS 
BUSINESS   MEETINGS 

(Storyboords) 


16  Kellogg  Drive 
Wilton,  Connecticut 


i 


762-3145 
(Area  Code  203) 
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BUSINESS    SCREE 


C'lnnl  Advcriismg:  Dr.  Pepper 


S^^RRA-cH 


ICAGO,   INC 

16  EAST  ONTARIO  •  CHICAGO,  ILL.  60611  •  WH  45151  •  A/C  312 

•  A«ard-\Vinriini;  Directors 

•  PernianciU  Staff  of  Editors  and   Camera   Crews 

•  Qiiaiit>  Laboratory 

•  Special  Equipment  Designed  for  Commercial  Production 

The  Largest  film  Studio  Dedicated 
Exclusively  to  the  Production 
of  the  Television  Commercial 


THESE     ARE     SOME     OF     O I  R     CLIENTS: 

Leo  Burnett  •  Clinton  F.  Frank  •  Tatham  Laird  •  J.  Walter 
Ihompson  •  Foote.  Cone  &  Beldinn  •  (;rant  Ad>irtisin«  (  ... 
CaniplKJI-Mithiin  •  I)  .\rt>  •  (.e>cr.  M..re>  &  Ballard  Henderson 
iMacManus.  John  &  .\dams    •    Perrin  &  Associates    •    Wade 


HeriderMiii  .AiU   .   Pel 


IVrnn  &i  Assoc.;  Sunbeam 


J.  Waller  lluimpson: 
Libbv.  McNeil  &  I  ihbv 


anipbcll-.VIithun,  Inc.:  Admiral 


Clinton  E.  Frank:  Reynolds  Aluminum  C  amplvli-Miihun.  Inc.:  Northern  Staler  Power 

nn- 


oote,  Cone  &  Bclding:  Sara  Lee 


Leo  Burnett:  Salvo 


Leo  Burnett:  Kcll>> 
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PRODUCTIONS 
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INC. 
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1  1   EAST  44th  STREET  • 
Murray  Hill  2-4450 


YORK  17 


IN   WASHINGTON 

(CONTINUED       FROM       PAGE       92) 

their  files.  Release  of  the  weekly 
television  scries.  Social  Sectirliy  in 
Action,  was  also  continued.  In- 
formation on  the  films  may  be  ob- 
tained from  local  Social  Security 
offices  throughout  the  U.S.  • 

r-;:  *  * 

A  Medical  C:onf<  rciu*' 
on  Single-Concept  Tilni-s 

'T'he  First  in  a  Series  of  con- 
-■-  fcrcnces  on  the  single  con- 
cept teaching  film  for  medicine 
and  allied  sciences  is  being  held 
April  1-2  at  the  Public  Health  Ser- 
vice Audiovisual  1  acilily  in  At- 
lanta, Georgia.  The  Facility  is  a 
component  of  the  Department  of 
Health.   Education,  and  Welfare. 

Phillip  Sattin,  M.O.  of  England. 
Director  of  the  Medical  Division, 
Eothcn  Films  Limited,  and  Dr. 
Louis  Forsdale  of  the  Columbia 
University  Faculty,  author  of  a  de- 
finitive text  on  the  8mm  single 
concept  film,  will  be  featured  at 
the  conference. 

Dr.  Sattin's  subject  will  he  "Sin- 
gle Concept  and  Conventional 
Films  in  Tandem."  Dr.  Forsdale 
will  speak  on  the  subject,  "Smm 
Film:  A  New  Tool  For  Research 
and  Education."" 

The  single  concept  film,  a  new- 
comer to  the  arsenal  of  audio- 
visual t(H)ls  for  eiiucation.  teaches 
a  single  principle,  technique,  or 
concept  in  six  to  eight  minutes. 
The  8mm  single  concept  film  is 
stripped  of  extras,  i.e.  background 
music,  dramatic  situations  anti  ela- 
borate set  changes.  It  is  pre-pack- 
aged in  plastic  cartridges  which  are 
inserted  into  Smm  projectors  with- 
out threading  or  other  mechanical 
gymnastics. 

The  projection  equipment  is 
well-suited  for  individual  instruc- 
tion, a  feature  which  makes  it 
valuable  to  medical  students  and 
others  in  the  health  sciences.  The 
PHS  Audiovisual  Facility  is  a  pri- 
mary producer  of  single  concept 
films  for  biomeilical  cilucalion  and 
communication. 

Dr.  James  Markec.  Chairman 
of  the  Department  of  Anatomy  at 
the  Duke  University  School  ot 
Medicine,  is  speaking  at  the  morn- 
ing session  on  April  1st  on  "The 
Integration  of  Single  Concept 
l-ilms  Inio  the  Meilical  Cutricu- 
lum.  " 

Attending  the  conference  arc 
deans  and  other  staffs  of  medical 
schools  throughout  the  United 
States.  Later  conferences  will  be 
held  for  educators  in  other  of  the 
hcalili  sciences.  • 


Quallty-Bilt 

Ijlin  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holder 
with  postive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-ltlLT"    ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcriptions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  u 
to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

m.  SCHUESSIER 

361  W.  Superior  St.,  Chicago  10,  I 


LAB  SPECIALISTS 

SINCE  1936 

Smm  SILENT 
16min  SILENT -SOUND 

BIACK  &  WHITE   PRINTS  ONIV 

That   means: 

SPECIAL  SKILLS   .   .   . 

SPiaAl  CARE  .   .   . 

PIUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD  "  PRICES 

on 

QUANTITY   WORK 

Try    OS 

MODERN  MOVIES,  INC. 

832  Col*  •  Hollywood  38,  Calit. 
Hollywood  4-7293 
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BUSINESS    SCREil 


BUSINESS  &  SCHOOLS 

Business  Is  Spending  $160   Million 
for   School    Media,    Including    Films 

IN  A  RECtNi  Sl'k\  1^  conducted  by  Albert 
I..  Ayars,  Educational  Director  of  Hill  & 
knowlton.  a  New  York  public  relations  firm, 
It  was  revealed  that  American  business  is 
currently  spending  $  1 60,0{)0,()0()  annually  for 
aid  to  schools.  The  survey  also  shows  that 
hO  per  cent  of  the  companies  surveyed  are 
active  in  provding  audio-visual  materials,  in- 
cluding sponsored  lilms. 

Dr.  Ayars"  study  was  based  on  24S  respond- 
ents to  a  survey  of  large  companies  —  indus- 
irials,  utilities,  banks  and  retailers  —  which 
in  1963  accounted  for  one-fourth  of  all  U.S. 
sales  and  profits.  Each  of  these  companies 
spent  an  average  of  $250, 000  for  school  aid. 
iDlalling  $60  million. 

SIO  Million  Biid.ni'f  of  Trade  .-Vssociulioii.s 
An  estimate  of  the  remaining  three-fourths 
i)f  business  outside  of  the  survey  would  add 
at  least  an  additional  $90  million,  while  pre- 
vious studies  have  indicated  that  trade  asso- 
jiations  provide  $10  million  in  annual  school 
aid. 

This  totals  up  to  $  1 60  million  for  educa- 
tional materials,  programs  and  services,  and 
not  including  support  through  fellowships, 
<cholarships.  endowment  of  professorial  chairs, 
.'Miployee  matching  grants,  research  grants,  and 
)iher  kinds  of  financial  aids. 

Topping  the  list  of  instruction  aids  ( which 
ire  a  significant  part  of  the  overall  aid  pro- 
gram)   were   informational    booklets    supplied 

0  schtxils.  67  per  cent  of  the  companies  sur- 
.eyed  supplied  them. 

00  Per  Cent  Supply   Audio-Visual   Media 

Other  medi:i  of  importance  included:  film- 
trips,  slides,  films,  recordings,  60  per  cent; 
xx)ks.  39  per  cent;  samples  of  raw  materials 
md  or  products.  34  per  cent;  displays  and 
\hibits.  31  per  cent;  directories  or  catalogs, 
►.2  per  cent;  wall  charts,  easels,  flip  charts, 
traphs  and  maps.  21  per  cent;  bulletin  board 
iiaterials  and  posters,  20  per  cent.  etc. 

1  Science,    with    47    per   cent    indicated,    was 
ilie  most  prevalent  subject  area  of  the  aids  sup- 

CONTINUED   ON    THE    FOLLOWING    PAGE    211) 


AWARD-WINNING 
DOCUMENTARIES 

—  SINCE   1950  — 
Avalon  Daggett  Productions 

BOX   14656      •      BATON  ROUGE.  LA 
UMBER  1  •  VOLUME  26  •  1965 
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I'M  TIRICS 


IIDI.I.VWOUU 

18  JOBS  YOU  CAN  DO 
BETTER-WITH  FILM 

SALES   PROMOTION 

S.\LES.MAN  .MOTIVATE-TKAIN 

"The  nil-  Oil  lliiinj  lioyall"  {  liaiik  Am.; 
"Tlir  llfiriUsty  Ciixt"  (  I'ord  Miitoi  Co.) 
"Ilcdvii  Coinii"  i  I'oid  Motor  C:(). ) 

"SOFT    PRO.MO nO.N 

"The  Ca-sf  of  the  Bewildered  Bridi" 

(C!aniati()ii  Co. ) 
"llappil  lldliiliiys.  .  .  Aloiifi  tin    I'oliuuai" 

( Aiuciicaii  Oil ) 
DIRECT  SELL  (TRL\ SCOPE) 
"C.oiuinuiHtation.\  Sinice.s  for  ETV" 

(AT&T) 
PHOOl'CT  DK.MONSTRATION 
"Modiiii  liii\ic  Rijrurliirws"  (Kaiser) 
CUSTOMER  COODNMLL 
"llitidliii,-  for  ll(iri>(  r"  (  Intl.  llarv.) 
FACILITIES  &  CAPABILITIES 
"Weston  llydniiiUcs"  (  jioi  ji  Warner) 

TRAINING 

DEALER   (;i'IOANCE 

"Your  li-l.ine"  -  Stu  Eiwiii  (  1.11.  1 
IN-SERVICE    SKILL"  TRAINING 
"All  Answer  For  Linda"  (AT&T) 
"First  Iniiiressions"  {  Hank  Am.  slidi-fllm  i 
EMPLOYEE   INFORMATION 
"Outside  That  Eiiveloiu"  {C.C..  Life  Ins.) 
SUPERVISOR  TRAINING 
"Loeked  On"  (iWu.  Dyn   .-^stroiiautiis) 
POLITICAL  ACTION 
"Hon  ()i)inioii  Maker  Makes  Oi>inions" 
(Am.  Med.  PAD 

SAFETY 

"S/i/M  anil  Fulls"  (  Hell  System ) 
"Three  for  the   Road"    (  Data   I'"ilms) 

EMPLOYEE   RELATIONS 

E.MPLOYEE   MORALE 

"Even/hodii  lias  Two  Jobs"  (USIT.A) 

"Mail  I  Help  You?"  { AT&T ) 

'7/1  foiieh  With  the  Future"  (CJeiiTel) 

NEW  EMPLOYEE  ORIENTATION 

"Elsie  &  Co."  (  Hordeii  Co. ) 

"A  Hotel  Is  Horn"  (  Hilton  Hotels) 

EXPLANATION  OF  CHANGES 

"This  Is  Standard  ()//"  ( Indiana  I 

EMPLOYEE   RECTUTTING 

"Three  For  Tomorrow"  (.Am.  I'ctr.  Inst.) 

PUBLIC   RELATIONS 

C;ORPORArE   IMAGE 

"Fire  and  the  Wheel"  (Mobil  Oil ) 
"Tools  of  Telephony"  (Western  Elee.) 
"In  Toiieh  With  the  Future"  (C.enTel) 
INSTITI'TIONAL 
"Hail  the  llearti/"  (  bordcn  (;<iinpan\  ) 
"With  Care  and  Concern"  (Upjohn  i 
PUBLIC  SER\ICE 
"Holiday  for  Baiuls"  (.American  O.l ' 
"Colleetor.s'  Item"  (Intl.  Harvester  I 
■■.\/(/;i  With  a  Thousand  Hand.'i"  (I.H.) 
"Teleiisioii  in  Ediieation"  i.\T&T) 
"Fair  Clianci"  (  Planned  Parenthood  * 
"Ihiiir  Education"  .Skij/i  pk<i.  (  Sid.  Oil  ' 


5  Unique  Powers 
of  the  Film  Medium 

Why  Film?  Ask  yourself  what  other 
medium  guarantees  /////  attention  to 
your  entire  message.  No  print  adver- 
tisement, no  TV  show,  no  brochure, 
not  e\cn  the  most  hypnotic  salesman 
can  persuade  a  prospective  customer 
or  an  unbeliever  to  sit  quietly  for  5  to 
30  minutes  and  loncenlraie  on  your 
message. 

I  hanks  to  this  unique  environment, 
film  can  get  your  message  over  in  the 
right  logical  progression  of  the  mes- 
sage-points —  without  the  prospect 
being  able  to  interrupt,  or  worse,  to 
skip  ahead. 

Film  doesn't  need  to  waste  precious 
time  on  attention-grabbing  "stoppers." 
because  the  viewer  is  already  seated 
and  attentive. 

Film  "carries  its  stinger  in  its  tail." 
i.e.,  in  its  residual  impression,  and 
hence  is  free  to  implant  important, 
though  sometimes  quiet,  foundational 
material  up  front,  with  a  solid  effec- 
tiveness impossible  in  any  other 
inediuni. 

Finally  —  and  perhaps  most  impor- 
tant —  film  implants  its  impressions 
in  the  form  of  pkmre-imaiies.  .\nd 
since  people  lend  to  remember  what 
they  see  better  than  what  they  hear, 
the  impressions  burned  into  their 
minds  via  film  have  a  better  chance 
to  endure  —  to  inform,  persuade,  in- 
spire .  .  .  and  compel  action;  to 
motivate. 

•        •        • 

Ask  Purtlu-noii  for  loan  prints  of  any 
of  the  alnnc  suhjects.  Or  let  our  people 
screen  them  for  you  in  Sew  York.  Chi- 
cago. Detroit,  or  California.  {We  will 
.vHg^cv/  cowpetcnt  film-makers  in  oilier 
areas.)  Telephone  Part  hi  mm  Ficliircs 
at  (213)  385-3911  and  ask  for  Cap 
Palmer. 

PARTHENON   PICTURES 

Cop     Polm«r     E«»c.     Producir 

2625  Temple  St.       •       Hollywood  26 
213-DUnkirk  5-3911 


WORLD'S  LARGEST  STOCK 
OF  USED  CINE  EQUIPMENT 


F  &  B  CECO  has  a  million  dollar  in- 
ventory of  completely  reconditioned 
used  equipment,  guaranteed  by  the 
F  &  B  CECO  Seal  of  Approval.  Almost 
anything  you  need  can  be  purchased 
at  tremendous  savings... carries  a 
Nkenew  guarantee  and  will  function 
like-new.  Items  include: 


^&B/CECo 


CAMERAS  35mm  &  16mm-Arriflex.  Auricon,  B&H.  Eclair,  Maurer 
Mitchell  (Standard-NC-BNC),  Cine  Special 

CAMERA  ACCESSORIES-Lenses,  Power  Supplies,  Motors,  Maga 
zines.  Blimps.  Tripods,  Dollies 

SOUND  EQUIPMENT -Optical  and  Magnetic  Film  Recorders,  V*" 
Tape  Recorders,  Microphones,  Mike  Booms,  Mixers 
Accessories 

EDITING  EQUIPMENT- Moviolas,  Synchronizers,  Sound  Readers 
Splicers,  Rewinds,  Film  Viewers 

PROJECTORS  35mm  &  16mm  -  De  Vry,  Bell  &  Howell,  Century 
Bauer,  R.C.A.,  Kodak,  Jan 

LIGHTING  EQUIPMENT-5KW.  2KW,  Arcs,  Spotlights,  Cones,  Inkies 
Colortrans,  Quartz  Lights 


WHY  NOT  SAVE  MONEY? 

Send  us  a  list  of  equipment 
you  need  and  we  will  quote 
used  prices. .  .or  even  new  vs. 
used,  for  your  selection.  Par- 
lay your  savings  by  trading  in 
your  old  equipment,  or  selling 
it  to  us  for  cash. 


F&B/GEGO 

315  West  43rd  Street, 
New  York,  N.  Y.  10036 

(212)  JU  6-1420 


Public  Health  Doctor  CVlo  LcUrmaix  looks  into 
llic  strmijic  case  of  four  /xt.voii.v  discovered 
suffering    from     poison    on     a    pnhlic     hinhiLay. 


Branch:  51  East  10th  Avenue,  HIaleah,  Florida 
Cable  Address:  CINEQUIP  Telex:  01-25497 


^ifkU<f  tAc  TVcuf  ^  'pUm  &  ^ekfd^^<M>  P%<^€iceuf 


The  Midwest's  oldest  and  best-equipped  production  service  organization 
handles  the  most  complete  line  of  top-rated  studio  lighting  equipment,  in- 
cluding our  own  specially-designed  lightweight  lamps.  For  these  and  all  studio 
production  essentials  .  .  .  call  on  US! 

s,„..     THE    STUDIO    LIGHTING    COMPANY  ec. 

19)9  CHICAGO     •     22 J 2  NO.   HAISTEO     •     iMlGkll  7-2800  Duggon 

LIGHTS    •    CABLE    •    BOXES    •    GENERATORS    •    GRIP    EQUIPMENT    •    RENTALS    •    SALES    •    SERVICE 


A  CASE  OF  THE  BLUI 

Sponsor:    United  States   Information   Service. 

Title:   A   Case  of  the  Hliie\.    15   niin.  b..\v., 
produced  by  Owen  Murphy  Productions. 

i<  This  is  one  of  a  series  of  U.S.l.S.  Deinovru- 
cacy  at  Work  films  on  the  activities  of  Ameri- 
can public  servants  —  in  this  case  the  Public 
Health  Officer. 

On  one  day,  aiimg  a  strctcii  of  Highway  9, 
a  truck  driver,  a  student,  a  young  boy  and  a 
policeman  arc  found  unconscious  and  brought 
in  to  the  ht)spital.  showing  signs  of  some  kind 
of  poisoning  and  a  peculiar  blue  complexion. 
Dr.  Otto  Lehrman.  a  Public  Health  Officer, 
is  assigned  the  job  of  tracing  the  mystery. 
Could  it  be  a  chemical  poison  in  the  air'.'  a 
high  carbon  mono.xide  area  on  the  highway? 
food  poisoning?  Dr.  Lehrman  and  his  assist- 
ants go  through  the  complex  job  of  tracking 
down  every  possible  lead,  using  every  sort  of 
technical  aid.  spending  hours  of  foot-work  to 
pin-point   the  source  of  the  trouble. 

Ihey  finally  find  it.  .As  L'.S.l.S.  films  are 
not  shown  in  the  United  States  it  is  fair  to 
divulge  the  outcome  of  the  mystery  here  —  the 
four  poisoned  people  had  used  inordinately 
large  quantities  of  "salt"  at  a  diner  on  the 
highway  —  "salt"  that  tasted  like  common 
sodium  nitrate,  but  in  actuality  was  sodium 
nitrite,  a  similarly  appearing  substance,  used 
as  rat  poison,  that  had  been  poured  intci  one 
of  the  salt  cellars  by  a  tragic  error. 

A  Case  of  t/ie  Blues  will  be 
shown  throughout  the  world  under 
U..S.I.S.  auspices.  It  is  based  upon 
an  actual  medical  case  history 
The  film  was  written  and  directed 
h\    Paul  Cohen.  • 


CAMERA     RENTAL 


MARK     ARMIS 


,     I   N    C 


N:ili<>iial   (ioiiiiiiilloo   on    Films 
r«»r    ."^iifely    (!oiii|>l<>lcs    1{»'\  i«'W 

Some  (iO  entries,  submitted  tor 
146.5  awards  honors  in  the  Nation- 
al Safety  Film  Contest,  were 
screened  by  members  of  the  Na- 
tional Conunittee  as  it  completed 
iis  reviewing  program  in  four  days 
on    ,\Iaich    1  I . 

\\  Miners  will  be  announced  in 
iliese  jiages  after  recipients  have 
been  infiMined  of  the  honor.         • 
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15TH    PRODUCTION    REVIE\ 


CARROLL   BAKER   AS  "HARLOW" 

Unusual  Short  Film  Promotes  Major  Release  on  TV 


AN  Unuslal  Short  Film  titled 
Carroll  Baker  as  Harlow 
was  released  February  1st  to  se- 
lected television  stations.  This  film 
was  made  in  connection  with  Har- 
km .  a  major  motion  picture  based 
on  the  life  of  one  of  Hollywoods 
greatest  screen  stars,  which  is  be- 
ing pri>duced  by  Joseph  F.  Levine 
for  release  in  June  by  Paramount 
Pictures. 

The  production  of  Carroll  Baker 
.4?  Harlow  b\  Turtlclaub  &  Moss, 


Carroll   Baker  /jo.u.s   In  j tin    ^laiit 
photo  of   tin-   late  Jean   Harlow. 

Inc.,  involved  several  unique  fea- 
tures. The  entire  movie  was  filmed 
on  board  the  Oucen  Mary  cnroute 
to  England. 

Riibert  Whittaker,  head  camera- 
man, obtained  some  very  stylistic 
i  and  creative  effects  from  shots  of 
I  Carroll  silhouetted  against  the  sea 
I  and  sky,  as  she  strolled  about  the 
I  ship  and  studied  her  upcoming 
role. 

Director  Stanley  Turtletaub 
achieved  a  remarkable  air  of  spon- 
j  taneity  by  keeping  the  script  to  a 
I  minimum  and  allowing  Carroll  to 
i  ad  lib  informally  about  her  prob- 
!  lems  with  the  Harlow  part  and  her 
I  methods  of  preparing  herself  physi- 
cally and  psychologically  for  it. 

In   a  detailed    8 '/2 -minute    se- 
quence the  film  shows  the  intricate 
make-up    procedures     which     arc 
I  used  in  aiding  Carroll  as  she  be- 
i  comes   the   living   image   of   Jean 
I  Harlow.  The  camera  follows  care- 
I  fully  as  expert   hair  stylist   Nellie 
I  Mann  of  Paramount  creates  a  hair 
style  of  the  30's  to  complete  Car- 
1  roll's  transformation.  Then,  look- 
I  ing  like   "The   Platinum    Blonde" 
j  herself.  Carroll  attends  a  gala  ship- 
I  board   party   in   her   honor   w  hich 
]  recalls  the  glitter  and  glamour  of 
Harlow's  colorful  era. 

Available    in    two    lengths,    the 
film  is  tailor-made  to  fit  into  var- 


ious r\'  formats  —  either  as  a 
five-minute  segment  in  a  live  show 
or  as  a  quarter  hour  film  program, 
complete  in  itself.  The  five-minute 
\ersion  diK's  not  have  the  detailed 
make-up  scenes,  but  it  does  offer 
a  candid  over-all  explanation  of 
how  an  actress  assumes  a  new 
character  and  appearance. 

L'nlike  many  sponsored  films 
which  have  an  aura  of  timelessness 
abtiut  them  to  insure  years  of  cir- 
culation. Carroll  Baker  As  Harlow 
is  being  distributed  on  a  crash  pro- 
gram basis,  from  February  through 
May,  to  the  top  125  television 
markets  in  the  country.  It  is  avail- 
able   on    free    loan    from    Sterling 

Movies  U.S.A.,  Inc.  in  New  York. 

*        *        * 

Donates  Hi.sloric  Cameras  to 
UCLA's   D.pl.   ol    Thealtr   .\rls 

■.'■  A  large  collection  of  early 
photographic  and  motion  picture 
apparatus  has  been  given  to 
LJCL-A's  Department  of  Iheatcr 
Arts.  Mrs.  Joyce  Primrose  Shaw- 
Kennedy  made  the  donation  in 
memory  of  her  father,  Hugh  Ver- 
non Primrose  Shaw-Kennedy. 

The  collection  includes  over  80 
cameras,  most  from  the  late  19th 
century,  as  well  as  very  early  ex- 
posure meters,  lenses,  flashguns, 
arc  lamps,  stereoscopic  viewers 
and  developing  apparatus.  All  of 
the  pieces  are  scarce,  and  some 
are  exceedingly  rare.  • 


TO   GIVE    PRODUCERS   TOP  QUALITY 
NATIONWIDE  SCRIPT  WRITING 
SERVICE  AT  LOWER  COST  .  .  . 


BRUCE 

HENRY 

IS 

NOW 

MOBILE 


Inquiries  addressed  to 

Bruce  Henry,  Victory  Heights,  Stone  Lake  2, 

Wisconsin  54876  will  be  forwarded  promptly 

to  his  "land  yacht"  Mobile  Office, 

wherever  it  may  be. 


For    the    BEST    in    Products    and    Services    Look    to    BUSINESS    SCREEN! 


•  creative  productions 

•  complete  producers  services 

•  studio  soundrecording 

•  animation  — graphic  arts 

•  still  photography 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


REELA  FILMS  JNG. 

A  DIVISION  OF  WOMETCO  ENTERPRIStS,  INC. 

17N.W.  Third  St.,  Miami,  Florida 
Phone:  FR  4-2108 

ARITt  FOR  FREE  CATALOG 
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Meeting  tomorrow? 


Tape  it  today! 


? 


Here's  the  fast,  easy  way  to  put  professional  impact  and  sparkle  in  your 
next  big  meeting  — through  the  electronic  magic  of  video  tape. 

Tape  makes  it  possible  for  your  producer  to  come  to  Videotape  Produc- 
tions, inc.,  one  of  the  most  elaborately  equipped  production  houses  in  the 
world,  and  (if  necessary)  leave  the  same  day  with  a  finished,  completely 
edited  job  that  presents  your  president  or  sales  manager  face  to  face  — 
lifelike  to  audiences  anywhere! 

That's  because  tape  creates  an  amazing,  uncanny  feeling  of  "liveness." 
As  a  matter  of  fact,  it's  almost  impossible  for  even  an  expert  to  distinguish 
between  a  live  picture  on  the  screen  and  one  that's  been  taped. 


And  with  tape,  there's  no  waiting  around  to  see  what  you've  got,  not 
taking  a  chance  on  what's  "in  the  can."  The  finished  tape  can  be  played 
back  instantly.  If  you're  not  satisfied,  you  simply  do  it  over  again. 

On  video  tape,  executives  who  are  not  trained  public  speakers  emerge 
as  compelling,  forceful  performers.  This  is  partly  because  of  tape's  sense 
of  immediacy,  partly  because  they  can  see  what  they're  doing  as  they  go 
along,  and  adjust  for  any  flaws  in  their  style. 

Here  are  just  a  few  of  the  business  leaders  who  have  taken  advantage 
of  the  "miracle"  of  video  tape: 


THESE  ARE  OPF. MONITOR   PHOTOS. 


American  Airlines:  An  executive  faced  thou- 
sands of  employees  at  one  time  to  announce 
the  great  new  selling  feature  "Astrovision."  He 
came  across  with  "living  room"  ease  and  a 
"live"  look!  Closed  circuit  telecast  of  video  tape 
made  it  possible. 


Oldsmobile:  The  announcement  of  the  1955 
line,  via  closed  circuit  TV  by  TNT,  Inc.,  com- 
plete with  all  the  new  cars  and  an  hour  of 
Broadway-quality  entertainment,  was  shown  to 
dealers  from  coast  to  coast  on  video  tape.  The 
carefully  planned  sales  story  was  made  even 
more  effective  by  the  crisp,  live  look  of  tape. 


Gillette:  Sales  manager  conducted  a  fast-moving 
fire-breathing  sales  meeting  via  video  tape.  Im- 
pressed his  national  sales  force  with  sure-fire 
methods  for  selling  the  new  line. 


How  do  you  arrange  to  play  back  video  tape?  You  can  do  it  through  a 
closed-circuit  system  in  meeting  rooms,  with  the  facilities  of  your  local 
TV  station,  or  with  new,  compact  portable  tape  playback  equipment  or  by 
projecting  tape-to-film  transfers. 


And  where  to  tape  it?  At  Videotape  Productions  — the  largest,  most  up-to- 
date  tape  production  center  in  the  world.  Mail  the  coupon  to  find  out  how 
we  can  put  our  creativity  and  electronic  know-how  to  work  for  you. 


Videotape  Productions,  Inc.,  Dept.  B 

101  West  67th  Street,  New  York,  NY.  10023,  TR  3-5800 

Please  contact 

Mr Title 


Company. 
Address_ 


.State. 


City 

Te  le  phone 

to  discuss  plans  for  our  next  big  meeting  or  other  com- 
pany production. 


Videotape  Productions,  Inc.  VPfl 
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BUSINESS    SCRI 


Ni:ari->  Everyone  has  hccn  watching  the 
progress  iif  the  factual  film  mciiium's 
"new"  dimension:  Snini.  Aware  of  the  great 
savings  in  equipment  and  print  weight  (with 
the  latter  of  extreme  importance  in  travelling 
these  films  coast-to-coast  and  overseas),  all 
film  users  have  been  awaiting  both  manufac- 
turer and  laboratory  acceptance  of  long-range 
standards  for  the  Smm  film. 

When  Kodak  engineers  pointed  over  the  pro- 
verbial left-field  fence  with  their  introduction 
of  a  proptised  new  Smm  film  format  at  a  meet- 
ing of  the  Society  of  Motion  Picture  and  Tele- 
vision Hnginecrs  last  year,  "fandom"  held  its 
breath.  Last  month,  their  company  followed 
through  with  the  "home  run""  as  the  Eastman 
kodak  Company  announced  the  adoption  of 
this  "Super  8""  principle,  yielding  a  projection 
picture  area  50  per  cent  greater  than  the  con- 
ventional Xmm  frame  docs  today. 

The  "Super  8"'  movie  system,  involving  an 
unproved    Kodachrome    II    film    base,   camera 
and  projector,  makes  its  dehut  at  the  May    1 
opening  of  the  International  Photographic  Ex- 
(xisition    in    New     York's    Coliseum.    Bell    & 
Howell  president  Peter  G.   Peterson  has  also 
disclosed  that   his  company   "will   have   a   full 
line  of  motion  picture  equipment  which  utilizes 
the  new  film  in  May.  concurrent  with  Kodak's 
planned  introduction  of  the  film.""  Other  Smm 
movie  equipment  makers  have  announced  sim- 
ilar  plans.   //  shoiilil  he  carefully   noted   that 
these  ilevelopitients  priiuarily  affect  the  amateur 
market  but  it  can  also  be  safely  predicted  that 
business  educational  use  of  Smm  is  most  def- 
initely   involved    —   and    with    great    eventual 
benefit  in  wider  use  of  all  kinds  of  factual  films. 
Briefly,  the  new   "Super  8"  format  is  made 
ptissible    by    reducing    the    width    of    sprocket 
holes  from  52  to  36  mil.  Each  perforation  is 
located  opposite  the  center  of  the  picture,  in- 
^tead  of  at  the  frame  line,  so  that  splicing  cuts 
Jo  not  pass  through  the  perforation.  A  20-mil- 
Aide  sound  stripe  is  located  on  the  opposite 
-■dge  of  the  film,  shifted  away  from  the  per- 
orations to  give  it  a  more  uniform  base  and 
keeping  the  film  flat  in  the  gate  at  both  side?.. 
But  it's  the  size  of  the  new  image  that  really 
;nhances  the  possibilities  of  Smm.   And  now 
hat  the  new  standard  is  announced,  there  will 
;5e  a  steady,  forward  move  toward  the  wider 
ISC  of  this  useful   dimension.    16mm    remains 
he   present   generally-accepted   dimension    for 
•videspread   domestic  use   and   will    for  many 
,ears.  Hundreds  of  thousands  of  16mm  sound 
prints  in  use  today  (and  a  half-million    16nmi 
•ound  projectors)   make  that  standard  as  pre- 
lictable  as  35mm  projection  is  among  the  great 
najority  of  the  world's  entertainment  theaters. 
*       *        * 

o/or  Television  Set  Sales  Exceed  Our 
)un  Predictions:  Boon  for  FUm  Producers 
I  While  writing  about  "channels"  of  picture 
listribution  to  viewers,  we  remind  readers  that 
:his  publication  repeated  its  predictions  of  the 
|HK)m  in  color  television  set  sales  several  times 
jarly  last  fall.  In  January,  after  the  usual  holi- 
Jay  sales  rush,  consumers  made  us  look  good 
vhen  the  demand  for  color  sets  went  to  Ul.- 
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the  news  in  perspective 


UOU  units.  70' i  ahead  of  the  same  month  in 
1964.  February  ran  just  as  strong  and  most  set 
makers  now  predict  that  sales  in  1465  will  hit 
2.2  million. 

That"s  a  boon  for  color  film  producers  and 
processors;  for  sponsors  of  desirable  short  sub- 
jects for  telecastings.  Travel  promotion  should 
especially  benefit  with  such  obvious  subjects  as 
home  design,  gardening,  and  a  myriad  of  other 
color-conscious  prt)ducts  and  applications  most 
appropriate  for  this  vastly-increased  viewing 
audience.  C"olor  television  commercials  are  to- 
day just  beginning  a  wave  of  popularity  which 
bodes  well  lor  experienced  film  makers. 
*        *         - 

\ational  Release  of  I9()4  Olijm))ic  i'.anies 
Film  Announced  by  American  Dairy  Assn. 

The  most  exciting  news  of  the  month  in 
outstanding  new  releases  from  alert  sponsors 
is  the  impending  world  premiere  (at  the  Na- 
tional Press  Club  in  Washington.  D.  C.  late  in 
March)  of  I  he  HOrUl  /.v  One  —  The  Olympic 
(lames.  1964.  This  28-minutc  color  film  of  the 
Tokyo  games  is  being  sponsored  by  the  .'Xmer- 
ican  Dairy  Association  for  nationwide  release 
via  Modern  Talking  Picture  Service. 

Made  in  cooperation  with  the  U.  S.  Olympic 
Conmiittee  by  alert  Baltitnore.  Md.  producer 
Milton  Stark.  it"s  said  to  be  an  unusually  artis- 
tic as  well  as  uplifting  review  of  the  games. 
Stark  Films  emphasized  the  theme  of  "unity 
through  athletics""  and  has  given  the  countless 
millions  of  viewers  who  will  eagerly  seek  llrs 
subject  an  inspiring  as  well  as  very  complete 
story  of  the  Olympic  Games. 

Modern  will   make  prints  available  to  cotn 
munity   groups,    schools,    summer   resort    and 
""Skyport"  (air  terminal)  audiences  through  all 
of  its  nationwide  film  libraries  on  free-loan. 
*        *        * 

Announce  First  International  Cimfcrence 
On  "The  Impact  of  F.ducati(mal  Technolony" 
The  American  Management  Association  has 
anni)unced  a  first  international  conference  and 
exhibit  on  "The  Impact  of  Educational    Tcch- 


Nuliuiiid  Council  of  CJiiirclics  iiiiuthj  fiitvii  ti- 
ed II  ncic  film.  Pictured  at  the  xluncinp,  (I  to  r): 
proiliircr  Rolxrl  Kl<i<ntr:  Robert  Carrie.  Director 
iif  Prtifinniiiniiifi.  liroadcaxliiifi  and  Film  Commit- 
li  r.  S'tilUnuil  Council;  and  C.  A.  Wee.sner,  church 
lonsullant    on    the    piclurf    (.v/ori/    next    wonlh). 


nolog)'  at  which  there  will  be  displays  and  dis- 
cussion of  new  tools  and  requirements  for  prog- 
re.-s.  The  conference  will  be  held  July  12-16  at 
the  Americana  Hotel  in  New  York  City. 

leatured  events  at  this  major  meeting  will 
include  evening  demonstrations  and  the  show- 
ing of  the  worlds  best  in  training  and  educa- 
tional films.  School-industry-government  pan- 
els will  critically  examine  the  needs  of  educa- 
tiim  and  training  in  the  present  era.  These 
columns  will  carry  complete  details  on  the 
formulating  pnigram  in  subsequent  editions. 
■?        *        « 

Bulletins  frinn  the  News  at  Presslime: 

The  news  from  the  business  world  was  high- 
lighted at  prcsstimc  by  these  announcements: 

Robins  Indu.slries  .Xcquires  Genarco,  Inc. 

The  acquisition  of  Genarco.  Inc..  of  Ja- 
maica. N.  Y.  has  been  announced  by  Robins 
Industries  Corp.  Genarco  will  be  operated  as 
a  wholly-owned  subsidiary  of  Robins  under  the 
present  management  of  Jean  Paul  Latil,  presi- 
dent. In  this  field.  Genarco  is  a  well-known 
maker  of  powerful  slide  projection  equipment 
but  it  is  also  a  very  prominent  factor  in  the 
environmental  test  field  and  a  major  source  of 
carbon  arc  solar  radiation  simulators. 

Kellock  Productions  in  Neic  Glenview  Studio 

T-r  James  A.  Kellock.  active  in  industrial  film 
production  for  more  than  30  \ears  in  the  Chi- 
cago area,  has  announced  the  formation  of 
Kellock  Productions,  Inc..  with  offices  and 
facilities  at  Midwest  Studios.  1037  Woodland 
Drive.  Glenview.  Illinois. 

Death  Takes  Fab  Executive  and  Producer 

■■■■  We  are  saddened  by  the  deaths  of  Forrest 
Jennings,  general  manager  of  the  Color  Repro- 
duction Company,  in  Hollywi>od  and  of  George 
Johnston,  president  of  Washington  Video  Pro- 
ductions. Washington.  D.  C.  George  was 
stricken  by  a  heart  attack  in  late  March. 

Film  Safety  Award  Winners  S'ext  Shmth 

X.  These  pages  will  announce  the  winners  of 
the  1965  National  Safety  Film  .Awards  next 
month.  Selections  by  the  National  Conmiittee 
will  be  covered  in  detail  in  our  next  issue. 

*        «        • 

Fandom  \ote:  l'.S.I..\.  Films  &  Friend 

I  he  New  York  Times  reports  that  during 
the  \ioleiit  anti-American  demonstrations  by 
.African  students  against  the  .American  lega- 
tion in  Budapest  one  student,  among  those 
who  broke  in  the  building,  found  himself  in 
the  basement  nunie  theatre.  He  joined  other 
rioters  in  smashing  furniture,  but  was  heard 
to^  caution  them: 

"Don't   break    the   movie  projector.   I    w;int 
to  sec  the  film  here  next  week." 

The    projector   was   left    alone    ''■ 
reported  in  its  story. 
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answer  unusual  requests 


'.■«) 


Tie-in  promotional  media  are  'grouped  uitli  prints  of  luo  Bell  Si/.s/c;)/  filiii.\  used  in  the  Inlornidliim  Service  program 

40.000  Voices  That  Say  "May  I  Help  You?" 

Perloriiiing   Hit  Koutiiic  But   Highly-Useful  Task,  the  Ini'ormation  Operator  Stars 
ill  T>»i»  \<-u    Bell   System   Motion  Pictures   Vt  hieh  Interpret  This  Important  Service 


As  MoKi  and  niore  of  the  rela- 
tions between  tiic  teieplionc 
companies  and  their  customers  are 
hciny  conducted  by  the  impersonal 
ilial  it  has  become  increasingly  im- 
portant to  the  companies  that  their 
lew  remaining  human  contacts  be 
made  as  pleasant  and  helpful  as 
possible. 

Frequently  the  Inlormalion  op- 
erator is  the  only  company  voice 
tlie  customer  ever  hears,  as  more 
and  more  long  distance  calls  are 
dialed  directly.  Thus,  Information 
is  more  of  an  important  job  today 
than  ever  before. 

I5ut.    manv   of   the    Information 


operators  have  felt  that  this  was  a 
cooped-up,  un-glamourous,  stop- 
gap, "no  brains"  kind  of  job,  just 
looking  up  numbers  all  day  —  no 
talking  to  London  or  Tokyo  — 
no  chance  to  see  and  meet  people 
face  to  face  as  in  some  other  tele- 
phone jobs. 

I  his  feeling  is  exactly  what  the 
companies  are  trying  hard  to  over- 
come. The  Information  operator 
really  has  a  much  more  demanding 
job  than  she  realizes  —  one  that 
takes  judgment,  tliscretion  aikl 
imagination. 

In  a  new  lilm  recently  released 
by    American    Telephone   &    Tele- 


graph Company,  Kathy,  Nancy  and 
Jai.|ueline  are  seen  as  Information 
operators  —  jobs  which  they  hold 
in  real  life.  They  were  chosen  for 
their  roles  because  they  are  typical 
of  some  40,000  other  operators 
who  handle  Information  scr\ice  in 
the  Bell  System. 

New  Challense.s  in  Kach  D;i>- 
The  film  mirrors  the  challenging 
experiences  Informatit)n  operators 
encounter  in  their  day-to-day  work. 
Writer-|iroducer  Charles  P.-lmer, 
of  Parthenon  Pictures,  Hollywood, 
analyzed  the  wide  variety  of  calls 
to  Inlormalion  and  watched  hun- 
ilreds  of  ojierators  at  work  bclore 


beginning  to  produce  the  film, 
which  is  the  first  ever  made  on 
Information  service. 

The  picture  is  entitled  May  I 
Help  You.'  —  The  Slory  of  1  lie 
Information  Operator.  Its  28-min- 
ute  rimning  time  is  crammed  with 
real-life  situations  Information  op- 
erators meet  in  providing  telephone 
numbers  and  other  special  services 
for  customers. 

Change  .All  Tlirousjli  the  Years 
In  its  earh  sequences,  the  film 
tells  of  the  many  changes  over  the 
years  in  the  work  of  Information 
operators  —  starting  back  in  the 
last  century  when  boys  worked  as 
operators.  But  the  film  points  out  , 
that  while  working  procedures 
have  changed,  the  objective  re- 
mains the  same  —  to  be  helpful 
to  the  customer. 

The  gr.)wing  importance  of  In- 
formation service  is  stressed,  and 
the  qualities  of  the  operators  —  in- 
cluding   those    of    initiative     and 
judgment  —  are  dramatized  in  the 
busy    activities   of    Kathy,    Nancy  | 
and  Jaqueline.  Answering  the  var- ; 
ied   inquiries   from  customers,  the  ( 
operators  find  that  the  "book"  does 
not  contain  all  the  answers.   Time 
and    again    they    find    themselves 
relying   on    their   personal    knowl-  ^ 
edge  and  experience  in  answering  ( 
requests. 

Takes    a    "Thinking    Operator" 

.•\s  the  film  points  out,  "Only  a . 
thinking  operator  can  meet  and 
handle  the  hundreds  of  situations 
—  the  millions  of  calls  for  Infor- 
mation .  .  .  that  these  girls  receive 
every  day." 

A  second  version  of  the  film, 
used  for  training  drill,  is  titled  20 
Information  Calls,  and  presents 
one  specimen  call  after  another  — 
all  taken  from  incidents  in  the 
film. 

May  I  Help  Y'oii.'  was  directed 
by  David  Bi>wen,  of  Parthenon, 
and  supervised  for  A.'T.&'T.  b\  the 
late  Tom  T'ischer.  • 


".May  I  Help  You?"  ;.v  the  first  film  ever  produced  on  Informaiidn  Service.       Out  of  llio   pages  of  fuiniliar  plum,    direelories  loom   tin    faces  of  typical 
It   Js   helpini:  to  imprin-e  the   morale  of  iipcriitors  pcrfonninu  these   tasks.       Information   operators  as  pictured  in   this  seen,     fi.nn    /:,  "    v,,  ■,  ,   \    m,,,. 
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Color  (inimatiiw  in  \DC  film  of  (iiuilmnii  til  inmi   aud  iiinl,  iiihii    sliiKtiirr. 

Anniversary  Gift  to  Nutrition  Education 

National  l)air>   roiiiicil  (!oiitril>iit(*s  "Food  —  llu-  Color  ol'  Life" 


¥n  This  Golden  Anniversary  Year 
•^  of  its  founding,  the  NatiiMial 
Dairy  C'ounei!  eoniiniies  its  dedi- 
cation to  a  half-century  of  service 
by  giving  the  world  a  truly  useful 
and  thoroughly  interesting  film  ex- 
position on  nutrition,  titled  Food 
—  the  Color  of  Life.  Since  its  pub- 
lic release  on  February  5th.  300 
prints  of  the  22'2-niinute  picture 
have  gone  into  distribution. 

The  film  was  produced  by  Reid 
H.  Ray  Film  Industries,  under  the 
direction  of  Reid  H.  Ray.  An  orig- 
inal script  by  Stanford  Sobcl  as 
well  as  art  and  animation  direction 
by  Gordon  Ray  of  the  Reid  Ray 
studio  are  notable  features. 

According  to  Lorraine  Weng  of 
the  NDC  executive  staff,  produc- 
tion of  the  film  was  under  discus- 
sion for  five  years.  The  objective, 
when  finally  resolved,  was  "to  mo- 
tivate people  towards  a  better  diet 
and  to  emphasize  individual  re- 
sponsibility for  intelligent  food 
selection."  That  aim  is  well-satis- 
fied in  Food  —  the  Color  of  Life. 
A  top-ranking  Advisory  Council, 
headed  by  Dr.  Robert  E.  Shank, 
as  nutrition  cimsultant.  aided  by 
Sheldon  S.  Steinberg.  Ed.  D.,  in- 
cludes a  public  health  nutritionist. 
a  biochemist,  twt)  college  food  and 
nutrition  professors. 

This  is  a  motivaiiomd  film.  It 
was  designed  to  capture  adult 
audience  interest  first,  to  show  the 
glorious  rhythm  of  life,  the  color- 
coded  secrets  of  food  and  the  es- 
sentiality   of    nutrients     in     food. 
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While  it  does  focus  on  ilairy  foods 
as  an  essential  part  of  the  adult"s 
total  nutrient  intake.  Food  —  rlie 
Color  of  Life  also  stresses  the  cru- 
cial concept  that  wise  food  selec- 
tion is  an  individual  responsibility. 
Both  writer  and  producer  have 
combined  their  talents  to  achieve 
the  kind  of  picture  which  is  sure  to 
be  well  accepted  by  adult  viewers. 

Productiitn  tjualitics  are  excep- 
tional, from  careful  choice  of  the 
principal  plaver  who  exemplifies 
the  average  homcmaker  (Mary 
Linn  Mason )  to  the  high-fidelity 
t)f  its  color  in  both  food  and  loca- 
tion sequences.  The  picture  is 
slated  for  awards  competition  and 
should  score  well  on  the  basis  of 
its  color  photography,  animation 
ilcsign  anil  the  witlely-useful  con- 
lent  material. 

Many  NDC  units  from  coast-to- 
coast  have  already  acjuired  prints; 
Association  l-ilms  is  liandliTig  dis- 
tribution in  other  areas.  • 


Mary    Linn    .Mason    cxcniplifii's    the 
tivirdfic  lit»ii(  iiKikcr  in   S'DC's  film. 


We  Learn  About  the  Telephone 

Hell  SysUiii  H.-phms  "Mo-.l  Po|>iilar  .S|,„n>or.il  Film  Fvir  Ma<l<" 
W  ilh  I  pdali  il  i:<lii<uli«inul  I'irliin-  on  IMiom«-s  lor  ^  oiiiij;  M,.«.t! 


'■pill  Mosi  I'oi'i  I  AK  sponsored 
-■^  film  ever  made  is  probablv 
.\dventiires  in  lelezonia.  a  194^ 
motion  picture  made  for  informa- 
tional use  in  the  primary  grades 
of  schools  by  the  .Xmerican  Tele- 
phone &  Telegraph  Company,  and 
featuring  the  Bil  Baird  puppets.  I  o 
date,  the  Bell  System  companies 
have  purchased  6,522  prints  of  this 
film. 

Although  it  is  still  a  favorite  with 
many  school  teachers  after  all  these 
years  and  has  still  received  thou- 
sands of  bookings  annually,  some 
respected  educational  leaders  have 
told  the  company  that  modern  kids 
would  responti  a  little  better  to 
something  a  little  more  sophisti- 
cated. 

So  —  this  year  —  the  company 
has  released  a  replacement  film, 
produced  by  Jerry  Fairbanks  Pro- 
ductions and  titled  We  Learn 
.ihoiii    ihe     I  clephone.    Advance 


ConiniHuitalinn    htj    .tmokc    .vi^ii«/. 


tiemand  for  this  film  has  been 
so  strong  that  even  before  preview 
prints  were  sent  out,  the  various 
telephone  companies  had  piled  up 
2,500  orders.  It  is  perhaps  destined 
to  go  as  high  as  its  predecessor 
some  day. 

We  Learn  AhoiU  llie  Telephone 
is  a  simple,  pleasant  little  story 
about  young  Jimmy,  sister  Suzy. 
their  Uncle  Bill,  an  artist,  and  a 
trip  to  the  park  for  a  picnic. 

Along  the  way,  the  youngsters 
find  out  a  lot  about  such  things 
as  how  to  answer  the  phone  prop- 
erly, and — on  L'ncle  Billy's  ani- 
mated drawing  board  —  how  man 
comnuinieated  before  the  tele- 
phone, how  the  telephone  works. 
how  to  look  up  numbers  in  the  di- 
rectory, and  how  valuable  the  tele- 
phone is  in  emergencies,  such  as 
helping  the  police  to  find  lost 
children. 

It  is  s[X"cifically  geared  to  the 
level  of  understanding  of  young 
children,  who,  as  the  company 
knows,  will  very  soon  grow  into 
the  most  enthusiastic  and  frequent 
users  of  telephone  service. 

A  series  of  filmstrips  covering 


all  points  brought  up  in  the  film 
has  been  designed  for  auxiliary 
teaching  use.  • 


Jinitn.N  s  on  tlir  lilrplioiii-  n  liilr 
Siizi/  iiinidtis  14/11/  .sh<  ctm'l  oirr- 
Inar  him  thrtnitih  that   iiirt! 
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.Xlpliahi'tized      (elfplioiic      (lircil<ir> 

In     (Xf<l(iii>iil     Id     iiriiniin/     i^riidir\. 


III 

I  luU'     Hill     slni«s    liiiii     (Vivi/    it    is 
III    Isi  i  i>    a    fiirsitnal    ninuhiT    hoi>k. 


The   film   says:    don't    roar  into  llu 
phone  like  a  lion;   ii>     '"   '  ' 

.s/()(i(/   if    ijou    talk    ' 


Motivated  by  Customer  Needs 

i«-\«l\-liit«-;:ral<'il    Moliun    I'iclun-   \    KtliKiitiiiii    ^la^k«•l^    l)ni>ioii 
I  Eaxliiian   Ko.lak  lla^  riiiiiarj    K«>iK.M>il>ilil>    r«»r  Ainliox  iMials 


"The  tiiMomer  is  alwiiys  rif-ht!" 

Although  some  persons  in  scll- 
ig  might  wish  to  dispute  that  an- 
ient pro\erh  of  the  tradesman, 
ie  Hastman  kinlak  Company  has 
iken  the  meaning  to  heart.  Alert 
eaders  of  business  eolumns  in 
e\sspa|XTs  and  trade  magazines 
ave  notieed  that  quite  a  few  man- 
gement  ehanges  have  been  taking 
lace  within  Kixiak's  sales  setup. 

In  what  might  be  termed  as  en- 
orsement  of  the  marketing  con- 
ept  which  has  grown  so  popular 
.iihin  the  past  five  to  ten  \ears, 
i.odak  is  fundamentally  restructur- 
ig  its  entire  photographic  prod- 
cts  marketing  team. 

Otilliiies   the   Basic   Purposes 

Cierald  B.  Zornow,  \ice-presi- 
enl  for  marketing,  points  out: 

"The  rearrangement  now  taking 
ilacc  has  two  basic  purposes: 

"First,  it  is  to  afford  full  recog- 
ition  to  the  importance  of  the 
ustomer.  We  feel  that  the  one 
idispcnsable  person  is  the  cus- 
.)mcr. 

"Thus  the  mine  places  more 
tress  on  evaluation  of  customer 
leeds  and  on  seeing  to  it  that  these 
leeds  arc  translated  to  our  dcvcl- 
ipment  groups. 

The   Power   to   Make   Deci.'iion.s 

"The  second  purpose  is  to 
iroaden  the  decision-making  pi>w- 
r  in  i>ur  internal  marketing  or- 
;anizati<in.  For  this  reason,  we 
lave  designated  five  principal  areas 
if  responsibility. 

"We  expect  to  gain  —  and  are 
;aining  —  a  stronger,  more  re- 
ponsivc  organization.  We  antici- 
>ate  that  the  marketing  concept 
sill  involve  the  entire  company  — 


research,  development,  production, 
and  staff." 

Five     .\rcas    of    Rcspoiisihility 
The  five  areas  of  responsibility 
to  which  Mr.  Zornow  referred  are 
those  related  to  the  photographic 
aspects  of  Kodak's  business: 

1.  Motion  Picture  and  F.duca- 
tion  Markets  Division  (with  the 
word  "education"  here  defined  in 
broad  terms  to  encompass  use  by 
business  and  industry,  by  govern- 
mental agencies,  etc.,  of  not  only 
films  but  a  wide  gamut  of  other 
audiovisuals) ; 

2.  Professional,  Commercial 
and   Industrial  Markets  Division; 

3.  Consumer  Markets  Division; 

4.  Radiography  Markets  Divi- 
sion; and 

5.  Recordak  Corporation. 

As  indicated,  each  responsibility 
area  is  called  a  "markets  division," 
and  is  headed  by  a  general  man- 
ager. Within  each  division  arc 
four  sections  —  product  develop- 
ment; sales;  information  and  analy- 
sis; and  advertising  and  customer 
services. 

.4    Single     .Marketing    Group 

In  effect,  Kodak  has  combined 
its  line  of  audiovisual  products 
with  that  of  its  professional  mo- 
tion picture  films  to  form  a  single, 
integrated  marketing  group,  in  the 
area  of  greatest  interest  to  readers 
of  BusiMss  Sc  i<i,i:n.  Considering 
the  fact  that  the  audiovisual  mar- 
ket has  been  showing  a  steady  in- 
crease since  the  days  of  World 
War  II,  the  Kodak  move  is  looked 
on  by  many  as  an  optimistic  siyn 
lor  the  future  of  the  field. 

Donald  E.  Hyndman,  a  Kodak 
assistant  vice-president,  is  the  gen- 
eral manager  of  the  motion  picture 


Oonalcl  F,.  II>iulniaii,  jxiuckiI  iikiiki- 
fici  of  Mdlidii  I'iiliirc  and  F.iliicd- 
tioii     Mmkcl.s     lyitisioii     iil     Kodak. 


i.    M.  (.'orhiii,   lUMUiiiir  of  pnidticl       H.    li.    .Mcl'licrsoii,    iiKtiut^cr  of   dd- 
ihniniuu.    nilliiii    tin-    urn:    Division.       iirlisirifs,      and      ciistotticr      senilis. 


and  education  markets  division. 

Among  the  key  men  reporting  to 
liini  arc  R.  M.  Corbin.  manager  of 
product  planning;  R.  H.  McPher- 
son,  manager  of  advertising  and 
customer  services;  and  R.  E.  Con- 
nor, manager  of  information  and 
analysis. 

The  rcorgani/alion  came  aftci 
an  exhaustive  study  of  Kodak's 
many  kinds  of  customers  and  their 
needs,  an  evaluation  of  the  com- 
pany's product  lines,  and  a  review 
oi  other  marketing  operations. 

A  basic  reason  for  these  market- 
ing studies  was  an  awareness  of 
the  ever-increasing  atmosphere  of 
strong,  competitive  activity.  Ko- 
dak is  utilizing  its  considerable 
marketing  strength  and,  at  the 
same  time,  choosing  some  areas 
to  restructure  its  organization. 

"A  major  change  such  as  we 
are  going  liirough  d<ies  not  hap- 
pen overnight."  explains  Mr. 
Hyndman.  "As  soon  as  possible, 
we  arc  trying  to  call  in  person  on 
each  customer  to  explain  the  plan 
and  to  find  out  in  what  ways  Ko- 
dak can  be  of  greater  service."    • 

R.    E.    Connor,    nuniiificr    of    injor- 
matiou    mid    aiiidiisis    in     nitisioii. 


Tradition   Plays  Key  Role 

in  "Nothintj  But  a  Man" 

vv  The  new  smash-hit  feature  film, 
Noihina  Bill  a  Man.  which  has  re- 
ceived unanimous  rave  reviews 
from  all  of  New  York's  film  critics 
and  the  national  weeklies,  was  pro- 
duced by  Michael  Roemer,  Robert 
Young  and  Robert  Rubin  in  as- 
sociation with  Du  .Art  Film  Lab- 
oratories. 

The  background  for  this  unus- 
II  a  1  co-production  arrangement 
goes  back  \o  the  day  of  the  old 
Biograph  Studios.  Al  Young,  one 
of  the  founders  of  Du  Art,  was  an 
editor  at  Biograph  and  had  been 
with  other  Hollywood  producers 
belore  starting  the  laboratory.  One 
of  his  sons,  Irwin  Young,  succeed- 
ed  him   as   President  of  Du   Art. 


Stiiu    jroiii   "Solliin^   But   a   Man, 
out.standliiii     iiiw     feature     picture. 

Another  son.  Robert,  went  into 
documentary  and  television  film 
production,  first  in  school  at  Har- 
vard (where  he  met  and  started 
working  with  Michael  Roemer) 
and  later  at  NBC. 

For  years,  Irwin  and  Bob  Young 
have  been  discussing  doing  a  fea- 
ture film  together.  When  the  idea 
of  Noiliiiit;  But  a  Man  came  up. 
they  decided  to  go  ahead.  The  Du 
Art  organization,  as  one  of  the 
producers,  handled  all  the  finan- 
cial, bookkeeping  and  distribution 
arrangement"-  for  the  film. 

The  successful  association  of  Du 
Art  ami  Roemer- Young  is  ex- 
pected to  continue  in  any  future 
projects  the  young  film  makers 
are  involved  in. 

Notliina  Bill  a  Man  was  the  only 
U.S.  entry  at  this  year's  Venice 
f-^ilm  Festival,  and  received  two 
awards  from  the  1-estival  Commit- 
tee. It  was  also  shown  at  the  New 
York  Film  Festival  last  Septem- 
ber where  it  received  thunderous 
applause  from  the  audience.         • 


EniTOR's  Noil  :  This  new  film  is 
also  making  a  significant  contri- 
buti(Mi  to  human  relations  and 
merits  the  conuiiendation  vshich 
reviewers  have  bestowed  upon  it. 
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BUSINESS  SCREEr 


ExinrI  JIIO  lighting  and  .staging  puts  focus  on   Xitox'  product   features. 

Xerox  Prrpares  ihe  Buver  for  \\\v    "1  100" 

Color  Motion  Pk-liires  "Think  Ahead  With  iht-  New  Xerox  2  WO" 
unil  "A  Third  Diniensi<»n"  Show  Key  Features  to  Salesmen,  Users 


17'eep  it  Quiet  and  surprise  the 
*■■  market  or  should  a  manu- 
facturer tell  the  world  about  a  new 
product  nearly  a  year  before  it  is 
ready  to  deliver? 

The  Xerox  Corporation,  one  of 
the  leaders  in  the  highly-competi- 
tive field  of  copying  equipment,  is 
using  the  motion  picture  medium 
to  establish  a  waiting  market  for 
a  new  copier,  even  though  it  will 
not  be  available  until  later  this 
year.  Two  films,  both  produced 
by  The  Jam  Handy  Organization 
are  appropriately  titled.  Think 
Ahead  With  the  New  Xerox  2400 
and  A  Third  Dimension. 

Of  Advantage  to  Prospects 
The  key  point  for  both  is  that 
]  prospects  will  find  it  to  their  ad- 
I  vantage  to  know  about  and  plan 
I  for  the  use  of  the  new  "2400."" 

Think  Ahead  shows  the  proto- 
,  type  of  the  new  model,  emphasiz- 
I  ing  styling  that  was  created  for  a 
I  wide  range  of  office  settings.  But 
I  it  also  demonstrates  ease  of  per- 
jformancc  and  speed:  40  copies  a 
j  minute;  2,.'>00  copies  an  hour  via 
jthe  ••2400."  This  film  is  especially 
I  oriented  to  the  needs  of  salesmen 
I  and  technical  representatives,  to 
I  let  them  see  just  what  happens  and 
I  how,  when  a  ••2400""  goes  to  work. 

Five  Years  and  S40  Million 
A  Third  Dimension  goes  farther 
as  it  demonstrates  this  versatile 
new  product  to  potential  users 
well  in  advance  of  availabilities 
Five  years  of  research  and  devel- 
opment  (and  some  $40  million) 


went  into  the  design  and  building 
of  the  Xerox  ••2400"  and  these 
lO-minute  color  motion  pictures 
are  playing  key  roles  in  a  wide- 
spread pre-introduction  selling 
campaign  being  carried  out  by 
the  company's  sales  force  and  its 
technical    representatives. 

Good  I'sL'  of  Limbo  Stagini; 
Good  limbo  sets  add  crispness 
to  J  HO  production  styling  on  the 
two  color  pictures,  concentrating 
\iewer  interest  on  the  product  and 
its  design  advantages.  Prospective 
buyers  are  being  shown  the  con- 
sumer version  in  their  own  offices 
or  where\er  they  choose.  Ihey 
learn  how  the  ••2400"  bridges  the 
gap  between  ordinary  office  cop- 
iers and  higher-cost,  remotely  lo- 
cated high-speed  reproduction 
equipment  with  which  this  new 
product    will   compete.  • 


Prospective 

f((iliins     ill 


users 

scene 


di.scu.ss     •2400" 

from     one    film. 


Keys  to  Film  Results 

A   Buyer   Preface   to  the   Producer   Listing   Pages 

''pni.  Fkimarv  Goal  of  the  67  page>,  of  listings  which  fol- 
low has  never  been  that  of  sheer  numbers.  Our  own  high 
standards  of  reference  and  reliability  have  always  kept  these 
F'roduction  Review  listing  pages  well  within  bounds.  Quality  is 
the  objective,  not  quantity.  And  yet  these  listing  pages  remain 
the  most  complete  and  definitive  source  of  specializing  audio- 
visual production  facilities  published  anywhere  in  the  world. 

Here  is  detailed  informatiim  for  the  guidance  of  the  buyer  of 
motion  pictures,  slidefilms.  show  presentations  and  all  the  other 
related  audio  and  visual  media,  freely-given  for  your  assurance 
of  satisfactory  service,  by  382  companies  in  the  United  States 
and  Canada.  .S.S  producing  companies  on  all  continents  through- 
out the  world  are  also  represented  with  detailed  facts-in-depth. 
For  your  reference  convenience,  these  pages  also  contain  de- 
tails on  89  branch  offices  of  U.S,  and  Canadian  companies. 

Many  thousands  of  copies  of  this  I.Sth  Annual  Production 
Review  will  now  go  into  almost  daily  use  among  business  firms 
in  the  U.S.  and  abroad;  government  and  trade  group  executives 
concerned  with  audio-visual  procurement  have  come  to  depend 
on  its  authoritative  factual  content.  There  is  no  other.  ea.sier 
way  to  define  smh  a  highly-creative,  technically-complex  indus- 
try. These  buyers  will  look  to  references  of  recent  experience 
for  evidence  of  competence  and  versatility.  Here  they  will  find 
titles  and  sponsors  of  1,918  motion  pictures  and  553  slidefilms 
which  these  producers  turned  out  in  1964.  They  will  also  look 
to  the  names  of  1,895  i<ey  people  within  these  listed  companies. 

The  buyer  will  readily  identify  the  specialized  nature  of  these 
listed  companies"  production  experience.  Specialists  in  tele- 
vision commercials,  now  a  major  business  turning  out  millions 
of  dollars  in  advertising  films,  are  so  identified,  for  example. 
But  the  listings  do  not  reflect  the  important  fact,  also,  that  these 
are  the  producing  companies  of  factual  business,  diKumcntary 
and  educational  films  which  have,  by  the  record,  been  the  re- 
cipients of  a  vast  majority  of  awards  honors,  recent  and  past, 
wherever  given  such  media.  They  should  also  note  that  these 
are  the  producers  of  iitdtistry's  most  result  fid  films,  whether  for 
public  relations,  selling,  training,  dealer  education  and  a  multi- 
tude of  other  specific  purposes. 

Look  ai;ain  to  tliese  primary  i;uidelines  in  achieving  the  suc- 
cessful employment  of  these  powerful  sight  sound  media:  fi- 
nancial siahiliiy  ( the  ability  to  complete  a  given  assignment  on 
original  terms ) ;  permanence  of  staff  and  physical  facilities 
owned  or  readily  available;  and  experience  (familiarity  with  the 
specific  medium  involved  as  well  as  ability  to  understand  and 
properly  interpret  the  subject  matter). 

We  would  also  note  the  absence,  under  a  very  few  listings 
throughout  these  pages,  of  the  minimum  standard  of  five  or 
more  title,  sponsor  references.  This  is  either  indicative  of  a  new 
company  organized  within  the  past  year  and  therefore  eligible 
under  that  proviso  or  that  the  competence  of  the  accepted  listee 
has  been  established  by  the  Editors  while  the  studio  has  been  on 
special,  limited  assignment  during  the  past  year. 

Finally,  within  these  countless  thousands  of  lines,  there  will 
be  the  inevitable  gremlins,  a  few  unexpected  omissions  and  the 
absence  of  others  whose  goixl  intentions  exceeded  our  extended 
deadlines.  For  all  of  these  we  offer  an  early  Production  Review 
Supplement,  scheduled  to  appear  at  mid-year.  But  we  take 
pride,  also,  in  the  accuracy  and  completeness  of  these  pages  and 
in  providing  our  buyer-subscribers  with  another  and  most  sub- 
stantial edition  of  these  Annual  Pnxluction  Reviews.  While  this 
is  only  the  15th  of  these  reference  works,  it  begins  our  26th 
volume  of  this  publication,  which  is  now  read  worldwide.  — O'  IC" 
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Fa  tie  No. 


ProdiiciTs 


Pace  N< 


IVudiictTS 


Pape  No. 


.\  C  I  Prodiittions   .  . 
A-\'  Corporation 
.\c;k1iiiu    Film  Prodnctions.  Inc. 
.\rad»in\-M<.l.art\    Proline tions.   Inc. 
.\c-orn  l-ilins  of  New   Kiit;lan(l,  Inc. 
Adniastcr  Prints.  Int. 
.■\cgis  Productions,  inc. 
.Mcxanilcr  Film  (^onipanx 
MlfUrn  Film  Pniilnctions.   hu. 
Allsclud,  Gilbert.  Productions.  Inc. 
Ami'rican  l)i\crsili«(l  Services 
Xnicrican  Film  Productions.  Inc. 
Anderson.  Jack.  Proiluctions  .  . 
Anilerson.  I.i'onaril.  Associates.  Inc.   . 
.Xniniatod  Productions,  Inc. 
\nimatic   Proiluctions.    l.til. 
Xnimators.  Tlie 

Arjan   Motion   Picture  Proiluctions.   Int 
.\rtists  Hi-presentati\es.  Inc. 
.\s.sociated  Film  Consultants.  Inc. 
.\tlas  Film  Ciorporation 
.Audio   Productions.  Inc. 

Harlire.  Thos.  J..  Productions,  im-. 
H.irton  Film  (^ompanx.  Tlie 
H.isli.  D.   l)a\iil.  Produitions 
Bay  Stale  Film  Productions,  Inc. 
Hcik.   Inlin     Assoi'iatcs.    Inc. 
Becker.  Marxin.  Films 
Becker-Goessl.  Inc. 
Hlair   Motion   Pictures.  Inc. 
Hr.msl)\.   Jolm.    Productions 
Hras,    Heiie.    Productions 
Bray  Studios.  Inc. 
Huk.ir  \  l.arisih.  Inc. 

(.'ahill,  Charles  and  .Associates,  Inc. 

(.'akin    Proiluctions.   Ini-. 

Calvin-I)i-  Fri'ni's  Cor])oration 

(Cameras   International 

Cameron   Film    Productions 

Campbell    Films 

Campbell.  Jolm,  |-'i!ms.  Inc. 

Campus   I'ilm   Productions,   Inc, 

Canyon  I'ilms  of  Ari/ona.  Inc. 

Capital  Film  Ser\  ice.  Inc. 

Carlocke,  l,.mj;tlen 

Carousel  Productions 

Cavalcade  Productions,  Inc. 

Cenlron  Corporation.  Inc. 

f^liain.    Hu.    Assoiialrs 

Chapman  .5  Productions.  Inc. 

Charles,  llenrx.  Motion  Picture  Sliidii 

Chenowftli,  H.  H..  |-"ilms 

ChicuRo  Film  Laboratory,  Inc. 

C;inecraft.    Incorporated 

Cinema  Cent<-r  ol  New  York.  Inc. 

Cinema  One  Productions.  Inc. 

Cine-Pic   Hawaii 

C'ity  Film  ('.fitter.  Inc. 

Clifton  Productions,  Ini-. 

Close  anil  Pati'naudc 

Colburn,  John,  .Associates.  Inc. 

Coleman   Productions,   Ini-. 

Colonial    I-'ilms,    Ini'. 

(Commercial  Productions  Im. 

CCommumcatiims  Associal'  ,    Inc. 

Condor  Films,  Inc. 

Contempt)   Productions,    Im 

Continental  I'ilm   Prodiiclions       up. 

Coplex    Proiluctions 

Cornell  Visual  .Aids  (!ompan\' 
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Countryman-Klang  Film  Productions  147 

Craiil.  Walter  S.,  Film  Productions  150 

Craxen,  Thomas.   Film  (Corporation  112 

C;roati\c  .Arts  Studio.  Inc.  127 

Creati\e  ("onnnunications.   Inc.  l:5.S 

Creative  N'isual  Media,  Inc.  112 
Cullume,  Slianms,  Motion  Picture 

Knteipriscs,   Inc.  112 

D4  Film  Studios.  Inc.                        .      .  .  lOS 

Danuett,   Avalon,  Productions                .  132 

D.iMcik   Productions,  Inc.  11:5 

Data   Films  156 

l),i\iilson  l'"ilms                                              .  154 

Dekko  l'"ilni   Productions.  Inc.            .  .  lOS 

Depicto  P'ilms  (."orporation  113 

Dit/.cl,  William.   Proiluctions  1:57 

Diversified  Film  Service     ...  151 

Doljiliin    Productions,   Inc.                         .  11:5 

Donoxan,   Kexiii,   Films  107 

Dounlas    Film    Industries  138 

Doiiiilas,  Neil,  Proiluctions  1:5:5 

Dunn,  (;al.  Studios,  Inc.  14:5 

Dxnann'c  P'ilms.  Inc.  IP? 

KM(."   (Corporation                   156 

East  (Coast   Proilui tions.   Inc.    113 

Eilson.  Franz,  Proihictions                        .  126 

Ek'ktra  Film  Studios.  Inc 113 

Elliot,  Unger  &  Elliot  113 

Elms,  Charles,  Productions.  Inc 114 

Empire  Films  Corporation          162 

ECmpire  Photosound  Inc.  148 

FCngei,  Walter,  Productions.  Inc.  114 

Evans  Sight  and  Sound   Productions  153 

I'. B.N.    Films                                                .  1.53 

F.P.S.  Productions.  Inc 114 

l'"aher,  Marshall   L.,  Proiluctions  15:5 
Fairbanks.  Jerry.  Productions  of 

(."alifornia.  Inc.  157 

Farrcll,  Matt.  Productions,  Inc.  114 

l'"i'lil.   William,    Proiluctions  126 

Feil,   Edwaril,  Productions  136 

l-"idelit\    I'"ilm  Productions  151 

I'idclity    I'"ilms,    Inc.  1.57 

I'ilm    I'Cnteri^rises,    Ini'.  114 

I'imai'k   Productions    143 

l'"ilmex,  Inc 114 

Filmfair                  ..  157 

FilniMakers,   Inc.,  The  143 

I'ilms    l'"i\e.    Inc.  114 

I'ilnis  lor  Industry.  Ini'.   .  .  154 

l'"inle\'    Films  128 

Fiore'  Films                             126 

Fisher,  Hohert.   Productions    133 

I'^lafiU  I'^ilms,  Inc.                                     .  .  157 

l'"lore/,,    lni'or])orateil  1:51 

Forilel    Films.    Inc.  114 

l'"orinat   Produitions  Inc.  157 

I'Oto  Funic  Sales  and  Productions  150 

Fotovox,  Inc.  1,33 

Frascr  Productions  154 

Calhn.illi,    liiclianl.   Inc.  1.33 

(ian/.  William  J.,  Compan\.  Inc.  I  I  I 

( ieinini  I'ilnis.  ini'.  Ill 
(Ceneral  Pictures  (Corporation                    .    1:56 

Ceorj^e,  Donii,  Associates  157 

C.erald  Productions,  Inc.  115 

NOTE:  Boldface  listings  denote  display  ad- 
vertising of  producers  in  this  issue.  See  Index  to 
.Advertisers  on   lin.il   pane  of   tlii'    i5lli    ites  iew. 


Clenn.  Jack.  Incorporated  115 

Cold.  .Andrew.  Productions.  Inc.  11.' 

(Colilen    State   Film   Productions  154 

ColdshoU,  Morton,  Design  .Assoc.  Inc  14.j 
Cooilwax    Prinlint:  (Co.,  Inc..  Films  Div.   131 

(Gotham   I'"ilm   Productions,  Inc.  IIS 

(iotham    lA'  Productiims  Corp.  1 151 

(Cranil    Vvi/v    l-'ilnis.    Inc.  II' 

(irandey,  Ho\,   Productions  154" 

(Craphic  Films  (Corporation  157 

Graphic  House,  Inc.  10' 
Gra|)hic  X'arieties        ..                                .11." 

Greiii;,   IleiuA-,  &  Associates  I'BQ 

Group   Produitions.  Inc Ic 

(;ug<.icnhcim,  (Chas.,  Productions  14S 

Hallmark  l'"ilins  and  Hei'ordin^s.  Inc.  12^ 

Ilandx.  Jam.  Organization,  Inc..  The  Ph 

Ilankinson  Studio,   Inc.            .  .  HJ 

Hanna-Barhera   Productions  151 

Hans,  (Charles,   l'"ilm   Produitions,  Inc.  Ihl 

Hardiastle    Film    .Associates  14^ 
Harris-Tuihman   Productions.   Inc. 

llartliN    Productions.  Inc.  11." 

Ilar\i'st    I'^iims.   Inc.  11(3 

Ila\erland    Film   Produitions  llf 

Ilaycox  Photoramic  1 23 

Henkin-l-'aillace  Productions.  Inc.  11^ 
Hcnnessv.  Jolm  |.,  Motion  Pictures       .  .    \l 

Ilcnning  and  Chcadic,  Inc.  IM 

Herman.  Justin.  Motion  Pictures  13d 

Hicks,  Hubert  Bruce,  &  .Associates  141 

llii;t;ins,   Altrcd.    Produitions      151 

lIolland-NX  egnian  Productions,  Inc.  12^ 

Ilollywooil   .Animators  \.t 

Horizon    Productions            .  .  141 

Horti'r,   Don.  Productions,  Ini'.  16| 

llotchkiss.  Tom.  Productions  \l 

Howi',  Max,  Film  Produitions  11 

Huher,  Louis  H..  Productions  I6i 

Imagination.    Inc.    .  .  Ic 

Independence  Films,  Inc,  121 

Industrial   Motion  Pictures,   Inc.  13 
Institute  of  A'isual  CComniunicalion,  Inc.   Il| 

Instructional  Arts.  Ini'.  13 

Intcrloi'k   Produitions.   Inc.    .  .  1^ 

International  Productions.  Inc.  15 

Intcrnalional  Sound   l'"ilms.   Inc.  13| 


I    I.   N   Productions.   Inc. 
JPI   Denver 

Jacona  I'^ilms  (Cori)oration 
Janiieson  Film  (Company 

K  &  S  I-'ilms.  Inc.  .  . 

Kamein -Delston  l'"ilm  Produitions 
Karas,  Jonathan.  \    AssiK-iates 
Kaulin.m,  ().  .\.  i<  .\ssociati's 
kavfi'tz,  N'ictor,  Proiluctions.   Im-. 
Keeslar.  Don.  Productions,  Inc. 
Keith.    Allan.   Productions,   Inc. 
Kelt/  i\   I  liTudiin,   Inc. 
Kellock   Productions   Inc. 
KerbawN   —  MPO 
Ki'rkow,   llcrhcrt,  liii'. 
Kim,  Paul  &  (Cifford.  Lew.  I'lods..  Int 
Kirshner.   W.   N.,  &    Associates 
Klaeger.  Hobcrt  II.,  Associates.  Inc. 
Klein,  Walter  J..  (Companv,  l.ltl. 
Klein,   Barzman 
Kluge   Film   Proiluctions 
Knickerbocker  Proiluctions,  Inc. 

I,  i\    M    i'ilnis 
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NEW     ENGLAND      REGION 
Connecticut,  Massachusetts,  Rhode  Island  and  Vermont  107-109 

METROPOLITAN      NEW     YORK 

Producer  listings  begin  on  poge  109,  continuing  through  page  125 

MIDDLE  ATLANTIC   REGION 

New  York  State,  New  Jersey  and  District  of  Columbia  Area   ...125-128 
Maryland,  Virginia  and  Pennsylvania  128-130 

SOUTHEASTERN      REGION 

Alabama,  Florida  and  Georgia  130-132 

Kentucky,  Louisiana,  North  Carolina  and  Tennessee  132-133 

EAST     CENTRAL     REGION 

Indiana,  AAichigan  and  AAetropolitan  Detroit  Area  133-136 

Ohio,  AAetropolitan  Cincinnati  and  Cleveland  Areas  136-137 

METROPOLITAN     CHICAGO 

Producer  listings  begin  on  page  137,  continuing  through  page  147 

WEST     CENTRAL     REGION 

Kansas,  AAinnesota  and  Missouri  147-149 

Nebroska,  North  Dakota,  South  Dakota  and  Wisconsin  150 

SOUTHWESTERN     REGION 

Arizona,  New  AAexico  and  Texas    151-152 

MOUNTAIN     STATES     REGION 
Colorado  and  Utah  _ „ _ 152-153 

PACIFIC       WEST     COAST     REGION 

California,  San  Francisco  Boy  and  San  Diego  Areas    154-156 

METROPOLITAN      LOS      ANGELES 

Producer  listings  begin  on  page  156,  continuing  through  page  161 

PACIFIC     NORTHWEST     REGION 
Oregon.  Washington  and  Hawaii  ...„ 161-162 

BUSINESS  SCREEN   INTERNATIONAL 

Puerto  Rico         162 

Canada:  Provinces  of  Alberta  through  Saskatchewan  163-165 

Film  Production  in  Europe:  Belgium  ar»d  England  165-168 

France,  Germany,  Holland,  Denmark,  Finland  168-170 

Norway,  Sweden,  Switzerland,  Turkey  ond  Africa  170 

Film  Production  in  Australia,  Japan,  India  and  AAaylatia  170-171 
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Producers 


Pau;e  No. 


Pr()duc<'i> 


Page  No. 


Lance  Studios 

La  Rue.  Menin  W..  Inc. 

Laskv   Film  Productions.  Inc. 

Latent  Iina'.;e.    Tlie.  inc. 

L.uirfncf   Assot  i;itcs.   Inc. 

Lieb,  Jack,  Frodiiclions 

l.ilK.  Ltni.  -  Miuulcuicn  Proilucfions, 

Inc. 
I.diatjon.    Inc. 

Logos  'I "clcproduction   (cnlii 
l.opatin.  Halpli.  I'nidnctions,  inc. 
Lo\c.  J.nncs.  Productions.  Inc. 
Luniar  Liiiu  Proiluctions.  Inc. 
Ln\-Bril]  Proiluctions.  Inc. 

MPO  Productions.  Inc.,  Dh .  MPO 

N'ideotroin'cs 
\IIU:  l"iliiis  (  Di\.  McLaui;]iiin  Hcscarcli 

Clorporatiou  ) 

Macdonald.  John  R..  Company 

Madison,  Larry.  Productions 
Matiua  Film  Productions.  Inc. 
Mahcr  Fini  Productions 
\laratlion  International   Prodnitions 
Master  Motion  Picture  (!onipan\ 
Nhittco  .\ssocialcs.  Inc. 
\Ullut;h,   I'entou.  Productions,   ini. 
Medical  D>naniics,  Inc. 
Mcrcur\    N'ewsfilm,   Inc. 
Merit  Productions,  Inc. 
Mctro\  ision.    Inc. 
Milner-Fcnwick,   Inc. 
.Mode-.\rt  Pictures,  Inc. 
Mokin.  .Arthur,  Productions 
Morison.  Murray.  Productions 
Morrison.  .Arnokl,  Ltd. 
Motion  Picture  Service  Cjiiii])an\ 
Mullcr.  Jordan  and  llerriek.   int. 
Munk.  Hurt.  &  (ionipany 
Murpliy,  Owen,  Productions,  Inc. 
Murray  Productions        .  . 
Mutclisniann    Films 

Nesfini;en   Films 

Neu  sfijtn,    Incorpor.iled 

.N'iles,  Fred  .\.,  Communications 

(Jenters.   Inc. 
Norlliwestern,   lncorpf)rated 
Norwood    Studios,    Inc. 
No\a  Studios  Inc. 

()'(a)unor.  Waller  C,  Company 

<  )n  1'  ihii.  Inc. 

Paci-  Productions,   Inc. 

P.dnier.    Altred   T.,    Productions 

P;in-Media  Couii)any,  Inc. 

Panel   l'"ilni  Productions.  Inc. 

Paragon    Productions 

Parthenon  Piclures 

Parlhcuou-IU-el/.'J 

I'eckliani    Productions,    Inc. 

Pelican  I'ilms,  Inc. 

Piclures   lor   liusiin'ss 

Pike   Pr(i(hictions,    Inc. 

Pilot   Productions,   Inc. 

Pla\house    Piclures 

Portalilms 

Potomac  I'ilms.  Inc. 

Premier  l'"ilni  and  Hecording  (.'o: 

Promotional   hiinis.  lue. 

(,)u.utet  I'ilms,  Inc. 
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1.35 
127 
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Uagsdale,  Carl,  .Associates,  Inc. 

Ilampart  Studios 

Harigs,  Inc. 

Hay,  Held  II.  Film  Industries,  Inc. 

Heed.  Holanil.   Productions,   Inc. 

Hccder    Productions.    Inc. 

Heela   I'ilms,   luc 

Hegan   Productions,  Inc. 

Hevnoids,  Stuart,   Productions    .  . 

Hicliie.  Uobert  Yarnall,  Productions.  Inc 

Hippe\,  Ilender.scm,  Bucknum  &  C^o. 

Hiviera    Productions 

Kocket   Pictures,  Inc. 

Hockell,  F.  K..  Productions 

Hol.il)    Studios 

l\ose-\lau\\(iocl    Productions.    Inc. 

Hossmore  Productions  and  Selling 

Methods,   Inc.  

Uo\ ,   Uoss,   Inc. 

Husten  Film  .Associates,  Inc. 

lUaii,  (ieortie,  I'ilms.  Inc. 


S.  P.  I.  Television  Center  .  . 
Saco.  Ken,  .Associates,  Inc. 
Sandak  C^olor  Illustrations.  Inc. 
Sarra-C;hicajio,    Inc. 

Sclndman.   Samuel   1...   Productions. 


lue 


Schwarz,  Mickey.  Productions.  Inc. 
Seneca  Productions,  Inc. 

Sextant,  Inc 

Slmler  Productions 

Sk\liue  Films,   Inc. 

Sniitli.    I''letclier,   Studios.   Inc. 

Snyder,   Hill.   I'ilms  .  . 

Societ\-  for  Visual  Edncation,  Inc. 

Solt\s    Produc-tions 

Sonafilin   Productions  Corporation 

Soiiochrome  Pietiues 

Soundac  Productions,   Inc. 

Sportlight   Films 

.Spottswood   Studios 

Steeg  Productions       .  . 

Stiber.  Sidney  ]..  Productions,  Inc. 

Strauss.  Henry,  &  Company,  Inc. 

Slurnis-CJranl  Productions,  Inc. 

.Summit   I'ilms.   Inc-. 

Sun    Dial    l''ilnis.    Inc. 

Sutherland,  John.  Productions,   Inc. 

Swain,  Hack,  Productions,  Inc. 

Swanson,  Hudy,  Productions 

S\'kes,  Carl,  (^oinjiany 


11    i'lcKlnctions,    Inc.  .  . 

H   Productions.  Inc. 
'V  &    Motion   Picture   Productions, 
\'.  (Graphics,  Inc. 

aki-  Ten,   Inc.    .  . 

eclmical  C!ommunic  alions.    Inc. 

el    \ii    Interests.    In(  . 

cicciuc   I'ilui  Studios,   luc. 
"elic.    Inc. 

healerama.    Inc. 

hirtv-Three  Produelions.  Inc. 

homas,  Ski|),    Inc-.  .  . 

ilton.   Hoger,   I'ilms,   luc. 

inie  I  ,ile  S  Productions 

omiin  I'ilm  Productions,  Inc. 
'o])ics  Presentation  Service 

raininy  I'ilms,  Inc 
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135 
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Piodueers 

Trylon   Films   Ltd. 
Turtletaub  i<  Moss,  Inc. 
rnit'One  l''ilm  Productions 
I  nited  Film  6i  Hecordint;  Studios, 
L'nited  Slates  Productions,  Inc. 
L'niversity  Films,  Inc. 
I'rie,  John.  &    Associates 
I'shijima,  Henry,  Films,  Inc. 

VPI   Industrial  Productions,  Inc-. 

\'PI    (  Video  Pictures,   Inc.  ) 

\'an  Praag  Productions,  Inc. 

\a\in.   Inc. 

\'ersatile   Productions,    Inc-. 

\'ideo   Films,    Inc. 

Videotape  Productions,  Inc. 

\  ision   Associates.  Inc. 

\'ista   Productions,   Inc. 

N'isualscope   Incorporated 

Visual    Methods.    Inc. 

X'isual   Presentations,   Inc. 

Visual  Technicjues,  Inc. 

Vital   Hesearch  l''ilins 

Vogue  Film  Productions,  Inc-.   .  . 

W  C  D.  Inc. 

Wade.  Hoger.  Productions.  Inc. 

Walker  &  Grandey  Productions 

Warner,   |eny  6<  .Associates 

Warner,   I^obert.   Productions 

WashiniitoM  \'ideo  Productions,  Inc-. 

WatsoTi  l''ilm  Productions 

Webb  .Associates 

Wexler  Film  Productions.  Inc. 

Wlicelock,  Eli.  Productions,  Inc.   .  . 

Wilding,  Inc. 

Willard.   l'"rank.   Prodnctious 

Willard    Pictures,    Inc. 

Wolff,  Haphael.  C.  Studios,  Inc-. 

Wonderland    Productions 

Worcester   Film  Corporation 

Wright,  Norman,  Productions 

/.a[iel    Studios.    Inc. 

Zwcibel,  Seymour,  Productions,  Inc. 

Inter-American  Films,  Inc. 
Viguie  I'ilm  Productions,  Inc. 
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.NOTI'l:     hold-face    listings    denote    displav     ad 
vi-rtisiug  of  producers  in  this  issue.  See  lnde,\  lo 
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CANADA 

.AcadeuiN  T\'  Film  Prods,  oi  (.'.inada 

.Audiographic   Presentations.    Ltd. 

H.  C.  Films,  Ltd. 

Chctwynd   l''ilms   Limited 

Chisholm,  Jack,  Film  Productions  Ltd.  . 

Ca'awley    Fihns   Limited 

(Graphic  l''ihns  Linu'ted 

(Jroup  Productions  of  (Canada  Ltd. 

Lawrence,  Hobert.  Prods. 

(Canada)    Ltd.  .      .  . 

Lesser  Studio  Limited 
Master  Filurs  (Alberta)   Ltd. 
MorelancLLatehlord  Productions  .. 
Motion   Picture  CcTitre  Limited 
Synchro-Quebec 
I  liatc  III  I    film  Pi-oduc-tious 
Wi-sl  niinsler    films,    I  .id. 

OVERSEAS 

l'jn-o|)ean  Producers:    Heltiinm  and 

I'aigland  165 

l'"raiice.  (lermanv.   Iloll.nid  ,md 

Deiunark  168 

l-'inland.  Norway.  Sweden.  1  urkcy 

Australia,  Japan.  India,  Malaysia   .  .    170 
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BUSINESS   SCREEr 


CONNECTICUT 

KEVIN   DONOVAN   FILMS 
44  Treat  Road.  C;lastoiibur\ ,  Conn. 
Phone:  633-9331    A  C  203 

Date  of  Org;uiiz;ition:  1953 

Branch:  15  West  44th  St..  New  York  10036 

Phone:  Yukon  6-6049. 
Ke\in  Donovan,  Owner 

Sekvk  KM  Motion  pictures  excliLsively  —  public  re- 
lations, industrial  and  medical  films.  Facilities: 
16mm  Mitchell,  Cine  Special,  .\rriflex  camera.s; 
Magnasync  and  Napra  sound  equipment.  Studio 
and  portable  lighting  equipment. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictih«:  AUcghcny  Album  (Allegheny 
Power  System);  Tomorrow's  Child  (Newington 
Hospital  for  Crippled  Children);  Light  Up  For 
Safety  (Connecticut  Light  &  Power  Co.);  Wel- 
come to  Glastonbury  ( GIa.stonbury  Board  of  Edu- 
cation): Dark  us  the  Night  (Street  &  Highway 
Safety  Lighting  Bureau). 

JOHN  CAMPBELL  FILMS,   INC. 

Box  3443,  Greenwich,  Conn. 

Phone:  322-3443    AC  203 

Date  of  Incorporation :  1960 

John  Campbell,  President,  Executive  Producer 

G>Tieth  R.  Campbell,  Vice-President 

\'e  Velsor.  Office  Manager 

Co  Ravenhorst,  Production  Assistant 
SER\acES:  Script  to  screen;  public  relations,  busi- 
ness, training  films.  F.\cilities:  Studio  and  sound 
recording  on  lease  basis. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Picm-RES:  A  Woodland  Idyll  (N.Y.  State 
Conser%ation  Dept.,  Div.  of  Parks).  Production 
Services:  Space  Ship  1492,  Santa  Maria  at  the 
N.Y.  World's  Fair  (San-Mar,  Inc.);  7GG  Festival 
(Fordel  Films;  E.R.  Squibb  &  Sons);  The  Mys- 
tery of  the  Stolen  Miles  (Tobin,  Int'l;  B.  F.  Good- 
rich Co.);  Amphibious  Operations  (Carl  Ragsdale 
.Vssociates;  U.S.  Xavy). 

ROLAB  STUDIOS 
(Rolab  Photo-Science  Laboratories) 
Walnut  Tree  Hill,  Sandy  Hook,  Conn. 
Phone:426-2466    A  C  203 

Date  of  Organization  in  New  York  City:  1928; 
in  Connecticut:  1934 

Henry  Roger,  Owner-Director 

E.  H.  Roger,  Secretary 
Services:  Complete  and  partial  productions,  as- 
sistance to  other  producers  utilizing  our  facili- 
ties; camera  and  sound;  sound  stage  for  rent; 
specialists  in  highly  technical  and  scientific  cam- 
era work.  FACrLrriES:  Modem  studio  with  light- 
ing equipment;  preview  room;  25  cameras,  35mm, 
16mm,  still  18mm/24mm  to  8"  x  10";  complete 
lab  for  micro-macro-time-lapse;  optical  benches; 
biological,  medical,  physical,  chemical  research; 
optical  electrical  motion  picture  engineering; 
manufacturer  of  instalments  for  time-lapse,  spe- 
cial cameras  and  devices,  developments.  Com- 
plete facilities  for  mass  production  of  filmstrips. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picti'res:  Making  of  Pencils  (EUigle 
Pencil  Co.);  The  World  Outdoors  (The  World 
Outdoors);  Macroscopic  Features  (Sullivan, 
Stauffer,  Colwell  &  Bayles,  Inc.).  SLiDEFrLMs: 
How  To  Use  Tools  —  six  subjects,  53  slidefilms 
(Stanley  Tools). 


MAHER  FILM  PRODUCTIONS 
40  Bermuda  Road,  Wethersfield,  Conn. 
Phone:  529-4582 
Date  of  Organization:  1949 
Patrick  L.  Maher,  President 
Eleanor  Maher,  Secretary,  Treasurer 
Kenneth  Maher,  Production  Manager 
Services:    Production    services    including    script 
and    editing,    16mm    tape    interlock    projection. 


MAHER  FILM  PRODUCTIONS: 

Facilities:  Arriflex,  Pathe  cameras;  ColorTran 
lights  and  converters;  editing  for  magnetic  & 
optical  tracks.  A&B  originals. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PiCTinKs;  My  American  City,  in  prochic- 
tion  (F.  H.  McCraw  Co.,  Inc.);  1964  Campaign 
Introduction  (Greater  Hartford  Community 
Chest);  Goodxpecd  Opera  House  (Goodspcc<l 
Opera  House  Foundation);  Zapotec  Indians  of 
Mexico,  lecture  series  (No  sponsor  listed);  Heal- 
ing &  Cooling  Plant  (Hartford  Gas  Co.). 


MASSACHUSETTS 

ACORN   FILMS  OF  NEW  ENGLAND,   INC. 

41  Leon  Street,  Boston,  Mass.  02115 

Phone:  266-3507    AC  617 

Date  of  Organization :  1952 

Harris  Cohen,  President 

Alfred  Gross,  Treasurer 

Hazel  Frost,  Production  Coordinator 

Alan  F.  Anderson,  John  Pozark,  Cameramen 
Services:  Specialists  in  motion  picture  film  for 
publicity  and  public  relations  for  TV.  Facilities; 
.Sales  offices,  cutting  rooms,  projection  room.  16- 
mm  sound  and  silent  production  equipment. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Port  for  Sew  England  Export 
(Mass.  Port  Authority);  Press  Splicer  Operation 
(Butler  Automatic  Machine  Co.);  New  England 
Home  Show  (Sherman  Expositions);  Educational 
Documentaries  (National  Educational  T\'); 
Sports  Films  (Beacon  Sports  Productions). 


BAY  STATE   FILM   PRODUCTIONS,   INC. 

35   Springfield   St.,   Agawam    (Springfield), 

Massachusetts 
Phones:  RE  4-3164-5;  RE  4-6189    A/C  413 
Date  of  Organization:  1943 
Branches:    80    Boylston   Street,    Boston,   Mass. 

Phone:     HAncock    6-8904.    Lowell    Went- 

worth,  Vice-President  in  charge. 
Officers  and  Department  Heads 
Morton  H.  Read,  President 
David  D.  Doyle,  Exec.  Vice-President 
Harold  O.  Stanton,  Vice-President 
Francis  N.  Letendre,  Vice-President 
Lowell    Wentworth,    Vice-President    —    Boston 
A.  Herbert  Wells,  Treasurer 
Harold  Fischer,  Production  Manager 
James  Pumiglia,  Art  Director 


Your  Key  to  Producer  Listings 

■&■  The  detail  in  depth  of  these  listings  of 
business  and  television  film  companies  pro- 
vides the  sponsor,  advertising  agency  and 
government  film  buyer  with  a  complete  pic- 
ture of  his  pro.spective  producer. 

In  addition  to  names  of  principal  officers 
and  data  on  services  and  physical  studio  fa- 
cilities, the  facts  on  "Recent  Productions 
and  Sponsors"  .show  the  nature  of  recent 
studio  experience,  of  films  produced  in  the 
past  year.  Preview  current  pictures  as  a 
prerequisite  to  purchases;  bidders  should 
also  provide  factual  data  on  experience, 
staff,  facilities  and  financial  stability. 

There  was  no  charge  or  obligation  \\hat- 
soevcr  to  these  listed  companies;  every 
known  source  was  contacted  with  three 
separate  first-class  mailings.  Only  those  who 
furnished  evidence  of  recent  production 
were  accepted  for  unqualified  listing. 
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NEW     ENGLAND 


BAY  STATE  FILM  PRODUCTIONS: 

Henry  Steinbart,  Animation  Director 

Kenneth  .■\lexander.  Chief  Sound  Engineer 

Bruce  Jore\ ,  Editing  Director 

William  Rhodes.  Studio  Manager 

E.   Ritchie  Smith,  Laboratory  Manager 

Services:  1 6mm  and  35mm  motion  pictures  in 
b&w  and  color;  industrial,  scientific,  public  re- 
lations, sales,  training,  religious,  documentary, 
medical,  animated;  special  programs  for  sales  and 
stockholders  meetings;  T\'  c-ommercials  and  pro- 
griuns;  sound  slidefilms;  filmograph;  storyboards; 
technamation;  foreign  languages;  narratives; 
speci;d  effects;  still  photography,  b&w  and  color; 
script  services;  sales  and  training  aids;  distribu- 
tion. Services  Available  to  Other  Producers: 
Photography,  .sound  recording,  color  and  b&w 
printing,  processing,  positive,  negative  and  re- 
versal; editing,  scoring,  cutting,  interlock  screen- 
ing —  35mm  and  16mm  projectors,  animation, 
titles,  use  of  sound  stage,  set  designing,  lighting, 
tnick  moimted  generators.  Facilities:  MitcheU, 
.Maurer,  Eastman,  Arriflex,  Oxberry  cameras; 
Hydrolly,  complete  lighting  facilities;  AC  and  LXZ 
portable  gas  driven  generators;  two  trucks;  .Maur- 
er 16mm  optical  film  rec-ording;  16mm  Vi"  synch- 
ronous magnetic  recording.  16mm,  IT'-imm  and 
35mm  dubbing  and  equalization;  two  printing 
labs  for  color  and  b&w,  DePue  and  Peterson  print- 
ing equipment,  electronic  cueing;  16mm  b&w 
processing,  positive,  negative,  reversal;  Fisher 
Mike  perambulator,  Camart  Portable  Bojjm,  Fish 
Pole,  microphones,  including  Shot  Gun  Mike; 
two  screening  rooms  with  3.5mm  and  16mm 
interlock  equipment;  3  cutting  rooms;  7  c-utting 
benches;  16  and  3.5mm  Moviolas;  sound  readers 
for  16mm,  ilVzmm  and  35mm,  optical  and  mag- 
netic; animation  department  with  two  animation 
stands;  Oxberry  16mm-3.5mm  Bi-Pack  animation 
camera;  art  department;  hot  press,  carpenter  shop; 
set  designing;  music  libraries;  film  vault;  still  pho- 
tography department  with  dark  rooms  for  color 
and  b&w;  air-conditioned  .sound  stage,  over  3000 
sq.  ft.;  permanent  staff  of  30  specialists. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Come  on  to  Maine  with  Cany 
Moore  (Maine  Dept.  of  Economic  Develop- 
ment); Which  Hands  Are  Yours?  (Greater 
Sprin^ield  United  Fund);  Trial  By  Water  (Ver- 
mont Dept.  of  Water  Resources);  Ever  Since 
Edi.ion  (Edison  Electric  Institute);  Time  of  your 
Life  (Simplex  Time  Recorder  Co.);  Metal  Band- 
sawing  —  Tips  and  Techniques  (Simonds  Saw  & 
Steel  Co.);  Eastern  States  Exposition  Story  with 
Arthur  Godfrey  (Ea.steni  States  Exposition); 
Step  bii  Step  (R.  J.  Potvin  Shoe  Co.);  Fire  Ex- 
tinquishcr  Systems;  Plan  Position  Indicator;  UDT 
Operations,  series  of  5  (U.S.  Navy);  The  Grind- 
ing Wfwel  (Norton  Co.);  At  Yotir  Service  (United 
Shoe  Machinery  Corp.);  The  Distribution  Story 
(Raybestos  Div.,  Raybestos-Manhattan  Corp.); 
A  Split  Second  From  Disaster  (Remington  .Ad- 
vertising for  Millers  Falls  Co.);  How  Advertising 
Can  Increase  Premium  Values  (Dorcmus  &  Co. 
for  National  .\s.sn.  of  Independent  Insurance 
.\gents);  Magic  In  Your  Doorway  (Tlie  St;mley 
Works,  Door  Operating  Equipment  Div);  Miu- 
uteman  H  (Sylvania  Electronic  Systems  Div.  of 
General  Telephone);  Beam  of  Energy  (Hamilton 
StiUidard  Div.,  United  .Airiraft  Corp.);  The  In- 
side Story  (Facing  Tile  Institute);  The  Queen  & 
Bermuda  (Wendell  P.  Colton,  Inc.  for  Fumess- 
Withv  Inc.);  I'S.AF  School  Health  Program;  Low- 
Altitude  Radar  (U.  S.  Air  Forc-e);  Bcttir  Color 
Pictures  with  Polaroid;  How  Doyle,  Dane  & 
Bemltaeh  Use  The  Polaroid  Camera  ^Polaroid 
Corp.).  Slidefilms:  The  Switch  is  On  (Western 
Massachusetts  Electric  Co.);  Honeywell  200  // 
(Honevwell  Electronic  Data  Processing  Div.); 
The  Invisible  Curtain;  Anatomy  of  Electric  Shock; 
Here  Today,  Here  Tomorrow  (Edison  Electric 
Institute);  This  is  Burdett  (Burdett  College).  T\' 
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NEW  ENGLAND  STATES 

BAY  STATE  FILM  PRODUCTIONS: 
CoM.NtEBCiALS  for:  Massachusetts  Dept.  of  Pub- 
lic Health;  Fastener  Div.  United  Shoe  Machinery 
Corp.;  Wilson,  Haight  &  Welch  for  Minit  Auto 
Care;  Connecticut  River  Watershed  Council; 
Greater  Springfield  I'nited  Fund. 

DEKKO  FILM   PRODUCTIONS,   INC. 

126  Dartmouth  St..  Boston.  Mass.  02116 

Phone:  KEnmore  6-2511  A  C  617 

Date  of  Organization:  1946 

Joseph  Rothljerg.  President 

Webster  Lithgow,  Creative  Director 

Arthur  M.  .Maccabo,  Sales  Manager 

Da\id  Adams.  Production  Coorditiator 

Claudio  Pelizon.  Head  Editor 

Dorothy  Cohen.  Treasurer 
Services:  1 6mm  and  .3.5mm  film  productions  and 
sound  slidefihns.  Design,  animation,  hot  press, 
titles,  storybook,  script  editorial  and  consulting. 
.\11  st-rv'ices  a\ailablc  to  iiulustr>-  and  producers. 
Sales  promotion  and  sales  training  packaging. 
F.\i  ILITIES:  2.000  ft.  sound  stage;  lighting  equip- 
ment; Bell  &  Howell,  Arrifle.v  with  swc  gene- 
rator. Maurer,  .\\iricon  16mm  ;ind  3.5mni  cam- 
eras; 16mm  and  3.5mm  projection  room;  record- 
ing lv)oth,  editing  rooms  with  16mm  and  3.5mm 
Moviolas;  synchronizers;  hot  splicers;  magnetic 
and  optical  sound  readers;  animation  stand;  hot 
press;  Hydrolly  and  tracks;  Mole-Richardson  mike 
Ixxmi;  Western  Electric  and  RC.\  mikes;  ten- 
jMisition  mixing  con.sole;  equalizers  and  dip  fil- 
ters; optical  and  magnetic  recorders;  Reeves. 
Stancil-Hoffman;  Fairchild  sync;  Ampe.x  and 
maunetic  interlock-dubbeis;  three  music  libraries. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictvkes;  Aii.sk ciiJig  the  Call:  In  the 
Steps  of  St.  Patrick;  Pre.wh  itt  Kennedy  in  Ire- 
land (Columban  Fathers);  Castle  Island  Stoni 
(Creative  TV  .Associates);  RS  Quad  (FMC 
C'orp. );  Monetj  on  the  Move,  Supplement  (Fed- 
eral Reserve  Bank  of  Boston);  jenny  (W.  E. 
Wilson  Productions);  It  alamos  a  Chiquita  la 
Senorita  Mas  Bonita  (United  Fniit  Co.);  You  and 
Your  Neighbors,  with  Ciiury  Moore  (United  Fund 
of  Cireater  Boston):  Project  Waterhole  (U.  S. 
.\ir  Force);  Film  Reports  (Raytheon  Co.).  Slide- 
films:  The  World  in  Focus;  Focus  on  Travel; 
Focus  on  Advertisin'^  (Christian  Science  Moni- 
tor); Ten  Minutes  That  Count  (Liberty  Mutual 
Insurance  Co.);  Cummcd  Paper  (Ludlow  Corp.); 
New  England  Outdoor  Advertising  Presentation. 
T\'  CoMMEHCi.\LS  for:  Roto-Broil  Appliances 
Series  (Curtice- York,  Inc.);  Stanlev  Home  Prod- 
ucts (Hiu-old  Cabot  &  Co.,  Inc.);  The  Whole 
Man  (The  Medical  Foundation);  Meet  Mr.  Lodge 
(Primary  Campaign);  Cool-Ray  FlipUps  (Fuller, 
Smith  &  Ross,  Inc.);  Father  John's  Medicine  for 
Coughs  (Hermon-Stevens  Agcy.). 


D4   FILM   STUDIOS,   INC. 

.56  Elmwood  Street.  Newton,  Mass.  02158 

Phone:  woodward  9-7770    A/C  617 

Date  of  Organization:  1935; 

Date  of  Incorporation:  19.5.5 

Joseph   Dephoure,    President  &   Treasurer 

Naomi  Dephoure,  cyfiee 

Jean  Preo,  Audio  F.ngineer 

Romas  Slezas,  Editing  Dept. 

Ralph  Picardi.  Laboratory  &  Printing  Dept. 
Services:  16mn)  and  .3.5nim  film  production. 
Industrial,  educational,  medical,  pulilic  relations 
and  training  films.  .Sound  recording  and  mixing; 
music  scoring  from  libraries  and  original;  nega- 
tive, positive  and  reversal  processing.  .Art  depart- 
ment, animation,  hot  press  titles.  Editing:  .\&R 
roll  preparation  and  matching.  Slidefiinis  ;iiid 
slides.  Still  photography,  color  &  black  ;iMd  white. 
FAf:iLmF;s:  Air  conditioned  sound-proof  studio, 
400  amps.  35/16mm  cameras:  four  Bell  &  Howell; 
Fearless  sound;  .\rriflex;  Super  1200  Auricon; 
Modified  Cine-Voice;  Fathe,  ,3  Zoom  lenses. 
3.5mm  still  cameras.  2'4"  Reflex,  4x5  Studio  cam- 
era.   Electric    Hydrolly.    Three    16mm    magnetic 


04  FILM  STUDIOS: 

recorders.  16mm  interlocked  dubbers,  17'/4mm. 
magnetic.  .Maurer  6-track  optical  recorder,  Va" 
.Ampex,  mixing  console.  Interlock  projection; 
sound  proof  projection  room,  35/ 16mm  projec- 
tors; 16nmi  color  and  black  &  white  printers  with 
automatic  fader.  Oxberry  animation  stand;  Kensol 
hot  press;  3  multiple  editing  stations  with  optical 
and  magnetic  readers,  viewers,  hot  slicers.  .Art 
dept.;  4  music  libraries;  consultation,  planning 
and  script  writing. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Fuel  Cell  (General  Electric 
Co.);  Tresi'  (Litton  Industries);  It's  in  the  Rag 
(Cryovac  Co.  Div.  W.  R.  Grace  and  Co.);  .Ak- 
tomatic  Tracking  Camera  (E.  G.  &  G.  C:o.); 
Coil  Winding  and  Soldering  Machinery:  (Lee- 
sona  Corp.);  Football  Highlights  of  1964  (Dart- 
mouth College).  Slidefilms:  Suburban  Redevel- 
opment ( Newttjn  Chamber  of  Commerce );  A  B  C 
Report  (Dartmouth  College).  TV  Commerci.\ls 
for:  Dunkin'  Donuts;  Howdy  Beefburger  (Silton, 
Calloway  &  Hoffman,  Inc.);  New  Jifoam;  Guard- 
tron  (Donald  Hodes  Advertising):  Ski-^^'inps 
(L.  K.  Frank  Adv.);  Knit-Wit  (Ralph  Schiff 
and  Partners);  Federal  Savings  Bank  Assoc. 
( Lloyd  .Advertising) . 
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JONATHAN  KARAS  &  ASSOCIATES 
Science  House,  Manchester,  Mass. 
Phone:  526-1120 

Date  of  Organization:  19.58 

Dr.  Jonathan  Karas,  President 

M.  Van  de  Ryn,  Vice-President 
Services:  Creative  science  and  engineering  con- 
.sultants  to  advertising  agencies,  industry  and 
film  producers.  Client-agency  technical  liaison, 
scientific  demonstrations,  exhibits;  motion  picture 
scripts,  technical  testing  and  specialized  writ- 
ing. F.\CILITIES:  Laboratory  and  photographic 
facilities  and  affiliations  with  se\eral  imiver- 
sit\-  technical  staffs  with  laboratoiy  and  testing 
facilities.  Scientists  ;uk1  engineers  available  as 
consultants  in  any  branch  of  science  and  engi- 
neering and  as  professional  exhibit  demonstrators. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picn  hi;:  \"olkswagen  Demonstration  Ex- 
hibit (Volkswagen  of  America,  Inc.)  Scientific 
Concepts,  Design,  Consultants:  DuPont  Pa- 
vilion, IBM  Pavilion.  New  England  States  Exhi- 
bition, New  York  World's  Fair.  Exhibit  Con- 
sultants: Volkswagen  of  America;  DuPont; 
Westinghouse:  Eastman  Kodak. 

LAURENCE  ASSOCIATES,  INC. 

215  Stuart  Street,  Boston,  Mass.  02116 
Phone:  423-0133  A/C  617 

Date  of  Incorporation:  1957 
L.  C.  Switzer,  President  &  Treasurer 
L.  R.  Miller,  Vice-President 
R.  T.  Thonnan,  Vice  President 
William  Lovering,  Creative  Director 
Peter  Bums;  Edward  Ilicks,  Art 
James  McLean,  Sales 
Susan  Scoonover,  Office  Manager 
Frank  McNiff,  Equipment  Manager 
Services:     Audio-\isual     specialists;     equipment 
lines,  production  facilities.  Filmstrips,  slide  soinid, 
artwork,  photography,  scripting,  sound  recording, 
sales  anci  training,  safety  programs.   Facilities: 
5,000  scj.  ft.  downtown  street  floor;  three  dark- 
rooms, color  processing  laboratoiy,  photographic 
and  design  studios:  editing,  screening  and  sound 
rooms;    audio-visual   .showrooms   and   repair   sec- 
tion . 

RECENT      PRODUCTIONS      AND       SPONSORS 

Slioefilms:  The  Morwood  Story  (Ciener.il  In- 
vestment &  Development  Corp.);  The  Kelox 
Story  (Kelox  Industries);  Cains  50r/i  Anniver- 
.tary  (John  E.  Cain  Co.);  The  20000  Series 
(Mason-Neilan) ;  Congratulations  (Babvhood  In- 
dustries, Inc.) 


MAGNA   FILM   PRODUCTIONS,   tNC. 

49  Berkeley  Street,  Boston.  Mass.  02116 

Phone:  HU  2-5580  A/C  617 

Date  of  Incorporation:  1955 

Robert  Bcrman,  President 

Bernard  F.  Gregoire,  Vice  President  & 
Production  Supervisor 

Harry  L.  Cooper,  Editor 

Stephen  Smitn,  Art  Director 
Services:  16mm  and  35mm  motion  pictiue  pro- 
duction, industrial,  TV  commercials,  shdes,  filir 
strips,  artwork;  hot  press  lettering;  creative  serv- 
ices; sound  services.  Facilities:  Shooting  stagt 
areas  50'  x  50'  and  70'  x  70';  Maurer.  Arriflex 
Auricon,  Bell  &  Howell  Cameras;  Neumann 
Magnasync  and  Ampex  stereophonic  recording 
RECENT      PRODUCTIONS      AND       SPONSOR! 

Motion  Pictures:  On  Any  Given  Day  (Massa 
chusetts  Dept.  of  Civil  Defense);  In  Dedicatee 
Hands  (Daughters  of  St.  Paul);  Foreign  Obfea 
Defects;  7-85  Assembly  (General  Electric 
SAED);  T\^  Commercials  for:  Moxie,  serie; 
(Campbell,  Emery,  Houghey,  Lutkins  .Agency) 
Tern;  Lincoln  Juice  Drinks,  series  (Ralph  Schifl 
&  Partners). 


MASTER  MOTION   PICTURE  COMPANY 

50  Piedmont  St.,  Boston,  Mass.  02116 
Phone:  HAncock  6-3592  3    A/C  617 

Date  of  Organization:  1925 

Irving  Ross.  President 

Alan  Ross,  General  Manager 

Steven  Mark,  Art  &  Creative  Director 

Sally  Seader,  Co-ordinator 
Services:  16mm,  35mm  motion  picture  produc 
tion;  slidefilms,  TV  commercials;  sound  record 
ing,  other  laboratory  ser\'ices.  Facilities:  Studio 
laboratory,  16mm  &  3.5mm.  .sound  recording 
filming,  editing  facilities. 

RECENT      PRODUCTIONS      AND       SPONSOR: 

Motion  Pictures:  Brandeis  '65  (Brandels  L'ni 
versity);  Yachting  is  Fun  (Grover  Cronin  i ;  Stir 
vival  Car  (Liberty  Mutual  Insurance  Company) 
Forest  and  The  Woodsiymn  (BrowTi  Co.).  Sltoe 
film:  Fire  Prevention  (Hot  Shoppes). 

PIKE   PRODUCTIONS,   INC. 

97  Lake  Avenue,  Newton,  Mass.  02159 
Phone:  DEcatur  2-2400    A  'C  617 

Date  of  Organization:  1958 
James  A.  Pike,  President  &  Exec.  Prod. 
"Kenneth  A.   MacAskill,  Writer-Director 
Paul   F.   Holzwarth,   Director  of   Photograph 
Robert  L.  Smith,  Director  of  Recording 
Charles  J.  Eads,  Manager,  A/V  Dept. 
Services:  Motion  pictures  for  TV.  industry,  cdii 
cation   and  public   affairs.   F.\ciLmES:   Two  stii 
dios,  voice  studio;  three  Moviola  editing  room; 
sound  room,  etc.  Arriflex,  Maurer.  Auricon.  ar>i 
70DR     cameras;     camera     lighting     and     soun^ 
equipment   for   35/16mm   production   for   studi 
and  mobile  unit  for  location. 
RECENT      PRODUCTIONS      AND       SPONSOR 

Motion  Picture:  G.I.  Joe  (Hassenfeld  Bros.! 
Slidefilm:  Carters  Cares  (William  Carter  Co.) 
TV  Commercials  for:  Carling  Brewing  Co.  (Hai 
old  Cabot  &  Co.);  Ilasscnfelcl  Brcxs.  (Bmns  .Ac 
vertising  Agency);  Barcrolcne  Co.  (Silton-Call; 
way  Agency;  John  E.  Cain  Co.,  series  (Charle 
Hutchenson  Agency). 


TR  PRODUCTIONS,   INC. 
683  Boylston  Street,  Boston,  Mass.  021 16 
Phone:  COpley  7-5760  A  C  617 
Date  of  Organization:  1947 
Date  of  Incorporation:  1951 
Oscar  H.  Cheses,  President.  Gen.  Mgr. 
Alfred  D.  Benjamin,  Vice  President. 

Production  Manager 
Thomas  Flennng.  Art  Director 
Gene  Jones.  Music  Director 
Edward  B.  Shaw,  Sales  Manager 
Robert  M.  Kellawav,  Audio  Engineer 
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BUSINESS   SCREE 


T  R  PRODUCTIONS: 

Services:  Producers  of  motion  pictures  and 
sound  slidefilms  for  industr>-,  government  and 
education;  radio  and  TV  commercials,  kinescopes. 
Editorial  and  animation  services,  scripts.  Facili- 
ties: Production  facilities;  35mm  and  16mm 
cameras;  sprocket,  Va."  magnetic  tape,  stereo,  disc 
and  optical  recorders;  35mm  \foviola;  16mm 
interlock  projection;  sound  stage;  lighting  equip- 
ment; screening  room;  recording  room:  mixing 
and  dubbing;  art  and  aninuition;  editori.il  de- 
partment; kinescopes. 

RECENT      PRODUCTIONS      AND       SPONSORS 

.MoTio.v  Pictures:  Missile  Comimmicatioiis  (U. 
S.  Air  Force);  A  Computerized  Automatic  Draft- 
ing System  ( Badger  Co. ) ;  BcUotti  For  Governor, 
series  (Frank  Bellotti);  Officer  For  Congress 
(Charles  B.  Officer);  The  Three  Bandits  (New 
England  School  of  Art).  Slidkfilms:  Sales  Pro- 
motion film  (Liberty  Mutual);  Training  Film 
(Waldorf  Systems);  LIN  AC  (E.xhibition  Serv- 
ices, Inc.).  TA'  Commercials  for:  Southern  New 
England  Telephone;  Boston  Clobc;  Libert\-  Mu- 
tual; First  National  Bank  (BHD&O);  Rheingold 
Beer;  Bo.ston  Herald  (CEHL);  New  England 
Telephone  &  Telegraph  Co.;  Your  Local  Gas  Co.; 
Gas  Allies;  S.  S.  Pierce  (Harold  Cabot  &  Co.); 
I.  C.  Best  (Schiff);  Keystone  Funds  (Doremus 
\  Co.);  NASA  Space  Conference:  WBZ  Radio; 
\\TRO-T\';  Boston  S\mphon\-:  Boy  Scouts  of 
America. 

WATSON  FILM  PRODUCTIONS 

23  Chestnut  Hill  Road,  Holden,  Mass. 

Phone:  VA  9-3422 

Date  of  Organization:  1956 
'    James  L.  Watson,  Producer 
■?EBviCEs:    Production    of    motion    pictures    and 
lidefilms  for  industry,  education,  tele\ision.  Sep- 
irate  scriptwriting  and  consultation  service.  Fa- 
tLfTiEs:    Cameras.    Bolex    16mm    and    Arriflex 
16mm;   editing   rooms   with   Bell  &   Howell   hot 
.plicer:    magnetic    and    optical    sound    readers; 
"iolorTran   portable   lighting  equipment. 
lECENT      PRODUCTIONS      AND       SPONSORS 

kfoTioN  PicTiREs:  Case  Management— Part  IV, 
\ndodontics  Non-Surgical  Treatment:  Case  Man- 
igement-Part  III,  The  Surgical  Phase  of  Peri- 
idontal  Therapy  (.-Vstra  Pharmaceutical  Products, 
nc);  The  Compact  CM,  Spanish  version  (Geo. 
.  Mever  Co.);  Achema  Trade  Show  (.Arthur  D. 
Jttlelnc). 

!  WORCESTER  FILM  CORP. 

131  Cenb-al  Street,  Worcester.  Mass.  01608 
Phones:  757-2276/756-1203    A/C  617 
Date  of  Organization:  1918 
Carleton  E.  Bearse,  General  Manager 
Da\id  B.  Ramsdell,  Sales  Manager 
Walter  R.  Porter,  Cinematographer 
iJERViCES:   Complete  16mm  industrial  and  medi- 
al motion  picture  service  including  writing,  pho- 
ography,  lighting,  editing  and  sound  recoraing; 
lide  and  strip  film  productions  and  photographic 
esearch    and    engineering.    Facilities:    Studios 
ind  generator  truck. 

!ECENT      PRODUCTIONS      AND       SPONSORS 

AloTioN  PiCTiTiEs:  Art  of  Generating  (Fellows 
"ear  Shaper  Co. ) ;  More  and  Better  Cloth  ( Hyatt 
i^earings  Div.);  Check  the  Fair  Share  Square 
i! Worcester  Community  Service);  Automatic  Bob- 
i»<n  Loader  (Draper  Corp.);  Markem's  180  A 
!(Markem  Machine  Co.);  The  Hustler  (Wainrov 
""-oip)- 


Client  References:  Measure  of  Experience 

!r  Title  and  sponsor  data  provided  exclusively 
n  these  listing  pages  is  the  film  buyer's  measure 
)f  the  prospective  supplier's  experience.  These 
eferences,  voluntarily  provided  by  listed  com- 
)anies,  make  this  Production  Review  a  "blue 
>ook"  of  these  specializing  listed  companies. 
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RHODE  ISLAND 

GRAPHIC   HOUSE,   INC. 

75  Westminster  St.,  Providence,  Rhode  Island 

Phone:  331-2992    A/C  401 

Date  of  Organization:  1959 

David  Green,  President  and  Director 

David  Ferriii,  Executive  Producer 

Alan  Carlson,  Art  Director 

William  Wagner,  Sound 

Betty  Paulson,  Editing 
Services:  Motion  pictures,  slide  shows,  filmstrips; 
visual  presentations  for  business,  industry,  gov- 
ernment. Live-action;  animation;  special  front- 
screen  projection  facilities;  recording;  music  and 
effects;  art.  FACiLrriES:  Sound  stage,  animation 
and  art  shidio;  hot-press  service;  Auricon,  Bolex, 
Arriflex  cameras.  Magnasync  .sound  system;  Nagra 
recorder,  location  and  studio  lighting  cq\npment; 
art  services.  Distributor  for  Fairchild  Mark  IV 
and  -Mark  V  projectors. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Come  Straight  Home  (Massa- 
chusetts Casualty  Insurance  Co.);  Providence 
Trouble  Spots;  Walking  the  Wards  (Doorlev  for 
Mayor  Committee);  Vantage  Point  (Rhode  Island 
Development  Coimcil);  Slidefilm:  This  is  New- 
port Creamery  (Newport  Creamery).  TV  Com- 
ercials  for:  Citizens  Bank;  Autocrat  Tea. 


1%-  j^  m  i«-  J^ 


NEW      ENGLAND 


VERMONT 

CAMPBELL  FILMS 

Academy  Avenue,  .Saxtons  River,  Vt. 

Phone:  2547 

Date  of  Organization:  1947 

Robert  M.  C;impbell,  Executive  Producer 

Richard  K.  Fox,  Account  Executive 

.Milton  W.  Bellows,  Cameraman  -  Editor 

.Anne  Hatfield,  Fi7m  Library 
Services:  Educational  and  business  films  for  all 
purposes;  slidefilms.  Industrial  still  photography. 
Facilities:  Production  f.u  ilities.  camera,  lights, 
sound  equipment  for  location  and  studio  produc- 
tion. Editing  rooms  and  recording  shidio  with 
three  channel  magnetic  mixing.  16mm  interlock 
screening.  16mm  distribution  services. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictuiucs:  A  Certain  Heifiht  (.\mherst 
College);  Children  of  the  Silent  Night,  Japanese 
version  (Perkins  School  for  the  Blind).  Special 
Services  for:  Amherst  College;  Markcm  Machine 
Co.;  Boston  Floating  Hospital;  J/C  Associates; 
Austine  School  for  the  Deaf. 


jlSLOlE-if  a 


METROPOLITAN      NEW     YORK" 


ACI   PRODUCTIONS 

16  West  46th  Street,  New  York.  N.Y.  10036 
Phone:  JUdson  2-1918    A/C  212 
Date  of  Organization:  July,  1958 

Stelios  Roccos,  President 
David  Chapin,  Producer 
Francis  Jones,  Editor 

Services:  Motion  picture  production  including 
photography,  animation,  editing,  sound  and  mu- 
sic. FACiLmF^:  Recording  and  editing  facihties; 
small  studio  and  photographic  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  House  of  Excellence  (Jones  & 
Laughlin  Steel  Corp. ) ;  Simultaneous  Adrenalec- 
tomy (Sobering  Corp.);  Summertime,  USA 
(United  States  Information  Agency);  Africa, 
series  of  seven  (McGraw-Hill);  America's  Cup 
(ABC  Sports). 

ADMASTER  PRINTS,   INC. 

425  Park  Ave.  South,  New  York,  N.Y.  10016 
Phone:  OR  9-1134    A/C  212 

Date  of  Organization:  1948 

Charles  Com,  President  &  Creative  Director 

Henry  Roth,  Secretary-Treasurer 

David  E.  Weller,  Sales  Manager 

Reese  Patterson,  Executive  Art  Director 

Services:  Creators  and  producers  of  slides,  slide 
productions,  filmstrips  and  limited  animations. 
35mm,  SVi  x  4,  Vugraph;  stand  photography. 
Facilities:  Fully  staffed  art  dept.;  air-condi- 
tioned studios,  projection-conference  room;  cam- 
era and  processing  equipment  for  color  and  black 
&  white  including  both  horizontal  and  vertical 
camera  facilities  for  all  slides.  .Ml  facilities  for 
complete  internal  production  package. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms:  The  Time  Is  Now  (The  Hudson 
River  Con.servation  Societ\);  Your  New  Rate 
Book  (Metropolitan  Life  Insurance  Co.).  Wide- 
screen  Slides:  Frozen  Food  Report  (McKinsey 
&  Co.).  Film  Slide  Programs:  Celane.se  Corp.; 
Tidewater  Oil;  Philip  Morris  Co. 


* 


AEGIS  PRODUCTIONS,   INC. 
3S1  Park  Ave.  South.  .New  York,  N.Y.  10017 

Phone:  MU  4-7450    A/C  212 

Date  of  Organization :  .May  1963 

Sidney  Milstein,  President 

Herbert  Leventhal,  Vice-President 

Barbara  Milstein,  Secretary-Treasurer 

Edward  J.  English,  Editor 

Harry  Preusch,  Production  AssistatU 
Services:  Motion  pictures  and  slidefilms  for  in- 
dustr)'.  TV  commercials.  Special  facilities  and 
equipment  for  medical  and  scientific  productions; 
8mm  productions  for  Technicolor  Instant  and 
Fairchild  projectors.  Facilities:  Studio,  editing, 
art  facilities.  Arriflex  and  .Auricon  motion  picture 
equipment;  Nagra  and  Magnas>-nc  sound  equip- 
ment; Moviola  editing  equipment. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pktuues:  Report  on  Data  Transmission 
(Bell  Telephones  Labs);  Wc  Do  It  Better  With 
Steam  (American  Gas  Assn.);  In  the  American 
Fashion  (American  Institute  of  Men's  and  Bo>s' 
Wear);  Exploring  Louisville  (Celanese  Corp.); 
Decorating  from  the  Floor  Up;  Int'l  Home  Fur- 
nishings Market;  Man  Made  Fibers  and  Carj>et 
(Chemstrand  Corp.);  Meet  John  Dow  (Citizens 
for  John  Dow);  Sign  Up  with  Uvcx  (Eastman 
Chemical  Products);  The  Tie  Test;  Atraloc  Nee- 
dle Sutures  (Ethicon);  Iladassali  Nctcsrecis: 
1964;  Perspective  on  Hadassah  (Hadassali); 
Contents  of  the  Axilla:  Walls  of  the  Axilla;  Volar 
Structures  of  the  Forearm  (Medi-Graphics,  Inc/*; 
Diagnostic  Detailing  (Schering  Corp.);  Anorexic 
Effect  of  Chlorphent ermine  upon  Cats;  The  Si- 
lent Kidney  (Wamer-Chilcott  Labs).  8mm  Film 
Presentations:  .Aeroplast  Corp:  Edward  Week  & 
Co.;  Ethicon;  Wanier-Chilwtt  L.ibs.  Slidefilm: 
Ducolax  (Geig>'  Phann.iceuticals ) .  T\'  Commer- 
cials for:  Embee  Mfg.  Co.;  Fred  Kroll  Assoc,  (tor 
Kohner  Bros,  and  for  Norstar  Corp.). 


this  symbol  over  a  producer's 
listing  in  these  pages  refers  to  di.splay  adver- 
tisement in  this   15th  Production   Re\-iew  issue. 


Alexander  Film  Co. 
6  East  45fh  Shret,  New  York,  New  York 
Phone:  YU  6-3537    AC  212 

(See  complete  hsting  under  Colorado) 
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NEW  YORK  PRODUCERS 


ALLEGRO   FILM   PRODUCTIONS,   INC. 

201  VV.  52nd  St.,  New  York,  N.  Y.  10019 

Phone:  Jl'dson  6-3057    A/C  212 

Date  of  Organization:  1958 

Date  of  Incorporation:  1961 

Jerome  G.  Forman,  President 

Juliii.s  Edelniai),  Vice-President  &  Executive 
Producer 

-Michael   Shrayer,   Vice-President    in    charge 
of  Production 

Joseph  Masefield.   Production  Manager 

.\lelanie  Toyofiiku,  Production  Coordinator 

Da\id  Sawyer;  Ertord  Bcdient,  Writers 

Kent  McKiiine)-,  Production  Assistant 
Services:  Motion  picture  and  slidefilm  produc- 
tion; public  relations,  industrial,  documentar> , 
commercial  and  spwnsored  films;  specialists  in 
news  and  sports  films.  Facilities:  Recording, 
.screening,  eclitoriid  rooms:  3.5mm  and  16nim  cam- 
era equipment:  script  and  art  departments. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  PicTrnK.s;  Fun  at  the  Fair  (Teleguide); 
This  is  \eu-  York  (Pan  .American);  TV  Alinanac; 
World  of  the  Fair  (Ford  Motor  Co.);  Montage 
(Time/Life):  Better  Living  (Borden  Co.);  Le 
CoTigo  En  Marche;  Today  (U.S.I.A.);  Weight- 
lessness (U.S.  Army);  Infra  Red  Heat  (Ameri- 
can Gas  Assn.);  Low  Profile  Tire  (Tyrex  Assn.). 

AMERICAN    FILM   PRODUCTIONS,   INC. 

1600  Broadway,  New  York,  N.  Y.   10019 

Phone:  PLaza  7-5915    A/C  212 

Date  of  Organization :  1946 

Date  of  Incorporation:  1956 

Robert  Gross,  President 

Lawrence  A.   Glesnes.   Secretary-Treasurer 

Sheldon  Abromowitz.  Vice  President 

Cornelius  Vanderbilt.  Jr.,  Vice  President 

Harriet  H.  Hester,  Director  of  Program 
Development 

Barbara  Brazong,  Office  Manager 
Services:  Motion  pictures.  16mm  and  3.5mm, 
color  and  b&w;  and  slidefiims.  Specialties:  in- 
du.strials,  sales,  public  relations,  TV,  education, 
training,  medicals,  doiumentary  and  merchandis- 
ing; television  commercials.  Facilities:  16mm 
and  35mm  cameras,  lighting  and  sound  produc- 
tion equipment;  three  cutting  rooms,  screening 
rooms,  shooting  stage;  special  effects;  animation; 
storyboard  personnel,  script  writers. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictlhm:  A  Xrw  Fashioned  Ilalhiceen 
(U.  S.  Committee  for  UMCEF);  GPSS-II  Proj- 
ect. 14  films  (I.B..M.);  Mandilndar  Resection 
(N.Y.U.  Dental  College).  TV  Commercials  for: 
-Millbrook  Bread;  Gillette  International;  Good- 
year International;  National  Biscuit  Company; 
Weshnghouse  Electric  Corporation;  Coca-Cola; 
Bnick  Motor  Division;  Papermate  International- 
Humble  Oil  &  Refining  Co.;  Savings  &  Loan 
Foundation;  Pastn,  Chef  (McCann-Erickson, 
Inc.);  General  Mills  -  Lucky  Chanms  (Dancer- 
Fitzgerald-Sample,  Inc.). 


LEONARD   ANDERSON   ASSOCIATES,   INC. 

200   West  57th   St.,   New   York,   N.Y.   10019 

Phone:  PLaza  7-4162    A/C  212 

Date  of  Organization:  1932 

Date  of  IiK-orporafion:  1955 

Leonard  Anderson,  President 

Barbara  Anderson,  Vice-President 

.Marc  Anderson,  Treasurer 

Lillian  Ortner,  Secretary 

Services:  Motion  pictures  for  public  relations, 
sales  training,  education,  television  and  theaters; 
also  TV  commercials.  Facilitii-s:  Editorial  fa- 
cilities and  e(|uii)ment  for  16mm  and  35mm; 
c-olor  and  black  &  white;  16mm  &  35mm  cameras; 
.sound  eriuipment;  lighting  equipment  adaptable 
for  studio  or  location. 
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LEONARD  ANDERSON  ASSOCIATES: 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihi;.s:  Preventive  Dcntislnj:  Slip- 
hoard  Handling  (U.S.  Nav\);  I'ntitled  film 
(Americ;ui  Tiucking  .Assn.);  Warning  Star  (U.S. 
.Air  Force);  I -Witness  Report  (Indiana  Truck- 
ing .Assn.).  TV  Films:  Jackie  Gleason's  Honey- 
mooners;  Jackie  Gleason's  Sports  Spectacular. 
TV  Commercials  for:  New  York  Telephone  Co.; 
Niagara-Mohawk  Power  Co.;  Delta  Air  Lines; 
No-Cal  Beverage  Co.;  Green  Giant  Foods;  Car- 
ter Clothes;  Nationwide  Insurance;  Democratic 
National  Committee;  Coty's  Inc.;  Quality-  Bakers 
Inc.;  Ed  Sullivan  Productions. 


ANIMATED  PRODUCTIONS,   INC. 
1600  Broadway,  New  York,  N.Y.   10019 
Phone:  CO  5-2942    AC  212 
Date  of  Incorporation:  1949 
Al  Stahl,  President 
Richard  Stahl,  Vice  President 
Peter  Puzzo,  Director 
Shirley  De  Brier,  Production 

Services:  Fotomation  —  a  new  audio-\isual  mo- 
tion picture  technique  designed  for  seven  day 
production  of  limited  live-animated  sales  train- 
ing and  industrial  film  production;  all  pha.ses  of 
animation;  live  action  and  film  strip  production; 
multiple  screen  production  for  s\iichronizing 
motion  picture  projectors  combined  with  slide 
and  film  strip  projection  with  one  sound  track 
for  sales  meetings,  sales  promotion  and  exhibits. 
Educational  and  television  animation  film  pro- 
duction; TV  commercials  and  advertising  agency 
presentations;  sound  slide  films  in  three  dimen- 
sions. Facilities:  3  Oxberry  animation  stands; 
special  stop-motion  live-action  motion  picture 
cameras  for  in-plant  production;  editorial  facili- 
ties; nniltiple  animation  stand  for  product  stop- 
motion.  Optical  Oxberry  printer  for  special  effects 
printing;  Mitchell,  Oxberry,  and  Bell  &  Howell 
cameras. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictires:  Hop  on  the  Holiday  Band- 
wagon  (.Melrose  Distillers);  Parking  in  New 
York  (Kinney  Rent-A-Car);  Mary  Martin  Bill- 
Board  (National  Broadcasting  Co.);  Rambler 
Marlin  (Geyer,  Morey,  Ballard,  Inc.);  Hoiv  to  Im- 
prove Your  Hojne  (National  Home  Improvement 
Council);  Lycra  ami  Orion  (DuPont);  Today's 
Child  (N.  W.  Ayer  Agency).  Slidefilms:  Good- 
year Soles  (Kudner  Agency  for  Goodyear  Tire  & 
Rubber  Co.).  T\'  Commercials  for:  TAB  (Mc- 
Cann-Marschalk  Agency);  John's  Bargain  Stores, 
(Crestwood  Advtg.);  Heart  Fund;  Guildfort 
Dairy  (Harry  Gianaris  Agency);  Foremost  Dair- 
ies. 


Entire  Contents  Copyright  1965 


ANIMATIC   PRODUCTIONS,   LTD. 

15  West  46th  Street.  New  York.  N.  Y.  10036 

Phone:  JUdson  2  2160    AC  212 

D;ite  of  Organization:  1949 

T.isker  G.  Lowndes.  President 

Leonard  B.  Elliott,  Vice-President 

Darrell  C.  Baker,  Creative  Director 

-Mako  Oike.  Director  of  Animation 

James  DeGregor\-.  Art  Director 

Terry  Colasacco,   Production   Coordinator 

Martin  Andrews,  Account  Executive 
Services:  Producers  of  sound  slidefilms,  slide; 
Salesmate  presentations,  filmographs,  technics 
animation.  Animatic  Boards  (animated  stor> 
boards  on  motion  picture  film),  T\'  commerciai; 
charts  and  printed  material  for  sales,  corporal 
stockliolder  meetings  and  agency  presentation; 
Facilities:  Art,  editing  and  photographic  de 
partments;  Oxberry  animation  equipment;  35mi: 
and  16mm  motion  picture  cameras;  various  type 
of  still  cameras. 

RECENT      PRODUCTIONS      AND       SPONSOR 

Motion  Pictv'res:  The  Stretch  Revolution  (Mt 
Calls'  Corp.);  Baileys  of  Balboa  (Reynolds  Metal 
Co.);  Herbie  (Millbrook  Bread).  Slidefilms 
Pride  System  (Coastal  Oil  Co.);  The  Touch  t 
Time  (Family  Service  Assn.):  The  Crystal  Touc 
(Fostoria  Glass  Co.);  Freezer  Living;  Outdoc 
Cooking  (Reynolds  Metals  Co.);  The  Advertisin 
Story  (Thermos  Div.,  King-Seeley  Thermos  Co.) 
Series  of  sales  films  for  The  Kelly-Springfield  Tir 
Co.;  Series  of  training  films  for  the  U.S.  Navi 
Training  Device  Center.  TV  Commercl^ls  foi 
National  Biscuit  Co.;  Milkbone  Dog  Biscuit;  P; 
Dog  Dinner  ( Ken\on  &  Eckhardt,  Inc. ) ;  B- 
Gasoline  (The  Fellman  Co.). 

ASSOCIATED  FILM  CONSULTANTS,   INC. 

366  Madison  Avenue,  New  York,  N.  Y.  1001 

Phone:  TN  7-8330  A/C  212 

Date  of  Organization:  1961 

Date  of  Incorporation :  1963 

Affiliate:   Mercur>-  Newsfilm,  Inc.  NYC. 

Benjainin  S.  Greenberg.  Pres.,  Exec.  Prod. 

Samuel  Kravitt,  Treas.,  Dir.  Film  Operation 

Natalie  P.  Holmes.  Secretary,  Dir.  of  Admit 

Mar\in  L.  Holmes,  Dir.  P.  R. 

David  P.  Evans,  Dir.  of  Sales 

Services:  Production  of  sales,  training  and  doci 
mentaiy  motion  pictures  and  filmstrips;  TV  corr 
mercials;  film  distribution  to  TV;  specialize 
medical  filming.  F.\calitu;s:  Editing,  sounc 
lighting  equipment;  Arriflex,  Auricon,  Bole; 
Eyemo  cameras;  animation  and  titling;  full  sH 
photo  .services. 

RECENT      PRODUCTIONS      AND       SPONSOR 

Motion  Pictures:  Fihcrglas  at  the  Fair  (Owen; 
Coming  Fiberglas);  The  Mallory  Battery  Stor 
(Mallorv  Batterv  Co.);  Amsterdam.  8mm  soun 
(KLM  Ro>al  Dutch  Airlines);  Slipped  Cnpiti 
Femoral  F.piphis;  Radio-Frequency  Stimulalio 
of  Excitable  Ti.s.site  (Yale  Univ.  Medical  School) 
ski  instnution  films,  series  (Instnicta-Films) 
\ew  York  Day;  Neic  York  Night;  Netv  York  h 
Air;  Around  Manhattan  by  Boat;  Wa.<ihingtof 
D.C.:  London;  Paris  S.S.  France,  8mm  travt 
films  (Vacation  Films).  Slidefilm:  There's  Ai 
icays  Something  New  at  Nestles  (Nestle  Corp.) 


l.^tli   Prodiirlion    Review   Copies 

— for    year-nround    buyer    reference 

■ir  Extra  copies  of  this  useful  15th  Annual 
Production  Review  issue  may  be  obtained 
from  Chicago  office  of  publication  at  only 
.S2.0().  Tliis  annual  edition  is  included 
(with  other  special  feature  issues)  in  all 
regul;ir  subscriptions  at  only  $3.00  per 
year    (domestic);    $5.00  annually,   foreign. 


BUSINESS   SCREE' 
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AUDIO   PRODUCTIONS,   INC. 
Film  Center  Building 
630  Ninth  Avenue,  New  York,  N.  Y.   10030 

PJMinc:  FL;i/.a  7-0760    A/C  212 
Date  of  Oiijaiiization:  1933 

OFKICKIIS  AM)  DKPABTMENT  HEADS 

Frank  K.  Speidell,  President 

P.  J.  M(H)iit'\ ,  Via-Prrs'.dcnt  &  Treasurer 

T.    H.    Westennanii,    Viei-Presiilcnt,    Sales 

Alexander  E.  (iaiisell.  Secretary 

John  Henilersoii.  3</,  Director  of  TV  Sales 

I'KODl  (  KU-OlHECTOns 

Frank  Beckwith  Harold  R.  Lipinaii 

:    L.  S.  Bennetts  HE.  .\Iandell 

I    Alexajider  E.  Gansiil  Darrcll  Random 

'    Stanley  R.  Johnson  Robert  Yuns 

'  A.SStKIATE  PRODI'CEH 

Edward  J.  Lmiini 
Patliescope  Productions 

Services:  Motion  pictures,  ail  commercial  cate- 
'   gories  —  public  relations,  sales  promotion,  mer- 

chandisinj;.  training,  medical,  technical  and  edu- 
'   cational.    F.\<  ilitii  s:    Silent    and    sound    studios; 

complete  lightinii  eciuipment;  mobile  units  for  lo- 

•  cation  work  with  tape  recorders;  pemiancnt  staff 
'  in  all  departments,  writing,  direction,  editing,  ani- 
I  mated  drawing  and  optical;  16  &  3.5nim  projec- 
I  tion  room;  two  optical  printers  including  latest 
'  Oxberr>';  editing  etjuipment;  zoom  stand  for  trick 

•  work;  machine  shop;  e\tensi\e  film  and  nnisic 
libran.'  cleared  for  tele\  ision. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictihes:  Strangers  at  my  Door  (Agcy. 
for  International  Development);  Arizona  (.Amer- 
ican .\irlines);  Before  It's  Too  Late,  Measured 
Minutes    ( Amer.    Telephone    &    Telegraph ) ;    A 

:  House  is  a  Living  Thing  (Ass'n.  Better  Business 

I  Bureaus);  Energy-Steam  and  Progress  (Babcock 
&  \\'ilcox);  Do  Yourself  a  Better  Turn  (Du  Pont); 
Amanda's  Dream  House  (Edison  Elec.  Institute); 
Safe  Ups  and  Dowii.s-  for  Refinery  Units  (Ethyl 
Corp.);     Huntsville     ( Xat'l.    Aeronautics    Space 

,  .\dmin.);  The  Invisd)le  Power  of  Coal  (Nat'l. 
Coal  A.ss'n.);  The  Land-Legacy  Promise  (Nat'l. 
Plant  Food  Institute);  Dollars  for  Dealers  (Shell 

]  Oil  Co.).  TV  Com.mebc:ials:  for  N.  W.  .Ayer  & 
Son;    BBD&O;    Benton    &    Bowles;    Leo    Burnett 

■  Co.;  Dancer-Fitzgerald-Sample;  Fuller  &  Smith 
&  Ross;  Ceyer,  Morey,  Ballard;  Richard  K.  Man- 
off;  .\Ic-Cann-Erickson:  Morse  Intemat'l;  Ogilvy, 
Benson  &  Mather;  Papert,  Koenig,  Lois;  J.  Wal- 
ter Thompson;   Weightman;   Y'oung  &  Rubicam. 

JOHN  BRANSBY  PRODUCTIONS,   LTD. 
1860  Broadway,  New  York,  N.  Y.  1002.3 
Phone:  JUdson  6-2600    A/C  212 

Date  of  Organization:  1936 

John    Bransb)-,   President,    Trees.,   Exec.   Prod. 

Da\id  M.  Jacobson.  Vice-Pres.,  Chg.  of  Prod. 

Frank  G.  Marshall,  General  Manager 

Lee  Stenstrom,  Secretary 

Services:  Production  of  industrial,  educational, 
government,  travel,  sales  and  training  films;  16mm 
or  35mm,  color  or  black  and  white;  educational, 

j promotional   film   strips;   writing  service.   Fac:ili- 

.TiEs:  Sound  stage  and  studio.  Equipment  for 
photography,    .sound    and    l<Kation    lighting;    film 

[editing  facilities,  service;  animation  photography; 

I  art  department. 

;RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pj(  m  uks;  Call  of  the  Wes1  hidies  (Cun- 
!ard  Steamship  Co.);  Cap  Pi-ftol  (Curtiss-Wright 
|Corp. );  .A  Booh  is  to  Brad  ( Pitmiui  Publishing 
,Co.);  Humble  Oil  DedicaHon  (Humble  Oil  & 
Refining  Co.);  untitled  films   (USIA). 


RENE   BRAS   PRODUCTIONS 

40  West  .5.5th  St.,  New  York.  N.Y.   10036 

Phone:  LT  1-2779    A  C  212 

Date  of  Organization:  1961 

Rene  Br;us,  Owner,  Producer 

Irene  Bras.  Associate  Producer 

Harold  Seletsky,  Musical  Director 
Sehvices;  Animated  and  Ii\c  action  films,  pro- 
duction in  "Depthamatiou"  techniriue.  Facilities; 
.35mm  antl  16'inn  animation  stand;  electronic 
music,  sournl  (Hiuipment;  .35mm.  16inm  editing 
equipment  on  premises. 

RECENT       PRODUCTIONS       AND       SPONSORS 

.Motion  Pictcres:  Pomp  &  Circum.itance;  Venus 
in  Venice  (CBS  T\);  Scope,  special  animation, 
(ABC  T\');  A  Sure  Bet  (Foremost  Dairies); 
American  Vision  (National  Gallery  of  Art,  Wash- 
ington, D.C.). 


this  .symbol  over  a  producer's 
listing  in  these  pages  refers  to  display  adver- 
tisement  in  this   15th   PnKluction  Review  issue. 


15TH    PRODUCTION    REVIEW 


BRAY  STUDIOS,   INC. 
729  Seventh  Avenue,  New  York,  N.  Y.   10019 
Phone:  Circle  5-4582    A/C  212 

Date  of  Organization;  1911 

J.  R.  Bray,  Chairman  of  tin'  Hoard 

Paul  A.  Bra\-,  President 

Paul  Bray,  jr.,  Vice-President 

Ronald  G.   Stevens,  Production  Manager 

Rodell   Johnson,    Director   of   Animation 

Tanya  S.  Egle,  Distribution  Manager 
Services:  Planning,  production  and  distribution 
of  sales  promotion,  public  relations,  training, 
technical  and  general  education  films.  Foreign 
language  translations.  F.\c:ilities:  Staff  and 
equipment  for  live  action  or  animation;  35mm 
and  16nnn  productions,  including  Sync  Sound; 
slide  film  and  slide  set  reproduction;  aerial  pho- 
tography; own  film  library  for  distribution  to 
.schools,   technical  institutes  and   industnes. 

RECENT      PRODUCTIONS      AND       SPONSORS 

.Motion  Pic  ithis:  Inslninicnt  Flight  Procedure.',. 
En  Route  Phase;  Approach  and  Departure 
Phases  (U.  S.  Navy);  Goddard  Experiment  Pack- 
age; Apollo  —  Guidance  and  Navigation  (Kolls- 
mim  Instrument  Corp.);  Nuclear  Safety  for  Min- 
uteman  (USAF);  Sprayed  Limpet  Ashe-^os 
(AiTustrong  Contracting  &  Supply  Corp.);  Me- 
chanical Shock  Aboard  Sidjmarines;  Electronic 
A.s.'icmbly  Repair  Techniques;  Cycloidal  Pro- 
pellers —  Principles  of  Operation  (U.  S.  Navy); 
Alcoa  Alply  Panels  for  Cold  Storage  (.\lcoa); 
Scope  Photography  (Hazeltine  Corp.);  Farewell 
Me.wages  (Amperex).  Slidefilms:  Human  Skin; 
Human  Hair;  Permanent  Waving;  Personal  Hy- 
giene ( Milady  Publi.shing  Corp. ) . 

BUKAR   &   LARISCH   INC. 

10  East  49th   Street,  New  York,   N.Y.    I00I7 
Phone:  ELdorado  5-5111    AC  212 

Date  of  Organization:  1953 
Nat  Bukar,  Partner,  Client  Contact 
Kmt   Larisch,   Partner,   Creative   Directi(m 
Sehmces:      Audio/visual     consult;uits     for     pro- 
gram   development   in    sales   training,    retail    pro- 
motion,  sales  meetings,   visual   selling   and   other 
areas  of  business  c-omnumications.   Producers  of 
motion    pictures,    stopmotion    animation,     sound 
slidefilms   and  filmstrips.   Facilities:    .\rt  dept., 
photographic  studio,  screening  room  —  research, 
writing  and  production  personnel. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Slidefilms:  Peek-A-Booth;  Acccntiiairs  ( Pmi- 
tan  Fa.shions);  The  Good  Old  Days  ( Reli.mce 
Mfg.);  300,000,000  Clues  (Amer.  Cancer  So- 
ciety); Alice  in  Young  .\dult  Land  (Redbook 
Magazine) . 


CAMPUS   FILM   PRODUCTIONS,    INC. 

20  Kast  4(111.  St..  \i«   \„rk.  N.  V.   1(1017 

Phone:  MUrray  Hill  2-8735     AC  212 

Date  of  Organization:  1931 

Nat  f^ampns,  Presideul 

Jules  Krater,  Executive  Producer 

Selma  Weintraub.  Distribution  Coordinator 
Skiukes:  Motion  pictures  and  slidefilms  for 
business,  goveniment  and  social  agencies;  also 
\arious  tilm  ser\ices  separately,  including  trans- 
l.itions,  sound  tracks;  editing  and  finishing  serv- 
ice for  company  photograplunl  films;  distribu- 
tion service.  FAt:iLiTit>:  Studio,  (m-location 
e()uipment  and  creative  staff. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pk  times:  Atrial  Septal  Secutulum  De- 
fect (Pfizer  Labs.);  Home  Management  of  Dis- 
ability from  .\rthritLs  (.\rtliritis  &  Rheumatism 
Found.  &  E.  R.  Squibb  &  Sons);  Psychiatric  Serv- 
ices in  General  Ho.<,-})itals  (.Amer.  Hosp.  Ass'n.  & 
E.  R.  Sfinibb  &  Sons):  National  Board  —  Part 
III.  .Mar  64  Examination  Segments  (Nat'l.  Board 
of  .Medical  Examiners);  Esso  Butyl  Sheeting  (En- 
jay  Chemical  Co.). 


CAROUSEL  PRODUCTIONS 
10  East  49th  St.,  New  York.  N.  Y. 
Phone :PLaza. 5- 1127    A/C212 

Date  of  Organization:  1963 

.\ffiliate:  Location,  Inc..  Suite  239.  Security 
Tnist  BIdg.,  Miami,  Fla.  Phone:  FRanklin 
4-1761  A/C  305.  Carl  Warner,  Producer- 
Director. 

George  Roberts,  President  &  Exec.  Prod. 

Ir\-  Silverberg,  Creative  Director 
Services:  Sound  slidefilms.  motion  pictures,  dis- 
plays and  graphic  aids  for  sales  promotion,  pub- 
lic relations  and  advertising.  Ra<lio  and  T\'  pn)- 
grani  and  conmiercial  packaging.  Fac;ilitie,s: 
.Available  as  retiuired.  Script  anil  stor>l)oard  cre- 
ation; art  facilities  for  animation,  pl.mning  and 
creation;  music,  sound  effects  library;  location 
photography  in  Florida.  Caribbean  and  L.itiii 
.America. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pieri  res:  I'-lab  (Contincnt.d  Can  Co.) ; 
untitled  location  filming  (.ABC-TV).  SLiDEFrLMS: 
Story  of  Evdcldiv  (Interamerican  Capital  Corp.); 
Pomalus  (Allied  Chemical  Corp.);  Imitation  with 
a  New  Twi.st  (Dodge  &  Olcott  Inc.);  Proper  Per- 
sonal Planning  (First  Nat'l.  Cit\'  Rank);  untitled 
location  filming  (ABC-T\'). 

HU  CHAIN  ASSOCIATES 
15  East  48th  Street.  New  York,  N.  Y.  10017 
Phone:  PLaza  .5-5240  AC  212 

Date  of  Organization:  1944 

Hubert  V.  Chain.  President 
Services:  TV  and  industrial  film  pn>duifion.  live 
action  and  .animation.  Facilities:   Ecjuipment  for 
on-location  filming,  16  &  3.5mm,  sound  and  silent. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictihes:  Bigger  Peanut  Profits  with 
Vernam  Weed  Control.  Knoxweed  Control  for 
Higher  Com  Yields  (Stanffer  Chem.  Co.);  Our 
Shrinking  World  ( PlaniUHl  ParenthfMid  Fetlera- 
tion).  T\'  C0.MMEHCIAI.S  for:  Buffalo  Savings 
Bank;  Schenect.idy  S.ixings  Bank. 

CINEMA   CENTER   OF   NEW   YORK,   INC. 
150  West  .54tli  St..  New  York,  N.Y.   10019 
Phone:  CO  .5,3520    A  C  212 
.Affiliates:  TFI  Productions.  Inc. 

Training  Films,  Inc. 
Rol)ert  .A.  Lightbuni.  President 
Edward  J.  Cullen,  Vicc-Pre.sident        (Cont'd) 


HI 


NEW  YORK  PRODUCERS 

CINEAM  CENTER  OF  NEW  YORK: 

Services:  Production  of  16mni  and  35nin)  motion 
pictures  for  indiistn-,  television,  and  theaters; 
animation  and  live  action;  filmographs,  filmstrips, 
slides,  easels,  Ixxiklets  and  presentations  for  sales 
promotion,  sales  training  and  educational  film- 
strips.  Consultants  on  visual  presentations  for 
imnual  meetings,  sales  meetings,  traveling  dealer 
training  schools;  dLstributors  for  all  major  manu- 
facturers of  audio-visual  equipment;  recordings, 
tape  duplication,  duplication  of  continuous  film 
and  tape  for  Beseler  Salesmate  and  8mm  contin- 
uous sound  projectors.  Originators  of  wide-screen 
panonmiic  filmstrip  presentations.  F.\cilities: 
Production  facilities  for  animation  and  live  action 
in  the  United  States  and  abroad;  research,  writ- 
ing, art  work,  pli()tn\;rapln  :  .l.'iintn  ()xherr\  ('(piip- 
ment. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Sliuefilms:  IHM  1062  Teller  Trrmiual  (IBM 
Corp.);  Protection  (Johnson  &  Johnson);  Car 
Care  (SCEI);  Filter  Information  (Purolator  Prod- 
ucts); S&H  Stamps,  Slides:  Supermarket  Show 
(Personal  Products). 


CITY   FILM  CENTER,   INC. 

66-40  69th  Street,  Middle  Village,  New  York 
City.  N.  Y.  11.379 

Phone:  TW  4-7800    A/C  212 

Date  of  Incorporation:  19.57 

Subsidiar>':  W  Lithographers,  Ax^enire  Build- 
ing, 2.57  Pacific  St.,  Brookhn  1,  New  York. 

John  R.  Gregor>',  Prefiident 
Herbert  Awenire,  Executive  \' ice-President 
Clarence  Schmidt,  Vice-President,  Productions 
Joseph  W.  Harrop,  Secretary 
Douglas  Mitchell,  Production  Manager 
Henri  LaMothe,  Art  Director 
Sebvice-S:  Producer  and  production  services  for 
8,  16,  35mm  motion  pictures  and  sound  slide- 
films  for  business,  industrv',  science,  education, 
health,  reUgion,  pohtical  and  public  service  fields. 
Services  include  research,  storv-  treatment,  story- 
Iward,  script  writing,  talent  search,  casting,  art- 
work, .set  design  and  construction,  direction,  stu- 
dio and  location  photography  and  sound  record- 
ing, picture  and  .sound  editing  in  all  phrases,  and 
security  control.  Correlated  promotional,  distri- 
butional, public  relations  and  sales  packages  for 
motion  pictures  and  sound  slidefilms  include  eval- 
uation, designing,  layout.  cop\'.  artwork  and  lith- 
ography. Services  to  other  producers  include  stu- 
dio rental,  set  design  and  construction,  writing, 
editing,  narration  and  music  recording,  music 
libran,'  and  production  management.  Factlities: 
Equipped,  staffed  motion  picture  studio;  sound 
stage,  with  c-ontrol  room,  narrator's  booth,  scene 
dock,  conference  lounge  with  projection  facilities. 
Art,  editing  and  sound  departments;  mobile  and 
location  units;  motion  picture  color-printers  for 
color-corrected  and  exposure  compensated  an- 
swer and  release  prints.  Equipped  and  staffed 
Lithography  Division  with  five  presses,  including 
ilie-(Tittitig.    and    liigli-speed    four-color. 

RECENT      PRODUCTIONS      AND       SPONSORS 

MoTiov  Pif-nmEs:  flickok  C\'-100  Safety  Vest; 
llickok  LS-\m  Safety  Belt  (Aiiicr.  Safety  Equip! 
C:orp. );  Motise-Activated  Candle  Lifihter;  Air  is 
21%  Oxygen;  Colloids  (Prism  Produc-tions);  Psy- 
chiatric Report  #2;  Man  Musi  Work  (Visual  Pro- 
jects Ltd.);  Life  of  Christ  in  Foctis;  Death  of 
Christ  in  Focus  (C.  M.  In-Fotiis  Series)-  Classi- 
fied Work  (U.S.  Army). 


Note  on  Omissions  and  Listing  Correction 

■A-  Four  firstcla.ss  mailings  to  producing  c-om- 
panies  throughout  the  U.  S.  and  abroad  were 
used  to  compile  this  section.  Listing  data  re- 
ceived after  extended  deadlines  and  corrected 
material  will  appear  in  our  first  Production  Re- 
view supplement  to  be  published  later  this  year. 
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CLIFTON   PRODUCTIONS,   INC. 
305  East   S6th   St.,   New   York,   N.   Y.    1002S 
Phone:   Fllmore  8-7600  A/C  212 

Dateof  Org;uiization:  1947 
Maurice  T.  Groen,  President 
Ronald  T.  Groen,  Vice-President 
Ernst  FLschel,  Vice-President 
Hen  rick  \.  W'eener,  Production  Manager 
William    Rosenfeld,    Secretary-Treasurer 
Sehvices:   Industrial,  public  relations,  tnuisporta- 
tion,  travel,  nature  studies,  wildlife  conservation, 
outdoor  life,  boating,  golf,  fishing,  hunting,  sales 
promotion  iuid  horticultural  motion  pictures;  TV 
shorts     and     commercials;     color     stock     shots. 
F.\ciLiTiEs;    Production    affiliations    for    location 
shooting  in  Europe,  Middle  East,  Far  East,  Aus- 
tralia iind  Latin  America.  Cameramen  in  Sweden, 
.\ustria  and   Hdllaiul;   worldwide  coverage. 
RECENT      PRODUCTIONS      AND       SPONSORS 
MoTio.v    Pktihks;     How     Docs     Your     Garden 
Crow?;  Agrico  Crass  Food    (Anier.   .Agricultural 
Chemical  Co.);  Having  a  Wonderful  Time  (Swed- 
ish .Amer.  Line);  Kissel  Whistle   (Carling  Brew- 
ing Co.);   That  All  May  Read   (World  Publi.sh- 
iiig   Co,);    Let's   Look   at   Denmark;    Wonderful 
Norway;  Sweden's  Future  Artisans  (Films  of  the 
.\ations.  Inc. ) . 

COLEMAN   PRODUCTIONS,   INC. 

75  \\est  45th  Street,  New  York,  N.  Y.  10036 

Phone  Circle  5-9080  A/C  212 

Date  of  Organization:  1935 

Harry  L.  Coleman,  President 

Sonya  Coleman,  Vice-President 

Barry  Lisee,  Production  Manager 

John  ^^'losek,  Editor 

Ra>'  Schuyler,  Sales  Coordinator 

John  Peterson,  Di'r.  of  Photography 

J.  Brown,  Sound 

Harold  Azine,  Scripts 
Services:  Production  of  16mm  and  35mni  mo- 
tion pictures  from  script  to  final  print  for  indus- 
tr>',  medicine,  travel  and  television.  FAcrLiTiES: 
25'  X  25'  sound  studio  equipped  with  lights, 
props,  sets,  cameras;  Fearless  dolly;  .-Vmpex  sync 
sound  equipment;  cutting  rooms  and  screening 
room.    Facilities   available   to   outside   producers. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictihks;  The  Package  that  Profit  Grows 
On  (Continental  Cim  Co.,  Inc);  Premeasured 
Selling  Power  (Sullivan,  Stauffer,  Colwell  & 
Bayles);  Gala  Mediterranean  Cruise  (Italian 
Line);  Mouth  Rehabilitation  (Charles  K.  Peck 
Dental  Lab);  Mandibular  Anesthesia  (Novocol 
Chemical  Co.). 


CONTEMPO   PRODUCTIONS,   INC. 

25  West  68th  St.,  New  York,  N.  Y.  10023 
Phone:  TRafalgar  3-3333  A/C  212 
Date  of  Organiziition:  1963 
David  B.  Marshall,  Executive  Producer 
Les  \\'addington.  Associate  Producer 
Charles  E.  Hocfler.  Art  Director 
Fred  H.  Werner,  Jr.,  Music  Director 
Services:    Creative  and   production   services   for 
motion    pictures,    16mm    and    35mm,    live   stage 
show    and    meeting    presentations;    wide    screen 
.slides;    filmstrips,    including    70mm    and    multi- 
image;    programmed    presentations.    Special-pur- 
pose communications  for  sales  promotion,  train- 
ing, documentary,  theatrical  and  business.  Facil- 
ities;   Art  and   graphics,   editing  and   animation 
facilities;  road  show  equipnie?it. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Piu:si  NTATioss:  T.AS.  Micling:  Trimlinc  Phone 
Introductory  Meeting  (Amer.  Tel.  &  Tel.  Co.); 
Christmas  Packaging  Presentation.  National  Dis- 
tributors' MefUng  (Seagram  Di.stillers'  Corp.). 


These  Exclusive  Review  Reports  Are 
a   Copyrighted  Business  Screen  Feature 


THOMAS  CRAVEN   FILM  CORPORATION 
330  East  56th  St.,  New  York,  N.  Y.  10022 
Phone:  MUrray  Hill  8-1585  A  C  212 

Dateof  Organization:  1950 

Branch:  Thomas  Craven  Films  (Canada)  Ltd.. 

32  Front  St.  West,  Toronto,  Canada.  Plione; 

363-4459    A/C    416.    James    Suackhammer, 

Vice-President,  in  charge. 
Thomas  Craven,  President 
Harvey  C.  McClintock,  Vice-President 
-Marvin  Barouch,  Comptroller 
D.  William  Robinson,  Dir.  of  Production 
.\ndrew  B.  .\emes.  Associate  Producer 
Frank  J.  Lucidon,  Associate  Producer 
Beverly  O'Reilly,  Dir.  of  Sales 
Willis  Briley,  Production  Manager 
Wanda  Ten  Pas  Rotz,  Supervi.iing  Editor 

Services;  Production  of  theatrical,  television,  in- 
dustrial, public  information,  training  and  educa- 
tional films  and  progranuiiing,  and  theatrical  pro- 
motional shorts;  extensive  overseas  and  multi- 
language  departments;  live  action  and  animated 
TV  commercial  division.  FACiLrTiEs:  .Air-condi- 
tioned sound  stage,  camera,  sound,  lighting,  ani- 
mation and  set  construction  departments;  editing, 
lecording  and  projection  rooms. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictires:  Seeds  of  Hope  (USI.A-ITS); 
From  Rugs  to  Riches  (.Mlied  Chemical  Co.); 
.\l  Scrvicio  del  Trabajador  (Agcy.  for  Interna- 
tional Development);  John  Huston  Story  (di 
Lauren tiis  Productiona) ;  El  Responsable  (USIA- 
USAID);  El  Dincro  En  Marcha  (Federal  Reserve 
System);  Lord  ]im  Promotional  Film  (Col.  Pic- 
tures). Television  Commercials  for:  Shell  Oil; 
Continental  Oil;  Quaker  State  Oil;  General  Foods; 
General  Mills;  Kelloggs;  National  Biscuit  Co.; 
Peake,  Frean  Biscuits;  Revlon;  Brvlcreem;  Set- 
ique;  Calde.sene  Baby  Powder:  Rothman  Cigar- 
ettes; Proctor  &  Gamble;  Lionel  Toys;  Westing- 
house;   Hamilton   Beach;    Scott's   Lawn   Products. 

CREATIVE  VISUAL  MEDIA,  INC. 

138  East  36th  Street,  New  York,  N.  Y.  10016 
Phone:  MUrray  Hill  5-8236  A/C  212 

Date  of  Organization:  1958 

Affiliates:  Amberson  .Associates 

Stanley  Neal  Productions,  Inc. 

Donald  J.  Lane,  President 

Rosanne  Amberson,  V.  P.,  Creative  Director 

Henr\-  Freeman.  Director.  Edit.  Service 
Services:  Motion  pictme  and  slidefilm  produc- 
tion, including  writing,  research,  surveys,  devel- 
oping and  production  of  education  programs  In-' 
eluding  teacher's  guide  and  student  manuals. 
Facilities:    Art    studio    and    service;    cameras. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Putihes:  Where  the  Harvest  Bcgiru 
(Mas.sey-Ferguson,  Ltd.);  Cook  Along  with 
facquc  (General  Foods  Coqi.^;  A^'inriing  the 
Worm  War  (Merck  &  Co.);  Clear  the  Way  fo^ 
Power  (,\mchem  Prodvicts,  Inc.).  Slidefilm: 
Sparkling  Taste  Treats  (.Amer.  Bottlers  of  Car 
bonatrtl  Beverace";  V 


INC. 


SHAMUS  CULHANE 
MOTION   PICTURE   ENTERPRISES, 
104  Fifth  Avenue,  New  York,  N.Y. 
Phones:   OR  5-161S;  WA  3-1761      AC  212 

Dateof  Organization:  1961 
Shamus  Culhane,  Exectitive  Producer 
Services;    Animated    and    live    action    films   fo 
business,    science    ,ind    entertainment;    slidefilm 
and  main  titles  for  feature  films.  Facilities:  Al 
.services  from  script  to  screen;  animation  equip 
ment  ;uid   stage  for  inserts  or  silent  sequences 
complete  with  lamcras,  lights,  etc. 
RECENT       PRODUCTIONS      AND       SPONSOR! 
TV  C0MMERCIAI.S  for:   Ballantine  Beer,  Ben-Ga' 
(Esty).  Slidefilms:  Journey  Thru  History  (Sell 
sponsored).   Prodiction  Services:    Underwater 
loo.  Fearless  Fly  (Hal  Seeger  Productions). 


BUSINESS   SCREEf 


DANECK   PRODUCTIONS,   INC. 

48  East  43rd  Street.  New  York,  N.  V.  lOOlV 

Phone:  MU  7-3327-8-9  .A/C  212 

Date  of  Organization:  1960 

Joseph  J.  D'Angio,  President-Producer 

George  B.  Comin,  Secrctary-}Icad 
Photography  &  Sound 

Sigmun  j  Sosiewicz,  Treasurer-Head 
Photography 

Betty  Lieber,  Comptroller 
Sekmces:  Design  and  creiite  aiiclio-visual  pre- 
H-ntations  in  a  "tnie-to-life"  art  and  dimensional 
photographic  technique.  Slides  in  all  sizes,  sound 
■ilmstrips,  shdefilms  and  fibn-o-graphs  for  sales 
iromotion  and  training,  personnel  training,  public 
elations,  corporate  stockholder's  meetings,  in- 
iustrial  meetings,  new  product  presentations  and 
presentation  packages. 

(ECENT      PRODUCTIONS      AND      SPONSORS 

"iLMSTHiPS:  Executive  Equity  &  Convertible  10- 
iVur  Plan  (Metropolitan  Life  Insurance  Co.); 
\our  Compensation  (Paidential  Insurance  Co.). 
.Vorld's  F.\iu  Exhibit:  Select -A-State  Contin- 
■ntiJ   Insurance   Co.-N.Y.    World's    Fair   Exhibit 

.\tkins  &  Merrill).  In-dustrial  Shows  &  Sltoe 
'resentations:  IB.M  Corp.;  IBM  World  Trade 
"orp.;  Socony  .Mobil  Oil  Co.;  Western  Electric 
"o.;  Amer.  Tel.  &  Tel.  Co;  The  Diebold  Group: 
feleNision  Bureau  of  Adv.;  Continental  Can 
vO.;  Philip  MoiTis  Co.;  Pnidential  Insurance  Co.; 
<I.  W.  Aver  &  Son. 


DEPICTO  FILMS  CORPORATION 
254  West  54th  St.,  New  York,  N.Y.  10019 
Phone:  COlumbus  5-7620  A/C  212 

Date  of  Organization:  1944 

Jack  R.  von  Maur.  President 

Glenn  J.  Graves,  Vice-President,  Industrials 

Pat  Labate,  Vice-President,  Production 

Thomas  A.  P\le,  Sales  Manager 

ervices:  a  completeK  integrated  one-source 
rganization  providing:  Scripting— from  technical 
>  creative  to  complete  convention  format;  Mo- 
on Picture  —  live-action,  location,  animation; 
lidefilm  —  training,  promotion,  public  relation, 
lerchandising;  Slides  —  all  sizes,  color  and  b&w. 
imination;  Industrial  Meetings  &  Conventions— 
omplete  package  from  creation  through  staging 
nd  equipment  to  traveling  unit  teams.  Fach,!- 
res:  Photographic  studios;  full  motion  picture 
epartment,  live  and  animation;  completely  staff- 
d  slidefilm  and  graphic  art  department,  includ- 
ig  hotpress  t>peset;  processing  as  well  as  photo- 
rinting  and  binding  of  all  slide  sizes;  widescreen 
nd  standard  slidefilm  camera;  special  wide- 
reen  and  carbon  arc  projectors. 

ECENT      PRODUCTIONS      AND       SPONSORS 

loTioN  Pictures:  The  Fabulous  Families-With- 
hildren  Market  (Parents'  .Mag.);  Trouble  Takes 
'o  Holiday  (Natl.  Bd.  of  Fire  Undersvriters). 
lidefilms:  New  Sound  at  Singer  (The  Singer 
'o.);  Old  Crow  Sales  Meeting  (Natl.  Distillers). 
<DUSTRiAL  Shows:  1964  Congress  (Natl.  Assoc. 
f  Manufacturers);  1964  Sales  Conference  (Lees 
arpets);  Food  Brokers'  Meeting  (Lehn  &  Fink 
roduct  Corp. ) . 


<  DOLPHIN   PRODUCTIONS,   INC. 

4  East  53rd  Street,  New  York,  N,Y.  10022 

Phone  PLaza  3-5892  A/C  212 

Date  of  Incorporation :  1960 

Division:  Dolphin  International, 
r  Allan  Stanle> ,  President 

Clarence  Smit,  Business  Manager 

Yoshio  Kishi,  Chiti  Editor 

Laiua  Randall,  Co-ordinator  International 
DivL^on 
I  Dolores  de  Figueroa,  Co-ordinator  Production 
,  Gwen  Whitman,  Production  Assistant 
':bvices:     Commercial,     industrial,     educational 


DOLPHIN  PRODUCTIONS: 
motion  pictures;  radio  transcriptions;  television 
commercials  (live  and  animated);  35mm  and 
16mm,  color  and  B&W.  For  Dolphin  Intenia- 
tional:  Television  commercials  for  international 
markets;  revoicing  and  adaptation  of  existing 
commercial  for  multilingual  markets;  trailers;  re- 
searching, analyzing,  planning  and  placing  cinema 
advertising  campaigns  around  the  world.  Facili- 
ties: four  editing  rooms;  working  arrangements 
with  all  studios  in  New  York  City;  out-of-town 
connections  for  location  photography. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures;  The  Truth  about  Haircolorine 
(Clairol,  Inc.);  Only  Silk  is  Silk  (Intemationd 
Silk  Assn.);  Seven  Wonderful  Nights  (CBS  TV 
Network).  T\'  Commerculs  for:  Wise  Potato 
Chips  (Lynn  Organization);  Michigan  National 
Bank.  For  Dolphin  International:  Motion  Pic- 
ti're:  Soap  Box  Derby  (General  Motors  Corp.). 
TV  Commercials  for:  Esterbrook  Pen  Co.;  re- 
voicing  and  adaptation  of  commercials  for  Gen- 
eral Motors  Corp.;  Clairol,  Inc.;  etc. 


Kevin  Donovan  Films 
15  West  44th  Street,  New  York,  N.V,  10036 
Phone:  YUkon  6-6049    AC  212 
(See  complete  listing  under  Connecticut) 


DYNAMIC   FILMS,   INC. 
Executive  Offices:  405  Park  ,\venue,  New  York, 

New  York  10022 
Phone:  PLaza  1-7447  A/C  212 
Date  of  Organization:  1948 
Divisions:    Dynamic    Theatre    Networks,    Inc. 
Medical  D>Tiamics,  Inc.,  Dynamic  Programs 
Branch  Offices:  133  Carnegie  Wav,  N.W.,  At- 
lanta, Ga.  30301  Phone:  404-524-7211.  Don 
O'Reillv,   Manager.    130-7 th  St.,   Pittsburgh, 
Pa.    15222    Phone:    412-471-2780.    William 
Matthews.    Manager.    Direct    Phone    Lines: 
from  Detroit,  Chicago  and  Akron  —  ENter- 
prise  7872. 
Nathan  Zucker,  President 
Walter  Lowcndahl,  Exec.  Vice  President 
Wa>Tie  Leonard,  Controller 
Mina  Brownstone,  Director  of  Promotion 
and  Public  Relations 
Services:  Producers  and  distributors  of  all  audio- 
visual materials  including  films,  filmstrips,  .sound 
slidefibns,    tape   and   easel   presentations   for   in- 
dustr>',  public  relations,  sales  training,  emplo\ee 
relations  and  specialized  \'isual  aids.  Also  theatri- 
cal  features   and    short   subjects,   television   pro- 
gramming,    special    foreign     language    versions, 
foreign  film  productions,  etc.  Facilities:   Sound 
.stages,    recording   and    dubbing   studios,    editing 
facilities  for  all    16mm   and   3.5mm    audio-visual 
production. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictcres:  Applanation  Tonometry 
(Averst  Laboratories);  1964  Indianapolis  500 
(Firestone  Tire  &  Rubber  Co.);  A  Magazine  Only 
A  Homemakcr  Could  Love  (Family  Circle 
Mag.);  Cost  of  Hope  (Hosp.  Research  &  Educa- 
tional Trust);  431  Pltis  2  (Champion  Spark  Plug 
Co.);  Preparation  of  the  Breasts  for  Brea.'st  Feed- 
ing (Mead  John.son  &  Co.);  Firecracker  400 
(Chrysler  Corp.);  a  series  of  films  for  Channel 
Master  Corp. 

EAST  COAST  PRODUCTIONS,  INC. 

25  West  45th  Street,  New  York,  N.Y.  10036 
Phone:  Circle  6-2145-6  A/C  212 

Date  of  Organization:  1947 
Date  of  Incorporation:  1953 
Joseph  Josephson,  President 
Blanche  Josephson,  Vice-President 
David  Zimmerman,  2nd  Vice-President 
Jean  Greene,  Secretary 


lt4fl_Qi*4f  cn 


NEW     YORK 


EAST    COAST    PRODUCTIONS: 

Services:  Production,  editorial  and  technical 
services  for  industrial,  educational,  theatrical  and 
TV;  film  services  for  video  t;iping;  public  rela- 
tions films  and  commercials  for  domestic  and  for- 
eign use;  re-editing  of  feature  films,  shorts,  T\' 
programs  and  spots;  optical  and  special  effects; 
animation  services  and  mu.sic;  recording  and  mix- 
ing; studio  and  location  photography.  FACiLrriES: 
.35nim  and  16mm  Arriflex  cameras  with  blimps, 
I>oom  and  mike;  16mm  Magnas\Tic  tape  record- 
ers; dollies,  pole  cats,  lighting,  Color'Tran;  Eye- 
mo  cameras,  etc.;  insert  studio  for  table  top  prod- 
uct shots  and  demonstrations;  three  fully  equip- 
ped air-conditioned  editing  rooms. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Picttres:  Project  .Numbered  Films  (U.S. 
Army  and  U.S.  Navy).  Sales  Meetlnc:  Monroe 
Calculator.  TV  Com.mehciai.s  for:  Ford  Motor 
Co.;  Special  Watchbands;  Scott  Paper;  Proctor 
&  Gamble. 


ELEKTRA  FILM  STUDIOS,  INC. 
33  West  46th  Street,  New  York,  N.Y.  10036 
Phone:  JUdson  2-3606  A/C  212 
Date  of  Organi7.ation:  19.56 
Samuel  Magdoff,  President 
Lee  Savage,  Executive  Creative  Director 
Harold  Friedman,  Executive  Producer 
Dan  Davis,  Executive  Producer 

Services:  Production  of  industrial,  educational. 
sales  training  films,  trailers  and  T\'  commercials. 
F.\cilities:  Stage;  animation  staff  and  facilities; 
editing,  design. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Patterns  of  Communication 
(Western  Electric);  Agilon  (Agilon-Milliken) ; 
Diabetes  Detection  (Farley  Manning);  World  of 
a  Girl  (Scott  Paper);  Night  of  the  Iguana  —  Trail- 
er  (MGM-Seven  .\rts). 

ELLIOT,  UNGER  &  ELLIOT 
(Division  of  Screen  Gems) 

711  Fifth  Avenue,  New  York,  N.Y. 

Phone:  PL  1-4400    AC  212 

Headquarters:  513  West  54th  St.,  New  York, 
N.Y.  Phone  JU  6,5582    A  C  212 

Date  of  Organization:  1948 

Branches:  Columbia  Studios,  1438  North 
Cower,  Hollyvvood,  Calif.  Phone:  Holly- 
wood 2-3111.  Joe  Swavely,  Richard  Kenis, 
Divisions  Supvrs.  Screen  Gems,  230  North 
Michigan  Ave.,  Chicago  1,  111.  Phone:  782- 
8290  A/C  312.  Jack  Martin,  in  charge. 

London  affiliate:  Signal  Films,  8  Berwick  St.. 
London,  W.  1.  Phone:  Regent  1888 

Stephen  Elliot,  Executive  Producer 

Michael  Elliot,  Executive  Producer 

William  Unger,  Executive  Producer 

.\lfred  L.  Mendelsohn,  General  Sales  Managi'r 

Services:  Production  of  commerciak,  industrial 
sales  promotion  and  educational  films.  Facu.i- 
ties:   Three  stages  New  York  Cit>'  studios.  Full 

use  of  Columbia   Studio  f.icilities  in   Holl>-woi)tl 

RECENT       PRODUCTIONS       AND       SPONSORS 

TV  Commercials  for:  E.istem  .Air  Lines  (Young 
&  Rubicam);  Marlboro  (Cigarettes  (Loo  Burnett); 
.American  Airlines;  Polaroid;  Clairol  (Doyle, 
Dane,  Bembach);  Pillsbury  (CampMI  Mithun); 
Chevrolet  (Campbell,  Ewald);  Clairol  (Foote. 
Cone,  Belding);  Quaker  Sugar  (Papert,  Koenig, 
Lois);  La  Rosa  (Hicks  &  Grcist);  Westinghouse 
Light  Bulbs  ( .McCann  Erickson ) . 

These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen   Feature 
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NEW  YORK  PRODUCERS 

CHARLES   ELMS   PRODUCTIONS,   INC. 
163  Highland  Ave,  No.  rarr\lo«ii,  N.V. 

10593 
Phone.  Tarr.MEdford  1  7474  AC  914 
N.  Y.  City:  Ml  rrav  Hill  6-SS77  AC  212 
Date  of  Incorporation :  19-52 
Charles  D.  Elms,  President 
Charles  D.  Elms,  Jr.,  Viee-President 
Ruth  M.  Elms,  Secretary.  Treasurer 
Seb VICES:    Research    iuid    production    of    16nim, 
35mm  and  7()mm  "W'idescope"  motion  pictures; 
slide  motion;  sound  slidefilms;  slide-presentations; 
training  m:uiuals  and  charts  for  sales  promotion, 
s.ales   tniininp  and  education.   F.\c:ilities:    Studio 
iuid   technical   laIx)rator\'.    mobile   camera,   .sound 
and  lighting  equipment.  "W'idescope"  camera. 

RECENT      PRODUCTIONS      AND       SPONSORS 

.Motion  Pi(-n  hus:  Ihnc  To  Sell  Compact-Impact; 
S.M.I.  Midyear-Vlll  (Philip  Morris);  Commercial 
Boilers  (Fetleral  Boiler  Co.).  Slidefilms:  Availa- 
bility; Compact -Impact;  How  To  Make  More 
Money  in  Cigarettes;  Ten  Fruitful  Years  (Philip 
Morris);  Fie.\ia  (Bumhain  Boiler  Co.). 


WALTER  ENGEL  PRODUCTIONS,  INC. 
20  West  47th  Street,  New  York,  N.Y.   10036 
Phone:  Jl'dson  2-3170    AC  212 

Date  of  Organization :  1937 
Walter  Engel,  President 
Michael  Wilson,  Prodnctiim 
Paul  Pauliny,  Productiott 

Be\erl\-    Voelbel,    Coordinator    (Production    & 
Casting) 

Services:  Industrial,  documentar>\  educational, 
sales  training  and  TV  commercials,  motion  pic- 
ture productions;  limited  and  full  animation, 
16mm  and  35mm.  Facilities:  Complete  anima- 
tion and  editing  departments.  Single  and  double 
sound  recording.  AJl  .self-contained  operations. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Test  Co.mmehcials  for:  Stokely-Van  Camp; 
American  Tobacco  Co.;  Cities  Service;  Eastern 
Airlines;  Reynolds  Metals;  Newport  Cigarettes; 
Lehn  &  Fink;  Lever  Bros. 


MATT  FARRELL  PRODUCTIONS,   INC. 
213  East  3Sth  Street,  New  York,  N.Y.  10016 
Phone:  MUrray  Hill  3  8358  A/C  212 
Date  of  Incorporation:  1951 
Matt  Farrell,  President  &  General  Manager 
C.  Lilian  Farrell,  Secretary-Treasurer 
Services:    Production   and   distribution   of  sound 
motion   pictures   and   sound   stripfilms   for   busi- 
ness and  industry.  Facilities:   Complete  16mm 
and  35mm  motion  picture  and  striphlm  produc- 
tion; color  and  b&w;  sound  studio,  magnetic  film 
recording,    editing    services,    script,    foreign    lan- 
guage, art  work,  animation. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  PicnnES:  Breakthrough  For  Ilcrctdes 
(Herc-ules  Powder  Co.);  Modem  Hat/  Baling 
with  Plmlic  Twine  (Eastman  Chemical  Products, 
Inc.);  Amfare  Sy.vtem;  Letter  from  a  Pioneer 
(American  .Machine  and  Foundry  Co.);  The 
Bridge  froiu  Funnel  to  Data  (Coimecticut  General 
Ins.  Co.). 


FILM   ENTERPRISES,   INC. 
485  Fifth  Avenue,  New  York,  N.Y.  10017 
Phone:  .VIU  2-3973  A/C  212 
Date  of  Incorporation:  1959 
James  R.  Handle> ,  Pre.tiderU 
F.  William  Bryant,  Jr.,  Secretary-Treasttrcr 
Howard  A.  .Marm,  Production  Supcrvvsor 
Sandra  Trent,  Office  Manager 
Anne  G.  Kravitz,  Bookkeeper 


FILM   ENTERPRISES: 

Servk  IS:  Production  of  16  and  35mm  motion 
pictures  for  business  and  industry;  slide  and 
stripfilms;  script  .seiAice;  audio-visual  production 
management  and  coordination.  International  pro- 
duction capability  in  Canada,  Europe,  South 
America  and  l-'ar  East.  Representatives  available 
for  production  coordination.  Facilities:  Admini- 
strati\e  offices:  preview  screening;  editorial  dept. 
etjuippetl  for  all  phases  of  production. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pktiiu-.s:  UNOPETTE:  A  Programmed 
Apinoacli  to  Disposable  Hypodermic  Equipment 
(Becton,  Dickinson  and  Co.);  Pacemakers;  Pro- 
files; Sound  of  Success;  Winter  Olympics  (IB.M 
World  Trade  Corp.  —  .Asia,  Latin  America,  Eur- 
ope); Twentieth  Century  Epidemic  (American 
Heart  Assn.):  1964  Defense  Film  Report  (U.S. 
Dept.  of  Defense,  U.S.A.F.). 


FILMEX,   INC. 
300  East  46th  Street,  New  York,  N.Y.   10017 
Studio  240  E.  45th  St.,  New  York,  N.Y.  10017 
Phone:  0.\  7-6655    AC  212 

Date  of  Organization :  1959 

Branches:  2801  Oakland  Park  Beach  Blvd., 
Fort  Lauderdale,  Fla.  Phones:  LO  4-5209; 
566-8472,  Jack  Dnir>',  Exec,  in  charge.  Stu- 
dio EAG,  18  rue  Louis  Blanc,  Levallois/ 
Seine,  Paris,  France.  Phone:  37-46,  39-46, 
Kevin  Farrell,  Exec,   in  charge. 

Robert  Bergmann,  President 

Peter    Griffith,    Vice-President-Production 

Paul  Minor,  Vice-President-Sales 

Robert   Jacques,   Vice-Pres.-Completion 

James  N.  Manilla,  Vice-President 

Charles  Green,  Director 

Baron  Trcnner,  Jr..  Director 

John  Hall,  Animati(m  and  Graphics  Supervisor 

Jack  Horton,  Chief  Cincmaphotographer 

Peter  Passas,  Cinemaphotographer 

Services:  Films  for  business,  advertising,  educa- 
tion, government  iuid  the  television  arts.  Facili- 
ties: Studio  and  office  facilities  include  50'  x  80' 
.sound  stage  with  photographic,  lighting  and 
soimd  equipment  for  studio  and  location;  still 
photograph  lab,  carpentry  shop,  dressing  rooms, 
makeup  rooms,  editorial  rooms,  screening  rooms 
with  35mm  and  16mm  interlock  facilities. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  The  Other  Side  of  Kodak 
(Eastman  Kodak  Co.);  The  Right  Time  and  the 
Right  Place  (Bulova  Watch  Co.)  TV  Commer- 
CL^LS  for:  Ford  Motor  Co.  (J.  Walter  Thomp.son); 
Nabisco  (McCann  Erickson);  Simplicity  Patterns 
(Papert,  Koenig,  Lois);  Schaeffer  Beer  (BBD& 
O);  Te-xaco  (Benton  &  Bowles);  Pepperidge  Farm 
(Ogilvy,  Ben.son  &  Mather);  Fab  (William  Esty); 
Wilkin.son  Sword  Blades  (Bates);  Diet  Rite  Cola 
(D'Arcy);  Chrysler  (Young  &  Rubicam). 

FILMS  FIVE,   INC. 
18  East  50th  Street,  New  York,  N.Y. 
Phone:  PLaza  2-7960  A/C  212 

Date  of  Organization:  March,  1961 
N\'alter  Bergman,  Head  of  Studio  Operations 
Vincent  Horton,  Print  Services 
Jerry  Buren,  Office  Manager 

Services:  Production  of  TV  commercials,  in- 
dustrials, documentaries,  both  live  and  animation. 
Facilities:  Offices,  art  department,  shooting 
stage,  editing  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pi<:ti'RI':s:  Revlon  "Color.silk"  (Rcvlon). 
TV  CToMMERCiALS  for:  Pabst  Brewing  Co.  (K  &  E 
Chicago);  Uncle  Ben's  Rice,  Subsid.  of  Mars, 
Inc.  (Ted  Bates  &  Co.);  Chemical  Bank  (Benton 
&  Bowles);  Vicerf)v  Cigarettes,  B&W  Tobacco 
Co.  (Ted  Bates  &  Co.). 


FORDEL  FILMS,  INC. 
1079  Nelson  A\e..  New  York,  N.Y.  10492 
Phone:  WYandotte  2-5000  A/C  212 
Date  of  OrgLimzation:  19  U 
C:lifford  F.  Potts.  Pres.  &  Exec.  Producer 
Enid  Bordc,  Sieretary-Trea.surer  j 

Services:  Public  relations;  sales  promotion;  tra.'- 
ing;  educational;  scientific  and  medical  inotii 
pictures  and  slidefilms;  complete  respoiisibili , 
specialists  in  color,  live  and  animated.  .\ud- 
visual  consultation  and  services  for  conventict 
and  sales  meetings  including  di.splay,  design,  cc- 
tinuous  projectors  and  other  devices,  sound  i- 
fects.  sales  gimmicks,  etc.  Facilities:  Sou:! 
stage;  complete  cameras,  lights  and  .sound  equi- 
ment  for  .studio  ;uid  location  production;  anirr. 
tion  stand;  art  department;  cutting  rooms;  16n-| 
magnetic  and  optical  interlock  screening  facilitii; 
color  printing  department;  carpenter  shop;  n- 
chine  shop;  mobile  units. 

RECENT  PRODUCTIONS  AND  SPONSOl 
Motion  Pictures:  Medifilm  Report  VI  (Sch- 
ing);  W  estinghouse  Lamps  (Communicaton; 
Operating  System  1360  (IBM).  Slidefil.ms:  M(- 
ing  Profits  (Ohn);  Resteclin  (Squibb). 

FPS  PRODUCTIONS,   INC. 
45  West  45th  St.,  New  York,  N.Y.  10036 
Phone:  CI  5-6950  A/C  212 
Date  of  Incorporation:  1963 

Joseph  C.  Bowman,  President,  Exec.  Producei 
James  H.  T.  Uehling,  V.P.,  Art  Director 
Jacob  R.  Moon,  Script  Supervisor 
Sylvia  Ashley,  Executive  Secretary 
Tina  Amarena,  Production  Coordinator 
Edward  Godschalk,  Sets;  3-Dimen.sional  Art 

Services:  Salesmate  selling  programs;  also  sal. 

training    and    educational    motion    pictures    a  I 

sound  slidefilms.  Facilities:   Art  studio;  editi; 

and  office  facilities. 

RECENT      PRODUCTIONS      AND       SPONSOl 

Motion  Pictxtres:  This  is  It!  (Garrard  Reccl 
Player,  British  Industries  Corp);  The  Swift  Co- 
pletion  #l-a  history,  #2-for  U.S.  Post  Off; 
(N.Y.  Central  Railroad);  Improved  Corn  SiZa; 
(Nitrogen  Division,  .\llied  Chemical  Corp. 
Salesmate  Programs:  Phoenix  of  Hardfd 
(Time,  Inc.);  It  Takes  Planning  (Joint  Planni; 
Commission  of  Lehigh-Northhampton  Countie*; 
How  to  Choose  a  Compressor  for  Rental;  Partn  ■ 
ship  in  Profits  (Worthington  Corp.);  Unlock  t' 
Wonders  of  Wool  (Stacy  Fabrics);  Bird  and  Si 
Solid  Vinyl  Clapboard  (Bird  &  Son,  and  Tin, 
Inc.);  Record  Houses  (Architectural  Record-K 
Graw-HiU). 


* 
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Wllliom  J.  Ganz,  Company,  Inc. 
(A  Division  of  I.V.C.) 
420  Lexington  .\venue.  New  York,  N.Y.  100 
Phone:  LExington  2-1510    AC  212 

(See   complete    data    luider    Institute   of   Visi 
Communications,    Inc.   listing,   this   section) 

GEMINI   FILMS,   INC. 

124  East  40th  Street,  New  York,  N.Y.  10016 

Phone:  MU  2-6922  A/C  212 

Date  of  Organization:  1963 

Morton  S.  Epstein,  President 

Michael  Jorrin,  Vice  President 
SEHVICF.S:     Conception,     design,     production 
films  for  government,  industn-,   tv  and   theati 
Facilities:   Office,  .screening  and  editing  roon 
RECENT      PRODUCTIONS      AND      SPONSOl 

Motion  Pictuhi  s:  Beyond  the  Sky  (USIA-ITV 
A  Pipe  Dream  Comes  True  (Hewitt-Robins,  Inc. 
Voter  Registration  ( Mobilization  for  Youth.  Inc. 
TV  CoMMEnc:iALS  for:  Westinghouse  Intern 
tional  (direct);  Caldesene,  Ora  Denture  Cle:in!>( 
Calamahim    (Kastor,   Hilton,   Clifford,   Chesley 


BUSINESS   SCREIl 


GERALD   PRODUCTIONS,   INC. 

div.  of  The  Communications  Group,  a  Corp. 

421  \Vcst  54tli  St.,  New  York,  N.V.  10019 
I     Phone:  PLaza  7-2125  .\/C  212 
j     Date  of  Incorporation:  November,  195-5 
I     Gerald  Auerbath,  President 
I     Louis  Miicciolo,  Executive  Vier-Prcsident 
I     Henr\-  Trainiaii,  Vice-Pres.,  Geiurul  A/gr. 
I     Sainiiel  .\iierliach,  Vice-Pres.,  Coiuptritlhr 

David  .Savajjo.  Vice-Pres.,  Entertaininciil  Div. 
I  Michael  Hltim,  Studio  Manaaer 
Sebvke-S:  Production  in  all  coimminications  — 
media-film,  live  and  video  tape,  TV  and  indus- 
trial shows;  complete  distribution  services;  dub- 
bing services.  Documentar>-,  industrial,  education- 
al, entertainment  and  government  films.  Facili- 
ties: Sound  stages,  recording  and  mi.xing  studio; 
i3.5mm  and  16mm  theaters  equipped  with  inter- 
lock, editorial  facilities,  optical  luid  stop-motion 
lepartments. 

DECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pi(Tihk.s;  Model  ZLM  (S  &  S  Mch>-. 
Inc.):  Coragiim  Cold  Burst  (Com  Products): 
Patterns  in  Sports  (Sports  Illustrated);  The  Doerf- 
ner  Story  (Saginaw  Steering).  TV  Commercials 
W:  General  Electric  (M;u\on,  Inc.);  Westclox 
(McSfanus.  John  &  Adams);  4-Wav  Cold  Tablet 
-D  C  S  &  S);  Sta-Puf  (Maxon,  Inc.);  Touch  'N' 
"leen  (Gnint  .\dv.);  D-Con  (Thompson-Koch); 
Outgro  (Ted  Bates):  Sani-Flush  (Ted  Bates); 
Paramount  Pictures    (Lennen  &   Newell). 


* 
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JACK  GLENN,   INCORPORATED 

207  East  37th  Street,  New  York,  N.Y.  10016 
Phone:  Oxford  7-0121     A  C  212 

.    D.ite  of  liicoi-poration:    1953 

Jack  Glenn,  President 
I    Carroll  Lee  Douglass,  Vice-President 

Lew  Waldeck,  Production 
I    William  Lister.  Production 

i>ERVlCES:  Complete  production  of  special-pur- 
'x)se  and  entertainment  motion  pictiues;  anima- 
,ion  and  filmstrips;  commercials  and  slidefilms; 
filmographs;  stories,  stor>boards  and  voice  tracks 
or  animated  cartoons;  text-film  scripts  and  pro- 
luction;  specializing  in  entertainment  and  ad- 
i.ertising  cartoons;  institutional,  public  relations, 
nromotion.  orientation,  educational  films,  fiction- 
|il  or  documentar>-.  Contract  or  subcontract  sep- 
ir;itel\  for  script-writing  and  or  directing,  pro- 
'lucing,  editing.  F.\cilities:  Mitchell,  Wall,  B&H, 
^Nrriflex  cameras;  lighting  and  sound  equipment; 
;tudios  and  scenic  shops;  projection  and  cutting 
'■(X)ms. 

lECENT       PRODUCTIONS       AND       SPONSORS 

\loTiON  PicTi'RES:  Tlw  Big  Paijoff;  Safety  Is 
tour  Business  (Ha\cox  Photoramic);  Measured 
Mile:  Tall  Towers  (Nat'l.  Council  of  YMCAs): 
n  Production:  Untitled  feature.  In  preparation: 
Miakrspeare  in  Harlem;  Birthday  in  Bethlehem. 
\ 

I       ANDREW  GOLD  PRODUCTIONS,  INC. 

I  222  East  44th  Street,  New  York,  N.Y.   10017 

Date  of  Organization:  1964 

I  Andrew  L.  Gold,  President -Treasurer 

I  Gladys  Gold,  Vice  President 

1  Carl  Kaminsky.  Secretary 

;  Howard  Title.  Producer 

Patricia  Gunning,  Assistant  Producer 
t . 

i->ERvi(:t:s:  Preparation  of  scripts  and  production 
I'f  motion  picture  films  ;md  all  related  visual  aid 
jnedia  for  goverimient.  business,  industry  and 
r\'.  Facilities:  16  35mm  camera  equipment, 
lull  IfK-ation  lighting  and  grip  equipment;  sound 
j-ecording  equipment. 

lECENT       PRODUCTIONS       AND       SPONSORS 

(New  Company,  Organized  in  1964) 


this  symbol  over  a  producer's 
isting  in  these  pages  refers  to  display  adver- 
isement   in   this   15th   Production   Review   issue. 
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GOTHAM   FILM   PRODUCTIONS,    INC. 

1 1  i;.  44th  St.,  New  York,  N.V.  10017 

Phone:  .Ml'rray  Hill  2-4450  AC  212 

Date  of  Organization:  1956 

Seymour  Zweibel,  President 

Susan  Wa\ne,  Vice-President 
Services:  Motion  picture  slidemotion  and  slide- 
film  production  (35mm,  16mm  &  8inm);  Flip- 
charts.  Facilities;  Full  .sound  stage  facilities 
(inch  24  X  14  Cyc);  editorial  staff;  art  depart- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Sliolkil.ms:  Scries  of  three  (First  National  Cit> 
Bank ) ;  Series  of  two  ( New  York  Telephone  Co. ) ; 
Series  of  two  (AT&T);  one  (Bell  Telephone  of 
Canada).  26  individual  shows  (Bell  Telephone 
Exhibit,  World's  Fair). 


GOTHAM   TV   PRODUCTIONS   CORPORATION 

3  E.  .57th  St.,  New  York,  N.Y.  10022 
Phone:  PLaza  3-4840  A/C  212 

Date  of  Organization:  1963 

Seymour  Zweibel,  President 

Susim  Wayne,  Vice-President 
Services:  Motion  picture  and  T\'  productions 
(35inm  and  16mm),  commercials,  programs. 
F.\ciLiTiEs:  40  X  60  ft.  .sound  stage,  fully  equip- 
ped (including  24  x  14  ft.  Cyc),  private  client 
office.  Editing  room.  Editing  staff. 

RECENT      PRODUCTIONS      AND      SPONSORS 

T\'  Commercials  for:  Six  New  York  agencies, 
(see  additional  listing  in  these  pages  for 
Gotham  Film  Productions,  Inc.,  Seymour  Zweibel 
Productions). 

GRAND  PRIZE   FILMS,  INC. 

565  Fifth  Avenue,  New  York,  N.Y.  10017 
Phone:  oxford  7-9170  A/C  212 
Date  of  Organization;  1953 

Branch   Office:    80   Park   St.,   London   W.    1., 

England 
Sidney  Kaufman,  President 
A.  Bertraiid  Channon,  Executive  Vice- 
President 
George  Gilbert,  Marketing  Considtant 
George  Vogel,  Account  Executive 
Patricia  Sugrue,  Script  Head 
Max  M.  K.  Zung,  Medical  Consultant 
Wallace  Lane  Chan,  Medical  Consultant 
Services:    Production  of  features  and  shoit  sub- 
jects intended  for  world-wide  theatrical  and  T\' 
relea.se. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Macbeth  —  Maurice  E\ans  & 
Judith  Anderson  (Hallmark);  Pollution  of  In- 
terstate Waters,  Chaning  up  Raritan  Bay  (U.  S. 
Public  Health  Service);  Troubled  Waters. 
Trouble  in  the  Air  (U.S.  Senate). 


Graphic  Varieties,  Inc. 
145  East  49th  St.,  New  York,  NY.   10017 
Phone:  PLaza  2-2635    AC  212 
Date  of  Organization:  1960 
Stanley  Turtletaub,  President 
Jack  I.  Moss,  Vice  President 
Dorothy  Eckhardt.  Art  Director 
Pri.scilla  Young,  Executive  Assistant 
(See  complete  data  under  Turtletaub  &  Moss,  Inc. 
listing,  this  section) 

Group   Productions,   Incorporated 

209  East  4Sth  Street,  New  York,  N.Y.  10017 
Phone:  PLaza  5-3667    A/C  212 
Tully  F.  Rector,  Presidint 
(See  complete  listing  under  Detroit  area) 


NEW     YORK 


Halas  &  Batchelor  Cartoon  Films,  Lid. 
Anierican  Heprescntative 
Stephen    Mann,    RTV    International    Inc.. 
405  Park  Ave..  New  York,  N.Y.    10022 
Phone:  HA  1-OfiSO    A  C  212 

.\mcrican  Associate 
Lcniis  de  Rochemont  Associates,  Inc. 
IS  East  4Sth  St.,  New  York.  N.Y.   10017 
Phone:  PLa/a  .5-9710    A  C  212 
(See   listing   under  England,   Intl   Section) 


* 


The  Jam  Handy  Organiiafion,  Inc. 
1775  Broadway,   New   York,  N.V.    10019 
Phone:  Judson  2  4060    A  C  212 
Herman  Cioel/.,  in  charge 
Complete  office  facilities  and   projection   room 

with  service  staff  for  Eastern  clients 
(.See    coniplitc    listint;    under    Detroit    area) 


HANKINSON   STUDIO,  INC. 

72  West  45th  Street,  New  York,  N.Y.  10036 

Phone:  YU  6-2180  A/C  212 

Date  of  Organization:  1947 

Frederick  L.  Hankinson,  President 

Walter  Klas.  Vitf-Pr(.siV//'n/ 

Lawrence  \.  Dineen,  Treasurer 
Services:  Producers  of  live  and  animated  motion 
pictures  for  TV,  industry   and  sales.  Facilities: 
Animation  studio;  live  insert  stage;  editing  facili- 
ties. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicTiiuis:  Purple  Con  ( H.  W.  C:.irtcr 
Co.);  Abstract  IJnes  (Mellon  Bank);  Alcoa 
Promos  (Alcoa);  Cirais  Chnvn  (Nabisco);  Para- 
metric  Amplification  (Army  Pictorial  Center). 

CHARLES   HANS   FILM   PRODUCTIONS,   INC. 
.105  East  4filh  St.,  New  York,  N.Y. 
Phone;  MU  2-4894  A  C  212 
Date  of  Organization:  1963 
Charles  S.  Hans,  President 
Eleanore  Hiuis,  Secretary 

Services:  Production  for  industrial,  public  rela- 
tions, sales  promotion,  educational,  sales  training 
.md  special  purpose  motion  pictures;  slidefilms, 
filmographs.  slides  and  slide  lamination.  Facili- 
Tit:s;  Stud'o;  art  department;  projection  and  cut- 
ting room;  personnel  for  photography,  writing, 
direction,  editing,  technical  animation  and  pro- 
duction. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pktu'is:  Phosphate  for  Indu'.try  ( Anier. 
Cvanamid  Co.);  Agents  Advisory  Council  (NY. 
Life  Ins.  Co.);  Documentation  Techniques 
(IBM).  Si.u)inLMs:  Importance  of  Being  Com- 
petitive, Build  Profit  through  Prestige  (Texaco 
Co.);  Let's  Talk  About  Your  Future  (NY.  Life 
Ins.  Co.).  Presentation:  Coty  Conu-s  .Mive  in 
'65  (Coty  Div.-Charles  Pfizer  Co.). 

HARTLEY  PRODUCTIONS,   INC. 
279  East  44th  St..  New  York.  N.Y.  10017 
Phone:  Yukon  6  0563  A  C  212 
Date  of  Incorporation:  1951 

Ir%'ing  Hartley.  President 
Elda  Hartlev,  Secretary-Treastirer 
Frederick  W.  Adams.  Vice-President 
Services:    Specialize   in    wTiting   and    producing 
sponsore<l   motion   pict\ircs  and   sound   slidefilms 
in  fields  of  business,  industry,  education,  training, 
travel,  and  public  relations  for  industrial,  general 
public  and  TV  distribution;  packaged  promotion- 
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NEW  YORK  PRODUCERS 

HARTLEY  PRODUCTIONS: 

al,  educationa]  and  public  relations  material,   in- 
cluding film   production,   prints,   T\'   distribution 
and  correlated  printed  literature. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Picrmiis:  Where  the  Finish  Starts 
( Behr-Manning ) ;  Come  to  the  Fair  (Cannon 
Mills;  Devoe  &  Re\noIds;  Hickory  Chair  Co.; 
Wallpaper  Council  i;  Your  Profit  Insurance  Flan 
(Coats  &  Clark);  Dateline  Lone,  Island  (N'ews- 
day).  Slidefilm:  Sorton  Speaks  a  World-wide 
Language  ( Norton  Co. ) . 

HARVEST   FILMS,   INC. 

25  West  4.3rd  St.,  New  York,  N.Y. 

Phone:  BR  9-0 ISO  \  C  212 

Date  of  Organization:  1950 

Leo  Trachtenberg,  President 

Susan  Hall.  Producer 

Simon  Nuchteni,  Production  Manager 

Cecil  Fine.  Film  Librarian 

Anne  Siminow,  Assistant  to  the  President 
Services:  Production  of  motion  pictures  and  film- 
strips  for  industn,  government,  educational  and 
-social  service  organizations.  Distribution  of  select- 
ed films  for  clients.  F.\ciLiTit:s:  Production  and 
creative  facilities  —  cameras,  soimd  equipment,  art 
and  editorial  departments,  music  and  stock  foot- 
age librar\-,  storage,  stages,  etc. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  PicnnES:  Building  Going  Up!  (N.Y. 
Life  Ins.  Co.);  Summer's  Children  (Herald  Trib. 
Fresh  .\ir  Fund);  Family  for  Now  (Jewish  Child 
Care  Assn.);  Gift  of  a  Lifetime  (Philips  Roxane. 
Inc.);  Penhritin  Sales  Training  (Beecham  Group 
Ltd.);  A  Better  World  (Fed'l.  Services  Joint  Cru- 
.sade). 


HENKIN-FAILLACE  PRODUCTIONS: 
TV  Commercials  for:  Miracle  Mart  (Steinbergs 
Ltd.);  Crest  (Benton  &  Bowles);  Faberge  (Tap- 
linger-Millstein ) ;  Alcoa  (Fuller,  Smith,  Ross); 
Blend  (KMG);  Sterling  Drug  (Winthrop  Pro- 
ductions). 


HAVERLAND   FILM   PRODUCTIONS 

104  West  76th  Street,  New  York,  N.Y.  10023 
Phone:  TR  4-1300  A/C  212 

Dale  of  Organization:  1958 

Laszlo  Ha\erland,  Producer-Director 

Arpad  Makay,  Assoc.  Prod.  &  Tech.  Director 

Bela  Szabadosi,  Writer 

Alan  Bagration,  Production  A.s.si.ftant 

Services:  35mm  and  16min  script  to  screen  film 

productions.      F.\cilities:      35-16mm      cameras. 

lights,  magnetic  and  optical  recorders,   dubbers. 

studio  for  dubbing  and  recording,  music  library, 

etc. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictihl-s:  Eie  and  the  Serpent  (Peav\ 
Productions);  Kuwait  -  TV  programs  (Keshish- 
lan  Productions);  The  Hero  Comes  Home  -  The 
Jabotinsky  Stor>'  (Rex  Films).  TV  Co.mmercials 
for:  "AA"  (Lacamo  Productions). 


HENKIN-FAILLACE   PRODUCTIONS,   INC. 

1270  Ave.  of  Americas,  New  York,  N.Y.  10020 
Phone:  CI  6-767«  AC  212 
Date  of  IncoriMration:  1963 
Howard  H.  Henkin,  Director,  Film  Production 
Tony  Faillace,  Director,  Audio  Production 
Len  Mackenzie,  Director  of  ShisHc 
Jordan  Bentley,  Director  of  Sales 
Robert  Lewis,  Director  \ational  Sales 
Chrystal  Cambino,  Production  Co-ordinator 
Services:    Creative    and    produclion    services   for 
sales,  industrial,  theatrical  and  coiniiicrcial  films; 
live  shows;   \isual  presentations;   slidefilnis;   orig- 
inal music  and  scfjring;  animation  and  live  action. 
Facilities:    Creative    st:iff;    offices,    .•diting:    re- 
coidiiig  and  filming. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pktires:  The  Wonderful  World  of 
Howling  f Miller  Brewing  &  AMF);  Howling  - 
A  Woman's  World  ^AMF).  Slidkfilms:  Making 
Weather  Behave,  The  Gypsy  Life  (Amer.  Stand- 
ard); A  Perfect  Glass  of  Beer  (Miller  Brewing). 
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INSTITUTE  OF  VISUAL 
COMMUNICATION,   INC. 
420  Lexington  Ave.,  New  York,  N.Y.  10017 
Phone:  LExinglon  2-1510  A/C  212 

Date  of  Organization:  1919 

William  J.  Ganz,  President 

Ben  Berch,  Creative  Director 

Ton\'  Silver,  Scripts 

Helen  Spiro,  Production  Supervisor 

Jane  Page,  Comptroller 
Services:  Producers  and  distributors  of  audio- 
visual communication,  including  motion  pictures, 
filmstrips  and  slidefilms.  Facilities:  Complete 
film  production  from  script  to  screen  for  pub- 
lic relations,  industrial,  sales  training,  educational 
and  documentary.  Complete  nationwide  and  for- 
eign distribution  of  films. 
RECENT      PRODUCTIONS      AND       SPONSORS 

.Motion  Pictures:  Best  Football  Pkiys  for  1964 
(Du  Pont  Co.);  Brushing  Up  On  Brushes  (De- 
voe Co.);  Championship  Baseball  (Nat'l.  Col- 
legiate Athletic  As.s'n.);  This  is  My  Life 
(R.C.A.);  What  We  Eat  We  Are  (United  Fruit 
Co.). 

J  L  N  PRODUCTIONS,  INC. 

124  East  40th  Street,  New  York,  N.Y.  10016 
Phone:  TN  7-7135  A/C  212 

Date  of  Organization:  1963 

John  H.  Humphrey,  President 

Lee  S.  Jones,  Vice-President 

Norton  T.  Gretzler,  Secretary-Treasurer 
Services:  Live  motion  picture  productions  for 
public  relations,  sales,  sales  training,  education, 
sales  meetings;  TV  commercials,  TV  programs, 
documentaries.  Provide  multiple-image-abstrac- 
tion  techniques.  Facilities:  Offices  and  art  dept.; 
16mm  .'Krriflex  camera  with  accessories. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Picn  hes:  experimental  (William  Esty 
Agcy.  for  Eveready  Prestone) ;  Canipbell-Ewald 
for  Chevrolet);  Exploring,  program  opening 
(NBC).  Slidefil.m:  Royal  McBce  Employee  Re- 
lations (Roval  McBee).  T\'  Commercials  for; 
Vu- Lighter  (Al  Paul  Lefton  Agcv.);  Hickock  Seat 
Belts  (Brett  Assoc);  U.  S.  Coast  Guard,  series  of 
10;  Suspense,  promotion   (NBC). 

KAMENY-DELSTON   FILM  PRODUCTIONS 
477  Madison  Ave.,  New  York,  N.Y. 
Phone:  HA  1-5522  A/C  212 

Date  of  Organiz.ation:  1959 

Vernon  Delston,  Executive  Producer 

Nat  K.imeny,  Producer 

Seymour  Kameny,  Administrative  Director 
Services:    Documentaries;    commercials;    educa- 
tional   films;    live   presentations;    slidefilms;    dra- 
matic TV.   FACrLiTiES:    Writing;   editing;    anima- 
tion; production  facilities. 

RECENT      PRODUCTIONS       AND       SPONSORS 

Motion  PifTiiu:s:  Farts  M<il<c  the  Differenee 
(Civil  Defense);  Round-theWorJd  Tour  (Ballan- 
finc):  Inside  the  Plant  (Agfa-C:aevart) ;  Librium 
(Hoffmann-La  Roche).  TV  Commercial  for: 
.\quafilter  Corp. 


O.  A.   KAUFMAN  &  ASSOCIATES 
149  East  39lh  St.,  New  York,  N.Y. 
Phone:  682-1180  AC  212 

Date  of  Organization:  1962 

Oscar  A.  Kaufman,  President 

Austin  LeStrange,  Vice-President  Industrial  & 
Documentary  Sales 

Carl  A.  Richter.  Military  &  Government  Sales 

Leon  Schnall,  Production  Manager 
Services:  Writing  &  production  of  motion  pic- 
tures. Full  and  semi-animation;  live  action;  studio 
and  location  shooting.  Approved  for  classified 
projects.  Facilities:  Mobile  camera  and  record- 
ing equipment  for  indoor  (quartz-lamp  lighting) 
and  outdoor  shooting;  16  &  35mm,  editing;  sound; 
art  and  animation. 
RECENT      PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Threshold  to  Space,  Amphi- 
theatre in  Space  (ITT  Fedl.  Laboratories):  The 
Competitive  Edge  (Petroleum  Corp.  of  America); 
SAC  Communications.  2.  (Data  &  Info.  Svstems 
Div.  ITT);  Marketing  Additives  (Hy-Test  303 
Corp.). 

VICTOR   KAYFETZ  PRODUCTIONS,   iNC~ 

1780  Broadway,  New  York,  N.Y.  10019 

Phone:  Circle  5-4830  A/C  212 

Date  of  Organization:  1947 

Branch:  1200  M'estfall  Road,  Rochester  18, 
N.  Y.  Phones:  CHapel  4-5164;  GReenfield 
3-3000,  ext  534.  Don  L\on,  in  charge. 

N'ictor  Kavfetz,  President,  Exec.  Producer 

Sevmour  Posner,  Assistant  to  the  Producer 

Paul  HaUiday,  Animation  and  Art  Director 

Daniel  Broyles,  Fihn  Editor 

Sylvia  Gerson,  Administrative  Asst. 

Irene  Siegel,  Production  Assistant 

Jane  Kayfetz,  Vice-Pres.,  Creativision,  Inc. 

Mar>-  David,  Distribution  Manager, 
Creativision,  Inc. 

Joele  Brediger,  Assistant  Distribution  Manager 
Services:  Motion  picture  production,  combining 
live  cinematogiaphy,  animation.  Facilfties: 
35mm  Eclair  Camerette,  16mm  Camerette, 
16mm  Arriflex  with  zoom  lenses,  full  accessories. 
Studio  flats,  backgrounds,  table  tops,  machine 
shop  .and  carpentrv'  facilities.  Slidefilm  and  2  x 
2  slide  production  cameras.  For  animation  shoot- 
ing: 35mm  Model  L  DeBrie  and  16mm  Cine 
Special  both  completeK  adapted  for  animation. 
Oxberrv'  animation  stand  with  bi-pack  camera. 
.Animation  stand  (16mm  and  35mm)  with  com- 
pound table.  Complete  art  and  animation  ilepart- 
ment,  16nim  ;ind  35mm  sound  Moviolas,  35inm 
interlock  and  16mm  projectors  in  booth  of  screen- 
ing room.  Tripods,  high  hat.  dolly,  location  light- 
ing equipment,  cables,  truck,  cargo  trailer. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Formica  Vresents  The  World's 
Fair  House  (Foniiica  Corp.);  Letter  to  a  Pen- 
friend  (Parker  Pen  Co.);  Focus  on  a  Century  of 
Commiinieali(ms  (P.  H.  Glatfelter  Co.);  .\/icro- 
vision  (Beiidix  Corp.);  Color  Newsreel  (Xatl 
Paint,  Varnish  &  Lacquer  Assoc);  Parker  Pen 
World's  Fair  News  Feature  Story  (Ruder  & 
Finn,  Inc.);  The  Modern  Marina:  Safe  Sailing 
(Nat'l.  Assoc,  of  Engine  &  Boat  Manufacturers). 
TV  Commercials  for;  Honielite  (Flomelite  Div. 
of  Textron.  Inc.);  High  Spirits.  Fade  Out  -  Fade 
In  (Lawrence  Weiner  &  .\ssoc.). 


This  symbol,  appearing  over  a 
producer's  listing,  indicates  tliat  display  adver- 
tising containing  additional  ,ind  useful  reference 
data  appears  on  other  pages  of  this  15th  Annual 
Production  Revieu-  issue. 


ALLAN   KEITH   PRODUCTIONS,   INC. 

1410  York  Avenue.  New  York,  N.Y.  10021 

Phone:  LEhigh  .5-0722  A  C  212 

Date  of  Organization:  1959 

.Mian  Keith,  President 

Robert  Hallin,  Production 

Evelyn  McCartlu'.  Seerelani 

Hurrell  Smith.  Cameraman/Editor 

Vera  Catali  Film  Editor 
Services:  Film  production,  documentaries,  sales 
training  films,  tv  commercials,  beauty  and  fa.shion 
fihns,  sales  meetings  and  conventions.  Facilities: 
Production  offices  and  editing  facilities.  16/ 
35nim  sound  stage. 
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ALLAN   KEITH   PRODUCTIONS: 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictl-iies:  Beauty  Shop  Management  & 
Design  (Belvedere  Products,  Inc.);  Imperial  Edi- 
tion of  TV  Beautyrama  (Young  &  Rulncam;  John 
H.  Breck,  Inc.);  Story  of  Wigs  (Joseph  Fleishei 
&  Co.).  T\'  CoMMERCi.ALS  foi :  Coca  Cola  (Mc- 
Cann-Erickson ) ;  Naugahyde  (U.S.  Rubber  Co.). 
Sales  Meetings  for:  John  H.  Brack,  Inc. 


HERBERT   KERKOW,   INC. 

14  East  3Sth  St.,  New  York,  N.Y.  100 Ifi 

Phone:  MUrray  Hill  9-9122  .\/C  212 

Date  of  Organization:  1937 

Date  of  Incorporation:  1946 

Herbert  Kerkow,  President  and  Treasurer 

Rosemond  Kerkow,  Secretary 
Sebvices:  Production  from  original  icsearch  to 
finished  film;  for  public  relations,  sales  training 
and  sales  presentation  films.  FACiLrriEs:  Sound 
stage,  set  building  department,  projection  room, 
sound  recording;  editing  and  animation  facilities. 
Bell  &  Howell  and  Eclair  Camerctte  3.5mm 
cameras,  Maurer  and  .Aixiflex  16mm  cameras. 
Visualization  sound  stage,  special  equipment. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  PiCTinES:  Cookware  is  for  Cooking  (Far- 
ley Manning  Assocs..  for  The  .\luminum  Ass'n.); 
Shore  Analysis  Equipment;  Special  Briefing  Film, 
'  Nike-X:  Report  of  Progress,  Sosus  Performance 
(Bell  Telephone  Laboratories);  The  Peanut  But- 
ter Cookbook  (Farley  Manning  .\ssocs.  for:  The 
Peanut  Growers  of  Ala.  &  Ga.);  Your  Federal 
Income  Tax:  Hotv  to  Prepare  Your  Return  for 
1964  (Internal  Revenue  SerN-ice). 

PAUL  KIM  &   LEW  GIFFORD 
PRODUCTIONS,   INC. 

342  Madison  Avenue.  New  York,  N.Y.  10017 

Phone:  YUkon  6-2826  A/C  212 
I      Date  of  Organization:  1960 
I      Date  of  Incorporation :  July,  1961 
I      Paul  Kim,  Director 
\      Lewis  Gifford,  Director 
'      Jiilia  \Vhalen,  Production  Manager 
I      Arthur  Petricone,  Sales 

I  Sebvices:  Creative  service  and  production  of  an- 
'  imated,  squeeze  motion  and  live-action  films. 
'Facilities:  No  data  provided. 

RECENT      PRODUCTIONS      AND       SPONSORS 

1  Motion    Pictl-res:    A    Guy    Named    Joe    (The 
iCrolier   Society).    T\'    Commerclvls    for:    Trix, 
Peter    Paul,     Inc.     (D;mcer-Fitzgerald-Sample); 
.\merican    Iron   &   Steel   Institute,   Lucky  Strike. 
iB.  F.  Goodrich,    (BBD&O);   Titleist  Golf  Balls 
I  ("Acushnet     Products);     Manhattan     Shirt     Co. 
(Doherty-Clifford-Steers-Shenfiels);       Prudential 
.Life    Insunuice    (Reach,    McClinton);    Investor 
Owned    Electric    Light    &    Power    Co.    (N.    W. 
lAyer);     Minneapolis-Honey\vell     (Campbell-Mit- 
hun);  Canadian  Gas  Association  (McKim  Adver- 
tising); American  Heritage  Magazine. 


Real  Facts  for  Sponsors 

— evidence    of   suppliers^    good   faith 

ir  The  detailed  listings  given  specializing 
producers  of  business  motion  pictures  and 
slidefilms  furnish  tlie  buyer  of  sight/sound 
media  with  solid  evidence  regarding  any 
pnispective  supplier.  Listing  data  requests 
emphasized  the  need  for  both  film  and 
sponsor  references  and  it  is  this  area  of 
each  listing  which  indicates  the  recent  ex- 
perience of  each  company  in  these  pages. 


ROBERT  H.   KLAEGER  ASSOCIATES,   INC. 
.3.)  West  45tii  St.,  New  York,  N.Y.   10036 
Studios:  20  West  End  Ave.,  New  York,  N.Y. 
Phone:  JUdson  6.5090    AC  212 
Date  of  Incorjioration:  1961 
Branch  Office:  Robert  11.  Klaeger  Associates  of 
California,    Inc.,    8255    Beverlv    Blvd.,    Los 
Angeles,  Calif.  Phone:  OL  3-4461.  Facilities 
at  Paramount   Studios.   Robert   H.    Klaeger, 
President;    Robert    A.    Druckcr,    Vice-Presi- 
dent. 
Robert  H.  Klaeger,  President 
John  J.  Fenton,  Exec.  Vice-President 
Stephen  V.  Kambourian,  Vicc-Prcs.  in  Charge 

Motion  Picture  Completion 
Chrisliim  Horfcl  Jr.,  Vice-President  &  Executive 

Producer-Director 
M.  R.  Dubin,  Vice  President,  Sahs 
Caspar  Hasselriis,  Jr.,  Secretary-Treasurer 
Bnice  Heerdt,  Producer  &  Studio  Marmger 
Services:  Television  and  industrial  film  produc- 
tion; live  and  animation.  Fac  ilities:   Motion  pic- 
ture  production   facilities   and   print  service  de- 
partment. 

RECENT       PRODUCTIONS       AND       SPONSORS 

.Motion  I'ktuhes:  Almost  Neighhurs  (National 
Council  of  Churches);  Names  Make  News  (Seal- 
test  Co.).  TV  Commehcials  for:  U.  S.  Treasury 
Bonds,  Esso,  Coca-Cola  ( McCann-Erickson ) ; 
Polident,  Corega,  Downy  (Grey);  Cue,  \'eto, 
Handi-Wipes,  East  Ohio  Gas  Co.,  .Applaud,  Ul- 
tra-White (D'Aicy);  U.S.  Air  Force,  Pontiac 
(.McManus,  John  and  Adams);  Q-Tips,  Ballan- 
tine,  Camels,  Tempo,  Carter-Hall,  Pacquin  (Wil- 
liam Esty);  Action,  Bite"n  Brush.  Rapid  Shave 
(Ted  Bates);  AT&T,  Sealtest  (N.  W.  Ayer); 
Nationwide  Insurance,  Top-Choice,  Imperial 
Margarine,  Shell  Oil  (Ogilvy,  Benson  and  Ma- 
ther); Florient  (Street  ;md  Finney);  Te.xaco, 
Gravy  Train,  Personna  (Benton  and  Bowles); 
Cold  Power  (Norman  Craig  &  Kummel);  Du- 
pont  (Rumrill);  Jergens  (Cuinmingham  and 
Walsh);  General  Electric,  Heinz  (Ma.\on); 
Zerex  (BBDO);  Bisodol,  Infra-Rub,  Pall  Mall, 
Rise  (Sullivan,  Stauffer,  Colwell  &  Bavles);  Ram- 
bler (Geyer);  U.  S.  Keds  ( Fletcher' Richards ) ; 
Hai-vester  Cigars  (Papert,  Koenig  and  Lois); 
Cienesee  Beer  (McCann-Marschalk). 

KNICKERBOCKER  PRODUCTIONS,  INC. 

630  Ninth  Avenue,  New  York,  N.Y.  10036 
Phone:  Circle  5-6710  A/C  212 

Date  of  Organization :  1947 

Howard  A.  Lesser,  President 

Willard  Van  Dyke,  Executive  Producer 

Thomas  S.  Dignan,  Vice-President 

.•\gnes  Grant,  Secretary 

Frederic  G.  Calder,  Sales  Manager 
Services:  Production  from  original  research  to 
finished  film.  Specialties:  Public  relations,  train- 
ing and  sales  motion  pictures.  Facilities:  Cam- 
eras (35  &  16mm),  hghting,  and  editing  equip- 
ment; animation  .nnd  slide-film  departments. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictihes:  Frontiers  of  Xetcs,  Frontline 
Cameras  (1935-1965)  (A.s.sociated  Press);  Sri- 
ence  Behind  Speech  (.Amer.  Tel.  &  Tel.  Co.); 
Space,  Science  and  Time,  revised  ( Bulova  Watch 
Co.);  Corbit  House  (Winterthur  Museum). 

LANCE   STUDIOS 

151  West  46th  Street,  New  York,  N.Y.  10036 

Phone:  JUdson  6-4233  A/C  212 

Date  of  Organization:  1948 

David  \\';isscnnan.  Producer 

.\mador  Chaidez,  Producer 

Leon  Winik,  Sales  Manager 

Doris  Rontowsky,  Art  Director 
Services:   Production  of  .sound  filmstrips,   slides 
and   motion   pictures  for  sales   meetings,   public 
relations    and    employee    training.    Sliae-imation 
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LANCE  STUDIOS: 

technique;  art  and  three-dimensional  models  ;uid 
props  for  sales  meetings  and  industrial  shows; 
TV  commercials.  Facilities;  Art  and  production 
studios;  scripts,  storylxjards.  art,  music  and  soimd. 
photography  and  editing. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picture:  Prologue  (TV  Bureau  of  .Ad- 
vertising). Slidekilms:  Planned  Profit  Participa- 
tion Program  ( Royal  McBee ) ;  Metropolitan  Ad- 
vertising (Metropolitan  Life  Ins.  Co.);  Tele-Blitz 
( Bristol  Myers ) ;  Sales  Meeting  (General  Foods); 
Kollege  of  Mattress  Krunileage  (Tlie  Simmons 
Co.);  Advertising  1964  (Chef  Boy-.\r-Dee);  Ad- 
vertising 1964  (Dennison's  Chili);  Advertising 
1964  (Chef  Frozen  Pizz^);  CE  Merchandising 
Presentation;  .\merican  Petroleum  Institute  .Meet- 
ing (Life  Nlagazine);  All  Out  for  Boston  (Bel- 
lows Bourbon);  Sales  Meeting  (Johnson  &  John- 
son). 


15TH    PRODUCTION    REVIEW 


JAMES  LOVE   PRODUCTIONS,   INC. 

2  West  4fith  St.,  New  York,  N.Y.  10036 

Phone:  JU  2-4633  A/C  212 

Date  of  Organization;  1952 

James  A.  Love,  President 

.\nne  M.  Lo\'e,  Secretary 

Herbert  R.  Dietz,  Vice-President 
Services:  Scripts,  storyboards,  motion  pictures 
for  television  and  industry;  slidefilms;  TV  pack- 
age shows.  Script  and  consultation.  FACiLmts: 
offices,  cutting  rooms,  art  department;  mobile 
location  unit.  Studio,  creative,  technical  and  pro- 
duction staff. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picture:  Pt'iifi.si//t7irii<3  —  Keydone  of 
the  Nation  (Bell  Telephone  of  N.J.).  Slidi- 
films:  Automobile  Insurance  196.5  (In.surance 
Information  Institute);  What  Difference  Does  It 
Make?  (Dutch  Masters  Cigars).  TV  Commer- 
cials for:  Kinney  Shoes  (Frank  B.  Sawdon,  Inc.); 
PPG  Mirrors  (Ketchum,  MacLeod  &  Grove; 
Pittsburgh  Plate  Glass  Co.). 

LUX-BRILL  PRODUCTIONS,   INC. 

321  East  44th  St..  New  York,  N.Y.  10017 

Phone:  ORegon  9-6.320  A/C  212 

Date  of  Organization:  1950 

Rich.ird  S.  Dubelinan,  Director  of  Production 

Hei  bert  D.  BrowTi,  Editorial  Department 

.\nne  L.  Bauer,  Office  Manager 
Services:  Production  of  live  and/or  animated 
motion  pictures  and  slidefilms;  ideas,  wxiting, 
stoi\ Iwards,  art  direction  from  concept  through 
pioduction  to  screen;  sales  promotions,  training 
films,  documentaries,  TV  cwnmercials;  editing 
and  re-editing  compimy  films;  integration  of  film 
,ind  live  TV;  rear  projection  and  process  photog- 
raphy. Facilitiv:s:  .Animation  dept.,  fully  equip- 
ped .studio;  loiation  ofinipment:  editing  and 
screening  rooms:  recording  studio;  creative  and 
technical  staff. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picti  his:  Ilalhiuiik  Pris(  illation  (ILoll- 
mark);  Toys  (Remc-o  Industries);  C/in«c  for 
Tran.sfusions  (Childrens'  Blmid  Foundation); 
Great  Moments  (United  States  Army):  Adoption 
(Foster  Parents'  Plan):  European  (TWA).  TV 
Commerciai^  for:  TWA;  Empire  Bnishes.  Jac- 
queline Cochr.in  Cosmetics;  General  Foods  Corp.; 
Cr\stal  Springs  Water  Co.:  The  Mitchum  Co.; 
Rheingold  Beer;  Bucklev's  Cough  Mixture;  Men- 
lev  &  James;  United  States  Army;  Remco  Indus- 
tries; First  Citizens  Bank  &  Tru.st  Co.:  Proctor 
&  G.-unble:  H.  J.  Heinz;  Hoffman-LaRoche;  Tay- 
lor-Reed Corp;  Sterling  Dnig;  U.S.  Dept.  of 
Labor;  Lever  Bros.;  Foster  Parents'  Plan;  Orkin 
Fxtenninating  Co.;  Jones  &  Laughlin;  National 
Biscuit  Co.;  Colgate-Palmolive;  and  others. 
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LARRY   MADISON    PRODUCTIONS 

111  East  ;JUlli  .Strrct,  New  York.  N.V. 

Phone:  Ml'  7-1S90  A  C  212 

Date  of  Organization:  1962 

Lurry-  Madison.  Prrsidvnt 

JeiT>-  Siegel,  Vice-President 
Services:  Produc-ers  of  industrial,  docunientai  \ , 
public  relations,  sales,  education  and  T\'  films. 
Location  shooting  in  ctjjor  and  B&W.  16mm  and 
.35mrn.  Facilities: I6mm  and  35mm  Arriflex; 
lighting  and  sound  equiiwient  for  location  shoot- 
ing. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pit ti  his:  Hctjond  All  Barriirs  (.\mer. 
Tel.  &  Tel.  Co.);  As  Tall  as  tlir  Mountains 
(.\dolph  Coors  for:  The  Outward  Hound  School)- 
The  Atuient  Quest  (USIA-TV);  Plastic  Shells 
and  llmv  They  Were  Made  (Remington  Arms 
Co.);  Point  Lobos,  Cape  Cod,  Boston.  Big  Bend, 
Alamo,  Ml/Stic  (.American  .\irlines).  T\'  Com- 
MERCiAUs  for:  .S&H  Greenstamps  (SSC&R):  Rem- 
ington Arms  Co. 


MARATHON   INTERNATIONAL 
PRODUCTIONS,   INC. 
10  East  49th  .Street.  New  York.  N.Y.  10017 
Phone:  Ml  rray  Hill  81130  AC  212 
Cable:  Muratelvis  Newyork  Telex:  01-2.'>.198 
Date  of  Incorporation:  1948 
Foreign:  .Marathon  International  European  On- 
erations  Center.  Kaiserstrasse  5,  6000  Frank- 
furt am  .Main  1.  Germany.  Phone:  28  04  65 
&  28  55  84.  Cable:  Comges  Frankfurtmain. 
Telex:    0412180.    Florian    Wessig,    Director, 
European  Operations. 

Konstantin  Kaiser.  President  &  Executive 
Producer 

Kenneth  Baldwin.  Exec.  Vice-President; 
Supervisor  of  Production 

Ervvin  Kramer,  Production  Manager 

Robert  H.  Boek.  Manager,  Accounting 
Department 
Services:  Public  information  films,  worldwide 
news  service,  company  newsreels,  special  events 
coverage  for  industry;  film  editing,  commercials, 
stock  shots,  etc.  Facilitiw:  Complete  16mm  and 
.35mm  production,  recording,  interlock  and  edit- 
ing facilities.  Conespondent  cameramen  in  all 
countries  of  the  world  and  throughout  the  U.  S. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  tciu  .s:  llcnv  Id  See  Moie.  Sure  Thing 
(Volkswagen  of  America.  Inc.);  The  Day  of  the 
Young  (Federal  Republic  of  Germany);  A 
Friendship  Continues  (U.S.I.A.);  The  Way  of  a 
Ship  (Volkswagenwerk  A.G.). 


* 


Mattco  Associates,  Inc. 
fi2  \V.  45th  .Slrcet,  .New  York,  .\.Y.   100.3fi 
I'honc:  OX  7-2896    A/C  212 
Winston  Sharpies,  Jr.,  Musirai  Director 
Clifford  H;ixter,  Saks 

(See  complete  listing  under  Chicago  area) 


McLaughlin  research  corp. 

M  R  C   Films   Division 

71  West  2.'ird  St.,  New  York,  N.Y. 
Phone:  Ylkon  9-17.50    A/C  212 
Date  of  Organization:  1942 

Branch    Office:    11  10    Mtli    St.    N'.W.,    W'ash- 

iiigton,  D.C. 
Phrnie;  STerling  3-0986 
('..  n.  .McLaughlin.  President 
Shr\()ck    M.   Arwine.   Vice-President  & 

Comptroller 
O.   C.   Romanelli.   Vice-President,   Director 


Mclaughlin  research:  m  r  c  filmS: 

Ed    Rose,    Vice-President,   Production  Chief 

Lawrence  Moliot,  Executive  Producer-Director 

John  Newport,  Writer 

Ram,se\-  Togo,  Writer 

Walter  Hertz,  Sales,  N.Y.  Office 

D.  L.   Whelchel,  Sales,  Washington  Office 

W.  E.  McMahou,  Technical  Services 

Richard  Faiiizzi.  Art  Director,  N.Y. 

Wa>ne  Proctor,  Art  Director,  Washington 

Edward  Sinnott,  Scenic  Art 
Skkvices:  Production  of  motion  pictures,  film- 
stiips,  and  recordings  for  industiy  and  goveiTi- 
inent.  FACiLiTiiis:  Staff  of  writers,  directors,  edi- 
tors, and  iuimiation  artists;  camera  crews  and 
production  facilities. 
RECENT      PRODUCTIONS      AND       SPONSORS 

.Motion  Pictures:  Miiiiilenian  and  You,  Ground 
Electronics  System  for  Minuteman  WS-I33B, 
Force  Improvement  Program,  AN/MPQ-32  In 
Operation,  .Advanced  Data  Proces.iing  (Sylvania 
Electronic  Systems);  Dash  —  The  Drone  Anti- 
submarine Helicopter  (Gyrodyne  Co.  of  Amer- 
ica): Sylvania  and  Minuteman  (Sylvania  Elec- 
tric Products,  Inc.). 


Medical  Dynamics,  Inc. 
405  Park  Avenue,  New  York,  N.Y.  10022 
Phone:  PLaza  1-7447    AC  212 

(See  complete  data  iindei'  Dynamic  Films 
Inc.  listing,  this  .secticm) 


MERCURY  NEWSFILM,   INC. 
Mid  Madison  Avenue,  New  York,  N.Y.  10017 
Phone:  TN  7-8330  A/C  212 

Date  of  Organization:  1961 
Date  of  Incorporation :  1963 
Renjamin   S.   Greenberg,    President,   Executive 

Producer 
David   P.    Evans,    Vice   President,   Director  of 

Sales 
Marvin  L.  Holmes,  Vice  President,  Director  of 

Public  Rehitions 
Samuel    Kravitt.    Treasurer,    Director   of   Fihn 

Operation 
Natalie  P.  Holmes,  Secretary,  Director  of 
Administration 
Skuvices:     Production     :u)d    distribution    of    T\' 
iiewsfilms,  silent  :iik1  sound.  Facilitiks:   Editing 
and    sound;    lighting    etiuipmcnt;    .\rriflex.    .\\n'\- 
con,  Bt)Iex,  E\'emo  cameras;  animation  and  titling 
e()uipment;  still  photo  sen  ices. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Olympic  Tryouts;  White- 
water Racing  (C^ampbell  Soups);  Verrazano 
Bridge  Opens;  Power  Styling  (U.S.  Steel  Coip.); 
■i-I!  Awards  (General  Foods  Coi-p.);  American 
Biuikcrs  C'onvcntion  (.American  Bankers  Ass'n.); 
f;ir/  Watchers  (Sears,  Roebuck  &  Co.). 


MERIT  PRODUCTIONS,   INC. 

342  Madison  Ave.,  New  York,  N.Y.  10017 
Phone:  MU  7-9130  A/C  212 

Date  of  Organization:  1954 

E.  J.  Spin),  President 

Peter  Knig,  Vice-President 

Judith  Cohan.  Production  Supervisor 
Services:  Motion  pictures  and  filnistrips;  script 
senices;  sports  coverage  with  multiple  camera 
setups;  oveniiglit  production  of  sports  events. 
Relea.se  through  major  theatrical  distributor.  Fa- 
cilities; Editing,  cameras  and  sound  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  Lislon/Clay  Fight  (20tli 
Ontuiy  Fox);  Working  for  lirtler  Ilrallh  (1965) 
(Federal  Sen'ice  Ciimp;iign);  Superliner  U.S. 
(U.S.  Lines);  House  of  Ideas  (William  Baker 
Design);  Portrait  of  a  Player  —  )'.  A.  Tittle 
( Sportsvision ) . 


METROVISION,   INC. 
1 17  West  48fh  Street.  New  York.  N.Y. 
Phone:  PLaza  7-3270  AC  212 

Date  of  Organization:  1961 

John  P.  Hudak,  President,  Exec.  Producer 

John  Walek,  Secretary,  Treasurer  ' 

Carroll  Owen,  Public  Relations,  Writer 

Henry  Markosfeld,  Director  of  Photography 

Nickolas  Albano,  Producer 

John  Douglas,  Production  Manager 

Services:  Motion  pictures,  filmstrips,  slides  for 
public  relations,  sales  training,  education,  tele- 
vision, sales  meetings.  Specialized  color  and/or 
B&W  still  assignments.  Facilfties:  Studios  and 
offices,  equipped. 
RECENT      PRODUCTIONS      AND       SPONSORS 

MoTK)N  Pictures:  Associate  Degree  Nursing 
(N.Y.  State  Board  of  Regents);  En  France- 
(Scope  .Advertising);  Goldilocks,  Candv  Guild 
(WPIX-T\')  Hehioski  for  Congress  (Citizens  for 
Helsto.ski);  Riddle,  TV  Pilot  ( Metrovision,  Inc.);, 
Wliat's  Cooking?  —  Outdoors  (Meredith  Publish- 
ing). Slidefilms:  New  York  World's  Fair  (Time. 
Inc.);  Appliances,  Appliances  (Meredith  Publish- 
ing); Home  Improvement  (Nat'l.  Home  Improve- 
ment Council);  Convention  Presentation  (Better 
Homes  &  Gardens  Mag.)  Presentations  on  Pepsi 
Cola,  Carrier  Corp.,  Singer  Sewing  Machines,  etc. 
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ARTHUR  MOKIN   PRODUCTIONS 

450  West  56th  Street,  New  York,  New  York 

10019 
Phone:  PLaza  7-4868  AC  212 
Date  of  Organization:  1956 
.Arthur  Mokin.  Owner-Producer 
Joseph  Weber,  Distribution  Manager 
Barbara  Mokin,  Adminisirative  Ass't. 
Services:    Production    ;uid    distribution    of   non- 
theatrical  motion  pictures  and  slidefilms.  Facili- 
ties: Camera  and  editorial  equipment  for  16inin 
jjioduction.  Library  and  maintenance  equipment 
f()i-  print  distribution. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictires:  Infield  Play  the  Yankee  Way: 
The  Yankees  at  Bat;  Pitching  for  the  Yankees 
(P.  Ballantine  &  Sons  .ind  the  New  York  Yan- 
kees); series  of  40  8mm  films  (Conference  of 
Church  Workers  among  the  Deaf).  Slidefilms: 
three  subjects;  (N'ation;d  (>)uncil  of  the  Protestant 
Episcopal  Church ) . 

ARNOLD  MORRISON   LTD. 
1.50  West  55th  St..  New  York,  N.Y.  10019 
Phone:  Circle  5-28.50  AC  212 

Date  of  Organization:  1940 
Date  of  Incorporation:  1947 
.Arnold   Morrison,   President.  Producer-Director 
Herbert  L.  Shore,  Writer-Director 
Morton  Silverstein,  Creative  Director 
H.  C.  .Anthony,  Production  Supervisor 
William  Morris  .Agenc\ .  Ilarrv    I'flantl.  Agent. 
Sales  Rrpresrntalivc 
Sehvk:es:    Creati\r   planning   and   production  of 
business,    documentaiA     ;ind     educational     films. 
Consultation    .senices   for   visual   education.    Live 
programs    for    sales    meetings,    conventions    and 
sales    promotion.    Closed    circuit    TV    pn)dnction 
and    planning.    Modenu'ziition    of    existing    films. 
F\<  ii.iTii-.s:    l'"ilming    and    editing    facilities;    film 
library  for  stock  foot;ige  and  rear-screen  projec- 
tion. Film  research. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Moi  ION  PicTi  rks:  The  T.sm  ntial  Difft  riitcr 
(Life  Mag.);  Baggage  is  Our  Business  (Trail- 
wa>s  Bus  Co.);  At  Issue  —  sepnents  (Natl 
Educational  TV);  Sales  Promotion  Films  ( Met- 
tropolitan  Life  Ins.  Co.);  The  American  Con- 
sumer Franchise   (Maxwell  H.se.  Coffee V 

These   Exclusive   Review    Reports  Are 
o   Copyrighted   Business  Screen   Feature 
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MPO   PRODUCTIONS,   INC. 
(A  Subsidiary  of  MPO  Videotronics) 

222  East  44th  St.,  New  York,  \.Y.   10017 

Phone:  TN  7-S200  A/C  212 

Date  of  OrKani/atioii:  1947 

Branch  Offices:  Michigan:  Kerbawv-MPO 
1300  Buhl  BldR,.  Detroit.  Phone:  WO  3- 
0201,  Haford  Kerhavvv.  President.  Illinois: 
18.5  N.  Wabash,  Chicago.  Phone:  372-23.55, 
Bill  Bailev,  Manager.  California:  800  N. 
•Seward,  Ho1I\\vikx1.  Phone:  HO  6-3341,  Mel 
Delhir,  Vice-President,  Manager 

Judd  L.  Pollock,  President 

Marvin  Rothenln-rg,  Vice-President 

Amokl  Kaiser,  Vice-President 

Gerald  Hirschfeld.  ASC,  Vice-President 

Gerald    Kleppcl,    Vice-President,    Secretary 

Gustave  Eisenmann,  Vice  President 

Sanford  Greenljcrg,  Treasurer 

Andrew  Gold,  Burt  Harris,  Michael  Ciinino, 
Joseph  Kohn,  Joseph  Lenier,  Murray  Lemer, 
Ira  Manin,  David  .Moiuilian,  Llo\d  Ritter, 
\"ict(n-  Solow,  Marshall  Stone,  Producers- 
Directors 

Sol  Goodnoff,   Director  of  Special  Effects 

Morton  Dubin,  Richard  Dniz,  Irwin  Forster, 
Hal  Persons,  William  Susman,  Thomas 
W'hitesell,  Producers 

Paul  Petroff,  Director  of  Scenic  Design 

Howard  Baker,  William  MoUneux, 
Art  Directors 

Tony  Brooke.  Hans  Koenecamp,  .\SC,  Stan 
NIeredith.  Ro\'  Seawright,  Don  Sweeney, 
Zoh  Vidor.  ASC,  Philip  Schultz,  Arthur 
Omitz,    Directors   of   Photography 

Juhan  Bergman,  Frank  Bojsza,  Bennet  Cana- 
rick.  Ron  Ciccolini,  George  Fineman,  Stuart 
Gellman,  Hy  Goldman,  Garry  Hayes,  Robert 
L>Tich.  Mike  Minerva.  Eva  Radnav.  Bar- 
bara May,  Fnuik  Madden,  Reva  Schlesinger, 
Cal  Schultz,  Joseph  Ta>lor.  Harold  \\asser- 
inan,  Howard  Weisbrot,  Editors 
Philip  Frankel.  Larry  Da\ns,  Norman  Gewirtz, 
George  Marvin,  Jerry  Leeds,  Charles  Okim, 
Assisiant  Directors 

Sales  Meetings,  Inc.  Divtsion 
I   Joseph  F.  Kilmartin,  President 

Kenco  Inteknation  vl  Corporation 

Ken  Cofod,  General  Manager 

Arthur  Cofod,  Business  Manager 

Jack  Safran.  Print  Service  Manager 

Sheldon  Friedman,  Sales  Manager 
■  ERVKE-S:  Complete  production  of  motion  pic- 
nres  for  sales  promotion,  training,  public  rela- 
ions  and  prcxluct  demonstration.  Filmed  T\' 
lommercials.  Distribution  .service  to  TV,  stations, 
chools.  etc.  Film  and  li\  e  presentations  atid  stage 
hows  for  industn.-,  closed  circuit  and  live  pres- 
Intations  for  sales  force  and  management  meet- 
igs.  Entertainment  packaging  for  banquets, 
leetings,  etc.  Communications  counseling.  Fa- 
ILITIES:  (New  York):  Large  self-contained  stu- 
[io  center  for  .sponsored  films;  includes  9  sound 
|ages  with  lighting,  photographic,  and  sound 
I'luipnient,  make-up  and  dressing  rooms,  screen- 
;ig  rooms,  set  construction  shops,  casting  rooms, 
|>ecial  effects  shops;  mobile  imits  for  on  loca- 
ion  photographs :  editing  facilities,  kitchens,  paint 
}iop,  machine  shop,  recording  studios;  off-street 
limps  for  loading.  (C.-ilifoniia) :  Complete  pro- 
Itiction  facilities  in  the  heart  of  the  HolK-wood 
lotion  picture  district  including  sound  stages, 
■?hting,  shops,  photograpliic  and  sound  equip- 
lent,  make-up  and  dressing  rooms,  etc. 
lECENT      PRODUCTIONS       AND       SPONSORS 

loTioN  Pictures:  Unisphere:  Biggest  World  on 
■arth  (U.S.  Steel  Corp.);  Armstrong  (Armstrong 
.libber  Co.);  What  Changes  and  Does  Not 
'hange  in  Communications  (Institute  of  Life 
jsurance);  Innovations  (Westinghouse);  How 
I  Catch  Fish  with  a  Good  Cigar  (General  Cigar 


MPO   PRODUCTIONS: 

Co.);  First  Aid  Now  (Johnson  &  John.son);  Point 
of  No  Return  (Ortho  Pharmaceutical);  An 
Ounce  of  Prevention  (Joint  LiabiliU-  Insurance) 
The  Record  Explosion  (Remington-Rand);  Otitis 
Externa  (Denver  Chemical  Co.);  America's  Sca- 
Koing  Motor  Carrier  (Sea-Land  Ser\ice  Co.); 
The  Mystery  of  the  Stolen  Miles  (B.  F.  Good- 
rich); S(//«ri  Shakedown  (Lincxiln-Mercurv);  It's 
a  Plot;  Waiting  for  the  Robert  E.  Lee  (U.S. 
\a\\);  Ariel  II;  A  Moment  in  History;  Project 
Relay  (NASA);  Nike-X  Report  So.  2  (Bell  Tele- 
phone Labs);  The  Aviation  Mechanic  (Federal 
Aviation  Ageticy);  The  World  of  Gulf  (Cull  Oil 
Co.);  Happine.s.^i  is  a  Thing  Called  You  (United 
Foundation);  196.5  new  car  announcement  films 
(Chrxsler-Plymouth  and  Dodge);  Think  Tough- 
Hell  Drivers  (Dodge);  Ten  Men  (Anheuser- 
Busch);   The  "e"  in  Renault   (Renault). 

MPO  Repeater  Division 
210  West  65th  Street,  New  York,  N.Y.  10023 
Phone:  TN  7-8200  A  C  212 

Donald  W'oelfel,  General  Manager 

(See  complete  listing  above) 

MULLER,  JORDAN  AND  HERRICK,  INC. 
757  Third  Ave..  New  York.  N.  Y.   10017 
Phone:   .Mlrray  Hill  8-6900     AC  212 

Date  of  Organiziition:  19.55 

John  T.   Jordan,   President,  Sales  Manager 

William  F.  Herrick,  Vice-President,  Charge  of 
Audio-Visual  Department 

Frank    B.    Muller,    Vice-President   &    Trea.stirer 

.Mark  Perrier,  Project  Supervisor 

John  1).  Lind,  Project  Supervisor 

Dick  Christerson,  Account  Executive 

Charles  Onasch,  Account  Executive 

.\niold  Price,  Copy  Chief 

Matthew  Forbes,  Copywriter 

Lewis  Zacks,   Audio-Visual  Art  Director 

Betsy  Smith,  Audio-Visual  Stylist 

Bemartl  Hirsch.  Art  Director 

Reginald  Troncone,  Art  Director 

.\.  J.  Lazarus,  Public  Relations  Director 
Services:  Motion  pictures,  presentations  and 
stage  shows  for  industry;  slidefilms  and  other 
audio-visual  media.  Service  audio-visual  print 
media  and  public  relations  accounts.  Facilitie,s: 
Staff  w  riters,  director,  art  director,  .irt  facilities. 
RECENT      PRODUCTIONS      AND       SPONSORS 

MoTio.v  PicTiRES:  To  Movc  tile  Goods  (J.  P 
Stevens);  It  Comes  From  a  Marble  (Owens- 
Coming  FilK'rglas);  The  Shape  of  Aerospace 
Marketing  (.Aviation  Week  Mag.).  Slidefilms: 
The  Wise  Listener  (L'nion  Carbide,  Linde  Di\-.  h 
Canadian  Capers  (Sweets  Catalog  Di\-..  McGraw- 
Hill  Co.):  The  Daybeater  (J.  P.  Stevens,  UHca 
Sheets  &  Towels);  Productivity  (IBM  Ind.  Prod- 
ucts Div. );  Your  Next  Order  (Chemical  Engi- 
neering): It's  All  in  This  Box,  The  Secret  of  Eve, 
The  Oldes-t  Family  (J.  C.  Penney);  The  Fihcralas 
Fabric  Line  (Owens-Coming  Fiberglas).  Slide 
Phesentations:  Fiberglas  Dimensiimal  Sound 
Control  Products  (Owens  Coming  Fiberglas): 
GE  Product  Lines.  Series  (General  Electric);  100 
Top  Awards  ( Broadcast  Music  Industries  Inc.  1 . 
Indisthial  Shows:  The  Fiberglas  Inner  Circle 
Shoic  (Owens-Coming  Fiberglas  Corp.);  The 
IBM  System  .360,  Model  20  (IBM);  The  BMI 
Generation  (Broadca,st  Music  Indiistries  Inc.). 
Sali;s  Thaimng  Programs:  Womens  Ready  to 
Wear,  Men.ncear.  Shoes.  The  Master  Tailors 
Guide  (J.  C.  Penney). 

Client  References:  Measure  of  Experience 

";r  Title  and  sp^uisor  data  provided  exclusively 
in  these  listing  pages  is  the  film  buyer's  measure 
of  the  prospective  suppliers  e.xpericnce.  These 
references,  voluntarily  provided  by  listed  com- 
panies, make  this  Production  Review  a  "blue 
book"  of  these  specializing  listed  companies. 
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OWEN   MURPHY   PRODUCTIONS,   INC. 

666  Fifth   Avtiiui-,   .\t«    Vurk,   \.   V,    10019 

Phone:  PLaza  7-8144  A/C  212 

Date  of  Organiz-iition:  1946 

Owen  Murphy.  President 

Paul  Cohen,  Vict'-Prf.«.  in  Chg.  Production 

Eric  H.  Lawrence,  Vice-Pres.  m  Chg.  Editorial 

Robert  John.s<jn,  Editor 

.\rthur  Kaplan,  Controller 
Services:  .Motion  pictures  for  industry  and  tele- 
vision; complete  produc-tioii;  scripts,  cinematog- 
raphy, editorial,  recording;  live  and  animation. 
Special  editorial  service  for  indu.strial  photo- 
graphic departments.  Facilities:  Full  produc- 
tion facilities  including  .35mm  and  IBmm  cam- 
eras; lighting  equipment;  magnetic  sound  re- 
corders; mobile  lociition  unit;  cutting  nxims;  re- 
ct)rding  room  and  insert  stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pktihm:  A  Ballad  for  the  Fair,  Tin 
Conquest  of  Light  (Amer.  Tel.  &  Tel.  Co.);  A 
Case  of  the  Blues,  Two  Nations.  Two  Friends, 
Profile  of  Power  (U.S.I. A);  Saratoga  1964,  The 
Test  of  the  Champion  (N.Y.  Rating  Assn.);  The 
Second  Seat  (U.S..N.) 

MURRAY  PRODUCTIONS 

.377  Bleecker  St..  \e«  York.  N.  Y. 

Phone:  YUkon  9-9667    A/C  212 

Date  of  Organization:  1964 

John  W.  Murrav-,  President  &  Owner 
Services:  Motion  pictures  for  pubLc  relations, 
training,  education,  new.sfilm;  slide  films;  TV 
programs  and  commercials  (live,  film  and  video- 
tape): radio  programs  and  commercials  (live, 
recorded  and  tr;uiscribed ) .  Facilities:  Research 
and  writing  dept.;  16mm  ;»id  3.5mm  production 
equipment:  audiotape  production  equipment;  stu- 
dio and  laborator\-  facilities;  miu'keting  and  mer- 
chandising dept.;  promotion  and  pubhcity  dept. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictirf-S:  Your  Health  (Medical  .So- 
cietx  of  the  County  of  N.Y. ).  (New  com  pan  >: 
organized  in  1964). 


NESTINGEN    FILMS 

218  East  52nd  Street,  New  York,  N.  Y.   10022 

Phone:  PL  9  8260  AC  212 

Date  of  Organiz.4ition:  1957 

Don  Nestingen,  President 

P.  Burke.  Vice-President 

Hugh  Schuck,  Producer 

Ken  Quirk,  Producer 

Malcom  Scott,  Sales 
Services:    16mm  and  .3.5miu  motion  pictures  for 
business  and  industry .  Facilitim:  Cameras,  light- 
ing, sound  and  editing  e<iuipment  and  facilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pk tires:  UCfiS  .Wit:  York  (WCBS  ; 
lnn(yvations  in  Cement  Manufacturing;  Electrical 
Conslruelion  (  M.  W.  Kelloggh  Coreless  Electric 
Induction  Melting  (Brown  Boveri);  Verrazzano 
College  (  Fund  for  Wrrazzano ) . 

NEWSFILM,   INCORPORATED 
10  East  49th  Slrett.  Now  \ork.  \.  Y.    10017 
Phone:  MUrray  Hill  8  3063    AC  212 
Date  of  Organization:  1958 
Servkks:  Public  infomiation  films,  industrial  and 
sales    films,    worklwide   news    .service,    companv' 
newsreels,    speci.d   event.s  coverage   for  industr\-. 
film    editing,    recording    and    interlock    facilities, 
commercials,  stink  shots.   FAClLfTlES:    16mm  and 
35mm   production    and   editing   facilities.   Corre- 
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NEWSFILM  INCORPORATED: 
spondent  cameramen  in  all  countries  of  the  world 
and  throughout  the  United  States. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictxhe-s:    12  Sports  Shorts,  Racing  on 
a  Budget,  Vo-Karting   (Volkswagen  of  America, 


Fred  A.  Niles  Communications  Centers,  Inc. 
lOS  \\  est  End  .\vcnue.  New  York,  N.Y. 
Phone:  Sl'sc|ui-hannii  7-8770  .\  C  212 
Charles  Ticho.  Vice  President 
(See  c-ompleto  listing  luider  Chicago  area) 

NOVA  STUDIOS,  INC. 

145  East  49th  St.,  New  York,  N.  Y.  10017 

Phone:  PLaza  8-2520    AC  212 

Date  of  Organization:  1964 

Lawrence  Ravitz,  Producer 

Peter  Yung,  Producer 

Stephen  Si.  Kelle\,  Production  Assistant 

Rose  Xeiditch,  Art  Department 
Services:  Production  of  industrial,  documentar>', 
education,  public  relations  and  promotional  mo- 
tion pictures,  TV  commercials,  slidefilms,  presen- 
tations, and  related  visual  materials.  Live  ;iction 
and  graphics.  De\elopnient  and  execution  of 
project  from  concept  to  script  to  screen.  F.\cili- 
TiES:   Art  dept.;  screening  and  editing  facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Picti  hks;  It  Doesn't  Come  in  Over  the 
Transom,  Anytnore  (Bureau  of  Advertising  of  the 
.Amer.  Newspaper  Publishers'  Assn.,  .\.Y.1: 
Urban  Retiewal  (Amer.  Institute  of  Architects), 
The  Prospects  Before  Us;  Four  Vignettes  ( Bureau 
of  Advertising,  A.N.P.A.).  (New  compain , 
organized  in  1964). 

ON   FILM 
625  W.  42nd  St.,  New  York,  N.Y.  100.36 
Phone:  LW  4-3050  A  C  212 

Morton  Sthaps,  Vice-President,  Sales 
Charles  Bemant,  Edward  L.  Larson, 
Industrial  Sales 

FACiLmES:  16/35mm  cameras,  2400  sq.  ft.  stage, 
dressing  rooms,  kitchen,  editing  rooms. 

(See  complete  listing  mider  New  Jersey  area) 

THE   PAN  MEDIA  COMPANY,  INC. 

319  East  44th  Street,  New  York,  New  York 

Phone:  .MU  6-0675  AC  212 

Date  of  Organization :  1961 

Richard  f;.  Barnes.  President 

Charles  E.  Behymer,  Vice  President 

.^1  Marceca.  Vice  President 
Sehvices:    Creative   :ind    production    services   for 
rnotion     piitnres.     sound     slidefilms,     filmstrips 
slides,  vugraphs,  flip  charts,  brochures,  booklets 
graphic  demon.strat()rs,   etc.   integrated  into  pro- 
grams   for    employee,    njanagement,    sales    train- 
ing, .sales  promotion,  annual  and  sales  meetings, 
public  relations,   educiition.    Facilitie.s:    Art   and 
photographic  studios,  creative  development   and 
writing  staff. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pi(:TtHE.s:  liu  Ani/  Other  Name  (Ameri- 
can Standard);  Steel  Todaij  (American  Iron  & 
Steel  Institute).  Si.inEFii.M.s:  You're  the  Doctor 
A  lair  Dral  (.Mobil  Oil  Co.);  Counter  Points 
(The  .Arrow  Co.);  Worlds  of  Wonder  and  Wire 
(American  Iron  &  Steel  Institute).  Meetinc 
Phesentations  for:  CInett,  Pc:.bodv  &  Co.;  Svl- 
Vixnia  Electric  Products  Co.;  Peters,  (friffin. 
Woodward;  National  Liquor  Stores  Assn.;  Na- 
tional Licen.sed  Beverage  Assn.;  Licensed'  Bev- 
erage Industries;  American-Standard. 


PANEL  FILM  PRODUCTIONS,   INC. 

335  Fifth  Avenue,  New  York,  N.  Y.   10017 

Phone:  MU  6-8755    A/C  212 

Date  of  Incorporation:  1959 

Harr>'  E.  Knaup,  President 

Catherine  Knaup,  Vice-President 

.Mice   Marzano,   Secretary   &   Treasurer 

John  L.  Huszar,  Art  Director 
Services:  Commercial  and  industrial  motion  pic- 
tures, filmstrips  and  slides,  specializing  in  tele- 
vision test  commercials.  Facilities:  Editorial, 
sound  recording,  music  and  effects  library  and 
art  dept. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Corporate  Report,  Huntley 
&  Brinkley  (Alcoa);  Worthington  Air  Condi- 
tioning (Fuller,  Smith  &  Ross).  Slidefilms: 
Christian  Brother's  Wine  (Richard  K.  Manoff); 
The  Many  Faces  of  Hope  (American  Cancer  So- 
ciety). TV  Commerclu-s  for:  Claiiol  Hair  Spra\' 
(Foote,  Cone  &  Belding);  Jergens  Lotion  (Cun- 
ninghiun  &  Walsh);  Score  Hair  Dressing  (Crev 
.Adv.);  Cluett-Peabody,  Sanforized  (Yoiuig  & 
Rubicam);  Bibkins,  Scott  Paper  Co.  (Ted  Bates 
&  Co.);  Canada  E>ry,  (].  M.  Mathes,  Inc.); 
Lever  Bros,  La\  Liquid  (J.  Walter  Thompson); 
.\rrid.  Roll  On  Deodorant  (Sullivan,  Stauffer, 
Collwel  &  Bayles);  Lever  Bros,  Breeze  (Reach 
McClinton  &  Co.);  Westinghouse  (McCann 
Erickson ) . 


PECKHAM  PRODUCTIONS,  INC. 

9  East  48th  Street,  New  York,  N.  Y.  10017 
Phone:  PLaza  8-0490  A/C  212 
Date  of  Organization:  October,  1958 
John  L.  Peckham,  President 
Harvey  Yale  Gross,  Vice-President 
Peter  H.  Peckhan,  Secretary-Treasurer 
Tom  Detienne,  Director  of  Sales 
Hoyt  Griffith,  Editorial  Director 

Sebmces:  Ifinini  and  35mm  films  and  .slidefihns 
—  business,  industrial,  government,  TV  sales  pro- 
motion, public  relations,  theatrical,  documentar\', 
educational,  scientific.  Commercials,  progranis 
for  T\^  in  color  and  b&w;  sales  training,  sales, 
advertising  films.  Facilities:  Creative,  produc- 
tion and  editorial  depts.;  16mm  and  35mm  Arri- 
flex  cameras;  also  Techniscope  camera,  16mm/- 
3.5min  animation  camera;  sync  sound  recording 
equipment. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Color  (Stokely-\'an  Camp); 
Sense  of  Anticipation  (Newsweek,  Inc.);  The 
Mood  of  Detroit,  Greenfield  Village.  (.American 
Airlines);  Impressions.  AM  ATA  (IBM);  Chrys- 
ler Pavilion,  NY.  World's  Fair  (Ross  Ro\-  Adv.); 
Maidenform  Concertina  (Norman,  Craig  &  Kum- 
niel):  This  Urgent  Need  (Lester  Asso.);  Report 
from  America :  Civil  Rights;  Mr.  President;  Con- 
necticut College  (U.S.I. A.).  TV  Commercials 
for:  Ohio  Art  Co.  (Anne  Stahl  Adv.);  Multiple 
Products,  6,;  Gabriel  Industries;  American 
Magnetop  (Crestwood  Adv.);  American  Nurses 
Foundation   (Plansboard,  Inc.). 


* 
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PELICAN   FILMS,   INC. 

292  Madison  Ave.,  New  York,  N.  Y.  10017 

Phone:  ORegon  9-0670    A/C  212 

Date  of  Organization:  1954 

Branches:  Chicago,  Illinois,  410  N.  Michigan 
Ave.  Phone:  .337-8116  A/C  312,  .Max  Pride, 
Producer 

Thomas  J.  Dunford,  President 

Arthur  J.  Zander,  Vice-President /Secretary- 
Treasurer 

Eli  Feldman,  Vice-President,  Sales 

Chris    Ishii,    Vice-President,    Animation 
Director 

Marc   T,    Statler,    Vice-President.    Executive 
Producer,  Director 


PELICAN  FILMS  INCORPORATED 

Peter  Cooper,  Producer-Director 

S.    William    Aronson,    Vice-President,    Sales 

Herbert  Skoble,  Producer-Director 

Ted  Lowry,  Vice-President,  Executive 
Producer,  Director 

David  Reisman,  General  Production   Manager, 

Arthur  Jacks,  Production  Manager 

Eleanor  J.  Connolly,  Assistant  to  the  President 

Adam  Carroll,  Print  Service  Manager 

Kent  Lane,  Sales  Representative 
Services:  .Animation  and  live  action  motion  pic- 
tures for  TV  commercials,  public  relations,  sales 
promotion,  training  and  education.  FACXLrriES: 
Fully  staffed  and  equipped  animation  studio 
(three  Oxberry  stands),  editing,  screening 
(35mm  and  16mm),  fully  staffed  and  equipped 
live-action   stages    (85'  x   90'   and   60'  x   120*) 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  To  Build  a  Schoolhouse  (Edu 
cational  Facilities  Laboratories);  Who  Wrote 
Tliat?  (Connecticut  Mutual  Life  Ins.  Co.);  Auto- 
matic Picture  Transmission  (N..A.S..A.) ;  Elec 
tronic  Switching  Sysiem  (Western  Electric  Co.) 
Sophia  Loren  Trailer  (Chemstrand  Co.). 
TV  Co.MMERCiALS  for:  numerous  national  ad 
\'ertising  agencies  representing  national  and  loca 
advertisers. 


CARL  RAGSDALE  ASSOCIATES,  INC. 
200  West  57th  Street,  New  York,  N.  Y.  lOOlf 
Phone:  COlumbus  5-2940  A/C  212 
Date  of  Incorporation:  -August,  1962 
Branch:  1500  Massachusetts  Ave.,  N.  W.,  Suiti 

741,  Washington,  D.C.  Phone  332-6211 
Carl  V.  Ragsdale,  President 
Tom  Carroll,  Jr.,  Executive  Vice-President.  N.Y 
Services:  Producers  of  motion  pictures  and  slide 
films  for  industry,  government,  trade  associations 
advertising  agencies  and  public  relations  firms 
Complete  services  from  script  to  screen.  Facili 
ties:  Offices,  screening  and  editing  rooms.  Com 
plete  production  f.icilities  available. 

RECENT   PRODUCTIONS   AND   SPONSOR 

Motion  Picti-res:  The  Mi.isile  Navy  (Thiokc 
Chem.  Corp.);  Underwater  Demolition  Teamt 
Amphibious  Operations,  Series  of  7  (U.  S.  Navy) 
New  Breed  of  Rocket  Power  (Reaction  Mote 
Div.  of  Thiokol);  Concept  for  Precision  (Toled' 
Scale  Coip. ) . 

ROBERT  YARNALL  RICHIE  PRODS.,   INC. 

240  E.  46th  St.,  New  York  10017 
Phone:  MO  1-1380  A/C  212 

Date  of  Organization:  1939 

Robert  Yaniall  Richie,  President 

V.  G.  Richie,  Secretary-Treasurer 

Gilda  Gold,  V.P.  Chg.  Production 

Monte  Lask,  Production  Manager 
Services:  Motion  pichirc  production,  T\'.  indu' 
trial,  documentary,  Ifinim  b&^v  and  color;  slidt 
motion;  filmstrips:  scripts  and  story  board  trea' 
ments.  Counsel  on  film  production  :ind  distribi 
tion.  Specialists  in  still  pnotograph\-,  Facilitie; 
Self-equipped  for  all  pha.ses  of  motion  pictut 
photography;  employing  Mitchell  cameras,  Mai 
nasNiic  sound  on  location;  shooting  staff  for  sel 
and  special  effects.  Lighting  for  large  industri; 
interiors. 

RECENT       SCRIPTS,       PRODUCERS       &       SPONSOK 

Motion  Pictures:  Tliis  Is  Rip  Cap  (.Amcric.i 
Flange  Mfg.  Co.);  Tlie  Next  Move  Is  Yoti 
(I,  B.  M.);  New  York  Wohfs  Fair  (T.W.A. 
Westward  Ho  (Transwesteni  Pipeline);  Tt 
King's  Prayer  (documentary  on  Rabat,  Morocco 
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ROSE-MAGWOOD   PRODUCTIONS,   INC. 

72  West  45th  Street,  New  York,  N.  V.  1003G 

Phone:  TN  7-S020  AC  212 

Date  of  Incorporation:  December,  1961 

Jim  Rose,  President 

Howard  Magwood.  Executive  Vice-President 

LawTencc  Dwhenv-,  Director 

Lee  Goodman.  Director 

Ernest  Caparros,  Director  of  Photography 

David  Schemerhoni,  Production   Manager 

Frank  Kratochvil,  Supervision  Editor 
Sebvices:    Producers   of  TV   spots,   business,   in- 
dustrial,   sales    and    training    films.    Facilities: 
Offices,  studio,  and  editorial  facilities  in  N.Y.C. 

RECENT      PRODUCTIONS      AND      SPONSORS 

TV'  CoM.MEBCiALS  for:  Cracker  Jack  Series,  Chem- 
strand  Carpets.  Polaroid  Camera  (Dovle,  Dane, 
Bembach);  Old  Gold  Cigarettes  (Grey  Adv.); 
Accent  (Needham.  Louis  &  Brorby);  Yuban  Cof- 
fee (Benton  &  Bowles);  Dove  Soap  (Ogilvy. 
Benson  &  Mather);  Fina  Gas  (Geer,  Du  Bois  & 
Co.);  Chip  Nics  (X.  W.  Ayer);  Mr.  Clean 
(Tatham-Laird). 


ROSSMORE   PRODUCTIONS 
AND  SELLING   METHODS,   INC. 

50  East  42nd  Street,  New  York,  N.  Y.   10017 

Phone:  MLrray  Hill  2-3625  A/C  212 

Date  of  Organization:  May,  1959 

Branch  Office:  54  Rossmore  Ave.,  Bronxville, 
N.Y.    10708.    Phone:    SP  9-5786  A/C   914. 

.Anne  Koller.  Producer 

M.  C.  Baas,  Creative  Director 
Services:  Creation  and  production  of  motion 
pictures,  filmstrips,  slides,  flipcharts  and  pres- 
entations for  training,  sales  promotion,  and  mer- 
chandising. Facilities:  Photographic  and  art 
studios;  research,  development  and  creative 
(iepts. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Slidefilms:  Bookkeeping  Procedures  /  &  // 
(The  Bank  of  Commerce);  Macmillan  Means 
fiusiness.  Four  Ounces  of  Prevention,  Profit 
Proposition  of  a  Lifetime  (MacMillan  Ring- Free 
Oil  Co.);  Contractors'  Specifications  (N.  J.  Bell 
Tel.  Co.);  Contractors'  Specifications  (X.  Y.  Tel. 
Co.);  Contractors'  Specifications  (General  Tel. 
Co.);  Changing  Patterns  (Fairchild  Publica- 
tions); Air  France  Public  Relations  Is  You  (Mr 
.France). 

Ross  Roy,  Inc. 

500  Fifth  Avenue,  New  York,  N.Y.  10035 
Phone:  565-3200  A  C  212 
William  .\.  Walker,  Executive  Vice-President 
F.  Henrv'  Larsen,  Vice-President  &  Acct.  Exec. 
(See  listing  in  Detroit,  Mich,  area) 

,  KEN  SACO  ASSOCIATES,   INC. 

I     777  Third  Ave..  New  York,  N.Y.  10017 

Phone:  688-2015 

Date  of  Organization:  1957 

Ken  Saco,  President 

Curt  Lowe\ ,  Executive  Art  Director 
Services:   Design,  create  and  supervise  produc- 
tion of  films,  filmstrips  and   slide  presentations. 
(Facilities;  Design  studio. 

DECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Heartbeat  (TV  Bureau  of 
Adv.).  Slidefilms:  Pepsi-Cola  Bottlers  Meet- 
ing (Pepsi-Cola);  The  Disappearing  Salesman 
<  Eastman  Kodak);  Corning  50th  Anniversary, 
Coming  Glass);  Wright  Bros.,  Story  of  Time, 
"icyond  the  Stars   (General  Electric  Co.). 


SANDAK-COLOR   ILLUSTRATIONS,   INC. 
4  East  4Sth  Street,  .New  York,  .N.Y.  10017 
Phone:  MUrray  Hill  8-2460  A  C  212 
Date  of  Organization:  August,  1937 
Victor  H.  Sandak,  President 
Harold  J.  Sand.-ik,  Secretary-Treasurer 
Robert  E.  Harlan,  Account  Supervisor 
Harry  Holmes,  Creative  Director 
Benjamin  F.  Jones,  Script  ConstdtatU 
\'irginia  Gaertner,  Production  Co-ordiualor 
Services:   Industrial  and  educational  audio-visual 
presentation  program  producers:   plaiming,  \vTit- 
ing,  design,  photograpny,  slides,   filmstrips,  mo- 
tion pictiu-es.   Facilities:   Art  and  photographic 
studios;  processing  labs;  O.xberry  st.ind. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Slidefilms:  Market  Report  (Sports  Illustrated); 
Inventory  Shortage  (Bamberger's  Dept.  Store); 
Hoard  Report  (Pan-American  Airlines);  Move 
Up  With  York  (York  Air  Conditioning);  Arts  of 
the  U.S.A.,  Survey  in  Color  (Carnegie  Corp.  of 
X.Y.). 


For  the  BEST  in  Film  Production  Sources 
—  Refer  fo  These  Review  Pages  During  1965! 


MICKEY  SCHWARZ   PRODUCTIONS,   INC. 

419  East  54th  Street,  New  York,  N.Y.  10022 

Phone:  421-7440  A/C  212 

Date  of  Organization:  Ma>',  1962 

Branch:    .\cademy    T\'    Film    Productions    of 
Canada,  433  Jarvis  St.,  Toronto  2,  Ontario. 

•Mickey  Schwarz,  Owner,  Producer-Director 

Barbara  Dooley,  Production  Manager 

Jose  di  Donato,  Director  of  Creative  Services 
Services:   Scripts,  writing,  artwork,  storyboards, 
layouts,  complete  animation.  Uve  production,  edit- 
ing.   FACiLrriES:    Stage    with    permanent    cyclo- 
rama,  screening  room,  cutting  facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

TV  CoMMERCL\LS  for:  Ro>al  Crown  Cola 
(D'.\rcy  .\dv.);  Keds  Sneakers  (Fletcher.  Rich- 
ards) ;  Pla\tex  Girdles  &  Bras  (Ted  Bates  &  Co.) ; 
Keep  Sew  York  Clean  (BBD&O);  Time.\  (War- 
wick &  Legler). 

SENECA  PRODUCTIONS,   INC. 

39  West  55th  Street,  New  York.  N.Y.  10019 
Phone:  LT  1-0480  A/C  212 

Date  of  Incorporation:  1961 

Robert  Gaffney.  President 

William  Kronick,  Vice-President 

Robert  J.  McCarty.  Secretary-Treasurer 
Services:  Motion  pictures,  including  the  produc- 
tion of  features.  Facilities:  Seneca  Studio. 
Hempstead.  L.I.,  X.Y.  -  20.000  sq.  ft.  -  2  sound 
stages,  recording  equipment,  lighting,  set  con- 
struction, dressing  rooms,  etc.  Casting;  sound 
libran.-;  editing. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Picti'res:  Search  (General  Motors  i ; 
Totver  (.\llied  Chem.  Corp.);  Race  for  the  Moon, 
Night  of  the  Iguana.  The  Story  of  .  .  .  Series. 
The  Krrhiozen  Controversy  (David  Wolper); 
Oceanography:  Science  for  Survival,  An  Answer 
(U.  S.  Xavy);  Vigilant  Switzerland  (Svvitzer- 
land);  The.\tbical:  Light  Fantastic  (Embassy 
Pictures):  The  Troublemaker  (Janus  Films.  Inc.); 
Operation  San  Juan  (Vernon  Films);  Rooftops  of 
Sew  York,  A  Bowl  of  Cherries  (Col.  Pictures). 
Motion  picture  survey:  India,  Columbia,  Xigeria, 
Thailand  (U.S. I. .A.);  pubhc  relations  and  in- 
du.strial  films  (Grximman  AircTaft  Corp.). 

SEXTANT,   INC. 

1271  .Avenue  of  the  Americas,  Nt«  York,  N.Y. 

Phone:  LT  1-7611  A/C  212 

Date  of  Organization:  1959 

Robert  D.  Graff,  President 

.\llan  B.  Schwartz,  Production  Manager 
Services:   Creation  and  production  of  documen- 
taries for  business  and  television;  entertainment 
programs  for  television;  theatric.-d  feature  films. 
Facilities:  Xone  li.sted. 


ll^^if  C3IM^^  C3 


NEW     YORK 


SEXTANT  INCORPORATED: 

RECENT      PRODUCTIONS      AND      SPONSORS 

-MoTio.v  PicTifitis:  Heritage  of  Freedom  (U.S. 
Dept.  of  Defense);  FDR  .Series  (ABC-T\'  Net- 
work); Inside  the  Movie  Kingdom  (NBC-T\' 
Xetwork);  Young  Ca.isidy  (MGM). 


SKYLINE   FILMS,   INC. 
124  East  40lh  St.,  New  York,  N.Y.  10016 
Phone:  YU  6-1737  A  C  212 

Date  of  Incorporation:  1963 

Joseph  F.  McDonough,  President.  Exec.  Prod. 

David  Saperstein,  V.  P.,  Chg..  Production 
Services:  Motion  picture  production,  live  and 
animated;  script  and  research  services  on  com- 
munications problems  for  business  tt  industry. 
Facilities:  Executive,  pnxiuction  offices;  screen- 
ing, editing  faciUties. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pim-RES:  Soslalgia  —  Roundtable  & 
.\dvertising  (Texaco);  Story  of  Terraflex  (Johns- 
-Manville);  Tobacco  (Geigx  Chem.  Co.).  TV 
Commercials  for:  Esso  Gas  4  Esso  Oil  (Mc- 
Cann-Marschalk);  Direxin  (Tatham  Laird); 
Westinghouse;  Pure  Spring  Ginger  Ale. 


STEEG   PRODUCTIONS 

701  Seventh  .\ve..  New  York,  N.Y. 

Phone:  LT  1-8470  A  C  212 

Date  of  Incorporation:  1960 

Ted  Steeg.  President 

David  Gordon,  Vice-President  &  Prodtiction 
Manager 

William  S.  Boal,  Director  of  Sales 

Bert  Salzman,  Manager  of  Photography 
Services:   .Motion  pictures  for  television  and  in- 
dustry; sound  slidefilms.  marketing  services  and 
advertising.  FACiLrriES:  None  Li.sted. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictires:  Point  of  View  (Ladies'  Home 
Journal);  Wanderlust  (Magazine  Publishers 
.\ss'n.);  The  Business  Outlook  (McGraw-Hill. 
Inc.);  The  Literacy  Project  (The  Diebold  Group, 
Inc.).  Slidefilms;  Four  training  filmstrips  (Pru- 
dential Ins.  Co. ) . 


SIDNEY  J.  STIBER  PRODUCTIONS,   INC. 

134  East  28th  St.,  New  York.  NY.  10016 

Phone:  \a'  5  .5516  A  C  212 

Date  of  Organization:  19.54 

Sidney  J.  Stiber.  President 

Charlotte  R.  Stil>er.  Vice-President 

Michael  Mayer.  Secretary 

Jack  Yager.  Production  Manager 

William  J.  Gammi.  Chief  Writer 

Il.orold  Seiden.  Camera 
Services:  Specialists  in  indu.strial  and  commer- 
cial films  for  T\',  public  relations  and  govern- 
mental use,  especially  35mm  color  films.  Facili- 
ties: Complete  production  including  sound  stage, 
cutting  rooms.  Oxbern.-  animation  stand,  projec- 
tion and  meeting  facilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictihk-s:  .Av/r<»  Freighter  (American 
Airlines);  Mali  .Mhlelcs,  7.000  Years  of  Iranian 
.\rt  (US.I.A.);  Friends  Across  the  Sky.  They 
Show  the  Way,  Lowering  Landing  Minimums 
(Pan  .\merican  AirwavsV  Proving  Cround  Per- 
formance (Tyrex.  Inc  ).  TV  Commercials  for: 
J.  P.  Stevens;  . American  Cyanamid;  General  Mills; 
Dante;  Wella  Kolesteml. 

Ed.  note:  Data  in  these  pages  was  provided  by 
;ill  hsfed  ctim  panics.  Errors  or  omissions,  if  any, 
will  be  corrected  in  the  first  Production  Review 
Supplement   to   be  published   later  in   the  year. 


|5TH   PRODUCTION    REVIEW 


121 


NEW  YORK  PRODUCERS 


* 


HENRY   STRAUSS   &   CO.,    INC. 

31  West  53rd  St..  Niw  York,  N.Y.  10019 

Phone:  PLaza  7-OG31  .VC  212 

Date  of  Organization:  1951 

Ilenn-  Stravi.s.s,  Executive  Proiliicrr 

Walter  Raft,  Vice-President 

Robert  Wilniof,  Vice-Prvsiilent 

.\!.ir\'in  Dre\er,  Production  SupervLwr 

William  Haj»eiis.  Training  Coordinator 

Alan  .Martin,  Story  Director 

Mar>'  Lynn  Hanle\ ,  Distribution 
Services:  Internal  and  external  commuiiication.s. 
including:  publie  and  employee  attitude  develop- 
ment; Sides  training;  sales  promotion;  community, 
customer  and  industrial  relations;  management 
;ind  staff  training,  through  the  medium  of  pro- 
grammed motion  pictures  (excluding  TV  com- 
men'ials).  Semi-animated  and  slidefilms,  training 
courses  and  guides;  jirinted  and  recorded  mate- 
rial; other  coordinated  audio-visual  tools.  F.\cili- 
Tii-:.s:  All  neccssar\-  for  research,  planning,  pro- 
gramming and  the  creation  and  production  of 
these  media. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pktihes:  Heyond  Three  Doors  (.\mer. 
Tel.  &  Tel.  Co.);  A  Matter  of  Balance  (IBM); 
Image,  Follow  the  Leader,  Field  Training  Tele- 
lihoiw  Sales  Cases.  Passenger  Traffic  Cases, 
SupiTvLsory  Cases  (Pan  -American  Ainvaxs). 
Slidefilnjs:  Dealer's  Choice  (Citroen):  Man- 
agement Briefing  Series  (IBM). 


* 


STURGIS-GRANT  PRODUCTIONS,  INC. 
32S  East  44th  Street.  New  York,  N.Y.  10017 
Phone:  Ml'rrav  Hill  9-4994  AC  212 

n.itc  of  Organization:  1948 

Warren  Sturgis,  President  &  Executive 
Producer 

Benetlict  Magnes,  Vice-President  & 
Ceiwral  Manager 

Wm.  H.  Terry,  Executive  Vice-President 
in  Charge  of  Production 

Wynne  S.  Eastman.  Associate  Medical 
Producer 

ll.il  Marc  .Arden,  Associate  Producer  Si 
Director  of  Public  Relations 

Wm.  T.  .Moeller.  Production  Supervisor  d 
Chief  Cameraman 

Orestes  Calpini,  Ari  Director  h  Animator 

Charles  E.  Dutt  hcss.  .M.D.,  Medical  Consultant 
Services:  Educational,  industrial  and  documen- 
tary films  and  filnistrips;  special  emphasis  on 
medicine,  health  iitid  science;  animation  of  all 
fvpes,  .scripts  and  storylxiards;  TV  commercials; 
demonstration  films;  foreign  language  adapta- 
tions; service  work;  cinegraphic  cxliihits.  Facilit- 
ins:  Mitchell  and  Arriflex  16mm  and  35mni 
cjimeras  for  live-action  photography;  special 
photomicrographii ,  timelapse  antl  endoscopic 
camera  equipment;  two  16mm,  35mm  Oxberry 
animation  cameras  and  stands;  full  art  studio; 
sound  stage,  sets;  recording;  editing. 
.Motion  Pk.tlrks:  Boplant,  Processed  Hetero- 
genous H<me  and  Cartilage:  Intravenous  Cholangi- 
ography uith  Cholografin  (Squibb);  Dynamics 
of  Dental  Caries  (Prottor  &  C;;miblc  Co.);  Dia- 
betes -  Wlwt  You  Don't  Know  Can  Hurt  You, 
Why  Blood  Volume  (Ames  Co.);  Modern  Obstet- 
rics: Normal  Delivery  (Ortho  Pharmaceutical 
Co.);  Cinegasiroseopy  with  the  Fiberscope  (Ay- 
erst  LalK)rafories);  Contact  Lenses  in  Aphakia 
(Mueller  Welt  Contact  Lenses,  Inc.);  Plaster 
Casts  and  Splints:  Preparation  —  Application  — 
Removal;  Surgicel  —  Absorbable  Herrwstatic 
(John.son  &  Johnson);  Medical  Emergencies:  The 
Acute  Red  Eye  (Beverly  Hosp.  Foundation); 
Osteoplustic  Technique  for  Frontal  Sinus  Surgery 
(Robert  L.  Coodale.  M.D.);  Organ  Uomntrans- 


STURGIS-GRANT    PRODUCTIONS: 

plantation  in  the  Soviet  Union  (Ralph  A.  Deter- 
ling.  Jr..  M.D.);  Quesiions  That  Have  Never 
Been  Asked  (  Board  of  Parish  Education,  Luther- 
an Church  in  .America);  Radical  Resection  of  the 
Transverse  Colon  for  Cancer  (John  L.  Madden, 
.M.D.). 

SUN   DIAL  FILMS,   INC. 
200  West  5-th  St..  New  York,  N.Y.  10019 
Phone:  COlumbus  5-2878  A/C  212 

Branch     Office:      1500     Massachu.setts     Ave., 
.\.W.,  Suite  741,  Washington,  D.C.  Phone: 
332-6211  A/C  212 
Carl  V.  Ragsdale,  President 
Nick  .Amos,  Vice-President  in  Cluirge 
Skrvices:     Producers     of    motion     pictures     and 
slidefilms  for  industiy,  govenunent,  trade  assoc- 
iations, advertising  agencies  and  public  relations 
finus.   Complete  services  from  script  to  screen. 


TELIC,   INC. 
Film  Center  Building 
fi30  Ninth  Avenue,  New  York,  N.Y.  10036 
Phone:  JUdson  2-3480  AC  212 

Date  of  Incoiporafion:  1956 

Elwood    Siegel,    President,    Executive    Writer- 
Director 

Edward  F.  Boughton,  Vice-Pres.,  Exec.  Prod. 

Philip  F.  Brennan.  Assf.  Production  Mgr. 

David  Mower,  Editor 

.Michael  J.  Sakara,  Administrator 

Dorothy  Bamett,  Accounting 

Sharon  Greif,  Production  Secretary 
SiiiuiCES:  Designers,  producers  of  motion  pic- 
tures, slidefilms,  tapes  and  recordings.  Script-to- 
screen  sen'ice  for  business,  T\\  education,  indus- 
try, agricultiue  and  government.  Maxinnini  secur- 
ity project  department;  location  filming  an>'- 
where;  live  action  and/or  animation.  Designers, 
writers,  directors,  cameramen,  sound  recordists, 
editors  and  co-production  teams  for  in-plant  as- 
signments. F.^ciLiTiEs;  Air  conditioned  facilities 
for  35mni/16mm  color  and  b&w  production.  8mm 
release  prints.  C;uncras,  recorders,  electrical 
equipment,  lights,  grip,  prop  eqin'pment;  camera 
and  location  cars.  Insert  studio;  make-up  ;ind 
dressing  rooms;  screening  rooms;  complete!) 
equipped  cutting  rooms;  offices  for  conferences 
and  writing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictirks:  diet  Huntley  Reports  on 
I'arming's  Fabulous  Future;  Ask  Any  Owner; 
Uayhine;  Combine;  Rushes  (New  Holland  Mii- 
chine  Co.);  The  Armstrong  World  of  Interior 
Design;  How  It's  Made;  It's  a  Gag  (.Annstrong 
Cork  Co.);  Mobilmet;  Program  for  Indtistn/; 
Wide  Range  Culling  Oils  (Mobil  Oil  Co.);  The 
Wonderful  World  of  Julius  Wile  (Julius  Wile 
Sons  &  Co.,  Inc.).  TV  Commercials  for:  Red 
Rose  Tea  (Simonds,  Pavson  Co.,  Inc.);  All. 
Anid  (SulIiviU),  Stauffer,  Colwell  &  Bavles,  Inc.); 
.Armstrong  FlcK)rs  ( Batten,  Barton,  Durstine  6i 
Osl)on)e,  Inc.);  Haybine,  Combine,  Mower- 
Ca-usher,   Speedrower  —   New   Holland    Machine 

f:o. 


TFI   Productions,  Inc. 
150  West  54fh  Street,  New  York.  N.Y.  10019 
Piione:  COlumbus  5-3520  AC  212 

Date  of  Organization :  1948 
(See  complete  data  nndcr  Cinem;i  Center  of  New 
York  listing,  this  section) 
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This  symbol,  appearing  over  a 
producer's  listing,  indiciites  th;it  display  adver- 
tising containing  addition:il  ;ind  usclul  reference 
d;it:i  appears  on  other  pages  of  this  15tli  Annii;il 
Production    Review    issue   of   Business    Screen. 


THEATERAMA,   INC. 

75  West  45th  St.,  New  York,  N.Y.  10036 

Phone:  JU  2-7775  A/C  212 

Date  of  Inc-orporation:  1965 

Harry  L.  Coleman,  President 

HaiTey  Yale  Gross,  Vice-President 

Sonia  Coleman,  Secretary-Treasurer 
Services:  "First  organization  in  the  world  de- 
\oted  exclusively  to  the  creation,  pn)duction  and 
exhibition  of  360^  motion  pictures,  sound  slide- 
films,  and  mixed  media."  Rcxreation  of  the  total 
aural  and  visual  environment.  Facilities:  360° 
multi-35mm  rc^motely-controlled  production  cam- 
era (patent  pending);  exhibition  facilities,  in- 
cluding portable  theatre  stnichires,  40-150'  di- 
ameters, for  interior  or  exterior  use;  s\Tichronous 
projection  system;  specially-devised  audience 
seating,  new  screen  materi.als,  six-channel  stereo- 
phonic sound  system,  etc. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion    Pictures:    A-Round   New    York    (N.Y. 
State  Pavihon,  N.Y,  World's  Fair.)  (New  listing). 

THIRTY-THREE   PRODUCTIONS,   INC. 

214  East  53rd  St.,  New  York,  N.Y. 
Phone:  421-63.30  A/C  212 

Date  of  Organization:  1963 

Jack  Fenimore.  President 

Kay  Fenimore,  Secretary-Treasurer 

Jules  .Schwerin,  Producer-Director 

Joan  Kuehl,  Supervising  Editor 
Services:  Motion  pictures  for  television,  sales 
training,  public  relations  and  industry.  Facili- 
ties: Cinematography  and  editing  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Wideiiing  Circle  (Con- 
tinental Can  Co.);  A  Green  Thumb  for  McCauhnj 
( Union  Fork  &  Hoe  Co. ) ;  Ready  on  the  Right 
(Speer  Cartridge  Co.);  Partners  in  Progress  (U. 
S.  PK-wood  Co.);  The  Future  Begins  iVow;  (Buick 
Div.,  General  Motors).  TV  Commerci.\ls  for: 
Hartford  National  Bank  (Wilson  Haight  & 
Welch);  U.S.O.  (D'Arcy  Adv.);  Humble  Oil 
(McCann  Erickson);  U.  S.  PlyAvood  (Kenyon  & 
Eckhardt);  NBC,  32  promotional  spots. 

TOMLIN   FILM  PRODUCTIONS,   INC. 
405  Lexington  Ave,,  New  York,  N.Y.  10017 
Phone:  oxford  70003  A/C  212 

Date  of  Organization:  1939 

Date  of  Incoiporation:  1946 

Fiederick  .A.  Tonilin,  Pre.wlent 

Carl  .A.  Tonil'n.  Vice-President 

Marv  D.  Tomlin.  Secretary-Treasurer 

Harr\'  L.  FKnn.  Sales  Manager 
Services:   Production  of  sales  promotion,  institu- 
tional,    and     industrial    motion     pictiues:     sound 
slidefilms,     wide-screen     slides     ;«id     filmstrips, 
stimdard   slides   and   filnistrips;    slide-motion   nic- 
hires.     Facilities:     Photographic     studios;     film 
editing  rooms;   tvvo    16mm/35nim   Oxberry   .Ani 
niation    stands;    16iiim    motion    picture    cameras 
RECENT      PRODUCTIONS      AND       SPONSORS 
Motion   Picti'hes;    Progrcis   Report    \'o.    1,   Pro 
iircss  Report  No.  2.  Value  Engineering   (Pratt  4 
Whihiey    Aircraft);    Sewing    Room    .Automatior 
(Singer  Co.);   The   Economics  of   Frozen    Food' 
(Gener.ll    Foods    Corp.,    Birds    Eve    Div.^;    Tin 
Extra  Effort  (J.  C.  Penny  Co.);  Seagrams  Christ 
nins  Packaging    (Seagiams  Co.).  WmE  Screen 
Stockholders     .\nnual     Report     (General     Food' 
Coip.);    My   Fair   Lady:    In   Store   Fall   Fa.<ihini 
Show  (Ladv  .Arrow  K  Si.inEKiLMS:  Spring  Luxurr 
Cushioned  Vinyl   (Congoleum-Naini,   Inc.):   T/ii 
.\meriean     Craftsman.     Forms    from    the     F.arti 
(The    .Americ;in    Cniftsnien's    CouiumI):    .\rt    Di 
rectors  .heard   Ltincheon    (Art   Dircx-tors   Club) 
Miracle    Hill    Schools     (Miracle    Hill     Schools^ 
1965  Challenge   (].  C.  Pennv  Co.);  Beauty  Res 
Sales  Meeting  (Simmons  Co.);  U.S.  Rubber  Mar 
keting     Presentation     (Miles    Saniuclsoii     N'assai 
Corp.);     NN'hite    Horse     Scx)tch     S;des     Meeting 
( Browne   \^inhiers ) . 
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BUSINESS   SCREEf 


TOPICS   PRESENTATION   SERVICE 

155  E.  44lli  St.,  New  York,  N.Y.  10017 

Phone:  OXford  7-6900    A  C  212 

Date  of  Organization:  1964 

PhiLp  C.  Lewis,  Director 

Edward  Cotiaiix,  Art  Direction 

Robert  A.  Liebson,  Research 
Sehvices:  Production  of  industrial  films  for  sales 
and  public  relations.  Facilities:  Art  and  research 
departments;   contract   arrangements   for  produc- 
tion scr\ices. 

RECENT      PRODUCTIONS       AND       SPONSORS 

.Slidefilm:  This  Business  of  Numbers  (Drug 
Topics).  Live  Present ation:  Here's  lloiv  (Na- 
tional Wholesale  Druggists  Association).  (New 
Company  organized  in  1964.) 

Training  Films,  Inc. 
150  W.  54th  Street,  New  York,  N.Y.  I00I9 
Phone:  CO  5-3520  A  C  212 
Date  of  Organization:  1948 
(See  complete  data  under  Cinema  Center  of 
New  York  listing,  this  section) 

TRYION   FILMS,   LTD. 

39  West  55th  St.,  New  York,  N.Y.  10019 

Phone:  JUdson  6-8810  A/C  212 

Date  of  Organization:  1963 

Tony  Pan.  President-Director 

Nf.  E.  Kinnan,  Vice-President  Production 

\.  Bloonifield,  Secretary-Treasurer 

Chuck  Pahna,  Supervising  Editor  in  charge 
of  Film  Completion 

Perry  Bagg,  Office  Manager 
Services:   Design,  create,  produce  indu.strial  and 
public  relations  films,  and  TV  commercials.  Fa- 
riLrriEs:   Executive,  production  offices;  editorial 
facilities. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictires:  To  Learn  to  Live  (Kennedy 
Child  Study  Center).  TV  Commercl\ls  for: 
Uallantine  (Wm.  Esty);  Ivory  Flakes  (Grey); 
Kodak  (J.  Walter  Thompson);  General  Electric 
(Maxon). 


TURTLETAUB  AND  MOSS: 
r\'  Commercials  for:  Marriage  Italian  Style 
(Embassy  Pictiures  Corp.);  Lockette  Hair  Rollers 
(Solo  Products).  Sales  Meetinc^s:  1964  Sunoco 
Salesman  and  Dealer  Meetings  (Sun  Oil  Co.); 
1964  Route  Managers'  Workshop,  1965  Vending 
Maiuigement  Seminar  (Pepsi-Cola  Co.);  1964 
International  Sales  Meeting  (Paramount  Pictures 
Corp. ) . 


TURTLETAUB  &  MOSS,   INC. 

145  East  49th  St.,  New  York,  N.Y.  10017 

Phone:  PLaza  2-2635  A/C  212 

D.Ue  of  Organization:  1961 
I      Jack  1.  Moss.  President,  Creative  Director 
\      Stanley  Turtletaub,  Vice-President,  Production 
Director 

Dorothy  Eckhardt.  Art  Director 

Prscilla  Young,  Executive  Assistant 
'Services:  Creative  scripts,  art,  recording,  direc- 
i  Hon  and  photography  for  shdefilms,  motion 
I  pictures,  sales  meetings,  live  presentations,  sem- 
'inars,  industrial  shows,  school  educational  pro- 
■  grams,  T\'  commercials,  theatrical  and  T\'  pro- 
ductions. Facilities:  Production  from  script^vrit- 
'ing  to  screening  and  direction  of  live  presenta- 
'  tions. 
1 

RECENT      PRODUCTIONS       AND      SPONSORS 
.Motion  Picnia;s:  Slop  '(m  and  Sell  'em,  Opcra- 
I  lion  Blitz,  The  Route  Manager's  Job.  1965  Shop- 
I  ping    Spree.    The    Economics    of    Vending,    The 
t Philosophy  of   Vending    (Pepsi-Cola  Co.);   Take 
jrtn  Extra  Step.  Time.  You're  in  the  Driver's  Seat 
if  Sun    Oil    Co.);    Anatomy    of   a    Coup,    Carroll 
\liaker  as  Harlow,  Joseph   E.   Levine  —  Intema- 
\iional  Showman,    Space   Age   Robinson    Crusoe; 
Exhibitor  Trailers  for  /;i  Harm's  Way,  The  Spy 
Who  Came  In  From  the  Cold.  The  Carpetbag- 
\iieTs.   Sylvia,   Judith,    Seconds,   Harlow,    Sons   of 
Katie  Elder,   The  Amorous  Adventures  of  Moll 
'Flatuiers,   Nevada   Smith,   etc.    (Paramount   Pic- 
tures   Corp.);    Marriage    Italian    Style    Theatre 
iTrailer    (Emba.ssy   Pictures   Corp.).    Slidefilms: 
^The  Complete  Call.  Vending,  Syrup  Selling  Plan 
I  (  Pepsi-Cola  Co. ) ;  Partners  for  Profit,  Sugar  Beet 
Contract  Presentaticm   (Empire  State  Sugar  Co.). 


15TH   PRODUCTION    REVIEW 


T.V.   GRAPHICS,   INC 
369  Lexington  Ave.,  New  York,  N.Y.  10017 
Phone:  TN  7-3330  AC  212 

Date  of  Organization:  1949 

Bernard  Hubiii,  President 

Lee  Blair,  Exec.  Vice-President  &  Treas. 

Sid  Cirieiihaus,  Vice-President  &  Prod.  Mgr. 

Louis  .Mehuned,  Vice-President  &  Sales  Mgr. 

Harold  \\ondsel.  Director,  Intlu.slrial  Sales 

Frank  Papp,  Producer-Director 

Ken  Walker,  Animation  Head 

Walter  Rogge,  Head  Editor 

Ted  Pahle.  Director  of  Photography 

Bob  Franz,  Werner  Koopman,  Special 
Effects,  Stop  Motion 
Services:  Conmiercial  production  for  advertising 
and    industry,    live    action,    rear   projection,    stop 
motion,    special   effects,    full   animation.    Facili- 
ties: Sound  stage,  7.5'  x  100';  stop  motion  stage; 
Mitchell    rear-screen    process    projector;     anima- 
tion and  art  department;  opticid  printing. 
RECENT       PRODUCTIONS       AND       SPONSORS 

.Motion  Pictures:  Strength  of  Alloys  (Interna- 
tional Nickel  Co.);  Metal  Crystals  in  Action 
(American  Society  for  Metals).  TV  Commer- 
cials for:  Winston  (WiUiiun  Esty);  Post  (Benton 
&  Bowles);  Arid  (Sullivan,  Stauffer,  Colwell  & 
Bayles);  Clairol  (Doyle,  Dane,  Bembach);  Blatz 
Beer  (Kenyon  &  Eckhardt). 

United  Film  &  Recording  Studios,  Inc. 
17  East  45fh  Street,  New  York,  N.Y.  10017 
Herbert  Rosen,  Eastern  Representative 
(See  complete  Usting  under  Chicago  area) 

UNITED  STATES   PRODUCTIONS,   INC. 

5  East  57th  Street,  New  York,  N.Y.  10022 

Phone:  PLaza  1-1710  A/C  212 

Date  of  Org.inization:  1952 

Francis  C.  Thayer,  President 

Alfred  C.  Butterfield,  Chairman 

Gilbert  Comte,  Supervi.iing  Producer 

Rosalie  B.  Steinberg.  Executive  .Vtsisiant 
.Services:  from  c<)ncepti(m  througli  printing  and 
distribution  for  theatrical,  television,  educational 
and  industrial  motion  pictures,  soimd  slidefilms. 
film  strips  and  T\'  commercials.  Facilities: 
Complete  35  and  16mm  production  facilities, 
color,  l>&w,  including  .sound  stage,  theatre,  cut- 
ting rooms  and  .animation  recording  studio. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pic:tihes:  The  Earth  and  the  S<a  Scries 
(Lamont  Geological  Obser\alory,  Columbia  Uni- 
versity); Population,  The  Problem  and  the  Prom- 
ise Series  (NETRC);  Frontiers  of  Astronomy 
Series  (.Americixn  Astronomical  Society);  Ameri- 
can Painting  Series  (National  Gallery  of  .Art); 
Welcome  to  Jordan  (World's  Fair  —  Hashemitc 
Kingdom  of  Jord.an);  American  Home  —  Where 
the  Action  Is  (American  Home  Magaziie). 

UNIVERSITY  FILMS,  INC. 
(William   P.   Gottlieb  Co.) 
Plaza  Hotel,  2  West  59th  St.,  New  Yoil, 

N.Y.  10019 
Phone:  PL  2.3.520  AC  212 
Date  of  Organization:  1949 
William  P.  Gottlieb.  PresideiU 
Walter  E.  Schaap.  Vice-President 
.\ida  Golt,  General  Manager 
Ed  Dahlin,  Art  Director 
Services:     Creation    and    production    o\    .sound 
slidefilms  and  filmstrips.  Speci.alists  in  educational 
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UNIVERSITY  FILMS: 
and  institutional  work,  .sales  promotion,  person- 
nel training,  business-sponsored  filmstrips  for 
school  distribution.  Counsel  on  all  pha.ses  of  audio- 
visual presentation.  Writing  and  pn)duction  of 
illustrated  Ix)oklets.  Facilities;  Research  and 
scriptwTitiiig  staff;  art  department,  photo  studio; 
rec-ording  and  projection  equipment. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Slidefilms:  Sights  and  Sounds  (Dept.  of  Health, 
Education  &  Welfare);  United  Nations  Today, 
Modem  .\rithmetic  (NlcGraw-Hill  Text  Films); 
Tactical  Point -to-Point  Communications  (Radio 
Engineering  Laboratories);  .Arf  />!/  Talented  Teen- 
agers (Scholastic  Magazines). 

VAN   PRAAG   PRODUCTIONS,   INC. 

KiOO  Broadway,  New  York,  NY.  10019 
Phone:  PL  7-2687  A/C  212 
Date  of  Organization:  Januar>',  1952 
Branch   Offices:    Michigan:    2301    Dime  BIdg., 
Detroit.  26.  Phone:  WOodward  2-4896.  Cal- 
ifornia:    1659    Wesfeni     .\ve..     HollvAvood. 
Phone:  HOllwood  2-2-341 
William  Van  Praag,  President 
Marc  S.  .Asch,  Executive  Vice-President 
Leon  Zimmerman,  Account  Producer 
Daniel  Karoff,  Production  Manager 
Rol)ert  Van  Praag,  Distribution 
Charles  Carrubba.  Editor 
Henry  Marcus,  General  Manager 
.Anita  M.  Palumbo.  Business  Manager 
Lois  Gray,  Accounting 
Services:   35mm  and   16mm  color,  b&w  motion 
pictures   for  commercial,   indu.strial,  educational, 
pronK)tiona!  presentations;  slidefilms  and  distribu- 
tion. FACiLrriES:   Sound  stage,  full  editing  facili- 
ties plus  vidicon  and  projection  closed  circ-uit  fa- 
cilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  Something  for  Mrs.  Gibbs 
(Pittsburgh  Plate  Glass  Co.);  Red  Circle  of 
Security  (U.S.  Rubber  Co.);  The  First  Fifty 
Years;  (H.  Marcus*  Co.);  Marrakech  (Morrocan 
Tourist  Bureau).  Slidefilms:  Sanforized  (San- 
forized Div.  of  Cluett.  Peabodv  &  Co. ) .  TV  Com- 
mercials for:  Alberto-Culver  Pmducts  (Comp- 
ton  .\dv.,  Inc);  Calgon;  .Alcoa  (Ketchum,  Mac- 
Leod &  Grove.  Inc.);  Chevrolet  Cars  (Campbell- 
Ewald);  Giant  Knick  Beer  (Jao)b  Rupjiert;  Gum- 
biimer-North,  Inc.);  Marathon  Oil  (Kenyon  & 
Eckhardt,  Inc.);  Plymouth  Cars  (N.  W.  Ayer  & 
Son,  Inc.);  Pure  Oil  (Leo  Burnett  Co..  Inc.); 
Ronzoni  Spaghetti  (Mogul.  Williams  &  Savior. 
Inc.);  Rubbermaid  (Ketchum.  MacLeon  &  Grove, 
Inc.  1 ;  United  .Air  Lines  (.N.  W.  Ayer  &  Son,  Inc.). 

VAVIN,   INC. 

(Video  and  \'isual  Infonnution  Films) 
236  East  46th  Street,  New  York,  N.Y.  10017 
Phone:  MUrray  Hill  2-4624  A  C  212 
D.ite  of  Incorporation:  1948 
Branch   Offices:    Paris:    72   Boiilev.ird   Ra.spail. 
I'.iris    \I.     Fr.anc-e,    Phone:     LITtre    99-61 
Mme.    Yvonne    Oberlin.    Manager.    Switzer- 
land: 31   Grande  Rue,  Geneva.  Switzerland. 
Phone:    26-21-27.   N.   Z.    Moreno,   V.   P.   h 
Manager. 
Riihard  de  Rocheiuont,  President,  Ch.  of  Bd 
Gerald  E  Weiler.  Exec.  Vice-President 
N.  Z.  Moreno,  Vice-President 
loseph  Stiiltz.  Vice-President 
Ruth  Teksmo,  Secretary.  Asst.  Trrasiirrr 
Services:   Production  of  documentary,  industrial, 
public   relations    and   travel   films    for   theatrical, 
non-theatrical    and    television    distribution.    Pro- 
duction   of    closed-circuit    telecasts.    FACiLrriM: 
Production  and  editorial  for  16  and  3.5mm  color, 
l)&w.  in  U.  S.  and  overseas.  (Cont'd) 


123 


^ 


NEW  YORK  PRODUCERS 


VAVIN  INCORPORATED: 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pitrinh-s:  Al  Home  in  Vraucc.  Tlif  \cw 
Face  of  Paris  (French  Covemnient  Tourist  Of- 
Fice):  The  Broken  Bote  Stonj  (American  Petro- 
leum Institute);  ilij-Watj  Simulator,  scries  (So- 
X)ny  Mobil  Oil  Co.,  Inc.);  Saturn  Rocket  Gantry, 
series  (American  Iron  &  Steel  Institute);  The 
School  Where  Fitness  Counts,  series  (Reader's 
Digest  Assn.). 


VIDEOTAPE   PRODUCTIONS,   INC. 

(Videotape  Center,  Subsidiary,  3M  Co.) 

101  West  67th  Street.  New  York.  N.Y.  10023 
Phone:  TR  3-5800  A  C  212 

Date  of  Organization:  1958 

John  B.  Lanigan,  Vice-President  &  General 
\fanager 

Herbert  W.  Hobler.  Vice-President, 
Production  Operator 

Thomas  Tausig.  Director  Profirani  Sales 

Charles  F.  Holden,  Production  Manager 
Services:  Production  of  TV  commercials,  indus- 
trial shows  and  programs.  FAriLiriES:  Three  fulK' 
Muipped  T\'  shidios;  two  satellite  studios:  mo- 
bile affiliates  throughout  the  U.S..  Canada.  Mex- 
ico and  Europe.  Creative,  production  and  engi- 
neering staff  r)f  o\or  100.  Ten  .\mpex  Videotape 
Recorders  including  auxilian.'  components.  Mar- 
roni  Mark  T\'  TV  cimeris.  .\mpex  BfiO  Compact 
Portable  videotape  recorders. 

tECENT      PRODUCTIONS      AND       SPONSORS 

Indistiuai,  Sho\\  Tm"i.s:  Gillette  Sairs  Mrct- 
infi:  Ohivmohilr  'fi.5  Introduction;  American  Air- 
lines AstrocMon  Program.  TV  CoMNfEnciAi  s 
For:  Revlon;  TTioni  McCan;  Proctor  &  Gamble; 
American  Cyanimid;  Lipton  Tea;  American  .'\ir- 
lines:  Bristol  Mvers. 


VISION   ASSOCIATES,   INC. 
B80  Fifth  Avenue,  New  York.  N.Y.  1001  <) 
Phone:  Circle  5  2611  A/C  212 

Date  of  Organization:  December,  1959 

Lee  R.  Bobker,  President 

Irving  L.  Oshman.  Vice-President 

Helen  R.  Krisft.  Vice-President 

Patricia  Philhps.  Production  Co-ordinator 
Services:  Producers  of  motion  pictures,  slide- 
films,  theatrical  :ind  television  programs.  FACn.i- 
TfES:  Offices,  screening  and  editing  rooms  and 
all  necessaPi'  facilities  for  production  of  film.  tape, 
theatrical  and  all  audio-visual  media. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pkic  his  As  n  Mutter  of  Fmt  (.\iTicri- 
can  Dental  Assn.):  The  Making  of  a  Doctor  (3). 
(Merck  Sharp  &  Dohme);  Automatic  Lariuuane 
Translation  (IBM):  To  the  Parly  of  Your  Choice 
(Cha.se  Manhattan  Bank);  Wings  to  Germantj 
(Pan  American  World  Airwavs);  Age  of  Science 
(3).  Our  Schools  Hare  Kept  Us  Free  (Xat'l.  Edu- 
nition  .\ss"n.);  To  Pick  a  JAfe  (American  Occupa- 
tional Tlierapy  .Assn.'l;  Governor  (Democratic 
State  Committee  of  M;iss.  1 ;  The  Information  Ex- 
plosion I  Projec-t  on  Inforin.ition  Processing  and 
IBM);  Challenge  of  Tomorrow  (RCA):  Tommy 
Knight.  A  Place  In  Learn,  Portrait  of  a  Commun- 
ity (McGraw-Hill  Book  Co.);  Art  of  Detection 
(Natl.  Tuberculosis  A.ssn.);  Commitment  to 
Freedom  (U.S.I.A.). 'IV  CoMMEiiriM,s  for:  Boys 
Clubs  of  America;  Girl  Scouts  of  the  U.S.A.;  Na- 
tional Education  Assn.;  National  Tuberculosis 
.\ss'n.;  Save  The  Children  Federation,  Inc.;  Camp 
Fire  Girls,  Inc.;  Visiting  Nurse  Service  of  New 
York.  Sales  Programs:  Chicago  Pneumatic  Tool 
Co.;  Endicott  Peabody  Campaign  for  Governor. 


VISUALSCOPE   INCORPORATED 
103  Park  Avenue,  New  York,  N.Y.  10017 
Phone:  MUrray  Hill  3-3513  A/C  212 
Date  of  Incorporation:  1955 
Robert  Ta\'lor,  President 
Manuel  Rey,  Exec.  Vice-Pres.,  Creative  Dir. 
Edu'ard  L.  Rasch,  Vice-President 
M;u-vin  Green,  Jr.,  Sales  ^^anager 

Services:  Audio-visual  presentations  including 
the  Visualscope  \vide  screen  slide  and  filmstrip 
presentations,  35mm  and  16mm  filmographs, 
35mm  and  16mm  live  action,  slides,  flipcharts, 
VuGraphs  and  spectaculars  staged  for  sales  meet- 
ings, sales  promotions  and  training,  pubhc  rela- 
tions, corporate  stockholders  meetings,  motiva- 
tional research  studies  and  technical  presenta- 
tions. F'acilities:  .\rt  department,  photographic 
studio,  staff  writer,  projection  equipment  ana  re- 
cording facilities.  Trained  personnel  for  staging 
and  projection  of  presentations. 

.VsStTRED  SaLEMAKERS  DIVISION 

IiA-  Zuckennan,  President 
Servic:f.s:  Pailicipatiou  meetings  designed  to 
teach  specific  communication  skills  in  sales,  sales 
management.  emplo>ee  relations,  etc.  Sales  and 
management  training  courses,  lx)th  centralized 
.md  decentralized.  Facilities:  Writing,  staging 
and  production  of  sales  and  management  meet- 
ings. 

Boh  Hills  Productions 

Robert  F.  Hills.  President 
Services:    Creation   and  personal  supervision   of 
industrial  shows  and  group-selling  presentations; 
consultant,   writer,   producer  and   narrator. 

RECENT      PRODUCTIONS      AND       SPONSORS 

.MoTio.v  PicTiRES:  You  &  Your  Pool  (Olin  Math- 
ieson);  The  Line  for  '65  (Van  Heusen).  Film- 
.sTiups:  Piping  Gas  with  Steel  (Koppers  Co.); 
How  to  Deal  icith  a  Wheel  (Conmiercial  Car 
Journal);  IBM  -  11.30  (IBM);  The  Name  You 
Know  (Heublein,  Inc.);  The  Line  for  '65  (Van 
Heusen);  Winning  Cards  (N.Y.  Life  Ins.  Co.); 
The  Old  Crow  (Nat'l.  Distillers).  Filmstrips, 
WroE  Screen:  Format  for  '65  (ABC-TV);  Men 
of  the  World  (Tme  Mag.-Fawcett  Pub.);  Wo- 
man's Day  (Woman's  Day  Mag.-Fawcett  Pub.); 
Bcrr  a\  it  Should  Be   (U.S.  Brewers  Assoc). 


VPI   INDUSTRIAL  PRODUCTIONS,   INC. 

321  West  44th  St.,  New  York,  N.Y. 
Phone:  JU  2-8082  A/C  212 

Gordon  Crowe.  President 
George  Tompldns,  Chairman  of  the  Board 
Shelley  Satin,  Executive  Vice-President 
George  Wagner,  Production  Manager 
Services:     Motion     pictures;     sound     slidefilms; 
live  industrial  shows.   Facilities:    Sound  stages, 
rclio:usal  studios,  photographic  studio;  equipment 
and  persomiel  for  motion  pictures  and  live  indus- 
trial shows. 

RECENT      PRODUCTIONS      AND       SPONSORS 

.Motion  Pictures:  The  Word  is  Out  (TWA); 
Your  Date  With  Light  (Better  Light,  Better 
Sight);  .50//i  Anniversary  —  First  Phone  Call 
(.\mer.  Tel.  &  Tcl.).  Slidefilms:  Calvert  Christ- 
mas Line  (Calvert  Distillers);  This  is  the  Year 
that  Is  (Natl  Distillers);  Miss  Colgate  100 
(Colgate-Palmolive).  Inihisthial  Shows:  Volk.i- 
wagen  '64  (Volkswagen):  Progress  thru  Facts 
(Nabisco);  Kleinert  Brealj  i  Show  (Kleinert 
Biibbi-r);  MacGregor  on  the  Miwe  (MacGregor 
Sportswear);  Magce  Carpet  Show  (Magee  Car- 
pet) ;  Ulica  Club  Beer  (Utica  Club). 


VPI   (VIDEO   PICTURES,   INC.) 

321  \\  est  44th  Street,  New  York,  N.Y.  10036 

Phone:  JU  2-8082  A/C  212 

Date  of  Organization:  1948 

Subsidian-  Companies:  California:  1515  N. 
Westerii  Ave.,  HolIy^vood  90027.  Phone: 
HO  6-8691  A/C  213.  Peck  Prior,  President. 
Illinois:  1822  Ridge  Ave.,  Evanston  60201. 
Phone:  273-3993  A/C  312.  Fred  Olson, 
President.  Georgia:  1140  Peachtree  St.,  .\t- 
lanta.  Phone:  873-2848  A/C  404.  Barton  C. 
I  shell,  Jr..  Sales  Representative. 

George  Tompkins,  President 

ShelcKin  B.  Satin,  Executive  Vice-President 

Robert  C.  Winkler,  Vice-Pre.'Hdent  & 

Executive  Producer 
Williiim  Huston,  Vice-President  & 

Sales  Manager 
Jim  Marshutz,  Vice-President  Sales 
Carl  Carbone,  Sales 

Dick  Feldman,  Vice-President,  Staff  Director 
Jack  Goodford,  Vice-President,  Staff  Director 
Ed  Kasper,  Board  Chairman  &  Staff  Director 
Leonard  Hirschfield.  Vice-President  & 

Staff  Director  —  Cameraman 
Dave  Kelmenson,  Larry  Elikann,  Alex  dePaoIa, 
Ted  Zarpas,  Max  Katz,  Staff  Directors 
.\kos  Farkas,  Staff  Cameraman 
Ted  Zacharv'.  Production  Manager 
Don  Shirley,  Jr.,  Art  Director 

Services:  Production,  editing,  print  .service  and 
storage  of  negatives;  industrial  service  and  op- 
ticals.  Facilities:  Film,  slides  :md  filmstrips  in 
N.Y.;  videotape  in  Illinois,  as  well  as  film. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pk  tires :  Announcement  (Chevrolet); 
.Series  (Alka-Seltzer);  America,  America  (Kel- 
loggs);  What  Babies  Dream  (Gerbers);  Candle- 
Light  (Tab). 


This  symbol,  appe;u"ing  over  a 
[iroducer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  reference 
data  appears  on  other  pages  of  tliis  15th  Annual 
Production  Review  issue. 


ROGER  WADE  PRODUCTIONS,   INC. 
16  West  46th  Street,  New  York,  N.Y.  10036 
Phone:  Circle  5-3040  A/C  212 
Date  of  Incorporation:  1946 

Roger  Wade,  President 

Florence  Hewitt,  Production  Co-ordinator 

Robert  Bravemian.  Director.  Motion  Picture 

Department 
.Martin  J.  Mclntyre,  Head,  Photographic 

Department 
Martin  J.  .Malley,  Client  Services 

Services:  Planning  and  production  of  live-action 
and  animated  motion  pichires.  sound  slidefilms 
(single  and  double  fr;uiie  fonnat),  VuGraphs. 
slides,  multi-media  systems  ,ind  materials.  Slide 
lamination.  Salesmate  programs.  Research  and 
development  in  specific-application  audio-visual 
o(iuipinent  and  presentation  materials.  Facil- 
ities; Studio  art  aepartnicnt;  editing;  darkrooms; 
Oxbenv-  16min-35mm  animation  stand;  special 
slide  and  shde-film  shooting  stands;  special  cam- 
eras and  copying  equipment;  slide-laminating 
equipment  machine  shop  and  electronics  shop. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Seagram  is  Climbing,  Ycar- 
Round  .-Kdverti.'iing  (Seagram  Distillers);  P/<7n 
of  a  Lifetime  (Nat'l.  Bank  of  Commerce);  The 
Mosi  Incredible  Challenge  (Radio  Liberty  Com- 
mittee): untitled  film  (SCI  Div.  of  Interpublic); 
.V.y.  World's  Fair  (TWA-Trans  World  Airlines). 
Slidefilms;  The  Universe  of  Control  (McGraw- 
Hill  Control  Engineering);  Business  Cruises 
(Moore-McComiack  Lines,  Inc.):  The  Tour  Talk- 
er (Amer.  Express  Co.);  Your  Markets  .Abroad 
(First  Natl.  City  Bank  of  N.Y.);  3  untitled  films 
(SCI  Div.  of  Inteqiublic).  Spectarama:  Multi- 
projector  attraction  at  the  American  Express  Pa- 
vilion of  the  New  York  World's  Fair.  Meeting 
Presentations:  Christmas  and  Spring  meetings 
for  Seagram  Distillers;  Ruberoid  Corp.;  Four 
Roses  Distillers. 
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BUSINESS   SCREEN 


ROBERT  WARNER   PRODUCTIONS 

7  East  78th  St.,  New  York,  N.Y.  10021 

Phone:  RH  4-7979  A/C  212 

Date  of  Organization:  1959 

Robert  Warner,  President 
Services:  Live,  film  and  tape  programs  and  com- 
mercials.  F.\ciLiTiES:    For  even'  type  of  photo- 
graphy, special  effecLs  and  editing. 
RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictubes:  series  of  five  films  (American 
Diabetes  Assn. ) . 

W  C  D,   INC. 
1600  Broadway,  New  York,  N.Y.  10019 
Phone:  Circle  7-1600  A/C  212 
Date  of  Organization:  1957 

Branch  Office:  California:  1041  N.  Formosa 
Ave.,  Hollywood  90046.  Phone:  HO  3-3113 
A/C   312.    Robert   Carlisle,   Jr.,    Supervisor. 

Robert  W.  Carlisle,  President 

Tom  Dunphy,  Executive  Vice-President 

Jack  L.  Lemmon,  Vice-President  in  Charge 

of  Sales 
Walter  Kullberg,  Secretary-Treasurer 
Morris  D.  Behrend,  Sales  Maruiger 
Rex  Cox,  Creative  Director,  Producer 
Michael  Stehney,  Producer,  Director 
Joel  Weisman,  Producer,  Director 
Services:  Facilities  and  staff  for  the  production 
of  all  tvpes  of  motion  pictures  including  theatri- 
cal,   industrial,    documentary,    television,    educa- 
tional, governmental.  F.\ciLmES:  New  York:  two 
large  air-condih'oned  studios,  Vt"  and  35mm  tape 
recording;    camera,    lighting    and    photographic 
equipment.    Casting,    editing    and    film    storage. 
Hollywood:    FuUy  equipped  sound  stages  avail- 
able in  HolK-wood;  extra  large  backlot;  existing 
set  elements  both  interior  and  exterior. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  At  the  Market  (N'.Y.  Stock 
Exchange);  Salamis,  How  They  Darxced  (Endi- 
cott-Johnson  Corp.;  Hicks  &  Greist,  Inc.);  Multi- 
Facturing  (Oarlock,  Inc;  Rumrill  Co.,  Inc.);  Sym- 
bol of  Humanity  (Amer.  Nat'l.  Red  Cross).  TV 
CoMMERCi.Ai.s  for:  Sunoco  Gasoline  (Wm.  Esty 
Co.,  Inc.);  Hazel  Bishop  Spun  Satin  (Daniel  fit 
Charles,  Inc.):  Oldsmobile  (D.  P.  Brother  &  Co. ) ; 
Plough,  Inc.  ( Lake-Spiro-Shurman,  Inc.):  Hart- 
ford Insurance  Group  (McCann-Marschalk  Co., 
Inc. ) ;  Carnation  Co.  ( Erwin  Wase>-,  Ruthrauff  & 
Ryan,  Inc.);  Goodyear  Tires  (Young  &  Rubicam, 
Inc.);  Salem  Cigarette  (Wm.  Esty  Co.,  Inc.); 
Crisoo  (Compton  Adv.,  Inc.);  Metracal  Liquid 
Diet  (Ogilvy,  Benson  &  Mather,  Inc.);  Crest 
Toothpaste  (Benton  &  Bowles,  Inc.);  Northern 
States  Power  Co.  (Campbell-Mithum,  Inc.),  and 
others. 

WEBB  ASSOCIATES 

50  East  50th  St.,  New  York,  N.Y. 

Phone:  PL  2-4664  A/C  212 

Date  of  Organization:  1964 

David  R.  Webb,  President 

John  Hoemle,  Vice-President 

Mark  Pike,  Secretary-Treasurer 
Services:    Creation   and   production    of    16   and 
35mni  sound  motion  pictures;  slidefilms.  Facili- 
ties:  Photographic   and  art  studio;   editing  and 
screening  departments. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictires:  Artiontteor,  Brnusttre  iChem- 
strand);  Shirts  by  Harper  (Harper).  Sltoefilms: 
We've  Cot  Her  (Ladies  Home  Journal).  S.\les 
Meeting:  Chem.strand  Corp. 


* 


Eli  Wheelock  Productions,  Inc. 
45  West  45th  Street,  New  York,  N.Y.  10036 
Phone:  JUdson  2  0441  A  C  212 

(Sec  complete  listing  under  Willard  Pictures. 
Inc.,  New  York  Cin't 
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Wilding   Inc. 
405  Park  Avenue,  New  York,  N.Y. 
Phone:  PLaza  9-0854  AC  212 

Leon  Kreger,  Vice-Presidertt 
William  Uskali,  Vice-President 
Don  Smith,  Vice-President 
Mel  London,  Executive  Producer 
(See  complete  hsting  under  Chicago  area) 

WILLARD  PICTURES,  INC. 
45  West  45th  Street,  New  York,  N.Y.  10036 
Phone:  JUdson  2-0430  A/C  212 
Date  of  Organization:  1932 
Studio:    (Editorial,  cutting,  projection,  record- 
ing,   animation)    .550    Fifth    Avenue,    New 
York,  N.Y. 
Subsidiary   Company:    Eli   WTieelock   Produc- 
tions,  Inc.,   45   West  45th   St.,   New   York, 
N.Y.    10036.    Phone:    JUdson    2-0441    A/C 
212. 
John  M.  Squiers,  Jr.,  President 
Da\-id  C.  Hessey.  Vice-President 
S.  H.  Childs,  Treasurer 
Frank  Brittain,  Charge  —  Production  Dept. 
Services:   Industrial,  medical,  educational,  sales 
and  job  training  motion  pictures  and  slidefilms; 
training  films  for  U.  S.  Armed  Forces  and  Gov- 
ernmental   agencies;    theatricals;    television    film 
shows  and  commercials.  FACiLmES:  Mitchell  NC 
cameras  and  camera-top  station  wagons,  portable 
generators,    field    sound    recording    instruments; 
pioneer   in   industry  techniques  and   equipment; 
color  production  in  East  and  South  .America  for 
theatrical  producers;  animation  department:  pro- 
jection and  cutting  rooms;  creative  staff. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictttres:  Cornell  1964,  (Cornell  Uni- 
versity); New  York  World's  Fair;  Creative  Coach- 
ing, 1965  (Eastman  Kodak  Co.);  Skiing  Down 
Under  (Qantas  Airlines);  Details.  Details! 
(Lederle  Laboratories  Div.);  Kenya  Mammology 
(.Mrs.  Wm.  J.  Morden  &  Y'ale  University);  Eregli 
Steel  (Koppers  Co.;  Westinghouse;  Blaw-Knox). 
Training  Films  for  the  Armed  Services  and  others. 


SEYMOUR  ZWEIBEL  PRODUCTIONS,   INC 
H  East  44th  Street.  New  York,  N.Y.  10017 
Phone:  Murray  Hill  2-4450  A/C  212 
Date  of  Organization:  1948 
SevTnour  Zweibel,  President 
Susan  Wayne,  Vice-President 
Services:  Production  of  35mm.  I6mm  and  8mm 
motion   pictures,   industrial    and   training;    soimd 
slidefilms;  stripfilms,  flipcharts;  slide  motion.  F.\- 
ciLrriES:  Still  studio;  sound  motion  picture  stage 
including    Cyc,    editing    .ind     recording.     (See 
Gotham  Film  Productions.) 

RECENT      PRODUCTIONS      AND       SPONSORS 

Sltoekilms:  Series  (J.  C.  Penny  Co.);  Film 
(Natl.  .Ass'n.  of  Credit  Management):  Series 
(W.  T.  Grant  Co.);  Film  (Dun  &  Rr.idstreet). 
Flifchart:  .Amer.  Tel.  &  Tel.  Co. 


Sound  Advice  for  the  Film  Buyer 

■jV  a  careful  study  of  the  prospective  pro- 
ducer's listing  te.xt  is  a  prerequisite  to  film 
buying.  See  the  pictures  listed  by  the  com- 
pany; note  the  nature  of  client  references. 
And  if  the  prospective  producer  i*n'(  listed 
in  these  pages  visit  his  facilities;  meet  per- 
manent staff  personnel  and  view  current 
pictures  identified  as  his  own  productions. 
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NEW     YORK 


Upper  New  York   State 
Metropolitan   Buffalo   Area 

ACADEMY-McLARTY   PRODUCTIONS,   INC. 

20-28  Mesmer  Street,  Buffalo,  N.Y.  14220 

Phone:  826-2800  A/C  716 

Date  of  Organiziition:  1934 

Date  of  Incorporation:  1959 

Franz  E.  Hartmann,  President 

Norman  B.  Ross,  Production  Sfanager 

Hal  E.  Lockwood.  Arf  Director 

Bud  Norton.  Animation  Artist 

William  T.  Clifford.  Writer-Director 

.\dolph  J.  .\dolfi, Cameraman 

James  J.  White,  Electrician 
Services:  A  comprehensive  film  sem'ce  from 
pre-planning  to  projection.  Specializing  in  16mm 
and  35mm  motion  pictures  for  sales  and  technical 
training,  public  relations,  education  and  goveni- 
ment.  Complete  filmstrip  department,  mass  slide 
duplicating,  TV  and  tneater  commercials.  Fa- 
ciLmES:  55'  X  30'  main  stage.  25'  x  2.5'  insert 
stage,  interlock  theater,  in-house  art  department 
complete  with  typography  and  photostat  capa- 
bility, four  editing  rooms,  carpenter  shop.  16mm- 
35mm  Arriflex,  Maurer,  B&H  cameras;  Houston 
crane.  Mole-Richardson  studio  lighting,  Color- 
Tran  location  lighting.  State-of-the-art  transistor- 
ized mixing  console  with  full  equalization  on  each 
channel,  automatic  ducker  circuits,  and  noiseless 
faders.  Magnasync  master  recorder,  3  Magn.i- 
s>Tic  selsvTi  interlocked  dubliers,  sync  location  re- 
corder, V4"  tape  recorders,  Maurer  optical  re- 
corder. Oxberry  animation  stand,  still  department 
and  dark-room,  music  libraries.  location  truck. 
Entire  staff  security  cleared  to  Secret. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pirrt-RES:  SCS-2fiA.\'  Solid  State  Tran-i- 
mitter;  S^S-26A.\'  Beam  Formation  (General 
Electric);  No  Dollars  to  Waste  (Corman-Rupp 
Co.);  Split-Second  Fastening  (Gregory  Indus- 
tries); 12.5  Years  of  Satui  &  Service  (Whitehead 
Bros.  Co.);  March  of  Materials  Technology  Vo/ 
H  (American  Societs-  for  Metals);  Walls  of  Metnl 
(National  .\ssn.  of  .\rchitechiral  Metal  Manu- 
facturers); Centerle-^s  Belt  Grinding  (Carbonin- 
dum  Co.);  .\ccess  (Hartman  Eng.  Co.);  Nuclear 
Safety  —  Personnel  Error  Prevention  (US..A.F.); 
Progress  Reports  (Sylvania  Electric);  Progress 
Report  (Birdair  Stnictures).  Slidefilms:  Trouble 
Shooting  Refrigeration  Systems;  Applied  Electric- 
ity —  Symbols;  Applied  Electricity  -  The  Circuit; 
Applied  Electricity  -  Single  Phase  Motors;  The 
Kay  —  .38CB;  Revolution  in  Rooftops  (Carrier 
Air  Conditioning  Co.);  Who's  Boss  Around  Here?; 
The  Big  Promotion  (Parker  Refrig.  Prod.  Div.  of 
Parker-Hannifin  Corp.);  Strength  in  Shape  (Steel 
Founders'  Societ>'  of  America).  T\'  Commercials 
for:  Carib  Beer;  Crystal  White  Rum;  Red  Seal 
Margarine;  Bermudez  Bisctiits;  Trinidad  &  Tobago 
Electricity  Commission;  Chief  Floor  Wax 
Simshade  Louvers;  Stem's  Nursery. 
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NEW  YORK  STATE 

Buffalo   Metropolitan   Area 

HOLLAND-WEGMAN    PRODUCTIONS,    INC. 


207  Dihiuurc  Amiuic,  Buffalo,  N.Y. 
Pl.onc:  S53-7411  A  C  716 


14202 


Date  of  Organization:  1952 

Date  of  Inc-orporation:  1962 

Edwaril  I    Wccinan.  President 

Sheldon  C   Holland.  Executive  Vice-President 

James  I.  Alliin.  Production  Manager 

Paul  C   Ent.  Director  of  Photographti 

John  \'.  Gates.  Cinematog.raphcr 

Zeb  \f .  Pike.  Senior  Writer  —  Director 

Richard  Yates.  Writer-Director 

John  E.  Biamov .  Art  Director 

Wilh'iun  F.  Nailos.  Studio  Manager 

James  C.  Linnan.  Chiej  Sound  Engineer 

Earl  .S.  RoweJl.  Laboratory  Manager 

Charles  W.  Wapier.  Jr.,  Account  Executive 

Rav-mond  J.  Murphy.  Jr..  Account  Executive 

Skuvicf-S:  Producers  of  motion  pictures  and 
sound  slidefilnis  fn)ni  original  research  and  con- 
c-ept  to  distribution.  Permanent  staff  of  25  to  plan, 
write  and  pnxluce  sales  promotion,  public  rela- 
tions, industrial,  educational,  fund-raising,  medi- 
cal and  scientific  films.  Producers  of  commercials 
and  s\-ndicated  programs  for  television,  including 
ston  lx)ards.  scripts,  animation  and  jingles.  Plan- 
ning and  production  of  national  sales  meetings  and 
pn>grams.  Facilitiks:  Completelv  integrated  film 
production  center.  50'  x  70'  x  34'  sound  stage;  2 
smaller  stiidios  for  sound  recording  and  insert 
shfKiting:  2  recording  and  mixing  rooms;  6  edit- 
ing rooms  with  Moviolas;  2  interlrxk:  screening 
rooms;  45-se  It  the;.ter;  Ifimm  and  35mm  blimped 
Mitchell  and  Arriflex  cameras;  Fearless  Panoram 
dollies  equiDped  with  W'orral  heads;  multi-chan- 
nel magnetic  film  recording  and  mixing  equip- 
ment: optical  film  recorders;  two  Va"  \mpex  re- 
corders: M-R  mike  boom  unth  Telefiinken  micro- 
phone; ai-t  .ind  animation  f;icilities.  including 
16mm  and  .35mm  Acme  animation  stand-  3  film 
inisic  libraries;  lalx)rator\-  for  processing  nega- 
tive and  rexcrsal.  printing  and  edgonuml)ering. 
»EC£NT  PROOUCTfONS  AND  SPONSORS 
\IoTiov  Pk.ti  nE.s:  Eire  Control;  1964  in  Review 
(Hell  .Aerosystems);  The  Good  Samaritan  (Cath- 
ihc  Charities):  Kitchen  Eresh  rCease  Commis- 
iary):  7/ir.vr  Too  (CommunitN-  Chest  of  Roches- 
er);  Poin^  Marking  Instrument  (General  Preci- 
sion.  Inc.):   Ro.Tr/   (H.K.ker  Chem.   Co.)-   Exeeu- 

'.?',,,['"'"'''  ^^"''-  ''^'^'■■'""  Rockefeller);  Small 
r",  J^*-  Lawrence  .Seawav  Dev.  Corp.)-  W/,l,r 
^ak  (.Scott  Aviation);  While  These  Things  Pa'^s 
State  Univ.  of  N'ew  York  ;it  Buffalo)-  This  ,\ 
Vrr^an:  Overshot;  Landfill  (Trojan  Di^•.  of  Y:dc 
It  Tmvne,  Inc.);  Surface  Appearances  (U.,S  Ruh- 
x-r  Co.):  P«r  Cluh  -  Nassau;  Xerox  in  Review 
n.  Employee  Orientation;  McColough  Report- 
(erox  in  Review  #2  (Xerox  Corp.);  Wrestling 
rom  the  And  (45  min.  weeklv  TV  show)  .Si  n.r- 
•ILMS:  .S;>(/r  (Carlxirun.lum  Co.);  Industrial  Av- 
>luat,„ns  (pro.ser  Mfg.  Co.);  The  Almost  Jii- 
■tiele  (Ntultiple  Sclerosis  National  Societ\  f)f 
Vestem  New  York);  Planned  Parenthood  (Plm- 
led  Parenthood  Eastern  League);  1964  Cam- 
mgn  (United  Fund  of  Buffalo).  TV  Commi  n- 
iM-s  for;  Bravo  Ma(  aroiu'  Co.;  Bi.ff.ilo  PhiJhar- 
nonic  Orchestra;  Cancer  Crusade;  Koch's  Brew- 
r\:  Lincoln-Rochester  Bank;  Marine  Tn.st  Co 
f  Western  New  York;  New  York  State  Electric 
[Gas  Corp.;  Niagari  Mohawk  Power  Corp - 
)liio  Federation  of  Chiropractic  Organi/,;ition' 
iich  Corp.;  Standard  Brewing  Co.;  United  Funcj 
f  Buffaki;  United  Appeal  of  Greater  Cleveland- 
nited  States  Information  Agcncv;  Wrestlinir 
;lub  of  Buffalo.  *" 


For  the  BEST  in  Film  Production  Sources 
Refer  to  These  Review  Pages  During  1965! 


FRANZ   EDSON   PRODUCTIONS 

24  Grist  Mill  Lane,  Halesite,  New  York 

Phone:  HAmilton  7-2545  A/C  516 

Date  of  Organization:  1961 

Franz  Edson,  Owner 
Services:  Production  of  documentar\ ,  technical 
and  scientific  motion  pictures  and  slidefilnis.  Also 
photographic  instnimentation  services:  memo  mo- 
tion, liigh-speed  motion  picture,  photogrammatic 
triangulation.  and  data  ;ind  instrumentation  re- 
cording. F.\c:iLiTiEs;  Production  facilities;  cam- 
eras, lights,  sound  recording  ;ind  editing  equip- 
ment. Animation  stand  and  high-speed  instru- 
mentation equipment. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Radiation  for  .Von  Destruc- 
tive Testing  (Norelco);  Cla.ssified  film  (Leesona 
M(x>s  Laboratories).  A-V  Prese.ntations  for: 
Bell  Lalx)ratories;  M(x)dy's  Investors  Service; 
Philips  Elechonic  Iiistruinent;  Pickering  &  Co.; 
Thos.  De  La  Rue;  Institute  of  High  Fidelity. 


Victor  Kayfetz  Productions,  Inc. 

1200  Westfall  Road,  Rochester,  N.Y. 
Phone:  CHapel  4-5164;  GReenfield  3.3000, 

e\t.  534 
Don  Lyon,  in  charge 
(See  complete  listing  under  New  Y'ork  City) 


NEW  JERSEY 

JOHN   BECK   ASSOCIATES,   INC. 

807  W.  Atlantic  Ave.,  Laurel  Springs, 

New  Jersey  08044 
Phone:  784-2500  A/C  609 

Date  of  Organization;  19,58 

Date  of  Incoqioration:  1961 

John  C.  Beck.  President 

Joseph  Bonaduce,  Director  of  Photography 
Sekvices;  16mm  live  and  animated  motion  pic- 
tures for  industry;  slidefilnis  and  slide  presenta- 
tions. Facilities:  16mm  cameras  and  editing 
equipment;  still  photograph)  equiiimeiit  and  stu- 
dio; photo  t>pe  setting  and  procluction  of  dia- 
zochrome  slides;  art  studio;  Slide  animation  by 
ineaiis  of  polarized  light;  hot  press  titles.  35mni 
slide  film  stand:  o\eihead  slicle  programs;  tape 
recording  and  Smin  magnetic  recording  facilities. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictihes:  Calling  Your  Punches;  Wou- 
iliiiul  World  of  Wiedcmatic;  Touch  of  Templa- 
iiuitioii;  Revolution  in  the  Sheet  Metal  Shop 
(  W'ic'deniann  Di\  .  of  Warner  Swasev  Co.);  Sail 
Water  Taffy  Story  ( iMaliiiger's) ;  High  Spied  Re- 
niitd  Stand;  Research;  Shaftless  Unuind  Stand 
(  Bcloit  Eastern);  No  Lost  Weekend  With  Ston- 
hard  (Stonhard  Co.). 


HENRY  CHARLES  MOTION  PICTURE  STUDIOS 
Phiinfield  .\vcnuc,  Edison,  N.J. 
Phone:  545-5104  A  C  201 

Dateof  Oig;inization:   19.50 

Date  of  Incorporation:   1961 

llciiiy  (Charles,  President 

jolin  H.  Dunnachie,  Vice-President 

llenr>  Meischer,  Secretary-Treastirer 

J.  Sims  .Murray,  Account  Executive 
SEnviCE,s:  Color  and  black  ^  wJiite  35inm.  Hi 
nini,  8mm,  motion  pictures;  I  Nnstrips,  slides.  s;iles 
presentations,  promotion  aiid  marketing  aids,  still 
photogr;inhy  in  color  and  black  &  white,  aerial 
.•rtills  and  motion  pictures,  artwork  and  training 
aids.  From  origin;il  research  and  S(  ript  to  release 
prints  and  distribution.  Motion  pichires  witli  for- 
eign language  scripts  ;ind  n:ni.itives.  Music  and 
effects  library.  Facilitiks:  Air-conditionecl  stu- 
dios, cutting  HKims,  darkrooms,  office.  ,30  seat 
theater  and  projection  booth.  Set  construction 
.111(1   rep:iir  shops.   Mobile  units  for  location  pro- 


HENRY    CHARLES    STUDIO: 

ductioii;  stage  and  Icx-ation  lighting  equipment, 
35mm,  16mm,  8mm  cameras,  projectors  and  edit- 
ing ec|uipment. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictihes;  Great  American  Insurance 
Companies  (Great  American  Insurance  Compa- 
nies); Information  Center  (State  of  New  Jersey); 
Sandoz  Pharmaceuticals  (Sandoz  Inc.);  Welcome 
to  New  Jersey  (New  Jersev  Resort  Assn.).  Slide- 
film:  Netc  Good  Ncighhor  Award  Winners 
(New  Jerse\-  Business  Magazine). 

WILLIAM   FELD   PRODUCTIONS 

231  Sluyvesant  Ave.,  Lyndhurst,  New  Jersey 

Phone:  933-2440  A/C  201 

Date  of  Organization:  1962 

William  Feld.  President 

Samuel  Feld,  Business  Manager 

Dave  Strauss,  Sa7c.v  Manager 

Judy  Kessler,  Gerd  Frost,  Art  Direction 

Services:  Meeting  presentations,  animated  slides, 
slidefilm.s,  slide  presentations,  animation,  over- 
head slide  presentations,  visual  aicLs,  art  ser\-ice. 
Facilities:  Art,  studio,  cameras,  animation  stand, 
etc. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Overhead  Slide  Presentations:  The  Erostop 
Concept  (Frostop  Corp.);  Annual  Report  (N.J. 
Bell  Telephone  Co.).  Busine.ss  Meetings:  Toy- 
masier  (TovTnaster  Corp.);  Erostop  (Frostop- 
Cormoley).  Slidefilm:  1964  Report  (N.J.  Bell 
Telephone  Co.).  TV  Commercial  for:  Treet 
Beverage  Co.  (Manchester  Organizations). 

FIORE   FILMS 

128  Mallory  Avenue,  Jersey  City  4,  N.J. 

Phone:  HEnderson  2-4474  A/C  201 

Date  of  Organization:  1951 

Branch  Office:  354  West  45th  Street,  New  York 
19,  N.Y.  Phone:  DIgby  9-0845  A/C  212. 
John  Critelli,  Exec,  in  charge. 

Al  Fiore,  Production 

Bessie  V.  Fiore,  Executive  Director 

John   .\.   Critelli,   Photography  &   Sound 

Gkiria  M'itterschein,  Distribution 
Services:  35niiii  and  16niin  educational  ;uid  iUk- 
umentar\',  public  senice  films,  Ij&w  or  color, 
for  inclustr\'.  TV,  public  relations,  religious  and 
civic  organi-zations.  Sound  slidefilnis;  animation; 
TV  commercials.  Facilities:  35niin  and  16mm 
filming  and  editing  etiuipmcut,  45'  x  90'  sound 
stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  Pi(  TiHEs;  Drier  Rottomlunds  (Riegel 
Textile  Corp.);  1-2-3  Pop  (Sirco  Products,  Inc.); 
Cooking  in  Hi-Speed  (Charles  Yancy  &  .\ssoc.): 
Eoam  Bonding  (Perma-Foam.  Inc.);  Ham  — 
Thru  Thi(k  and  Thin  (C;ui  Meat  Corp.). 


ON   FILM 
33  ^^'ithersp^»on  Street,  Princeton,  N.J. 
Phone:  \\  Aliuit  1-7800  AC  609 

D.ite  of  Organiz.ition:   1951 

Branch  Office:   625  West  42nd  St.,  New  York 
Cit>    10036.  Phone:   LW  4-3050;  A/C  212. 
Morton       Schaps,       Vice-President,       Sales; 
Charles    Bemant.    Edward    L.    Lawson,    In- 
dustrial Sales. 
Hoberl  Bell.  Pnsident 
!■  rcdcric  k  K.  Johnston.  Jr..  Trea.turer 
i  i;u\    W:ucl,  Director  of  Research  &  Devel. 
William  J.  West.  Sr..  Secretary 
.Arthur  SiKerberg,  Budget  Director 
Carlo   .Arcamone,   Conrad   Greenberg,   Editor.^ 
Francis   Ii-win.   I'inishing  &   Print   Super. 
Hugh   Johnston.    Mar\    1.    I-".urle\'.    Ruth    .-^iina 
Karen.  Producers 
Seh\  K  Es:    Creation,    production    .ind   distribution 
of    motion    pictures,    sound    slidefilnis    and    TV 
commercials    for    industr>',    goNernment,    agricul- 
ture   and    television.    Public    relations,    .sales   pro- 
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BUSINESS    SCREEN 


ON   FILM:   CONTINUED 

motion,  spetial  purpose,  nieichaiidisiiig,  medical 
and  trainiiiK  films.  Facilities:  16nim  and  35nim 
cameras,  5500  .sq.  ft.  sound  stage,  animation 
stand  and  camera,  magnetic  recorders,  art  de- 
partment, staff  writers,  directors  and  editors. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Fkti  his:  Mi  (ulaiiltinds  (New  Jer.se\' 
Tercentennar>- ) :  U.S.  Royal  Master  (U.S.  Rub- 
her  Co.);  Rutfiers  (Rutgers,  The  State  Univ.); 
Choices  (.\luminum  Co.  of  America);  Thonui.t 
Collator.^  (Thomas  Collator  Co.).  T\'  CoMMicn- 
ci\LS  for:  John.son  i<  Johnson  (Y&R);  Hone>'\vell 
Computers  (BBD&O);  U.  S.  Dept.  of  Health, 
Educ.  &  Welfare;  Koehler  Beer  (Lando  Adv.); 
U.S.  Steel;  Arm.strong  Montina  (BBD&O);  Ram- 
bler (Geyer,  .\lore\  &  Ballard);  Hartford  In- 
surance Co.  (McCann-Marschalk);  P  &  G  (Comp- 
ton);  C-3  Cold  Cough  Capsules  (Foote,  Cone  & 
Belding);  Nabisc-o  (McCann-Erick.son);  Preen 
Floor  \Va.x  (Chas.  W.  Hoyt);  ZBT  Baby  Powder 
(Cummingham  &  Walsh);  General  Foods;  Chef 
Boy-Ar-Dee  (Y&R);  Westiiighouse  (McCann- 
Erickson);  Polident  (Grex);  Parsons'  Ammonia 
(Foote,  Cone  &  Belding);  Welch  Candy  (Chinirg 
&  Cainis). 

SAMUEL  L.   SCHULMAN   PRODUCTIONS,   INC. 
F,  O.  Box  1794,  Trenton,  New  Jersey 
Phone:  396-6913  A  C  609 

Date  of  Organization:  1929 

Date  of  Incorporation:  19.55 

S.  L.  Schulman,  President 

Mrs.  C.  V.  Marshall,  Vice-President 

Eileen  B.  Schulman,  Secretartj'Treasurcr 
Services:   Complete   16  and  35nun  motion  pic- 
ture productions.   Fac:ilities:   Complete  produc- 
tion facilities;  sound  recording;  art;  music;  .sound 
effects;  color-correct  prints. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictihes:  A.sbunj  Park,  \.}.  (.Asbury 
Park  Chamber  of  Commerce);  Making  Lamina- 
tion Dies;  Precision  Mold  Making  (Ex-Cell-O 
Corp.);  Jamaica  On  The  Marc/i-Remake  (Ja- 
maica Ind.  Dev.  Corp. ) ;  Lancaster  County  Her- 
itage (Penna.  Dutch  Tourist  Board). 


DISTRICT  OF  COLUMBIA 


* 


CREATIVE  ARTS  STUDIO,   INC. 
814  H  Street,  N.W.,  Washington,  D.  C,  20001 
Phone:  737-0302    A  C  202 
Date  of  Incorporation :  1942 
Milton  R.  Tiiislev,  President 
Phillip  G.  Amest.  Vice-President 
William  Watson,  Treasnirer 
Nick  .Amos,  Executive  Producer 
William  DeLa  N'ergne,  Producer! Writer 
Edward   C.    Santelmann,    Director,   Animation 
Bela   Orban,    Director.   Animation   Camera 
Louis  Bera,  Director,  Quality  Control 

Services:  Animation,  live  action,  and  still  pho- 
tography; commercial,  training,  educational  and 
informational  motion  pictures,  TV  commercials, 
filmstrips,  slides  and  hot  press  titles;  design,  art, 
and  production  staffs.  pAfiLiTiES:  16mm  and 
35mni  live  action  production  units,  Oxbern,'  ani- 
mation stand,  fihnstrip  mu\  title  stands,  editorial 
facilities,  film  distribution  programs,  research  ;uid 
writing  staff. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictihes:  For  Children  Because  We 
Care;  To  Strengthen  Science  Education  (U.S. 
Public  Health  Serxicc);  Pla.siics  Research  &  De- 
opment  -  1964  (Reynolds  Metals  Co.);  Ad- 
vanced Aerial  Fire  Support  Si/stem  (U.S.  Army 
Materiel  Command);  Ilandline  Gear  for  Sub- 
marine-Laid Mines  (U.S.  Xav;d  Mine  Engineer- 
ing Facility);  World's  Fair  Education  Shorts  (9) 


15TH    PRODUCTION    REVIEW 


CREATIVE  ARTS  STUDIO: 

(Federal  Pavilion,  Office  of  Education);  Win- 
dow to  the  Universe  (National  Science  Founda- 
tion —  W.  Va.  Pavilion,  World's  Fair).  Slide- 
KiLMs:  Reynolon  (Re\Tiolds  Metals  Co.);  The 
Career  Man;  Slalislies  of  Income  (Internal  Rev- 
enue Sei-vice);  )u.st  One  in  a  Crowd— 6-part  series 
(U.S.  Public  Health  Health  Service);  Benefit 
Rights  (States  of  .\laska,  Montana,  Nevada  & 
Virginia).  TV  Commercials  for:  The  Solarine 
Co.  (Joseph  Katz  Agency);  The  Evening  Star 
Co.  (K;il  Fhrlich  &  Merrick);  Chase  M.mhattan 
Bank  (Compton  .\dv.  Agency);  Equitable  Tmst 
Co,  (Vansant,  Dugdale  &  Co.);  Fed.  Hous.  Adm. 


The  Jam  Handy  Organization,  Inc. 
Washington,   D.   C.    Representatives 

Rt.  1,  Box  3.30  O.iktou,  V.i.  Pli.me:  DUnkirk 
5-9684,  Ilairv  W.  Watts;  Suite  534.  Davis 
Bldg.,  1629  k  St.,  N.W.,  Joseph  VV.  Philipp- 
bar;  1724  Connecticut  .\ve.,  N.VV.,  Phone: 
ADains  2-3637,  Harn.  A.  Carragher. 
(See  complete  listing  under  Detroit  area) 


Mottco  Associates,  Inc. 
8400  Wisconsin  Ave.,  Washington,  D.C.  20014 
Phone:  656-5240  A  C  301 
Lowr\   N.  Coe,  Jr.,  Clifford  Peac-ock,  V.  P.'s. 
(See  complete  listing  under  Chicago  area) 


MRC   Films 

(A  DIv.  of  McLaughlin  Research  Corp.) 

1110  Thirteenth  St.,  N.\\  ..  Washington,  D.C. 

Phone:  STerling  .30986  A  C  202 

(See  complete  li.sting  under  New  York  City) 

NORWOOD   STUDIOS,   INC. 
926  New  Jersey  Avenue,  N.W.,  Washington, 

D.C.  20001 
Phone:  District  7-2992    A/C  202 
Date  of  Organization:  1951 

Philip  Martin,  President 

Thomas   H.    Burrowes,   Vice  President.   Treas. 

I'rank  Nastick,  Vice  President,  Secretary 

Werner  Sclumiaiui,  Vice  Pres.,  Production 

Lewis  Baer,  Vice  President,  Producer  Govern- 
ment Projects 

Ralph    Colletf,    Vice   President.    Director   of 
S'orwood  Films 

Pinckney   Ridgell,   Director  of  Photography 

V.    Buddy   Renfro,   As.sl.,   Production   Dept. 

William  Stunn,  Animation  Director 

Don   McConniek.  Head.  Graphics  Dept. 

Mike  Ritter,  Editorial  Dept. 

Phil  Spieller,  Sound  Dept. 

John  Muipln  ,  Gri;;  Dept. 
Services:  Complete  production,  including  script 
writing,  stop,'  board,  somid  recording,  animation, 
editorial,  original  music,  set  design  and  construc- 
tion, photography,  promotion,  advertising,  dis- 
tribution. Films  for  science,  government,  indus- 
tr>-,  labor,  educational,  medicine,  and  religion,  for 
tlieatrical.  non-theatrical,  and  TV  use.  Also  slide- 
films.  Fac:ilith:s:  Sound  stage;  16mm  and  35mm 
.Mitchell.  .Arriflex  and  Cine  Special  cameras,  16- 
mni  ;uid  35mm  projection,  16mm  and  35mm 
Moviolas,  .'\mpex  and  Magnas\iic  recorders.  Ox- 
berr>-  animation  equipment,  lighting,  grip,  gener- 
ator and  transportation  equipment.  Screening 
room;  theater  projection  room,  editing  rooms; 
sound  and  music  libraries.  Film  storage  capacity 
,  if  24,000  000  feet. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PirTinEs:  .A  Step  In  the  Right  Direc- 
tion; Aiialion  Medical  Examiner  (Feder.il  Avi- 
ation .Agency);  The  Common  Denomiiuitor  (Na- 
tional  .Society  of  Professional   Engineers);   Map- 
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MIDDLE     ATLANTIC 


NORWOOD  STUDIOS: 
ping  Libya  (U.S.  Anny);  Surgical  Terhnitiue.s; 
Dental  Care;  Selective  ReenlLstment;  Small  Busi- 
ness and  The  Air  Force  (U.S.A.F.);  SImpe  of 
Things  To  Come  ( National  .Acn)nautics  and  Space 
.Agencv);  Gim.v  In  Vot/r  Home;  Fire  Arms  Safety 
(N.itional  Rifle  Assn.);  Titan  III  (Dept.  of  De- 
fense); Variable  Depth  Sonar;  Pitch  Propellers; 
Blade  Maintenance;  Serving  America  M  A  Wom- 
an Marine  (U.S.  Navy);  Georgetown  Univer- 
.sity  (Georgetown  Univ.).  Slidehlms;  U.  S. 
Army;  U.S.A.F.;  Veterans  .Administration.  T\' 
Co.mmehcials  for:  National  Wildlife  Federation; 
Wiishington  Post;  Manchester  Agency. 

PARAGON    PRODUCTIONS 

2930  .M  Street,  N.W.,  W  a•.l.in^;ton,  D.C.  20007 

Phone:  333-32.52  A  C  202 

Date  of  Organization:  1956 

W.   B.   H.   Legg,  Jr..  President-Exec.  Prod. 

Frances  R.   -Millington.   Production  Dir. 

Joseph  P.  Devito,  Director  of  Photography 

Susan  F.  Navairo,  .Art  &  .\nimation  Dir. 

Barbara  R.  Blair,  Writer-Script  Editor 
Sebvkes:  Educational,  industrial,  infonnational. 
technical  and  commercial  16mm  motion  picture 
production,  televisiim  commercials;  Foro-Mo- 
tion,  animation,  live  action.  Facilitii-s:  Facili- 
ties for  Ifimm  motion  picture  .wd  television  com- 
mercial productions. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pktires:  Your  Griiiance  Procedure 
(NaHonal  Assn.  of  Letter  Carriers);  Lighten 
That  Word  Load  (Cooke  Eng.  Co.);  Waves  of 
the  Universe  (National  Science  Foundation); 
School  For  Scoundrels  (Com  Industries  Re.search 
Foundation  &  U.S.  Dept.  of  Agriculture);  Com 
In  Our  Lives  (Com  Industries  Research  F<ninda- 
tion);  The  Cu.slcr  Chanml  Wing  (Custer  Chan- 
nel Wing  Corp);  McLean  Center  (Research  An- 
alv.sis  Corp.);  Maryland  Rootn  (Prince  fieorge's 
Countv  Librar\);  Meastire  Your  Mattress  Month 
(National  Assn.  of  Bedding  Manufacturers); 
Guide  to  Successjul  Conventions  (CoinentKin 
Liaison  Committee).  TV  Commehcl\us  for:  Rose- 
croft  Racewav  (Earle  Palmer  Bmwn  &  Assoc  ); 
Capital  Plaza  Center  Annivers.ir>  (Doug  Bailey 
Adv  Agencv):  Melart  lewelers  (CBA  .Vssoc.); 
The  Booterv  (Himelfarb  Adv.):  Com  Dr>ing 
MetlKKls  Com  Industries  Rese;irch  Foundation  - 
U  S  Dept.  of  Agriculture;  Columbia  Lighthouse 
for  the  Blind;  Custer  Channel  Wing  Corp.  (Wash- 
ington Representation).  

POTOMAC   FILAAS,  INC. 

1536  Connecticut  Ave..  Washington  36.  D.C. 

Phone:  667-7094  A/C  202 

Date  of  Incoqwration:   Ottober,  1959 

Nicholas  C.  Read.  President 

Marian  B.  Shank.  Secretary-Treasurer 
Services:  Film  production  -  documentar>-.  pnb- 
iice    service,    educational,    scientific.    F.vciliths; 
Offices,  studio,  editing  facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pktt  iu-s:  Headed  For  Work  '  Pnbli<' 
Aff.airs  Committee  -  NIMH  Gr.-mt);  .\/.v.«om: 
Mea.slcs  (Merck  Sharp  &  Dohme  ;  ^)'rlc<"ne  To 
Work  (North  CaroUna  Film  Board);  Peo;./rU/.o 
Care  (National  Assn.  for  Ment.il  Health  -  NIMH 
Gr;mt);  Right  From  the  Sf«rt  (Public  Affairs 
Committee  for  Mar>land  State  Dept.  of  He.ilthV 


* 


Carl  Ragsdale  Associates,  Inc. 
1500  Massachusetts  Avenue,  N.W..  Suite  741, 

WashinRton,  D.  C. 
Phone:  332-6211  A  C  202 
(See  complete  listing  under  New  York  City) 
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Sun  Dial  Films 
1300  Massachusetts  Avenue,  N.W.,  Suite  741, 

Washington,  D.C. 
Phone:  332-6211     A  C  202 
( '.trl  \'.  Ragsdale,  Pra-Ulcnt 
Xiik  Amos,  Vice  President  in  charge 
See  complete  listing  under  Xew  York  Cit>') 

United  Film  &  Recording  Studios,  Inc. 

42.5    13th    St..    N.W..    \\  asliingtou.   D.C. 
Robert    Pfeifle,    Washington    Representative 
(See  ctimplete  hsting  under  Chicago  area) 

ASHINGTON    VIDEO    PRODUCTIONS,    INC. 

24  F  Street.  NW,  Washington.  D.C.  20001 
Phone:  LI  6-1300    A/C  202 
Date  of  Organization;  1948 
George  F.  Johnston.  President  and  Producer 
;rvices:    Production,   including  planning,   crea- 
e  writing,  original  music,  set  design  and  con- 
iiction,    photography,    promotion,    advertising, 
stribution;   films  for  goveniment,   industry,   la- 
ir,  education,   science,   medicine,   .and  religion; 
r  theatrical,  non-theatrical,  and  T\'  use.  F.acili- 
t.s:    Large    stage,    lighting,    grip    and    camera 
luipment   for    16    and    35mm    production. 

ECENT      PRODUCTIONS      AND       SPONSORS 

OTiON  PicTinES:  Doun  Will  Be  Toriiorrotc 
.'.S.  Dept.  of  Interior  —  National  Park  Ser\ice): 
icromct ceroid  Mcastirement  Capsule  (Fairchild- 
iller  Corp.);  Tomorrow  It  Will  Rain  (.\.\SA- 
oddard  Space  Flight  Center);  Chilton  (Chilton 
3.);  Conscil  International  (Dept.  of  Defense). 


Washington,   D.  C.   Environs 

Atlas  Film  Corporation 
408  Rucker  Place,  Alexandria,  Va. 
Phone:   OVerlook  3-l.'52.5     AC  703 
R.  C.  Barrett,  in  cliarge 
(See  complete  listing  under  Chicago  area) 

LOGOS  TELEPRODUCTION  CENTER 

3620  S.  27th  Street,  Arlington,  Va. 

Phone:  671-1300 

Date  of  Organization:  1962 

.\lar\in  E.  Singleton,  President 

M.  E.  Chaney,  Vice  Pres.  &  Cen.  Mgr. 

Charles   F.   Riley,   Vice  President.   Sales 

Frank  Thompson,  Chief  Engineer 

Bob  Day,  Production  Alaruiger 
EBvicES:   Television  production   in  monochrome 

color.  Studio  &  mobile;  scripting,  direction,  art 
ipervision,  editing;  video  tape  recording  and 
ipc-fo-film  transfer  in  monochrome  &  color; 
jmmer^als,  programs,  documentaries  and  train- 
ig   films.    Facilities:    4    %ideo   tape    recorders; 

Marconi  414-inch  cameras;  2  RCA  tk41-C  color 
imeras;  Editec;  Chroma-key;  Animation;  2  mo- 
ile  imiLs;  color  &  monochrome  film  recorders; 
jecial  effects;  6000  sq.  ft.  studio;  full  prodnc- 
on  staff. 

ECINT      PRODUCTIONS      AND       SPONSORS 

'iDEOTAi'K  Ri;c()iiniNGS;  Sparc  -  Mau'\  Cicat  Ad- 
enture  -  series;  What  Makes  A  Rochet  Go 
N.A.S.A.);  At  Issue  (\  F.T.R.C).  Ci.oskd-cir- 
urr  TV:  FAA  Shareholders  Meeting  (F..'V.A.) 
V  Co.MMEnciAis  for:  Coca  Cola  (Cargill,  Wil- 
)n,  .Acree);  State  Phmters  Hank  (Eastern  Ad- 
ertising);   Smith    Douglass    (Chesapeake   Adv.). 


MARYLAND 

HALLMARK  FILMS  and  RECORDINGS,   INC. 
1311    E.    North   Ave.,    Baltimore,   Md.   21213 
Phone:  \E  7-3316     A/C  301 

Date  of  Incorporation;   1960 

.\Ia.\\vell  Brecher,  President 

Beatrice  Canter,  Vice-President 

Horace  J.  Elias,  Producer-Director 

Eniest  Barger,  Jr.,  Art  &  Animation 

Kenneth  Smijewski,  Editor 

Louis  .Mills,  Sound  Dejyi. 
Services:  Motion  pictures,  sound  slidefilms, 
filmographs,  kine.scopes,  air  checks,  medical 
teaching  films.  TV  commercials.  Facilities; 
Sound  stage,  35  &  Ifimm  -Auricon,  Bell  &  Howell, 
Arriflex  cameras,  editorial  rooms,  Moviolas,  16 
&  35mm  projection,  animation  stand,  Ifimm  sntic 
&  Vi"  Ranger  recorders.  Puppet  stage,  location 
truck. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures;  Miracle  in  Clcn  Burnie  (An- 
gels Haven  Inc.);  Delaijrd  journey  (Dept.  of 
Mental  Hygiene);  The  President  in  Baltiviore 
(Democratic  Campaign  Committee);  Personal 
Appearance  -  Nan  Wynn  (American  Cancer 
Societ\');  Wellenstein  Conducts  (Peabody  Insti- 
tute). 

MILNER-FENWICK,   INC. 

3800  Liberty  Heights,  Baltimore,  Md.   21213 
Phones:  MOhawk  4-4221;  ST  3-4650  AC  301 

Date  of  Incorporation:  1956 

Er\'in  M.  Milner,  President 

Robert  T.  Fenwick,  Vice-President 

Edward  F.  Hopper,  General  Manager 
Services:  Scripts,  story  boards,  live  photography, 
animation,  industrial  exhibits,  sales  presentations, 
editing,  opticals.  Facilities:  Sound  stage,  mobile 
studio  van  with  Moviola  dolly,  16-35mm  equip- 
ment; live  &  animation  optical  camera,  360° 
anim.ition  stand.  All  services  and  equipment  for 
rent. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  O'er  Tlie  Ramparts  We 
Watched  (U.S.  Rubber  Co.);  The  Universe  With- 
in (U.S.A.F.);  Your  Alliance  for  Progress 
(U.S.I.A.):  In  Congress  Assembled  (Anned 
Forces  I.  &  E.);  This  is  Picatinny  Arsenal  (Pica- 
tinny  Arsenal);  Our  Union  Comes  of  Age  (In- 
ternational Chemical  Workers  Union);  The  Air- 
way Route  System  (F.A.A.);  Sound  from  the  Sea 
(Naval  Ordnance  Laboratory);  Damage  Control 
&  Fire  Protection  (U.S.  Navy);  The  Charlie 
Smith  Story  (Social  Security  Administration).  TV 
Commercials  for;  N.  C.  National  Bank  (Cargill, 
Wilson  &  Acree);  News-American;  National  Brew- 
ing Co.  (W.  B.  Doner  &  Co.);  WBAL-TV;  Amer- 
ican FinaiK-e  System  (Kal,  Ehrlich  &  Merrick); 
A.  H.  Robins  fb. 


* 


Jerry  Fairbanks  Productions 
43,52  N.  Henderson  Rd.,  Arlinghin,  Va.  22203 
Phone:  Jackson  2-8702 

Col.  Richard  R.  Fender  (Ret.),  Representative 
(See   listing  under   Los   Angeles   area) 


VIRGINIA 

FINLEY  FILMS 

3428  Mansfield  Road,  Falls  Church,  Va.  22041 

Phone:  481-7700    A/C  703 

Date  of  Organizaticm:  1955 

Stuart  Finlcy,  Partner-Producer 

Theodore  Jones,  Partner-Editorial 

Ralph  Burgin,  Parttier-Wrilcr 
Services:  Motion  jiicture  production;  television 
film  and  spot  production;  film-public  relations 
seivices;  film  distribution.  Facilities:  no  data. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picture.s:  Time  Is  For  Taking  (North- 
cm  Virginia  Assn.  for  Retarded  Children);  The 
CrealrsI  Gift  (United  C;ivers  Fund);  The  Better 
Way  (Combined  Federal  Campaign);  The  Green 
City  (Conservation  Roundtable);  Oopsl  .  .  .  or 
llow  Did  Broad-Shoulders  Pollute  the  River? 
(Ohio   River  Valley   Water  Sanitation   Comm.). 


HAYCOX  PHOTORAMIC,  INC. 
1,531    Eariy    Street,    Norfolk.    Va.    2.3.502 
Phone:8.3.5-1911     A  C  703 
Date  of  Organization:   1956 

George  Banks  Haycox,  President 

Robert  V.  Fishbeck,  Vice-President 

James  E.  Mays.  Director  of  Scripts 

Ernie  B.  Hamblin.  Dir..  Motion  Picture  Die. 

W.  L.  Dove,  Productitm  Manager 

Maurice  Jackson,  Cmdr.  U.S.N.  Ret., 

Medical-Scientific  Division 
Jere  Snyder,  Editorial  Department 
Charles  Venable,  First  Cameraman 
Maurice  Hirtle.  Sound  Engineer 
W.  A.  Bargamin,  Motion  Picture  Processing 

Services:  Complete  motion  picture  production 
services;  stor\lx)ards  ;uid  script  writing,  set  de- 
sign, art  and  animation,  16mm  and  35mm  pro- 
duction, casting,  music  selection  and  sound  re- 
I'ording,  editoriid  service  and  special  effects. 
Slide-film  design  and  production.  Motion  pictures 
for  sales,  training,  public  information,  TV,  medical 
research  and  instruction.  Facilities:  Equipped 
.sound  stage,  16mm  and  35mm  cameras,  location 
lighting  and  sound  recording  equipment,  mobile 
capabilities.  16mm  and  35mm  animation  stand 
and  creative  art  facilities.  Editing,  sound  record- 
ing, music  selection,  screening  and  conference 
rooms.  Specialized  equipment  for  medical  and 
scientific  photograph\-.  16mm  b&w  reversal  proc- 
essing. Full  color  and  b&w  still  facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Norfolk  Tour  (Atlantic  Nat'l. 
.\dv.  Agency);  The  Big  Payoff,  Safety  is  Your 
Business  (U.S.  Navy);  Voices  Across  the  Chesa- 
peake (Chesapeake  &  Potomac  Tel.  Co.);  The 
Supersonic  Transport  in  the  Air  Traffic  Control 
System  (N.\SA;;  A  Study  of  Low-Speed  Flight 
Characteristics  of  Powered  Lift,  Frangible  Tube, 
The  Principle  of  the  Expansion  Tube  (NASA, 
Langley  Research  Center);  Retropubic  Prostatec- 
tomy— Drs.  Sipe,  Crcecy,  Beazlic  &  Price  (Veter- 
ans Administration  Hosp. );  LipoMrcojna  —  Dr. /. 
S.  Thiemeyer  (Eaton Laboratories);  Physiographic 
Studies  —  Dr.  A.  L.  Martone  (No  sponsor  listed); 
Story  of  General  Douglas  MacArthur  (City  of 
Norfolk,  Va.).  Production  Services:  Photog- 
raphy for  Manned  Spacecraft  Center  Documen- 
tary Series  (NASA,  Langley  Research  Center). 
TV  Commercials  for;  .\pphances  —  (Jack  Lewis 
Adv.). 

TV  &  MOTION  PICTURE 
PRODUCTIONS,   INC. 

707  Dawn  Street,  Richmond,  Virginia 

Phone:  64.3-4444    A/C  703 

Date  of  Organization:  1955 

C.  W.  Rickey,  Vice  Pres.  and  Gen.  Mgr. 
Services;  Industrial,  public  relations,  stockholder 
relations,  advertising,  training  and  sports  films, 
.sound  slidefilms.  slide  presentations;  TV  conmier- 
cials;  TV  new.sclips.  Facilities:  I6mm  b&w  lab- 
oratory; cokir  printing:  editing,  studio,  lights  and 
lomplctc  soinid  s\stem. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Picti'Res:  Search  for  Supply  (Defense 
General  Supplv  Center):  His  Healing  Hands 
(.Presbyterian  Board  of  Missions);  Mine  Mouth 
Power  (Stone  &  Webster  Eng.  Corp.);  Pre-Drc- 
orated  Shallow  Dratcn  Cans;  Drawn  and  Re- 
Drawn  Cans;  Drawn  and  Ironed  Cans;  Stop, 
Look  and  Listen   (Reynolds  Metals  Co.). 


this  symbol,  apix:aring  over  a 
listing  in  the.se  pages,  indicates  that  display  ad- 
vertising containing  additional  useful  reference 
data  appears  in  other  pages  of  this  15th  .\nnual 
Production  Review. 
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BUSINESS   SCREEN 


PENNSYLVANIA 


Metropolitan  Philadelphia 

BLAIR  MOTION   PICTURES,   INC. 

1S19  J.  F.  Kennidy  Blvd.,  Philadelphia  3.  Pa. 

Phone:  LO  3-6413    .\  C215 

Date  of  Organization;  1962 

Edwin  M.  Sabol,  President 

Daniel  C.  End\ .  Vice  President  &  Gen.  A/gr. 

Arthur  Spieller.   Vice  President  &  Prod.   A/gr. 

John  Buttervvorth,  Asst.  Prod.  Mgr. 
Services:    Production    services,    including   shoot- 
ing,   script   and    editing.    Facilities:    Screening 
rooms,    editing    rooms,    work    rooms,    necessar>' 
equipment  &  pcrsoiuiel. 

KECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictvbes:  SFL  Play  By  Play  Report 
(P.  Lorillard,  Mennen,  Budweiser);  .\ll  About 
Ice  Cream  {.■Vbbott.-;  Dairies):  \FL  World  Cham- 
pionship Game  ( P.  Lorillard ) ;  XFL  Review  1964 
(United  Airlines.  "HVA);  A  Day  At  The  Races 
(Atlantic  City  Racing  .\ssn.). 

CALVIN-De  FRENES  CORPORATION 

1909  Buttonwood  Street,  Philadelphia  30,  Pa. 

Phone:  LO  3-1686    A  C  215 
,        Date  of  Organization:  1916 
I        Date  of  Reincorporation :  1963 
I       Lee  D.  Davis,  President 

Stephen  .\.  Ciechon,  Vice-Presidmt 

VVard  M.  French,  Marketing  Dirtctor 

John  Goraj,  Plant  Manager 

Ronald  L.  Davis,  Office  Manager 

Valdis  Bendns,  D«r.  of  Photography 

Paul  .\.  Liteclo. ,  Writer-Director 

Henr>'  D.    .\IcKee.   Animation  Director 

Robert  R.  Collom.  Sound  Engineer 

Jack  Polito,  Special  Effects 

Services:  Complete  motion  picture  and  slidefilni 
production  from  script  to  finished  film.  Specialists 
in  the  production  of  motivation,  T\'  and  training 
films  for  business,  associations  and  government 
agencies.  16mm  and  35mm  services  and  labora- 
tory facilities  for  producers,  universities  and  in- 
dustrial photographic  departments.  F.\cilities: 
Three-stor\-  building  designed  exclusively  for 
motion  picture  production  and  services.  60  x  60 
X  22  sound  stage.  Art  and  animation  dept.,  tvvo 
animation  stand.s.  including  Oxberr>';  special 
effects  dept.;  c-omplete  location  equipment  for 
sound  or  silent  16nim  and  35mm  c-olor  and  b&w 
production;  new  sound  studios  with  five  35mm 
magnetic  or  optical  RC.\  soimd  channels,  four 
16mm  magnetic  channels.  16mm  optical  equip- 
ment, V*"  magnetic  original  recording  and  trans- 
fer channels;  five  editorial  rooms;  music  librar>': 
film  storage  vault;  16mm  and  3.5mm  processing 
laboratorv';  carpenter  and  machine  shop. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictires:  .Muminum  Makes  the  Differ- 
rrice  (.Alcoa  .Aluminum) ;  Power  of  Performance 
(Aitkin-Kynett  Adv.  for  Gould  BattenV  To 
Choose  the  Sea  (U.S.  Coast  Guard);  Geology  & 
The  Mineral  Resources  of  Pa.  (Commonwealth  of 
Penna.);  Modem  Marriage:  Aerospacr  Systems 
Security  Prog.  (U.S.A.F.);  A  Liting  Bill  of  Rights 
(National  Park  Service  &  American  Bar  Assn.); 
.A  Church  Is  For  People  (Seventh  Da\  Advent- 
i-Sts);  Intraoral  Roentgenography;  The  Caf.n  of  the 
\  Controversial  Quota;  Handling  of  Beach  Gear; 
\First  .\id  for  Slwck  (U.S.  Navy);  Cable  .\ddresss 
REMETCO  (RevTiolds  Metals  Co.);  The  Magic 
<tf  Flannel  Board  (Instructo  Products  Corp.); 
To  Help  Man  Find  His  Way  (U.S.  Coast  &  Geo- 
detic Survey).  Slidefilms:  Precision  Measure- 
ments (Gray  &  Rogers  Agcy.  for  Baldwin  Lima. 
.Hamilton).  T\  Commercials  for:  Schick  Shaver 
(Norman,  Craig  &  Kummel). 


CLOSE   AND    PATENAUDE 

4  Beryl  Road,  Paoli,  Pa. 

Phone:  047-1016    AC  215 

Date  of  Organization:  1956 

E.  Burt  Close,  Partner 

Joseph  .A.  Patenaude,  Partner 

David  J.  Flood,  Director  of  Films 

John  De\ine,  Production  Manager 
Services:  Production  by  "Magiiiscene"  tech- 
nique, involving  use  of  cut-out  art  or  photo  fig- 
ures, props,  backgrounds,  or  b>-  flat  art,  of  sound 
filmstrips;  production  of  "Instant  Slides";  sales 
training  programs;  sales  development  contests. 
Facilities:  Photographic  studio  for  production 
of  filmstrips  and  sHde  presentations;  facilities 
available  for  recording,  tape  duplic.ition;  two 
offset  printing  presses. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Slidefil.ms:  The  Secrets  of  Curly  McAdams; 
Achievements  in  Selling,  series  of  10;  Keep  It 
Clean  (AC  Spark  Plug);  Take  It  From  Lees 
(James  Lees  &  Son);  What's  In  The  Bag  (Du- 
Pont);  POP  Rivets  (United  Shoe  Machine  Corp.); 
A  Case  of  Profit  (Pemiacel  Coip.);  This  Is  Scott 
Paper  Co.  (Scott  Paper  Co.);  Something  Is  Ahotit 
To  Happen  (N.  W.  Ayer  for  Hanes);  The  Dollars 
That  Count  (Tast\'  Baking  Co.). 


^  a 


4f 


CORNELL  VISUAL  AIDS  COMPANY 
6910  Market  St.,  Upper  Darby,  Pennsylvania 

19082 
Phone:  J  A  8-5494    A/C  215 

Date  of  Organization:  1958 
LawTcnce  \\'.  Cornell,  Owner 
T.  Walter  Parker,  Art  Director 
Ronald  .A.  Parker,  Photography 
Paul  \\  .  Collins,  Sales 
James  G.  Foley,  Sound  Recording 
Ann  L.  Justice,  II,  Production 

Services:  Audio-visual  presentations:  slides,  film- 
strips,  sound  slidefilms,  associated  promotional 
literature,  sales  and  service.  Facilities:  Script 
writing,  art.  studio  photography,  sound  recording 
studio  and  tacilities  for  multiple  voices  in  mon- 
aural and  stereo. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Slidefil.ms:  POSE  Presentation  (Smith,  Kline 
&  French  Laboratories);  First  Class  Service 
(TWA);  The  Inside  Story  of  Yarway  Steam  Trap- 
ping ( Yumall-Waring  Co.);  Bread  and  Butter 
Sale  ( Atlas  Chemical  Industries,  Inc. ) ;  Electronik 
16  (Hone\-well,  Inc.). 


These  Exclusive  Review   Reports  Are 
a  Copyrighted  Business  Screen   Feoture 


INDEPENDENCE  FILMS,   INC. 

40.34  Walnut  St.,  Philadelphia,  Pa.  19104 

Phone:  BAring  2-2990    AC  215 

Date  of  Organization:  March,  1956 

John  E.  Do  Frenes,  President 

Maria  \'.   De   Frenes,  Secretary-Treasurer 

John  J.  Burke,  Production  Mgr. 

Seb.istian  Speranza,  Sound  Director 

Frank  Chavez,  Editing 

•Arthur  Wolfe.  .\rt  Director 

Mar>-Madeleine  Lanphier,  Writer,  .\cct.  Exec. 

Jeaniiette  Proctor,  Librarian 
Services:  3.5nim  &  16mm  motion  pii  ture  produc- 
tion from  script  to  screen;  color,  l)&w  films 
for  TV;  industrial,  sales  pmmotion,  public  rela- 
tions, theatrical,  training  &  feature  films.  Facili- 
tifs:  30'  X  90'  shooting  stage;  20'  \  35'  record- 
ing studio;  music  libraries;  16mm  &  3.5mm  Inter- 
lock projection;  music  and  soimd  effects  mixing; 
16mm  &  35mm  cameras;  lighting  equipment;  edit- 
ing facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
^  IdTloN  Pictires:  Ilohl  My  Hand  (Pliil.i.  Assn. 
for  Retarded  Children);  Chri.stmas  al  Wana- 
makers  ^John  Wanamaker  Stores);  Trouble 
Shooting  MD-3  Generator  Sets  A,B,C  ( U.S.A. F.): 
In  Our  Town  (TV  Pilot);  Berkshire  International 
World's  Fair  Meeting  (Berkshire  Stockings).  T\' 
Commercials    for:     Berkshire    Stockings     (Rex 


MIDDLE      ATLANTIC 


INDEPENDENCE  FILMS: 

Reichert  .Assoc-.);  State  of  Pennsylvania;  Inter- 
Countv  Hospitalization;  Philadelphia  Gas  Works 
(Lewis  &  Gilman.  Inc.);  Philadelphia  .National 
Bank  (.Albert  Frank  —  Gucnther  Law,  Inc.); 
Franks  Beverage  (Bauer,  Tripp,  Foley,  Inc.). 

RALPH   LOPATIN  PRODUCTIONS,   INC. 

172S  Cherry  St..   Philadelphia  3,   Pa. 

Phone:  LOcust  8-6644    A/C  215 

Date  of  C)rnani/.ation:  1958 

Ralph  Ix)patin,  President 

George  M.  Adams,  Vice-President 

Michael  Levanios,  Jr.,  Vice-President 

Robert  A.  Wolber,  Vice-President,  Gen.  Mgr. 

Services:  Live  photography,  recording,  anima- 
tion, titling,  editing,  film  (listribution.  FACiLrnES: 
.Air-c-onditioned  studio,  offices,  editing  room, 
animation  dept.;  screening  room  with  16mm  in- 
terlock; dressing  rtwms,  workshop,  camer.i  load- 
ing room.  16  &  35mm  synchronous  cameras; 
Magna-Tech  sync  sound  equipment;  editing, 
lighting,  dolly.  Moviola  equipment.  Oxberr>'  ani- 
mation camera  with  aerial  image;  tri-motion 
electronic  controls. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PifTfRF.S:  l.eadersliip  Series;  Troubled 
Seas  (U.S.  Navy);  Contac  (Smith,  Kline  & 
French ) :  Stadiums;  Servant  of  the  Jealous  Mis- 
tress (City  of  Philadelphia):  Stockholders  Re- 
port, 1964  ("Philadelphia  Electric  Co.);  Plufter 
of  Paris  Techniques  Series  ( Johnson  &  Johnson ) ; 
And  the  World  Looks  At  Us  —  series  (National 
Council  of  Catholic  Men).  T\'  Commercials  for: 
TV  Guide;  Bell  Telephone  Co.,  .Ac-me  Supermar- 
kets; Fidehty  Phila  Tnist  Co.;  1st  Penna.  Co.; 
P.S.F.S.;  Girard  Trust  Bank;  Hershey  Ice  Cream; 
Musselman's;  Penn  Salt  Chemicals;  Interstate 
Milk  Assn.;  Sherman  Car  Wash;  Traughtman's 
Cough  Syrup;  WRCV  promotions. 


* 


MUTSCHMANN   FILMS 
Plank  Avenue.  Paoli,  Pa. 
Phones:  M  4-2774;  647-1650  A  C  215 
Date  of  Organization :  May  1964 
W.  F.  Mutschmann.  Executive  Producer 
George  L.   Beatt>-,  Vice  President /Marketing 
Raymond  L.  Carroll.  Director  of  Photography 
Serxtces:   8inm  &  16nun  motion  pictures;  slide- 
films:  color,  b&w  photography;  specialists  in  8nini 
sound.  Facilities:  3600  sq.  ft.  production  area; 
Aniflex  16,  Cine  Specials,  lighting  &  sound  equip- 
ment, Faircliild  Sound  8  distributor. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictities:  Design  &  Prccviion  (Fisher 
&  Porter  Co.);  t^cw  Dimensions  in  Metal;  .Vcit 
Dimensions  in  Design  (Hamilton  Watch  Co); 
Untitled  fibn  (Lancaster  Countv-  Communitv 
Chest);  Atomic,' Flame  Spectrometer  (Jarrell-Ash 
Co.).  New  Company  —  fonned  in  May.   1961. 

Metropolitan    Pittsburgh 

THE  ANIMATORS 
1104  Keenan  Building,  Pittsburgh.  Pa.    15222 
Phone :  39 1  2550    A  C  4 1 2 
Date  of  Organization:  1959;  Reorg:   1964 
Robert  A.  Wolcott,  Owner/Prod    Manager 
Carol  M.  Heuber.  Office  Maruiger 
William  J.  Wolcott,  Sales  Manager 

Skrvices:  Designed  and  'or  animated  motion  pic- 
tures for  television  and  industry',  16mm  &  35mm, 
color  &  B&W;  Sound  slidefilm  production.  FACn.i- 
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MID-ATLANTIC  STATES 

PITTSBURGH:  THE  ANIMATORS 
Ml-     writing    and    stonboaitl,    sc-oring,    art    and 
editorial;    Oxberr>     I6nini    and    35mni    animation 
stand:   screeing   r(X)n),   art   and   animation  studio, 
fdiforial  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pi<  tikis:  ()/,,  l),„i;  Poor  Dud!  -  show 
opening  ( Pittsburgli  Playlioiise);  Iron  City  Xews 
-  TV  opening  (Pittslniigh  Brewing).  Slide- 
m.Ms;  Distrihutors  Promotion.  IWi.i  (.\Icoa). 
r\  Co.\jMEH(  lALs  for:  Culf  Oil  (Ensin,  Wasey, 
Riithranff  &  Rvan);  Alleglienv  Co.  Dodire  Dea'l- 
.•rsdUlD&Ol. 


* 


Dynomic  Films,  Inc. 
130    Seventh    St.,    Pittsburgh,    Pa.    1.5222 
Phone:471-2780    AC  412 

William  .Matthews,  Manager 
(See  c-omplete  listing  under  New    York  Cit>') 


* 


The  Jam  Handy  Organization,  Inc. 
Pittsburgh,  Penns>  K  ama 
Phone:  ZEnith  0143    A/C  412 
(See   fompiete   li.sting  under   Detroit  area) 


THE   LATENT   IMAGE,   INC. 

247   Fort   Pitt    BK(I.,    Pittsburgh,   Pa.    I.i222 
Phone:  261-5589  AC  412 

Date  of  Organization:  1962 

Date  of  Incorporation:  December,  1963 

(ieorge  A.  Romero,  President 

Lawrence   J.    Anderson,   Executive   Vice 
President  &  Creative  Dir. 

Rnssell   W.   Streincr,   Sec.-Trcas.  &   Dir.   of 
Production 

II    Cramer  Riblett.  Jr.,  Vice  President 

S.  William  Hinzman,  Dir.  of  Photography 

Rudolph  Ricci,  Writer 

Roger  R\aii,  Music  Director 

David  Nlalinaric,  Sound  Engineer 
Ikhmces:  Motion  pictures,  slidefilms,  TV  films 
nd  commercials,  radio  commercials;  script  writ- 
iig.  ca.sting  and  direction;  still  photographs.  F.\- 
II.ITIE.S:  Studio,  editing,  creative  and  art  de- 
lartrnents;  still  lalxnatoiy:  sound  recording  in 
tiulio  or  on  location  (  16mm  ). 

ECENT  PRODUCTIONS  AND  SPONSORS 
loTioN  Pktihks:  a  Lady  Goes  To  Thrift  (Thrift 
)nigs):  .\BCO  Cleaning  Methods.  3  films 
iBCO-Kroger  Cleaning  .Methods  (ABCO  Inc  ) 
l-lDKHLMs:  Sales  Programs  (Ro\aI  Travel  Serv- 
•■e)  T\'  CoMMKiuixLs  for:  Pittsburgh  National 
lank  (Ketchum  .MacLeod  &  C^rove);  Iron  City 
Irewiiig  Co.;  Pittsburgh  Packing  and  Provision 
;o.  (KM&G);  White  Cross  Discount  Center: 
.wmywood  Park  (Marc  &  Co.);  Hope  Gas  Co  • 
ilue  Cross  (KM&B);  DuBois  Budweiser  Beer 
Marc  &  f:o, ).  TuEATKn  Com.mkhciai.s:  (Theatre 
|dv.  Ser\ice);  Pittsburgh  Inst,  of  Aeronautics;  M. 
\ .  .Motors;  Bierele  Beauty  Salon;  E&F  Car  Re- 
air;  .Mondae's  /\uto  Supply. 


MODE-ART  PICTURES,   INC. 

1022  Forbes  Avenue,  Pitlsburnh   19,  Pa. 

Phone:  ,391   1846    A/C  412 

Date  of  Organization:  19.38 

James    L.    Baker,    Chairman   of   the    Hoard   & 
Chief  Executive  Officer 

Robert  L.  Stone,  President 

H.  John   Kemerer,  Executive  Vice-President 

Florence  E.   Baker,  Secretary-Treasurer 
EiuTCKS:    16mm   and   3.';mm   educati()ii;il,   public 
•lations,    sales    promotion    and    TV    production. 
'ACILITIFS:  Complete  Kinim  and  .35nmi  <<litoriai 
1,  2  or  6  head  Moviolas),  cameras,  lighting  and 


MODE-ART  PICTURES: 
mobile  equipment,  including  3000  amp  genera- 
tors.  Recording  facilities  include  s\nc  W  16nun 
.uid  35mm  nuiu'iietic  to  16mm  and  3.3Mini  optical. 
RECENT      PRODUCTIONS      AND       SPONSORS 

.MoTio.N  Pktitu;s:  Buihling  the  C.olden  Gate 
Bridge;  Profiles  in  Steel  (Bethlehem  Steel  Corp.); 
Industrial  Movie  for  Power  Forum;  Operating 
Experience  -  Yankee  ( Westinghouse  Electric); 
Newer,  Better  or  Both    (Clark  Equipment  Co.). 

Other  Pennsylvania   Cities 


WALTER  G.   O'CONNOR  COMPANY 
100   .North   Cameron   St.,   Harrisburg,  Pa. 
Phone:  234-5925  A/C  717 
Date  of  Organization:  1952 
Walter  G.  O'Connor,  President 
James  R.  Lee,  Vice-President  &  Exec.  Producer 
James  S.  Campbell,  Director  of  Script  Writing 
William  V.  Christian,  Ass't  Dir.  of 

Script  Writing 
John  T.  Craig,  Art  &  Animation  Director 
Donald  B.  McElwain,  Director  of  Photography 
Frank  Ta\  lor.  Chief  Sound  Engineer 
Seh\ic;es:   Script  to  screen  production  of  motion 
pictures  and  slidefilms,  including  public  relations 
and  public  service,  industrial  training  and  sales, 
educational,    reports,    live    action    and    animated 
TV  conmnercials.   Also   disc  recordings,   etc.   Fa- 
cilities:  4,600  square  feet  studio  space  includ- 
ing sound  stage;  post-recording,  projection,  .sound 
recording  and   mixing   rooms;   editing;   animation 
stand;  complete  basic  filming  equipment;  art  de- 
partment. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictukes:  Wine  Country  .  .  .  U.S.A. 
(The  Taylor  Wine  Co.);  Punching  for  Profit 
(Thomas  Machine  Mfg.  Co.);  Easy  Money 
Pleasant  Valley  Wine  Co.);  Lauretti  Model  L 
(Proctor  Counter  Co.);  Basic  Language  Labor- 
atory Equipment  And  Its  Use;  Language  Lab- 
oratory Adminisiration  (Dept.  of  Public  Instruc- 
tion, Commonwealth  of  Pennsylvania).  TV  Com- 
mercials for:  Charms  Candy  Co.;  Dauphin  De- 
posit Tnist  Co.;  Dauphin  County  Republican 
Committee;  State  Capital  Savings  and  Loan  Assn. 


HENRY  GREGG  &  ASSOCIATES 
413   Upland   Road,   Havertown,   Pa.    19083 
Phone:  446-8143    A/C  215 
Date  of  Organization:  1962 
Branch  Office:  .34  West  40th  St.,  N.Y.   10018 

rhonc:   PL  2-1790  AC  212.  James  Eysler, 

Director. 

Henry  Gregg,  Executive  Producer 
(Gilbert  Liebennan,  Art  Director 
-M.  A.  Belzer,  Director  of  Photography 
Services:  -Autliovisual  consultant  .service.  Scripts, 
production    of    slide    presentations,    sound    slide- 
films,  motion  pictures;  sales  meetings,  sales  train- 
ing and  employee  training  programs,  sales  presen- 
tations; audio\isuals  for  sales  promotion  and  pub- 
lic   relations    programs.    F.\cilities:    Art,    photo- 
graphic,  filmstrip,   motion   picture   ;md   recording 
facilities  available;  affiliated  with  Parthenon  Pic- 
tures, HolK  wood  and  Animated  Productions.  Inc., 
N.Y.   as  associate  producer  and  exclusive  Phila- 
delphia-area sales  representative. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Slidefilms:  Who  Wants  to  be  a  Duck?  (Chem- 
ical Concentrates);  Grassland  News  (New  Hol- 
huid  Machine  Co.);  Pneumatractors  for  Munici- 
pal Use  (Schramm,  Inc.).  Sales  Meeting:  BFC, 
1965  Field  Advertising  Presentation  (B.  F.  Good- 
rich); Meeting  Presentation:  The  Resident 
Manager    (Insurance  Co.   of  North  America). 

JUSTIN   HERMAN   MOTION   PICTURES 

Lumberville,  Pennsylvania 

Phone:  297-5383    A/C  215 

Date  of  Organization:  1945 

Justin    Hennan,    Producer-Writer-Director 
Services:    Personalized    motion    picture   produc- 
tion; public  relations  films  exclusively.  Specializ- 
ing in  world-wide  location  shooting  for  theatrical, 
TV  and  nim-theatrical  release.  FAc:ii,rTiEs:  Studio. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  The  Chemical  Engineer 
(American  Institute  of  Chemical  Engineers); 
Beauties  of  Scandinavia  (for  release  by  Para- 
mount Pics);  West  of  Gibraltar  —  in  production 
( Beauty  on  Parade,  Inc. ) . 


SOUTHEASTERN    UNITED  STATES 


ALABAMA 


Chapman  5  Productions,  Inc. 

1404   Linda    \'ista   Lane,   Birmingham    12, 

Alabama 
Phone:  LYric  2-4716    A/C  205 

Robert  G.  Thomas,  Manager 

(See   complete   listing  under   Los   Angeles) 

SPOTTSWOOD  STUDIOS 

(Formerly  Spottswood  Film  Productions) 

2520  Old  Shell  Rd.,  Box  7061,  Mobile, 

Alabama 
Phone:  478-9353    A/C  205 
Date  of  Organization:  1952 
Manning  Spottswood,  Owner,  Producer 
Maribeth  Spottswo(xl,  Office  Manager 
John  S.  Snottswood,  Jr.,  Production 
Herb  Skelton,  Sounel 

Services:  Producers  of  16mm  and  35mm  films, 
TV  spots,  filmstrips,  limited  animation  and  com- 
mercial ]ih()t()graphy.  FACiLiTrES:  Equipped  for 
:ill  types  of  studio  and  location  photography  in- 
cluding double  and  single  .sound  system.  Eciiiip- 
mcnt    includes    Arriflex    cameras,    35inni     silent 


cameras  and  equipment  trailer  for  added  mobil- 
ity. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictires:  The  Miracle  of  Alabama  Wa- 
ters (Ala.  Water  Improvement  Commission); 
Baptist  At  Work  (Miss.  Baptist  Convention  Bd.); 
Jolinny  Got  the  Job  (Patterson  Technical  School); 
Birmingham  Story  ( Smith-Kirkpatrick  Adv.). 
Si.inKFiLMS:  Baptist  At  Work  (Miss.  Baptist  Con- 
vention Bd.);  Speech  &  Hearing  Therapy  (Uni- 
versity of  Ala.  Hosp.). 


FLORIDA 

Location,  Inc. 

Security  Trust   Building,   Suite   239,  Miami, 

Florida 
Phone:  FRanklin  4-1761    A/C  305 
Carl  Wanier.  Producer-Director 

(See   complete   data   under  Carousel 
Productions    listing,    .New    York    City    area) 


this  symbol  over  a  producer's!} 
listing   in   these    pages    refers   to   display   adver- 
tisement in  tliis   15th   Production  Review   issue. 
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BUSINESS    SCREEN 


* 


REELA  FILMS,  INC. 

( Division  of  ^\'olIu■tco  Enterprises  ) 
17  N.W.  Third  Street.  Miami.  Fla.  33128 
Phones:  374-2108:  37-1-6262     A  C  305 
Date  of  Int-orporatioii:  1951 
Stanle\-  L.  Stem.  President 
F.  F.   (Ted)   Sack,  VP  General  Manager 
Jim  .Anthony,  Lah  Manager 
J.    Lipari,   Motion   Picture   Printing  Supvr. 
J.   Latoiirettc,  Still  Dept.  Manager 
R.  Insua,  Editing 

B.  Engel.  Office  Manager 

J.  Bredlau,  Customer  Service 

C.  Biddlcc-om,  Director  of  Animation 
R.  Corvison.  Sound  Supervisor 
Merrill  ^■ann,  Photo  Offset  Maiuigcr 

Services  :  Production  of  industrial,  commercial 
and  education  material  in  all  film  media  or  Video 
Tape  for  TV,  tlieatre  or  promotion.  Script  ser\'- 
ice;  research;  ston,boards.  F.^cilities:  3000  sq. 
ft.  studio  with  dressing  rooms  and  office;  West- 
,  rex  sound  recording,  dubbing;  art  and  animation 
dept.;  16mni  and  35mm  screening  room;  editing 
and  still  depts.  Animation,  titling,  graphic  arts, 
music  library,  editing,  sound  mL\,  sound  trans- 
fer and  lab  ser\ice  through  release  prints;  Kine- 
scope recordings  from  \'ideo  Tape,  \eg-pos., 
b&\\'  reversal  processing,  printing;  35mm  optical 
reduction  to  16mm;  Maurer  optical  transfer  to 
'  16mm  or  35nim  track;  location  video  tape  pro- 
'  duction,  Ampex-RCA  tape  and  camera  facilities; 
remote  truck;  6  camera  cnain. 

RECENT      PRODUCTIONS      AND       SPONSORS 

.Motion  Pictlbes:  Hollote  Secdhs  (Fla.  Devel- 
opment Commission ) ;  Anatomy  of  Coronary 
Arteries  (Howard  Hughes  Heart  Institute); 
Mechanized  Death  ( International  Petroleum  Co.) ; 
To  Catch  a  Porpoise  (.Mi;uni  Seaquarium);  Canal 
de  Panama  (Panama  Canal  Co.).  TV  Newsfilms: 
for  ABC,  CBS,  NBC.  BBC.  TV  Commercials: 
for  Diesel  Engines  (General  Motors);  Tobacco 
Dealers  of  America  (Hill  Knowlton);  Dade  Fed- 
eral Savings  Bank  ( Miller.  Bacon  &  Avrutis ) ; 
Hormel  Meat  Products  (Results,  Inc.);  Pan 
.American  Airways  (Soundmagic);  Vespa  (Al- 
bee,  Thomas);  .Arvida  (Adams-Keyes);  Florida 
(Louis  Benito  Agency);  Scripto  (Grant  Adver- 
tising); Johnson's  Wax  (CPV,  Jamaica);  Humble 
Oil  (He\-man,  Panama);  Leonisa  (Publicidad 
Toro,  S.  A.  );  Palmolive  Brilliantine  (Pearl  & 
Dean);  Minute  Maid,  Jack  Linkletter  (Universal, 
I  Hollywood)  and  others. 

SOUNDAC  PRODUCTIONS,  INC. 
P.O.  Box  2167,  Hollywood,  Fla.  33022 
Phones:  983-3122  (Hollywood)     A/C  305 
Phone:  945-0562  ( Miami )    A/C  305 
Date  of  Organization:  1952 

Robert  D.   Buchanan,   President-General 

Manager 
Clarence   .M.    Schleh,   Jr.,    Secretary-Treasurer, 

Dir.  of  Prod. 
Rolx-rt   Biddlecom.    Viee-Pres.,    Tech.   Dir. 
Edward   .\.   Bollinger.   Dir.   of   Photography 
:      Francis  Xoack,  Art  Director 
:  Services:  Motion  pictures  for  TV,  sales  training, 
education,  public  relations;  specializing  in  anima- 
tion and   animated   s\iidicatecl   services   for  TV. 
.Advertising  consultation  and  creation  of  point-of- 
purchase  material.  Facilities:  Complete  produc- 
!  tion  equipment  for   16mm   b&w  and  c-olor;   Ox- 
!  berry  animation  stand;  .Maurer,  Arriflex  and  Cine 
Special  camera.s;   lighting  and  .sound  equipment 
for  studio  and  location  production. 
RECENT      PRODUCTIONS      AND       SPONSORS 

TV   Commercials:    Wheelo    (DA   Advertising); 

Leones  Cigarettes  (Badillo  &  Berges  C.  por  A.); 
Mountain    Dew    (The   Tip   Corp.    of   America); 

Skippy  Peanut  Butter  (Lennen  &  .Newell  Inc. 
■of  P.  R.);  Amstell  Beer.  Sultana  Crackers  (Publi- 
icidad  Badillo);  Charley's  Rum,  Gilbev's  Gin,  Red 
.Stripe  Beer   (MacMillan  Advertising);   7/EIeven 

Stores. 


TEL-AIR  INTERESTS,  INC. 

P.O.  Box  267  (iraliuny  lUath.  .Miami,  Florida 

Phone:  6.S  1-6362    A  C  305 

Date  of  Organization:  1960 

Grant  II.  Gravitl.  President 

Robert  J.  Johns.  Vice-Pres'dent 

.\1.  L.  Gravitt.  Secretary-Treasurer 
Services:  .Motion  picture  production,  cinematog- 
raph\,  editing,  sound  recording.  ',4  inch  and  Kiniin 
including  inter-lock,  script  writing,  record  press- 
ing, high  speed  audio  tape  duplicating,  distribu- 
tion. Facilities:  16mni  and  35mm  motion  pic- 
ture equipment;  recording  and  .screening  with 
electrical  inter-lock;  Ampcx  ;uid  .Magnassnc  re- 
corders and  dubbers;  20'  x  40'  x  15'  studio,  iso- 
lated recording  booth,  editing  for  film  and  sound 
liacks,  nuisic  and  sound  cfffcts  libran,'. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Panorama  of  Atnerican  Cities 
(American  Municipal  Assn.);  Art  on  the  Cold- 
coast  (City  of  Miami  Beach);  Florida:  Cmven- 
tionland  U.S.A.  (Florida  Development  Com- 
mission); The  Fabulous  Derby  (Gulf stream  Park 
Racing  Assn.);  Naples  Goes  Buggy  (Naples 
Chamber  of  Commerce) . 


iMrJ^  a  iB^^f  Q 


Other  Florida  Cities 

FLETCHER  SMITH  STUDIOS,  INC. 

259  S.W.  21st  Terrace,  Ft.  Lauderdale,  Florida 
Phone:  581-7300  AC  305 

Date  of  Organization:   1932  (New  York  City) 
Date  of  Incorporation:  1944  (.New  York  State) 
Fletcher  Smith.  President 
Marie  .\.  Dehn,  Secretary,  Treasurer 
Services:  Production  seniccs  for  motion  pictures 
&  slide  films  from  .script  to  .screen.  Sound  record- 
ing for  motion  pictmes  and  records.  Editing  and 
projection.  Facilities;  Souiui  studio;  film  studio; 
editing    facilities;     art    dcpiulment;     16mm    and 
3.5mm  equipment. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Picti'res:  Boca  Raton  (Ar\ida  Corp.); 
Gateway  to  the  World  (MHE  Advertising). 
Slidefilms:  Roof  Tru.sses  (TECH  Industries). 
TV  Film  Proc:rams:  The  Harriet  Bishop  Show; 
The  Six-W  Show  ( Syndication ) . 


THE   BARTON   FILM  COMPANY 

(Formerly  Russell  &  Barton  Film  Co.) 
4853  Waller  St.,  Jacksonville,  Florida  32205 
Phone:  389-4541    A/C  305 

Date  of  Organization:  19.53 

Reorganized:  Jan.  1965 

Donald  E.  Barton,  President 

Lee  O.  Larew,  Assoc.  Producer 

Jeanne  Strickland,  Producer  Services 

George  C.  Brolin,  Photography 

James  M.  Kelly,  Sound 

Ralph  Haeg,  Editing 

Rebecca  H>sler,  Admini.it rative  Asst. 
Services:  Production  of  16mm  ;md  35mm  motion 
pictures  for  industn,',  public  relations,  promotion, 
sales  training,  product  information,  emplo\ee 
indoctrination,  special  purpo.ses;  TV  commer- 
cials and  productions.  Complete  creative,  writing 
and  production  staff.  Producer  services  available 
for  all  phases  of  film  production.  F.\cilities: 
40'  x  60'  air-conditioned  .sound  stage  with  heavy- 
dut\-  lighting;  16mm  and  35mm  sound  and  silent 
photographic  equipment;  complete  editing  facili- 
ties; 16mm  and  .35mm  interl(K'k  projection;  .sep- 
arate narration  recording  studio;  music  and  sound 
effects  librarx ;  animation  and  title  stand,  hot 
press  titles;  time-lapse  ecjuipinent;  souiul  mixing; 
I6mm  ;iiul  .35niin  l.iliiii.ilorv  ;i(lja(ciit  to  studio. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictcrf:s:  All  Aboard  for  Fun  (.Atlantic 
Coast  Line  RR);  Leading  the  Parade,  The  Win- 
Extra  copies  of  this  15th  Annual  on  request 
while   supplies   last.   Enclose   $2.(X)   with   order. 


SOUTHEAST 


THE  BARTON  FILM  COMPANY: 

ning  Formula  (Florida  Citrus  Commission);  Ga- 
tor Boul  Game  '64  North  Carolina  vs.  USAF 
(Gator  Bowl  Assn.);  The  Independent  Life  In- 
suraiue  Story  (Independent  Life).  T\'  Fiim 
Series:  The  Ray  Graves  Show  (Pnidential  In- 
surance Co.).  TV  C^ommercials:  for  Winn-Dixie 
Stores  (Dennis,  Parsons,  Cook);  Sunbeam  Qual- 
it\-  Bakers;  Florida  Lions  Foundation;  Burger 
King,  Blue  Cross-Blue  Shield  (Bunker.  Hubbard, 
Robeson ) ;  Porter  Cable  and  others. 


Filmex,  Incorporated 
2801    Oakland    Park    Bcacli    Boulevard, 

Fort  Lauderdale.  Florida 
Phones:  LO  4-5209;  .566-8472 
Jack  Drury,  Executive  in  Charge 
(See  complete  listing  under  New  York  City) 


GOODWAY   PRINTING   COMPANY 
(Films  Division) 

102  Lakeview  BIdg.,  North   Palm  Beach.   Fla. 

Phone:  848-8260    A  C  305 

Date  of  Organization:  1929 

Milton  J.  Wolk,  President 

Ber\l  J.  Wolk.  Vice-President 

Donald  L.  Wolk.  Secretary 

Stuart    B.    Mclver,    Manager,    Writer-Director 

David  R.  Englund,  Camemian 

Richard  B.  Logan,  Editor 
Services:  Production  of  16mm  industrial,  busi- 
ness, sales  promotion,  training,  public  relations 
and  technical  motion  pictures  from  research  and 
.script  development  through  release  printing. 
Fac:ilities:  Studio,  editorial  .ind  office  facilities; 
.Arriflex,  Bell  &  Howell  cameras;  Moviola;  Mag- 
nasync  .sound  recording  equipment;  hghting 
equipment;  equipment  for  underwater  pnotog- 
raph>'. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Versatility  for  Space,  The 
RLIO  Hydrogen-Oxygen  Engine  (Pratt  &  Whit- 
ney Aircraft);  Molecular  Research,  Automatic 
Steel  Beam  Stop  ( Molecular  Research,  Inc. ) ; 
Camp  Tanah  Keeta   (Boy  Sc-outs  of  America). 

HACK   SWAIN    PRODUCTIONS,   INC. 

168.5  Fortuna   Street,  Sarasota.  Florida  33.579 

Phone:  955  1706    AC  813 

Date  of  Organization :  1960 

Hack  Swain,  President 

Ton\'  Swain,  Vice-President 

Marie  Swain,  Secretary-Treasurer 
Services:  Production  of  16nun  industrial,  edu- 
cational, dociunentani  films;  TV  spots;  35inm 
spots,  slidefilms,  stripfilms.  Facilities:  Editing 
facilities  for  16nmi,  including  sound,  interliK-k 
projection  and  .sound  equipment;  "^4"  Nagra  tape 
sync  system  6t  Ifimin  recording  equipment;  Bell 
&  Howell  sound  projectors.  Available  camera 
equipment:  Cine  Special.  Auricon,  .Arriflex,  Bell 
&  Howell  cameras;  lighting. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictires:  Litin^;  in  the  Sun  (.Arthur 
Ciodfrey,  General  Development  Corp.);  Flor- 
ida's Emeralil  Ish'— Marco  Island  (  Marco  Island 
Develop.  Corp  ).  Slidefilms:  Money  Tree  (Care>- 
&  Co.);  I^ke  Maitland  ( Daytona  Beach  Film 
Service);  Your  CUilden  Keys  (St.  Petersburg 
Times);  Your  Sew  Life  in  Florida  ( McCann- 
Marschalk,  Inc.).  T\'  Commehi  iai-S:  for  Shat- 
hick/Roether  .A.ssoc.;  Hold  That  Tiger;  Tiger  X; 
What's  All  This  About  Tigers  (Himible  Oil  Co.); 
Ever-Dr>-  Corporation  (six);  First  National  Bank, 
Orlando  (.\caJs  &  Hickok). 
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SOUTHEAST  REGION: 


GEORGIA 

COLONIAL  FILMS,   INC. 
71   Walton  Strict,  N.W.,  Atlnnta.  Ca.  30303 
Phone:  525-5377    A  C  404 

Date  of  Organization:  1947 

Date  of  Incorporation:  1961 

T.iylor  E.  Hoyncs.  Sr.,  President 

Ra\'  \'.  Neal,  Vicc-Prcxident 

Clarence  B.  GIo\»t.  Industrial  Sales  Repr. 

John  E.  Sajeni,  Director  of  Art  &  Prod. 

Margaret  A.  Sullivan,  Editor,  Writer 
Stiu  ICES:  Creators  .iiid  proilucers  of  35mni  color 
slidefibns  and  slides  and  overhead  transparencies 
for  public  relations,  sales,  training,  education  and 
sales  meetings.  Art,  photography,  editorial,  wTit- 
ing  and  research  services.  Recording  services 
a\'ailable.  Animation  and  production  quantity 
prints.  Facilities:  6,000  sq.  ft.  housing  equip- 
ment, business  offices,  etc.;  photographic  and 
animation  equipment.  Audio  equipment  avail- 
able: Neumaiui  c-ondenser  micropnones;  Altec 
console  with  amplifiers;  .\inpe.\  Vi"  multi-chan- 
nel magnetic  recorders;  Fairt'liild  recording  lathe 
with  Grampian  inverse  feed-back  cutter. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Slidefilms:  Getting  to  Knoiv  Great  Britain  (se- 
ries of  five);  Getting  to  Know  Gennany  (series 
of  seven);  Getting  to  Know  France  (series  of  sev- 
en), produced  in  cooperation  with  I.V.A.C, 
Bnissels,  Belgium;  "Sew '  Elementary  Mathemat- 
ics —  Series  V  and  Vl  (series  of  20);  Parliamen- 
tary Procedure  (series  of  three). 


Dynamic  Films,  Inc. 
133  Carnegie  Way.  N.W.,  Atlanta.  Ga.  ,30301 
Phone:524-7211    AC  404 
Don  O'Reilly,  Manager 
(See  c-omplete  listing  under  New  York  City) 

INTERNATIONAL  SOUND  FILMS,  INC, 
2fi  East  Andrews  Dr.,  .\.\\ .,  Atlanta,  Ga,  30305 
Phone:  231-2755 

Date  of  Incorporation:  -August,  19.52 

George  .M.  Kirkland,  President 

Evelyn  M.  Kirkland,  Vice-President 

Myrtis  M.  Schuman,  Secretary,  Treasurer 

Ben  Paul,  Assistant  Producer 

.\ndrew  Sparks,  Researcher-Writer 
Services:  Production  of  16mm  color,  li&w  mo- 
tion pictures;  indastrial,  geographic,  sales  train- 
ing, educational,  documentary  and  TV  films. 
Script  and  research  dept.,  studio  and  location 
filming,  TV  c-ommercials,  short  subjects  and  stills. 
F.Acn-iTiES:  16mm  sound  recording  studio,  air 
conditioned  stage.  Film  production  crews  for  field 
or  studio.  Original  music  scores  or  canned  music 
for    any   film    production.    Editorial    department. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.\Ioiio.N  Pktihis;  The  One  Spot  (Nortii  Ea.st 
Georgia  Area  Planning  and  Development 
Comm.);  Growing  Places  (The  Cotton  Producers 
Assn.);  New  Tires  fDuke  Tire  Co.);  Profitable 
Convcrsatiotis  (National  Organic  Corp.);  There  is 
a  Change  (The  Delta  Coimcil). 


SKIP  THOMAS,   INC. 
710  Peachtree  St.  N.K.,  Atlanta,  Ca.   ,30.308 
Phone:  873-5881    A  C  404 

Date  of  Organization:  1960 

Date  of  Incorporation:  1964 

Otho  E.  Thomas,  President 

Charles  C.  Josey,  Vice  President-Productions 

Robert   Rauch,   Vice  President-Business 

Development 
.Mrs.  Bett  Johnson,  Director-Sales  &  Promotion 


SKIP  THOAAAS:  GEORGIA 
Services:  Live,  filmed  and  videotaped  television 
programs  and  commercials,   industrial  films.   F\- 
ciLiTiES:    Screening  and  editing  f.icilities. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictihes:  IIow  Salesmen  Sell  Coolers 
(Coca  Cola  Co.).  T\'  Film  Series:  Two  Bells 
(Atlanta  Transit  S\stem).  T\'  Commercials:  for 
Fulton  National  B;u)k  (Chas,  Rawson  Assoc); 
Miss  Georgia  Dairies  (Bearden,  Thompson); 
Wachovia  Bank  &  Tnist  Co.   (D'.Arcv). 


VPI  of  Atlanta 
1140  Peachtree  St.,  Atlanta,  Georgia 
Phone:873-2848    A  C  404 
Barton  C.   1  shell,  Jr.,  Sales  Representative 
(See  complete  listing  under  New  York  City) 

FRANK  WILLARD  PRODUCTIONS 
1842  Briarwood  Rd.,  N.E.,  Atlanta,  Ga.  30329 
Phone:  634-2433    A  C  404 
Date  of  Organization :  1952 
Frank  H.  Willard,  Jr.,  Writer,  Director 
Charles  R.   Cannon,  Jr.,  General  Manager 
Mrs.  Shelly  Herschberg,  Office  Manager 
George   Larry   Rogier,   Production    Manager 
Gary  C.  English,  Photographic  Manager 
Sam  Cravitz,  Sound  Engineer 
Lamar  Tutwilar,  Editor 
Services:   16mni  and  35mm  motion  pictures  and 
.sound    slidefilms    for    l)usiness,    public    relations, 
education.    Complete    production    and    scripting 
services.    Facilities:    Film    studio   building,    air- 
conditioned    sound   stage   and   editorial    facilities, 
three  16mm  and  35nim  editing  rooms;  animation, 
sound   control   .ind   machiner>-    rooms;    screening 
room  equipped  for  interlocks  and  print  showing; 
recording   equipment   on    16mm   edge   track   in- 
cludes  recorder,    three-channel   dubbers;    .\mpex 
V4"tape  and  turntables;  11-channel  audio  inputs; 
16mm  projector  selsyn  interlocked  with  dubbers 
for  mixing  and  trial  screening;   2  nuisic  libraries 
on    disc    and    tape;    silent    and    studio    cameras; 
camera  dolly,  Mole-Richardson  microphone  boom, 
complete  studio  lighting  and  grin  accessories  in 
.sound  stage;  location  trailer;   uncienvater  blimps 
for  2  16mm  cameras. 

RECENT      PRODUCTIONS      AND       SPONSOR 

Motion  PicTrpES:  Wriggckitor  (Bator  Scientific 
Instrument  Co.);  Zihcli  Anchoring  System;  Mar- 
hie  Faced  Precast  Panels  (Georgia  Marble  Co.); 
Follow-Thru  (Glass  Container  Mfrs.  Institute. 
Inc.);  Golden  Shovels  (Life  Insurance  Co.  of 
Georgia);  South's  Newest  Refinery  (Standard  Oil 
(Ky.);  (Burton  Wyatt  Advertising);  Georgia 
Tech  Highlights  1963  (Ga,  Institute  Technology). 
Slidefilm:  Flash-O-Math  (Curriculum  Sup- 
ply Co.),  TV  Commerclals;  for  Southern 
Airways;  Blue  Horse  Fair;  Filler's  Cmi  Can 
(Harris  &  Weinstein);  Interstate  Life  (Philip 
Denton  Advertising) ;  Con.solidated  Credit  (How- 
ard Kjeklson);  Stiindard  Oil  (K\-.)  (Burton  W'v- 
att  Advertising);  Frito-Lay  Food  Products  (Liller, 
Neal,   Battle  &  Lindsey  Advertising), 


KENTUCKY 

VOGUE   FILM   PRODUCTIONS,   INC. 
9701  Taylorsvillc  Rd.,  P,0.  Box  20126,  Louis- 
ville, Ky.  40220 
Phone:  267-7436  A/C  502 
Date  of  Organization:  19.50 
Hal  Vinson.  President 
Edw.  A,  "Jack"  Price,  Vice  President  & 

Gen.  Mgr. 
Thomas  E.   Spalding,   Producer-Director 
Elise  Meyer,  Creative  Director 
fleorge    Weinmann,    Director   of    Photography 
Robert  King,  Production  As.vi.'.lant 
Services:   Complete  creative  and  production  fa- 
cilities for  16mm  and  35mm  motion  pictures  and 


VOGUE  FILM:  KENTUCKY 

slidefilms  for  sales,  training,  public  relations, 
business,  education  and  TV.  Creating  and  stag- 
ing shows  for  sales  meetings  and  conventions. 
Fac:ilities:  16mm  and  35mm  production  equip- 
ment, including  sound  studio;  set  building  facili- 
ties; complete  location  equipment  in  a  mobile 
unit. 
RECENT      PRODUCTIONS      AND       SPONSORS 

.Motion  Picti  hes;  Sales  Forum.  Weathertrori 
Heat  Pump;  Why  Pay  for  Quality?;  GE  Furnaces 
(General  Electric  Co.).  Slidefilms:  The  Billion 
Dollar  Menace  (Devore  &  Rexnolds  Co.);  The 
Facts  Behind  the  Line;  The  1965  Refrigerators; 
Designed  for  Comfort  (General  Electric  Co.); 
Kitchens  Sell  Homes  (Kitchen  Kompact,  Inc.); 
Let's  Keep  Moving  (Kentuck-y  Education  Assn.). 
TV  Co.MMEiuiALs;  for  .\\ery  Building  Assn. 
(Madison  Adv.);  International  General  Electric. 
Stage  Productions:  for  Cummins  Engine  Co.; 
Central  Air  Conditioning  (General  Electric  Co.); 
GE  Preview  (visuals). 


LOUISIANA 


* 


AVALON   DAGGETT   PRODUCTIONS 

3177  Eugene  Street,  Baton  Rouge  8,  La. 

P.O.  Box  14656,  Baton  Rouge  8,  La. 

Phone:  DI  2-7974    A  C  .504 

Date  of  Organization:  Jan.,  19.50 

Avalon  Daggett,  Owner,  Writer  &  Director 

Jes.se  Davis,  Editor 
Services:  Motion  pictiues  for  public  relations, 
sales,  training,  education  and  TV.  F-vcilities: 
Mitchell,  Cine-Special  and  Bole.v  cameras;  light- 
ing and  sound  equipment  for  studio  and  location; 
editing  room;  all  production  facilities  available. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Cun-ently  in  production  for 
following  clients:  Louisiana  Dept.  of  Highways 
—  2  films;  St.  James  Parish  Bridge  Authority; 
Louisiana   Flyers,    Inc.;    Max   Killeen   Associates. 


NORTH  CAROLINA 

WALTER  J.   KLEIN   COMPANY,   LTD. 

1214   Elizabeth    Ave.,   Charlotte,   N.C.   28240 

Phone:  377-1646    A  C  704 

Date  of  Organization:  May,  1948 

Walter  J.  Klein,  President 

Elizabeth  G,  Klein,  Vice-President 

Harry  M.  Jo\nor.  Photography  Director 

Elisabeth  Hudson,  Production  Dir. 

M.  B,  Brosius,  Distribution  Director 
.Services:  Produition.  distribution,  updating  of 
35mm,  16mm  and  Smm  motion  pictures  in  fol- 
lowing categories:  television,  public  service, 
sports,  travel,  sales  training,  public  relations,  in- 
dustrial and  technical.  Facilities;  Owti  build- 
ing vvith  sound  stage,  art  shidio,  film  screening 
room,  sound  recording  room,  film  vavdt,  editing 
room,  darkroom,  ilistributiou  rooms,  and  general 
offices.  Ampex,  .Magnecord,  Stellavox,  and  Ran- 
gertone  sviic  rec-orders,  music  librar\',  heavj' 
lighting.  \Vriters,  editors,  photographers,  record- 
ing technicians. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Picti  res:  I'.as-t  Afruan  Safari  (Lincoln 
Mercury  Div.,  Ford  Motor  Co. );  Endurance  (Jos. 
.Schlitz  Brewing  Co.'i;  Jack  Piiie  (P.  A.  Stiirtevant 
Co.);  Bittersiveet  (The  Shrine):  Plasli-Vot 
(Plasti-Vac,  Inc.);  The  Seeds  of  History  (.\n 
heuser-Busch,  Inc.  and  The  .\merican  Legion): 
C'est  la  Vie!  (Caloric  Corp.);  Blue  Ridge  Sur 
priseivay  (Coca  Cola  Co.  and  Blue  Ridge  Park 
way  Assn. ) ;  Virginia  Skyline  ( Virginia  Skylint 
Co.). 


Extra   copies  of    15th   Annual   available   at   $2 
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BUSINESS    SCREEt 


TENNESSEE 

CONTINENTAL  FILM   PRODUCTIONS  CORP. 

2.120  Rossvillc  Blvd.,  Chattanooga,  Tenn. 

Phone:  267-4302    \  C  615 

Date  of  Incorporation:  1953 

James  E.  Webster,  Pros.  &  Exec.  Producer 

Summerfield  K.  Johnson,  Jr.,  Vice-President 
&  Treasurer 

Thomas  Crutchfield,  Secretani 

Jack  Thomas,  National  Sales  Sfanager 

John  B.  .^she.  Production  Manager 

Charles  E.  Layton.  Jr..  Director  of  Commercial 
Photography 
SEnviCES:  16mm  and  35nim  color  and  b&w  live 
and  animated  motion  pictures:  sound  slidefibns: 
industrial  sales,  sales  and  personnel  training, 
documentaiy,  public  relations,  medical,  educa- 
tional and  TV  films.  Complete  commercial  still 
photography  dept.,  including  color  negative  and 
type  "C"  print  proc-essinc  etjuipment.  Facilities: 
Production  facilities,  including  Ifimni  and  S.^nim 
cameras,  sound  stage  and  recording  rooms,  mo- 
bile location  unit,  synchronous  rec-orders,  single 
s>'stem  cameras,  FilmoRama  len.ses;  lighting 
equipment;  complete  art  ;uid  animation  depart- 
ment. Permanent  creati\c  staff  —  writers,  di- 
rectors and  musical  director. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picttres:  To  Be  Sure  (Blue  Bird  Bod\- 
Co.):  Mechanics  of  Marching  —  Part  II.  Step  II 
(ARC  PubUshing  Co.).  Slidefilms:  The  House 
That  Dobbs  Built  (Dobbs  House,  Inc.);  Walk- 
Up  Hospitality  (Coca-Cola  Co.);  A  Memory  for 
Judith  (WoodlawTi  Memorial  Park);  Dual  Data 
Collection  (Leslie  Adv.);  Formica  Projects  I,  H, 
III  (Edwin  C.  Huster  Agcy.);  Follow  The  Lead- 
er (John  M'illiamson  Co.;  Buick  Motor  Car  Co.); 
Restaurant  Employee  Training  Resume  (S\-ndi- 
cated);  A  Last  Chance  Opportunity  (Laymen 
Life  Ins.  Co.V  T\'  Commercials  for:  Southern 
Cross  Mattress  (Coirunark  Adv.). 

AMERICAN   DIVERSIFIED  SERVICES 

Box  975,  Kingsport,  Tennessee 
Phone:  477-7413     AC  615   (Johnson  City) 
Date  of  Organization:  1960 
W.  I.  .Mills,  Jr..  Production  Manager 
Robert  Quails.   Director  of  Photography 
Don  Fisher,  Sales  Manager 
Von  Neubauer,  Manager,  TV  Sales  & 
Distribution 

Services:  Motion  pictures  and  filmstrips  for  in- 
dustr>-,  business,  education,  tv,  etc.  Distributor  of 
films  to  t\'  and  non-theatrical  sources.  Facili- 
ties: For  live  action  and  animation  photography, 
sound  recording,  editing,  dubbing:  film  inspec- 
tion and  distribution. 
RECENT      PRODUCTIONS      AND       SPONSORS 

MonoN  PicTL-RES:  CUffhaugcrs  (Republic  Pic- 
tures); Magic  Mountain  (Perry  Realty).  Slide- 
films:  Dollars  Make  Seine  (Bailey  Machinerv); 
Your  Future  (Steed  College);  Yotir  Home  Comes 
First  (Calco  Aluminum). 


REEDER  PRODUCTIONS,  INC. 
620  West  Hill  Ave.,  Knoxville.  Tenn.   37902 
Phone:  588-8181    A  C  615 

Dateof  Org.inization:  1964 

Branch   Office:   417   Garfield   Ave.,   Clendiile, 

>    Calif.    91204,    Phone:    246-4265   A/C    213. 

Thomas  W.  Ta\  lor. 
W.  Fleming  Reeder,  President 
Da\id  L.  Kieffer.  Technical  Director 
Thomas  W.  Taylor.  Sales  Rt  prescntative 
William  Sabados,  Editing  Supervisor 
Services:  16mm  and  35mm  color  and  b&w  mo- 
tion pictures  for  industr>-,  television  and  educa- 
tion. Slidefilms  and  other  presentations.  All  serv- 
ices from  original  script  to  release  print.  Facili- 
ties: Studio  and  editing  rooms.  Projection  room; 
also  use  of  new  city  sound  stage.  Lights,  cameras, 
sound  equipment.  Aid  to  producers. 


REEDER  PRODUCTIONS: 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictihes:  FrorUiers  of  the  Futuir.  .\ 
Century  After  Gettysburg  (Lincoln  Memorial 
University);  New  Light  in  August  (Nat'l.  Chris- 
tian Service  Camp);  Jaunt  Through  Japan  (Reed- 
er Productions;  Japanese  Travel  Bureau);  For- 
e.its  in  the  South  (Southern  Paper  Co.). 

FOTOVOX,   INC. 
30  South  Diana  St.,  .Memphis,  Tenn.  38104 
(  Mailing  Address:  Box  4386) 
Phone :  526- 1 259    A  C  90 1 
Date  of  Organization:  1951;  Inc.  1955 
Elston  Leonard,  Jr.,  President 
F.  M.  Leonard,  Secretary-Treasurer 
Services:    Research;    script;    production   of   mo- 
tion pictures,  slidefilms;  special  presentations  for 
business,    industry.    Television    commercials    and 
series    productions.    Studio    or    location.    Anima- 
tion, hve-action,  documentary.  Custom  recording 
and   tape  duplic;iting.   FArn.iTiF.s:    45x65   sound 
stage  and  20  x  30  insert  stage;  theatre  with  pro- 
jection   room    equipped   for   interlock    screening; 
standing  sets  and  scene  dock;  prop  room;  con- 
struction   shops;    talent   file;    art    and    :mimation 
department;    Hot    press   titling   equipment;    four 
editing  rooms.  Moviola  equipped;  .seven  magnetic 
channels    and    mi.xer,    Stancil-Hoffman    recorder 
and  dummies;  30/50  and  audible  tone  generator 
for  slidefilm  b-acks.   Magnecord  tape  duplicator, 
portable  s\tic  recorder;  limiter  amplifier,  equal- 
izers; sound  effects  libran,-  and  4  music  libraries; 
Mitchell,  Auricon  and  Cine  Special  camera  equip- 
ment; electronic  control  slidefilm  animation  cam- 
era;  h\-draulic  Crab  dolK';   Telefunken   and  EV 
microphones;    Mole-Richardson   mike   boom    and 
perambulator;  M-R  and  .McAlister  lighting  equip- 
ment;  grip  equipment  and  sun  reflectors;   small 
background    projection    .screen;    still    equipment; 
35mm,  2^4,  4x5,  .5.x7,  and  8x10. 

RECENT   PRODUCTIONS   AND   SPONSORS 

.Motion  Pk tires:  A  Plastic  Vena  Caval  Clip  for 
Preventioti  of  Pulmonary  Embolisin  (Baptist  Me- 
morial Hosp.;  Robert  M.  Miles,  M.D.);  Private 
Property  (Amer.  Heritage  of  Freedom  Founda- 
tion). SLiDEFrLMS:  Brazil:  Awakening  Giant 
(Nat'l.  Ass'n.  of  Free  Will  Baptists);  How  to  Sell 
Industrial  Laundry  Service  ( Simon  &  Gwynn 
-AgCN. ):  Your  Profit  Share  and  Retirement  (Holi- 
day Inns  of  .\merica) ;  A  Guide  to  Uniform  Quality 
in  Architectural  Woodwork  (Br.mdon  &  Brandon 
Agcy.).  T\'  Commercials  for:  Dobbs  House 
Passport  Room  (Creenshaw  6v  Rush  Agcy.);  Stan 
Musial  Pitchback,  Big  Wheel.  Zoom-.\-Balloon. 
Yogi  and  Komee  (Tigrett  Industries):  Great 
.Moments  (Securities,  Inc.);  First  Nat'l.  Bank 
series,  Fasweet  (Simon  &  G\\'ynn  Agcy.);  Vamey 
Lok  Racers   (Vamey  Manufacturing  Co.). 

EASTCENTRAL 


INDIANA 

RICHARD   GALBREATH,   INCORPORATED 
2920  Engle  Road,  Fort  \\'ayne,  Indiana 
Phones:  744-4379;  747-2415 
Date  of  Organization:  19.50;  Inc.  1961 
Richard  Galbreath,  Producer-Director 
Services:  Motion  picture  production.  Facilities: 
Offices,  cutting  rooms,  re-record,  carpenter  and 
properties    shop;     3.5mm    and     16inm     Mitchell, 
Arriflex    cameras,     blimped,     interlocked;     RCA 
sound    recorders    and    five-channel    re-recorders; 
mixing  con.sole;  music  and  sound  effects  libraries; 
editing;  mobile  unit;  250,000  watts  Mole-Richard- 
son lighting;  cables,  grip  equipment;  G.  NL  Diesel 
generator. 
RECENT      PRODUCTIONS      AND      SPONSORS 

.MoTio.N  Phtvrks:  The  Claw  Caper;  Autobiog- 
raphy of  a  Race  Driver  (Ford  Motor  Co.);  York 
-  1964  (York  Corp.);  Termipoint  (AMP,  Inc.); 
Chct  Huntley  Vi.<Hts  V/ooster.  Ohio  (The  Wooster 
Brush  Co.). 


i»4t  C3i3^^  en 


EAST  CENTRAL 


MICHIGAN 

Metropolitan  Detroit  Area 

Alexander  Film  Co. 
9615  S.   Brvs,  Cross  Pointc   Woods,  .Michigan 
Phone:  886  ,3040    A  C  313 
(See   complete   listing   under   Colorado.) 

Atlas   Film  Corporation 
Woodward  &  West  l.oni;  Lake  Road 
Box  94,  BloomficId  Hills,  Mich. 
Phone:  Midwest  71 155    A  C  313 

James  L.  Herman,  in  charge 
(See  complete  listing  under  Chicago  area) 


NEIL  DOUGLAS  PRODUCTIONS 
.3030    Iroquois,    Detroit,    Michij;an    4S214 
Phone:  923-0303     AC  313 
Date  of  Organization:  1927 
Neil  Douglas.  President 
Rosalie   Douglas.  Secretary-Treasurer 
Mar>-Neil   Morri.son,   Promotion    Executive 
Services:    Films    for    travel    promotion,    service 
organizations    in    financial    and    public    relation 
areas,   education   project  documentaries.    Facili- 
ties: Photographic  studio,  film  projection  theater; 
Arriflex.  Paillard,  etc.;  sound  recording  on  tape, 
acx'ess   to   commercial   lalxiratorx-   facilities. 
RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictlres:  Tlie  Mighty  Slikcne  River 
(Richie  Transportation  Co.);  Fort  in  de  las  Floras 
(Ruis  Galinda  Co.);  The  Amazing  Taku  (Taku 
Glacier  Lodge  .^ssoc);  The  Greatest  Show  of 
All  (The  El  Mirador);  Historic  Sitka  (The  City 
of  Sitka;. 


Jerry   Fairbank   Productions 
of  California,   Inc. 
1260  Librar\ .  Detroit,  Mich.  4S226 
Phone:  962-8998    A  C  313 
Malcom  Dooley,  Representative 

( See  listing  under  Los  Angeles  area) 


F.   B.   N.   FILMS 
15240   Crescen^vood,   East    Detroit,   Michigan        ll 
Phone:  PR  5-01 14  A 'C  313 

Date  of  Organization :  19.58 

Bert  Penzien,  Owner.  Cinematographer 

Dan  Blough,  Script  Writer,  Sales 

Robert  Anthony,  Narrator,  Technical  Research 
Services:  Complete  production  of  16mm  and 
35mm  commercial  and  docuinentan,-  motion  pic- 
tures for  theatres,  industn.',  and  T\'.  FACU-rriEs: 
35mm  Cineflex  camera;  16mm  &  35mm  Moviola 
viewing  and  sound  reading  etjuipment;  Sonv 
sound  system;  Color  Tran;  camera  car;  small 
studio  space. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  PifTini--s;  Series  of  eight  pn>dutt  films 
(Hvgr.ide  Foods).  TV  Commercials  for: 
W.\\'Z-'n'  Comm.  Div.;  Riverside  Fiwds  (E.  W. 
Baker  Agencv);  Schafer  Corp.  Screen  Commer- 
cials: Series  of  136  (D<ilan  Theatre  Service 
.\gency ) . 

ROBERT  FISHER  PRODUCTIONS 

28400  Sw:m  Island  Drive,  Crosse  He,  Mich. 

Phone:  ORIeans  6  0440.  6-3307 

Date  of  Organization:  September.  1957 

Robert  S.  Fisher,  Producer 

Marian  S.  Fisher.  Vifr-Prf.riden/ 

Audrev    J.    Fisher,    Secretary         (Con/ini/.  </) 
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_  DETROIT,  MICHIGAN 

''  ROBERT  FISHER  PRODUCTIONS: 

Sehmces:    Produc-ers   of   niution    pictures,    sound 
filmstrips.  packaged   meetinRs.   Facilities:   Cam- 
era and  sound  near  oidv':  reniaiiihiK  facilities  and 
ecinipnient  rerilcd   i>;  rf<|iiirc'cl. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Picm-RES:  Ford  Repair  Panels;  Accrnt 
On  Accessories  (Ford  Division).  Slidefilms: 
Facts  For  Action;  P  &  A  Headlines.  1965  (Chev- 
rolet Division);  Stoj),  Shop,  Service  (United 
Motors  Service). 


* 


FLOREZ   INCORPORATED 
815  Bates  Street.  Detroit.  .Mich.  4822fi 
Phone:  Woodward  2-4920  \  C  31:} 

Sound  Studio:   25305  Jolm  R.  Road,  Madison 
Heights.  Midiijian 

Date  of  Organization:  1931 

Cienaro  A.  Florez,  President 

Charles  W.  Renfrew,  Executive  Vice-President 
&  General  Manager 

J.  Ra>Tnond  Cooper,  Senior  Vice-President 

John  K.  Kleene,  Vice-President  &  Creative 
Director 

Clark  E.  Pardee.  Jr.,  Vice-President,  Client 
Service 

Ernest  D.  Nathan,  Vice-President, 
Constiltativr  Service 

Charles  W.  Sabin,  Secretary-Treasurer 

H;uT>'  Breitmeyer,  Production  Manager 
Seh\  ICES:  Management  consultation  on  s;des  man- 
lX)\\er  de\elopinent.  Planning,  writing  and  pro- 
duction of  complete  sales  training  programs.  Pro- 
duction of  audio-visual  media,  including  motion 
picttires,  slidefilms.  recordings,  slides  and  trans- 
parencies, flannelboard  presentations,  charts  and 
printcxl  materials.  Personnel  Services  Division  of- 
fers ctinsultation,  research  and  personnel  testing. 
Visual  Presentation  Division  offers  graphic  and 
film  arts  services,  pins  meeting  plans  and  arrange- 
ments. Facilities:  Si.\-storv  main  office  in  down- 
tcmi.  Detroit.  1,000  sq.  ft.  .sound  studio  in  .sub- 
urh.iii  Madison  Heights. 


RECENT       PRODUCTIONS       AND 

Mcnio.s-  PicTLHt:s:  The  SetViihlc 
Rambler  for  '65  (American  Motors 
the  Bird  (Ford  .Motor  Co.);  What 
(Hastings  Mfg.).  Slidefilms:  V 
Salc'^  Selling  Prestige;  The  Straight 
(American  .Motcjrs);  The  Station 
Ca.se  of  the  Different  Ttcins;  Exte 
lion  (Gulf  Oil). 


SPONSORS 

Spectaculars; 
);  Sidney  Gets 
About  Filters? 
ou  Close  the 
Edge  of  Value 
With  SP;  The 
nded  Lubrica- 


GROUP   PRODUCTIONS,   INCORPORATED 

3fi00  West  Mc.Nichols,  Detroit,  .Mich.  4S203 

Phone:  UNiversity  4-3700  A  C  313 

Date  of  Incorporation:  1957 

Branch  Office:   209  East  48th  St.,  New  York 

.\.  Y.  10017.  Phone:  PLaza  5-3667  A/C  212; 

Tully  F.  Rector,  President. 

Hill  Pearce,  President 

Tully  Rector,  Vice-President 

Donald  H.  Young,  Treasurer 

Mike  Hrcjwn,  Executive  Pradiuer 

Skij)  Sheeran,  Production  Manager 
Sehvices:    Motion    picture   and    TV    commercial 
producers.  Facilities:  Complete  live-action,  mo- 
tion picture  and  animation  production  facilities. 

RECENT      PRODUCTIONS      AND       SPONSORS 

T\'  CoM.Mi.iK  iAi_s  for:  I'ord  .Motor  Co,  -  Tlimi- 
derbird,  Falcon-Peanuts,  Ford;  Institute  of  Life 
Insurance  (J.  Walter  Thomp.son);  Firestone 
(Ciunpbell-Ew.ald  Co.);  C;hr>sler  Corp.  (Young 
fii  Ruhicam,  Inc.);  Insured  .Savings  &  Loan  Co. 
(Mc-Cann-Erick.son,  Inc.);  Colt  45-.\ational  Hrew- 
ery  (Doner  Agency);  Post  Tens  (Benton  & 
Bowles);  Supp-Hose  (Daniel  &  Charles);  Plym- 
outh-Chrysler Corp.    (N.  W.  Ayer  &  .Son,  Inc.). 


THE  JAM  HANDY  ORGANIZATION,  INC. 
2821  East  Grand  Blvd.,  Detroit,  Mich.  4821 1 
Phone:  TRinity  .5-2450  AC  313 

Date  of  Incorporation:  1917 
Officers 
Jiunison  Handy,  President 
John  A.  Campbell,  Treasurer 
William  C;.  Luther.  Sr.  Vice-President 
Rus.sell  li.  Robins.  Sr.  Vice-President, 

Merchandising  and  Marketing  Dev. 
Everett  F.  Schafer,  Sr.  Vice-President, 

Planning  and  Programming 
Dean  Coffin.  Viee-Pres.,  Specialized 

Meeting  Services 
Harold  Dash,  Vice-Pres.,  Western  Contacts 
Jennings  Hammer,  Vice-Pres., 

Motion  Picture  Planning 
Hughes  C  Southwell,  Vice-Pres., 

Bii.iincss  Theater 
X'incent  L.  Hemian,  Secretary 

Branch  Offices 

New  YoKK:    1775  Broadway,  New  York,  New 

York  10019.  Phone  JUdson  2-4060.  Herman 

Coelz,  in  charge. 

Chicago:   230  N.  Michigan  Avenue,  Chicago, 

Illinois  60601.  Plione:  STate  2-6757.  Harold 

Dash,  Vice-President,  in  charge. 

HoLL^■^vcx)D:     1680    North    Vine,    Hollywood, 

California  90028.  Phone:  Hollywood  3-2321. 

PiTTSBincH,      Pennsylvania.      Phone:      ZEnitii 

0143. 
Washington,  D.  C:  Rt.  1.  IJo-x  330,  Oakton, 
Va.,    Phone:    DUnkirk    5-9684,    Harrv    \V. 
Watts;  Suite  534,  David  Hldg.,  1629  K  St., 
N.W.,    Joseph    W.    Philippbar:     1724    Con- 
necticut Ave.,  N.W.,  Phone:  ADams  2-3637, 
Harry  A.  Carraghcr. 
ToHONTo:   103  Queen  Street,  East,  Toronto  1. 
Ontario.  Phone:   EMpire  3-8856.  Wilbur  E. 
Dalley,  in  charge. 
Services:    Motion    picture    production:    commer- 
cial,   industrial    and    sales    promotion;    personnel, 
customer    and    public    relations;    minute    movies; 
sponsored  shorts;  safety,  educational  motion  pic- 
tures; television  commercials;  theatrical  imd  non- 
theatrical  distribution  sei-vice.  Filmstrip  and  .slide- 
film     produetion:     commercial,     industrial,     sales 
training  and  shop  training,  customer  relations  and 
public  rchitions;  merchandising;  training;  cartoon. 
Glass   slides,   transparencies,   slide   racks,   opaque 
materials.  Meetings  assistance:   staging  and  pro- 
jection service,  convention  programs,  live  shows. 
Facilities:    Complete    studio.    Sound    stage,    re- 
cording, set  construction,  direction,  casting,  scene 
design,  mock  ups,  miniature,  stage  management, 
field    reconnaissance,     animation    studios,    music 
direction  and  orchestra,  rear  projection,  prop  de- 
partment,    speech    and    acting    coaching,    slide- 
film     studio,     film     processing     laboratories,     art 
department,    location    ec|uipment,    creative    stiiff. 
Projection   eciuipmcnt   sales   and   service.   Special 
devicx'S;    suitcase    ])rojcctors.    Shoppers    Stoppers, 
continuous   l(K)p   projection,   projectors,    synthetic 
training  devices. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictihes:  Let's  Face  It,  Mili.ssa  (Tin- 
Coca-Cola  Co.);  The  Welt-.\lannered  Look  (E.  1. 
duPont  de  Nemours  &  Co.);  The  Three-Minute 
Hour  (Chevrolet);  Managing  Your  Benefit  Dol- 
lar (Marsh  &  .McLennan,  Inc.);  Metallurgy  and 
.Modern  Product  Design  (iMneller  Brass  Co.); 
How  to  Make  Sludge  (Sinclair  Refining  Co.); 
Steps  To  A  S(//r  (RCA  S;.les  Coip.);  The  Right 
Combinati(ni  (The  Proctor  &  Gamble  Co.);  Coh- 
iLihs  Into  Hopes  (  Aineric;in  Dcnt;il  ,\ssn.);  77iiv 
Is  Ternstedt  (Tcinstedt  Div.  of  (Jeneral  Motors 
Corp.);  Selling  the  813  (Xero.\  Corp.);  Power 
Ahead  (Tractor  &  Implement  Operation);  What's 

For  the  BEST  in  Film  Production  Sources 
—  Refer  to  These  Review  Pages  During  1965! 


THE  JAM  HANDY  ORGANIZATION: 
The  Difference  (General  Motors  Acceptanc 
Coip.);  Adults  In  A  Hurry  (J.  I.  Case  Co.);  Th 
Chance  You  Take  (The  General  Tire  &  Ilubbe 
Co.);  The  Best  Meals  Of  Our  Lives  (Westing 
house  Electric  Corp.);  Take  Your  Choice  (De 
troit  Societv-  for  the  Prevention  of  Blindness) 
Slidefilms:  The  DeliciousUj  Different  Ways  T. 
Cook  (Westinghouse  Range);  Seven  Faces  o 
Success  (Minute  Maid);  The  Big  News  (Tracto 
&  Implement  Operations);  The  Silent  Sell  (Chev 
rolet).  Sf:iiooL  Service  Fii.mstrips:  Work,  Fric 
lion  and  Machines;  Biology  -  Disorders  in  Hu 
mans;  Plants  Around  Us;  Germany  Today. 


HENNING   AND   CHEADLE,   INC. 

10010  Greenfield  Road,  Detroit,  Mich.  48227 
Phone:  BRoadvvay  2-1000  A  C  313 

Date  of  Organization:  1945 

George  R.  Cheadle,  President 

John  Joseph,  Vice-President 

Harold  Dobrowa.  Editorial  Chief 

James  Heinonen,  Technical  Editor 

Roy  Wentworth,  Production  Mgr. 
Services:  Preparation  of  sales  promotion  an 
training  programs  and  materials  including  mc 
tion  pictures,  sound  sLdefilms,  overhead  transpai 
eiicies,  charts  .ind  literature.  Facilities:  Writer 
photographv',  recording  and  direction;  direct  mai 
ing  facilities 
RECENT      PRODUCTIONS      AND       SPONSOR 

Motion  Pic:tire:  The  Full-Power  Spotlight  Pri 
gram  (Ford  Division).  Filmstrips:  The  Grei 
"8"  (Ohio  Newspaper  Group);  Secrets  of  th 
Platform  Pro  (.\utolite  Division);  The  New  Bi 
sell  Dry  Rug  Cleaner  (Bissell  Co.).  Slidefilm 
Keep  the  Smile  There  (Ford  Division). 

INSTRUCTIONAL  ARTS,  INC. 

16210  Meyers  Road,  Detroit,  Mich.  48235 

Phone:  UNiversity  2-3932  AC  313 

Date  of  Organization:  1946 

Nicholas  J.  Beck.  President 

Jiunes  W  .Atkin.son,  Vice-Pres.  &  Treasurer 

Harn-  B.  Rottiers,  Secretary 
Sehv  ICES:  Creative  and  production  staff  for  .slide 
films,  motion  pictures,  slides,  instructional  mai 
uals,  catalogs,  artwork  and  photography.  Audic 
visual  equipment  sales.  Fac  ilities:  Complet 
art  and  photographic  depaitments  including  40' 
50'  stage  with  equipment  for  still  or  motion  photc 
graphy;  still  laboratories;  16nuu  and  35mni  an 
mation  stand;  recording  studio;  hot  press  typese 
ting  department. 
RECENT      PRODUCTIONS      AND       SPONSOR 

Motion  Picture:  Trimwall  Refrigerators  (Ame 
ican  Motors  Corp.).  Slidefilms;  Supcrpickc 
.  .  .  1965  (New  Idea  Fami  Equipment  Co. 
The  Man  in  the  Spotlight  (Ford  Motor  Co.);  A 
is  Power  (Ross  \';due  Co.);  The  Delcotron  Gen. 
rotor  (GM  Truck  and  Coach  Div.). 


* 


KERBAWY  -  MPO 
1300  Buhl  Building,  Detroit.  Mich.  48226 
Phone;  96,3-0201     A  C  313 
llaford  Kerbawy,  Prc.sidenI 
Lester  T.  Davis,  Jr.,  Vice-Presidi'nt 
\'ictor  F.  Radclifle.  Vice-PresiderU 
lohn  E.  P;irrott,  Vice-President  | 

James  Rvan,  Creative  Director 
.\lvin  C.   Priehs,  Jr.,  Project  Supervisor 
Gilbert   C.   .Sorensen,   Prodiwlion   Manager 
Irene  C.   Bverlein,  .\s.si.  to  the  President 
Servic:e.s:    Conununications    in    all    areas    inclu 
ing   —   complete   training   progiams,   motion    pi 
fiires,    sales    meetings,    conventions,    live    show 
clo.sed-circuit    T\',    T\'    commercials,    slidefilni 
collatenil    materials,    special    ])rojection    devi(;< 
I'"v(  ii.iTiivS:    Studios   in    New   York   and    Los  A 
geles.    (see  MPO  Productions,  New  York  Cit)' 
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REGAN    PRODUCTIONS,   INC. 

I9T30  Ralstdii,  Dtlroit,  Midi.  4S20.J 

Phone:  Tllsa  3-2S00  .\  C  313 

Date  of  Or^janization:  July.  1950 

Branch:   600  S.   Can^c  St.,   .\It.   Prospect.   111. 
William  A.  Bates,  Representative 

L.iwTencp  M.  Rejjiiii.  Chairman 

lames  L.  Herman.  President 

\Varren  Hart.  Executive  Vice-President 

Charles  W.  Bishop.  Secretary 

William  E.  Kegel,  Detroit  Area  Sah's 

Robert  T.  Chester.  Special  Representative. 
Detroit 

William  A.  Bates,  Special  Representative, 
Chicago 

Louis  E.  .Miller,  Production  Manager 

Nicholas  P.  Kelly.  Director  of  Photog. 

John  Tacconelli.  Director  of  Art 

Norma  G.  Campbell,  Acounfing 
itBviCES:  Complete  programs  for  training,  sales 
promotion,  public  relations  and  education,  in- 
■luding  sound  motion  pictures,  sound  slidefilms, 
>usiness  meetings,  film-controlled  meetings,  print- 
•d  materials,  stage  presentations,  audiographs 
ind  T\'  spots.  Fa(  iLiTiES:  Studio  and  stage  de- 
;igiied,  built  and  etpiipped  for  motion  picture  and 
luiefilm  production. 
tECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  The  Inside  Story  on  Olds- 
nohile  Air  Conditioning  (D.  P.  Brothei ) ;  Big 
I'ires  on  the  Job  (B.  F.  Goodrich).  Slidkfilms: 
'Condition  Red  ( Lincoln-Mercurv ) ;  Score  \fore 
n  '64;  Budget  Sales  Meeting  (B.  F.  Goodrich); 
Program  Your  Product  Knowledge  (Montgomery 
kVard);  Calling  All  Customers;  Countdoicn  for 
\ction  (Chrysler);  Money  At  Wor^-,-  Your  As- 
sociates (Associates  Investment  Co.);  DXA  — 
The  Code  of  Life  (Merrill-Palmer  Institute). 
RF-conoED  Meetings:  Key  Words  That  Unlock 
The  Sale;  94th  Anniversary  Sale;  Step  Up  To 
>ales  Success  (B.  F.  Goodrich);  Dcwonsirate 
Your  Product  Knouledge;  Rotating  Training 
"Committee  (Montgomery  Ward).  Audiographs: 
Mm  For  the  Top;  Taking  the  Count  (Montgom- 
•n  Ward). 

I  ROSS   ROY,   INC. 

I       Motion  Pictures,  ^'isual  Aids  &  Stage  Div. 

I  2751  E.  Jefferson  Ave.,  Detroit,  Mich.  48207 

I  Phone:  LO  7-4000  AC  313 

'   Branch:  .500  Fifth  Avenue,  New  York.  N.  Y. 

■       10035.  Phone:  565-3200  A/C  212.  WiUiam 
A  Walker.  Exec.  Vice-Pres.;  F.  Henry  Lar- 
son, Vice-Pres.  &  Acct.  Exec. 
Thomas  P.  Marker.  Vice-President,  Stage 

\       &  Motion  Picture  Production 

'  Donald  G.  Tracy,  Vice-President,  Visual  Aids 

.  Robert  S.  Fisk,  Vice-President,  Creative 

'       Supervisor  —  Merchandising 

'  Peter  T.  Brown,  Production  Stage  Manager 
ebvices:  Create  and  produce  motion  pictures, 
idefilms  and  industrial  theatre  programs  of  all 
inds.  FACiLrriES:  Creative  and  supervisory  staff; 
Im  editorial  facilities:  two  equipped  stages;  con- 
nuing  contractual  agreements  covering  special- 
ed  creative  requirements  and  mechanical  facili- 
•es. 

ECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictires:  Chr\ sler-PKinouth  compari- 
fn  film;  Quality  control  topics;  Imperial  sales 
eeting  (Chry'sler-PK-mouth  Div.,  Chrysler 
orp.);  A  Certain  McSweeney  (Dodge  Div., 
hrysler  Corp.);  We  All  Sliare  in  Customer  Care; 
■eve  Cot  What  It  Takes  (Chrysler  Corp.);  A 
VPOTt  on  Lexan  Polycarbonate  Resin  (Chemical 
jaterials  Dept.,  General  Electric  Co.);  Ice  on 
\re   ((hieerx   Prod.   Div.,   King  Seeley  Thermos 

t*).).     SuDEFiLMs:      continuing     programs     for 
irysler  Corp.  and  other  clients. 


CARL  SYKES  COMPANY 
1025  E.  Mapii'  \ve.,  Kirmin.i;liain,  Michigan 
Phone:  (Mfi  SS2S  A  C  313 

Date  of  Org.uii/.ation:  1960 

Date  of  Incorjioration:  1962 

C'arl  B.  Sykes,  President  and  Producer 

Nel.son  E.  Svkes,  Chairman,  P.R.  and 
Director  (M.P.) 

Violet  Gardner,  Vice-President 

Hedy  Glaettli,  Treasurer 

D.  G.  Waldron,  Director 

Pam  Ra\niond.  Prod.  A.\sistant 
Services:  T\'  Commercials,  motion  pictures 
(16min  &  35min).  slidefilms;  animation;  training 
programs  and  sales  meetings;  sales  incentive  pro- 
grams and  promotional  campaigns.  pACiLmES: 
Editorial  and  produc-tion;  film  eoiting;  studio  for 
animation  and  cartooning. 
RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Putvhe:  The  Adventures  of  Kelvic 
—  16mni  &  .35mni  theatrical  (Kelvinator  Div., 
.\ineric.in  Motors  I .  SLinEKiLM:  Treasure  in 
Pumps  (.•K.C.  Spark  Plug  Div.  of  Cieneral  .Mo- 
tors). Slide  Presentation:  Quality  of  Price  — 
sales  meeting  (Kelvinator  Div.  of  .Americ;in  Mo- 
tors). T\'  Commercials  for:  Kelvinator;  Scribble 
StL\  —  Gladen  Enterprises  (Parker  Adv.). 

Van  Pragg  Productions,  Inc. 
2301    Dime    Building,    Detroit,    .Mich.    48226 
Phone:  WO  2-4896    A/C  313 
(See  complete  listing  under  New  York  City) 

VIDEO  FILMS,   INCORPORATED 
1004  E.  Jefferson  Ave.,  Detroit,  Mich.  48207 
Phone:  woodward  2  .3400  A  C  313 

Date  of  Organization:  1947 
Date  of  Incorporation:  1959 
William  R.  Witherell,  Jr.,  President 
Clifford  Hanna.  Vice-Pres.  and  Sales  Mgr. 
William  E.  Lane,  Secretary-Treasurer 
Hra\  r  Toukhanian,  Director  of  Photography 

Services:  Production  of  sales  promotion,  sales 
training,  public  relations,  and  engineering  motion 
pictures  for  industry.  Script;  animation  and  hve 
photograph);  mu.sic  selection;  sound  recording 
and  mixing;  editing  and  conforming;  completion 
services  for  in-plant  units;  slidefilms;  TV  com- 
mercials. Facilities:  Sound  stage;  Maurer  and 
Arriflex  cameras;  editing  rooms;  16mm  and  35mm 
Moviolas;  interlock  screening.  Complete  sound 
and  lighting  equipment  for  studio  and  location. 
RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictures:  Customers  and  Profits;  Smog 
Ban;  For  Today's  Cars  (Walker  Mfg.  Co.);  T/ie 
Big  Secret  (DeKoven  Mfg.  Co.);  Money  Makin 
Moment  (Regal  Ride  Shock  Absorber  Co.);  Your 
Link  With  the  Road;  Hidden  Danger  (Nlonroe 
Auto  Equipment  Co. ) ;  Skin  Maintenance  ( Sugar 
Beet  Products  Co.);  Stop  Accidents;  Under- 
ground Harvest  (Consumers  Power  Co.);  Slide- 
films  for:  Ford  Tractor  &  Implement  Div., 
Monroe  Auto  Eq.  Co.;  Dekoven  Mfg.  Co.  Com- 
pletion Services:  Hidden  Talent  (Ex-Cell-O 
Corp.);  Journey  to  Total  Energy;  Detroit  Tomor- 
row (Michigan  Consolidated  Gas  Co.);  612  For- 
age Harvester  (Ford  Tractor  &  Implement  Divi- 
sion). TV  CoMMERCLVus  for:  Michigan  Mutual 
Liabilih-  Co.  (Otto  &  Abbs,  Inc.);  Zafarana  Mer- 
chandising Enterprises;  Standard  Fetlcral  Savings, 
The  Red  Bam  (E.  W.  Baker,  Inc.);  Hazel  Park 
Race  Track  (J.  F.  Trenkle,  Inc.). 

Jerry  Warner  &  Associates 
11.30  Parker,  Detroit,  Mich.  48214 
Phone:  231-9003  AC  313  TE  4-0838 
Henry  A.  Houston  III,  Midwest  Sales 
Planning  and  Representation 
(See  complete  listing  under  Los  Angeles  area) 
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Wilding   Inc. 
4925  Cadieux  Road,  Detroit,  Mich. 
Phone:  Tlxedo  2-3740    A  C  313 
William  R.  Winn,  Vice  President 
13535    Livcmois    Ave..   Detroit,    Mich. 
Phone:  WKbster  3  2431     A  C  313 
Daniel  B.  Ciallagher,  Vice-President 
W.  W.  KriJt,  Vice  President 
.\.  J.  Henderson.  Vice-PrcsicL^t 
Rol)ert  Cassell,  Vice-Prf.si(//ri/ 
(See  complete  listing  under  Chicago  area) 


Other  Michigan  Cities 

PORTAFILMS 

4180  Di.\ie  Highway,  Drayton  Plains.  Mich. 
48020 

Phone:  674-0489  A/C  313 

Date  of  Organization:  1947 

William  Murrav,  Director 

Edward  F.  Wheeler,  Sales  &  Utilization 

John  Warren,  Firuince 

Stu  Knickerbocker,  Design  &  Animation 

Jim  Coulson,  Editorial 

Gwen  King,  Production  Coordination 

Elfreda  Nowicki,  Office 
Services:  Designers  and  producers  of  motion 
pictures  for  business  and  education.  Facilities: 
Own  and/or  rent  all  equipment  and  facilities 
needed  for  live-action,  animation  and  stop-motion. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  When  Michigan  Was  Yuung 
(Consumers  Power  Co.);  A  \ew  Life  For  Jenni- 
fer (Lutheran  School  for  the  Deaf);  The  Sew 
MQ  ( McQuav-Norris  Mfg.  Co.);  Men  in  the 
Middle  (The  AP  Parts  Corp.);  Comfort  &  Safety 
Plus  (Goerlich's  Inc.);  The  Winning  Team  (Co- 
lumbus Parts  Corp.);  Berfunkle;  Sam's  Secret 
(for  distribution   through   Modem  TPS). 


htiic  contents  copyright  1965.  Reprint  or  other  use  without  express  permission  is  forbidden. 
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TIME  LIFE  8   PRODUCTIONS 
( Div.  Time  Life  Broadcast,  Inc. ) 

120  College.  S.E.,  Grand  Rapids,  Michigan 

Phone:  GLendale  9-4125    AC  616 

Date  of  Organization:  1962 

Howard  J.  Silbar.Afamjging  Director 

Linda  Dejong,  Executive  Producer 

Robert  LaBour,  Ecxecutivc  Producer 

David  Idema,  Account  Exeaitive 

Leonard  Bridge.  Controller 

Gerald  Vander  Sloot,  Recording  Engineer 

Greg  Mavo,  Film  Editor 

Gortlon  Brice.  Art  Director 

William  LaCross,  Head  Photographer 

Gerald  Kniyf,  A.v.vf.  Photographer 
Services:  16  and  8mm  color,  tow  photographv. 
Slide  and  film  strip  production.  Editing;  sound 
recording;  script  for  audio  and  video;  art  work; 
music;  TV  commercials;  video  tape  recording; 
translation  .and  foreign  language  recording.  Film- 
ing available  in  foreign  markets.  Facilities: 
Sound  studio;  projection  nxim;  editing  rooms; 
art  department;  music  librar.'. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picturi-;:  Sest  Eggs  Are  Old  Fashioned 
(Kitson  Poultry  Equipment  Co.);  But  Susie  is 
Only  Three  (Nlichigan  Dept.  of  Health);  Ltft 
Power  to  Your  Specifications  (Monarch  Road 
Machinery  Co.):  Yctir  Faith  in  Action  (Michigan 
Dioces.in  Development  Fund);  A  Windmill 
Comes  to  Holland  (Citv  of  Holland,  Michigan); 
A  Time  to  Begin  (Aquin.xs  College.  Grand  Rap- 
ids); Newaygo  Pallette  Plan  (Newaygo  Eng. 
Co.).  Slidefilms:  It  Didn't  Ju.it  Happen  (Blod- 
gett  Hospital);  Back  to  Bod  hour  documentary. 
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CAPITAL  f\\JA   SERVICE,   INC. 

1001  Terminal  Road,  Lansing,  Michigan 

Phone:  IVanhoe  7-3735  A/C  517 

Date  of  Organization:  1942 

Date  of  Inc-orporation:  19fi4 

jiuiies  Robert  Hunter,  President 

Richard  G.  Cole.  Manap,vT 

Robert  W'inkel,  Lahoratonj  Supervisor 

Kenneth  Kortge.  Production  Supervisor 

James  Lande.s.  Quality  Control 
Services:  Script  to  screen  productions;  TV  com- 
mercials; kinescopes;  filmstrips;  slide  presenta- 
tions; titles  and  animation  photography;  complete 
motion  picture  producer  services;  studio  record- 
ing and  record  cutting.  pACiLmES:  Motion  pic- 
ture processing  laboratory,  8mm,  16mm  and 
3.5mm,  color  and  black  and  white.  Licensed 
Eastman  Kodak  Kodachrome  II  processor.  Black 
and  White  reversals,  negative-positive  and  optical 
sound  tracks,  Fairchild  and  Ansco  color  process- 
ing. Complete  laboratory  facihties. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Cold  Missions  (U.S.A. 
CRREL);  Gcnstar  (Rapids  Standards  Co.);  It's 
A  Wonderful  World  (Lansing  United  Fund); 
NASA  (Bendix  Corp.);  Chicken  in  the  Bank 
(Dow  Chemical  Co.). 


OHIO 

Metropolitan  Cincinnati 

Atlas  Film  Corporation 
2801    Cyclorama   Drive,   Cincinnati    11,   Ohio 
Phone:  MOntana  2-2228    A/C  513 
R.  L.  McMillan,  in  charge 
(See  complete  listing  under  Chicago  area) 


* 


Chapman  5  Productions,  Inc. 
6880   Wooster   Pike,   Cincinnati,   Ohio   45227 
Phone:  271-3675 
William  J.  Landr>',  Maruiger 
Peggy  Zaeh 

(See  complete  listing  under  Los  Angeles  area) 

K  &  S  FILAAS,   INC. 

58 19  Wooster  Pike,  Cincinnati,  Ohio  45227 

Phone:  271-3700  A/C  513 

Date  of  Incorporation:  1946 

Jack  R.  Rabins,  President 

S.  Harry  Wilmink.  Vice-President 

Roma  I.  Rabius,  Secret anj-Treasurer 

Robert  Adams,  Recording  Director 

John  Ruthven,  Art  Director 

.Mary  J.  Stefansson,  Production  Coordinator 
Services:  Specializing  in  industrial  motion  pic- 
tures, sales  training  films,  sound  slidefilms,  ani- 
mated and  hvc  TV  commercials.  Fach-ities: 
Complete  production  facilities;  two  air-condition- 
ed sound  stages,  script  service,  16mm  synchro- 
nous sound  recording  equipment  and  complete 
editorial  ser\'ices. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pi(tmii_s:  U7ia«  Does  It  Mean}';  lIcUo 
Harry  (Frisch's  Restaurants,  Inc  ) ;  Program  for 
Success  (Formica  Corp.);  The  Earl  of  Sandwich 
(L.  A.  Frey  &  .Sons  Co.);  The  Art  &  Science  of 
Modem  Pennaiwnt  Waving  (Realistic  Co.);  The 
Housruarming  on  Findley  Lane;  Oliver  and  the 
Magical  Blade  (Magna  American  Corp.);  Home 
Laundry  Distributors  Preview  Line  1965  (Hot- 
point  Div.  G.E.).  SLiDEFiLNfs:  The  Wonderful 
World  of  Foods  (Proctor  &  f iambic);  Sure  Sell 
in  '65    (Hotpoint  Div.  of  C.E.).   TV  Co.mmer- 


K  &  S   FILMS:  continued 

c  lALS  for:  Winchester  Fann  Sausage;  Pennington 
Bread;  Blue  Cross  Insurance  (Knight  .\dv.);  Ken- 
ner  Mfg.  Co.  (Leonard  M.  Sive  &  Assoc);  Cin- 
cinnati Bell  Telephone  Co.  ( Stockton -West- Burk- 
hart);  Traffic  Bond  Issue  (Ralph  Jones  Adv.); 
All  Star  Dairy  Assoc.  (Fessel,  Siegfriedt  &  Moel- 
ler):  and  others. 

LASKY  FILM  PRODUCTIONS,  INC. 
3705  Lonsdale  Street,  Cincinnati  27,  Ohio 
Phone:  271-5833  A  C  513 

Date  of  Organization:  1939 

Date  of  Incorporation:  1956 

Miuc  Lasky,  President,  Executive  Producer 

Elizabeth  C.  Peters,  Treasurer 

H   H.  Nieberding.  Secretary 

Maic  Siegel,  Script  Supervisor 

David  R.  Wilson,  Sound  Supervisor 

Douglas  L.  Gray,  Production  Supervisor 
Service:  Producers  of  motion  pictures  for  in- 
dustry and  television.  Specialists  in  color  photog- 
raphy. FACiLrxiES:  Completely  equipped  sound 
studio  and  mobile  unit  for  3.5mm  and  16mm  pro- 
duction. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Hidden  Dimension  (Cincin- 
nati Milling  Machine  Co.);  Human  Formula 
(Cincinnati  United  Appeal);  Sound  Suppressor; 
Expansion  Nozzle  (General  Electric  Co.);  Ma- 
chine It  For  Less  (Cincinnati  Lathe  &  Tool  Co.). 


Metropolitan  Cleveland 

CINECRAFT,  INCORPORATED 
2515  Franklin  Blvd.,  Cleveland  13,  Ohio 
Phone:  781-2300    A/C  216 

Date  of  Organization:  1937 

Date  of  Incorporation:  1947 

Ray  Culley,  President 

Paiil  Culley,  Vice-President,  General  Mgr. 

Jerry  Turk,  Vice-President,  Sales 

James  Sheedy,  Secretary 

Arittia  Overby,  Controller 

Zoltan  Rozsnyai,  Musical  Director 

Robert  Mowry,  Art  Director 

Harry  Horrocks,  Chief  Cameraman 

Edwin  C.  Perry,  Director-Camerman 

Robert  Haviland,  Executive  Director 

Kay  McCartney,  Production  Director 

Larry  White,  Editor 

Clare  Taylor,  Director  of  Sound  Dept. 
Services:  16mm  and  35mm,  color,  b&w,  produc- 
tion of  live  or  animated  subjects  for  documentary, 
sales  promotion  and  training,  public  relations, 
medical  and  full  length  TV  productions.  Special- 
ists in  multi-camera  synchronous  shooting.  Orig- 
inal musical  score  production.  8mm  projector  and 
film  point  of  sales  productions.  FACn-mES:  FuUy 
equipped  building;  tliree  sound  stages;  floating 
recording  studio,  control  rooms  with  sound  equip- 
ment; art  dept.,  two  animation  stands;  film  proc- 
essing labs,  general  offices,  carpenter,  paint  shop; 
16mm  and  35mm  camera  equipment,  Mitchell 
NC  and  BNC;  portable  diesef  electric  generator 
for  location  shooting. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Imitation  to  Ohio  (Ohio  Bell 
Telephone  Co.);  training  films;  The  Golden  Years 
(Scott  and  Fetzer  Co.);  Video  Pak  (Westing- 
honse  Electric  Corp);  Changr-Over  (Grinding 
Wheel  Institute);  Meyer  Snow  Plow  Story  (Meyer 
Products);  Story  of  Bill  Boynton,  series  of  four 
(National  Assn.  of  Mainifacfureis).  Slidefflms: 
Shcnvin-Willi.ims  Co.;  B.F.  Goodrich  Co.;  Bob- 
bie Brooks;  The  Plain  Dealer;  Pennsylvania  Tire 
Co.;  Mansfield  Tire  Co.  TV  Commercials  for: 
Ohio  Bell  Telephone  Co.  (The  Marshalk  Co.); 
Carling  Brewing  Co.  (Lang,  Fisher  &  Stashower). 

Cities  Are  Listed  in  Alphabetical  Order 

•it  Throughout  this  section,  within  states,  cities 
are  listed  in  alphabetical  order  for  convenience. 


CINEMA  ONE   PRODUCTIONS,   INC. 
15504   Madison   Avenue,  Cleveland,  Ohio 
Phone:  228-1080    A/C  216 
Date  of  Organization:  May,  1963 
Don  K.  Cadot,  President  &  F.xcc.  Producer 
Don  S.  Cadot,  Vice-President  &  Treasurer 
William  Stephenson,  Account  Executive 
John  A.    Davidson,   Dir.   of  Science  &  Educ. 

Services 
Alton  Yarian,  Science  Writer 
Robert  Gray,  Writer 
Richard  Sinatra,  Film  Editor 
Services:  Motion  pictures,  slidefilms,  vi.sual  pre- 
sentations for  industry,  education  and  TV.  Facil- 
ITES:    Complete  studio,   location   lighting,   sound 
equipment,  editing  equipment,  Arrifle.x  cameras. 

RECENT   PRODUCTIONS   AND   SPONSORS 

MoTio.N  Pictures:  Technology  of  Plastics;  The 
Effects  of  Lightning;  The  Emission  Microscope; 
Cathode  Rays  and  Their  Effects;  The  Effects  of 
Liquid  Na  and  Liquid  H,;  The  Easier  (L.  W. 
Singer  Co.);  Pick  Your  Spot  Wisely  (Bevlyn 
Corp.). 

EDWARD   FEIL  PRODUCTIONS 

1514  Prospect  Avenue,  Cleveland  15,  Ohio 

Phone:  771-0655    A/C  216 

Date  of  Organization:  1953 

Edward  R.  Feil,  Executive  Producer 
Services:  Production  of  industrial,  institutional, 
sales,  public  relations  and  promotion  films;  films 
for  television.  FAcrLiriES:  Scripts,  camera,  edit- 
ing, and  sound  recording  available  for  location 
or  studio  production. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picti-kes:  Meet  a  Good  Guy  (Preformed 
Line  Products  Co. ) ;  Corneal  Transplant  —  Direct 
Suture;  Examination  of  the  Musculoskeletal  Sys- 
tem, through  Repubbc  Steel  Corp.  grant  (West- 
em  Reserve  Univ.  School  of  Nledicine);  1964 
Metro  Division  Training  Film  (The  United  .Ap- 
peal of  Greater  Cle\'eland);  Where  Life  Still 
Means  Living  (The  Montefiore  Home,  through 
Cleveland  Foundation  grant). 

GENERAL  PICTURES  CORPORATION 

4501  West  Pleasant  Valley  Rd.,  Cleveland  34, 
Ohio 

Phone:  Victory  2-3636    A/C  216 

Date  of  Organization:  19.57 

George  Oliva,  Jr.,  President  &  Sales  Mgr. 

MiUard  M.  Horace,  Vice-Prcs.,  Prod.  Supvr. 

Doris  Shaw,  Asst.  Production  Supervisor 

Wanda  Clark,  Treasurer 
Services:  Production  of  16mm  and  35mm  mo 
tion  pictures,  sound  slidefilms,  videotape  anc 
film  commercials,  script  writers  for  training  pro 
grams,  sales  presentations,  lectures,  speeches 
newsreel  films,  sfill  photography,  art  work.  Fa 
crLiTiB:s:  Sound  stage  49'  x  49'  with  ceiling  grid: 
for  o\'erhcad  lighting,  rear  projection,  two  Fear 
less  Panoram  dollies,  Mole-Richardson  perambu 
lator,  studio  and  location  lighting  equipment 
Ampex  and  Magnas%nc  tape  recording,  eight 
channel  mixing  console,  Maurer  optical  recorder 
Moviola,  Oxbcrry  animation  stand,  music  iini 
sound  effects  libran-. 

RECENT      PRODUCTIONS      AND      SPONSOR 

Motion  Pictures:  New  York  World's  Fair  (Cen 
eral  Electric  Co.);  Charge-R-Matic  (American 
Standard);  What's  In  A  Name  (United  Founda 
tion.  Summit  Co.):  A  Candid  Look  At  ScUin. 
(Firestdiip  Tire  &  Rubber  Co.);  President's  Rt 
port   (Republic  Steel  Corp.). 


INDUSTRIAL  MOTION  PICTURES,  INC. 
3211  Payne  Avenue,  Cleveland,  Ohio  44114 
Phone:771-1833    A/C  216 
Date  of  Organization :  1945 
A.  P.  MacDermott,  President -Treasurer 
D.  E.  MacDermott,  Secretary 
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INDUSTRIAL   MOTION    PICTURES: 

Sebvices:  Motion  pictures,  filnistrips,  slides,  stills; 
sound  recording,  script.  Specialists  in  location 
work  for  heasy  industr>'.  Faciijties:  Fully  equip- 
ped sound  stages;  editing  rooms;  animation  de- 
partment; six-channel  synchronous  recording;, 
complete  music  department;  Arriflcx.  Auricon, 
Cine  Sjiecial,  Bolex  cameras;  mobile  equipment 
for  location  recording  and  photography. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MoTio.v  PicTiRi-S:  Pi/s/i  Button  Storage  (Triax 
Co.);  Engitwering  Study  on  C-6  (Euclid  Div., 
General  Nlotors);  BOF  Vessel  Display  (Square 
D  Co.);  Hauling  With  ESI -A  and  EF2-A  (Gar 
\V(x>d  Industries).  Slidefilms:  Conversations  on 
Conversions  (Capital  Finance  Co.);  Motto 
Crane  Sales  Kit;  Hydraulic  Trouble  Shooting 
( Thew- Lorain  Co.);  It's  Magic  (Magic  Iron  Ce- 
ment Co.)- 


Riviera   Productions 
3303  Rumson   Road,  Cleveland.   Ohio 
Phone:  REdwood  1-6076    A  C  216 
Pat  Rancati.  Eastern  Representative 
(See  complete  listing  under  Los  .\ngeles  area) 

VISUAL  METHODS,   INC. 
3910  Carnegie  Ave.,  Cleveland.  Ohio   44115 
Phone:  4310700    A/C  216 
Date  of  Incorporation:  January  1.  1^6:3 
Donald  H.  Howe,  President /General  Manager 

Sebvices:  Preparation  of  original  material  for  all 
sizes  of  slides  and  Nisual  aids,  including  writing, 
ideas,  art  work,  t>pe,  layout  and  photogiaph>-. 
(Production  of  visual  aids  including  35mm  slides, 
l.mtem  slides,  all  sizes  of  \'u-Graph  transparen- 
cies, slide  programs,  filmstrips  and  sound  slide- 
films.  FAdLiTiES:  .\rt  department,  studio,  cam- 
era and  processing  facilities  for  b&w  or  ..olor. 
RECENT      PRODUCTIONS      AND       SPONSORS 

-Slidefilms:  Story  of  Plastic  Conduit  .  Carlon 
Products  Corp.);  Story  of  Engraving  (Engraved 
Stationery  Nlanufacturers"  .As.sn.).  Slide  Pro- 
::rams:  Report  To  Management  (Standard  Oil 
•Co.):  Plastic  Pipe   (Carlon  Products  Corp.). 

I  VISUAL  TECHNIQUES,   INC. 

7016  Euclid  Avenue,  Cleveland  3,  Ohio 
Phone:  361-3733    A  C  216 

Date  of  Organization:  April,  1963 

Edward  T.   Xoll,  President/Sales  Manager 
Robert  T.  Davidson,  Engineering  Supervisor 
I    Charles  Toth,  Photographic  Superviwr 

Sebvices:  Production  and  staging  of  automated 
'isual  and  stereo  soimd  presentations  featuring 
tiultiple  screens  and  panoramic  projections  for 
ales  meetings,  conventions,  punlic  relations, 
marketing  meetings,  etc.  Facilities:  Mr  condi- 
ioned  32'  x  28'  studio,  art  studio,  animation 
amera  for  slides  and  filmstrips,  stereo  record- 
ng  equipment,  multiscreen  panoramic  camera. 
Traveling  equipment  including  12  &  16  channel 
lutomatic  programmers,  dis.solving  ■ilide  projec- 
ors.  screens  and  stages. 

ECENT      PRODUCTIONS      AND      SPONSORS 

jIlidefilm:  Westinghouse  196.5  Vacuum  Cleaner 
ntroduction.  Milti-Scheen  Slide  Shows:  B.F. 
^^oodrich;  Westinghouse;  Carling  Brewing  Co.; 
;^■orld  Publishing  Co.  Mktng.  Conference;  In- 
[emational  Brewing  Co. 


* 


Wilding   Inc. 
617  Vine  Street,  Cincinnati,  Ohio 
Phone:  GArfield  1-0477    A  C  513 
E.  W.  Gaughan,  Vice-President 
(See  complete  listing  under  Chicago  area) 


Dayton,   Ohio 

WILLIAM   DITZEL   PRODUCTIONS 

1501  Hempstead  Road,  Dayton,  Ohio  45429 

Phone:  29S-53S1    AC  513 

Date  of  Organization:  March,  1962 

\Villiam  G.  Ditzel,  Oumer 
SERvacES:    Script   and   produce   motion   pictures, 
filmstrips,  TV  programs,  commercials,  and  meet- 
ings. F.\ciLiTU£S:   .\uricon.  Bell  &  Howell,  C:ine- 


WILLIAM   DITZEL   PRODUCTIONS: 
Special  cameras;  Ampex  sound  equipment;  Coior- 
Tran  lighting;  complete  editorial  facilities,  music 
libnin..  Studio  and  animation  arranged  as  needeii. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictlres:  Automatic  Washer  Trsiimo- 
nials;  Debbie's  Turnabout  House  (Frigidaire  Div., 
G.MC);  The  Unicircle  (United  Appeal  Cam- 
paign). Meeting:  Aviation  Hall  of  Fame  Auards 
(Aviation  Hall  of  Fame).  Vistastrip:  Sea  — 
Lrdex  (  Ledex ) . 
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METROPOLITAN     CHICAGO     AREA 


ACADEMY   FILM   PRODUCTIONS,   INC. 

123   West   Chestnut   St.,   Chicago.   111.   006 10 

Phone:  Michigan  2-5877    .VC  312 

Date  of  Incorporation:  1950 

Bernard  Howard,  Pres.  &  Exec.  Producer 
Services:  Creation  and  production  of  16mm  and 
35mm  motion  pictures,  slidefilms,  .slides,  wide- 
screen  and  other  presentations  for  TV,  conven- 
tions, meetings  ana  sales  aid  for  both  the  broad- 
cast medium  and  industrial,  education,  and  busi- 
ness. Editing.  wTiting.  recording,  titling  for  out- 
side producers.  Writing,  directing,  production 
services  for  ad  agencies  and  industrial  firms. 
Animation  as  well  as  live  shooting.  Facilities: 
Cameras,  lights,  cables,  mike  booms,  doUies,  re- 
cording equipment,  etc..  for  complete  production 
and  shooting  either  in  own  studio  or  on  location: 
30'  X  45'  X  14'  ceiling  sound  stage. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  1964  Mantrfacturing  An- 
nouncements (IBM):  Great  Lovers  (.Alberto- 
Culver  Co.):  Here  is  Your  Equipment  (Mogen 
DaN-id  Wine  Corp.):  Christmas  Promotion  (James 
B.  Beam  Distillers  >:  Sales  Meeting  Film  (Velsi- 
col  Chemical  Co.). 


I  Alexander  Film  Co. 

400  N.  Michigan  Avenue,  Chicago,  111.  60611 
Phone:  WHitehall  4-5980    AC  312 
Dick  Lewis,  Res.  Vice-President 

(See  complete  listing  under  Colorado) 


GILBERT  ALTSCHUL  PRODUCTIONS,  INC. 
909  W.  Diversey  Parkway,  Chicago,  HI.  60614 
Phone:  LAkeview  5-6561    A/C  312 

Date  of  Organization:  19.54 
Gilbert  .\ltschul.  Pres.  &  Executive  Product  r 
Bruce  Colling,  Vice-President  &  Prod.  Mgr. 
Len  H.  Slaton,  Vice-President  &  Sales  Mgr. 
Esther  Altschul,    Secretary-Treasurer 

Services:    Production  of  motion  pictures,   slide- 
films,  slide  presentations  for  industry,  education 
and  government.  FACiLmES:   Sound  stage;  edit- 
ing, rcc-ording  ;uul  animation  facilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  PirTCRF-S:  Setting  the  Stage  for  Dental 
Health  (.Amer.  Dental  Assn.);  Venezuela;  Thi 
Making  of  a  Government  (Natl.  Educational 
Tele\ision);  Profit  Journey  (Pure  Oil  Co.).  Slbdk- 
FiLMS:  Plan  for  Professional  Selling  (Square  D 
Co.);    Satisfaction   Sold  Here    ( Diiraclean ) . 


ARTISTS  REPRESENTATIVES  INC. 
153  West  Ohio  Street,  Chicago,  111.  60610 
Phone:  644-8150    A/C  312 
Date  Established:    1913 
O.  W.  Neebe,  President -Creative  Director 
James  R.  Neebe.  Executive  Vice-President 
MaRee  Ca.stell.  Secretary-Trea.turer 
Del  Schroer,  Producer-Director 
Stanlev  Wilson,  Art  Director 


James  Harlow.  Production  Supervisor 

Ken  .Andow,  Sales  Representative 
Services:  Creators  and  producers  of  motion  pic- 
tures, slidefilms  and  related  materials  for  busi- 
ness, industn,-.  tele\ision  and  education.  Facili- 
ties: .Art  and  animation  department.  Stiidio  af- 
filations. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  PirnrRES:  Language  Mas1i-r  Introduction 
(Bell  &  Howell  Ca).);  The  Truth  .Miout  Me  (E. 
H.  Russell.  McCloskex':  North  .American  Van 
Lines):  In  the  Eyes  of  the  Customer  (Interna- 
tional Harvester  Co.).  Slidefilms:  .A  Sew  Look 
At  the  High  Profit  Lever  Line,  McKiruey  Gen- 
eral Foods  Study  (Marketing  .Management,  Inc.). 
TA'  Commercials  for:  Lawn  Savings  &  Loan 
.Ass'n.  (E.  H.  RiLSsell.  Mc-Closkey  Agcy. ).  Slide- 
Presentations   for:    Rand    McNally  Co. 


ATLAS  FILM  CORPORATION 
nil   South   Boulevard,  Oak  Park.  III. 
Phone:  AUstin  7-8620    A/C  312 
Date  of  Organization:  1913 

Branch  Sales  Offices 
408  Rucker  Place,  Alexandria,  N'irginia 
Wood\\'ard  &  West  Long  Lake  Road,  Box  94, 

Bloomfield  HiUs,  Michigan 
2801  Cyclorama  Drive,  Cincinnati  11,  Ohio 
William  F.  Benoist,  Jr.,  President 
A.  S.  Bradish,  Vice-President,  Productioti 
Edward  Schager,  Vice  President,  Sales 
].  Stephen  Crawford,  Secretary 
Frederick  K.  Barber,  Account  Executive 
Edwin  Johnson,  Account  Executive 
Edith  Klaeser,  Account  Executive 
Wm.  Minnerly,  Director,  Supervising  Editor 
Gerald  Davis,  Editor 
William  Harris,  Editorial 
Ralph  Saunders,  Sound  Engineer 
Donald  N.  Pierquet,  Purchasing 
L.  .A.  Kruncl,  Accountant 

Services:  16mni  and  35nun  public  relations  and 
training  motion  pictiires  and  slidefilms;  color  and 
sound;  TA'  commercials;  short  subjects;  theatri- 
cal shorts,  packaged  programs.  pACiLrriES:  Cam- 
eras, 16mm  and  35mm;  RC.A  35mm  and  16mm 
direct  positive  sound  recording;  art  department, 
time-lapse  photography;  two  sound  stages;  labor- 
ator>';  animation;  35mm  optical  printer;  editing; 
creative  staff.  Magnetic  recording;  35mm,  IBmin 
;md  17Vi;mm. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  Pictlres:  Tommy  Looks  at  Careers  — 
Trucking  —  2  cersiorM  (B.  F.  CKxxlrich  Co.); 
1965  AnnouncemerU  Material  (Oldsmobile);  The 
Crazy  Mixed  Up  World  of  Oliver  Snook  (A.C. 
Spark  Plug);  Rambler  American,  Rambler  Clas- 
sic, Rambler  Engine,  3  Rambler  Tlieater  Trailers 
( .American  Motors ) ;  Sea  Survival  —  8  subjects 
(U.S.  Air  Force);  Billion  Dollar  Milestone 
( Household  Finance  Corp. ) ;  Meal  Minder, 
Terxdermatic,  Dishicasher  Washing  Acticm.  Elec- 
tri-Clean  (Frigidaire);  Magic  Button  (.Milwaukee 
Community  Fund);  Pine  Tree  Project,  Wheel 
Excavator,  Tower  Crane  (Buc>Tus-Erie);  Prog- 
rris     Report     (I'nion     Special     M.ichines     Co    ; 
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CHICAGO    PRODUCERS: 

ATLAS  FILM  CORPORATION: 
Slidffilms:  Series  for  Bucyriis-Erie  iiitermil 
meetings;  Yi.ii.  Ymir  Cusiomvr  ami  The  FCC 
(Motorola).  T\"  Commekcials  for:  W'lieclliorse, 
Snoblower.  HiKsierv  Mate  (The  Biddle  Co.); 
Traveler  Boat  (Winius  Brandon). 


* 


BECKER-GOESSL,   INC. 
5621    DtiiipstiT  Street,   Morton  Grove.   Illinois 
Phones:   Morton  Grove:  YO  .5  3121     A  C  312 

Chicago:  2670058     \  C  312 
Date  of  Or(janization:   Xoveniber,   1961 
Frank  G.   Betker.  President,   Photo'^raptier 
Marvin  E.  GoessI,  Vice-President,  Art  Direetor 
Gil   Lee,   Vice-President,   Director  of  Creative 

Services 
C;loria  Kondell.  Design  Illustration 
Paul  Cliff,  Art  Manager 
William  Brodt.  Art  Production 
Earl  Lindbers.  Pliotographic  Lahoratorij 
Harn.     Hetllund.    Photographic    Illustrator 
Services:    \'ista    screen    filmstrips;    wide    screen 
filmstrips,    sound    slidefilms;    slides;    Vu-Graphs; 
movies;   T\'  commercials;   flipcharts;   easel  pres- 
entations: charts  and  graphs;  cx)llateral  material; 
slidefilm    animation,    art,    cartoons,    illustrations, 
lettering,    typograph\-.    Facilities:    Photographic 
studios,   slidefilm    animation   cameras,   slide  pro- 
duction  and   mounting   equipment,   film   process- 
ing labs,  t>pcsctting  facilities,  white  and  colored 
ty-pe  cell  overla\s. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slides;  Hamilton  Beach  Dealer  meetings  (Clin- 
ton E.  Frank  .Agcy.);  Hydroplarw  60  (Pullman 
Standard);  Baseball  Scoreboard  (Lawn  Sa\ings 
&  Loan  .Assn.);  Lucite  Paint  Dealer  Meetings 
(DuPont  &  Co.);  Pot-0-Gold,  Green  Belt  (In- 
ternational Minerals  &  Chem.  Corp.);  Sales  Con- 
ference (.Avon  Products,  Inc.).  Slidefilms: 
More  Than  Paper.  Demonstrating  the  Model 
360  (A.B.  Dick  Co.);  1964  All  Family  Boat 
Show.  196.5  Dealer  Meetings  (Johnson  Motors); 
Model  D-.50(l  Paydozer  (Frank  G.  Hough  Co.). 
TV'  CoMMEHCiALs  for:  ^BC  News  Puzzle  (Wade 
Adv.).  Vu-Grapus;  Management  Meetings 
(Jewel  Tea  Co.).  FLiPCiwnTS:  Pho/Camma  (Nu- 
clear Chicago  Corp.). 

CAMERAS   INTERNATIONAL 

1724   N.   Orchard.  Chicago,   Illinois  60614 

Phone:  MO  4-7308    A/C  312 

Date  of  Orgaiii/ation:   19-57 

Charles  D.  Sharp,  President 

Richard  Mansfield,  Vice-President 

John  Oertel.  Laboratory  Manager 

RolxTt  Br)ldt.  Co-ordinator 

Oreille  Hurt,  Artist 
Services:  PnKlucers  of  16  and  35inm  motion 
pictures  and  filmstrips.  Particularly  oriented  to 
medical  films  anil  sfKial  documentary.  Facili- 
ties; Complete  studio,  sound  stage,  .Arriflex  and 
Eclair  camera  (-(luipment;  Nagra,  PcrfccTone, 
Ampex  and  Magiiasync  sound  efiuipment.  Inter- 
lock screenings;  complete  editing  facilities  with 
Moviolas.  Ifiniiii  l>At\v  reversal  and  color  printing 
lal)<>r;iti)r\  . 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pi<  tires:  Planning  Your  Family  (G.  D. 
Searle  &  Co.  i :  Dialysis  In  The  Maiuigement  of 
Acute  Renal  Insufficiency  f Medical  Television 
Communications.  Inc.);  Archeology  in  Egypt 
(Oriental  Institute,  L^niversity  of  Chicago); 
Moses  and  The  Exodus  -  3200  Years  Later 
(Cameras  International).  Slidefilms;  Planning 
Your  Family  (G.  D.  Searle  &  Co.). 


CAVALCADE   PRODUCTIONS,   INC. 

664S  North  Odell,  Chicago,  III.  60031 

Phone:  774-6545    A/C  312 

Date  of  Incorporation:  1948 

Dale    McCnlley,    President,   Writer-Producer 

Charlotte  B.  Meredith,  Vice-President 

Harold  B.  Mackenzie,  Secretary 

Loreen    K.    McCuIley,    Treasurer,   Office   Mgr. 

Waxne  A.  Kolar,  Cineinalographer 
Ser\ic:es:  Production  of  industrial,  educational 
and  religious  motion  pictures  and  sound  film- 
strips.  Filmstrip  animation,  using  6008  intemega- 
tive.  Patented  "Cinemastage"  process  for  indus- 
trial show  production.  FACiLmES:  .Arriflex  and 
and  Cine-Special  cameras;  35mm,  120  and  4x5 
still  cameras;  editing;  filmstrip  animation  camera 
and  stand;  lighting  and  recording  ecjuipment  for 
studio  and  location;  sets;  small  studio. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictires:  The  Gentle  Revolution  (Sys- 
tems for  Education);  Chemical  Properties  of  Wa- 
ter; Your  Study  ^fethods,  How  Materials  Arc 
Alike  and  Different,  Rules  At  School,  What  Is 
a  Neighborhood?,  How  Sotind  Helps  Us  (Cor- 
onet) Slidefilms:  Making  Time  Count  for 
Christ  (Scripture  Press);  Meet  My  Aura  Friends 
(Jaars,  Inc.1. 


this  .symbol  over  a  producer's 
Lsting  in  these-  pages  refers  to  cL'.spIay  adver- 
tisement in   this   15th   Production   Review   issue. 


CHICAGO   FILM   LABORATORY,   INC. 

1322  West  Belmont  Ave.,  Chicago,  III.  60657 

Phone:  935-6785    A/C  312 

Date  of  Organization:  1926 

Eugene  G.  Josephson,  President 

Robert  D.  Casterline,  Vice  President 

Todd  Yamamoto,  Laboratory  Manager 

Howard  Schu\ler,  Sound  Engineer 

Virginia  Rose,  Office  Manager 
Services:  16inm  and  35mm  color  and  b&w  mo- 
tion pictures;  slidefilms;  TV  commercials.  Facili- 
PIES:  Laboratory  processing.  16mm  and  3.5mm 
l>&w  and  color  developing  and  printing.  RC.\ 
sound  recording,  16mm  and  3.5mm  magnetic 
and  optical,  titles  and  editing,  for  our  own  and 
other  producers. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Loader  Makes  the  Difference. 
New  Look  in  Dozers,  The  Big  Race,  The  Great 
Silver  Fleet,  The  Beach  Sensitizer,  Investment 
of  Many,  Rhapsody  of  Power  (Allis  Chalmers 
Mfg.  f:o.);  Drunk  Driving  (Allstate);  The  Tops 
in  Bottoms,  New  Dawn  in  Productivity,  Village 
Begins  a  New  Life,  New  Dimen.'iions  of  Value, 
Road  to  Opportunity  (Oliver  Corp.);  Horses 
Gaits,  A  Word  to  the  Wise  (Casjo  Inc.).  Slide- 
films:  Multi-Processor  of  Corn,  Big  Choice  in 
Sineaders,  Corn  Belt  Harvest  King,  Champ  of 
the  Hayfield  (Oliver  Corp.). 

JOHN   COLBURN   ASSOCIATES,   INC. 

1122  Central  Avenue,  Wilmette,  Illinois  60091 

Phones:  Wilmette  —  ALpine  1-8520    A/C  312 
Chicago— BRoadway  3-2310   A/C  312 

Date  of  Incorporation:  1953 

John  E.  Colburn,  President 

M.  H.  Colbuni,  Secretary 

Floyd  D.  Parker,  Treasurer 

Jimies  R.  Phillips,  Jr.,  General  Sales  Manager 

Robert  I.  Ford,  Director,  Educational  Materials 

John  Holliday,  Account  Executive 

R.  Hill  Camith,  Educational  Representative 
Servic:f:s:  Industrial  and  educational  motion  pic- 
tures; .sound  slidefilms,  filmstrips  and  overhead 
projector  transparencies.  Production  services, 
studio  and  facilities  available  to  other  producers. 
Writers,  artists  and  technicians  available  on  free- 
lance basis.  Faciilities:  Large  sound  stage;  com- 
pletely e(|uipptxl  for  16mm  and  ,3.5mm  prochic- 
tion. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictuius;   Rub-A-Duh-Dub  —  How  to 


JOHN  COLBURN   ASSOCIATES: 

Bathe  and  Dress  a  Baby  (Curit\    Div.,  The  Kcm 
dall  Co.);  Peace  or  Communism?  (The  Christi.i- 
form.   Inc.).   Slidefilms:    Building   Your  Futui 
(Cadillac  Life  Ins.  Co.);  You  Can  Count  on  Thu 
Before  They're  Hutched  (Babcock  Poultry  Fani 
Inc.);    Susan's    Story    ( Beeline    Fashions,    Inc. 
Security  —    Today  and  Tomorrow    (United   Lil 
&  .Accident  Ins.  Co.);  Driver  Training  Filmstrip 
(Ford  Di\..  Ford  Motor  Co.):  A  Group  Approac 
to    Individual    Security    (Globe    Life    Ins.    Co 
Bible-In-Life  Curriculum    (David  C.  Cook  Co. 
Besly   Carnival  of   Color    ( Besly- Welles   Corp. 
Stirge    Milking    Sysiem    Maintenance,    Garget 
Stor>-   of   Mastitis   with    relation   to   Milking   Ma 
chine  Ojieration    ( Babson  Bros.  Co.).  TV  Co.m 
MEHCi.'XLs  for:  .Aldactazide  A  (  G.  D.  Searle  Co 
Con  entry,  Miller  &  Olzak,  Inc.). 

CREATIVE   COMMUNICATIONS,   INC. 

520  N.  Michigan  Ave.,  Chicago,  111.  60611 
Phone  527-2530    A/C  312 

Date  of  Incorporation:  1961 

Herschell  C.  Lewis,  President 

Edward  Dnicker.  Vice-President 

-Andy  Romanoff,  Production  Manager 

Larry  Wellington,  Co-ordinator 
Services:  Moti(m  pictures;  features,  industriu 
commercial,  educational,  tr;uning;  slidefilm' 
srill  photography;  public  relations;  scripts;  loc. 
tion  photography  for  other  producers.  Facil 
tes:  Studio  facilities  available  in  Chicago  an 
Miami.  .Mobile  motion  picture  and  sound  un 
fulK  ecjuipped  for  location  shooting;  full  editin 
department. 
RECENT      PRODUCTIONS      AND      SPONSOR 

.Motion  Pk  tires:  Restoring  Mental  Healt 
(Fair\iew  Hospital);  Indoklon  Therapy  (Ohi 
Chem.  Co.);  Theatrkial  Features:  Moonshii 
Mountain.  Color  Me  Blood  Red.  TV  Commei 
cials  for;  Blue  Cross;  Pronto  Foods;  politic 
candidates;  etc. 


DOUGLAS  FILM  INDUSTRIES 
10  West  Kinzie  St.,  Chicago.  III.  60610 
Phone:  MOhawk  4-7455    A/C  312 
Date  of  Org;uiization;  1945 
Fred  C.  Ra\Tnond,  President 
.Arthur  R.  Jones,  Vice-President 
Douglas  P.  Ra>niond.  Vice-President  & 

Director  of  Production 
Frank   M.   Miller,   Director  of  Photography 
EmiK-  Rich,  .Art  Director 
George  G.  Gilbert,  Field  Sales  Manager 
Shenvin   Becker.  Quality  Control  Manager 
Willi;mi  Bielicke,  Quality  Control  Manager 
Lawrence  Tickus,   Chg.   Printing  Control  & 

Prof/i/r^iofi 
Paul  G.  Rosenau,  Director,  Educ.  Serv. 
Services;  Creation  and  production  of  35mm  ai 
16mm  motion  pictures,  slidefilms,  TV  commc 
cials  and  theatre  trailers  from  script  throu( 
release  prints  for  industn',  agencies  and  educ 
tion.  Complete  35mm  ;uid  16mm  color  and  b4 
film  laboratory  serxices  for  industry  and  prodi; 
ers.  Equipped  and  staffed  for  studio  and  focatii 
photography  in  motion  picture  and  still  fiek 
Facilities:  Large  .sound  stage  staffed  and  equi 
ped;  script,  art  ;uid  ;mimation;  magnetic  and  o 
tical  sound  rec-ording,  music  scoring,  editir 
conforming  and  distribution  of  films.  Compk 
35mm  and  16min  color  neg-pos,  li&w  printir 
processing:  ultrasonic  c-Ieaning. 
RECENT      PRODUCTIONS      AND      SPONSO 

Motion  Pictures:  Tomorrow's  Cookware  Tod 
(Tlie  N'ollrath  Co.);  The  Crowded  Market  (Na 
Live  Stock  and  Meat  Bd.);  Vigorous  Activit 
in  Physical  Education  (Field  Enterprises  Fduc 
tional  Corp.);  The  Search  for  Meaning  (.Am 
Dietetic  Ass'n.);  The  Big  Noi-ie  About  the  Qu 
House  (Insulation  Board  In.stitute);  Physictu  t 
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ARRIFLEX    CORPORATION    OF    AMERICA    HI   257    PARK    AVENUE    SOUTH,      NEW    YORK    10010 


INC. 

II. 

:3i2 

312 

■cr 


Richard  Bowen,  Production  Coordinator 
•  Robert  Berg,  Executive  Producer 
\  Ramon  Orellano.  Art  Director 
1  Frank  Malcolm,  Type  Shop  Director 
CTviCES:   Motion  pictures,  sound  slidefilms  and 
des  for  TV,  industry',  education,  training  pro- 
ams,  sales  meetings,   public  relations   and   re- 
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i-i^^  II.,    Jilt".,    i^.i./i    1  icaciitauuii     y j&iiiciit-aii    vjiia 

Assn.,  Inc.,  N.Y.).  TV  Commkrcials  for:  Bou- 
shelle  Rug  Cleaning  (Caru.so,  Mails  &  Woni, 
Inc.);  Agar  Packing  Co.  (H.  M.  Gross  Co.); 
Helene  Curtis  Industries;  Stag  Beer;  Awtcv  Bak- 
eries (E.  H.  Weiss  &  Co.);  General  Electric  Co. 
(Leo  Shapiro  &  As.soc. );  Vienna  .S.iusage  Mfg. 
Co.;  Wilno  Kosher  Sau.sage  Co. 


Skhvices:  Writing,  production  of  motion  pictures, 
slide-films,  and  business  shows.  Past  production 
includes  sales  training,  sales  pnmiotion,  pubUc 
relations,  employee  training,  educational  TV  and 
theater  commercials  for  automotive,  appliance, 
food,  sports,  c-onstruction.  steel,  power,  rublK-r, 
financial,   transportation,   and   related   industries. 
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ATLAS 
Slidfkilms;     Se 
meetings:    Yiti. 
(Motorola).  T\ 
Snoblower,    Hos 
Tra\  eler  Boat  ( V 
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BEC 

5621   Dcmpstt 

Phones:  Morti 
Chica 

Date  of  Org.ii 

Frank  G.   Ue<. 

Marvin  E.  Go 

Gil  Lee.  Vict 
Services 

Gloria  Kondell 

Paul  Cliff.  Art 

William  Brodt 

Earl  Lindberp 

Harn'  Hetllui 
Services:  N'ista 
film.strips,  sounc 
movies:  TV  con 
entafion.s:  charts 
slidefilm  ;inimal 
lettering.  t>-pogr 
studios,  slidefiln 
duction  and  mo 
ing  labs,  t>peset 
type  cell  overlax.' 

RECENT      PROI 

Slides:  Hamilto 
ton  E.  Frank  A 
Standard ) :  Base 
&  Lx)an  A.ss'n.): 
(DuPont  &  Co. 
teniational  Mine 
ference  ( .A\on 
More  Than  Pa 
360  (A.B.  Did 
Show.  196.5  Drt 
Model  D-50()  P, 

TV  CoMMEHC:lA) 

Adv.).  Vu-Gr 
(Jewel  Tea  Co.) 
clear  Chicago  C 

CAME 
1724  N.  Orel 
Phone:  MO  4- 

Date  of  Orgai 

Charles  D.  Sh: 

Richard  Mans 

John  Oertel.  L 

Rolx-rt  Boldt. 

OrAillf  Hurt.  - 
Sebvk;e.s:  Prtxli 
pictures  and  fil 
medical  films  a 
TIES:  Complete 
Eclair  camera 
Ampex  and  Maj 
lock  .screenings: 
Moviolas.  16nini 
lalx)rat()r>-. 

RECENT  PROI 
MOTIO.V    Pl(  TlHI 

Searle  &  Co. ) ; 

Acute    Renal    It, 

Communications 

(Oricnfa!      Instil 

Moses    aiul     The    r.Auawi    —    o^vu    leorsr    lhukt 

(Cameras    International).    SLiDEFrLMs:    Pionning 

Your  Family  (G.  D.  Searle  &  Co.). 


MOnFI    9C 


Illustrated  with  new  Governor  Controlled  Motor, 
new  400  ft.  Magazine  Leather  Matte-Box  and  i 
Periscope  Finder  Attachment. 


. . .  the  only  truly  compact  and  lightweight 
professional  motion  picture  camera  con- 
tinues to  lead  the  field  in  versatility, 
dependability  and  economy  of  operation. 


this  symbol  over  a  producer's 
Usting  in  these  pages  refers  to  display  adver- 
tisement in  this   1.5th   Production   Review   issue. 


stu(iio  and  facilities  available  to  other  producers. 
Writers,  artists  and  technicians  available  on  free- 
lance basis.  Fac;ilitiks:  Large  .sound  stage;  com- 
pletely equipped  for  16mm  and  35mm  produc- 
tion. 
RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  PicTuiuiS:    Rub-A-Duh-Dub  —  Ilotv  to 


Motion  PiCTimES:  Tomorrow's  Cnokware  Tod 
(The  N'ollrath  Co.);  The  Crowded  Market  (Na 
Live  Stock  and  Meat  Bd.);  Vigorous  Activil 
in  Physical  Education  (Field  Enterprises  Educ 
tional  Corp.):  The  Search  for  Mcaninp.  (.'Vni' 
Dietetic  Ass'n.);  The  Bic  Noise  About  the  Qu 
House  (Insulation  Board  Instit^ite);  Physical  t 
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BUSINESS   SCREI! 


.  NtW  interchangeable  ground  glasses 


Arriflex  3o  cameras,  as  exemplified  in  the  new 
Model  2C  series,  are  hetter  than  ever — welcome 
news  for  professional  cinematojjraphers  through- 
out the  world  whose  achievements  with  Arriflex 
equipment  have  made  "front  pajie"  in  almost  every 
cateRory  of  motion  picture  endeavor. 

Arriflex  ,17^  cameras,  climaxing  a  record  of  con- 
tinuous improvements,  have  reached  their  most 
advanced  state  of  development  with  the  introduc- 
tion of  the  .Model  2C  series.  The  famous  .\rri 
cardioid  (ilm  mit\ement  and  precision  film  Rate  is 
still  the  heart  of  the  new  model  2('  line  — continued 


assurance  of  proven  theatre-quality  fowtaue  even 
under  the  most  diflicult  filming  ctmditions.  The 
equally  famous  .\rri  mirror-shutter  is  now  incor- 
porated into  a  completely  new  reflex  optical  system 
that  provides  the  cameraman  with  siRniiicant  lilm- 
inR  advantaRes. 

Arriflex's  reputaticm  has  made  the  name  synony- 
mous with  fine  professional  lilminR.  The  compact. 
liRhtweiRht  new  Arriflex  .{.")  2C  cameras  will  pro- 
vide the  film-maker  with  even  greater  versatility 
and  economv. 


IMPORTANT    FEATURES 


INTERCHANGEABLE  GROUND  GLASS     Now  the 

cameraman  can  do  it  himself.  The  ground  glass  on  the 
model  2C  can  be  quickly  interchanged  on  the  spot  — 
without  tools  or  special  adjustments —  through  the  easy 
accessibility  of  an  empty  lens  turret  socket.  A  series  of 
ground  glasses  are  available,  marked  with  projector  aper- 
ture, center  cross  and  camera  aperture.  The  most  popu- 
lar camera  formats  are  included:  Academy  Aperture, 
Cinemascope  Aperture  (.735 "x  .868"),  1.85  to  1  Aperture, 
TV  Safe  Action  Aperture,  etc. 


Cinemoscope  2.35:1 


y/y///  '\ 

1   "   "' 

1 

i 

1 

— — 1 

Wid«S<rMn  1.BS:) 


TV  Safe  Aclioh 


I  "THE  ARRIFLEX-35  MODEL  2C.  INTERCHANGEABLE  GROUND  GLASSES  IN  THE 
MOST  POPULAR  FORMATS  ARE  ILLUSTRATED  ABOVE.  EACH  GROUND  GLASS  IS 
MARKED  FOR  CAMERA  APERTURE,  PROJECTOR  AND  CENTER-CROSS." 

I  LARGER,   BRIGHTER   FIELD    What  you  see,  you  get' 

I  has  been  an  often  praised  feature  of  the  Arriflex  mirror- 

I  shutter  reflex  viewing  system  and  now  that  feature  has 

'  been  further  improved.  You  can  "see"  even  betted.  The 

'  completely  redesigned  new  finder  optical  system  on  the 

]  model  2C,  incorporates  a  larger  ground  glass,  provides  a 

I  6.5  X  image  of  increased  brightness  and  clarity  -  makes 

I  exact  framing  and   precise  focusing  easier  than  ever. 

The  finder  shows  the  full  field  for  35MM  Cinemascope 
Aperture  {.735"x  .868'  squeeze  ratio  2X.) 


i.  Lever  for  New  Finder  Closure  Mechanism 

2.  New  Style  Viewfinder  Tube  with  threaded  retaining  ring 

3.  Viewfinder  Eyepiece  with  diopter  adjustment  and  new  diopter  lock  ring 

4.  New  snap-on  Eyecup  with  prescription  spectacle  holder 

5.  Improved  Transistorized  Governor  Controllea  Motor,  12-16V,  DC, 
with  new  heavy-duty  transistor 

6.  Slop  Start  Toggle  Switch 

7. 400  ft.  Magazine  with  new  all-gear  drive,  forward  &  reverse 

8.  Magazine  Cover  Latch  with  safety  lock 

9.  Magazine  Retaining  Lock 


DIVISIBLE  FINDER  SYSTEM  A  new,  separate  and 
detachable  eye-piece  assembly  is  another  very  important 
feature  of  the  model  2C,  providing  several  special  and 
"personal"  advantages.  The  eye-piece  is  interchangeable 
between  all  Arriflex  35MM,  2C  models  and  with  all  late 
model  Arriflex  16's  as  well. 

INTERCHANGEABLE  EYEPIECE  The  eyepiece  un- 
screws for  replacement  by  other  eyepieces  or  for  inser- 
tion of  the  Periscopic  Attachment.  A  pressure-actuated 
accessory  eyepiece  will  soon  be  available,  offering  a 
built-in,  automatic  closure  mechanism  which  closes 
when  the  cameraman  removes  his  eye  from  the  finder. 

REMOVABLE  EYECUP  ACCEPTS  CORRECTIVE  LENS 
A  welcome  feature  for  the  cameraman  who  wears  eye- 
glasses. Both  the  new  standard  eyepiece  and  the  new 
automatic  eyepiece  have  an  easily  interchangeable 
snap-on  rubber  eye-cup  assembly  into  which  a  pre- 
scription 15.2MM  spectacle  lens  can  be  supplied  and 
inserted  by  any  optician.  Interchangeable  too,  on  all 
latest  model  Arriflex  16MM  and  35MM  cameras  and 
eyepieces. 
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10.  Detachable  Matte-Box  with  adjustable  leather  bellows 

11.  Replaceable  Matte 

12.  Adjustable  Filter  Stage  with  rack  and  pinion  control 

13.  Matte-Box  Beam 

14.  Matte-Box  Adjustment  Clamp 


u 


I,  Inc. 

•,  III.  60601 

harge. 
x>it  area) 

nt 

8,   Chicago, 


i  area) 


)CIATES 


i  and  closed 

sales  meet- 

FAcn-rriES: 

Atlanta,  and 

or  rented  as 

SPONSORS 

«    (Traveler 

Techniques 

Poultry    In- 

MEErriNCs: 

3ies  Corp. 

INC. 
n.  60610 


oduction 
\rt  Director 

s,  merchan- 
of  purchase 
devices.  Fa- 
constniction 

SPONSORS 

(Wen  Prod- 
erion  Adv.). 
Valther  Lea- 

:  Case  His- 


INC 
D. 

:3i2 

312 

■er 


Richard  Bowen,  Production  Coordiruitor 
■  Robert  Berc,  Executive  Producer 
\  Ramon  Orellano,  .Art  Director 
I  Frank  Malcolm,  Type  Shop  Director 
kRvicts:   Motion  pictures,  sound  slidefilms  and 
ides  for  TV,  industr>',  education,  training  pro- 
"ams,   sales   meetings,   public   relations   and   re- 


>TH   PRODUCTION    REVIEW 


/\5A  11.,    inc.,    1^.1./,    1  icaciiiauuii     \juiicii^aji    v^oj 

A.ssn.,  Inc.,  N.Y.).  TV  Commercials  for:  Bou- 
shelle  Rug  Cleaning  (Caniso,  Mails  &  Worn, 
Inc.);  Agar  Packing  Co.  (H.  M.  Gross  Co.); 
Helene  Curtis  Industries;  Stag  Beer;  Awtov  Bak- 
eries (E.  H.  Weiss  &  Co.);  General  Electric  Co. 
(Leo  .Shapiro  &  .Assoc);  Vienna  Sausage  Mfg. 
('().;  W'ilno  Kosher  Sausage  Co. 


Sehvices:  Writing,  pixxluction  of  motion  pictures, 
slidefilms,  and  business  shows.  Past  production 
includes  sales  training,  sales  pmniotion,  public 
relations,  employee  training,  educational  T\'  and 
theater  commercials  for  aiitoinotive,  appliance, 
food,  sports,  construction,  steel,  power,  rubljer, 
financial,    transportation,    and   related   industries. 


143 


lYIUULL  z:u 


'i 


CHICA 

ATI 
Slidefilms; 
meetings;    Vi 
( Motorula ) . 
Snoblower. 
Tra\'eler  Boai 


^ 


5621  Dcm 
Phones:  M 

CI 

Date  of  O 

Frank   G. 

Marvin  E. 

Gil  Lee,  ' 

Scrvic<:s 

CHoria  Kon 
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Your  Family  (G.  D.  Searle  &  Co.). 


PERISCOPE  ATTACH- 
MENT Framing  . . .  focus- 
ing ..  .  composing  —  all 
the  advantages  of  the 
famed  Arrif lex  reflex  view- 
ing system  are  further 
dramatized  in  the  new  op- 
tical system  of  the  model 
2C.  The  Periscope  Finder 
Attachement    makes    the 

"difficult"  shot,  due  to  cramped  quarters,  lack  of  head 
space  and  necessity  for  right  and  left  eye  viewing,  not 
only  possible  but  comfortable!  It  is  easily  and  quickly 
mounted  or  removed  from  the  camera  and  may  be  used 
on  the  Arriflex  16M  and  16S  models  as  well.  With  the 
Periscope  Finder  Attachment  In  place,  headroom  is  in- 
creased and  the  cameraman  can  easily  use  either  right 
or  left  eye  head  position  for  viewing.  In  tight  quarters, 
the  camera  can  be  backed  against  the  wall  for  maximum 
wide  angle  coverage  and  the  camera  operator  can  view 
from  the  side  of  the  camera.  In  other  situations,  the 
camera  can  be  placed  at  ground  level  for  low  angle  shots 
—  or  high,  over  a  microscope  or  copy  stand  —  no  matter 
how  awkward  the  camera  position,  with  the  Periscope 
Finder  Attachment  the  eye-piece  can  be  positioned  for 
comfortable,  precise  viewing.  The  Periscope  Finder  At- 
tachment shows  a  large  clear  circular  field  of  approxi- 
mately 22mm. 

INTERCHANGEABLE  BASIC  ACCESSORIES  The  in 

troduction  of  a  new  model  in  any  well  established  product 
line  always  precipitates  the  question:  can  my  present 
accessory  equipment  be  used  with  the  new  model?  The 
answer  is  "yes"  for  all  the  basic  accessories  in  the  cur- 
rent Arriflex  line  —  lenses,  motors,  power  supplies,  mag- 
azines, matte  boxes,  blimps  — all  can  be  used  inter- 
changeably on  the  new  model  2C.  And  the  reverse  is  true 
for  all  those  new  accessories  which  were  designed  to 
complement  the  new  Arriflex  35  model  2C.  They  will  con- 
tribute to  the  improved  use  and  operation  of  all  model 
Arriflex  35  cameras. 

A  few  of  the  newest  accessories  specifically  designed  to 
contribute  to  the  advanced  features  of  the  new  model  2C 
merit  special  consideration  and  are  described  as  follows: 

NEW  ALL  GEAR-DRIVEN  400  FT.  MAGAZINE  The  new 
magazine  (suitablo  for  all  Arriflex  35  models)  is  all 
gear-driven,  uses  ball  bearings  at  all  vital  points  and 
can  be  driven  forward  or  reverse  without  special  ad- 
justment. There  are  no  belts  and  no  pulleys.  New,  ad- 
justable, heavy-duty  friction  clutches  have  been  in- 
corporated so  that  load  on  the  camera  is  minimal  and 
uniform.  The  result  is  an  important  advance  in  con- 
trolled camera  speed  and  rugged,  dependable  per- 
formance. 


ANAMORPHIC  FINDER  ELEMENT  A  new  manually 
operated  closure  mechanism  is  incorporated  into  the 
cover  and  finder  assembly  of  the  model  2C  to  cut  stray 
light  out  of  the  reflex  finder.  As  a  factory  installed  op- 
tional extra,  this  mechanism  can  be  replaced  by  an  ana- 
morphic  element  to  provide  an  "unsqueezed"  finder  im- 
age   when    Ultrascope   or   other   anamorphic    objective 


lenses  are  used.  An 
element  out  of  the   I 
lenses  are  employed 
selectivity. 


external  control  knob  swings  the 
ight  path  when  normal  spherical 
thus  providing  complete  viewing 


NEW  VARIABLE  SPEED  MOTOR  The  Variable  Speed' 
Motor  (12-15  Volt  DC)  has  been  improved  too.  It  is  now 
equipped  with  a  forward /reverse  switch.  The  motor,  when 
used  with  the  aforementioned  new  forward/reverse  400; 
ft.  magazine,  provides  new  capabilities  for  filming  special 
effects,  photo  instrumentation,  X-Ray  cinematography 
and  other  sophisticated  applications. 

NEW  GOVERNOR  CONTROLLED  MOTOR  The  de 

sign  of  the  Arriflex  35  Governor  Controlled  motor  (12-16 
Volt  DC)  incorporates  a  rugged  heavy-duty  transistor  with 
an  overload  reserve  of  such  sufficiency  that  no  fuse  isi 
required  in  the  circuit.  Another  significant  contribution' 
to  controlled  camera  speed,  for  dependable  location  syn- 
chronous sound-recording  and  for  trouble  free  filming. 


CHOICE  OF  IVIODELS  AVAILABLE  Arriflex  35  cam 
eras  have  earned  an  enviable  reputation  among  profes- 
sionals all  over  the  world  during  the  past  25  years.  Now' 
in  the  new  model  2C  series,  Arriflex  35  cameras  represent, 
an  even  better  investment  in  uncompromised  quality, 
dependability  and  economy  of  operation.  There  are  mod- 
els and  accessories  for  every  professional  filming  assign- 
ment. All  2C  models  come  equipped  with  the  new  and 
improved  Reflex  Finder,  Detachable  eyepiece  and  Inter- 
changeable Ground  Glass. 

Except  as  noted  in  the  following,  Arriflex  35  2C  cameras 
are  supplied  with  Academy  gate  and  ground  glass  marked 
for  Academy  Aperture.  Camera  models  are  as  follows: 

Arriflex  35  camera  model  2C,with  New  improvec, 

Reflex  Finder  showing  Cinemascope  Field,  (0.735"x0.868"), 
detachable  eyepiece  and  interchangeable  ground  glass' 
with  film  gate  and  ground  glass  for  Academy  Aperture 
(180  shutter):  Without  lenses,  motor,  matte  box  or  filrr 
magazine. 


Arriflex  35  model  2CV,  same 

Variable  Shutter  (0-165°). 


as   above    but   wit! 


Arriflex  35  model  2C-GS,  same  as  model  2C,  bu| 
with  Control  Signal  Generator  (24  FPS,  60  cycles)  anc 
Electric  Clap-stick,  factory  installed. 

Arriflex  35  model  2C-S,  same  as  model  2C,  but  witt 
specially  balanced  movement,  special  tachometer  anc 
special  32  volt  DC  motor,  for  operation  to  80  FPS. 

Arriflex  35  model  2C-T,  same  as  model  2C,  bu 
equipped  with  movement  for  two-perforation  pull-dowt. 
and  Techniscope  film  aperture  (0.373"x  0.868"),  200  shut 
ter  and  ground  glass  marked  for  Techniscope  format 
(Uses  standard  Arriflex  35  200  ft.  and  400  ft.  magazines. 


/4\r°)r°)nr?n  r^vz  cobporation 

AiLMUVlULr  LblS^^    OF       AMERICA 
257  PARK  AVENUE  SOUTH,  NEW  YORK,  N,  Y.  10010 


"THE  ARRI  STORY"—  An  ibiortlni  32  mlnutl  color  lound  film  diplctiR(  tht  ttof  br  ittp 

nunutacture  of  Arrillei  precision  cameras  and  their  applications  to  varied  cinomato- 
iraphlc  assignments.  Available  without  charge  for  group  showings.  Write  (on  lottoriioad, 
please)  Arriflex  Corporation  of  America  lor  bookings. 
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this  symbol  over  a  producer's 
Lsting  in  these  pages  refers  to  display  adver- 
tisement in  this    15th   Production  Review  issue. 
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studio  and  facilities  available  to  other  producers. 
Writers,  artists  and  technicians  available  on  free- 
lance ba.sis.  FAr:rLiTii:s:  Large  sotind  stage;  com- 
pletely equipped  for  16inm  and  .35mm  produc- 
tion. 

RiCENT      PRODUCTIONS      AND      SPONSORS 

.Motion   Pictuiucs:    Rub-A-Duh-Dub  —   How  to 


Motion  Pictuhes:  Tomorrow's  Cookware  Todt 
(The  \'ollrath  Co.);  The  Crowded  Market  (Nal 
Live  Stock  and  Meat  Bd.);  Vifiorous  Artivili 
in  Phyxieal  Education  (Field  Enterprises  Ediu 
tional  Corp.);  The  Search  for  Meaninp  (.\mi 
Dietetic  Ass"n.);  The  fiig  Noise  About  the  Qui 
House  (Insulation  Board  Institute);  Physical  E 


BUSINESS   SCREE 


DOUGLAS  FILM  INDUSTRIES: 

'•ation  at  U.S.  Air  Force  Acadcmu  (U.S.  Air 
orce).  Slidekilms:  The  Past  is  Prologue  (Cuna 
lutual  Ins.  Society);  The  Health  of  Every  Liv- 
4g  Being  (Amer.  N'eterinarian  Medical  Ass'n.); 
ice  Product  Overvicto  (Field  Enterprises  Edu- 
ational  Corp.);  Preventing  Office  Accidents 
Nat'l.  Safety  Council ) ;  Ilow  to  Sell  Piston  Rings 
Muskegon  Piston  Ring  Co.);  Convenience  Cook- 
ry  (Evaporated  Milk  Assn.);  Focus  on  Pullers 
Snap-On-Tool  Corp. ) .  


CAL  DUNN   STUDIOS,   INC. 

141  NWst  Ohio  Street,  Chicago,  Illinois  60610 

Phone:  644-7600    A  C  312 

Branch:  1040  N.  Las  Palmas,  Hollv^vood,  Cal. 
90038;  Phone:  HO  9-9011  A/C  213.  Alan 
S.  Lee,  Manager. 

Date  of  Organization:  1947 

Cal  Dunn,  Presidait 

Joseph  G.  Betzer,  Vice-President 

Helen  A.   Knipka,  Creative  Services  Director 

Art  Swanson,  Art  Director 

Ray  Mueller,  Director,  Cameraman 

Bernard   A.    Montgomerj-,    Stage   Manager 

Jim  Cook,  Chief  Editor 

Karen  Gruntman,  Audit  &  Bookkeeping 

Pat  Tra\in,  Talent  Contact 
ERNiCES:  Motion  pictures  and  slidefilms  for  sales 
aining,  promotion,  product  information,  em- 
loyee  inooctrination  and  special  purposes;  TV 
pmmercials  and  productions.  pACiLmES:  Sound 
age,  insert  stages,  working  Idtchen,  Oxberr\-  an- 
iiation  stand  and  equipment;  complete  anima- 
3n,  inking  and  painting  depts.;  editing,  screen- 
g  rooms,  carpenter  shop,  creative  and  admin- 
trative  facilities. 

ECENT  PRODUCTIONS  AND  SPONSORS 
(OTION  PiCTVKES:  Torture  at  Laredo  (Western 
uto  Supply  Co.);  The  Challenge  of  Racing 
Champion  Spark  Plug  Co.);  Magic  Step  to  Ca- 
er  Opportunity  (Ajmerican  Assn.  of  Dental 
•hools).  Slidefilms:  It's  Your  Future  (Metro- 
olitan  Life  Insurance  Co. ) ;  Go  With  the  Leader 
Zrush  International);  It's  High  Time  for  Hires 
rfires  Root  Beer);  Join  the  Sales  Explosion 
leverages  International);  Meet  Your  New  Sales 
hamp;  Confidential-Catalog  1965;  That's  Gold 

Them  Thar  Tools  (Western  Auto  Supply  Co.); 
'elcomc  to  the  Dentist's  Office  (American  Den- 
1  Assn.);  The  Spirit  of  "74  (National  Woman's 
■hristian  Temperance  Union);  Danny  Learns 
.|  R-R-R-Roar  (Whitlock  &  Co.);  Through  Two 
lir  of  Eyes  ( Kielty,  Dechert  &  Hampe  for  Camp- 
■11  Soup);  Keyboard  Fundamentals.  .5  filins 
Chicago  Musical  Instrument  Co.).  TV  Com- 
.ERCLVLS  for:  Sta-Puf ;  Sta-Flo  (M;ucon,  Inc.); 
Ichardson  Aiier  Dinner  Mints  (Don  Kemper 
0.);  Montgomery  Ward. 

FILMACK   PRODUCTIONS 

1327  South  Wabash  Ave.,  Chicago,  111.  60605 

Phone:  HArrison  74855  A/C  312 
I  Date  of  Organization:  1919 

Irving  Mack,  Chairman  of  the  Board 

Bernard  Mack.  President 

Joseph  R.  Mack,  Vice-President 
I  V'i  Dane,  Secretary 

Pat  Cascio,  Vice-President  in  Charge  of 
Production 

Elliott  Satinover,  Still  Dept.  Managar 

Roman  Polys,  Music  &  Sound  Engineer 

Harlan  Croy,  Vice-President  in  Charge  of 

Industrial  &  TV  Sales 
ijay  Jankowski,  Lab  Manager 

Richard  Bowcn,  Production  Coordinator 
■Robert  Berg,  Executive  Producer 

Ramon  Orellano,  Art  Director 
■  Frank  Malcolm,  Type  Shop  Director 
juviCES:   Motion  pictures,  sound  slidefilms  and 
sdes  for  TV,   industr>',  education,  training  pro- 
fams,   sales   meetings,   public  relations   and   re- 


FILMACK  PRODUCTIONS: 

ports;  creative  ser\ices  —  script-writing,  presenta- 
tions, storv-board  jingles;  production  services  — 
live  motion  picture  ;uid  still  photographx  in 
studio  or  on  locaticm  in  16mm  and  3.5mm  color 
and  l)&w,  animation  and  slidefilin  photograph); 
sound  recording  and  mixing-lip  svnc.  wild  sound, 
singing  jingles,  sound  effects  for  tape,  records  or 
optical  film;  art  work-illustrations,  cartoon  char- 
acters, backgrounds,  photo  toucii-np;  titling-hot 
press,  cold  press,  opaque  and  transparencies;  lab 
work  —  editing,  processing,  printing  inspection. 
Facilities:  Completely  equipped  .souncl  stage, 
prop  and  dressing  rooms;  t\v()  sound  departments; 
six  animation  stands  with  automatic  Oxberry; 
.art  department;  tj-pe  shop;  laboraton,'  including 
optical  printers,  developing  machines,  editing. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pk;tures:  A  Better  Way  (Amsted  In- 
dustries); Total  Energy  (Northern  111.  Gas  Co.). 
Slidefilms:  The  De.iscrt  that  Makes  a  Difference 
(Taylor  Freezer);  Building  Customer  Relations 
(Deluxe  Check  Printers);  Spectacolor  (Field  En- 
terprises-Newspaper Div. ) . 

THE   FILM-MAKERS,  INC. 

615  North  Wabash  Ave.,  Chicago,  III.  60611 
Phone:  337-6264  A/C  312 
Date  of  Incorporation :  1962 

Lincoln  Scheurle,  President  &  Creative 
Director 

Edward  E.  Katz,  Board  Chairman  &  General 
Manager 

Dennis  Marias,  Producer-Director 

Bobbie  Berkowitz,  Production  & 
Administrative  Assislant 

Robert  Fahsbender,  Account  Executive 
Services:  Specialists  in  production  of  advertis- 
ing and  marketing  films  (commercial  and  other) 
for  TV  and  business,  from  script  and  stor>board 
through  finished  production,  including  experi- 
mental, Schwerin  and  test  shooting;  creative  and 
financial  consultants.  FACiLrnES:  Complete  stu- 
dio facilities  in  Chicago,  New  York,  Hol]>'wood, 
Miami,  London  and  Paris. 

RECENT      PRODUCTIONS      AND      SPONSORS 

TV  Commerclals  for:  Leo  Burnett  Co.;  Mac- 
Manus,  John  &  Adams;  Caldwell  Larkin  &  Siden- 
er- Van-Riper,  Inc.;  Post,  Keyes  &  Gardner;  Mc- 
Cann-Marschalk. 

MORTON  GOLDSHOLl 
DESIGN   ASSOCIATES,   INC. 
420  Frontage  Road,  Northfield,  Ilb'nois 
Phone:  446-8300  A/C  312 
Date  of  Organization:  1942 

Morton  Goldsholl,  President,  Exec.  Prod. 
Mildred  Goldsholl,  Secretary,  Producer 
John  Weber,  Studio  Director  of  Design 
^\■illiam  Langdon,  Administrative  Director 
Services:  Producers  of  motion  pictures  and  slide- 
films  for  business,  industry,  television  and  educa- 
tion. Specialists  in  animated  graphic  design.  Fa- 
cilities:   Sound   stage,    16mm   and   35mm   cam- 
eras, Moviolas,  Oxberr\-  animation  stand,  .-Wipex 
and  Magnacord  tape  sync  sound  recorders,  edit- 
ing equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  From  A  to  Z  (Chicago  Bd. 
of  Education);  First  Impression  (Magazine  Pub- 
lishers Assoc,  Inc.,  N.Y. );  Peter  Pan  (General 
Electric);  Intergalactic  Zoo,  Day  in  the  Life  of  a 
Designer  (Morton  Goldsholl  Design  Assoc.,  Inc.) 
SLroEFiLMs:  Presentation  (Magazine  Publishers 
Ass'n.,  Inc.,  N.Y.);  Presentation  (American  Gas 
.Assn.,  Inc.,  N.Y.).  TV  Commercials  for:  Bou- 
shelle  Rug  Cleaning  (Cani.so,  Mails  &  Worn, 
Inc.);  Agar  Packing  Co.  (H.  M.  Gro.ss  Co.); 
Helene  Curtis  Industries;  Stag  Beer;  Awrey  Bak- 
eries (E.  H.  Weiss  &  Co.);  General  Electric  Co. 
(Leo  Shapiro  &  Assoc);  Vienna  Sausage  Mfg. 
C:o.;  Wilno  Kosher  Sausage  Co. 


Jf^  a 
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The  Jam  Handy  Organization,  Inc. 
230  North  Michigan  Ave..  Chicago,  III.  60601 
Phone:  STate  2-6757    A  C  312 
llamld  Dash,  Vice-President,  in  charge. 
(See  complete  listing  under  Detroit   area) 


Hanna-Barbera  Productions 
1    East   Wackcr   Drive,   Suite   3728,   Chicago, 

Illinois 
Phone:  527-1740    A  C  312 
Ken  Drake,  Vice  President 

(See  listing  under  Los   .\ngeles   area) 


* 


ROBERT   BRUCE   HICKS  &  ASSOCIATES 

2  N.  Riverside  Plaza.  Suite  1904, 
Chicago,  Illinois  60606 

Phone:  372-6966  AC  312 

Date  of  Organization:  1963 

R.  B.  Hicks,  President 

V.  .\.  Hansen,  Vice-President 

R.  O.  Hicks,  Secretary-Treasurer 
Services:  Motion  pictures,  slide  films  and  closed 
circuit  TV  for  business.  Producers  of  sales  meet- 
ing and  sales  incentive  programs.  Facilities: 
Associate  producers  in  New  York,  Atlanta,  and 
Los  Angeles.  Studio  facilities  leased  or  rented  as 
required. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Hot  Sew  Hulls  (Traveler 
Boat  Co.);  Sales  Demonstration  Techniques 
(Mystik  Tape  Co.);  The  Growing  Poultry  In- 
dustry (Dr.  Salsbmy  Labs).  Sales  Meetlncs: 
Boating  Industry  Assn.;  National  Homes  Corp. 

INTERLOCK  PRODUCTIONS,   INC. 

869  North  Dearborn  St.,  Chicago,  111.  60610 

Phone:  664-1966  A/C  312 

Date  of  Organization :  1963 

Jack  D.  Danielson,  President 

Louis  E.  Wilder,  Vice-President,  Production 

William  Snowhite,  Vice-President.  Art  Director 

D.  H.  Bash,  Secretary 
Services:  Motion  pictures,  slidefilms,  merchan- 
clising  displays  for  training,  point  of  purchase 
and  pennanent  constniction  display  devices.  Fa- 
cilities: E.xecutivc  offices,  art  and  cronstruction 
studio;  still  photo  lab. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  Wen  .Ml-Gun  (Wen  Prod- 
ucts, Inc.);  Sign  of  The  Future  ^Criterion  Adv.). 
Slidefilms:  Working  with  Youth  (Walther  Lea- 
gue); 1964  Kickoff  (UARCO,  Inc);  Case  His- 
tories (Amer.  Tel.  &  Tel.).  


* 


KELLOCK   PRODUCTIONS,   INC. 
(Midwest  Studios,  Inc.) 
1037  Woodland  Drive,  CIcnvicw,  111. 
Phones:  Glcnvicw  —  724-0515  AC  312 
Chicago  —  273-3880  A/C  312 

James  .\.  Kcllock,  President-Treasurer 
Marion  R.  Kcllock,  Secretary 
James  A.  Kcllock,  Jr.,  Vice-President 
Servicf^s:  Writing,  prcxluction  of  motion  pictures, 
slidefilms,   and  business  shows.   Past  producticin 
incluiles   sales   training,   sales   pniniotion,   public 
relations,  emplo\ee  training,  educational  T\'  and 
theater    commercials    for    automotive,    appliance, 
fo<xl.   sports,  construction,   steel,   power,   nibl)er, 
financial,    transportation,    and    related   industries. 
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CHICAGO    PRODUCERS: 

KELLOCK  PRODUCTIONS: 

Also  goveniment  agencies:  U.S.  Navy;  U.S.  Air 
Force;  N.A.S..\  ;  F..A..\.:  and  others.  Facilitii  s; 
Two  sound  studios  on  ground  level  —  100'x60' 
with  .30'  clear  to  o\erhead  catwalks  —  40'x25'x 
14'  clear  to  roof  -  3.000  amperes-120V  AC 
power;  screening  room;  lighting  equipment;  cam- 
era; sound;  editing;  carpenter  shop;  makeup  and 
dressing  rooms;  commissar>';  art  dept.;  prop 
rooms;  creative  staff  .ind  production  offices. 
RECENT      PROOUCrrONS      AND      SPONSORS 

(New  company,  organized  November,  1964.) 

DON   KEESLAR   PRODUCTIONS,   INC. 

Ill  East  Ontario.  Chicago,  111.  60611 

Phone:  787-4.545  AC  312 

Date  of  Organization:  1962 

Don  Keeslar,  President 

John  Gibbs,  Supervising  Editor 

Barbara  Johns,  Executive  Secretary 

Kirk  Johnson,  Recording  Engineer 

Leonard  Ka\',  Comptroller 
Services:  Production  of  industrial  films  and  TV 
commercials,  16nim  and  35mm.  FACiLrriES:  Two 
air-conditioned   soimd   stages;   editing  room;    re- 
cording facilities:  screening  room. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pktihes;  A  Dai/  in  Old  Milwaukee 
(Jos.  Schlitz  Breweries);  the  Part  (IBM);  Sales 
Meeting  (Alberto  Culver);  Sound  and  Control 
of  Sound  (Richards-Wilcox);  Dateline  Milwaukee 
(Hamischefger).  TV  Com-mercials  for:  Alberto 
Culver,  Chun  King  Foods  (J.  Walter  Thompson 
Co.);  Hires  Root  Beer,  Armour  (Fuller  &  Smith 
&  Ross.  Inc.);  Frango  Candies  (McCann-Erick- 
son);  West  Bend  Co.,  Pulvex  Flea  Spray  (Geyer, 
Morey,  Ballard). 

WM.   N.   KIRSHNER  &  COMPANY,   INC. 

53  West  Jackson  Blvd..  Chicago,  Illinois  60604 

Phone:  W.-Vbash  2-5519  A/C  312 

Date  of  Incorporation;  1959 

William  N.  Kirschner,  President  & 
General  Manager 

Robert  B.  Ross,  Vice-President,  Training 

Robert  K.  Larson,  Secretary 

Robert  M.  Beaugrand,  Maruiger,  Writing 
Department 

W.  E.  Terry,  Creative  Director 

Anzel  Pope,  Art  Director 

R.  A.  Hereford,  Production  Maruiger 

Don  Stanger,  Assistant  Production  Manager 
Services:  Producer  of  audio-visual  materials  for 
marketing,  sales  promotion,  TV,  training  and 
public  relations;  moh'on  pictures,  TV  commer- 
cials, slide  programs,  slidefilms,  industrial  and 
business  presentations,  closed-circuit  TV  pro- 
grams for  business.  FAriLiTiES;  Production  stu- 
dios; photography,  recording,  animation,  editing, 
projection  and  interlock  equipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictxhes:  Behirul  Closed  Doors  (Rixson 
Manufacturing  Co.);  Brothers  Make  Sense 
(Amer.  Dental  A.ss'n.).  Sltoefilms:  D-19  (Fred- 
erick Post  Co.);  Seed  for  Progress,  The  Beef 
Makers  (American  Breeders  Service). 

I   &   M   FILMS 

621  N.  Dearborn  St.,  C;hic:igo,  111.  60610 
Phone:  WHitehall  4-7477  A/C  312 
Date  of  Organization:  19.50 

William  Randolph  Johnson,  Owner  & 
Gen.  Mgr. 

Jay  Schiff,  Technical  Director 
Services:  Theatric:il  features,  shorts,  and  trailers. 
Live  and  animated  TV  spots  and  programs.  Fa- 
cii,mF.s:  Mitchell,  Arriflex,  Eclair,  Auricon  cam- 
eras, sync  recording  and  mixing,  complete  studio 
and  location  production  equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

TV  Commercials  for:   Smithficld  Ham  &  Prod- 


L  AND  M  FILMS: 

nets  i.o.  JHKAiKR  Trailers:  200,  for  theaters  in 
Chicago,  Springfield,  St.  Louis,  Loui.sville,  etc. 
TiiKATBU  AL  Featire:  Lo  Donsc  a  Go  Go  —  The 
Discotheque  Craze. 


MERVIN  W.  La  RUE,  INC. 

159  East  Chicago  Ave.,  Chicago,  111.  60611 

Phone:  superior  7-8656  A/C  312 

Date  of  Organization:  1937 

Date  of  Incorporation:  1947 

.Mervin  W.  La  Rue,  Sr.,  President 

Joanna  La  Hue,  V icc-Prcsident-Treasurer 

E\erett  Blackman,  Production  Manager 
Services:  Confined  to  medical  and  closely-allied 
fields  exclusively.  Consultants  in  planning,  pro- 
duction and  utilization  of  audio-visual  aids  in 
continuing  education  in  medicine.  FACiLrTTES: 
For  medical  and  scientific  work:  explosion-proof 
cameras  and  lighting  equipment;  macroscopic 
and  microscopic  motion  cameras;  animation 
stands;  time  lapse,  high-speed  and  conventional 
equipment.  Development  and  application  of  fiber 
optics  in  body  cavity  motion  photography. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Valvular  Incompetence  and 
Varicose  Veins  (Walter  Carroll,  M.D.,  North- 
western University  and  Schering  Foundation); 
Diaphragmatic  Hernia  (John  Dorsey,  M.D.,  Nor- 
man Larson,  M.D.,  Northwestern  University  and 
Evanston  Hospital);  Cataract  Extraction  —  Freez- 
ing Technique  (John  Bellows,  M.D.,  Northwestern 
University);  Cutaneous  Reflux  (J.  Englebert 
Dunphy,  M.D.,  University  of  California;  James 
H.  Foster,  M.D.,  University  of  Oregon  and  Ethi- 
con.  Inc. ) ;  Parenteral  Fluid  Therapy  ( Baxter 
Laboratories).   SpeciaUzed  medical  film  service. 


JACK   LIEB   PRODUCTIONS 

1230  W.  Washington  Blvd.,  Chicago,  111. 
60607 

Phone:  CH  3-2600  A/C  312 

Date  of  Organization:    1946 

Jack  H.  Lieb,  President 

Warren  H.  Lieb,  Vice-President, 
Production  Supervisor 

Robert  A.  Averill,  Chief  Sound  Engineer 

Donald  J.  Richter,  Recordist 

Art  Ellis,  Editor-in-Chief 

E.  S.  George,  Writer 

Ulf  Backstrom,  Production 

Elaine  Badis,  Office  Manager 

Phil  Frydendall,  Librarian 

Eileen  Litt,  Scripts;  Charles  Church,  Traffic 
Services:  Motion  picture  production;  industrial, 
theatrical,  TV,  sales  promotion,  institutional  and 
sales  training;  specialists  in  travel  promotion  films, 
TV  productions,  spots  and  .shows.  Filmstrips  and 
sound  slidefilms.  Consultant  on  motion  picture 
problems.  FACiLrriEs:  Complete  studios,  3  sound 
.stages,  RCA  35mm  and  16mm  magnetic  and 
optical  recording.  Specialists  in  hi-fiaelit\'  mag- 
netic mixing.  Nagra-16mm  s\tic  recording  for 
studio  or  location.  Editing,  musical  score  facilities, 
echo  chamber. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  1964  World  Series  (Amer. 
Natl.  League  Baseball  Clubs;  Lew  Fonseca); 
Ceramics  —  Series  of  5  (Art  Instihite  of  Chica- 
go); Kentucky  Derby  Festival  (Commonwealth 
of  Kentuclc\');  My  Name  is  Rice  (J.  Walter 
Thompson  Co.);  This  Is  A  Knife  (J.  Walter 
Tliompson  Co.;  Chicago  Boys  Club);  Buhhlr  Up 
(Campbell-Mithun,  Inc.);  Human  Disorienta- 
tion —  Experimental  Rotating  Environment  (U.S. 
Navy).  SLinEFiLMS:  Point  of  Decision  (Wilson 
&  Co.;  Campbell-Mithun.  Inc.).  TV  Commer- 
cials for:  Alberto-Culver;  Helene  Curtis;  Electric 
Utilities  TV:  Quaker  Oats;  Astro  Liter;  etc. 


JOHN   R.   MACDONALD  COMPANY 

185  North  \\abash  Ave.,  Chicago,  111.  60601 
Phone:  .-VN  3-1049  A/C  312 

Date  of  Organization:  1957 

John  R.  .\Iacdonald,  President 

Beverly  R.  Hravemian,  Secretary-Treasurer 

James  C.  Morrissey,  Photographer 

Norman  E.  Deletzke,  Sound-Electronics 
Services:  Programming,  production,  packagin) 
and  distribution  of  sound  filmstrip  and  sounc 
slidefibn  programs;  ser\'ice,  sales  and  rental  o 
Salesmates;  Couriers;  N'ista-Sells;  Micromatics 
Flip-Tops;  Displa\niate  machines.  F.ACrLrriES 
None  listed. 

RECENT   PRODUCTIONS   AND   SPONSOR 

Slidefilms:  Your  Year  of  Years  (Johnson  Motor. 
&  Boats);  Changing  Giant  (Cahners  Pub.  Co.) 
Parker  51  (Leo  Burnett  Co.);  Fuel  Injector 
(Cummins  Engine  Co.);  One  Man  Car  Patro 
(Chicago  Police  Dept.).  Ro.\d  Show:  Leade 
/deas  (Cahners  Pub.  Co.). 


MATTCO  ASSOCIATES,  INC. 
2309  W.  Johnsburg  Rd.,  McHenry,  111. 
Phone:  385-5508  A/C  815 
Date  of  Organization:    1960 
Branch   Offices:    District   of   Columbia:    840" 
Wisconsin    Ave.,    Washington    D.C.    20014 
Phone:   656-5240  A/C  301.  Lowry  N.  Co« 
Jr.;  Clifford  Peacock,  Vice-Presidents,  Writ 
ers.  New  York:  62  West  45th  St.,  New  Yor 
10036.  Phone:  OX  7-2896  A/C  212.  Winsto 
Sharpies,  Jr.,  Musical  Director;  Clifford  Bax 
ter.  Sales. 
Richard  J.  Matt,  President  &  Executive  Directo 
^Villiam  M.  Eraser,  Director  of  Sales 
Jerry  Olson,  Director  of  Photography 
William  J.  Mahin,  Production  Manager 
Services:    Motion  picture  and  slidefikn  produc 
tion,  including  theatricals,  TV  and  sponsored  ir 
dustrials,    sales    and    training   films.    F.\ciLmES 
Recording,  music  scoring  and  editing;  16mm  an 
35mm  editing  rooms.  Moviola  equipped:   16ini 
and  35mm  projection.  16  and  35mm  Arriflex  an 
Eyemo  cameras;  Nagra  sound  equipment;  coir 
plete  studio  and  portable  lighting;  special  cair. 
era-boat  and  truck. 
RECENT      PRODUCTIONS      AND      SPONSORi 

Motion  Pictures:  Vacation  Revelation  (Intenu 
tional  Harvester);  Sea  Horse  —  65,  Deluxe.  Sec 
sport,  Skee  Horse,  etc.  —  series  of  13  (Johnso 
Motors);  Higher  and  Wider  (Ex-CeU-O);  Trekt 
the  Tetons  (Chevrolet  &  Kodak) .  35mm  Theatb 
CAL  Features:  Commuting  for  Adventure;  Instm 
Holland. 

FENTON   McHUGH   PRODUCTIONS,  INC. 

518  Davis  Street,  Evanston,  111.  i 

Phones:  Evanston— UNiversity  4  3021  A/C  31' 

Chicago— BRoadway  3-3383  A/C  31S 

Date  of  Organization:  1956 

Fenton  P.  McHugh,  President-Exenitive 
Producer 

Carol  D.  Parker,  Administrative  Asst. 

Robert  Krugly,  Comptroller 
Services:  Prodtiction  of  16mm  and  35mm  m< 
Hon  pictiires  for  business,  industry  and  TN 
Sound  slidefilm  production.  FACiLrriES:  16ini 
and  35mm  production  eqm'pment;  editing  f: 
cilities  and  sound  stage. 

RECENT   PRODUCTIONS   AND   SPON$0» 

Motion  Pictures:  Panama  Fishing  (NBC);  Flo 
ida  Fishing  Fun  (Eastern  Airlines');  Small  Miraci 
of  Santa  Cruz  (Credit  Union  Nation.-d  Assn.^ 
VVorW  Championship  Outboard  Races  (NSC' 
Miss  Rodeo  America  (Int.  Rodeo  Management 

Look  to  the  Review  pages  for  reliable  buyer  dat 
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I       MURRAY  MORISON   PRODUCTIONS 

360  North  Michigan  Ave.,  Chicago,  111.  60601 

Phone:  332-6705  .\/C  312 

Date  of  Organization:  1962 

Murray  Morison,  President  &  Exec.  Prod. 

.\rmin  Kuss\viirm,  Vice-President 

Donna  Lee  Johnson,  Associate  Producer 

Emanuel  Galas,  Art  Director 

Gr«tchen  Schoenfeld,  Director  of 
Creative  Services 

Joseph  Vcrmoch,  Director  of  Photography 

Carl  Carter.  Artist 

Orvel  Hurd,  Artist 

tR\acES:  Slidefilms,  stripfilms,  motion  pictures 
ir  sales  promotion,  training,  advertising,  sales 
leetings,  product  promotion,  medical,  educa- 
onal.  Facilities:  Motion  pictvure,  slide  and 
ripfilm  equipment  and  facihties.  Recording  and 
liination  sen-ices;  photographic,  sound  and 
^ting  equipment  for  location. 

ECENT      PRODUCTIONS      AND      SPONSORS 

loTio.v  Pii  TV  iiES:  Modem  Management  of  the 
H  S'egatice  Sensitized  Pregnancy  (-■Vbbott  Lab- 
•atories);  Modem  Management  of  Multiple 
irths  (Lederle  Laboratories);  Inventory  Train- 
g  (Shoppers'  World);  How  to  Write  Clear, 
oncise  and  Effective  Business  Letters  (The 
artnell  Corp.);  Not  by  Bread  Alone  (111.  State 
ledical  Society). 


^  CD 


4t  a 


MPO,   Incorporated 
185  No.  Wabash,  Chicago,  Illinois  60601 
Phone:  372-2355    A  C  312 
Bill  Bailey,  Manager 
(See  complete  listing  under  New  York  Cit>') 

BURT  MUNK  &  CO. 

56  E.  Walton  Place,  Chicago,  111.  60611 

Phone:  337-0034  A/C  312 

Date  of  Organization :  1961 

Burton  M.  Munk,  President 

Earl  Anderson,  Production  Manager 
.  Mary  Abraham,  Office  Manager 
•3V1CES:  Creation  and  production  of  motion 
ctures,  slidefilms  and  related  materials  for  busi- 
?ss  communication.  Sales  meeting  and  conven- 
on  services.  Nationwide  public  school  distrib- 
ion  of  sponsored  filmstrips.  FACiLmES:  Produc- 
jn  affiliations;  creative  writing  and  complete 
anning  and  production  of  sales  training  and 
les  promotion  programs. 

eCENT      PRODUCTIONS      AND      SPONSORS 

OTioN  Pictures:  Down  Where  It  Counts,  Focus 
I  Foam,  A  Jewel  of  a  Job  (Dow  Chemical  Co.). 
.idefilms:  Straight  Talk  About  Ranges,  That 
•rtain  Feeling,  Time  to  Do  the  Dishes  (Hot- 
)int);  The  Story  of  The  Star-Spangled  Banner, 
Patriotic  Sing-Along  (Burt  Munk  &  Co.;  So- 
ety  for  Visual  Education);  Zenith  Quality  in 
HF,  What's  New  for  You  from  Zenith,  January 
5  (Zenith). 

These  Exclusive  Review   Reports  Are 
a  Copyrighted  Business  Screen   Feature 


Facts  You  Need  to  Know 
for  Efficient  Film  Procurement 

! 

i'  Concise,  accurate  data  on  film  production 
lurccs  throughout  the  world  appears  in  these 
iges.  The  buyer  is  urged  to  preview  current 
ctures  made  by  listed  companies;  the  nature 
:  their  experience  is  noted  under  Client  Refer- 
ices  appearing  in  each  company's  listing  data. 


FRED   A.    NILES 
COMMUNICATIONS  CENTERS,   INC. 
1058  W.  Washington  Blvd.,  Chicago,  III. 

60607 
Phone:  SEeley  8-4181  A/C  312 
Date  of  Organization:  1955 
Branch   Offices:    New    York;    108   West    End 
Ave.,   New  York.   Phone:    SU  7-8770  A/C 
212.    Charles    Ticho,    Vice-President.    CaL- 
fomia:    650    N.    Rronson   Ave.,    Holly-wood. 
Phone:    HO    3-8154.    Lionel    Grover,    Vice- 
President. 
Fred  A.  Niles,  President 
Norman  C.  Lindquist,  Vice-President,  Sales 
William  E.  Harder,  Vice-President, 

Production 
Harry  Lange,  Vice-President, 

Executive  Producer 
James  E.  Morgan,  Vice-President,  Finance 
George  Jarrett,  Editing  Administrator 
Dorothy  Roecker,  Office  Manager 
Bert  Lindberg,  Chief  Charge  Man 
Services:  TV  commercials;  industrial  films;  sales 
training  films;  business  theater;  sound  sbdefilms; 
TV  shows.  F.\ciLmES:   100,000  sq.  ft.  of  space; 
3  sound  stages;  3  editing  rooms;  complete  sound 
dept.;  carpenter,  electric,  paint  and  prop  depts.; 
5  screening  rooms;  art  dept. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  The  Living  Code  (U.S.  Dept. 
of  Defense);  Vacation  (Beatrice  Foods  Co.); 
Leave  the  Driving  to  Us  (Greyhound  Corp.); 
Patterns  for  Progress  (Amer.  Oil  Co.);  The  First 
100  Years  (Hamms  Brewing  Co.). 


Pelican  Films  Inc. 
410  N.  Michigan  Ave.,  Chicago,  Ul. 
Phone:  337-8116    A/C  312 
Ma.\  Pride,  Producer 
(See  complete  listing  under  New  York  City) 


PILOT  PRODUCTIONS,   INCORPORATED 

1819  Ridge  Avenue,  Evanston,  111.  60201 
Phone:  DA\is  8-3700  A/C  312 

Date  of  Organization :  1940 

Date  of  Incorporation:  1952 

C.  Robert  Isely,  President 

Robert  L.  Dedrick,  Executive  Vice-President 

C.  Don  Sheldon,  Treasurer 

A.  E.  Boroughf,  Secretary 

Hal  Childs,  Director  of  Photography 

Ken  Kracht,  Director  of  Illustrative 
Photography 

Bob  Luce,  Director 

Connie  Andersen,  Slidefilm  Department 

Bill  Buhl,  Jay  Norman,  Jim  Cuca,  Doug  Hunter, 
Sales 
Services:  Complete  creative  and  production  fa- 
cilities for  motion  pictures  and  filmstrips.  Re- 
search, writing,  photography,  sound  recording, 
editing,  and  stripfilm  services  for  industrial  and 
business  films.  FACiLrriEs:  10,000  sq.  ft.  3,700 
sq.  ft.  shooting  stage  with  14  ft.  clearance  under 
catwalks;  complete  kitchen  facilities  for  food 
photography;  16mm  Mitchell  and  Arriflex  camera 
equipment;  generator  &  battery  packs  for  field 
work;  special  right  hand  drive  camera  truck  with 
inside  camera  mount,  front  platform,  top  plat- 
form and  radio  gear;  Ampex  and  Magnas>nc  re- 
cording equipment  including  DuKane  30/50 
signal  generator;  double  system  projection. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion    Pictures:    Frymax,    Glodf    (Proctor   & 
Gamble);  Footprints  4   (Goodyear  Tire  &  Rub- 


CHICAGO     AREA 


PILOT    PRODUCTIONS: 

ber);  In  Your  Hand  (Chicago  Bd.  of  Elections); 
Positive  Control  of  Medication  —  Mcrrell  D.\C 
S(/,rfcm  (William  S.  Morrcll);  Sanitary  landfill 
(Clark  E(|iiipnient);  Smith  Driver  Training  Sys- 
tem -  series  of  5  (Nat'l.  Safety  Council).  Slide- 
K11.MS;  The  Escortcr  Meter,  Clide-a-Ride  Con- 
ductor. Information  Booth  Operation.^,  The  Rov- 
ing Salesman,  The  Grand  Sightseeing  Tour  Driver 
(Greyhound);  Prospects  at  Your  Fingertips 
(Ford  Motor  Co.);  Your  Child's  Success  (Field 
Enterprises  Educational  Corp.);  Coupon  Totm 
(A.  C.  Nielsen  Co.);  The  Swift  Sure  Path  (Auto- 
matic Electric);   Rex   Rol-Mor    ( Rex-Chainbelt ) . 


* 


Reid  H.  Ray  Film  Industries,  Inc. 
208  South  LaSalle  Street,  Chicago,  111.  60604 
Phone:  Financial  6-0897    AC  312 
Clyde  Krebs,  Vice-Pres.,  General  Sales 
(See  complete  listing  under  St.  Paul,  Minn.) 


Regan   Productions,   Inc. 
fiOO  South  George  St.,  Mt.  Prospect.  111. 
William  A.  Bates,  RepreserUative 

(See  listing  under  Detroit,  Mich,  area) 


SARRA-CHICAGO,   INC. 

16  East  Ontario  St.,  Chicago,  HI.  60611 

Phone:   WHitehall   4-5151      AC  312 

Date  of  Organization:  1937 

William  Newton,  President 

Marvin  Bailey,  Vice-President 

Jack  Conrad,  Vice-President 

Harold  Lignell,  Vice-President 

Pat  Saviano,  Production  Manager 
Services:  Production  of  TV  commercials.  Facili- 
ties:  16mm  and  35mm  equipment,  three  stages 
and  processing  laboratory-. 

RECENT       PRODUCTIONS       AND       SPONSORS 

TV  CoMMERCL\LS  for:  Swjft;  Pillsbury;  Pure  Oil; 
Kelloggs;    Campbell    Soup;    Procter    &    Gamble 
(Leo     Burnett);     Libbv-McNeil-Libby;     Alberto 
Culver;   Quaker  Oats;   Sterling  Beer    (J.   Walter 
Thompson);    Dr.   Pepper    (Grant   Advtg);   Pills- 
bury;     Northern     States     Power;     Iowa    Power; 
Hanmis    Beer;    Red    Ball    Jets;    American    Dairy- 
Assn.;     .Admiral     (Campbell-Mithun);     Reynolds 
Aluminum;    Deans   Milk;   Toni  Co.    (Clinton   E 
Frank):  Standard  Oil  (D'Arcy);  Procter  &  Gam 
ble;    Maryland    Club    Coffee    (Tatham-Laird) 
Sunbeam   (Perrin  &  Assoc.);  Miles  Lab;  Texize 
Pet   Dairv    (Henderson   Advtg);    Hemid   Meats. 
Toni  Co.' (Wade  Advtg);  Sara  Lee;  Peoples  Gas 
(Foote,  Cone  &  Belding) .  

Screen  Gems,  Chicago 
230  North  Michigan  Ave.,  Chicago,  III.  60601 
Phone:  782-8290    AC  312 
Jack  Martin,  in  charge 

(See  complete  data  under  Elliot,  linger  & 
Elliot  listing.  New  York  City) 


SOCIETY  FOR  VISUAL  EDUCATION,  INC. 

(Subsidiary  of  General  Precision  Equip.  Corp.) 
1345  Diverscy  Pkwy.  Chicago,  III.  60614 
Phone:  L.\kcvicw  5-1500  AC  312 
Date  of  Organization :  1919 
John  C.  Kennan,  President 
\Valter  E.  Johnson,  Vice-President 
Casmir  V.  Wejman,  Treasurer 
James  McEntee,  Commercial  Productions 


\>1\\ 
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CHICAGO    PRODUCERS: 

SOCIETY  FOR  VISUAL  EDUCATION: 
Services  ;  Creators  aiul  producers  of  sound  slide- 
films,  filmstrips.  and  slides  for  industry.  Pro- 
ducers and  distrii)ut(>rs  of  sponsored  filmstrips 
for  industr\  to  schools  and  churches.  Facilities: 
Art  department,  Lndlow  hot  press  txTJeset,  b&w 
and  color  processing,  automatic  ana  semi-auto- 
matic single  and  double-frame  35mm  slide  bind- 
ing, slide  cameras,  animation  cameras,  b&w 
and  color  still  photography. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Slidefilms:  Heat  on  Tap  (North  Shore  Gas 
Co.);  PJiosphatc  -  Florida's  Hidden  Blessing 
(Fla.  Phosphate  Council);  Our  Schools  and  Our 
People  (St.  Louis  Public  Schools);  The  Dollars 
and  Sense  of  Citlahiliti/  (.\rmour  &  Co.);  Servic- 
ing the  12"  Portable  t\'  (Motorola,  Inc.);  Basic 
Ht/draulics.  D\T-573  Diesel  Engine,  Industrial 
Defense  Planning.  The  Shape  of  Things  to  Come 
( International  Harvester  Co. ) . 


SPORTLIGHT   FILMS 

20  North  Wacker  Dr.,  Chicago,  111.  60606 

Phones:  236-8935;  236-8488  A/C  312 

Date  of  Organization:  July,  1955 

Alfred  D.  Le\Mne,  General  Manager,  Producer 

Tom  Carnegie.  Talent  Director 

Bill  Sprague,  Production  Manager 

Mar>'  Carroll,  Comptroller 

Robert  Renner,  Script 
Services:  Motion  pictures  for  sales  promotion, 
public  relations,  TV,  education;  "how-to"  mar- 
keting and  entertainment  films;  specialize  special 
events  and  direct  assignment  events  or  instruc- 
tional; documentaries.  Facilities:  On  location  or 
studio;  Bell  &  Howell  TODRs,  Cine  II,  Nagra  tape 
recorders,  mikes,  lip  svnc,  color  or  b&w;  supply 
camera  ctcws  to  co\  er  e%'ents;  color  or  b&w  stock 
film  available. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Driver's  Choice  (Monroe  In- 
ternational); '64  Indy  "500"  (W\'nn  Oil  Co.); 
Rex  May's  Classic  (Sportlite  "500"  Films);  Wo- 
men's World  of  Coif  (Wilson  Sporting  Goods); 
Accent  Speed  (Seven-Up  Co.). 

TAKE  TEN,   INCORPORATED 

360  N.  Michigan  Ave.,  Chicago,  111.  60610 

Phone:  346-0782  A/C  312 

Date  of  Organization:  1961 

David  R.  Hayes,  President  &  Board  Chairman 

John  Frigo,  Vice-President,  Mu^cal  Director 

Leo  Peyton,  Comptroller 

Roy  E.  Hayes,  Treasurer 

Inez  Harris,  Secretary 

Dean  DiBrito,  Production  Manager 
Services:  Industrial  motion  pictures;  live  indus- 
trial shows;  .sound-slidefilms;  slide  presentations; 
TV  films;  videotape;  musical  jingles;  radio  tran- 
scriptions; radio  programs;  creative  consultation. 
pAcn-rTiES:  Business  offices;  creative  dent.;  stu- 
dio, 16mm  or  .35mm  production;  original  music, 
scoring  and  copying  dept.;  art  dept.;  still  pho- 
tography dcpt.;  print  production  dept.  for  collat- 
eral material. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Action  Offset  (A.  B.  Dick 
Co.).  Slidefilms:  The  Key  to  Better  Living, 
Powerful  Plus,  The  Ladies,  Bless  'em  (Masonite 
Corp.);  Be  Creative  with  Pork  (Ainer.  Meat  In- 
sHtiite).  TV  Commercials  for:  Amer.  Dental 
A.ss'n.;  Rose  Promotion  (First  Fcd'l.  Savings  of 
Chicago;  Ladd,  Wells  Agcy.);  Uptown  Fedl. 
Savings  (Adv.  Div.,  Inc.).  Proijuction  Services: 
A  Time  for  Action  —  live  show  (A.  B.  Dick  Co.). 

•  Extra  copies  of  this  big  15th  Annual  Production 
Review  i.ssue  are  available  on  order  (while  supply 
lasts)  at  $2.00  each,  sent  postpaid  if  payment  ac- 
companies order.   Production   Review  and  other 


TELECINE   FILM   STUDIOS,   INC. 

100  S.  Northwest  Highway,  Park  Ridge,  III. 

Phones:  Park  Ridge  —  TA  3-1418  AC  312 
Chicago  —  RO  3-5818     A/C  312 

Date  of  Organization:  1952 

B\ ion  L.  Friend,  President 

June  A.  Friend,  Secretary-Treasurer 

Henry  Ball.  Facility  Manager 
Services:  Motion  pictures  for  industry  and  tele- 
vision, color  and  l)&w;  35mm  and  16mm,  studio 
or  location.  TV  commercials,  videotape  or  film; 
complete  packaging  service,  editing,  re-recording, 
mi.xing,  interlock  screening  and  recording;  script 
writing;  animation.  Hi-speed  photography,  time- 
lapse  fibns.  Facilities:  Multiple  cameras,  con- 
tinuous shooting  picture  equipment,  35mm  and 
16mm  cameras;  magnetic  sound  recorders;  sound 
stage  30'  x  45',  five-chaimel  re-recording  and 
mixing;  selsyn  interlock;  generators  for  location 
work;  wireless  microphones. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Make  No  Little  Plans  .... 
(YMCA);  So  Much  to  Learn  (Bell  &  Howell); 
The  Motorola  Story  (Motorola);  Vincent  Price 
on  Art  (Sears  Roebuck);  Land  of  the  Yeti  (Field 
Enterprises). 

UNITED  FILM  &  RECORDING 
STUDIOS,  INC. 

Film  Center  Bldg.,  161  E.  Grand  Ave., 
Chicago,  111.  60611 

Phone:  SU  7-9114  A/C  312 

Date  of  Organization:  1928 

Date  of  Incorporation:  1933 

Branch  Offices:  New  York:  17  E.  45th  St., 
New  York.  Herbert  Rosen,  Eastern  Repre- 
sentative. District  of  Columbia:  425  13th  St., 
N.W.,  Washington  D.C.  Robert  Pfeifle, 
Washington  Representative.  California:  390 
S.  Hauser,  Los  Angeles.  W.  Bailey,  Holly- 
wood Representative.  Germany:  Neue  Main- 
zerst,  22  Frankfurt,  a/m.  F.  Reich,  European 
Representative. 

William  L.  Klein,  President  &  Executive 

Producer 
Marilyn  L.  Friedel,  Vice-President, 

Producer  I  Director 
Edward  Humphrey,  Associate  Director 
Art  Brown,  Creative  Department 
Ursala  Festag,  Foreign  Department 

Services:  Creators  and  producers  of  motion  pic- 
tures, slidefilms,  radio  and  TV  commercials  and 
jingles;  package  shows  for  radio  and  TV;  re- 
lated services  and  materials  for  integrated  live, 
film  or  recorded  programs  for  business,  industry, 
education  and  government.  Facilities:  16mm, 
17%mm,  35mm  motion  picture  and  sound  com- 
plex. Mitchell  cameras  and  accessories.  Wextrex- 
RCA,  Rangerton,  Stancil-IIoffman  recorders,  dup- 
licators and  playbacks.  Maurer  optical  system; 
Ampox  recorders,  etc.  Complete  technical  service. 
Tape/disc  recording  and  duplication. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Picti'res:  Password  to  the  Future  — 
Scouting  (Boy  Scouts  of  America);  PDQ  Dis- 
tributor Program  (Mystik  Tape);  The  Whole 
Story  (f Commander  Tool  Mfg.).  Slidefilms: 
Typographic  Printing  (Amer.  T>'pefounders); 
Your  Dollars  Make  Scouting  Po.wible  (Boy  Scouts 
of  America). 

UNIVERSAL  WIDE-SCREEN   PIX 

52.5  Pinccrcst  Lane,  Wilmette,  111. 

Speci.ilists  in  stereo;  color  television  and  wide- 
screen  theatrical  short  subjects. 

annual  issues  are  included  in  subscription  at  $3.00 
per  >ear;  .$5.00  for  two  \ears.  Direct  orders  to 
Chicago  office  of  publication  at  7064  Sheridan 
Road     Building     at     Chicago,     Illinois     60626. 


HENRY   USHIJIMA   FILMS,   INC. 

1101  Harrison  Avenue,  Park  Ridge,  111.  6006; 

I'l.one:  698.3331  A/C  312 

Date  of  Incorporation:  1962 

Henr>'  Ushijima,  President  &  Exec.  Producer 

Frank  C.  Ulrich,  Vice-Presvlcnt 

Ruth  Ushijima,  Secretary-Treasurer 

R.  ^V.  Fleischman,  Production  Manager 
Si;r\ic:es:  Producers  of  motion  pictures  and  slidt 
films  for  industn,'  in  sales,  training,  educatio 
and  TV.  Facilities:  3.5nun  and  16mm  camei 
equipment:  lighting,  .sound  and  recording  equij 
ment  for  studio  or  location;  editing  facilities. 
RECENT      PRODUCTIONS      AND      SPONSOR 

Motion  Pictures:  1965  Rambler  Annourxcemet 
Film  (Audio  Visual  Arts  —  American  Motors 
The  Golden  Touch  (Allied  Chemical  Corp.' 
3  Sales  Meeting  Films  (Continental  Can  Co.' 
A  New  Look  of  Excellence  (Chicago  Polic 
Dept.);  The  Keys  to  Corn  Profit  (Funk  Bro 
Seed  Co.);  The  Rock-Ola  Phonograph  Story,  0; 
eration  of  the  Rock-Ola  Phonograph  (Rock-0; 
Mfg.  Corp.);  Greentown,  U.S.A.  (Tatham-Lain 
Inc.);  A  City  that  Cares  (City  of  Chicago' 
1965  Advertising  and  Promo  Film  (Audio  Visu: 
Arts  —  Hiram  Walker) :  Progress  Report  Fih 
(Bethlehem  Steel  Corp.).  Slfdefilms:  A  Man 
Sacred  Trust;  A  Lutheran  Plan  for  Firumcit 
Security  (Lutheran  Brotherhood  Ins.). 

VPI  of  Illinois,  Inc. 
1822  Ridge  Ave.,  Evanston,  111.  60201 
Phone:273-3993    A'C3I2 

Fred  Olsen,  President 
Joan  L\knell,  Manager 
Sid  Hecht,  Sales  Manager 
Roger  Monteran,  Staff  Cameraman 
(See  complete  listing  under  New  York  City)' 


WILDING    INC. 

1343  West  Arg>'le  St.,  Chicago,  111.  60640 

Phone:  BRoadway  5-1200    A/C  312 

Date  of  Organization:  1914 

Date  of  Incorporation:  1927 

Main  Office  and  Studios 

1345  West  Arg\le  St.,  Chicago,  111. 

Phone:  BRoadway  5-1200    A/C  312  ' 

Clifford  F.  Weake,  Vice-Pres.,  Midwest  SaL' 
Other  Chicago  Locations 
Communications  Idea  Center  —  Customer  Servit 

5725  North  Broadwav,  Chicago,  111. 

Phone:  BRoadway  5-1200 

Robert  Younker,  Robert  Lane. 
Commercial  Picture  Equipment  —  Display  Id« 

Center,  5719  North  Broadway,  Chicago.  Ill 

Phone:  SUnnyside  4-0263 

Har\'e>  N.  Wilcox,  Manager 

Wilding  Branch  Offices 

New  York:  405  Park  Avenue,  New  York,  N. 
Phone:    PLaza    9-0854.    Leon    Kreger,    Vfc< 
Pres.;  William  Uskali,  Viee-Pres.;  Don  Smitl 
Vice-Pres.,   Mel   London,   Exec.   Prod. 

Detroit:  4925  Cadicux  Road,  Detroit,  Micl 
Phone:  TUxedo  2-3740.  Willi;un  R.  Winn,  Vic 
Pres. 

13535  Livemois.  Deh-oit,  Mich.  Phone:  ^VE1 
ster  3-2431.  D-iniel  B.  Gallagher,  Via 
Pres.;  W.  ^V.  Kraft,  Vice-Pres.;  A.  J.  Hende 
son,  Vice-Pres.;  Robert  Cassell,  Vice-Pres. 

Cleveland:  Ilud.son  Square  Bldg.,  72  Nort 
Main  St.,  Hudson,  Ohio.  Phone:  653-816 
R.  R.  Osnuin,  Vice-Pres. 

San  Francisco:  Pier  27,  San  Francisco,  Ca 
Phone:   DOuglas  2-7789. 
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BUSINESS   SCREE 


WILDING   INC. 

^os  Ancelks:  WildiiiR-Feddcrson.  Inc..  8460  W. 

Third  Ave.   Los   .Angeles.   Cal.   Phone:    OLive 

1-1860.  Jack  Minor,  Pres. 
^ORONTO:   Wilding  Canada  Ltd..  875  Don  Mills 

Rd.,    Don    .Mills.    Ontario.    Phone:    429-1270. 

Norman  H.  Terr\-.  Vicr  Pws. 

Offickrs  a.nd  Depahtment  Heads 

H.  Williams  Hanmer,  President 
C.  B.  Hatcher,  Excciitke  Vice-President 
Robert  C.  Ausbeck.  Asst.  to  the  President 
J.   B.   Morton,   Vice-President-Production 

I   J.  M.  Constable.  Vice-Prcsidcnt-Exec.  Producer 

I   Walter  H.  Tinkham.  Vice-President-Producer 
C.  Rankin  BinRh;un,  Vice-President 

I   F.  F.  Palac.  Treasurer  and  Assistant  Secretary 

I   L.  A.  Backey,  Secretary 

I   Harold  Kinzle.  Vice-President-Production 
Foster  Travis;   Richard  Lane,  Prod.   Services 
George  Erhardt.  Prod.  Mgr.,  Slidi-film  Dept. 

I   Julian  Krupa,  A/gr..  Art  Department 

I   J.  A.  Keyes.  Mana<^rr  -  Program  Materials 

I  Frank  Konnash,   Laboratory  Superintendent 
Dennis  Howe.   Superintendent.  Color  Division 

I  James  E.   Dickert.   Recording  Director 

I   John  Cook,  Supervising  Editor 

i  GoVER.VNfENT  SERVICES  DIVISION 

'  Carl  Laub,  Manager 

I   United  States  Army  —  L^nited  States  .\ir  Force 

I  Tony  Wells,  Producer 

United  States  Navy 

Wilding  TV  DrvisiON 
I  Carl  Nelson.  Vice-President,  Manager 
,    Industrial  Shows  —  Exhibits  —  Displays 
Vilding-Draniaturg\',  Inc. 
■  2307  Chester  .\ venue,  Cleveland  14.  Ohio 

Phone:  771-4030 

C.  R.  Bingham.  President 
["ri-Dex  Display  Corporation 
.   13790  XeLson  .\ve..  Detroit,  Mich. 


Phone:  WEbster  1-0300  A  C  313 
A.  F.  Cetlinski.  President 


Services:  A  communication  agenc\'  specializing 
n  marketing  and  promotion.  Creative  counselors 
Ind  producers  of  motion  pictures,  slidefilms,  TV 
[ommercials.  complete  live  shows  and  presenta- 
ions,  conventions  and  sales  meetings,  displays, 
exhibits,  printed  materials,  and  audio-visual  in- 
.tallations. 

r".\cn.rnES:  Studio  and  service  operations  de- 
ailed  as  follows:  Chic.\co:  (1345  -\rgyle  Street) : 
lome  office  and  main  studios:  105,000  sq.  ft. 
^oor  space  —  29,000  sq.  ft.  in  four  sound  stages 
75'  X  140',  70'  X  100',  50'  x  100',  75'  x  60');  re- 
mainder in  administrative  and  creative  offices; 
till  and  motion  laboratories,  color  and  black 
nd  white;  optical,  ;mimation  and  art  depart- 
/lents;  film  screening  rooms;  sound  recording 
jepartments;  film  vaults;  carpenter  shops,  etc. 
15719  N.  Broadway);  20.000  sq.  ft.  floor  space 
j-  15,000  sq.  ft.  de\'oted  to  manufacturing 
•f  projection  screens,  portable  stages,  8mm 
film  cartridges,  portable  lecterns,  and  spe- 
cialized projection  equipment;  administrative 
»ffic-es  and  storage.  5,000  sq.  ft.  devoted  to  Wild- 
ng  Display  Idea  Center  to  demonstrate  various 
iudio-\isual  displav  techniques  and  equipment. 
j5725  X.  Broadway):  20,000  sq.  ft.  floor  space 
-  15.000  sq.  ft.  devoted  to  Customer  Service 
jvnrkshop  and  storage  of  all  road  show  equip- 
ficnt  and  includes  administrative  offices,  port- 
ible  equipment  show  rooms,  and  conference 
Doms.  5,000  sq.  ft.  devoted  to  Wilding  Com- 
«iunications  Idea  Center  where  various  staging 
Ind  projection  techniques  and  exclusive  ^^'ilding 
brojection  equipment  are  demonstrated. 

|3ETRorr:  (4925  Cadieux  Road):  This  building 
kas  especially  designed  and  constructed  for  mo- 
'ion  pictiu-e  production.  It  contains  admini.strative, 
'ales  and  service  facilities,  two  sound  stages  total- 
ing 8,000  sq.  ft.  and  screening  rooms.  (13535 
-ivemois):    Operations    here    include    creative. 


WILDING  INCORPORATED; 

training  and  sales  promotion  and  merchandising 
spr%nces  and  a  ctimplete  graphic  arts  production 
department.  (Tki-Dex  Dlsplay  Corp.  —  subsi- 
diars-,  13790  Nelson  Ave.):  .30.600  sn.  ft.  floor 
space  —  27,600  .sq.  ft.  devoted  to  the  design  and 
production  of  displays  and  exhibits  and  includes 
carpenter  shops,  paint  shops,  assembly  areas  and 
storage;  3,000  sq.  ft.  —  administrative  and  office 
space. 

Ci.evel.\nd:  Dramaturgy,  Inc.  2.307  Chester  Ave.: 
35,000  square  feet  of  storage  space,  carpenter 
shops,  metal  shop,  paint  shop,  assembly  area, 
drafting  n)oin,  scene  docks,  sewing  rixims,  and 
administrative  offices. 

Los  .^NCELES:  \\ilding-Fedderson,  Inc.,  8460  W. 
3rd  Ave.:  20,000  sq.  ft.  floor  space  -  15,000  sq. 
ft.  devoted  to  admini.strative  and  sales  offices, 
screening  room,  make-up  room,  scene  shop,  one 
stage.  50'  x  100';  2  editing  rooms,  insert  stage. 
■T.OOO  sq.  ft.  outdoor  photography  area. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Picn-nEs:  I964'i>  and  1965  Ford  An- 
nouncement Shows;  Management  —  Then  And 
Xoic:  Ford  Dealer  Panels  (Ford  Motor  Co.); 
Destination  -  the  World,  series  of  11  (Alitalia 
.\irlines);  Welcome  Wagon  (Welcome  Wagon); 
Induction  Stirred  Ladle  Vacuum  De-Co.5.ring, 
What's  in  the  Mill  for  You  (Republic  Steel); 
1964  Goodyear  Spring  Dealer,  motion  pictures' 
meeting  (Goodyear  Tire  &  Rubber  Co.);  Spirit 
of  Aloha;  Duns  River  Falls  (Hilton  Hotels); 
Discovery  (Pure  Oil  Co.);  The  World  Next  Door 
(Pepsi-Cola);  On  the  Torture  Track  (.\merican 
Oil);  Welcome  to  Bundy  Bird  Comers  (Deere 
and  Co.);  Why  Not?  (Continental  Oil  Co.); 
/,  Metro  (International  Harvester);  The  Day 
That  Made  a  Difference  (Office  of  Ci\il  De- 
fense). Slidefilms:  ^^eet  the  Tandem  75-14, 
YoHr  Pivot  to  Profit  (Euclid  Div.,  General  Mo- 
tors);  The  Golden  Key,  Operation  Pump  Switch 
("Pure  Oil  Co.);  How  Bronze  Valves  Are  Made 
(Ohio  Bra.ss);  Paper  Backs  in  Yottr  School  (Ban- 
tam Books);  The  Quality  Story  of  Lu.'ftro  Ware 
(Columbus  Plastics  Products);  The  Case  for  the 
Extra  Ca.se  (Falstaff  Brewing  Co.);  Henry  Mc- 
Kenna  —  Handmade  Whitkey  (Frankfort  Dis- 
tillers); Completing  the  Circle;  Perk  up  Tire 
Profits;  120  Super  Tire  (American  Oil  Co.l;  5 
Ways  to  Go  (BendLx-Westinghouse);  1965  Prod- 
uct Presentation  (CuUigan);  Better  By  Design 
(General  Electric);  Dream  of  a  Duplicator  i  .\. 
B.  Dick);  How  Much  .  .  .  For  What  (She^^vin- 
Williams);    Operation   Breakthrough    (Sylvania). 


ZAPEL  STUDIOS,   INC. 

615  North  Wabash  Ave.,  Chicago,  III.  60611 

Phone:  SUperior  7-2755  AC  312 

Date  of  Organization:  1955 

Owen  Zapel,  President 

\'irgil  Watts,  Art  Director 

Ken  Knutson,  Optical  Effects  Cameraman 

Dan  Lawlor,  Production  Manager 
Services:  Producer  of  animation  for  TV  commer- 
cials, industry  and  education.  Live  action  for  all 
purposes.  Audio  visual  productions  for  sales  pres- 
entations, shdefilms,  filmstrips.  Ccllomatic.  Opti- 
cal and  animation  camera  services  for  Midwest 
producers.  Facilities:  Studio  2000  sq.  ft.  \Wth 
working  kitchen;  two  floors,  animators,  artists, 
layout,  lettering,  hot  press,  16mm  and  3.5mm 
projection;  35mm  optical  and  magnetic  interlock. 
Editing  with  16mm  and  35mm  MnWolas,  two 
animation  stands.  Master  series  Oxberry  with 
Aerial  Image  projector,  Jo\-Stick  control,  16mm 
and  3.5mm;  3.5mm  printer. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pim  hfs:  Moby  Dick.  Swiss  Family 
Robin.ion.  Tale  of  Two  Cities  (Trans-LvLX  TV); 
Dialysis  of  Kidneys  (Medical  TV,  Inc.).  Slide- 
films:  Sales  Presentation  (Faultless  Caster  Co.). 

For  the  best  in  services,  look  to  BfsiNESs  Screen 
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WEST     CENTRAL 


KANSAS 

CENTRON   CORPORATION,   INC. 
^^'l'st  Ninth  at  .\valon  Koad,  Lawrence,  Kansas 
Phone:  Mkin^  3-0400 
Date  of  Organization:  1947 

.Arthur  H.  Wolf,  President  and  Exec.  Prod. 

Russell  Mosser.  Executive  Vice-President 
and  Trea.surer 

Charles  Lacey.  Vice-President  &  Secretary, 
Director  of  Production 

Norman  Stuewe,  Vice-President  and 
Director  of  Photography 

J.  W.  Newsom,  Director  of  Sales 

Harold  Harvey,  Director 

Margaret  Travis,  Script 

John  Clifford,  Script 

J.  D.  Powers.  Writer-Director 

Dan  Palmcjuist.  Director  of  Editing 

William  Dejaniette,  Director 

Don  Jessup,  Sound  Engineer 

Oscar  Rojas,  Art  &  Animation  Director 

Douglas  Poulter,  Director  of  Animation 
Photography 
Services:  Motion  pictures,  slidefilms  and  sales 
meetings  for  public  relations,  sales,  training,  edu- 
cation and  television,  sales  meetings.  Subcontrac- 
ting. Specialized  sports  photography.  Specialized 
tT)lor  and 'or  black  and  white  still  assignments. 
Animation  and  recording  service.  FACiLrnES: 
New  studio  and  office  facilities  include  6(y  x  100' 
X  27'  sound  stage,  voice  studios,  editing  rooms, 
sound  rooms,  etc.  Mitchell,  .\rriflex  and  Cine 
Special  cameras;  complete  lighting  and  sound 
equipment  for  .studio  and  location.  Complete  ani- 
mation facilities.  OxI>prry  Senior  animation  stand, 
16mm  and  3.5mm. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  PicTfUES:  Going  Up  —  AH  Electric  Con- 
struction (General  Electric  t;  AM  A  Retirement 
Plan;  Xot  .\s  It  Was  ( .-Vmerican  Medical  .\ssn. ) ; 
A  Fresh  Start  (Phillips  Petroleum  Co.);  Moment 
of  Progress  (Didde-Cla.ser.  Inc.):  Marriage  Rela- 
tions Series;  Middle  America  Scries  (McGraw- 
Hill  Book  Co. ) ;  Hatcaii;  Mexico  ( Maritz,  Inc. ) ; 
.Amy  Sumher  Can  Play  (Kansas  Dept.  of  Eco- 
nomic Development);  Opportunities  Unlimited 
(Skelly  Oil  Co.);  Research  Studies  (Institute  of 
Science  &  Technologv-.  Univ.  of  Michigan).  Sales 
Meetings:  .AC  Spark  Plug  Division,  General 
Motors.  TV  Commercials  for:  Fourth  National 
Bank  —  Wichita  (McCormick-.Armstrong);  Griffs 
of  -America;  Skelly  (Bruce  B.  Brewer). 


MINNESOTA 


COUNTRYMAN-KLANG 
FILM   PRODUCTIONS,   INC. 
5th  Floor.  Times  BIdg..  Minneapolis,  Minn. 

.55401 
Phone:  332-2.538  A  C  612 

Date  of  Organiziition:   October.   1956 

Date  of  Incorporation:  March,  1959 

Thomas  C.  Countrvman.  President  & 
Director  of  Photography 

Floyd  .A.  Klang.  Vice-President,  Writer- 
Director  &  Producer 

Robert  .A.  Farrell.  Camera  Department 

Jack  Gauvitte,  Producer 

John  Heidenreich.  Editing 

James  Sugimure,  Editing 

Robert  L.  Edwards,  .Art  Director 

Lee  NevvTnan,  Sound 
Services:    Producers    of   industrial,    educational, 
sales,   sales   training.  TV  commercials  and  film- 
strips,    16mm   or  3-5mm.    Facilitifs:    45'  x   75' 
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WEST  CENTRAL  STATES 

COUNTRYMAN-KLANG    FILM    PRODUCTIONS: 

sound  stage,  animation,  Arriflex  equipment,  com- 
plete lighting  and  sound  equipment  for  studio  or 
location,  complete  recording  with  four  rec-orders. 
mLxing,  interlock  projection,  16mm  and  35mm; 
music  Iibrar\-  and  producer  services. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picttues:  The  Silent  Guide:  Bright 
Warning  (3.\1  Company);  How  To's  of  liaskci- 
ball:  Fellowship  of  Christian  Athletes  (Wheaties 
Sports  Federation);  The  Xew  .\/-670  (Minneapo- 
lis-MoIine);  Retarded  Children  Co  to  Camp 
(Minnesota  Assn.  for  Retarded  Children);  A 
Cast  of  Thousands  (V.  S.  Jr.  Chamber  of  Com- 
merce); Pipelines  to  Better  Liv'ng  (Montana- 
Dakota  Utilities);  Right  as  Rain;  Sales  Up  With 
Snow  Pup;  Parade  of  Produets;  Fhjmo  (Torn 
Mfg.  Corp.):  A/tin  —  Submarine  (Litton  Indus- 
tries). TV  Commercials  for:  Toro  Mfg.  Corp. 
( Campbell -Mithun);  3M  Company  (MacManus. 
John  &  Adams);  Montana  Dakota  Utilities  (Ken 
Nekon  Assoc);  Tonka  Toys  ( Kerker-Peterson ) ; 
Gov.  Hughes  of  Iowa  Political  Campaign  (Keiffer 
&  Assoc);  .American  Cr\-stal  Sugar  (Winius 
Brandon);  Minnesota  State  Fair  (Ken  Pottle 
&  Assoc);  First  National  Bank  of  St.  Paul;  Mid- 
land Cooperatives  (Gould,  Brown  &  Bickett): 
Minneapolis  Rambler  Dealers  (Ralph  Hobbs). 


EMPIRE  PHOTOSOUND  INCORPORATED 
4444  W.  76th  St.,  South,  Minneapolis  24, 

Minnesota 
Phone:  920-3020  A 'C  612 

Cable  .\ddress:  Emps,  Minneapolis 
Telex:  —  029-5317 
Date  of  Incorporation:  October,  1945 
William  S.  Yale,  President  &  Treasurer 
Richard  N.  Jamieson,  Vice-President 

&  Production  Director 
Joseph  T.  McDermott.  Vice  President  of  Sales 
Arthur  J.  Nicol,  Secretartj  &  Dir.  of  Tech  Serv. 
Mary  Sherman,  Director  of  Production  Services 
Frank  Howard,  Manager.  F.diting  Dept. 
Mark  Engbretson,  Sound  Recording  Engr. 
Rik  Rydlun,  Art  Director 
Paul  Martinson,  Music  &  Sound  Effects 
Kenneth  Palmquist,  Technical  Services 
Tliomas  Winter,  Profection  Services 
Sebvicks:    Production  of  moHon  pictures,  sound 
slidefilms,  TV  commercials  and  sales  meeting  pre- 
sentations.  Time-lapse,   .slow  motion   equipment. 
Editing  and  interlock  projection.  Tape  and  mag- 
netic film  recording,  disc  and  tape  music  libraries. 
Process  screen  and  arc  rear  projection.  Still  lab- 
oratory. FAcrLiTiES:    16mm  Maurer  and  Arriflex 
cameras;  3.5mm  and  Techniscope  cameras:  16mm 
Eastman   Arc   projectors;    Strong   Arc    projectors 
for  3V4"  X  4"  slides  and  filmstrips;  8'  x  20',  12' 
X  30'  and  20'  x  20*  projection  screens,  available 
for   conventions,    sales   meeting,   etc.    Animation, 
soimd    recording    studio   for   stereo   or   monaural 
recording;    Nagra    recording    equipment;    40'    x 
60*  X  20'  high  sound  stage;  stereo  high  fidelity 
public  address  system. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures :  Challenge  at  Fsterhazy;  The 
Joe  Nut/tten  Stonj;  Super-O:  Techniscope  shoot- 
ing of  agriculture,  mud  drilling  operations;  video- 
tape of  Executive  Management  meeting  trans- 
ferred to  16mm  b&w  (International  Minerals  & 
Chemical  Corp.).  Sai.f.s  Meetings:  Tnteniafion- 
al  Minerals  &  Chemical  Corp.  Phesentations; 
Farmers  ITnion  Central  Exchange.  TV  Commer- 
riAU  for  International  Minerals  &  Chemical 
Corp.;  Great  Northern  Railway  Co.  (John  W. 
Forney  Adv.  Agency). 

Look  to  the  Review  pages  for  reliable  buyer  data. 


PROMOTIONAL   FILMS,   INC. 

1313   Cambridnc    !>'•.   Hopkins,   Minnesota 

Phone:  935-2183  (Minneapolis)  A/C  612 

Date  of  Incorporation:  1955 

Alfred  K.  Peterson,  President  &  Prod.  Mgr. 

Cliff  R.  Sakry,  Sales  Mgr.  &  Creative  Dir. 

Cieorge  Daugherty.  Production  Assislant 

.\iel  H.  Laikola,  Creative  &  Sales  Asst. 
Skiuices;  Script-to-scrccn  production  services  for 
color  and  b&w  sound  motion  pictures,  filmstrips 
and  slidefilms  for  business  and  industrial  promo- 
tion, advertising,  product,  training,  public  re- 
lations; liunting,  fishing,  other  outdoor  films; 
religious,  educational  and  organizational  films; 
live  or  animated  TV  commercials.  Complete 
16nim  color-sound  motion  picture  printing  serv- 
ices. FAdLiTiES:  Lighting,  photographic  and 
sound  equipment  for  studio  or  location;  script 
writing,  art,  animation,  film  editing  and  sound 
editing  depts.;  film  music  hbrar>';  full  recording, 
sound  mixing,  conforming,  interlock  and  pro- 
jection booth  facilities.  Undervvatcr  camera/ 
equipment  for  aquatic  photography.  Printer  for 
16mm  sound-color  motion  pictures. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictuhes:  Wilderness  Quest  (Red  Wing 
Shoe  Co.);  And  on  to  ...  3;  Dialogue:  Brother- 
hood —  intro  (Lutheran  Brotherhood  Fraternal 
Insurance  Society,  Inc.);  More  Than  Courage 
(Minnesota  Society  for  Crippled  Children  and 
Adults,  Inc.);  Operation  Shipshape;  The  Magic 
Wand  of  Hydra-Clean  (Gray  Co.,  Inc.);  Finan- 
cial Crisis  (Amalgamated  Lithographers  Union); 
Potato  Harvesters  for  1965;  Sugar  Beet  Har- 
vesters for  1965;  Better  Hay  Raking  in  Ainj  Hay- 
field  (The  Farmhand  Co.).  Filmstrips:  How 
Sure  Can  Yoti  Get?  (Minnesota  Insiirance  Infor- 
mation Center);  An  Award  Winning  Gallery  of 
College  Fine  Arts  —  Parts  I  and  II  (Lutheran 
Brotherhood  Fraternal  Insurance  Society,   Inc.). 


REID  H.   RAY   FILM   INDUSTRIES,  INC. 

2269  Ford  Parkway,  St.  Paul,  Minn.,  55116 
Phone:  699-1393    A/C612 
Date  of  Organization:  1910 

Branch  Office:  208  South  LaSalle  Street,  Chi- 
cago, Illinois  60604.  Phone:  Financial  6- 
0897.  Clyde  Krebs. 

Reid  H.  Ray,  President  and  Producer 

.Alice  M.  Griswold,  Secretary 

Ellsworth   H.   Polsfuss,  Asst.   Secretary  and 
Producer 

Mrs.    Frances    Hostettler,    Asst.    Treasurer 

T.  J.  Hermann,  Controller 

Clyde   Krebs.   Vicc-Pres.,   General   Sales 

Gordon  R.   Ray,  Art  and  Animation   Director 

Bryan  Allen,  Laboratory  Services  &  Quality 
Control 

Robert  H.  Winter,  Chief  Film  Editor 
Services:  Motion  pictures,  slidefilms,  TV  films 
and  commercials  (live  or  animated).  FACiLrriES: 
Creati\'e  department;  studio,  laboratory,  onticals, 
titles;  animation:  16mm  &  35mm  production 
equipment  with  sound  recordings  in  studio  or  on 
location;  RC.\  magnetic  or  optical  sound  35mm 
6<  Ifiinm. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictiires:  The  Way  to  Amchem  (Am- 
chcm  Products,  Inc.):  New  Water  for  a  Thir.<!ty 
World  (Office  of  Saline  Water,  U.  S.  Dept.  of 
Interior);  The  Fighting  Tigers  of  LSU  (Louisi- 
ana State  Univ.);  Loaded  for  Action  (Hamm 
Brewing  Co.);  Food  the  Color  of  Life  (Na- 
tional Dairy  Council);  Cliff  Dwellers  of  Wether- 
ill  Mesa  (National  Geographic  Society);  Two 
classified  films  (Picatinny  Arsenal);  Landmarks 
of  CoTuitrtiction;  Give  Us  This  Day;  Situation 
Well  in  Hand;  1010  Country;  Time;  How  Big  is 
the  45  HP  Tractor?;  King  of  the  Hill;  Shoulder 
High  by  the  4th  of  July;  Nete  Hillside  Combine; 
What's  New  for  1965  -  20  subjects;  There's 
Room  at  the  Top;  Earth  Moving  and  Compaction 


REID  H.  RAY  FILM  PRODUCTIONS: 
I'.quipnuiit;  Design  for  Skidding  {Deere  h  Com 
pan\);  It's  the  Top  (Zonolite  Div.  W.  R.  Grace) 
Slidefilms:  Ruth  Todd  VIP;  Making  a  Goo< 
Loan;  Collecting  Effectively  (National  Consume 
Finance  A.ssn.);  Ambassador  At  Large;  What' 
In  a  Trust  (Financial  Public  Relations  Assn.)' 
The  Teller  Mod<l;  The  Feasibility  Study;  Chal 
lenge  of  EDP  (National  Assn.  of  Bank  Auditor 
&  Controllers);  Hay  Tools  (Deere  &  Co.).  V 
Com.mebcials:  for  Peters  Weiners  (David  Agen 
cy);   Hamm's  Beer   (Campbell-Mithun). 

RUSTEN   FILM  ASSOCIATES,   INC. 

5910  Wayzata  Blvd.,  Minneapolis,  Minn. 

.5.5416 
Phone:  Liberty  5-1656    A/C  612 

Date  of  Organization:  1958 
Paul  D.  Rasten,  Producer 
Ted  K.  Larson,  Production  Manager 
Roger  L.  Handt,  Photography 
Suzanne  Monahan,  Production  Assistant 
Services:  Creative  design,  writing  and  full  pn 
duction    of    business,    educational    and    religiov 
motion  pictures,  sound  slidefilms  and  TV  ooa 
mentaries;    talent    and    art    services.    FACELrriES 
Camera,    sound    recording,    hghting   and   editin 
facilities  for  studio  or  location  production. 
RECENT      PRODUCTIONS      AND      SPONSOR' 
Motion    Picti^bes:    Viking    Heritage    (Sons   ( 
Norway   Insurance);    Lo-Tone   —   series   of  foi 
(Wood   Conversion    Co.);    Di,s/j    Tray   Conveyc 
(Standard  Conveyor  Co.).   Slidefilms:    Missio 
to   America;    .    .    .    To   Other   Cities   Aho    (Th 
American    Lutheran    Church);    A    Place    Apoi 
(Holden  Village  Inc.);   The  Dynamics  of  Pad 
age  Cushioning    (Wood  Conversion  Co.);   Star 
of  Sons  Of  Norway  (Sons  of  Nonvav  Insurance) 
untitled  film    (Pacal  Steel).   TV  News  Featui 
ettes:   Buckle  Up  and  Live  (Minne.sota  Mutu! 
Life     Insurance     Co.);     The     Computer     Wir 
(Onan);  People  to  People  (Sheraton  Ritz);  Rii 
erside    Power;    Nuclear    Fuel    (Nordiem    Statt 
Power  Co. ) . 

GEORGE   RYAN   FILMS,   INC. 

1019  Carrie  Ave.,  Minneapolis,  Minn.  5540 

Phone:  335-8864    A/C  612 

Date  of  Incorporation:  May,  1955 

George  M.  Ryan,  President 

Richard  C.  Polister,  General  Manager 

Elizabeth  B.  Ryan,  Secretary 

Raymond  Pike,  Still  Photographer 

Donna  Hedquist,  Ffl,s/nVm  Coordinator 
Services:  Producers  of  16mm  and  35mm  motio 
pictures,  TV'  commerci.ils,  .sound  slidefilms.  F.' 
ciLiTiEs:  26'  X  48'  sound  stage,  22'  x  40'  siler 
stage  with  i^iactical  kitchen;  16mm  Arrifle: 
Cine-Special,  35mm  Aniflex;  Magnaswc;  .Ampc 
magnetic  recorders;  16mm  and  35mm  Mo\'iol; 
complete  16mm  and  35mm  editing  facilitie 
full  complement  of  motion  picture  lights  and  a( 
cessories. 

RECENT      PRODUCTIONS      AND      SPONSOR 

Motion  Pictibes:  Green  Giant-Glencoc  (Gree 
Giant  Co.);  Cheaper  by  the  Dozing  (Kolma 
Mfg.  Co.);  Mechanical  Mining  (Bawden-Cai 
non);  Windows  Without  FajuiiI  (DeVac,  Inc.' 
Golf  Lessons  —  Gene  Littler  (Sixliara  Products 
Slidefilms:  Hardware  Hank  Paints  —  thre 
versions  (Minnesota  Paints,  Inc.).  TV  Commei 
ciALs:  for  Pillsburv  (Campbell-Mithun,  Inc.] 
Gold  Seal  (C-M);  Wilson  Me:its  (C-M);  To 
Value  (C-M);  Old  Dutch  Com  Chips  &  Pota' 
Chips  (Colle-McVo\  );  Super  Value  Stores  (Wil- 
lis-Borg  Agency). 


this   symbol,   appearing  over 
listing  in  these  pages,  indicates  that  display  a« 
vertising    containing    additional    uscfiil    rcferenc 
data  appears  in  other  pages  of  this   15th  .\nnu 
Production  Review. 
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MISSOURI 

I  CALVIN    PRODUCTIONS,   INC. 

1105  Truman  Road,  Kansas  City,  Mo.  G4106 

Phone:  HArrison  1-1230    AC  816 

Date  of  OrRanization:  1931 

Leonard  W.  Keck,  Pic\idcnt 

William  Hedden,  Vice-President 

Frank  Barhydt,  Vice-President 

lames  Hash.  Sccrctanj-Trcastirer 

Richard  Bulkeley,  Production  Manager 

James  Mcxire,  Mana^irr,  Producer  Services 

Larr>-  Kauffnian.   Manager,   Univ.    Films  Div. 

Tom  Jackson,  Manager,  Contract  Division 
-HVICES:  16niin  and  35nim  color,  sales  and 
les  training  and  educational  films:  16mni  and 
imm  service  work  and  laboratory  facilities  for 
her  producers,  universities  and  industrial  photo- 
aphic  departments.  All  film  services  offered  at 
ic  location.  F.\cilities:  Two  sound  stapes,  area 
)  000  sq.  ft.:  location  equipment;  laboratorv 
ith  output  of  2.5.000.000  ft.  b&w,  30,000,000 

color  a  year;  Kodachrome,  Ecktachrome,  and 
iimm  negative-positive  color  printing  and  pro- 
'ssing,  14  editing  rooms;  two  sound  studios  witli 
^  channels,  eight  phono,  recording  equipment 
r  film,  tape,  wax,  magnetic;  ten  full-time  di- 
ctors;  creative  staff;  complete  Oxberr>-  anima- 
)n  and  music  facilities. 

tCENT      PRODUCTIONS      AND      SPONSORS 

onoN  PiCTT.'RES:  Doctor  for  the  Family  (Amer- 
an  Academy  of  General  Practice);  A  World  of 
^rvice;  Something  for  Nothing;  Roll  of  Drums 
Caterpillar  Tractor  Co.);  Your  Child  and  Traffic 
WA  Foundation  for  Traffic  Safety);  Report  on 
zrfection  (Bendbc  AEC);  The  Call  Back  (W.  S. 
ickey  Clay  Mfg.  Co.);  Check  and  Let  Me 
now;  The  Dingbat  Story  (Calvin  Productions, 
ic);  It's  a  Different  Story;  The  Hero  (E.  I. 
.iPont  de  Nemours  &  Co.);  This  is  Football 
Official  Sports  Film  Service);  Moment  of  Truth 
United  Communit\'  Funds  and  Councils  of 
merica.  Inc.);  A/A/-9B  Fighter  Tactics;  Key  to 
uclcar  Safiiy;  The  Military  Training  Instructor; 
ollars  6i  Sense  (U.S.A.F.). 

HORIZON  PRODUCTIONS 
(Division  of  Longmoor-Nelson,  Inc.) 
.^01  West  73rd  St.,  Kansas  City,  Mo.  64114 
Phone:  EMerson  3-3585    A/C  816 

Date  of  Organization:  1947 

Date  of  Incorporation:  1952 

William  V.  Lx)ngmoor,  President 

.Mien  Jacobs,  Vice-President 

James  P.  Jouras,  Secy.-Treas. 

Maurice  W.  Prather,  Director  of  Photography 
'  Roger  C.  \\'ebb,  Sound  Engineer 
'  Norma  Brooks,  Office  Manager 
ERViCES:  16mm  and  35mm  motion  pictures  for 
lies,  sales  training  and  promotion,  public  rela- 
ons,  educational  and  religious  fields.  35mm 
)und  color  slidefilms  for  industry  and  education; 
V  commercials,  live  and  animated;  research, 
lOry  treatment  and  script  writing;  complete  pro- 
iicers  service.  Facilities:  for  16mm  and  35mm 
potion  pictures  and  35mm  filmstrips.  Sound  serv- 
■e  dept.  with  8  channel  mixing  console,  inter- 
'cked  projection  and  Magnas\Tic  recorders  and 
iubbers,  Ampex,  Nagra,  and  Rangertone  sync 
Ixwrd  and  playback  equipment.  Westrex  3.5/32 
I  16mm  optical  recording  system;  editing  rooms, 
^usic  libraries,  16mm  and  35mm  Arriflex  cam- 
ra  equipment,  animation  and  stop-motion  cam- 
ras  and  related  equipment. 

ECENT      PRODUCTIONS      AND      SPONSORS 

loTioN  PicTiRES:  Ucrefords  Around  the  World 
World  Hereford  Conference);  The  Case  for 
/ofessional  Covemment  (International  Film 
ureau);  The  I-KC  Story  (Indianapolis-Kansas 
/ity  Motor  Express  Co.);  Preparation  of  Salads 
lU.S.A.F.);  Stalcup  Sales  Presentation  (Potts- 
Voodbur>-,  Inc.);  Personally  Yours  (Heart  of 
merica  United  Campaign).  Slidefilms:  Inter- 
'ate  15  (Interstate  Bakeries  Corp.);  History  of 


5TH   PRODUCTION    REVIEW 


HORIZON  PRODUCTIONS: 

Cessna  (Cessna  .Aircraft  Co.);  How  to  Conquer 
War  (.Nlcthodist  Church  .\rea  Peace  Education 
Committee);  Room  Expansion  Campaign  (Re- 
search Hospital  and  Medical  Center).  T\'  Com- 
mercials for:  H.  D.  Lee  Co.;  Consumers  Coop- 
erative Assn.;  H  &  R  Block  Income  Tax  (Burton 
Wasser  Adv.);  Dierks  Forests  (Valentine-Rad- 
ford  Agency);  MFA  Farm  Products  (Rogers  & 
Smith  Agency);  City  .Auto  License  &  E-Tax 
spots;  (Citv  of  Kansas  City,  Mo.);  Kansas  City 
Power  &  Light  Co.  (V-R  Agency);  Unity  School 
of  Christianity. 

Metropolitan   St.   Louis 

Alexander  Film  Co. 
7361  Pershing,  University  City  20,  Missouri 
Phone  VO  3-2815    A/C  314 

(See  complete  listing  under  Colorado.) 

CONDOR   FILMS,   INC. 

1006  Olive  Street,  St.  Louis,  Mo.  63101 

Phone:  ^^\in  1-8876    A/C  314 

Date  of  Organization:  1951 

Bradford  \Vhitne>'.  President 

Dean  R.  Moore,  Vice-President,  Prod.  Mgr. 

Grace  A.  Williams,  Secretary 

Harold  A.  Johnson, Sa/es  Manager 

John  F.  Dinkmeyer,  Sound  Engineer 

J.  L.  Derden,  Cameraman 
Services:  Producers  of  16mm  and  35iiun  sound 
motion  pictures  and  slidefilms  for  sales  promo- 
tion, advertising,  public  relations,  training,  T\'. 
Complete  creative,  WTiting  and  production  staffs. 
Productions  from  script  to  screen  or  service  work; 
i.e.,  editing,  adding  sound  and  music  to  films 
already  shot.  Facilities:  Air-conditioned  sound 
stage  with  heaw-dut\-  lighting.  Maurer,  Bell  & 
Howell  cameras.  Stancil-Hoffman  synchronous 
magnetic  recording  16mm,  17'Amm,  Vi".  Multiple 
channel  synchronous  interlocked  mixing.  16mm, 
17Vimm  and  35mm  Moviolas  (picture  and 
.sound).  16mm  interlock  projection.  Samenco 
time-lapse  motion  picture  control.  Music  and 
sound  effects  library. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  St.  Lottis,  Gateway  to  the 
West  (Southwestern  Bell  Telephone  Co.);  How 
to  Sell  Turns  in  Food  Stores  (Lewis-Howe  Co.); 
A  City  on  the  Move  —  Fort  Dodge;  Operatimt 
Transformation  —  Iowa  City  (Iowa-Illinois  Gas 
&  Electric  Co.);  Fluff  Detergent  Pilot  Plant 
( Monsanto  Co. ) ;  others  for:  Brown  Forman  Dis- 
tillers; Brule  Incinerators  Co.;  American-Lincoln 
Corp.;  International  Shoe  Co.;  Daubert  Chemi- 
cal Co.;  National  Educational  Television  Center; 
Southern  Equipment  Co.  Slidefilms:  for  Lennox 
Industries,  Inc.;  Monsanto  Co.  Presentation: 
Hussman  Refrigeration,  Inc. 

GUGGENHEIM   PRODUCTIONS,  INC. 

14  North  Newstead,  St.  Louis,  Mo.  63108 

Phone:  JEffcrson  5-9188    A/C  314 

Date  of  Incorporation:  1956 

Charles  Guggenheim,  President 

Owen  .Armstrong,  Vice-President 

Richard  Heffron,  Vice-President 
Services:   Production  of  theatrical  and  non-the- 
atrical motion   pictures.   FACO-mES:    16mm   and 
35iimi  editing,  projection,  sound  recording,  cam- 
era and  lighting  facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion-  Pictlres:  .  .  .  And  Something  More 
(American  Library  A.ssn.);  Nine  from  Little  Rock 
(U.S.  Information  Agency);  Time  of  the  West 
(U.S.  Dept.  of  Interior,  National  Park  Service); 
Robert  Kenrurdy,  A  Film  Biography  (Kennedy 
for  U.S.  Senate  Conrmiittee);  The  Gateway  Arch 
(.American  Iron  and  Steel  Institute). 


iM^Jf  a  utAf  en 


WEST     CENTRAL 


HARDCASTLE   FILM  ASSOCIATES 

7319  Wise  Avenue,  St.  Louis,  Mo.  63117 

Phone:  Mission  7-4200    A  C  314 

Dati- of  Organization;  1930 

J.  H   Hardca.st]e,  Producer 

Lambert  Kaiman,  Director 

Richard  Hardcastle,  Editorial 

Richard  Hardc.-istle,  Jr.,  Production 
Services:  Production  of  sound  motion  pictures, 
slidefilms,  T\'  documentaries  and  c-ommercials  in 
b&w  and  c-olor;  advertising,  sales  promotion,  pub- 
lic relations,  and  training  films  for  business,  civic 
and  religious  organizations;  local  coverage  or 
completion  services  for  other  producers.  Facili- 
ties: 35mm  &  16mm  Arriflex,  Auricon  Pro  600, 
Cine  Specials;  sound  stage,  Nagra,  .Ampex,  Stan- 
cil  Hoffman  and  Magnasync  recorders;  editing 
rooms,  Moviola;  pwrtable  lighting  equipment  for 
location  production. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Picti'res:  Eleven  Point  River  ( KSD- 
TV);  Mystery  erf  the  Prihilnfs  —  revistxl  ^Fouke 
Fur  Co.);  Hope  is  in  Your  Hands  (L^nited  Fund 
of  Greater  St.  Louis);  .Vi«/i/  Shall  Be  Mo  More 
(Fides  Jubilans).  Sudekums:  Get  Out  the  Vole; 
1964  Holiday  Sales  Meeting  (Seven-Up  Co.); 
Bee  Aware  (Southwestern  Bell  Telephone  Co.). 
TV  Commercial:  Laclede  Gas  Co.  (D'Arcy 
Adv.). 

PREMIER  FILM  &  RECORDING  CORPORATION 

3033  Locust  Street,  St.  Louis,  Mo.  63103 

Phone:  JEfferson  1  3555    AC  314 

Date  of  Incorporation:  1936 

Theodore  P.  Desloge,  President  and  Executive 
Producer 

Wilson  D.ilzell,  Vice-President  &  Gen.  Mgr. 

Patrick  Murphv,  Director  of  Sales 

Roger  E.  Leonhardt.  Production  Manager 

Charles  Kite.  Editorial  Supervisor 
Services:  Creators  and  producers  of  business, 
industrial,  religious,  documentary  and  TV'  motion 
pictures  and  sound  slidefilms— 16mm  or  35mm 
.sound,  b&w  or  color.  FACiLrriF-S:  Sound  stages, 
recording  studios,  35mm  and  16mm  screening 
rooms.  Mitchell  35mm  and  16mm  cameras;  BeU 
&  Howell  and  -Auricon  cameras.  Fearless  doUv, 
.M-R  Mike  boom,  heavy  Ughting  facilities,  mobile 
generator;  complete  recording,  mixing,  scoring 
facilities;  tape,  disc,  magnetic  film,  interlock  sys- 
tem; effects  and  music  library;  editing  depart- 
ment, writers,  directors,  editors;  record  processing 
and  pressing  plant 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictirf^;  Wild  Kingdom  (Muhi.il  of 
Omaha);  Bad  News  from  Winnctka  (Brown  Shoe 
Co.);  Gateuay  Conference  '65  (Monsanto  Co.); 
full  production  facilities  used  in  filming  NBC- 
T\'  series  for  Don  Meier  Productions.  Slide- 
films:  Chet  Huntley  Reports  on  Vending  (Vend- 
ing Co.);  Man  Size  Plcastire!  (Falstaff  Brewing 
Co.);  How  to  Succeed  in  the  Supermarket  Busi- 
ness (Hussin.-m  Refrigerator  Co. ) .   

Other  Missouri  Cities 

VERSATILE   PRODUCTIONS,  INC. 
324  Broadway,  Cape  Girardeau,  Missouri 
Phone:  ED  5-8816    A  C  314 

Date  of  Organization:  1956 

Branches:  Denver,  Colo.  Bob  Hix,  280  Colum- 
bine St.;  Atlanta,  Ca.  Harr>'  Harker,  1375 
Peachtree  St.;  Kansas  City,  Mo.  Gene  Gray, 
1012  Baltimore  Bldg.;  St.  Louis  Mo.  Gene 
Grav,  915  Olive  St.;  Memphis,  Tenn.  Cecil 
Beaver,  2158  Union. 

Blaine  B.iker,  Manager,  Home  Office  &  Studios 
Servicf.s;    Animation    and   live   action   television 
commercials;  industrial  and  sales  training  films. 


149 


WEST  CENTRAL  STATES 


VERSATILE  PRODUCTIONS: 
Facilities:     16min    &    35mm    equipmint;    b&w 
printing  and  prcxessing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picttkes:  Timhcrlod^c  Building  (Potts- 
\Vooclbiir> ).  T\'  t^oMMHuciALS  for:  King  Cotton 
Meats  —  Nat  Ikiring  Packing  Co.;  Archway 
Cookies  (Wade  Adv.);  As.sociates  Loan  (00)716 
Adv.);  Atlanta  Federal   (Crumbley  Adv.). 


NEBRASKA 

Omaha   Metropolitan   Area 

JACK  ANDERSON   PRODUCTIONS 
1701  North  74th  St.,  Omaha,  Neb. 
Phone:  393-3888  A/C  402 

Date  of  Orgiuiization :  1958 

Jack  Anderson,  Owner 
Services:  Production  of  documentary,  educa- 
tional, sales  training,  motion  pictures,  filmstrips, 
slides,  recordings,  regionally  and  from  coast-to- 
coast.  Producer  services.  Cleared  to  Secret.  Fa- 
ciLnTES:  16mm  Auiicon  Pro-600,  Bolex  Reflex, 
Cine-Special,  Bell  &  Howell  cameras;  single  and 
double-s\stem  recording  equipment  including 
MagnasNTic,  Magnacorder,  Ampex,  Roberts,  Ran- 
gertone;  animation  stand;  hot  press  titles;  editor- 
ial facilities;  sound  stage  with  studio  Lghting; 
portable  gear  for  location  assignments. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion'  Pictubes:  This  Land  We  Call  Ours 
(Ogalala  Sioux  Indians);  Resistor  Winding  (Dale 
Electronics);  Driver  Education  —  series;  Hoio  a 
Plant  Crotcs;  Repair  Today  —  Circulate  Tomor- 
row (Omaha  School  System). 

COAAMUNICATIONS  ASSOCIATES,   INC. 

33  Kiewit  Plaza,  Omaha,  Nebraska  68132 

Phone:  345-2442  A/C  402 

Date  of  Organization :  1956 

Ray  J.  Christensen,  Producer,  Director 
Services:  Research  and  creation  of  motion  pic- 
tures for  public  information  and  education,  spec- 
ializing in  documentary  techniques.  Facilities: 
Arriflex  16mm  and  allied  recording,  lighting  and 
editing  equipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  To  See  a  City  (Northwestern 
Bell  Telephone  Co.);  untitled  film  in  production 
(Metropolitan  Utilities  District);  untitled  film 
in  production  (Northwestern  Bell  Telephone  Co. 
of  South  Dakota).  Only  titles  submitted. 

WALTER  S.   CRAIG   FILM  PRODUCTIONS 

4315  Burt  Street,  Omaha,  Nebraska  68131 

Phone:  551-4400  AC  402 

Date  of  Organization:  1937 

Walter  S.  Craig,  Owner  and  General  Manager 
Services:  3.5nim  and  16mm  production  services, 
color  and  b&w,  sound  or  silent,  location  or  studio. 
Everything  from  TV  commercials  to  entertain- 
ment. Facilities:  Mitchell,  Bell  &  Howell,  Cine 
Special  cameras;  Westrex  sound,  Mole-Richard- 
son lighting;  Fearless  dolly,  Worrell  Head,  West- 
em  Electric  and  Telefunkcn  microphones;  Mole- 
Richardson  boom,  camera  car,  portable  power, 
animation.  Complete  editing,  magnetic  or  optical. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  for  Union  ISag-Camp  Paper 
Corp.;  Lindsay  Seed  Co.;  E.  H.  Brown  Agency; 
American  Petroleum  Institute;  Vavin,  Inc.;  Amer- 
ican Road  Equipment  Co.;  International  Road 
Seal  Corp.;  Burroughs  Corp.,  Computer  Div.; 
Board  of  National  Mi.ssions  United  Presbyterian 
Church.  TV  Commercials  for;  Omaha  National 
Bank;  College  of  St.  Mar>-. 


Other  Nebraska  Cities 

FOTO  FONIC  SALES  &   PRODUCTION 
109  East  .\shlon  (Box  GC3)  Grand  Island,  Neb. 
Phones:  DU  2-9646;  DU  2-2800  A/C  308 

Date  of  Organization:  1963 
Hill  Martin,  Owner-Manager 
Ste\e  Martin,  Associate  Producer 
Mike  .\II)erts,  Producer-Director 
Lew  Cole,  Souml  Production  Manager 
Willard  NIorton,  Sales  Manager 
Ed  Mason,  Director  of  Photography 
Ruth  Martin,  Manager  of  Script  Dept. 
Services:    Production    of   slides,    filmstrips    and 
16mm  motion  pictures  for  public  relations,  sales, 
training,   education,    sales   meetings,    etc.    Sound 
tracks  for  all  types  of  film  productions.  Facili- 
ties: Audio  and  studio  facilities;  art  and  anima- 
tion; photo  and  reproduction;  writing  and  edit- 
ing; high  speed  dubbing  of  magnetic  tapes;  and 
all  associated  services  except  film  duplication. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms:  Water  —  Where  &  When  (City  of 
Grand  Island,  Utihties  Dept.);  World  of  Tomor- 
row (Overland  National  Bank);  The  Wonder 
Workers  (Community  Chest);  Improving  Your 
Creativity;  What  Makes  People  Tick;  Human  Re- 
lations; How  to  Make  It  Yours;  How  to  Tantalize 
(Sales  Sonics). 


NORTH  DAKOTA 

BILL  SNYDER  FILMS 

105'/4  Broadway,  Fargo,  North  Dakota 

Mailing  Address:  Box  984,  Fargo,  N.  D. 
Phone:  232-6500  A/C  701 

Date  of  Organization:  1956 
Bill  Snyder,  Owner,  Cinematographer 
Norm  Selberg,  Art  &  Animation  Director 
John  McDonough,  Editor,  Director 
lim  Baccus,  Writer 
Services:    16mm   sales   promotion,    public   rela- 
tions and  educational  films  for  business,  agricul- 
ture;   TV   commercials;    sound   slidefilms;    news- 
film  coverage;  agricultural  film  stock  footage  li- 
brary; film  completion  for  in-plant  photographers. 
Facilities:    Cine-Special,    Eyemo   and    Blimped 
Arriflex    cameras;    Magnasync    recorder;    three- 
channel  mixing  and  equalizing  equipment;   Per- 
fectone  Vi"  sync  recording  and  transfer;  anima- 
tion stand;  music  hbrary;   sound  Moviola;  port- 
able  lighting  equipment;   time-lapse   equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Stars  of  the  Laredo  Run;  Co- 
Op  Tire  Catalog  (National  Cooperatives);  More 
Profirpss  —  Greater  Prosperity  (N.D.  Democrats); 
Hard  Red  Spring  Wheat  (N.D.  Wheat  Commis- 
sion); Children's  Village  Christmas  (Children's 
Village);  Caging  the  Killer  (Branick  Mfg.  Co.). 
Slidefilm:  Otter  Tail  (Flint  &  Assoc.).  TV  Com- 
MEHCLALS  for:  N.  D.  Railroads  (Flint  &  Assoc); 
Otter  Tail  Power  Co.  (Flint);  Forest  Anderson 
(Judge  Adv.);  Arnold  Olson  (Judge);  National 
Cooperatives;  PCA  (Colle  &  McVoy);  N.  D. 
Democrats. 


SOUTH  DAKOTA 

MAX  HOWE  FILM  PRODUCTIONS 
P.O.  Box  3001,  Rapid  City,  South  Dakota 
Phone:  343-6800  AC  605 

Date  of  Organization:  August,  1959 
Max  &  Harriette  Howe,  Owners  &  Operators 
Edward  H.  Davies,  Asst.  Mgr.-Camerama 
CvTithia  A.  Davies,  Writing  Consultant 
Alan  Howe,  Art  Consultant 
Services:    Public    relations,    sales    and    product 
presentation,  livestock  films,  stock  footage  library; 
travel  films.  Facilities:  Conference  and  screen- 


MAX    HOWE    FILM    PRODUCTIONS: 
ing  theatre,  hot  press,  art,  portable  productio: 
.\rriflex,  .50,00(1  watts  lighting. 
RECENT      PRODUCTIONS      AND      SPONSOR 

Motion  Pictures:  The  Open  Road  (S.D.  Dep 
of  Highways);  For  Those  Who  Stayed  (Nortl 
western  Public  Service  Co.);  Camcrama  US 
(Max  Howe  Film  Prod.).  TV  Commercials  fo 
Rushniore  Meat  Co.;  Lloyd's  Shampoo. 


WISCONSIN 

KLUGE   FILM   PRODUCTIONS 

5350  W.  Clinton  Ave.,  Milwaukee,  Wis.  53221 

Phone:  354-9490  A/C  414 

Date  of  Organization:  1951 

Don  Kluge,  Sales  Manager 

Doug  Kluge,  Production  Manager 

Bill  Jahrmann,  Director  of  Photog. 

Mike  Crivello,  First  Cameraman 

Tom  Doming,  Lab  Manager 

Liz  Arthur,  Creative  Director 
Services:  Producers  of  16mm  motion  pictun 
and  TV  commercials;  printing,  processing,  r 
cording,  editing,  titles;  workprinting,  edgenun 
bering,  optical  soimd  tracks,  release  prints.  F. 
ciLiTiEs:  Soimd  stage  and  16mm  camera,  r 
cording/mixing,  editing,  printing  and  b/w  proi 
essing  facilities. 

RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Pictlihes:  Mike  Visits  the  Farm  (Goldc 
Guernsey  Dairy);  Counter-Stacker  (Cutler-Han 
mer,  Inc);  Safari  for  Enzymes  (Paul-Lewis  Lai 
oratories);  Opportunity  Unlimited  (Regalvvar 
Inc.);  Aluminum  Siding  Story  ( Seaman- Andws 
Corp.). 

Riviera  Productions 
340  Westnioor,  Brookfield   (Milwaukee), 

Wisconsin 
Phone:  SUnset  2-8815    A/C  414 
Robert  Zens,  Midwest  Representative 
(See  complete  listing  imder  Los  Angeles  area) 

SWANSON   PRODUCTIONS 

Empire  BIdg.,  Milwaukee,  Wisconsin 
Phone:  BRoadway  1-8774  A/C  414 

Date  of  Organization:  1939 

Rudy  Swanson,  President 

Robert  Swanson,  Vice-Pres.,  Exec.  Producer 
Services:  Creators  and  prod\icers  of  all  elemen 
of  16mm  and  35mm  sound,  color,  sales,  sal( 
training,  documentary,  public  relations  and  soun 
slide  and  TV  films.  Facilities:  Motion  pictui 
center  vvitli  sound  stages,  offices,  projection,  n 
cording  and  editing  facilities.  Main  stage  40' 
60'  with  standing  sets.  16mm  and  35mm  Arrifle 
cameras  and  Magnas\Tic  recording;  music  scrij 
and  art  facilities.  Fearless  dolly,  gear  head,  M- 
mike  boom,  3  channel  playback  interlock,  Vi 
Magnacorder,  blimped  Arriflex;  100,000-wa 
heavy  lighting. 

RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Pictures:  Smithuay  Marketing;  Co 
vette  &  Oldsmohilc;  Hydro-Buff;  Automotivi 
News  Media  Salesman;  Glasscote  (A.  O.  Smit 
Co.);  Vac-Pak;  Maraflex  I;  Maraflex  F;  Skrin 
Tunnel  for  Bread  (Marathon.  American  Ca 
Co.);  S/ir>ring  Problems  or  Profits  (Rex  Spans 
Corp.);  There's  A  Difference  (Campbell  Suppl 
Co.);  Milwaukee  CoutUy  Giwemmcnt  Repo 
(Milwaukee  County);  Prod.  1012  Kastcn  (Kaste 
Mfg.  Co.);  Series  E  ( Keaniey-Trecker  Co." 
C.reendole  Story  ( Page-Schwe.ssinger  Agency' 
Ideas  in  Motion  1964  (HanLscraft  Co.);  Th 
Golden  Giant  (Wisconsin  Cheese  Foundation 
TV  Commercials  for:  Aricns  Sno-Thro  196 
(Geer-Murrav  Agencv);  Claire  (Gnietzmachi 
Agency);  Jet  Rocket  (G-M);  Kankscr.ift  Vapo 
izer  (Towel  Agencv);  Memoninee  Enterprisi 
(Menoninee  Agency). 
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BUSINESS   SCREEl 


ARIZONA 

CANYON   FILMS  OF   ARIZONA,   INC. 

834  N.  Seventh  Ave.,  Phoenix,  .\riz.  85007 

Phone:  252-1718  AC  602 

Date  of  Organization:  1953 

Ra\innond  A.  Boley,  President 

Robert  ].  .Mien,  General  Mgr.,  Secy.  Treas. 

David  H.  Burch,  Vice-Pres.,  National  Sales 
Mgr. 
Services:  Motion  picture  producers  for  industry, 
television,  advertising  and  education.  TV  spots; 
sound  slidefilnis.  Contract  shooting  or  editing 
for  outside  producers.  Art,  animation  and  script 
services.  FACiLrriEs:  Three  sound  stages  (largest 
eC  X  100'),  sound  recording  facilities;  Nlagna- 
s>-nc  .Mark  I.X  DC  interlock,  dubbing  facilities  or 
.•"impe.x  W  tape  equipment.  Set  hghting  .md  c-om- 
plete  portable  ligliting.  S>Tichronous  camera,  re- 
corders ;uid  dubbers,  camera  crane.  Editing  de- 
partment, including  .sound  cutting.  Set  construc- 
tion. 16  and  35mm  production;  location  equip- 
ment. Sound  stage  and  equipment  available  on 
rental  to  out-of-state  producers. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pim.'RES:  Turf  Care  (Diamond  Alkali 
Co.);  King  of  Sports  (.\riz.  Downs  &  Turf  Par.i- 
dise);  Ahomi  -  1965  (Valley  Natl.  Bank);  Youi 
Telephone  and  You  (Elba  Corp.);  The  Southwest 
Story,  Rio  Grande  Estates,  New  Tucson,  Horizon 
City  (Horizon  Land  Co.);  Tucson  —  Wish  You 
Were  Here  (Tucson  Chamber  of  Commerce; 
Ma.xon  Construction  Co.);  Adventures  of  Duffy 
Dog  (Western  Intl.  Fihn  Corp.);  Tom  McCahill 
for  El  Paso  Gas  (Mithoff  Adv.;  El  Paso  Gas); 
East  African  Camera  Safari  (Dr.  Hilton  J.  Mc- 
KeowTi).  Slidefilms:  Arizona  City  (Arizona 
City  Dev.  Co.);  He  Never  Knew  (Elba  Corp.). 
TV  CoMMERCL\LS  for:  Salt  River  Project  (Rhea 
Bennett  .'Kdv.  Agcy. ) ;  Roy  Elson  for  Senate  Cam- 
paign (Cook  &  Rau  Adv.);  Clover  Club  Potato 
Chips  (Harris  &  Love.  Inc.,  Adv.);  Pioneer  Paints 
(Harvvood  Adv.);  Valley  Natl.  Bank  (Jennings 
&  Thompson  Adv.);  United  Fund  Campaign 
fCurran-Morton  Adv.);  Pev-ton  Lunch  Meats,  El 
Paso  Cas  (Mithoff  .\dv.);  Painting  Contractors 
.\ss'n.  (0%vens  &  Assoc);  Stopit  Products;  Ruth 
O'Neil  Political  Campaign;  Republican  Natl. 
Committee,  Washington,  D.C.,  Political  (No  ag- 
encies); Yashica  Cameras:  Chin,ito\vn  Brand  Chi- 
nese  Food;  Hy-Road  Ford;  Schwartz  Peanut  But 
ter  (Torobin  .\dv.,  Ltd.). 


SOUTHWESTERN  STATES  PRODUCERS 


..^^  this  symbol,   appearing  over  a 

listing  in  these  pages,  indicates  that  display  ad- 
vertising  c-ontaining   additional   useful    reference 
data  appears  in  other  pages  of  this  15th  Annual 
'  Production  Review. 


ISTH   PRODUCTION    REVIEW 


NEW  MEXICO 

JACONA  FILMS  CORPORATION 

Box  2:)0.  lU.  1,  Santa  Fe,  New  Mexico 
Phone:  4.55-2511  AC  505 

Date  of  Organization:  1960 
Dorotln'  S.  Ewing,  President 
Maxwell  Ewing.  Elxccutive  Producer 
Tim  Clidden.  Vice-Pres.  &  Prod.  Supvr. 
Dasid  S.  Clidden.  Secretary-Treasurer 
Sehvices:    I6nun  and  sound  sUdefilin  pniduction 
of  business  and   industrial   films   for  public   rela- 
tions,  sales   and  training.   Visual  communications 
counsel,     script     writing,     original     photographs . 
sound  recording  and  editing  for  all  16inm.  Fa(  ili- 
TiES:    Equipment   for    16mm   sound   and   35nun 
filmstrip  production. 

RECENT   PRODUCTIONS   AND   SPONSORS 

MoTIO^f  Pictures:  The  Atom  Changes  Washday 
(Interstate  Laundry);  Dedication  (St.  John's  Col- 
lege); CAP.  Story  (New  Mexico  Wing,  C.A.P.); 
Choice  to  Govern  (Anderson  Co.).  Production- 
Services:  Filmed  sequence  for  New  Mexico  Dept 
of  Development  TV  series. 


DIVERSIFIED  FILM  SERVICE 
(Formerly  Airlab  Films) 
1702  N.  44th  St.,  Suite  4,  Phoenix,  Arizona 
Phone:  275-6162  AC  602 
Date  of  Organization:  1953 
John  W.  Raymond,  Owner,  Manager 
Virginia  R.  Raj-mond,  Office  Manager 
Services:    16mm   films;    sound-filmstiips;   slides; 
industrial    A-V;    reports;    sales;    training.    Kodak 
Commercial  lab.  service  16inm/8mm,   16mm  to 
8mm    reduction    printing.    Facilities:    Arriflex, 
Bolex,    Vi"   sync  tape;   editing;    animation;    sync 
projection. 
RECENT      PRODUCTIONS      AND      SPONSORS! 

NfonoN  Pictures:  Colorado  Riviera  (Rivcor); 
The  Stitch  Bonder;  The  Die  Bonder  (Motorola 
Semiconductor).  Slidefilms:  Cook  Christian 
Training  School  (Cook  Christian);  Arizona  West- 
em  Living  (First  Natl.  Land  Co.);  Benefit  Rights 
Interview  (Emplo\Tnent  Security  Comm.).  Film- 
ocRAFits:  The  phoenix  Story  (Motorola  Mili- 
tary). 


FIDELITY    FILM    PRODUCTIONS: 

Educating  for  Christian  Living  (Natl.  Develop- 
ment Council  of  .Abilene  Christian  College) ; 
What  is  Christianity:  Christianity  at  the  Fair 
(Queen's  Church  of  Christ);  Processing  the  Gold- 
en Carrot  (SEMCO  Mfg.  Co.).  Slidefilms:  The 
Challenge  of  100  Million  (Queen's  Church  of 
C:hrist):  Are  We  Really  Doing  Enough?,  An 
Idea  Who-w  Time  Has  Come  (Highland  Church 
of  Chr'st);  Fuels  for  the  Future  (Kerr-Mcf^ee 
Oil  Co.):  Golden  Hand  of  Profit  (United  Fruit 
&  Steamship  Co.);  $115,000  Reward  (Rcser%e 
Life  Ins.  Co.);  Av  Ye  Sow;  The  Other  Fellow; 
Yc.iterday's  Tomorrow  (No  sponsor  listed).  T\' 
Commebciais  for:  West  Texas  Utilities;  Co<k-Ii 
Packing  Co.;  First  .Natl.  Bank  of  .\bilcne  (Fi- 
delity Adv.). 


TEXAS 

Metropolitan   Dallas 

CARLOCKE/LANGDEN 
712  Reliance  Life  BIdg.,  Dallas  1,  Texas 
Phone:  RI  1-5239  A  C  214 
Date  of  Organization:  June,  1960 

Betty  Whitlock,  President 
Gerald  L.  Armstrong,  Vice-President, 
Production 
Services:    Creating,    producing  business   motion 
pictures,    slidefilms,   TV   commercials.   Technical 
script  services;  color,  b&w  still  photography;  pro- 
ducer  services;    animation.    Planning,    production 
of  sales  programs  and  meetings.  Technical  super- 
vision, direction  of  Videotape  production.  Facili- 
ties:  16mm  or  35mm  production,  live  or  anima- 
tion. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pktibes:  Mathematics  —  Mind's  Sharp- 
est Tool,  Modern  Mathematics  —  Primary  &  Eh-- 
mentarij  (Dallas  Independent  School  District  i . 
T\'  Commercials  for:  Morton's;  Wolfljrand 
(Crook  Adv.);  Dallas  Power  &  Light  Co.  (Rogers 
&  Smith  Adv.);  Wards  Dnigs  (Pams  Adv.);  Bor- 
den Co.  (Tracy-Locke  Adv.).  Sales  Presenta- 
tions: Americ;m  Gas  Ass'n.  Production  Serv- 
ices: Script  for  Dallas  County  United  Fund  Film. 

FIDELITY   FILM   PRODUCTIONS 

3024  Fort  Worth  .\vc.,  Dallas.  Texas 

Phone:  FE  9-8349  A  C  214 

Date  of  Organization :  19.58 

Branch  Office:   P.O.   Box   17.39.  901   S.   First 
St.,  Abilene,  Texas.  Phone:  OR  4-1342 
A/C  915 

Norman  E.  C.  Naill,  General  Manager 

Brett  Allison,  Assistant  Manager 

Robert  W.  Holton,  Director 

Robert  E.   .\nderson.  Production  Supervisor 

Brockford  Gordon.  Director  of  Photography 
SKRVICF.S:  Industrial,  education,  training,  pub- 
lic relations  and  religious  motion  pictures;  T\' 
still  photography;  sound-slidefilms.  FACiLrTiES: 
Capability  in  both  16mm  and  3.5mm;  st\idios 
in  both  Dallxs  and  .Abilene. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictuiif-s:  Herald  of  Truth,  weekly  se- 
ries (Highland  Church  of  Christ);  Progress  and 
Profit  -  1963   (United  Emit  &  Steamship  Co.l; 


* 


JAMIESON   FILM  COMPANY 
3825  Br>an  Street,  Dallas  4,  Tex. 
Phone:  TAylor  3-8158  A  C  214 
Date  of  Organi7.ation:  1916 
Bnice  Jamicson,  President 
Hugh  \'.  lamieson.  Executive  Vice-President 
Jerry  Dickin.son,  Vice-President,  Television 
Chester  Gleason.  Vice-Pres.,  Mgr.,  MSC  Div. 
\\'alter  Spiro,  Sccrctanj.  Treasurer 
Lloyd  .Abemath\ ,  Producer  Services  Director 
David  Orr,  Producer,  Director 
Frank  Sloan,  Laljoratory  Manager 
Robert  Bethard,  Camera  Department  Head 
James  Ferguson,  Editing  Department  Head 
Oliver  H.  Oliver,  Sound  Department  Head 
Dan  Inglis,  Creative  Director 
L.  G.  Sims,  Art  Director 
Larry  Kuehn,  TV  Sales  Manager 

Services:  Industri.al,  educational,  training  and 
public  relations  motion  pictures,  16mm  and  3-5- 
mm;  filmed  TV  programs  and  commercials;  sound 
recording,  laboratorv'  and  printing  services  for 
industrial,  education.-il  or  producer  organizations. 
Facilities:  15,000  .sq.  ft.  studio,  sound  stage  and 
laboratop.-;  romplefe  35mm  &  16mm  production 
equipment;  RCA  16mm  .ind  35mm  sound  chan- 
nels; editing,  printing,  and  processing  16mm  and 
35mm;  color  printing;  16mm  Ektachrome  c-olor 
processing;  .-mimation,  creative  staff. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  Barometric  Altimeter, 
PIH  InstrumerU  Approaches,  A6.A  Carrier  Oper- 
ations (U.S.  Navy);  Sincerely  Yours  (Houston 
Lighting  &  Power'Co.);  Trans-season  Oil  (Tracv 
Locke  Adv.,  Champlin  Oil  &  Refining):  Acute 
CCC,  Kex  Mop  (fCaDaway  Mills);  AZROCK 
(Glenn  Adv.).  Slidefilms:  Better  Bread  Wrap- 
ping (Pollock  Paper  Co.)  Charlie,  Al,  and  ADS. 
Marketing  (Dr.  Pepper  Co.);  Supervisor  -  The 
Key  Man  (Campbell  Taggart  B.ikeries).  T\' 
Commebciaus  for:  Champlin  Oil  &  Refining; 
Rordens  Milk  &  Ice  Cream:  Haggar  Slacks; 
Southern  Union  Gas:  Mrs.  Baird's  Bread;  Frito- 
L.iy  .Austex;  Pearl  Beer;  ImpK-rial  Sugar;  First 
Natl.  Bank  (Tracy  Locke  Adv.);  Phillips  66 
Agricultiu-al  (J.  Walter  Thompson);  .Ashland 
Oil  (Ralph  Jones  Co.);  Gladiola  Flour  (Couch- 
man  Adv.);  Lone  Star  Beer;  Republic  B.ink; 
Quaker  Oats  -  Com  Products  (Glenn  Adv.; 
SEGO  (Gardner  Adv.);  Ohio  Bell  Telephone 
iMcCann-NL-irshalk);  Big  Boy;  El  Versa  Cigar 
I  W.  B.  Doner  Co.);  Carlings  Beer  (Lang,  Fisher, 
Sfashower);  Roncoe  Spaghetti  (Simon  & 
C.wynn);  Eckrich,  Indiana/Michigan  Electric 
I  Bonsib,  Inc);  DP  &  L  (Rogers  &  Smith);  Rain- 
iKj/Colonial  Bakery  Products  (Bel-Art);  Carmen 
Rice  (Stone-Stevens). 


For  the  BEST  in  Film  Production  Sources 
Refer  to  These  Review  Pages  During  1965! 
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SOUTHWEST  STATES: 


KEITZ  &   HERNDON,   INC. 
3601  Oak  Grove,  Dallas  4.  Tix. 
Phone:  LA  6-5268  A  C  214 

Date  of  Organization:  1950 

Date  of  Incorporation:  1960 

L.  F.  Hemdon,  President 

R.  K.  Keitz,  Executive  Vice-President 

Tom  Young.  Vice-President,  Art  Director 

Don  Lusln  .  Sales  Mnnaficr 

John  Bronaiigh.  Head  of  Photography 

Bill  Bracki-ii,  .\sst.  Art  Director 

Monte  Young.  C/iuf  Animator 

Steve  Nfaris,  Office  Manager 
SEnviCES:  35nini  and  16mni  color  and  b&w  mo- 
tion picture  pn)duction  for  sales,  training,  educa- 
tional, go\emment  agenc\-  films,  and  TV  com- 
mercials. Complete  slidefilm  production  services. 
F.\cu.iTiti>:  Soimd  stage,  optical  printing;  ani- 
mation stand;  3.5mm  and  16mm  motion  picture 
equipment:  sound  facilities;  editing;  animation 
art  staff:  location  tnick  ecjuipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 

MoTio.N-  PiCTiREs:  Gentleincii.  Start  Your  En- 
gines; Energy  (Humble  Oil  &  Refining  Co.); 
1965  Advertising  Presentation:  Biiick  Skylark 
Cran  Sport  (Buick  Motor  Di\  ision  ^  Bottlers 
Presentation  (Dr.  Pepper  Co.);  Dallus-Ft.  Worth 
(WBAP-TV);  Jot  '64,  Jot  '65  (Southeni  Baptist 
Radio-T\'  Commission).  Slidefilms:  Buick  Sky- 
lark Gran  Sport  (Buick  Motor  Di\ision).  TV 
Co.M.MEBciALS  for:  Bfopon  (Continental  Oil  Co.); 
Teena  (Imperial  Sugar);  Delta  Airlines;  Frito 
Lay  Co.;  Orkin  E.vterminating  Co.;  Stuckey's 
Candies:  Borden's  Buttermilk;  B  C  Headache 
Powders;  Cain's  Coffee.  The.\ter  Trailers:  1964 
Theater  Trailers.  Sprite  "65  (Coca-Cola  Co.). 

SHULER   PRODUCTIONS 
(Formerly  Linda  Shuler  Productions) 
3505  Turtle  Creek,  Dallas,  Texas  75219 
Phone:  LA  8-6020  A/C  214 
Date  of  Organization:  1952 
Mrs.  Linda  Shuler,  President, 

Executive  Producer 
Robert  C.  Shuler.  Vice-President,  Treasurer 
Dr.  Robert  R.  Wheeler,  Associate: 

Science,  Education 
Da\id  Mulheren.  Associate:  TV,  \ews. 

Special  Features 

Sekvices:  WriHng.  research  staff.  Production 
services  for  16mm  and  35mm;  travel  promotion, 
public  relations,  educational,  public  affairs,  safe- 
l\'.  docimien(ar\,  and  industrial  motion  pictures; 
TV  films  and  series,  news  and  special  features. 
Creati\e  and  production  services  and  crews  avail- 
able to  other  producers.  F.\cilitiics:  Sound  stage 
or  location  fibning.  including  air-conditioned 
sound  stages;  preview  theatre;  i7Hisic  scoring 
stage  with  16inm  and  .35nun  interlock. 
RECENT      PRODUCTIONS      AND      SPONSORS 

.Mono.N-  Pim-RF^:  Mexico  Maravilloso  (Inter- 
national Petroleum,  Ltd.);  Geological  Vistas  of 
Xew  England  (Dr.  Rolx-rt  R.  Wheeler);  Teller 
Portrait  (Dallas  Health  &  Science  Museum); 
Kids,  Cowboys  and  Qiiarlcrhorsa  —  in  production 
(Canin  Oil  Co.);  Mexico:  The  Hand  and  the 
Heritage  -  in  production   (On  specul.ition). 

VISUAL   PRESENTATIONS,   INC. 
■JOOO  Turtle  Creek  Plaza,  Dallas  19,  Texas 
Phone:  LA  6-7701  AC  214 

Date  of  Organization:  1961 

Date  of  Incorporation:  1962 

James  M.  Cuthiie,  President 

J.  Bert  R(Klrigucz,  Vice-President 

Boh  Davis,  Secretary,  Treasurer 

Kdward  C..  Bryant,  Sales  Manager 

Bolx-rt  .\l.  Dettman.  Business  Manager 

Peggy  Norton  Dillard,  Production  Supervisor 
Si  nvKiis:  Production  of  industrial,  sales,  service 
and  training  motion   pictures;   slide  presentations 


VISUAL  PRESENTATIONS: 

and  slidefibns;  T\'  commercials;  storyboards- 
stripts;  direction  and  production  of  sales  and 
convention  meetings,  FACiLrTiES:  16mm  and 
35mm,  live  and  animation. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.MoTiOiN  Pictures:  Operation  Forward  Oak  Cliff 
(Oak  Cliff  Chamber  of  Commerce);  World  Gift 
Product  Presentation  1964-65  (World  Gift  Co.); 
Xew  Orleans  Land  Development  (Kontrak 
Corp.).  Slidefilm:  World  Gift  Product  Presen- 
tation 1964-65  (World  Gift  Co.).  TV  Commer- 
<  i.\LS  for:  Martinizing  (Ralph  H.  Jones  Co., 
Adv.);  New  Moon  Mobil  Homes;  Redman  In- 
dustries; Dodge  Automobile  (BBD&O);  Rainbo/- 
Colonial  Bread  ( Bel  Art  Adv. ) ;  and  others. 


Metropolitan  Houston 

A  V  CORPORATION 

2518  North  Boulevard,  Houston,  Texas 
Phone:  JA  3-6701    A '0  713 

Date  of  Organization:  1945 

J.  C.  Rebman,  President 

J.  B.  Wil.son,  Exec.  Vice  President 

William  B.  Padon,  Vice  President 
Secretary-Treasurer 

A.  Tyler,  Vice  Pres.,  Scientific  Div. 

David  Cazalet.  Production  Director 
Services:  Inhou.se  capabilit\'  —  script  to  screen 
senice.  Commercial,  industrial,  science,  sales, 
sales  promotion,  training,  tv  films.  Writers,  cam- 
eramen, producers,  directors,  editors,  processors, 
etc.  Art  and  animation  department.  Facilities: 
Processing  labs,  printing,  .sound  studios,  sound 
stage,  8  channel  mixing.  16mm  and  V4"  tape 
recorders  and  dubbers,  optical  sound  equipment, 
contact  printers,  step  printers,  Oxberiy  anima- 
tion stands,  Mitchell  stand,  16mm  black  &  white 
and  color  processing,  black  &  white  negati\c. 
positive,  reversal  and  sound  track,  Ektachrome 
original,  work  prints,  release  prints,  Eastman 
color  negatives,  intemegatives,  positive  release 
prints,  scene  to  scene  color  and  density  correc- 
tion, etc.  16 '3.5mm  cameras,  lighting  equipment. 
I)oom  tiuck. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion'  Pictures:  Service  Please  (Humble); 
Management  of  Severe  Burns  in  Children  (Eaton 
Labs):  Fusiform  Aneurysm  of  Thoraco-Ahdom- 
inal  Aorta  (Ba>]or  Universit\-  College  of  Medi- 
cine); Security  Profile;  Gemini  Rendezvous 
(NASA  Manned  Spacecraft  Center). 

VITAL   RESEARCH   FILMS 

2472  Bolsover  Road,  Houston,  Texas 

Phone:  JA  4-1671  A/C  713 

Date  of  Organization:  1963 

Raymond  O'Leary,  Producer 
Services;     Motion    picture    production,    editing 
and  .sound  services.  Facilities:  16mm  and  35mni 
production,  sound  and  editing  equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pkitures:  Circulatory  Responses  to  the 
Vasopressor  Drugs  (CIBA);  Uterine  Phelbo- 
graphy  (Savage  Laboratories);  In  Time  of  Stress 
(IBM);  Neglected  Heritage  —  series  of  3  (Hale 
Schalcben);  An  Application  of  Research  in 
Orthotics  (Texas  Inst,  for  Rehabilitation  &  Re- 
seat t-h);  Periapical  Surgery  (University  of  Texas 
—  Dental  Branch);  Spleno-Renal  Shunt;  Surgery 
for  Frontal  Sinus  Disease  (Baylor  University  Col- 
lege oi  .Medicine).  Produc:ti()n  Services:  Edit- 
ing and  sound  for  feature  film:  Passion  in  thr 
S((ii    (Trans   American   Pictures  Corp,). 


•  These  .Annual  Production  Review  listing  pages 
provide  tlie  most  cfunplete  reference  data  avail- 
able  anywhere    to   the    buyer   of   business    films. 


^ 


MOUNTAIN     STATE: 


COLORADO 

ALEXANDER   FILM  COMPANY 
Alexander  Film  Bld;^.,  f^ilorado  Springs,  Col 
Phone:  303-633  1771;  TWX  303-473  1414 
Date  of  Organization:  1928 
Branches:    New  York:   6  E.   45th  St.,  Phon 
212-YU  6-3537;  Detroit:  9615  S.  Brvs,  Gro 
Pointe  Woods,  Mich.  Phone:  313-886-304' 
Chicago:    400    N.    Michigan    Ave.    Phon' 
312-WH  4-5980;   St.  Louis:  7361  Pershin 
University  City,  Mo.  Phone:  314-VO  3-281 
Denver:    Security    Life    Bldg.    Phone:    30 
222-4515;     Los    Angeles:     441    S.    Bever 
Drive,  Beverly  Hills.  Phone:   213-272-014' 
Toronto:    111   Richman  West,  Phone:  41; 
363-2757. 

Officers 
Cortlandt  S.  Dietler,  President 
John  C.  Drake,  Vicc-Pres.,  Treasurer 
Don  Alexander,  Jr.,  Secretary 
Services:  Production  and  distribution  of  T\'  fil 
and  theater  screen  commercials;  slidefilms,  bu5 
ness,  industrial  and  education  films.  Facilitie 
Mitchell,  Arriflex  16mm  and  35mm  cameras,  zoo; 
lens,  camera  crane  and  dolly.  .Mobile  units,  boo 
insert  car  and  grip  truck,  portable  sound  equi| 
ment,  two  RCA  equipped  sound  studios.   16m 
and  .35mm  Magnasxnc  and  Va"  .\mpex  tape  r 
corders;  RCA  sLx-channel  mi\er  and  35mm  optic 
recorder,  .Maurer  16mm  optical  recorder.  Gusto 
and  library  music;  interlock  screening.  Lab  pp 
cessing,  3.5mm  and   16mm  color  and  b&w.  Coi 
tact,    reduction    and    optical    printing,    Movie 
editing.  Still  lab  for  slidefilm  processing;  art  ar 
animation    department;    stop-motion    and    tiin 
lapse  cameras;  Oxberr>'  stand. 

RECENT   PRODUCTIONS   AND   SPONSOR 

TV  Commercl\ls:  for  Plymouth  (N.  W.  Ayer 
Skelly  Oil  (Brace  B.  Brewer);  Sego  (Gardn. 
Advertising);  Carling  Black  Label  Beer  i^Lan 
Fisher  &  Stashower);  Imperial  Oil  of  Canada  Lt 
(McLaren  Adverti!;ing) ;  Buick,  Georgia  Pacif 
(McCann-Erickson);  Auto  Club  of  Michia 
(Stock-well  &  Marcuse);  Seven-Up  (J.  Walt. 
Thompson):  General  Foods  Export  (Young 
Rubicam);  Sohio  Oil  (.\IcCann-Marschalk);  \e 
Era-Frito  La\',  Inc.  (Post-Keyes-Gardner) :  ar 
others. 
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BUSINESS    SCREE 


Metropolitan   Denver 

Alexander  Film  Co. 
Security  Life  Building,  Denver,  Colorado. 
Phone:  222-4515    \  C  303 

(See  complete  listing  under  Colorado.) 

I    THOS.  J.  BARBRE  PRODUCTIONS,  INC. 

2130  So.   Bellaire  St.,  Denver  22,  Colo. 

Phone:  756-S383    A  C  303 

Dale  of  Organization:  1940 

Date  of  Incorporation:  August,  1963 
I   .\nita  T.  Barbre,  President  &  Bus.  Mgr. 

Paul    F.    Emrich,    Vice-President   in    charge 
Operations  &  Sound 
I  Paul  \\'est.  Treasurer 

GerM  L.  McGiiire,  Mgr.  of  Sales  & 
Ctistomer  Relations 

Harold  J.   Anderson,   Production   Manager 

Toshio  Okano,  Director  of  Photography 

Kenneth  .\.  Meyer,  Cameraman 

Jo  Ann  Shevlin,  Film  Distrilxition 

lEBViCES:  Complete  production  of  all  types  of 
msiness  films.  Sales,  training,  public  relations, 
dvertising,  educational.  Color  and  black  and 
vhite.  TV  commercial  and  TV  entertainment 
ilms.  Complete  animation.  Producer  services. 
"Complete  film  distribution  service.  FAcrLiTiES: 
UOO  sq.  ft.  sound  stage,  theater,  Maurer  and 
\rriflex  cameras.  100,000  watts  lighting  equip- 
nent.  Maurer  optical  recording;  magnetic  film 
ecording;  tape  recording;  portable  Arriflex- 
>agra  s>tic  system.  Portable  camera  crane.  Edit- 
ng  and  titling  rooms;  equipment  and  staff;  full 
nimation  stand;   editors,  script  writers. 

ECENT      PRODUCTIONS      AND      SPONSORS 

.loTiON  PiCTX-BES:  Colorado  Game  Animals; 
^.olorado  Came  Birds  (Colorado  Game,  Fish  and 
'arks  Dept. );  1964  Progress  Parade;  Scope  of 
\ifle  Scopes;  The  Gifts  of  Tomorrow  (Redfield 
lun  Sight  Co.);  Structural  Fabric  —  Time  Saver 
or  Builders  (Wire  Reinforcement  Institute); 
Vyoming  Wing.?;  Fishing  Wyoming  —  llead- 
laters  of  the  West  (Wyoming  Game  &  Fish 
)ept.);  Simas-Myocardial  Augmentation  Sys- 
em  (Sunstrand  Aviation-Denver);  Colorado  — 
rhe  Trailhlazers  (Color,ido  State  Historical  So- 
Mety);  Almost  A  Miracle  (Colorado  State  Public 
lealth  Dept.);  Chemical  Weed  Control  in  Sugar 
ieets  (Great  Western  Sugar  Co.).  Slidefilms: 
'>nc  Step  Clo-^er  (Martin-Marietta-Denver).  TV 
^o.\iMEncL\LS:  for  Denver  U.S.  National  Bank; 
<lu-Ja;  Colorado  National  Bank  (Prescott  .A.gen- 
y);  Public  Service  Co.  of  Colorado;  Wiscon- 
in  Public  Service  Co.;  Gates  Rubber  Co.;  Fron- 
ier  Air  Lines  ( Bro\  les,  Allebaugh  &  Davis  Agen- 
y);  Windsor  Gardens. 

MARSHALL  L.   FABER   PRODUCTIONS 

1310   Kstes,   P.O.    Box    15275,   Denver,   Colo. 

S0215 
Phones:    2.37-1501;    238-1710      AC    303 
Date  of  Organization:  May,  1963 
Branch:  726  Wyandott,  Denver,  Colo. 
Marshall  L.  Faber,  Producer 

■■ERviCES:  Producers  of  motion  picture,  shdefilms, 
TV  sp)ots  and  programs.  FACiLrriES:  Denver  of- 
ice  —  stage  and  editorial  facihties. 

'ECENT      PRODUCTIONS      AND       SPONSORS 

Motion  PicnnEs:  It's  All  Yours  (Gates  Rubber 
"-o.);  Mommy  Save  Me  (Children's  Asthma  Re- 
search Institute);  Sound  of  Service  (Mile  High 
United  Fund);  Key.-done  to  the  Future  ( Univer- 
sity of  Idaho).  Pbocrams:  The  Sprinkler  Line 
f Gates  Rubber  Co.);  Wyoming  State  Republican 
"ommittee.  TV  Commkhcials:  for  Colorado  In- 
erstate  Gas  Co.;  Structural  Clay  Products  Co.; 
^Vyoming  State  Republican  Committee;  Chey- 
mne  Frontier  Days;  .Mile  High  United  Fund; 
Colorado  State  Democratic  Committee. 


J   P  I  DENVER 
2785   N.   Speer  Blvd.,   Denver,  Colorado 
Phone:  477-5802  A/C  303 
Date  of  Org.-inization ;  1958 
Jack  E.  Carver,  President  &  Dir.  of  Dei. 
Jerome  P.  N'ondergeest,  Vice-Pres.  &  Prod.  Mgr. 
Dallas  P.   Boyd,  Sec.-Treas.  &  Exec.  Producer 
Ruth  Patton,  Production  Assistant 

Sehvick:  Motion  pictures,  slidefilms;  TV  films 
and  commercials  (five  &  animated);  live  shows; 
meeting  presentations;  still  photography;  video 
tape  production.  Facilities:  Creative,  writing  and 
art  ciepartments;  opticals;  animation;  16mm  and 
3.5mm  production  equipment;  studio  or  location 
sound  recording;  still  photo  equipment  and  photo 
lab. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  No  Silence  .  .  .  Please!  (Colo- 
rado Broadcaster's  Assn.);  Report  (Denver  Mcii- 
ical  Society);  Inside  the  Challenge  (Dow  Chen)- 
ical).  SLmFFiLM:  Architecture  —  Tomorrou 
(More.  Combs  and  Burch);  untitled  (Hunt-Wes 
son  Sales).  TV  Commercials  for  Great  Western 
Swgar  (Frye-Sills  and  Bridges);  Public  Service 
Co.  of  Colorado;  Sigman's  Meat  Co.  (The  Pres- 
cott Co.);  Central  Bank  and  Trust  Co.  (Eby, 
Everson,  Inc.);  Cervi's  Rock-v  Mountain  Journal; 
Blu  Ja  Co.;  National  Ski  Patrol  (Ekberg,  DeGrofft 
and  Hunter). 

RIPPEY,  HENDERSON,  BUCKNUM  &  CO. 

909  Sherman  Street,  Denver,  Colo.  80203 
Phone:  222-5601    A/C  303 

Date  of  Organization:  1943 

Gilbert  H.   Bucknum,  Partner,  Producer 

Arthur  G.  Rippey,  Partner 

Clair  G.  Henderson,  Partner 

Harry  A.  Lazier,  Partner 

Robert  G.  Zellers,  Chief  Cameraman 

Kenneth  C.  Osborne,  Film  Editor 

Lee  Yetter,  Executive  Art  Director 

Services:  Script  writing  and  production  of  16mm 
motion  pictures,  including  industrial,  business, 
sales,  promotional,  public  relations,  educational 
and  religious  subjects.  Sound,  b&w  or  color. 
Sound  slidefilms.  Facilities:  Sound  stage,  edit- 
ing rooms,  16mm  cameras,  interlock  projection, 
four-channel  sound  mi.ving  equipment,  magnetic 
film  and  tape  recording,  complete  lighting  and 
electrical  equipment,  creative  staff,  art  depart- 
ment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictt-uks:  Research;  DDD  for  Taos  and 
Santa  Fe  (Mountain  States  Telephone  &  Tele- 
graph Co.);  The  Treasure  and  the  Trinket  (Colo- 
rado Women's  College);  Dentistry  Through  the 
Ages  of  Man  (Rocky  Mountain  Dental  Products 
Co.);  All-Call  Dialing  (Northwestern  Bell  Tele- 
phone Co.). 

SONOCHROME   PICTURES 

Clendale  Cine  Center,  995  So.  Clermont  St. 

Denver,  Colo.  80222 
Phone:  756-3615    AC  303 
Date  of  Organization:  1942 
R.  B.  Hooper,  Owner-Producer 
George  E.  Perrin,  Associate  Producer 
G.  H.  Spurlock,  Technical  Director 
Herbert    McKenney,   Jr.    Owner,    Mullichrome 

Laboratories,  San  Francisco 

Services:  Motion  picture  and  television  pro- 
ducers; Sound  rec-ording,  tides,  animation,  slides 
filmstrips,  (DuKane)  national  distribution.  Facil- 
ities: 16mm  and  3.5mm  cameras,  MagnasyTic 
recorders,  portable  lighting  equipment;  camera 
cars;  new  building. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Picturks;  Kingdom  of  Breckenridgc 
(Breckenridge  L.-uids  Inc.;  Tallant- Yates  .Adv.); 
54  Akcrs  —  KLZ  TV;  journey  to  Yesterday  { Den- 
ver &   Rio   Grande   Western    R.R.;    Frve-Sills   & 
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MOUNTAIN      STATES 


SONOCHROME  PICTURES: 

Bridges);  Space  Frontier  (Sierra  Power  Co.); 
F.O.E.  -  Convention  (Fraternal  Order  of  Eagles); 
C.W.  Sports  Special  (Great  Western  Sugar  Co.). 

Other   Colorado  Cities 

SUMMIT   FILMS,   INC. 
Vail,  Colorado 
Phone:  476.5940    AC  303 
Date  of  Organization:  1961 
Date  of  Incorporation:  1964 
Branch:    Jackson,    Wyoming.    Barry    Corbet, 

Director  rf  Photography,   in   charge. 
Hoger  ('..  Brown,  President 
John  P.  McBride.  Vice-President 
Barbara  Brown,  Secretary-Treasttrer 
Robert  Parker,  Writer-Director 
John  .Anraii,  Writer 
Stewart  Iskow,  .\/gr.,  Still  Photo  Dept. 

Services:  I6mm  and  35mm  sound/color  (b&w) 
film  production  for  public  relations,  sales,  edu- 
cation and  TV.  SulK-ontracting.  Specializing  in 
mountain  sports  photography  (skiing,  climbing, 
kayaking,  fishing,  hunting,  remote  loc-ation  work 
under  severe  weather  c-onditions).  FACiLrriES: 
Offices;  editing  rooms;  hghting  and  sound  re- 
cording equipment  for  location  work.  Still  pho- 
tography staff  and  facilities  for  producing  slide- 
films.  Stock  footage  library  on  mountain  sports. 
Snow  skiing  cinematography  department. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Sfa'  Country,  U.S.A.,  foreign 
versions  (United  Air  Lines);  A  Kew  Mexico  Ski 
.\ffaiT  (New  Mexico  Ski  Areas  Assn.);  Aspen. 
Summer  Mood  ( Aspen  Assn. ) ;  In  production:  Sail 
from  the  Sea  (Exportadora  de  Sal);  Search  for 
Soah's  Ark  (Archaeological  Research  Founda- 
tion); Sentinal  Climb;  films  for  Jackson  Hole  Ski 
Corp;  Head  Ski  Co. 


UTAH 

EVANS   SIGHT  AND  SOUND   PRODUCTIONS 

Evans  Bldg.,  110  Social  Hall  Ave. 

Salt  Lake  City,  Utah 
Phone:  32S-8663    A  C  801 
Date  of  Organization  —  Parent  Company:  1943 
Emanuel   .\.   Floor,   Vice-Pres.  &  Gen   Mgr. 
Lorin  Wiggins,  Still  Photo  Division 
Darrel  Hateman,  Production  Manager 
Lyie  K.  Moss.  Cinematographer 
j.imes  Dearden,  Cinematographer 
Willi.in  Onyon.  Art  Director 
Jack  Goodman,  Don  LeFevTe,  Script 

Services:  Motion  pictures  and  slidefilms  for 
public  relations,  .sales,  training,  education  and 
TV  s.iles  meetings.  Production  in  8mm.  16nim 
and  3.5mm  with  studio  and  location  shooting. 
Fa(  ILITIKS:  Studios  and  offices,  large  sound 
stage.  fulK  equipped  kitchen,  editing  rooms, 
sound  recording  studios.  Arriflex  and  Cine-Sf>e- 
cial  cameras;  lighting  and  sound  equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  I'k  Triu-s:  Pa-iture  Profits;  Time  to  Hit 
the  Road;  The  Crass  ii  Greener;  Tom  Fields 
/U.S.  Steel);  Amber  Fields  of  Grain  (Washing- 
ton Wheat  Commission);  Eternity  is  S'ow 
f Church  of  Jesus  Christ  of  Lattcr-Day  Saints); 
Stone  Age  Rules  of  the  Road  (American  Motor 
Scooter  Assn.);  Ski  Utah-USA  The  Greatest  Show 
On  Earth  (Utah  Tourist  and  Publicity  Council); 
1964  Awards  Film  ( .■\dvcrtising  .\.ssn.  of  the 
West). 
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PACIFIC  WEST  COAST  REGION 


San   Francisco   and   Bay   Area 


MARVIN    BECKER   FILMS 
915   Howard   St..  San   Francisco,  Calif.  94103 
Phone:  EXbrook  2165.5    .\  C  415 
Date  of  OrK^mization:  1952 
Marvin  E.  Becker,  President 
.\nn  Becker.  Secretani-Trcasiirer 
Frank  E.  Wulzen,  Production  Manager 
Jack  Halter,  Studio  &  Striping  Dcjit. 
Wm.  C.  Bird.se\-,  Sales  Promotion 
Services:  Industrial,  docunientar>',  business,  pub- 
lic   relations,    sports    and    education    motion    pic- 
tures .ind  slidefilms.  TV  films  and  commercials, 
tiewsreel   co\craRe.    Motion   picture   editing.   Hi- 
speed    photography.    Franchised    Reeves    Sound- 
iTiift   .Nlapia-Striping   service.    F.\cilities:    Crea- 
tive  staff.    Ifimm    and   .^-^min    production    equip- 
ment  and  facilities.   .Sound   recording  and   sound 
stage;  multi-channel  dubi)ing.  .Music  and  effects 
librar>;    lights,    .set.    art    department,    am'matiou 
e<(uipment.    Editing  and   projection   service. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  PicnnES:  I'ihremastcr  —  A  System  of 
I'ackaging  (Fibreboard  Paper  Prod.  Co.);  The 
Policeman  and  the  Community,  series  of  five 
(San  Franciscx)  PoLce  Dept);  Religion  &  the 
Schools  ( Sub.scription  TV  Corp.);  Kaerazaica 
Katva  —  River  of  Constant  Flowing  (Marvin  & 
.\nn  Becker);  Old  Steel  Production  Line  (Judson 
Steel  Co.);  Dam  Construction  (Nevada  Irriga- 
tion Dist.);  Dam  Construction  (Merced  Irriga- 
tion Distric-t);  TA'  Programs:  Senior  Citizens; 
Synanon;  I-'rcc  Speech  Movement;  Student  Strike, 
r.  ()/  C;  Mud  Flat  Art;  The  Car  Cult;  Suicide  in 
San  Francisco;  LSD-  Controversial  Drug 
(British  Broadcasting  Corp.);  Republican  Con- 
vention; Emigrant  Scientists  (Canadian  Broad- 
c.xsting  Co. ) . 


* 


Chapman   5   Productions  Inc. 
2011  .\rdcii  Way,  Sacramento.  Calif. 
Phone:  927-35.37 
James  Cotton,  Manager 
(See  complete  listing  under  Los  Angeles  area) 


DAVIDSON   FILMS 
1757   Union   St.,   San   Francisco,   Calif.   94123 
Phone:  TV  5-6853    .\  C  415 

Date  of  Organization:  1955 

John  .\I.  Da\id.son.  Otvner 

Arthur  .M.  Ka\e,  Production  Director 

Richard  T.  Gilbert,  Producer 

Peter  J.  Smitli.  Producer 

Da\-ne  H.  Webb,  Director  of  Public  Rel. 

Warren  Ziinmer.  Art  Director 

Francesca  Greene,  Graphic  Designer 

Carole  Eicklioff,  Office  Manager 

Gary  Schreck,  Production  Assistant 
.Services:   16mm  and  35inm  motion  picture  pro- 
duction;  research   and   writing;   shooting,   record- 
ing, art  and  animation.   FACiLrnis:   Sound  stage, 
niixing,    dubbing,    int.-rlock,    editing,    projection 
Itttw   processing   and   printing,    still    lab,    set   and 
<  onstniction,  ;ininjati()ii,  art  dcpl. 
RECENT      PRODUCTIONS      AND      SPONSORS 

.\IonoN  Pictures:  Chemical  Bruiding  (CHEM 
Study  -  .Vational  .Science  Koutid.ition) ;  A  Neu- 
\  /V  It  ()/  Corticosteroid  Action  in  Inflammatory 
Dermatoses  (Sviitex  Lab.);  Set  Your  Harvest 
Dale  rCaliforina  Chemical  Co.);  Challenge  in 
till  Classroom:  The  Methods  of  R.  J.,  Moore 
(Mathematics  Assn.  of  .Americ:i):  Reginning 
y umber  Concepts  (.National  Council  of  Teach- 
'■i'.  of  M.illiemafics). 


FILMS   FOR   INDUSTRY,    INC. 

970   O  Bricn    Drive,    .\Ienlo    Park,   CaliL 

Phone:  325-4453    A, 0  415 

Date  of  Incorjioration:  1959 

P.iul  B.  Rich.  President 

R:ilph  Chandler,  Dir.  of  Photography 

H.ilph  Chcdester,  Associate  Producer 

-Manuel  Urquiza,  Associate  Producer 

Freda  Gra\',  Chief  Editor 

Evie  Molod,  Secretary 
Services:  Complete  or  partial  services  for  audio- 
visual presentations:  planning,  writing,  produc- 
tion, distribution  for  all  t>'pes  of  motion  pictures 
and  filmstrips:  including  industrial,  educational, 
<locunu-ntan ,  training,  public  relations,  sales  pro- 
motion, TV'  commercials.  Facilities:  Sound 
stage,  animation,  16mm  and  3.5mm  production 
eauipment,  .sound  recording  and  re-recording, 
editing,  interlock  and  projection  rooms. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictihes:  Rogallo  Transducer;  Tektites 
(NASA);  RL-10  (Pratt  &  Whitney);  Data  Con- 
version Terminal  (IBM  Corp.);  Stockholders  Re- 
port (Burroughs  Corp);  Calv-15;  MobUity  Aid 
(SRI);  El  Porguero  (TVP  Inc.);  Three  Cousins 
(No.  Coast  Plastering  Industries);  TV  Pro- 
crams:   Professional  football  highlights. 


FRASER  PRODUCTIONS 

38  Hotaling  Place,  Jackson  Square 
San  Francisco,  California  94111 

Phone:  YUkon  2-9988    A/C  415 

Date  of  Organization:  1956 

Thomas  H.  Eraser,  President  &  Creative  Dir. 

Frank  V.  Robinson,  Production  Manager 

Mar>'  Hansen,  Office  Manager 

Hubert  Salisbury,  Chief,  Photography  & 
Lighting 
Sinyu  i-.s:  Complete  production  of  sales,  training, 
educational,    public    relations    motion    pictures 
(35mm    and    16min)    and   filmstrips;    TV    spots 
and  programs.  Studio  and  location  photography 
and  recording.  Cartoon  and  industrial  animation; 
music  scoring.  Consultation  services  and  produc- 
tion assistance,  writing,  staging  and  supervision 
for  client  conferences,  sales  meetings,  etc.  Out- 
of-town    producer    services.    Facilities:    Confer- 
ence and   screening  theatre;   shooting  stage,  re- 
cording  studio;    editing   and   interlock   facilities; 
music  librarv',  art  department. 
RECENT      PRODUCTIONS       AND       SPONSORS 

.Motion  Pictures:  Highway  to  Hawaii  (Matsoii 
Navigation  Co.);  San  Francisco  Medal  of  Ad- 
vertising Art  (Art  Directors  and  .\rtists  Club  of 
San  Francisco);  RX:  C.H.OH  -  The  Medical 
Uses  of  Wine  (Wine  Advisor\-  Board  of  Califor- 
nia Dept.  of  Agriculture);  Stamping  Market  Pro- 
file; Truck  Bodies  Market  Profile;  Stand  Out  & 
Sell  (Kai.ser  .\luminum  &  Chemical  Sales  Inc.,): 
Aluminum  Culvert  Progress  '64  (Kaiser  Alumi- 
num &  Chemical  Corp.);  Kaiser  Today  —  revised 
(Kaiser  Industries.  Inc.).  Filmstrips:  Computers 
Can't  Shake  Hands;  Nnto  There  Are  Two  {  Bank 
of  America);  Hotv  About  You?  (U.S.  Leasing 
Corp.);  Clamshell  Buckets  (ESCO  Corp.)  TV 
Commercials  for  Italian  Swiss  Coloin-United 
Vintners  ( Honig-Cooper  &  Hanington ) ;  Pacific 
Teleplionc  (BBDO);  Crocker-Citizens  National 
Bank  (Dorcinus  &  Co.);  Advertising  Recognition 
Program  (N.W.  Ayer,  Inc.);  KPIX-Westing- 
house;  Fuller  Paints  (V\'\nian  &  Co.). 


GOLDEN   STATE   FILM   PRODUCTIONS 

10.!2    -Mariposa    -\\c.,   Berkeley ,   California 

Phone:  .524-6251    A  C  415 

Date  of  Organization:  1950 

John  L.  Siegle,  Owner-Manager 

John  E.  Pedersen,  Production 
Services:    16mm    motion    pictures    for   industi 
documentar>-    and    training.    Facilities:    Produ' 
tion.  script  writing,  editing  and  soniid  recordin 

RECENT      PRODUCTIONS      AND      SPONSOI 

Motion  Pictures:   Beat  Patrol;   The  Police  C 
(California    Peace    Officers'    .\ssn.);    Circle 
(Cuckler    Steel    Span    Co.);    This    is    Calif om 
(Univ.    of    California);    Ski    American    (Dod' 
Ridge  Ski  Slopes). 


This  s\nibol,  appearing  over  n 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  jind  useful  ri-fcreiue 
data  appears  on  other  pages  of  Ibis  I5tb  .\nnu;d 
Production  Review  issue. 


ROY  GRANDEY   PRODUCTIONS 

1045  Sansome  St.,  San  Francisco,  Calif.  941 

Phone:  433-4565 

Date  of  Organization:  1949 

Roy  Grandey,  Oicner,  Direct  Management  . 
Production 

Gene  K.  Walker.  Consultant 

William  H.  Beck,  Research 

Richard  Brace,  Effects  (Vistial  and  Audi 
Services:  Film  production  for  all  visual  requii 
ments.  Emphasis  on  staff-written  planning,  stc 
treatments  and  screen-plays.  F.\ciLrTiES:  Stud' 
live  cinematography,  animation;  sound-recoi; 
ing,  mixing,  music  scoring;  mobile  equipme, 
with  lighting  system  for  large  location  areas. 
RECENT      PRODUCTIONS      AND      SPONSO 

Motion  Pictures:  One  for  All  (Standard  (■. 
Co.  of  California);  The  Hidden  City  (The  Frou 
Corp.);  My  Life  and  Wife  in  Nicaragua  (INF' 
NAG  of  Nicaragua);  The  Driving  Force  (Salv 
tion  Army);  South  American  Scenes  (Folger  & 
fee);  Pure  Water  (East  Bay  Municipal  Utilit* 
District);  The  Golden  Gateway  (Perini  Corp 
TV  Commercials:  for  Salvation  Army  Natioi 
TV  Campaign;  March  of  Dimes,  North  Califi- 
nia  Chapter. 

IMAGINATION,   INCORPORATED 

531   Pacific  Ave.,   San  Francisco,  Califomi 
Phone:  YUkon  6-6075 

Date  of  Organization:  1950 

Date  of  Incorporation:  1960 

John  Magnuson,  President 

Robert  Hovorka,  Executive  Vice  President 

Donald  Albrecht,  Vice  President 
Services:    Films   for  T\'   commercials,   busiiir, 
industr\-,    government,   education,   entertainme-; 
radio  and  original  musical  production;  scriptii 
Facilities:  Motion  picture,  anim.ition  and  gr.i| 
ic  arts  eciuipnient. 
RECENT      PRODUCTIONS      AND      SPONSO 

Motion  Pictures:  History  of  the  Bank  (Ih 
of  .\merica);  The  Great  Garden  Search  ((I 
Chemical  Co.  —  Standard  Oil  of  Califomi. <; 
Science  in  Action  (Wells  Fargo);  Our  StijI' 
Customers  (Spice  Islands  Co.).  Filmstrip:  D. 
Pineapple  (Dole  Corp.).  T\'  Commkhciaus: 
United  Vintners  (Honig-Cooper  &  Ilarringtoi. 
Foremost  Dairies  (Hoefer,  Dieterich  &  Browi: 
Standard  Oil  of  California:  Dodge  Dealers  .\ss. 
P.icific  Telephone  (BBDO);  Modern  Baking  ( 
(Long  .\dv.);  W;ishington  .\pple  Advisor>'  Bo; I 
(  Dancer- Fitzgerald-Sample ) ;  Sunsweet  Grow  • 
Assn.  (Long);  McGormick-Sihilling  Co.  (Capp- 
Peru  &  Reid);  American  .\ssn.  of  Advertisi; 
.Vgencies  (N.W.  Ayers). 

.\I1  the  Facts  Vou  Need  to  Know 

■rV  Concise,  accurate  data  on  film  produrtii 
.sources  throughout  the  world  appears  in  tin' 
pages.  The  buyer  is  invited  to  preview  ciirn' 
pictures  made  by  listed  comp;niies;  the  nature' 
their  experience  is  noted  under  Client  Referenc 
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BUSINESS   SCREi' 


MOTION   PICTURE  SERVICE  COMPANY 

125  Hvdc  St.,  San  Francisco,  Calif.  94102 
Phone:  ORdway  3-9162    A  C  415 
Date  of  Incorporation:  1935 
herald  L.  Karski,  President,  Gen.   Manager 
Harold  A.  Zell,  Vice-Pres.  in  Chge.  of  Prod. 
Boris  I.  Skopin,  Title  &  Trailer  Dept. 
Gerald  B.  Patterson,  A/gr.  Laboratory  Dept. 
RvicES:   Industrial,  commercial  and  public  re- 
ions  films;   special   announcement   and   adver- 
ng   trailers   for   the;iters,   business.   TV   films, 
)t   c-ommercials.    Facilities:    Maurer   &    Cine 
ecial  16mni  cameras;  3  studio  35mm  cameras; 
itle  35mm  cameras;  16mm  &  35mm  laboratory 
eveloping,  printing,  reduction  and  enlarging) ; 
dept.;  magnetic  &  optical  recording;  diibbing 
aipment;     sound     stage;     editing     equipment; 
ipt-to-release    print    sers-ice;    screening    room 
jipjjed   for   CinemaScope,    35mm    and    16mm 
ijoction. 

CENT  PRODUCTIONS  AND  SPONSORS 
)Tio.v  Pktthes:  1964  Workshop  (Nations, 
•. ).  TV  CoMMEHCi.\LS  for  Andersen  Pea  Soup 
eaumont,  Hohman  &  Durstine,  Inc.);  Pacific 
in  (Paul  O.  .Michelson,  Inc.);  Foamettes  (Cuii- 
igham  &  Wal.sh,  Inc.);  Kilpatrick's  Bread;  Wil- 
ms Bread  (Reinhardt  Adv.  Inc.);  Standard  Oil 
.  of  California:  Standard  Oil  Co.  of  British 
lumbia;  Pacific  Telephone  (BBE)&0). 

i     ALFRED  T.   PALMER  PRODUCTIONS 
^2  Beale  Street,  San  Francisco,  Calif.  94105 
Phone:  Yl'kon  1-1620  A/C  415 
Date  of  Organization:  1931 
Alfred  T.  Palmer.  President 
Mexa  H.   Palmer,   Vice-President,   Treasurer 
Donald  A.   Palmer,  .\ssociate  Producer 
rhomas    .\.    Daile\'.    Cameraman-Associate 
Mrs.   Arthur  Gist,   Educational  Consultant 
HVICES:    Industrial,  educational  and  documen- 
'v  films.  Specialize  in  production  of  maritime 
i  overseas  subject.s   related  to  the  promotion 
human  imderstanding  through  trade  and  trav- 

T\'  and  radio  commercials.  Production  and 
n  consultation.  Also  specialize  in  medical  and 
gical  cinematography  and  production.  Facili- 
5:  Production  and  sound  studios,  drive-on 
«id  stage,  two  preview  theatres.  35mm  & 
Tim.  interlocked  recording  facilities,  b&w  & 
i)r  printing  and  processing,  art  department; 
1   photographs   and    16mm   color   film   librar>' 

world  subjects.   Camera  associates  abroad. 

CENT      PRODUCTIONS      AND       SPONSORS 

iTioN  PicTTRES:  Pactfic  Rhapsody  —  tenfati\f 
ie  (American  President  Lines);  Thailand  IIol- 
'!/  —  tentative  tide  (Tourist  Organization  of 
'ailand);  Explore  the  World  —  television  se- 
K;  Sea  Frontiers  —  television  series;  Science 
'Action  —  eight  episodes  (California  Academy 
Sciences). 

S.  P.  I.  TELEVISION  CENTER,   INC. 
153  Fell  Street,  San  Francisco,  Calif, 
^hone:  HEmlock  1-5490  A/C  415 
pate  of  Organization:  1954 

•5.  E.  Gregg  Snazelle,   President  &  Exec. 
'    Producer 

Richard  Ortner,  Vice-President  &  Treasurer 
Oonald  .\rlett.  Vice  President 
i>jnald  M.  Moore,  Vice-Pres.  &  Art  Director 
j^I.  A.  Chapman,  Sound 

;  ames  E.  Porter,  Vice  Pres.  &  Program  Director 
lielga  A.  Wilson,  Production  Manager 
HVICES:  16  and  3.5mm  motion  pictures;  slide- 
»is,  industrial,  sales  and  training  films,  t\-  com- 
iTcials  and  programs.  Facilities:  Patented 
'  T  Mobile  Video  Film  System,  3  camera  tape 
fi  for  studio  and  remote  tv  production,  sound 
\ie.  7.5'  X  35',  editing  rooms,  sound  recording, 
],  optical  &  magnetic.  Dubbing,  mixing  &  in- 
•lock  services.  16  and  35mm  facilities.  BNC 
"cheD,  Amflex,  Super   1200  .^uricons,   anima- 


S.  P.   I.  TELEVISION  CENTER: 

tion,  art  &  titling  services,  set  department,  stu- 
dio and  remote  lighting  facilities. 

RECENT   PRODUCTIONS   AND   SPONSORS 

TV  Sekii-S;  Cable  Kimlcrfiartcu  (. Subscription 
Television.  Inc.);  Advcntists  Hour  —  .ABC  release 
(Seven  Day  Adventists  Council);  PiVit  A  Pair 
(Morey  Amsterdam);  5  Day  Plan  to  Slop  Smok- 
ing (National  Health  Foundation).  Slidefilms: 
Middlr  of  thr  Island  (Pacific  Telephone  &  Tele- 
graph Co.);  Untitled  (Pabco  Paint).  T\'  Com- 
MEHCIALS:  for  California  Comm.  to  Eliminate 
Railroad  Fcatlierbedding  —  also  on  radio  (Whit- 
aker-Baxter);  Laurentioe  Finance  Corp.  —  also 
on  radio  (Advertising  Associates);  Recover  (Bax- 
ter-.\nderson-Hubbert  &  Cole);  Viking  Trailer 
Homes  (Resor,  Anderson  &  Etcetera);  Hexol 
Disinfectant  (L.  C.  Cole  Co.);  Jenkel-Davison 
(Cole). 

* 

VISTA   PRODUCTIONS,   INC. 

675  H(i«ard   St.,  San   Francisco,  Calif.  94105 
Phone:  Yl  kon  2-4180    A/C  415 

Date  of  Incorporation:  August,  1959 
Florence  H.  Fowler,  President 
Richard  M.  Fow^Ier,  Vice-President 
Joe  W.  Winters,  Production 
Celie  Roberts.  Office  Manager 
James  Manscn,  Traffic  Manager 
Frances  C.  Barrett,  Secretary 

Services:  Communications  for  business,  industry, 
education  and  TV  through  16mm  and  35mni  color 
and  b&w  motion  pictures,  TV  spots,  sound  slide- 
films  and  slide  duplication.  Production  services 
for  out-of-town  producers.  FACiLmEs:  Produc- 
tion and  .sound  studios,  recording,  projection  and 
interlock,  laborator\'  facihties  available  and  port- 
able s\Tic-pulse  Nagra  recording. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictci\es:  Where  Do  the  Walnuts  Cn:' 
(Diiunond  Walnut  Growers,  Inc.);  Potatoes  Plus 
ndaho  Power  Co.);  Someone  Knows  (United 
Hay  -Area  Crusade);  Safe  In  Your  Otvn  Back- 
yard; Pre-Planned  Harvest  (California  Chemical 
Co. ) ;  What  To  Look  for  in  Semiconductor  Test 
Equipment  (Fairchild  Semiconductor  Co.);  Op- 
/■ration  Skyhook  (Pacific  Gas  and  Electric  Co.). 
Slidefilms:  It's  What  You  Say  (Standard  Oil 
Co.);  Brake  Safely  Clinic  (Wagner  Electric 
Corp.).  T\'  CoMMEBCi.\LS:  for  Georgia  Pacific 
(McCann-Erickson);  San  Franci.sco  S\Tnphony 
Foundation  (Rannev  Corp.);  United  Bav  Area 
Crusade;  Pacific  Gas  &  Electric  Co.   (BBD&O). 


WALKER  &   GRANDEY   PRODUCTIONS 
1045  San.simie  St.,  San  Francisco,  Calif.  94111 
Phone:  433-4565    A/C  415 

Date  of  Organization:  1963 
Gene  K.  Walker,  President 
Roy  Grandey,  Vice-Pres.,  General  Manager 
(For  other  details,  see  Roy  Grandey  Productions) 


Wilding   Inc. 
Pier  27,  San  Francisco,  California 
Phone:  DOuRlas  2-7789    AC  415 
(See  complete  listing  imder  Chicago  area) 


Chapman  5   Productions  Inc. 
1231  Market  St..  Suite  278,  San  Francisco. 
Phone:  621-6322 
Edmond  D.  Boles,  Manager 
(See  complete  listing  unaer  Los  Angeles  area) 


j?f>  a  ii^^if  a 


WEST     COAST 


San    Diego   Area 

ARJAN  MOTION  PICTURE  PRODUCTIONS,  INC. 
l.J5i    First   Aviiiiii-.   S;in   Uiiuo,  Calif.   92101 
Phones:  232-1031;  232  55.59  A  C  714 

D.-ite  of  Organization:  July,  1962 
Date  of  IncorpKJration:  January,  1963 
D.  David  Bash,  President.  Director  of 

Photography 
William  E.   Brown,  Vicc-Pris.,  Prod.  Mgr. 
Jess   Mininger,    Laboratory   Manager 
Richard  Duncan,  Color  CoiisullanI 
Services:  Production  of  8min  and  16mm  motion 
pictures  and  35mm  slidefilms  and  sound  filmstrips 
tor  industr>',  public  relations,  education  and  busi- 
ness sales  meetings.  Fa('ilitiij>:  Laboratory  f.icili- 
ties   including   \Aw   and   color   printing,   editing 
and    projection    r<Mjms.    Camera    equipment    for 
16mm  filming,  silent  and  sound;  optical  and  mag- 
netic sound. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pk  tires:  Hazard  Blur  Plant  ( Besser 
Co.);  Beet  Top  Masirr;  Mark  VH  (Lockwiwd 
Grader  Corp. ) ;  Discovering  iMke  San  Marcos; 
Electric  Show  (Barnes  Chase  Adv.);  Modil  112- 
T  Antenna  (Whittaker  Coqi. ) ;  San  Diego's 
Health  1963  (San  Diego  County  Public  Health): 
flexible  Tube  Dron  (.Aeroflcx  Oirp.);  Control 
Panel  (Elevator  Electric,  Inc.).  TV  Com.meb- 
ciALS:  for  SD  Epilepsy  S<x-iety;  San  Diego  Gas 
&  Electric,  (Barnes  Cna.se  .Adv.). 

D.   DAVID   BASH   PRODUCTIONS 
1.351   First  Avenue,  San  Diego,  Calif.  92101 
Phones:  232-55.59;  224-2501  A  C  714 
Date  of  Organization:  19.58 
D.  David  Ba.sh,  Owner-Producer 
Jean  .A.  Bash,  Secretary-Treasurer 
Services:  Newsfilm  ser%ice  for  television.  Facili- 
ties:   Sound  and  silent  cameras,  rapid  negative 
processor,  editing  and  projection  rooms. 
RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictities:  Freighlair  Service  (Unitetl 
.Airlines);  Waterski  Meet,  Lake  Son  Marcos 
(■  Barnes  Cha.se  .Adv.);  Calicnie  Cliristmas  Party 
(Champ  .Ad\. ):  Christmas  at  Hold  Del  Corona- 
do  (Rogers  &  Cow.ni.  Inch  The  Sea  Maids  of 
Sra  World;  Dolphin  Tank  and  lyiigoim  Training: 
Murata  Pearl  Exhibit;  ]ian  Majors  Show;  Sham 
at  Sea  World;  Sea  World  Skyline  (Sea  World); 
Piclurephone  at  Disneyland:  Phone  Fair  Exhibit: 
Blind  Instructor  for  Catna;  Cable  Splicing;  1965 
Directory  Covers  (Pacific  Telephone).  T\'  Com- 
MERCi.\LS  for  National  Date  Festival  (Bill  .\r- 
ballo  A.SSOC-. );  Sea  World   (Barnes  Chase  Adv.). 

COPLEY   PRODUCTIONS 

7776  Ivanhoe  Ave.,  L.iJoIla,  Calif. 

Phone:  404  0411 

Date  of  Organization:  October.  1956 

Branch  Film  Libraries:  434  Downer  Place. 
Aurora,  111.  60506.  Phone:  312892-0465; 
Mrs.  Helen  Hansen.;  313  So.  6th  St..  Spring- 
field, III.  62701.  Phone:  217  544-5711,  John 
L.  Satterlee;  2411  W.  8th  St..  Los  Angeles. 
Calif.  90057,  Phone:  213  387-3296,  Charles 
C.  Hushaw;  Suite  421  L.ind  Title  BldnR 
2.35  Broadwav.  San  Dieco,  Calif.  92101. 
Phone:  714  234-7111,  Tljom.xs  Pike;  c/o 
1139  Waieli  St.,  Honolulu.  Hawaii  96819. 
Phone:  31-778.  Jack  Heintz. 

G.  Howard  Matson.  Jr..  Producer-Manager 

Frank  L.  Willey,  Fi7f»i  Editor 

Ra\niond  T.  SperrN-.  Wrilir 
Sfuvk  ES:  16mm  motion  pictures  and  3.5mm  slide- 
films   on    newspaper   operations,    in    addition    to 
promotion.il   films.    FAriLiTiF.s:    Complete  studio 
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PACIFIC  COAST  STATES 

COPLEY  PRODUaiONS: 

capabilities  at  LaJoUa  lu-adquartcrs  of  The  Cop- 
ley Press,  Inc. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictlkes;  The  San  Diego  Zoo;  A  Spirit 
of  Freedom  (Copley  Newspapers).  Slidefilms: 
Netispafters  iu  the  Classrootn;  Fighter  for  Free- 
doms; The  Living  Legend  on  Abraham  Lincoln 
( Copies'  Newspapers ) . 

ROGER  TILTON   FILMS,  INC. 

241  West  C  St.,  San  Diego,  California 

Phone:  233-6513    A/C  714 

Date  of  Incorporation:  1954 

Roger  Tilton,  President 

.Miles  Harve\',  Vice-President 

Robert  Shern,',  Production  Manager 

Patricia  Tilton,  Seeretunj 
Services:  Complete  motion  picture  and  filmstrip 
production.  Comprehensive  communication  pro- 
grams for  government  and  industry.  Facilities: 
60  X  60  sound  stage,  offices,  cutting  rooms,  ;mi- 
mation  department;  preview  theater  with  GSnini 
;md  16nim  projection,  interlock,  sound  recording, 
dressing  rooms,  16mm  and  35mm  production. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pktlres:  Living  Response  (Methodist 
Board  of  Missions);  S-M  Cigarette  (S-M  Ciga- 
rette; Phihps-Ramsey);  Sound  of  Silence;  Un- 
hurried Look;  Extended  Time;  Ford  Puppets; 
Fairlane  Fun;  Ford  Billboard  (Ford  Motor  Co.; 
J.  Walter  Thompson);  Modem  Gas;  Electric 
Blanket  (S.D.  Gas  and  Electric  Co.;  Barnes 
Chase);  Union  Tribune  (Copley  Press;  Barnes 
Chase). 


Other  California  Cities 


iM-  ^  cj  1%^  Jf  cn  iMr  jm>  m 


METROPOLITAN     LOS     ANGELES 


Chapman  5   Productions  Inc. 
821  N.  Van  Ness  Ave.,  Fresno,  Calif. 
Phone:  268-5643 
Larry  Mobley,  Manager 
(See  complete  listing  under  Los  .Angeles  area) 

(Listing  Received  at  Presstime) 
JOHN  J.  HENNESSY  MOTION  PiaURES 

1702  Marengo  .\vc.,  South  Pasadena,  Calif. 
91030 

Phone:  MUrray  2-2353  A/C  213 

Date  of  Organization:  1933 

John  |.  Hennessy,  President ! Exec.  Producer 

Harold  H.  Marquis,  Vice-President /Manager 
Educational  Films 

Jean-Philippe  Carson,  Associate  Producer 

E.  C.  Norton,  Music  and  Sound  Director 

Marge  Benson,  Casting  Director 
Services:  Producers  of  industrial,  documentary, 
public  relations,  training,  educational  motion 
pictures;  TV  commercials  and  programs;  sound 
slidefilms;  sales  and  promotion  of  educational 
films.  Facilities:  Creative  department;  camera, 
sound,  lighting,  oditiiig.  projection  equipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pifmim;s:  One  Day;  The  Friendly  Way 
(Mobil  Oil  Company);  Headlines  in  Flowers 
(Pasadena  Tournament  of  Roses  Assn.)  The 
Questions  and  the  Answers  (Pepperdine  College/- 
Maurioe  Ries).  Slidefil.ms:  Let  Mobil  Be  Your 
Travel  Guide;  The  Friendly  Way  Payman  (Mobil 
Oil  Company. 


this  symbol  over  a  producer's 
listing  in  these  pages  refers  to  display  adver- 
tisement in   this    1.5tli    Production  Review   issue. 
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Alexander   Film   Co. 
441  South  Beverly  Drive,  Beverly  Hills,  Calif. 
Phone:  272-0140    A/C  213 

(See  complete  listing  under  Colorado.) 


CHARLES  CAHILL  AND  ASSOCIATES,   INC. 

5746   Sunset   Blvd.,  Hollywood,   Calif.   90028 

Phone:  Hollywood  4-2131    A/C  213 

Date  of  Organization :  1956 

Charles  H.  Cahill,  President 

Homer  O'Donnell,   Production  Manager 

MacDonald  MacPherson,  Writer 

Jeb  Gholson,  Director 

Grace  Fendrich,  Mgr.  Film  Library 
Services:  Industrial,  educational  and  TV  com- 
mercial film  production.  Distribution:  traffic 
safety,  education  and  law  enforcement  training 
fihns.  FACiLmES:  16mm  and  35mm  production 
and  editorial  equipment.  Motion  picture  studio 
and  stage  facilities,  KTTV. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictl'RES:  Mob  and  Riot  Control  (Fed- 
eral Laboratories,  Inc.);  Defensive  Driving  Tac- 
tics (National  Safety  Council  and  Chicago  Po- 
lice); Bicycle  Rules  of  the  Road  (Cafifomia 
Highway  Patrol  and  So.  California  Auto  Club); 
Economics  —  It's  Elementary;  Physical  Educa- 
tion —  Basic  Skills;  Moon  —  Adventure  in  Space; 
Electricity  —  Wires  in  Your  Home;  Heat  —  Mole- 
cules in  Motion. 


CHAPMAN   5   PRODUCTIONS,   INC. 

3805  W.  Magnolia  Blvd.,  Burbank,  Calif.  91505 
Phone:  849-6889    A/C  213 

Date  of  Organization:  1960 

Date  of  Incorporation :  1961 

Branches:  Cincinnati,  Ohio:  6880  VVooster 
Pike.  Phone:  271-3675.  William  J.  Landry, 
Manager.  Fresno,  Calif.:  821  N.  Van  Ness 
Ave.  Phone:  268-5643.  Larry  Mobley,  Man- 
ager. Sacramento,  Calif.:  2011  Arden  Way. 
Phone:  927-3537.  James  Cotton,  Manager. 
San  Francisco,  Calif.:  1231  Market  St., 
Suite  278.  Phone:  621-6322.  Edmond  D. 
Boles,  Manager.  Birmingham,  Ala.:  1404 
Linda  Vista  Lane.  Phone:  LYric  2-4716. 
Robert  G.  Thomas,  Manager. 

James  H.  Flint,  President 
Frank  E.  Guire,  Vice  President  &  Treasurer 
James    R.    Graham,    Jr.,    Vice   President-Prod. 
Mary  K.  Flint,  Secretary 
Wayne  Mitchell,  Director  -  Cinematography 
William  Garnet,   Director  -  Still  Photography 
Stod  Herbert,  Director  -  Art  &  Animation 
Services:  Complete  or  partial  services  for  16mTn 
and  35mm  audio-visual  productions:  idea  devel- 
opment,    planning,     creating,     writing,     photog- 
raphy,   editing,    sound    recording,    programming; 
distribution  of  all  tv'pes  of  motion  pictures  and 
filmstrips    including:    documentary,    educational, 
training,    public    relations,    sales    and    sales    pro- 
motion,   industrial,    TV    commercials    and    news 
clips.  Facilities:   Equipped  for  writing,  photog- 
raphy,   lighting,    Vi",    16mm    and    35mm    sound 
recording,  .sound  stage,  animation,  editing.  16mm 
and  35mm  screening  rooms,  location  sound  equip- 
ment; fully  staffed. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MmioN  Pictires;  Industrial  Design  in  Eler- 
Ininirs;  Starvation  Without  Hunger  (Dairy  Coun- 
cil of  California);  A  Child  in  Our  Care  (Vist;i 
Del  Mar  Child  Care  Center).  Slidefilms:  Wa- 
ter On  the  Land  ( Fiese  &  Firstenberger  Mfg.. 
Inc.);    Fountain    Faixta-nj;    Garden   Enchantment 


CHAPMAN  5  PRODUCTIONS: 

(Shalda  Lighting  Products  Co.);  Special  Pr( 
ouction   SEn\iCES   for   Botsford,    Constantine 
Gardner,  Inc.;  Clinton  E.  Frank,  Inc.;  WESCO> 
Spender  Roberts  &  Assoc;  BMW  Corp.  TV  Coi 
.MERCIALS   for  Sales   Development  Services,  In 

R.   B.   CHENOWETH   FILMS 

8021  East  Second,  Downey,  California  9024 

Mailing  Address:  P.O.  Box  1061,  Downey,  C« 

Phone:  TOpaz  1-9909    A/C  213 

Date  of  Organization :  1955 

Robert  B.  Chenoweth,  Oicner 
Services:  Motion  pictures  and  slidefilms  for  pul 
lie  relations,  sales,  reports,  training  and  eouc 
tion.  TV  commercials.  FACiLmES:  Production  f 
cihtics  except  for  sound  stages  and  dubbing  faci 
ties  which  are  rented. 

RECENT      PRODUCTIONS      AND      SPONSOR 

.\Iotio.n-  Pictures:  F-105D  Aircraft  —  Selectt 
Emergency  Procedures;  MA-3  Air  Conditionii 
System  (AGE)  (U.S.A.F.);  Varidyne  (U.S.  M 
tors  Div.  of  Emerson  Electric);  Challenge  of  tl 
TO'i  —  partial  production;  Supersonic  Transpc 
Task  A  Film  Report  —  partial  production  (Loc 
heed-Califomia  Co. ) . 


DATA/FILMS 

2626  Temple   St.,  Los  Angeles,  Calif.  900i 
Phone:  Dunkirk  5-3911    A/C  213 
Date  of  Organization:  1960 
Charles  ( Cap )  Palmer,  7n  Charge 
David  Bowen,  Quality  Control 
Ted   (W.  T. )   Pahner,  General  Manager 
Audrey  Kaczenski,  Office  Manager 
Services:    Sales    company    for    release-prints 
Parthenon  Pictures.  Production  company  for  Bin 
"Data/ Films"  for  instruction,  skill,  training,  ai 
sale  aids.  FACiLmEs:  Operates  as  an  affiliate 
Parthenon  Pictures,  Hollywood. 

RECENT      PRODUCTIONS      AND      SPONSO 

( See  listing  of  Parthenon  Pictures  —  HoUn-woc 


* 


Cal  Dunn  Studios,  Inc. 

1040  N.  Las  Palmas,  HolIy>vood,  Cal.  900 
Phone:  H011y%vood  9-9011    AC  213 

Alan  S.  Lee,  Manager 

(See  complete  listing  under  Chicago  area) 

Elliot,  Unger  &  Elliot 
c/o  Columbia  Studios,  1438  N.  Cower, 

Hollywood,  California 
Phone:  H01I>'wood  2-3111    MC  213 

Joe  Swavely,  Division  Supervisor 

Richard  Kerns,  Division  Supervisor 

(See  complete  data  under  New  York  City) 

EMC   CORPORATION 
Film   Designers   Division 

1440  N.  Highland  Ave.,  Hollywood,  Calif. 
90038 

Phone:  HO  3-3282    A/C  213 

Date  of  Org.inization :  1951 

.M.  H.  Halpom,  President 

Jerry  Greenfield,  Vice-President 

Robert  Hy.skell,  Art  Director /Div.  Mgr. 

Thomas  Conrad,  Writer-Director 
Services:    Motion  pichire  and  slidefilm  prod  ■ 
lion,    script    writing,    photography,    editing,   S' 
■nation  and  art  production,  motion  picture  sc- 


BUSINESS   SCRE 


EMC  CORPORATION: 
ig.  \vith  stock  or  original  music,  and  sound  re- 
ording  services  for  music,  narration  and  dub- 
ing.  Facilities:  33mm  and  16mm  Arriflex  cam- 
ras.  Moviolas,  etc..  writing,  editing  and  pro- 
uction  rooms,  sound  recording  and  shooting  stu- 
ios,  animation  production  equipment. 

ECENT      PRODUCTIONS      AND      SPONSORS 

loTioN'  Picn.REs:  Tomorrow's  Programmers 
Rand  Corp.);  Unique  Capability  (Beckman  In- 
Tuments  Inc.);  Undertcater  Technologu  (U.S. 
iavN');  T""  Search  the  Unknown;  SST,  Challenge 
f  the  70' s;  Rigid  Rotor  Rriohition  (I.-ockheed 
'.ilifomia  Co.);  Douglas  Delta  Report  (Douglas 
ircraft  Co.).  Slidefilms:  The  Republic  of  Viet- 
'am  (U.S.  Navy);  GotTs  Children  Pray  (Con- 
Drdia  Films). 


JERRY  FAIRBANKS  PRODUCTIONS 
OF  CALIFORNIA,   INC. 
1330  North  Vine  St..  lloll>-svood.  Calif.  90028 
Phone:  Hollywood  2-1101    AC  213 

Date  of  Organization:  1929 
Branches:  Detroit,  Mich.  48226:  1260  Library. 
Phone:    962-8998.   Mak-om   A.   Dooley.   Re- 
presentative;  Washington,   D.C.:    4352   No. 
Henderson   Rd.,    .\rlington,   \a.   Phone:    JA 
2-8702.  Col.  Richard  R.  Fender,  (Ret.),  Rep- 
resentative. 
Jerry   Fairbanks,    President  &   Exec.   Producer 
Charles  Salerno,  Jr.,  Vice-President 
Leo  S.  Rosencrans,  Creative  Director 
EBviCES:    Industrial,   theatrical  and  T\'  motion 
ictures  and  commercials.   FACiLmES:    Full   stu- 
lo  facilities;  sound  stage;  16-35  camera  units  in- 
uding   Multi-Cam   process;    16mm,   3.5mm   and 
lagnetic  sound  recording  and  re-recording;  edit- 
ig;    opticals;    blue    screen,    film    and    music    li- 
raries;  technical  art,  creative  and  music  staffs. 

ICENT      PRODUCTIONS      AND       SPONSORS 

lonoN  PicTLTUES:  We  Learn  About  The  Tele- 
hone;  Plane  Talk  (American  Telephone  6[  Tele- 
raph  Co.);  Warehouse  AutorruUion;  Careers  in 
Oceanography  (U.S.  Nav>');  Vacation  Travel 
}uiz  (Delta  Steamship  Lines).  Slidefilms:  se- 
■es  of  four  (American  Tel.  &  Tel.  Co.).  TV  Com- 
KRCiALs:  for  Che\r()let  (Campbell-Ewald); 
troh's  Beer  (Zinuner.  Keller,  Calvert);  Oldsmo- 
ile  (D.  P.  Brother  &  Co. ) . 

'  FIDELITY   FILMS,   INC. 

'  1450  N.  Seward  St..  HolK-wood,  Calif.  90028 
Phone:  HOIK-wood  2-7484     AC  213 

Date  of  Organization:  19.51 

Date  of  Incorporation:  1958 

Ed  Johnston.  President,  Production  Manager 

Jacqueline  V.  Bulloch.  Assistant  Production 
\iai\ager 

Ernesto  Cervera,  Sound  Technician 

Libby  Wright,  Art  Director 
EBVicES:  .\rt,  animation,  still  and  live  photog- 
iphy.  Complete  production  of  live  and  animated 
"V  commercials.  Dusiness  films,  sound  slidefilms. 
'quipment  distributor.  Facxlities:  .\rt,  anima- 
on,  editorial  departments:  sound  insert  stage, 
ressing  rooms,  sound  booth  with  .\nipe.\  eqnip- 
lent;  16mm  and  35mm  motion  picture  equip- 
^lent;  16mm  ;mimation  crane;  still  photography 
ludio  ami  efjiiipment. 

ECENT  PRODUCTIONS  AND  SPONSORS 
i.iDEFiLMS:  for  .\  B.C.  Watch-A-Star  and  Nideo. 
John  Heikes  &  .\ssoc. ).  T\'  Commehcial.s:  for 

alifomia  State  Foiestn,-  Dept.  ;  Fabric-Card 
Robert  E.  Lee  Advertising).  STV  Opening 
"iTLEs:  Consolidated  Film  Industries. 

,'  For  year-around  reference  to  specializing  pro- 
jlncers  of  business  film/tape  media,  use  these  de- 
villed listings  in  the  IStli  .\nnual  Production  Re- 
iiew. 


5TH   PRODUCTION    REVIEW 


FILMFAIR 

10920  \entura  Blvd.,  Studio  Cit>-, 
California  91604 

Phone:  877-3191    A  C  213 

Date  of  Org.mization:  1960 

.August  .\.  Jekel,  President  &  Exec.  Prod. 

Kenneth  Champin,  Vice-Pres.  &  Anim.  Dir. 

Dick  van  Benthcm,  Vicc-Prcs.  &  Art  Dir. 

Bob  Sage,  Vice-Pres.,  Live  Action  Supervisor 

Kav  Himes,  Treasurer 

\\'illiam  Jekel,  Secretary 

Ted  Goetz,  Vice  Pres.  &  Live  Action  Prod. 

George  .\lch,  Sotmd 

Jan  Cornell,  Production  Coordinator 

Jacques  Dury,  Editor 

Bill  Domish,  Editor 
Services:  Live  action  and  animated  films  for 
commercial  and  indu-strial  accounts.  FACiLmES: 
Complete  studio.  Includes  art  rooms,  animation 
crane,  sound  editing  and  recording,  editing  rxxims 
and  live  action  insert  stage. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictitres:  for  Bank  of  America;  Cham- 
pion Paper  (Needham,  Louis  &  Brorby).  TV 
CoMMEBCLALS  for  Bardahl  ( McCann-Erickson ) ; 
Purina  Cat  Chow;  Bissell,  Inc.  (Gardner  Adv.); 
Hou.sehoKl  Finance  Corp.  (Needham,  Louis  & 
Brorb\  );  Fling  (Tatham-Laird);  Chrysler  (Young 
&  Rubicam);  2^nith  TV;  Johnson's  Wax  (Foote, 
Cone  &  Belding):  Heinz;  Crown  Zellerbach  (Zee) 
(Dovle,  Dane  &  Bembach);  RG  Dim  Cigars 
(W.B.  Doner);  Ken-L-Ration;  Life  Cereal  (J.W. 
Thompson);  .\merican  Dental  Assn.,  Crest  Tooth- 
paste (Benton  &  Bowles);  Max  Factor;  01>Tnpia 
Beer  (Botsford,  Constantine  &  McCartj'). 

FLAGG  FILMS,   INC. 

6343  Fountain  Ave.,  Holh-wood,  Calif.  90028 

Phone:  Hollywood  2-0902    A/C  213 

Date  of  Organization:  1948 

Don  Flagg,  President 

.\nne  Schwartz,  Secretary-Treasurer 

Eleanor  Koppel,  Office  Manager 
Services:  TV  commercials,  sales,  industrial  films; 
,35mm  b&w  and  color.  FACn-rriES:  Editing  rooms, 
insert  stage. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Rugged  Netv  Breed  (Massey 
Ferguson);  Bulls  (Schlitz  Brewing  Co.).  Slide- 
film:  Bravo  (John.sons  Wax  Co.).  TV  Com.meb- 
(iaus:  for  Carnation  Instant  .Milk;  Japan  Air  Lines; 
Interstate  Securities;  Foremost  Ice  Cream;  Sweet- 
heart Bread;  Saucy  Rice;  Allstate  Insurance. 

FORMAT   PRODUCTIONS,   INC. 

4721  Laurel  Canyon  Blvd.,  North  Hollywood, 
Calif.  91607 

Phone:  POplar  9-3610    A  C  213 

Date  of  Organization:  October,  1963 

Herbert  KKtui.  President 

Henrietta  Jordan,   Vice   President.   Sales 

Melvin  Getzler,  Vice  President 

Ravmond  Thursby,   Production   Coordinator 

Rud\  Larriva,  Director 

Joe  Siracusa,  Editorial  Supervisor 
Services:  Producers  of  animated  and  live  action 
films  for  TV  coniinercials  and  programming,  the- 
atrical shorts;  feature  and  industrial  films.  Facu.- 
nits;  Creati\e  and  production  facilities. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictires:  Impact  Study  (CBS-T\'  sales 
film):  T\'  CoM.MEFCLVLS:  for  .\iission  Pak  (Car- 
son-Roberts); Cleveland  Trust  Co.  (Lang,  Fish- 
er &  St.xshower);  Goodyear  Tire  &  Rubber  Co. 
(Yc)ini'4  &  Rubicam):  Foremost  Dairies  (Guild, 
Bascom  &  Bonfigli);  Wells-F.irgo  Bank  (McCann- 
Erickson). 

These  Exclusive  Review   Reports  Are 
a   Copyrighted   Business  Screen   Feoture 


iJ^if  c3iM^4ff>  cn 


LOS     ANGELES 


DOUG   GEORGE   ASSOCIATES 
1137  N.  Cole  Avenue,  Holh^vood  38,  Calif. 
Phone:  Hollywood  2-2480 

Date  of  Organization :  1954 

Branch:  2.50  Golden  Gate,  San  Francisco.  Pat 
Patterson.  Marwger 

Douglas  F.  George,  Oatier,  Producer 

John  Freeman,  Arf  Director 

Peggy  Laird,  Asst.  Art  Director 

Margaret  McGarrigle,  Photography 

Bob  Burbridce,  Photography 

Ben  Sweet,  Writer 

Mike  Davis.  Sales 
Services:  Motion  pictures,  slidefilms,  slides,  sales 
and  meeting  presentations;  presentation  equip- 
ment rentals.  FACiLrriES:  Fully  equipped  pho- 
tography, lighting,  editing;  Ampex  tape  record- 
ing; art  department. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Meeting  PRfxr.iiAMS:  Squirt  Bottling  Co.;  So. 
California  Edison  Co.;  Blue  Cross.  Slidefilms: 
Employee  Grievames  i  California  State  Employ- 
ees Assn.);  Challenge  of  Change  —  also  wide- 
screen  presentations  (Successful  Farming  Maga- 
zine). 


GRAPHIC   FILMS   CORPORATION 

916  N.  Citrus  Ave.,  Hollywood.  Calif.  9003S 

Phone:  Hollywood  7-2191     A  C  213 

Date  of  Organization :  1941 

Lester  Novros,  President 

Conrad  Pederson,  Vice-President 

Benjamin  Jackson,  Vice-Pres.,  Exhibits  Div. 

Paul  Novros.  Treasurer 

Bonnie  Childs.  Secretary 

James  Connor,  Chief,  Camera  Dept. 

J.  Gordon  Legg,  Chief.  Animation  Dept. 
Services:  Production  of  animated  and  live  action 
films  for  industry  and  government;  films  and 
special  effects  for  exhibits.  Desigri  and  publica- 
tion of  booklets,  brochures  and  \isual  presenta- 
tions. FACiLrrrES:  .\nimation  and  live  action  fa- 
cilities and  staff. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  PiriTHfs:  Reacliing  for  the  Stars  -  ii'T 
Worlds  F.air  ( M.irtin  Marietta  Corp);  Fabri- 
cation of  Brazed  Piping  -  hvo  films  (U.S.  Navy); 
Rx:  SCATA,  Tactical  Employment  of  the  Med- 
ical Service;  Space  in  Prr.ijiecttve  ( U.S..\.F. ) ; 
Biosatcllite  Program  (NASA);  Why  Is  a  Ship? 
(General  Dx-namics  Pomona). 


The  Jam  Handy  Organliafion,  Inc. 
IGSO  North  Vine  St.,  Holbwood.  CaUf.  90028 
Phone:  Hollywood  3  2321     A  C  213 
Service  office  and  production. 
(See   complete   listing   under   Detroit   area) 


HANNA-BARBERA  PRODUCTIONS 

3400  Cahutnua    Blvd..   Hoilvwood,  Calif. 
Phone:  466-1371     A  C  213 

Branch:  Chicago.  Ill  :  One  East  Wacker  Drive. 

Suite  3728.  Ken  Drake.  Vice  President. 
loseph  Barliera.  President 
William  Hanna,  Vice-President 
Jess  Morg.-vn,  Srcrefary-Trea.sttrer 
Ross  M.  Sutherland.  Vice  Pres..  Sales  & 

Industrial  Films 
Arthur  Pierson,  Suprv.  Dir  &  .A.v.wc.  Prod., 

Live  Action 
Carl  Urbano,  Si(;)rt    Dir  &  Assoc.  Prod., 

Animation 
Services:  Motion  picture  production  -  live  action 
and  animation  -  for  indu.stn, .  theatre  and  tele- 
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LOS  ANGELES  AREA: 

HANNA-BARBERA  PRODUCTIONS: 

vision.  Permanent  staff  of  ov'er  100  professional 
artists  and  tethnidans.  Facilities:  New,  fully 
equipped  studio,  including  sound  recording  facili- 
ties, editorial  rooms,  art  department. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MoTio.v  Pi(;tviif:s:  Story  of  Dr.  Lister  (Warner- 
Lambert  Pharmaceutical  Co. ) ;  Mr.  Leaf  ( Na- 
tional Assn.  of  Tobacco  Distributors);  Here 
Comes  a  Star  (Ide.il  Toy  Co.);  Of  Mutual  Inter- 
est (Investment  Company  Institute);  Your  Voice 
Is  Shou-ing  (General  Telephone  &  Electronics). 

HARRI5-TUCHMAN   PRODUCTIONS,  INC. 

751  North  Highland.  Hollywood,  Calif.  90038 

Phone:  WEstcr  6  T1S9  .\  C  213 

Date  of  Organization:  1950 

Ralph  G.  Tuchman,  President 

Fran  Harris.  Vice-President 

Martin  Stnidler,  Art  Director 

Dick  \\'\att,  Pro(/.  Supervisor 
Services:  Creative  writing,  planning,  produc- 
tion of  motion  pictures  and  sound  slidefilms  for 
sales,  training,  public  relations,  sales  talks  on 
film,  sales  meetings,  T\'  commercials,  live  action 
or  animation.  F.\cilities:  Staff  writers  and  artists, 
fiilb-  efpiipped  stage,  complete  working  kitchen, 
all  editing  facilities  for  3,5mm  and  16mm,  ani- 
mation department,  projection,  music  librar>', 
stock  film  librar\'. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms:  Posititr  Link  (Hollister,  Inc.);  Peo- 
ple Are  Your  liusinrss  (Title  Insurance  Inc.); 
The  Wonders  You  Work  ( United  Crusade,  Inc. ) ; 
Halo  for  a  Cap;  Take  Two  and  See  (Fanners 
Insurance  Group). 

ALFRED   HIGGINS  PRODUCTIONS 

9100  Sunset  Blvd.,  Hollywood,  Calif.  90069 

Phone:  TRemont  8-03.30  A  C  213 

Date  of  Organization:  1959 

Alfred  H.  Higgins,  President 

James  Connor,  Executive  Producer 

Anthony  Jacalone,  Executive  Producer 

Dorothy  Pros.ser,  Administration 
Servkks:     Production     services    from     script    to 
screen  for  motion  pictures  and  .sound  slidefilms. 
FAtriLrriES:    Etjuipped   for  all  phases  of  produc- 
tion; mobile  lighting  ;ii]d  location  ecjuipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictiuks:  Huhficld  Roving  Reporter; 
The  Richfield  West;  Richfiehl's  New  Boron  Ca.w- 
lirxe  (Richfield  Oil  Corp.);  C.reenbelt,  U.S.A. 
(Red  Cedar  Shingle  Bureau);  Your  Clothine  Can 
Bum  (self-sponsored  with  cooperation  of  Na- 
tional Fire  Protection  Assn.  and  U.S.  Public 
Health  Service);  To  A  Balnisitter  (self-sponsored 
with  cooperation  of  U.S.  Public  Health  Service); 
A  Nation  of  Spoilers  (self-sponsored  with  cooper- 
ation of  National  Park  Service  and  Keep  America 
Beautiful,  Inc.). 

HOLLYWOOD   ANIMATORS 

7401  Sunset  Blvd.,  Hollywood,  Calif.  90046 

Phone:  876-1190  AC  213 

Date  of  Organization:  1958 

William  F.  and  Jean  M.  Selleck, 
Otvners  &  Executive  Producers 

IF.  Eugene  Burson,  Jr.,  Producer 

.Man  J.  Levi,  Director 

Raymond  E.  Lee,  Sales  Director 
Services:  Re.se:irch,  writing,  directing,  photo- 
graphing and  editing  of  1 6mm  and  3.5mm  motion 
pictures  for  business,  TV  commercials;  live  action 
and  animation;  sound  slidefilms.  Facilities: 
Photographic,  lighting  and  editing  equipment; 
studio  and  location  shooting;  two  animation 
stands;  miniature  resolving  stage;  small  insert 
sound  stage. 
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HOLLYWOOD   ANIMATORS: 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pk  tires:  The  Builder's  Package  (Gaf- 
fers &  Sattler);  Tahulahles  for  Business  (Aver\' 
Label  Co.);  Your  Golden  Opportunity  (Golden 
Valley  Land  Co. ) ;  Instrument  for  Decision 
(FMA,  Inc.);  This  is  Toyota;  Jeepers  Jamboree 
(Tovota  Motors);  The  Year  Ahead  (IBM).  Slide- 
films:  The  $50,000  Penny  (Bank  of  America); 
Profile  of  the  LA.  Market  (Los  Angeles  Herald- 
Examiner). 

TOM   HOTCHKISS   PRODUCTIONS 

P.  O.  Box  4102,  San  Fernando,  Calif.  91342 
Phone:  367-1132  AC  213 

Date  of  Organization:  1950 
Tom  Hotchkiss,  Executive  Producer 
Evelyn  Hotchk-iss,  Business  Manager 
Services:   Complete   16mm  production,  business 
films   and   television   documentaries.    Facilities: 
Mobile    photography    and    sound    unit,    overseas 
equipment  and  crew  package. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  The  Business  of  Reliahility 
(Custom  Component  Switches,  Inc.);  Cable  from 
Bombay  (.Methodist  Board  of  Missions);  Bathing 
Your  Baby  (Carnation  Co.);  California  Dairy 
Story  (Dairy  Council  of  California);  A  Search- 
ing Journey  (Conservative  Baptist  Foreign  Mis- 
sion Society). 

INTERNATIONAL  PRODUCTIONS,   INC. 

9229    Sunset   Boulevard,   Los    Angeles,    Calif. 
90069 

Phone:  272-8292    A/C  213 

Date  of  Organization:  1960 

Robert  Brandt,  President 

Richard  Rosenbloom,  Vice  President 

Clarence  Fleming,  Secretary 
Services:    Development  and  production  of  tele- 
vision   programs,   feature   length   movie   produc- 
tion.  Facilities:   Videotape  and  motion  picture 
facilities. 
RECENT       PRODUCTIONS       AND       SPONSORS 

.Motion  Pictures:  National  Hare  &  Hound 
Championships;  Florida  State  Circus;  Colorado 
Nine  Hour  Enduro;  Retriever  Dog  Trials;  Salton 
Sea  .500  (CBS  Television). 


Robert  H.  Klaeger  Associates 
of  California,  Inc. 
8255  Beverly  Blvd.,  Los  Angeles,  Calif. 
Phone:  OL  3-4461    AC  213 

Facilities  at  Paramount  Studios 

Robert  H.  Klaeger,  President 

Robert  A.  Drucker,  Vice-President 

(See  complete  listing  under  New  York  City) 

KLEIN/BARZMAN 

6022  Wilshire  Blvd.,  Los  Angeles, 
California  90036 

Phone:  938-3805  AC  213 

Date  of  Organization:  November,  1960 

Hob  Klein,  Partner 

.Man  Barzman,  Partner 
Services:  Creation  and  production  of  advertis- 
ing campaigns,  commercials,  specializing  in  hu- 
mor. Radio,  TV,  live  action  and  animation,  and 
print  media.  Also  integration  into  marketing,  pro- 
motion and  merciiandising.  Facmmties:  Full  ani- 
mation and  live  action  facilities;  producing  and 
recording.  Al.so  TV  program  production. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MoiioN  Pif:Tt'Ri-:s:  Westinghonso  Broadcasting: 
campaigns  for  WJZ-TV,  KDKA-TV;  How  to 
Murder  Your  Wife.  (United  Artists);  Only  refer- 
ence titles  provided. 


LOU    LILLY-MINUTEMEN    PRODUCTIONS  INC 

1522  N.  Van  Ness  Ave.,  Hollywood,  Calif. 

Phone:  HO  6  6484  A/C  213 

Date  of  Organization:  June,  1952 

Lou  Lilly,  Executive  Producer 

Ron  Seawright,  Production  Manager 

Mary  Ann  Wood,  Office  Manager 

Stewart  O'Brien,  Editorial 

Jack  Perrin,  Comptroller 
Services:   TV  commercials;   industrial  and  edu 
cational  films.  FAcrLiTiES:  offices,  editing,  stages 
etc. 

RECENT      PRODUCTIONS      AND      SPONSOR 

TV  Commercl\ls  for:  Camel  Cigarettes-R.  ] 
Re>'nolds  (Wm.  Esty  Co.);  Clorox  -  P&G  (Honig 
Cooper);  Mattel  Toys  (Carson /Roberts);  Swis 
Colonv  Wine  (Honig-Cooper);  Laura  Scudde 
Co.  (b.D.  &B). 

LUMAR  FILM   PRODUCTIONS,   INC. 

6223  Selma  Avenue,  Hollywood,  Calif.  90028 
Phone:  HOllywood  7-5168  A/C  213 
Date  of  Organization:  1960 
Bill  \Vebb,  President,  Director-Writer 
Don  Henderson,  Exec.  Vice-Pres.,  Prod.  Spvr. 
Cran  Chamberlin,  Exec.  Producer,  Writer 
Pat  Livingstone,  Script,  Research 
Maiy  .Morar,  Graphic  Arts 
Stanton  Fox,  Lighting 
Lewis  Guinn,  John  Winfield,  Editing 
James  Crabe,  Glen  Smith,  Photography 
S.  E.  Ritchie,  .\ccountant  ' 

Sehmces:  Motion  pictures  for  sales  and  conimur 
ication;  films  designed  for  public  service  telev 
sion  release;  military,  public  relations,  industrial 
sales,  religious,  tourist  attractions,  commercial 
and  test  commercials.  Facilities:  Facilities  an 
staff  for  all  aspects  of  35/ 16mm  production. 

RECENT      PRODUCTIONS      AND      SPONSOR 

NfoTioN  Pictures:  Willie  (WTiam-O  Toy  Co.) 
Customer  Talks  Back  (Ralston  Purina  Co.) 
The  American  Sportsman  —  four  TV  spedsL 
(Post  Production:  ABC  network).  T\'  Co.mmei 
CLVLS  for:  ^Vells  Fargo  Bank;  Gallo  Wine  Co 
Continental  Airlines;  Wham-O  Toy  Co.;  Chicke 
of  the  Sea  Tuna;  California  Chemical  Co.;  Orth 
Div.   Knott's   Berr>'  Farm;   Movieland  Wax  Mi 


MPO-TV  of  California,  Inc. 

800  North   Seward  St..  Hollywood,  Calif. 
Phone:  HOIl>-\vood  6-3341     A/C  213 
Mel  Dellar,  Vice-President 
(See  complete  listing  under  New  York  City) 


Fred  A.  Niles  Communications  Centers,  Inc. 
650  North  Bronson,  Hollywood,  Calif.  900( 
Phone:  Hollywood  3-8154    A/C  213 
Lionel  Grovcr,  Vice-President 
(See  complete  listing  under  Chicago  area) 

PACE   PRODUCTIONS   INCORPORATED 
155  No.  La  Peer  Drive,  Los  Angeles,  Calif. 

90048 
Phone:  BR  2-8067  A/C  213 
Date  of  Organization:  1960 
Robert  Ellis,  President,  Creative  Director 
J.  Robert  Rcgcster,  Account  Supervisor 
Earl  Scott,  Photography 
Carol  Ulricli.  Production  A.isi.statit 
Services:    Production    of   color    sound    filmstri 
from  conception  to  screen.  Consultant  and  scri 
senices   for   audio-visual   prognmis   of   ;ill   kini 
I-'acilitif.s:  No  data  provicicd. 

RECENT      PRODUCTIONS      AND      SPONSOI 

Slidefilms:   The  Executive  Drirlopment  Sen 


BUSINESS   SCREE 


PACE  PRODUCTIONS: 

-  12  films  (Executive  Development.  Inc.);  7-11 
{arket  Training  Scries  —  14  films  (Southland 
;orp.);  Success  with  Livestock  —  10  films  (Al- 
.ers  MiUing  Co. ) ;  Opportunity  at  Lake  llavasu 
:ity  (Holly  Corp.);  A  &  W  Training  Program  — 
;  films  {A  &  W);  Go,  Glow  and  Grow  —  also 
1  French   (Carnation  Co.);  The  SWECO  Story 

-  also  in  Spanish  &  Portugese  (Southwestern 
'Mg.  Co.);  Just  Ask  Questions  (Jet  Propulsion 
.aboratories ) ;  Show  Up  in  a  Catalina  (Catalina 
Ivvim  Wear);  Concept  (Hollywood  Museum); 
Ir.Sovak  (M.G.M.). 


* 


PARTHENON   PICTURES 
Hollywood 
262.5  Temple  Street,  Hollv-wood,  Calif.  90026 
Phone:  Dunkirk  5-3911  AC  213 

Date  of  Organization:  1954 
Charles  (Cap)  Palmer,  In  Charge 
John  E.  R.  McDougall,  Producer-DiTector 
DaWd  Bowen,  Producer-Director 
Don  Livingston,  Assoc.  Prod.,  Director 
Guv  Adenis,  Assoc.  Prod.,  Director 
Ted  (W.T.)  Palmer.  General  Manager 
Marge  Benson,  Casting  Director 
Glen  Holse,  Art  Director 
ERViCES:  Films  for  business  and  education;  TV 
ocumentaries.    Datafilms   Division   makes    short 
1ms  for  8mm  release.  Parthenon-Reel/3  is  ani- 
lation  and  design  affiliate,  with  separate  studio 
nd   own   equipment.    F.\ciLrTiES:    Sound    stage 
-ith  offices,  craft  rooms,  and  projection  theater 
djoining.   Using  full  professional  equipment  in 
imera,  sound,  lighting,  editorial  and  projection; 
3mm,  16mm  and  Smm.  Access  to  all  HolI>-wood 
■sources. 

tonoN  Pictures:  Heavy  Going  (F.MI-Ford 
totor  Co.);  Happy  Holidays  series;  Anywhere 
I  Michigan  (Standard  Oil  Div.);  Slips  and  Falls 
American  Tel.  &  Tel.  Co.);  Schooled  in  Safety  — 
)und  version,  8-subject  package  (.\merican  Oil 
•o.);  With  Care  and  Concern  —  Spanish  (The 
Upjohn  Co.);  Three  For  the  Road  (self -sponsored 
>river  Education  trilogy:  What'U  You  Do 
-  .  .  .  ?;  What's  U rider  Your  Hood?;  Your  Car 
nd  the  Laws  of  Nature);  Washington,  City  of 
lie  World  ( self-sponsored ) . 


I  PARTHENON-REEL/3 

I  (Formerly   Reel/3) 

[  S439  Melrose  Ave..  West  Hollywood  69.  Calif. 

Phone:  OLive  3-0630  A  C  213 

Date  of  Organization:  1963 
;  Richard  Earle  Spies,  Executive  Producer 
'  Charles  (Cap)  Palmer,  Associate 
'  Da%id  Bowen,  Parthenon  Liaison 

.\nthony  Lee  Gorsline,  Writer-Director 
•-:r\ices:  All  serN'ices  from  concept  to  deUven.', 
I  animated  motion  pictures;  technical,  instruc- 
Dnal  and  theatrical.  Animation  integrated  with 
i>e-action  are  produced  in  collaboration  with 
•uthenon  Pictures'  talent  and  facilities.  Facili- 
fES:  Professional  creative  art,  editorial  and  cani- 
y  equipment  for  animation  work. 

(CENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictlres:  SuingSose  Giant;  Saturn  S- 
:;  C-5A  Proposal  (Douglas  Aircraft);  Transcttri- 
-n  Elements  (Lawrence  Radiation  Lab.,  AEC); 
■hooted  in  Safety  (American  Oil  Co.);  Slips 
ltd  Falh  (.\merican  Tel.  &  Tel.  Co.);  IBM 
,  Grid's  Fair  film  (animation  consultant  to  Char- 
Is  Eames  office). 
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this  s>Tnbol  over  a  producer's 
ing  in   these   pages   refers   to   display   adver- 
•sement  in  this   15th  Production  Re\iew  issue. 


iTH   PRODUCTION    REVIEW 


PICTURES   FOR   BUSINESS 
Box  2309,  Hollywood,  Calif.  90028 
1260  North  Wilcox  Ave.,  Holl>-wood  38,  Calif. 
Phone:  467-7009  AC  213 

Date  of  Organization:  1951 

Bill  Doming,  Executive  Producer 

.•\nn  Doming,  Producer-Director 

A.  H.  Hol>T.vell,  Administration 
Services:  Motion  pictures  and  slidefilms  for 
business  and  government.  TV  program  produc- 
tion and  packaging  (live  and  film).  Animated 
and  live  TV  spot  production.  Consultation  and 
creative  planning  services.  Facilities:  Studio 
and  location  equipment;  animation  department, 
complete  from  planning  through  photography. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  Sales  promotion  film  (Envart 
&  Rose  Adv.);  Health  &  Nutrition  -  script  & 
direction  for  first  2  of  15  (Dairy  Council  of  Cal- 
ifornia). FiLMSTRiPS:  Wtjnn's  Friction  Proofing; 
Wynn's  Carburetor  Cleaners;  Wynn's  Engine 
Tune-Up;  Wynn's  Auto-Medic;  Wynn's  Radiator 
Stop  Leak/Stop  Rust  (Wyiin  Oil  Co.);  Report 
(So.  California  Baptist  Convention);  Architec- 
ture of  Southern  California  (Winslow  &  Gir\'i- 
cian ) . 


PLAYHOUSE   PICTURES 

1401  North  La  Brea  Ave.,  Hollywood,  Calif. 

90028 
Phone:  HOIK-wood  5-2193  A  C  213 

Date  of  Organization:  1952 
Date  of  Incorporation:  1957 
Adrian  Woolery,  President 
Gerry  Chiniquy,  Director 
Mary  Matthews,  Secretary-Treasurer 
H.  A.  Halderson,  Business  Manager 
George  Woolery,  Public  Rclatiotis  Director 
Bernard  Gruver,  Creative  Story  Director 
Hugh  Kelly,  Film  Editor 
Ted  Bemiller,  Head  Cameraman 
Services:  Animation  specialists  in  industrial,  en- 
tertainment, educational  films  and  TV  commer- 
cials. Facilities:  Complete  creative  staff  and  fa- 
cilities  for   production   of  color  and  b&w  films 
from  stop,'  through  camera. 

RECENT      PRODUCTIONS      AND       SPONSORS 

TV  Commercials  for:  Holloway  Candy  Co. 
(Don  Kemper  Co.);  Ford  Motor  Co.-Falcon  (J. 
Walter  Thompson  Co.);  Del  Monte  Foods  (Mc- 
Cann-Erickson  Co.);  Falstaff  Beer  (Dancer-Fitz- 
gerald-Sample); Carnation  Milk  Co.  (Erwin 
Wasev  Co.);  General  Mills  Co.  (D-F-S);  West- 
em  Airlines  (BBD&O);  Webers  Bread  (Honig- 
Cooper);  Colgate-Palmolive  Co.  (Ted  Bates  & 
Co.). 

QUARTET  FILMS,   INC. 

5631  Holly^vood  Blvd.,  Holly\vood,  Calif. 

90028 
Phone:  Hollywood  4-9225  AC  213 
Date  of  Organization:  July,  1956 
Arnold  B.  Gillespie,  President 
Stanley  L.  Walsn,  Vice-Pres.  &  Secretary 
Michael  R.  Lah,  Vice-Pres.  &  Treasurer 
Services:  Production  of  animation  television  and 
live  action  television  spots.  Fach.ities:   For  pro- 
duction of  spots  including  track. 
RECENT      PRODUCTIONS      AND      SPONSORS 

TV  CoMMERCLVLS  for:  The  Green  Gi.-int  Co. 
(Leo  Burnett  Co.,  Inc.);  The  Kellogg  Co.  —  two 
cereals  (Leo  Burnett);  .-Mlstate  In.surance  Co. 
(Leo  Burnett  Co.,  Inc.);  The  Kellogg  Co.  —  two 
Inc.  (Leo  Burnett);  National  Brewing  Co.  —  Na- 
tional Bohemian  Beer  (W.  B.  Doner  &  Co.); 
H.imm  Brewing  Co.  (Campbcll-Mithun,  Inc.): 
AC  Spark  Plug  Division.  General  Motors  Corp. 
(D.  P.  Brother  &  Co.);  .\nheu.ser-Busch,  Inc.  — 
Budweiser  Beer  (D'Arcy  .\dv.  Co.);  Foremost 
Dairies,   Inc.    (Guild,   Basc-om  &  Bonfigli,   Inc.). 
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RAMPART   STUDIOS 

2625  Temple  St.,  Los  AnRclcs,  Calif.  90026 

Phone:  Dunkirk  5-3911  A  C  213 

Date  of  Organization:  19.55 

Ted  ( W.T. )  Pahner,  In  Charge 
Services:  Operates  as  service  producer  on  sub- 
contract for  primar>-  producers,  specializing  in 
"photoplay"  studio-type  work  under  I.\TSE  union 
conditions.  FACiLrriES:  Sound  stage  with  scene 
dock  and  2-way  mike;  insert  stage;  "Spectroflex" 
black-light  stage;  optical  room;  dressing  rooms; 
projection  theater  .and  offici-s. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Partial  Productions  for:  Parthenon  Pictures; 
Bay  State  Film  Productions;  Video  Film;  Cana- 
dian Broadcasting  Corp.;  and  others. 

ROLAND   REED   PRODUCTIONS,   INC. 

6.50  North  Bronson  Ave.,  HoUvwood,  Calif. 
90004 

Phone:  Hollywood  9  1628  A  C  213 

Date  of  Organization:  1936 

Roland  D.  Roed,  Prcsidint 

Duke  Goldstone,  Vice-President 

James  Fay,  Secrctary-Tn-aMirrr 

Jesse  C.  Corallo,  Production  Manager 
Services:   Producers  of  feature  motion  pictures. 
TV  fihn  series,  industrial,  educational  and  public 
relations     films.    T\'    commercials.     FACiLrriFS; 
Based    at   Producer's    Studio,    Holl>-wood,    Calif. 

RECENT      productions      AND      SPONSORS 

Motion  Pictiiies:  Espiotwge  Target  -  You.'; 
The  Line  is  Drawn  (Dept.  of  Defense  i ;  Group 
Portrait  (Nation,il  .\utomobile  Dealers  .\ssn.); 
Teaming  Up  for  Greater  Profits  (.\lcoa);  The 
Million  Club  (American  Cancer  Society);  The 
Top  Loader  -  1964;  Crim  at  Guantanamo 
(Westinghouse);  The  Man  Sohody  Likes;  In  Or 
Out  (U.S.  Navy-Bumed);  The  Best  InvestmerU 
We  Ever  Made  (F,A.A.).  T\'  Commercials  for; 
General  Foods  -  Prime  (Ophy,  Benson  &  Math- 
er); Richfield  Oil  Co.  (HLxson  &  Jorgensenh 
Carlings  Black  Label  (Lang,  Fisher  &  Stashow- 
er);  A.M.F.  (Wen  Mac). 


Reeder  Motion  Picture  Productions 
417   Garfield   Ave.,  Glcndale,  Calif.   91204 
Phone:  246-4265    A  C  213 
Thomas  W.  Ta>lor,  in  cliarge 
(See  complete  listing  under  Knoxville,  Tenn.t 


STUART  REYNOLDS   PRODUCTIONS 
195  So.  Beverly  Drive,  Beverly  Hills,  Calif. 

90212 
Phone:  CRest^iew  4-7863  A  C  213 

Date  of  Organization ;  1949 

Shiart  RcMiolds.  President 

Beverly  Re\-nolds,  Secretary-Treasurer 

Services:  TeIe%-ision  fihn;  educational  and  train 

iiiR  films.  FACiLrriES:  Sound  shidios. 

RECENT      PRODUCTIONS      AND      SPONSORS 

TV  Films:  General  Electric  Theatre  (Gener.il 
Electric  Co.);  Cavalcade  of  America  ( DiiPont 
Co.);  JcwrhT's  Shoucase  (International  Silver 
and  Hamilton  Watch  Compaay) ;  Electric  Theatre 
(  ECAP  -  Electric  Companies  of  America);  Wild 
Bill  Hickok  ( Kellogg  Co. ,» .       

The  Most  Complete  Studio  Reference 
•   These  pages  of  detailed  prt>du«  r  reference  Ust- 
ings  i-omprise  tlie  worlds  most  complete  buyer  re- 
ference source  to  business  and  tele\  i.sion  film  pro- 
duction facihties  in  the  U.  S.  and  abroad. 
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LOS  ANGELES  AREA: 

RIVIERA   PRODUCTIONS 

6610  Sclma  Ave,  Hollywood,  Calif.  90028 

Phone:  462-S585  AC  213 

Date  of  Orgiinization:  1947 

Branches:  3303  Rumson  Road,  Cleveland, 
Ohio.  Phone:  REdwood  1-6076.  Pat  Rancati, 
Eastern  Repr.  340  Westmoor  Blvd.,  Brook- 
field  (Milwaukee).  Wis.  Phone:  SUnset  2- 
8815.  Robert  Zens,  Midwest  Repr. 

F.  \V.  Zens,  Executive  Producer 

Leif  Rise.  Associate  Producer 

Cliff  Bertrand,  Production  Manager 

A.  Kirsanoff.  Animation 
Services:  Complete  motion  picture  production 
from  script  to  final  prints  for  industrial,  educa- 
tional, public  relations,  advertising,  sales,  medi- 
cal, religious,  technical,  theatrical  motion  pic- 
tures. T\'  programs  and  spots.  FACiLmES:  Execu- 
tive office;  studios;  editing  rooms;  projection 
room;  sound  recording  and  mixing.  Location 
equipment,  musical  and  sound  effects  library. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Ph  tihes:  A  ChaUenRc  to  Serve  (Re- 
ligious of  Sacred  Heart  of  Nfar%');  A  B's-Eue 
Viete  of  Europe  (The  British  Motor  Corp.);  The 
Air  Force  Nurse  (U.S.A.F.);  Spy  Squad  (Parade 
Pictures);  Yucatan  Adventure  (Nelson  Mathi- 
son);  Market  Training  Institute  (Market  Train- 
ing Institute). 


ROCKET  PICTURES,   INC. 

l."541    No.   Western   Ave.,  Los  Angeles,   Calif. 
90027 

Phone:  HOII\  wood  7-7131  A/C  213 

Date  of  Incorporation:  1943 

Dick  Westen.  President 

John  Ru.sso.  Executive  Vice-President 

Don  Bartelli,  Vice-President,  in  Charge  of 
Production 

Kay  Shaffer,  Secretary-Treasurer 
Services:  Creators  and  producers  of  ready-made 
and  custom-made  programs  for  recruiting,  train- 
ing, selling  and  nublic  relation.s.  incorporating 
motion  pictures,  filmstrips  and  records  and  othei 
audic)-\isiial  media.  Plaiuied  programs  include 
collateral  material  such  as  booklets,  manual.s. 
chart.s,  direct  mail,  etc.  Single-Step  Seivice  from 
idea  to  completion.  Facilities:  Shooting,  stage, 
recording,  art  and  animation,  creative  writing 
staff,  camera  dopartinent,  editing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slioefh-Ms:  Sales  Training  Series  -  five  films 
(United  California  Bank);  Sales  Training  Meet- 
ing Presentation  Series  (Union  Oil  Co.);  Coii- 
suvirr  Srllinn  (Farmers  Ins.  Croup);  Is  It  Worlli- 
while?  (AssiKiafed  In-Group  Donors);  Which  Do 
You  Want':'  (Better  Selling  Bureau). 


F.    K.    ROCKETT   PRODUCTIONS,   INC. 

72!)  Seward  .St..  ilollvwood.  Calif.  9002S 
Phone:  Hollywood  4-3183  A  C  213 

Date  of  Organi/.:ition:  November,  1926 

\r(linr  J    Sowers.  Pn^idriil 

Stanton  Webb,  Via -Pi,  s..  Ext;  .  Prod. 

Hon  Se.vtoti.  Prodiiditm  Manager 

lon.i  Harri.S(jri,  Executive  Assistant 

iiddie  Norton,  Music 

Stan  Rabjohii.  Editor 

I.arn'  Raiinond.  Camera 

f'olin  Mackenzie,  \V'ri7t'r 
Skhvkes:  Production  .se^^  ice  from  script  to  .screen 
for  motion   pictiires  and  sound  slidcfilms;  docn- 
menta^\^  sal<  s   promotion,  industrial,  educational 
and  training  for  industry  and  government  agen 
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F.  K.  ROCKETT  PRODUCTIONS: 

des;  TV  commercials.  FACrLiTiES:  Fully-equip- 
ped for  all  phases  of  production. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.MoTio.v  Pictlhes:  Helium  (Cities  Service  Hel- 
ex);  Who  Needs  You,  Buchanan?  (U.S.  Navy); 
To  See  or  Not  to  See;  Two  Plus  You  (Univis, 
Inc.).  Slidefilm:  untitled  ( Family  Record  Plan ) . 

SOLTYS  PRODUCTIONS 

1580  Cross  Roads  of  the  World, 
Holl>"\vood.  California  90028 
Phone:  464-4642  A/C  213 

Date  of  Organization:  1960 

Richard  J.  Solt>'s,  Owner 
SEn\acES:  Complete  and  supplemental  motion 
picture  sendees,  16mm  and  35mm.  Emphasis  on 
public  relations,  advertising,  training  and  docu- 
mentation films.  FACXLrriES:  Production  offices, 
projection,  camera  and  editorial  equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Your  Responsibility  For  Safety 
(Pacific  Telephone);  The  "B"  Wire  Method  of 
Splicing  (General  Telephone);  Happy  Birthday, 
Will  (NBC);  Snake  River  Sturgeon  (TV  Pilot 
"Quest"  series).  Slidefilms:  The  Economic  Story 
of  Hawaii  (Hawaiian  Sugar  Planters  Assn.). 

SONAFILM  PRODUCTIONS  CORPORATION 

1040  N.  Las  Palmas,  Hollywood,  Calif.  90038 
Phone:  ^VE  3-7900  A/C  213 
Date  of  Organization:  1958 

C.  T.  Fetterly,  President 

Philip  Stuart,  First  Vice-Pres.,  Exec.  Producer 

D.  Li\ingston  Dosch,  Treasurer 

J.  B.  MacSwain,  Vice-President,  Sales 
Services:  Specialize  in  the  creation  of  communi- 
cations programs.  Faciuties:  Self-contained 
technical,  creative  departments;  special  effects 
department;  machine  shops  and  audio-visual  ex- 
perimental facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Western  Canada:  Land  of 
International  Adventure  (Western  Airlines);  Yel- 
lowstone: A  World  Apart  (Continental  Oil  Co.); 
The  Road  Ahead  (Fleetway  Corp.).  Slidefilms: 
Kiss  and  Make-Up;  Pam  Charts  a  Course  (Ova- 
tion Cosmetics). 

JOHN   SUTHERLAND   PRODUCTIONS,   INC. 

201  No.  Occidental  Blvd.,  Los  Angeles, 

Culifornia  90026 
Phone:  388-5121  A/C  213 

Date  of  Incorporation:  1943 

John  E.  Sutherland,  President 

Jean  Matheis,  Treasurer 

Sue  Muffler,  Corporate  Secretary 

Carl  Urbano,  Director,  Animation 

Cieorge  Gordon,  Director,  Animation  and 
Vice  President 
SERVICES:  Complete  production  of  live-action  and 
animation  films  from  research  and  script  de- 
velopment tlirough  release  printing.  Industrial, 
documentar\,  public  relations,  sales  promotion 
and  educational  films.  Facilities:  Motion  pic- 
Imic  studio.  Completely  staffed  animation  de- 
p.irtniciit,  fully  equipped  including  two  anima- 
tion cameras  and  cranes.  Live-action  stage  with 
electrical,  grip  and  sound  equipment.  Set  inven- 
tor>-,  mill,  paint  shop,  etc.  Editorial  department 
e(iuipped  with  3.3mni  and  Ifimm.  Projection 
theater  equipped  for  35mm  .ind  16mm. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  At  Your  Service  (.\inerican 
Tel.  &  Tel.  Co.);  Life  Line  On  Wheels  (Auto- 
mobile Manufacturers  Assn.);  Productivity:  Key 
to  America's  Economic  Growth  (Alfred  P.  Sloan 
Foundation);  General  With  the  Cockeyed  Id 
(.Associated  General  Contractors  of  America); 
Tommy  Looks  at  Tires  (B.  F.  Goodrich  Co.); 
Safe  Handling  of  Light  Ends  (E.  I.  duPont  de 
Nemours  &  Co.). 


TECHNICAL  COMMUNICATIONS,   INC. 

10340  Santa  Monica  Blvd.,  Los  .\ngelcs, 
California  90025 

Phone:  CR  3-1440  AC  213 

Date  of  Incorporation:  April,  1955 

Leon  Vickman,  Pres.  &  Prod.  Supvr. 

Fred  E.  Miller,  Vice-President,  Animation 
Director 
Services:  16mm  and  35mm  motion  pictures, 
sound  filmstrips  and  slide  presentations  for  busi- 
ness and  industrj',  with  specialization  in  technical 
engineering  films  and  military  briefing  aids;  ani- 
mation. FAcrLirrES:  Complete  creative  and  pro- 
duction facilities  including  5000  sq.  ft.  buildinc; 
stage;  complete  animation  and  art  dept.  includ- 
ing animation  crane;  motion  picture  scripts. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Electric  Propulsion  (National 
Aeronautics  and  Space  Administration);  La  Fleur 
Cryogenic  Refrigeration  Systems  (La  Fleur 
Corp.);  Electronic  Countermeasures  —  Emission 
Control  (U.S.  Nav>');  776  Turboprop  (The  Gar- 
rett Corp.);  Ion  Engine  Flight  Test  Programs 
(Electro-Optical   Systems,   Inc.  —  Xerox). 

UNIT/ONE  FILM  PRODUCTIONS 

3421  Cahuenga  Blvd.  West,  HolK-wood, 

Calif.  90028 
Phones:  HO  2-2422;  HO  6-1331  A/C  213 

Date  of  Organization :  1959 

J.  C.  Frandsen,  Producer-Dirccior 

Hank  Ludwin,  Producer-Director  ' 

Larr>-  DeSota,  Supervising  Editor 

Leroy  Bobbins,  Recording 
Ser\ices:  Motion  picture  production,  script,  pho-; 
tograph\-.  recording,  editing,  dubbing,  releasf' 
print  services.  FACiLrriES:  35min,  16mm  Refle> 
cameras;  pulse  s\tic  recorders;  insert  stage 
35inm,  16mm  editing. 

RECENT      PRODUCTIONS      AND      SPONSOR! 

Motion  Pictures:  Advanced  Ideas  (Genera 
Concrete  Products,  Inc.);  Aquatic  Weed  (Cali 
fomia  Chemical  Co.,  Standard  Oil  of  California) 
Borer  Spray;  Chinch  Bug;  Crecnol;  Sub-Sul;  Up^ 
start;  Wced-B-Gon;  Whirly  Du.stcr  (ORTHO  Di 
\ision,  California  Chemical  Corp.,  Standard  Oi 
of  California);  political  film  (Fuller,  Smith 
Ross);  political  film  (A.M.S.&B.).  TV  Commkb 
CL'^LS  for;  -Alcoa;  McCulloch  (Fuller,  Smith 
Ross);  .Allstate;  Kellogg's  (Leo  Burnett);  Fris; 
bee  (A.M.S.&B.);  Knickerbocker  (Larry  Har 
iiion)  Mattell  (Carson  Roljerts);  Rambler  (An 
derson  McConnell);  Richfield  (Hixson,  Jorgen 
sen);  Wells  Fargo  Bank  (McCann-Erickson). 

United  Film  &  Recording  Studios,  Inc. 
390  South  Hauscr,  Los  .\iigcles,  Calif. 
W.    Bailey.    Hollywood    Representative 
(See  complete  listing  under  Chicago  area) 


JOHN   URIE   &  ASSOCIATES 
5831  Sunset  Blvd..  Los  Angeles.  Calif.  90028 
Phone:  HO  6-7701  A  C  213 

John  Urie.  Proiluccr 

Gu>  Deel,  Producer 

Jcrem\  Lepard.  Producer 

Edward  Martin,  Cinematographer 

Robert  Curtis,  Art  Director 
Si  n\  ices:    -Animation,    live    action,    stop    inotio 
production.   FACiLrTiES:   Studio  and  sound  stap 
set  up  for  animation,  live  action  and  stop  motioi 
RECENT      PRODUCTIONS      AND      SPONSOR 
TV  Commercials  for:   Hawaiian  Punch   (.Athe 
ton-Pri\ctt);  Rank  of  America  ( lohnson  &  Lewi.i 
Leslie  Salt  (Doyle,  Dane,  Bcnibach);  Del  Moni 
(McCann-Erickson);   Goodvear  Tires    (Young 
Rnbicam):    Falstaff   Beer    (Wade):    Cole   Swii 
Suit    (R.    M.    Klostemian ) ;    Pacific  Telephone 
Telegraph    (BBD&O);   Hanun's  Beer   (Campbei 
Mitliunh   Southern   California   Ford    Dealers  ( 
Walter  Tliompson ) . 


BUSINESS    SCREE 


Van  Praag  Productions,  Inc. 
1659  Western   Ave.,   Hollywood,  Calif. 
Phone:  no  2  2341    A/C  213 
(See  complete  listing  under  New  York  City) 


VPI  of  California,  Inc. 
1515  N.  NNestem  .Vve.,  Holl>-wood,  Calif. 

90027 
Phone:  HO  6-8691    A  C  213 
Peck  Prior,  President 

Mike   Michaels,   Vice  Pres.,  General  Managei 
Bob  Chenault,  Executive  Producer 
(See  complete  listing  under  New  York  Cit>) 

JERRY  WARNER  &   ASSOCIATES 

1040  N.  Las  Palmas  Ave.,  Ilollv-wood,  Calif. 
90038 

Phones:  HO  9-9011;  HO  5-7300  A/C  213 

Date  of  Organization:   1953 

Branches:  Detroit.  Mich.  48214:  1130  Parker. 
Phone:  231-9003  AC  313.  Te  4-0838. 
ITenry  A.  Houston  III,  Midwest  Sales  Plan- 
fitjig  &  Rcjyresentation 

Jerr>-  Warner,  President,  Exec.  Prod.-Dir. 

V.  M.  Warner,  Vice-President,  Treasurer 

Ephraim  Schaffer,  Production  Executive 

George  Carillon,  Producer-Director 

Bemie  Cooper,  -Assoc.  Prod.-Dir. 

Jonne  Vickers,  Office  Manager 

G.  Eckart,  Industrial  Theater 

Philip  Howard,  Editorial 
Sebvices:  Producers  of  industrial  and  sponsored 
notion  pictures,  TV  commercials;  live  staging 
or  industry,  sales  meetings,  pageants,  commem- 
irative  programs.  FACH-rriES:  Studios,  prop  de- 
partment, ca.sting  service,  camera,  lighting,  loca- 
non  equipment,  transportation,  special  effects, 
■ecording,  scoring  and  dubbing,  laborator\'  super- 
•ision,  editorial  services. 
(ECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  A  New  Art  in  Cookim^  i  Law- 
n's Foods,  Inc. ) ;  This  is  Pharmacy  ( .\merican 
Pharmaceutical  Assn.  —  Co.  Prod.  Portafilms- 
W'est);  Sense  and  Nonsense  (Chevrolet  Div.); 
•)/iocK  for  Stan  (Delco  Div.  of  General  Motors); 
Love  and  Marriage  (Colgate-Palmolive). 

W  C  D,   Inc. 

1041  N.  Formosa  Ave.,  Hollywood,  Cal.  90046 
Phone:  Hollywood  3-3113    AC  213 

I    Robert  Carlisle,  Jr.,  SupervLior 

I    (See  complete  listing  under  New  York  City) 

WEXLER  FILM   PRODUCTIONS,   INC. 

SOI  N.  Seward  St.,  Los  Angeles,  Calif.  90038 
Phone:  Hollywood  2-6671  A/C  213 

;    Date  of  Incorporation:  1961 
Sy  Wexler.  President  &  Exec.  Producer 
Helen  R.  Wexler,  Office  Manager 
iEBViCES:    Educational    and    medical-educational 
notion    pictures.    Specialized   services   of    16mm 
\nd  35mm  production,  color  printing,  animation 
md  equipment  design.   Facilities:    Offices,   art 
lept,  animation  camera,  editing,  projection  room, 
)5'  X  45'  stage. 

:ECENT      PRODUCTIONS      AND       SPONSORS 

>loTioN  Pictures;  Biochemistry  and  Mulccular 
■tructurv;  Electrochemical  Celts  (Chem  Study, 
iJniv.  of  California,  Berkeley);  Healthy  Teeth, 
'lappy  Smile  (National  Dental  Assn.);  .A  Life- 
lime  of  Learning;  Traumatic  Transection  of  the 
'ancreas  (Kansas  Univ.  Medical  Center). 


Wilding-Fedderson,  Inc. 
8460  W.  Third  Ave.,  Los  Angeles,  Calif. 
.   Phone:  OLive  1-1860    A/C  213 
I   Jack  Minor,  President 
'    (See  complete  listing  under  Chicago  area) 


RAPHAEL  G.   WOLFF  STUDIOS,   INC. 

1714   North  Wilton  Place,  Hollywood, 
Calif.  90028 

Phone:    Hollywood   7-6126     AC   213 

Date  of  Organization:  1931 

William  S.  Gerrie,  President 

Raphael  G.  Wolff,  Consultant 

MacDonald  MacPherson,  Senior  Writer 

Ford  Beebc,  Director 

Hoyt  Curtin,  Music  Director 
Services:  Sales  promotion,  industrial,  business, 
technical,  training  and  instihiHonal  motion  pic- 
tures; TV  programs  and  T\'  tomniercials.  Piio- 
TOGRAPiiics  1ntehn.\tional,  a  division  of  Ra- 
phael G.  Wolff  Studios,  Inc.  Cameramen  in  72 
foreign  countries  and  U.  S.  Film  requirements 
photographed  on  assignment  throughout  the 
world.  Complete  library'  of  foreign  and  domestic 
film.  Extensive  musical  libran'.  Facilities:  Stages 
and  complete  production  facilities;  lighting  equip- 
ment, generators,  camera  equipment.  .Mobile  units 
for  nationwide  production;  staff  of  editing,  ani- 
mation, anistration,  music  and  creative  personnel. 
Stereo  motion  picture  cameras,  16mm  and  35mm 
for  3-dimensional  films.  Available  for  rental. 
Cleared  for  complete  sec\irit\-  for  all  t\pes  of 
classified  production  work  for  national  defense. 
RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Paper  World  (Moore  Business 
Forms,  Inc.);  Arizona  Miracle:  Precedent  to 
Progress  (Salt  River  Project):  Magic  Cirele 
(Wolff  Shidios  Release);  Silent  Plague  -  YD 
Stor>  -  (Wolff  Shidios). 

WONDERLAND   PRODUCTIONS 

7934  Santa  Monica  Blvd.,  Hollywood,  Calif. 

Phone:  OL  4-8342  A/C  213 

Date  of  Organization:  1953 

Marvin  Bryan,  Executive  Producer 

Ralph  Drewry,  Sales  Manager 

Robert  R.  Miilqueen,  Editorial  Supervitor 

N.  S.  Martinez,  Production  Coordinator 
Services:  Production  of  motion  pictures  for  busi- 
ness and  industry,  from  script  to  screen,  35mm 
and  16mm.  Location  .shooting  anywhere  in  U.S. 
via  company-owned  airplane.  Facilities:  Sound- 
proof studio,  permanent  staff  for  all  phases,  music 
library,  company-owned  camera,  sound,  lighting, 
editing,  dubbing  equipment;  creative  personnel. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  This  is  Automation;  Non-De- 
structive Testing  (Automation  Industries,  Inc.); 
Grade  Crossing  Predictor  (Marquardt  Corp.); 
Story  Behind  A  Symbol  (Bine  Cross);  Operation 
Underground  (Borg-Wamer). 

NORMAN  WRIGHT  PRODUCTIONS,   INC. 
1836  Hyperion  Ave.,  Hollywood,  Calif.  90027 
Phone:  NO  5-1191    A  C  213 

Date  of  Organization:  1948 

Date  of  Incorporation:  1951 

Norman  H.  Wright,  President 

Michael  M.  Wright,  Vice-President 

Peter  Wright,  Vice-Pre.wlent 

Gilbert  Wright,  Writer-Director 
Services:  Production  of  industrial  live  action  or 
animation  films,  public  relations  corporate  image, 
slidefilms,  training  and  educational  films.  Fa(  u.i- 
TiES:  Sound  stage  and  location  facilities  for  ail 
tvpes  of  live  action  and  animation  motion  pic- 
ture production. 
RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Conventional  Ordnance  De- 
livery, Part  U  (U.S.  Navy);  The  Great  Land 
(State  of  .\laska);  Halliburton  Land  (Hallibur- 
ton Oilwcll  Cementive  Co.),  produced  in   1964. 

Client  References  to  Guide  the  Buyer 

•  Client  references  provided  in  these  listing  pages 
;ire  for  the  guidance  of  our  buyer-readers.  Check 
titles  and  sponsors  listed;  preview  work  of  your 
prospective  producer  listetl  in  these  pages. 


^  d  MiL^ 


PACIFIC      NORTHWEST 


OREGON 

DON   HORTER   PRODUCTIONS,   INC. 

925  Northwest  19th  Ave.,  Portland,  Oregon 
97209 

Phone:  227-0601  A/C  503 

Date  of  Organization:  1958 

Branch:  Don  Horter  Productions  (Canada) 
Ltd.,  22  Front  Street  West.  Toronto,  Ontar- 
io, Canada. 

Don  Horter,  President 

Eric  Horter,  Secretary-Treasurer 

John  Schaaf,  Director,  Cameraman 

Doreen  Knowles,  Editor 

Rochelle  McClure,  Office  Manager 
Services:  16mm  and  35mm,  \Aw  and  color 
motion  pictures  and  sound  slidefilms.  Consulting, 
editing,  scripting  and  shooting  services  available. 
Specialists  in  documentary,  pubhc  relations,  wild- 
hfe,  and  promotional  motion  pictures  and  slide- 
films.  Facilities:  Cameras,  lighting,  and  sound 
crews;  editing  rooms;  35mm  and  16mm  studio 
theatre  (seats  56);  interlock  projection;  business 
office. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pktiri;s:  The  Living  Fiber  —  Wool 
(Pendleton  Woolen  Mills);  The  Love  of  Living 
at  the  Kahala  Hilton  (Hilton  International,  Inc.); 
.  .  .  an  Arch  to  Build  .  .  .  (Macalester  College; 
Reader's  Digest;  BOAC;  Hilton  Hotels  Interna- 
tional, Inc.);  Trees  Forever  (Crown  Zellerbach 
Corp.);  College  Bowl  (Lewis  &  Clark  College); 
Oregon  Primary  (RKO-General;  WOR-TV);  The 
Fingers  of  Work,  Cable-Laying  (Pacific  North- 
west Bell);  Public  Relations  Meeting  (Natl 
Ass'n.  of  Manufacturers);  RouT\d-the-Wortd  Re- 
port (Omark  Int'l.);  Com  Harvester  (Food 
Mfgrs.  Corp.). 

NORTHWESTERN   INCORPORATED 
MOTION   PICTURES  &   RECORDING 

2828  S.  W.  Front  Ave.,  Portland,  Ore.  97201 

Phone:  224.34.56  A  C  .503 

Date  of  Organization:  1953 

Robert  M.  Lindahl,  President 

Sheldon  Goldstein,  Vicc-Presidei\t 

Fred  Miller,  Director 

Edward  Tramill,  Director 

Michael  Carter,  Recording  Division 

Karen  Linn,  Office  Manager 
Services:  Public  relations;  sales,  industrial  and 
training  motion  pictures;  medical  photography; 
TV  commercials  and  programs;  sound  slidefilms; 
scripting,  artwork,  animation,  titling,  scoring. 
Complete  production  scr\nce  from  script  to 
screen.  Facilities:  22,000  sq.  ft.  of  space  exclu- 
sively for  motion  picture  production;  sound 
stages  for  16mm  and  35mm  \A\y  and  color 
photography;  remote  trucks;  lighting  and  gen- 
erators;  Westrex  editors;  cutting  rooms;  anima- 
tion camera  and  stand;  music  and  sound  effects 
library;  interlock  projection;  hot  press  titles;  16 
and  35mm  theater;  recording  for  motion  pictures. 
radio  and  T\';  still  photograpln  . 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Putihi-s:  The  Outca.-^ts  ( Pacific  H<- 
search  Laboratories);  Heck,  Jody  and  TB  (Ore- 
gon TH  &  Health  Assoc);  //i>;/i  Speed  Compac- 
tion (Hyster  Co.);  Catheter  Technique  for  Ar- 
terial Emboleclomy  (University  of  Oregon  Medi- 
cal .School);  Micro-Castria  (Pcrmanente  Hosp); 
Rockefeller  in  Oregon  (Dawson,  Turner  &  Jenk- 
ins). SLroEFiLMS;  It's  a  Senice  Business.  Roll 
'em  (Pacific  Supph  Cooperative);  The  Inside 
Story  (ESCO  Corp.);  Regi.'stered  Home  Program 
(Weyerhaeu.ser  Co.).  TV  Commercials  for: 
First  Natl.  Bank  (Cole  &  Weber  Adv..  Inc.); 
Grandma  Cookies  Co.  (Searcy  Adv.  Agcy.),  etc. 
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PACIFIC  NORTHWEST 

WASHINGTON 

Metropolitan  Seattle 

CAMERON   FILM   PRODUCTIONS 
314  Fainicw  Avenue,  North,  Seattle,  Wash. 

98109 
Phone:  MAin  3  4103  A/C  206 

Date  of  Organization:  1955 
Richard  W.  Cameron.  Owner  and  Producer 
LudwiR  Zwilpnc\er,  Director-Chief  Editor 
Donald  Eserstrom.  C/iie/  Cameraman 
Buela  Armstrong,  Film  Librarian 
Services:  16mm  and  35mm  sales,  advertising, 
public  relations  and  training  motion  pictures: 
shorts.  .\\\  .services  from  initial  research  to  fin;il 
utihzation:  F.\cilities:  16mm  and  35mm  cameras 
for  normal,  wide-screen  and  anamorphic  photo- 
graphy; 16mm  and  35mni  animation  and  stop- 
motion  camera,  wide-angle  through  telephoto 
lenses,  also  16nm)  zoom  lens;  .\Iagnas\iic  and  W 
pulse  s>Tic  sound  systems  for  studio  or  location. 
.Studio;  screening  room;  16min  and  35nini  editing 
wiuipment;  clubbing  equipment  wit!)  optical  and 
mag.  plavback;  16mm  s>tic  magnetic  interlock 
equipment.  Music  lil)rar>-;  studio;  location  light- 
ing; grip;  transportation  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pini  hes:  CX-HLS  (Boeing  Co.); 
Monkey  &  Fox  ( University  of  Washington;  Rock- 
efeller Foundation);  Gun  Mayhem  (U.S..\.F.); 
It's  Stealinf:  (Self -sponsored);  U.W.  Marching 
Band.  Rose  Botcl  (University  of  Washington); 
Century  City  (Century  Citv  Corp.);  Simpson 
Manafiemenf  Conference  and  Newsreels  (Simp- 
son Timber  Co. ) .  T\'  Commebcwls  for:  PoUtical 
(Botsford,  Constantine  &  McCarty);  Political 
(Jay  Rockev):  Greater  Seattle,  Inc.;  Phoenix 
Chamber  of  Commerce;   Boeing  Co. 

COMMERCIAL  PRODUCTIONS,  INC. 

U2(i  Fifth  Avenue  Bldg.,  Seattle,  Washington 

Phone:  MA  4-8390  A/C  206 

Date  of  Organiz-ation:  19.54 

Richard  C.  Larson,  President 

LI.  Lathrop.  Vice-President 

L>le  C.  Thomp.son,  Secretary-Treasurer 

Lester  D.  Irion,  Sales  Manager 
Sehvices:  Motion  picture  and  sound  recording 
studios;  prcxlnc-tion  for  public  relations,  sales  pro- 
motion, industrial  and  training  films;  tv  programs 
and  s|K>t  ct)minercials.  Writing,  directing,  editing 
and  reuirding.  Facilities:  16/35mm  camera 
e<|uipnient;  1.7(H)  ft.  studio  &  sound  stages;  Am- 
pe.v  .350  &  .354  tape  m;ichines;  16mm  MagnasvTic 
rec-orders;  ligliting  efiuipment;  crab  dolly;  12- 
iliannel  ciistoiii  mixing  facility. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  Picii  iti.s:  The  Grange  in  Action  (Wash- 
ington State  Cininge);  The  Haunted  House 
(  Weyerhaeuser  Timber ) ;  Shelter  ( Simpson  Tim- 
ber Co.);  Kitchen  Beautiful  (Major  Line 
(^iibinets):  Caruo  Beady  (Boeing  Airplane  Co.); 
Wings  of  Truth  (Eastern  Washington  State  Col- 
lege). 

LOUIS   R.    HUBER   PRODUCTIONS 
(Affiliate:  Northern  Films) 
Hr.v  US  —  .Main  Office  Station,  Seattle, 

Wash.  981 II 
I'luine:  ATwater  2-G362  A/C  206 
Date  of  Organization:  1952 
I.ouis  H.  Iliibcr.  V resident 
\\:\/e\  I.  Hiibcr,  VicePresidcrxt 
11(1(11  Ik'itrani,  Secretary 
Skhvicks:    Educational,    promotional    and    public 
relations  motion   pictures,   16mm  color  and  l)&\v; 
specializing  in  Alaskan  and  field  production;  film 


LOUIS  HUBER  PRODUCTIONS: 

researching,  planning,  editing,  script  wTiting, 
narration  and  ;uiimation.  Facilities:  Bell  & 
Howell,  Cine  Special  U  motion-picture  cameras; 
HaJiselblad,  Rollifle.v  and  Conta.\  still  cameras; 
wide  assortment  of  lenses  for  all  cameras;  Ciimera 
and  e<iuipment  truck  for  extended  field  work. 
Magnasync  recorder;  multi-channel  sound  edit- 
ing; high-fidelit)-  tape  recorders;  music  and  sound- 
effects  libraries;  extensive  stock-film  library. 
RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pic:tlhes:  The  Alaska  Highway,  Rock- 
shelter,  Airmen  North,  Long  Trek,  Earth  in  Mo- 
tion (Northern  Films). 


RARIG'S,   INC. 
(Film   Production   Division) 
5510  University  Way,  Seattle,  Wash.  98105 
Phone:  LAkeview  2-0707  A/C  206 

Date  of  Incorporation:  1946 

.\ssociates:  Griffon-Graphics,  Inc.,  2100  North 
45th  St.,  Seattle  3,  Wash.  Phone:  ME 
3-3878.  B.  C.  Films,  Ltd.,  1403  The  Burrard 
Bldg.,  1030  West  Georgia  St.,  Vancouver 
5,  B.  C.  Canada.  Phone:   MU  5-8521. 

Max  H.  Rarig,  President 

Edith  A.  Rarig,  Vice-President,  Treasurer 

Carolyn  Dickson,  Secretary 

James  H.  Lawless,  Dir.  of  Contract  Prod. 

Joe  F.  Nelson,  Dir.  of  Production  Services 

John  H.  Dubuque,  Sound  Engineer 
Services:  Public  relations,  sales  promotion,  in- 
(lu.strial  and  training  films,  TV  programs  and  com- 
mercials. Complete  productions  from  idea  to 
prints.  Special  services  include:  writing,  directing, 
editing,  recording,  studio  facilities,  animation, 
mixing  and  original  music.  Facilities:  16mm  and 
35mm  .\rriflex  and  Bell  &  Howell  cameras,  blimp, 
Westrcx  16mni  magnetic  recording,  sound  stage, 
lighting  equipment.  Full  permanent  staff. 

RECENT      PRODUCTIONS      AND       SPONSORS 

.Motion  Pictures:  Something  of  a  Miracle  (Unit- 
ed Good  Neighbors);  Dignify  of  Work;  Dental 
Care  Under  General  Anesthesia  for  Cerebral  Palsy 
Out-Patient  (Seattle-King  County  United  Cereb- 
ral Palsv  .\ssn.);  Halibut,  Treasure  of  the  Deep 
(Halibut  Assn.  of  North  America);  WWPA-65 
(Western  Wood  Pioducts  .\ssn.);  Somerset  West 
ill.  R.  Watchie  &  .Associates).  SLinEi'lLM:  How 
/.oii^i  Is  a  Paycheck?  (Safeco  Insurance).  TV 
CoM.MEHCiALS:  Everett  Car  Dealers  .\ssn.,  Wash- 
ington Natural  Gas  (Kraft.  Smith  &  Ehrig); 
W'asliiiigtDM  \'oter's  P;unphlet  (Washington  .\ssn. 
of  Broadcasters). 

Spokane,   Washington 

EMPIRE   FILM  CORPORATION 
Suite  703,  Radio  Central  Bldg.,  Spokane, 

Wash.  99204 
Phone:  MA  4-5.570  AC  509 

Date  of  Iiicoqioration:  19.52 

C.  H.  Talbot.  President 

A.  R.  C;odfre\ .  Vice-President 

M.  O.  Talbot,  Secrctary-Trca.^urcr 
Services:  Motion  pictures  and  other  audio-visual 
materials  for  business,  industry.  TV  and  the  pro- 
fessions. Stutiio  and  location  filming  and  soiiiul. 
Consultation,  resciuxh,  script  nioduction  and  di- 
rectorial services  for  botli  cinematography  and 
.somui  recording.  Facilities:  Filming  and  record- 
ing facility  for  lip-s\Tic  or  wild  sound;  post  record- 
ing: interlock  projection;  film  and  sduiid  editorial 
depts,;  narration,  dialogue,  dramatic  sequences, 
spe<  ial  music,  Camer.i,  lighting,  editing  .uul  re- 
cording operations.  No  laboraton-. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  PicTiiu-.s:  The  Great  Fire  Show  (Jos. 
Ro.senfield   &  Assoc.);   History   of   the   Devotion 


EMPIRE    FILM    CORPORATION: 

to  The  Sacred  Heart  (No  sponsor  listed);  Grad- 
ing with  Rahco  (Gross-Hatch  Adv.);  The  Rosauer 
Story  ( Soderberg-Cleveland  Adv.);  The  Whit- 
worth  Way  (WhiUvorth  College). 


HAWAII 


CINE'-PIC    HAWAII 

1847  Pacific  Heights  Road,  Honolulu  13, 
Hawaii 

Phone:  50-2677 

Date  of  Organization:  1947 

George  Tahara,  Owner-Producer 

M.  D.  Myers,  Art  I  Animator 

Larry  Grant,  Narrator 

Spence  Brady,  Llo>  d  Stone,  Writers 
Services:  Complete  16mm  production  for  motion 
pictures  and  TV.  Facilities:  .Arriflex  S&M,  .\uri- 
ton  600,  Nagra  Neopilete,  Westrex,  and  Magna-, 
sync  magnetic  rec-orders;  M;iurer  Optical;  Magna- 
sync dubbers  and  mixers.  Stock  shots;  music  li- 
brar\':  animation.  , 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlhes:  The  I'ulolo  Slory  (C&C  of 
Honolulu;  City  Hall);  The  llilo  Discont\ect  Sys-\ 
tern  (Hilo  Trailer  Co.);  The  Salesman  (Hono- 
lulu Commimity  Chest).  T\'  Com.merclvls  for: 
Hawaiian  Tel  Co.  (N.  W.  Ayer  &  Son);  Pola 
Cosmetic  Co.  of  Japan. 


PUERTO  RICO 

INTER-AMERICAN   FILMS,   INC. 

646  Fernandez  Juncos,  Ave.,  Santurce, 
Puerto  Rico 

Phone:  725-5715 

Date  of  Incorporation:    September,   1964 

Frank   A.    Marrero,   President   &   Producer 

Rafael  Raldiris,  Vice  President 

Susan  A.  Segarra,  Vice  Pres.,  General  Sales 

-Antonio  J.  Amadeo,  Secretary 

Rafael  Fuertes,  Chairman  of  the  Board 

Ralph  Rodriguez,  Production  Manager 

Antonio  O.  Negron,  Controller 
Services:    Motion   pictures,   TV  films  and  com- 
mercials   (li\e  or  animated),   video  tape   record- 
ing,  theatrical   distribution,   service   to   indepen<l- 
ent  producers. 

Facilities:  Creative  department:  4.000  sq.  ft. 
studio:  photographic  lalx)nitoi\ ;  Kiinm  &  .3.5n«ii 
ecpiipnient  with  sovmd  recording  in  studio  or  on 
locaticm;  art  dcpiutment;  lighting  c<iuipment  iuid 
research  dep;ii"tment. 
{New   CointMny    Formed    in    September,    1964) 

VIGUIE  FILM  PRODUCTIONS,  INC. 

Roosevelt  Ext.,  Hato  Rev.  Puerto  Rico 

Phones:  766-0235;  766-1258 

Date  of  Organization:  1950 

Juan  E.  \Mguie,  Jr..  President 

Manuel  R.  Navas,  Vice-President 

Salvador  Tio.  Vice-President 
Services:  16  and  3.5mm  l>&w  ;md  cxilor  com 
mercial  spots;  docimientar\-  films  for  govenimen 
and  private  org;uiizations;  T\'  and  theater  news 
reels;  Kinescope  facilities;  eiliting;  single  aiu 
doubles) stem  photography;  b&w  laboratory  fa 
lilities;  imimated  commercials.  I'acilities:  Twt 
sound  .studios  (.50'  x  .50'  and  34'  x  20');  cuttinj 
rooms;  35min  and  16mm  l)&w  laboratory;  pro 
ecssing,  printing;  music  library. 

RECENT  PRODUCTIONS  AND  SPONSOR: 
Motion  PirTT.'nES:  Yesterday  &  Today  (Dept  o 
Instruction):  Drugs  (Narcotics  Div.,  Treasur 
Oeiit.);  Boads  Are  Achievements  (Public  Work 
Dept).  TV  Commercials  for:  Miller  High  Lif< 
Beer  (Mathisson  &  Assoc.  Inc.);  Cocinas  Eio 
(Caribbean  Adv.  Inc.);  Coca  Cola  (McCann 
Erickson);  Limpiol  Detergent  (Intl.  Mkting  .Adv. 
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BUSINESS    SCREEf 


ALBERTA 

MASTER   FILMS   (ALBERTA)   LTD. 

811 A  —  17th  Avenue  S.  U  .,  Calgary,  Alberta 

Phone:  244-2008 

Date  of  OrSiinization:  1955 

Robert  E.  Willis,  Prrxiilcnt 

A.  Bruce  McLean.  Vice-President 

Waiter  Howard,  Sccrelanj-Trrastirer 

Cus  JorR,  Director  of  Pholofiraphij 
EBVicES:  Motion  pictures  for  industr>',  ednca- 
on,  TV;  sales  meetings,  etc.,  TV  commercials: 
ve-action  and  animated.  Services  to  independent 
roducers.  Slide  and  balop  artwork,  etc.  F.\cili- 
lES:  .\uricon  Super  1200.  double  svstem;  .Arri- 
ex,  liole.x.  Cine-Special  cameras;  OKO  anil  MR 
ortabie  lighting,  50,000  Watts;  Magnasync  re- 
jrding  and  dubbing:  complete  editing,  cutting, 
fc.  .Art  (li'pt  :  ()\l)<Mr\  .mini.ition  stand. 
ECENT  PRODUCTIONS  AND  SPONSORS 
loTiov  PiCTURts:  The  Adventure  of  Tomorrow 
€algar>'  Power  Ltd.);  Something  Personal 
United  Fund  of  Calgar\  ) :  Seismic  Assifinment 
Robin  Nodwell  Mfg.  Ltd.);  Seifmic  'Copters 
ver  the  Yukon   (Soconv-  Mobil  Oil  of  Canada); 

Day  at  the  Calgtinj  Zoo    (Calgan.'  Zoological 
(xrietv' ) . 


BRITISH  COLUMBIA 

B.   C.   Films,   Ltd. 
1403  The  Burrard  BIdg.,  1030  West  Georgia 

St.,  Vancouver  5.  British  Columbia 
Phone:  MU  5-8521 

Date  of  Incorporation :  1953 

(See  listing  of  Bang's  Inc.,  Seattle,  Wash.) 

Chetwynd   Films   Limited 
1118  Melville  St..  Vancouver  5,  B.  C. 
Phone:  Nmtual  5  0027 
.\.  P.  Giirduer.  Manager 
(See  complete  listing  under  Toronto.  Ont.) 


ONTARIO 


* 


CRAWLEY   FILMS   LIMITED 

19  Fairmont  .Avenue,  Ottawa  3,  Ontario 

Phone:  728-3513 

Date  of  Organization:  1939 

Branch  Offices:  181  Eglington  Avenue  E.,  To- 
ronto, Ontario.  Phone:  485-0325.  William  C. 
Kennedy,  Mgr.  1  Place  Ville  Marie.  Suite 
1503,  Montreal  2,  Que.  Phone:  861-9449. 
Henry  Strub,  A/gr. 

Subsidiary.  Graphic  Films  Limited,  19  Fair- 
mont Ave..  Ottawa  3,  Ont..  Phone:  728-3513. 

.\ssociate  Dubbing  Company:  Synchro-Quebec, 
1318  St.  Catherine  Street  W.,  Montreal. 
;     Quebec.  Phone:  866-8136. 

I  Officebs  and  Department  Heads 

F.  K.  Crawley,  C.  A.,  President 

Graeme  Eraser,  Vice-President 
i Charles  E\erett.  Vice-President 

\V'illiani  C.  Kenned\-,  Manager,  Toronto  Office 
.  Henrv-  Strub,  Manager,  Montreal  Office 
! Thomas  Gl\Tin,  Unit  Manager 
:  William  O'Farrell,  Lahoraton/  Manager 
and  Quality  Control 

Glenn  Robb,  Asst.  Laboratory  Mgr. 
,  Peter  Cock,  Rene  Bonniere,  Tom  Farley, 

James  Turpie,  Lou  Lemkow.  Seaton  Findlay, 
Donald  Carter,  Senior  Producers 

\.  E.  A\Te,  Comptroller 
! Sally  MacDonald,  Producers  Service  Div. 
^.\lejt  Murray,  Executive  Assistant 
Mary  Whalen,  Purchasing  Agent 

Rod  Sparks,  Chief  Engineer 


CRAWLEY  FILMS  LIMITED: 
Dave  Cochrane,   Sound  Department   Head 
Larry  Crosle\-,  Director  of  Music 
Stan    Brede,   Camera   Department  Head 
John  Patacairk,   Lighting  Department  Head 
Vic  Atkinson,  Animation  Department  Head 
Judith  Crawley,  Script  Department  Head 
Sebvices:     .Motion     pictures    and    slidefilms    for 
Qmadian   and   United   States    industry,   Coveni- 
ment,   education    and   television;    plus   recording, 
editing,  animation  and  extensive  laboratory  serv- 
ices for  nroducers,  independent  cameramen,  ten 
provincial    go\emments    and   other   organizations 
from   coast  to   coast.   Facilitif.s:    42,000  sq.   ft. 
studio   buildings,   40-acre   studio   lot.   ^vo   sound 
stages    and    two    recording   studios.    17    cameras: 
-Mitchells.    Maurcrs.    Hell    &    Howells.    Arrifle.xes, 
Cine-Specials      and      N'ewman-Sinclair;      blimps! 
dollies.  375.000  watts  of  lighting  equipnient  with 
t\vo    generators    and    transformer    station;    RCA 
.3.5mm    and    Maurer    16mm    re-recording   theatres 
witli   S   and    4   mixing  consoles.    Stancil-Hoffman 
.35mni    and    16mm   nuignetic   recording,   8   mag- 
netic recorders  -  Rangertone,  Ampex.  Stella\ox, 
Magnecorder   ;uid   Tapak.    disc   rec-order;    anima- 
tion dcpaitment  with  Salt/man  stands;  engineer- 
ing   development    facilities;    3.5mm    and     16mni 
laborator\ :  casting  files;  nmsic  library;  fleet  of  16 
trucks  and  trailers.   Electronic  service  dept..  and 
stock  shot  library . 

RECENT      PRODUCTIONS      AND       SPONSORS 

MoTKiN-  PicTiKES:  The  Luck  of  Ginger  Coffey; 
Ajnanita  Pestilens  -  features;  Return  to  Oz 
-  TV  special  (.NBC);  The  Fifth  Ingredient: 
Le  Cinqueme  Ingredient  (.Molson's);  Queen's 
Century  II  (Queen's  University,  Kingston);  Alas- 
ka-Cruise Style;  L'Alaska,  Pays  de  Croiserie 
(Canadian  .\atl.  Railways);  Pipeline  Patrol: 
I-M  Patrouille  du  Pipeline  (Trans-Canada  Pipe 
Lines);  New  Brutinuick  Summer:  L'Ete  au  No- 
veau  -Brunxtcick  (New  Bnmswick  Travel  Bu- 
reau); Modem  Maintenance  Series;  Entretien 
Moderne  (Dustbane);  Armed  Forces  Display  — 
multi-  screen  show  (Dept.  of  National  Defence); 
You  and  the  Aerospace  Future:  Votre  Avenir  a 
L'Age  Interplanetaire  (Air  Canada);  Charge 
from  Down  Under:  Conquete  Au.vtralienne 
(Hou.se  of  Seagram);  Search  ivithout  End: 
L'lrxlassahle  Recherche  (Phannaceutic.il  Mfgrs. 
Ass'n.  of  Canada);  Northern  Dialogue  (Dept.  of 
Northern  .\ffairs  &  National  Resources);  etc.  TV 
CoxrsfEnciALS  for:  Compton  .\dv..  Inc.;  Cana- 
di.in  Dental  .Ass'n.;  Leo  Burnet  Co.  of  Canada. 
Ltd.;  Emergency  .Measures  Organization;  Cen- 
tral Canada  Exhibition  Comniis.sion;  Maver  Kert 
.\dv.  Co..  Ltd.;  MacLaren  Adv.  Co.,  Ltd.;  Ca- 
nadian Brodcasting  Corp.;  John  Doherty  &  Co., 
Ltd.;  James  Lovick  Co.,  Ltd. 


GRAPHIC   FILMS   LIMITED 
(A   Subsidiary  of   Crawley   Films   Limited) 
19  Fairmont  Avenue,  Ottawa  3,  Ontario 
Phone:  728-35 13 

Services:  Laboratory  and  producers  services  di- 
vision of  Crawley  Films  Limited.  Canada's  lar- 
gest color  laboratory.  Facilities;  16mm  and 
35mm  negative-positive  developing.  16mm  Bell  & 
Howell,  35mm  and  16mni  printers;  16mm  Union 
Step  printer;  Moy  36mm  and  16inm  edge  number- 
ing machines;  negative  cutting  department, 
sensitrometric  ctmtrol.  Ultrasonic  cleaning;  mu- 
sic librarv ;  editing;  titles  and  animation;  record- 
ing and  dubbing. 

ACADEMY  TV   FILM  PRODUCTIONS 
OF  CANADA 

4.33  Jar\is  Street,  Toronto  2,  Ontario 

Phone:  925-5997 

Date  of  Organizah'on:  1961 

Affiliate:    Micke\'   Schwanr    Productions.    Inc., 

419  E.   .54th   St..   New   York,   N.Y.    10022 

Phone:  421-7440. 
Mickey    Schwarz,    Owner,    Producer,    Director 


SECTION  TWO: 

Sources  for 
Production  in 

CANADA 

Specializing  Producers 
of  Audio-Visual  Media 
from  Coast-to-Coast . . . 


Skuvkij;:  Scripts;  artwork;  stor>lH>.irds;  Liyouts; 
animation  and  live  production;  editing;  etc.  Fa- 
cilities: 35mm  .screening  facilities;  stage;  cutting 
room,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  CoMMEBClAUS  for:  Carliiig  Black  Label  Beer 
(F.  II.  Hayhurst  Co.);  Carnation  Milk  i  Baker 
.\dv.);  Mentholatum  (Street  &  Finney);  Downv 
(Grey  .Adv.);  Labatts  Beer  ( Ronalds-Re>'nolds ,i . 

Alexander  Film  Co. 

Ill  Richman  West,  Toronto,  Ontario 
Phone:  416  363-2757 

(See  complete  listing  under  Colorado.) 


Audiographic   Presentations  Ltd. 
Suite  208,  1560  Bayxiew  Avenue,  Toronto 
Phone:  483-0826 

Gordcm  Bain,  Executive  in  cltarge 

( See  complete  Usting  under  Quebec. ) 


CHETWYND   FILMS   LIMITED 

21  Grenville  Street,  Toronto  5,  Ontario 

Phone:  924-4493 

Date  of  Incorporation:   Ontario  —   1950 
British  Columbia  -   I960 

Branch:   1118  Melville  St.,  \'ancouver  5.  B.  C 
Phone:  .MUtual  5-0027.  A.  P.  Gardner.  Mg, 

.\rthur  Chetwynd.   President  &  Gen.   Mgr. 

Marjory  ChetwyTid.  Vice-President  & 
Secretani-Tr(a.\iiri-r 

Robert  S.  Wilson,  Mgr.,  Sales,  Distr.  &  .\dv. 

Ross   McConnell,    Co-ordinator.    Planning   & 
Production 

Robert  Brooks,  C.S.C,  Dir.  of  Photography 

William  Street,  Supervisor,  Sound 
Sebvices:  1 6mm  and  35nim  motion  picture  pro- 
duction, color  and  b&\v,  for  education,  sport, 
travel,  indu-stry,  advertising,  public  relations. 
telcNTsion.  industrial  stills;  projection  sersice; 
research,  writing,  editing,  scripting,  sound  recortl- 
ing,  artwork  and  tithng,  animation,  printing  and 
processing.  Facilities:  Arriflex,  Kodak.  Bell  & 
Howell  16mm  and  35mm  motion  picture  cameras; 
16mm  &  35mm  editing  and  negative  cutting 
equipment.  Sound:  Stancil-Hoffman  16mm  sproc- 
ket; Ampex  and  Nagra  V*"  tape  recorders;  "-i" 
SN-nc  pulse  recording  and  playback  equipment;  3 
Magnasync  16mm  dubbers,  six-channel  ciustom 
mixing  panel;  voite  recording  studio;  sound  cut- 
ting facilities:  .small  sound  stage,  screening  rooms. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicTiKt-s;  The  Right  Pmiil  .if  View 
(Gov't,  of  Ontario.  Dept.  of  Transport^:  Stanley 
Cup  Finals.  1964  (MoLson  Breweries  Ltd.): 
jasper  Holiday  (Canadian  NalT  Railways"!;  Sew 
Concepts  in  tli-Rise  C on.it niction  ( .\nthes  Steel 
Products  Ltd.  and  Ontario  Concrete  Block  Indus- 
try); Cultivator,  Rod  Wcedcr.  Front  End  Load- 
er, Grain  Auger   (Robin -Nod well  Mfg.  Ltd.). 
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CANADA 


JACK  CHISHOLM  FILM  PRODUCTIONS  LTD. 
Ste.  104-4  New  Street,  Toronto  5,  Ontario 
Phone:  925-22S1 
Date  of  Organization:  1956 
lohji  J.  Chisholm.  B.S.A.  P.Ag..  President 
M.   di  Tursi,   H.A.,   M.A.,   Sccri'tary,  Treasurer 
Don  Hutchison,  Executive  Producer 
Harvey  Naylor,  Cavtrraman 
John  M.   \\'eir,   Production  Assistant 
Services:    Producers    of    industrial,    educational, 
sales    training    motion    pictures    and    slidefilms. 
Specializing  in  construction,  industrial,  engineer- 
ing films.  Facilities:   16mm  and  35mm  produc- 
tion   equipment.    Extensive    16mm    Ektachrome 
stock  shot  libran,-:   Canadian  scenic,  cities,  min- 
ing, industrial,  wildlife. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  Snakes  of  Ontario;  Did 
You  Know  That?  -  TV  series  (Ontario  Dept.  of 
Lands  &  Forests);  Undatmtcd  City  -  Hong  Kong 
(Anglican  Church  of  Canada);  Mine  Verttilation 
—  Duxt  Control  (Mines  .Accident  Prevention 
Ass'n.  of  Ontario):  Lome  Greene  Bonanza  Cam- 
paign -  Trailer:  \t  Isn't  True  —  TV  series  (Salva- 
tion ,\nny). 

Thomas  Craven  Films  (Canada)  Ltd. 
.32  Front  Street  W.,  Toronto,  Canada 
Phone:  363-4459  AC  416 

Thomas  Craven,  President 
D.  William  Robinson,  Vice  President 
James  Swackhaminer,  Vice  Pres.,  in  charge 
( See  complete  listing  under  New  York  City. ) 


Crawley  Films  Limited 
181  Eglinton  Avenue  E.,  Toronto,  Ontario 
Phone:  485-0325 
NVilliam  C.  Kennedy,  Manager 
(See  complete  listing  under  Ottawa,  Ontario) 

GROUP   PRODUCTIONS   OF   CANADA  LTD. 

10."  Yorkville,  Toronto,  Ontario 

Phone:  416-921-2216 

Date  of  Incorporation:  1961 

William  J.  Pearce,  President 

Tully  F.  Rector,  Vice-President 

I3onald  B.  Young,  Treasurer 

Terry  Cake,  Executive  Producer 

.Mike  Brown,  Executive  Producer 
Services:    Motion    picture    and    TV   commercial 
producers.   Facji.itik:   Complete  live-action  mo- 
tion  picture  and   animation   pnxluction   facilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 

TV  C0MMERCIAI.S  for:  Molson's  Ale;  Esso  Oil 
Co.;  Westroc  —  Western  Gypsum  (Cockfield, 
Brown  fit  Co.);  Scott  Tissues;  Purex  Co.  (J. 
Walter  Thompson  Co.);  Tex-Maid  Sheets;  Joy  — 
Proctor  &  Gamble  (Grey  Adv.);  B'A  Oil  &  Tires 
—  British  American  Oil  Co.  (James  Lovick  & 
Co.);  Ritz  Crackers  —  Nabisco  ( McCann-Erick- 
son.  Inc.);  Mark  Ten  Cigarettes  —  Benson  & 
Hedges  (McCann-Erickson,  Inc.);  Silvikrin 
Shampoo  (McLaren  Adv.). 


* 


The  Jam  Handy  Organization  of  Canada  Ltd. 
103  Queen  Street,  East,  Toronto  1,  Canada 
Phone:  FMpire  3-8856 
Wilbur  E.  Dalley,  in  charge 
(See  complete  listing  under  Detroit  area) 

Don  Horter  Productions  (Canada)  Ltd. 
22  Front  St.  West,  Toronto,  Ontario 

(See  listing  under  Portland,  Oregon) 


ROBERT  LAWRENCE  PRODUCTIONS 
(CANADA)   LTD. 
38  Yorkville  Avenue,  Toronto  5,  Ontario 
Phone:  925-5561 

Date  of  Organization:  1955 

Branch:    2100   Dnimmond   St.,   Montreal, 
Quebec 

John  T.  Ross,  President 

Donald  F.  Hall,  Vice-President,  Executive 

Producer 
Gerald  J.  Keeley,  Vice-President,  Sales 
Marilyn    Stonehouse,   Vice-President,   Client 

Service 
Douglas  Cowan,  Director 
Fritz  Spiess,  C.S.C.  Director  of  Photography 
Hebnut  Englehardt,  Director  of  Art 
Barry  Bittle,  Sw;jcrt;i*ing  Editor 
Mary  Adams,  John  Griffiths,  Sheila  Sone, 

Blanche  McDermaid,  Producers 
J.  Peter  Elliott,  Director  of  Operations, 

Videotape  Division 
John  Winter,  Videotape,  Sales 
Jolm  Grinsk>',  Comptroller 

Services:  Motion  picture  production  services,  on 
film  and  videotape  for  TV,  industry,  education 
and  theatres.  F.\(:ii.ities;  Three  sound  stages, 
separate  recording  studios  with  M'estre.x  system, 
2  mobile  VTR  vans,  35mm  and  16mm  BNC 
Mitchell,  NC  Mitchell  and  Arriflex  cameras,  8 
TV  cameras,  4  VTR  units.  GE  switching  facilities 
with  telechrome  special  effects  generator,  teleciiie 
chain  and  audio  facilities;  Marconi  TV  recorder 
and  tape-to-film  transfer. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Moment  of  Truth  (NBC 
&  CBS  Networks);  Star  Route  series,  Lcrotj  Van 
Dyke  Shows,  NHL  Hockey  (Telemeter  of  Can- 
ada Ltd.);  A.F.L.  Football  (no  sponsor  listed); 
etc.  TV  Commercials  for:  Chrvsler  Corp.  of 
Canada  Ltd.  (BBD&O);  B.A.  Oil  Ltd.  (James 
Lovick);  Canada  Packers  Ltd.;  Imperial  Oil  Ltd.; 
Alcan  (Cockfield,  Brown);  Lever  Bros.  Ltd. 
(Needham,  Harper  &  Steers);  Proctor  &  Gamble 
Ltd.  (Y  &  R;  Compton;  D.F.S.);  Colgate  Pal- 
molive  (Norman,  Craig  &  Kummel);  General 
Foods  Ltd.  (Y  &  R,  McConnell  Eastman,  Mc- 
Kim);  Vick  Chemical  Co.  (F.  H.  Hayhurst;  Leo 
Burnett);  Swifts  (McCann  Erickson);  Gov't  of 
Canada;  Javex  Co.;  General  Motors  (MacLaren 
Adv.);  Hygrade  Food  Products  (W.  B.  Doner); 
Bristol-Myers  (Ogilvy  &  Mather);  O'Keefe  Brew- 
ing (Foster  Adv.);  Calling  Breweries  (McKim; 
F.  H.  Hayhurst);  Labatts  Breweries  (James 
Lovick;  Ronalds-Reynolds);  Coutts-Hallmark 
Cards,  Clairol  (Foote,  Cone  &  Belding);  Saladu 
Foods;  Greb  Hush  Puppies  (Goodis,  Goldberg. 
Soren);  Canadian  Kodak  (Baker  Adv.);  and 
others. 


LESSER  STUDIO  LIMITED 
55  Charles  St.,  West,  Toronto  5,  Ontario 
Phone:  924-6611 
Date  of  Organization:  1947 
Mort  Lesser,  President 
Bruce  Walker,  Creative  Director 
Lock  Haight,  Production  Manager 
Claude  Lewis,  Sales  Representative 


LESSER  STUDIO  LIMITED: 


f 


Vi'orldwide  Resources  for  Production 

■i^  On  this  page  and  in  the  many  others 
in  this  issue,  film  sponsors  and  adver- 
tising agents  arc  provided  with  details 
about  spcciali/ing  film  production  com- 
panies throughout  the  world.  The  15th 
Production  Review  is  literally  a  "cross- 
roads" of  the  worldwide  community  of 
factual,  business  and  TV  filmmakers.  1" 


Services:  35  and  16mm  film  production  —  Hve, 
animated  and  D\TiafiIm;  tv  commercials;  indus- 
trial, sales  training  and  public  relations  films; 
slides  and  slidefilms;  script  and  storyboard  serv- 
ices. Facilities:  30'x4.5'  studio  and  6O'x80'. 
soimd  stage;  Mitchell  NC  w/zoom  lens;  Arriflex 
w/zoom  lens;  Nagra  sound;  editing  for  35min- 
35mm,  35mm-16mm;  16mm-16mm,  35mm  inter- 
lock screening;  Oxberry  electronic  animation  stand 
w/35mm-16mm  Oxberry  camera;  still  photog- 
raphy, animation,  art  department,  hot  press  tid- 
ing. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures  for:  Elmer  —  Our  Hero  (On- 
tario Dept.  of  Transp>ort).  SLroEFiLMS:  Story  of 
Oil;  The  Oil  Movers  (Imperial  Oil).  TV  Com- 
MEHCiALS  for:  Alka  Seltzer  (Miles  Laboratories; 
Vickers  &  Benson  Ltd.);  Cat  Food  (Dr.  Bal- 
lard's; Stanfield,  Johnson  &  Hill);  Chex  (Ral- 
ston Purina  Co.;  James  Lovick  &  Co.  Ltd.);  El 
Producto  (Simon's  Cigar  Co.;  Stanfield,  John- 
son &  Hill);  Export  Ale  (Molson  Breweries  Ltd.; 
Cockfield,  Brown  &  Co.  Ltd.);  Ford  (Ford  Mo- 
tor Co.  of  Canada  Ltd.;  J.  Walter  Thompson  Co. 
Ltd.);  Gold  Keg,  Pilsener  (Labatt  Breweries 
Ltd.;  Ronalds-Reynolds  &  Co.);  Shreddies  (Na- 
tional Biscuit  Co.;  F.  H.  Hayhurst  Co.);  Wilkin- 
son  Bladies    (Wilkinson;   H.  V.  Petersen  Adv.). 

MORELAND-LATCHFORD   PRODUCTIONS  LTD. 

7  Pleasant  Blvd.,  Toronto,  Ontario 
Phone:  925-5929 

Date  of  Organization:  1958 

Hugh  Moreland,  President 

Frank  Latchford,  Vice-President 
Services:  Producers  of  films,  sound  slidefilms. 
filmstrips,  slides,  television  and  radio  programs 
for  industry,  government,  education,  religion  and 
public  service.  Facilities:  Full  production  serv- 
ices and  facilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Upper  Canada  Village  (Prov- 
ince of  Ontario);  The  Man  in  Room  117  (Cana- 
dian Cancer  Society);  Depression  —  Deafness  - 
Epilepsy  (Canadian  Medical  Ass'n.);  Vim-Vig- 
our (The  President's  Council  of  Physical  Fit- 
ness); 5  and  10  BX  (The  Royal  Canadian  Aii 
Force). 

MOTION   PICTURE   CENTRE   LIMITED 

577  Jarvis  Street,  Toronto  .5,  Ontario 

Phone:  924-8329 

Date  of  Incorporation:   1953 

G.  S.  Kedey,  President 

David  A.  Smith,  Writer-Director 

Margaret  Harris,  Office  Manager 
Services:  Motion  pictures  and  slidefilms  for  TV 
industry,  sales  promotion,  staff  training,  religious 
travelogues  and  public  relations  use.  FACiLrriES 
Auricon,  .\rriflex  cameras,  Magnasync  recordinj 
equipment,   editing,   writing,   screening  facilities 

RECENT      PRODUCTIONS      AND       SPONSOR: 

Motion-  Pkm  rks;  Science  Off  The  Slulf:  Pol 
ishes.  Plastics,  Paints,  Pesticides  —  4  films  in  Eng 
lish:  Science  Off  The  Shelf  -  3  films  in  French 
(Imperial  Oil  Ltd.);  Roads  to  Prosperity  (Ont 
Dept.  of  Highways);  untitled  film  (St.  Law 
rence  Seaway;  N.it1.  Film  Board).  Slidefilms 
A  Question  of  Faith  (.\nglicaii  Church  of  Can 
ada). 

THATCHER  FILM  PRODUCTIONS 

895  O'Connor  Drive,  Toronto  16,  Ontario 

Phone;  7.59-271 1 

Dateof  Orgimization:  1940 

Leslie  P.  Thatcher,  Owner  &  Producer 
Skuvices:  16mm  industrial,  commercial,  educ; 
tional  and  medii'al  motion  pictures;  TV  prograir 
and  coiumercials  on  film.  FAClLrriES:  .Ml  equif 
nient,  facilities  .iiul  personnel  necessary  for  a 
ty|)es  of  16mm  motion  picture  productions. 
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BUSINESS  SCREEN   I  NTERNATIONAl 


THATCHER  FILM  PRODUaiONS: 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  MacCorquodale  Interview; 
Cdvert  Interview:  Telstar  Documentary;  Steel 
Documentary;  When  the  Hamster  Died;  Music 
and  Message;  Jesiis,  Saviour  Pilot  Me;  The  Way- 
ward Boat,  Crossroads;  The  Magic  Twig,  etc. 
(Salvation  Army). 

I  WESTMINSTER  FILMS  LTD. 

5  Balmuto  Street,  Toronto  5,  Ontario 

Phone:  921-313S 

Branch:  2085  Noel  Street,  Montreal,  Quebec. 
Phone:  747-6622.  Will  Allister,  Manager. 

Date  of  Organization:  1959 

Don  Haldane.  President 

Lee  Cordon,  Producer-Director 

.\lalcom  Cobley,  Producer-Director 

Bill  Mounsey,   Filnistrip  Division  Manager 

Peter  .Mford,  Supervising  Editor 

.Margaret  Beadle,  Production  Manager 
Services:  16mm  and  35mm  films  for  business, 
industr,-.  public  rclr.tion.s  and  training.  TV  spots 
and  sound  slidefilms:  TV  and  theatrical  proauc- 
lions.  F.\ciLmi£S:  .\ll  facilities  including  fully 
•quipped  editing  rooms,  theater,  camera  equip- 
iient.  Moviola,  etc. 
<ECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  DevQ  in  Alf,  Talking 
\bout  Trenching  (Construction  Safet>'  Ass'ns.  of 
Ontario);  The  Carling  Story  (Carling  Breweries 
[.td.);  The  Wonder  of  Communications  (Bell  Tel. 
'.o.);  Land  on  the  Move  (TowTiship  of  Toronto); 
'Challenge  —  Engineering  in  Telecommunications; 
I'own  for  Tomorrow  (Northern  Electric  Co.  Ltd.). 


Wilding/Canada  Ltd. 
875  Don  Mills  Road,  £>on  Mills,  Ontario 
Phone:  429-1270 

Norman  B.  Tern  .  Vice  President 
(See  complete  listing  under  Chicago  area) 


QUEBEC 

Metropolitan   Montreal 

AUDIOGRAPHIC    PRESENTATIONS    LIMITED 
2065  Sun  Life  Bidg.,  Montreal,  Quebec 
Phone:  S61-9274 

Date  of  Organization:  1964 

Branch:  Suite  208.  1560  Bawiew  Ave.,  To- 
ronto, Ontario.  Phone:  483-0826.  Cordon 
Bain,  Executive  in  Charge. 

Anthony  Brian,  President 

Gordon  Bain,  Vice-President 

Toni  Cole,  Executive  Producer 

Roger  Armand,  Art  Director 
KRViCES:  Counseling,  production  of  sound-slide- 
1ms  for  sales,  training,  public  relations,  educa- 
lon.  Producers  aid  for  industrial  audio-visual 
epartments  and  equipment  sales.  Facilities: 
\u  production  to  camera  for  still  production. 

ECENI  PRODUCTIONS  AND  SPONSORS 
,LIDEHLMS:  Mutual  Funds,  Investment  Purchase 
Ian  (Toronto-Dominion  bank);  Sales  Manage- 
tent  is  Your  Business  (Ford  Motor  Co.  of  Can- 
da);  The  New  Heart  of  Montreal  (Place  Bona- 
enture);  The  Steel  2x4   (Steel  Co.  of  Canada). 


Crawley   Films   Limited 
I  Place  \'ille  Marie,  Suite  1503 

Montreal  2,  Quebec 
Phone:  861-9449 
Henry  Strub,  Martagcr 
(See  complete  listing  under  Ottawa,  Ontario) 


Robert  Lawrence   Productions 
(Canada)   Ltd. 
2100  Drummond  Street,  Montreal,  Quebec 
John  T.  Ross,  President 
Claude  Barnwell,  Manager 
(See  complete  listing  under  Toronto,  Ont.) 


Synchro-Quebec    Limit^e 

1318  Catherine  Street  \Ncst, 
Montreal,  Quebec 

Phone:  866-8136 

Yvon  Charette,  President 

Andre  Seguin,  Vice-President 
Services:  Dubbing  of  sponsored  films  and  TV 
series  from  English  into  French  and  from  French 
into  English.  Exclusive  sales  agents  Crawley  Films 
Limited.  (See  Crawley  Films  complete  listing 
under  Ottawa,  Ontario.) 

Westminster  Films   Limited. 
2085  Noel  .Street,  Montreal,  Quebec,  Canada 
Phone:  747-0622 
Date  of  Organization:  1959 
Will  Allister.  Manager 
(See  complete  listing  under  Toronto,  Ontario.) 


LATIN-AMERICA 

AUDIOVICENTRO 

Rio  Panuco   116,  Mexico  5,  D.F.,  Mexico 

Phone:  4.3-88-91 

Cable:  .\udiovicentro 

Date  of  Organization:  1956 

Dr.  David  Crajeda,  President i Director 
Services:  Filmstrip  production.  Dubbing  into 
Spanish  for  TV  shows;  Spanish  versions  of  for- 
eign films.  Optical  and  magnetic  sound  record- 
ing; animation;  documentary,  scientific  and  edu- 
cational film  pr(Kluction.  Aiidio-Ve.\system  (slides 
and  records).  TV  commercials;  titling;  distribu- 
tion of  Spanish  language  films.  Facilities:  Sound 
studios:  .\rriflex,  Bolex,  Cine-Kodak  Special  cam- 
eras; .\mpex,  Magnasync,  RCA  sound;  Moviola 
equipment;  Vi-Mex  title  system. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  .\rt  Series  —  Six  color  films 
(Films  .\ss()ciates  of  Calif.):  Crua  Viajcra  — 
color  (Petroleos  Me.xicanos);  Chem  Study  —  ten 
films  in  color;  (Nat'l.  Science  Foundation): 
E.^trogens  in  Bleeding  —  color  (Ayerst  Labora- 
tories); Slidkkilms:  Library  Services  Series  (Eve 
Gate). 


BELGIUM 

SOFEDI  -  FILMS 
147,  Avenue  de  lUippodrome,  Brussels  5 
Phones:  47- 10-03;  47-28-77 
Date  of  Incorporation:  1948 
G.  \.  Magnel.  President,  chge.  Production 
J.  Botemians,  Exec.  Producer,  Animation  Head 
J.  P.  Lieffrig.  Distribution  Dept.  Head 
Servicfs:  Production  of  live  and  animated  16mm 
and  3.5-nmi   films.   Non-theatrical  distribution  of 
sponsored   films.   Member  of  INFORFILM.   Fa- 
ciLiTiEs:   .Xrriflex,  Bell  &  llowell  cameras;  loca- 
tion  lighting;   .30'  x    15'  ft.   studio,   four  editing 
rooms;    picture     and    sound.     Steenbeck    table: 
35mm  &  Ifimm  viewing  theatre;  Animation  stand 
witli  Debrie  camera;  electronic  inspection  equip- 

llU'Ilt. 

RECENT       PRODUCTIONS       AND       SPONSORS 

MoTio.v  PicTiiits:  The  Rohquicres  Incline  (Min- 
istry of  Public  Works);  Ford-Genk  (Noraljel); 
Cargos  (Campagnie  Maritime  Beige);  TV  Waves 
(Philips) ;  Birth  of  a  Brewery  (Brewery  of  Chlin). 


BUSINESS 

SCREEN 

INTERNATIONAL 

Worldwide  Production 
Facilities:  Latin-America, 
Europe,  the  Middle  East, 
Africa,  Australia,  India, 
Japan  and  Malaysia 


JJTH   PRODUCTION    REVIEW 
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PRODUCTION:  ENGLAND 

ANVIL  FILMS   LIMITED 

Beuconsfield   Studios,   Beaconsfield,  Bucks 
Phone:  BEAconsfield  2551 
Date  of  Incorporation:  July,  1952 
Ken  Cameron,  O.  B.  E..  B.  Sc, 
R.  I.  C.  H.  Warren,  R.  K.  T.  Scrivener,  Direc- 
tors 
Services:  Film  production;  sound  recording.  Fa- 
cilities: No  data  proNided. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  PicmiES:  A  Touch  of  Scotland  (British 
Travel);  Dead  End  Crrck  (Cliildren's  Film  Pro- 
duction ) ;  Production  Control  ( British  Productivity 
Council);  Minesweeping  (H.  M.  Admiralt>'); 
The  One  That  Nearhj  Cot  Atvay  (Ford  Motoi 
Co.1. 

ARMADA   PRODUCTIONS 

S6  AVardour  Street,  London  W.  1. 
Phone:  GERard  5738 

Date  of  Organization:  1947 

John  Doole>-,  Director 

H.  G.  Hurrell.  Chairman 

John  Huish,  Camera 
Services:  Producers  of  industrial,  entertainment, 
training  films.  F.^cilities:  Studio  sound  stage 
40'  X  20';  sound  recording  studio;  location  light- 
ing; 35mni  and  16mm  cameras,  sound  and  silent. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Sixty  Glorious  Suvuncrs 
(Southport  Publicity  Committee);  Survival  Swim- 
ming (Pl\Tnouth  Education  Office);  Four  De- 
crees West  (PK-mouth  Publicity  Committee); 
Falmouth  for  Orders  (Falmouth  "Town  Council); 
In  Russia  Now  (Educational  Foundation);  Dis- 
covery in  the  Antarctic  (National  Institute  of 
Oceanography);  Land  of  Sherry  (Messrs.  Geo. 
Sandeman  Ltd.). 

BIRMINGHAM  COMMERCIAL   FILMS,   LTD. 

28  Sutton  Street,  Birmingham  6 
Phone:  ASTon  X  4294 

Date  of  Organization:  1938 
Harold  Juggins,  Chairman 
Co(lfre\-  Davies,  Managing  Director 
SERVKt.s:    16nim  and  35mm  film  production  for 
industr\-,  commerce,  T\^.  Facilities:   Equipment 
hire:    editorial   service;    film   presentation.    Small 
stage:    rostrum    camera   work;    .sound    recording; 
dubbing;  lifting;  foreign  language  versions. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Picti-res:  Canning  Harperizer  (W.  Can- 
ning &  Co..  Ltd.);  Better  Late  than  Never  (Fav- 
orite  Distributors);   Go   Shopping  at  H'lk    (Rho 
Mills  Black  Pool);  Police  Recruitment  (Midlands 
Police  Forces). 

JOHN  BYRD  PRODUCTIONS 

61  Arthur  Road,  Wimbledon,  London  S.W.  19 
Phone:  WIMbledon  2183 

Date  of  Organization:  1946 

John  Byrd,  Producer-Director 

Bettine  Braham,  Film  Editor 

Marian  Ludin,  Production  Associate 

Henry  Hall,  Lighting  Cameraman 
Services:  Documentary',  travel,  T\'  and  enter- 
tainment films;  specializing  in  world-wide  assign- 
ments. Facilities:  Studio,  theatre,  cutting  rooms, 
recording;  Magnasync  &  TR  51  sound  system; 
Arriflex  camera  equipment;  Ifitnni  and  35mni 
facilities. 
RECENT       PRODUCTIONS       AND       SPONSORS 

.Motion  Pif:TunEs:  Design  for  a  Tall  liuHding 
(Redpath  Brown  Ltd.);  Drcamhiiid  Cake  (I'hisi- 
powrr  Electrical  Appliances);  Ili-Torr  Raising 
Machine  (Wilson  &  Longbottom  Ltd.);  The  VC- 
10  Airliner  (Briti.sh  Insulated  Callcnder's  Cables 
Ltd.);  Document  Conm/ors   /Sovex  Limited). 
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CAMPBELL   FILMS   LTD. 

35S  Strand,  London  W.C.  2 

Phone:  TEMple  Bar  7036-7 

Date  of  Organization:  1959 

Jolin   Hann-Campbell,   Managing  Director 

John  Hall-Guy,  Secretary 

Sam  Hindley,  Director 

Martin  D.  Romain,  Sales  Manager 

Roger  Guertin,  P.A.  to  M/Dir. 
Services:  16mm  and  35mm  producers,  live 
action  narrative  and  dialogue;  complete  produc- 
tion and  post  production  facilities  and  serv- 
ices. F.\ciLrTrES:  Production  offices,  film  library 
sound  and  picture.  Viewing  theatre  35mm  and 
16mni;  3  cutting  rooms,  35mm  Acmiolas,  16mni 
Acmiolas,  16mm  Acmades.  Full  ACTT  Union 
crews  used  during  productions.  Fully  staffed  edit- 
ing department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Operation  Exactitude  (Lucas 
Electrical  Ltd. ) ;  Caesarian  Section  of  Sheep  ( Ma>- 
and  Baker  Ltd. ) ;  Cresta  Comes  to  Samrebor 
(Lintas-Unilever) ;  various  documentaries  —  edit- 
ing only  (BBC-T\^).  Theater  Spots:  Elder 
Dempster  Lines  Ltd. 

CARRICKFORD  PRODUCTIONS   LTD. 

118  Fleet  Street,  London  E.G.  4 

Phone:  FLEet  4484 

Date  of  Organization:  1957 

Richard    Carrickford,    Director-Producer 

Sheila  Carrickford,  Producer-Writer 

Lilian  Carrickford,  Writer 
Services:  Producers  of  35mm  and  16mm  color 
and  b&w  documentar>-,  industrial,  educational, 
training,  recniiting,  public  relations,  sales  pro- 
motion and  'prestige'  documentary  films.  Facil- 
ities: 35mm  and  16mm  production  equipment; 
editing,  writing,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  two  untitled  films  on  Free 
China  (Government  InfoiTnation  Office);  Land 
of  the  Wild  Palm  (Sierra  Leone);  Wool  House; 
Models;  Neiv  House  (International  Wool  Secre- 
tariat); Visible  Flow   (Q.V.F.  Ltd.). 

CYGNET  FILMS  LIMITED 

295  Northolt  Road,  South  Harrow,  Middlesex 
Phone:  BYRon  7277-8 

Date  of  Incorporation:  1951 

R.  Evans,  Managing  Director 

J.  W.  Reeve,  Director 

D.  W.  Grainger,  Director 
Services:  Production  of  35,  16  &  8  mm  busi- 
ness films  and  filmstrips.  Editing  and  completion. 
FACiLmES:  Two  studios,  100  x  144  sq.  ft.  35mm 
and  16mm  Arriflex;  G.  K.  S.  and  Bolex  cameras: 
Siemens  magnetic  sound  system;  16mm  and  35- 
mm  cutting  room,  Moviola;  theatie. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Chronic  Broncliitis  -  The 
English  Disease  (Lederle  Laboratories  Division 
of  Gyanamid  of  Great  Britain  Ltd.);  Loads  of 
Power  (Calor  Gas  (Distributing)  Co.  Ltd.); 
Oral  Contraception  in  General  Practice  (G.  D. 
Searle  &  Co.  Ltd.);  The  Fifth  Wall  (S.  G.  Johnson 
&  Son  Ltd.);  A  Good  Cup  of  Coffee  (The  Coffee 
Council). 

DRAYTON   FILM  PRODUCTIONS  LTD. 
14,  Abingdon  Road,  Kensington,  London  W.  8 
Phone:  WEStem  4547/8 

Date  of  Organization:  1952 
K.  W.  Daley,  Director 
J.  R.  Ward,  Director 

Services:  16mm  film  producers  for  complete 
productions  or  finalising  customer's  owti  ma- 
terial. Facilities:  16mm  magnetic  film  inter- 
locked forward  and  reverse  with  picture  for  re- 
cording live  commentary  or  from  discs  or  tape 
at  18,  24  or  25  f.p.s.   i6mm  dubbing  facilities. 


DRAYTON  FILM  PRODUCTIONS: 

16min   -Arriflex   camera  equipment.   Editing  and 
master  cutting. 

RECENT  PRODUCTIONS  AND  SPONSORS, 
.Motion  Phti  hes:  All  Clear  Relmc  (M.  B.  Dredg- 
ing  Co.  Ltd.);  North  From  Preston  (Cement  & 
Concrete  Assn.);  Play  for  Safety  (Protective 
Footwear  Service  Ltd.);  Aerofall  Mills  in  Ce- 
ment Production  (Power  Gas  Corp.);  Sir  Brian 
Horrocks  (Neil  Tuson  Productions  Ltd.);  Hold 
to  Thy  Faith   (United  Transport  Co.). 


THE   FILM   PRODUCERS  GUILD   LTD. 

Guild  House,  Upper  St.  Martin's 

Lane,  London  W.  C.  2 
Phone:  TEMple  Bar  5420 

Date  of  Incorporation:  1944  ' 

Associate  London  Companies: 

Films  of  Today,  Ltd.;  Greenpark  Productions 
Ltd.;  Guild  Animation  Ltd.;  Guild  Television 
Ser\-ice  Ltd.;  Interfilm  Ltd.;  The  Larkins  Stu- 
dio; Merton  Park  Studio  Ltd.;  Publicity  Films; 
R.  H.  R.  Productions  Ltd.;  Sound-Services  Ltd.; 
Talkiestrips  Ltd.:  Technical  &  Scientific  Films 
Ltd.;  Verit>-  Films  Ltd. 

K.  Lockhart  Smitli,  Chairman 
A.  T.  Burlinson,  Managing  Director 
E.  W.  Becket,  H.  S.  Hind,  H.  G.  Jessop,  J.  J. 
Henderson,    D.    C.    R.    MacDonald,    E.    S.  ■ 
Morden,  R.  C.  T\Trell,  Directors  , 

Services:  Creative  advisers,  producers  and  dis- 
tributors of  35mm  and  16mm  documentary,  in- 
dustrial, educational,  scientific,  adverti.sing,  sales 
promotion  and  national  propaganda  films;  TV 
and  cinema  advertising  films:  sound  filmstrips; 
Cartoon,  puppets  &  technical  diagram  anima-i 
tion,  feature  films  for  theatrical  distribution;  com- 
plete live  shows  for  conventions  and  sales  meet- 
ings; displays;  exhibits;  printed  materials  and' 
audiovisual  installations,  including  CCTV.  Facil- 
ities: Two  sound  stages  and  insert  stage  at  Mer- 
ton Park,  London:  mobile  location  units.  Cutting 
rooms,  recording  and  pre\'iew  theatres;  Westrex 
recording.  Cartoon  and  animated  diagram  stu- 
dios. Casting  dept.  Film  libran,'  and  non-theatri- 
cal distribution  organization. 

RECENT      PRODUCTIONS      AND      SPONSOR? 

Motion  Pktires:  Knowledge  is  Light  (.\rabian.' 
American  Oil  Co.);  It  Started  With  Everest  (Mo- 
bil Oil);   A   Totcn  in   Germany    (NATO);   Ger- 
many —  A  Regional  Geography  (Bundesregierung 
Bonn);    North    Slope   Alaska;    Muloorina;    Shut- 
down   (British   Petroleum);   Power  from   Fusion: 
Safe   Trar}sporf  of  Radio-active  Materials    (U.K 
.\tomic   Energy   Authority);    Dragon    (Organiz;i- 
tion  for  Econ.  Coop.  &  Devel.);  Industrial  Dia- 
monds  (Indus.  Diamond  Info.  Bur.);  Fire;  Liv- 
ing until  Aircarft  (.\dmiralty) ;  Business  Conner 
tions  (Cent.  Office  of  Info,  for  Gen.  Post  Office) 
The  Telephone  Exchange;  Sound  of  Living  (Gen 
Post  Office);  The  Poet's  Eye  (Cent.  Off.  of  Inf 
for    Foreign    Office) ;    Making    the    Sparks    Fh 
(Dagenite  Batteries);  Computer  Project   (West 
minster  Bank);  The  Case  of  the  Key  Pipe  (Ke^ 
Eng.);  Hollow  Section  (Stewarts  &  Lloyds);  AI 
in  Good  Time   (A.  Guinness,  Son  &  Co.);  Th 
Man  from  HDA  (High  Duty  Alloys);  Skid  Senst 
(Dunlop);  Ship  Shape;  Forest  Products  Researcl 
(Dept.  of  Sci.  &  Ind.  Research);  Teamwork  In 
ternational    (Ta>l()r   Woodrow);    The   Other   1: 
Hours  (Factorvguards);  The  Age  of  Steam  (Bab 
cock  &  Wilcox);  Ahovemanship  (Bowaters  .Asso< 
Industries);   This  is  Your  Lung    (Allan  &  Han 
bun);   Wahala  Komot;   The  Traveller;  Ctinthic 
Money's  Nothing  (Barclays  Bank  DCO);  A  Girl 
Besi    Friend;    Silence    is   Golden;    The    Knight) 
The   Banking   Came    (Barclavs   B.ink);    Plutoni 
Attachments   (.Shell  Mex  &  B.P.);  Both   Fed  o 
the  Pad   (Midl.ind  B.ink);   Automotive  Product 
(Automotive   Products);    Care   of   the   H omelet 
(Civil  Defense).  Si.idkkii.ms:  Calling  for  Profit 
The  Closing  of  the  Sale  (Massey  Ferguson);  Hoi 


BUSINESS  SCREEN   INTERNATIONA 


THE  FILM  PRODUCERS  GUILD: 
o   Save   Your    Famihj    in    a    Fire    (Assoc.    Fire 
\lanns);    'Nothing    Succeeds    Like    Success    (A. 
juinness.  Son  &  Co.);  A  Warm  Welcome  (Elec- 
lolax).  Sales  Show:  for  Diibarrv'  Perfumer)'  Co. 


GATEWAY  FILAA  PRODUCTIONS   LTD. 

470  472  Green  Lanes,  London  N.   13 
'  Phones:    Palmers  Green    1003   &   7440 
Date  of  Organization:  1946 
W.  H.  Baddeley,  Managing  Director 
C.  W.  Bending,  Educational  Director 
G.  L.   Smart.   Sponsored  Production   Mgr. 
Josef  Lesczcinski,  Chief  Sound  Recordist 
Robert  Webb,  Education  Division  Dir. 
ERVICES:   Production  of  motion  pictures  for  in- 
.ustr>',  public  relations,  sales,  training,  education, 
eligion,    TV.    Distributors    of   educational    films 
Coronet,     Churchill     ;uid     Indiana     Universit>' 
ilms).  Facilities:  Sound  stage  40'  .\  20';  sound 
scording;  editing  rooms;  animation. 
ECENT      PRODUCTIONS      AND      SPONSORS 
loTiON  Pi<rn.-BES:    The  Catalogue   (Ford  Motor 
U).  Ltd.);  Road  to  Dabou   (Nlethodist  Mission- 
ry  Society);  The  Suez  Canal  (Gateway  Educa- 
onai    Films);    Ilomcmahing     with    Fibrehoard 
F.  1.  D.  O.  R.)  The  Quiet  Contribution  (Amal- 
amated  Dental  Co.  Ltd. ) . 

Grand   Prize  Films,   Ltd. 
80  Park  Street,  London  W.  1 
(See  cxjmplete  listing  under  New  York  City) 

I         GUILD  TELEVISION   SERVICE  LTD. 

I  (Associate  of  the  Film  Producers  Guild  Ltd.) 
7  Exchange  Court,  Strand,  London  W.  C.  2 
Phone:  CON'ent  Garden  2733 

Cable:  Filmicitv,  London 

I 

1  Date  of  Organization:  1955 

K.  Lockhart  Smith,  Chairman 

J.  J.  Henderson  &  D.C.R.  MacDonald, 
!      joint  Managing  Directors 
I  A.  T.  Burlinson,  Company  Director 
I  D.P.L.  Matthews,  Company  Director 

J.  Oldknow,  Company  Director 

R.  Trainer,  Company  Director 
ERVICES:  Production  of  motion  pictures  and  TV 
jmmercials  from  consultation  through  script 
id  stor\board  to  finished  film,  b&w  and  color. 
AGILITIES:  Sound  studios  for  hve-action  film 
reduction.    Location    filming   resources.    Equip- 

ent   for    special    animation,    trick,    model    and 
hoto-animation.    Commentary    and    effects,    re- 
brding  studio,   sound  library,   6  cutting  rooms, 
:c. 
ECENT      PRODUCTIONS      AND      SPONSORS 

y  Commercials  &  Theater  Spots:  for  Gil- 
,tte  Razors  &  Blades  (S.H.  Benson  Ltd.);  Dun- 
p  T>Tes  (Charles  F.  Higham  Ltd.);  Castro!  Oils 
Dorland  Adv.  Ltd.);  Ola  (Hobson  Bates  & 
artners  Ltd.);  Sunblest  Bread  -  Garfield  Wes- 
:n  (S.  H.  Benson  Ltd.). 

!  HALAS  &   BATCHELOR 

CARTOONS   FILMS   LTD. 
Lysbcth    House.    10.\    Soho    Square,    London, 

W.  1 
!  Phone:  GERard  7681-2 
;  Date  of  Organization:  1941 
Representative:    RT\'    International    Inc.,    405 
Ave.,  N.Y.;  N.Y.  10022.  Phone:  HA  1-0680. 
Stephen  Mann 
I  Associate:  Louis  de  Rochcmont  Associates  Inc., 
18  E.   48th   St.   N.Y.,   \.Y.    10017.   Phone: 
1     PL  5-9710 

.Representative:  European  Artists,  Kampchaus- 
I     see    12,    Hamburg    205.    West    Germany. 
I     Phone:  718675.  Eberhard  Kruger. 
'  John  Halas,  Director 
Joy  Batchelor,  Director 


HALAS  &  BATCHELOR  CARTOON  FIU^S: 

S.  Eckman,  Ir.,  C.  B.  E.   (U.  S.  A.),  Director 

Jack  King,  Chief  Editor 

Bernard  Ciittcr,  Sales  Manager 
Services:  Staff  of  50  for  animated  film  produc- 
tion for  advertising  and  entertainment  for  T\' 
.md  cinema.  Industrial,  public  relations  and  edu- 
cational films.  Fac  ii.iTiKS:  Studio  for  both  cellu- 
loid animation  and  3-dimensional  puppet,  model 
animation.  Five  animation  cameras,  including  an 
Oxberr>';  3  model  camera  setups.  Editorial  .and 
projection  equipment  for  3.5mm  and  16mm. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictl-res:  Ways  to  Security  (Gcmcin- 
shaftsdicnst  dcr  Bodcn  und  Kommunalkredit- 
institutc,  Germany);  The  Single-Use  Plastic  Si/r- 
'"fi<?  (Johnson's  Ethic.il  Plastics);  The  Axe  and 
the  Lamp  (British  Film  Institute);  Men  in  Sci- 
ence (Appeal  for  Amnesty  in  Spain);  Michtimmer 
Nightmare  (Halas  &  Batchelor);  Don't  Drink 
and  Drive;  Water  Safety  —  scries  of  five  (Cen- 
tral Office  of  Information  and  Ministn,'  of  Trans- 
port). TV  Commercl\ls  for:  Esso  (Greminger's 
Advertising  Agency,  Switzerland);  for  European 
Advertising  Agencies. 

KINOCRAT   FILMS   LIMITED 

85,  Cromwell  Road.  London   S.  W.  7 

Phone:  FRObisher  2242  3  4 

Diite  of  Organization:  1937 

Associate  Companies  (Contact  through  head 
office):  Photographic  Illustration  Ltd.;  Six- 
teen Services  Ltd.;  Telecameras;  Kinocrat 
Films  —  Audio-Visual  Division. 

Gerald  Cook.son,  Manager  Director 

Brian  Gibson,  Technical  Director 

Innes  Watson,  Sales  Manager 

Alec  Snowden,  Production  Manager 
Services:  Production  of  16min  and  3.5mm  tech- 
nical, industrial,  sales,  T\'  and  all  other  films  for 
specialized  purposes.  Audio-visual  division  covers 
filmstrip  and  sound  slide  production;  associate 
companies  co\er  still  photography,  closed-circuit 
TV  color  and  b&w  installations;  production  fa- 
cilities for  external  units.  FACiLrTiES:  Sound 
stages  and  silent  insert  studio;  16mm  and  3.5mm 
editing  facilities,  script  dept.,  .sound  recording, 
dubbing  and  post-syncing,  foreign  language  ver- 
sions; preview  theatre,  titling,  animation;  full 
technical  facilities  and  staff,  location  services. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Pembrokeshire  and  People  (Regent 
Oil  Co.  Ltd.);  Basildon  Bond  (John  Dickenson 
&  Co.);  Cfl.st  of  Thotisands  (Monsanto  Chem- 
cals);  Stniths  in  Action  (S.  Smith  &  Sons  (Eng- 
land)  Ltd.);  Brands  Hatch  Beat  (Castrol  Ltd.). 

LITTLETON   PARK  FILM  PRODUCTIONS  LTD. 

Shepperton    Studios,    Sheppcrton,    Middlesex 
Phone:  CHErtsey2611 

Date  of  Organization:  1961 

Ronald  Spencer,  Managing  Director 

Roy  Boulting,  Director 

David  Kingsley,  Director 

Theo.  Richmond,  Producer 

Erica  Masters,  Production  Mgr. 
Services:  Specialized  film  production  company 
of  British  Lion  Films;  producers  of  feature,  doc- 
umentaries, sponsored  and  advertising  films,  train- 
ing films,  TV  commerci.ils,  etc.  Facilities:  .-Ml 
the  facilities  of  Shepperton  Studios. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion-  Picti'res:  The  Young  Detectives  —  se- 
ries (Children's  Film  Foundation);  Project  D 
(Ford  .Motor  C;o.  Ltd.):  Golf  for  All  -  .series  of 
six  (Athlon  Sports  Ltd.).  T\'  Commercials  for: 
Plaver's  Gold  Leaf  Last  Chance'  (Mather  & 
Crdwther  Ltd.);  Shell  Petrol  (Mather  &  Crow- 
ther  Ltd. ) . 

For  the  BEST  in  Film  Production  Sources 
—  Refer  to  These  Review  Pages  During  19651 


PRODUCTION:  ENGLAND 


MOTTERSHAW  COMMERCIAL  FILMS 
I'nion  Road,  Sheffield   11,  Yorkshire 
Phones:  5-3331  Sheffield 

Dale  of  Organiziition:  1929 

J.  R.  Mottcrshaw,  Director 

I.  R.  Gillott,  Senior  Cameraman 

P.  B.  Jones.  Theater  Manager 

A.  Dalby,  Sales  Manager 
Servicf-S:    16mm    productions:    sales,    technical, 
educational,   etc.;    sound    rec-ording,   mixing,   etc. 
FACiLrriES:    Dubbing  theater,   cutting  room. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pkhkis:  Water  (Sheffield  Corporation 
Watenvorks);  Engineers  to  the  World  (Ruston 
&  Homsby  Ltd.);  Invest  in  a  Casling  (British 
Investment  Casters  Technical  .■V.ssn.);  Automa- 
tion of  Forging  (British  Iron  &  Steel  Research 
.Assn.);  Let's  Take  A  Brake  (Cia\1on  De  Wandre 
Ltd.). 

Signal  Films 
8  Berwick  Street,  London  W.  1 
Phone:  Regent  1888 

(See  listing  under  Elliot.  Unger  &  Elliot, 
New  York) 

STEWART   FILMS   LIMITED 

2  Orchard   Road,   Malvern,   Worcestershire 

Phone:  MALvem  4975 

John  R.  F.  Stewart,  Managing  Director 

Richard  J.  Need,  Director 

Michael  A.  Seligman,  Director 

R.  K.  Hard\,  Director 
Services:  35mm  and  16mm  motion  picture  pro- 
duction; scripting,  editing.  FACiLrriES:  Editing 
and  sound  recording;  insert  and  model  stage; 
.Arriflex,  Mitchell.  Newman-Sinclair  35mm  cam- 
eras; Arriflex,  Bolex,  Filmo  16mm  cameras. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Taurodync  (The  Dowty 
Group  Ltd.);  Technical  Officer  (Royal  .\ir 
Force);  Prestressed  Concrete  (Cement  &  Con- 
crete Assn.);  Instructional  Technique  Part  3 
(Ministn-  of  Defense  —  Navy);  Streaked  Light- 
ning (Central  Office  of  Information). 

SWIFT  FILM  PRODUCTIONS 

1  Wool  Road,  London  S.  W.  20,  England 

Phone:  WIMbledon  2040 

Date  of  Organization:  1952 

T.  Peter  Hadingham,  M.B.K.S.,  Director 
Services:  16nun  b&w  and  color  film  production, 
specialising  in  documentary  and  industrial  sub- 
jects; live  dialogue,  foreign  versions  and  all  stages 
of  part-production.  .Sound  recordings  for  films, 
filmstrips  and  axhibitions.  FACiLrTiES:  16mm 
cameras,  lighting  and  recording  equipment,  cut- 
ting room. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Film  Pak  (British  CeLI\Tid 
Ltd.);  16  color  educational  films  —  editing  and 
completion  of  existing  material  (Educational 
Foundation  for  Visual  Aids) . 

TALKING  PICTURES,  LTD. 

27   Albermarle   Street,  London  W.    1 
Phone:  CROsvenor  7466 

Date  of  Org;uiization:  1960 

Mvron  L.  Broun.  Director 

TallK)t    \.    ILiinault.    D.S.    Gre.ives,    Directors 

N.   G.   Brown.   Production   Supervisor 

R.  \'.  Baker,  Sound  Dept.  Head 

T.  A.  Hudson.  Sales  Manager 
Services:  Motion  picture  production  (live  and 
animated);  sound  slidefilms,  slides,  ixinference 
management,  exhibition  devices.  FACiLrriES:  Cre- 
ative department;  rostrum  camera;  16mm  and 
35mm  editing  facilities;  sound  cartridge  facili- 
ties for  Salesmate  projectors.  (Continued) 
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PRODUCTION  ENGLAND: 

TALKING  PICTURES  LIMITED: 

RECENT  PRODUCTrONS  AND  SPONSORS 
Motion  Pic  tires:  The  hitiriiiitional  Wooliitaik 
(Inteniational  Wool  Secretariat);  Introducing  the 
D  Si  rii'S;  The  Cortina  Aeroflow  System  (Ford 
Motor  Co.  of  Hritain).  Sliuefilms:  A  Tale  of 
Ttio  Sillies  (Shell-Mex  and  B.  P.  Ltd.);  Com- 
munication and  Response    (British   Petroleum). 


TURNER'S   FILM   PRODUCTIONS 
Pink  Lane,  Ncwcastlf-upon-Tyne 
Phone:  NEwcastle  2  5391 
Date  of  Organization:    1945 

E.  Binns,  Managing  Director 

F.  B.  Nicol,  Film  Prod.  Chief 

Seiivices:  Producers  of  16mm  industrial  and 
oorrunercial  films.  F.\cilities:  16mni  cameras; 
lighting;  recorder;  studio,  cutting  rooms;  two 
pre\ne\v  theatres;  16mm  neg  and  reversal  film 
proi-essing  titles,  animated  diagrams. 

RECENT      PRODUCTIONS      AND       SPONSORS 

.Motion  Pictires:  This  is  the  Northeast  (North 
East  Development  Council ) ;  Ilowden  at  Kin- 
cardine Power  Station  (James  Howden  &  Co.). 

T.  V.  CARTOONS   LIMITED 

.1(1-38  Dean  Street.  London  W.  1,  England 

Phone:  CERard  9385 

Date  of  Organization:  1957 

George  Dunning,  Managing  Director 

John  Coates,  Business  Director 

.■Man  Ball,  Associate  Director 

Bill  Sewell,  Associate  Director 
Sehvices:  Cartoon  film  producers  for  T.V.  com- 
mercials,  documentar>-   and   entertainment  films. 
Facilities:  No  data  provided. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pinr-nEs:  Visible  Manifestations  (Shell 
International);  Scotch  Whisketj  (Scotch  Whiskey 
.\ssn.).  T\'  CoMMEnci.\Ls  for:  Golden  Wonder 
Crisps  (Young  &  Rubicam);  Mothers  Pride  Bread 
(J.  Walter  Thompson  Co.,  Ltd.);  Frvs  Crimchie 
Chocolate    (London  Press  E.xchange.). 

WORLD   WIDE  ANIMATION   LTD. 

34  Cursitor  Street,  London  E.  C.  4 

Phone:  HOLbom  7666 

Date  of  Organization:  1955 

Hindle  Edgar,  Managing  Director 

lames  Carr,  Director 

V.  L.  Price,  Director 
SEB\acES:    Animated   cartoon   films,   film   credits 
and  titles.  Facilities:  see  World  Wide  Pictures. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictubes:  Hot  Gas  Engine  (Philips, 
Eindhoven);  Physics  &  Chemistry  of  Water; 
Biology  of  Water  (Unilever). 

WORLD  WIDE  PICTURES  LTD. 
34  Cursitor  Street,  London  E.  C.  4 
Pbonc:  HOLburn  7666 
Date  of  Organization:  1942 
James  Carr,  Chairman  of  Group 
V.  L.  Price.  Joint  Managing  Director 
Hindle  Edgar,  D.  II.  Kentish,  C.  T.  Parris, 
Directors 

.Sehvices;  35mm  and  16mm  sponsored  public  re- 
lations, documentary,  training  :md  sales  films  for 
industry  and  Government  dcpts.  TV  programs. 
1'acilities:  Theatre  and  cutting  rooms;  85'  x  45' 
studio  with  full  equipment  and  ancillary  facili- 
ties. Western  Electric  recording  theatre. 
RECENT       PRODUCTIONS      AND       SPONSORS 

.Motion  Pictures:  Today  in  Britain  (Central 
Office  of  Information);  L.  P.  G.  in  Light  Industry 
iSheW  International  Petroleum);  Asian  CrescerU 
(Unilver);  September  Spring  (British  Petroleum 
Co.);  Power  for  Brazil  (George  Wimpey  &  Co.). 
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FRENCH   PRODUCERS 

LES  ANALYSES 
CINEMATOGRAPHIQUES 

15  ,\ venue  de  Si'Uur,  Paris,  Fr.ince 

Phone:  705-84-20  -t- 

Date  of  Organization:  1947 

Georges  Roze,  General  Manager 

Jean  Vincent,  Edition  &  Equipment  Mgr. 

Robert  Arquer,  Production  Manager 

Gerald  Baigneres,  Sales  Manager 

Yvette  Roze,  Office  Manager 
Services  &  Facilities:  Department  Production 
and  Realization:  Documentaries,  industrial  and 
sales  promotion  films,  16mm  and  35mm  .ind  film- 
strips.  Department  Ultra-Ralenti:  Studios  with 
high  speed  Kodak  camera.  Department  Film: 
Editing,  titles,  effects,  svTichronization,  dubbing 
(cutting  rooms,  projection  rooms).  Department 
Equipment:  Autliorized  dealer  for  BeU  &  Howell. 
Department  Edition:  Diffusion  and  sale  of  sales- 
training  and  human  relations  films. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Les  difficultes  dune  Secre- 
taire Debutante;  La  Secretaire  de  Direction;  A 
la  recherche  de  la  Secretaire  Ideale  (Ministry  of 
National  Education);  Les  Mines  de  Phosphates 
de  Tunisie  (U.P.H..\.);  Est  Africain  (Air  France); 
Un  Problcme  de  Robinets  (Ets.  Porcher).  Slide- 
films:  Mobiles  d'Achats;  Six  cordes  a  son  arc 
(Arthur  Martin).  T\'  Commebclvls:  Alka-Seltzer 
(AgenceEDIP). 

LES  CINEASTES  ASSOCIES 

25  Chemin  de  Presles,  Saint-Maurice, 

Seine,  Paris 
Phone:  Entrepot  68-50 

Date  of  Organization:  1953 
Jaccjues  Forgeot,  President 
Graham  Vine  Clutterbuck.  Commercial  Director 
Daniel  Rondeleaux,  Production  Director 
Serge  Vincent-Vidal,  Company  Secretary 
Services:  Bilingual  staff  in  French,  English,  Ger- 
man,   Italian.    Cartoon    dept.,    stop   motion;    live 
action:  photo  animation;  marionettes;  music;  de- 
.sign.  FAcrLiTiES:  Si.\  stages,  laboraton,  projection 
cinema,  dressing  rooms,  restaurant,  sound  studios 
adjacent. 
RECENT      PRODUCTIONS      AND      SPONSORS 

TV  Commercials:  for  Kellogs  Ricicles  (J.  W. 
Thompson,  London);  General  Mills  Snacks 
(Doyle,  Dane  &  Bembach,  New  York);  Colgate- 
Palmolive  (McCann-Erickson,  Milan);  Alka  Selt- 
zer (London  Press  Exchange,  Milan);  Formica 
(Ted  Bates,  Paris). 

CINEMA  ET  PUBLICITE 

24  Avenue  Marceau,  Paris,  France 

Phone:  225-21-28 

Date  of  Organization:  1939 

Jacques  Meynot,  President 

Jacques  Zadok,  General  Manager 

Pierre  Picherit,  Public  Relations 
Services:  Advertising  films,  35mm  Ea.stmancolor 
and  black  and  white  for  commercial  TV  and 
cinema.  Facilities:  Exhibition  of  advertising 
films  in  cinemas;  exclusive  screening  rights  in 
1420  cinemas  in  France,  510  in  North  Africa,  98 
in  West  Africa,  65  in  Madagascar,  52  in  French 
Caribbean  Islands  and  Polynesia. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pkitihes:  scries  of  films  for  .Martini 
nnteniational) ;  Renault;  Compagnie  Francaise 
de  Distribution  Total;  Paic    (Colgate-Palmolive). 


Studio  EAG 


18  rue  Louis  Blanc,  Lcvallois/Seine,  Paris 

Phones:  PER  37-46;  39-46 

Kevin  Farrell,  Eexcutive  in  charge 

(See  listing  under  Filmex,  Inc.,  New  York) 


FRANCE  -  ECRANS 

9  Rue  .\mi>cre,  Paris,  France 

Phone:  WAGram  71-01  - 

Date  of  Organization :  1931 

Henri  Chaplais,  President,  General  Manager 

Jean  Rosset,  Asst.  General  Manager 

Jean  Goua,  Commercial  Manager 

Roger  Large,  Art  Director 

Lucien  Pillon,  Production  Manager 
Services:    Industrial   and   public  relations  films, 
TV    and    cinema    commercials;    all    techniques.  ' 
Facilities:    Distribution    through    750    cinemas. 
Stock  hbran,'  of  several  hundred  films. 

RECENT       PRODUCTIONS       AND      SPONSORS. 

Theater    Spots:    for    Jordan    Tobacco    &    Gig-  , 
arette   Cy.    S..\.;    Berkshire   Knitting;    Matsu.shita 
Electric.  TV  Commercials  for:  Kleber  Colombes;  ' 
Hahn. 

COMPAGNIE  LYONNAISE  de  CINEMA        ' 

71  rue  de  la  Republique,  Lyon  2°  (Rhone) 
Phone:  37-88-92 

Date  of  Organization :  19.38 
Laboratory    &    Screening    Room:    274    coun 
Emile  Zola  a  Villeurbanne  (Rhone) 
Phone:  84-87-98 
Henri  Giraud,  President  , 

Victor   Kandelaft,   Administrator,   Director- 
General 
Andre  Jalibert,  Sales  Director 
Services:   Production  of  short  and  feature  f ilms,  ( 
industrial  films  and  TV  commercials.  Faciuties:  . 
Production  equipment,  laboratories  and  viewing  | 
theatre,  double  screen  viewing  room. 

RECENT       PRODUCTIONS       AND      SPONSORS; 

Motion  Pictures:  Par  Le  Feu;  EquatoriaJet . 
Vallees;  L'Espace  D'Un  Matin;  La  Course  A '. 
La  Mer;  Le  Fleuve  Dompte. 

Vavin,   Inc. 
(Video  and  Visual  Information  Films) 

72  Boulevard  Raspail,  Paris  VI,  France 
Phone:  LITtre  99-61 

Mine.  Yvonne  Oberlin,  Manager 

(See  complete  listing  under  New  York  City) 


GERMANY 

FILMSTUDIO  KURT  PIT  MULLER 
506  Bensberg-Frankenforst  Eidechsenweg 
Phone:  Bensberg  6417.5 

Services:  Industrial  and  educational  films,  fea- 
tures, advertising,  films  for  cinema  and  TV.  Fa- 
cilities: Nomial  and  trick  cameras;  micro  and 
macro  fOm  apparatus  for  scientific  work;  twOv 
trick  tables,  rear-projection;  optical  printer,  cut-, 
ting  room,   sound  recording,  studio,   auditorium.' 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  The  Rats  (Bayer-Worll); 
Lord  and  Lady  ( Rosenkaimer  GmbH);  Tan- 
kinivi  I;  Tankinivi  II  ( Westdeutscher  Rundfunk 
.\BT/FS);  Tesa-Ballet  1964  (Beiersdorf  &  Co. 
A.-G.). _, 

GONG-FILM  BODO  MENCK 

Ilofweg  53,  Hamburg  22 

Phone:  22-3.5-17 

Date  of  Organization:  1956 

Branch:  Baml)erger  Strabe  2,  Berlin-Wilmer* 
dorf 
Services:  Production  of  sponsored  films;  synch 
ronizing  ;uk1  distribution  of  six)n.sored  films  fo; 
non-conunercial  use  in  Western  Germany,  Aus 
tria,  etc.  FACiLrrU'-s:  Studio,  camera  equipment 
playback,  etc.,  35mm;  Land  Rover. 

RECENT      PRODUCTIONS      AND      SPONSOR 

Motion  Pi(nuRi-:s;  A  Story  of  a  Blue  Silk  Rob> 
(  Industriovoreinigung  Chemiefa.scr) ;  Three  Boy 
Cm  Their  Way  ( Hundespostministerium);  M<fn 
/icrr  Knows  What's  To  Do  (2.  Deutsches  Fere 


BUSINESS  SCREEN  INTERNATIONA 


;  8-10^  1= 


3RODUCTION:  GERMANY 

GONG-FILM  BODO  MENCK: 

then);  How  to  Get  an  Idea  to  he  Successful  in 
:oiir  liuxincss  (Miiiistn  of  Feilfial  Property, 
;RP  Dept.);  Stories  Ahout  Money  (Ministry  of 
'ederiil  Pr()pi-rt>'). 

Halas  &  Batchelor  Cartoon  Films,  Ltd. 
'  European  Artists.  Kampcliaiisscf   12.  Haiiil)ur)i; 
205,  West  Germany 
Phone:   718675 

Eberhard  Krujier,  ReprcsctUaticc 
(See  complete  listing  under  London,  England) 

1nDOC-INDUSTRIE-&   FERNSEHFILM  GmbH 

4  Waldhomstrasse,  Munich 

Phone:  57  33  10 

Date  of  Organization:  1962 

Volkmar  R.   Kahleii.   Managing   Director  & 

Producer 
ERVICES:  Production  of  docunieiitar\-  films,  spe- 
alizing    in    industrials;    TV'    spots.    Facilities: 
ameras;  lighting  equipment;  cutting  rooms;  lo- 
ition  shooting. 
ECENT      PRODUCTIONS      AND      SPONSORS 

OTiON  PicmtKS:  In  color:  Rolir  und  Wasser 
Mannesmann-Werke  A.  C);  SoUngcn  (Schneid- 
larenindustrie  Solingen);  £ifi  Sevcs  Verfahren 
r  Eutstatdntng  von  Kouvertergasen  (KRUPP); 
'otoCTOSs  mit  Schwcren  Brummcm  (M.A.N.) ; 
■itellitensiation  Raisting  (German  Post  Ministry). 

LEONARIS-FILM  DR.   GEORG  MUNCK   KG 

Meisenweg  2,  Boblingen.  Germany 

Phone:  07031/21641 

Date  of  Organization:  1956 

Georg  Munck,  M  D.,  Writer,  Director  of  Med- 
iciit  Films 

Eckehard  Munck,  Writer,   TV  Commercials  & 
Features 

Bemd  Scheithauer,   Writer,   Dirccior  of 
Agricultural  &  Technical  Films 

Peter  Jacobi,  Head  of  Animation  Studio 
iHVicES:  Medical,  chemical,  pluirma<.eutical  and 
^cultural    motion    pictures;    TV    commercials; 
V   entertainments    on    higher    level;    animation 

the  field  of  education  and  science.  Facilities: 

fe-shots;  technical  animation;  graphic  artists; 
^uipment  for  synchronization  in  all  languages. 

nCENT      PRODUCTIONS      AND      SPONSORS 

OTION  Pictures:  Unter  Garantie  (E.  Merck 
3,  Darmstadt);  Chan.wnetten  und  Palctten  I; 
t'vinsonetten  und  Palettcn  II;  Mudigkeit  — 
■'ankheit  unserer  Zeit;  Vom  richtigen  Gehen; 
.dsche  Selbstbehnndlugg:  Arztliche  Tips  fur 
<-n  Autofahrer  -  for  TV  (ZDF);  Ratatam  (Gebr. 
<'!^.\.\S,  Harsewinkel);  TV  Com.mercials  for: 
♦ibion  (E.  Merck  AG,  Darmstadt). 

Marathon   International 
European   Operations   Center 

Kaiserstrasse   5,  6000   Fraiikfurt   am   Main   1, 
Germany 

Phones:  28  04  65;  28  55  84 

Cable:  Comges  Frankfurtmain  Telex:  0412180 
iFlorian  VVessig,  Director,  European  Operations 
j(See  complete  listing  under  New  York  City) 
I 
i     United  Film  &  Recording  Studios,  Inc. 

jNeuc  Main/.erst  22.  Frankfurt,  a/m,  Germany 
jF.  Reich,  European  Representative 

;  (See  complete  listing  under  Chicago  area) 

I " 

additional   References   in   First  Supplement 

•  More  data  on  overseas  production  service  will 
'  provided  as  additional  listings  are  received  to 
.-.pear  in  a  first  Production  Review  supplement. 


ITH   PRODUCTION    REVIEW 


HOLLAND 

CARILLON   FILMS   N.  V. 
Koninginnelaan  45,  Rijswijk-ZH,  Holland 
Phone:  K70-9S6765 
Cable:   Carillon  Films  The  Hague 

Date  of  Organi/.iition:  1919 

Branch:    Slangi'niiurg    38,    Amsterdam.    H.    de 
Ihuin,  In  Charge. 

Ted  lie  Wit;  Gerald  J.  Raucamp,  Managing 
Directors/  Executive  Producers 

Ilcnk  de  Haan,  Sales  Manager 

Ruud  van  der  Wal,  Script  Dcpt.  Head 

John  van  der  .Steen,  Xarration  Dept.  Head 

Ronny  Erends,  Senior  Producer 

Prosper  Dekeukeleire.  Camera   Dept.   Head 

Nico  van  Baarle,  Art  Director 

Peter  Konings,  Sound  Dept.  Head  &  Foreign 
Version  Dubbing  Service 

Olga  Servaas,  Editing  Dept.  Head 

Lien  Lindeman,  Animation  Dept.  Head. 

H.  H.  Bloemen,  .Administration  Dept.  Head 
Services:  From  script  to  screen  in  35  and  16mm 
color,  Ii\e-action,  animation  and  soundslidcs.  Pub- 
lic relations,  tourist  and  sales  promotional  films; 
TV  commercials  and  spots.  Distribution  arrange- 
ments for  sponsored  fiuns.  Foreign  versions  dub- 
bing services.  Foreign  narrations  in:  I'rcnch,  Ger- 
man, Spanish,  Portuguese,  Hia/.ilian,  Dutch,  Dan- 
ish, Swedish,  Norwegian,  Italian,  .Arabic.  I''At:iLl- 
ties:  Shooting  stage;  Newman  Sinclair,  .Arriflexes, 
Eclairs,  Bell  &  Howell,  16  and  35mm  cameras; 
bhmps,  dollies,  booms;  100,000  watt  Ughting- 
equipment;  sound  witli  Philips  4  channel  17'/imm, 
4  channel  35mm  and  4  channel  twin  or  triple 
track  35mm  stereophonic  sound;  Leevers-Rich 
and  Nagra  sound  recording  s\stem  with  synchro- 
pulse;  fully  automatic  3.5nim  Crass-Berlin  anima- 
tion camera  and  stand;  40-seat  screening  theatre 
for  35mm  and  16mm  and  double-head  magnetic 
soundtracks;  script  dept.  with  research  library; 
casting  files,  sound  effects  and  music  libraiy; 
cutting  room  faciUties  with  35mui  Steenbeck 
(Cinemascope)  for  magnetic  tracks  in  17%mm 
;uid  35mm;  35mm  Acmiola;  16mm,  IT^r^mm  and 
35mm  Moviola  with  soundtracks. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  A  Latin  American  Rhap.tody; 
Esta  Es  Philips  Cocombiana  (Philips  Electrical); 
Holland  Today;  Holland  Off  Guard  (Holland 
Promotional  Committee);  Indonesia  Today;  Wel- 
come To  Indonesia  (Government  of  Indonesia); 
/u.s/  a  Day  .  .  .  (KLM  Royal  Dutch  Airlines). 

N.  V.   CINECENTRUM 

Postbox  508,  Hilversum,  Holland 
Phone:  13851 

Date  of  Organization:  1920 
E.  J.  Verschueren,  Managing  Director 
J.  Dudok  van  Heel,  Managing  Director 
P.  Buis,  Head,  Film  Distribution  Dept. 
R.  Decossau-\,  Head,  Sound  Department 
J.  Hiltz,  Head,  Animation  Department 
J.  Eekhout,  Head,  Laboratory 
.Services:  35  &  16nun  motion  picture  production 
in  black  &  white  and  color.   Live  action;  model 
animation   and  cartoon.   Slides  ;ind   filmstrips  in 
black  &  white  and  color,  silent  and  sound.  Sound 
recording,    dubbing    and    mixing.    Editing,    sub- 
titling.   35   &    16mm    black   &   white    and   color 
printing    and    processing.    Facilities:    Shooting 
stage.  4  dubbing  theaters  with  recording  equip- 
Tuent.  60  cameras  (Debrie;  Am;  Bell  &  Howell; 
Newman     Sinclair;     .\nricon )     w.fh     acces.sories. 
hlimps.  (lollies,  etc.  Lighting  equipment.   Piloton 
sound   recording  svstem.   .Sound  effects  and  mu- 
sic library.  Screening  theaters. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Country  of  Holland  (Cen- 
traal  Stikstof  Verkoopk;mtoor) ;  Direct  Vision 
(N.  V.  Philips,  Eindhoven);  Conversion  —  The 
Introduction  of  S'atural  Gas  (Ned.  Gasunie): 
//  —  Tunnel  1964  (Gemeente  Amsterdam);  Hobby 
Series  for  TV  (Ministry  of  Foreign  Affairs  a.m.o.;. 


PRODUCTION:  EUROPE 
DENMARK 

ARNO   STUDIO   A/S 

Meldahlsgiidc     I.    (  openha^eii.    Denmark 

Phone:  Mincna  3080 

D.itc  of  Org.mization:  19.50 

.\rved  Tholle.  President 

Use  Schult/.  Secretary 

Kiiud  Johansen,  Treasurer 

Carl  Otto  Petersen,  Production  Manager 

-Axel  Pless,  Chief  Sotind  Engineer 

Jorgen  Tliomsen,  Chief  Sound  Engineer 

Ole  Orsted,  As.ti.stant  Sotind  Engineer 

Poul  Mathiesen,  .\'isistant  Sound  Engineer 

Per  Bressendorff.  Photographer 

Borge  Madsen.  Studio  Manager 
Services:  Production  of  motion  pictures  for  gov- 
ernment, industry,  education  and  TV.  Record- 
ing; editing;  dubbing  into  \arious  languages. 
I6mm  and  3.5mm  optical  track;  16.  17*^.  35min 
magnetic  tracks;  8mm  magnetic  striped  pnnts. 
Facilities:  Mixing  studio;  narration  studio,  eight 
cameras  (Arriflex,  Debrie,  Bell  &  Howell)  sound- 
proof ;ind  silent:  lighting  equipment,  80,0<)<l 
watts;  .3.5mm  and  16mm  optical  recorders;  six- 
chaiuiel  mixing  console;  gramophone  recording 
nuisic  and  sound  effects  librar\'.  Electronics  serv- 
ice dept.;  engineering  research  dept.;  three  pro- 
jection rooms;  two  trucks. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti-bes:  Build  ng  in  Industry  (Larsen 
&  Niel.sen);  College  Building  (Hojgaard  & 
Schult/);  Rex  Recorder  (Zeuthen  &  .\agaard): 
Ford  Tatinus,  Braun  Electronic  (Harlang  &  Toks- 

V'g). 

LATERNA  FILM 

10.  Set.  Jorgensalle,  Copenhagen 

Phone:  Hilda  4151 

Date  of  Organization;  1955 

Mogens  Skot-Hansen,  President  &  Producer 

Leif  Larsen,  Trea.stirer 

Erik  Overb>'e,  Production  Manager 

.\me  Lintner,  Head.  Technical  Departmeni 
Services:  Motion  picture  and  TV  films  (live  or 
animated).  As.sistance  to  foreign  producers:  rent- 
al of  equipment.  Facilities:  Creative  depart- 
ment: 16mm  and  35mm  production  equipment; 
sound  recording  in  studio  or  on  location. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictxres:  Mr.  Customer  (Danish  .Agri- 
cultural Marketing  Board);  A  Nru)  Reality  (In- 
ternational Council  for  Educational  Films);  Ag- 
riculture in  a  Changing  World  (British  Petrol- 
eum); Meet  the  Danes  (Dani.sh  National  Travel 
Assn.);  Embas.iy  in  Bangkok  (Royal  Danish 
Ministr\  of  Foreign  Affairs);  World  Scout  Jam- 
boree in  .\thens  (Danish  Savings  Bank):  Dane- 
lard  For  Me  (Danish  .Agricultural  Producers, 
London);  The  Seventh  Setuse  (Traffic  Infomia- 
tion  Board ) . 


NORDISK  FILM  (Group) 

Mosedalvcj,  Copenhagen,  Denmark 
Phone:  (01)  30-10-33;  Telex:  .5006 

Date  of  Organization:  1906 
Group 
A/S  .Nordisk  Films  Kompagni 
Erik  Balling,  President 
A  S  Nordisk  Films  Teknik 
Ovc  Se\el.  President 
AS  Nordisk  Film  Jr. 
0\e  Sevel.  President 
.\  S  Nordi.sk  Kortfilni 
Mrs.  Tove  Hebo.  President 
.A  S  Nordi.sk  Teunefilm 
lb  Stcina,  President 
A/S  Nordisk  Reklamefilm 
Eric  Dibbern.  President 
StRMCES:    Group  of  specialized   firms  produces 
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PRODUCTION:  EUROPE 

NORDISK  FILM  GROUP: 

features,  documentaries  for  Rovemnient,  indus- 
tr\.  TV:  animated  films;  commercials  and  adver- 
tisinp  films.  Facilities:  Complete  studio  facili- 
ties with  full  equipment:  sound  stages;  complete 
lalHiratim,  3omm  and  IGnini  Eastman  color  and 
l)&\v;  Ektachrome  16mm  developing  and  print- 
inj;:  sound  studio;  projection  rooms;  cutting 
rooms:  stages;  dubbing. 
RECENT      PRODUCTIONS      AND      SPONSORS 

NIoTioN  Pictures:  Sommcr  i  Tyrol;  Bonne  vac- 
ancr:  Danish  Birch  (Self-sponsored).  Produc- 
tion Services:  Dubbing  for:  The  Sword  in  the 
Stone  (Disney);  World  without  Sun  (Columbia). 

ORION   FILM   INC. 

Middelfartvej  121,  Odense  V,  Denmark 

Phone:  (09)  12-75-18 

Date  of  Organization:  1947 

Tage  Larsen,  President 

Ebbe  Larsen,  Director 

Lionel  Chisnall,  Sound  Engineer 

Kristian  Seeberg,  Script 
Services:  Production  of  16mm  and  35mm  docu- 
mentar\'.    industrial,    educational    and   TV    films. 
F.\ciLiTiES:  Camera,  light  and  .sound  unit.  IRnim 
and  35mm  cinema. 

RECENT      PRODUCTIONS       AND      SPONSORS 

Motion  Pictures:  The  Fjords;  Bottle  Gas  (B.P. 
—  Gas);  Borvig  1964  (Community  of  Rorvig); 
Stcnstrtip  1964  (Community  of  Stenstnip);  The 
Gasa  Project  (Gasa  Organization). 


FINLAND 

OY  CENTRA-FILAA  AB 
Merimiehenkatii  31,  Helsinki,  Finland 
Phone:  53146 

Date  of  Organiz;ition:  1960 
Services:     Motion    pictures    and    slidefilms    for 
government,   business   and   industry    (live   action 
and    cartoon).    Facilities:    Film    and   recording 
.studios  with  full  cfjiiipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Stmo  (Lintas);  Vauxhall  Viva; 
Opel  Kitdett  (General  Motors);  Upo  Washing 
Machine  (Upo  Oy).  Slidefilms:  Rosenlew- 
Pak  (Rosenlew). 


NORWAY 

CENTRAFILM  A/S 
Akebergveien  56,  Oslo,  Norway 
Phone:  67-63-93;  Telex:  1926 

Date  of  Organb-ation:  1953 

Knut-Jorgen  Erichsen,  Managing  Director 

Kjell  Austad,  Assistant  Manager 
Services:  Production  of  all  types  of  sponsored 
films  and  slidefilms.  Fac:[i.itiks:  Studio  with  200 
K\\':  35mm  and  16mni  cameras;  recording  and 
cutting  equipment;  theatre.  Close  cooperation 
with  companies  in  Denmark,  Finland,  Sweden 
and  Germany. 

RECENT      PRODUCTIONS       AND      SPONSORS 

Motion  Picturf-S:  Shiplmilders  of  Bergen  (Ber- 
gen); Old  Oslo  (Municipal  &  State);  Payment 
Over  Bank  (Hankers);  Tren-trcff  (several  spon- 
sors); Shipyard  Ltd.;  Authorities;  Organization 
(No  .sponsor  listed).  Slidefilms:  Modern  Tex- 
tiles Series  (Lillel>org) ;  approx.  10  slidefilms  for 
instniction  and  sales  promotion  (No  sponsors 
listed).  TV  CoMMERriAi.s  for:  Shell;  Esso;  ICI, 
Unilever  Affiliate;  Philips;  various  Norwegian 
advertisers. 

Copyright   1965;   International  Rights  Reserved. 


SVEKON   FILM 
Seiersbjcrget  7,  Bergen,  Norway 
Phone:  14688-14680 

Date  of  Organization;  19.50 

Haakon  Sandberg;  Sverre  Sandberg,  Ownersj 
Managing  Directors 
Services:  Production  of  16mm  and  35mm  docu- 
mentary, public  relations,  advertising  and  educa- 
tional films  for  distribution  in  U.S.A.  Facilities: 
Ifimm  and  35mm  cameras;  16mm  single  and 
double  system  recording;  sound  studio  with  mag- 
netic recording. 
RECENT      PRODUCTIONS       AND       SPONSORS 

Motion  Pictires:  The  World's  Finest  Machine 
(\or\vegian  Women's  Health  Organization);  Golf 
(Lepsoes  Fabrikker);  The  I\orwegian  Seamen's 
Church  1864-1964  (Norwegian  Seamen's 
Church);  The  Pigeon  that  Came  Home;  Arctic 
Fishermen  in  World  Trade  (Self-sponsored  for 
distribution  in  U.S.A.). 


SWEDEN 

AB  CENTRALFILM 

Kaknaes,  Stockholm  NO,  Sweden 
Phone:  63-14-30 

Date  of  Organization:  1947 

Per  Olof  Nuhma,  President 
Services:    Production  of  all  types  of  sponsored 
films  and  .slidefilms.  Facilities:  Studios,  cameras, 
cameramen,    recording,    cutting   equipment,    lab- 
oratories, etc. 

RECENT       PRODUCTIONS       AND      SPONSORS 

Motion  Pictures:  The  Logical  SAAB  (SAAB); 
Margarin  (Lintas);  Toy  (Marabou);  Kenny; 
Teacher  and  Pupils  (State);  To  Live  Healthier 
(Wasa). 

SVENSKA  AB  NORDISK  TONEFILM 

Apelbergsgatan    58,    Stockholm,    Sweden 
Phone:  23-71-60 

Date  of  Organization:  1929 

Ame  Elmgren,  Managing  Director 

Fred  Terselius,  Sales  Manager 

Ronald  Sundberg,  Production  Manager 
Services:  Production  services  in  35  and  16mm 
for  documentary',  education,  PR,  advertising  and 
training  films,  spots  and  slides.  Distribution  of 
sponsored  films  for  non-theatrical  screening.  Fa- 
cilities: Special  A.  V.  department.  Stage  and 
sound  studios.  Editing. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Wild  West  Is  Not  What  It 
Used  To  Be  (State  Commission  for  Youth  Sav- 
ing's Propaganda);  Teacher  Training  (Board  of 
Education);  The  Observers  (Dagens  Nyheter 
Newspaper,  Inc.);  Today's  Treatment  Tomor- 
row (Stockhobn  County  Council);  Power  Trans- 
mission (Gullspang-Munkfors  Power  Co.).  Slide- 
films:  The  Geneva  Conventiim  (Red  Cross); 
Chester  Carlssnn  Story  (Rank  Zerox);  Every- 
body's Connections  (Tele  Communications  Ad- 
ministrations); Contact  tcith  Scandinavia  (Scan- 
din. i\ian  Airlines  .System). 


SWITZERLAND 

Vavin,   Inc. 

(Vidio  and   Visual    Information   Films) 
31    Grande   Rue,  Geneva,   Switzerland 
Phone  20-21-27 

N.  Z.  Moreno,  Vice  President  &  Manager 
(See  listing  under  New  York  City) 

•  These  worldwide  listings  of  experienced  film 
production  companies  will  assist  both  protlucers 
and  sponsors  in  contacting  firms  for  location  needs. 


TURKISH  PRODUCER  I 

BAYSAL  FILM  I 

Taksim  Sarayi,  Istanbul,  Turkey 
Phones:  44  77  78;  44  77  79 
Date  of  Organization:  1949 
Kemal    Ba\sal.    President,   Executive   Product 
Sami  Guner,  Director  of  Production 
Turgut  Oren,  Ali  Ugur,   Sumer  Vatan, 
Cameramen 
Services:    Specialists,  color  motion   picture  pp 
diiction.    3.5mm    correspondent    for    CBS,    .\B( 
New  York;   VISnews,   London.  Public  relation 
theatrical,    telex'i.sion    shorts   in   color  or   black 
white.  Facilities:  Complete  color  IalK)rator>-  f 
cilities;  two  35  mm  Aixiflex,  two  16mm  Paillai 
Bolex   cameras,    16mm   and   3.5mm   zoom  lense 
CinemaScope  lens;  35mm  widescreen;  ColorTrr 
lighting  equipment. 

RECENT       PRODUCTIONS      AND      SPONSOI 

Motion  Pk  ti  iu  s:  Eregli've  Yalirim  (Erdem 
Eregli  Steel  Co.);  Tiirsil  (Turvag  Washing  Po\ 
der  Mfg.  Co.);  6  Mih/on  (Turkish  Ziraat  Bank 
Topkapi  Ilazineleri  (Turkish  Is  Bank);  Ere/ 
Steel  Construction    (Koppers   Co.,   U.S.A.). 


AFRICA 

FACTUAL   FILMS   LIMITED 
P.  O.  Box  8290,  6,  Malik  Street, 

Nairobi,  Kenya 
Phone:  Nairobi  27704 

Date  of  Organization:  19.58 
John  C.  Gee,  Managing  Director 
Luke  Broadlex',  Technical  Director 
Services:    35mm   and    16mm   production  of  ; 
vertising,  public  relations,  industrial  and  edm 
tional  films.  Personnel,  equipment,  transport,  p? 
view  theatre  and   studio  rental.   Courier-came| 
man    ser\ice   for   photf)graphic   assignments.   F.- 
CILITIES:  .3.5min  aiul  16mm  cameras;  Magnasy 
recording  and  dubbing  e(juipment;  Kellar  Cine- 
sound    s\Tic   editing;    ]6inm    preview   theatre. 
RECENT      PRODUCTIONS       AND      SPONSOi 
Motion  Pictures:   Starting  a  Group  Farm  (Gt; 
eminent  of   Uganda);    Manufacture  of   Match 
(East  African  Match  Co.);  National  Radio  (Fi 
Electric);  Ipana   (Bristol  Mvers  Co.  Ltd.);  A|> 
Gas  (Agip  Ltd.). 


AUSTRALIA 

AUDIO  VISUAL  PROMOTIONS   PTY.   LTD 

572   Princes   Higliway,   Rockdale,   New   Soti 
Wales 

Phones:  .59  7108;  59  7303 

Date  of  Organization:  1961 

James  Finnegan,   President,  Exec.   Produce 

Shirley    Finnegan,    President,    Exec.    Prodw 

Ronald  Sheward.  Writer-Director 

Tony  Eden,  Art  Director 

Oliver  Lind,  Business  Manager 

Marguerita  Sheward,  Artist 

Gary  Pearton,  Photographer 
Services:  Sound  slidefilms,  motion  pictures  'f 
public  relations,  s;iles  promotion,  dealer  and  si's 
training,  education,  sales  meetings  and  techn  d 
training  and  selling.  Fairchild  400  Rear  V.v 
l^rojector  distributor.  Facilities:  Linhof  o 
Nikon;  A.  V.  P.  animation  stand;  lighting  for  :i- 
dio  and  location  photography;  studios,  d* 
rooms. 

RECENT       PRODUCTIONS      AND      SPONSCS 

Slidefilms:  Breakfast  Session  (Kitchen  n 
Fitments  Ptv.  Ltd.);  Domatol;  Weed  Coii/ro  " 
Wheat  (Geigv'  (A/Asia)  Pty.  Ltd.);  Cotton<n 
to  Comfort  (Vono  Australia  Pty.  Ltd.);  A  Tie 
Travel    Tale    (V.S.    \\right   &   Sons    Pt^ .    Lt): 
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STUDIOS:  AUSTRALIA 

I  AUDIO-VISUAL  PROMOTIONS: 

Inside  Information  (Simmons  Bedding  Co.  Pty. 
^td.  ^ ;  \'coIon  Tailcrrd  to  Nerd  ( Captain  Canvas 
*ty.  Ltd.);  Scotch  Famihj  Fortuties;  Elements 
-if  a  Filament  Sale;  The  Very  Idea  (Minnesota 
vlining  &  Mfg-);  Shaped  &  Slmrp  (Solo  Distribu- 
ors  Pt>'.  Ltd.);  Qantas  Air  Cargo  (Qantas  Em- 
pire Airways  Ltd.). 


AUSTRALIAN   INSTRUCTIONAL 
FILMS  PTY.   LTD. 
39  Pitt  Street,   Sydney,   New   South  Wales 
Phone:  27-6557.  Cable:  Austfilm 
Date  of  Organization:  1951 
Lex  Halliday;   Jean   Halliday,   Directors 
>ERVICES:  16  and  .'J.omm  industri,il  and  doctinien- 
ary    productions    in    association    \s-itli    Halliday 
'roductions.    Liai.son    with    international    feature 
ilm    producers.    F.\cii.iTn:s:    S.'inim    and    16nim 
•quipment  and  f.icilitics. 
ECENT      PRODUCTIONS      AND      SPONSORS 

.lonoN  PiCTiTFES:  The  Crowded  Years  —  script 
(  production  super\-ision  &  research  for  TV 
eries  (Ampol  Petroleum:  A.M. P.  Society;  .\nsett 
.>ansport;  Bank  of  N.S.W.:  Clyde  Industries; 
Comalco  Industries:  Broken  Hill;  British  Tobac- 
k);  Elder  Smiths;  Felt  &  Textiles;  G.M.H.;  Mt. 
sa  Mines). 

PERIER   FILMS   PTY.   LTD. 
I  PERIER   PRODUCTIONS  PTY.   LTD. 

'  24  Jamison  St.,  Sydney,  New  South  NNales 

Phones:  27-6327;  27-4049 
I  Date  of  Organization:  1947 
I  Reg.   Perier,   Managing   Dir./Prod.    Dir. 

Mildred  Flynn.   Director  Exec.  ProducT 

Ron  Collins,  Film  Editor 

Lana  Nicholson,  Colour  Transparencies 
KRViCES:  Producers  of  16mm  documentary,  edu- 
ution,  business  and  T\'  films;  35mm  filmstrips; 
.5mm  color  transparency  librar\;  commercial 
^id  industrial  photograph)'.  F.\cilitif.s:  Sound 
hidio  and  editing  facilities.  16mm  photographic 
nd  magnetic  sound  recording  equipment;  35mm 
nd  5  X  4  still  cameras. 

ECENT      PRODUCTIONS       AND      SPONSORS 

loTiON  Pictures:  Don't  Be  Strained;  Fork  Lift 
ruck  Safety  (Dept.  of  Labour  &  Industry);  Test- 
ig  Ground  Australia;  Made  for  Australia  (Brit- 
;h  Motor  Corp.  Aust.  Ltd.);  Sheep  Shearing 
'Sunbeam  Corp.  Ltd.);  By  the  Yard  or  By  the 
,cre  (Arthur  Yates  &  Co.  Pty.  Ltd.).  T\'  Com- 
mercial: for  Sunbeam  Corp.  Ltd.  (Pitt  &  ,\ssoc.) ; 
i>angar  Gedye  &  .Malloch    (Pitt  &  Assoc). 

I 

SENIOR  FILM  PRODUCTIONS  PTY.  LTD. 

44  Pakington  St.,  St.  Kilda,  Melbourne,   Nict. 
Phone:  94-0774;  Telex:  SENFIL 

I 

I  Date  of  Organization:  1960 

David  Bilcock,  Co.  Chairman/Prodncer-Dir. 
■  Nigel  Tulloh,  Mananinn  Director 

Nick  Vastchenko,  Co.  Director /chge.  Slide 
Productions 

Keith  Hounslow.  Co.  Dircctor/ProduccrDir. 

Len  Heitman,  Co.  Director/ Lighting  Dir  . 
Chief  Cameraman 
I  Robin  Copping,  Live  &  Spec.  Effects  C'mnn 
I  David  Bilcock,  Jr.,  Film  Editor 
JER\1CES:    33mm    motion    pictures,    audio-visual 
mm    films    for    Fairchild    Projectors;    shdcfilms 
,)r  advertising,   public   relations,   sales    training, 
ducation  and  T\';   diKumentaries  for  industry. 
Ipecialized  color  and  b&w  still  photography.  TV 
jides.  Facilitiks:  50'  x  62'  main  stage,  50'  x  50' 
|>imd  stage  avail.ible  for  lip  s\-nc  filming;  cvclo- 
lUna;   3.3mm    N.    C.    Mitchell'  with   bUmp,    two 
3inm  Arriflex  cameras  with  zoom   and   macro 


SENIOR  FILM  PRODUCTIONS: 

lenses;  single  frame  stop  motion  motors  for  Arri- 
flex and  .Mitchell  cimieras;  Raby  dolly,  Mole- 
Richardson  sound  IxHim:  full  lighting  and  sound 
recording:  33mm  Moviola;  16mm  and  3.5mm  pro- 
jectors with  double  htvids. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictiius:  All  Under  One  Roof  (K.  M. 
Campbell  Pty.  for  English  Scottish  and  Australian 
Bank  Ltd.);  lloldcn  Short  Motor  (Ceorge  Patter- 
son Pty  for  General  Motors-Holden's  Pty.  Ltd.  - 
"Xiisco  Ser\itc  Division");  Wear  and  Wear 
(Richard.son  f;ox  Pty.  for  Hilton  Hosier\-  Ltd.); 
Home  Movie  Outfit  (Rerr\  Cnirie  Advtg.  for 
Kodak  (A"a.sia)  Pty.  Ltd);  Liquid  Bon  Ami. 


PRODUCTION:  JAPAN 

EDUCATIONAL  FILM   EXCHANGE,   INC. 
3  Ginza  Nishi  6-chome,  Chuo-Ku,  Tokyo 
Phone:  571-9355 

Date  of  Organization:  1949 

E.  Kanaza.shi,  President 

S.  Kubota,  Sales  and  Office  Manager 

J.  Hirao,  Studio  Manager 

K.  Hirota,  Kansai  Branch  Manager 

S.  Kubota,  Chuhu  Branch  Manager 

K.  Shirasu,  Kyushu  Branch  Manager 
Services:  Production  and  distribution  (al.so  rent- 
ing film  libraries)  of  educational  and  cultural 
films;  children's  films  (drama  and  animation); 
TV  fihns  and  commercials.  Facilities;  21,648 
sq.  ft.  studio;  four  stages,  4,592  sq.  ft.;  other 
buildings.  3,963  .sq.  ft.;  600,000  watts  power 
-supply;  600.000  watts  lighting. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pk  tures:  Fhnvers  Bloom  Again  (Life 
Insurance  .\.s,sn.  —  co-prod,  with  Directors'  Assn.): 
Pressure  of  Water  (Iwanami  Pro.);  A  Rabbit  and 
a  Tortoise  (Chuo  Puppet  Film);  The  Etiquette 
in  Bright  Society  (Motion  Times);  Up-to-Date 
Shipbuilding  Industry  (.Mitsui  Pro.). 

IWANAMI   PRODUCTIONS   INC. 

222,    Kanda    Misald-Cho,    Chiyoda-Ku 
Tokyo,  Japan 

Phone:  Tokyo  (262)  3551 

Date  of  Organization:  19.50 

Isamu  Kobayashi,  Managing  Director 

Teizo  Oguchi,  E.xccutive  Producer 

Keiji  Yoshino,  Exeaitive  Producer 

Nobuhiro  Kawakami,  Treasurer 

Yuzo  Kitahara,  Secretary 

Takeji  Takamura,  Producer  Director 
Services:  Production  and  sales  of  documentary, 
educational,  public  relations,  feature,  TV  films, 
slides  and  photographs.  Facilities:  16  and  35mm 
cine  cameras;  animation  stands;  35  and  16mm 
projectors;  editing  equipment;  stages. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Clianging  Coastlines  (Shimizu 
Construction  Co.  Ltd.);  Agriculture  Today  in 
Japan  (The  Foreign  Office);  Seaside  Fire  (Nip- 
pon Kokan  Kabu.shikikaisha);  Toshiba  Rolls 
Ahead  (Tokyo  Shibaura  Electric  Co.  Ltd.);  Jurw- 
tion  (Japan  National  Railways). 


SHU  TAGUCHI   PRODUCTIONS,  INC. 
2,   .5-chome,   Shiba-Tamuracho,    Minato-ku 

Tokyo,  Japan 
Phone:   Tokyo  (431)  0461;  (431)  4741;  (433) 

6851 
Date  of  Organization:  1948 
Takeshi  Kawai,  President-Producer 
Yasushi  Taguchi,  Direct  or -Producer 
Services:   16mm  .and  35mm  films,  a)Ior  or  b/w 
for  business  and  industry;  sales  promotion,  public 
relations,  educational,  medical,  scientific  and  tra- 


PRODUCTION:  FAR  EAST 


SHU  TAGUCHI  PRODUCTIONS: 

velog  films    FACii.iTifji:    .3.3n>m  N.  C.   Mitchell, 
.\rriflex,    E>emo    cameras;     I6irun    Cine    Kodak 
Special,  Arriflex,  Bell  &  Howell  Filmo  cameras; 
editing  room. 
RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pk.ttrks:  Mitsxdmhi  Open  Side  Planer 
and  Hydro  Copying  Attachment;  Science  of  Steel 
Stack;  Mitstdmhi  Benoto  Boring  Machine;  Mit- 
subishi Heavy -Industries  (Mitsubishi  Heavy- In- 
dustries, Ltd.);  Sojourn  in  Rural  Japan  (Japan 
Nation.d  Tourist  .\ssn.). 


INDIA 

ASIA  TELEFILMS 

No.  1-1-214  VinekTiagar,  Hyderabad  (20),  India 

Phone:  36112 

Date  of  Organiz.ation:  1964 

D.  Sapiu,  MA,  FRES,  Chairman 

S.  Neelima,  Executive  Director 

R.  Pushpa,  Director  Story  Dept. 

R.  Krishnan,  TV  Constdtant 

K.  Rashmi,  Music  Director 

M.   Bharati,  Art   Director  &  Choreographer 

N.  Bhuoneesh,  Chief  Editor 

Mara  Saroja,  Nuni.  Raghava,  Ranian,  .\nil, 
Sharda,  Principal  Engluh-Speaking  Artists 
Services:  Product  promotion  and  TV  shorts  de- 
partment. Oriental  dances  department,  chil- 
dren's TV  films  and  travelogues  department; 
market-audience  research  and  novel  themes  de- 
partment. Facilities:  All  types  of  u.sual  rented 
studio,  hiboratory,  special  effects  and  sound  re- 
cording facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  tirr,s  in  production;  The  Fahul(iu\ 
Story  of  the  Pearl  of  Asia;  Panchtantra  and  Wall 
Street  Wisdom;  The  Tandoori  Chicken;  From 
An  Elephant  Ride  to  a  Drive  in  a  Cadillac;  The 
Dancing  Bells.  (New  comp.inv— fomied  in  1964). 


MALAYSIA 

CATHAY-KERIS  FILM   PRODUCTIONS   LTD. 

532-D,  East  Coast   Road,  Singapore    15. 
Malaysia 

Phone:  493181 

Date  of  Organization:  1952 

Tom  Hodge,  Managing  Director  &  ExectUice 
Producer 
Services:  Motion  pictures,  T\'  films,  o>mmer- 
cials,  indu-strial  and  public  relations  films.  Facili- 
ties: Two  sound  stages;  complete  studio;  .3.3  & 
16mm  production  equipment,  with  sound  re- 
cording in  studio  or  loc-ation:  modem  process- 
ing and  printing  laborator>'.  All  eipiipment  avail- 
able for  nire  with  technicians. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picti  nK.s:rflin/  Happy  (ICI);  Tiger 
Beer  (Malayan  Breweries);  Sunlight  Soap;  Six 
Crotcns;  Breeze  (Unilever);  Orang<  Cru.th 
(Eraser  &  Neave);  Happy  Htmies  (Housing 
Board):  Singapore's  New  Look  (EctKiomic  I^- 
velopment  Board);  .\'<ic  Refinery  (Mobiloil); 
Lallang  Control   (RuI)Imm    Rcsc;irch   Institute). 

Write  Today  for  Extra   Review  Copies 

•  Extra  ctipies  of  this  most  complete  buNcr's  cuide 
to  specializing  producers  throughout  the  world  are 
avail.ible  (while  .suppUes  l.xst)  at  only  $2.00.  The 
Review  .inmial  is  delivered  to  ;ill  subscriliers 
within  the  $3.00  annual  rate   ($3.00  overseas). 
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REPRESENTATIVES    OF    THE    FILM    MANUFACTURERS 


AGFA-GAVAERT,   INC. 

275   North   Street,   Teterboro,  New 

Jersey 
Phone:  2S5>-1400  AC:  201 

National  Motion  Picture  Sales  Man- 
ager: Elias  J.  Drcxler 

Atlanta 

F.  Cole,  538  Armour  Circle.  N.E., 
Atlanta.  Georgia;  Phone:  TR  5- 
5548  AC:  404. 

Chicago 

Joe  Beniounsk\'.  6601  \.  Lincoln 
Ave.,  Lincoinwood,  Illinois; 
Phone:  CO  7-9100  AC:  312. 

Dallas 

Jack  Gilbert,  1355  Conant  St.,  Dal- 
las. Texas;  Phone:  ME  1-7290 
AC:  214. 

Denver 

R.  Bennett.  5225  East  38th  St.,  Den- 
ver 7.  Colo.;  Phone:  388-9261 
AC:  303. 

Detroit 

F.  SchaetzinR,  27236  Southfield  Rd., 
Latrup  VillaRe  (Detroit)  Mich., 
Phone:  357-1151. 

Los  Angeles 

George  Alexander,  Phil  Singer,  1025 
Grand  Central  Ave.,  Glendale, 
Calif.  90038,  Phone:  246-8141 
AC:  213. 

San  Francisco 

Kent  Rooks,  1485  Bavshore  Blvd., 
San  Francisco,  Calif.  94124; 
Phone:  DE  3-7569  AC:  415. 


E.   I.   DU   PONT 

DE  NEMOURS  &  CO. 

Photo   Products   Department 

Wilmington,  Delaware  19898 

I.  A.  Lundgaard,  Director,  Sales 

Division 
F.    B.    -Astley,    Assistant    Director, 

Sales  Division 
H.     T.     Harding.     Motion     Picture 

Marketiufi  Manager 

Regional   Sales  Offices 

Southca.stem 
W.  M.  Springer,  Jr.,  District  Man- 
ager. J.  E.  Thorn,  Field  Sales 
Manager,  1737  Ell.sworth  Industrial 
Drive  N.  W..  Atlanta,  Georgia 
3032.5,  Phone:  355-1230.  AC:  404. 


A  Refereiue  Listing  of  Field  Offices  &  Technical   Specialists 
of  Lfadinfi  Film  Manufacturing  Companies  in  the  United  States 


DU  PONT  PHOTO  PRODUCTS: 

Northeastern 

F.    G.    Headlev,    District    Manager. 

380  Allwood  Rd.,  Allwood  Station, 
Clifton,  New  Jersev  07012,  Phone: 
GR  3-4004,  WAtkins  4-3100  (for 
N.  Y.  use).  Technical  Representa- 
tives: J.  N.  Bennett,  J.  T.  Dougherty, 
New  York,  N.  Y.  Phone:  951-4777. 
AC:  212. 

Northeastern  —  New  England 
W.  J.  Cannon.  Field  Sales  Manager 
Chinirg      Bldg.,      824      Boylston 
Street.  Chestnut  Hill,  Mass.  02167. 
Phone:  423-3405.  AC:  617. 

Midwestern 

F.  H.  Lines,  District  Manager;  E.  A. 
Kerrick  &  D.  F.  Jones.  Field  Sales 
Managers,  4560  Touhv  Avenue, 
Chicago,  Illinois  60646.  Phone: 
ORchard  5-1010.  -AC:  312. 

East  Central 

W  D.  Baker.  District  Manager. 
R.  E.  Nase,  Field  Sales  Manager, 
20575  Center  Ridge  Road,  Cleve- 
land. Ohio  44116,  Phone:  333-3674. 
AC:  216. 

Southwestern 

R.  N.  Kidwell,  District  Manager.  ]. 
W.  Rlocher,  A.  C.  King,  Field 
Sales  Managers.  P.  O.  Box  10486, 
3120  Commonwealth  Drive,  Dallas, 
Texas  75247.  Technical  Representa- 
tive: C.  S.  Mowbray,  Southwestern 
District  Office.  Phone:  ME  1-7810. 
AC:  214. 

Western 

M.  A.  Hatfield.  District  Manager, 
H.  W.  Knop,  Jr.,  FiVM  Sales 
Manager,  7051  Santa  Monica  Blvd., 
Los  Angeles,  Calif.  90038.  Phone: 
469-5147.  AC:  213.  Technical  Rep- 
resentatives: R.  L.  McCallister,  San 
Mateo,  Calif,  Phone:  Diamond  2- 
2822;  W.  A.  Cushman,  W.  R.  Holm, 
Los  Angeles  District  Office;  A.  W. 
Statt,  Seattle,  Wa.sh.,  Phone:  Lin- 
coln 6-2610.  AC:  206. 

Mid-Atlantic 

J.  M.  Hu.stler,  District  Manager. 
W.  F.  Lockwood,  Field  Sales 
Manager,  308  E.  Lancaster  Ave., 
Wvnnewood.  Pa.  19096,  Phone: 
TRinity  8-2700.  Technical  Repre- 
sentative: F.  W.  Gerretson,  Wash- 
ington, D.  C.  Phone:  547-3124.  AC: 
202. 


EASTMAN   KODAK   COMPANY 

Motion   Picture  and   Education 

Markets  Division 

General  Offices:   343  State  Street, 

Rochester,  New  York  14650 

Phone:  325-2000  A/C  716 

D.   E.   H\iidinan,  General  Manager 

(Four  Territorial  Divisions) 

East  Coast 

J.    A.    Pistor,    Sales   Manager,    200 
Park  Ave.,  New  York,  N.Y.  10017 
Phone:    MUrrav    Hill   7-7080.    AC: 
212. 

Southern 

Gordon   A.    Chambers,   Sales   Man- 
ager,   343    State    St.,    Rochester, 
N.  Y.  14650.  Phone:  325-2000.  AC: 
716. 

Midwest 

K.  M.   Mason,   Sales  Manager,   130 

E.    Randolph    Dr.,    Chicago,    111. 

60601.  Phone:   236-7234.  AC:   312. 

West  Coast 

W.  L.  Farley,  Sales  Manager,  6677 

Santa   Monica   Blvd.,   Hollywood, 

Calif.  90038.  Phone:  464-6131.  AC: 

213. 

GENERAL  ANILINE 
&  FILM  CORPORATION 

140  W.  51st  St.,  New  York,  N.Y. 

10020 
Phone:  JU  2-7600  AC:  212 

C.  W.  Seager,  National  Sales 

Manager 
L.  W.  Jennis,  Product  Manager 

Region.\l  and  Distbict 

Sales  Offices 

Northeastern 

P.  J.  Daly,  Regional  Manager;  J. 
D.  Barrv,  District  Manager,  140 
W.  51st  St.,  New  York,  N.Y.  10020. 
Phone:  212  JU  2-7600.  W.  F. 
Schlag,  District  Manager,  80  Feder- 
al St.,  Boston  10,  Mass.  Phone:  617 
HU  2-0850. 

Eastern 

H.     W.     Cost,     District     Manager, 
12790    Westwood    Ave.,    Detroit 


GENERAL  ANILINE: 

23,  Mich.  Phone:  313  BR  3-841ti 
R.  G.  Tourangeau,  District  Mana^ 
er,  2524  Spring  Grove  Ave.,  Qtl 
cinnati  14,  Ohio.  Phone:  513  Cl 
1-5110. 

Southeastern 
J.  D.  Coil,  District  Manager,  121 
Williams  St.,  N.  W.  Atlanta  9 
Ga.  Phone:  404  TR  6-0351.  H.  1 
Christman,  District  Manager,  110 
19th  St.,  N.W.,  Washington,  D.( 
20036.  Phone:  202  FE  8-6710. 

Southwestern 
P.   V.   DeGraff,   Regional  Manage^ 
1400    Hi-Line    Drive,    Dallas   ' 
Texas.  Phone:  214  RI  8-7127. 

Central 

W.  D.  Hopkins,  Regional  Manag& 
4255  W.  Touhv  Ave.,  Chicat 
46,  111.  Phone:  312  679-2300. 

Western 
L.    H.    Pvucell,    Regional   Manage 
525    E.    Imperial    Highway,    1 
Habra,    Calif.    Phone:    714    LA 
6601.     W.     H.     Metzger,     Distri 
Manager,   206   Utah   Ave.,   S.   S: 
Francisco,  Calif.  Phone:  415  JU 
6500. 

Canada 

G.    F.    Ashmore,   Vice   President 
Sales  Manager,  Ansco  of  Canar 
Ltd.,    2403    Stanfield    Rd.,    Cool 
ville,  Ontario.  Phone:  705  277-038 

METRO-KALVAR,  INC. 

550  Fifth  Avenue,  New  York, 

New  York  10036 
Phone:  JU  2-2000  A/C  212 
N.  R.  Bacon,  Vice-President 

R.  B.  Lindemeyer,  Director, 
Techrucal  Services 

•iz  The  Editors  of  Business  Sche' 
call  attention  to  the  companion  v- 
ume  to  this  15th  Annual  Productii 
Re\new:  our  Annual  Buyer's  Guj! 
to  Film  Production  Services,  pi 
lished  annually  during  the  fal 
months  as  Issue  Seven  on  our  rei- 
lar  eight-time  publication  schedu'- 
This  big  issue  lists  the  leadi{ 
film  laboratories,  sound  recording  i 
other  film  service  organizations  " 
the  U.  S.,  Canada  and  abroad.* 
gives  detailed  data  on  the  faciliU 
and  services  of  hundreds  of  th> 
companies  within  its  pages.  ' 
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ARMINGTON  &  MEISTER 
220  East  54th  St..  New  York.  N.Y.  10022 
Phone:  MU  8-3909  A  C  212 
Date  of  Organization :  1960 
H.  F.  Amiington,  Writer-Director 
I  \V.  Meister,  Industrial  P.  R.  Consiiltanf 

t:ENT      SCRIPTS,       PRODUCERS       &       SPONSORS 

oTiON  Pictures:  Unlimited  Elevatoring  (Cul- 
(  &  Assoc.;  Otis  Elevator  Co.);  Fuel  Injection 
■mp  Test  Stand  (Ordnance  Center  &  School); 
'■   Delivery   of   Personnel   front    CV-2   Aircraft 

,S.  Army  A\iation  School):  untitled  film  series 
I  scientific  research  (U.S.  Dept.  of  Defense). 
iDEFiLMs:  For  Good  Measure  (Cullen  & 
^;oc.;    Sperrv'   &    Hutchison    Co.);    Grading   of 

rddar  Cheese;  Grading  of  Butter  (Quarter- 
ister  Corps.). 


HOWARD  W.   BAILEY 

J308  Surrey  Lane,  Falls  Church,  Virginia 
22042 

•hone:  532-2743  A/C  703 

Date  of  Organization:  1963 

loward  W.  Bailey,  Writer,  Director 
::ent  scripts,  producers  s  sponsors 
kfTTON  Pictures:  GEEIA  —  The  Ground  Elec- 
rms  Engineering  Installation  Agency;  Com- 
rnd  &  Control  -  the  473L  Concept  (U.  S.  Air 
•"ce;  Norwood  Studios);  Aircraft  Tire  Main- 
(once  (U.  S.  Navy;  AgraJFilms,  Inc.);  100  Years 
r,Communication  (Glatfelter  Paper  Co.;  Victor 
Cfetz  Productions);  Eye  in  the  Sky  —  The 
I  Observatory  (Natl.  Aeronautics  &  Space  Ad- 
riistration;  Norwood  Studios);  The  Building  of 
tttarine  (U.  S.  Marine  Corps.;  U.  S.  Navy); 
!  phoard  Maintenance  of  Magnetic  Minestveep- 
r  Cable  (U.  S.  Navy;  Norwood  Studios);  DME 
fij  Common  Navigation  System;  Aircraft  Orien- 
con  &  Direction  Finding  Techniques  (Norwood 
>  dies) ;  A  Little  Flame  Goes  a  Long  Way  (U.  S. 
lot.  of  Agriculture). 

I  JOHN  C.  BANCROFT 

i718  North  Campbell,  Chicago,  111.  60645 
'hone:  ARdmorc  1-7747  A/C  312 
rENT  scripts,  producers  t  sponsors 
^  TioN  Pictures:  Securing  Your  Future  (Pilot 
P'ductions;  111.  Municipal  Retirement  Fund); 
A"(M(  of  Five  (Pilot  Productions;  Superior  Steel 
::t.ting  Co.);  It's  the  Top  (Reid  Ray  Film  In- 
Iftries;  Zonolite);  The  P&H  Stick-Clam  (Reid 
ft-  Film  Indu.stries;  Hamischfeger) ;  The  Symons 
0^  Crusher  (Pilot  Productions;  Nordberg  Mfg. 
^);  This  Business  of  Cleaning  (Allis-Chalm- 
?j).  Slidefilms:  Frigidaire;  Nordberg  Mfg.  Co.; 
Iiemational  Walther  League  (Interlock  Pro- 
itions);  Bell  &  Howell  (Telecine  Film  Stu- 
ils);  Automatic  Electric,  Daubert  Chemical  & 
[^nison- Wright  Corp.  (Pilot  Prods.) 

I  SHERMAN  BECK 

W  East  43rd  St..  New  York,  N.Y. 
'hone:  oxford  7-1459  A/C  212 

i)ate  of  Organization;  1947 
»:ent    scripts,     producers     ft     sponsors 
Vtion  Picn-RES:  Home  Utility  Center  (MPO; 
V-stinghouse  Air  Conditioning  Div.);  The  Truth 
-•^Jtrf  Sergeant  Jones;  Soldiers  &   Sailors  Civil 
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Relief  Act;  Article  15,  UCMJ  (MPO;  Air  Force); 
Vertical  Scale  Indicator  (Hendi.x  .Aviation); 
What's  In  It  For  You  (MPO;  Mobil  Oil  Co.); 
Black  Peiyper,  Rajah  of  Spices  (American  Spice 
Trade  .^ss'n.);  Vanilla,  Orchid  of  Flavors  (Vanil- 
la Information  Bureau);  Potatoes,  Intenuitioual 
Favorite  (United  Fresh  Emit  and  Vegetable 
.\ss'n.);  How  About  Eggs  (N.Y.  State  Dept.  of 
.\griculture).  Slidefilms:  Kveryhody's  Business 
(MPO;  Mobil  International  Oil  Co.);  Judson 
Roberts  Story  (MPO;  Judsnn  Roberts  Co.1;  Is- 
land Living  in  Lticaya  (MPO;  Grand  Bahama 
Development  Corp.);  The  Time  is  Now  (SCI; 
Ocean  Spray  Cranberries);  Product  '65  (MPO; 
American  Express  Co.;  Travel  Div.);  Premium 
Promotions  Pay  Off  (MPO;  Mobil  Oil  Co.). 

LESTER  S.   BECKER 
1 1  Cob  Drive,  Wcstport,  Conn. 
Phone:  226-0300  A/C  203 
Lester  Becker,  Writer-Director 

recent      scripts,       producers       ft       SPONSORS 

Motion  Pictures:  Goodyear  Tire  &  Rubber  Co.; 
Falstaff  Brewing  Corp.;  Grey-Rock  Brake  Lin- 
ings; Henrv  Strauss  &  Co.;  Royal  Crowni  Cola 
Co.;  Wildirig,  Inc.;  The  Indianapolis  500  (MCA- 
TV). 

WILLIAM  BERNAL 

161  Dubois  Ave.,  Sea  Cliff,  N.Y. 
Phone:OR6-1664  A  C516 

Date  of  Organization:  1944 
William  Bemal,  Writer-Producer 

recent       SCRIPTS,       PRODUCERS       &       SPONSORS 

Motion  Pictures;  Profiles  (Film  Enterprises, 
Inc.;  IBM-World  Trade);  That  Man  From  Grace 
(On  Film,  Inc.;  W.  R.  Grace  Co.);  The  Hot 
Iceberg  (IBM  Corp.);  Emergency  Childbirth; 
Emergency  Mother  &  Childcare  (U.S.  Public 
Health  Service);  The  New  Idea  (QED  Produc- 
tions; American  Can  Corp.);  IBM  World  Fair 
Film  (Mercur>'  Newsfilm,  Inc.;  IBM  Corp.); 
World  of  the  Ultra-Small  (IBM-World  Trade 
Corp.).  Slidefilms:  Sweet  Sound  of  Your  Own 
Horn  (Girl  Scouts  of  America);  Down  to  Beer 
Facts  (Visual.scope,  Inc.;  U.S.  Brewers  Assoc); 
More  Power  to  You  (Visualscope,  Inc.;  Mobil 
Oil  Corp.);  Big  as  Life  (Fannon  &  O.smond,  Inc.; 
Life  Magazine);  Allied  Chemical  Story  (Fannon 
&  Osmond,  Inc.;  Allied  Chem.  Corp.). 


SPENCER  BOSTWICK'S  PLANFILM,  INC. 
1647  Wisconsin  Ave.,  N.W.,  Washington, 

D.C.  20006 
Phone:  26.5-4161  A/C  301 
Date  of  Organization:  1958 
Spencer  Bostwick,  Otorxer  —  Head,  Script 

Production  arut  Ston/board  Services 
Barbara  Ross.  Editorial  Assistant 
Sara  Bostwick,  Head,  Music  Services 

RECENT       SCRIPTS,       PRODUCERS       ft       SPONSORS 

Motion  Pk-tures:  Metal  of  Many  Faces  (Alcoa); 
Power  in  Space  (NASA);  From  These  Sands 
(Continental  Motion  Pictures);  So  Much  for  So 
Many  (Reid  Rav);  Radar  Count ermeasures  (U.S. 
Navy);  Wheeltvise,  other  titles  (IBM);  Ten-Fold 
Beacon  (Jam  Handv  Organization);  Chain  Re- 
acHon  (GM);  Food  for  Thotight  (Dept.  of  Ag- 
riculture); Just  a  Second  (Remington  Rand); 
Sea  River  (Geodetic  Survey);  Real  Time  (Uni- 
vac);  Best  Investment  We  Ever  Made,  film  sup- 
port material   (FAA). 


RICHARD  W.   BRUNER 
063  Fifth  Avi..  New  York.  N.Y. 
Phone:  PL  2-7510  A  C  212 

D.itc  of  Organization:  1903 
RECENT       SCRIPTS,       PRODUCERS       ft       SPONSORS 

Motion  Pictures:  Challenge  (American  Can 
Co.);  A/&T  (M&T  Chemicals  Corp.);  Floor  Fash- 
ion (Dupont  Carpet  Fiber  Div.);  Freedom  Ride 
(C.O.R.E.);  Wealth  from  the  Sea  (NBC). 

COE-PEACOCK,  INC. 
Governor's  House,  8400  \N'iscon$in  Ave., 

Washington  14,  D.C. 
Phone:  6.56-5240  A/C  301 
Date  of  Organization :  1961 
Lowry  N.  Coe,  Jr.,  Partner 
Clifford  L.  Peacock,  Partner 

RECENT       SCRIPTS,       PRODUCERS       ft       SPONSORS 

Motion  PifTun»:s:  Instant  Holland;  Hamburger 
U  (Mattco  Assoc.;  Paramount  Pictures);  1964 
Buick  Open  Golf  Tournament  (GM  Photo; 
Buick);  Journey  Through  Ancient  Lands  (Trans- 
Arabian  Pipeline  Co.);  Form  From  Fire  (GM 
Photo;  GM  Public  Relations);  Sideline  or  Start- 
ing Line?  -  1964  Soap  Box  Derby  film;  Chevy 
Teen  Team  (GM  Photo;  Chevrolet);  Induction 
Heating  (Westinghouse  Electric  Corp.);  Let  the 
Car  Tell  You  (GM  Photo;  Pontiac);  1965  Cadillac 
Product  Seminar  (GM  Photo;  Cadillac);  Limited 
Warfare  Lab  (Aberdeen  Proving  Ground);  Emer- 
gency Hospitals  for  Disaster  (Dept.  of  Agricul- 
ture; Dept.  of  HEW);  1965  Chevrolet  PltA  Parts 
Wholesale  Customer  Meeting  (GM  Photo;  Chev 
P&.\);  AAFSS  (Army  Material  Command);  Take 
Time  to  Think  (Internal  Revenue  Servic-e  i ;  Re- 
search /or  Highway  Safety  (GM  Phf>t<);  GM 
Proving  Ground).  Slidefilms:  The  FAA  Story 
(Fed!.  Aviation  Agcy.);  Sign  of  Leadership;  So 
New,  So  Right,  So  OIniously  CadiUar  (CM 
Photo;  Cadillac);  Buick  Sportswagon  (GM 
Photo;  Buick). 


CREATIVE  IMAGES 
115  West  71st  Street,  New  York,  N.Y.  10023 
Phone:  SU  7-2626  A/C  212 
Date  of  Organization:  1957 
Harvey  Yale  Gross,  Writer-Director 

RECENT       SCRIPTS,       PRODUCERS       ft       SPONSORS 

Motion  PicrtniES:  A-Round  New  York  (N.  Y. 
World's  Fair;  N.  Y.  State  Pavilion);  8.000.000 
Masters;  City  of  Opportunity;  Nexv  York:  1964 
(N.  Y.  World's  Fair;  NYC  Pavilion):  Skywaus  of 
Tomorrow  (N.  Y.  World's  Fair;  Norelco  Exhibit); 
The  Lower  Manhattan  Expressway  (N.Y.C.  Dept. 
of  Highwavs);  Inside  the  Yankee  Core  (Westing- 
house;  AEC). 

RICHARD  P.   CREYKE 
2019  Grove  Street.  Glenviow.  Illinois 
Phono:  724-4071  AC  312 
Date  of  Organization:  1956 

RECENT       SCRIPTS,       PRODUCERS       ft       SPONSORS 

Motion  Picn'RES;  Wild  Kingdom  series  (Don 
Meier  Prod.;  NBC-TV);  Children  on  the  Move 
(Coronet  Films;  Smart  Familv  Foundation  & 
Menningor  Foundation);  Declaration  of  Inter- 
d^Tpcmlcncc  (Empire  Photosojind;  International 
Minerals  &  Chemical  Corp.);  The  Rad<yx  Quix- 
Pik  System  (Reid  H.  Ray  Film  Ind.;  Barrett 
Craven  Co.)  Si.iDErn.MS:  The  Challrnge  of 
EDP;  The  EDP  Feasilnlity  Study;  The  NABAC 
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ANNUAL  GUIDE  TO  FILM  \\  RITERS: 


* 


RICHARD  CREYKE:  CONTINUHD 

TeOer  Modfl;  Basic  Internal  '^  '  r  '  ^foncy 
HaiuDine  for  TcUcn   i  Reid  i:  ndus- 

tries;  N    ■  .Vdbmg  a  Coo.',  l..  •:-..,  \^  ■.iccling 

Effeci:  mmg  «  VIP  i  Rod  H.  Ray:  Natl 

ConsumeT  .  \«'n.'';  .\mhaisador  at  Large; 

What's  m  u  R«d  H.  Ray;  Fmancial  Pub- 

lic Rdirions  .V^  a. , . 

TH)  D6  ALBERICH 
14  Yarmouth  Rd.,  Chatham.  N>w  Jersey 
Pbooe:  635-S67S  A  C  201 

Ted  de  AJberich.  Wntcr-Dircctor 

lECENT      SCIIPTS.       PIODUCEIS       t,       SPONSOIS 

Monox  Pk-ti-he;  Be  Prepared  to  Surcice;  Gear- 
ed Steer  Unit  -  CS  100  -  Principles  of  Opera- 
tion -  Part  I  Potcer  Flotc;  Geared  Steer  Unit 
-  GS  100  -  Principles  of  Operation,  Part  II. 
Ht/drauhc  Sustem;  Generei  Principle  of  Para- 
metric Amplifiers;  Theory  of  Electron  Beam 
Parametric  Amplifiers;  Amptitron  Tube,  Theory 
a»d  Operatio»  (U.  S.  .\nnv>.  Slidefhj^:  Beth 
Itnd  Mewtohai  Park  (Betfa  Israel  Cemetery 
Ass'n.);  Boies  of  ProfesaitmaL  Stietmansfup; 
FundamerU/ds  of  Today's  Stereophoaic  Higfi  Fi- 
debtfi  Instruments;  Typical  SeOate  SMyatiomf, 
SeffiNg  Sykiania  High  FideStf  Inttiuammti,  SeO- 
img  Sykima  Teletision;  Syfaxmw  Keyman  Sod- 
etf  TrviMRg  Program  (Wilding.  Inc.;  SyK-ania^; 
Automatice  Fumiamtemtals;  (Tbe  Jam  Handy 
OrsQuiizatiaD  V 

EDTTORIAL  SERVICES,   INC. 
12T6  West  Third  SL.  Cle^^and.  Ohio  44113 
Phoae:  TCKrer  1-4577  A  C  216 
Date  erf  iBCorpocation:  1952 
WilKam  D.  Ellis.  President. 
lECENT      SCIIPTS.      PIODUCEKS      1      SPONSORS 

MoTTOj*  Pic-n.-R£S:  Pilot  Vertigo  (.U.S.  .Mr 
Force);  The  Disappearing  City  (.\merican 
Brake  Shoe  Co.).  SLJDC7n.^fS:  Person-to-Perton 
(Bobbie  Brooks,  Inc.);  Conoenations  in  Con- 
version (C^Mtal  Fmanoe  Ca).  S&ues  Meet- 
iNC:  Make  Competitkm  —  Don't  Meet  It  (Amer- 
ican   Cvanaiixid  Co.,   BmUing  Prodocts  Drv.). 

JANE   FITZ-RANtXJLPH 
1S45  BhjebeD  .\re.,  Boolder,  Cok>rado  S0302 
Phone:  422-4436 
Date  of  Organization:  1959 

lECENT      SCIIPTS.      PtODUCEtS      t      SPONSOIS 

(Classified  material  throu^XMit  1964) 

DON   FRIHEID 
55  West  42nd  St..  New  York,  N.Y.  10096 
Phone:  565-5230  A  C  212 

Don  Frifield.  \K'riicT-Director 

■  ECENT       SCIIPTS,       PIODUCEIS       A       SPONSOIS 

Motion  Pictcres:  The  Spark  Across  the  Land 
(Aodio  Prodoctions;  .\gc\-.;  Intl  Devdopment); 
The  Challenge  of  Tomorrow  (Vision  .\ssocs.; 
RC\^;  In  Search  of  a  Sense  of  Wonder  (.\odio 
Prodoctions;  A.T.  &  T);  College  Week  in  Ber- 
muda (Film  .\uthors;  Bermoda  Trade  Dewlop- 
ment  Corp.);  The  Seattle  Caper  (IBMI;  Fifty 
Thousand  Times  a  Day  (W.  H.  Smith  Produc- 
tions; DoPont);  Beef  Points,  Operation  Setdab, 
The  Amphibious  .Vary  (VS.  Na\-v>;  Ifs  a  Great 
Career  (U.S.  Marine  Corps ^:  The  Medical  Sol- 
dier (VS.  Armv);  The  Race  for  Inner  Space 
(Dept.  of  the  'Interior) ;  In  Search  of  Alaska 
(Henr>-  Strauss  Prrxluctions;  Pan  .\merican  .\ir- 
wa>-s'':  From  Forth  to  Space  (Pelican  Sfobon 
Pictures;  NatT  .\eroDatics  &  Space  Administra- 
tioo  ^ :  SuDEFTLAcs:  Renaissance  for  the  Merchant 
Marine  (Committee  of  American  Steamship 
Lines);  Ho%c  to  Buy  an  Airplane  (Vlichad  St 
John  Assocs.;  .American  .Airlines). 


JAMES  B.  GAHAN 
21  Clamnoot  A>e..  New  York.  N.Y.  10027 
Phones:  MO  6-0025:  SU  7-5400  .A/C  212 

E>ate  of  Orgamzatioo:  1952 
James  B.  Cahan,  Writer-Director 

lECENT       SCIIPTS,       PKODUCEIS       t       SPONSOIS 

Monox  PicmiES:  Billion  Dollar  DiffeTer<c<: 
(UNR'.AC:  Target  Fihns>;  -A  F«r  Short  Years 
.\£0  (RC\;  H.  G.  Peters):  Guc4t  Dial  Pak  (Bell 
Tele^Aooe;  Rapid  :  Hy-Flo,  Hy-Stceet  &  High 
Profits  (Johns-Man\-iIleK  Suqefilms:  Transis- 
tors (Bendix  Corp.). 

ANTHONY  LEE  GORSLINE 
S439  Melrose  Ave_  West  Holl>-wood  89.  Cafif. 
Phones:  OLJ>-e  3-0630  A  C  213 

642-5251  A  C  714 

.Anthony  Lee  Gorsline.  Writer-Director 

lECENT       SCRIPTS.       PRODUCERS       A       SPONSORS 

Monox  PicTTRES:  S-A'  Progress  Report  #14; 
S-IV  Progress  Report  #15  (Douglas  .Aircraft  Co., 
Inc.V  PRODCcnox  Services:  Haincard  Robot 
Filter  (Ha>-w-ard  Filter  Co.>:  1BM-S4  ^Chaifes 
Eames);    teen   Dance    (sdf -sponsored). 


* 


OEVESTE  GRANDUCCI 
P.  O.  Box  1473.  St  Thomas,  U.  S.  \"irgm 

Islands.  00S02  .  Air  Mail  pleased 
Phone:  774-2770  A  C  S09  —  call  collect 
Cable:  GR.\NSCRIPT 
Date  of  Oreani2atJon:  1946 

RECENT       SCRIPTS,       PRODUCERS       t       SPONSORS 

Monox  FicTvuis:  .\n  A  For  The  BC  Way  (The 
13  Banks  for  CooperatKes ) ;  imtitled  films  for. 
Tbe  13  Intennediate  Credit  Banks;  E.  R.  Squibb  & 
Sons;  St  Tbcxnas  Sky  Di\Ters  Ass'n;  Nortbem 
States  Power. 

DWINELL  GRANT 
Sdesbury.  Backs  County.  Penns>lvania  1S963 
Phone:  297-5204  A  C  215 
Date  of  Organizatian:  1955 
DwineO  Grant,  Science  Writer  &  Amimtliam 
Designer 

RECENT      SCRIPTS,      PRODUCERS      A      SPONSORS 

Monav  Pictcbes:  Modem  Obstetrict:  Sonnal 
De^cery  (Ortibo  I^aimaceoticals);  Homotrant- 
plantation  in  the  Soviet  Union  (Tufls-New  Eng- 
land Medical  Center);  Plaster  Casts  and  Splints 
(Johnson  &  Johnson);  Contact  Lenses  in  Aphakia 
(Mueller  Wek  Contact  Leases,  Inc.);  Applana- 
tion  Tonometry    (.Ayerst   Laboratories). 

ROBERT  HECKER 
745  X.  Hifiiland  Ant..  HoU>TTOod,  CaL  9003S 
Phone:  N^i:  7-1016  A  C  213 

Date  of  Organization :  1960 

KECENT      SCt^lPTS,      PRODUCERS      A      SPONSORS 

MoTTOx  Pictcres:  Lxp]orir^g  the  High  Frontier; 
The  Story  of  Thor  (Dou^  -Aircraft;  N.ASA); 
The  Land  of  Mauna  Loa  (Xfauna  Loa  In\-est- 
ment  Co.  of  Havraii);  One,  Turc,  Three,  Total 
{ Films  For  Industn.-;  IBM  1 :  Angei  By  tfc«  Hand 
(Los  .Angdes  Boreau  of  .Adoptioo);  Rocket  Pro- 
piuaon  (Graphic  Films;  US.AF);  Apollo  Con- 
cept; The  Flight  of  Sigma  7  (Texas  Industiial 
Fihn  Co.;  N.AS.A);  Polaris  Concept  (Lockheed 
Missiles  EHv.;  USNV  A  Maior  Decision  (Brod- 
erick  C\m  Wear>;  .\fL-l  Mobile  Nudear  Reactor 
(Grat^c  Films;  U.S.  .Army^;  Assigmmamt  -  Los 
.\ngdes  County  (Los  .\ngeles  County). 

*  Tbe  "star"  over  a  vkTiter"s  listing  in  these 
pages  denotes  advertising  text  for  additional 
reference  dsewfaeie  in  this  Production  Re\-ie«-. 


BRUCE   HENRY 

Victor*-  Heights,  Stone  Lake  Wisconsin  54S7 

Phone:  Stone  Lake  S65-2937 
(operates  from  mobile  tTa\-el  office  when  oo  a 
signxnents;   mail  to  Stone  Lake  address  is  fe 
warded.^ 

ROBERT  M    HERTZBERG 
5T  West  75th  SU  New  York,  N.  Y.  10023 
Phone:  TR  3-3211    A  C  212 
Robert  M.  Hertzberg.  Writer 

RECENT       SCRIPTS,       PRODUCERS       A       SPONSO* 

MoTKXv  PicTrRES:  Lure  of  the  BiAamat  (  Soa 
magic  ProductiaDS:  Bahamas  Ministrv-  of  Ton 
ism);  Wisconan  (Dick  Durrance  Films;  Fir 
Wisconsin  Natl  Bank ' . 

CHARLES  E.   HUSTON 
7337  Beechwood  Drrve,  Mentor.  Ohio  44K 
Phone:  255-31S9    A  C  216 

Date  of  Organizatioo:  1961 

Charles  E.  Huston.  Writer-Scripts  and  Lyr^ 
RECENT  SCRIPTS,  PRODUCERS  A  SPONSOI 
Monox  Pic-nrrES:  The  Political  Story  of  B 
Boynion:  The  Most  Important  Politician  in  li 
Woiid:  The  Most  Important  Precinct  m  tf 
WoHd;  The  Most  Important  Cawtpaig»  in  ti 
Woild  (NatX  -Ass'n.  oi  Mannfaclnren) ;  Tl 
Golden  Year  (Wilding:  Pure  OU  Co.):  Whats 
Ae  MiH  for  You?  (Wilding;  Repobbc  Ste 
Corp.);  SopErnxfs:  Euclid  Loaders  —  T 
PifXJ*  to  Fn-yfit:  Meet  the  Tandem  TS-14  (V>\ 
ing:  Euclid  Div-  General  Motors);  Indcstsl 
Sho'ctts:  for  General  Electric  Co.,  Lamp  Drv.;  I 
temationil  Haniester  Truck  Parts  &  Sa>Toe  DK 
Massey-Ferguson  1965  Tractor  Intioducbt 
I  Wilding  ;  FcKTnica  Corporation  ( EUiitorlal  Ser 
ices^ .  MEErrrxG  &  Tfjkxxing  PitootAMS;  for  Goo 
year  Tire  &  Rubber  Co.;  Carling  Brewing  C 
W"ilding  ;  Republic  Steel  Corp. 

PAUL  W.  JBSISEN 
115  South  Benton  St,  Palatine,  lH 
Phone:  35S-1137    A  C  312 
Date  of  OrganizatioD:  Januar>-,  1963 

RECENT      SCRIPTS,      PRODUCERS      A      SVONSO 

Monox  PiCTCRES;  Quality  for  Quantity;  Took 
rote's  Cooktcare  Today  (EVxiglas  Flhn  iDdasbit 
VcJlradi  Co.  ;  Insulating  uith  Foam  (Bert  \ta 
Co.:  Dow  Chem.  Co.^;  Going  to  School  Is  Yc 
Business  (Journal  Fihns);  Set  the  Stage  for  De 
tal  Health  (Gilbert  .Ahschul  Prodnctians;  Av 
Dental  -Ass'n.);  Vigoro  Franchiae  PiejeHl^ 
(Gilbert  -Akschul  Productioos;  Swift  &  Co  :  T 
Crary  Mixed-up  World  of  Ofioer  SiKX'i;  i.' 
Spark  Hug  Div);  A  Seu  Look  at  Tetan.^f  F- 
phylaris  (Doudas  Film  Industzies;  Cotter  Li 
oratories);  Pr^By  the  Mile  (Inteinatior..i^  H 
vester  Co.\  Sudeitlxis:  .\dcertture  in  Ixi 
Biirt  Munk  Co.;  Young  Men's  Jewish  Caimti 
Pursuit  of  EiceUerurc  (Doudas  Rhn  Indr^trJ 
Field  Ejiterprises  EducatiooaJ  Corp.^;  Tfc<"  Fi 
on  .Ml-Chanstd  Tuning  (Bait  Mmk  &  Gr  L 
idi^;  That  Certain  Feehn^  Strmi^  Talk  .\b 
Ranges;  Tiate  to  Do  the  DiAes  (Burt  Miak 
Co.;  Hotpoint);  The  Three  Sides  of  Smoo 
(Gilbert  .\ltschul  ProductioDS;  Pure  Oil  0»- 

JOSEPH  KENAS 
342  East  49th  St..  New  York.  N.Y.  10017 
Phone:  PLaia  3<J395    A  C  212 

Date  of  Organization:  19+S 

RECENT       SCRIPTS.       PRODUCERS       i       SPONSC 

Monox   PicmiES;    .\/ixf»m    Fcntng    Techrmai 
urith  AAcstos  Fibre  and  .\.n->halt  Mixes   ()» 
Man.«rk-ille  Corp.^:    Hok   to   Handle  a   Pvoft 
Loss   (Fihnex:  .Natl  .\ss'n.  of  Public  Insoof' 
.\dTusters);  Encofif  in  Parodite   (Home  Uae, 
Building    tci/A    Butyl    (Campus    Films;    Ed 
Chem.    Co^:    Cytology.    Parts   I   &    //    (Wff- 
(UHITER    LISTINGS  COSTINI  ED  ON    P.^CE    1 
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KODAK  K-lOO 
Turret  Camera.  Holds 
any  three  Cine  Ekt.ajs  Lenses 
coupled  to  corresponding  \-iewfinders. 
Expose  up  to  40  feet  of  film  with  one 
winding.  Choice  of  additional  lenses 
from  wide-angle  to  telephoto  . . . 
plus  many  accessories 
for  special  effects. 


How  to  find 

qualified  backstopping 

on  film  programs 

Come  to  where  equipment,  film, 
and  techniques  originate.  Come  to  Kodak. 


FILM: 

Color  or  black-and-white.  Color-negative 
or  color- reversal.  Slow  speeds  or  fast. 
Whatever  film  characteristics  you  need. 
Kodak  can  supply. 


KOI).\K  P.\GE.\NT  Sound 
Projector,  Model  AV-126-TR. 
Transistorized:  12-watt 
amplifier;  built-in  P.A.  system 
(microphone  and  extra  speakers 
optional) :  gentle  film-transport 
system.  High-fidelity  performance 
plus  lowest  maintenance  cost  of  any 
16nun  sound  projector.  Best  value 
on  the  market. 


TECHMC.VL  HELP.  Theres  hardly  a  photographic  problem  or  tech- 
nique that  hasn't  been  covered  in  depth  by  Kodak  literature.  Toll  us  what 
vou'd  like  to  know  and  we  can  probably  get  the  answer  back  to  you  fast. 


2^■, 


•il' 


E.VSTM.W  KODAK  CO.MPANY 
Dept  8-V.  Rochester.  N  Y    I46,t0 
['lease  send  informational  literature 
on  subjects  I  have  checked. 

n  Kodak  Paceaxt  I6nini  Sound    [2  AudiovisuaU  in  Busine« 

Projector.  Model  AV-126-TR  and  Industry 

;3  Kodak  K-100  Turret  Camera     [^  Kodak  Professional  I6aun  Films 
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Compact  Sound/Filmstrip  System 


Adds  Sound . . . 
Advances 
Filmstrip 

Automatically 


The  Audio-Sell  PULSEMATIC  Tape  Cartridge  Sound  Unit  and 
GRAFLEX  Compact  Filmstrip  Projector  adds  sound  to  your  filmstrip 
hbrary-easily.  inexpensively.  PULSEMATIC  uses  standard  dual 
track  tape— recorded  on  your  home  stereo  tape  recorder.  One  track 
carries  sound,  the  other  an  inaudible  signal  that  automatically 
advances  your  film.  Tape  cartridge  rewinds  itself,  ready  to  repeat 
in  an  instant.  GRAFLEX  Projector  is  quiet  running,  projects  a  bright 
picture  without  darkening  the  room.  The  PULSEMATIC  is  fully- 
transistorized  for  instant  sound,  complete  with  internal  speaker 
external  speaker  jack  and  Freeze  frame  switch. 


AUDIO  SELL 

PULSEMATIC    a. 

GFiAFLEX    Projector 


J 


259 


50 


•  "11)1 


For     complete     information     and     prices 


miO-SELL 


COMPLETE 
write     Dept      5-BS. 


INCORPORATED 

P     O     BOX    1937         •        ANN    ARBOR,    MICHIGAN    48106 
AREA   CODE    313/662  6287 


^ri^S^"^ 


.      WsesCin.n.atograph.c,ue 
LesAnaWses 
,5   Avenue  de  ^eg 
^^'        7..       f  ranee 
Palis  -  7 


l;l'     Sr*-<>«' 
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GUIDE  TO  WRFT^RS 

(CONTINUED  FROM  THE  PRECEDING  PAGE  17^ 
Films;  Amer.  CaiictT  Society);  Indokhm  Tree 
mcnt  (Campus  Films;  Ohio  (.hfiii.  Div.,  .A 
Rediictioti  Co,).  Slidekil.ms:  Spring  Liixu 
Cusliiomcl  Vinyl  (J.  Walter  Thompson  Co.;  Co 
golemn-Nairn,  Inc.);  What  a  Difjrrcncc  a  D 
fcrcncc  Makes;  The  AmUoiiiy  of  u  Diffcnn, 
((iotharn  I-'ilin  Productions;  First  Xat'l.  Ci 
Bank);  Kodak  Rapid  Color  Processor  (MP( 
Fastmaii  Kodak  Co.  I ;  Capilalizinn  ""  Ctiaiifi 
in  Markils  (Benton  &  Bowles);  Launching  \o\ 
New  Product    (Katz  Agency,   Inc.). 

ALEXANDER   KLEIN 
521    West    112th  St.,  New  York,  .\,   V.    1(102.= 
Phone:  AC  2-7634    AC:  212 

.Vli'xander  Klein  &  staff.  \\'iit(  is 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSOI 
-MoTio.v  PicTiHiis:   The  Counterfeit  Traitor  (th 
atrical  feature.  Paramount)    (only  1964  title  pr. 
vided ) . 


DAN    KLUGHERZ 
48  .\rrandale   .\\enue,  Cireat   Neck,  New  Voi 
Phone:  HUnter  2  5737     A  C  516 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSOI 

.\loiio.N  PiciTiiKs:  Canada  in  Crisis  (IN'TEl 
TEL;  Westinjihonse  Broadcasting  Co.  &  Nat 
Educational  TV);  Room  Down  Under  (INTEI 
TEL);    Marked  for   Failure    (N'at'l.    Education 

TV), 


ED   KNOWLTON 

Box  ,368,  Charlton  Cit>,  .Massachusetts   015( 
Phone:  248-7486    A  C  617 

Date  ol  Orsani/ation:  196,3 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSOI 
Motion-  Pictuhes:  The  Ohlon^  Window  ( Na\ 
A\iation  Safety  Center;  NPC);  The  Sixty  Mh 
ule  Circle  (Bay  State  Film  Prod,,  Inc.;"Anie 
Automobile  Ass'n, ) ;  Four  Films  on  Xor\va\  ( Jol 
Roberts;  .N'at'l.  Educational  T\');  Maf^ic  in  Yoi 
Doorway  (The  Stanley  Works;  BSF);  Electn 
Beam    Welding    (United  Aircraft;   BSF). 


WAYNE   A.    LANGSTON 
22fi6    Howell     Mill     Hd.,    N.W.,    Atlanta.    C 

,{()3I,S 
Piione:  355-2422     A  C  404 

Waviic  .A.  LaiiKston.  Wrif<  r-Dinclor 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSOR 
Motion  Pk  ri  ui:s:  Human  Centered  Silling  (li 
tematioiiiil  Sound  Films;  Frigiilaire  Di\..  Gei 
eral  Motors);  Decision  at  Your  Doorstep  (  Inte 
national  Sound  I'ilms;  National  Orijanic  Corp. 
Tale  of  a  Tuft  (C:harles  D.  Heeland  Piods 
Tufted  Textile  Mfrs.  .Assn.);  Croninn  Plaa 
(International  .Sound  Films;  Cotton  Produce] 
Ass'n.). 

MANHATTAN    PHYSICAL   RESEARCH 
GROUP,   INC. 
150   Broacl«;i>,   New   York   25,   Ne«    York 
Phone:  CO  7-2013    A  C  212 
D.itc  of  OiKani/atioii:   19.59 
Csiiis   .filler.   President,   Writer  &   Consiillatil 
Dr.    Hohert    Somi,    En<iinecrinfi   Mailers  & 

Scripts 
Di-.  A.  Seifeit,  Physical  Scienlific  Scripts 
(New  listing:   .scientific  film  strips  and  coun.sel 

(WKIIIK    I  ISIING.S    C-ONTlNi;i;i)   ON    PAGl-     178 
Your  Most  Complete  Reference  Source 

Ihis  I.Sih  I'roduclion  Rcyicw  lists  oyer  40 
spcciali/ini;  producers,  principal  film  distr 
bulors,  i;o\ eminent   ;i-\    proi:r;Miis  and  writer 
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A  Complete  RCA  Optical  Film  Recording  System 

Modular  and  Fully  Transistorized —It  Even  Improves  on  Traditional  RCA  Reliability 


There's  so  muc-h  new  about  RCA's  PM-80  film  recordinfr 
system.  New  solid  state  circuitry.  New  stylinp.  Compact 
de.iign.  New  conveniences  for  easier  operation. 
In  all  respects,  a  better  value  than  ever  in  film  record- 
ing. Yet,  the  most  important  feature  of  this  new  film 
recording  system  is  that  it  continues  to  reflect  RCA's 
traditional  leadership  in  film  recording  —  leadership 
built  on  superior  reliability  and  long-term  performance 
perfection  —your  assurance  of  quality. 


You  can  buy  the  PM-80  with  full  assurance  that  it  in- 
corporates latest  "state-of-the-art"  features,  that  it  is 
carefully  built  to  stringent  quality  standards,  that  it 
will  fulfill  the  most  demanding  recording  requirements. 
Vov  details  on  the  PM-HO  and  RCA's  full  range  of  qual- 
ity recording  equipment,  write:  Dept.  806,  RCA  Broad- 
cast &  Communications  Products  Division,  2700  West 
Olive  Avenue,  FUirbank,  California,  or  36  West  49th 
Street,  .New  York  I'ity. 


The  Most  Trusted  Name  in  Sound 
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3,000 
WATT 

SLIDE  PROJECTOR 

20t.40 


IMAGE 
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This  is  a  professional  slide  pro- 
jector suitable  for  the  largest 
audiences  indoors  or  outdoors. 
Bright  enough  so  that  the  area 
need  not  be  darkened.  With 
the  standard  objective  lens  the 
3000  watt  projector  projects 
6000  Lumens,  more  than  car- 
bon arc  projectors  and  lamp 
life  is  100  hours.  Cooling  is 
so  efficient  that  a  slide  can 
be  projected  for  hours  without 
overheating.  The  3Vi"  x  4" 
slides  are  changed  manually 
or  automatically  or  by  a  push 
button  electric  slide  changer 
for  70  slides. 

Make  Your  Meetings  or  Your 
Exhibits  More  Effective  with  the 

GENARCO  3,000  WATT 

SLIDE  PROJECTOR 

Ask  for  brochure. 

GENARCO,  INC. 

97-04  Sutphin  Blvd.,  Jamaica,  N.Y.  11435 

Slide  Projectors  Division 

PHONE  212  658  5850 


(CONTINUED  FROM  THE  PRECEDING  PAGE  176) 
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DOUGLAS   C.    McMULLEN  -  Script    Services 
1(>  Ki'lloj;;;  Drive,  NN'ilton,  Conn. 
Phone:  7f>2-;}U.'j   A  C  203 

D.itr  (.1  Oiuani/.ition:  1960 
RECENT  SCRIPTS,  PRODUCERS  S  SPONSORS 
MonoN  PiiTi  HKs:  77ir  Mutitj  h'acc.s  af  Covipcti- 
tkm  ( ("li<'\  rolot  Owner  Rel.:  GM  Pliotograpliic); 
Wlidl's  Sen  at  Maniijavturiufi  Dciclopiiiciil 
(  Manulaitniinji  Dev.;  (;M  Pliotograpliic);  D.AC 
I  —  Design  Aiifiiiuiitfd  Ihj  Coinpiitirs  ((-M  Re- 
scarcti  L(ih.;  i'.W  Piiotogiapliic) ;  C.M  Around 
The  World  (f;MOO;  C.W  Photojiiapiiic) :  .A(/- 
iiiini.striitivr  Tcnnirud  Syslciii;  Syslcjii  360,  Card 
/')■()('(  .sm;i^  I'oticr;  In.sioducc  hifonnntion  Systctn; 
What  Makes  A  Winner  (IBM);  Once  Upon  A 
liillhoard  (C.W  Dit-sol;  C;M  Pliotojiiapliic ) ;  Fhw 
of  Income  ( Pindcntial;  Daneck  Piodnctions) ; 
Rapid  Transit  (Cieneral  Electric):  Tlioufiht  for 
Tood  (Meick;  Audio  Productions);  The  Fresher 
the  Better:  Farm  Fresh  To  You  (AEC;  API); 
Radioisotope  Applications  In  Industry  (AEC; 
Educational  TV  Program). 

OSMOND   MOLARSKY 

U.JO    Hliode    Island    Ave,    N.V\ .,   Washington, 

D.C. 
Phone:  ()67-6697     A  C  301 

D.itcol  ()rnaniz;iti()ii;  1946 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS 
.SijDEKU.Ms:    .Series    ol    eijjht    political    education 
lilins   ( Int'l  Brotherh(K)d  of  Teamsters ) . 


BRUCE   R.    MOODY 
372  Central  Park  West,  New  York,  N.Y.  10021 
Phone:  UN  .55278    A/C  212 

Date  1)1  ()i  liani/ation:    196) 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS 

Motion  Picture.s:  Ampluhious  Operations  — 
series  of  5  (U.S.  Nav>);  Five  Hundred  Gallon 
Collapsible  Drum:  Tank  Control  (U.S.  .\rmy); 
Linkage  Adjustment. 

EDWARD   R.   MURKLAND 
27  Bank  Street,  New  Milford,  Conn.  06776 
Phones:   EL  4-3301;  EL  4,5660     A  C  203 

D.itc  of  Or^jani/.ation;  1962 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.MoiioN  Picn  iu;s:  The  Crass  is  Creener:  Break- 
ihroufih  for  Uereulon;  Welcome  to  Hercules 
(.Matt  Farrell  Productions.  Inc.;  Hercules  Pow- 
der Co.);  Presentinfi  Versatriin:  Letter  from  a 
Mimorail  Pioneer  (M;itt  Farrell  Productions,  Inc.; 
.\nicr.  .\la(.liinc  &  Foundr)  ) ;  Many  Doors  (.Matt 
I'arrell  Productions,  Inc.;  United  Conununitx 
I'und  ol  No.  Delaware);  Modern  Balin<i  with 
Plastic  Twine  (Matt  Farrell  Proilnctions.  Inc.; 
Eastman  ('hemic;d  C^o.);  Tin  Bridfic  from  Fuinul 
to  Data  ((^uuninnliam  &  W'alsli;  (.'onnecticut  (ien- 
eral  Life  Ins.);  Electric  Resistance  Weld  Pipe 
(MPO  Productions,  Inc.;  United  St.itcs  Steel); 
rti(  C.hi(  lino  Civic  Center  i  W  ildiuj;.  Inc.; 
United  Stales  Steel).  Sai.ks  .Mi:i;i  im.s  &  Lim 
Snows:  Tin  PBX  Paekafi<-  (.MPO  Sales  Meet 
ings.  Inc.;  A.T.  &  T. ) ;  Telephone  Answerintj. 
Service  Meetinfi  (Conteinpo;  A.T.  &  T. );  Tin 
.\/().VV  Lifetime  Plan  (Muli.ici  jdliu  As.socs.; 
Mnlual  of  N.Y). 

NICK    NICHOLSON 
(i222   Hex    DriM-,   Dallas,    I  e\as   7.52.30 
Phone:  E.M  S  1)903     A  C  214 
Date  of  OrKanization;   1961 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS 
M(iM<)\     I'll  iMu.s;      hilniiliirinj^     Ski/luik     C.nni 
Sport.   1961-6.5  Adiertisinu,  Prof^ram  (  Uuick  Di\.. 
(General    Motors);    Thou.sand-Mile   Miracle    (I'.S. 


Arnn-  C^orps  of  Engineers);  Five  for  Frigiking, 
More  Profits  with  Frifiikinn  (Frigiking  Corjj.); 
Ilumhli  Oil  Story  (Ilniuhle  Oil  &  Hefiuing  Co.)- 
VVii.v  (,s  WBAP-fV  (Radio  T\'  Station  WRAP); 
Operation  Forward  —  Oak  Cliff  (Dallas  Cham- 
ber of  C>)mmerce);  Safety  in  Sports  (U.S.  .\ir 
Force);  .\tinosphere  for  Learninn  (Austin  Col- 
lege). 


* 


EDDIE    O'BRIEN    -  THE   WRITER 
Wilton,  Conn. 
Phone:  762-8400  .\C:  203 

Date  of  Organization:   1960 
Fdw.ud  A.  O'Hricti.  jr  .  \\;j^  ; 
RECENT       SCRIPTS.       PRODUCERS       &       SPONSORS 

Motion  Pictures:  Ski  with  Buick;  Blueprint  and 
Calendar;  Profiles  in  Tomomnc  (Ruick);  Petvt, 
Paul  and  Chevy;  Best  of  Best  (Che\rolet);  Pro- 
logue to  the  Fair  ( I'nited  Delco);  The  Time  of 
your  Lifi'  (Simplex  Time  Recorder  Cx).).  Slide- 
KiL.MS:  The  Road  to  Success  (IR.M  World  Trade). 
Meeting  Puesent.^tio.ns:  Selliitfi  Seasonal  Serv- 
ice; United  Delco  Management  .Meeting  (United 
Delco). 


STAN    PHILLIPS 
1060   Bannock    St..    Denver,   Colo.    80204 
Phone:  534-6494 
Date  of  Org;mization:  1962 
St;iule\-    C.    Phillips.    Writer-Consultant 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS  I 
Motion  Pictires:  The  Capitol  Reef  Story  ( .Nat'l 
Park  Service,  U.S.   Dept.   of  the   Interior);  Colo- 
rado:   The   Trailhlazers   (Tlios.   J.   Rarhre   Prods.; 
Colo.  State  Historical  Societ\  I :  The  Signuin  Stonj 
(Tlios.  J.  Rarhre  Piods.;  Signian  Meat  Co.);  Food 
Service    in    Sursing    Homes;    Almo.st    a    Mirach 
(Thos.    ].    Barbe    Prods.;    Colo.    State    Dept.    of 
Public     Health).     Si.im:KiLMs;     Why    Fly?;    A\ 
Demonstration    ( .W  Co.);   Tiie.\teh  Spot:    Love 
Makes   the   World  Co   Round    (Thos.    ].    Rarbre 
Prods.;   Colo.   Psychiatric  Technicians  Assn.). 


HARRY   PRESTON 
1279  W.  Forest  Ave.,  Detroit,  Michigan  48201 
Phone:  831-1786    A  C  313 

Date  of  Organization:   1952 

llini)    Preston.   Writer.    Director.   Producer 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS 
MorioN     Pimius:     Comet    Cyclont     Announci- 
nil  III     Film     ( Briggs    Coip.;    Lincoln     MercnniO. 
Piniierest   Wa.sher    ( Rriggs   C^orp.;   J.    ('.   Penncv 

(WKiriR    LISTINGS    CONTINI'I-D    ON    PAGE     180) 


FROM  CALIFORNIA  TO 
THE  CARIBBEAN,  ASK 
JUST  ANYBODY  ABOUl 
THE  $1 00  TREATMENl 
THE  $40  PIX  MINUTE 
THEY  ALL  KNOW  WHD 
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LARGEST  INVENTORY 

of  Lighting  Equipment 
in  MIDWEST,  U.S.A.  and  CANADA 


NOW   AVAILABLE:   A   NEW   MOVIOLA   CRAB   DOLLY 

National   Headquarters   Detroit 


JACK  A.FROST 


COBO  HALL  OFFICE:  401  Washington  Blvd.         MAIN  OFFICE:  234   Piquefte         CANADIAN   OFFICE:   336  Bering 
Rm.  3143,  WO  21255,  Detroit  26.  Michigan         TR    3-8030,    Detroit   2,   Michigan         BEImont  9  1145.  Toronto,  Canada 
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FOR  VISUAL  IMPACT 
EVEN  IN  FULLY-LIGHTED 
ROOMS-THE  NEW 
WILSON  OVERHEAD 
PROVIDES  50<7o  MORE 
CONTROLLED  BRILLIANCE 


ANNUAL  GUIDE  TO  FILM  WRITERS 
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$189 


Name 
Firm 


Title 


Address 
City 


The  new  Wilson  overhead  is  50%  brighter 
than  most  compacts  in  use  today — and  the 
brilliance  is  controlled  so  that  pictures  are 
considerably  brighter  in  the  corners  and 
along   the  edges   of  the  screen   image. 

This  superb  picture  is  possible  because 
Wilson  is  the  first  and  only  overhead  to  com- 
bine the  high  intensity  light  output  of  a 
Quartz-Iodine  lamp  with  the  light  distribu- 
tion control  of  a  TRUE  optical  system  using  a 
condensing  lens  and  mirror — the  same  as  in 
the   largest,   most  expensive   overheads. 

Additional  Wilson  Benefits:  overhead  is  light- 
weight, coolest  operating,  has  tilting  head, 
10  X  10  stage  plus  an  amazing  one-year 
guarantee  AND  an  exclusive  Performance 
Guarantee  based  on  your  satisfaction. 

Before  buying  any  overhead  at  any  price 
see   the   new   Wi/son.' 


H.  WILSON  CORPORATION 

546  W.    119th  St.,  Chicago,  III.  60628 

Q    Overheod  lileralure,   pleaie  BS365 


(CONTINUED  FROM  THE  PRECEDING  PAGE  178) 
f"().  and  Hofpoint);  Training  and  Instructional 
Films  tor  tin-  I'.S.  Army  (Detroit  Arsenal; 
C'.eneral   Film  Laboratorj- ) . 


* 


CARL  PUGH 
l:)12:(  S.W.  (>4tli  Court,  .Miami,  Fla.  33156 
I'honi-:  MOhawk  1-9440     A  C  305 

(  .111  Pniili.  Wrili  r 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS 

MorioN   l'i(  n  ni;s:  Treatments  and  scripts  duiinn 
19(i-4    all   on   confidential   or   seturit\    basis. 


^^ 


WOODY   SIEGEL 
Film  Center,  630  Ninth  Ave.,  New  York,  N.Y. 
Phone:  JU  2-3480 

(.See    Production    listing,    Tclic.    Inc..    NYC) 

ANN   AND   RALPH   SCHOOLMAN 
Hortoii   Hoad,  Cold  .Spring,   New  York 
Phone:  Cold  Spring  5-3609 

Ralph  Schoolman,  Writer 
Ann  Sciiiiiilinan,  W'ritir  mill  Rcsciirch 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS 

(on  special  assignment  throughout  1964) 


0 


WILLIAM   L.    SIMON    FILM   SCRIPTS,    INC. 

2407' J  Kye  St.  NW.,  Washington,  D.C.  20037 
Phone:  FEderal  3-7514    AC  202 
Date  of  Organization;  1958 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS 

MoiKiN  I'h  ri'iiKs;  Crisis  in  the  Collcfics:  Sctr 
Tcdchiitf^  7'c(7i/i/(/i/c.s;  Ediiccilioii  for  ti  Cluiufiin-^ 
WOrUI:  Tcdcltiiifj,  the  llandicdpjxd  (('reatise  Arts 
Studio;  Ollicc  ol  Education  for  tlie  N.  Y.  World's 
Fair);  Rchiii)ilit(ition  for  thr  Ihindicdppcd  (Cre- 
ative Arts  Studio;  Office  of  \'ocational  Heliahili- 
tation  tor  tlie  N.  Y.  World's  Fair);  A  Wonidu's 
Place;  Christ  mas  (^reetiiia  from  President  iiiid 
Mrs.  Johnson  (AFI&E);  SAC  Command  and 
Control  (llaycox  Photoramic;  Strategic  Air  Com- 
mand); On  the  Record  ( Noi-wood  Studios;  Feder- 
al Hurean  ol  Inxestigation ) ;  Introduction  to  Serv- 
I  ice  Center  (^peration.'i  (Internal  He\enue  Serv- 
ice); Rci>lenishin<nl  and  Refacliufi  at  Sea  —  2 
films;  Radar  Set  A\  SPS-IH  -  2  films  (U.  S. 
Navy):  Wake  Tnrhiihnce;  The  Airuay-Routi' 
Structure  —  19fi4  (FAA).  Slidkfilms:  Last  Vinj- 
ane  of  the  Kaiulani  (.Maritime  Historical  Socict\ 
of  the  District  ol  f^olinnhia;  Soeiet\  lor  flic  Prcs 
cr\  .iliiiii  111  tlic  K.iiiil;iiii  I . 


0 


STANFORD   SOBEL 

103   Park  Avenue,  New  York,  N.  Y.   10017 
Phone:    I.Kvington   2-1450    AC  212 

IXilc  ol  ()rg.iiii/;itioii:  1917 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.MoTio.N  Pi(  inii-s;  Rallad  for  the  hair  { A.'V.ti'V.. 
Owen  Muipliv  );  h'ood.  the  Color  of  Life  (  N';il'l. 
Dair\  Council;  Keid  Hay);  .\/('(7  John  Dine  (Citi- 
zens lor  Dow  for  Congress;  ,\cgis  Productions); 
Shotcdown  at  Xianara  (Niiig;ua  Chem.;  C.  M 
Hasford);  The  \eu  .\/(,)  (  Mc(,)n;i\  Norris  MIg 
Co.;  Portafilms,  Inc. ) ;  V'/k   Saline  Solution  (OIIkc 


State 


Zip 


•k  The  "star"  over  a  writer's  listing  in  these 
pages  denotes  an  advertisement  for  additional 
rcferenee  elsewhere  in  this  Production  Review. 


STANFORD  SOBEL:  CONTINUED 
ot  Saline  Wiiter,  L'.  S.  Dept.  ot  Interior;  Kei( 
H;i\);  Si)ark))!ufi!  (  Hohert  Hoscli  Corp.;  Cliarle:' 
Zurhorst);  Tele-Lecture  (A.T.tkT.;  X'isualscope) 
Tapestry  (Xerox  C^orp.;  X'isualscope ) ;  The  Sen 
You!  ( Honx  Haircoloring;  X'isualscope  I ;  Evert 
Drop  hit  to  Drink  (Soap  &  Detergent  .■Vss'n. 
\'isu;dscoi>e) .  Slu)EKilms;  The  S'limhers  C.ami 
(A.T.&.T.;  \'isu;ilscope) ;  Piping  Water  witli  Stcr 
( Koppers  C;oq).;  N'isnalscope) .  Mkktinc  Phes 
t:\T.\Tio.Ns:  IITII  in  "64  (Olin  .Mathieson;  \'isu;il 
scope).  .Meoia  Phesknt.ation;  The  Power  to  Sai 
Vf'.v  (True  Magazine;  Visualsoope). 

ROBERT   E.   SOMERFELD  ~ 

.3390  examine)  Oe  La  Cumhre,  Sherman  Oaks 

Calif. 
Phone:  7S4-0SS9 

D:itc  of  Organization:  1962 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSOR! 
.Motion  Pk  tihes:  A  llilpiufi  Hand  from  Alcix 
( Holand  Reed  Productions:  .Mumiinun  Co.  o 
America);  A  Missile  \atned  Mae  (  fohn  Snther 
land  Productions;  Bell  Telephone  Liihoratories* 
Within  Our  Reach  (  |ohn  Sutlierhind  Prodiici 
tions;  Soutliern  Regi(>n;d  Educiition  Boitrdl 
This  is  the  Life  ( FamiK  Films  for  Lutheran 
Clinrch  —  Mis.souri  S\  nod  ) ;  The  Austvcr  (  Fam 
ily  Films  for  Southern  Baptist  C^hurch):  Tbi 
Cliristian  Faiiuly;  Problems  of  Teenafic  Chrii' 
tians  ( Family  Films,  for  various  denominations) 

RAY  SPERRY 

3841  Highland  Ave.,  San  Diego,  Calif.  9210! 
Phone:  281-4,392    A;C714 

Date  of  Organization:   1961 

Ra\'  T.  .Sperry,  Writer 

(iciirgc  Spcrrv ,  Writ(  r 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSOR! 
McnioN  Pi<:TrHi£s:  City  in  Motion  —  Atnuta 
Report:  Community  dmcoursc  (Cit\'  of  Sai 
Diego);  San  Die^o  Zoo;  Spirit  of  Fradoii 
(Coplev  Productions):  Man-Mode  Wonderlam 
(La  |oll;i  Films),  SLn)KKiLM;  Xeuspaper  Tour 
Rienvcnido  A  San  Diego;  Springfield.  Illinois  i: 
Si)eei(d;  The  Liv'ng  Legend  of  .\hraluim  Lincoln 
( Cople\  Productions).  T\'  C"()mmi;iic:ial:  Frcc: 
doin  of  Election  —  public-  sersice  (C'oplev  Pni 
dnctions). 


GENE   STARBECKER 
475  Fifth  Ave..  New  York,  N.Y. 
Phone:  MU  3  1093  A  C  212 

C.ene  Sl.nhcckcr.  Writer-Direet(n- 

C";il  Stevens.  Reseurch  Ass'stant 

Bit:i  Fr:iiiklin.  Secretary 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSOil' 
Morio.N  PiciiKKs:  .A;i  Island  Callitl  Wallops 
The  Wtnid  Was  Then  (NAS.\);  The  .Mom  am 
Eve  (('onnccticnt  Y:Mikee  .Atonn'c  Power  ("o.) 
Virginia  (Humble  Oil  Co.);  DAS//  -  7'/ic  /)roii< 
Anti-Suhmariiu-  llilicopter  (CATOcKiie  Corp 
U.S.  Navy);  Rihind  the  Scenes  (Dept.  ol  .Ve 
riculture);    .A    Ron   of   l'ir<     (  Kilrin    Enterjiri.ses 

J.   M.   STARBECKER,   INC. 
8700  Manchester  Hd..  SiKer  Spring,  Md. 
Phone:  587-8648  A  C:  301 
Diite  of  Org;iniz;ition:   19.54 
|.  M.  Stiul)ecker.  Pres'dent  &  Treasurer 
Eugene  St:ubeck<'r.  \\  n^;-/)ir((7()r 
M:nc'i:i  M.ulow.  Stc\c  SteliMii,  Writers 
Inn. I  l'"iiilicbci ,  H.iili.u.i  Bclcw  .  Secrcturii  s 
RFCENT       SCRIPTS.       PRODUCERS       &       SPONSOR 
MoiioN    PicTi'HKs:    A   Hook  is  to  Read    ( Pitniai 
I'ublisliiiig  C^o. );    Pouer  for  a   \ation    (Dept.  e 
liitcrioi  I;   Din.-iity  .Mtitudc;  Special  Report;  Son 
ic  liooni;    The  Sound  of  Progress   (F.\.\);   Sol  ' 
Si  fond   to    Lo-ve    (Southern    liiiilw  ;i\  s  ) ;    Thi    Iai^ 
Worrying  Place  (  NASA  ) .      ( Cont'd  on  Page  1 8- 
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BUSINESS    SCREEt 


When  you  need  professional 
motion  picture-TV  equipment 


come  see      ^^\^^^       in 
New  York  or  Hollywood 
your  best  bet  to  save  money 


AIM  FOR 


SHOWROOM 


R!Si«liCHSDtVE(OPMiNI 


^41 


MOV  iDGE  NUMBERING  MACHINE         S  0  S.  miECTOU  MACNIOLA  I!L  AHAIIC  4  POS  MIAER 


lEt  AMAIIC  16mm  PRINIER  IRANSISI  0  SOUND  AMPlKIER  S  0  S   MOIOSi.  .  m'  v 


STOCK  ROOM 


SHOPEAPUIIES 


S.O.S.  is  now  conveniently  located  in  midtown 
Manhattan  and  the  center  of  Hollywood  with 
larger  and  more  complete  facilities  ready  to 
fill  the  needs  of  all  those  in  the  professional 


motion    picture    TV    industry  ...  a    complete 
showroom  .  .  .  shop  facilities  .  .  .  research  and 
development,  etc. 
Consult  us  for  your  specific  and  special  needs 


SOS  PHOTO-CINEOPTICS,  INC. 


East  Coast    387   Park  Avenue   South 
New  York.  N   Y    10016   •    212/MU  99160 

West  Coast;  6331  Hollywood  Boulevard 
Hollywood.  Cahf    90028    •    213/467  2124 


~s^s 


1ST    lA  l«;6 
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NEW  AUDIO-GRAPH 

shows  brilliant  35mm  slides 
without  darkening  room 


Self-contained  floor  and  table  model 

AudioGraphs  present  brilliant,  full-color 
35mm  slides  in  daylight  or  normal  room 
lighting  on  no-glare  screen  by  rear  projection. 

Voice  may  be  synchronized  on  magnetic 
tape  for  automatic  operation,  or  pictures 
changed  at  speaker's  will  by  remote  control. 

For  easy  transporting,  the  floor  Audio- 
Graph  has  a  specially-designed  Wheelit  TRI. 
The  Table  or  Compact  Audio-Graph  uses 
Wheelit  4102  A,  as  illustrated.  This  Wheelit 
also  serves  as  a  stationary  projection  table 
when  brakes  are  set. 

Audio-Graphs  are  being  widely  adopted  as 
the  most  efficient  method  of  teaching  factory 
processes,  for  sales  training,  hospital  nurses 
and  patient  lectures,  convention  exhibits, 
sales  demonstrations  and  advertising  in  air 
ports,  rail  stations  and  other  public  places. 

AUDIO-GRAPH    FLOOR    MODEL 


ANNUAL  GUIDE  TO  FILM  WRITERS: 


0 


Audio- 
Graph 
Compact 


No.  1824— with  18  X  24 
in.  screen  is  designed 
for  larger  audiences.  Has 
sturdy  welded  frame  witfi 
durable  panel  finisfi.  in 
surinf;  long  service  Ac- 
cessoriet:  Wlieelit  TRI, 
tieavy  duty  Carousel  cir- 
cular 80  slide  protector. 
20'(oot  retractable  cord 
reel  and  Synchro  Repeater 
for  voice  on  magnetic 
tape 


(rONTINL'En  FROM  TUT   PRFCrDING  PAGH    180) 

KENNETH    STUBBS 
1334   Wisconsin   .■Vveniif,   N.W ., 

Washington.  O.C:.  2()()()S 
Phone:  33S-4449  .\  C  202 

Diite  i)f  {)rii;iiii/:ifii)ii;  19.54 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.\l()iii).\  I'lc  M  iii.s:  III  to  Ihj,  Full  Frissiiit  I  hj- 
infi  Suit;  Low  Prcsmirr  CJiaitilxr  Optiiitions 
(U.  S.  Navv);  System j2>IS()  Channel  Operation; 
System /360'CPU  Interrupt  (IBM). 

PETER   J.    STUPKA 
(if)S(»  Mapk-  .Street,  N.U  .,  Washington,  D.C. 

20(tl2 
Phone:  RAndolph  3-6427  AC  202 

l);itt'()t  Oi t;aiii/.;iti()ii:  1915 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.Motion  Pictukk.s:  Sled  Pike  (U.S.  Navy  & 
Marines):  Your  Supply  System  (X'eteraiis  Ad- 
iniiiistiatioii ) :  Your  National  Bureau  of  Staiul- 
arcls  (Dept.  of  Coinineice) ;  Denuilition  of  Cofi- 
erete  Structures  {U.S.  Army  Engineer  Research 
and  De\el()pineiit  Labs.):  Fire  Protection  and 
Danuifie  Control  —  Fuels,  Oxidizers  and  Other 
Special  Hazard.'/  (U.S.  Navy).  Slidefilms;  Ex- 
portunities  (Dept.  of  Commerce). 

DON    SWEET 
5  E.  57th  St.,  New  York,  N.Y.  10022 
Phone:  PL  5-0844  A  C  212 

Date  of  Organization:  196.3 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS 

MoiioN  l'i(  ii'ni-:s:  Sace  uith  SVIAP;  Miniulur- 
ized  Records  Retrieval  (Tarj^et  F"ilms:  Heiiiitii;- 
ton  Hand);  What  is  Fertilizir':';  Bin  ^-  •'>"'/•'>■  C'"" 
Talk  (StiirKis  Criint:  Esso  —  AKriciiItiir;il  C:1umii- 
icals  Div.);  fHassified  I'^ilm  (Toiiiliii  I'iliiis:  Pratt 
.\  \\liitne>):  Railex  Conveyors  (Raile,\  C;orp.). 
M  ii)i:i-TLMS:  The  Shadow  of  Corrosion  (Ad- 
iii.istcr  Prints;  Ciirjienter  Steel);  A  Visit  to 
Broadway  ( Adiiiaster  Prints;  De;in  Witter);  im- 
litled  film  (Admaster  Prints;  .Xat'l.  Health,  Wel- 
fare Assn.):  untitled  lilin  (.\din;ister  Prints; 
Western  I'liion).  MiiExiNC  PHiisEXT.\i  ions: 
.•\.T.&T.;  Liiden's. 


JOHN   TATGE 

322  East  34th  St.,  New  York,  N.Y.  lOOlfi 
Phone:  LE  2-3697  A  C  212 

l);ite  of  OrKanizatioii;    19fil 

Washington  Representative:  Gene  Fcltoii,  I'el- 
ton  Studio,  l.S.3()  Iclleison  PI.,  N.W..  W.isli- 
ington  .36,  D.C.  Phone;  FE  8-4294. 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
MoriON  PicTUHEs:  Market  4  Products  ( |err>' 
Long  Prods.;  0'Me;ilia-United  Adv.  f  "orp. ) ;  The 
Fourth  Municipal  Respousihility;  Fire  Disposal 
T(  ( liniques  ( |erry  Long  Prods.;  .Vnier.  Public 
Works  Ass'n.).  Slidkkilms:  Turmoil  in  tin 
Middle  Fast  ( N.  Y.  Times);  Data  Proccssiuf:. 
( \'isiialscoiie;  IHM);  Sig/i/.s  ami  Sounds  from 
Foto  Disk  (  I'oto  Disk  Studio,  Inc.). 


No.  1624  »ilh  16  I  24 
in  screen,  uses  Wheelit 
4102  A  for  transporta 
lion  Sturdy  construction, 
attractive  finish  Accat- 
aorlet:  80  slide  Carousel 
projector  and  Synchro  Re- 
pealer Wheelit  accesso 
net:  shelf  and  relractible 
cords. 


See  your  local  Audio-Visual  dealer  or  write   for 
deicriptive  circular  with  prices  and  specifications 

GRUBER   PRODUCTS  COMPANY 

p.    O.    Box    2634,    Sta.    B.    Toledo,    Ohio 
Factory  Address — 5254  Jackman  Road 


HOWARD   TURNER 
57  West  75lli  Street,  New  York,  N.Y.  1002,3 
Phone:  TRafalager  3-321  1  A   C212 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS 

MoiioN   Pi(  iiitKs:    Till    Ininunial  Mailiim     (  Peli 
can     .Motiiin     Pictures.     Inc.;     Western     Kleitrii). 
I'ilm    R(  pari     (  .Vciolog.    Inc.:    Criiinm;iii    .-Mrcr;!!! 
Engineering  Corp. ) ;   Tinier   (Seneca  Prodiictioiis. 
Inc.;  Allied  (  lieiniciil  Coip.). 

Additional  copies  of  this  I.Sth  Prodiidion 
Review  arc  available  at  only  $2.00;  sent  post- 
paid if  check   accompanies  your  mail   request. 


DICK   UPTON 
418  S.  Fourth  Ave.,  Libertyville.  Illinois 
Phone:  362-0174  A  C  312 

D.ito  (if  Org.mi/.ition;  1960 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Moi  ION  Pi(  1 1  itKs:  Yours  to  Comnuiiui  (  Fred  A. 
Niles;  C^ompressed  .\ir  &  C..\s  Inst.);  Environment 
for  Progress  (Fred  \.  Niles;  US.AF);  Pocemakci 
Pavinti  (Pilot  Productions;  Iowa  Mfg.);  Slide- 
HLMs:  II(m  Did  the  Sun  Begin}'  ( Field  Enter- 
prises Fdticiitioiiiil  (x)rp.);  77ic  Colorite  Stori, 
(Dc;iii  P'oods).  Meeting  Phesentations:  Tin 
|aiii  llaiicK  Orgiiiii/.ation  for  Admiral;  J.  I.  Cast 
Hoover;  Kelly  Girl. 

W.   J.   VAN    DE   MARK 

502  Linden  Place,  Cranford,  Neu  Jersey 
Phone:  276-9649  A  C  201 

Date  of  Org;iiii/;ition:  1962 
W.  ].  \'an  De  .Mark.  Wrili  r-Director 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSOR! 
MinioN  PiCTiUEs:  lor  Hell  Telephone  Labora 
torics;  John  Nash  Productions;  Herbert  Kerkow 
Products:  MPO  N'ideotronics,  Inc.;  U.  S.  Govern 
mciit. 


VISUALS   ASSOCIATES 

770  James  Street,  S\raciise,  N.Y. 
Phone:  474-3851,  474-3641  A  C  315 

Date  of  Organization:  1963 

R.  D.  H:i\es.  Mana>^(r 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
MoiioN  Picii'HEs:  Surface  Appcarancis  ( Hol- 
hiiid-Wegmaii  Productions;  U.S.  Rubber  Re- 
chiiiiiing) ;  Automation  &  Food  Service;  (\\-\\ 
Prod.;  Cease  Oiitral.  Inc.).  Slide  Present.* 
rioNs:  Ti-fiopen  Markeliufi  Program  (  Bristol  Lab 
oriitories);  Hollywood  Park  (Sterling  Bros.) 
Camping  (Central  N.Y'.  Girl  Scouts).  Animatei 
Ghai'hics:  Outdoor  Lighting  (Crouse-Hinds) 
Hospital   Detailing    Unit    (Bristol    Laboratories) 

ROBERT  WAID 
33  Windham  Place,  Glen  Rock.  New  Jersey 
Phone:  Gilbert  5-8234 

Robert  W;ild,  Writer-Director 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
MoiioN  PicTunEs:  The  Sales  Manager's  Role  ii 
Recrtiiting  S(  rvice;  two  classified  films  on  tht 
Pohiris  Submarine  (,\udio  Productions,  Inc.) 
Mechanical  Shock  AI)oard  Suhmariius;  Electronii 
Assend>ly  Repair  Techniques  (  Br;i\  Studios 
Inc.);  Petrov's  Mirror;  Sigmd  Tccluiiipics;  AS:' 
Croup-Field  Army;  other  cliussified  films  ( .\mi\ 
Pictori;il  Center;  U.S.  .\rmy  ) . 
(WRiriR    LISTINGS   CONTINHFD   ON    PaGF     184 


•  •  • and 
we  quote: 


ii 


...  so  when  my  client  sale 
he  liked  the  latest  film 
had  produced  for  him  I  failed  to  understanc 
why  he  had  changed  to  another  producer. . 
then  he  told  me  that  their  titles  were  mucf 
better  than  mine . . .  they  had  been  made  b) 
Knight  Studio,  Chicago.  Now  I  get  my  title, 
there. ..  I  have  my  client 
back  . . .  and  we're  all  happy.  // 

Knight  Studio 

159  E.  Chicago  Avenue,  Chicago  11,  lllinoi 
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BUSINESS    SCREE 


When  military  or  commercial  laboratories  want  to  upgrade  their 

processors  to  handle  new  film  emulsions,  whom  do  they  contact? 


'^r^^' 


MODEL   EKC   16/35 

Custom  designed  for  Wilding.  Inc., 

one  of  the  nation's  largest  commercial 

film  producers. 


MODEL   MT20 

A  standard  module  processor  for  the 
U.S.  Air  Force,  Edwards  Air  Force  Base,  Calif. 


In  order  to  take  advantage  of  new  film  emulsions, 
many  military  and  commercial  laboratories  have 
found  It  necessary  to  improve  their  processing  equip- 
ment. Drying  capabilities  have  to  be  increased  and 
humidity  controls  perfected.  New  types  of  heat  ex- 
changers and  precision  controls  are  needed  to 
accommodate  the  elevated  temperatures.  Increased 
processing  speed  calls  for  improved  film  spools  and 
bearings.  Certain  emulsions  require  specially  de- 
signed rollers  and  sprockets  to  prevent  skiving. 

Under  these  circumstances,  who  is  usually  con- 
tacted? Treise.  of  course!  Why?-  Because  Treise  engi- 
neers are  trained  in  problem  solving.  Our  staff  can 
rebuild  your  existing  equipment  to  accommodate  the 
newer  color  emulsions  or  to  increase  your  produc- 
tion capacity.  Moreover,  we  are  equipped  to  repair 
and  upgrade  your  present  processors  and  to  supply 
Treise  engineered  accessories  and  replacement  parts. 

WE  BUILD . . .  REBUILD ...  or  REPLACE! 

Treise  engineers  have  the  specialized  knowledge 
needed  to  build  any  size  of  continuous  lab  processor 
. . .  from  small  B&W  models  to  giant  100  f.p.m.  color 
processors  . . .  and  to  provide  maximum  film  capacity 
consistent  with  high  quality  and  within  practicable 
budget  limits.  When  you  buy  Irom  Treise.  you  have 
the  assurance  of  performance  possible  only  from  a 
manufacturer  noted  for  its  outstanding  laboratory 
experience! 

MV/7*'  /())•  Free  i-Pnge  Catnlon  on  Treise 
CntitinuoiiH  Lab  Processorn  and  Aecessories! 


REISE   ENGINEERING.  INC. 

1949    FIRST    STREET,    SAN    FERNANDO,   CALIFORNIA    •    EMPIRE    5  3124    (213) 
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TIME  is  MONEY... 

A  /if'ii  itmli^iit  /*j<7(irc  dt-stunt'd  lit 
ilemonatrale  an  elttnent  technique  used 
tu  plan,  schfiiutf  and  control  the  many 
operations  neccHsary  for  on-scht'dttle 
protect    completion. 

I  his  technique  Is  illustrated  by  a  simple 
example.  ihL-  huildini:  of  a  gas  station.  The 
technique,  ciilleil  Critical  Puth,  is  based  on  a 
logicalK -arranged  visual  presentation,  which 
fiH.iiscs  attention  on  the  most  important 
operations  and  facilitates  effective  and  eco- 
nomic changes  of  plan  to  compensate  for 
imforeseen  problems — thus  enabling  comple- 
tion on  the  date  scheduled.  Critical  I'ath 
planning  shows  clearly  which  operations  in 
each  project  must  be  done  consecutively, 
which  may  be  done  simultaneously,  and 
which  depend  on  others.  It  facilitates  quick 
recognition  of  those  operations  with  fi.xed 
completion  limes  and  those  which  have 
latitude — an  important  factor  in  saving  lime. 
It  makes  it  possible  to  assign  work  crews 
efficiently;  to  analyze  effects  of  numerous 
changes;  and  to  regularly  update  planning 
as  needed  for  schedule  adherence.  This 
technique  is  most  valuable  on  large,  com- 
plex projects,  but  as  the  Rim  shows,  the 
logic  and  methods  can  be  applied  bene- 
licially  to  simple  projects  and  to  almost 
cver\   industry. 

I6mni/culur/Miund/l6  niin./Sak'  $I35/Ki'nl  »I2.5U 
Order  from 

Mermtioml  Tilnt  Uureau  he. 

yyi  S.   Mithiyan    \\e..  (  hicago,   Illinois  60604 


8mm 


REDUCTION 
SOUND  PRINTS 


CARTRIDGED  FOR  ANY  PROJECTOR 

TECHNICOLOR    •    EASTMAN    •    FAIRCHILD 
EUMIG    •    MPO    PROJECTORS    IN    STOCK 

FISCHER 

PHOTOGRAPHIC  LABORATORY,  Inc. 
6555    NORTH   AVE.,   OAK    PARK,    ILL. 
EU   6-6603      AC    312 


GUIDE  TO  WRITERS 


(CONTINl'Kn  FROM   THF   PRFCFnisr,   PAGE    182) 

JOHN   L.   WASHBURN 
261  Roc'kiiifistone  Ave.,  Larchmont,  N.Y. 
Plioiii-:  TEiiiiy<ion  4-8741 

D.itf  ol  Orjlani/.atioti;  1953 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.Moiio.s  PiciiKiis:  Ojlici  of  Sixcial  /;a  c.s/ifja- 
tioii.t:  U.  S.  Air  Force  Acadcnitj  Tour  (MPO 
PiikI.;  U.S.A.F.h  Tracltinp,  for  Tomorroic;  A 
Moniciit  ill  lli.'<torij;  Ariel  II  (  MPO  Prod.;  .NASA); 
All  OSO  for  Dr.  H«.  T/k  Eclio  A-12\\x  Storv 
((iodclaid  Spate  Klinht  Center;  .NASA);  Battle 
Croup  Mohilitij  (MPO  Prod.;  Aiinv  Pictorial 
Outer);  CBS  Sport.s  Spectacitlar  (MPO  Prod.; 
CBS-T\). 

LAWRENCE   WEINBERG 

290  Sixth  Ave.,  New  York,  N.Y. 

Phone:  OR  4-f)24-  A  C  212 

I^atc  ol  OrU.ini/.;iti<)ii:  1964 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
MoiioN  PicTi'Hii.s:  The  Road  Ahead  (  Bell  I'ele- 
plioiie  Co.;  Natl.  I'rhaii  League);  Not  Btj  Bread 
.Alone:  More  than  Skin  Deep  ( NYC:  Dept.  of 
llcispital.s);  Deifieation  of  Leonard  Smith  (  Brillig 
Pmdiiction.s ) ;  Indian  Simiiner  ( iMilkfilms) ;  Et/e 
(1)1  .Yen- YorAr  (CBS). 


GEORGE   E.   WOLF 
IS  W.  4.'>th  St.,  Boom  ()19,  New  York,  N.Y. 
Phones:  YU  6-5707  A  C  212; 
HU  2-9173  AC  516 

Date  of  Organization:  1948 

Ceorge  K.  Wolf.  Writer  D'.reetor  I'rddiieer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
.MoiioN  PtcTUHE.s:  The  /'-IO.t  Safety  Mainten- 
ance Stonj:  Life  Raft  Envioroninent:  Solar  Still 
and  De.salter  Kit;  Electronic  Sifinallin^  Devices; 
Utilization  of  Anti-Ex]>o.siire  Siiit.s;  Shark  De- 
fense; linproiised  Siiinalling;  Visual  Di.siress  Sig- 
iwlling  (I'.S.  Air  Force;  .MPO  Prodviction.s,  Inc.); 
Laying  Military  Pipelines  (U.S.  Army,  Corps  of 
Engineers);  The  Julie  System;  Terrier  (U.S. 
Navv;  Aittlio  Productions);  The  Cranford  Story 
(E.ssoStandaidOilCo.). 

PAUL  C.   WOODBRIDGE 

Bragpalcli  Scriptsliop 

C;real  Fails,  \'a.  (  Washington,  D.C. ) 
Phone:  759-2565  A  C  70.3 

Date  ot  Organi/.atioii:   1945 

Branch:  Bragpatch  Scriptsliop.  NOrtli  Wnod- 
stock,  \'t. 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Morio.N  PicTi  iii;s;  h'ihning  Eoothall;  Practical 
Adiauce  in  TLC  (Eastman  Kodak);  Seed  and  the 
Sinew  ( Koppers  Associates);  addilioiud  films  for 
Willard  Pictures.  Inc.,  N.Y.;  Ba\.sal  Film,  Istan- 
bul. Turkey ;  Wm.  W.  Mathews  &  Co.,  Pittsburgh; 
T\'  Pilot  Series  (H|-A.s.sociates). 


A-V  ORGANIZATIONS 

UNIVERSITY   FILM  FOUNDATION,  INC. 

Ol  I  ic  1  (of  the  Prcsidoiiu  :  O.  S.  (Steve. 
Knudscn,  Motion  Picture  Production.  Alio' 
Norton  llmisc  loua  State  I  nivcrsity.  Ames 
Iowa. 

Officers:  O.  S.  Knudscn  (Iowa  State  Univ.  i 
President:  iohn  Flory  (  F.aslnian  Kodak  Co 
Vice  President:  Don  G.  Williams  (Univ.  i 
Missouri),  Secretary:  C.  N.  (Ned)  Hockmaj 
(MoPic  Dcpt..  Univ.  of  Oklahoma ).  Treasure, 
Other  trustees:  Herbert  H.  Farmer  ( Univ 
So.  Calif.);  Malcolm  L.  Fleming  (Indiai 
Univ.);  Ncal  G.  Keehn  (V.P..  General  Fili 
Laboratories);  J.  E.  Oglcsby  (Virginia  Stat 
Bd.  of  Education);  Frank  Paine  (So.  Illino! 
Univ.);  Oscar  E.  Patterson  (Univ.  of  St 
Calif.);  Louella  V.  Snyder,  Rt.  1,  Winnsbon 
La.;  Robert  W.  Wagner  (Ohio  State  Univ.). 

Admsorv  Councu.  :  Mr.  and  Mrs.  Charlt 
Dana  Bennett  (Farm  Film  Foundation);  Ro! 
M.  Blythe  (Comm.  Tel.  of  So.  Calif..  KCE^ 
Channel  28);  Raymond  E.  Fielding  (Univ.] 
Calif,  at  LA);  Richard  J.  Goggin  (N.  Y.  Uri 
versity);  Wesley  J.  F.  Grabow  (University  j 
Minn);  Mr.  and  Mrs.  Reid  H.  Ray  (Reid  I| 
Ray  Film  Industries);  Lawrence  Silvering 
(Wayne  State  L^niv.);  J.  Blair  Watson,  J^ 
(Dartmouth  College  Films):  Brig.  Gen.  Wf 
lard  Webb   (Ret).'  f 

Pi'Ri'osi-:  This  Foundation  is  a  tax-exemp 
non-profit  corporation  established  to  raise  ei: 
dowment;  handle  research  contracts;  facilitai: 
fellowship  and  scholarship  and  to  otherwii 
assist  the  university  film  production  movemer. 
The  Foundation  normally  works  in  collabor 
tion  with  the  University  Film  Producers  \s^ 
ciation  to  accomplish  its  objectives. 

Editor's  Note:  The  abo\e  listing,  receive' 
after  presstime  of  the  15th  Production  Revie*: 
supplements  data  provided  on  the  Universi 
Film  Producers  Association,  listed  on  Paue  3 


M  I  F  E  D:      INTERNATIONAL  FILM  MARKE 

(CONlTNLtl)    1  KOM     nil     I'Rl  (  I  l)IN(.    I' \(.I     1  li 


liulustries  (SINT);  and  Exhibition  and  Co 
gress  of  W  orld  Progress  in  Television  (  EXCC 
'65).  (See  above.)  Entries:  Address  rcquc 
for  entry  forms,  etc.  to;  Dr.  M.  G.  Fran 
Commissioner  of  MIFFD.  MIFED  Sccretari 
I,  Largo  Domodossola,  Milan,  Italy. 


CAR  &  DRIVER"  HAS   THIS  TO  SAY  ABOUT 

SPORTLITE  "500"  FILMS 

20  NORTH  WACKER  DRIVE 

CHICAGO,  ILLINOIS  60606  . 

■f-< kl 

"see    tow    your>«elf 

CALL  236-8488   . 


apoUsZ'^T""''-^- to  Indian. 
This  years  effort,  titled  -Driv- 


oj  May  was  captured  by  the  crew 
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Z.  "Quality  Proven 
ANIMATION  AND  FILM  STRIP  STANDS 

For  all  industrial,  educational  and  professional  requirements 


Designed  to  exacting  professional  standards,  OXBERRY 
UNISTANDS  offer  maximum  versatility  within  a  limited 
budget 

Features: 

Electrically  Operated  Zoom,  (Range  permits  photographing 

art  work  up  to  24  inches  wide,) 

Table  Height  Electrically  Adjustable.  (PEC  only.) 

Table  Allows  Diagonal  Pans  and  Rotation. 

Automatic   Focus   Available.   Adapts  to   Different   Lenses. 

Adaptable  for  Most  Cameras. 


Model  PEC 


OXBERRY  CAMERAS 

Model  26  —  16mm 
Animation  Camera 
era  .  .  .  the  first  low- 
cost  camera  designed 
exclusively  for  anima- 
tion. 

•  Built-in  stop  motion 
drive,  with  automatic 
forward  and  reverse 
operation,  single  frame 
or  continuous. 

•  Reflex  type  superim- 
posure  viewing  device 
with  large  viewing 
screen. 

•  Large  fade  and  dis- 
solve scale. 


BEING  READIED  FOR  FALL  DELIVERY 

Model  27  Film  Strip  Camera 

•  ■  .  for   single   and   double   frame 
35mm  film. 

•  Rapid  switch  over  from  single  to 
double  frame. 

•  Precision  film  advancement  drive  re- 
peats within    '  .0015". 

•  Independent  shutter  and  film  ad- 
vancement permits  double  exposure 
without  moving  film  in  camera. 

•  Adjustable  film  plane  readily  permits 
1:1  focus. 

•  Built-in  stop  motion  drive  with  auto- 
matic forward  and  reverse  operation. 
single  frame  or  continuous. 

•  Remote  projection  of  reticle  onto 
table  top. 


OXBERRY  Model  MP  4200 
Animation  Stand 

Now  available  with  Automatic  eel 
cycler,  interlocked  electronic  zoom 
and  pan  controls. 


OXBERRY  Model   FS-4300 
Filmstrip  Stand 

Now  available  with  variable  timed 
exposure  control  for  new  high  quality 
slow  speed  color  films 


NEW . . .  Special  Pre  Publication  Offer 

OXBERRY  FILMAKER  SERIES 

VOLUME  I  ANIMATION:  Procedures  and  Techniques. 

List  $9,95,  Hardcover  6^8  x  9'4,  Approx.  416  pages. 
Date  of  Publication,  October  1,  1964. 

For  pre  publication  offer  and  information,  write: 
SLOVES  and  FREY,  Inc.,  Publishers 
33  Union  Square  West 
New  York.  New  York  10003 


For  further  information,  write  on  company  letterhead  to: 

^EF7F7Y    CORPORATION* 

620  Fayette  Avenue,  Mamaroneck,  New  York 
Telephone  (914)  698  9400 

World-wide  sjKs  ind  service  lacilitiet 

Offices: 

;44S>i  Suntel  Boulevird  SIS  Iptmcl  loJd 

Hollywood.  Cilifornii  90046  Slou|h.  Bucks.  Enflmd 

Telephone  (2l3i  876  2140  Telephone  5lou|h  2  966« 

Formi»fly  Th#  Ammjtion  Equipmtnf  Corporjtton 
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Family  Circle:   A  Trend-Setter  in  Action 

Slio«  Mfiliji  |{n>«T>"'V  Miifiii/iiK- OiiIn  a  llixiK-iiiakcr  < ioiilil  Love 
Sponsor:  Family  Circle  Magazine 


Management  Problems  in  Filmed  Lectures 

Created    at    University    of    California's    Extension    Media    Centri 

'I'^m     Uni' 
-*-    Hxtensii 


Ii  1 1  h  :  A  M(ii;(iziiit'  Only  a  Hoiiie- 
niiiker    Coiihl    Love.     15    min., 
color,  produced  by  Dynamic  Films, 
Inc. 

-^  Famh  ^  C'lRti  1 's  new  t'ilni.  now 
playing  to  open-eyed  and  enthusi- 
astic media-buyers  across  the  coun- 
try, pin-points  the  magazine's  tre- 
mendous \itality  —  circulation  up 
lo  7,5(K).{)0()  in' 1 964.  from  5,001).- 
000  in  1961  —  and  its  constant 
emphasis  on  service  in  reaching 
homemakers  who  enjoy  their  jobs. 
Family  Circle,  the  film  shows,  is 
made  of  "Trend-setting  ideas  that 
start  millions  of  actions  all  over 
America  —  the  kitchen  as  a  fam- 
ily room  .  .  .  salads  as  a  popular 
main  dish  .  .  .  cultivating  a  new 
taste  for  fine  art  with  over  two 
million  art  prints  ordered  by  read- 
ers in  the  past  few  years.  That's 
what  this  magazine  is  made  of!" 

Wives  Applauded  the  Picture 
Family  Circle  has  shown  the 
film,  which  cleverly  combines  live 
action  with  animation  and  direct 
pick-ups  from  the  magazine's 
pages,  to  groups  of  advertisers  and 
ilieir  agencies  in  a  number  of  large 
cities.  In  some  cases  wives  have 
been  invited  to  dinner  party  show- 
ings with  considerable  success. 

Here  is  what  a  Detroit  agency 
account  executives  wife  had  to 
say:  "Marvelous  film,  marvelous 
magazine  —  I  promise  to  work  on 
my  husband  to  buy  space."  Anoth- 
er agency  VP  commented:  "Excel- 
lent filn)  presentation  .  .  .  enter- 
taining and  factual.  Good  idea  to 
include  the  wives.  Interested  to 
hear  the  gals'  reactions." 

ConiiiK-iils  Oft  I'review  C-'iirds 
Other  conunents  among  a  hun- 
dred or  so  compiled  by  lamily 
(  ircle  thus  far  have  ranged  from  a 
Y&R  man:  That  was  a  CJREAT 
movie!"  to  a  MacManus  VP: 
"Photography  is  fabulous.  A  job 
well  ilone! " 

A  dozen  or  so  comment  cards 
have  noted  such  remarks  as  these: 


"I  learned  two  or  three  things 
about  Family  Circle  that  may  stand 
one  of  our  clients  in  good  stead, 
and  will  ultimately  result  in  some- 
thing rewarding  lor  him,  for  my 
company,  and  lor  Family  Circle." 
You  can't  do  much  better  than 
that   in   audience   reaction.  • 


iiVERsm  ol  California 
<ion  Media  Center  has 
produced  a  group  of  16mm  films 
designed  to  supplement  manage- 
ment training  programs  in  business, 
industry  and  government. 

The  films  document  research  in 
management  by  educators  and  re- 
search specialists  and  explore 
management  techniques  and  prac- 
tices of  interest  to  top  and  midiilc 
management  and  supervisors. 
System  for  .Method  Evaluation 
Managerial  Grid  explains  a  sys- 
tem for  evaluating  m;inagcment 
methods  and  determining  the  at- 
titudes, values,  degree  of  commit- 
ment, creativity,  and  conflict  that 
can    be    expected    under    different 


ALL    THE     BEST    IN    THESE    PAGES 


L     coMr 

fc      (MM 


GEO.  W.  COLBURN  LABORATORY,  INC, 

164  NORTH  WACKER  DRIVE-  CHICAGO  6,  ILL.-  332-6286 


COMPLHE  UBORATORT  SERVICC  rOR   1BMM  /  EDITING  /  RECORDING  /  WORK  PRINTING  / 
t   1SMM  RELEASE  PRINTING  /  TITLING  /  3SMM  SLIDE  t  FILMSTRIP  SERVICE 


methods.  Robert  Blake,  professi 
of  psychology  for  the  I'niversity  i 
Texas,  is  the  filmed  lecturer. 

I'rohleni  Solvini;  in  (Irotips  out', 
lines  the  functions  of  managemen 
conmiittees  and  describes  how  ti 
improve  group  problem  solving  ant 
decision  making  methods.  Thi, 
speaker  is  Richard  Wallen,  forme. 
professor  of  psychology  and  ,! 
member  of  the  Personnel  Researcl 
and  Development  Corp.  of  Cleve 
land. 

Wallen  also  discusses  a  varieti 
of  personnel  problems  and  method 
for  dealing  with  different  jx-rson 
ality  types  in  the  film  Emotiom 
Styles  in  Human  Behavior. 

Measuring    Work    and    Delays 

Introduction  to  Work  Samplin: 
demonstrates  how  wtirk  and  dela\ 
in  time  may  be  accurately  mea 
sured  and  predicted  from  randon 
fessor  of  engineering  and  prtxluc 
lessor  of  engineering  and  prixlut 
lion  nianagement  at  UCLA  was  th 
consultant. 

Other  films  include  Theory  t 
Monaiietnetn  Development;  Fort 
man  Discovers  Motion  Stud} 
Estahlishini;  Work  Standards  b 
Samflinfi:  Makiiii;  a  Work  San 
I'lini;  Study:  Time  Study  Raiiir. 
Multiple  I'iew  Time  Study  Ratiiv. 
and  /electronic  Computers  linpro\ 
Management  Control. 

*  *  * 
"The  .Seeiieniaker.*,  U.S..\."'  f 
(M'fered  by  .4ssoeialion  Filmsi 
//(('  Scenemakers  U.S.A..  a  It 
mm  color  film,  features  a  crosi 
country  tour  of  the  United  Stati 
with  three  fashion-cmiscious  deb 

Produced  by  Spectrum  Assoc 
atcs,  this  14-minute  motion  pictui 
is  available  for  free-loan  by  T 
stations  and  junior  and  senior  hii 
schools.  It  is  presented  by  J.  < 
Penney  Co.  and  distributed  by  A 
sociation  Films,  Inc. 

The  "scenemakers"  begin  with 
bi>at  ride  down  the  Mississip 
river  and  a  visit  to  a  Southc 
plantation.  From  there,  they  ira\ 
to  New  Orleans  for  some  BourN 
Street  jazz,  then  west  to  the  R»k 
ics  to  salute  the  cadets  at  i 
U.S.A. F.  Academy,  and  to  din 
Pike's  Peak  for  a  breathtakii 
view. 

In  San  Francisco,  the  last  si' 
before  home.  the\  explore  i 
winding  streets,  ride  the  cable  ca 
and  visit  the  Japanese  lea  dardi 
Ihe  trip  provides  an  opporlii 
ity  to  display  the  latest  in  spn 
and  simimer  fashions  from  cik>I' 
nate  outfits  to  formal  gowns. 
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A  Basic    Film   Series  for  Art   Insiriit  tion 

rol«>r    Films    on    ('craiiiii-s    I.aiincli    \\  iilrly-l'sj-fiil    Series    <»f    35 
Titles     frtiiii     Orieiilallon     I'ro;;rain     of    <!lii<-a^o*s     Art     Institute 


'T'Ht  Chicago  Ari  Insmil  ik  is 
*-  planning  to  release  a  series  of 
35  educational  sound  films  on  art 
for  students  at  the  junior  and  sen- 
ior high  school  grade  levels.  The 
films  will  be  available  in  t6mm 
black-and-white  and  ci>ior  —  and 
in  8mm  cartridge-load  prints. 

Based  on  the  Institute's  "Ori- 
entation to  the  Visual  Arts"  pro- 
gram required  for  all  first-year 
students,  the  series  will  cover  seven 
subject  areas:  Ceramics,  Drawing. 
Painting.  Photography.  Print  Mak- 
ing. Sculpture,  and  Weaving.  F.ach 
subject  will  be  divided  into  five 
ten-minute  films.  f()r  a  total  of  35 
individual  titles. 

Films    Produced    h>    Jack    Lieb 

Jack  Lieb  Productions,  of  Chi- 
cago, has  already  produced  the 
pilot  films  on  Ceramics.  From  this 
first  set,  the  Institute  has  devel- 
oped a  format  for  a  complete  one- 
year  beginning  art  course  on  film 
emphasizing  the  materials  and 
through  them  teaching  apprecia- 
tion. 

The  films  were  shot  in  actual 
classroom  situations,  at  the  School 
of  the  Art  Institute.  Original  re- 
cordings for  title  music  utilizing 
a  "swindle"  type  rendering  of  Bach 
and  Mozart  in  woodwind  ensemble 
add  an  upbeat,  modern  feeling  to 
the  traditional  art  form. 

Each  .Shown  in  Two  ScRment.s 

Each  ten-minute  film  is  de- 
signed to  be  shown  in  two  segments 
during  a  class  period.  The  first 
half  gives  the  student  enough  in- 
formation to  start  him  on  a  pro- 
ject. After  a  half-hour  of  lab  work, 
when  the  student  has  first-hand 
information  on  the  handling  char- 
acteristics of  the  material,  the  re- 
maining sequences  are  shown. 

A  new  film  is  used  each  week, 
and  at  the  end  of  five  weeks,  the 
entire  series  on  one  subject  can  be 
shown  as  a  review. 

In  the  films,  the  student  sees 
other    students    like    himself    en- 


countering the  same  problems  he 
has  just  had  and  he  sees  their 
solutions.  His  imagination  is  stim- 
ulated by  the  narrati>r"s  com- 
ments, as  well  as  by  the  students" 
ideas. 

M  the  end  ot  the  films,  he  sees 
museum     exhibits     that      identifv 


closely  with  the  students'  work, 
and  with  his  own.  Realizing  the 
\alue  of  praise,  the  Art  Institute 
matches  student  work  to  examples 
of  the  art  of  ancient  or  primitive 
people.  Students  are  told  that  since 
they  are  just  beginners,  it  will  take 
some  study  and  experience  before 
they  can  try  to  stand  on  the  should- 
ers of  the  2Uth  Century. 

Three  Years  in  the  I'liiiiiiiiiK 
Plans  to  extend  this  well-round- 
ed orientation  program  to  students 
in  general,  regardless  of  whether 
they  plan  to  enter  a  professional 
school,  go  back  about  three  years. 
After  considerable  interest  had 
been  aroused,  Norman  B.  Booth- 
by.  Dean  of  the  Schools  of  the  Art 
Institute,  broached  the  idea  to  Chi- 
cago film  producer  Warren  Lieb. 
From  their  talks,  motion  pic- 
tures emerged  as  the  best  way  to 
extend  the  Art  Institute's  teaching 
to  any  class,  anywhere.  But  was 
there  a  need  for  such  a  program'.' 


You  can   improve  immediately  the  effecti\ 
new   aid  from   Audio 


eness  of  audio-visual   instruction   with  this 
Visual    Research,    Inc. 


This  new  rear  projection  cabinet  relieves 
the  five  most  common  AV  headaches 


"Our  darkened  vi.sual  aid.s  room 
goes  unu.sed  too  many  hours 
every  day." 

"I'm  never  .sure  \vhat'.s  goinK  on 
while  the   lights  are  out." 

"Preparing  to  show  a  film 
wastes    too   much    time." 

"I  usually  .see  the  film  for  the 
first  time  when  I  show  it  to 
my  class." 

"Storage  of  projection  equip- 
ment  creates   real   problems." 

The  new  AV  rear  projection  cabi- 
net demolishes  all  these  frc(|uently. 
voiced  complaints.  It  ends  the  need 
for  costly  darkened  rooms.  The 
lights  stay  on  the  blinds  stay  up. 
Instructors  maintain  supervision  at 
all  times. 


niits  instructors  to  preview  at  their 
convenience.  Easily,  quickly  stored. 

GIVKS  YOU  THESE 
ADVANTAGES 

It  gives  you  a  distoition-free. 
i;2"x28"  picture  on  a  new  Polacoat 
Tion-glare  screen.  Cabinet  accom- 
modates most  late-model  projec- 
tois.  E.xclusive  Buhl  built-in  lens 
(optional)  provides  fuU-.-^creon  pre- 
sentation from  projectors  with  two- 
inch  lenses  an<l  larger,  including 
slide  and  filmstrip  projectors.  Uiser 
modification  available  to  accommo- 
date Bell  &  Howell  projectors. 

Prompt  delivery  guaranteed. 
Send  for  free  brochure  containing 
complete  information.  Order  direct 
fiom  factory  or  your  AV  supplier. 


isiidl  Research,  inc. 


The  AV  cabinet  rolls  easily  from 
room-to-room,  completely  self-con- 
tained with  your  projector  installed 
and  a  big  built-in  speaker.   It  per- 

Approved  for  purchase  under  Title  111,  National  Defense  Education  Act. 


709    Eflsl    Kingimill    Street 
Pampa,  Teias 


This,  and  many  other  questions,  j 
had  to  be  answered  before  the  1 
films  could  be  planned,  so  the  | 
SAIC  sent  a  questionnaire  to  ^ 
thousands  of  art  teachers  across  : 
the  country.  ' 

What  Art  Teachers  Wanted 
Results  showed  a  great  gap  in 
the  teachers"  knowledge  of  films 
on  art  available  lor  classroom  use. 
Preferences  were  for  films  on  the 
lives  of  famous  artists  and  scenes 
of  them  at  work.  Short  programs. 


Pictures  oil  ihi.s  piifif  arc  from 
the  Ceramics'  film  produced  by 
lack  Lie})  Productions.  Cdiicw^o. 

taking  no  more  than   15  minutes,! 
and  in  color,  were  preferred.  Doc- 
umentary treatment  was  more  be- 
lievable and  had  more  immediacy. 

A  group  of  SAIC  faculty  mem-' 
bers  surveyed  a  large  cross  section  ' 
of  art  education  films,  and  found 
that  none  were  made  to  fit  into  a 
unified  curriculum.  Too  often,  the 
lilms  on  art  appreciation  spent  val- 
uable time  entertaining,  so  their 
educational  value  was  diluted.       j 

Show    Own    Stiidcnt.s    at    Work 

With  a  need  for  good  films  es- ' 
tablished.  the  structure  gradually 
took  shape.  Instead  of  showing  a 
professional  glibly  demonstrating' 
his  skill,  the  Institute  decided  to' 
^how  a  documentary  record  of' 
their  own  Orientation  students. 

They  felt  that  the  visual  identi-  • 
fication  of  seeing  other  students  of 
the  same  approximate  age  and  art 
experience,  would  prompt  view- 
ers to  accept  the  skills  and  imag- 
ination demanded  as  pxissible  for 
them. 

The  idea  was  tested  in  the  spring 
of  1963  when  a  motion  picture 
record  was  made  of  a  class  in  the 
first  orientation  class  in  Ceramics. 
Teachers,  educational  film  produc- 
ers and  distributors  thought  the  re- 
sults outstanding.  One  comment 
simimed  up  the  rest  —  which  en- 
couraged the  completion  of  the 
series;  'The  best  tool  for  teaching 
creativity  we  have  ever  seen."      • 

*        *        * 
Editor's  Nori  :  This  new  series  of 
art   teaching  lilms   tills   a   longfelt 
need  in  the  educational  field. 
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Ill    llu-    picture: 

I'rothuir  Hill  C.anz 

lifl)    iiitli    till- 
ncll-hiuniii    dcsi  finer. 
Ijiiili/   Mdliiio.   ulw 
IS   jidliircil   ill   the 
r.  S.  Plijuood  film, 
aiul  Frank  Hinds, 
iiianninr  of  iiniiliicl 
l>iil)licilii  for  till 
sptm.soriiif'  coinixinii. 


Design  Inspiration  for  Home  Interiors 

J.  S.  ri>>MHiil  rirliirc  J'roves  Thai  "The  Ky»'s  lla\«-  ll"  in  l)<>i;;ii 


ponsor:   United  States   Plywood 
Corporation. 

"itle:  The  lives  Have  It,  26  min.. 
color,  produced  by  the  Institute 
f  Visual  Communications. 

Paraphrasing  the  line  of  Keats 
jhat  "Beauty  is  truth,  truth  bcau- 
jy."  this  new  film  is  designed  to 
lemonstrate  that  junction  must  be 
joautiful  and  beauty  truly  func- 
lional. 

I  In  invoking  the  spirit  of  design 
p  our  homes  to  beautify  our  lives, 
ihoiccs  are  abundant.  The  film 
jhows  a  number  of  examples  of 
toed  design  as  seen  in  the  Better 
'.iving  Center  at  the  World's  Fair 
ind  at  the  recent  Design  and  Dec- 
oration show  at  the  Coliseum  in 
isew  York. 

I   Views    of    Design    Consultants 

I  Seven  of  today's  leading  design 
onsultants  are  seen  as  they  com- 
line  the  facts  of  our  individual 
■  ays  of  living  with  inspiration  from 
;  variety  of  motifs.  Among  the 
deas  pictured  are  ways  to  give  the 
ii-fi  stereo  a  truly  functional  and 
•eautiful  place  of  honor  in  the 
;uxlem  living  room;  how  to  use 
ncient  Chinese  art  in  a  traditional 
Smcrican  interior;  how  to  achieve 
he  effect  of  space  and  grace  in  a 


mobile  home,  or  in  a  small  Man- 
hattan apartment. 

.\   W'illiiiiii  J.  Gail/.   Production 

The  Eyes  Have  It  was  produced 
by  William  .1.  Ganz,  written  by 
Tony  Silver,  narrated  by  Ron 
Cochran,  and  supervised  for  U.S. 
Plywood  by  .Mien  Mackenzie  and 
Frank  Hinds.  It  will  be  shown  ex- 
lensi\ely  on  television  and  to  con- 
sumer groups.  • 

»        *        * 
Nev»   "Secoinlary  Film  (!alalc>fi"* 
from    Mr(»ra>»-llill   Text-Films 

;''  McGraw-Hill's  latest  Secondary 
Film  Catalofi  is  off  the  press.  The 
bigger-than-ever  catalog  (132 
pages)  describes  and  illustrates 
more  than  67.S  films  in  many  sub- 
ject areas,  including  junior  senior 
high,  college  and  adult  levels. 

New  releases  include:  The  Mid- 
dle America  Regional  Cieografh} 
Series.  The  Compari.son  Series. 
The  Transformational  Grammar 
Series,  The  Middle  East  Series. 
The  Wolper  Biography  Series.  In- 
cident on  H'il.son  Street,  Universe, 
and  McGraw-Hill's  8mm  single- 
concept  Brief-Films. 

For  free  copies,  write  McGraw- 
Hill  Text-Films,  330  West  42nd 
Street.  New  York.  New  York 
10036.  Mention  Business  Screen. 


.  .  In  SAN  FRANCISCO 

(everybody's  favorite  city) 

MARVIN  BECKER  FILMS 

.  .  .  everybody's  favorite  film  studio 
EX  2-1655     a/c  415     •     915  HOWARD 


your 
sales  or 
product 
story 
on  film 

as  low  as 

$ 


1599 


(Including  projector) 


^Captive  Audience  Programming 


Film  Cap,  (Captive  Audlonrp 
ProprammiiiK)   is  a  new  low-cost 
way  to  reach  prospect.<,  clients, 
customers  or  salesmen  ...  on  film 
.  .  .  with  animation. 

The  ideal,  low-bud(fet  promotion 
piotrram  can  utilize  Capital 
Film  Services'  "film  Cap"  in 
many  ways.  A  "i|uickie" 
20  slide  propram  mcssaffe 
can  be  produced  in  lesvs  than 
10  days.  "Film  Cap"  includes 
ever>'thinK,  even  the  portable 
cordless  proj«-tor  you  can  liike 
anywhere,  show  any  place. 
Capital   Film  Services  will 
handle  your  "Film  Cap"  from 
script  to-scret-n,  includinir: 

( 1 )   Story  board  idea 

(2>   FilminK  {'.U  Audio  Script 

(4)   .'Vudiii  (S)   I'ortable  cordless 

projector. 

Capital  has  be<'n  pi-oducing 
business  films  for  over  30  years 
.  .  .  your  assurance  of  satisfaction. 

I'honf,  irritr  or  wire  for  r<i»i/)/<  fr 
information  or  appointment. 

Phone  (.'517)  487-.1733 

(  AIMTAL  FILM  SKRVICES,  INC 

lOOI  Terminal  Road,  I.anitinff.  Mich. 


•  UMBER  1  •  VOLUME  26  •  1965 


189 


"Friends   and    Allies"    Presents    Behind-Scenes    Look 
at  Cooperation  and  Friendship  Among  NATO  Forces 


k  _, 


A  Public-Service  Film,  Friends 
^^  anil  Allies,  has  been  cleared 
for  U.  S.  television  release.  The 
28-niinute  picture,  sjxinsored  by 
the  German  Information  Center, 
shows  N.ATO  cooperation  and 
friendship  at  work  in  four  cpisinles, 
filmed  in  Europe  by  Profil  Film 
of  Hamburg,  Germany.  Sterling- 
Movies  L'.  S.  A.  is  handling  the 
tele\ision  Ixxikings. 

.At  the  North  .Atlantic  Treaty 
Organizations  headquarters  in 
Paris,  high-ranking  officers  confer 
as  the  films  narrator  says: 

"Here  the  members  of  15  allied 
nations  work  amicably  together. 
The  Kinds  of  fellowship  which 
bind  them  together  are  not  con- 
fined to  this  headquarters;  they 
exist  wherever  N.ATO  forces  come 
together." 

Allies  at  Seu  and   in  the  .\ir 

The  first  account  is  that  of  a 
seaman  in  the  Royal  Navy.  Steve 
Ellen  explains  from  the  deck  of  his 
frigate  that  he  can  speak  a  bit  of 
German  as  the  result  of  an  appen- 
dectomy. On  a  British-German  an- 
ti-submarine excrsise  in  the  North 
Sea,  Steve  was  stricken  and  a  doc- 
tor from  a  German  frigate  arranged 
his  transfer  by  helicopter  to  a  hos- 
pital in  Germany. 

Here  he  shared  a  room  with  a 
sailor  from  a  German  frigate.  Her- 
bert introduced  his  pretty  sister  to 
his  British  ally. 

Another  kind  of  emergency  con- 
fronted Sergeant  Erich  Schmitt  of 
the  German  Air  Force.  While  pi- 
loting his  jet.  Echo  Alfa  Two  F-\)ur 
Nine  on  a  routine  exercise  llight. 
his  generator  cut  out  at  2(),()()() 
feet,  leaving  Erich  about  400  sec- 
onds of  flight  time,  with  the  ground 
hidden  by  clouds. 

("hanging  course  to  "get  away 
from  the  East  border."  he  calls  to 
all  radar  stations  in  the  vicinity 
and  one  of  these  directs  two  Amer- 
ican F-I02's  to  his  aid.  They  guid- 
ed him  to  the  landing  field  and  a 
surprise  reunion. 

Engineers  Build  u  Playground 

In  another  incident,  French  and 
Cierman  troops  rehearse  an  assault 
boat  action  on  the  Rhine.  Their 
children  crawl  through  the  bar- 
racks" fence  to  "drive"  a  Jeep.  At 
the  canteen,  their  fathers  resolve 
to  build  a  playground  as  they  dis- 
cuss the  problem.  In  an  illustration 
of  the  Engineers'  motto,  "For  all, 
everywhere,"  they  level  space  with 
borrowed  German  bulldozers;  build 
and  test  the  playground  equipment. 

As  the  fathers  watch  their  chil- 


dren swinging,  sliding  and  revolv- 
ing. Staff  Sergeant  Roger  Prevert 
answers  a  friend's  question  in  Ger- 
man. 

Peter   Joins    an    Italian    Family 

In  the  final  episode,  filmed  in 
Sardinia,  Italians,  Canadians  and 
Germans  share  an  air  base  at  Deci- 
mo  Manu.  Aircraft  maintenance 
was  the  resptinsibility  of  young 
German  first  lieutenant  Peter  Htil- 
dack  and  his  men.  Off  duty,  Peter 
spent  much  time  with  a  local  fish- 
erman, Bcppo  Tomasi  and  his 
family. 

Peter  tells  the  story  oi  how  their 
friendship  began.  He  had  discov- 
ered Bcppo  in  despair  because  the 
motor  of  his  fishing  boat  was 
■prima  kaputt."  Peter's  diagnosis 
and  five  evenings  of  labor  got  the 
engine   running  and  as  he  chugs 


This  French  lirst  lieutenant  of  tlic 
Chasseurs  Portis  is  hrii-fiiifi  a  C.cr- 
man  second  lieutenant  from  a  Kob- 
lenz armoured  infantry  company  dur- 
ing a   SATO  field  exercise. 

off  to  the  fishing  grounds,  with 
Peter  aboard,  the  lieutenant  re- 
members: 

"I  help  Beppo  with  his  work  and 
enjoy  his  wife's  fish  soup.  From 


f 


Motivating  motion  pictures  for  business  and  industry 


-American  Marliim- 
&  Foiimln  (Company 

K.  W.  Bliss  Company 

Curr<*ntly   active        (^>riiifrlirul  (M-ncral  Insuranrc  (!o. 

clif'Ilts   arc:        Kastman  (!lifmi<al  Proilurts,  Inr. 

Isubsiiliary  <il  Kastman  Kodak  (  < 

Herrules  Powder  Company 

I.  \I.  Iluber  Corpiiraliun 

I  nilid  ('nmniiinlly  Fund 
(i(  Nortlirrn  l)<'la«air 

Unllcd  .Slairs  Sircl  (!<>rporalii>n 

Vidmar,  Inc, 


Matt  Farrell  Productions, 

1V.\   East  38th  Street,   >.w    ^  <.rk    Id,   N.  V. 


this  day  on  I  became  their  Pieti 
the  Piete  dalla  Germania." 

How  to  Obtain  This  Picture 
Friends  and  Allies  has  much  t 
offer  television  viewers,  especiall 
those  with  relatives  serving  i 
NATO  forces  abroad  as  well  a 
to  high  school  students  looldn 
ahead  to  service.  TV  program  di 
rectors  may  obtain  the  film  o 
free  loan  from  Sterling-Movie 
U.  S.  A.,  375  Park  Avenue,  Nei 
York.  N.  Y.   10022. 

*  *        * 
"W  ings  to  Germany"  is  Latest 
Pan  .\nierii-an  .Airways  Keleas 

Pan  American  World  Airwav 
has  released  a  new  film  for  I6mi 
audiences,  H'ini;s  to  Germany.  Th 
color  documentary  film  was  pre 
duced  by  Vision  Associates,  Ne 
York. 

Filmed    under  the  direction  * 
L.ee  R.  Bobker,  Vision  presiderv 
this   is  the   first   time   an  entirel 
classical   music  score  backgroun. 
has  been  used  in  a  Pan  Am  travt 
film.  The  motion  picture  covers  a 
areas  of  Germany  open  to  Amer 
can  tourism  and  includes  a  spect;i 
ular  skiing  sequence  and  scenes 
the    annual    Oktoberfest    held 
Munich. 

Pan  Am  has  also  contract, 
with  the  same  producer  to  maki. 
new  documentary  color  film  ■ 
France.  Production  will  begin 
April  and  the  international  air  lii 
expects  to  release  the  film  in  la 
■65. 

*  *        * 

<  ianaiia's    Far   Nortli    Problen 
Theme  of  *lNc»rthern  l)ialo«:u( 

Canada's  Department  of  Nort 
ern  Affairs  and  National  Resourc 
has  released  Northern  Dialogue, 
14-minutc  film  in  sound  and  col 
about  the  Civil  Ser\ant  concemi 
with  the  problems  of  the  north. 

Crawley  f-'ilms  produced  I 
film,  which  is  distributed  by  I 
National  Film  Board. 

I'sing  the  1964  Conference  ( 
the  North  as  its  frame  of  referem 
Sorihcrn  Dialof;ue  illustrates  wi 
footage  shot  in  the  north  some 
the  north's  problems  and  opport 
nities. 

This  conference  is  attend 
every  second  year  by  administi 
tors,  teachers,  social  workers,  en 
neers  and  other  officers  of  the  F 
partment  who  are  stationed  in  ' 
north.  According  to  Crawley,  th 
"dynamic  engagement"  in  helpi! 
the  pei>ple  of  the  north  is  the  he;i 
of  the  film. 

For  oil  the  news  and  features  ob^ 
current  foctuol  films,  look  to  th' 
poges  of  Business  Screen  Magozint 
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(iliil  Productions'  crctv  shoots  hospital  scene  for  "Merrcll  DAC  Syslctu.' 

Positive     Drug     Identification.      Improved     Inventory 
and  Storage  Provided  in  "The  Merrell  DAC  System" 


'a  14-Minlte  motion  picture. 
I*  which  explains  an  improved 
^d  convenient  system  for  han- 
iling  drugs  in  hospitals,  has  been 
[■leased  by  The  VNm.  S.  .Vierrell 
ompany.  Division  of  Richardson- 
llerrell  Inc..  Cincinnati. 
I  Produced  by  Pilot  Productions, 
)ic.,  the  film  instructs  nurses  in 
be  day-ti>day  application  of  this 
herrell  system  for  distributing  and 
bntrolling  medication  in  the  hos- 
jital. 
Titled   The  Merrell  DAC  S\s- 


Protect   your   films 
Ship  in  FIBERBILT  CASES 

Sold   at  leading   de«l«rt 


bear 

tKI, 

TRADE 

MARK 


lent,  the  film  shows  how  the  new 
system  assures  positive  drug  iden- 
tification —  while  at  the  same 
time  permitting  efficient  medica- 
tion inventories;  convenient  stor- 
age; quick,  accurate  counting  dur- 
ing dispensing  and  the  elimination 
ot  danger  of  contamination. 

Sequences  follow  these  positive- 
ly-identified Merrell  unit-packed 
medications  from  the  pharmacy  to 
patient,  chronologically  tracing  the 
handling,  dispensing  and  adminis- 
tering of  the  drugs.  Scenes  actually 
filmed  in  hospitals  show  how  DAC 
System  ■Strip"  packaged  tablets 
are  easily  loaded  into  dispensers, 
how  a  packaged  unit  of  ten  DAC 
ampuls  permits  accurate  audit  by 
the  nurse,  and  how  each  unit  dose 
is  clearly  identified  by  name  of 
drug,  potency  and  Merrell's  con- 
rol  number. 

The  16mm  color-sound  training 
film  for  hospital  personnel  is  now 
being  distributed  on  free  loan  by 
Merrell  in  Cincinnati  and  by  Ideal 
Pictures"  regional  film  libraries.    • 

»        *        * 
!{«•»•%»•••  Soiindcrafl  Naiin**  Two 
a»  Salfs  (hitlfl?  in  (!anada 

-~  The  Reeves  Soundcraft  Divi- 
^ion  of  Reeves  Industries,  Inc.  has 
app>ointed  two  Canadian  represen- 
tatives. 

E.  S.  Gould  Sales  Co.,  Ltd.  will 
maintain  a  warehouse  inventory  of 
all  Reeves  sound  recording  pro- 
ducts in  both  Montreal  and  \'an- 
couver. 

Applied  Electronics.  Ltd.  of  To- 
ronto will  represent  Reeves'  priv 
fessional  sound  recording  products. 


DAMAGED  FILM  HOSPITAL 


IS  YOUR  FILM 


Scratched? 

Dirty? 

Brittle? 

Stained?   ^ 

Worn? 

Rainy? 

Damaged? 


.i^y^ 


Then  why  not  try 

THE  FILM    .,; 
DOCTORS 

Specialists  in  the  Science  of 

FILM  REJUVENATION 


RAPIDWELD 


RAPIDTREAT 


Exclusive  Services  of 


ARip^ILM  TECHNIQUE.  INC. 

3T-03  TWCNTV  SCVCNTM    ST 
LONG   ISLAND  CITV  1.  NEW  VOR« 


STillwall  e-4«01 


Emt    19*0 


Write  for  free  brochure  on  film 
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I\l>ti>ii    lliiw.iiil    iiuiiui>\   iiiitl  ,s/(()u.s       W  liitf>     l''orcl    ^11  (s     l(  <  liiiiijiit  ^     in 
his  skill   in    "The   Yankees  at   Bat."      film     "Pitching    for     llu      Yankees." 

Cliciinpioiisliip   Bax'ball:   llic   Yankee   Wav 


''pHRKE       INSTRIICTIONAI 


I- 1  IMS 

about  baseball  arc  now  being 
ilistributed  by  the  New  York  Yan- 
kees and  P.  liallantine  &  Sons,  the 
large  brewery  uliich  has  been  a 
Yankee  T\'  and  radii>  sponsor  tor 
many  years. 

The  films,  each  14' i  minutes 
and  in  color,  arc  Injield  Play  — 
ilw  Yankee  Wuy\  The  Yankees  ai 
Hal  and  Piichint;  lor  the  Yankees 
Shot  primarily  at  spring  training  in 
I'l  Lauderdale  in  1964,  and  com- 
I'leled  during  the  season  at  Yan- 
kee Stadium,  the  films  were  pro- 
duced by  Arthur  Mokin  Proiluc 
lions.  New  York. 

I'si-ful  to  Fans  and  Players 
Uased  on  |ireliiiiinary  showings 
to  groups  and  organizations,  the 
films'  appeal  is  to  both  fans  and 
baseball  players.  For  the  school  or 
amateur  ballplayer  they  serve  as 
excellent  instructional  aids.  For 
the  fan  they  are  human  interest 
documents  illuminating  the  inside 
or  players'  view  of  the  game  — 
and  unique  is  the  fact  that  the  only 
voices  heard  are  those  of  the  play- 
ers. Of  considerable  interest,  too. 
arc  the  players'  own  estimates  of 
what  makes  the  Yankees  .  .  .  the 
Yankees. 

InfieUI  Play  ....  uhicli  seemed 
the  best  of  the  three  at  a  recent 
preview  showing  at  Toots  Shor's 
m  New  York,  features  Mobby 
Kichardson,  Tony  Kubek,  Joe  Pep- 
ilone  and  CIcte  Boyer  in  some 
startling  close-up  shots  of  ball- 
handling.  Kichardson  does  a  par- 
ticularly fine  job  of  his  share  dl 
die  narration. 

KIston  Howard  in  'Star'  Hole 
.  .  .  At  Bal  starts  out  with  the 
voice  of  erstwhile  manager  Yogi 
Bcrra  explaining  what  it  means  to 
be  a  Yankee.  Elston  Howard,  how- 
ever, cops  the  prize  for  best  voice 
and  appearance  in  this  film.  (.)ther 


!92 


stars  are  Mickey  Mantle.  Roger 
Maris  and  Tom  Tresh.  Mantle  ex- 
plains that  his  own  batting  swing 
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is  not  something  young  players 
should  copy  —  he  says  he  swings 
up  at  the  ball  too  much,  would  be 
better  off  if  he'd  learned  early  to 
use  a  more  level  swing. 

W  hitey  Ford  is  the  mainstay  of 
the  pitching  film,  supported  by 
Slan  VS'iliiams,  Ralph  Terry  and 
.M  Downing.  Ford  advises  aspir- 
ing young  pitchers  to  start  out  in 
other  positions  (throwing  strikes 
at  the  first  baseman )  before  be- 
ginning to  [litcli  regularly,  lie  sa\'s 
that  many  boys  ruin  their  arms 
trying  to  throw  all  kinds  of  weird 
arm-straining  pitches  too  early  in 
llieir  caree.s. 

Where   to   Obtain    These   Films 
The    three    Yankee    films    are 
available    from    club    headquarters 
al  745  Fifth  Avenue,  New  York.  • 


•Ski   W  ilh   I{iii<  k"  Honored  h\ 
.^li<•hifr^lI^^    Outdoor    Writers     , 

Stein  Friksen's  film.  .VA:;  With 
Buick,  released  for  free  distribul 
tion  only  a  few  months  ago.  hav 
won  its  second  unique  award— 
best-of-class  in  the  annual  Michi 
gan  Outdoor  Writers  Assn.  Filir! 
Awards  competition.  ! 

The  competition  is  for  outdoo 
films  only,  the  only  one  of  its  kim 
in  the  world,  and  the  judges  ere 
ated  a  new  permanent  category  fo 
the  Eriksen  film — How  to  Do  It 
It  was  a  tribute  to  the  full  16  min 
utes.  more  than  half  the  film.  Erik 
sen  uses  in  color  and  live  sound  ti 
instruct  in  the  new.  fast-growin 
L'.  S.  uniform  ski-teaching  tech 
niqucs. 

The  film  was  produced  by  GN 
Pht)tographic.  General  Motors'  De 
troit-hased  photo  section,  undo 
commission  from  Buick  Motor  Di^ 
vision.  The  award  was  accepter 
by  the  producer.  James  W.  Bosl 
wick,  audio-\isual  manager,  on  be 
half  of  K,  C,  Dick,  GM  photc 
graphic  director,  and  the  film's  d 
rector  and  script  writer,  Don  Noi 
born  and  Eddie  O'Brien. 

Over   6    Million    Have    .Seen   It 

The  success  of  the  film  has  bee' 
phenomenal.  By  month's  end  it  wi 

ha\e  been  shown  free  about  6,00. 
times  to  a  cumulative  audience  i 
almost  6,300,000  in  only  tc 
months  since  it  was  released, 
is  one  of  the  most  widely  show 
all-sports  pictures  and  is  or  soo 
uill  be  the  most  widely  shown  a! 
ski  mo\ie.  ; 

It  has  had  many  inform' 
honors:  Acclaim  by  editors  ar 
ski  writers  at  New  York  and  MicT 
igan  previews;  a  concensus  > 
"greatest  ski  film  ever  made"  t 
.Aspen  ski  authorities;  and  univc 
sal  approbation  at  last  fall's  coi 
\eiition  ol  the  IJ.  S.  Ski  Assoc- 
ation.. 

Lensed    at    These    .Ski    Ccnten. 

.S'A;  Willi  litiiek  was  made  i 
deep-snow  locations  at  ski  arc. 
in  New  England,  the  midwest  ar 
the  Rocky  Mountains.  It  stars  on 
I'riksen.  fourtime  Olympic  ai 
worki  -  championship  gold  -  nicd 
winner  acknowledged  as  tl, 
world's  greatest  skier,  as  both  pc 
former  and  his  own  commentati 

The  film  achieves  stri>ng  nart 
live  values,  Eriksen  leaching 
family  of  four  to  ski  and  on  came 
almost  ciinstantly.  It  ends  with  o 
o\  the  most  exciting  ski  sequeni. 
ever  filmed  -  four  minutes  of  a  ' 
run  by  Friksen  from  14.000  fi 
down  to  about  7.500  at  Aspen. 

Ski  with  Hiiick  is  an  addition 
the  Buick  shelf  of  PGA-action  g' 
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Ims.  all  produced  by  GM  Photo- 
'aphic.  latest  of  which  is  The 
■^64  Buick  Open,  starring  Tony 
cma,  British  Open  champion,  and 
■aturing  Ken  \'cnturi.  L.S.  Open 
lampion,  two  members  of  iy64"s 
in  Four  of  golf.  It  \sas  released 
ir  free  showings  only  last  Scp- 
•niber. 

That  film  by  month's  end  has 
jd  almost  3.500  free  showings  to 

cumulative  audience  of  more 
lan  3,350,000  in  less  than  seven 
onths. 

.Ml  four  Buick  Open  golf  films 
hi.  "62.  "63  and  "64)  will  by  the 
id  of  .March  have  had  close  to 
1.000  free  showings  to  almost 
•i.400.000  people. 

Prints    .\vailable    from    Modi-rn 

All  five  films,  including  Stein 
riksen's  Ski  with  Buick.  are 
•und  and  color,  run  about  28 
mutes,  and  are  available  for  free 
lowings  to  groups  anywhere  in 
je  U.S.  from  Modern  Talking 
icture  Service,  Inc..  any  of  31 
).S.  offices  or  from  the  home 
ifice.  3  East  54th  St..  New  York. 

iY.  10022.  • 

*        *        * 

illfr   Keleases   '"Hifihlifihls": 
>M   .NFL   F<M)tl)all    Kfview 

j  Two  new  half  hour  color  films 
l\e  been  added  to  the  sports  film 
frary  of  the  Miller  Brewing  Coni- 
f.ny.  They  arc  W/,i,'/)/;,i?/if.s  of  Sports 
id  1 964  Sational  Football  Leai>ite 
qvMights. 
Highlii;hts  of  Sports  focuses  on 
■ft en  of  last  year's  top  athletic 
Cents:  Northern  Dancer  winning 
t"  90th  running  of  the  Kentucky 
Lrby  in  record  time;  Ken  Venturi 
tiding  out  from  oblivion  to  take 
ic  National  Open  Golf  Tourna- 
rt-'nt;  A.  J.  Foyl's  second  trip  to 
ij:  Indianapolis  Motor  Speedways 
'ctory  Lane  as  the  48th  500  is 
inrred  by  the  tragic  crash  of  Ed- 
LC  Sachs  and  Dave  MacDonald; 
"jstralia's  victorious  campaign  to 
^est  tennis"  Davis  Cup  from 
aierica;  the  sixth  renewal  of  the 
hited  States  — U.S.S.R.  track 
itct;  the  19th  challenge  for  the 
■hicrica's  Cup,  yachting's  classic 
>*icc  1851;  and  the  epitome  of 
Aierican  college  football,  the 
+my-Navy  game. 

-4  NFL  Teams  Shown  in  .\ction 

iThe  NFL  film  highlights  the 
i!:morablc  plays,  punts  and  passes 
I-  all  fourteen  teams  in  the  Na- 
tfnal  Football  League.  Included 
i|the  footage  is  Jim  "Wrong-Way  " 
^rshal's  touchdown  run  for  the 
iiposing  team.  The  sparkling  color 
i|  this  year's  prixluction  adds  a 
'jw  dimension  to  the  enjoyment. 
Both    films    are     narrated     by 


sportscaster  Chris  Schenkel. 

Prints  of  Hiiihlii^hts  of  Sports 
and  1964  NFL  Highlights  are 
available  for  use  without  charge 
to  television  stations  and  serial, 
civic,  church  or  fraternal  groups. 
They  join  2.000  copies  of  200 
other  free  16nmi.  sport  films  that 
cover  the  world  oi  automobile  rac- 
ing, skiing,  golf,  bowling,  fishing, 
basketball,  boat  racing,  baseball 
and  rodeo  skills. 

Where  to  Obtain  These   Films 

Bwikings  and  a  list  of  the  titles 
available  may  be  obtained  by  con- 
tacting the  Public  Relations  De- 
partment. Miller  Brewing  Compa- 
ny. 4000  West  State  Street,  Mil- 
waukee, Wisconsin  53208.  • 
*        •        • 

"To  the  Fair"  Extols  Visit 
to  the  Hif!  Show  in  \«-v»  \  ork. 
To  The  Fair,  a  26' 2 -minute 
Technicolor  film  extolling  the  New 
York  World's  Fair,  is  now  avail- 
able for  free  loan  by  schools, 
churches  and  community  organiza- 
tions through  Association  Film's 
libraries. 

The  film  was  produced  by  Fran- 
cis Thompson,  whose  highly-ac- 
claimed Johnson's  Wax  document- 
ary film.  To  Be  Alive,  played  to 
capacity  audiences  last  year.         • 


It  is  difficult  to  describe  what  we  do. 

I  guess  we  develop  Ideas  and  concepts  —  but  who  doesn't? 

Maybe  you  should  simply  see  some  of  the  results. 

Like  the  Red  Room  at  the  DuPont  Pavilion  at  the  New  York  World's  Fair. 

Or  Character  Recognition  and  Language  Translation  at  the  IBM  Pavilion. 

Maybe  your  children  enjoyed  the  Junior  Laboratory  of  Science  in  Seattle. 

Or  you're  fascinated  by  VW  demonstrations  at  automobile  shows. 

Or  United  States  Steel  trade  shows  all  over  the  country. 

Or  you  learned  how  Polacolor  works  in  a  technical  film. 

Or  watched  a  steel  kite  fly  —  or  lightning  strike  a  Timex  watch. 

Or  a  Ford  stopped  in  mid-air  by  Its  own  brakes. 

Of  course  we  didn't  do  these  things  alone. 

But  we  did  help. 

If  you  need  to  explain  complicated  things  to  people 
in  films,  exhibits,  world's  fairs,  advertising, 
or  in  museums,  maybe  we  can  help. 


SC/EVa/MSi 
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Audio-Sell   system    has   8mm    Instant 
ilms,    toped    sound,    in    cortridges. 

\ii<lio-S«ll    S\>l«iii   r«>ml»iiu> 
}{iniii  Filni.N  W  ilii    Taiuil  Soiiiwl 

Audio-Sell,  Inc.  has  announced 
.1  sound-film  system  featurine  one 
projector  for  both  sound  and  silent 
film  sjx-cds.  It  includes  a  cartridge- 
loaded  variable  speed  Snim  Tech- 
nicolor projector  and  a  Tele-Sell 
tape  cartridge  player. 

Film  and  sound  cartridges  arc 
snapped  into  place,  and  the  correct 
speed  —  from  14  to  25  frames 
per  second  —  is  dialed  for  a  syn- 
chronized presentation. 

The  projector  is  blower-cooled 
and  has  a  frame  adjustment  switch, 
retracting  cord,  geared  tilt  control, 
room  light  outlet  and  a  carrying 
handle. 

Ihe  cartridge  player  is  transis- 
torized and  has  a  built-in  speaker. 
auxiliary  speaker  outlet,  instani 
sound  film  switch,  and  an  auto- 
matic tape  shut-off.  The  tape  con- 
tinuously rewinds  so  a  presentation 
can  be  repealed  immediately. 

For  details  contact  the  New 
Pr(Klucts  Desk  at  BUSINESS 
S<  Kl  I  N.  • 

*        *        • 
I  i^ht    I'ia^lic    I'ilni    t  iiiilaiiKT 
\iiiioiiii('<-<l  l)\   I'roix'  &  l)<-\<-l<)|> 

The  P-D  Filmpack.  a  patented 
plastic  film  container,  has  been 
introduced  by  Probe  and  Develop, 
Inc.,  San  Francisco. 

The  film  carrier  is  twisted  to 
open  and  close,  and  when  closed 
is  locked  for  shipment  and  scaled 

Below:    new    plastic    film    container 


a-v  equipment  trade  fair 

NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 

against  moisture.  The  company  re-  a  filnistrip  5  lect  long  containing 
ports  that  Filmpack's  lighter  62  frames,  and  will  automatically 
weiuht,  compared  to  present  ship-     change  the  picture  at  5-second  or 

other  predetermined  intervals. 

The  two  tungsten  iodine  lamps 
have  a  life  of  2,01)0  hours.  Hous- 
ed in  a  cabinet  1 8"  wide.  22"  deep, 
and  .^6"  high,  the  projector  gives 
II  picture  IT/i"  x  13' 2"  on  the 
cabinet's  self-contained  screen. 

The  machine  is  available  for 
use  on  I  JO- 1  20  volts  AC  or  210- 
2.50  volts  AC.  A  manual  remote 
control  can  be  fitted  for  educa- 
tional and  lecturing  use.  and  the 
priijector  can  he  linked  to  a  tape 
recorder. 

For  purchase  and  license  data, 
contact  the  New  Products  Desk, 
c/o  Business  Screen.  • 


ping  co\ers.  offers  sa\mgs  \n  air 
shipment  costs. 

Size  now  in  production  is  the 
P-D  1200  for  1200'  Kniim  reels, 
steel  or  plastic.  Other  sizes  are 
contemplated  for  future  produc- 
tion. 

Write  for  details  to  the  New 
Products  Desk,  Business  Screen. 
*       *       * 

Tungsten  ludiiu-  I.ifilil  Soiirr*- 
lor   (!ontiiiii)Mi>    Filiii.slrii)    I  nil 

A  British  manufacturer,  T.  Hart- 
man  &  Co.,  Ltd..  is  now  market- 
ing a  continuous  filmstrip  projec- 
tor using  a  tungsten  iodine  lamp. 

The  projector  can  accommodate 


Here's  the  16-pound  Jayark-8  sour" 
projector     w/ self-contained     scree 

Lifihl,    Low-Cost    "Jayark-8" 
Carlrid^e-Load    Soiiiiil    Unit 

■      A    new,    low-cost    8mm   sour 
projector  has  been  introduced 
the  audio-visual  market  by  Jayai 
Instruments  Corp.,   New  York. 

Called  the  Jayark-8.  the  pr< 
lector  is  only  1 3  inches  hig' 
w  cighs  1 6  pounds,  and  features  £> 
automatic  film-loading  cartridf 
that  permits  changing  films  witf 
out  threading  or  rewinding.  It  h^ 
a  self-contained  1 1  '/2  inch  no 
reflecting  rear  screen. 

Reuben  R.  Kaufman,  preside; 
of  Jayark,  who  un\cilcd  the  ne 
projector  last  month  at  the  finr- 
New  York  offices  at  733  Thi' 
Avenue,  said  the  projector  "incc' 
poratcs  advanced  principles  ai' 
ni  a  j  o  r  technical  improvemer* 
which  have  been  sought  after  f 
years.  The  price  of  under  SSI* 
per  unit  in  quantity,  the  foolpro: 
simplicity  of  operation,  compic 
elimination  of  manual  film  han 
ling,  and  unique  portability  of  t. 
Jayark-S  represents  an  iinptirla 
breakthrough  for  audio-visual  a 
plications." 

Manufactured  by  Jayark  Insti 
nients  Corp..  a  wholly-owned  si; 
sidiary  of  Jayark  Films  Corp.,  1^ 
|irojector  will  be  marketed  throui 
an  internal  network  of  distributii 
and  ilealers. 

The  automatic  film  cartric: 
used  in  the  projector  is  capal' 
of  handling  from  2  to  28  niinu' 
of  film.  It  is  inserted  into  an  opi- 
ing  in  the  projector,  and  at  \' 
push  of  a  button,  the  film  al 
sound  are  acti\ated.  The  film  O 
he  set  lo  stop  automatically  wH 
finished  or  to  repeat  endlessly,f 
tlesired. 

I  he  life  expectancy  of  the  I' 
\olt,  150  watt  lamp  is  100  hoi- 
XS'rite  Jayark  Instruments  Co:. 
733  Ihird  Avenue.  New  ¥•< 
City  for  literature  or  ask  our  N*' 
Products  Desk  to  help.  * 
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ri  comera   is   pictured   with   motor 
ive  for  the  Angenieux  zoom   lens. 

'otor    Drivo    for    \ii^«'iii«'iix 
iiiiiii  l^'iis  Aiinoiiiict-d  liy   Arri 

The  Arrillcx  Corp.  of  America 
s  introduced  a  new  motor  drive 
f  the  12-120  Angenieux  zoom 
;is.  The  dri\e  is  based  on  a  spe- 
iilly  desitincd,  custom  wound  DC" 
[nor.  and  is  said  to  provide  bi- 
!-ectional.  adjustable  speeds  esti- 
ited  at  a  range  of  8  to  I . 
lAs  an  example,  from  an  Arri- 
|X  8  volt  battery  pack,  the  com- 
,ny  reported  that  the  motor  drive 
'll  provide  full  12  to  120  mm 
i>ms  at  speeds  ranging  from  ap- 
(oximatcly  6  to  50  seconds. 
I  .A  slip  clutch  and  warning  light 
».•  built  into  the  system,  and  a 
ntroller  unit  is  provided  to  gi\e 
k.'  cameraman  one-hand  control 
[er  stop-start,  direction  and  speed 
I  zoom.  The  system  also  provides 
Ijustable  pre-set  stops,  so  the 
Jiicraman  can  predetermine  zoom 
Ingcs. 
The  motor  drive  may  be  mount- 


f' 


FILMS 

for 

Every 
Business  Use! 


•  Training 

•  Documentary 

•  Television 

•  Incentives 

•  Corporate    Image 

•  Point  of  Sale 

•  Employee  Orientation 

Your  ilory  on  fi/m  con  itoch  mil- 
liom  at  on  omaxingty  low  coft  per 
It^outond      A%k     ui     how' 

Robert  Bruce  Hicks 
&  Associates 

Suil»  1904  •  2  N.  Riveriida  Ploio 
Chicago     6,      III       •      T.I:      372-«966 


111  on  all  12  to  120  Angenieux 
lenses  and  may  be  powered  from 
a  \ariety  of  battery  supplies,  rang- 
ing from  4.5  volts  to  16  volts;  cur- 
rent drawn  is  '  j  ampere. 

I'or  details,  contact  Arriflcx 
(  orp.  of  .America,  257  Park  .Ave- 
nue South,  New  York  City  10010. 

*        •        * 
•■S«)l«i  Projfi-lion  .Syslrin"  of 
Itrirrrasc    Si/.r,    \«'\»    I  riiiii    IIPI 

A  miniaturi/ed  projector  anil 
folding  rear  projection  screen  have 
been  combined  as  a  complete  pro- 
jection outfit  that  fits  easily  into 
a  briefcase.  This  new  outfit,  called 
the  Si>lo  Projection  System,  has 
been  announced  by  the  Education- 
ai-huluslrial  Division  of  Hudson 
Photographic  Industries.  Inc.,  Irv- 
ington-on-Hudson.   N.Y. 

The  system  consists  of  the  IIPI 
Mini  Projector  which  opens  like  a 
clam  shell  for  showings,  and  the 
Ciroupshow  Mini,  a  rear  projec- 
tion screen  that  folds  smaller  than 


HP!    Solo   Projection  System 

a  note  book.  The  system  will  pro- 
ject slides,  or  with  an  adapter, 
fihustrips,  in  lighted  rooms,  using 
only  two  feet  of  desk  space. 

In  operatitin.  a  protector  pad. 
wrapped  around  the  screen  when 
carried,  is  opened  and  placed  on 
any  desk  or  table.  The  Protecti>- 
Pad,  as  HPl  has  named  the  device, 
is  marked  with  the  exact  positions 
of  both  screen  and  projector.  This 
eliminates  the  fumbling  sometimes 
associated  with  projector  set  up.  It 
also  protects  the  desk  or  table  top. 

The  Groupshow  Mini,  an  8  by 
8-inch  rear  projection  screen, 
opens  easily  and  has  its  own  built- 
in  backlight  hood  that  permits  pic- 
tures to  be  projected  in  a  lighted 
room . 

The  HPl  Mini  Projector  opens 
at  the  touch  of  a  button.  A  built-in 
projection  stand  raises  it  to  proper 
height  to  prevent  keystoning.  It  has 
a  condenser  system  matched  to  an 
f  2.5  lens  which  can  also  be  used 
to  fill  a  40  by  40-inch  screen  in 
a  darkened  room.  It  will  operate 
on  any  voltage,  including  1 2-volt 
automobile.  merely  by  lamp 
change. 

The  Solo  Projection  System, 
consisting  of  Mini  Projector, 
Groupshow  .Mini.  Protecto-Pad 
and  one  Slide-Stick  slide-holder,  is 
available  from  HPl  Educational- 
Industrial  dealers  at  $57.95.         • 


/    Plactiron   ( 


THEY  ARE  AVAILABLE  THROUGH 


Plastican  Corp. 
Box  157 

Butler,  N.J. 


PLASTICAN  Slide  Sheets 


•    Provides   orderly   filing   of   slides 

•    Twenty  slides  viewed  ot  a   glance 

•    Fits  standard   ring   binders 

•   Holds  slides  snugly 

•    Slides  slip  in  and  out  easily 
•    Flexible  yet  durable 

/    Plastican     Corp. 
THEY  ARE  AVAILABLE  THROUGH     /    Box    157 

/   Butler,    N.   J. 
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ISTA 

FILMSTRIPS 

NO  FRAME  LINES 


We  are  creating  and  producing 
vista  filmstrips.  using  our  ovv;i 
camera  and  techniques  to 
completely  eliminate  frame  lines. 
Our  other  audio-visual  media  are 
created  with  the  same  inventive 
approach.  Ash  for  a  demonstra- 
tion. We'd  welcome  it! 

BECKER- GOESSL,  INC. 

5621  DEMPSTER  STREET 
MORTON  GROVE,  ILLINOIS 

YOrktown  5-3121    •  Chicago:  267-0058 


frnm  EAST 
tD  WEST... 


Si!r\iiii|  Imnrinii's  Fiiremnst 

Televisiiiii  riimniRrr.iiil,  Iiiiliistriiil  Film 

iiiiil  Fiililii:  niiliitiiiiis  riii!iit:!ln 

EAST 

KOKI  Kl    II.  Ki.AKGKR  .\SSOCiATKS,  INC. 

35  WesI  45lh  Slrii-r     •     New  York  36.  N.  Y. 

Jl  dson  A-5090 

Shidiiis:   20  VNtsI  Knd  Avenue 

WEST 

KORIRI    H.  KI.AKGER  ASSOCIATES 
OF  CAMFORMA,  INC. 

Punimouiil    Studios      •      5451    Marathon   Street 
l.os    AnKck's.    (  ulifoni.  >  •  HO    9-6769 


Cl-V   C^C:LLLLL2L\\C.=L\i  iL-CLCiCf:  ICLLL^ 


Viewlex    Markets    New    "V^27' 
Filnistrip    and    .Slide    Pri»je<-lor 

V  A  new  filnistrip  and  slide  pri)- 
jector  is  now  being  marketed  by 
the  Viewlex  Corporation,  Hol- 
brook.  N.Y.  The  new  V-27  model 
is  said  to  have  a  cooler  operation 
and  brighter  light  on  the  screen 
resulting  from  a  750  watt  lamp 
and  other  interior  innovations. 

According  to  Viewlex"  vice- 
president  Monty  Abrams,  the  con- 
tinued use  of  the  familiar  Viewlex 
outward  design  in  the  V-27  is  in 
line  with  the  company's  policy  of 


V-27:  shows  slides  or  filmstrips. 
not    obseleting    equipment    merely 
for  the  sake  of  change  through  the 
addition  of  frills  or  revamped  body 
lines. 

The  Viewlex  V-27  uses  a  pre- 
focus,  longer  life  lamp  with  a  built- 
in  proximity  reflector,  and  im- 
proved heat  shield,  and  a  new  cast 
aluminum  chinuiey  for  still  cooler 
operation. 

The  V-27  is  equipped  for  both 
filnistrip  and  slide  operation,  by 
changing  the  carrier.  It  acconuuo- 
datcs  standard  2"  by  2"  slides 
mounted  either  in  glass  or  card- 
board. It  will  show  all  35mm  sizes, 
single  or  double  frame  and  Ban- 
tam, in  both  vertical  and  horizontal 
positions.  Both  single  and  double 
frame  filmstrips  can  be  shown  with 
the  unit. 

Lenses  available  are  in  a  variety 
of  focal  lengths  from  3  to  1 1 
inches.  A  Viewlex  Strip-O-Matic 
changer  (also  an  improved  ver- 
sion) which  advances  the  frame 
automatically  is  available. 

The  Viewlex  V-27,  with  a  5  inch 
lens,  including  filnistrip  and  slide 
carriers,  is  priced  at  $1  12.50.  Car- 
rying case  is  SI  1 .40.  • 

*        *        * 

Heseier  Offers  a  File  Cahiiiet 
for  Ov«Tli«'ad  Traiispar«-iiri«'> 

•■^'  Charles  Beseler  Co.  is  now  off- 
ering a  file  cabinet  specifically  de- 
signed for  storing  full-sized  mount- 
ed transparencies  that  are  used 
with  overheail  projectors. 

The  transparency  file  cabinet 
(Besclcr  Cat.  No.  7237)  is  of  all- 


metal  construction.  It  conies  with 
three  drawers  and  is  finished  in 
neutral  beige. 

Overall  dimensions  are  47'4" 
high,  18"  wide.  IbVi"  deep.  Di- 
mensions of  the  largest  mounted 
transparency  accommodated  are 
12' 2"  X  13''/h".  Price  is  given  as 
$75.00. 

For  additional  information, 
write  the  manufacturer,  219  South 
18th  St.,  East  Orange,  N.J.  Men- 
tion Business  Screen.  • 
*       *       • 

New    Li^lit,   Optical    Features 
<d"  W  ilson's  Overhead  Projector 

H.  Wilson  Corp.  reports  a  ne\v 
overhead  projector  as  "the  first 
compact  model  to  combine  the 
high-intensity  light  output  of  a 
i|uartz-iodine  lamp  with  the  light 
distribution  control  of  a  true  opti- 
cal system  ( a  condensing  lens  and 
mirror)." 

According  to  the  company,  the 
■traditional"'  hot  center  surround- 
ed by  soft,  dull  edges  has  been 
eliminated,  and  a  good  brilliance 
is  spread  evenly  across  the  screen. 

The  lamp  is  located  to  the  real 
of  the  case  in  a  wind  tunnel  hous^. 
inn    behind    the   condensing    lens 


9 


•H 


The  H.  Wilson  Overhead  Projectc 
Heat  from  the  lamp  is  confined  t, 
the  housing  and  vented  out  by 
4"  high  pitch  fan.  .A  (i50  wa 
iiuartz-iodine  lamp  provides  af 
proximately  1 700  lumens  on  th 
screen  and  has  a  rated  life  of  10 
hours. 

The  new  Wilson  overhead  has 
head  that  tilts  30',  a  10"  x  10 
stage,  ilial  focusing,  and  weigl 
I  7  lbs. 

lor  infornuition  or  denionstr: 
tion.  contact  M.  Wilson  Corp.,  54 
W.  llVth  Street,  Chicago  60h2: 
Mention  Business  Screen. 
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.arousel  AV-900  pro|ectOf  weighs 
uily  7'/?  lbs.,  has  2000  hour  motor. 
.i^lil.  (!«»iii|>a€-l  "rar«nis»'l" 
•.  Liilfsl  Iroiii  Kiisliiiiiii  l\u<l:ik 
A  new  light-weight,  compact 
luxlcl  of  the  Carousel  slide  projcc- 
or  has  been  announced  by  East- 
nan  Kodak  Company.  At  the 
ame  time.  Kodaic  also  introduced 
he  Carousel  Universal  Slide  Tray 
shich  accepts  up  to  SO  thick  glass 
lide  mounts  as  well  as  all  thinner 
\  |ies. 

I  The  Carousel  A\'-y(M)  Projec- 
l)r  weighs  10' 2  lbs.,  a  reduction 
w  7':  lbs.  below  the  vveigiit  of 
he  Model  AV-580  which  U  suc- 
iecds.  It  has  a  2,000-hour  motor, 
'.ith  an  average  life  four  times  as 
'rcat  as  the  earlier  audio-visual 
;u>del. 

j  Machine  protection  in  unattend- 
kl  operation  is  provided  by  a  cir- 
luit-brcaker  switch  which  auto- 
latically  shuts  off  both  motor  and 
jimp  if  the  projector  becomes 
■verheated.  The  projector  has  com- 
letc  remote  control  and  automatic 
'pcration  features. 
;  Mixlel  AV-000  incorporates  a 
lOO-watt  DEK  lamp  and  offers  a 
lioicc  of  lenses:  3".  4"  or  5"  f 
.5;  5"  f/2.8:  7"  f;3.5;  and  4  to 
"  f/3..S  Zoom.  It  will  also  accept 
[II  other  Kodak  Carousel  Projector 
cccssorics. 

I  The  Universal  Slide  Tray,  which 
\  supplied  with  the  Model  A\'- 
|00  projector,  accepts  all  2  x  2" 
jide  mounts  including  those  .12.'^" 
|iick.  It  fits  all  models  of  the 
larousel. 

I  Further  data  is  available  from 
ie  Motion  Picture  and  Education 
larkets  Division.  Eastman  Kodak 
ompany.  Rochester,  New  York 
4650.  , 

*        •        * 
lew  "Port-.\-Mali«-  ,Souii(l  8" 
roni  KlertrniiH-  \-\  Devices 
;    Electronic     Audio-Visual      l)e- 
iees.  Inc.  has  introduced  an  8mm 
l^peating    sound     motion     picture 
jrojector  with   a    10"  screen.   The 
;7-lb.    "Port-A-Matic    Sound     8" 
^;ts  up  on   any   desk    top   and    is 


a  completely  self-contained   unit. 

Kilni  can  be  run  at  both  16  and 
24  frames  per  second,  so  up  to  22 
minutes  of  color  and  up  to  40 
minutes  of  black  and  white  film 
can  be  shown.  It  can  be  repealed 
hundreds  of  times  without  remov- 
ing the  film  magazine  or  re-thread- 
ing the  projector. 

The  all-silicon  transistors  in  the 
custom  amplifier  are  reported  to 
give  clear  undistorted  sound  from 
whisper  lo  autiitoriuni  volume  (  12 
lull  watts  of  music  power). 

Port-A-Matic  St)und  8  is  recom- 
mended for  industrial  sales  presen- 
tations, training  programs,  trade 
shows  and  other  audio-\isual  ap- 
plicatiiins. 

Write  the  New  Products  Desk. 
7064  Sheridan  Rd..  Chicago,  111. 
6062(\  for  further  details.  • 


Execugraf  303:  for  cartridge-load 
showing  of  stripfilms  with  sound. 
Kxe«-iif:ral'  303  a  Soiiiul/Slri|> 
rr«»jr«-tor  \\  illi  Maii>  l-'ealnres 
A  stripfilm  projection  viewing 
system,  with  sound,  designated  the 
■■|-.xecutive"  Model  303.  has  been 
announced  by  the  Execugraf  C"or- 
poration. 

It  features  the  Execugraf  auto- 
matic drop-in  film  cartridge  with 
up  to  100  35mm  picture  frames, 
synchronized  with  a  Fidelipac  tape 
cartridge. 

Sound  tape  is  continuous  loop 
and  the  interchangeable  automatic 
film  cartridge  can  be  reversed  to 
any  picture  in  seconds.  A  presenta- 
tion can  be  slopped  at  any  point 
10  insert  a  new  film  cartridge  for 
detailed  presentation  without  lilm 
and  sound  synchronization  adjust- 
ments. 

The  Execugraf  303  utilizes  a 
.SOO-watt  light  source  for  rear 
screen  projection  on  its  10"  x  7'/i" 
internal  screen;  with  a  flip  of  a 
switch  it  projects  on  a  large  screen 
or  wall.  The  internal  screen  can 
be  viewed  from  any  angle  without 
loss  of  brilliance,  the  company 
says. 

Model  303  weighs    1 3  lbs.  and 
has    closed    dimensions    of    12"    x 
12"  X  5".  For  information,  contact  | 
the   New    Products   Desk   at   Busi- ! 
Ni;.ss  ScRLtN  in  Chicago.  • 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC  &  SOUND  EFFECTS 

SERVICE 


Ja." 


^^^H) 


•  BACKGROUND  MUSIC  EDITING 

•  SOUND  EFFECTS  EDITING 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  MUSIC  LIBRARY  FOR  LEASE  .  .  . 

•  ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARY 

FOR  SALE  .  .  . 

•  SOUND  TRANSFER  FACILITIES 

•  COMPETITIVE  PRICES 

Musifex  talent  proven  on  over  4,700  productions 


FLY-PHONE-WIRE-WRITE 
FOR    FULL    INFORMATION 
AND    UP-DATED    CATALOG 


NOW 


ci  6-4061 


Our  C/fenfs  Love 
Their  fWms . . . 

THAT'S   WHY   THEY   COME   BACK 
TO  O'CONNOR  FOR  MORE! 

•  The  bulk  of  our  business  is  repeot  business.  Whol 
better  evidence  of  customer  satisfaction  could  we  hove? 
They  like  our  professional  approach,  our  permanent- 
staff  teamwork,  the  convenience  ond  reliability  of  our 
company-owned  studio  and  equipment.  But  most  of  oil, 
they  like  the  quality  and  technicol  excellence  of  the 
fine!  results.  Just  a  few  of  our  repeat  clients:  U.  S.  Air 
Force,  Taylor  Wine  Company,  Commonwealth  of  Penn- 
sylvania, Pennsylvania  Bankers  Association. 

•  Most  recent  productions  include  films  for  Landis 
Machine  Co.,  Thomas  Machine  Mfg.  Co.,  Charms  Condy 
Co.,  York-Shipley,  Inc.,  and  the  Pennsylvania  Depart- 
ment of  Public  Instruction,  omong  others.  The  latter  is 
another  example  of  repeat  business,  being  the  third 
series  of  educational  films  produced  for  D.P.I,  in  recent 
years.  (The  last  series  was  selected  over  85  contenders 
for    nationwide    ETV    ond    commercial    showing.  | 

REQUEST   A   FREE   BROCHURE 

OR   ARRANGE   TO    SEE   SAMPLE   PRINTS 

Vou'//  be  amazed  at  the  High  Ouo/ify  and  Low  Pricei/ 

Walter  G.  O'Connor  Co. 

100    N.    Cameron    St.  Harrisburg,    Po 

Phone:    234-5925 
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COLOR 

PRINTING- PROCESSING 

35mm  .  IOmm  .  Omm 
Filmstrips  Slides  made 

directly  from  any  size  transparency 
or  art  •  Contrast  masking  -Thrifty 
EK6008  process  •  Fill-in  photo- 
graphy, art  and  titling. 

Motion  Pictures  Sound 

stages  •  Photography  •  Editing  •  Con- 
forming •  Work  prints  •  Edge  - 
numbering  •  Ultra  sonic  cleaning  • 
Magnetic  and  Optical  recording. 

SENSIBLE  PRICES! 


WAYS  TO  IMPROVE... 

SALE  ABILITY  AND 
PERFORMANCE  FOR 
IMMEDIATE  RESULTS 


This  Program  on  Professional  Sales- 
manship is  ready  to  use  in  the  way 
best  suited  for  your  sales  force. 


1.  Let's  Be  Professional  About  It 

2.  What  Makes  People  Buy? 

3.  Don't    Let    Objections    Block 
The  Sale 

4.  Price  Is  Part  Of  Every  Sale 

5.  Close  The  Sale  But  .  .  . 

6.  Get  More  Selling  Seconds 

Every  session  centers  around  a 
ten  minute,  full-color,  all  art, 
sound  fllmstrip. 


•  For  Sales  Meetings 

Meeting  Leader's  Guides  suggest 
introrjuctory  comments,  audience  par- 
ticip^ilion,  how  to  apply  to  your  busi- 
ness, and  a  Plan-Of-Action  for  Imme- 
diate results. 


•  For  "At-Home"  Improvement 

study  guides,  quiz  sheets  and  use  of 
projector  enable  selected  salesmen  to 
improve  themselves  athome,  at  their 
own  pace,  on  their  own  time. 


PHONE.   WIRE    OR    WRITE: 


HENNING  and  CHEADLE,  Inc. 

CRiATURS  Ol 

Automation  I$4-Maiikcting 

MATERIALS    and    PROGRAMS 


tBUSlNESS  SCREEN  EXECUTIVl 

NEWS  OF   STAFF   APPOINTMENTS   AND  A-V    INDUSTRY    DEV-ELOPMEN] 


3.M    I'lidto   I'rdiliK-tN   (fI-uiiii 
Appoints  (liilli^aii   Ad    M^r. 

i>  Robert  H.  Culliuan  has  hccn 
appointed  advertisinj;  and  mer- 
chandising manager  for  the  Photo- 
graphic Products  Group  of  3M 
Company,  according  to  a  report 
from  George  J.  VVachhol/,  group 
vice  president. 

Culligan  will  work  with  the 
Photi>graphic  Fquipmenl  and  Op- 
tical division,  tlic  Piiotographie 
Film  division  including  Dynacolor, 
Inc.  and  will  have  coordinating  re- 
sponsibilitv  Un  Ferrania.  recently 
acquired  Italian  photographic  lirm. 
He  has  been  with  3M  since  1^*.^6.  • 

(irafl«'\  Appoints  J.  K.  Kolthins 
as    Market    l)cvelopnn-nl    Mfzr. 

6  Nathaniel  M.  Marshall,  vice- 
president  of  marketing  at  Graflcx, 
Inc.,  has  announced  the  appoint- 
ment of  James  E.  Robbins  as  mar- 
ket development  manager. 

Graflcx,  a  subsidiary  of  General 
Precision  Equipment  Corp.,  is  pro- 
moting Robbins  to  the  Graflex 
home  office  in  Rochester  to  assist 
in  the  support  of  field  sales  and 


|{fall>     Directs     Markelinf;    f( 
Miilsehniann    Films,    i'aoli,   P 

George  L.  Beatty's  appointme 
as  vice-president  of  marketing  f 
Mutschmann  Films  was  repoiii 
by  W.  F.  Mutschmann.  presidei 
Realty  has  been  associated  wi 
the  l^ioli.  Pa.,  film  producers  f 
the  past  year. 

Previously.  Bcatty  had  been  i 
gional  sales  manager  for  the  Me 
Dvnamics  Division  of  Cincinn; 
Milling  Machine.  He  has  also  be« 
a  manufacturer's  representative  fi 
firms  in  the  machine  tool  and  elQ 
tionic  controls  field. 

*        *        * 
Promotions   at    .Sliir^is-Grant 
for  W  .  H.  Terry,  W  .  T.  M..ell 

M  Two  promotions  at  Sturgj 
Grant  Productions,  Inc.  have  a, 
vanced  William  H.  Terry  to  exe.- 
utive  vice-president  and  Willij 
T.  Moeller  to  production  sup< 
visor. 

Warren  Sturgis.  president  of  i 
New  York  film  ct>mpany.  i 
nounced  their  appointments. 

Terry's  career,  prior  to  jo. 
ing  Sturgis-Grant  in  1963,  includl 


dealer  organizations.  He  has  been      six  years  as  director  of  productici 


10010  GREENFIELD  ROAD 

DETROIT  27,  MICHIGAN 

Phone:  2721000     Area  Code:  313 


with  Graflcx  since  1957,  first  as 
head  of  the  company's  Photojinirn- 
alism  Group  and  since  1961  as  a 
district  manager  based  in  Mem- 
phis. • 

*  *        * 

Frank  |{n<<i  to  Direct  F,asl«'rn 
Sal«-s  for  I'allie  I.ahoralorics 
V  Frank  P.  Bucci  has  been  named 
sales  manager  for  the  East  Coast 
Division  of  Pathe  Laboratories. 
Inc.  Announcement  of  the  appoint- 
ment was  made  by  Otis  W.  Mur- 
ray, president  of  the  national  film 

processing  company.  • 

*  *        * 

Austin  to  Consult  for  I'allie 

f:  Chuck  Austin,  A.SC.  has  joined 
Pathe  laboratories  as  a  consultant 
to  its  marketing  people.  Formerly 
with  the  Mitchell  Camera  Corpora- 
tion (lor  \5  years),  he  was  re- 
cently re-elected  president.  Local 
644  of  the  Cinematographers' 
union    (lATSE).    for    his    lourth 

consecutive  term  • 

*  *        * 

Ja<-k   l.ind  is  A-N    .Supervisor 
for  .Miiller,  Jordan  &  Derrick 

■  Jack  Lind  has  joined  Muller, 
Jordan  &  Herrick,  Inc.  as  a  pri>j- 
ect  supervisor  in  the  New  York 
company's  audio-visual  depart- 
ment. He  was  formerly  an  accoimt 
executive  at  Benton  &  Bowles.     • 


for  Louis  de  Rochemont  Asso,- 
ates.  Moeller.  a  cinematograpL 
and  film  editor,  also  joined  Sturg- 
Grant  in  1963. 

*  *        * 

Jack  Price  is  \'ice-Presidenl  f 
N'ofiue  Productions.  Louisvill' 

Edward  A.  "Jack"  Price,  i 
18-year  veteran  of  Studebalr 
Corp..  has  been  appointed  V." 
President  and  General  Managerf 
\  ogue  Film  Productions.  Lot- 
ville,  Kentucky. 

Price  was  formerly  Director  t 
the  Motion  Picture.  Still  Pho'- 
graphy  and  Art  Department  r 
the  automotive  firm.  He  will  ': 
responsible  for  Vogue's  overall  <- 
erations  and  act  as  associate  p- 
ilucer  on  specialized  film  projec. 

In  his  announcement,  conipiV 
president  Hal  \inson  said  Pries 
appointment  is  part  of  \ogu* 
expansion  program,  which  will  a^ 
include  the  building  of  a  new  sho- 
ing  stage.  N'inson  said  he  will  ci- 
tiniie  as  producer,  devoting  me 
ciTort  to  sales  and  client  relatic 

*  •        * 

Filnj  C.ounsidors  Klecis  Tlin 
as  \  i«-e-I'r«'sidenls  of  A;:cncy 
James    P.     Dalton,     Da\id 
Sheehan     and     Robert     Silberlg 
have    been   elected   vice-preside* 
of  I-ilm  Counselors.  Inc.  Daltoi" 
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charge  of  the  distribution;  Shec- 
n  heads  project  planning  and 
Iberling  supervises  production  for 
c  film  agency.  • 

•  *        * 

Mil  Mull  nir«<l>   MiirkcliiiK 
ir  till'  Mrtro    KaKar  <  !oiii|iati\ 

Alvin  W.  Hall,  Jr.  has  joined 
etro/Kalvar  as  Director  of  Mar- 
ting.  From  Metro   kalvar  offices 

.MGM  studios  in  Culver  City, 
ilif.,  he  will  oversee  the  promo- 
)n  of  products  related  to  motion 
.'lure  and  television  industries. 
His  background  includes  two 
ars  as  a  Dallas  Power  and  Light 
1,  executive  and  over  20  years 

active  duty  with  the  U.S.  Navy, 
s  last  assignment  before  retiring 

a  commander  in  1962  was  as 
.ecutive  Officer  of  the  Naval 
olographic  Center.  Washington, 

C.  ^      • 

*  *        * 

illr  \<»«  TV-Kadic)  Pr«(lii«'«'r 
Krlchuiii.   Mat-Lonl  «!t  (irov«- 

William  \  .  Halle  has  been  pro- 
ved to  T\'-Radio  Producer  at 
kehum.  MacLeod  &  Grove,  Inc.. 
\ertising  and  public  relations 
-•ncy. 

Halle  joined  the  agency  in  June. 
t<},  and  has  been  an  assistant 
iHlucer.  Previously,  he  was  pro- 
Mion  manager  of  WNEM-TV, 
■  rity  Broadcasting  Co.,  in  Sagi- 
w.  Mich.  • 

I  *        *        * 

•kles  llolilin;:  "Op.n   ll.ms." 

I  N«'\i     Vri/oria    ll<-ail<|iiai-l<'i> 

I  To  celebrate  the  move  of  Sickles 
|es  and  Service  Company  to  new 
jgcr  quarters,  Ralph  Sickles  is 
'ding  an  extended  "Open  House" 
lough  April   15. 

)le  is  inviting  his  friends  and 
>tonicrs  across  the  U.S.  and  Can- 

II  to  visit  Scottsdalc,  "the  West's 
yst  Western  Town."  Sickles  has 
■jcrcd  to  send  colorful  travel  fold- 
j  of  Arizona,  Phoenix,  and 
Mtsdale  to  anyone  who  writes.  • 


CaiiK-ra    >'eleran    Ja<-k    Kira 
l«»    F&|{/( !<■<•<>    a^    r<>n.siiltant 

I  &  B  Ceco  Inc.  recently  an- 
nounced the  appointment  of  Jack 
Htra,  veteran  cameraman,  as  a 
technical  consultant  at  their  Flori- 
da branch. 

Ftra  began  his  career  in  1927. 
He  has  been  the  Director  of  Cine- 
matography on  Jackie  Gleason's 
I  V  scries  The  Honeyniooners.  and 
his  most  recent  short  subject. 
Wonders  ol  Mimnl  (1964),  has 
been  nominated  for  an  Academy 
Award. 

In  another  recent  annoimce- 
ment,  l&B  Ceco  reported  the  ex- 
pansion of  their  Florida  facilities. 
1  hey  have  acquired  the  entire  1.5,- 
(H)o'ft.  building  at  51  East  10th 
.Ave..  Hialeah,  which  doubles  iheir 
floor  space. 

The  company  has  added  a  pre- 
view theater,  a  50'  x  100'  sound 
stage,  equipped  with  lights,  cam- 
eras, dollies,  etc.  and  a  22'  ceiling 
height.  Equipment  has  been  over- 
hauled and  increased,  and  the  staff 
of  technicians  has  been  enlarged. 

The  Florida  branch  maintains  a 

direct  teletype  link  with  N.  Y.     • 

*  *        * 

Myrna    Sperlor    to   .lack    I'ilTs 

Jack  Pill's  Camera  lu|uipment, 
Hollywood,  Calif.,  has  appointed 
Myrna  Spcctor  to  its  sales  staff. 
Miss  Spector  has  been  associated 
with  S.O.S.  Photo  Cine  Optics,  inc. 
lor  the  past  five  years.  • 

*  *        * 

MallheM.s  to  l{«'«'v«-s  Soiindcraft 
Diviision  as  Sales  Kopn-soiilalive 

Robert  A.  Matthews  has  been 
appointed  a  sales  specialist  by  the 
Reeves  Soundcraft  Division  of 
Reeves  Industries,  Inc.  In  his  new 
position,  he  will  be  responsible  for 
the  firm's  full  line  of  sound  re- 
cording, professional  and  video- 
tape products  in  the  New  York 
metropolitan  area.  He  has  been  on 
the  sales  statf  of  Reeve's  Copy 
Products  Division.  • 


CONCEPTS       WRITING       QUALITY  CONTROL 
COMPLETE  PRODUCTION  AT  STUDIO  AND  ON  LOCATION 

Now  at  a  new  address: 

ROY  GRANDEY  PRODUCTIONS 
film  presentations 

1045  SANSOME  STREET    •    SAN   FRANCISCO,  CALIFORNIA  94111 
PHONE:    415/433-4565 


EDUCATION 

MEDICINE 

INDUSTRY 

DOCUMENTARY 

TELEVISION 

EXHIBITS 


our 


STURGIS-GRANT 

PRODUCTIONS,  INC. 

-128  East  44th  Street.  New  York   17,  N.Y. 
Murray  Hill  9-4994 


Why  Don't  You 

Concentrate 

on 

Profits? 

Let  us  concentrate  on  helping  you  make  your  clients' 
films  faster,  easier,  less  costly. 

Whatever  your  production  personnel  needs  are,  we 
can  provide  you  with  qualified  free-lance  people  to 
write — direct — edit — you  name  it — the  next  motion 
picture,  slidefilm  or  tv  commercial  you  have  to  do — 
but  your  staff  is  already  overworked! 

We  are  NOT  in  the  business  of  making  films — you 
are — we  have  the  help  you  need.  May  we  serve  you? 

EVEREST  SERVICES,  Inc. 

20  miKKMA.N  IM.ACI-;  •  M-W  "^OKk  CIT"^  10022 
I'HONK.S:    I'l.  2-102.1   OK    HA    1-.V77     •     .A/C  212 
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what  did  we  do  in  '64? 
Well.,. 

among  other  things, 

\A/E  BUILT 
A  FOREST 
ON   OUR 
STUDIO 
FLOORI 

for 

"The  Magic 
of  Learning" 
featuring  Win   Stracke  and  Miss  Peter  Pan. 


PRODUCTIONS,  INC 


909  West  Diversey  Parkway  ■  Chicago,  Illinois  60614  •  31  2/ LAS -6561 


THERE'S  NOTHING  FINER  THAN 

POLY-CONS 


POLYETHYLENE 

CONTAINERS 


FOR  YOUR 

QUALITY 

FILMSTRIPS 


Exclusive 


•  Hinged  lid. 

•  Unbreakable  Polyethylene. 

•  Moisture-proof,  dust  proof. 

•  Fit  standard  storage 
containers. 


•  Available  with  plain  or 
custonn  printed  labels. 


FLIP  OPEN 
SNAP  SHUT 


2  Sizes  . . . 

No.  1;  I'^xl'^"  In  red,  yellow,  blue, 
green,  orange,  magenta, 
white,  black  and  natural. 

No.  2:  l'/2"x2"    In  red,  blue,  green 
and  natural. 


WRITE 

FOR 

FREE    SAMPLE 


RICHARD     M, 

5914     NOBLE     AV 


UFACTURING     CO 

L     VAN     NUYS,     CALIF 


New  Line  of  riosed-riroiiil 
TV  K<|iii|>iii*-nl  <)ff.r.Ml  by  1{<:.\ 

Ti  RCA  has  iniri)duccd  a  new  line 
of  closed-circuit  television  equip- 
ment reported  to  have  features  pre- 
viously available  only  in  more  ex- 
pensive, broadcast-type  apparatus, 

Basic  product  in  the  new  line  is 
a  fully-transistorized  vidicon  cam- 
era, type  PK-301,  which  is  de- 
signed for  continuous  operation 
over  long  periods  without  correc- 
tion of  such  functions  as  focus  and 
contrast.  The  camera,  a  non-view- 
finder  type,  is  priced  at  approxi- 
mately $2,500. 

The  company  notes  thai  liie  new 
line  is  "professional  television 
equipment"  and  will  include  newly- 
styled  TV  monitors,  solid-state  dis- 
tribution amplifiers,  switching 
equipment  and  other  items  for 
originating  and  distributing  TV 
signals. 

The  stability  afforded  by  all- 
solid-state  design  makes  the  new 
camera  ideal  for  surveillance  and 
for  assignments  at  difficult-to- 
rcach  locations,  an  RCA  official 
noted.  The  camera  is  6x6x10"  and 
weighs  16  lbs. 

It  features  modular  construction 
for  flexibility  and  simple  mainte- 
nance, and  is  available  in  16  dif- 
ferent configurations,  such  as  bat- 
tery operation  and  remote  control. 

Operating  controls  are  roughly 
comparable  to  those  found  on  home 
TV  receivers,  including  brightness 
and  "focus"  knt)bs  and  a  "day- 
night"  switch  for  picture  contrast. 

Special  housings  are  available 
for  difficult  environmental  condi- 
tions. Technical  inforniatitin  is 
available  from  RCA,  30  Rocke- 
feller Plaza.  N.Y.  20,  N.Y.  Men- 
tion Business  Screen,  • 


Vm|M'x  liMt'iifi  Lifilil,  I,o>»-<!ost 
Recorder  and  New  Vifleolrainer 

Ampex  Corp.  is  marketing  a 
compact  Videotape  television  re- 
corder and  a  mobile  closed-circuit 
video  recording  system  at  less  cost 
than  comparable  etjuipment  pre- 
viously available. 

The  new  Ampex  VR-303  Vide- 
otape recorder  weighs  ^)5  lbs.  and 
records  live  action  and  sound  or 
television  jirograms  iin  magnetic 
l;ipc  for  immediate  playback 
through  conventional  television  re- 
ceivers. Price  is  S3,'-.'.'^0,  comparei.1 
with  $10,000  to  $12,000  for  pre- 
\iouslv  available  recorders  of  t!iis 
l\pe 

I  he    Ampe.x   \  ideotrainer  com 
hmes    the    Vk-3()3     recoriler,    an 
Ampex    television    camera,    televi- 
sion   receiver,    tripod    ami    micro- 
phone in  a  complete  mobile  cU)sed- 


equipmen 

circuit  recording  system  the  s: 
of  a  tea  cart.  It  is  designed  for  ib 
in  education,  industry,  mediciii, 
sports  and  other  fields.  Price'; 
$6,000  to  $7,000  depending  » 
choice  of  camera. 

The  VR-303  records  up  to 
minutes  of  program  material  on 
12'/'2"  reel  of  Ampex  video  ta|. 
The  tape  moves  past  fixed  recoi- 
ing  and  playback  heads  at  a  spc\ 
of  100"  per  second.  Sound  is 
corded  simultaneously  on  the  ta 

The  new  recorder  operates  i 
ordinary  household  current  aj 
is  available  in  both  60-cycle  al 
.■^O-cycIc  versions  for  use  in  ' 
parts  of  the  free  world. 
*        *        * 

Portaliif  !6iiim  Miifinetic  Fit 
Kt-corder  Introduced  l>y  .\nifi 

A  portable,  synchronous  spro- 
eted  16mm  magnetic  film  reconr 
has    been    introduced    by    Am(|i 
Corporation.     According     to 
company,  absolute  lip-sync  can 
achieved  with  the  new   Amega 
3    with    any    camera    using   a  ") 
cycle    output    generator,    or  v.\ 
cameras    driven     by    synchronis 
motors. 

The  recorder,  which  uses  ,- 
chargeable  nickel-cadmium  batJ'- 
ies.  can  be  used  without  any  !- 
tcrnal  power  source  or  frequeiy 
regulation.  A  built-in  60  eye 
transistorized  frequency  generat 
and  a  tuning  fork  keep  it  at  a  ci- 
stant  frequency  —  accurate  Ui 
minimum  of  .00159^ ,  the  ci- 
|iany  says. 

The  Amega  M-3  is  reporJ 
c|uiet  enough  to  use  on  sound  s», 
and  the  stability  of  the  recorr 
drive  enables  it  to  be  operaJ 
in  a  horizontal  or  vertical  p<'- 
lion,  in  the  widest  temperature  ■ 
iremes. 

The  M-3  provides  10  mini^ 
of  continuous  operation  with  4)' 
of  Kimm  magnetic  film.  The  en- 
plete  unit  weighs  22  lbs. 

Specificalions    and    details    e 

Amega  16niiii  magnetic  film  recc 
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trade  fair 

iilabic  from  the  company. 
K17  Wicks  St..  Sun  Valley, 
lif.  Mention  Business  Screen. 

*       •       * 

afh'V  "Mt'fisi'nper"  <!oiiil>iiu's 
<<»r(l  Player  >X  ilh  "Conipaci" 

(irafle.x.  Inc.  has  introduced  a 
afle.K  ■"Messenger"  sound  film- 
ip  projector.  It  consists  of  the 
aflex  Compact  remote  controll- 
filmstrip  projector  and  a  4- 
•cd  record  player  and  integral 
plifier. 

Ihc  Messenger  is  completely 
f-contained  in  a  vinyl-clad  steel 
rving     case.     The     removable 


,er  of  the  case  is  finished  while 
idc  and  serves  as  a  12"  .\  \(i" 
ccn.  There  is  also  storage  area 

the  two  12"  records  in  jackets 
he  cover. 

Ihc  filmstrip  is  synchronized 
ih  the  record  commentary  with 
(inaudible  recorded  30-50  cycle 
hal.  A  "pause"  control  makes 
ix^ssible  to  stop  the  record  and 
Id  the  picture  on  the  screen  to 
Cuss  a  specific  point.  When  the 
Isentation  continues,  it  begins 
mediately  where  the  record  left 
\ 

fhe  record  player  handles  all 
idard  speed  records  (16.  3.3. 
J  and  7X )  with  a  lift-up  insert 
liptor  for  45  rpm  records.  Rec- 
r  sizes  up  to  12"  are  accepted. 

or  additional  data  write:   Gra- 


llex.     Inc.,     3750     Monroe     Ave., 
R.K-hester,  New   York    14603.      • 

*  »        • 

|{«•^«•l«•^    "SiijMT    Porla-Srriltf" 
u  I'orluliU'  (►\frh«-a(l    I'rojrrlor 
v'    Charles   Beselcr  Company   has  I 
added      the      Super      Porta-Scribe 
Model    17575   to  its  line  of  port- 
able overhead  projectors. 

This  model  is  designed  to  accept 
accessory  attachments  acconuno- 
ilating  acetate  or  cellophane  writ- 
ing rolls  which  move  either  from 
left  to  right  or  in  a  vertical  pro- 
gression. 

Model  17575  accepts  10"  .\  10" 
transparencies  and  can  be  used  in 
fully  lighted  rooms.  The  projec- 
tion head  has  a  3-element  3'/2" 
diameter  x  I2''2"  f3.5  fully  cor- 
rected lens  which  projects  screen 
images  ranging  from  39"  square  to 
.S6"  square  at  distances  from  4' 
to  9'. 

■An  Instant  .Automatic  1  amp 
Changer  for  changing  lamps  with 
a  flip  of  a  switch  is  featured.  The 
unit,  which  is  housed  in  the  light- 
box,  also  permits  use  of  lamps  of 
different  intensity  for  regular  pro- 
jection and  for  special  situations 
or  emphasis. 

For  information  write  the  Char- 
les Beseler  Co..  219  South  ISth 
St..  F-:ast  Orange.  N.J.  • 

*  *        * 

Itiihrs    "Spai-e    Saver    Junior" 
is    a    !\«'M    Ovtrliead    Pr«»j«MMor 

Buhl  Optical  Co.  has  introduced 
the  Space  Saver  Junior,  an  over- 
head projector  with  a  wiile-anglc 
lens  system  reported  to  cut  projec- 
tion distance  by  15%. 

Ihc  model  features  a  slim-heail 
silhouette,  that  is  no  wider  than 
a  man's  hand.  The  lens  used  is  a 
fully  corrected  and  coated.  3-ele- 
ment, 4"  diameter  system  with  a 
local  length  of  12.5". 

Requests  for  additional  infor- 
mation should  be  addressed  to  the 
Buhl  Optical  Co.,  1009  Beech 
Ave.   Filtsburizh.   Pa.    15233.        • 


Sa,pfs.D,recf,oa  by  HOWARD  W.BAILEY 

During  1964:  scripts  for  Norwood  Studios.  Inc.,  Washini;- 
ton.  D.  C;  Victor  Kayfrt/  Productions,  Inc..  New  York 
City;  .\Krafilms.  Inc..  .\tluMis.  Cc-orgia;  Gcnt-ral  Servict-s 
Administration.  Washington.  D.  C. 

Subjects  covtTcd:  traiinni;.  ('(liicational  and  doiMuuMitary 
matt-rial  for  the  L'nifcd  States  Air  Force;  liiitcd  States 
Navy;  United  States  Marine  Corps,  .National  .\eronantics 
and  Space  Admiiustrafion;  C.laffelter  Paper  Company;  and 
U.  S.    Department   of   .^liricultnre-Forest   StTX  iee. 

308  SURREY  LANE  FALLS  CHURCH,  \  A.TEL.  .532  .5743  (703) 
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"and  that  film  MUST  be  on 
my  desk  Monday  a.m.  SURE! 

If  your  client  presents  this  problem  and  you  are  in  need 
of  weekend  lab  services,  perhops  we  can  help.  When  it 
comes  to  16mm  Color,  we  are  unique  in  that  we  can 
perform  all  of  the  following  in  our  own  lab: 

■ff    Develop   Ekiachrome   Commercial,   MS,   EK   or   ERB 
Color  Original  films  .  .  . 

•^    Print     and     Process     Kodorhrome     7387     Reversal 
Color  Workprinl  land  Code)  .   .   . 

•ff    Transfer  Mag  Sound  Track  to  Optical  and  develop 
complete  .  .  . 

•^f    Print    and    Process    Silent    or    Sound    Kodochrome 
7387  Color  Release   Prints   .  .   . 

•^f    Print  and  Process  EK  Color  Internegotive  and  Posi- 
tive  Release  Prints  Iwith   color  correction). 

The  Cost?  So  reasonable,  you  won't  believe  it!  We  can 
also  provide  San  Francisco  Airport  Pickup  and  Delivery. 
Call  Code  415-321-5678,  or  write  or  wire — 

CINE-CHROME  LABS,  Inc. 

4075     Transport     Street,     Palo     Alto,     California     94304 


ff 
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IMO  ONE 

HAS  A 

MONOPOLY 

ON  IDEAS 

-BUT- 

i    /WE  HAVE 

MORE  THAN 

OUR  SHARE 


TRY  US! 


! 


CHAPMA 

PRODUCTIQIMS,  IIMC. 

3805      W       MAGNOLIA      BLVD       BURBANK,      CALIF       91505 
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Films  for  Industry 
and  Television 


CIIAliLKS  CAllILL  \  ASSOCIATKS 

oT4l)  Sunset  Bird. 
Holli/iriwi/  2S.  Villif. 


IN  CANADA 

IT'S  CRAWLEY 

*Experience 

1,581  films  in  26  years 


Quality 

147  national  and 
international  awards 

For  a  "different"  production,  call 
Canada's  international  producer— 

CRAWLEY  FILMS  LIMITED 

19  FAIRMONT  AVENUE 
OHAWA,  ONTARIO 

CANADA 

TORONTO       -       MONTRfAL       -        NEWYORK 


Values  for  Judging  t 

Criteria    for    Film    Jurors    Irom 

Till  R  AI'll)  PkoI  111  KM  ION  of 
film  ;i\sarcls  of  one  sort  or 
another  in  the  past  few  years,  has 
made  it  fashionable  to  discount 
them  as  just  so  much  wallpaper  — 
to  insist  that  the  only  valid  reason 
for  consideration  of  the  merit  of 
a  sponsored  film  or  TV  commer- 
cial is  as  a  device  to  sell  merchan- 
dise —  and  that  no  other  criteria 
are  germane. 

To  those  harboring  these  convic- 
tions, we  would  like  to  call  atten- 
tion to  some  recent  cogent  com- 
ments by  Walter  Weir,  of  West. 
Weir  &  Bartel  Advertising,  and 
Chairman  of  the  Council  of  Judges 
of  the  6th  Annual  American  TV 
Commercials  Festival. 

Speaking  at  the  orientation 
breakfast  for  judges  of  the  festival 
at  the  Waldorf  Astoria  on  Febru- 
ary 16,  Mr.  Weir  had  this  to  say; 
"I  am  delighted  to  see  so  many 
of  you  not  only  willing  but  even 
eager  to  participate  in  what  might 
appear  to  be  just  another  of  the 
many  award-giving  promotions 
with  which  so  many  industries  in- 
volved with  communications  are 
associated. 

One  Goal:  to  Improve  (Quality 
"All  too  many  of  these  are  di- 
rected towards  promoting  the  uti- 
lization of  the  services  backing 
them.  This  one  is  not.  This  one  is 
dedicated  towards  improving  the 
cjuality  of  the  TV  commercials  the 
advertising  industry  produces  and 
the  viewing  public  sees. 

'1  am  most  grateful  for  your 
cooperation.  May  1  point  out  that 
the  purpose  of  the  Festival  is  to 
utilize  your  sound  professional 
judgment  in  helping  the  most  inti- 
mate advertising  messages  to  — 
first  —  win  the  acceptance  of  those 
who  view  them  and  —  second  — 
attain  the  degree  of  effective  per- 
suasiiMi  that  those  who  pay  for 
them  expect. 

"May  I  warn  you.  as  one  who 
has  participated  in  the  judging  of 
other  award-making  activities,  that 
no  matter  how  carefully  you  judge, 
you  will  quite  possibly  be  criticized 
for  putting  aesthetic  values  before 
practical  values.  You  will  have 
citeil  to  you  commercials  you 
found  abominable  which,  neverthe- 
less, sold  an  inunense  amount  ol 
merchandise. 

Principle  of  Sir.-cossful  Sollini; 
"Do  not  be  disturbed.  Please 
believe  me  —  there  are  few  things 
so  practical,  in  terms  of  dollars  and 
cents,  as  aesthetic  values.  1  do  no{ 
say  this  as  a  visionary.  I  say  this 
because  vou  cannot  offend  public 


he  r\    Coninu'icial 

.\genrv    Executive    ^  alter    >X  ei 

taste  and  still  e.xpect  an  enthusi. 
astic  and  continuing  endorsemen 
of  your  product.  I  say  it  knowin 
that  public  taste  goes  up  a  note 
with  every  college  graduate,  wit 
every  additional  high  school  grad 
uate.  who  enters  our  ect>nom> 
and  these,  today,  are  legion.  i 
"1  do  not  subscribe  to  the  schcx 
that  believes  a  TV  commerci; 
must  above  all  be  entertaining, 
know  all  too  well  that  a  TV  coir 
mercial  must,  through  merchandis 
sold,  justify  the  investment  mad 
in  it.  /  helieve.  however,  that  th 
more  uiireeahle  rlie  sellin)^  messai: 
is  made,  the  more  the  commercii 
idtimaU'ly  returns  on  the  inves 
ment  made  in  it. 

Sales  \'olume  Not  the  Measure 
"I  know  that  those  of  you  wK 
judge  these  commercials  will  thin^ 
largely  in  terms  of  their  persuasivt, 
ness.  You  may  fail  to  acknowiedg 
a  commercial  that,  for  one  reasc, 
or  another,  sold  a  vast  amount  i, 
merchandise.  Recognizing  sue, 
conunercials  is  not  the  purpose  ( 
the  Festival.  ■ 

"The  purpose  of  the  Festival  i 
to  help  point  the  way  to  comme 
cials   that    accomplish    their  prn 
tical    end    pleasantly.    In    judgin 
you  will  be  very  much  in  the  pos, 
tion  of  a  sales  manager  who,  inte 
viewing  salesmen,  does  his  best 
determine  those  who  will  be  al- 
to sell  the  company's  product  wit. 
out   losing   respect  for  either  t 
product  or  the  company.  This ; 
the  chief  contribution  the  Festiv 
hopes  to  make  to  advertising." 
This  year's  festival,  attesting 
Mr.  Weir's  remarks,  drew  a  n. 
ord  number  of  entries.  1.487  coi 
mercials  (VI    more  than  in  196 
were  submitted  by  over  700  i- 
tional.   regional    and   local   adv- 
tisers,    their    agencies,    productii 
companies  and  television  statio 
Ihis  despite  a  raise  in  entry 
that  was  calculated  to  reduce  ' 
number  of  entries  and  thus  fac- 
late  judging. 

Aniioiince  Awards  on  April  9tl 
Cl.lO  statuettes  will  be  prcsc- 
ed    and    the    top    award    winn> 
screened     at     the     Si.xth     Ann  I 
.Awards    Luncheon    in    the    gri' 
ballroom    of    the    Waldorl-Astd 
on  Friday,  April  9.   Regional  I- 
tivals  will  follow  during  .April  ?' 
May.  A  long-hoped  lor  foundai 
to  take  over  and  operate  the  p 
ect  on  a  non-profit.  indusiry-\\ 
basis  is  being  developed,  and  ho»- 
fully    will    be    annt>unccd    at   < 
April  yth  festival.  * 
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Uiieiican  Airline^  Premieres  New  Pic  lures 

11118  on  < lilies.   Sports   and   Air   Freight   Join   Growing   Library 

i|VE  New  Films  on  sport  fish- 


ing, historic  lanJniarks  and  va- 
ion  areas  in  the  United  States 
vc  been  added  to  the  expanding; 
blie  relations  fihn  library  of 
neriean  Airlines,  and  are  nt>\v 
release,  it  has  been  announced 
Red  Sutherland.  American  Air- 
es Director  of  Public  Relations 
-vices.  The  films,  in  Ihnim 
ind  and  color,  are  available  to 
^vision  stations,  travel  agents, 
nnumity  organizations,  clubs 
J  resorts  through  Association 
ins  and  through  Modern  lalk- 
;  Picture  Service  on  a  free-loan 
;is. 

The  American  Airlines  library 
w  totals  17  films  in  all,  running 
m  3'/i  to  30  minutes  in  length. 
"The  major  purpose  of  our  film 
igram,"'  said  Mr.  Sutherland,  "is 
generate  interest  in  travel  and 
convey  to  the  viewer  Americans 
dership  in  commercial  aviation, 
e  millions  who  have  seen  Amcri- 
fi's  films  indicates  progress  in 
^>  direction.  The  acceptance  by 
iters  and  critics  in  the  film,  ad- 
tising  and  broadcasting  trade 
Ks,  television  management  and 
In  makers  is  an  indication  that 
!■  concept  on  producing  the  in- 
Urial  film  might  also  be  in  the 
iht  direction." 

The  five  newest  productions  in- 
'de  Kiiii;.s.  Cod  and  Stripers, 
iich  shows  saltwater  game  fish 
tng  battle  with  saltwater  fisher- 
in  in  some  of  the  nations  best 
ning  spots;  Early  America  No. 
ijfeaturing  three  landmarks  recre- 
Id  from  .America's  past:  Mystic 
import  in  Connecticut,  Greenfield 
.  lage  in  Dearborn,  Mich.,  and 
H   historic   Alamo   in   Texas. 


There  is  America's  Natural 
H'onders  No.  2.  which  highlights 
three  scenic  wonders  at  Big  Bend 
National  Park,  Texas;  Cape  Cod 
National  Seashore,  Massachusetts; 
and  Point  l^ibos  National  Park, 
California. 

Three  American  Cities  and  As- 
iro-Freiiiht  are  the  fourth  and  fifth 
films.  I'liree  .American  Cities  takes 
a  close  look  at  the  metropolitan 
aspects  of  American  living  and  ex- 
plores the  personalities  and  moods 
of  Los  Angeles,  Boston  and  De- 
troit. .Astro-I'reifiht  is  a  documen- 
tary that  captures  the  tempo  and 
drama  of  air  cargo  with  an  original 
musical  score  by  Duke  Rllington 
and  his  orchestra. 

Astro-Freight  was  produced  by 
Sidney  Stiber  Productions;  the 
other  new  films  by  Larry  Madison 

Proiluctions.  • 

*        *        * 

Cohtr  Film  Pays  Trihiite  to 
San  Fran«Ms«'o  Advertising  .\rt 

1  he  Art  Directors  and  Artists 
Club  of  San  Francisco  has  re- 
leased a  1 6mm  sound,  color  mo- 
tion picture  containing  award-win- 
ning TV  commercials,  billboards, 
magazine  ads  and  other  examples 
of  advertising  art. 

The  eight-minute  documentary 
pays  tribute  to  this  year's  winners 
of  the  San  Francisco  Medal  of 
Advertising  Art.  Produced  by  Fra- 
ser  Productions  of  San  Francisco, 
the  film  is  a  "play-uithin-a-play". 
set  in  a  typical  Club  luncheiin 
meeting. 

Prints  may  be  obtained  by  con- 
tacting either  the  Art  Directors 
Club  at  .'^76  Sacramento  Street, 
Room  403  or  Fraser  Productions, 
38  Hotaling  Place.  • 


^ss  preview  glimpse:  Robert  I'inriiout.  Association  Films  (left)  and 
iliard  Rogers,  Modern  Talking  I'icliirr  Service  (right),  congratulate 
-H   Bain,   new   manager   of   promotional   .services  at   American   Airlines. 
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Production  man  her  ■^^-l''()^)~'l\ike  26  .  .  ." 
NllXr  RECORDING  SESSION,  BOOK 
JUST  HALF-AN  HOI  R  .  .  .  CALL  .  .  . 

CHARLES  MOUNTAIN 

HA    1-3777  •  A/C  212 

NARRATOR  •  COMMIRCIAL  SPOKESMAN 
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Kodak's  1961  Sales  Up  12%; 
ISVt  Earniiif»s  Iii<T«'as«Ml  30% 

7  Eastman  Kiitlak  C'i)riipany  sales 
were  up  129f  and  earnings  up 
30':'f  in  I')fi4.  The  firm's  chair- 
man, Albert  K.  Chapman  and  pres- 
ident, William  S.  Vaughn,  included 
these  figures  in  a  recent  financial 
report. 

Consolidated  sales  of  the  com- 
pany's U.S.  units  last  year  reached 
S  1,237,1 76,239  and  net  earnings 
were  $187,248,263.  The  1963 
sales  and  earnings  figures  were 
$1,106,670,760  and  $144,428,- 
50^,  respectively. 

The  earnings  were  e.|iial  to 
$4.64  per  comnum  share,  against 
$3.57  in  1963,  based  on  the  40.- 
301,359  shares  outstanding  at  the 
year's  end.  Net  earnings  were 
15.1%  of  sales. 

Kodak  repi>rted  tiiat  sales  in 
the  professional,  commercial,  and 
industrial  fields  made  good  prog- 
ress during  the  year.  Gains  were 
made  by  most  professional  films; 
products  for  photofinishing  and  the 
graphic  arts;  microfilm  and  infor- 
mation handling  ctiuiiiment;  aerial 
film;  and  photo-recording  materi- 
als for  industry  and  science. 

Kodak  professit)nal  motion  pic- 
ture products  were  well  received 
by  business,  entertainment,  docu- 
mentar}  film  makers,  and  in  the 
television  industry.  Kodak  reported 
that  "about  80' r  of  the  programs 
shown  during  prime  TV  viewing 
time  are  now  on  film." 

Sales  to  export  dealers  and  to 
Koiiak  associate  companies  out- 
side the  I'.S.  totaled  $170.1  mil- 
lion, an  increase  of  21%.  Exports 
accounted  for  about  14%  of  total 
sales.  Outside  the  D.S.,  sales  by 
Kodak  associate  companies  ad- 
vanced 15%  to  $436.4  million  in 
1964.  Iheir  ncl  earnings  were 
$31.5  million,  and  the\  |iaid  divi- 
dends and  royalties  tiHaling  SI  8.2 
million  to  the  Hastman  Kodak  Co. 

During  1964,  Kodak  carried  out 
its  largest  capital  improvement 
jirogram  to  date,  investing  more 
than  $86  million  in  U.S.  facilities 
lo  improve  or  add  c.|uipmcnt.  raise 
product  c|uality,  hold  down  costs 
and  make  new  products.  The  I9(i5 
budget  includes  $109  million  for 
improvements  and  additions  to 
MKuuifacturing  ami  ntarketing  facil- 
ities. 

Al  the  end  of  the  year,  the  com- 
pany's U.S.  employment  was  50,- 
800,  with  33.600  employed  in 
Rochester,  N.Y.  World-wide  em- 
ployment was  81.500.  Nearly  135,- 
000  share  owners  were  recorded 
al  the  close  of  the  year.  • 


.MPO  Sales  Increase  of  217,: 
Over  SI  2   Million   in  Past  Yei 

•■:'.:  Ml'O  \  ideotronics.  Inc..  a  m. 
jor  producer  of  TV  commcrcia 
and  audio-visual  communieatioi 
for  industry,  has  issued  its  annu 
report  for  the  fiscal  year  endc 
October  31.    1964. 

The  report  shows  sales  for  th 
1964  fiscal  year  at  a  record  his 
of  $12,277,200,  compared  wii 
sales  of  $10,088,773  for  the  pn 
vious  year,  an  increase  of  21.7  p< 
cent. 

Earnings  after  taxes  in  196: 
were  $252,297,  including  a  sfxi 
cial  credit  of  $89,011  resultir 
from  the  capital  gain  from  the  sa 
of  the  company's  half  interest  : 
liastcrn  Effects,  Inc.  In  the  pn 
ceding  fiscal  year  net  income  afti 
taxes'was  $206,789. 

*  *        * 
Teclinirolor  ln<-oiiie.  Sales  L|i 
Sharply  for  Ne«   Kecords  in  '6 

Technicolor,  Inc.  and  its  sul' 
sidiaries  ended  their  first  half-cei' 
tury  of  operations  with  the  highei 
net  sales  and  net  income  since  l 
founding. 

Melvin  H.  Jacobs,  president  an 
chief  executive  officer  of  the  con 
pany  announced  recently  that  n 
income  for  1964  was  $4,603,0f 
or  $  1 .46  per  share  compared  wii 
$3,688,079  or  $1.18  per  share  i 
IM63.  Net  sales  for  1964  we 
$108,521,172,  compared  to  tl. 
previous  year's  $86,239,292. 

*  »        * 

3M  Company  Sales.  Earning? 
Set  Ne«  Ke<«»nls  in  Past  Yea 
*  The  3M  Company  has  reportc 
record  sales  and  net  income  fi 
1964.  3M  sales  have  set  recor<' 
every  year  since  1938  and  net  i' 
come  has  set  new  highs  annual 
since   1951. 

In    a    preliminary    annual   stai 
ment,  the  company  said  its  worli 
wide  sales  rose  to  $903.9  niillio 
up  1  1.2^;   from  $813.2  million 
19(i3.     Net     income    climbed 
$102.3  million  from  $03.2  miiliv 
in   1963.  Earnings  per  share  can 
to  $1.92  compared  with  $1.75 
1963. 

All  figures  for  l9(-.3  have  bci 
restated  to  reflect  a  pooling  of  i 
terests  with  Ferrania,  S.p.A.,  tl 
Italian  phiitographic  firm  acquin 
by  3M  in  .luly,  I9(i4. 

Dividends  paid  to  slockholdc 
in  1964  climbed  to  a  record  $.' 
million  compared  with  $47  m 
lion  the  previous  year.  This  ar 
ounts  to  $  1 .00  and  90  cents  p 
share,  respectively.  Last  year  « 
also  the  49th  consecutive  year  i 
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rn  has  paid  quarterly  dividends. 
Sales  volume  overseas,  including 
iwrt.  in  1964  rose  to  S275  mil- 
|n,  an  increase  of  abitut  20</t. 
!  company  reported. 
Ilnvestment  in  new  domestic  and 
trseas  plant  facilities  came  to 
pre  than  S5f>  million.  The  e.\- 
nsion  program  includes  two 
ints  which  were  completed  dur- 
I!  1964  at  Camarillo.  Calif.  One 
jnufacturcs    sound    and    instru- 

intation  recording  tapes  and  the 
er,  precision  recording-repro- 
:ing  equipment.  • 

»        »        * 
Lite     \<I<U     TO.OOO-Sq.    Feel 
.Plant    ill    >Xarsaw,    Iniliaiia 

Da-Lite  Screen  Co.,  Warsaw, 
^iana,  has  recently  begun  con- 
tjction  of  a  70,000-square-foot 
jnt  addition,  according  to  George 
JLenke,  Jr.,  president, 
^enke  said  the  addition  is  ex- 
i  ted  to  be  completed  by  May. 
h5.  He  noted  that  Da-Lite  will 
l|n  have  I83.()()()  square  feet 
Jler  one  roof,  making  its  facility 
i1  world's  largest  projection 
ipen  manufacturing  plant, 
^is  is  the  second  expansion 
igram  announced  by  the  com- 
ay  in  the  last  12  months.  In 
W,  a  1 3.()00-s-iuare-foot  addi- 
i  was  completed. 
ba-Lite  started  in  Chicago  with 
i!  employees  in  1909.  After  ex- 
.|ding  Chicago  facilities,  the 
ippany  moved  to  Warsaw  eight 
qrs  ago.  It  currently  employs 
^T  200  persons.  • 

«        *        « 
U-n    R<i-.«'-Ma:i>»o<>cl    Fai-ilili«'s 
i(  aliforiiia  anil   in   (Canada 
fim  Rose  and  Howard  T.  Mag- 

rhavc  announced  the  forma- 
of    Rose-Magwood    Produc- 
of  California.  Inc.  and  Rose- 
Ikwood  Productions  Ltd.  in  Can- 


1. 


oth  companies  were  opened  to 
Imitate  filming  in  their  areas.  The 
ijfornia  company  will  have  of- 
c)>  at  General  Service  Studios. 
ii  Reynolds,  a  Hollywo<xl  com- 
i*;ial  producer-director,  will  be 
ijharge  of  \Sest  Coast   produc- 


i 


ale  Magder  and  Sy  Beard  of 

1|B.  Ltd..  will   be  in  charge  of 

ii|Canadian  company   of   RMP. 

which  will  be  located  in   lo 

iijo.  They  will  act  as  prcxiuccrs 

Ernesto    Caparros     will     be 

lablc  as  Director  of  Photoura- 


irecting  for  both  new  compa- 


will  be  handled  by  Lee  GimkJ- 

,  Larry   Doheny,    Howard    T. 

Itwood  or  Jim    Rose  of  R.MP. 

ew  York  Citv.  • 


T«*rhiii<'ol<>r  lliulfiels  $2  Million 
for  U  orlilvt  ill*-  Plant  K\paiir.ii>ii 

,  In  1965  —  its  5()th  anniver- 
sary —  Technicolor  plans  to  spend 
over  $2  million  in  world-wide 
plant  expansion.  Their  program 
was  announced  recently  by  Paul 
W.  Fassnacht,  vice  president  of  In- 
ternational Operations.  Motion 
Picture  Division. 

He  said  capital  expenditures  in 
H()ll\\\ood  \v.ill  approximate  SSOO,- 
00.  Ihis  will  cover  the  addition  of 
two  new  Dye  Transfer  Color  proc- 
essing channels  to  the  Hollywood 
plant,  and  a  three-story  addition 
to  Plant  =4  for  additional  work, 
storage  and  personnel  areas. 

The  amount  will  also  include 
the  reactivating  and  modernizing 
of  Plant  =5,  but  will  not  cover  the 
cost  of  the  new  Plant  =20,  now 
being  constructed  at  Universal 
City  for  processing  television  film. 

The  lechnicolor  Limited  Plant 
at  Harmondsworth.  Middlesex, 
England  will  incorporate  the  latest 
technology  for  continuous  film 
processing  flow  lines,  at  a  cost 
estimated  at  S700.000. 

In  Italy,  The  Technicolor  Itali- 
ana  plant  near  Rome  will  install 
new  processing  equipment  with 
building  extensions.  Technicolor 
said  the  cost  will  run  approximate- 
ly $500,000.  • 
«        *        * 

Maii-rllaiiiuik   Shipr.    I2.000lli 
Hot  S|ilii-er  lo  Camera  Marl 

Maier-Hancock  Sales  Co.  an- 
nounced the  sale  of  their  I2.()()0th 
portable  hot  splicer  last  month. 
According  to  Art  Bolt,  company 
vice-president,  shipment  was  made 
to  The  Camera  Mart,  in  New  York 
City. 

According  to  company  sales 
ligures.  the  splicers  for  8.  16,  and 
35mm  film  are  used  by  motion 
picture  and  TV  studios,  schools, 
special  study  groups,  industrial 
plants  and  government  agencies.  • 

Art   Bolt,  of  Maicr-llancock,  is  pic- 
tiiriil     with     \2.(Hmli     hot     splicer. 


FROM  DOCUMENTARIES 


TO  Mi-;i)ir:\i.s 


From 

stock  joota<ie 

in  complete 

prod  net  iotis... 

on  the  East  Coast  it's 

HAYCOX   PHOTORAMIC,  I 

1531  Early  street,  Norfolk,  Virginia  •  Phone  703-855  1911 


NcT     y 


Qualify  .  .  . 

TIME  AFTER  TIME,   IN  TIME 


at 


Ut£tol 


i=i"i:j^ivi:     1-^j^^ 


ITNJC;. 


for 


16-35rpm  Developing  and  Printing 
. .    Black  White  Eoslman  Color 

ix   Ektachrome     ■'.■     Kodachrome 

Reduction  &  Blowup  Printing 

Reversal  Printing  and  Developing 
includes  free  edge  numbering 

Editing  ond  Conforming 

A     free     Bookitt     it     ava  table     Ihol     will     be     htlplul    in     b«dgel 
preparation   ond    the    handling    ol    pre-print    materiall     Write    today 

33   WEST   60TH   STREET    .   NEW   YORK,   N.   Y.    10023 

Telephone:  COIumbui  5-2180     •     A  C  213 
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Rossmore  Productions 


motion  pictures 

slidefilms 

manuals/booklets 

complete 
programs  for: 

. . .  training 

. . .  sales  promotion 

. . .  merchandising 


Consultants 

Producers 

Salesmate 


.>()    luisl     \2n(l    Street, 
V«'i.     York.    10017 
Mlrray  Hill  2-3625 
A/C    212 


FOR  SAME  DAY 
SERVICE  . . . 

Complete  facilities  and  more  than  thirty 
years  of  experience  assure  you  of  the 
finest  quality  .  .  . 

•  Reversal  developing 

•  Negative  developing 

•  Reversal  prints 


•  Reversal  prints  —  color  to 

B  &  W 

•  Reversal  color  prints 

•  Dupe  negatives 

•  Positive  prints 

•  8  MM  and  Sound  priniing 

17  WEST  45th  STREET 
NEW  YORK,  N.  Y.  10036 


CALL 

KiN-r 


-LUX 


JUdson 
6-1880 


OR  WRIT! 

FOR  MORI 

INFORMATION! 


New  (;<>rr<'Hi-Jar«»l>>  Offiers 
llouiic  Expaiidfil  Miihic  Lii>rury 

Coreili/Jacobs  Film  Music,  Inc., 
h;is  moved  to  new  offices  at  25 
Wcsl  45th  Street,  New  York.  The 
new  premises  will  house  one  of 
the  largest  hackgroimd  music  and 
sound  effects  libraries  in  the  coun- 
try. Also  added  are  enlarged  facili- 
ties for  audition  and  music  edit- 
ing. • 

«        *        * 
.'{M  S«'ls  >ljipni'li<-  Tape  I.im-s 
In  |{c\<Tc-Miiii<'(tni   Division 
ti  The  3M  Company  is  consolid- 
ating all  activities  in  the  magnetic 
tape  recording  equipment  tield  into 
a    newly-formed     Rcvcrc-Mincom 
division. 

All  facilities  and  personnel  of 
the  former  F^cvcrc-Wollensak  and 
Mincom  divisions  are  being  as- 
signed to  the  new  operating  unit, 
the  company  announced.  R.  J. 
Gavin,  vice  president  and  general 
manager  of  the  Revcre-Wollensak 
division,  will  hold  the  same  posi- 
tions in  the  new  division.  His  head- 
quarters will  remain  at  3M"s  ex- 
ecutive offices  in  St.  Paul. 

Products  of  the  Revere-Mincom 
division  include  the  Wollensak  line 
tape  mastering  equipment.  • 

Posiliv«>    Print    lilcnlificalion 
Goal  of  New    Itrandin^   Mctliud 

i:<:  The  Film  Indentification  Bu- 
reau is  previewing  a  new  method 
of  "branding"  16mm  film  prints 
for  positive  owner  identification. 

Services  of  the  FiJ},  a  Division 
of  the  Jack  C.  Coffey  Co.,  will  be 
described  to  those  attending  the 
meeting  of  the  NAVA  Film  Coun- 
cil in  New  York  Citv  on  .'\pril 
21-22. 

This  service  uses  a  |iatcnled. 
precision  machined  code  press  and 
and  matching  plates  to  emboss 
small  indentations  on  the  frame 
lines  of  film.  The  never-duplicated 
code  cannot  be  copied.  It  is  de- 
signed to  help  film  libraries,  pro- 
ducers, schools  aiul  others  pre\ent 
loss,  straying,  theft  and  prim- 
switching. 

Each  subscriber  leases  the  code- 
press  and  plates  to  mark  the  films 

Code    press    for    film    identification. 


in  his  library,  and  registers  s 
brand  with  1TB  for  quick,  posite 
establishment  of  ownership. 

1  he  marking  is  good  for  the  s 
of  the  print  and  can  be  embosiji 
every  75-100',  in  additiim  to  ^ 
leader,  so  it  will  be  impossible*) 
remove  without  ruining  the  cont't 
of  the  16mm  print.  . 


New  Colburn   booklet 
on     sound     slidefilms. 


''iiimiiiiT*******^'*"'****** 


"(ionnncnis  on  Sound  Slidefii 
.\vailal>l<-  from  Colhurn  LaL 

Colhiini    C Oniineni.s   on   Soii 
Slidefilms  is  a  new  stiff-cover  b< 
let   designed   to  serve   as  a  bic 
guide  and  dictionary  for  users^f 
\isual  presentations. 

Published  by  the  Geo.  \V.  (  ■ 
burn  Laboratory.  Inc.  of  Chic\ 
the  booklet  uses  charts,  illusi.- 
tions  and  a  glossary  of  basic  teis 
to  describe  the  use  and  techniqis 
ol    filmstrips. 

Production  areas  covered  incite 
the  lab  steps  of  putting  the  picti  ^ 
on  film,  preparing  pre-print  m;i 
iai.   scaling   to   proper  tield  a 
making    masters,    and    the    usi. 
.Answer  Prints.  The  ereati\e  ph. 
and  the  advantages  of  using  soid 
slidefilms  arc  also  discussed.    • 

;;:  *  li: 

llori/on  Pholo  Opiio  Afjeiil 
lor  Lifsc^anp  Photo  Produt 

Fd.  L.iesegang.  Dusscldorf.  V<l 
Germany,  has  apjxiinted  Hori  n 
Photo  Optics.  Inc.,  New  York  is 
its  agent  to  create  a  market  >f 
Fiesegang  photographic  pnxlus, 
including  slide  and  opaque  pro> 
tors  for  the  industrial  field. 

Liesegang,    founded    112   >' 
ago.   specializes   in   enlargers 
priijection  equipment,  going  bi 
to  the  oil-lamp  illuminated  m  K 
lanterns  which  the  company  in> 
(.luced  in  Furopc  in  1S75. 

Hori/on  Photo  Optics  will  > 
lioduce  the  I  iesegang  JoU 
opaque  projector.  Synchro  8ni 
projecti>r,  and  Aiiionuu  35  "^ 
slide  projector  to  the  .Amcrtn 
audio-visual  market  in  the  0' 
near  future.  * 
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^oMEONE  Recently  LiKE.sEn 
^  television  directing  to  surviving 
in  an  old-fashioned  Indian  tight — 
"Keep  your  eyes  open  lor  the  near- 
est horse,  'cause  sooner  or  later 
the  one  you're  ridin"  is  gonna  be 
shot  out  from  under  you." 

There  was  a  time  wc  directors 
listed  our  credits  thus: 
Stage-  directed  "Hmmys  Little 
Panic"  thirteen  times  in  stock  off- 
Broadway  (Atlantic  City  is  con- 
sidered "olT-Broadway"  when 
you're  listing  credits  .  .  .  ) 
Radio:  10  years  of  potboilers  for 
Air  Features  (or  Ziv.  or  B.B.D.& 
O.,  or  Blackctt-Sample-Munimcrt, 
or  whatever). 

Television:  (and  here  wc  shouted 
with    all    the   self-glorilication    we 
could  muster) :  "one  full  season  as 
director  for  "\V  ide.  Wide  World," 
NBC-General  Motors,  directing  up 
to    thirty-eight    cameras    and    the 
combined  talents  of  Dave  Garro- 
way,    Dave    Brockman    and    The 
American   People!!!" 
Commercials  we  offered  with  a 
parenthesis  around  them:  and  when 
it  came  to  Film,  we  embellished 
with   all   the  care   and   honesty  of 
a  PR  man  selling  a  horror  movie. 
iNnisTRiAL  Film  credits  we  gave 
only  in  the  dead  of  night  to  those 
"with  a  need  to  know." 
Unarmed    and    on    the    Hallli-lii-Ui 
Then     someone     shot     another 
horse  out  from  under  us.  With  con- 
tract  changes   and   recession,   the 
television   networks  dropped   staff 
directors,  and  we  found  ourselves 
unarmed  on  the  battlefield  of  free- 
lance directing.    What's   more,   all 
the    settlers    were    cueing    up    for 
horses.  Mother  Network  had  fin- 
ally sent   her  young  ones  out   to 
become  big  scouts,  and  the  Indians 
sure  did  know  how  to  hurt  a  fella 
.  .  .  For  the  wounded,  may  I  point 
to  another  horse? 

Zoom    in    Title:    Whatever 
Happened    to    Baby    Fox? 
or 
Can   A    Director,    I'raineil  In 
the  Ways  oj  SBC.  Broadway, 
and    Motion    Pictures.    Find 
Happiness   in    Industrial    7  1 
and  Film    Presentation'^ 
Our  Tasks   at    North    American 
In  Downey,  California,  the  Space 
and  Information  Systems  Division 
of   North   American   .Aviation    has 
been   sold   on    using   television   as 
a)  an  industrial  tool;  b)  a  manage- 
ment communications  aid;  c )  a  new 
training  medium. 

At  S  &  I  D  Television  we  are 
producing  network  caliber  TV  with 
broadcast  standard  equipment:  We 
have  two  very  active  studios,  three 
installed  video  tape  recorders  and 
a  portable  unit,  plus  remote  equip- 
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What  lla|)|)eiie(l  lo  Bab}  Fox? 

<:un  a   Direrlur.    r'ralfi.d   in   llii-    \\u>^  of   M»     X    itroudnu). 
Find    llappin<>>    in    hulii^lrial    T\     und    Filni    PriMnlalion':' 

h\   \  :in  Fox.  as  told  to  Dr.  H    ().  Dvrenforth 


ment  which  allows  us  to  cover 
events  in  areas  far  removed  from 
our  studios.  Our  cameras  are  Vidi- 
cons — because  of  lower  cost  and 
higher  reliability.  We  have  four 
channels  over  which  we  can  direct 
our  message  into  a  specilic  area 
over  any  of  more  than  ."SOO  outlets. 
There  are  more  than  60  miles 
of  cable,  and,  in  addition,  we  use 
lease  lines  or  microwave  to  reach 
other  areas  of  the  vast  North  Am- 
erican enterprises.  Wc  have  our 
own  T\'  micro-wave  installations 
at  the  Seal  Beach.  Slauson.  and 
Santa  Susana  facilities.  We  also 
have  a  complete  Apollo  sound  net- 
work with  leased  telephone  lines; 
Telefax  is  used  to  coordinate  with 
Cape  Kennedy,  Tulsa,  Oklahoma, 
and  White  Sands,  New  Mexico.  At 
Downey,  we  then  televise  the  same 
telefax  visuals  over  our  video  net- 
works. 

How  to  .\ccept  the  "Stranjior" 
"So  what's  the  problem?"  you 
may  ask.  Just  one  of  man's  oldest: 
to  accept  the  stranger  and  let  him 
put  his  shoulder  to  the  same  wheel. 
You  hear  comments  like  the  fol- 
lowing: "Industry  doesn't  need 
Cecil  B.  DeMille  productions  .  .  . 
Why  do  you  need  music?  .  .  .  Why 
can't  you  just  let  the  man  stand 
up  and  talk?  .  .  .  This  is  no  place 
for  silly  jokes  .  .  .  Too  much  Holly- 


Note  .\bout  the  .Vutlior 

In  his  15  years  with  NBC, 
New  York,  Van  Fox  directed 
many  award-winning  pro- 
grams, most  notable  of  which 
was  Wide.  Wide  World.  He 
now  works  in  Hollywotxl, 
where  he  free-lances  as  a  T\', 
film,  and  stage  director, 
teaches  "Industrial  Tele- 
vision" at  Columbia  College, 
and  has  produced  and  direct- 
ed over  30  industrial  pro- 
grams for  S&l  D  Television.  • 
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wood  .  .  .  You  d«)n'l  have  an  en- 
gineering degree!" 

But  then — we've  all  run  into  this 
before.  Remember  these?  "Those 
are  Chicago  credits — so  w halve 
you  done  in  New  York?  .  .  .  Sure, 
you've  got  giHKl  TV  credits — but 
Where's  your  film  credit?" 

And  Wli.il  \\f  lliivi-  to  offer 
The  facts  are  that  industry  does 
need  to  communicate  its  ideas  in 
a  more  vital,  visual  fashion — for 
added  clarity  and  lasting  impres- 
sion. And  industry  does  need  a 
new  tool  with  which  to  educate 
workers  in  proper  safety  practices, 
or  work  simplilication,  or  moti- 
vate them  to  high  reliability  efforts 
or  mechanical  excellence. 

And  we,  who  come  from  show- 
business,  have  had  to  develop  a 
capacity  to  work  with  any  audience, 
to  understand  its  needs,  to  organ- 
ize a  presentation,  and  give  it  all 
we've  got!  We  are  schtxiled  to 
please  clients  and  make  friends  in 
doing  so.  Wc  have  graduated  from 
our  own  colleges  and  drama 
schoi>ls.  We  have  mastered  formats 
from  Aeschylus  to  Albce,  and 
language  from  Burbage  to  Brando. 
And  we  have  gi>ne  through  the 
school  of  hard  —  very  hard  — 
knocks. 

\in\    Don  I    jiisl    I'lish    Htillnn<.! 

But  it  Still  wasn't  easy.  There  arc 
too  many  people  in  industry  who 
wtuildn't  think  of  buying  an  exf»en- 
sive  piece  of  equipment.  like  a 
computer,  and  turn  it  over  to  an 
amateur  to  operate  it,  but  who  be- 
lieve that  motion  picture  or  T\' 
cameras  by  themselves,  with  only 
a  crew  to  run  them,  can  tell  a  stor>'. 

What  gave  closed-circuit  TV  its 
start  at  the  Space  &  Information 
Systems  Division  of  North  Ameri- 
can was,  quite  simply,  a  need — a 
desperate  need:  a  company  that 
had  been  awarded  two  of  the  lari; 
est  contracts  ever  given  to  Ameri 
can  industry,  the  Apollo  and  Saturn 
S-II    contracts,  grew    in   om-   year 
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What  iiappciicd  to  Babv  Fox? 
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from  S.OOO  to  30.000  employees! 
Information,  communication  and 
coordination  needs  multiplied  a 
thousandfold. 

Luckily,  the  Founding  Fathers 
ot  Si.<:ID  Television,  Earnest  Fran- 
kel,  a  line  film  writer-director, 
and  Lewis  Gomavitz,  former  pro- 
ducer of  Kukla,  Fran  and  Ollie, 
had  the  good  judgment  to  include 
in  their  programming  stall  people 
with  impressive  credits  from  NBC, 
CBS,  ABC  and  the  Hollywood 
film  factories — in  the  tirm  belief 
that  experienced  program  people 
make  the  difference  between  a  suc- 
cessful and  unsuccessful  use  of  the 
medium. 

Help  lor  Training,  Motivation 
There  are  many  areas  in  which 
the  product  of  our  TV  &  Film 
Presentations  Department  is  being 
used:  Instrumentation,  Reports  to 
Management,  Communicatiims, 
Proposals,  but  the  most  interesting 
ones,  in  my  opinion,  arc  Training 
and  Motivation. 

"When  business  or  industry  is  at 
the  break-even  point  on  a  given 
project — that's  when  training  can 
help,"  said  one  of  the  training  ex- 
perts of  my  acquaintance  recently. 
He  further  explained  that  the  cut- 
ting of  costs  depends  on  more  effi- 
cient work  force — and  often  etfi- 
ciency  can  be  increased  only  by 
training.  The  government  recog- 
nizes this,  to  the  effect  that  many  of 
its  contracts  actually  stipiiluie  train- 
ing programs. 

The  Organization  of  Material 
The  S&ID  Manager  Develop- 
ment &  Training  Department  has 
been  one  of  television's  most  con- 
sistent users.  The  training  people 
had  organized  their  material  well. 
but  only  for  the  classroom,  and 
in  most  other  areas,  such  as  Safety 
Practices,  Work  Simplification, 
High  Reliability  or  Mechanical  Ex- 


CHICAGO  FILM  LABORATORY,  INC. 
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cellence.    there   was   no  organized 
material   whatever.  So  we  had  to 
adapt  and  create,  we  had  to  origi- , 
nate  new  teaching  formats,  tech- 
niques and  devices. 

There  were  many  questions  wc 
had  to  ask  of  our  requesters  (com- 
pany Fnglish  for  "customers"), 
such  as:  What  is  the  problem?  Who 
is  the  audience?  What  attitudes  will, 
wc  meet — sympathetic,  apathetic, 
antagonistic?  Are  there  intra-mural 
politics?  Where  is  the  material?  Is 
it  complete,  well-organized  and  ac- 
curate'.' What  is  the  language  andi 
the  social  or  educational  level  of 
our  audience? 
We  Have  to  Have  Ritiht  .\ns\vers 

If  the  customer  or  the  training! 
expert  did  not  have  the  answers, 
we  had  to  fmd  out  for  ourselves 
We  were  persistent.  We  made  a' 
concentrated  effort  to  analyze  our 
audiences,  their  needs  and  their, 
level  of  acceptance.  When  they 
didn't  like  music,  we  examinedi 
the  music  we  had  used,  and  when 
we  were  certain  that  we  had  used  it- 
well,  we  continued  to  use  it. 

When  we  re-examined  our  jokci' 
in  the  light  of  genuine  understand-l 
ing  of  the  company's  needs,  we  of-i 
ten  agreed  that  they  were  not  s^ 
funny   after   all.    and    treated  on 
subject  with  nmrc   respect.  Somci 
times,    we    fi^und    light    treatment; 
which  did  fit.  but  it  was  far  les: 
often  than  we  had  thought.  We  re: 
searched  the  engineer  and  studiec 
his  frustrations,  his  likes  and  hi 
dislikes.   We   analyzed   the  "prid' 
appeals"  of  our  audiences. 

And  in  doing  all  this,  we  ex 
panded  our  customers'  and  011 
audiences'  parameters,  too.  Who 
they  said  something  was  "too  Hoi' 
lywood,"  we  explained  that  draniu 
tizations  of  problems  and  showin 
attitude  changes  of  people  was  cai 
led  Motivation,  and  Iluil  infornu' 
tion  is  assimilated  and  rotainc 
better  when  it  is  visualized. 
Wliiit    Will    AiidiiiKis    lU-nicmber 

When  we  tested  audiences  an 
proved  that  they  remembered  tl' 
lesson,  objections  gradually  dim 
nished,  and  many  came  to  see  tl 
value  of  this  type  of  instructioi 
In  slHirl.  both  parties  learned,  ar 
the  experience  was  mutually  ben 
licial.  We  now  ask  a  new  qucstii 
— "Just  what  do  you  want  1' 
audience  to  remember?" — and  it 
surprisingly  all-embracing. 

We  are  expanding  our  appiit.' 
tions  daily;  it  is  rewarding  to  s 
how  helpful  this  tool  is  to  enginci 
on  the  test  stand,  and  to  sec  1 
light  of  acceptance  come  into  i 
eves  of  a  man   when   he   reali' 
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[low  his  eyesight  has  been  extended 
(ind  his  memory  has  become  100% 
herfcet. 

When  a  tirst-hnc  scientist  ad- 
dresses an  audience  here,  we  have 
the  tape  to  replay  for  other  North 
f\merican  audiences.  When  NASA, 
'\ir  Force,  or  other  government 
illieiais  come  for  inspections,  we 
|ise  our  television  magic  carpet  to 
ransport  them  faster,  further,  and 
nto  more  areas  of  interest  than 
^er  before. 

Prognims  Spootl  I'p  tlii'  \^'<)^k 
I  Television  allows  supervision  to 
ommunicate  more  thoroughly  with 
|ll  levels  and  speeds  up  the  work. 
i)ur  86  produced  instructional  pro- 
irams  alone  have  resulted  in  mil- 
|ons  of  dollars  in  savings  of  time 
ind  effort. 

Just  one  more  outstanding  ex- 
Iniple:  One  day  last  week,  word 
pachcd  us  from  top  management 
|iat  there  had  been  some  difficulty 
(ith  the  reading  of  engineering 
Irawings,  and  that  a  new  policy 
[as  to  be  effected.  That  same  after- 
nwn.  I  as  the  director,  the  writer 
^d  the  supervisor  of  graphics  for 
lie  proposed   program,   met   with 


|ie   requesters, 
and 


obtained    the 
decided    on 


m- 

thc 


(irmation 
l>rmat. 

i  By  6:30  writer  and  graphic  artist 
■ent  to  work.  At  8:00  A.M.  the 
pxt  morning,  a  read-through  of 
lie  first  draft  took  place.  By  9:00 
^M.  graphics  and  other  visuals, 
p  in  all  ( I ),  were  ready,  and  final 
j-'visions  of  the  script  had  been 
pde. 

I  At  9:30,  lighting  and  setting  up 

|:gan  on  the  sound  stage.  At  10:30 

ie  final  revised  script  had   been 

teroxed  and  distributed.  At  1 1 :00 

i.M.,  rehearsal  began  on  stage.  By 

|:30   that    afternoon.    1    had    the 

iiow  taped,  and  editing  was  com- 

jeted  by  6:00  P.M.  And  the  next 

'oming  at   9:00   A.M.,   the    15- 

|inute  program   was  shown   to  a 

iccted  gathering  of  1,500  engin- 

rs. 

Timetable  for  Written  Word 

Now  let's  compare   this   to   the 

lie  it  would  have  taken  for  the 

me  material  to  be  distributed  in 

ritten  form,  keeping  in  mind  thai 

e  urgency  and  immediacy  of  tele- 

{.sion  would  be  missing  here: 

la)  writer  is  briefed,  gathers  ad- 

jlional  information  from  experts, 

files  rough  draft 3  days; 

ji  rough  draft  is  approved  by  man- 

:cment  (optimistic) 1  day; 

revised  and  approved  draft  goes 

typing  pool  and  is  typed 

iday;  d )  retyped  draft  goes  back 


to  writer  for  proof,  and  is  turned 
over  to  Publications  for  final  typ- 
ing   one  day;  e)  Reproduc- 
tions runs  otT  1 ,500  copies  by  offset 
or   multilith,  collates,   staples   and 

binds  lliciii two  days;  f) 

copies  are  distributed  to  engineers 

one  day;  g)  engineers  read 

material  (optimistic  estimate)  .  .  . 
two  days. 

Not    Just     Time:    Ccttinn    Thru! 

In  other  words,  it  would  take  at 
least  12  working  days  for  the  in- 
formation to  reach  the  consumer  in 
written  form,  while  TV  did  the  job 
in  38' 2  hours  or  I'i  days — and 
had  the  great  advantage  of  undi- 
vided audience  attention  and  the 
impact  of  a  "live"  communicator, 
instead  of  the  overused  and  often 
disregarded  printed  wdrd. 

Now — this  is  not  a  success  story. 
We  are  still  being  asked  —  "so 
what  have  you  done  lately?"  But 
that's  all  right  with  us  —  we're 
here  to  serve.  The  theater  is  ours, 
and  no  good  writer,  producer,  di- 
rector or  performer  could  ask  for 
more.  If  you  want  to  get  into  this 
new  television  game,  don't  ap- 
proach it  with  less  than  a  desire 
to  learn  a  new  language  called 
liuliiMiy. 

We   Respond  to  the  Challenge 

It's  a  challenge,  and — to  wave 
the  Hag  a  bit — it's  helping  to  make 
this  country  great.  The  theater  man 
has  always  wanted  to  respond  to 
his  time  and  place,  but  he  has  al- 
ways had  to  be  tremendously  skill- 
ful in  selling  himself  into  the  posi- 
tion to  do  the  job  ....  Don't  ex- 
pect it  to  change.  • 
*        *        * 

\/\  i)e|il.  of  General  Viiiiiiu' 
Offers  Traiispareiiey    liroeliiire 

A  new  brochure  describing  a 
set  of  eight  transparencies  on  tiie 
subject  of  overhead  projection  has 
just  been  made  available  by  Gen- 
eral Aniline  &  Film  Corporation. 

The  transparencies,  which  show 
how  conventional  and  overhead 
projectors  work,  describe  the  ad- 
vantages of  overhead  projection  in 
both  lighted  and  unlighted  rooms. 
I  iicy  show  a  little-known  but  high- 
ly useful  formula  for  determining 
letter  height  in  preparing  trans- 
parencies and  describe  the  flex- 
ibility of  overhead  projection.  The 
transparencies  are  10  by  10  inches. 
I'urlhcr  information  and  a  copy 
of  the  brochure  may  be  ohtainei.! 
from  the  Audio  Visual  Depart- 
ment, General  Aniline  &  Film 
Corp.,  140  West  51st  St.,  New 
York    10020.  • 


planning  to  film  in  San  Francisco? 


VISTA  PRODUCTIONS,  INC. 

675  HOWARt}  STREET,  SAN  FRANCISCO,  CALIFORNIA  |415l  YU  2-4180 
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buys  audio-visual 

equipment  the 
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Shown  IS  the  8  ft.  electncaMy  opfrjtfd 
Oj-Lite  Elpcliol'  projection  screen  rnstilled 
recently  in  a  conference  room  in  the  Apollo 
Support  Department  ol  General  Electric's 
Oaytona  Beach  plant. 


For  important  conferences,  the  Da-Lite  projection  screen  at  General 
Electric  plays  a  useful  role.  Out  of  si^ht  wlicn  not  in  use.  the  electri- 
cally operated  screen  lowt'rs  automatically  at  the  touch  of  a  button. 
Superli  reproduction  of  projected  pictures  on  Da-Lite's  unique  White 
Magic  II'  Chenii-Cofe'  glass  beaded  surface  is  further  assurance  of 
effective  visual  presentations. 

Experts  in  the  audio-visual  field  recommend  the  Da-Lite  Electro! 
for  unsurpassed  performance.  Electrols  have  been  giving  trouble-free 
service  for  over  26  years. 

Da-Lite  Electrol  screens  arc  availal>le  in  a  wide  selection  of  sizes 
to  fit  your  needs.  They  can  l)e  recessed   in  the  ceiling  or  installed 
on   wall   or  ceiling.    Choose   a    Da-Lite  screen  — 
get   the  Hi^  Difference — and  the  difference  costs 
you  nothing. 

Write   for  specifications,   prices  and   name  of 
nearest  franchised  Audio-V'isual  dealer. 

Da-Lite  Screen  Company,  Inc.,  Warsaw,  Indiana  •'•. 

perfection  in  projection  since  1909 
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C^OMMENTING  On  ThE  RESULTS  Ot  thc  5th 
^  International  Industrial  Film  Festival,  thc 
publisher  of  Bisistss  S(  Rif  n  hoped  that  U.S. 
business  would  view  thc  category  award  win- 
ning films  to  study  their  techniques  and  note 
the  differences  between  what  "goes  well"  at 
home  and  what  "wont  go""  overseas.  In  a 
recent  issue  Albert  .Amatcau  of  the  Institute 
of  Foreign  Languages  pleaded  for  an  "Over- 
seas Markets  Workshop""  for  I'.S.  sponsors 
and  producers. 

International  trade  is  a  multi-directional  at- 
fair  and,  believe  me,  there  is  just  as  much  need 
for  the  European  and  other  trading  nations  to 
examine  the  "go""  and  "won"t  go""  aspects  of 
their  own  industrial  films. 

Business  Can  Study  Medium  at  Festivals 
At  the  moment  the  annual  International 
Industrial  Film  Festivals  offer  the  only  oppor- 
tunity for  this  vital  study,  but  they  are  attended 
only  by  a  handful  of  specialist  film  makers  and 
those  industrial  executives  who  have  already 
developed  a  keen  interest  in  film  as  an  indus- 
trial communications  medium,  and  who  arc 
already  aware  that  there  ARE  problems  to 
be  siilved. 

For  thc  majority  of  sponsors,  experience  is 
dearly  bought  at  the  cost  of  the  "won"t  go"" 
film  and  its  distribution,  unless  they  can  learn 
from  reports  on  foreign  trends  issued  by  the 
Industrial  .Audio-X'isual  Association  in  I'.S. A., 
the  British  Industrial  Film  Association  and 
equivalent  industry-oriented  bodies  in  1  rancc. 
fJcrmany.   Italy  and  Sweden. 

HnxliiiiTN  Ma>  Learn  What  Works  Abroad 
Film  producers  have  an  even  greater  need 
to  study  techniques  of  winning  buyers  in  export 
markets  —  as  a  service  to  their  elients  —  and 
as  an  insurance  against  want,  for  there  is  no 
better  way  of  going  out  of  business  than  mak- 
ing films  which  are  consistently  rejected  by 
audiences. 

First,  I  should  explain  that,  like  liie  expo- 
sure meter,  "readings""  at  thc  international  fes- 
livals  should  not  be  followed  blindly.  They 
I  lifer  an  excellent  guide,  but  winners  are  not 
always  thc  most  successful  films  for  industry. 
Secondly,  even  in  thc  area  of  export  mar- 
keting, some  sponsors  and  producers  may  un- 
willingly find  themselves  more  concerned  with 
the  art,  the  novelty  or  the  entcrlainmenl  value 
of  their  films  than  with  their  motivational 
value.  It  may  be  heresy  to  question  Bert  llaan- 
stra's  Cllus.  probably  one  of  the  internationally 
best-known  and  loved  industrial  movies  ever 
made,  but  has  there  ever  been  an  assessment 
of  the  good  it  did  for  the  Dutch  glass  industry? 
Thirdly,  many  film  makers  and  critics  cling 
to  a  widely  held  Ix'iicf  thai  there  was  once  a 
golden    age   of   sponsored    documentary    film. 


small  WORLD 


FROM   ROBINSON   P.   RICGS   VIEWPOINT" 

which  has  been  betrayed  by  present  day  com- 
mercialism —  to  which  they  look  back,  rather 
than  l\irward  to  the  reality  of  intcrnaliniial 
conunuiiicalion  and  understanding. 

Recalls  Documentaries  of  a  "Golden  Age" 
Fduar  Anstey,  President  of  the  International 
.jury  at  the  ."^th  International  Industrial  lilm 
lestival  in  London  last  year,  was  a  pioneer 
producer  in  this  mythical  golden  age  —  and 
this  is  what  he  has  to  say  about  it: 

■■|n  thc  thirties  ....  enlightened  industrial 
public  relations  officers  were  already  condi- 
tioned to  believe  that  they  should  give  atten- 
tion to  what  was  really  happening  to  the  public 
with  whom  they  were  required  to  relate  .... 
.So  it  came  about  thai  I  made  films  on  slum 
housing  and  malnutrition  under  thc  auspiees  of 
thc  gas  industry,  and  Paul  Rotlia  and  Basil 
Wright  looked  at  the  peoples  of  Africa  and 
Ceylon  on  behalf  of  Shell-Mcx  &  B.P.  and  the 
Ceylon  Tea  Propaganda  Board,  respectively."" 
Great  Films:  Which  Too  Few  Ever  \'ie\ved 
Anstey  continues  that  it  would  be  a  mistake 
to  think  that  these  "golden  age'"  sociological 
films  represented  a  whole  collection  of  similar 
Ijlnis  —  in  fact  there  were  very  few  of  them, 
but  they  got  an  enormous  press.  I'nfortunatcly 
they  got  very  little  distribution  to  the  public 
lor  whom  they  were  intended. 

Though  these  classic  documentaries  never 
achieved  their  intended  objectives  —  they  did 
set  standards  of  imagination,  artistry  anil  cre- 
ativity for  sponsored  motion  pictures  which 
have  rarely  been  excelled.  However  their  uni- 
versal acceptance  may  have  led  producers 
and  critics  to  regard  the  news  value  of  a  film 
as  more  important  than  its  effect  on  audiences. 
Explorins  the  Effect  Upon  the  Audience 
Convinced  of  the  danger  of  this  is  Cieoffrey 
Sumner,  who  produces  films  \oi  llie  British 
Iron  and  Steel  Federation: 

"In  their  simpler  forms,  industrial  lilms  can 
teach  and  dcfnonstrate  swiftly  and  concisely  — 
in  their  more  subtle  forms  they  have  the  power 
to  move  an  audience  emotionally.  They  can 
create  an  atmosphere  and  tell  a  story.  Hi>w 
an  audience  loves  a  good  story!  How  it  loves 
to  involve  and  identify  itself  with  that  story! 
It  follows  then,  that  motion  pictures  have  the 
power  to  influence  human  behavior  and 
human  attitudes,  and  no  other  medium  can  do 
that.  I  have  tended  nu)rc  and  more  to  explore 
the  more  human  possibilities  of  industrial  films 
and  their  potentiality  for  audience  appeal  — 
and  audiences  can  be  tough  —  as  tough  as 
the  complimentary  ticket  holders  in  the  the- 
atre!" 

Is    This    a    Business    —    or    \n    Art    Form? 
Returning    to   the    argument,    F.dgar    .Anslcy 
notes; 

"During  reccnl  years  I  have  visitetl  a  num- 
ber of  countries  to  discuss  documentary  films, 
and  in  general  I  find  that  the  British  situation 

♦European  Fditor  of  Business  Screen,  at  1 39a 
Bedford    Court    Mansions.    London    \\     (       I 


bewilders  them.  They  are  impressed  by  ih 
scale  of  British-sponsored  production  icihoii 
700  a  year.  Ed.)  for  even  in  the  Communi-. 
countries  of  Eastern  Europe  there  are  tewc 
films  being  made.  They  arc  impressed  too  h 
the  technical  polish  and  "professionalism"  iv 
our  work. 

"Yet  one  senses,  even  in  West  German>j 
that  they  find  us  over  organized.  They  see  ul 
engaged  in  a  business  rather  than  an  art;  ani 
however  impressive  our  films  may  appear  t 

juries  in  Venice  or  Turin we  are  ver 

small  fry  compared  with  the  angry  and  anarchi 
young  men  who  are  using  their  cameras  t 
show  what  lies  behind  the  respectable  facade  r 
thc  "establishment". 

How    Dependent    Are    U.    S.    Film    Makers? 
"In  North  America  one  finds  a  similar  su; 

picion existing  alongside  considerabi 

production   of  short  films  as  part  of  convei^ 

tional    advertising    campaigns.    The    fact    th.; 

British   short-film   makers   have   managed.  f( 

the  most  part,  to  keep  outside  the  plush  adve^ 

tising  agency  world,  yet  seem  to  have  take 

full    advantage  of  their   independence,  is  vei 

puzzling  to  the  film-makers  of  New  York  .  . 

"The  view  appears  to  be  that  British  spoi 

sored  film  production  is  a  flourishing  and  higl 

ly  skilled  business,  with  a  considerable  degn 

of    independence,   but    lacking    thc    drive   th 

comes  from  an  urgent  sense  of  purpose." 

A    Film    from    Britain    Won    Commendation 

Nevertheless    the    Association    of    Nation 

Advertisers  (U.S.)  selected  a  British-sponson 

film  for  screening  and  special  commendatic 

at  their  Annual  Convention  last  Fall.  The  Su 

Thiiii;  is  a  cartoon  film  made  by  Beryl  Steve 

o\  Larkins  Studios  for  the  British   Insuran 

AsstK-iation  to  overcome  objections  to  insti 

ance  sales.  ; 

There  is  a  clear  sense  of  purpose  in  the  \x 

sponsored  films,  of  whatever  nationality  a 

it  cannot  be  repeated  too  often,  that  the  mc' 

brillantly    produced    film    will    be    worse   th 

useless,  unless  both  thc  sponsor  and  his  fi 

maker  are  satisfied  that  it  is  the  most  suitat 

medium  for  the  job  in  hand  and.  in  additic 

they  have  already  decided  where,  to  whom  a 

how  it  can  be  shown  to  advantage. 

Always    Ask:    Did    the    Film    Do    Its    Job? 
It  is  right  and  possible  that  we  should  vi 
the  films  of  other  nations  —  to  help  us  mr 
really  effective  industrial  motion  pictures.  I 
it  is  easy  to  gain  a  false  impression  of  th'r 
value  to  their  sponsors,  unless  we  have  e- 
dence  of  effect  on  their  intended  audiences  al 
can  confidently  answer  the  question.  ""Did 
film  do  its  job'?"'  : 

Too  many  organizations  send  their  sp<- 
sorcd  films  to  work  overseas,  thinking  t' 
they  will  be  as  useful  abroad  as  they  wcre.i 
home  —  anil  they  neglect  even  to  consi-r 
carrying  out  the  minimum  research  they  woJ 
regard  as  essential  to  Ihc  market  planning  f 
their  most  insignificant  sales  product. 

An\  yiieslions?  We're  .\t  Your  Serxiec 
Perhaps  it  is  because  they  just  do  not  kr* 
who  to  contact  or  how  to  go  about  thc  task- 
if  this  is  the  reason,  Bi'SiNi  ss  Sirmn'S.!- 
ternalional  team  of  correspondents  is  at  y'f 
service.  .Ml  vou  have  to  k.\o  is  write  the  Edi' 
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BUSINESS   SCRfN 


Special  Effects 

and 

TITLES 


for  the  motion  picture,  TV 
and  industrial  producer. 

Sine*  1 947,  Cinema  Reiearch  Cofp  hat 
ta pably  widixcd  fnodcrn  looli  and  tech- 
mqutt  lo  produce  the  tineil.  faileil  ond 
moit  economtcol  lOluliont  lo  yOur  Itltc 
ond    ipeC'ol    cfed    problem t 

WRtre   OR   PHONE    FOR   OUR    BROCHURE    ILLUSTRATING 
OUR  COMPUTE    FUCILITIES  AND   TOR  PRICE  LIST. 


1(-3S  UUMOKNn 


70-3S-ltaia  REDUCTIONS 


IS-IL  3S-3S  COMIimnONS 


OfTKM.  WIPES 


turn  SHOTS 


STOOI   SHOTS     •     niH   COMIECTION     •     TITUS 


WwtiM:  TECHNKM.  •  CARTOON  •  ON  LIVE  ACTION 


minw 


I 


716  North  Li  Brej  Ave. 


e(, 


Hollywood  38,  Cilil. 
ufllf  fl  WEbster  3  9301 


OPTICAL    PRINTING   AND   TITLES    FOR 
MOTION   PICTURE  TV   PRODUCERS 


THE  ALL  NE\A^ 

Hxecugmf  303 


■Zjf^,!',,Z  """•''/"^•-  "Wibility  «nd  highest  quality  audio. 
oTiJiurM        "'«"""•'«'"    Just  introducd.  the  nn.  EXECUGRAF 

^  •  Automated  dim  cartridje  and  sound  tape  cartridjo. 

(  •  Oropin  lilt  out  caMridje  operation  for  .nstant  change  of  sul>ject 

i'lnVud,!.?."'."'''  '""'  """""'i-:  l»P»/film  operation  with 
I    inauoiDie  sequencing 

I  •  Most  powerful,  compact,  lightweight  AV  unit  available  (13  lbs) 

•  unequalled  picture  clarit,  on  internal  front  screen  or  wide 

'    screen  wall  proieclions 

'.'r^Lr"  '''*"  '"'"'"'  """'""  unequalled  picture  performance 

i    m!£  J»I*™*J.'""  """''  "'••"'  "'""  """!•  sPMk*'  »cce$. 
I    ■"!•*  for  auditorium  use. 


If  irour  local  audio  visual  dealer  doesnt  have 
information  on  the  Eiecugraf  303. 

write  or  call  today' 


Hxecugrqf 


CORPORAT 


I     O     N 


113  North  San  Vicente  Boulevard 
Beverly  Hills.  California /OL  3  3603 


BUSINESS  &  SCHOOLS: 

(CONTINLED   FROM   THE   PRECEDING   PAGE   95) 

plied.  Others  were  economics.  33  per  cent; 
various  social  studios  grouped  together,  52 
per  cent;  industrial  arts,  16  per  cent;  mathe- 
matics. 10  per  cent;  arts  and  crafts,  4  per 
cent;  and  music.  2  per  cent. 

However,  while  the  companies  supplied 
more  science  material  than  economic  tools, 
they  actually  believe  that  the  proportion 
should  be  reversed,  with  economics  being  the 
subject  most  needed  by  schools  —  47  per 
cent;  followed  by  science.  31  per  cent;  mathe- 
matics. 1  I  per  cent;  English,  10  per  cent;  and 
all  other  subjects.   15  per  cent. 

Marked    Chaiise    in    .\ttitiidi-   of    Business 

In  an  article  based  on  the  survey  which  ap- 
peared in  the  Saturday  Review  (Oct,  17, 
1964).  Dr,  Ayars  points  out  that  the  atti- 
tudes of  educators  toward  business  and  in- 
dustry have  chaneed  markedly  since  World 
War  II. 

"The  war  itself  dramatized  the  crucial  role 
that  industrial  production  played  in  providing 
the  means  for  defending  the  free  uorld,  and 
since  the  war  there  has  been  a  growing  aware- 
ness of  the  vital  function  performed  by  in- 
dustry in  sustaining  the  nation's  peace  time 
economy. 

"During  the  same  period,""  Dr.  Ayars  con- 
tinues, "businessmen  have  come  to  have  a 
better  understanding  of  the  essential  nature 
of  the  educational  enterprise  and  are  x\o  longer 
so  likely  to  believe  that  teachers  and  the 
schools  are  waiting  eagerly  for  their  pronounce- 
ments. Their  respect  for  the  professional  teach- 
er and  schoolman  has  grown,  and  with  it  has 
come  an  awareness  that  clTective  aid  to  schools 
must  be  shaped  by  education's  needs,  not  by 
industry's   desire. 

Less  Deniaiuliii^  of  Return  on   Iii\estnienf 

"Too.  industry  has  become  more  aware  of 
the  long-term  benefits  to  be  derived  from 
more  effective  schools  and  strengthened  ties 
with  the  community  and  feels  less  need  to  de- 
mand an  immediate  return  on  its  investment 
in  education. 

"As  a  result,  teachers  and  schoolmen  who 
once  looked  on  industrial  organizations  as 
suppliers  of  "vast  and  varied  misinformation' 
have  now  accepted  them  as  helpful  partners, 
pursuing  their  own  enlightened  self-interest 
through  promotion  of  the  general  good."" 
W'h)    Business   Considers    .\id    Important 

The  survey  shows  that  business  and  indus- 
try believe  that  the  school  aid  programs  are 
important.   Four  principal   reasons  being: 

( 1 )  To  help  increase  teacher  efficiency; 
provide  fresh,  new,  up-to-date  materials,  equip- 
ment, techniques  and  information;  strengthen 
instruction,  and  raise  the  general  level  of  edu- 
cation. 

(2)  To  help  educators  and  students  under- 
stand the  aims,  accomplishments,  problems 
and  needs  of  the  particular  business  and  the 
free  enterprise  system  —  the  practical  side  of 
business  in  term  of  economics,  people,  and 
skills. 

( 3 )  To  help  create  a  plentiful  supply  of 
educated    manpower,    skilled,    and    practically 

(CONTINUED   ON    THE    FOLLOWING    PAGE    213) 


iUSl    OFF    THE   PRESS! 

YOUR   COMPLIMENTARY   COPY   OF 

FOTOMATION  FILM  TIMETABLE 


Hondy  plottic  compuUr  tim«t 
your  narration,  mutic.  tM«ct%. 
For  tltd«(ilm»,  toUt  promo- 
tion &  pr«t«ntatton».  TV  ond 
motion      pictgrvt 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  MAKING 

FOTOMATIONl 


Tell  your  lolei  ttory  in  FOTOMATION  —  uting  lh» 
popular  TV  commvrcial  mathod  of  "quick  cwt«/'  with 
still  photos,  trontporanciet,  artwork  ond  graphic 
color  deiign!  We  giv*  your  film  lif*  ond  onimotion 
with  every  type  of  camera  movement,  loomt,  pan«, 
dissolves  —  synchronized  to  modern  percussive  mu- 
sicl    Production    time    is   in    DAYS,    not   MONTHS! 

Get  the   fuil  sfory   with 
your  fOTOMAJION    TimefobJe 

Cati  Ai  Stahi  -  212    CO  5-2942 
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EASTERN  STATES 

•  MASSACHLSETIS  • 

Cinciiiu.  Inc.,  234  Clarendon  St.. 
Boston  02116. 

•   NEW    ^()RK    • 

Itiicliun  Pictures,   122  W.  Chippewa 

Si..  Biillalo  2.  N.  > 

Crawford,  Inimig  ami   l.aiidis.  Inc., 

(.   West  4Sth   St.,   New   York   M->. 
New  ^ork. 

Ihc  Jam  lland.>  Organization,  1775 
Bro.iJw.i\.   Ncu    ^ork    11)019. 

S.O.S.  Pholo-Cinc-t)ptics,  Inc..  .^S7 
Park  Avenue.  South.  New  York 
City.  New   \ork   10016. 

IraininK  Tilnis.  Inc.,  150  West  54th 
.Si..  Ncu   ^ork    19.  CO  5-3520. 

>  isual   Sciences,   599BS  Suffern. 

I  nitid  World  I  ilnis.  Inc.,  221  Park 
Avenue  South.  N.Y.  3.  SP  7-6600. 

•  PENNSYLVANIA   • 

Appel     Visual     Scr\icc,     Inc.,     963 

l.ibertv    Avenue.    Pittsburgh    22. 

Audio-Visual  Center  —  Rentals. 
Sales,  Repairs.  27  South  17th 
Street.  Philadelphia  3.  Pa.  Phone: 
I.Ocust   3-6872. 

Oscar  H.  Hirl,  Inc.  41  N.  llih  St.. 
Philadelphia    7.    W'Alnut    3-0650. 

.1.  P.  I.ille>  &  .Son,  Inc.,  Bo,\  3035, 
928  N.  Third  St..  Harrisburg 
17105.   (717)  238-8123. 

The  Jam  Handy  Oruuni/ation,  Piits- 
burgh.    Phone:   Zi;nilh   0143. 


SOUTHERN   STATES 


•   GEORGIA   • 

Colonial    lilms,    71    Walton    St.,    N. 
W.,  JA  5-5378.   Atlanta. 

In  Hid  World  lilnis.  Inc.,  2S7  Teth- 
uo.KJ    Dr..   .VU.,  .Atlanta. 


•   I.OL'iSIANA   • 

Delia  \isual  .Ser\icc,  Inc.,  715  Ciirod 
.St..  New  Orleans  12.  Phone:  JA 
5-9061. 


•    M  \K^  I  AND    • 

Stark-Films  (Since  19201.  Howard 
and  Centre  Sts..  Baltimore  1.  LE. 
9-3391. 


MIDWESTERN   STATES 


•    II  I.INOIS   • 

Robl.    H.    Kedfield,    inc..    831    So. 

Wabash   A\e..  Chicago  60605. 

The   Jam    Hand>    Ornani/alion.   230 

North   Michigan  .Xsenue,  Chicago 
60601.  State  2-6757. 

Midwest     Visual     Equipment     Co., 

35 IS  W'.  Devon  Ave.,  or  571  W. 
Randolph.  Chicago. 

Lniled    World    lilnis,    inc.,    542    S. 
Dearborn  St..  Chicago  60605. 


•   MICHIGAN   • 

The  Jam  Hand>   Orjiani/alion,  2821 
E.   Grand    Blvd.,    Detroit   48211. 
Phone:  TR  5-2450 


•   MISSOURI   • 

Swank's,  Inc.,  621   N.  Skinker  Blvd. 
St.  Louis  30.  Mo. 


•  OHIO  • 

Academy     l-ilni    Service,    Inc..    2110 
Payne  Ave..  Cleveland  44114. 

Films    Unlimited    Productions,    564 

Park    .Avenue,    Manstield. 

Frvan    Film   Service,   2929    Prospect 
Ave..  (  le\ eland  44115. 

Suiiray    lilnts.    Inc.,    2005    Chester 
Ave.,  Cleveland  44114, 

Twyman    Film.s,    Inc.,     329    Salem 
Ave.,  Dayton  45401. 

M.  II.   Martin  Company,    IMS   Lin- 
coln  Wav   L.,   Massillon, 


LIST   SERVICES   HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  SI. 00  per 
line  per  issue  on  annual  basis  only. 


WESTERN   STATES 

•  CALIFORNIA  • 

LOS  ANGELES   AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28, 
HO  6-1651. 

The   Jam   Hand>    Orjiani/alion.    305 

Tail   Building,    16S()   N.   Vine   St., 
Hollywood  90028.  HO  .3-2.321, 

Photo    &     .Sound     Company,    55 1 5 

Sunset      Blvd.,      Hollywood      28, 
Hollywood  6-768  1 . 

Raike   Company.    Inc.   .\-\'    Centiir, 

641     North    Hijililaiul    .Ave.,    Los 
Angeles  36.  933-7111   (A  C  213). 

S.    O.     S.     Photo-Cine-Optics,     Inc. 

6331     Hollywood     Blvd.,     Holly- 
wood 90028. 

Spindler  &  Sauppe,  2201  Beverly 
BKd.,  Los  Angeles  900.57.  Phone: 
Dl'nkirk  9-1288. 

United  World  Films,  Inc.,  7374  Mel- 
rose   .\\c.     Los    .Xngcles    90046. 

SAN   FRANCISCO  AREA 

Photo  &  Sound  Company,  116  Na- 
toma  St.,  San  1  rancisco  5.  GAr- 
field    1-0410. 

Westcoast  Films,  255  Minna,  San 
Francisco  94103, 


•   COLORADO    • 

Cromars'  (Audio-Visual  Center)  922 
Bannock.  Denver  80204, 


•   OREGON    • 

Moore's  Audio-Visual  (enter,  1201 
S.  W.  Morrison.  Portland  5. 
Oregon. 

United  World  I  ilnis.  Inc.,  5023  NE 

S.nuK    Blvd.,    Portland   97213, 


•   TEXAS   • 

United     World     lilnis.     Inc.     2227 
Hrvaii   .St.,    Dalkis    I. 


•   UTAH   • 

Deserel     Book     Company.     44     last 
Soiill)    Iciiipic   Si.,   S.dl    1  .ike,    10. 
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Features  Oiitlinecl   in   Detail 

for  S.MPTE  l'iiiver!<al  Leader 

V'  A    new    leader    for    all    nioii- 
picture  film  release  prints  has  h. 
announced  by  tiic  Society  of  \' 
tion   Picture  and  Television  E; 
tiecrs.  Called  tiic  SMPTF  Uni\ 
sal    Leader,    it    replaces    the 
Academy  and  Society  leaders: 

Though  the  SMPTE  Univci 
Leader  includes  many  new  i, 
tures,  the  major  aspects  of  the  ol 
leaders  were  retained  to  perm 
established  film  laboratory  ai 
theatre  practices  to  be  followi 
while  meeting  the  new  requir 
ments  of  television  transmission 

Changes    incorporated    into 
Universal  Leader  include: 

( 1  )  Timing  or  count-down 
seconds  at  24-frame/seconds  rui 
ning  itistead  of  the  present  l| 
frame  "footage"  count  down;  (^1 
A  continuously  moving  clock-ty|' 
wedge  to  denote  passage  of  titii| 
(3)  RcdLictit)n  of  flashing  to  pr| 
vent  instability  in  automatic  tcl 
cine  projection;  (4)  Use  of  sligh 
ly  redesigned  35mm  and  I6ni' 
sound  cues  in  the  anticipation 
international  acceptance: 

( 5  )  Provision  of  space  in  t 
synchronizing  section  to  be  r 
placed  by  a  similar  number  ' 
control  frames  to  pro\ide  techi 
cal  checking  frames  or  duplicat' 
tests  of  the  b, w  or  color  pictu 
frames;  (6)  Inclusion  of  35in 
and  7()mm  magnetic  cue  positioi 
(7)  Provision  of  three  successi 
frames  marked  Head,  O,  and  P 
tiire,  to  guide  the  operator  print 
v\hcn  tltreading  in  the  dark  rotv 

(  S  )  Retention  of  the  former  c: 
for  television  switching  which  c 
also  indicate  to  film  examine 
cutters  and  projectionists  when 
leader  has  been  spliced  too  oftt 
siiortening  its  effective  length;  ( 
Addition  of  a  series  of  X"s  and  <' 
on  separate  frames  and  on  op| 
site  sides  of  the  film  to  proxr 
print-through  cues  for  sound  > 
tape  sync. 

The  length  of  the  new  lc;u 
has  been  kept  the  same  as 
original  Academy  leader  to  a\il 
errors  in  printing  and  sound  cue! 
and  tt>  permit  operators  to  ci- 
tiiuie  to  use  well-cst;iblishcd  pr- 
tiees. 

The  Society  will  make  availa-' 
copies  of  the  new  leader  on  nia>f 
positive  matcriiil  on  both  35ii 
and  16mm  filtn.  to  enable  labo- 
(ories  to  produce  negatives  ' 
their  own  customers.  The  Socn 
points  out  that  ;inyonc  wishini;.' 
replace  oki  positive  leaders  ^ 
obtain  nc\\  lc;ider  on  release  p' 
ti\e  stock  from  any  commcril 
motion  picture  laborator\.         ' 

BUSINESS    SCREf* 


Gene 

is 
back 

and  the  Motion  Picture 
and  TV  Industry  is  glad. 

Few  names  are  better  known  in  ttie  mo 
tion  picture  and  television  equipment 
industry  than  Gene  Levy's.  After  getting 
budget  approval,  countless  producers,  di 
rectors,  cameraman  and  sound  techni 
cians  have  said,  "Let's  call  Gene!" 

Whether  it's  equipment  for  cameras, 
sound  equipment  and  a  variety  of  other 
related  products  Gene  always  comes 
through  with  quick  and  economical 
solutions. 

Come  see  him  in  his  new  company 
— to  renew  old  friendships  with  a  warm 
handshake — to  plan  for  the  present  and 
the  future.  He  values  your  friendship  as 
much  as  he  does  your  business. 

Motion  Picture 
Camera  Supply,  Inc. 

biO  Ninth  Avenue.   New  York.  New  York 


Tel  (2121586  3626 


"J  reel  pioneers  sirtce  1906 


A  complete  quality  line  of  reels 
for  every  purpose 

•  16mm  metal  reels  and  cans.  400'  to  2300' 

•  8mm  metal  reels  and  cans,  200'  to  400' 

•  35mm  metal  reels  and  cans,  100'  to  2000' 

•  16mm  plastic  reels,  50'  to  2200' 

•  8mm  plastic  reels,  50'  to  400' 

•  35mm  plastic  reels  and  cans,  100' 

•  Fibre  carrying  cases,  all  sizes 

•  Aerial  Spools 

MICROFILM -Aluminum  spools  for  unex 
posed  film  plastic  reels  and  storage  boxes 
lor  exposed  film 

We  specialize  in  fast  service.  Write  for 
calalop  and  prices. 

TAYLOREEL  CORP.,  185  Murray  St 
Dept.     3,      Rocfiesfer,   N    Y     14606 


BUSINESS  &  SCHOOLS: 

(CONTINUED  FROM  THE  PRECEDING  PAGE  211) 

oriented;  to  build  awareness  of  employment 
opporlimilies. 

(4)  lo  fulfill  community  resptmsibility  of 
the  firm  since  education  is  the  basic  force  of 
progress,  prosperity  and  peace  and  the  first 
line  of  defense  —  a  benelit  to  ucnerations  m 
conic. 

Ihe  ci>mpanies  also  believe  that  there  arc 
important  benefits  to  be  derived  for  themselves 
for  the  overall  program  of  education  coopera- 
tion. The  four  responses  most  commonly  men- 
tioned in  the  survey  were: 

(  I  )  Better  community  and  public  relations: 
more  understanding  of  and  sympathy  for  busi- 
ness problems  and  goals;  greater  company 
prestige;  favorable  commenls,  friendly  atti- 
tudes. 

(2)  Stronger  teaching,  improved  curricula, 
more  student  interest  in  school,  faculty  develop- 
ment, better  achievement  in  the  classroom, 
better  trained  graduates, 

( 3 )  Greater  understanding  of  business,  in- 
dustry and  the  free  enterprise  system  on  the 
part  of  teachers  and  students. 

( 4 )  Better  employees,  more  student  inter- 
est in  working  for  the  firm;  improved  work 
skills. 

"It  would  be  possible  to  interpret  these  res- 
ponses frt)m  industrialists  and  businessmen  in 
a  variety  of  ways."  Dr.  Ayars  concludes. 

"But.  whatever  the  reasons,  business-indus- 
try-education cooperation  is  a  fact,  is  expand- 
ing and  certainly  will  continue  to  grow." 


h^ 


San  Francisco's 
complete  16  mm 
film  service 


W.A. PALMER  FIUMS.INC. 

611    HOWARD    STREET       SAN    FRANCISCO 


All  New!  SIMPLEX  501 

16MM    AUTOMATIC 

FILM   INSPECTION   MACHINE 

Compact  Size!        Big  Performance! 


The  new  SIMPLEX  501  offers  features 
and  performance  equal  to  or  beffer  fhon 
the  largest  units  on  the  market. 

The  501  has  complete  detection  of  ALL 
types  of  film  defects,  footoge  counting, 
film  cleaning,  simple  controls,  high  speed 
rewind  and  maximum  ease  of  maintenonce. 
Full  ballbearing  construction! 

Write    today    for    specificotions,    prices: 

PAULMAR,   INC 

Telephone-  o62/''"  C, 
710-17fh  STREET  .  CHICAGO,  ILL. 
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—  A   — 

Afiiis  PriKliittions.  Inc. 
Altscliul.  GilluTt.  Prculiictions.  Iiu. 
Ai)al\si's  CiiU'niat()j;raplii()iu's.  Li-s 
Aiiiinaffd   FiiHliKtions.   Inc. 
.\m(lc\  Corii.  of  Anicrica 

2.5.  1, 39- 1 4(1.   1 41, 
.•\.s.s()ciati()n   Filni.s.   Inc. 
Antlio  Pniclnchons.   Inc. 
-Aiiciio-Scll   Incorjxjratetl 
.Ancii()-\'isna!  Hi-scaicli.  Inc. 

—  B  — 

Hai'h   .\nricon.    Inc. 

Bailey,   Howard   W  . 

Ba\   State  Film   IVoiliictioii.s. 

Hciuil  c\  Btlxll  (.ulor  L.ihs. 

Hcckcr,  Marvin.  Filni.s 

Bcckfr-(;ocs.sl.  liR' 

Bell  <v  H.mill 

Better  Seilinn  Bnreaii 

Bostvvick.  SiH'iicer.   Planlilni 

Bray  Studios.  Inc. 

B\  ron  Motion  Pictures 


Inc. 
Inc. 


-  C  — 

(.'alMll,  Charles.  \-  .'Associates 
Camera  Mart,   Inc.,  The 
Camera  Ser\ice  C^enter.  Inc. 
(.'apit.d  Film  Laboratories,  Inc. 
Capital   Film  Services,  Inc.    .  . 
Chapman  5  Productions.  Inc. 
Chic-an<)  Film  Lahoratorv-.  Inc. 
Cine-Chrome  Labs,  Inc. 
Cinema   Ke.search 
Coastal  Film  Service.Inc  . 
Colhuni,  Ci-o.  \\'.,  Labs,  Inc. 
Color  Service  Company.  Inc. 
Compco  (,oriX)ration 
Comprehensive    Filnitreat 
Comprehensive  Service  Corporation 
C()n.solidaf(xl    Film    Industries 
Corelli-Jawbs  Film  Music.  Inc. 
Countrvinan-Klauu  Film  Productions 

Inc. 
Crawley  Films  Liunted 
Creative  .\rts  Studio,  Inc.  . . 
Oiterion  Film  Labs,  Inc. 

-  D  - 

Daimett,  .Avalon,  Productions 
Da-Lite  Screen  C;onipany,  Inc. 
De   Lu.xe  Lalxiratories,    Inc. 
Depicto  Films  Corporation 
IJoiiuliLs  Film  Industries 
Du  Art  Film  Labs   Du  Art  Color  Corp. 
Dimn,  Cal,  Studios.  Inc. 
Dynamic  P'ilms.  Inc. 

-  E  — 

Eastman  Kodak  Companv 

35, '.37.  39  41,  43, 
Empire  Pholosound,   Inc. 
Everest   Servici-s.   Inc. 
ExecuKraf  Corjioration 

-  F  — 

F&B/Ceco.  Inc. 

Fairbanks,  jerry.  Productions  ol 

'['alifornia.   Inc. 
Fairchild  Camera  &  Instrument  Corp. 
Farrell,  Matt.  Productions,  Inc. 
I'iberbilt  Sample  Case  (Jo.,  Inc. 
Film  Producers  Guild,  The 
Filmex,  Inc. 
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Fisciier  Photojuraphic  Lal)orator\.  Inc. 
Foreign  Language  &  Cinema  Service 
Fraser  Productions 
Front  Projection  Corporation 
Frost.  Jack  A. 

-  G  - 

Ganz,  William  J.,  Comi>an\.  Inc.   .  . 

Genarco.    Inc. 

General  Film  Laboratories 

Gothani  Film  Productions,  Inc. 

Grandey,  Hoy,  Productions 

Granducci.  Oeveste 

Gruber  Products  Company 

-  H  - 

H-R  Productions,  Inc. 

Hand\-,  Jam,  Organization,  Inc., 

The  Back 

Havcov  Photoramic,  Inc. 
Ilenninsr  and   Chcadle.    Inc. 

Ilenrv',    Bnice  , . 

Hicks.  Hobert  Bruce,  &  A.ssociates 
Holland-W'eiimaii   Productions,   Inc. 
Holmes,    Frank,   Laboratories, 

111*--  Third 

Hudson  Photographic  Industries.  Inc. 

-   1   -  J  - 

Ideal   Pictures,   Inc.    .  . 

Institute  of  X'isual  ('omnninicatiou.  Inc. 

International   Film   Bureau,   Inc. 

Jamieson  Film  Company 

Javark    Instruments    Corjioration 

-  K  — 

Kalart-Victor  Animatographic  Di\. 

Kar;is,  Jonathan,  &  .Associates   

Kellock   Productions.   Inc. 

Kerba\v\-MP() 

Kin-()-Lu\ 

Klaeger.  Hobert  H.,  Associates,  Inc. 

Knight  Studio    

Knight  Title  Service  of  New  York  .  . 
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Lab-T\- 

LaBelle    Industries.    Inc.  
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MPO  N'ideotrouics,  Inc. 

.Mc.Mullen.  Douglas  C. 

.Manhattan  CJolor  Laboratnr\.    Inc. 

Marketing  Concepts   Inc. 

Mattco  .Associates,   Inc. 

Mecca  Film  Laboratories  (iorporation 

.Mercer,  Ha\',  &  (Jouipanv 

Midwest   Studios,   Inc.  .  . 

Modern  Movies.  Inc. 

Modem  Talking  Picture  Service, 

Inc.  Second 

Motion  Picture  Camera  Snpplv 
Mouulaiu.   Chark's 
Movielab,    liic. 

Moviola  Manulaclnrinu  ('omi>any 
Murph\,  Owen,  Productions,  Ini-. 
MusiCues   Corporation  ,  . 

Musifi'x,  Inc. 
.Mutchsmanii    Films 
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For  the  Fiiicsl  in  Vioihuls  mid  Services 
Look  lo  Adii'iliseis  in  liiisinens  Screen! 


_  \  _  O  — 

Neumade  Products  Corporation  19 
Niles.  Fred  A.,  Communications 

Centers.   Inc.  ' 

OBrieii.  Eddie,  The  W  riter  .  .  6' 

O'Connor,  Walter  G..  Companv  W 

Oxberrv    Coqxiration  18.' 

—  P  — 

Palmer.   W.  A.  Films,  Inc.  21 

Parthenon  Pictiires-Holh'xvood  4,  f) 

Paulmar.  Inc.  21 
Pelican  Films,  Inc.                           .  ,.30,  80,  S 

Pliotographic  Specialties  1^) 
Pilot  Productions,  Inc,                             ,  ,       8 

Planfilm,   Spencer    Bostwick's  7 

Plastic  Reel  Corp.  of  .America  2 
Plastican   Corporation                            .  ,     1') 

Polaroid  Corjxiration  h 

Pugh.  Carl                            ,  ,  i: 

—  R  - 

RCA  ..IT 

Ragsdale.  C;u-1.  .Associates,  Inc.  ; 

Rapid  Film  Technique,  Inc.            .  .  Ih 

Harig's,    Inc.  2( 

Ray.Heid  H.,  Film  Industries  1^, 

Recla  Films,   Inc.  ^ 

Regan  ProductioiLs,  Inc.  2( 

Richard  Manufacturing  Companv  2( 

Rocket  Pictures,  Inc 

Rockett,  F.  K.  Productions 

Ross.  Charles,  Inc.  1 

Rossmore  Productions  &  Selling  Methods, 

Inc.                                         .  .  2( 

Rotliacker,  Inc.  .  .  ( 


S.O.S.   Photo-Cine-OpHcs,   Inc.  1 

Sarra-Chicago,  Inc.  .  .  ' 

Schuessler,  William  ' 

Science    House        .  .  1' 

Simon.  William  L..  Film  Scripts,  lin. 
Sobel.  Stanh)rd 

Sportliglit    l'"ilms  .  1 

Sterling   Movies   l'.S..A..   Inc. 
Ste\\art  Filmscrcen  Corporation 
Strauss.  Henry,  &  CJompanv,  Inc. 
Strong  Electric  Corporation,  The 
Studio  Lighting  ("()nii)any.  The 
Sturgis-Graut  Protluctions,  Inc.  I 

Svnchro-Sound.  Inc. 

-  T  — 

Tavlorei'l  Cori>oration  .  .             - 

Technicolor  Corporation  >1. 
Telecine  Film  Studios,  Inc. 

Telic.  Inc.  .           .54, 

Tri'ise  Eugiiu'ering,   Inc.  ]■ 

—  V  -  \    — 

I'liited   .\ir   Lines  .  .    .  ' 

I  iiited    Workl    I'iini.s,    Inc.  ' 

I'shijima,  Ilenrv',  Films,  Inc. 
N'acuumate  Coriioration 
X'idi-otaiH-   Productions,    lui. 
A'ision  .Assoiiates,  Inc.  .  . 

A'ista    Productions,    lui'. 
\  isualseojie,   lneor|)orated 

_   >\    _   /   _ 

Wilding.  Inc.  ' 

Wilson,    II,.  ('orporatiou 

Zwcibcl,  Seymour,  Productions  Int. 
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"Clieshire  Puss."  said  Alice, 
would  you  tell  me  please,  which 
way  I  ought  to  go  from  here?" 


"That  depends  a  good  deal  on  where  you 
want  to  get  to"  said  the  Cat. 

"I  dont  much  care  where-"  said  Alice. 
"Then  it  doesn't  matter  which  way  you 
go,'  said  the  Cat. 

It  you  dont  care  about  the  quality  of 
your  (ilnistrips  or  color  slide  duplicates  ii 
doesn't  mutter  where  you  i;o.  .Any  labora- 
lory  vwll  do.  But.  if  you  care  enough  to  j-ct 
the  very  bcM.  conic  to  Frank  Holmes  Lab- 
oratories. Here  you  will  find  an  outstand- 
mg  enthusiasm  for  perfection  in  every 
department.  Letters  from  customers  all 
over  ihe  world  praise  the  zealous  care  «e 
urve  each  job.  no  mailer  how  large  or  hou 
small.  Try  us  on  your  ne.\t  job  ' 

and  find  out  for  yourself! 
H'litc  for  our  new  Caiahn- 


FRANK  HOLMES  LABORATORIES,  inc. 

.947   riRST   srREET   .   SAN   FERNANDO.  CALTORNIA   •    PHONE:  ,2.3,  365^50. 


What's  Happening  to  Your 


IDEAS  aren't  "factory-made." 
Once  sparked,   tliey  develop  inside 
people,  nurtured  by  previous  experience. 
They  kg  to  work  only  when  understood 
and  launched  with  enthusiasm. 

You're  invited  to  inspect  the 
unequalled,  specialized  facilities  of 
The  Jam  Handy  Organization  — for 
protecting  the  basic  integrity  of  ideas. 

You  are  assured  of  effectiveness  with  economy. 


Ideas  for 
expressing 
your  ideas 

dramatically 

lucidly 

convincingly. 


THE  JAM  HAN  DY  ORGANIZATION 

NEW    YORK      .      DKTKOIT         .  CHICAGO       •       HOLLYWOOD 

JUdson  2-4060    •    TRinity  5-24.50    «    STate  2-6757    •    HOUywood  3-2321 


MOTION   PICTURES 
BUSINESS  THEATER 
SLIDES  •   SLIDEFILMS 
TRAINING   AIDS 
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I  Right:  Films'  Vital  Rol«  in  Soles  of  Jet  Airliners 
iter  Above:  A  Borg- Warner  Picture  Appeals  to  Senses 
ilight:  Se^m^g^lyili^pund  Quality  Control 


ALSO   IN   THIS    ISSUE: 

Film  at  California   Chemical   Co. 

"The  Invisible  Power  of  Coal" 

Audio-Visuals    Serve    the    Banks 

SINGLE  COPY:  FIFTY  CENTS 


Abilibi  Power  and  Paper  Co,  Ltd.      Acme  Building  Materials     Acme  Visible  Records,  Inc.  .   Admiral  Travel  Service,  Inc.      Aero  Mayflower  Transit  Co,  Inc       Aetna  Life  Affiliated  Companies 
Air  France      Air  India      All  Canada  Insurance  Federation     Allstate  Insurance  Co      Aluminum  Company  ol  America     Aluminum  Utensil  Committee— Ttie  Aluminum  Association     American  Airlines, 
Inc       American  Arbitration  Association      American  Can  Company      American  Cancer  Society      American  Ctiiropractic  Association      American  College  of  Surgeons      American  Cyanamid  Co. 
American  Dairy  Association       American  Dental  Association      American  Dietetic  Association      American  District  Telegraph  Co      American  Forum      American  Hardboard  Association      American 
Honda  Motor  Co  ,  Inc     American  Iron  and  Steel  Institute    American  Library  Association    American  Motors  Canada  Ltd       American  Motors  Corp       American  Music  Conference      American  Oil  Co. 
American  Optometric  Association      American  Osteopaltiic  Association      American  Petroleum  Institute      American  Ski  Teachers  Assn.  of  NaturTeknik      American  Sweepstakes  Corp       American 
Tel  &  Tel  Co      American  Title  Association     American  Zinc  Institute     Andersen  Corp  ,  The      Anglo-American  Corporation  ot  South  Africa,  Ltd    ,   Anheuser-Busch  Inc       Animal  Welfare  Institute 
A<)uafium  Stock  Co    Inc       Arabian  Horse  Association      Armco  Steel  Corporation      Armour  Grocery  Products  Co      Arriflex  Corp  ol  America     Arthritis  and  Rheumatism  Foundation     Art  Instruction, 
Inc.      Asphalt  Roofing  Industry  Bureau     Associated  Blue  Lake  Green  Bean  Canners,  Inc.  /  Associated  Hospital  Service  ol  Philadelphia      Association  ol  American  Railroads      Association  ol  Home 
Builders      Atlantic  Cily  Convention  Bureau      Atlantic  City  Electric  Co       Atlantic  National  Advertising  Agency      Austrian  State  Tourist  Dept       Auto  Associates,  Inc.      Automation  Institute  ol 
America    Inc       Avondale  Mills   Inc       D   H   Baldwin  Company      Bank  ol  America      Barre  Granite  Association.  Inc       Belgian  Linen  Association      Bell  Telephone  Co  of  Pennsylvania     Bendii  Corp  , 
Marshall  Eclipse  Div      Bermuda  Trade  Development  Board     Bethlehem  Steel  Co.     Better  Heating  and  Cooling  Council      Blue  Cross  Association      Boating  Industry  Association      Bonanza  Air  Lines 
.   Book  of  the  Month  Club      Bordo  Products  Co      Robert  Bosch  Company     Boy  Scouts  of  America,  National  Council      BP  Canada  Ltd      C   F.  Braun  &  Co      Brazilian  Traction.  Light  &  Power  Co , 
ltd.      British  Motor  Corporation  of  Canada  Ltd  ,  The     Brown  Shoe  Co  ,  The  /  Bruce  Terminex  Co       Burlington  Hosiery  Co.     C  and  H  Sugar  Refining  Corp.,  Ltd      Caldwell  Linen  Mills.  Ltd.     Cali- 
fornia Chemical  Company      California  Citizens  lor  Decent  Literature      California  Podiatry  Association      Calvert  Distillers.  Ltd       Can  Manufacturers  Institute      Canada  Dry,  Limited      Canada 
Packers   Ltd      Canadian  Chiropractic  Association     Canadian  Denial  Association      Canadian  Pacihc      Canadian  Wine  Institute      Care,  Inc       Carlmg  Brewing  Co      Carlisle  and  Jacquelin      Cast 
Irofl  Pipe  Research  Association      Castle  Harbour  Hotel      Caterpillar  Tractor  Co      Catholic  Chanties      Catholic  Telegraph  Register      Celanese  Fibers  Co.     Celotex  Corp      Celtic  Films  /  Central 
Soya  Co    Inc      Champagne  Products  of  France     Champion  Papers     Champion  Spark  Plug  Co.      Chase  Brass  and  Copper  Co.      Chicago  Printed  String  Co      Chrysler  Corp.      Cities  Service  Co 
City  ol  P«orfolk  Virginia     Civil  Service  Employers  Association,  Inc.  /  Claremont  College     Claretian  Vocation  Office      Clorox  Company.  The  /  CN  &  Suburban  Bell  Telephone  Co.  /  Colonial  Williams- 
burg     Colorado  Flower  Growers  Association      Columbia  Gas  System,  Inc.      Commonwealth  of  Kentucky      Compressed  Air  and  Gas  Institute      Consulate  General  ol  Japan      Conveyor  Equipment 
Manufacturers  Association      David  C  Cook  Publishing  Company      Cooperative  League  of  the  USA     Corning  Glass  Works     Corning  Glass  Works  of  Canada,  Ltd.  /  Corona  Clipper  Company     County 
of  Los  Angeles  Bureau  of  Adoptions     Coults  Hallmark  Cards.  Ltd.     Crane  Company     Culver  Military  Academy      Cunard  Steamship  Co.,  Ltd.  /  Dairymen's  League  Co-Operative  Association,  Inc. 
Dancer-Fit/gerald-Sample,  Inc.      Dawn  Bible  Students  Association     DeBeers  Consolidated.  Ltd      DeCoppet  and  Doremus     Donald  £  Degnan  AssocjUv    DeKalb  Agricultural  Association,  Inc.     Del 
Webbs  Sun  City      Delaware  River  Port  Authority     Delta  Airlines,  Inc.     Denison-Johnson  Incorporated      Department  ol  Airports.  City  ol  Los  AngeJ^^^epartment  of  Health,  Education  and  Welfare 
/  Diamond  Walnut  Growers  Association      C   H.  Die  Company.  Inc      Doremus  i  Co  .  Ltd       Doulton  and  Co  (Canada)  Ltd.      Ooulton  a 
/  Corning  Silicones.  Ltd.      Drop  Forging  Association      Dudley-Anderson-Yutzy      DuBois  Chemical  Inc       Dun  and  Bradstrect,  Ini 
tckrich  and  Sons   liic      Education  Council  of  Graphic  Arts  Industry      Emba  Mink  Breeders  Association      EmbassyJJ  Japan      E 
the  United  States,  The      Ernst,  Inc.  ,   Evinrude  Motors      Wm.  Ewart  &  Son.  Ltd.  ,   Ex-Cell  0  Corp  ,  Packaging  EquiKnt  Div      F 
Banks      Federal  Barge  Lines.  Inc       Federal  Reserve  Bank      Feed  Service  Corp.  ,   Fireman's  ||fid      Firestone  TiW&  Rubber  C' 
Citrus  Commission      Folger  Coffee  Co.      Ford  Motor  Co— Autolite  Div      Formica  Corp.     R  TMeniJ^.    jMVan,lK  Adv 
Denver  Company      Geigy  Pharmaceuticals      General  Building  Contractors  Assocj 

Diesel  Engi^ring  Div.      General  Motors  Ci 
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Life  Insurance 
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Association  of  America,  Inc 
Airlines,  Inc.  /  Idaho  Bean  Commission 
Indiana  Petroleum  Council  /  In 
terchemical  Corp.      International  Associal 
Union      International  Minerals  and  Chemical 
nternational  Silver  Co.,  The  /  Inter-Varsity  Christian  Fellowship 
Jarvinen  i  Associates  /  Johnson's  Wax      S   C.  Johnson  and  Son,  Ltd      Jones  &  Laughlin  ' 
Kansas  City  Board  of  Trade  /  Kansas  City  Heart  Ass^iation  /  Kanias  (jJji^Star      M  W 
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loratories— Div, 


Sn^MSon  Chemical  Co.      Dow  Corning  Corp.      Dow 

'onderland      Eastman  Chemical  Products,  Inc.      Peter 

tuals  of  Wausau      Equitable  Life  Assurance  Society  of 

orse  and  Co.  ,  Farley  Manning  Associates      Farm  Credit 

Ltd.  /  Fischer  Scientific  Co.  /  C.  B.  Fl|£t  Co.     Florida 

Lay,  Inc.     Garden  State  Racing  Assofltion     Gardner 

eneral  Mills.  Inc,     General  Motors^lp.,  Buick  Motor 

German  Federal  Republic      Gibson  Greeting  Cards  jW  F.  Gladding  and 

ne  Steamers,  Inc.      Gruen  Watch  Co   ol  Canada,  Ltd      Mdmg  Eyes  For  the 

Manufacturing  Company     Theo  Hamm  Brewing  Co.     Hammermill  Jlper  Co.     Hammond 

Harris  Interlype  Div,,  Harris  Seybold  Corp.  /  Hart  Ski  J/lanufatturifg  Company      Hawaii 

Heinz  Company,  Ltd.     Hershey  Chocolate  Company  ,  Hershey  ^ales^fess^d  Clark,  Inc,     Highlander 


Hodges  Gardens 
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Club      Kimberly-Clark  Corp.      Kiwani 
Food  Products     Lear-Siegier,  Inc 
Liberty  Mutual  Insurance  Co.  /  Eli 
German  Airlines  /  Lyman  Gunsight 
Temple  /  J.  H.  Matthews  Company 
Tourist  Council  ,   Miehle  Printing  Press  Co 
Company,  Public  Relations  Dept 
Company      Mosaic  Tile  Company 
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ion  .'  H.  P.  Hood  and 

AslHiation  /  Illinois  State 

ning  Bureau      Institute  of 

hines  Corp.      International  Harvester 

SAtfffo.,  Rytest  Safety  Shoes  Div.      International  Silk 

Island  Government  of  Curacao      Japan  Air  Lines     Harry 

Corp.      Kal  Kan  Foods,  Inc.      Kalmbach  Publishing  Co.  ' 

Div.      Kennywood  Park  Corporation      Keystone  Automobile 

ompany  /  Kraft  Foods  Division  ,   John  Labatt,  Ltd.  ,  LaChoy 

tinghouse  Co.  ,  Levine  Associates  ,   Libby,  McNeill  &  Libby  , 


,  and  Loan  Association  /  Link  BWt  Company  /  Lions  International  -  Look  Magazine  /  Lufthansa 

H.  W.  Mann  Packing  Company  ,    Market  Forge  Company  /  Mason  and  Dixon  Lines.  Incorporated      Masonic 

'  Merck,  Sharp  &  Dohme  /  Merrill,  Lynch,  Pierce.  Fenner  &  Smith      Methodist  Memorial  Home      Michigan 

Foundation  /  Mineral  Fiber  Products  Bureau  ,    Mobil  Oil  Company,  Film  Library      Mobil  Oil  Company,  Products  Promotion      Mobil  Oil 

nes  Manufacturers  Association  ,'  Monmouth  Park  Jockey  Club       Monroe  Auto  Equipment  Company   '  Montgomery  Ward  and  Company      Morton  Salt 

__ ^    ^  Slates  Telephone  Company  ,   Mt.  Mansfield  Company,  Incorporated      Murine  Company,  Inc.,  The      Mutual  Benefit  Health  and  Accident  Association  / 

Nassa"u' Bahamas' Development  Board  ,•  National  Association  of  Osteopathic  Physicians  and  Surgeons  /  National  Association  of  Purchasing  Agents  /  National  Automatic  Sprinkler  and  Fire  Control 
Association  National  Biscuit  Co.  /  National  Canners  Association  /  National  Car  Rental  Association  '  National  Cash  Register  Co.  of  Canada,  Ltd,  /  National  Catholic  Youth  Organization  ,'  National 
Coal  Association  ,'  National  Coffee  Association  National  Consumer  Finance  Association  /  National  Council  of  American  Importers  National  Dairy  Council  -  National  Education  Association  , 
National  Electric  Manufacturers  Association  National  Foundation.  The  /  National  Industries  For  The  Blind  ,'  National  Live  Stock  and  Meat  Board  /  National  Machine  Tool  Builders  Association 
National  Newman  Club  Federation  /  National  Paint,  Varnish  &  Lacquer  Association  /  National  Presto  Industries  ,'  National  Rifle  Association  of  America  National  Rural  Electric  Cooperative 
Association  National  Soybean  Processors  Association  '  National  Tea  Company  /  National  Tool,  Die  &  Precision  Machining  Association  /  National  Water  Institute  ,'  William  Neilson  Limited  ,'  Nema 
Street  Lighting  Nestle  Company,  Inc.  /  New  England  Telephone  and  Telegraph  Co.  /  New  Jersey  Zinc  Co.  New  York  Life  Insurance  Co.  ,  New  York  State  Natural  Gas  Corp.  New  York  Stock 
Exchange  North  Carolina  Motor  Carriers  Association  /  Northeast  Airlines  /  Northern  Electric  Co..  Ltd.  /  Norwich  Union  Life  Insurance  Society  Nova  Scotia,  Dept.  of  Trade  &  Industry  '  Nova 
Scotia  Travel  Bureau  ,   Occidental  Life  Insurance  Co.  ,'  Ocean  Spray  Cranberries,  Inc.  ,/  Ogden  Dunes  /  Ohaus  Scale  Corporation     Okonite  Co.  ,   Olive  Advisory  Board  ,   Olympia  Brewing  Company 

Oneida  Silversmiths  Ontario  Department  of  Highways  /  Ontario  Department  of  Tourism  &  Information  Pacific  Coast  Canned  Pear  Service  Pacific  Gas  &  Electric  Co.  Pan  American  Coffee 
Bureau  Pan  American  World  Airways  .'  Panhandle  Eastern  Pipeline  Co.  /  Parke,  Davis  and  Co.  /  Peanut  Growers  of  Alabama  and  Georgia  /  Pennsalt  Chemicals  Corp.  /  People's  Natural  Gas 
Co  People  To  People  Health  Foundation,  Inc.  /  Perkin  Elmer  Corp.  /  Personal  Products  Corp.  /  Pet  Milk  Company  /  Chas.  Phzer  and  Co.,  Inc.  /  Pharmaceutical  Manufacturers  Association  , 
Pharmaceutical  Manufacturers  Association  of  Canada  /  Philips  Roxanne  Labs  /  Phillips  Chemical  Company  -  Pierce  School  of  Business  Administration  /  Pilkington  Bros,,  Ltd.  Pineapple  Growers 
Association  of  Hawaii  /  Pittsburgh  Diocese  /  Pittsburgh  Plate  Glass  Co.  /  Playskool  Manufacturing  Co.  ,  P&O-Orient  Lines,  Inc.  Polaroid  Corp.  /  Porcelain  Enamel  Institute,  Inc,  ,  Portland 
Cement  Association  /  Poultry  &  Egg  National  Board  /  Presbyterian  Synod  Office  /  Procter  and  Gamble  Co,  ,-  Proiect  Hope  ,-  Proto  Tool  Co,  /  Prudential  Insurance  Company  of  America  •  Public 
Relations  Society  of  America  /  Purex  Corporation,  Ltd,  /  Quaker  Oats  Company  /  Radio  Corporation  ol  America  ,  Rail  Steel  Bar  Association  /  Rainbow  Crafts,  Inc,  ,  Ralston  Purina  Company 
Ramset  Fastening  System  /  Rangeley  Lakes  Region  Chamber  of  Commerce  /  Reader's  Digest  Association  /  Realemon  Company  Redfield  Gunsight  Co,  /  Reed  4  Barton  Silversmiths  Regina  Grape 
Products  Co.  Remington  Arms  Co.,  Inc  ,'  Remington  Arms  of  Canada,  Ltd,  /  Remington  Rand  Systems  /  Republic  Steel  Corp,  /  Reserve  Mining  Co,  -  Rheem  Manufacturing  Company  Rice  Council 
for  Market  Development  /  Riley  Memorial  Association  /  A.  H.  Robins  Co.  /  Fred  Rosen  Associates,  Inc.  Ruder  and  Finn  Incorporated  Ruder,  Finn  and  Fujita  Inc,  St.  Barnabas  Hospital  St. 
Johns  College      St.  Lawrence  Starch  Co.,  Ltd.  /  St.  Lucia  Tourist  Board  /  Salada  Foods,  Ltd.  .'  Salvation  Army  ,'  San  Francisco  Aquarium  Society.  Inc,  /  San  Francisco  Convention  &  Visitors  Bureau 

San  Francisco  Port  Authority  /  San  Francisco  Zoological  Society     Santa  Monica  Chamber  of  Commerce   '  Savage  Shoes,  Ltd      Savings  and  Loan  League  of  Indiana  /  Savings  Banks  Association  of 
Massachusetts  /  Savings  Banks  Association  of  the  State  of  New  York  /  Sawyer  Schools  of  Business     Robert  Schalkenbach  Foundation  /  Schick  Service,  inc.     Scott  Paper  Co.     Seagram  Distillers  i 
Co      Joseph  E   Seagram  &  Sons,  Ltd,  /  Sealy  Mattress  Co,  ,/  Seiberling  Rubber  Co.  ,'  Selective  Insurance  Co,      Ship  'n  Shore,  Inc,  /  Sikorsky  Aircraft  (Div.  of  United  Aircraft  Corp )     Silver  Burdelt  : 
Company  /  Skimobile-Herberl  Schneider  Corporation  /  Slater  Steel  Industries  Ltd  /  South  African  Embassy      South  African  Tourish  Corp.      South  Bend  Lathe,  Inc,      Southern  Bell  Tel  &  Tel  Co, 
Space  Needle  Corporation,  The  /  Spencer  Chemical  Co,  .'  Sperry  &  Hutchinson  ,'  E,  R,  Squibb  &  Sons  /  Standard  Brands,  Inc,  /  Standard  Oil  Co.  of  California     Standard  Register  Company  '  Star 
Bronze  Company  ,'  State  o(  Alaska,  Department  of  Economic  Development  &  Planning  /  State  of  Maine,  Department  of  Agriculture      State  of  Maine,  Department  of  Economic  Development  /  State 
ol  New  Hampshire,  Div  of  Economic  Development  ,'  Slate  of  New  Hampshire,  Div,  of  Stale  Parks  ,   State  of  North  Carolina,  Conservation  and  Development     State  of  South  Dakota,  Dept.  of  Highways 

Steel  Company  of  Canada  Ltd.  ,-  Sterling  Brewers  Sugarbush  Valley  Corp.  ,  Sumner  Rider  &  Associates,  Inc,  .  Supreme  Products  Corp.  Swift  Canadian  Co.,  Ltd.  Swissair  Tea  Council  ol 
the  USA  Inc  William  Teacher  and  Sons,  Ltd  Terminex,  Inc.  Texaco,  Inc,  /  J,  Walter  Thompson  Company  3M  Company— Reflective  Products  Div,  Titanium  Pigment  Trailer  Coacli 
Association  Travel  Industries,  Inc  /  Union  Carbide  Corp,  ,/  United  Air  Lines.  Inc.  United  Appeal  /  United  Nations  High  Commissioner  for  Refugees  U,  S.  Brewers  Association.  Inc.  Umteo 
Stales  Savings  and  loan  League  University  of  Pennsylvania  /  Univis,  Inc,  /  Upjohn  Co.,  The  .'  Velsicol  Chemical  Corporation  Vesely  Manufacturing  Company  Volkswagen  of  America  Volks 
Wagen  Canada  Ltd  Wade  Advertising  ,/  Wakefield  Fisheries,  Inc,  /  Warner-Chilcott  laboratories  Warner-Lambert  Pharmaceutical  Company  Warren  County  Board  of  Supervisors  Water 
Conditioning  Foundation  ,  Waverly  Fabrics— Div.  of  F.  Schumacher  &  Co.  ,-  Weatherby,  Inc.  /  Webster  Publishing  Div.,  McGraw-Hill  Book  Co,  Josiah  Wedgood  and  Sons  Incorporated  of  America 
Wegematic  Corporation  Welch  Grape  Juice  Company  '  Wellington  Company  Weslinghouse  Electric  Corp  '  Weslwood  Pharmaceuticals  Weyerhaeuser  Co.  Weyerhaeuser  Steamship  Co,  White 
Mountains  Recreation  Association  Wien  Alaska  Airlines  /  Wildcat  Mountain  Corp  '  Williams  Gold  Refining  Co.  of  Canada,  Ltd,  ,  Winchester-Western  Division  Olin  Winchester-Western  (Canadai 
ltd      Winthrop  laboratories     Wire  Reinforcement  Institute,  Inc  /  Wisconsin  Dells  Regional  Chamber  of  Commerce     Wisconsin  Telephone  Co      Woman's  International  league  for  Peace  4  Freedom 

Wood  and  Hyde  leather  Co  ,  Yosemile  Park  and  Curry  Company .  Young  &  Rubicam  /  Yugoslav  Slate  Tourist  Office     Zenith  Radio  Corporation 


The  distinguished  roster  of  sponsors  currently 
using  Modern  for  distribution  of  their  films  has 
swelled  from  474  last  year  to  the  above  list  of  561 
top  names  in  business  and  industry.  There  must 
be  a  reason.  Call  Modern  today  and  find  out  why. 
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IVIODERN   TALKING    PICTURE   SERVICE.   INC. 

fVIAirvJ   OFFICE:  3  EAST  OA,.,  STREFT  •  NEW  vnnK.   N,  V,  lOOSS 


SALES  OFFICES:  CHICAGO,  Prudantial  Pl*za-D«laware  7  3252  /  LOS  ANGELES,  1717  N  Highland  Ave  -Hollywood  2  2201  NEW  YORK,  3  E  54lh  Streal-PLaia  8  2900  PITTS 
BURGH,  910  P«nn  Avrnn-  Grant  I  91  18  SAN  FRANCISCO,  16  Spear  St  -Yukon  2  9414  WASHINGTON,  1629  K  St  ,  N  W  -296  8466  DON  MILLS,  ONTARIO,  1875  Leslie  Slreal 
-444  7347  FILM  LIBRARIES:  Anchorage  /  Atlanta  Bolton  ,  Buffalo  /  Cedar  Rapids  Charlotte  Chicago  Cincinnati  Cleveland  Dallas  Denver  Detroit  Hainsburg  Honolulu 
/  Houston  /  Indianapolis  ,  Kansas  Cily  /  Los  Angeles  /  Memphis  /  Milwauke*  /  Minneapolis  ,  New  Orleans  New  York  Metropolitan  Area  (N  Y  and  Summit.  N  J  )  Omaha  Philadel 
phi*  /  Pitttburgh  /  St,  Louis  /  San  Francitco  /  Saattia  /  Washington  /  and  Don  Mills,  Ontario.  Canada 


Technical  Animation 


another  Business  Communications  service  from  Wilding 


Need  proven  capability  in  technical  animation? 


Wilding's  large,  permanent  staff  of  expert  artists  and  tech- 
nicians have  experience  in  visualizing  practically  (!vcry  type 
of  subject  and  action— mechanical,  electrical,  chemical,  medi- 
cal, geographical.  Recent  assignments  include  demanding 
work  in  such  sophisticated  fields  as  Electronic  Counter- 
Measures,  Atomics,  and  Avionics. 

Maximum  quality  in  minimum  time— for  minimum  dollars 

results  from  the  combination  of  experience  and  the  inher- 
ent capabilities  of  this  staff.  For  example,  wc  don't  have  to 
budget  for  unknoivns!  And... 


Avoiding  the  cost  of  eel  animation  by  creative  use  of 
models  and  stop-motion  photography  is  a  typical  way  Wild- 
ing iinon'-hoiA'  can  pay  off  for  you. 

Top-drawer  clients  include  Union  Carbide,  G.E.,  Remington 
Rand,  NASA,  and  the  armed  forces. 

For  more  information  write  Advertising  Department,  1J4.5 
.Argyll'  Street.  C;hi(:ago.  Illinois  {i0640.  A  representative  ran 
show  you  sample  films,  and  discuss  your  particular  needs. 
Offices  also  in  Detroit,  New  York,  Cleveland,  Los  Angeles. 
San  Francisco,  Cincinnati,  and  Toronto. 


A  communications  agency  specializing  in  marketing  and  promotion 

\A/I  LD  I  N  G 


Is  It  Worth 
While . . . 

FOR  HER  AND  THE  BANK? 

Is  it  worth  while  to  .  .  . 

•  freot  people  courteously 

•  sell  additional  services 

•  win  new  customers 

•  handle  complaints  with  tact 

•  avoid  dictatorial  directions 

•  develop  a  friend-making 
personality 

•  be  alert  to  sales  clues,  both  in, 
and  outside  the  bonk? 

You  con  show  your  staff  that  it  is  worth 
while,  with  this  new 

Sales   and   Personality   Training 

HOW  TO  SUCCEED  IN  BANKING 

Ten  30-m(nofe  Meetings  .  .  .  offering 

fIVE  COIOR  SOUND  FIIMSTRIPS 
FIVE  WORKSHOP  MEETINGS 
COMPLETE      TRAINERS      MANUAL 

This  course  builds  profits  for  the  bonk 
by  stimulating  staff  interest  in  selling — 
shows  thot  selling  is  "helping  people" 
— necessary  alike  to  bank  growth  and 
job  opportunities. 

Here's  training  that  wins  enthusiastic 
staff  cooperation,  through  participation 
ond  open  discussion  .  .  .  and  it's  amaz- 
ingly easy  to  administer. 

COUPON  B»(NGS   rOU  fKlVICW  OeJAILS 
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Selling  Bureau 

A  DIVISION  Of  ROCKET  PICTURES,  INC. 


BETTER  SEUING  BUREAU.  Depl.  B  7 
I54t  N.  Weilern  Ave.,  loi  Angelel, 
Colif.    90027 

I'd  like  lo  know  more  obout  your  HOW  TO 
SUCCEED  IN  BANICING  ...  ond  Preview 
details. 


NAME 

BANK 

ADDRESS 

CITY 

2IP    CODE 


TITLE 


STATE 
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PARTHENON  Vw  I'ltfit 


HOLLYWOOD 

m:\\  pictlr 

COL\G  LNTO  RELlsi 

"SLIPS  A.ND  F.\LLS 

(Office  SafetN    -    10  inin 
American  Tel.  &  Tel.  Co. 

"LETS  GO  TO— W  ASHI  i| 

"LET'S  CO  TO— 

THE    .\r\NV   Mice, 

(Travel   —   4'2    miii.    eac: 
Color   —    Ainericai)    Oil 

"THREE  FOR  THE  R0.\ 

(Driver  Safety  —  10  minu. 
—  Dat.\/Films) 

"LOVE  THAT  CAR! 

(Sales  —  4'2  min.;  Color  '  H 
American  Oil  Company) 


NK\N    PICTURE 

A\\  An  INC  RELE  E 

"WHAT'LL  YOC  DO  IF  . 

"WHATS  UNDER  VOL R  Oil 

"YOL'R  CAR  AND  THE 

LAWS  OF  Ml 
(Driver  Education  —  12,  1 
B&W  &  Color;   Distributi 
Negotiation  ' 

"WASHINGTON, 

CITY  OF  THE  01 

(Classroom  Ediic:  Film  .A a 

"THE  GLASS  BLACKBO  D 

(ET\'  —  17  minutes:  Cole 

*  *  * 

NEW    PROJKO 

IN  PRODUCTION   ANDUi 

"FLA.MING  GORGE 

(Documentary  —  27  niiniii  ' 
Bureau  of  Reclamation  ' 

MUSCLES  THAT  THIN 

(Sales  —  17  minutes,  (ioln^*' 
Ilydiaiilicsl 
"GOOD  OLD  SAM 
(Pliotopla\:  27  min. -Men 

TO  BK  A  D(XTOR 

(Sinitli.   Kline  &   Ficndi-I 

"THE  BIRTH  OF  LIBEHi 
(T\'  Doiuinentary) 

"THE  CHALLENGER" 

•LITTLE  LEAGUE"  (Ins 

ami     Smin     Silent  Sound 
1(11  tlie  (!inef^>m  Sy^ 

PARTHENON   PICil 


Cap  Palmer,   E«ec.  Prodi' 

2625  Temple  St.,  Los  Angc 
(Area  213).  385-39 
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Key  to  perfection  in  Byron  "Color-Correct"®  prints  is  Byron's 
every-step-of-the-way  control  by  skilled  men  and  machines. 
Byron  chemists  check  again  and  again  for  constancy  of 
developing  solutions.  Sensitometric  strips,  each  with  21  color 
steps  of  varying  density,  are  accurately  printed  and  processed 
at  frequent  intervals.  Using  the  finest  color  densitometers, 
Byron  experts  read  the  red,  green  and  blue  densities  of  each 
strip  to  maintain  perfect  color  balance.  Men  checking 
machines.  Machines  checking  men.  Because  no  color  process 
is  any  better  than  its  control.  Yours  at  Byron,  where  film 
producers  from  all  over  the  world  turn  for  the  finest  in  16  mm 
"Color-Correct"®  prints  .  .  .  only  at  Byron. 

1226  Wisconsin  Avenue,  N.W.,  Washington,  D.C.  20007,  Phone  202-FE  3-4000  • 


Developing 

Printing 

Music 

Sound 

16  mm     35  mm 

Editing 

Color  or  black 
I  and  white 

r^\     /KV^K^  Color  Correct"* 

II W  I    II I        I         only  at  Byron 

f  Complete  service 

MOTION    PICTURES         Everything  but 

the  original 

photoarao^iy 

Aftiiiatea  With  Mecca  Film  LoDorato'ics  Corp.,  (>..■«  i  „■., 
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right  off  ttie  newsreel 


6tli  Int'l  Inciuslrial  Festival 
Opens  at  Rouen,  France  Oct.  11 

ir  The  Sixth  International  Indus- 
trial Film  Festival  returns  to  the 
scene  of  its  inaugural  on  October 
1 1  through  October  16  when  dele- 
gates and  their  film  entries  from 
all  over  Europe.  Canada,  Africa, 
Japan,  and  the  United  States  as- 
semble at  Rouen.  France. 

The  Festival  is  sponsored  by  the 
Council  of  European  Industrial 
Federations  and  was  held  at  Turin, 
Berlin,  Madrid  and  in  London  in 
the  years  since  its  first  premiere  at 
Rouen  in  1960.  Awards  will  be 
presented  at  banquet  ceremonies 
on  Saturday.  October  16th. 

The  Norman  capital  will  also 
host  a  special  exhibition  of  "Film 
and  Photography  at  the  Service  of 
Industry."  E.  Loraillere  is  general 
secretary  of  the  Festival  at  Rouen. 
U.S.  entries  have  been  selected  by 
a  special  committee  of  business 
film  executives  on  behalf  of  the 
National  .Association  of  Manu- 
facturers. • 


British    Indiislrial    Film    .\ssn. 
Jiidpes  Pirliires  <»n  .June   1.1-16 

■i:  The  British  Industrial  Film  As- 


sociation will  hold  its  annual  Na- 
tional Awards  Competition  for  that 
country's  outstanding  1964  busi- 
ness-sponsored motion  pictures  on 
June  15-16.  Results  of  the  compe- 
tition will  determine  Britain's  15 
entries  for  the  Sixth  International 
Industrial  Film  Festival  at  Rouen. 
France  in  October. 

The  National  Awards  contest  is 
organized  under  the  auspices  of 
the  Federation  of  British  Industries 
and  the  British  Employers'  Con- 
federation. Showings  will  be  held 
in  the  Shell  Center  Theater,  South 
Bank,  London,  S.  E.  1  and  at  the 
Central  Office  of  Information 
Cinema.  Hercules  Road.  Westmin- 
ster Bridge  Road,  also  in  London 
S.E.I. 

According  to  BIFA  secretary  J. 
Michael  Shersby,  a  special  confer- 
ence on  the  use  of  film  as  a  means 
of  communication  in  industry  will 
be  arranged  for  delegates  on  Wed- 
nesday, June  16.  Following  the 
conference,  all  delegates  will  at- 
tend a  luncheon  given  by  the  As- 
sociation at  the  Savoy  Hotel,  where 
the  1965  awards  will  be  an- 
nounced. A  special  prize  will  be 
awarded  to  the  film  "best  calcu- 
lated to  promote  British  exports." 


I 


Peter  J.  Mooney:  heads  Audio 
Productions,  Inc.,  New  York  City 

Mooney    Succeeds    Speidell    as 
Head  of  Audio  Productions,  Inc. 

X  The  new  chief  executive  at  Au- 
dio Productions,  Inc.,  New  York 
City,  is  Peter  J.  Monney,  who  suc- 
ceeded Frank  J.  Speidell  as  presi- 
dent of  this  leading  producer  of 
business,  government  and  televi- 
sion films  on  April  15th.  Audio 
was  founded  in  1933  and  its  for- 
mer president  is  retiring  after  32 
years  of  distinguished  service  in 
the  industry. 

"Pete"  Mooney  is  another  vet- 
eran member  of  the  Audio  staff 
and  has  been  extremely  active  in 
industry  affairs,  having  served  two 


terms  as  president  of  the  Filr 
ducers  Association,  New  Y 


Tfclinicolor's  J.  Curtis  Kc 
Now   \  .1'.  for  Advertising.  I! 

:  J.    Curtis    Kent    is    now 
president  for  advertising  am^ji, 
lie    relations    of    the    Techrolv 
Corporation.    He    was    nan 
that  post  by  president  Mci»  n 
Jacobs  last  month. 

Kent  joined  the  compa  ■ 
1961  as  director  of  advcs^ 
and  p.r.  after  serving  the  pri<n 
three  years  as  advertisins  al 
sales  promotion  manager  f 
Schick  Safety  Razor  Coi 
From  1950  to  1958  he  was 
in  sales  management  and 
tion  for  McKesson-Robbi 
a  major  wholesale  drug  firr' 

The  new  Technicolor  v.|b; 

native   of   Alabama   and  n 

his  B.A.  degree  from  SouitS 

ern  University.  Memphis,  T  n.i 

*        *       « 

-    The    Columbus   Film   1 
has  appointed  Dr.  Florence 
Associate  Professor  of  Healtj 
cation  at  Ohio  State  Univei 
chairman  of  the  festival's 
Mental  Health  category. 
Dr.  Fogle  can  be  coni 
321   West   17th  Ave.,  Col- 
Ohio  43210. 


UNITED  AIR  LINES 


jet*  piston*  historical -in-flight  and  airport  scenes  •complete  film  catalogue  available 
35  mm/ 16  mm  COLOR  and  BLACK  &  WHITE 


Contact  Publicity  Department 

New  York  922-5225  Chicago  RA  6-5500 


UNITED 


Washington  RE  7-6830  Los  Angeles  HU  2-3300 

FREE  FILM   PROVIDED  TO  PRODUCERS   FOR   AUTHENTIC  AIRLINE  SEQUENCES 
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GENERAL    FILM    LABORATORIES 

A    DIVISION    OP 

DE  LUXE    LABORATORIES     INC 

HOUYWOOD     NEW     YORK     CHICAGO     TORONTO 


I 


CLEtRtKCE    13    E 
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mt/eputup  aimiJKgii 


DRAMATIC  INTRODUCTION  OF  A  NEW 
SALES  PROGRAM  STARTED  HERE 


r 


KALART/VICTOR  Movieniatic  Repeater  Projectors  loaded  with  a  16nim 
sound  print  ol  a  colorful  selling  film  got  Hanes  Hosiery  Mills  representa- 
tives off  to  a  running  start  with  buyers  across  the  country.  The  company 
supplied  the  task  force  with  lightweight,  desk-top  Moviematics  whose 
performance,  day  after  day.  aroused  prospect  interest  and  clinched  sales. 
How  about  your  product  or  service?  You  can  buy  or  lease  Moviematics 
and  there  are  7  models  available.  Ask  your  dealer  or  write:  KAl.ART/ 
VICTOR.  PLAINVILl.E,  CONNECTICUT  06062,  Department  71. 


ti 


SIRtIS    SIVINTT 


MOVIIMAIIC 


7O.I«00    A>C  KAl»l     SOUNOSKIf 


Fimt  and  Voremoxt  in  \(tittni  Motion  I'irlurv  lu/itipnienl 


newsreel: 

(CONTINUED  FROM  PAGE  FOUR) 
Dj-I-iivr  Lal><»ralor'n's  .\|t|ioinl> 
F«»iir   III  Toj*   Sales   Posilittiir^ 

■A-  Four  top  sales  positions  in  Dc- 
I.uxc  Laboratories,  Inc..  have  hccn 
filled  by  appointments  announced 
on  April  22  by  Ncal  Kechn.  re- 
cently made  director  of  sales  for 
this  nationwide  complex  of  film 
laboratories. 

Kurt  Kanis  has  been  named 
sales  manager  for  the  DeLuxe 
plant  in  New  York  City.  In  Holly- 
wood, at  the  General  Film  division 
of  DeLuxe.  Frank  A.  (Bud)  Ber- 
end  was  appointed  to  head  tele- 
vision commercial  sales  and  serv- 
ice; Robert  Creamer  will  head  fea- 
ture and  television  show  sales  and 
service;  and  Jack  West  is  now  in 
charge  of  educational  and  indus- 
trial sales. 

West  has  also  been  assigned  re- 
sponsibility for  all  General  Film 
division  sales  outside  the  Holly- 
wood area.  • 
*        *        * 

Reg.   Armour   is   President   <»f 
S.O.S.  Pholo-Cine-Opties,  Ine. 

a  S.O.S.  Photo-Cinc-Optics.  Inc.. 
has  announced  the  appointment  of 
Reginald  Armour,  long  active  in 
executive  management  capacities 
within  the  motion  picture  indus- 
try, as  its  president.  He  is  being 
joined  in  the  top  echelon  of  the 
New  York  and  Hollywood  produc- 
tion equipment  firm  by  Newell  P. 
Crawford,  newly-appointed  vice 
president  and  treasurer. 

Joseph  A.  Tanney.  a  founder  of 
S.O.S..  has  joined  the  new  man- 
agement team  as  a  consultant. 
Armour  has  been  associated  with 
RCA.  RKO  Radio,  Walt  Disney. 
Columbia  and  Republic  Pictures 
in  various  top  executi\e  posts. 
Crawford  was  a  senior  officer  and 
director  of  Olympic  Radio  and 
Television  Corp.  S.O.S..  which  was 
foimdcd  in  1926.  recently  moved 
to  new  and  larger  quarters  at  387 
Park  Avenue  South  in  New  York 
City.  Its  Western  office  is  located 
at  6331  Hollywood  Boulevard  in 
that  film  center.  • 

*  *  * 
Gel/.Ier  I.h  Geii4>ra!  ^lanajrer 
of  Ilanna-Harltera  Priiiliielioiis 
"m  The  newly-appoinled  \ice-|">rcs- 
idenl  and  general  manager  of  Han- 
na-Barbera  Prt>ductions  is  Bud 
Gctzler.  formerly  executive  vice- 
president  and  treasurer  of  For- 
mat Films.  His  appointment  was 
announced  in  April  by  William 
Hanna  and  Joseph   Barbcra. 

Ciel/ler  will  be  active  in  the  stu- 


dio's television  and  nioi| 
ture  work  as  well  its  il 
film  and  commercial  divij 

*       *       * 
AIfre<l  C.   Biilterrield, 
.Siiceiiiiihs  After  a  Loncl 
,     Alfred  C.  Butterfield,  > 
chairman  of  United  State 
tions,  Inc..  New  York,  dil 
home  in  Weston.  Conn.,r 
illness  of  almost  a  year. 

Mr.  Butterfield  was 
editor  and  producer  of  tj 
tary  and  educational  film! 
ing  such  outstanding  titli 
crels  oj  I  he  Reef.  Helen  \ 
Her  Story,  which  won  an 
Award,  and  Horizons  o/| 
a  series  which  is  widely 
schools. 

He  was  formerly  head| 
mation  Productions.  Inc.J 
ccssor  company  to  Unid 
Productions,  and  befon 
had  joined  in  forming  th 
Butterfield  &  Wolf  to  sp<| 
the  acquisition,  developil 
distribution  of  television | 
atrical  films. 

After  graduating  fron 
in  1937  Mr.  Butterfield  j 
staff  of  Time.  Inc.,  as 
ant  producer  of  March] 
In  1942  he  became  editi 
ecutive  producer  of  Rl] 
News.  His  other  activhi 
ed  working  on  CBS 
grams  and  serving  as ; 
tor  of  Life  Magazine. 
The  Coral  Reef,  was  pub 
year. 

He  is  survived  by  his  | 
Ann  Cornell  Butterfield,! 

sons. 

*       *      t 

IT<iwiir<I   is  NoM   ShIm 
for  llie  Color  Service 

tc  The  new  sales  mi 
Color  Service  Compan; 
Division  of  Perfect  PI 
is  Bill  Howard.  The  f( 
vielab.  Inc.  sales  exi 
be  working  directly  wit 
Curtin.  vice-president  in 
sales  at  Color  Ser\io 
field  of  interests  indudt 
pany's  expanding  scr\ii 
field  of  Smm  optical  am 
film  prints  as  well  as 
ilemand  in  the  lab  for 
\ision   conunercials. 
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SPENCER  BOSTWICK 


PLANFILM 


rino  Film  WriH 

1647   WISCONSIN  AVENIijx 
WASHINGTON   7,   0.   C. 


business:"^'' 


Motivat. 


pf  poten 


tial  buyers 


•  markets  c(iH  be  developed  bij  mot  ion  pictures 
theijare  effective.  They  need  that  esseutiid  sparlx- 
h  only  a  skilled  producer  am  provide. 

•e  you  seen,  "Do  Yourself  A  Better  Turn"  for  I)u  Pont? 
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SEND 
IT  TO 

MECCA! 


LEADING 

PRODUCERS 

DO 


Leading  producers  everywhere  have  turned  to  Mecca  for  more 
than  a  quarter-century  for  16  and  35  mm  black  and  white 
film  processing  .  .  .  because  they  know  the  services  they 
receive  will   be   expert,    personal,   fast  and   of  top   quality. 
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FILM  LABORATORIES  CORP. 

Alliiiatea  wilh  B,ron  Motion  Pictures,  Washington.  D.C.  20007 
Fl  LM  CENTER  BLOC,  630  NINTH  AVENUE,  NEW  YORK,  NEW  YORK  10036  •  CO  5-7676 


FOR 
16  AND 
35  MM 


FILM 
PROCESSING 


newsreel: 

(CONTINUED      FROM       PAGE      SIX) 

Mr    Pliolu<ira|>)iii-   &    Ch;\r\\nfi 
S«T\irf    lla!>   \f>*    (!oiiiiiiuii(l<T 

.-•  The  Air  Photographic  and 
Chartine  Service  (MATS)  has  a 
new  commanding  officer.  Colonel 
William  S.  Barksdalc,  Jr.,  assumed 
the  new  command  at  ceremonies 
held  at  Orlando  AFB.  Florida  on 
April  ly.  He  replaced  Brigadier 
General  John  B.  Wallace  who  is 
now  commander  of  MATS"  1607th 
Air  Transport  Wing  at  Dover 
AFB.  Delaware. 

On  the  reviewing  stand  with 
General  Wallace  and  Colonel 
Barksdale  was  Major  General  Glen 
R.  Birchard,  Deputy  Commander 
of  the  Military  Air  Transport 
Service. 

This  is  Colonel  Barksdalc"s  sec- 
ond assignment  with  the  global 
photo  and  charting  organization. 
He  was  its  vice-commander  from 
1958  to  1963.  During  that  time 
he  was  instrumental  in  achieving 
the  rapid  expansion  of  photo- 
graphic capabilities  to  meet  the 
Air  Force's  increasing  activities  in 
the   missile  field   and  other  areas. 

After  leaving  APCS  in  June. 
1963.  Colonel  Barksdale  went  to 
the  Republic  of  Korea  as  vice- 
commander  of  the  314th  Air  Di- 
vision. In  August.  1964  he  was 
reassigned  to  MATS'  Eastern 
Transport  Air  Force  as  Senior  Air 
.Advisor  to  the  Pennsylvania  Air 
National  Guard.  The  APCS  com- 
mander was  born  in  Randolph. 
Va.  in  1914.  Rated  as  a  command 
pilot,  he  wears  the  Legion  of  Mer- 
it. Distinguished  Flying  Cross. 
Bronze  Star.  Air  Medal.  Com- 
mendation Medal  and  seven  Serv- 
ice medals.  • 

*        *        * 
( oMllncnlal    I'lliii    PriMliirlioiis 
A<-(niir«'s   Sam   nrlcaiis"'   Assets 

Purchase  of  all  physical  ctjuip- 
ment.  original  negatises  and  giiod- 
will  of  Sam  Orleans  Productions. 
Knoxville,    Tenn.    bv   Continental 


i(    ^ 


tn 


Col.  William  S.  Borijale 

Film  Productions  Corpatic 
Chattanooga,  has  been  jina 
by  James  F.  Webster.  pjsiA 
the  latter  firm. 

The  late  Sam  Orleaniwl 
in    a   plane   crash   last 
duccd    countless    motic 
for  government  and  in 
the  past  17  years.  He 
tive  in  the  atomic  cni 
the  time  of  his  death 
ville  studio  has  been 

Former    Orleans'    ^i 
Ashe  has  been  retain. 
tincntal  as  director  of 
ture   photography. 

*  *  » 
DiiKaiif  I.aiinchrs  N 
.S«Tvi<-f  Training  for 

D  u  K  a  n  e  Corp. 
Charles.  111.  has  bcgi: 
training  program  whicl 
all  Authorized  Scr\i. 
throughout  the  I'nitcc' 
Canada. 

Factory  personnel  \jl 
this  series  of  schools 
cations.  Dealer  service 
ing  the  sessions  will 
plete  instruction  on  s 
Kane  Audio-Visual  eq 

The  course  is  desigrp 
panics  who  use  DuKai 
can  receive  factory-qu 

The    Stations    partic 
receive  a  certificate  of 
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Furni  \\  ildin^  Iiili-riialic>iial 
\X  illi  Mel  London  as  President 

i<  A  new  division.  Wilding  Inter- 
national, lias  been  formed  as  a 
subsidiary  of  Wildiniz.  Inc..  pro- 
ducers of  audio-visual  media  for 
business  and  industry.  H.  Williams 
Hanmer.  president  of  the  com- 
pany, has  announced  the  appoint- 
ment of  executive  producer  Mel 
London  as  president  of  the  Inter- 
national division,  with  headquar- 
ters at  405  Park  Avenue  in  New 
York. 

London  has  traveled  over  a  half- 
million  miles  during  the  past  four 
years,   producing   motion   pictures 


around  the  world  for  such  com- 
panies as  Alitalia  Airlines.  East- 
man Kodak.  H.  J.  Heinz.  Pepsi- 
Cola  and  Welcome  Wagon  Inter- 
national. 

A  current  international  project 
(for  U.  S.  Steel)  concerns  film 
coverage  of  the  Tagus  River 
Bridge  in  Lisbon.  Portugal.  The 
film-record  covers  the  two-year 
period  of  construction  for  the  struc- 
ture. • 
*       *       * 

I'lilily  ronipany   Sales  Execs 
See  Latest  in  \-\  Lquipinent 

■ft-  Broadening  the  use  of  audio- 
visuals  in  industry,  manufacturers 
of  leading  lines  of  projection  equip- 
ment were  invited  to  display  their 
latest  models  at  a  recent  national 
Power  &  Light  Company  (ASTD) 
Conference  in  Chicago. 

30  sustaining  members  of  the 
National  Audio-Visual  Associa- 
tion responded  to  the  organiza- 
tion's invitation  to  share  their  new 
developments  with  these  nation- 
wide utility  company  executives 
who  met  at  Chicago's  Palmer 
House  in  late  February.  Theme  of 
the  meeting  was  a  "Sales  Training 
Workshop"  for  executives  con- 
cerned with  these  activities  in  this 
specific  field.  • 


Katiiant  Mf^.  dorp.  Announces 
K.  I>.  Sillieriiian  as  President 

Robert  L.  Silheriiian  has  been 
named  president  of  Radiant  Mfg. 
C\irp..  international  consumer  and 


Radiant  Chief:  R.  L.  Silberinon 
new    president   of    screen    concern 

industrial  projection  screen  manu- 
facturer. 

Harold  Roth,  chairman  of  the 
board  of  directors,  announced  his 
appointment  April  S.  Silbernian 
had  been  executive  vice-president 
of  the  Morton  Grove.  Illinois-based 
firm  since  1963. 

Prior  to  then,  he  served  as  vice- 
president  and  general  manager  of 


the  Canadian  subsidiary  i 
Products  Co.,  Chicago. 

*        *        * 

U.S.   Steel  .4ssigns  Green 
to  Pid*li<-  Relations  in  Fii 

.  One  of  our  favorite  1 
Alger  stories  concerns  Fra 
Greenleaf.  who  started  as  s 
boy  and  became  supervisor 
U.  S.  Steel  Corporation's  fi 
reau  in  Chicago.  Last 
Greenleaf  was  named  a  fiel. 
lie  relations  representative  ; 
company. 

During    his    years    in   th 
bureau  activity,  he  booked 
timated    100.000  U.  S.  Stc 
tion     pictures     for     showir 
school,  church,  engineering 
and   civic   groups   througho 
midwest.  A  charter  member 
Chicago  Press  Club.  Frank 
leaf  was  one  of  the  foundei 
bers  of  the   Industrial   Aud 
ual  Association  and  was  h 
by  this  national  society  of  h 
a-v  executives  when  they 
him  president  of  that  orgar 
several  years  ago. 

He  will  serve  U.  S.  Steel 
et.  Waukegan.  DeKalb  anc 
Illinois     communities.     Or 
and    his   wife.    Pegg>'.   hav 
children  and  live  in  Chicat' 
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CUT  IT  OUT.  FOLD  IT,  YOU'LL  FIND 
NOTHING  MUCH  HAPPENS.  ITS 
JUST  FUN.  AND  IT  WILL  GIVE  YOU 
A  CUT-OUT  OF  THE  DU  ART  LOGO. 
WHICH  STANDS  FOR  A  FILM  LAB 
WHERE  A  CONSTANT  R&D  PRO- 
GRAM BRINGS  YOU  NEW  HIGHS 
IN  QUALITY  AND  SERVICE.  FOR 
EXAMPLE:  U.S.  PATENT  3163080 
COVERING  QUARTS  EXCLUSIVE 
FIBER  OPTICS  PRINTING.  PRINTS 
WITH  "SOFT"  LIGHT  MINIMIZES 
ABRASION,  NEGATIVE  DEFECTS, 
SCRATCHES,  MAKES  NEGATIVE 
LAST  LONGER.  AVAILABLE  ONLY 
ATDUART.TRYIT.CALLANQ 
ASK  US  ABOUT  FIBER  OPTICS 


Bird  in  (uGHt    —one  of  a  series  ol 
Reverse  Oragami  using  the  Du  Art  logotype 


DU  ART  FILM  LABS/DU  ART  COLOR  CORP 


245  WEST  55  STREET,   NEW  YORK,   N.Y.   10019/ PL 

IN  C»N»OA,   »SSOC1«UO  SCmiH  INOUSIKItS.   HO./  ;0OO  NMIMCCffll  «Vl 


74580 
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GOT  DIFFERENT  SIZE  TRANSPARENCIES? 

AT  CFI,  WE  MAKE  GREAT  FILMSTRIPS  from  a  wild  assortment  of  trans- 
parencies. 35  mm,  2Va  x  2V4,  2Va  x  3'/4,  4  x  5,  5  x  7,  8  x  10  . . .  Bring  'em  all 
in!  With  our  special  equipment  we  shoot  them  directly  into  your  filmstrip, 
with  no  intermediate  reduction  step  to  cause  color  degradation  or  loss  of 
detail.  Our  advanced  lighting  techniques  insure  faithful  color  rendition  with 
minimum  contrast  gain  and  frame  to  frame  color  correction  to  maintain 
over-all  balance.  And  our  unique  continuous-loop  printing  equipment  as- 
sures you  absolutely  uniform  filmstrip  prints  from  scratch-free  negatives. 
Need  some  artwork  to  mix  with  your  transparencies  ?  A  line  of  hand  letter- 
ing? Type  set  on  cells  or  for  superimposure?  Our  art  talent  can  do.  We'll 
even  design  and  execute  original  frames  for  you  —  or  shoot  your  own  flat  copy 
up  to  24"  X  32"  (32  field).  Do  you  also  have  products  to  shoot?  We  photo- 
graph them  into  your  filmstrip  using  a  colorful  background  for  eye  appeal. 
How  long  for  a  filmstrip?  Well,  our  normal  delivery  is  one  week.  But  on 
super-rush  jobs,  our  experts  will  work  with  you  to  meet  a  tighter  deadline. 
Just  need  advice?  We'll  discuss  your  particular  problems  on  the  phone.  Call 
Lou  Livingston  at  HO  2-0881. 

Your  filmstrip  benelits  from  the  superior  facilities  and  technology  that  have 
been  developed  to  meet  the  high  standards  of  the  motion  picture  industry. 


CONSOLIDATED    FILM    INDUSTRIES 

959  SEWARD  STREET,  HOLLYWOOD,  CALIFORNIA  90038  /  HO  20881  •  HO  9-1441 
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THE     EDITORIAL    VIEWP^N 


THE  FAIRS  A  REALLY  GREAT  H 
'T^HE  1965  Edition  of  the  New  YorkV 
■'-    Fair  is  a  great  show  in  a  fireat  to  i 
Yorkers  will  do  well  to  put  aside  then 
of    ultrasophistication    with    which    th 
greeted    the    big   show    on    Flushing  k 
since  the  outset  and  share  with  us  fos 
the  boondocks  the  excitement  and  sh  r 
sure  of  enjoying  all  that's  goiid  alx>ut  tl  ^ 
million  dollar  assemblage  of  exhibits  a;  t 
tainnient  in  their  town. 

Our  second  annual  "'look'"  at  the  Fa  *: 
presented  in  the  next  issue,  picking  u|:[-| 
hibit  changes,  the  inevitable  (but  beu 
died)  waiting  lines  and  other  1965  (.n 
note  as  captured  by  the  words  and  pi  jn 
Bob  Seymour,  who  did  such  an  exenm: 
port  in  these  pages  last  year. 

*  * 

Frank  Spciclell.  a  '.12-Y ear  Veteran  <  f 
Retires  a.s  Prcfiidcnt  of  Audio  Prow 
ii  We'll  st)rcly  miss  one  of  the  fines  a 
men  we've  known  in  our  decades  of  svi 
the  factual  film  industry.  Frank  Spe:i 
retired  as  president  of  Audio  Producti<< 
New  York  City,  after  32  warm  and  wid 
years  of  service  to  his  company,  its  cliii 
this  business.  The  son  of  a  doctor  w  ; 
this  field  in  its  formative  years,  his  ci^r 
been  distinguished  by  some  very  iixi 
contributions  lo  the  medium. 

When  he  joined  Audio  in  \9?r?>.  u 
was  in  the  depth  of  the  great  depres!-n 
he  kept  his  first  pleili;e:  that  ever. pi 
which  this  company  employed  woulchi' 
steady  and  secure  job  and  wcniid  f: 
Audio's  veteran  staff,  now  headed  by  if 
capable  Pete  Mooney,  would  agree.  M  F 

(CONTINITD    ox     TMF     TOI  I  OWINC,     P.  E 
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New   York   Cily   deputy   chief   inspcctoi^ 

Mallris  (lir)  rccciic.v  a  citation  of  llun 
city  for  vsiahlisliinti  new  fire  proltrlioi. 
safely   motion    picture   fihn.i.    Rol>ert   I  . 
president    of    Film    rroducers    Associat  ' 
from  left)   made  presentation  as  excent    •' 
tary  Harold  Kliin  (left):  fire  commixsioii  ^' 
Scott    and   IP  As   Robert   Cross    (both     " 
waleli  the   recent  ceremony  held  in  Al""! 
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ARRIFLEX    at    work    —    one    of 


SERIES  * 


'  V        \     female  lays  e 
■    jL  by  wfilhing  it 


ggs  in  sand  for  lertllitation 
males. 


Camera   crew   enters   surf   at   Malibu   to  capture  first  wave  of  grunion  influx. 


ARRIFLEX  records  amazing 
grunion  spawning  cycle 

for  biological  science 


Arritlei  records  embryo  stages  through 
the  microscope. 


An  unusual  15-minute  film  of  the  amazing  mating  tiablts  of 
the  grunion  —  the  only  fish  that  spawns  on  land,  and  only  in 
Southern  California  — was  recently  completed  for  biological 
science  study  by  Academy  Films  of  Hollywood.  The  Grunion 
Story"  was  filmed  under  the  direct  supervision  of  Zoology 
Professor  Boyd  Walker,  of  the  University  of  California  at  Los 
Angeles.  Hip  booted  Academy  cinematographers  and  techni 
cians  waded  into  the  Malibu  beach  surf  over  50  times,  in  early 
morning  hours,  to  catch  the  grunion  spawning  activity.  At 
regular  tide  and  moon  phases,  both  male  and  female  grunion 
emerge  from  the  sea  to  fertilize  eggs  laid  in  the  sand.  After  mat- 
ing, the  grunion  (which  can  remain  on  land  as  much  as  20 
minutes)  are  washed  back  or  flop  their  way  to  finny  freedom. 


Having  recorded  the  mating  phase,  Arriflex  was  then  put  to 
work  in  the  studio,  shooting  grunion  egg  hatching  through  a 
microscope  at  50  fps.  using  standard  Arriflex  microscope  ac 
cessories  and  variable  speed  motor.  Hour  by  hour,  day  by-day 
pictures  of  heartbeats,  embryo  movement,  blood  circulation 
and  instantaneous  hatching  were  perfectly  recorded. 

Again  operating  under  unusually  difficult  lighting  and  location 
conditions.,  .abused  by  sand  and  surf,  subjected  to  rough 
handling. .  .the  compact,  adaptable  Arriflex  successfully  met 
every  requirement  of  this  unusual  and  exciting  assignment 
—  from  location  shooting  to  microcinematography.  Whatever 
your  filming  needs,  it  will  do  as  rewarding  a  job  for  you! 


WRITE   FOR   NEW  CATALOG. 


From  the  microscope  to  the  missile  range  . . .  from  spot  locations 
to  sound  stages. ..  Arriflex  professional  motion  picture  cameras 
are  the  dominant  choice  of  filmmakers  in  science,  industry,  and 
entertainment.  They're  lightweight,  rugged,  tremendously  versa- 
tile -  uniquely  suited  to  a  range  of  applications  virtually  without 
limits.  Here  are  some  of  the  features  that  give  Arriflex  cameras 
their  remarkable  capabilities: 

•  MIRROR-SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION- 
PIN  FILM  MOVEMENT  •  21"-DIVERGENCE  3LENS  TURRET  • 
CONTOUR  HAND  GRIP  •  FRAMES-PER-SECOND  TACHOMETER 

•  COMPLETE  ACCESSORY  SYSTEM  .  .  .  lenses,  standard  and 
special-purpose  electric  drives,  power  supplies,  time-lapse  equip- 
ment, film  magazines,  sound  blimps,  tripods. 

*YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex  equipment. 


ZAALAlLrAULrLbLsZ^A  of     America 

257  PARK  AVENUE  SOUTH,  NEW  YORK.  N.  V.  10010 


/; 


•'TH£  *RRI  STORY"—  An  absorbing  32  minute  color  sound  film  dtplctlng  thi  itip  ky  stop 
manufacturi  of  Arrlllei  precision  camtras  and  their  applications  to  varied  cintmitt- 
(raphle  astitnmtntt.  Availabli  without  ckarii  (or  group  showings.  IWrtti  (on  littirkHd. 
pitati)  Arridti  Cirporatlen  of  Amtrtea  f«r  bMklnii. 


B^R  2  •  VOLUME  26  •  1965 


13 


THL    IlDirORIAL    MKWPOINT: 


(CONTINUED  FROM  THE  PRECEDING  PACE  12) 

enjoy  a  wcll-carncd  rest  and.  hopefully,  find 
it  possible  lo  devote  some  time  to  counsel  and 
statesmanship  on  behalf  of  an  industry  which 
still  needs  his  sape  ad\ice  and  experienced 
guidance  in  the  \ears  ahead. 

•  *  * 

"Super  H"  Has  a  I'sefiil  Future  in  Induslnj 
<  We  told  you  of  the  advent  of  "Super  S"  in 
the  opening  editorial  page  of  the  recent  Pro- 
duction Review  issue.  This  enlarged  new  di- 
mension for  Smm  motion  pictures  is  making  its 
debut  at  the  International  Photographic  E.xpo- 
sition  in  New  York  in  early  May  when  man\ 
models  i>f  Smm  cameras  and  projectors  for  tlic 
home  fiiiliii\ia\i  \^\\\  he  exhibited.  I^ut  "Super 
8"  will  soon  come  into  the  business  and  educa- 
tional markets.  Its  viewing  advantages  are  too 
evident  to  be  ignored! 

*  *  * 

63  LotiR-Time  Employees  of  Movielab,  Inc 
Are  Honored  at  Diuner-Danve  in  Manhattan 
ii  \f<  per  cent  of  all  employees  at  the  major 
New  York  city  laboratory  of  Movielab.  Inc. 
represent  840  years  of  sersice  to  the  company 
which  its  president.  Saul  Jeffee.  founded  in 
1930.  On  April  4th.  Mi>viclab  presented  its 
first  service  awards  at  a  dinner-dance  held  at 
the  Chateau  Madrid  in  New  York.  More  than 
150  guests,  including  dignitaries  of  tiie  organ- 
ized crafts  oi  this  field,  were  in  attendance  as 


63  employees  of  the  lab  who  each  have  more 
than  10  years  of  service  to  their  credit  were 
inducted  into  that  company's  Service  Club. 

President  Jeffee  said  it  well  when  he  noted, 
"the  significant  contribution  of  efficient  and 
dedicated  people  to  Moviclab's  growth.  With- 
out experienced  manpower,  we  could  not  at- 


I'nioii  dijiuitaries  participated  in  MoNJehib's 
.Service  .\wards  dinncr-duncc  in  Nctc  York  last 
month.  Left  to  rip,ht:  John  Francavillc,  lATSE 
international  representative;  Paul  Press,  secre- 
tary-trrasurer  Laboratory  Teehnieians'  Local  702; 
.S^tf  D'liizillo,  business  anient.  Projectionists' 
Local  M)(\  Richard  F.  Walsh.  l.MSE  inlcrnatioual 
president:  Said  Jcffcc.  president  of  .\/()ri(7c;/). 
Richard  Crinnaalia,  president.  Load  702;  and 
Walter  Diehl,  a.ssisiant  to  Dick  Walsh,  at  lATSF. 


L  SIS  liliii  lii>rar\  inuiiu^ers  luuiiuf^  thi 
ncrc  fiiiesls  of  Modern  I'alkinp,  Picture  ^ 
in  Sew  York-  Viewing  copy  of  our  Prei 
Review  issue  (held  by  vice-president  Rul; 
Coro)  are  (/  to  r) :  Olegario  Grullon,  Dm 
Republic;  ]csus  Bernardo  Jimenez,  Car 
and  Alusio  Crangerio,  Brazil.  Modern  ;« 
Carl  Lenz  is  seated  at  the  extreme  rigUi 


tain  our  high  standards  of  quality  and  - 

to  OUT  customers." 

*  *  * 

Special   Feature    on    "Sinnle-Concept  h» 
to  Include  Papers  front  Atlanta  Con/. 

"  In  our  next  issue,  too.  this  periodic, 
present  detailed  abstracts  of  noteworthv  : 
presented  at  the  "Single  Concept  Confi. 

(CONTINUID    ON     THt:     FOLLOWING     PA(. 


sure,  there's  more  than 
one  way  to  hght  a  set... 


but  why  not  select  the  best  way?  For  many 

years,  Charles  Ross,  Inc.  has  proved  to  be  the  best  way  for  scores 
of  motion  picture  producers  who  insist  on  the  finest  lighting  equip- 
ment in  the  industry.  Send  for  a  schedule  of  rental  rates! 

THE  EAST'S  ONLY  SPECIALIST  -  LIGHTING.  GRIP  EQUIPMENT,  PROPS,  GENERATORS 

RENTALS  /  SALES  /  SERVICE     r^  Sole  distributor  of  Mole  Richardson  Company  Products  in  Greater  New  York 


333  WEST  52nd  STREET.  NEW  YORK,  N.  Y.  10019,  Area  212.  Circle  6-5470 
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for    Quality    Film    Service 


Complete  Laboratory 

SERVICE 

Creative  Editorial 

SERVICE 

Custom  Sound 

SERVICE 


Only  a  five  minute  walk  from  Capitol  Hill 
m  Wasfiington,  D.C.  is  Capital  Film  Labora- 
tories ...  one  of  the   leading   full-line 
film  facilities  in  the  country. 
In   its  new,   ultra-modern  building  are   lo- 
cated all  the  professional  16mm  and  35mm 
services     that    are     required    to    assure 
QUALITY  results  unsurpassed  anywhere. 
Capital  is  proud  of  its  "one  stop"  head- 
quarters— editorial,  recording  studios,  lab- 
oratory, music  and  effects   libraries,  con- 
ference and  screening  rooms. 
Capital  is  organized  this  way  to  save  time 
and  money  .   .   .   YOUR  time  and  money. 


(HmMnm^ 


FILfvl   LABORATORIES.  INCORPORATED 

470  E  Street,  S.W.    Washington,  D.C.  20024 
Phone;  (212)  District  71717   Cable;  CAPFILM 


May  we   send  you   our   new   broc.  ire   on 
CAPITAL'S  services  and  capabilities. 


I\'ational  Committee  Honors  to 

The  Year's  Best 
Pictures  for  Safety 

'T'he  National  CoMMiTTF.r.  on  Films  for 
-'-  Safety,  representing  all  leading  organiza- 
tions in  the  United  States  concerned  with  occu- 
pational, home  and  traffic  safety  education,  has 
named  the  winners  of  11  bronze  plaques  and 
14  awards  of  merit  for  the  "outstanding  mo- 
tion pictures,  sound  slidefilms,  television  spots 
and  short  subjects  created  for  safety  education 
in  1964." 

The  Committee's  top  bronze  plaque  awards 
went  to  three  motion  pictures  and  one  sound 
slidcfilm  in  the  field  of  Occupational  Safety; 
three  bronze  plaques  were  given  to  the  year's 
best  films  for  Traffic  &  Transportation  safety; 
only  one  bronze  plaque  was  awarded  in  the 
field  of  Home  Safety.  Two  plaques  were 
awarded  in  the  "General  Safety"  classification 
and  one  television  spot  subject  won  a  bronze 
plaque  award  in  the  field  of  Television  Films. 

AT&T  Films  Win  Plaques  for  Parthenon,  Audio 

Parthenon  Pictures  of  Hollywood  won  two 
bronze  plaques  to  lead  the  field  in  award  hon- 
ors. Slips  and  Falls,  produced  for  the  Bell  Sys- 
tem, was  a  plaque  winner  in  the  field  of  Occu- 
pational Safety  films;  and  What'll  You  Do  If 
.  .  .  ?  was  another  bronze  plaque  winner  for 
the  same  studio,  which  also  distributes  this  12- 
minute  instructional  film  in  the  field  of  Traffic 
&  Transportation  safety. 

The  Bell  System  had  another  bronze  plaque 
winner,  Before  It's  Too  Late,  in  the  field  of 
Traffic  &  Transportation  entries.  This  13'/2- 
minute  color  motion  picture  on  the  value  of 
seat  belts  was  produced  by  Audio  Productions, 
Inc.,  of  New  York,  and  features  a  testimonial 
appearance  by  Dick  Van  Dyke. 

Four  Plaque  Awards  for  Occupational  Safety 
The  Roll  of  Drums,  sponsored  by  the  Cater- 
pillar Tractor  Company  and  produced  by  Cal- 
vin Productions,  won  a  bronze  plaque  in  the 
Occupational  Safety  group.  This  20-minute 
color  film  emphasizes  unsafe  attitudes  and  ac- 
tions of  workers  on  heavy  construction  equip- 
ment. 

The  third  bronze  plaque  winner  in  the  Occu- 
pational group  was  a  21  '/2 -minute  color  motion 
picture.  Three  Minutes  to  Live,  sponsored  by 
the  Department  of  National  Defense  (Air) 
of  Canada  and  produced  by  the  National  Film 
Board  of  that  country. 

Supplied  Air  Means  Safety,  a  15-minute 
sound  slidcfilm  (color)  produced  for  the  Acci- 
dent Prevention  Committee  of  the  American 
Gas  Association  by  Morton  GoldshoU  &  .Asso- 
ciates, Chicago  area  producers,  was  the  fourth 
bronze  plaque  winner  in  the  Occupational 
Safety  area. 
.\ltscliul's  ".School  Bus"  Film  Gets  a  Plaque 
Gilbert  Altschul  Productions,  also  of  Chi- 
cago, won  the  top  bronze  plaque  award  for 
the  28-minute  black  &  white  m«tion  picture. 
School  Bus  Safety — With  Strinits  Attached. 
This  documentary  report  of  an  actual  school 


bus  safety  assembly  (with  simulated  bi  sin 
lions)  was  co-sptinsored  by  Journal  Fiis; 
the  National  Safely  Council. 

The  sole  bronze  plaque  winner  in  1;  j, 
of  Home  Safety  was  the  Alfred  Higgg  ft 
ductions'  14-minutc  color  motion  pictu,,  Ti 
Babysitter,  which  gives  safety  pointc  tc 
babysitter  and  her  employer.  Higgi 
Hollywood-based  film  company. 

"General  Safety"  Honors  to  These  Pic  r^ 
There  were  two  bronze  plaque  avic. 
the  field  of  films  for  General  Safety, 
standing  16-minute  color  film,  Breath\ 
won  this  top  award  for  its  producer 
tributor.  Pyramid  Film  Producers,  San 
ica,  Calif.  This  film  illustrates  the  i| 
application  of  mouth-to-mouth  resu 
and  demonstrates  proper  procedures  | 
life-saving  technique. 

Gun  Mayhem,  an  18-minute  color 
phasizing  precautions  in  the  handling  I 
arms,    won   the   other   bronze    awardj 
group  for  its  sponsor,  the  Directorate 
space  Safety,   Deputy  the  Inspector 
Norton    AFB,    California    and    its    pi 
Cameron  Studios,  of  Seattle.  Washing| 

The  Aetna  Life  Affiliated  Compac 
awarded  the  sole  bronze  plaque  give 
field  of  "TV  Shorts  &  Spots."  Their  on 
b&w  spot,  Stop  Home  Falls,  won  th;| 
Another  Aetna  subject.  .Safe  Drivint; 
manship.  won  an  Award  of  Merit  amol 
slidefilms  in  the  field  of  Traffic  &  Tr;f 
tion. 

Awards  of  Merit  in  All  Five  Contest  ( 

The  other  merit  awards  were  well-d 
through  the  five  awards  categories  in  i| 
annual  competition.  The  two  Awards 
given  for  Occupational  Safety  films 

Prescription  for  Safety.  ISVi-minul 
sponsored  by  the  Ortho  Division,  (I 
Chemical  Co.,  and  produced  by  )| 
Productions. 

Your  Responsibility  for  Safety.  17 
color,  sponsored  by  the  Pacific  Tel 
Telegraph  Co..  and  produced  by  R 
Soltys  Productions. 

Four  Share  1  raf fie  &  Transportation 

Sharing  the  four  Awards  of  Merit 
to  motion  pictures  in  the  field  of 
Transportation  safety  were: 

Footprints  4,  a  27 Vi -minute  color  f| 
sored  by  the  Goodyear  Tire  &  Rub 
pany  and  produced  by  Pilot  Producti 
Evanston,  HI. 

Freewayphobia    (series    of    two 
color  films)  produced  and  distributee 
Disney  Productions. 

To  Kill  a  Wedding  Belle.   I3-min 
film,  sponsored  by  the  Ontario  Depa 
Transport,  Canada,  and  produced  bjEil:' 
Associates. 

Your  Child  and  Traffic,  a  12'  i-miijlew 
film  (also  b&w),  sponsored  by  the  A.AF''' 
dation  for  Traffic  Safety  and  pro<l^ 
Calvin  Productions, 

Two  Citations  to  National  Rifle  As 
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The  one  merit  award  winner  in  1 
Safety  classification  was  At  Home  Pf 
a   13-minute  color  film  sponsored  bf  * 
tional  Rifle  Association  of  America 
(coniiniii:d  on   the   following 

businesjI;''^ 


Autol 


oa 


Specionm;_Aujoloo£_on£^ilmo>oynd  ore  iea"l«"9d  Ifodeinotfci  o)  Bell  &  Howell   Compony,   7100  McCofWict  Bood.  CMcogo.   Illmo  ■ 


I     You're  a  businessman,  not  a  projectionist.  That's 
iwhy  we  came  up  with  Autoload®. 
I     Autoload  takes  over  the  job  of  threading  film  .  .  . 
'does  it  for  you  completely,  automatically.  Means 
I  you're  guaranteed  perfect  adjustment  every  time. 
[      It  also  means  you  can  stop  on  a  single  frame  for 


discussion,  reverse  back  to  a  scene  fast,  enjoy  a  bril- 
liant picture  even  in  lighted  rooms,  set  it  up  in  seconds. 
Features  like  this  have  made  the  Bell  &  Howell  Spe- 
cialist Autoload  Filmosound  the  largest  selling  16mm 
sound  projector  anywhere.  May  we  suggest  you  take 
a  moment  and  see  why? 


Bell  &  Howell 

builds  photographic  instruments  a  little  better  than  they  really  have  to  be 


look 

into 

Ste^wart 

Films  creens 

...the 

choice 

of 
experts 


FILMSCREENS  FOR  SHOWMEN-Stew- 

art  Projection  Screens-lhe  choice  of 
15  major  exhibitors  at  the  New  York 
World's  Fair! 

ULTRAMATTE  — for  commercial  play- 
houses, theatre  TV,  viewing  rooms  ■ 
Seamless  to  46  by  88  feet  ■  Optical 
efficiency  ■  Durable  economy, 
LUXCHROME  50 -seamless  rear  pro 
jection  ■  Superior  image  contrast  m 
lighted  rooms. 


FILMSCREENS  FOR  FILM  PRODUCERS 
-used  by  CBS  Studio  Center.  Colum- 
bia. Desilu,  Disney.  Fox.  Goldwyn. 
MGM.  Paramount.  Revue.  UPA,  Uni- 
versal, Warners, 

HI-TRANS- Academy  Award  back- 
ground screen-highest  calibre 
production  "tool, " 

ULTRAMATTE  gam  white,  and  LUX- 
MATTE  white  matte-front  projection 
screens  ■  Demanded  by  studios  and 
film  labs  for  viewing  during  produc- 
tion, dubbing,  and  scoring, 
T-MATTE  BLUE -rear-illuminated 
screen  for  latest  traveling-matte 
process  ■  Practical  for  large  and 
small  sets,  major  productions,  or  TV 
commercials. 


FILMSCREENS  FOR  TV  PRODUCTION 
TV-BLUE-background  screen  ■ 
Favorite  of  networks  ■  Versatile  ■ 
Efficient 

LUXCHROME  80- neutral  gray  screen 
for  closed-circuit  techniques,  back- 
grounds and  rear  projection  viewing. 


STATt 


FILMSCREENS  also  designed  for  AV, 
fairs,  trade  shows,  exhibits,  simula- 
tors, plotting  and  display  systems,  and 
special  architectural  requirements. 


H 


H 


STEWART  FILMSCREEN  CORP. 

1161  W,  SepulvedaBlvd. 
Torrance,Calif.90503  (213)  326  1422 

I  want  lo  look  further  inio  Stewart  film 
screens.  Please  send  me  additional 

information  on: 

NAME 

STREET 

CITY 


SAFETY    FILMS    OF    THE    YEAR: 

(CONTINUED   FROM   THE    PRECEDING   PAGE    16) 

duced  by  Norwood  Studios.  Inc..  Washington, 
D.  C. 

The  National  Rifle  Association  and  the 
same  producer  received  another  Award  of 
Merit  for  the  2 1'/2 -minute  color  production, 
Sure  Am  Shootin  ,  in  the  General  Safety  group. 
The  two  other  merit  award  winners  in  this 
category  were: 

Take  Your  Choice,  a  1 2 '/2 -minute  color  film 
sponsored  by  The  Detroit  Society  for  the  Pre- 
vention of  Blindness  and  produced  by  The 
Jam  Handy  Organization. 

The  USAF  Safely  Story — A  Case  for  Sur- 
vival, 35 '/2 -minutes,  color,  sponsored  by  the 
Directorate  of  Aerospace  Safety  (previously 
named)  and  produced  by  the  1352nd  Photo 
Group.  MATS,  at  Lookout  Mountain  AFS. 

There  were  two  final  merit  awards  in  this 
year's  contest.  These  were  shared  by  televi- 
sion spots.  A  series  of  six  spots,  titled  Elmer, 
Our  Hero,  won  an  Award  of  Merit  for  the  On- 
tario Department  of  Transport.  Canada  and 
the  p.oducer.  Lesser  Studio.  Ltd..  also  of 
Canada. 

A  seat  belt  spot.  Habit,  won  the  last  merit 
award.  This  went  to  the  National  Safety  Coun- 
cil and  the  producer.  Lukas  Film  Productions, 
Inc..  of  Chicago  for  this  one-minute  television 
subject. 

The  Committee  completed  its  deliberations 
in  Washington.  D.  C.  on  April  22nd.  following 
several  intensive  days  of  review  of  finalists. 
Previously,  all  entries  in  the  22nd  national  con- 
test had  been  reviewed  by  specialists  in  the 
various  fields  for  which  they  were  submitted. 
William  Englander  is  secretary  of  the  National 
Ct)mmittee  on  Films  for  Safety.  • 

*        *        * 

National  Foathall  League  Clubs  Announce 
NFL  Films,  Inc.,  With  Ed  Sabvl  as  the  Chief 
i?  The  National  Football  League  has  an- 
nounced the  creation  of  NFL  Films.  Inc.  as  the 
exclusive  producer  and  distributor  of  motion 
pictures  for  all  of  its  nationwide  games  next 
fall.  NFL  Films  is  the  successor  to  Blair  Motion 
Pictures  of  Philadelphia  which,  for  the  past 
t'.-;ree  years,  has  produced  the  outstanding 
championship  game  color  films.  Blair  also  pro- 
duced the  annual  season  highlight  films  for  12 
of  the  League's  14  teams  last  year  and  will 
produce  them  for  all  clubs  in  I9(i5.  • 


w.  f.  mutschmann*  makes  films 


factual  spelling, 
unlikely  person 
wtio  produces 
unusual  motion 
pictures  on 
improbably  low 
budgets,  find  tiim 
at  Plank  Avenue, 
Paoli  (actual 
spelling).  Pa.  or 
call  215-644-2774. 


MUTSCHMANN  FILMS 


Fairchild  400 

repeating  sound 

projector 


the  8mm  that's 
better  than  16! 


The  Fairchild  400  is  the  most  reliabi 
rear-screen  sound  projector  ever  deve 
oped.  Because  it  is  the  most  efficient 
Take  film  life,  for  example.  You  get  eigh 
to  ten  times  the  number  of  plays  you  ge 
with  16mm.  Three  thousand  plays  fror 
a  single  print  is  not  unusual!  And  8mr 
dupes,  printed  from  the  same  original 
as  16,  cost  less  because  they  requir 
only  '^  as  much  film.  Think  of  the  sav 
ings  to  your  film  program.  The  Fairchil 
handles  up  to  20  minutes  of  sound  cole 
film  on  a  single  cartridge,  repeats  autc 
matically,  and  needs  no  maintenanc 
except  an  occasional  bulb  change.  Th 
Fairchild  400  weighs  only  17  lbs.  easi' 
to  carry  than  a  portable  typewriter,  f 
top  flips  up  for  front  projection  to  larg< 
audiences.  It  goes  anywhere  and  pe 
forms  brilliantly  in  broad  daylight.  Atir 
less  demonstrator,  it  takes  less  than 
sq  ft  of  counter  space,  and  runs  abs 
lutely  unattended. 

Write  today  for  full  information  ar 
prices. 

SPECIFICAT  IONS 

Screen  Size— 8 '/i  x  11" 
Dimensions-12  x  12  x  9V4  (closed)       j| 
12  X  12  X  19J/i  (opened) 
Weight-17  lbs 
Amplifier- 100%  transistorized   No  warm  u 
(fiigti  quality  Faircfiild  silicon  transistors) 
Frequency  response-80  to  7000  cycles  ±i<t 
Overall  Amplifier  output  — 3  watts 
Speaker— 4  x  6  oval  P,  M, 
Lamp-high  efficiency  8V     SOW  prefocusei 
Lens-f/ 1 ,6      7mm  coated  lens 
Motor- induction  type,  constant  speed 
Power  consumption— 100  watts 
Operates  on  105  125  volts.  60  cycles  AC 
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IIMDUSTRIAL    PRODUCTS 
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The  Weisenborns  (Selma  and  Gordon) 

Borg-Warner  Corporation 

TO    SEE 

The  Sum  of  Its  Parts  ' 

A  Nine-Screen  Color  Sound  Visualization 
of  Borg- Warner's  Contributions 
to  American  Family  Living  .  .  . 

and 
The  Environment  Theater 

which  provides  a  completely  new  involvement 

in  film  realism  —  as  picture,  sound,  color, 

temperature,  humidity  and  aromas  are  combined 

for  a  total  sensory  expeiience  as  they  augment 

one  another  in  a  "chain  reaction"  through 

which  viewers  re-live  the  history  of  man's  physical  environment. 

ik       i^       ix 

Written,  Directed  and  Production-Designed 
By  The  Weisenborns 

Produced  by  William  Henricks  Associates 
now  showing  daily  at 

THE    BORG-WARNER    SCIENCE    HALL 

Borg-Wamer  Building     •     200  South  Michigan  Avenue     •     Chicago,  Illinois 


N.B.  THE  BORG  WARNER  SCIENCE  HALL  IS  OPEN  DAILY  ON   FREE   ADMISSION    •    TUESDAY.  WEDNESDAY. 
FRIDAY:   10  A.M. -6  P.M.  •  MONDAY  THURSDAY:   10  A.M. -7  P.M.  •  SATURDAYS:   10  AM.  4  P.M   and  SUNDAY:   \A  P.M 


3lR  2- VOLUME  26  •  1965  19 
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TIC 


BLACK  § 
REVERSAL 
PRINTING 

PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Colorto-Color  Prints 

•  Color  to  B  &  W  Prints 

•  Raw  Stock 

•  A  &  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numl)«ring 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y. .  JU  6-2293 


My  Leap  into  Space 

S«r«'«'ii    ^  ril«r    Iru    Kt-rns    Shart-f.    His 
Ativcntiiri-s  oil  the  Aerospace  "Team" 

ifwr/"'""  ^'^^  '^  Leaping  Into  Outer 
^Si'Aci;,  Im  busy  being  sick  to  my 
stomach."  That  was  the  ignominious  thought 
running  through  my  mind  as  1  stepped  out  of 
the  .'\ir  Force's  centrifuge  chamber  after  a 
brief  spin  at  four  "G's." 

"How  was  it?'  asked  the  well  meaning,  but 
highly  amused  Ph.D.  in  the  spotless  white 
laboratory  smock. 

Staggering  toward  him  with  the  world  whirl- 
ing inside  my  head.  1  replied  with  my  usual 
aplomb,  "It  was  ...  it  was  ...  I  think  Im 
going  to  .  .  ."  And  then  I  did!  All  over  him. 


Somewhat  aghast,  the  doctor  gathered  up  the 
remains  of  his  dignity  and  lurched  off  to  change 
into  a  clean  lab  smock. 

That's  when  I  started  asking  myself  how  I 
ever  got  involved  in  this  thing  in  the  first  place. 

It  all  began  late  on  a  Friday  afternoon  a 
few  weeks  ago  when  Mr.  Niles  (Fred  A.  Nilcs, 
president  of  Fred  A.  Niles  Communications 
Centers,  Inc.)  called  me  into  his  office. 

"Ira,"  he  questioned,  "how  would  you  like 
1(1  belong  to  the  Air  Force  for  three  weeks?" 

"Huh,"  1  replied,  cleverly,  backing  an.xiously 
toward  the  door. 

"We've  just  signed  a  contract  to  do  a  film 
script  on  the  U.  S.  aerospace  program,"  he 
beamed.  "You'll  be  in  Washington,  D.  C,  at 
8  o'clock  Monday  morning  to  start  your 
research." 

As  the  office  door  closed  behind  nic,  1  knew 
exactly  why  I'd  agreed  to  go.  1  wanted  to  keep 
my  job.  Besides,  who  in  his  right  mind  could 
turn  down  a  trip  around  the  country,  meeting 
astronauts,  eating  space  food,  and  watching 
rocket  launchings' 

Little  did  1  know  that  being  a  mere  staff 
writer  for  a  commercial  and  industrial  motion 
picture  producer  meant  that  you  also  had  io 
be  a  centrifuge  lest  pilot,  a  guinea  pig  lor  de- 
hydrated food  tests,  and  a  radiation  test  subject. 

Bright  and  early  MtMiday  morning,  1  found 
myself  at  Andrews  Air  Force  Base,  staring  at 
a  mounlain  of  film  reels. 

The  polite  major  in  blue  was  saying.  "You 
will  have  to  be  given  some  indoctrination  into 
the  Air  Force's  research  program,  and  the  best 


way  to  start  is  to  look  at  these  films.  Fr 
have  films  here  on  a  hyperveloeity  pri 
experiment  on  micro-meteorites  and  thi 
trostatic  gyroscope,  and  the  .  .  ." 

As  he  spoke,  I  could  detect  the  pity 
eyes. 

Two  days  and  countless  films  later,  1  i 
my  bleary-eyed  way  out  of  the  screening 
My  mind  was  reeling  with  re-entry  vt 
phototropic  enzyme  dyes,  molybniun' 
shields  and  whirling  centrifuges. 
"Major,"  I  began. 

"Ah  good.  I  see  you're  ready  for  tl: 
phase,"  he  beamed.   "Most  people  tak 
or  five  days  to  view  those  films." 
He  couldn't  have  told  me  that  befoi 
At  dawn  the  next  day  (we  rise  earl\ 
Air  Force)   I  was  on  an  airplane  hcao 
Wright  Patterson  Air  Force  Base  in  Oh 
an  unbelievable  case  of  advanced  apprt! 
The  last  thing  the  major  had  said  i 
Washington  was.  "Good  luck."  Then  li, 
cryptically,  "You'll  need  it."  I  saw  th. 
of  pity  creep  into  his  eyes  again. 

However,  as  we  landed,  I  became 
up    with    naive    boyhood    enthusiasm, 
with  notepad  and  camera.  I  advanced 
target  .  .  .  and  was  promptly  disarmec 
eagle-eyed  air  policeman  at  the  gate  wl 
fiscated  my  camera. 

Making  the  appropriate  squawks  of 
including  an  occasional  reference  to  s 
McNamara,  got  me  only  a  very  cold,  h, 
from  under  the  brim  of  a  very  highly  i 
helmet. 

The  day  had  begun  on  a  proper  note. 
My  first  stop  was  the  Air  Force  N 
Laboratory  where  they're  developing 
thing  from  phototropic  liquids  (enz\[ 
which  darken  when  exposed  to  ul: 
light)  for  space  helmet  visors  ...  to  s 
ing  putty  for  use  in  the  "skin"  of 
vehicle  as  protection  against  meteorite  ; 
In  one  experiment,  they  fire  a  niii 
ically  thin  particle  of  mylar  at  a  spec 
to  30,000  mph  at  various  metals.  Tl 
the  metal's  ability  to  withstand  per 
from  micrometeorites.  The  tiring  of  th 
"gun"  is  so  energized  that  the  gun 
disintegrates  from  the  explosion,  ni 
in  the  process,  to  deafen  any  unwittii 

(CONTINUED  ON  THE  FOLLOWING  P 
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The  operation  w(s  i 

SUCCeSS...butthepdtierclie 

You,  too,  can  lose  "patients"  throuf  son 
small  detail  .  .  .  such  as  titles  not  u  toll 
standard  of  the  rest  of  your  produ  ion 
Guard  against  loss  of  clients  by  pr<ectif 
your  large  investment  in  time  anctiom 
by  a  very  small  investment  in  Knig  <''" 

KNIGHT  STUI'K 

159  E.  Chicago  Ave.,  ChiCcjo  1 
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F&B/CECO 
EXPECTS 
TO 
BE 

COPIED! 


When  you're  a  leader ...  in  any  field  .  .  . 
you  can  be  sure  that  ambitious  com- 
petitors will  imitate  your  style.  But 
there's  a  difference.  The  copy  is  never 
as  good  as  the  original. 


PROJR. 

FLUID  HEAD 

TRIPOD 

with  a  secret  that  can't  be  copied 

THE  FIRST  ALL-NEW,  ORIGINAL  DESIGN  IN  FLUID  HEADS. 

The  result  of  three  years  of  intensive  research  and  experimentation,  it  is  designed 
for  maximum  smoothness  in  accommodating  these  cameras  (up  to  30  lbs.  weight): 
Cinevoice  •  Cinevoice  400  Ft.  Conversion  •  Arnflex  16mm  &  35mm  •  Auricon  600 
&  1200  •  Maurer  •  Eclair  •  Kodak  Reflex  •  Eyemo  &  Filmo  With  Motors  •  Cine 
Special  •  Bolex. 

The  silicone  damped  head  utilizes  the  very  latest  formula  of  silicone  fluid  and  will 
operate  with  100%  efficiency  in  temperatures  varying  from  20  below  zero  to  over 
120  Fahrenheit.  Other  new  features  including  a  positive  grip  locking  device  cancel 
all  drift  possibilities  and  permit  absolute  rigidity  in  the  locked  position.  It  also 
includes  a  new  combination  camera  balancing  and  tightening  lever  never  before 
used  on  any  similar  equipment. 


Fluid  Head  ^350 

Tripod  $85 
Immediate  Delivery 


Designed,  engineered  and 

manufactured  completely 

in  our  own  shops. 


Weight  7  lbs. 

Dimensions:  6'»"  high  t  7'/i"wide 

Tilt:  S0°  both  directions 


FITS  YOUR  PRO.  JR.  LEGS        Unconditional  Factory  Guarantee 


F&B/CECO 


^&B/CECo 


UUU  ^^mH  U^  I^Jm  , 


N 
C. 


^iV— -^^ 


315  West  43rd  Street,  New  York,  N.  Y.   10036  .  (212)  JU  6-1420 
Branch:  51  East  10th  Ave.,  Hialeah,  Florida  •  Cable  Address:  CINEQUIP  Telex:  01-25497 


J^ 
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FortheUserof35,16  &  8mm  Films 
-for  fast,  strong  precision  splicing 


■  ■  I  ■ 


■  ■  ■ 


The  only 
professional   portable 

HOT  SPLICER 

with  a  built-in  life-time 

CARBIDE 


SCRAPER  BLADE* 

iStraper  Pal     No.    2544082) 


•    Low-vitibility   iplicet   mode  at   frame 
line   per   proposed   ASA   ttandordi. 


•    Potented   life-time   tcroper   blade   ond 
holder    built-in. 


•    Thermotlalically   heoled   blodes   moke 
perfect    welds. 


•    Hordened,    ground    chrome-steel    cut- 
ter   blodes. 


•  3-prong    safety    power    cord. 

•  More   thon    12,000    now   in    use. 


•    Precision,    full-fitting    pilot    pins. 

See    your    photographic    dealer   or   WRITE    FOR    LITERATURE 

MAIER-HANCOCK      SALES      CO. 

14106  Ventura  Blvd.,  Sherman  Oaks,  California 


*  Should  scraper  blade  ever  need  sharpening,  we  will  sharpen  it  for  a  nominal  charge  of  $1.00 


i„.:PS  Cii^enva 
^^\^''^ue  de  Segu. 


Pans 


-T 


4  WT-^  W^  T^^ 


t4i 


I  M  \      L  K  A  P      I  \  T  ()     8  P  A^ 

j     (CONTINUED  FROM   THE    PRECEDING  PAC 

!   tutors  in  the  vicinity.  Naturally,  I  was 
vicinity. 

During  that  memorable  week,  I  was 
izcd  by  a  number  of  other  interesting 
mcnts. 

There  were  the  expandable  structur( 
formed  resin  and  fabric  constructions 
are  so  pliable  that  they  can  be  folded 
cloth  into  a  small  area,  but  will  expan 


to 


predetermined  shape  and  rigidize  like 
when  exposed  to  a  vacuum.  One  of  tli 
pery  preforms  managed  to  harden  art 
finger  for  two  hours  causing  no  little  cost* 
tion  to  my  circulatory  system.  I 

The  expandable  structures  come  in  al  lap 
and  sizes — up  to  football  field  dimer 
larger,  and  will  probably  be  used  to  bui 
stations,  space  laboratories,  etc. 

Then,  I  visited  the  famous  "ion"  cr- 
took  me  close  to  an  hour  to  get  thr. 
labyrinth   of   hallways,    rooms    and  c  n;'. 
which  house  these  little  jewels  of  sp 
pulsion,  and  the  floor  was  very  hard 

Compared  to  the  likes  of  the  Titan  cv. ; 
rockets,  the  "ion"  engines  are  minui  v- 
only  six  inches  long.  They  operate  by  iin»i( 
ion  particles  at  high  speed  in  space.  Tlicliii^ 
giants  can  actually  operate  far  more  e  :ifl< 
in  space  than  the  larger  chemical  rockei  ciin 
ing  much  greater  payloads  farther  in  ciad" 
ably  less  time. 

My  overall  trip,  which  took  me  fri 
to  coast  and  back  again,  like  ever\i 
Air   Force   does,   was   organized  to 
degree.   Every  minute   was   accountci  I 
soon  metamorphosed  into  a  human  r( 
machine. 

With  Polaroid  in  one  hand  (when  th  «>* 
let  mc  use  it),  tape  recorder  in  the  othi  I** 
they  would  let  me  use  it),  writing  p;    '' 
ono  arm  and  pencil  behind  my  ear  (\^l 
falling  off),    I    advanced   steadily  thr.gt: 
maze  of  Air  I'orce  laboratories. 

My  TA   (that's  Government  for  - 
advisor)  would  point  me  in  the  right  i" 
by  usually  saying  "  riirough  tiiat  dor 

"What's  in  there?",  I'd  ask. 

"Electrostatic  gyro." 

In  we'd  go.  and  there  wmiki  be  stiln  ' 
Ph.D.   in  a  white  lab  smock,  de  rij- 

(CONMNUID    ON      WW     H)l  LOWING    I 
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BUSINESS 


maintain  a  staff  of  skilled  craftsmen  employing  the  latest  motion 
ture  equipment.  Our  personnel  combine  knowledge,  artistry,  and 
Agination  to  extend  Copley  Productions  films  (^^loif^^ 
/end  the  limits  of  photographic  duplication,       i^-^^-^--'- 


't  Ivinhof    Li  toHr  C«lit 


434  DoNitef  PlACr   Aj'ofj 
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TO  MATE 
KNOW-HOW 
WITH 
SHOW- HOW 


Here's  help  for  the  Supervisor  in 
training    new    workers. 

How  to  impart  instruction  in  a  sys- 
tematic, organized  manner  .  .  . 
how  to  stir  the  new  employee's  in- 
terest .  .  .  how  to  develop  a  con- 
scientious effort  toword  superior 
performance  .  .  .  are  among  the 
subjects  pictured  in  the  filmstrip: 

"Induction  and 
Job  Instruction" 

This  shows  the  four  universally  ac- 
cepted basic  principles  for  job  in- 
struction troining  and,  by  clarity  of 
communication,  helps  assure  cer- 
tainty of   understanding. 

One  of  a   series  of  eight  filmstrips: 

"SUPERVISOR   TRAINING 
ON    HUMAN    RELATIONS" 

G///</<y/  film  Mhiiles 

ROCKET 


v 

\ 


~~^ 


INC 


PICTURES 

MoW  coupon  ior  preview  detailt 

ROCKeT  PICTURES,  Inc.  Depl.  A-6 

1541    North   Weitern  Avenue 

Loi  Angelei,  Colifornio  90027 

Tell   ut    how  we    may   preview:   "SUPERVISOR 

TRAINING   ON    HUMAN    RELATIONS." 

Nome 

Addresi 

City  State  Zip-Code 


RACING    FOR  THE   AMERICA'S  CUP 

Thomas  J.    Lipton   Releases   Film   on   Yachting  Classic 

ITS  Easv   K)  Forget  who  won 
the    America's    Cup    challcnize 

races  of   IS99,   1901.    1903.    1920 

and   1930,  but  it's  not  likely  any- 
one   will    ever    forget    the    valiant 

loser,  Sir  Thomas  Lipton.  Nor  i^ 

the  leading  food  company  whicli 

bears  his  name — Thomas  J.  Lipton. 

Inc. — likely  to  let  anyone  forget. 
Sir  Thomas"  doughty  challenges 

are  history,  but  the   famous  race 

with  which  he  was  associated  goes 

nn    and    on.    On    the   occasion    of      \\ ,  Gardner  harUr  (I) ,  president  of 

caclt    new    race    in    recent    years,      tI,„,„m  J.  Liplon.  Inc.  at  preview 

Thomas  J.  Lipton,  Inc.,  has  pre-      with  fUnix  producer  Agnew  Fisher. 

sented  a  film  documenting  all  the 

sequence  shows  the  behind-the- 
scenes  drama  of  the  building  of 
botli  CoiisielliUion.  the  defending 
yacht,  and  American  Eagle,  the 
leading  contender.  Another  takes 
viewers  along  with  one  of  the 
British  contenders  on  a  unique 
overland  trek  from  Scotland  to  the 
south  of  England. 

For  the  first  time  in  the  classic's 
history,  trials  were  held  in  this 
country  to  select  a  challenging 
vessel.  Both  scries  of  matches  have 
been  excellently  filmed  by  Agnew 
Fisher,  a  well-known  yachtsman 
and  photographer  whose  close-up 
shots  of  the  crews  in  action  puts 
the  audience  virtually  in  the  cock- 
pit. 

After  eliminating  all  opponents, 
.\merica's  Consiellaiiun.  sailed  by 
Eric  Ridder  and  Bob  Bavier,  faced 
the  British  Sovereign,  manned  by 
Peter  Scott,  in  four  action-packed 
races.  The  camera  follows  both 
crews  as  they  handle  the  sails,  work 
the  "coffee-grinder"  winches,  and 
tack  along  the  course  to  gain  every 
possible  advantage.  Spectacular 
aerial  views  capture  the  streamline 
movement    of    these    magnificent 

(CONTINUED     ON      I'AGi:      51) 


Robert  Mitchell,  president  of  As- 
mciation  Films  (I)  ivith  Oscar  J. 
Nickel,  director  of  advertising  for 
Thoman  }.  Lipton,  Inc. 

plans  and  preparations  for  the  race 
and  bringing  the  excitement  of 
each  day's  events  to  millions  of 
viewers. 

Last  year's  challenge  by  Eng- 
land's Sovereign  is  the  subject  of 
Lipton's  new  film,  The  America's 
Cup  Races,  1964,  which  was  pre- 
viewed on  April  7  for  crews  of  the 
winning  yacht  and  members  and 
guests  t)f  the  New  York  Yacht 
Club  in  the  Club's  beautiful  Model 
Room  in  New  York. 

The  film  features  both  the  trials 
and  subsequent  races.  One  exciting 


Racing  yacht  thrilk  are  plentiful  in  Tlios.  Lipton's  "Anuricu's  Cup  Races." 


Compony 
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Quality-Bilt 

Film  Shipping  (se 

•  Best  quality  domestic  fit; 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  hold 
with  postive  retainer  spr  g 

•  Sizes  from  400'  to  2000' 
OTHER    "QUALITY-BILT"  ITllS: 

Salon  Print  Shipping  Case: 

Sound  Slidefilm  Shipping  uses 
(for  Transcriptions  &  Filmips 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (M< 
to  6  strips  plus  scripts) 

Vf^rite  direct  to 
manitlacturer  for  catalo 

m.  SCHUESSlll 

361  W.  Superior  St.,  ChicagdO, 


LAB  SPECIALISE 

SINCE  1936 

Brnm  SILENT 
16mm  SILENT- SOU D 

BLACK  &  WHITE  PRINTS  ON 

Thai   means: 

SPECIAL  SKILLS   .   . 
SPECIAL  CARE  .  .  . 
PLUS 
ESPECIALLY  FAST  SERVE 
and 
ESPECIALLY  "GOOD  "  PR:ES 
on 
QUANTITY  WORK 

Try    us 

MODERN  MOVIES.  ID. 

S32  Col*  •  Hollywood  36,  C«  ■ 
Hollywood  4-71*3 
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6  NEW  WAYS  TO  SAVE  MONEY! 

New!  Plio-Magic  Plastic  Film  Cans 
Are  Lower  In  Cost  Than  Any  Cans  You  Are  Now  Using! 


At  last!  Plastic  Film  Cans  for  all  of  your 
16mm  films-  for  400',  600',  800',  1200', 
1600'  and  2000'  reels. 

These  Plio-Magic  Cans  save  you  money 
when  you  buy  them  .  .  .  and  continue  to 
bring  you  savings  as  you  use  them,  for  they 
are  . . .  p  Light  in  weight-save  you  postage 
and  freight  costs  D  Won't  crimp  or  dent  - 


can't  injure  film  D  Won't  rust  or  scratch  - 
last  and  last  D  Stackable  -  have  interlock- 
ing design  D  Easy  to  open  and  close  Q 
Keep  films  clean  and  dust  free  G  Fit  all 
existing  racks  and  shelves  D  Have  space 
for  your  imprint. 

Send  for  specifications  and  prices  now! 


YOURS  FREE! 


TRC  DATA  Kir 

gives  you  time  and  money-, \ 
saving  information  on 

high-impact,  fire  and  break 
resistant  PLIO-MAGIC 

•  FILM  REELS  •REELPAKS  •TAPE  REELS 
•  PROCESSING  ROLLERS    •CORfS  •BUSHINGS 

and  the  revolutionary  new, 
PLASTIC  FILM  SHIPPING  CASES. 


PLASTIC  REEL  CORPORATION  OF  AMERICA    " 


StiMainint;    mrmhrr  ^      •■       Nil 

uept.  B-/ 
BOX  750  UNION  CITY. 

1             ^^////                    H 

NEW  JERSEY        | 

Tirm 

Yes  -   wdhoul  cos 
a   money  saving 

or   obligation,  mail 
"PRC  Data  Kit"  lo:               m 

m 

Nam* 

Till.                                  B 

Addretft                                                                                                     | 

■ 

City 


Slate 


PLASTIC  REEL  CORP.  of  AMERICA 

Sustainiiifj  yyiemhers  of:  NAVA  and  SMl'Th' 

Mailing  Address:     Box  750,  UNION  CITY,  N.  J.    ■    Office  and   Warehouse:     612  BOULEVARD  EAST,  WEEHAWKEN.  N.  J. 
West  Coast  Office:      •     1133     COLE     AVENUE,     HOLLYWOOD     CALIFORNIA     90038     •      Area    Code     213-    462-8005 
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A  Complete  RCA  Optical  Film  Recording  System 

Modular  and  Fully  Transistorized —It  Even  Improves  on  Traditional  RCA  Reliability 


There's  so  much  new  about  RCA's  PM-HO  film  recordinfr 
system.  New  solid  state  circuitry.  New  styling.  Compact 
design.  New  conveniences  for  easier  operation. 
In  all  respects,  a  better  value  than  ever  in  film  record- 
ing. Yet,  the  most  important  feature  of  this  new  film 
recording  system  is  that  it  continues  to  reflect  RC'A's 
traditional  leadership  in  film  recording  —  leadership 
built  on  superior  reliability  and  long-term  performance 
perfection  —  your  assurance  of  quality. 


You  can  buy  the  PM-80  with  full  assurance  that  it  in- 
corporates latest  "state-of-the-art"  features,  that  it  is 
carefully  built  to  stringent  quality  standards,  that  it 
will  fulfill  the  most  demanding  recording  requirements. 

Kor  details  on  the  PM-SO  and  RC'A's  full  range  of  (lual- 
ity  recording  equipment,  write:  Dept.  80(5,  RCA  Rroad- 
cast  &  Communications  Products  Division,  2700  West 
Olive  Avenue,  Burbank,  California,  or  36  West  49th 
Street,  New  York  City. 


The  Most  Trusted  Name  in  Sound 
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:'s  Multi-Screen  Program  Preview 

^rk  Shows  Fall  Season  Fare  to  Sponsors,  Agencies 


SS  ARE   LOOKING    WaV    11(1    at 

C-TV  these  days.  Rebound - 
m  a  weak  season  last  year 
4),  the  network  is  now 
L>  with  arch-rivals  NBC  and 
i  the  audience  reports,  and 
I  lok  at  the  figures  on  exact- 
r4ght  week,  perhaps  a  little 
I  That's  a  big  jump, 
nch  this  story  of  progress 
•Kople  who  really  count  — 
Lcrtisers  and  their  agencies 
I '  put  on  two  big  breakfast 


scopo-dosigned,  Mondrian-iikc  pat- 
tern of  2^  "building  blocks"  con- 
structed of  aluminum  frames. 
These,  besides  having  their  own 
functional  attractiveness,  tied  in 
with  the  network's  "building  blocks 
of  success"  theme. 

Pro);runis  Snap  on  26  Screens 
As  he  spoke,  one-by-one  the 
blocks  were  filled  by  4  by  4  foot 
photographs  which  snapped  up 
into  place.  These  pictures  illustrat- 
ed   the    current    successful    ABC 


,Ti  Duffy,  .ABC  vice-president  in  c)iariie  of  Setwork  Sales,  is 
^  the  lectern  as  screens  behind  him  take  up  the  presentation 
\eme   that   "current    programming    is   a    structure   for   success." 


u,  in  New  York  (Feb.  3) 
^icago  (Feb.  10)  for  audi- 
If  1500  and  600  respective- 

'lid  Structure  for  Success" 

aheme  of  the  meetings  was 
'iC's  current  programming 
:;d  structure  for  success,  and 
[  momentum  built  up  in  this 
i*will  send  the  network  soar- 
Et  year. 

'dent  Thomas  W.  Moore. 
II  off  the  program,  relied  on 
4-stage  fully  packed  with 
ty  integrated  audio-visual 
rjtion  material  which  con- 
3  brought  rounds  of  ooh's 
Is  from  the  audience. 
t)ifferenl  Projectors  ut  Show 
i;nated  and  prtxluced  by 
L:opc,  Inc..  of  New  York. 
ijw  utilized  two  35mm  arc, 
'nm  arc  and  one  16mm  in- 
dent motion  picture  projec- 
;us  two  "Gold  Plate"  and 
ItiKane  sound  slide  film  pro- 

i  first  device  to  be  seen. 
1.  Mr.  Moore,  was  a  Visual- 


shows,  many  of  which  will  carry 
over  to  '65-'66. 

Mr.  Moore  then  took  his  audi- 
ence behind  the  scenes  to  show 
what  was  coming  up  next  season. 
At  this  point,  the  "building  blocks  " 
set  revolved  on  a  turn  table  to  re- 
veal a  motion  picture  screen  on 
which  short  sequences  of  the  new 
programs  for  next  year  were 
shown. 

While  .ABC  will  have  relatively 
few  holes  in  its  programming  to 
fill  next  year,  the  chief  of  that 
department.  Ed  Scherick.  came  on 
to  present  clips  of  such  new  shows 
as  F  Troop  and  The  Hi\;  I' alley. 
westerns.  Okay  Crackershy.  a  Burl 
Ives  comedy,  and  other  pilots, 
which  drew  a  gotxl  round  of  ap- 
plause. 

Visualscope.  which  had  a  crew 
of  32  people  on  the  big  show, 
worked  in  coofvration  with  ABC 
vice-president  Jerry  Zucker.  who 
was  responsible  for  the  network's 
end  of  the  proceedings,  and  Joel 
Cohen,  of  .ABC.  who  wrote  the 
commentarv  for  the  show.  • 


I  he   loner  of  Lifihl  paLiluin  is  a  cluster  of  .SU-/u(//  yiig/t  aUinnnum  prisms. 

Have  a  "Holiday  NA^ith  Light"  at  the  Fair 

Colorful  Sequences  on  Electricity  Are  Set  to  Music 


'T'lii  Towi  R  OF  Light,  feature 
-*-  exhibit  attraction  at  the  New 
York  World's  Fair  sp<insored  by 
electric  utility  companies,  is  dis- 
playing a  new  and  lively  musical 
review.  Holiday  With  Light. 

Fair  visitors  are  transported  on 
a  giant  electrically-powered  turn- 
table while  comfortably  seated  in 
newly-installed  revolving  seats  as 
they  view  the  story  of  electricity 
told  in  a  fanciful,  light-hearted  way 
in  seven  different  chambers.  The 
show  uses  a  variety  of  techniques, 
including  spectacular  lighting  ef- 
fects, a  toe-tapping  musical  score 
and  three-dimensional  animated 
figures. 

Show  Was  Produced  b>  >\  ildin); 

Holiday  With  Light  was  produc- 
ed by  Howard  Hoyt,  of  Wilding, 
Inc.,  from  a  script  by  Sidney 
Brooks  (who  also  wrote  the  lyr- 
ics). Composer  Lee  Pockriss  fur- 
nished the  musical  score  and  sets 
were  designed  by  Fred  Fox. 

Audiences  first  meet  a  familiar 
utility  industry  figure,  Reddy  Kilo- 


watt, who  is  joined  by  Benjamin 
Franklin.  Reddy  brings  Ben  up  to 
date  on  the  progress  made  with 
electricity  since  that  memorable 
kite-flying  episode.  The  pair  set 
out.  with  the  audience,  on  a  tour 
of  .America's  most  festive  holidays. 
A  I  our  of  Seven  llolida>  Scenc> 
In  the  show  "chambers,"  the 
seven  holiday  scenes  take  viewers 
into  entertaining  moments  of  New 
Year's  Eve.  Labor  Day.  Thanks- 
giving. Mother's  Day.  Father's 
Day.  the  Fourth  of  July  and 
Christmas.  In  one  of  these,  a  stir- 
ring Independence  Day  sequence 
is  brilliantly  illuminated  with  elec- 
trical fireworks;  a  music  hall  num- 
ber features  Reddy  Kilowatt  and 
Ben  as  "the  last  of  the  red  hot 
daddies;"  and  a  charming  Christ- 
mas episode  is  highlighted  by  the 
world's  largest  Yuletide  orna- 
ments. 

After  this  concluding  epistxle. 
visitors  descend  to  the  ground  fliwr 
of  the  pavilion  where  they  view 
(concluded    on    page    49) 


Kcddy  Kilowatt  is  the  New  Year  Balnj  and  Ben  Franklin  plays  Father  Time 
as  .second  "Holiday  Witli  lAcht"  scene  takes  audience  to  Sm    Viv/r'.v  party. 
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Beyond  these  B<>rf;-\\  ariier  Science  Hall  dimensional  exhibits  v/ioii/i  at  left, 
vixitor.y  iiitir  iIk  f;/(j.s\  dtiors  iicar}  to  tin  diudziii^l  (  iniroiuncnt  chanihcr 
tllurc  they  lujmj  a  li)taU\j-i\rn  iiiiilli-sciisory  experience  in  iiliicli  motion 
picltire\  are  aeeoinpiinied  hi/  \uift  r/if/iifjc.v  in  temperature,  humidity,  odor 
and   linhtinp.   effects,   all   synchronized   nitli    scenes   in    a    color-soun<l   film. 


WITHIN  THE  New  Borg-Warncr 
Science  Hall  (a  permanent 
area  set  up  by  the  Borg-Warner 
Corporation  on  the  street  level  of 
its  headquarters  buildinj;  in  Chi- 
cago) a  new  experience  in  film 
realism  awaits  the  countless  thou- 
sands of  visitors  to  this  assemblage 
ot    over    80    colorful    exhibits   — 


which  include  animated  displays, 
pictorial  science  histories  and  a 
wide  range  of  audience  participa- 
tion devices  with  levers,  gears  and 
push-buttons  v\hich  turn  scientific 
principles  into  operational  realities. 
But  the  most  realistic  experience 
oi  all  these  is  provided  within  a 
unique     environmental     "theater" 


At   Borg-Warner's   Science   Hall   in   Chicago  — 

A  New  Experience 
in  Film  Realism 

Visitors  Enjoy  the   Ultimate   in  Total  Sensory   Expejnci 
as  They  View  Color  Film  in  Unique  Environment  "Thjter 


chamber  where  an  I  !-m  i  n  u  t  e 
color-and-soimd  motion  picture  is 
accompanied  by  swift  changes  of 
temperature,  humidity  and  aromas 
synchronized  to  the  story  line  of 
the  film.  The  picture  enables  each 
small  group  of  viewers  in  the  tight- 
ly-controlled chamber  to  literalh 
experience  its  re-creation  of  the 
history  of  man's  struggle  with  his 
environment. 

Would  Be  "Hit"  Al  Any  Fair! 

Beyond  any  doubt,  this  is  the 
most  advanced  use  of  a  total  ex- 
perience in  film  presentation.  It 
would  be  one  of  the  "hit"  attrac- 
tions at  the  New  York  World's 
Fair  or  any  other  exposition. 

Audiences  literally  feel  the  heat 
of  the  summer  sun  and  the  chill  of 
wintry  blasts,  as  temperature  and 
humidity  change  swiftly  to  match 
the  action  on  the  color  screen. 
They  .stnell  the  odor  of  the  musty 
cave  that  was  man's  first  shelter. 


scent  a  field  of  flowers,  a  vidq 
and  a  girl's  perfume.  The  sea 
of  involvement  is  intensiai  i 
colors  inside  the  "theater"  hai^ 
from  cool  blues  to  hot  rec  wte 
the  temperature  climbs. 

It  wasn't  an  easy  task.  .. . 
fccts  system  for  the  cham  r  ti 
engineered  al  the  Borg-W;! 
search  center  and  the  ci 
York  Division,  manufacter  < 
air  conditioning  and  refri  ratio 
equipment.  The  company'-'xhid 
tion  consultants  designee  otij 
components  to  augment  il  Y.i 
equipment. 

Behind  the  scenes  ar  uin 
rooms  of  equipment:  in  le.  i 
electronic  memory  drum  her 
changes  in  aromas,  color.  Imidii 
and  temperature  have  bci  tw 
grammed.  These  changes 
trolled  by  notches  on  the 
self. 

The  air-handling  and  "orsy 


At  li-lt;  Dr.  l\.  I..  Kmltmr.  inanajitr  of  eniironmt  nial  scim' 
liorti-W'anier  Hcnarch  Cei>l(  r.  adiu.\l.\  one  of  the  nwny 
n.seit  to  pcrvaile  licninu  theater  uith  iv'dc  ranfie  of  arow 
Dr.  Kiiehni  r  is  s/idii  ii  i(  i7/i  the  ehctronie  memory  itiuni  Oit 
ti  inpi  ratiire.   humid  ly.  eilor  and  color  elumnes  an    all  P'< 


BUSINESS  CR£f 


)  ri  much  cltoitf  Ixiict  rii  the 
(>/  hydrocorhoiis  and  ihtit  of 
I  Ix'rf}'"  .A  scriic  from  tin- 
■Viinwr  Environiiicnt  Thcalcr's 
scn.wn/"  shoii'  in  Chicago,  hit 
\ion  in  company's  Science  Hall. 

in  a  second  room,  has  three 
^nt  air-conditionipi:  systems: 
'comfort  system  which  main- 
^i  clean  and  comfortable  at- 
pcre;  (2)  a  special  system 
Ipid  changes  in  temperature, 
'ity  and  aromas;  and  ( 3 )  an 
►ition  system,  using  Purafil 
piidant.  that  pulls  the  air  out 
/chamber,  purifies  it.  and  cir- 
h  it  back  again. 

1  aromas    are    provided    by 
s  of  natural   and  synthetic 
\  enclosed   in   pressure   pots 
jed  by  compressed  air.  These 
Ire  recharged  with  air  after 
jcction  and  the  materials  re- 
lied periodically. 
ttt  Changes  \^ithin  Seconds 
linges  in  climate,  atmosphere 
jdors  within  the    12  by  20- 
hvironment  theater  are  made 
im  one  to  three  seconds. 
£s  on  the  film   signal  these 
;s  some  60  frames  ahead  of 
m  gate  to  synchronize  with 
action.  Biggest  problem  for 
Earner    engineers     was     to 
these   atmospheric   changes 
enough  to  keep  pace  with 
m.  At  one  point  in  the  pic- 
the   temperature   must   drop 
"10  to  ."^O  degrees  Fahren- 
nd  from  90  to  50  per  cent 
Ity  within  two  seconds.  A! 
1  the  change   is   plainly   felt 
audience,  the  low  tempera- 
maintained  for  only  a  feu 
Is.  not  long  enough  to  affect 
iman  circulatory  system  and 
chilling. 

amazing  show  was  written. 

d    and    production-designed 

icagoans  Selma  and  Gordon 

ib<>rn  and  produced  by  W'il- 

Icnricks  .Associates.   Images 

•       •       • 

At  the  rJRht  thcw  liciccrx  in 

\*  Sri(  IK  (■  llair\  Entironnicnl 

Theater  enjoy  a  wholly  new 

prricncr  as  they  literally  scent 

flotars.  feel  the  narden-frrsl, 

atmosphere  while  seeing  film 
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.  .  (/  fru  feet  auay,  niinmries  are 
warm  and  intimate.  These  walls 
shield  US  from  the  wrath  of  nature 
hilt  also  let  us  .share  her  delights!" 
The  colors  are  "tcarm"  and  a  scent 
of    lav(  nder   fills    the    theater. 

and  action  have  the  "touch"  of 
sheer  genius  which  has  marked  the 
work  of  free-lance  Wcisenborn  on 
many   award-winning  productions. 

Another  Show   With  Nine  Screens 

While  this  "experience  in  real- 
ism" is  the  big  show  in  the  Science 
Hall,  there's  still  another  sight 
sound  presentation  of  noteworthy 
interest.  In  still  another  theater. 
The  Sum  of  Irs  farts  presents  the 
story  of  Borg-Warners  contribu- 
tions to  the  life  of  a  fictional  "aver- 
age" family,  the  Homo  Sapiens 
Smiths.  This  is  a  sound  slidefiim 
show  in  which  images  leap  across 
nine  screens  with  the  action  and 
speed  of  a  motion  picture. 

Also  written  and  directed  by  the 
W'eisenboms.  this  fast-paced  ( 1 3- 
minute  )  color  program  shows  how 
industry  applies  technology  to  raw 
materials  and  energy  to  satisfy  so- 


"W'e  mu.Kl  count  noses,"  .\ays  the 
fdm's  sound  track,  "omsifhr  what 
delights  them  and  what  irritates 
them."  The  odor  of  "wet  dog"  per- 
vades the  ihamher  as  this  scene 
unfolds    (III    ihi     viewing    .\cri-en. 

ciety's  material  needs.  DuKane 
s  o  u  n  d-and-filmstrip  projectors 
beam  bright  images  on  nine  indi- 
vidual screens  placed  three  across 
and  three  deep.  At  times,  all  nine 
images  form  one  big  picture;  in 
other  sequences,  the  picture  moves 
from  screen  to  screen  in  swift, 
staccato  sequences  that  induce  a 
sense  of  excitement. 

Push-Ruttons    Start    the    .Action 

Both  Science  Hal!  shows  arc 
push-button  controlled  by  visitors. 
The  Sum  of  //.v  Paris  is  viewed  in 
a  28-scat  theater.  When  the  but- 
ton is  pushed,  a  programmer  in 
the  projection  booth  controls  the 
nine  synchronized  projectors, 
sound  and  theater  lighting.  About 
4.000  frames  and  1.600  pictures 
are  presented  within  the  13-min- 
ute  period  of  this  show. 

Credit    for    the    comprehensive 


"That's  the  weather  for  you  .  .  .  in 
this  town  they  say.  if  you  don't 
I  he  it.  just  wait  five  minutes''  " 
Hut  in  nun-  secimds.  a  chilLng 
blast  of  cold  air  will  aecomjktny 
the  change  of  scene  to  icy  winter. 

design  of  this  highly-educational 
Science  Hall  area  must  be  given 
to  Donovan  Worland.  formerly 
director  of  exhibits  for  the  Chi- 
cago Museum  of  Science  and  In- 
dustry. Dr.  Dan  O.  Posin.  physics 
professor  at  DePaul  L'nivcrsity 
and  a  well-known  television  per- 
sonality, was  the  consultant. 

Theme  of  the  Science  Hall  show 
concentrates  on  the  physical  sci- 
ences, with  emphasis  on  matter, 
energy  and  environment.  It  should 
be  noted  that  this  program  and  all 
the  exhibits  comprise  one  of  the 
finest  examples  of  modern  cor- 
porate public  and  business  rela- 
tions unveiled  in  recent  years. 

For  Borg-Warner  creates,  makes 
and  sells  a  wide  range  of  products 
\\ith  which  both  film  showings  and 
nearly  every  exhibit  are  involved 
The  show  is  free  and  open  daily.  • 


This  uftirthirh  sciiu-  of  California  Chemical  Com)nnnjs  soft  determent  alktjlatc  complex  at  Ridnnond, 
California  on  .S(/;i  Francisco  Bay,  filled  a  need  for    \i>tnc    dramatic    background    television    footag( . 


''iammms,  jnet^'fie  J^m 


Four  Views  of  the  Film  Program  at 
the  California  Chemical  Company 


THE   PRKSIDENrS  MEDIUM  LONG  VIEW: 

JAMES  W.  KENT,  president  of  the  Ortho 
Division  of  California  Chemical  Company. 
San  Francisco,  takes  a  very  realistic  view  of 
the  role  of  motion  pictures  in  his  company's 
overall  communications  program: 

"We  make  20  or  more  motion  pictures  a 
year  —  and  glamorous  they're  not.  At  the 
California  Chemical  Company  we  don't  treat 
any  picture  as  some  sort  of  monument  to  our 
corporate  image.  Our  films  are  direct  coin- 
municativn  tools  designed  to  carry  specific 
messages  to  our  customers,  dealers  or  mem- 
bers of  the  sales  staff." 

Referring  to  a  film  library  which  now  in- 
cludes more  than  80  pictures  on  agricultural, 
garden  and  industrial  chemicals.  Kent  com- 
ments: 

"The  fact  that  some  of  our  10  to  l.'i-year- 
old  films  are  still  in  demand  among  garden 
clubs  and  agricultural  groups  only  points  out 


that  this  was  the  right  approach.  Our  films 
have  proved  useful  beyond  our  expectations." 

THE  ADMIMSTRAIIVE  CLOSE-L'P: 

By  Lou  Czufin, 

Manager  of   Advertising  &   Public  Relations 

•  Jim  Kent  covered  the  outlines  of  our  at- 
titude on  the  use  of  films.  Now  perhaps  1  can 
■"color  in"  some  of  the  specifics.  This  requires 
sketching  in  some  history  for  background  on 
our  film  program. 

Around  1949.  Ortho  (then  called  California 
Spray-Chemical  Corporation)  was  already  a 
long-established  leader  among  firms  producing 
agricultural  pesticides.  But  the  company  was 
still  in  the  early  stages  of  building  a  home 
and  garden  line. 

That's  when  we  found  that  one  of  the  most 
impressive  means  of  reaching  the  vitally  im- 
portant, interested  consumer  audience,  was  to 
have  our  representatives  talk  in  person  to 
established    uardcn    clubs.    However,    to    tcdk 


by  Don  Briese 

about  gardening  techniques  and  products  \ 
must   be  detuonstrated  to  prove  their 
soon  exposed  the  limitation  of  oration. 

Films  were  the  answer.  They  depic 
sales  points  and  showed  proof  of  the 
attained    in    using   our    products — unlikel 
other   medium  could.  They  proved  highlf 
onomical   in   terms  of  cost   per  thousam'flj 
impressions. 

Also,  you   must  consider   (as  we  cennK 
have)  the  combined  advantages  of  sight, 
color  and  demonstration  to  an  avidly-intt:  „^ 
audience. 

Our    educational    gardening    film,    Ih 
(iron  Beciiitijiil  Roses,  proved  its  econoii 
effectiveness    among    garden    club    audi« 
during  its  first  year  in  circulation.  We  estmt 
that   more   than    1 1 6.000   gardeners  savlli 


Jack  Uuvidson  (left)  and  I'ldliek  \rigli  ui 
scene  for  an  Ortho  garden  film  on  culim 
with  Jim  Kerr  (center),  better  known  to  "t 
em    TV    vieivers    as    "The    Scotch    Gai^ 

early  picture  and  responded  to  it  before 

anniversary.  ' 

When   this   Roses  film   was   nine  yc;i  I'M 
and  had  been  viewed  by  more  than  1.0 
gardeners,  we  were  satisfied  that  we  ti 
money's  worth.  It  was  withdrawn  from 
lation  for  updating  in  1960. 

The  remake  of  our  rose  film,  titled 
H'iih  Roses,  has  proven  to  be  even  niori. 
lar  with  new  generations  of  gardeners  b 
it  utilizes  a  wider  variety  of  roses,  show 
number    of    j^wpular    landscaping    situ 


Newsrccl  uiitlicnticity  is  achieved  with  informal  shooting  techniques  which 
gitr  t)erf<irmers  relaxed  feeling.  As  Walter  Scheuk  and  C.eoffretj  h'ullick 
act  up  scene  for  " Prescript iim  for  Safety."  actor  Hill  Williams  said  he  "felt 
like  a  farmer"  when  the  only  interruption  was  far-off  song  of  a  miadow-lark. 


The  Polymer  Division  of  California  Chemical  Company  .^hows  CW' 
lid  nuilion  pictures,  how  lliey  can  save  time  and  momy  utilizing  ( 
polypropyleiw  plastic  pipe  in  "Eleven  Miles  in  Kleven  Days."  Tin 
teas  filmed  a   lot  .woner   with   the  aid  of   Texas  forenuin.    willin^ 


fe>£i5^ 


incorporating  later  products  and  tcch- 
to  assure  maximum  results. 
,e  improvements  have  also  developed 
ipcal  among  experienced  gardeners  who 
;en  our  earlier  rose  picture.  Between 
L-xperieneed  and  novice  audiences,  we 
chicved  a  total  of  at  least  432.000  in- 
J  viewers  of  Living  with  Roses  within 
,t  four  years.  And  we  expect  the  film  to 
its  popularity  for  another  five  years.  Al- 
film  costs  rise  from  year  to  year,  the 
r-impression  compared  to  other  media 
s  low  in  our  particular  sales  program  — 
ch  product  demonstration  plays  a  key 

success  of  our  early  gardening  films  has 
sized  to  us  the  importance  of  using  film 
ations  ci>mbined  with  expert  speakers 
Hiint  our  messages  to  important  agricul- 
jdicnces. 

,959,  we  produced  one  relatively  high- 
agricultural  film.  The  enthusiastic  view- 
1  sales  response  dictated  the  need  for 
uch  films.  In  fact,  there  were  so  many 
s  for  films  devoted  to  so  many  specific 
:>rixlucts.  growing,  feeding,  pesticide  and 
ing  techniques,  that  it  became  apparent 
hat  demonstrative  motion  pictures  had 
;  a  major  medium. 

accd  this  new  potential  without  a  major 
ixluction  budget.  That's  when  we  initi- 
icw  film  format  proposed  by  our  motion 
specialist.  Geoffrey  Fullick. 
fs  proposal  was  designed  to  provide 
iipany  with  the  widest  possible  motion 
I  exposure  among  growers  within  our 
'  film  budget  for  that  year.  He  called 
Irmat  the  Oriho  Ai;ricultural  Newsreel 
!Lct  him  give  you  the  details  on  how  he 
•d  to  crank  out  this  series  on  location: 

I  Close-L'p  Mew:   by   Geoffrey  Fullick 

I  are  frequently  asked.  "How  do  you 
t  to  turn  out  .so  many  10-minute  on- 
p  ncwsreel  color  films?" 
^swcr  has  to  be:  "We  frequently  shoot 
id  ask  questions  later."  Who's  we?  My- 
d  any  one  of  a  number  of  top  film 
rs.  Whoever  it  is,  we  keep  our  sched- 
'^id  because  we  usually  have  four  or 
objects  to  cover  when  we  go  out  into 

f- 

vcather   or    crop    treatment    conditions 

iquite  right  in  one  place,  we  can  go  on 

•her  field  assignment  after  a  phone  check 

br  field  offices.  But  were  it  not  for  this 

fiy's  far-flung  field   offices   and   expert 

jal  people,  it  would  be  impossible  for  us 

rate  this  way  and  our  location  shooting 

^ould,  in  turn,  skyrocket. 

^s  another  advantage  we  have  in  the 

Vhen  the  crew  and  I  go  out  on  location, 

l-n  see  other  farming  action  unrelated  to 

oignment.  When  we  complete  our  orig- 

!^uences,  we  pick  up  some  more  film  and 

ack  to  the  scene  of  the  farming  action 

ik  may  be  useful  in  some  future  farm 

cl  subject.  Burning  up  some  extra  16mm 

I    can  often  save  us  an  entire  location 

'  g  project  in  the  future. 

a  few  months  ago  we  were  in  Florida 

*B  some  "before  and  after"  sequences  to 
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show  the  effect  of  Ortho  Diquat  —  .m  a  ;U.ii  c 
weed  control  chemical  —  as  it  disposed  of  un- 
desirable water  vegetation.  On  the  way  through 
a  suburb  we  passed  some  lawns  being  destroyed 
by  Chinch  bugs. 

We  went  ahead  svith  our  original  assignment 
and  filmed  the  "before"  sequence  of  the  Diquat 
application,  then  headed  back  to  where  the 
Chinch  bugs  were  doing  their  bit.  We  man- 
aged to  put  away  an  entire  film  cm  the  subject 
of  detection  and  control  of  this  insect  pest 
knowing  that  this  footage  would  soon  be  need 
ed  to  help  promote  a  new  product  about  to 
emerge  from  our  research  and  production  de- 
partments. 

Before  Chinch  Bug  Control  was  released  to 
the  market,  our  film  was  in  the  can  and  ready 
for  editing  at  Jens  Frandsen's  Unit  One  Pro- 
ductions in  Hollywood.  On  that  trip  Jens  and 
1    both    saved    travel    expenses    and    perhaps 


Caiial-cl(>i;u'"K  water  wi-eds  provided  this  be- 
fore-aiul-aftcr  setiiieme.  sluminfi  the  effects  of 
Ortho  Diquat.  herbicide  for  aquatic  plant 
control-   Scenes   were   made   at    lO-day    interval. 


months  of  waiting  for  the  proper  moment  to 
catch  these  insect  marauders  at  the  height  of 
activity. 

Just  keeping  our  eyes  open  for  shooting  op- 
portunities, then  writing  the  script  to  accomp- 
any our  footage  goes  a  long  way  in  prcxlucing 
working  films  economically. 

As  a  matter  of  fact.  Walter  Schenk  (a  free 
lance  cameraman  who  has  shot  about  70%  of 
our  field  footage)  and  1  filmed  six  agricultural 
newsrcels  on  one  trip  last  year.  Plus  that,  we 
picked  up  valuable  footage  for  other  films. 
Walter  has  a  special  talent  for  transforming  the 
prosaic  into  the  dramatic.  Recently,  we  had  to 
shoot  some  scenes  involving  an  airplane  apply- 
ing fertilizer  on  rangeland. 

The  usual  limitation  of  aerial  application 
scenes  of  this  sort  is  that  most  such  sequences 
look   alike.  You  shoot  the  airplane  from   the 


.ScTCt'M  slur  C^amill  Baker  appiiiri-d  in  a  pep- 
up  film  for  last  yctir's  Ortho  salts  meeting. 
Ailverlisiiin  and  public  rilations  watianer  Lou 
Czufin  (standing)  and  film  specialLit  C.eof- 
freij  Fullick  engitwercd  take  as  Waller  Schenk 
fired    the    Arriflcx   for    this   publicity    film. 

ground  as  it  flies  toward  you  and  makes  its 
pass.  An  expensive  scene  would  require  hiring 
another  plane  to  carry  the  cameraman  over  and 
around  the  subject  aircraft,  shooting  it  from 
all  aerial  angles  as  it  does  its  spraying  work. 

Neither  of  us  were  content  to  settle  for  the 
standard  fly-on  scenes  if  we  could  help  it.  Then 
Walter  tried  mounting  his  trusty  Bell  &  Howell 
just  in  front  of  the  cockpit.  With  the  pilot  press- 
ing the  button,  we  got  dramatic  shots  of  the 
busy  aviator  at  work  and  some  unusual  frontal 
scenes  of  the  ground  coming  up  as  the  plane 
dove  toward  its  application  passes. 

Later  on  we  simulated  a  close-up  side  view 
of  the  airplane  in  flight.  The  camera  was  angled 
from  prone  position  on  the  ground  while  I 
rocked  the  wings.  It  projected  like  a  scene  from 
Hell's  Angels,  minus  such  timeworn  props  as 
scarves,  square  goggles  and  machine  guns. 

These  Ortho  Agriculiiiral  tS'ewsreels  have 
liecome  a  great  source  of  satisfaction  to  me  and, 
I'm  sure,  to  every  producer  involved.  We  be- 
lieve the  same  is  true  among  our  farm-group 
audiences,  even  when  the  effective  life  among 
these  agricultural  viewers  may  be  as  short  as  a 
year.  Acceptance  and  response  to  these  10- 
minutc.  short-term  prtxluclions  has  encouraged 
us  to  experiment  with  similar  presentations  for 
showing  to  our  gardening  audiences. 

The  other  two  types  of  pictures  we  priKluce 
are  ( I) :  the  higher-budget,  longer-lasting  edu- 
cational  films  for  our  garden  club  audiences 

(CONTINIED    ON     THK     FOI.IOWING     I'AGl      44  » 

For  the  o>c>.  i>f  liarcleii  prcnlucl  ialcs- 
mcn  and  dealers  oiil> :  a  scene  from  one 
of  latest  lOminule  "instant"  films  to 
introduce  and  demonstrate  new  product. 


Cutting  machine  wit)i  a  nine-foot  blade  like  a 
liumt  chain  .\iitc  moves  into  coal  seam  face  in 
Franklin  S'o.  25  mine  at  Sew  Athens,  Ohio.  Ma- 
chine cuts  six-inch  slot  aloufi  the  base  of  scam. 


REBIRTH   Of  an    INDUSTRY 

research,  technology/  abundant  resources 
have  restored  "the  invisible  po\A/er  of  coal" 


I 


Complex  niotlern  machines  like  this  hiitic  shovel 
at  u(irk  in  a  .surface  mine,  are  helping  the  coal 
iiidiisln/  /(I  maintain  a  sirong  competitive  po.sition. 


nPwiNTY  Years  Ago,  the  coal 
■*■  industry  in  the  L'nited  States 
was  faced  with  serious  trouble.  Its 
burgeoning  competitors,  oil  and 
natural  gas.  seemed  about  to  com- 
pletely take  over  the  fuel  require- 
ments of  the  nation.  The  indus- 
try's public  image  was  that  of  a 
dying  giant,  choking  of  dust  in 
its  old-fashioned  mines. 

But  coal  is  in  great  abundance, 
and  it  is  cheap.  By  developing 
some  of  the  most  advanced  mech- 
anized techniques  in  any  industry, 
coal  has  not  only  saved  itself  from 
oblivion,  but  has  aggressively  forg- 
ed its  way  to  new  successes  in  the 
expanding  economy. 

How  Bituminous  Coal  l.s  Mined 
This  is  the  basic  story  of  The 
Invisible  Power  of  Coal,  a  new  28- 


niinute  color  film  which  shows 
how  bituminous  coal  is  mined  and 
used  —  and  how  it  affects  the 
daily  lives  of  most  Americans. 

The  film  demonstrates  that  bi- 
tuminous coal,  though  seldom 
seen  by  the  average  citizen  these 
days,  is  an  essential  part  of  his 
life.  It  generates  more  than  half 
the  nation's  electricity,  is  vital  to 
steel  production,  and  is  an  essen- 
tial raw  material  for  thousands  of 
industrial  plants  which  use  it  as 
fuel  and  raw  material.  Chemical 
by-products  from  coal  make  a  wide 
range  of  consumer  goods,  from 
perfumes  to  plastics. 

In  striking  color  photography, 
the  film  shows  how  coal  is  mined 
underground  by  skilled  men  oper- 
ating complex  machines.  The  cam- 


era  shows    an   electric   shovel    20 
stories    high,    one    of    the    largest 
machines  on  earth,  laying  bare  a 
coal  seam  in  a  surface  mine. 
Moving  City  Block  of  Karth 

Other  equipment  shown  in  the 
film  includes  a  giant  excavating 
wheel  which  moves  dirt  more  than 
a  city  block,  and  the  Pushbutton 
Miner,  which  bores  800  feet  into 
a  hillside  without  a  man  going 
underground.  Technical  animation 
depicts  the  formation  of  coal  from 
swamp  vegetation  2.S0  million 
years  ago. 

The  picture  also  shows  how  the 
coal  industry  reclaims  surface- 
mined  land  to  create  new  farms, 
parks  and  wildlife  areas. 

The  sponsor  of  this  useful  pic- 
ture,   the    National    Coal    Associa- 


tion, has  achieved  a  much-<.in 
result:  broad  coverage  of  a IJl ' 
technical  subject  which  still  V 
tains    strong    viewer   appc 
all  of  its   28   interesting  in    ; 

This  NCA  motion  piciur  •  i 
shows  a  few  projects  in  thiiuf 
range  of  coal  research  as  sc'"  ' 
develop  better  means  of  uv 
analyzing  coal  and  seek  bit  J 
markets,  such  as  coal-based  r,  I 
al  gas  and  gasoline. 

Film  Was  Created  by  Aui 

riie  Invisible  Fower  o- 
was  produced  by  Audio  I 
tions.  Inc.,  directed  b\ 
Mandell  and  written  by  Sk 
Prints  are  available  for  fr. 
lie  showing  through  regr 
braries  of  Modem  Talkii 
ture  Service.  Inc. 


This  orcliard  was  once  a  surface  coal  mine.  .After  tlic  fuel  icas  removed,  the 
earth  was  replaced,  planted  to  trees  which  now  bear  commircifd  crops  of 
apples  and  peaches.  Wooded  area  in  background  is  also  mi  nclaiiiK  d  land. 


Land  disturbed  by  surface  mining  was  planted  li>  trees  and  grass  cJi'^P 
coal  was  removed  from  thi.s  section  of  llii  hidclilii  Min(  mar  DiiQuK' 
Soon  it  will  hear  profitable  growth  of  tindxr  like  tin    linid  in  hack 
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Success  in  This  World  has  been 
J  short  of  phenomonal.  In  an  environ- 
at  is  at  best  inhospitable,  he  has  man- 
)t  only  to  survive  but  to  survive  in 
lessed  with  relatively  little  in  the  way 
cal  strength  or  prowess,  he  has,  never- 
managed  to  become  the  healthiest. 
St  and  wisest  of  earths  creatures. 
{ly  how  he  has  done  it  is  the  theme  of 
le  Manager,  a  lively  and  entertaining 
iduced  by  Henry  Strauss  &  Co.  of  New 
^nd  in  the  development  of  the  main 
an's  secret  of  success  is  revealed.  As 

I  suggests  it  is  his  ability  to  control  the 
.round  him.  to  work  with  and  through 
;ople  in  getting  things  done  —  in  short, 

ty  to  manage.  He  sets  objectives;  he 
e  organizes:  he  executes. 
itor  Doesn't  Oiminish  Validity  of  Ideas 
J  a  subject  as  important  as  "The  Prin- 
Management"  can  be  treated  with  wit 
.lor  is  noteworthy.  That  it  can  be  han- 
\  refreshingly  as  it  has  while  taking 
j  away  from  the  significance  or  vali- 
lie  ideas  set  forth  is  remarkable  indeed. 
^I6mm  animated  color  film,  together 
re  live-action  case  histories  (each  two 
j minutes  in  running  time)  and  supple- 
Ipooklet  and  discussion  guides,  presents 
r  problems  and  procedures  underlying 
anodem  management  techniques  in  a 
k  should  be  welcomed  by  industrial 
I —  for  that  matter  anyone  concerned 
H  business  of  business  —  everywhere, 
"'ng  Problems  Through  Tested  Methods 
^he  Manager  shows  that  a  problem  is 
t'm  —  whether  its  getting  a  mastodon 
^Kiof  and  into  the  pot'  or  supervising 

5^  on  an  assembly  line  —  and  that 
to  solve  it  is  by  the  application  of 
J  that  have  proved  valid  through  the 
)jtime  and  use.  During  the  films  14 
:jof  running  time,  the  development  of 
■^  manager  is  traced  from  the  caves  of 
<y  to  today's  modem  industrial  plants 
:«utive  suites. 

xvcT  the  film  pauses  to  take  a  closer 
iiwhat  man  the  manager  is  up  to.  a 
stxt  of  the  management  process  is  re- 
.  "he  conference  ...  the  problems  en- 

I I  in  communicating  .  .  .  the  manager's 

I  it  a  retail  breakdown!  Who  needs 
«  one  of  the  principck  m  "Making 
'    cxise  studied  in  ~Man  the  Manager." 


"His  sources  of  intvlligi-nci .  uumitou.  ,...4.  :,.,;.,..  .,,.,/  him  i»i  adrancr  to 
opportunity  ..."  A  scene  from  the  au:ard-winninR  film.  "Man  the  Manaeer" 


\  \ 


MAN  the   MANAGER" 


has  achieved  rags  to  riches  on  a  grand  scale... 


concern  with  analysis  and  prediction  .  .  .  are 
some  of  the  sequences  that  stand  out. 

This  motion  picture  is  not  a  simple,  visual- 
ized explanation  of  "How  To  .  .  .".  In  firmly 
assessing  the  manager's  role  in  a  world  he 
has  done  much  to  create,  the  film  does  more 
than  inform.  Aware  of  the  complex  interde- 
pendencies  in  our  modem  society.  Man  the 
Marmger  provokes  its  audience  into  consider- 
ing the  broad  responsibilities  shouldered  by 
management  at  any  level.  The  film  stimulates 
rather  than  tells:  suggests  principles  rather 
than  rules. 

Case  Histories  Show  RealUtic  Situations 

Backing  up  the  main  ideas  presented  in  the 
film,  the  live-action  case  histories  offer  three 
realistic  situations  in  which  a  specific  manage- 
ment principle  has  been  ignored  much  to  the 
distress  of  those  involved. 

The  first  case.  "Making  Problems."  shows 
how  a  fuzzy  objective  leads  to  uncertainty  and 
confusion. 

The  second  case.  "Anticipating  Problems." 
points  up  the  value  of  a  subordinate's  experi- 
ence and  the  peril  a  supervisor  risks  in  disre- 
garding it. 

The  third.  "Solving  Problems."  suggests  that 
a  manager's  awareness  of  underlying  causes  is 
a  prerequisite  to  effective  action.  \s  bases  for 

"Jack,  when  and  IF  it  becomes  obvious  to  me 
that    extra    people   are    needed,    FB   get    them.' 


SctTu     from    case    on    "Anticij    ' 


ohlems.' 


meaningful  discussion  or  simply  food  for 
thought,  the  value  of  the  case  histories  is  hard 
to  overestimate. 

Originally  produced  for  Pan  American 
World  Airways,  the  film's  wide  appeal  was 
recognized  by  the  Committee  on  International 
Nontheatrical  Events  and  it  has  received  a 
CINE  "Golden  Eagle'  award  for  general  excel- 
lence. Man  the  Manager  was  also  selected  to 
represent  the  United  States  at  the  Fifth  Inter- 
national Industrial  Film  Festival  at  London 
last  fall.  There,  the  normally  staid  FrsANCiAi 
Times  described  it  enthusiastically  as  "...  a 
brilliant  cartoon  which  demonstrates  with  much 
guile  and  humour  the  basic  principles  of  man- 
agement.' 

An   illustrated   study  booklet   and   separalr 
guides   for  the  film   and   cases   arc  provided. 
How  Companies  Can  Obtain  This  Package 

The  14-minute  color  film,  complete  with 
study  booklet  and  discussion  guide  is  priced  at 
$195.00.  The  case  histories  with  accompanying 
discussion  guide  is  S80.00.  TTie  color  film, 
case  histories  and  supplementary  study  mate- 
rial can  be  purchased  together  for  S250.00. 
Entire  program  is  available  for  3-day  previc* 
(fi  $15.00,  applicable  to  the  selling  price 
Henry  Strauss  &  Co..  31  West  53rd  Street. 
New  York  City  arc  the  sole  distributors.         • 

"We  could  he  running  into  union  trouble.  Ft  ■ 
got  a  problem.  Harry."  Thit  case  study  abotii 
Sohinz  P^" "   •     •- ""-    ''       "  ■■ - 


Customers  come  in  all  types:  timid.  One  filmstrip  shows  that  certain  at-  Employees  see  that,  though  people 
aufiri!,sii('.  haxty,  an^umciitativc,  titiides  often  are  "musks"  ichich  arc  arc  different,  all  respond  fatorahly 
and  cUarminc  .  .  .  and  also  diffindtl      assumed  to  uin  attention  of  others.      ichen  Rrected  uith  friendhj  interest. 

People  Helping  People:  Secret  of  Successful  Banking 

Complete  Sales  Training  Program  for  Bank   Personnel   Is   Helping   Build   Profits 
by  Showing  Employees  Principles  of  Successful   Selling  to  be  Applied   at  Work 


or  employee  interest  in  sell*, 
showing  how  successful  se' 
be   achieved   along  with 
ployee's  regular  work. 
A  Principle  for  Selling  Si 
For  the  employee,  the 
shows,  first,  what  selling  i- 
helpiuii  other  people.  It  shc^. 
selling   opportunities   existo  t 
most  every  contact  with  a  n^ 
er  but  that  such  contacts  ea 
limited  to  contacts  with  cujorr 
in   the   bank.    It  emphasi?  tk| 
many   chances   occur  outst  ||, 
bank  ...  at  parties,  within^ 
and  neighbors,  at  casual  n  iIm 
even   over    a   cup   of  C' 
stresses  that  a  true  interest)  pj, 
pie  develops  a  friendly  a  acr. 
personality  that  pays  dh: 
the  employees  not  only 
but  in  personal  and  soci. 
ties  as  well. 

To    achieve    maximum  oi 

from  this  sales  training,  t  ids 

j{,,are  presented  as  an  integl  pi 


THE  Two  Basic  Commodities 
with  which  every  bank  deals 
are  money  and  people.  Ideas,  car- 
ried over  from  ancient  days  when 
a  bank's  primary  responsibility 
was  to  safeguard  money,  still  in- 
fluence many  banking  staff  mem- 
bers to  place  money  first  in  their 
thinking.  Too  often,  there  is  a 
tendency  to  minimize  the  vital 
part  played  by  people  in  the 
growth  of  a  bank. 

Unlike  the  department  or  spe- 
cialty store,  supermarket  or  florist, 
a  bank  has  little  opportunity  to 
tell  other  people  about  the  variety 
of  bank  services.  Customers  won't 
ask  for  services  they  don't  know- 
about  and.  btccause  they  don't  ask, 
bank  people  often  assume  that  the 
customer  is  not  interested  in  addi- 
tional services. 

riif\  l-'orKcl  Che  Oilier  .Services 

This  spotlights  a  truth,  recently 
pointed  out  at  a  banking  conven- 


tion: too  many  customers  go  into 
banks  today  and  leave  with  just 
the  one  service  for  which  they  en- 
tered the  bank.  Year  after  year. 
a  customer  can  make  a  deposit  or 
cash  a  check,  and  never  hear  men- 
tion of  the  many  other  services  the 
bank  is  equipped  and  eager  to  sup- 
ply. 

Profits  walk  out  bank  doors 
every  day,  because  bank  personnel 
fails  to  mention  additional  serv- 
ices. Bank  employees  are  almost 
invariably  courteous,  but  courtesy 
is  not  enough  in  today's  intensely 
competitive  banking  atmosphere 
...  it  is  necessary  also  to  ask  for 
the  order. 

Employees  Must  Be  Motivated 
If  the  bank  is  to  add  to  its  earn- 
ings and  offer  employees  increas- 
ed opportunities  for  promotions 
and  job  security,  every  employee 
must  be  motivated  to  feel  a  re- 
sponsibility for  promoting  the  sale 
of  bank  services. 


Below:  liilli  r  Selling  Hiinaii  pnsidenl  Dick  Westen,  cxeciilivc  vice-prcsi- 
idrnt  John  liiisso  and  vice-president  in  charge  of  production.  Don  Bartelli, 
check  script  ami  color  negatives  for  "How  to  Succeed  in  Bankiup,"  pronram . 


Stoppinj;  long  enough  to  gi'fe  .s])ec- 
cifie  directions  to  a  customer  re- 
quires little  time,  makes  friends. 


Persoiialh  introducing  a  customer 
to  a  hank  officer  i.s  another  courtesy 
which  fosters  good  relations. 

i:  .'\ware  that  bank  employees,  as 
a  class,  have  been  seldom  con- 
fronted with  the  need  for  selling  — 
though  such  indoctrination  is  a 
pressing  bank  problem  —  the  Bet- 
ter Selling  Bureau  did  a  vast 
amoiuit  of  research,  collaborating 
with  outstanding  bank  authorities. 
I  he  result  is:  How  to  .Siueeed  in 
Honkini;  —  the  first  complete  sales 
training  program  for  bank  person- 
nel. This  new  course  has  a  double 
purpose: 

I'or  the  bank,   it   is  ilesigned  to 
Iniilil  profits  by  stimulating  great- 


Pointing  out  to  the  ais! 
(ulvantages  of  additional  - 
a  prime  way  to  build  hank 


■■'-*'"' — 


Employees    leani    where « 
by  pleasinfi  customers 
lead   to    referral  business 

of  the  day's  work.  The 
or    limited    program   ap 
avoided.   Not:    "VV'e  arej 
study    selling    for   the 
months"  but:    "We  arc 
learn   how  to  do   a   hett(  j 
helping  people,  and  enjo; 
We  shall  see  how  to  conti 
jobs  from  a  creative  angl 
way,   we   will    attain   perl 
\elopment    and    become 
teresting  individuals." 

I"«)ur  Essentials  to  Si"** 
llow  to  Siu(  red  in  Bt  •  " 
corporates  the  four  basi. 


BUSINESS  cut' 


people  learn  best : 
ivation  —  the  trainee  must 
reason  for  wanting  to  learn. 
I  apply  the  ideas  and  pro- 
s,  presented. 

icipation  —  by  discussions 
lestions,  the  individual  must 
^atc  actively  in  the  sessions, 
lication  —  trainees  must  be 

by  typical  scenes  and  in 
lops.  how  the  lessons  learn- 
to  be  applied. 

surablc  Progress  —  by  an- 
:  questionnaires  and  taking 
n  the  discussion  sessions, 
s  ...  as  well  as  the  trainer 
re  able  to  measure  the  em- 
s  progress, 

»!o>c«s  See  How  They  Gain 
>o  meetings  and  workshops 
.•mployees  how  they  profit 
ally,  when  they  make  a  sin- 
ffort  to  sell  bank  services, 
ten.  employees  are  told  they 
io  certain  things,  but  they 
[t  given  reasons  why  they 
I  do  them,  or  how  they  in- 
iilly  will  benefit. 

to  Succeed  in  Bunking  pre- 
en 30-minutc  sessions  half 
:h  feature  color  sound  film- 
Five  workshop  meetings  — 
rd  to  alternate  with  the 
lisual  sessions  —  provide 
unity  for  reviews  of  the 
ip  meetings,  and  for  discus- 
r  problems  relating  to  daily 
h  the  bank. 

Iting  to  KnoM  Their  Views 
.  open  discussions  reveal  the 
yces'  points  of  view  and  help 
ire  their  acceptance  and  un- 
nding  of  the  training. 
•>hasis  is  focused  on  the 
opportunities  where  the  sell- 
additional  bank  ser\'ices  can 
omplished  with  only  a  little 


extra  thought  .  .  .  and  without  ne- 
glect of  the  regular  work 

Vital  Impact  of  Audio-VLiual 

The  five  meetings  which  feature 
color  sound  filmstrips  stress  the 
nature  of  ■"selling"  —  on  which 
most  business  and  personal  suc- 
cess depend  .  .  .  the  value  of  cour- 
tesy .  .  .  how  to  present  benefits 
.  .  .  who  profits  by  "selling"  .  .  . 
what  every  customer  most  wants 
to  know  .  .  .  how  customer  types 
tliffer  .  .  .  and  the  parts  played  by 
tact  and  courtesy  in  handling  com- 
plaints, referring  people  to  other 
bank  departments,  choosing  words 
that  avoid  customer-resentment, 
dictatorial  demands  like:  "You'll 
have  to  sec  Mr.  So-and-So."  .  .  . 
"You  entered  this  on  the  wrong 
line!  '  .  ,  .  "Your  total  is  different 
from  ours!",  etc. 

Titles  Cover  Actual  Situations 

Actual  banking  situations  and 
the  filmstrip  titles: 

What  Do  You  Call  It? 
Who  Benejiis  Most? 
What  Will  It  Do  For  Me^ 
Are  People  Different? 
Is  It  Worth  While^ 
stimulate    interest    and    introduce 
vivid    variety    into    this    dramatic 
training,  which  never  loses  sight  of 
its  main  objective  —  "Selling"  ad- 
ditional  bank  services  to  present 
customers,  and  attracting  new  cus- 
tomers to  the  bank. 

Meetings  F.as\   Io  Direct 

.'Ml  information  for  the  resultful 
direction  of  How  to  Succeed  in 
Banking  sales  sessions  is  contained 
in  a  trainer's  manual.  Each  step  is 
charted,  and  full  text  is  furnished 
for  introductions,  discussion  sub- 
jects, and  summaries  .  .  .  plus 
rating  scores  for  marking  the  ques- 


Thesc  mceting.s  place  emphasis  on  how  employees  can  hciu-fit  hy  drvclop- 
inj;  a  friendly  personality,  winning  customers  in  the  bank  and  achii-ving 
social  success  and  pojndarity  outside  its  doors,  uhcrcver  ihcy  may  go.  .  . 


tionnaires  which  accompany  the 
filmstrip  meetings. 

"Ask  a  computer  to  solve  a 
problem  in  human  relations  and  it 
will  fall  flat  on  its  gears."  a  bright 
wight  recently  remarked. 

Even  in  this  computerized  era. 
people  are  the  priceless  ingredient 
in  banking  growth.  But  they  must 
be  trained  people,  aware  of  the 
selling  aspect  of  their  human  rela- 
tions work.  It's  been  said  before, 
hut  it  bears  repeating:  It's  better 
to  bind  customers  to  your  bank 
with  three,  four,  or  five  services 
than  by  just  one. 

Proving   Its   \'alue   in   the   lield 

One  of  California's  largest  bank- 
ing institutions  —  which  matches 
its  colorful  early  history  with  mod- 
em sales-mindedness  —  uses  How 


ypnp  meetings  enable  employ- 
ij  relate  the  training  to  actual 
'^ns  met  in  their  work  each  day. 


Emplo>ccs  gain  ability  to  handle 
complaints  with  tact,  avoiding  ex- 
pressions  ichich   create   resentment. 


Listening  carefully,  Io  uuilir.sland 
a  cu.ytomcr's  wi-thes,  is  shown  as  a 
valuable  attribute  toward  sttccess. 


to  Succeed  in  Banking  in  its  nearly 

2(>0  statewide  branches,  as  well  as 

in  its  main  office.  • 

•  •       • 

Meiiico'^  A\  ork  in  Mala>F<ia 
Told  in  "Th.-  (;r.al...t  (;ifl" 
•;  A  CARH.  Inc.  film  about 
MEDICO  personnel  in  Malaysia 
has  been  released  to  television 
stations  for  free  showings  through 
film  libraries  of  Modem  Talking 
Picture  Service. 

The  1 3 Vi -minute  fiJm  is  called 
The  Greatest  Gift.  It  shows  how 
the  doctors  and  nurses  of  MEDI- 
CO, a  service  of  CARE,  meet  the 
medical  challenge  of  a  country 
where  superstition  and  the  medi- 
cine men  and  herbalists  must  be 
overcome  before  the  sick  can  be 
properly    healed. 

In  addition  to  healing,  MEDICO 
helps  in  the  education  and  training 
of  liKal  medical  personnel  and  has 
brought  to  the  people  themselves 
the  basics  of  personal  hygiene  and 
izotxl  health.  • 

•  *        • 

<ir«K'ery     Miiiuifa»iiir«T«     t',\\r 
ShoppjTf    KiMl>j«'l-Sa\injj   Tip» 

I  ood  shoppers  can  stretch  their 
budget  dollars  and  still  enjtiy  con- 
venience prixlucts.  if  they  learn  a 
few  good  shopping  habits. 

A  new  sound  slidefilm,  avail- 
able to  home  economics  classes 
and  women's  organizations,  illu- 
strates these  habits  and  gives  other 
tips  on  getting  the  most  for  every 
tiKxl  dollar. 

The  I4-minutc  35mm  color 
sound  slidefilm  is  presented  by 
Grocery  Manufacturers  of  .Ameri- 
ca and  distributed  on  free  loan  by 
Association  Films.  Inc.  • 
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Sound  Quality  Conti 

Complete  Control  of  Every  Phase  of  Sound  Prodi 
Step-by-Step  Testing  Are  "Keys"  to  Consistent  Q^ 

by  James  Dickert,    Recording  Director,   Wilding, 


L'niquc  buckpriiitiiig  fcalurc  ()/  Kodak  ,v(>i/)i</  rtcorilinn  Idju  .  uliich  clisclos- 
i-s  txjpe.  base  material  and  tliickiwss  details  at  30-incli  intervals  for  quick 
identification,  is  discussed  hy  Jim  Dickert  {ri<iht)  and  Bill  Koch,  chief  en- 
fiineer  in  Miduest  for  Koduk's  Motion  Picture  and  Education  Markets  Di- 
vision. Positive  brand  identification  and  scries  of  production  control  num- 
bers are  included  to  help  assure  qualitij.  W'ildiitfi  note  uses  this  ''4-(;ic/i  tape 
for  much  of  its  original  recording  work  on  business  film  productions. 


OouND  Can  Make  or  Break  a 
*^  sound  picture. 

Unfortunutcly,  this  is  all  too 
often  a  thought  which  occurs  after 
poor,  and  in  some  cases  unbeliev- 
able, sound  quality  has  robbed  a 
motion  picture  of  its  effectiveness. 

Everyone  has  had  the  unpleas- 
ant exjjerience  of  viewing  a  film 
in  which  the  sound  did  not  com- 
pliment the  scene.  You  might  even 
have  chuckled  if  the  mistake  oc- 
curred in  a  serious  scene  in  a  the- 
atrical film.  But  think  of  what  an 
unpleasant  experience  it  would  be 
if  it  were  your  film  —  perhaps,  a 
film  about  a  product  or  about  a 
company. 

At  Wilding,  we  have  long  recog- 
nized the  importance  of  sound  to  a 
motion  picture  film,  and  we  have 
learned  from  many  years  of  ex- 
perience how  to  consistently  main- 
tain good  sound  cjuality. 

We  Control  All  Sound  Phases 

The  key  to  our  sound  operation 
is  in  our  internal  handling  of  every 
phase  of  sound  production,  includ- 
ing original  recording,  duplication, 
pre-mixing,  editing,  re-recording, 
and  finally  transferring  to  optical 
negatives,  and  printing  on  positive 
stock. 

In  addition,  our  ability  to  con- 
trol quality  is  enhanced  by  having 
four  sound  stages  in  Chicago,  two 
in  Detroit,  one  in  Hollywood,  along 
with  leased  facilities  in  New  York 
and  .San  I-rancisco. 

Teslinu  lii-lps  (;c't  It  Kiulil 

Testing  is  another  important 
factor  in  our  operation.  Only  the 
manufacturer    can    provide    com- 


plete scientific  laboratory  testing 
of  the  magnetic  tape  and  film  ma- 
terials used  in  the  production  of 
sound;  however,  we  are  able  to 
make  certain  tests  which  we  feel 
are  important.  For  example,  we 
periodically  check  for  such  things 
as  output,  signal-to-noise,  print 
through,  and  quality  deterioration. 

We  also  test  to  be  sure  we  are 
recording  with  optimum  bias,  and 
we  check  intermodulation  distor- 
tion at  normal  recording  levels. 
Steadiness  of  motion  is  frequently 


checked  on  the  recording  equip- 
ment. We  could  mention  many 
other  things  that  must  be  avoided 
to  ensure  good  sound,  like  flutter, 
wow,  reel  wind  deformation,  etc., 

Many  Variables  .Vffi'ii  Quality 

However,  the  point  to  remember 
is  that  many  variables  affect  good 
sound  and  some  kind  of  efficient 
testing  procedure  is  necessary  to 
maintain  high  quality,  uniform 
sound  production. 

In  regard  to  procedure,  we  are 
currently  using  four  types  of  mag- 
netic materials  in  our  sound  opera- 
tion: '/4-inch  magnetic  tape  and 
16mm,  17'/ '2 mm  and  35mm  mag- 
netic film. 

Use  Varied  Sizes  of  Tapes 

The  '4 -inch  is  used  on  location 
and  the  17 '/2  mm  film  for  original 
recording  on  the  sound  stage.  We 
use  the  17 '/2  mm  film  rather  than 
16mm  film  because  the  difference 
in  speed  between  the  two  makes  a 
difference  in  sound  quality.  (17'/2- 
mm  runs  at  45  ft/  min,  while  16mm 
runs  at  36  ft/ min.)  In  addition, 
the  17'/imm  film  has  twice  as 
many  perforations  as    16mm  and 


thus  provides  better  steadiij 
resistance  to  wear. 

Good  "takes"  are  transfl 
35mm  stock  for  editing. 
and  tapes,  including  sound 
music  background,  narrati 
synchronized  sound,  are  tl^ 
ed    and    re-recorded    ontc( 
nVimm  or  35mm  niagncj 
which  becomes  the  "niastt  mi 

The  master  mix  is  used   mri 


A  Word  About  the  Auw 

•  Mr.  Dickert  started  h 
reer  at  the  American 
phone  and  Telegraph 
pany,  where  he  workt 
the  trans-Atlantic  telei 
Later,  he  moved  to  M( 
a  time  when  sound  recoi 
for  films  were  being  aacj 
on  wax  disks  and,  thi 
Warner  Bros.,  uherii 
worked  on  the  develofj 
of  the  first  optical  sou 

Following  this,  he 
develop  vertical  disc 
ing  for  the  World  Broad 
ing  System  and  did  resli 
for    Decca    Records   ai 
time    the    first    long-plj 
records  were  introduce 
has  been  with  Wilding  fl 
years.  An  active  memh 
manager  of  the  Chicagcj 
trict    of    SMPTE,    he 
several  patents  in  the  fi( 
electronics. 


At  the  left:  sound  stage  mixer  llennj 
records  sound  for  a  Wilding  eommett 
IT'jinm,   rather  than    Uiiiini.   nulgneti 
used  at  Wilding  for  this  souiul  stage  ui! 
'  i-i;i(7i  tape  is  used  on  location.  Ihit 
greater  speed  of  ITV^mm  w  .laid  to  hel\ 
improve  .souiul  tiualittj.  The  film  trac 
later  Ircmsfi  rrcd  to  .'V^iiim  magnetic  I 
Irom   uliich  sound  rdilois  iiiaki    up  ih 
uttik  print  tracks.  These  arc  then  n'lii 
irilli  sound  effects  to  nuike  the  optiiol 
u  hich  become  part  of  the  finished  pti 
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lixer  Ra>nioiKl  Esh  handles  rc-rcconliufis  in  this  trausjcr  room  at 
i t'.quipnuixt  iuchidcs  a  narration  mixer  panel  and  hi-inch,  IT'-smm 
.(in  tape  and  film  equipmnit;  provides  for  transfer  from  any  par- 
lund  medium  to  any  other  —  as  tiill  as  iiiakinn  o]>tiea\  recordings. 


Supervising  editor  John  Cook  is  preparing  a  .35mni  workprinl  track.  Sound 
editinn,  an  intportant  and  inlenral  part  of  Wildinfi's  operation,  wakr.'i  U 
easier  and  faster  to  traivifer  recordings  and  produce  copies.  It  alto  pnnides 
for  ttinximinn  control  of  soinul  iptality  on  all  types  of  filmed  proditctioiu. 


jagnetic  dupes  or  optical 
Ir  35mm  negatives.  Nega- 
jdcvclopcd  in  our  film  lab- 
land  printed  on  positive 
long  with  the  picture,  to 
I    the    sound    production 


)roblenis 


maintaiiunL 


sound  quality  from  the  original  re-  the  problems  by  handling  every 
cording  to  tlic  final  positive  print  step  in  sound  production  while  us- 
are  many.  At  Wilding  we  minimi/.e  ing  only  the  highest  quality  mag- 
Below:  in  this  mom.  Jim  Dirkcrt  re-records  all  tapes  ami  films,  includinti. 
sound  effects,  music  background,  narration  and  synchronized  sound  on 
IT'smm  or  35mm  numnetic  film  which  becomes  the  "master  mix."  This  is 
then  trans-fcrrcd  to  Ifimm  or  .'iimin  optical  ncfiatives  for  "composite"  print. 


netic  materials  for  sound  record- 
ing, iluplicating  and  mixing. 

This  procedure  was  essential  f»>r 
complete  customer  satisfaction  in 
the  175  sound  films  that  wc  com- 
pleted in    1964. 

That's  the  goal  we  constantly 
strive  toward  in  our  recordines.  • 
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Vast  acres  of  orange  groves  produce  golden  flood  uhich  iiiovcs  to  market. 


Minute  Maid:  a  Look  at  ttie  Leader 

Major  Grower  and  Processor  of  Citrus  Shows  Operations 
from  Trees  to  Market  Baskets  in  18-Minute  Color  Picture 


THE  Worlds  Largest  single 
grower  and  processor  of  cit- 
rus fruits  is  taking  the  story  of  its 
operations  to  its  employees,  food 
brokers  and  their  staffs,  distribu- 
tors, retailers  and  the  consuming 
public  in  a  new  18-minute  color 
motion  picture. 

The  film,  A  Look  at  the  Leader. 
amply  lives  up  to  the  image  of 
leadership  for  its  sponsor,  the 
Minute  Maid  Company,  Orlando, 
Florida.  Produced  by  The  Jam 
Handy  Organization,  its  scenes 
take  audiences  through  the  com- 
plex operation  which  results  in 
millions  of  tons  of  juices  and  con- 
centrates. 

Rewards  I)i-pend  on  Consumer 

The  reward  of  enlightened  lead- 
ership, the  company  emphasizes  in 
this  film,  comes  when  Mrs.  Con- 
sumer selects  its  products,  decides 
that  she  prefers  them  and  buys 
them  again  and  again.  But  this 
leadership  demands  a  constant 
philosophy  of  product  excellence. 

"All  down  the  line,"  they  say 
at  Minute  Maid,  "excellence  must 
be  practiced  daily,  from  the  main- 
tenance of  citrus  groves  to  the  de- 
livery of  the  product  to  the  market 
basket.  And  leadership  must  be 
won  anew  each  day." 

Nature  Sets  Time  of  Kipeninf; 

Sequences  in  the  picture  carry 
through  from  the  planting  of  new 
groves  to  the  purchase  of  end 
products  at  the  shopping  center. 
Because  millions  of  oranges  and 
other  citrus  fruits  ripen  at  one 
time,  the  task   of  processing  this 
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golden  flood  from  both  the  com- 
pany's own  groves  and  from  those 
of  other  growers  calls  for  a  re- 
markable transportation  and  hand- 
ling operation. 

A  Look  at  the  Leader  includes 
informative  scenes  of  mechanized 
tree  culture,  complex  automated 
processes  used  in  the  blending, 
freezing  and  packaging  of  juices 
and  little-known  but  vital  opera- 
tions required  for  frost  protection 
and  grove  maintenance. 

First  Shown  to  All  Employees 

The  prime  audience  for  the  new 
color  picture  is  the  company's  own 
employee  family  and  the  distribu- 
tive industry,  from  food  brokers  to 
store  managers  and  their  staffs. 
But  the  film  is  also  being  made 
available  for  free-loan  to  civic 
and  community  organizations, 
churches,  schools  and  other 
groups.  It  will  serve  an  especially 
useful  purpose  among  classes  in 
distributive  education.  Write  The 
Jam  Handy  Organization,  2821  E, 
Grand  Boulevard,  Detroit,  Michi- 
gan 4821 1  for  details  on  obtaining 
loan  prints.  • 


Kohi-rl  K.  Doyle  to  Supervise 
Film   l{iir«-iiii  at  U.  S.  Steel 

Robert  l{.  Doyle,  former  as- 
sistant in  motion  picture  distribu- 
tion for  the  U.  S.  Steel  Corp.  in 
Chicago,  has  succeeded  Frank 
Cireenleaf  as  supervisor  of  that 
company's  film  bureau  at  208  So. 
LaSalle  Street,  Chicago.  He  is  a 
member  of  the  citv's  Film  Council 


MYSTIK  SHOWS  THE  WAY  TO  SALl; 

A  Comprehensive  Eight-Hour  Training  Program  is  Fjir- 
to  Equip  Tape  Salesmen  With  Real  Knowledge  of  Proc- 

THKtE  Years  of  rapid  growth 
gave  Mystik  Tape.  Inc..  di- 
vision of  The  Borden  Chemical 
Company,  a  major  marketing  prob- 
lem— and  the  opportunity  to  solve 
it  ingeniously.  How  do  you  ef- 
fectively help  train  a  force  of  dis- 
tributor salesmen  which  has  multi- 
plied at  an  explosive  rate? 

Last  fall,  Mystik's  president  and 
marketing  vice-president  met  with 
the  top  management  of  Blake, 
Moffitt  &  Townc,  a  division  of 
Kimberly-Clark  Corporation.  B,  M 
&  T  had  decided  to  distribute  Mys- 
tik's products,  but  before  making 
any  commitment  they  wanted  to 
know  how  Mystik  intended  to  train 
B,  M  &  T's  240  salesmen — quickly 
and  profitably. 

He  Sells  Products  He  Knows 

The  philosophy  behind  Mystik 
training  programs  has  always  been 
that  a  salesman  talks  most  about 
and  sells  more  of  the  product  he 
knows  best. 

Milton  Stohl,  marketing  vice- 
president,  suggested  that  Mystik 
would  film  a  comprehensive  train- 
ing course  in  color  and  sound,  and 
have  it  ready  in  two  months.  And 
B,  M  &  T  took  him  up  on  it. 

With  obstacles  such  as  time,  a 
modest  budget,  limited  facilities, 
and  only  a  few  people  with  any 
experience  in  this  type  of  activity, 
Stohl  set  out  to  assemble  a  sales 
training  program  which  could  be 
presented  effectively  in  a  single 
eight-hour  session  to  groups  rang- 
ing from  500  to  eight  men. 

Shared  Responsibility  on  Script 

Stohl  and  William  Miller,  di- 
rector of  sales  personnel  and  train- 
ing, wrote  the  script.   They  used 


Sales    personnel    and    training 
Bill     Miller     (left)     discusses  » 
sequence  with   Dick  Kane,  .\/g. 
industrial  advertising  manager. 

good    professional    photograph 
but   the   entire    project   was  > 
duced  and  directed  by  Stohl 
sisted  by  Richard  Kane,  My 
industrial  advertising  manage. 

Actors  and  narrators  are  all  v 
tik  personnel  with  two  except*. 
Robert  N.  DeWilde,  general  ~ 
manager  of  B,  M  &  T,  and  . 
fessional  actress  who  was  u>„ 
one  sequence  for  comedy  reliei 
a  change  of  pace.  Company  i 
dent    Robert    Leander   intri^ 
the  film  and  does  the  epilogu 

Eight  Long  Weeks  of  Hard  W 

After  eight  weeks  of  workr 
and  16  hours  a  day,  the  stal 
ready  to  preview  "The  Ma. 
Mystik."  Mystik  executives  u 
the  results  "gratifying  beyor 
pectations."  And  the  Mystik 
keting  team  was  convinced  f 
have  a  new  secret  weapon — >rt 
they  intend  to  fully  exploit. 

They  point  out  that  the  ci 
the  sales  training  staff  is  suL 
tially   reduced;   the   program  b 
(concluded    on    page  5 


Marketing  v. p.   Millon  Stohl  is  "on  eaiuem"  iu  this  ^flJstik  film  «"(/' 
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I  Conference  Opens  Jnne  M 

real  Atlvaiu-e  Profirani  Details  for  National  Confereiu-o 
June  3rcl  to  5th  at  Ambassador  llolvl  in  Los  Angeles 


AM  Details  for  the  Sixth 
lual  National  Conference 
idustry  Film  Producers  As- 
ti  are  now  beginning  to 
.  This  year's  meeting  will 
I  at  the  Ambassador  Hotel 
fXngelcs  on  June  3.  4.  and 

jdition  to  the  screening  of 
jjrds'  candidates  for  I  FPA 
j  honors,  the  Awards  Ban- 
ij  the  annual  Trade  Show, 
beakers  and  presentations 
'en  confirmed  by  Confer- 
te-President  Bob  Duff: 
'iscu.s.s  Wolper  lechniques 
,tuart.  of  David  L.  Wolper 
jons.  will  show  segments 
|."  film.  Four  Days  in  No- 

and  will  discuss  the  use 
iques  employed  in  Wolper 
itaries  as  illustrated  in  this 
jicture. 

ibson.  of  Douglas  Aircraft 
I  share  the  platform  with 
e  representative,  in  a  dis- 
of  film  production  abroad 
use  by  the  airlines  of 
•produced  films. 
^  on  .Moon  Project  Apollo 

Long.    North    American 

will  give  IFPA  members 
its  a  briefing  on  the  Apol- 
landing  program,  with 
id  motion  pictures. 
Gold,  head  of  Roundtable 
.ill  discuss  pre-pri>duction 

and  prc-testing  of  mate- 
re  financial  committments 
;  on  pictures, 
lular  IFPA  program  guest. 

Cap"  Palmer,  executive 
at  Parthenon  Pictures. 
:  a  look  at  the  future  of 
films  10  years  from  now 
J  the  conference  program 
r  a  sequel  presentation  by 
iurt.    Parachuting    Associ- 

his   unique   venture    into 
^ing  by  men  in  flight. 
0  Discuss  Films  for  Youth 
lique  interest  is  the  sched- 
lel  discussion.  "Producing 
Jr  Youth,"  in  which   two 


people  who  have  successfully  pro- 
duced low-budget  films  for  child 
groups  will  be  joined  by  Mrs. 
Hattie  Dyrenfurth.  moving  spirit 
of  the  "Youth  Films  Foundation" 
and  a  long-time  proponent  of  more 
and  better  films  specifically  made 
for  children's  groups. 

Social  festivities  will  be  high- 
lighted by  the  traditional  "Wel- 
come Home"  party  at  the  Ambas- 
sador. Final  details  of  the  pro- 
gram will  be  given  in  these  col- 
umns, just  prior  to  the  Confer- 
ence itself,  next  month!  • 


iSorthern  California  Chapter 
Hears  Reports  on  .State  F'ilnis 
--r  Bay  Area  members  of  IFPAs 
Northern  California  chapter  held 
their  February  meeting  in  Sacra- 
mento where  they  joined  members 
from  that  area  in  a  discussion  of 
the  State  of  California's  motion 
picture  activities. 

The  group  met  in  the  new  Re- 
sources' Agency  auditorium  for 
an  a-v  presentation  by  Dick  Jones, 
audio-visual  specialist  in  the  Divi- 
sion of  Highways  and  by  Clay 
Dudley.  Chief.  Graphic  Services 
Branch.  California  Department  of 
Water  Resources. 

Jones  summarized  State  agen- 
cy activity  in  the  film  medium  and 
presented      a     recently-completed 

Dick    Jones,    audio-visual   specialist 
in  Calif.   Division  of  llifihuays. 


color  picture,  Heritage,  which 
showed  the  reconstruction  of  ear- 
ly California  adobe  buildings. 

In  describing  motion  picture  op- 
erations in  his  department,  Dudley 
screened  California's  Stale  Hater 
I'roject.  a  picture  created  to  in- 
form the  public  about  the  con- 
troversial State  water  program.  He 
also  conducted  niembers  on  a  tour 
of  the  new  photographic  facilities 
in  the  Resources  Agency  building. 

An  additional  feature  of  the 
meeting  was  the  screening  of  a 
Russian  atomic  energy  film.  Si- 
berian Center  of  Nuclear  Research. 
which  Ray  Jaeger  of  the  Univer- 
sity of  California's  Lawrence  Ra- 
diation Laboratory  showed  as  an 
example  of  behind-thc-Iron  Cur- 
tain industrial  film  techniques. 

For  the  March  meetinu  of  the 


(:l;i\  Dudley  heads  graphic  services 
in    the   Dept.   of   V/ater   Resources. 

Chapter,  members  visited  San  Jose, 
at  the  southern  extreme  of  the 
area,  where  they  heard  Dr.  Jerry 
Kemp  describe  audio-visual  activi- 
ties at  San  Jose  Stale  College.        • 


Panelists  who  tli.scussed  "'UniNcrsity  Film  Traininj;"  are  pictured  above  (/ 
to  r) :  producer  Ralph  Hall;  Acrojct-Cenerals  Henry  Martin;  moderator  Ray 
Ussery;  Dr.  Bernard  Kantor  of  USC;  and  John  Young,  from  the  USC  faculty. 

Are  the  Universities  Preparing  Our  f  ilniakers? 

Ediiealors  and  Industry  .Men  Present  \'iew  s  at  ( !hapler  Forum 


A'  The  Editors  bring  you  a  con- 
densation of  an  IFPA  Chapter  pro- 
gram on  the  topic  "How  Large  is 
the  Cap  Between  University  Film 
Training  and  Practical  Film  Pro- 
duction?" held  by  the  Southern 
(Los  Angeles)  California  Chapter 
on  March  24.  1965. 

Moderator  of  the  forum  was 
Ray  Ussery  of  San  Diego.  Gene 
keefcr  of  Convair,  San  Diego,  who 
was  to  have  been  one-half  of  the 
industry  team,  sent  word  that  he 
was  held  up  on  an  assignment  in 
Fort  Worth,  so  Ralph  Hall  substi- 
tuted for  him. 

*        *        • 

John  Young.  Head  Molioti  Picture 
Division,  Department  of  Theater 
Arts  at  VCLA: 

■':  I  shall  proceed  from  the  as- 
sumption that  there  is  a  gap  be- 
tween university  training  and  the 
non-theatrical  film  production  ex- 


perience. Of  course.  I  am  not  quite 
sure  why  one  is  called  "training" 
and  the  other  "experience";  in  my 
opinion,  university  training  is  also 
an  experience  of  some  kind. 

Hindsight  is  always  better  than 
foresight,  and  many  of  you  who 
have  gone  through  the  U.C.L.A. 
training  may  say  now;  "V\'hy  didn't 
they  teach  me  this,  instead  of 
that?"  In  the  light  of  what  you 
know  now  alxiut  your  work,  you 
would  be  right. 

But  university  training,  because 
it.  too.  is  a  kind  of  experience. 
must  allow  for  a  certain  amount  of 
stumbling  around  and  feeling  one's 
V  ay.  I've  been  up  since  7;(H)  this 
morning  watching  a  group  of  stu- 
dents shoot  a  movie  and,  believe 
me.  I  am  well  aware  that  there  is 
a  "gap  "  It's  fantastic! 

Students,  for  some  reason,  al- 
ways seem  to  think  of  jobs  and 
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Training  lilinakers? 

(CONTINUED       FROM       PAGE       39) 

careers  only  at  the  last  moment  — 
a  few  weeks  before  graduation. 
Then  they  come  to  nic  and  ask: 
•Well,  what  do  I  do  now?" 

Of  course,  they  have  all  been 
told  that  this  is  the  most  ridicu- 
lous field  to  go  into  from  the  point 
of  view  of  getting  a  job  —  but 
they  don't  believe  that  because 
they  want  to  express  themselves. 
Anil  when  you  express  yourself 
you  don"t  want  to  be  bothered  by 

such  things  as  making  a  living. 

*       *        * 

Henrij  Martin,  Head,  Motion 
Picture  Department,  Aerojet- 
Getieral  Corporation,  Azusa: 

■;'.'■  A  motion  picture  graduate  who 
wants  to  go  into  the  industry, 
whether  in  the  entertainment  field 
or  the  industrial  field,  must  decide 
what  he  wants  to  be:  writer,  edi- 
tor, cameraman,  director,  produc- 
er, or  whatever.  1  suspect  that  most 
university  motion  picture  gradu- 
ates want  to  be  directors  and  pro- 
ducers. Most  of  them  do  not  come 
from  the  university  with  the  humil- 
ity of  their  leader,  but  they  think 
of  themselves  as  little  dc  Milles  — 
not  de  Mille  as  he  started  out,  but 
at  the  height  of  his  career! 

There's  the  problem.  They  come 
from  the  university  with  degrees, 
and  because  they  have  the  degrees 
they  have  a  feeling  of  superiority. 

In  motion  pictures  you  must 
start  at  the  bottom,  doing  every- 
thing —  sweeping  the  floor,  car- 
rying film  cans  —  anything!  That's 
the  only  way  to  start  out.  There- 
fore, before  the  university  gradu- 
ate can  be  of  any  vahic  in  industry, 
most  of  what  he  liad  learned  at  the 
university  has  to  be  knocked  out 
of  his  head. 

Much  ol  the  teaching  about 
film  is  done  by  showing  films  — 
f^ooci  films  with  a  lot  of  technical 
tricks.  But  the  problem  is:  which 
trick  do  /  use  where  anil  when  to 
tell  my  xiory?  The  young  aspiring 
film  maker  is  much  too  concerned 
with  these  tricks  and  gimmicks. 
What  do  we  want  of  a  young  man 
in  industry?  We  want  him  to  be  a 
junior  editor  —  we  want  him  to 
know  about  trims,  so  that  when 
we  need  five  frames  out  of  reel  30 
we  can  get  these  five  frames  a  few 
minutes  later. 

In  Hollywood  a  man  is  sup- 
posed to  pass  an  apprenticeship  of 
eight  years  before  he  even  gets  past 
the  bottom  rung  of  the  ladder. 
Why?  Because  everything  costs  so 
much  that  they  just  cannot  take  a 
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chance.  The  frills  and  the  gim- 
micks and  the  fame  come  much, 
much  later  —  if  at  all. 

Sunuiiing  it  up,  I  might  say  that 
I  think  the  university  training  aims 
far  too  high.  The  university  trains 
film  critics,  rather  than  film  mak- 
ers, who  lack  the  humility  that  is 
needed  in  film  production.  They 
must  learn  that  the  gimmicks  and 
the   tricks  they   have   learned   are 


Panelist  Henry  Martin  (left)  is  pic- 
liirid  uilh  niodcrulor  Raij  Vssrnj  at 
(//.sci/.vsioii  ()/  tiiiiKisilij  f'.lin  Iraininfi. 

good  only  if  they  contribute  to  the 
art  of  story  telling  —  and  the  art 
of  story  telling  is  basically  the 
same  for  any  kind  of  film,  indus- 
trial, documentary,  or  entertain- 
ment. 

*       *        * 

Dr.  Bernard  Kantor,  Head 
U.S.C.  Department  of  Cinema: 

i^  I  am  frank  lo  admit  that  there 
is  a  gap  between  university  train- 
ing and  industrial  film  making  — 
the  gap  is  large  and  we  want  this 
gap  to  be  there.  The  ideal  young 
film  maker  we  just  heard  described 
sounds  to  me  like  he  comes  from 
a  vocational  school. 

We  are  supposed  to  be  an  edu- 
cational institution  giving  a  round- 
ed education.  A  motion  picture 
major  spends  only  about  a  quarter 
of  his  four-year  curriculum  on 
film.  But  we  gain  a  few  other 
things:  we  hope  we  have  trained 
a  man  or  woman  to  be  a  citizen. 
a  thinking  human  being  who  can 
make  decisions,  a  rounded  indi- 
vidual. If  you  want  someone  who 
can  find  a  piece  of  film  at  the  right 
time,  go  to  a  vocatiiMial  school. 

Pcriiaps  1  should  give  you  a 
breakdown  on  where  our  students 
go,  based  on  about  12  years  of 
experience.  About  20'~f  drop  out 
of  film  —  they  come  to  the  con- 
clusion that  it  is  not  for  them.  But 
most  of  the  other  80%  stay.  We 
can't  even  claim  the  females  who 
marry  and  leave  the  field,  because 
out  of  250  majors  we  have  had  a 
total  of  five  girls. 


Out  of  that  80%,  atui 
go  into  theatrical  films 
seem  to  advance  much  ni 
ly  than  you  indicate.  A  \ 
went  to  Columbia  as  ai 
to  Roger  Corman  a  yeai.j. 
now  she  is  directing  secid  j 

What  about  the  other 
go  into  non-theatrical  til 
of  those  who  come  to  u 
illusions  about  getting  in 
cal    films    —    maybe    tl'. 
like  to,  but  they  know  fjn\ 
they  won't  make  it.  Wh;  ■ 
getting,  in  other  words, 
cream  of  the  crop.  The 
goes  to  Hollywood  —  \i 
ting  what's  left.  Anothc 
of  ours  is  an  excellent  c 
—  non-union,  but  very  l 
he  is  working  for  Wolpci 
ting  S400-$300  a  week, 
afford  him. 

As  for  the  student  wl  i>  • 
interested  in  history  anccni 
of  film,  he  usually  goe  on 
higher  degree.  He  want  to 
at    another   college   or    ii 
1  he  .American  Council 
tion  is  now  advocating  > 
film  history  and  appreai 
all  colleges  and  universits,  > 
student  with  an  interest n  i' 
is  going  into  this  field. 

But  the  majority  of  oi 
stay   in   production,    1 
arc  probably  capable  of 
than  you  allow  them  ti 
tired  of  educational  sht  - 
gray  teacher  teaching  i; 
matter  against  a  gray  1 
on  a  gray  tube.  Mayb>e  ir 
film  makers  can  do  a  I 
given  a  chance. 

All  we  want  to  do  i  lu  : 

our  students  ready  to  l'" 

film.  1  think  we  can  sh 

learning    time    by    se\i 

I  hats  about  all  we  Cc 

do. 

*        *        * 

Ralph  Hall,  of  Ralph 
Hall  Productions: 
:V  I   agree    with    Dr.    Y 
we  should  give  the  filn§u4 
greater  chance  to  expn 
but  very  often  the  nat 
work  is  such  that  we  ( 
them    that    freedom    b 
don't  have  it  ourselves. 
I  hate  to  think  that 
ting  the  inferior  studer   UM 
all  the  good  ones  arc  gc     *> 
lywood.  Many  Hollyw 
have  gone  into  industril 
many  of  us  here  are  orifplly 
llollywdod  —  precisely 
(iustrial  films  often  alldtl* 
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le  expression  which  is  de- 

lim  in  Hollywood. 

lain  thing  the  young  mo- 

jre  graduate  lacks  is  plain 

sense.  I  dont  mean  this 

gatory  manner  —  I'm  just 

ithful.  It's  just  their  lack 

ound    knowledge    of    the 

of  industrial  film  making. 

luld  investigate  what  it  is 

make  up  their  minds  if 

It  to  get  into  it.  And  if 

ict  into  it,  then  they  must 

the  way.  They  should  get 

notion  that  this  is  just  a 

off  place  for  six  months 

;oing   on    to    Hollywood. 

in    industry   wants    that 

)crson. 

e  interviewed,  over  the 
least  a  hundred  graduates 
A..  U.S.C.  and  other  cdu- 
inslitutions  and  there  is  no 
that  many  of  them  are 
young  people.  But  I  have 
the  young  men  who  say : 

I  a  degree  in  motion  pic- 
im  going  to  work  for  you 
ducer  or  director  with  a 
salary  of  $900  a  month, 
ton  to  renew  after  a  year 
er  rate.  I  can  do  this  and 
the  other  .  .  ." 

say  to  them:  "All  right, 
jwhat  you  can  do  —  let's 
,  films."  I  can  assure  you, 
n,  that  the  quality  of  those 
!■;  such  that  you  wouldn't 
.nave  anything  to  do  with 
Lat's  the  proof  of  the  pud- 
all  these  years  we  have 
y  two  people  coming  out 
..A.  and  U.S.C. 
)ung  motion  picture  grad- 
ed be  told  the  facts  of  life, 
■ant  to  call  them  "horror 
as  Mr.   Young  did,   all 

I I  personally  don't  think 
.strial  film  making  should 
lyed  as  being  so  grim  and 

lost  important  thmg  for 
ic  film  maker  is  the  ability 
k>n  his  feet.  He  should  be 
■  of  guy  to  whom  you  can 
I  re  it  is,  George  —  go  out 
it  that  film.  I  don't  want 
hu  for  two  w'eeks  —  and 
opcct  to  see  the  job  done." 
just  know  the  economic 
^  he  ouuht  to  be  able  to 
^  film  from  beginning  to 
■(•haps  he  should  have  a 
i  business  administration 
jtiinor  of  film,  if  such  a 
iion  exists. 

<ry  can  no  longer  afford  to 
1  least  not  in  the  high-pay- 
i  That's  why  I  would  like 
i(;loser  cooperation  between 
■'film  makers  and  the  uni- 
Im  departments.  • 


'T'HE  Sale  of  A  Jet  aircraft  such 
-*-  as  the  Douglas  DC-8  involves 
much  more  than  just  delivering  the 
plane  to  the  customer.  The  manu- 
facturer must  also  supply  complete 
spare  parts,  test  equipment,  in- 
structions for  proper  operation  and 
maintenance,  and  assistance  in  the 
design  of  advertising  materials  for 
promoting  the  new  jet. 

One  of  the  "extras"  offered  to 
foreign  airlines  by  the  Douglas  Air- 
craft Company  is  the  services  of  its 
motion  picture  department.  Diiug- 
las  cameramen  will  trawl  to  the 
area  served  by  the  airline  and  film 
the  company's  facilities,  air  termin- 
als, cities,  scenic  locations,  and  ob- 
tain other  footage.  Then,  in  coop- 
eration with  the  airline,  Douglas 
will  produce  a  travelog  that  can  be 
used  for  informational  and  promo 
tional  purposes. 

Joint  Venture  of  African  Nutions 

A    recent    project    of    Douglas' 
motion  picture  department  was  a 
16mm  sound-color  movie  made  for 
.Mr  Afrique,  the  new  airline  organ- 
ized as  a  joint  venture  of  thirteen 
independent  nations*  of  West  Afri- 
I  ca.  Concurrent  with  the  delivery  of 
I  two  120-passcnger  DC-8  jetliners 
'  to    the    airline's    headquarters    in 
Abidjan  on  the  Ivory  Coast,  Doug- 
las photographers  set  out  on  an 
African  "cine  safari"  that  lasted 
four  weeks  and  took  them  over  an 
area  of  land  larger  than  the  con- 
tinental United  States. 

Traveling  overseas  on  film  as- 
signments is  nothing  new  to  Doug- 
las photographers  since  this  giant 
aerospace  company  has  literally 
dozens  of  installations  overseas. 
For  example,  Douglas  film  people 
within  the  past  two  years  have 
journeyed  to  Spain  and  Holland  to 
work  on  travelogs  for  other  air- 
lines. For  the  Air  Force,  they  have 
gone  to  missile  tracking  stations  in 
the  Pacific  and  even  to  the  South 
Pole.  Thus  the  company's  motion 
picture  department  is  thoroughly 
experienced  in  the  technicjucs  of 
making  movies  under  difficulties 
indigenous  to  remote  locations.  But 
West  Africa,  even  in  the  mid-twen- 
tieth century,  presented  problems 
of  climate,  language  and  transpor- 
tation more  complex  than  ever  en- 
countered before. 

Itinerar>  Covered  18  Countries 
The  African  film  assignment 
was  the  responsibility  of  Ben  Mar- 
ble, Director  of  Douglas"  Market- 
ing Communications,  and  his  asso- 
ciate. Bill  Gibson,  Assistant  Direc- 
tor of  the  department.  According 


Film  look  llic  Oouiilits  .Aircraft  Company's  incditim-sizcd  transport,  the 
DC-9,  lo  overseas  hiiijcrs.  Centered  hij  camera  creic  are  (left  to  right)  com- 
pany presitleni  Donald  Doiifilas.  Jr.;  ehairman  of  the  hoard  Donald  Douglas, 
Sr.;  and  \iee-presiilent  Jackson  R.  McCotiin.  as  tluy  introduced  the  nrti  id. 

Films  Aid  Sales  of  Jel  Aircraft 

"W  iiids  of  Chan-it"  I'rodmcd  1>>   l)uimla>  l«»r   \ir   Vfrii|iir 
Was  Leiisfd  on  Cint-  Safari   NMiirli  C.o\«T«-d   1»  Coiinlrij-s 


•Mauritania,  Senegal,  Ivory  Coast.  Da- 
homev,  Niger,  Upper  Volta,  Chad,  He- 
public  of  Central  .Xfrica,  Congo,  Brazza- 
ville,  Gabon,  Cameroon,  and  Togo. 


to  Ben  Marble,  "Preparations  for 
the  trip  were  almost  as  complicated 
as  the  journey  itself.  We  knew  we 
would  want  to  travel  in  and  photo- 
graph some  eighteen  countries." 
The  problem  of  selecting  camera 
equipment  while  keeping  weight  to 
a  minimum  was  the  task  of  Bill 
Gibson.  A  veteran  of  overseas  film 
assignments  for  the  aircraft  manu- 
facturer. Bill  is  a  firm  believer  in 
being  prepared  and  never  assuming 
supplies  will  be  available  on  loca- 
tion. For  the  African  trip,  he  se- 
lected tw  o  motor-driven,  1 6mm  re- 
flex cameras;  miscellaneous  lenses 
ranging  from  wide  angle  to  tele- 
photo"  a  rugged  but  lightweight 
professional  tripod  with  panhead 
portable  lighting  equipment  and 
ten  thousand  feet  of  Ektachrome 
Conmiercial  film. 

All  Climates  and  Modes  of  Ira^cl 
To  many,  Africa  is  an  "either, 
or"  place  —  either  blazing  desert 
or  dark,  wet  forest.  It  has  both  and 
much  more.  Considerably  larger 
than  North  America,  it  has  an 
equally  variable  climate  but  the 
accent  is  on  the  hot  and  wet,  espe- 
cially in  West  Africa.  In  descend- 
ing order  of  facility,  travel  can  be 
accomplished  by  air.  water,  rail 
and  road.  The  Douglas  filnnnakers 
got  a  taste  of  all  four. 

The  first  African  stop  for  cam- 
eramen  Marble   and  Gibson  was 


the  ancient  city  of  Dakar.  Here 
they  shot  sequences  of  the  bustling 
seaport  and  its  teeming  population. 
Ne.xt  they  visited  Abidjan,  head- 
quarters of  the  Air  Afrique  airline 
and  capital  of  the  Ivory  Coast,  one 
of  the  newest  nations  carved  from 
the  sprawling  desert  and  jungle 
that  was  once  French  West  Africa. 

Abidjan  offers  some  of  the  best 
tourist  facilities  to  be  found  in 
West  Africa,  including  a  first-class 
hotel.  Using  this  city  as  the  base  of 
operation,  the  two  cameramen  fan- 
ned out  over  the  vast  territories  of 
the  other  new  nations. 

"Dust  was  our  biggest  headache 

Ben  Marble   (left)  ami  Bill  Gibson 

{right)   plan  camera  strategy  before 

lakc-off     on     oirrscas     a.ssignmcnt. 
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during  the  trip,"  said  Bill  Gibson. 
"In  the  dry  areas  such  as  Came- 
roon, it  was  everywhere  and  got 
into  everything.  We  kept  cameras 
and  equipment  in  plastic  bags  as 
much  as  possible.  But  still  the  fine 
red  dust  managed  to  find  its  way 
into  the  cameras.  Almost  every 
night  we  had  to  strip  them  down 
for  a  good  cleaning." 

Another  problem  was  finding  re- 
liable mail  service.  Rather  than  en- 
trust their  valuable  exposed  color 
films  to  the  infrequent  mail  sched- 
ules of  the  "bush,"  the  photogra- 
phers decided  to  keep  all  exposed 
footage   with    them,   even   though 
they     were     planning     to     travel 
through   some   very   hot   and  wet 
places.    The    16mm    Ektachrome 
Commercial,   after  exposure,   was 
stored  in  the  original  tin  cans  of 
the  manufacturer  and  it  survived 
the  ten-thousand-mile  ordeal  with 
no  ill  effects. 

A  Visit  With  Albert  Schweitzer 
A  highlight  of  the  African  cine 
safari  was  a  visit  to  the  outpost 
hospital  at  Lambarene  made  fam- 
ous   by    Dr.    Albert    Schweitzer. 
Cameramen    Marble    and    Gibson 
found  the  eighty-nine  year-old  hu- 
manitarian-doctor still  actively 
managing  the  affairs  of  the  settle- 
ment and  consulting  daily  with  his 
staff.  After  obtaining  Dr.  Schweit- 
zer's consent,  Marble  and  Gibson 
took  several  hundred  feet  of  film 
of  life   at  the   hospital,   including 
sequences  of  the  grand  old   man 
himself. 

Ben  Marble  and  Bill  Gibson 
went  on  to  film  the  variety  of  life 
and  environment  that  is  West  Afri- 
ca —  the  people,  the  native  vil- 
lages, the  emerging  cities,  the  wild- 
life and  the  wealth  of  its  scenery. 
Although  limited  by  time,  the  men 


attempted  to  capture  the  mood  of 

the  new  nations  as  it  exists  today. 

•C  atching  Up  With  the  World" 

Reflecting  on  the  recent  trip.  Bill 
Gibson  says,  "the  most  pro- 
nounced characteristics  of  the  new 
African  nations  is  their  desire  to 
change,  to  catch  up  with  the  mod- 
ern countries  of  the  world  in  a 
hurry.  1  guess  that's  why  they're 
buying  jet  airliners  today  instead 
of  waiting  to  go  through  a  normal 
evolution  of  their  transportation 
svstems. 

'  "Even  the  people  are  rapidly 
ehanging  while  making  some  at- 
tempt to  hold  onto  the  traditions 
of  the  past.  One  night  in  Brazza- 
ville, we  had  the  opportunity  to 
film  and  sound  record  some  Congo 
dancers.  At  first  we  just  assumed 
that  these  performers  were  from 
the  bush.  Later  we  found  out  their 
leader,  a  handsome  young  man. 
was  a  garage  mechanic  during  the 
daytime,  and  a  good  one." 

Once  back  in  the  United  States, 
production  work  on  the  Air  Afri- 
que  travelog  began  immediately. 
All  footage  used  in  the  film  came 
^rom  the\-amcras  of  Ben  Marble 
and  Bill  Gibson;  no  stock  library 
scenes  were  added.  The  film  was 
w  ritten  by  Ed  Lyon,  a  Douglas  staff 
writer;  editing  by  John  Nash;  mu- 
sical score  by  Edward  Norton,  who 
used  tapes  made  by  Marble  and 
Gibson  combined  with  library 
music. 

litle  is  "The  Wind  of  Change" 
The  film's  title  is  The  Wind  oj 
Chcwi^e.  It  is  twenty-eight  minutes 
long  and  is  available  in  English 
and  French  editions.  In  addition  to 
distribution  by  Air  Afrique  and  the 
Douglas  Aircraft  Company,  the 
film  "is  receiving  national  distribu- 
tion to  television  stations  through 
the  Sterling-Movies  U.S.A.  librar- 
ies. Aho,yVincl  oj  Chani-e  has 
been  selected  for  overseas  distribu- 
tion by  the  United  States  Informa- 
tion Service."  • 


process  the  myriad  papers  i 
to  the  efficient  flow  of  internat ; 
trade  in  tiic  bi-state  port. 

Showings  of  these  two  films ,; 
been   attended   by   some  75(i 
shippers    and    other    busines!^ 
throughout  the  free  world,  ii 
dition  to  the  many  millions  ^ 
have  watched  them  on  nunni. 
telecasts  in  the  United  State<- 
overseas  since  they  were  prod 
Latest  Innovations   Arc  Sho 
Conlaineis    and    Cargoes 
trates  innovations  in  cargo  bar : 
such   as   the    New    York  G- 
System's  Flcxi-Van;  the  Pci 
vania  Railroad's  True-Train- 
the  container  operations  of  i 
Line,  Sea-Land  Service  ami. 
train    Lines.    Self-unloading 
for  gypsum  rock  and  fast  sli 
shore  movement  of  ores  and 
print  also  are  shown.  The  c: 
focuses  on  new  developmei 
the  handling  of  air  cargo,  iix 
ing     Seaboard     World     Ai 
"swingtail"  aircraft  and  Am . 
Airlines'  "Astro-Loader." 

The  film  was  written  ancr. 
duccd  bv  Mr.  Unralh.  It  \vas)»> 
graphed  by  William  Sameni 
Supervisor  of  Photograpln- 
vices  at  the  bi-state  agenc\ 
Port  Authority  photogr 
Peter  Eckel,  Theodore  Ro^ 
othy  C.  Sheehan  and  John  1 
tenhorg.  Arthur  Truss,  Pictu;  , 
tor  in  the  World  Trade  C«i 
ment,  served  as  Special  As* 
to  the  producer. 

How  to  Obtain  This  Pin 
Prints  of  the  film  are  ii 
without    charge    to    export 
trade  and  civic  groups  an. 
interested  audiences.  Showi; 
be  booked  through  the  P^ 
thority's  regional  Trade  D> 
ment  offices  or  the  Port  Con  ' 
Division  of  the  Port  Authi  \ 
its  main  office,  1 1 1  Eighth  Anu 
New  York   10011. 


PROFESSIONAL 


TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE   1938 

tt'nli  for  FREE  Ijfi  than 


KNIGHT  TITLE  SERVICE 

145  W»i»  4S»h  $f.,  N»v»  yorfc,  H.I. 


Cargo  Handling  at 

Till,  La  I  LSI  Concepts,  tech- 
niques and  equipment  used  in 
handling  and  moving  freight  at  the 
sprawling  New  York-New  Jersey 
Port  are  pictured  in  Containers 
and  Cargoes,  released  this  month 
for  showing  to  interested  group 
audiences  on  request.  The  film  is 
sponsored  by  The  Port  of  New 
York  Authority. 

The  new  25-minutc  color  picture 
was  written,  photographed  and  pro- 
duced by  members  of  the  Port 
Authority  staff,  under  the  direction 
of  Robert  F.  Unrath,  Port  Pro- 
motinn  Manager.   It  will  be  used 


New  York's  Port 

principally  by  the  Port  Authority's 
nine  Trade  Development  offices  in 
the  United  States,  Europe  and  Latin 
America  for  showings  to  shippers, 
exporters  and  importers. 

Joins  Two  Previous  I'ort  Films 
The  new  motion  picture  will  sup- 
plement two  previous  Port  Author- 
ity-produced films.  The  Fabulous 
Decade,  made  in  1959.  emphasizes 
the  development  of  terminal  and 
transportation  facilities  in  the  bi- 
state  Port  District.  Si.xly-Seven 
South,  which  was  produced  in 
1961,  details  the  activities  of  the 
people  who  handle  the  goods  and 


Safely  Kole  of  llifjhway  ^ 
Shown  in  .iM's  "Sileiil  ' 

■;V  Safe  driving  is  one  ot 
lion's  greatest  problems.  Ini 
aids  to  safe  driving  are  il' 
types  of  highway  signs  fe; 
The  Silenl  Liuide.  a  now  fil; 
sored  by  the  3M  Compan 
flective  Products  Division. 

The  historical  backgro  -  • 
this  film  shows  the  evolu'iH 
guideposts  and  what  we  arW 
todav  to  make  our  highwa  » 
for  both  day  and  night  drivf-^^ 

Countrynuin-Klang  Fill  " 
ductions  produced  the  27'  j" 
ute  color  film,  which  is  a>* 
from  Modern  Talking  ^ 
Service. 
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AV  Tools  from  Kodak  help  you  keep  costs  controllable 


Koi>\K  K-I(M(  Turrcl  Ciiriii-ra.  rrofossiotvil,  yet 
lifiht  in  weight.  Will  handle  all  your  shooting 
assignmcnLs.  Turret  holds  three  Kodak  C'ine 
Kktar  Ix-nws.  Choose  from  many  .  .  .  from  wide- 
angle  to  telephoto.  Leases  c-oupled  to  (t)rrespond- 
ing  viewfinders.  Powerful  spring  motor  gives  up 
to  40  feet  of  exposure  in  a  single  winding.  Film 
speeds  can  be  varied  from  16  through  64  frames 
per  set-ond  .  .  .  plus  single-frame  shooting.  Maga- 
zine holds  100  feet  of  film. 


Kodak  P\«;k  \>t  16mm  Sound  Pr<»jc<-I<»r.  Mod- 
el A\-l2(»-rK.  This  may  be  the  least  expensive 
to  own  of  all  projectors.  The  sound  system  is 
transistorized  because  transistors  can  last  a  lif<'- 
time.  The  exciter  lamp  is  operated  below  its  rated 
voltage  so  that  it,  too,  should  last  for  the  life  of  the 
projector.  Mechanical  parts  have  been  designed 
so  that  they  not  only  run  gently  and  last  longer, 
but  cost  much  less  to  replace  or  maintain.  The 
film-tran.sport  system  has  been  designed  so  that 
neither  the  picture  portion  nor  the  sound  jwrtion 
of  the  film  comes  into  contact  with  stationary 
parts.  This  makes  sure  your  inventory  of  films 
will  be  well  protected.  And,  if  you  ne(>d  a  P.  A. 
system,  the  Kodak  Pageant  16mm  Sound  Pro- 
jector, Model  AV-126-TR.  has  it.  All  you  ne<>d 
to  buy  is  a  microphone.  The  12-watt  amplifier 
packs  plenty  of  power  for  small  rooms  or  audi- 
torium presentations. 


Please  f^cnd  the  coupon  for  more  information. 

I  "^  "^  ■"^  ^"^  ~~~  ~~  ^~  ^~  ^~  ^~  ^~  "^  ^~  ^~  ~~  "~~  ~~*  ■""  ^  ^  ^~  ^~  ^~  ^~  ^~  " 

-1  i; 

Audiovisual  .Sales  Division 

EASTMA.'N  KODAK  COMI'ANY,  Rcx-hcsler,  N.Y.  14650 

l'!ea.se  send  me  literature  on  the  Kodak  K-100  Turret 
Camera  ant!  Kodak  Pageant  Sound  Projector.  Model 
AV  126-TR. 
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BREAKTHROUGH 
in  SELLING! 

tell  your  story 
anywhere   with 
the  lightweight, 
battery-powered 

COURIER 


15  lbs.  complete  • 
attach^  case  size  •  10  average-length 
showinKs  perday  •  recharge  overnight 
•  snap-in  loading  of  tape  and  3Smm 
filmstrip    *    trouble-free   performance 


THINK  OF  IT!  The  Courier  requires 
no  plugs,  no  outlets,  no  setting  up  of 
speakers  or  screens.  Simply  turn  a 
button  for  instant  showing  of  your 
synchronized  sight  sound  program. 

Get  your  story  told  more  often, 
more  effectively.  Gel  the  (acts  on  the 
Courier  today.  Purchase,  rental  and 
leasing  plans  available. 

LA  BELLE 

INDUSTRIES.     INC. 
502    S.  Worlhington  St., 
Oconomowoc,  Wis,  53066 


The  Film  Program  at 
California  Chemical  Co. 

(CONTIM  ED   FROM    THE    PRECEDING    PAGE    31) 

which  were  described  earlier  and  (b) :  our  low- 
budget  "Instant  Films"  which  demonstrate 
new  products  as  they  emerge  for  marketing. 
These  are  shown  only  to  our  sales  staff  and 
dealers. 

When  the  company  develops  five  to  ten  new 
products  a  year,  wc  find  that  we  must  frequent- 
ly work  with  hand-drawn  labels  and  just  the 
bare  outlines  of  a  script,  as  a  difficult  deadline 
approaches.  These  are  the  times  when  the  un- 
spoken rapport  between  director,  cameraman 
and  talent  proves  its  real  value. 

We've  been  to  the  point  where  we  had  to 
produce  a  workable,  sound-on-film  communi- 
cation piece  within  three  hours.  Cutting  in  the 
camera,  searching  for  an  exciting  musical  score 
to  zip-up  the  salesman's  enthusiasm  for  the  new 
product  and  other  details  really  takes  some 
extra  creativity  on  everyone's  part.  This  kind 
of  last-minute  scripting,  though,  has  spawned 
some  unexpected,  humorous  approaches. 

A  three  or  four-minute  film  of  this  type  may 
sometimes  have  a  "home  movie"  look  about  it. 
But  at  an  important  sales  meeting,  this  is  better 
than  no  look  at  all.  This  "home  movie  look"  is 
what  we  ended  up  with  once  in  Jayne  Mans- 
field's back  yard,  but  it  made  a  big  hit  a  few 
days  later  at  our  annual  sales  meeting. 

Lou  Czufin  quietly  introduced  the  film  as 
"an  interview  with  just  another  Ortho  garden 
products  customer."  It  turned  out  to  be  Jayne 
in  her  heart-shaped  rose  garden!  Yes,  we  had 
a  glamour  subject  but  you  could  hardly  call  it 
a  glamorous  production.  But  the  few  hours  we 
spent  shooting  over  the  head  of  our  still  photo- 
grapher proved  to  be  an  excellent  investment 
as  a  focal  point  in  making  our  sales  meeting 
a  bigger  success. 

Exterior  Long  Shot:  by  Our  Correspondent 

-^  After  several  days  in  the  California  Chem- 
ical Company's  projection  room,  we  had  a  few 
observations  of  our  own  to  add  to  these  incisive 
reports. 

First  of  all,  Ortho's  "Instant  Films"  are  obvi- 
ously working  film  tools  without  flourishes, 
except  for  the  occasional  injection  of  humor. 
But  even  the  least-refined  of  these  productions 
can't  help  but  communicate  new  product  de- 
velopment and  to  provide  demonstrations  more 
capably  than  would  be  possible  through  any 
other  medium  at  a  sales  meeting. 

Secondly,  the  Ortho  Agricultural  Newsreel 


series  belies  that  commonplace  title.  1 
stance.  Pre-Planned  Harvest,  produced  V 
Productions  of  San  Francisco;  and  .S, 
Harvest  Date,  produced  by  Davidsoi 
also  of  the  Golden  Gate  city,  are  anyti 
what  you'd  expect  a  "newsreel"  to  h 

These  films,  like  the  25-minute  fea' 
ture.  Pellets  of  Plenty,  also  produced  h   „ 
were  most  refreshing  in  their  economy  it;| 
ration,  the  delicacy  of  product  promotic 
ure  and  are  lavish  in  memorable  niusi^ 
Their  intriguing  pacing,  artistic  film  cdi 
camera  work  frequently  venture  into  li  ^y 
mum  areas  of  cinematic  art. 

A  third  view  of  Ortho's  film  progra  o» 
ccrns    the    Gardening    filiu    series   pRi;i(' 
mentioned.  Films  in  this  group  were  p 
by  both  Ingraham  Productions  and  Diji„, 


Honors    to    "Prescription    for   Safi-i 

i-r  Since  this  report  was  prepare, 
publication,  the  Editors  have  reoec 
word  that  the  recent  Ortho  film.  '»•?. 
script  ion  for  Safety  (ISVi  mi 
color),  has  been  nominated  for  a  'i,^, 
en  Eagle"  award  by  the  Counci'Oi 
International  Non- Theatrical  Eveni  to 
whom  it  was  submitted  for  possible  er- 
seas  festival  showings. 

And  the  National  Committee  on  1ms 
for  Safety  has   given   the   same  titl  ar 
Award  of  Merit  in  its  1965  Conti. 
outstanding    safety    films.    The    pun- 
was  produced  by  Ingraham  Produc  ns. 


Films  for  years  of  viewing  among  asmt 
audiences.  Some  of  the  extreme  close,pil 
flowers  and  insects  could  be  viewed  dai;  vi 
out  fatigue. 

In  The  Great  Garden  Search,  prodisiii 
Ortho  by  Imagination,  Inc.,  of  San  FiiciM 
gardener-audiences  are  exposed  to  th  Ui4 
behind  the  problems  of  scientific  reseo'lia 
product  development  in  unforgettablcindB 
standable  terms.  This  is  accomplished  iiustii 
minutes  of  vivid  sight  sound  exposition 

These  films  appear  to  deliver  a  fih  9 
riching  experience  even  after  a  second  "  ™ 
look  at  the  same  subject.  Perhaps  MiKci< 
company  didn't  intend  to  have  its  cpcfll 
image  enhanced  by  the  substance  antiuaS 
of  much  of  its  film  work,  but  it's  a  pleasitiK 
to  report  that  extra-dividend  on  behal;''^  ^ 
lions  of  gardeners  and  growers,  both  naia 
and  professional,  who  will  benefit  from)tiW 
useful  motion  pictures  in  tiie  years  all  J    ' 


VISTA  is  proud  to  serve  California  Chemical  Company 
as  a  producer  in  their  successful  film  program 


^ 


VISTA  PRODUCTIONS,  IN:. 

675  HOWARD  STREET,  SAN  FRANCISCO,  CALIFORNIA  l415j  YU  2H80 
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riK     SALES     FILM: 

MFIl       FROM        PAGF       38) 

s  consistent  in  its  continuity; 
tain  film  sequences  can  be 
ir  other  purposes  such  as 

f:r  information  and  public 
s. 

i  supplemental  films  can  be 
ed  more  economically  than 
[ing  the  cost  of  additional 
f  at  the  home  office,  and 
i)urs  (an  integral  part  of  the 
Ire  not  affected  by  week-end 
^tion  shut  downs  and  manu- 
re schedules. 
,n  in  20-Miiiulc  Sfiiui-nccs 
1  film  runs  for  four  hours, 
■shown  in  ten  individual  sc- 
s  which  average  20  minutes 
JTwenty  minutes  are  alloted 
n  each  reel  for  commentary. 
iis  and  answers,  and  critical 
jons.  Written  training  mater- 
kxwrdinated  with  the  film 
sion. 

use  the  film  has  to  hold  the 
n  of  both  novice  and  pro- 
ttl  tape  salesmen,  the  pace 
^e  lively,  and  the  situations 
L-tic.  Humor  is  sprinkled 
!  throughout,  and  the  film 
5lete  with  a  musical  back- 

They  Gained  from   .Screen 

(film  and  program  also  suc- 
i  in  meeting  the  following 
ks:  1 )  Gives  distributor 
\n  a  selling  knowledge  of  the 
jonc  day;  2)  Describes  the 
le  product  line  and  outlines 
iures  and  advantages;  3) 
jdiscussions  of  all  potential 
Tirkets  and  specialized  tape 
ind  applications;  4)  Shows 
Hstik  Tapes  are  produced; 
lonstrates  how  to  sell  tapes; 
Istrates  product  superiority 
iwing  in-office  de.iionstra- 
i'hniques;  7)  Provides  the 
(material  to  amplify  all  film 
^es;  8)  Presents  opportuni- 
jdiscuss  the  local  accounts 
ttributor  salesmen  and  pin- 
iipe  uses. 

Jent  Leandcr  reported  that 
re  Mystik  team  is  very  en- 
ic  and  justly  proud  of  their 
.ourse.  Nine  prints  are  be- 
iwn  to  distributor  salesmen 
the  country. 

ik  estimates  that  more  than 
ndustrial  salesmen  will  be 
'  in  their  respective  terri- 
:i  1965  through  the  Ma^ic 
yik  film  and  program.  • 
I       «        *       * 

tl'incu8  to  Direct  Sales 
fr  Films,  New  York 

nd  I.  Pincus.  one  of  the  pio- 
|i  the  business  film  produc- 
ed, has  joined  Foster  l-ilms, 
!.*w  York,  as  sales  manager. 


This  slide  presentation  speaks  for  itself. 


Different  films  for  line  and  continuous  tone  are  available.  I'olaroid  Corp.,  Cambridge  39,  Mass. 
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Siinilial  T\  Product ioii>.  Iiir. 
Is  Funiieil  Ity  (!url   l{ap><iale 

i-:  Carl  Ragsdalc.  president  of 
Sundial  Films.  Inc..  Now  York, 
has  announced  the  formation  of  a 
new  subsidiary.  Sundial  T\'  Pro- 
ductions, Inc.,  of  New  York  and 
Washington.  D.C. 

The  parent  company  was  organ- 
ized in  1944  and  has  produced 
many  award-winning  motion  pic- 
lures  throughout  the  years.  The 
new  company  will  produce  indus- 
trials and  T\'  commercials  in  both 
New  York  and  Washington  and 
offers  complete  studio,  cutting  and 
projection  facilities  in  both  cities. 
In  addition_j^  Qach  facility  has  sev- 
eraUcomplete  location  production 
units  for  both  16mm  and  35mm 
work. 

The  new  division  has  just  com- 
pleted a  series  of  TV  commercials 
for  Black  &  Decker  Mfg.  Co.. 
which  were  shot  on  location  in 
Miami.  In  addition,  it  is  currently 
producing  groups  of  commercials 
for  the  Maryland  National  Bank 
and  the  Equitable  Trust  Associa- 
tion. 

Sundial  TV  Productions.  Inc.. 
has  offices  at  200  West  .5 7th  Street. 
New  York,  and  1032  33rd  Street. 
N.W.,  Washington.  • 

•  *        • 

Color  Service  Company  Gels 
First  (^iia<l-H  Optical  Printer 

■^  The  first  model  of  its  new  Ouad- 
8  Optical  Sound  Printer  has  been 
delivered  to  Color  Service  Com- 
pany, New  York  City,  by  Andre 
Debrie  of  New  York,  U.  S.  dis- 
tributor for  the  French  equipment 
concern. 

Printing  in  the  "Maurer"  8nmi 
format,  the  machine  is  a  combina- 
tion 8mm  picture  and  sound  print- 
er. It  uses  35 /8mm-.5R  stock  and 
prints  four  8mm  images  simul- 
taneously from  a  16mm  original 
and  four  8mm  tracks  simultane- 
ously from  a  16mm  track  negative. 

In  a  single  pass  through  the 
processing  equipment,  the  raw 
stock  is  printed  with  both  picture 
and  track.  These  are  multiplied 
optically  by  the  machine  so  that 
each  exposure  of  the  original  re- 
sults in  four  images  on  the  re- 
ceiving stock.  • 

♦  »  ♦ 
Tiirvey  Tulkn  to  Rrooks  C^ratN 
f,'  Irv  Turvey,  western  manager  of 
SOS  Photo-Cine-Optics,  Inc., 
was  recently  invited  to  address  the 
graduating  class  of  the  Moiion 
Picture  Dept.  at  Brooks  Instilui.. 
of  Photography,  Santa  Barbara. 
Calif.  Turvey's  topic  was  "What  to 
Expect  From  a  Production  Equip- 
ment Dealer."' 


along!  production  lines 


Color\isiun  Svsteni   Inslallcil   at   tin-  (ionsolidalcil   Film    !.al> 


motion   picture   installations  op<^p 


I 


/"'ONSOLIDATED  FiLM  INDUSTRIES 

^  has  announced  the  installa- 
tion of  the  newly-developed  Color- 
vision  system  color  separations 
printer,  now  fully  in  operation  at 
this  Hollywood.  California  labora- 
tory after  extensive  and  exacting 
tests  were  successfully  concluded. 

The  new  Colorvision  system. 
in\entcd  by  Lionel  H.  Wheeler, 
consists  of  a  dichroic  beam-splitter 
and  complementary  optical  sys- 
tem, mounted  on  a  standard  op- 
tical printer.  All  three  color  com- 
ponents are  recorded  simultane- 
ously during  a  single  pass  through 
the  printer  in  three  separate  areas 
within  the  confines  of  a  single 
35mm  full  aperture  frame. 

Three-color  exposure  control  is 
also  accomplished  during  this 
single  pass  through  the  special 
printer,  with  overall  contrast  con- 
trol obtained  during  processing. 
(The  conventional  separations  sys- 
tem requires  three  separate  passes 
to  be  made  through  the  printer.) 

According  to  CFI  president  Sid- 
ney P.  Solow.  the  Colorvision  sys- 
tem pn>vides  archival-type  protec- 


uon  with  major  savings  to  custom- 
ers in  terms  of  reduced  laboratory 
costs  and  reduced  storage  space 
requirements.  The  results  show 
that  color  prints  from  coktr  dupes 
made  by  the  new  separations  sys- 
tem are  superior  in  terms  of  color 
fidelity  and  image  sharpness  com- 
pared to  results  obtained  by  the 
intermediate  color  positive  sys- 
tem. 

The  new  Colorvision  system  em- 
ployed by  CFI.  requiring  only  a 
single  pass  through  the  special 
separations  printer,  is  priced  at 
25^  per  screen  foot;  a  single-strip 
color  separations  positive  made 
through  the  Colorvision  system  is 
said  to  cost  approximately  4()9f 
less  than  a  color  master  positive 
(intermediate). 

New  economies  made  possible 
through  this  system  should  en- 
courage film  producers  to  insure 
valuable  color  material  by  making 
positive  three-color  separations, 
according  to  CFI  experts.  They 
note  that  the  new  process  will  be 
of  special  interest  to  producers  of 
ciiior  television   films   and    among 


meet 

DON  LUSBY 


national  sales  manager 


We  want  you  to  meet  Don 
Lusby,  our  national  sales 
manager.  Meet  him  any- 
where .  .  .  your  office  or  our 
office.  Let  Don  tell  you  per- 
sonally about  our  film  ser- 
vices. Those  who  have  are 
happy.  Be  happy  .  .  .  meet 
Don    Lusby. 

Some  happy  people: 

Humble  Oil  &  Refining  Company 
Buicl<  Motor  Division 
Cocn-Col.i 


OO  KEITZ  &.  HERNDON.  inc 
LJ  aeoi  OAK  ohove  dallas  ^.texas 
PHONR  LA-esoes 


ated  by  government,  military 
entific  and  educational  institutioi 
who     are     especially     concern^ 
about  the  retention  of  original  cd  ' 
or  values  for  long  term  test  ev; " 
ation  purposes. 

In  addition  to  the  new  Cok 
vision  single-strip  separations  sj 
tem.  CFI  will  continue  to  provi 
conventional  three-strip  color  se 
arations  and  color  master  positiv 
for  those  customers  who  desi 
these  processes.  Clients  are  a 
vised  to  specify  in  advance  if  th 
wish  to  have  separations  mai 
through  the  new  Colorvision  pro^ 
ess. 


'((nil 
iin 


*  «  * 

Craven  to  Prculuce  Puhlieily 
Films  on  "Zhivago"  for  MG»% 

-  Thomas  Craven  Film  Corpor 
tion,  of  New  York  City,  has  coi 
plcted  arrangements  with  Metr 
Goldwyn-Mayer  for  the  produ 
tion  of  publicity  and  promotion 
films  in  connection  with  Doc 
Zhivago. 

According  to  Bill  Robinso 
production  director,  there  will  I 
several  wide-screen  color  filn 
following  a  pattern  set  by  simil 
Craven  work  for  Lawrence  of  Ar 
hia.  Barahhas.  The  Devil  at  Fo 
O'clock  and  Joy  House. 

Location  units  will  be  set  up 
cover  spectacular   production  o 
crations  in  Spain  and  in  Finlani\ 
where    winter    scenes    are    to   I 
filmed    on    a    location    100    mil 
from  the  Russian  border. 

Meeting  recently  in  Spain  ai 
London  with  V.hivaiio  director  D 
vid  Lean  and  writer  Robert  Bo  "' 
Tom  Craven  worked  out  detai"^ 
of  his  latest  "film  maker  to  tT*^ 
lilni  makers"  assignment. 

*  *  4< 

W  illlani  Morris  Aiienry  to 
Represent  Concepts  I  nliniilei 

Concepts  Unlimited.  Inc.,  pr 
(.lucer  of  industrial  shows,  has  sig 
ed  with  the  Inilustrial  Division 
\\  illiam  Morris  Agency. 

Principals  of  Concepts  Unlimiti 
are  Gaby  Monet,  Robert  Deub 
and  Richard  Barclay.  Miss  Mon 
is  a  director,  perfiirmer  and  chor 
ographcr  and  has  created  shov 
lor  such  organizations  as  Chen 
strand,  Beaunit,  Bulova,  Lowei 
siein  and  National  Cash  Registe 
Deubel  is  a  costume,  set  and  indu 
trial  designer.  Barclay  has  appeart 
in  coimtless  industrials  and  C 
Hroailway  as  the  lead  in  Curnivc 

Miss  Monet.  Deubel  and  Ba 
clay  have  just  returned  from  a  It 
city  tour  introducing  Whip  "n  Chi 
lello.  a  new  General  Foods'  pn 
duct.   Show    is   live   and   on   filn 
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I  Kramer  previews  Froitt  Projec- 
sii\teiii   at   Philadelphia   studio. 

Ill  Pr<»jection  System  Is 
iiitiistralrtl   in   I'liiladclphia 

Vlcnibers  of  the  Society  of 
nnicrcial  Photographers  of  Phil- 
Iphia  filled  the  large  studio  of 
vrence    Williams    in    that    city 

month  to  witness  a  preview 
lonstration  of  the  Front  Projec- 

Background  System,  present- 
by  sales  manager  Paul  Kramer 

chief  technician  Ivan  GottHeb 
Front  Projection  Corp. 
"he  group  witnessed  the  setup 
a    background    projection    unit 
1  the   new  portable   Retro-Re- 

screen.  The  System  produces 
ant  composite  photographs  as 
ply  as  regular  photography, 
thcr  details  can  be  secured 
n  George  D.  Margolin.  Front 
jcction  Corp..  404  Park  Ave- 

South.  New  York  City  10016. 

*  *  * 
Imps!  Visual  Eqiiipinent  in 
V  Downtown  Thicafio  Center 
mproved.  expanded  Chicago 
.mown  rental  and  service  fa- 
ies  of  the  Midwest  Visual 
lipment  Company  at  571  W. 
idolph  St.  have  been  an- 
nced.  The  Chicago-based  au- 
•visual  dealer  has  a  large  rental 
inlory  of  late-model  a-v  equip- 
it.  Service,  repairs  and  over- 
Is  are  handled  by  factory- 
ned  specialists.  Call  this  new 
iwest  office  at  263-5076!       • 


I'allie,  lliini|>liries  Lahs  Form 
a  NeM  International  Combine 

The  consolidation  of  the  two 
firms  was  announced  jointly  by 
Lawrence  1.  Weisman,  Chairman 
of  Pathe,  and  Paul  Adorian,  Chair- 
man of  Humphries  Holding,  Ltd. 

Pathe  Laboratories,  Inc.,  of  New 
York  and  Hollywood,  and  Hum- 
phries Labtiratories,  of  London, 
have  agreed  to  form  a  joint  com- 
pany operating  in  the  United 
States,  Great  Britain  and  the  conti- 
nent. 

*  *       * 

\.J.  Itradford  No«  I*r«->i<lent 
<if  Au<lio-\  isiial  Keipiirements 

■.■•  A.  J.  "Brad"  Bradfi)rd  has  been 
elected  president  of  Audio  Visual 
Requirements,  Inc.,  Chicago.  He 
plans  to  expand  the  op-^rations  of 
the  firm  to  include  the  supplying 
of  stage  and  projection  equipment 
to  the  industry  and  display  build- 
ers, on  sale  or  rental  basis. 

Bradford  was  former  manager  of 
the  Customer  Service  Division  of 
Wilding,  Inc.,  and  is  the  founder 
and  past  president  of  Commercial 
Picture  Equipment  Co.  • 

*  *        * 

New  York  Afl,  Film  Executives 
Form  Focus  Presentations,  Inc. 

,  Five  veteran  advertising  execu- 
tives and  film  makers  in  New  York 
have  formed  Focus  Presentations, 
Inc.,  which  will  specialize  in  live 
action  and  animated  film  commer- 
cials and  programming  for  televi- 
sion. Offices  are  at  400  Park  Ave- 
nue. 

President  of  the  new  company 
is  Eli  Feldman.  who  for  the  past 
seven  years  was  a  vice-president 
at  Pelican  Films.  He  had  previous- 
ly spent  four  years  at  Dancer-Fitz- 
gerald-Samplc  in  commercial  pro- 
duction, and  for  the  two  years 
prior  to  his  joining  Pelican  he  was 
in  charge  of  sales  at  UPA. 

Chris  Ishii.  vice-president  and 
director,  was  formerly  co-creative 
head  of  UPAs  New  York  office. 
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CONTINUOUS   PROJECTION   TREATMENT 
Cartridge  packaging  for  Fairchild,  Jayark,  Technicolor 
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7)  PHOTOGRAPHIC  LABORATORY.  Inc. 

^     6533  NORTH  AVE.,  OAK  PARK.  ILL. 
Area   Code   312-386-6603 


^ 


NOW  IS  THE  TIME!  LET  US  COLLABORATE! 

TO  PRODUCERS  OF  FILMS  FOR 
U.  S.  COMMERCE  AND  INDUSTRY: 

U.  S.  industry  is  scekint;  cffccti\c  wa%s  to  comply  with  L. 
B.  J.'s  request  for  ciMiinration  in  iiu-ciing  the  "balance  ef 
pa>'ments  program."  Now  is  the  time  to  suggest  to  your  clients 
conversion  of  their  films  into  multi-language  versions  for 
foreign  market  operations. 


Slight  departures  in  story  treatment  and  production  —  at 
little  extra  cost  —  will  make  these  fihiLs  effective,  accept- 
able ambassadors  abroad.  Many  U.  S.  fimis  arc: 

•k   Boosting  export  sales  and  income 

•k  Promoting  license  agreements 

*  .Acquiring   valuable   facilities   and   mergers, 
and 

*  Outselling  their  competitors 

by  increasingly  using  multi-language  film  versions  which  wc 
helped  to  produce. 


Let   us   coUahornlf   /«»    srrvr    I  .   S. 
commrrcr   and    iridiislry    hi'llrr.    //« 
profits    ninst    irhit    serves    best. 


FOREIGN  LANGUAGE 
&  CINEMA  SERVICE 

7046  Hollywood  Boulevard 
Los   Angeles,   Cal.,   90028 
Phone;    Hollywood   7-5128 
(Area    Code    213) 


JMBER  2  •  VOLUME  26  •  1965 


47 


BUSINESS  SCREEN  EXECUTIVE 


Nlvvo     v^'       o  \  nj  t       AArr'^MNirviLl^lo      .-AINU     AA*V      INDUSTRY      DE  V 


LLV^nVlLI  N  I 


UaiK'li  ilt'uiii!)  L'p  Proiiiuliun  at 
the    I)a-Lile    Screen    (xmipaiiy 

i:  Elmer  J.  Danch  has  been  ap- 
pointed manager  of  advertising, 
sales  promotion  and  public  rela- 
tions for  the  Da-Lite  Screen  Com- 
pany. Inc. 

Danch  joined  Da-Lite  after  21 
years  with  Studcbakcr  Corporation 
where  his  responsibilities  covered 
the  administration,  management, 
and  supervision  of  merchandising, 
advertising,  public  relations,  sales 
promotions  and  publications.  He 
was  also  editor-in-chief  of  the 
Studebakcr  News,  a  dealer  publi- 
cation, and  the  Studcbakcr  Wheel. 
a  consumer  magazine.  • 

«       *       * 

MrShane,  Orr  Join  the  Staff 
<)f  Pelican  Films,  New  York 

'.  Two  major  additions  to  Peli- 
can Films'  staff  have  been  an- 
nounced by  Thomas  J.  Dunford. 
president  of  the  New  York  produc- 
tion firm: 

John  McShane,  for  the  last  two 
years  a  producer  at  Young  &  Rubi- 
cam,  and  before  that  a  director  in 
Chicago,  has  joined  Pelican  as  a 
staff  director. 

John  Orr,  for  nine  years  a  pro- 
duction and  studio  executive  for 
such  firms  as  Sarra,  Klacgcr  and 
most  recently.  Arco,  has  become 
Pelican's  studio  manager. 

The  appointments  follow  the  re- 
cent naming  of  S.  William  Aronson 
as  vice-president  in  charge  of  sales, 
and  Jack  Daniels  of  ABC-TV  as 
a  sales  production  executive.  • 
•       *        * 

Aniiiiallon  (>ru))liicH  Opens  New 
FaciliiicH  in  .San  FranciHco 

;'•  Animation  Graphics  reports 
newly-opened  facilities  at  Pier  5 
North,  San  Francisco,  specializ- 
ing in  new  sight-sound  images  in 
TV  adverlising.  Hob  Mills,  whose 
production  tcchnii|ues  and  con- 
cepts have  earned  national  awards, 
is  in  charge  of  production.  • 


(fIciisoii    Nanicfl   \  icc-Prcsidcnt 
III    llic  .laiiiicMiii  I'iliii  (!<*iiipan\ 

%?  Chester  D.  Gleason,  project 
manager  of  Manned  Spacecraft 
Center  support  operations  in  Hous- 
ton for  the  Jamieson  Film  Com- 
pany. Dallas.  Texas,  has  been  ap- 
pointed a  vice-president  of  that 
firm.  A  veteran  of  20  years  in  the 
film  business.  Gleason  joined  the 
Jamieson  staff  as  a  director-cam- 
eraman in  1952. 

He  served  as  manager  of  the 
company's  Atlanta.  Georgia  of- 
fice from  1955-58  and  as  pro- 
duction manager  in  Dallas  until 
1962.  His  new  duties  involve  com- 
plete supervision  of  the  Houston 
operation  as  well  as  over-all  ex- 
ecutive responsibility  in  firm.       • 


Tlircc  in  New  Kxcnilive  Posts 
al  Patlu-  I.al>oraloric!<,  Inc. 

..■  Thomas  R.  Howitt  has  been 
appointed  executive  vice-president 
iind  genera!  manager  of  Pathe  Lab- 
oratories, Inc.,  New  York;  Ken- 
neth J.  Coleman  has  been  pro- 
moted to  vice-president  and  gen- 
eral manager  of  sales  and  services; 
and  Bartiioiomew  Gallagher  has 
been  appointed  assistant  vice-pres- 
ident of  operations. 

For  the  past  eight  years  Mr. 
Howitt  was  manager,  managcnunt 
controls  at  Peat,  Marwick,  Mit- 
chell and  Co.  Prior  to  that,  he  was 
assistant  director  of  Research  and 
Development,  Fairchild  Camera 
and  Instrument  Corp.  and  was  re- 
sponsible for  cost  controls  of  the 


This  i)hotojriapli  wa.s  made  in  an  nndark-t  )i<(l  room. 
Notice  tilt'  lirilliaiit  clarity  of  the  film  lieinj]:  ,shown. 

AV  rear  projection  cabinets  immediately 
improve  your  audio-visual  program 


A  typical  owiioi-  reports  thai  AV 
lear  |)i  r)jcctii)n  cabinets  gave  his 
audio-vi.siial  pioKiani  new  vitality 
and  et'fcctivcnc.K.s.  It'.s  because  this 
.new  teaching  ai<l  makes  using 
fihns  so  much  simpler  and  more 
economical. 

Users  frc(|ucntly  find  that  they 
can  afford  more  and  hettci-  films 
when  they  must  bear  no  longer  the 
expense  of  fitting  out  darkened 
visual  aids  rooms.  Directors  of 
audio-visual  programs  notice  that 
teachers  are  more  willing  to  sched- 
ule films  when  they  can  use  this 
compact,  easily  managed  projection 
ecjuipment. 

The  AV  cabinet  is  completely 
.self-contained  with  your  projector 
installed  and  a  big  speul<er  built 
in.  It  goes  into  action  quickly,  and, 
just  as  quickly,  stores  away.  Since 
it  operates  anywhere,  instructors 
are  able  to  preview  films  well  in 
advance  and  at  their  convenience. 

"Cuitom-made"    quality 
for   reliable  performance 
The    A\'    lear    |)rojection   cabinet 


give.s  yon  a  distortion-free,  22"  X 
28"  picture  on  a  new  Polacoat 
non-glare  .screen.  Cabinet  accom- 
modates most  projectors.  Exclusive 
Uuhl  built-in  lens  (optional)  pro- 
vides full-.screen  presentation  from 
projectors  with  two-inch  lenses  and 
larger,  including  slide  and  film- 
strip  projectors.  Cabinet  rolls  easi- 
ly from  room  to  room  on  5-inch 
casters. 

Risers  available  to  accommodate 
HpM  &  Howell  projectors.  .Ml  mod- 
ifications made  at  the  factory  prior 
to  delivery. 

Send  for  free  folder  containing 
complete  information  and  specifi- 
cations. Order  direct  from  factory 
or  your  AV  supplier. 


isual  Research, inc. 


I 


209   i»^\    Kingtmill   Street 
Pampa.  Tcids 


Approved  for  purchase  under  Title  III,  National  Defense  Education  Act. 


manufacturing  and  research  ac 
ties  in  that  company. 

*  *        * 

Knth    Halny    Becomes    Heaj 
\\  ashiu^ton   \  i(ic<»  Product 

•i^  A  well-known  writer-prod 
of  motion  pictures,  Ruth  L.  Rs 
has  become  president  of  Wasl 
ton  Video  Productions,  Inc.,  i 
F.  Street.  Washington,  D.  C. 
appointment  to  that  post  was 
nounced  on  April  20  by 
George  F.  Johnston,  chairma 
the  board  at  WVP  and  wido' 
the  company's  founder,  who 
on  March  2 1 , 

The   former  vice-president 
creative  director  at  Fred  A. 
Communications   Centers  in   fci 
cago    began    her   career   in    '  • 
with  the  J.  Walter  Thompsti 
In    1947.  she  became  one  ofii 
first  writers  of  television  comisr 
cials  while  on  staff  at  Rutliu: 
&  Ryan.  .'\  native  of  Chicago 
Ratny  attended  DePaul  Uni\ . 
and   is  a  member  of  the  S. 
Writers  Guild.  East;  the  Acaun;. 
of  TV  Arts  and  Sciences;  .Anr 
can  Women  in  Radio  and  1 
sion;  and  the  Broadcast  .Adx 
ing  Club  of  Chicago. 

Washington   Video   is   cui 
|iroducing     motion    pictures 
slidefilms  for  industry  and  go\  r 
ment.  It  will  begin  to  produo. 
vision   commercials   for  Wa^i 
ton  and  Baltimore  advertising  ig- 

encies. 

*  *       * 

Itecknian  X  \\  hi  I  ley  .\ppui 
Hrown  as  Chief  (!ine  Kn^inc 

'  Bcckman  &  Whitley.  Inc., 
Carlos.  California  has  appoi 
Les  Brown  to  the  newly-cre 
position  of  chief  engineer  for 
products.  He  had  been  chief 
gineer  at  Mitchell  Camera 

Brown  will  report  to  Lawn 
R.  Teeple.  manager,  cine  p 
nets  and  will  direct  engineerin 
all  motion  picture  products, 
major  initial  responsibility 
cerns  the  radically-new  CI 
newsfilm  camera  which  B&W 
to-inslrument  engineers  have 
\eloped  to  American  Broad< 
ing  Company  specification  forW 
ABC  news  department.  • 

*  *        * 

Coronet  Films  .\)>poinls  Crckc 
iVIeilia    Development    Direcir 

t:  Tlie  newly-created  post  of  d'?C- 
lor  of  media  development  at  ( 
net  Films  has  been  filled  b\ 
appointment  of  Richard  P.  Ci\ 
according   to   John    M.    .Abr,! 
vice-president  and  general  ni.i  . 
er   of  this   Chicago-based   eda-^ 
tional  film  production  compan   • 
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K    Oi    H    cxet:    Don    Lusby 


tn  Liisliy  to  Dir«'rt  National 
Jes  of  Keilx  &  llt^rniloii.  Iik'. 

D(in  Lushy  has  hccn  apptMntcd 
lioniil  sales  manager  of  Kcitz  & 
crndon.  Inc.,  according  to  an 
nounccnicnt  by  Larry  Hcrndon. 
:sidont. 

Lusby.  who  has  been  with  the 
illas-based  firm  for  a  year,  will 
ircsent  his  company  nationally, 
■iting  major  market  areas  to  call 

ad\ertising  agencies,  maniifac- 
"crs  and  business  concerns. 
itz  &  Herndon  specializes  in  the 
xiuction  of  television  commcr- 
Is  and  films  for  business  and 
lustry. 

Before  joining  K&H,  laisby  was 
sales  and  communications.       • 


Mart-  Am-Ii  lu  Modern  Graphics 
as  Kx»'<'iili*«-  \  i«-«--l'r<'>i(l«-iit 

■5^  Bernic  Parbman,  president  of 
Modern  Graphics  Productions, 
Inc.,  New  York  City,  has  an- 
nounced the  appointment  of  Marc 
S.  Asch  as  executive  vice  president. 
Asch  had  been  executive  vice- 
president  of  Van  Praag  Produc- 
tions Inc.  fi>r  the  past  14  years. 
During  this  period  he  has  directed 
TV  commercials  for  advertising 
agencies.  • 

*        *        « 

FMirs    TOWKK    OF    LIGHT: 

(COMI.MII)       IROM        PAGE       27) 

the  source  for  the  12-billion 
candle-power  Tower  of  Light,  the 
World  Fair's  "welcome  beacon." 
On  this  floor,  they  also  see  a  new 
research  exhibit  on  electric  power. 

Using  a  dramatic  new  "Tech- 
namation"  technique,  this  research 
exhibit  is  showing  how  investor- 
owned  electric  utility  companies 
are  finding  new  ways  to  create, 
transmit  and  use  electricity.  Such 
■future"  conveniences  as  an  all- 
electric  automobile,  all-electric 
highways  and  electrically-controll- 
ed climate  in  the  cities  of  the  fu- 
ture are  depicted  in  this  exhibit. 

Production  and  design  of  Holi- 
day With  Light  is  credited  to  Wild- 
ing. Inc.  Kenny  Delmar  provided 
the  "voice"  of  Ben  Franklin.       • 


FROM  DOCUMENTARIES 


TO  .\ii:oi(:.\i.s 


From 

stock  footage 

to  complete 

productions... 

on  the  East  Coast  it's 

HAYCOX   PHOTORAMIC,  INC 

1531Ea(lyStreet.  Norfolk,  Virginia  •  Phone  703-8551911 


FOR    the    BEST    in    Products    and    Services    Look    to    BUSINESS    SCREEN! 
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MANHATTAN  COLOR  (.ABORATORIES  -210  West  6Slh  Slreel.  New  York.  N  V 


^ 


^ 


Producer 


Emulsion  No. 


Filter  Pick 


Oalr 


^^ 


ISHOOT  THIS 
AS  YOUR 
IFIRST  FRAME 

This  grey-scale  is  part  of  a 

remarkable  new  advance  in  filmstrip 
and  slidefilm  technology.  Shoot  it 
as  your  first  frame,  and  you're  taking 
advantage  of  MCL's  newly  devised 
electronic  computer  system  for  timing 
and  density  determination. 
This  grey-scale  is  your  assurance  of 
a  consistent  level  of  excellence 
that  surpasses  even  MCL's  previously 
unbeatable  standards.  Your  answer 
prints  and  release  prints  will  be 
markedly  superior  to  anything 
you've  seen  before. 
And,  we'll  supply  the  grey  scale 
ABSOLUTELY  FREE.  Just  drop  a  line 
to  Bernie  Barnett — 

COLOR  LABORATORY  INC. 

210  West  65th  Street,  New  York  23,  New  York 
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WIDE   WORLD   OF    CURRENT   SPONSORED    PICTURES 

The  Speed  of  Kfngs  at  the  "500" 


ir  Drivers  in  the  liulianapolis  500 
used  the  same  iruek  —  exeept  lor 
resurfacing  —  in  1964  as  they  did 
in  1911.  Although  speeds  have  in- 
creased every  vear  to  the  present- 
day  185-190  mph.  the  thrills  arc 
the  same. 

The  excitement  and  danger  of 
the  500.  beginning  with  the  first 
one  in  1911  up  to  last  year's,  are 
captured  in  a  top-notch  racing 
film  recently  released  by  Humble 
Oil  &  Refining  Co. 

Gentlemen:  Start  Your  Engines 
also  includes  tips  from  some  of 
the  drivers  on  safety,  the  safety 
precautions  they  take,  and  differ- 
ent parts  of  their  cars  which  are 
designed  lor  protection. 

The  film  points  out  that  actual- 
ly, the  racing  car  is  the  proving 
ground  for  improvements  on  regu- 
lar cars.  Careful  studies  arc  made, 
and  these  contributions  are  passed 
on  to  regular  car  owners  in  the 
form  of  improved  styling,  safety 
and  efficiency.  In  the  1911  scenes 
the  mechanics  even  rode  along 
with  the  drivers. 

Other  scenes  show  how  many  a 
race  is  won  or  lost  in  the  pit. 
Training  is  rigorous,  and  each  man 
is  assigned  a  particular  job.  In  just 
1 7  seconds  one  pit  crew  changed  4 
tires  and  refueled  the  car  vsith  50 
gallons  of  fuel. 

Trial  qualifying  runs,  and  a  high- 
speed ride  with  Rodger  Ward,  win- 
ner of  many  races,  are  other  high- 
lights in  the  23-minute  color  film. 
Producers  were  Keitz  &  Hcrndon, 
Inc.  National  distribution  for  all 
films  in  the  Humble  Film  Library 
i-  handled  by  regional  libraries  of 
Modern   Talking    Picture   .Service. 


i 
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Close-up  nil   II   ))U   stop  during  the 
grueling  "500"  at  Indianapolis  .  .  . 

DuPunI  Sponsors  NCAA  Film, 
"Best  Foothall  Plays  of  '64" 

A  docunicntary  film  entitled 
Best  Foothall  Plays  of  1964  has 
been  released  by  DuPont  for  the 
National  Collegiate  Athletic  As- 
sociation. 

Ten  outstanding  plays  of  last 
fall's  collegiate  season  were  chosen 
by  a  panel  of  judges  consisting 
of  Delaware's  Dave  Nelson,  who 
narrates  the  film;  Ara  Parscghian. 
Notre  Dame;  Darrell  Royal.  Texas; 
Irank  Howard,  Clemson;  and  Jack 
Curtice.  University  of  California 
at  Santa  Barbara. 

They  also  served  as  judges  for 
Du  Pont's  1964  "Play  of  the  Year" 
ct)ntest  for  high  school  and  junior 
college  coaches.  The  winning  play 
and  award  presentation  arc  inclu- 
ded in  the  new  tilni. 

Other  top  plays  in  the  film 
are  from  the  Princeton-Columbia. 
Michigan  State-Wisconsin,  North- 
western-Illinois. Georgia  Tech- 
Clemst)n,  Duke-Army.  Missouri- 
Colorado,  and  Oreuon-Penn  State 


l.nng  sluit  (if  track  action  and  packed  standi  at  the  Indianapolis  Speedway- 


games.  The  ten  plays  are  shown 
once  in  slow  motion  and  again  in 
regular  speed. 

The  sound  film,  running  19  min- 
utes, can  be  obtained  from  the 
National  Collegiate  Film  Service, 
1030  W.  Chicago  Ave.,  Chicago, 
III.  60622.  There  is  no  charge  to 

NCAA  member  institutions.         • 

*        *        * 

•".S«'iir<h  \\  illioiit  Kiid"'  Shows 
(^iK'.st  for  Lif«'-Saviii;;  Driifjs 

:V  Crawley  Films  Ltd.  has  re- 
leased Search  Without  End,  a 
sound /color  film  which  dramatizes 
the  problems  of  finding  new  life- 
saving  drugs,  then  producing  and 
marketing  them. 

Filmed  entirely  in  Canada, 
Search  Without  End  depicts  the 
story  of  cortisone  and  its  deriva- 
tives. The  16mm,  14-minute  film 
shows  the  importance  of  synthetic 
drugs  to  the  national  health  and 
provides  answers  to  questions  about 
drugs  frequently  asked  by  Cana- 
dians. 

Typical  of  many  synthetic  drugs 
in  use  today,  cortisone  cost  mil- 
lions of  dollars  to  discover,  isolate, 
synthesize  and  market.  Although 
it  was  outdated  within  three  years, 
as  cheaper,  improved  processes 
were  developed,  its  discovery  led 
to  an  entirely  new,  highly  special- 
ized family  of  pharmaceuticals. 

Search  Without  End  emphasizes 
the  need  for  testing  drugs,  and  for 


keeping  doctors,  hospitals 
pharmacists  informed  of  the 
developments. 

It    is    available    without    c| 
to  service  clubs,  education  grJ 
film    libraries    and    for    iele\/ 
showings      from      Pharmaceij 
Manufacturers    Assn.    of   Cai 

Ro\al  Bank  Building.  Ottawa'] 

*        *        * 

Take  Porcelain  Knaniel  Fa 
to  .Vpplianee  Sales  Per>oni^| 

'■  An  interesting  sales  trainii-l 
fi>rmational  film  has  been  rcK 
by  the  Porcelain  Enamel  Ins 
especially  for  major  appl 
merchandisers  at  the  wh(.)lesal 
retail  level  and  their  sales 
sonnel. 

Porcelain  Enamel  for  Endi 
Beauty.  17-minutes  long  an: 
color,  was  produced  by  Time 
Productions.  It  presents  all 
background  information  a  d' 
should  ha\e  in  order  to  undersi 
and  sell  porcelain  enamel  a 
ances.  Beginning  with  the  hi 
of  porcelain,  this  film  shows  i, 
ern  production  processes  and 
cribes  five  impressive  demoni 
tions  which  sales  people  can  u 
prove  the  superiority  of  porC' 
enamel  over  other  finishes 

The  film  is  being  distribute' 
the  Professional  Audience  De| 
ment  of  Sterling  Movies  U.S. A 
sales  training  purposes.  It  is  a 
able  to  appropriate  companie 
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Slidefilm  With  a 

Si'on.sok:    New   Jersey    Bell    I'ele- 

phone  Company 
Title:  Contractor's  Specifications. 

15  min,  color  ssf.  produced  by 
Rossmore  Productions. 

This  is  a  new  slidefilm  designed 
for  presentation  on  the  Salesmale 
projector.  It  will  be  shown  to  all 
deliverers  of  the  telephone  direc- 
tories for  the  New  Jersey  Bell  ci>m- 
pany. 

It  has  a  special  look  to  it.  in 
that  the  usual  slidefilm  art  is  rele- 
gated to  the  background.  All  the 
characters  are  played  by  three- 
dimensional  puppets,  photograph- 
ed to  give  a  great  feeling  of  ileptli. 
and  a  "live"  quality. 

Ihc  liliu,  an  up-to-date  version 
of  presentations  that  several  of  the 
Bell  companies  have  used  success- 
lully  for  training  directory  delivery 
contractors,  stresses  that  "you'll 
be  doing  an  important  job.  repre- 
senting a  great  service  organiza- 
tion. By  delivering  up-to-date  al- 
phabetical and  Yellow  Page  di- 
rectories, you'll  be  helping  your 
irieiuls  and  neighbors  carry  on 
I  heir  business  successfully." 

.  .  .  Specifications  then  goes  on 
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to  document  just  how  to  go  alt 
the  job  —  what  to  say  when  # 
livering  the  directories.   wheri.| 
lea\e  the  book  when  the  eusto( 
is  out.  what  to  do  when  faced  < 
a  "Beware  the  Dog"  sign  —  " 
write   "dog"  on   the   delivery  c 
anil  don't  worry  —  you'll  slill 
paiti  for  the  delivery." 

">'our  job."   the   film   says, 
.m  important  link  in  modern  C' 
munications.  and  the  courtesy, 
ficiency  and  safety  with  which 
carry  out  your  job  is  equally 
porlant.  because  you  may  be 
only    person    from    the    Comp 
thai  man\  of  your  customers  t 
meet!" 
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•hfiii  film  .v/irtii.v  C-oldnx  Gate 
rlifiii  Steel  lias  I  |Mliil<-il 
uii  (rohleii  (>ut«>  Hri<l<:e 

thlchcm  Steel  has  released  a 
nute,  16nini  color  remake 
lal  ci>mpany's  25-year-old 
;,  Buildiiiii  the  (ioUlen  dale 
e. 

:  film  was  redone  because  the 
id  for  showings  from  cngin- 
cnginecring  societies,  and 
Its  in  engineering  colleges  has 
lucd  even  though  the  old  film 
etcriorating  in  quality. 
de  on  nitrate  base,  the  origi- 
•gati\e  was  shrinking  and  los- 
ialit\.  and  couldn't  be  adapt- 
■  reproducing  fresh  prints  on 
gh-speed  film  printers  in  use 

;  new  film  is  quite  different 
the  old  on^;.  Bethlehem  re- 
Some  less  important  cngin- 
details  have  been  deleted, 
new  ct)lor  footage  has  been 
.  Photo  libraries  also  turned 
leresting  stills  that  help  give 
m  continuity. 

:  film  traces  the  monumental 
:cring  task  from  its  inception 
;h  steel  fabrication;  shipping 
dgc  components  by  rail  and 
erection  of  the  soaring  steel 
5;  spinning  of  cables;  hanging 
adway  uith  its  record  4,200- 
g  main  span;  paving  the  deck; 
apening-dav  celebration  on 
28.  1937. 

Auction  of  the  film  was  by 
-Art  Pictures.  Inc.,  Pitts- 
.  Intended  for  aduli  group 
ig,  it  is  distributed  through 
rn  Talking  Picture  Service. 
*        *        » 

s  fi»r  >Ien\  \\  ear  Shown 
'a>lii<)ii   ilori/.l>ll^  I  .S.A." 

new  23-minute  color  motion 
e  has  been  jointly  sponsored 
:  American  Institute  of  Mens 
toys'  Wear  and  Esquire  Mag- 
led  Fax/lion  Horizons  — 
..  the  film  tours  the  country 
eveals  the  modern  American 
!  wardrobe  for  Spring  and 
ler.  19ft.s. 

J  fashions  displayed  arc  col- 
functional,  and  designed  (as 


the  commentary  points  out)  "to 
give  him  the  look  oi  success  and 
the  look  of  a  man  getting  more  fun 
out  of  life." 

Director  Dan  Horan  achieves 
some  startling  film  effects  with  his 
use  i>f  color.  Iiunu>r  and  imagina- 
tive camera  angles.  His  crew  trav- 
els from  New  York  to  Fort  Worth. 
Tucson.  Phoenix,  Los  Angeles,  San 
r-ranciscii.  and  Chicago  to  capture 
the  highlights  of  these  cities  as 
settings  for  styles  ranging  from 
formal  attire  to  beachwear. 

Producer  of  the  film  is  Aegis 
Productions,  Inc..  New  York.  Nar- 
rator is  radio  and  TV  announcer 
Dick  Shcpard  and  original  music 
was  composed  and  conducted  by 
Tony  Mattola.  Sterling  Movies 
U.S.A..  Inc..  is  handling  distribu- 
tion of  the  film  to  TV  stations  and 
Esquire  is  handling  distribution  to 
retail  stores  throughout  the  coun- 
try. • 

»        *        * 
AMKKICA'S      CLP      RACING: 

(CONIINUED       FROM        PAGF.       24) 

racing  yachts  as  they  glide  through 
the  water  under  full  sail. 

The  America's  Cup  Races.  1964, 
28-minutcs.  color,  was  produced 
by  C.  I..  Welsh,  directed  by  Agnew 
f-isher.  and  will  be  distributed  by 
Association  Films.  Inc.,  as  are 
other  Lipton  films.  An  expanded 
40-minute  version  is  available  for 
yacht  clubs  and  other  sailing 
groups  who  are  interested.  • 
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•  creative  productions 

•  complete  producers  services 

•  studio  soundrecording 

•  animation  — graphic  arts 

•  still  photography 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


,  REELA  FILMS,  INC. 


.  _'.'tKO  ENTERPRISES,  INC. 


17  N.W.  Third  St.,  Miami,  Florida 
Phone:  FR  4-2108 

WRITE  FOR  FREE  CATALOG 


3ER  2  •  VOLUME  26  •  1965 


51 


Max    A.    Hankins,   xAce-prcsidfnt    of   Mole-B.ichard.son    Company,    demon- 

stralid  proper  "Li<ihtinp.  for  Color."  iisinfi  full  rauiic  of  lifihlinfi  (■(jiiipnicnt. 

CFI  Hosts  Seminar  on  Advanced   Film  Techniques 

Participants    Share    Latest    in   Color,    Lighting   and    Film   Processing 

^T'hree  Days  of  Discussion  and  denionstra- 
-*■  tion  covering  the  latest  techniques  in  mo- 
tion picture  and  I'ilnistrip  production  and  proc- 
essing brought  45  participants  from  all  parts 
of  the  U.  S.  to  a  Film  Seminar  in  Advanced 
Film  Techniques  sponsored  by  Consolidated 
lilni  Industries  in  Hollywood  on  March  24- 
26. 

Seminar  guests  were  welcomed  by  CFI 
president  Sidney  P.  Solow  at  the  opening 
breakfast  session  in  the  Hollywood  Knicker- 
bocker Hotel,  where  most  sessions  were  held. 
His  greetings  were  promptly  followed  by  a 
first  session  on  "What  Are  Fiimstrips  All 
About."  conducted  by  Lou  Livingston  of  the 
I'ilmstrip  Department.  Title  &  Optical  Divi- 
sion of  CFL 

This  session  featured  a  graphic  demonstra- 
tion of  production  methods  in  filmstrip  mak- 
ing as  well  as  discussion  of  the  uses  of  this 
medium  as  a  communications  tool. 

The  seminar's  first  guest  lecturer  was  Ed- 
ward P.  Ancona.  Jr..  color  coordinator  of  the 
top-rated  NBC- TV  series.  Bonanza.  This  color 
expert  discussed  "Color  Vision"  and  presented 
a  special  slidefilm  demonstration  on  the  sub- 
jective  nature  of  color  perception. 

The  Mole-Richardson  Company's  Holly- 
wood facility  was  the  scene  of  two  subse- 
quent   sessions.    Max    Hankins.    vice-president 

Edward  I'.  .'Viuona,  Jr.,  color  coordinator  for  the 
SBC-TV  scries.  "Bonanza."  discusses  the  .sidi- 
jective    nature    of    color    pirccfyliou    ill    Sirtiijiiir. 


Seminar  participants  get  Certificates  from  CFI 
president  Sid  Solow  (.sianding).  Seated  (I  to  r): 
giies-t  lecturers  Harry  Tcitelhauni.  Hollywood 
Film  Company:  Edward  P.  Ancona,  Jr.,  NBC-TV 
color  coordinator;  and  Fred.  Bcrgcr,  supervising 
film  editor  at  Filmaster  Prods, 

of  M/R.  talked  on  "Lighting  for  Color"'  with 
a  demonstration  of  the  range  of  available  mo- 
tion picture  lighting  equipment.  His  talk  was 
followed  by  a  session  on  "Camera"  conducted 
by  cincmatographer  Charles  Clarke  (ASC). 
Clarke  used  the  "working"  lights  from  Hank- 
in's  previous  demonstration  lo  actually  "light 
a  set"  as  he  explained  in  detail  the  function 
and  effect  of  each  type  of  light. 

The  first  day's  sessions  ended  with  talks  on 

I  I'd  KoHflman,  CII  Uihoralory  .stipcrinlcndent, 
talks  on  the  "Vrcparalum  of  l(i;»i;ii  Original  Ma- 
li rial  for  llu    l.idi  mid     Volume  Hinin   Printing." 


"Current   Reversal   Color   Materials"   by   )| 
Witkowski,  Eastman  Kodak  Company,  am 
Francis    Gerhardt.    General    Aniline    &    II 
Frederick  W.  Berger  (ACE)   spoke  on  "jj 
Editing."  He  is  supervising  film  editor  at 
master  Productions. 

Sid  Solow's  opening  lecture  on  the  se 
day  of  the  Seminar  program  took  up 
Useful  Theory."  Drawing  on  his  19  ye; 
experience  as  an  instructor  in  the  Depart! 
of  Cinema.  University  of  Southern  Calif( 
as  well  as  his  lab  work,  he  reviewed  the  e 
tion  of  photographic  theory  with  special 
phasis  on  the  nature  of  "gamma"  as  a  pi 
graphic  concept. 

Ted  Fogelman.  CFI  laboratory  superinll 
ent.  followed  with  a  lecture  on  "The  Pren 
lion  of  16mm  Original  Material  for  the  LjI 
atory  and  Volume  Knmi  Printing."  This  p 
also  described  the  new  single-pass,  area-sh 
Colorvision  separations  system  recentlvii 
stalled  at  CFL 

Jt)hn  Flory.  Advisor  on  Nontheatrical 
in  the  Eastman  Kodak  Company.  prese| 
updated  facts  and  figures  on  "The  Bus 
Film  and  Its  Use."  Seminar  participants 
visited  Universal  Studios  where  Walter  B> 
director  of  engineering  research,  disct 
"Reversal  Material  v.s.  Negative  as  an  Ori; 
for  16nim  Color  Work." 

F'ollowing  the  conclusion  of  Sid  Solow's; 
ture  on  "Some  Useful  Theory"  which  b 
the  third  day  of  Seminar  sessions.  Dale 
manager  of  the  lab's  Title  &  Optical  Di\i 
presented  a  discussion  of  "Title''  styles  an> 
fects.  using  a  film  to  highlight  his  points, 
other  "tour"  program  took  the  participan 
Ryder  Sound  Services  where  president  1, 
Ryder  addressed  the  group  on  the  theory 
practice  of  "Sound  Recording." 

Harry  Tcitelbaum.  vice-president  of  1 
Hollywood  Film  Company,  spoke  on  " 
Handling  Equipment"  at  the  final  Sen 
session  which  followed  a  CFLhi>sted  luncl 
and  tour  of  the  laboratory,  conducted 
chief  engineer  Edward  H.  Reichard. 

Lei>nard  Kroll.  who  recently  joined  CT-I 
in  charsie  of  the  Film  Seminar  program, 
was  assisted  by  Dan  Carter  of  the  compt 
engineering  department.  All  programming 
arrangements  had  been  made  by  Jack 
Goet/.  CFl's  ilirector  of  public  relations, 
was  stricken  by  illness  jusl  before  the  opei 

Guest  speaker  John  Flory,  Easlnuin  Kodak 
(left)  discusses  his  lecture  at  Seminar  with 
pii^iiloit    Sid   Solow,    who   hosted   the   prog 
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'    LEAP     INTO     SPACE; 

{TINUED  FROM   THE   PRECEDING   PAGE    22) 

itific  research,  who  would  be  perched 
nd  his  desk,  trying  to  figure  out  how  to 
ilatc  his  work  down  to  my  level,  which  in 
;  cases  turned  out  to  be  like  trying  to 
lin  Ulysses  to  a  deaf  mute. 
Doctor,  what  is  an  electrostatic  gyro."  I 
Id  humbly  ask.  afraid  he  was  going  to  tell 
He  would.  As  1  frantically  took  notes.  I 
lly  made  upward  and  downward  motions 
my  head,  which  really  only  indicated  that 
IS  satisfied  with  the  volume  of  his  voice. 


=  -bt.'tb-'^ac 


m 


occasional    question,    which    I    thought 
ved  some  incisiveness  was  usually  met  with 

pained  and  pitied  look  I  came  to  know 
k-cll. 

his  process  of  going  through  the  research 
ratorics  and  coming  into  contact  with  peo- 
who  speak  as  though   1980  were  already 

made  mc  feel  as  though  I  were  in  the 
light  zone."  Speaking  about  '"space  taxis" 

the  same  nonconccrn  that  John  Doe  talks 
It  the  local  5:41  commuter  train  is  a  bit 
jncerting  when  you're  from   1964. 
ut  they've  really  thought  of  everything.  I 

a  demonstration  of  a  "torqueless"  space 


The  Complete 
Music  and 
Sound  Effects 
Source  .  .  . 

■    Library  of  300  Hours 

of  Recorded  Music 

,    Mammoth  Collection  of 
Recorded   Sound    Effects 

r   Guaranteed  Performance 

:    Prices  to  Satisfy  All   Budgets 

»2  West  45th  St.,  New  York  City 
Phone:    212   OX   7-2985 


power  drill,  which  allows  a  man  to  drill  holes 
in  space  hardware  without  being  spun  around 
himself  like  a  top. 

Space  nutrition  is  another  subject  of  vital 
interest  at  the  Aerospace  Medical  Laboratory. 
Apparently,  astronauts  receive  quite  a  gastro- 
nomic treat  when  they  break  open  their  rations. 

Though  Air  Force  nutrionists  have  de- 
hydrated and  condensed  the  food,  it  still  re- 
mains extremely  palatable.  I  can  personally 
recommend  the  compressed  quarter-inch  pound 
cake  cubes  and  the  dehydrated  beef  chunks. 

One  scientist  told  mc  that  they  are  thinking 
about  an  edible  instrument  panel  in  space 
vehicles  to  save  space  and  weight.  Just  break 
off  a  chunk,  and  nibble  between  meals.  "What 
about  brushing,"  I  asked?  But  they've  even  got 
that  one  figured  out  too! 

Air  Force  volunteers  are  constantly  being 
tested  on  vibration  tables,  dropped  from 
heights,  baked  in  thermal  ovens,  whirled  in 
centrifuges  and  generally  being  given  a  hard 
time  in  the  name  of  space  research. 

I  have  already  described  my  own  bout  with 
their  diabolical  centrifuge.  However,  the  one 
1  rode  was  only  the  baby  brother  to  a  "super 
centrifuge,"  which  is  nearing  completion.  This 
giant  DeSade  diaboliquc  not  only  whirls  a 
man  around,  it  also  twirls  him  inside  his  cap- 
sule while  the  "arm"  spins  —  forcing  the  sub- 
ject to  move  in  six  axes  simultaneously. 

While  this  is  proceeding,  the  capsule  itself 
is  being  vibrated  to  simulate  buffeting,  and 
is  heated  or  cooled  to  simulate  re-entry. 

Top  this  off  with  realistic  stereo  sound  ef- 
fects inside  the  capsule,  and  you've  got  the 
perfect  mechanism  for  tearing  man  apart,  and 
minutely  recording  the  process  at  the  same 
time. 

Just  writing  about  it  gives  me  that  "old  feel- 
ing." 

Up  to  my  experience  with  the  centrifuge,  I 
had  volunteered  to  take  part  in  some  of  the 
experiments,  feeling  that  it  would  give  me  real 
motivation. 

Even  after  the  centrifuge  experience,  I  volun- 
teered; but  my  offerings  did  not  meet  with  the 
same  enthusiastic  acceptance  that  they  did  b.c. 
(before  centrifuge). 

For  example,  the  TA  who  accompanied  me 
into  the  centrifuge  laboratory,  and  witnessed 
the  resulting  mess,  (no  pun  intended)  also  ac- 
companied mc  to  inspect  the  plane  the  Air 
Force  uses  to  train  astronauts  in  a  gravity- 
free  environment. 

I  asked  the  major  if  I  might  not  go  up  in 
the  plane  with  the  boarding  astronauts. 

The  major  thought  back  a  moment,  winced 
slightly  and  said: 

"F"ella.  you're  not  going  anywhere!" 

.And  so.  loaded  down  with  volumes  of  notes 
and  utterly  confused,  I  headed  back  to  Chi- 
cago to  attempt  to  make  some  sense  out  of  all 
that  I  had  seen. 

As  soon  as  I  do,  I'll  let  you  know  what  it 

is.  • 

*        *        * 

Editor's  Note:  Our  thanks  to  screen  writer 
Kerns  for  this  welcome  bit  of  light-hearted 
prose.  He  is  a  member  of  the  staff  of  Fred  A. 
Nilcs  Communications  Centers.  Inc..  at  their 
studio  headquarters  in  Chicago. 
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CAMERA-MART 


presents  the 
finest  in  editing  equipment 

PORTABLE  HOT  SPLICER 


•  Cuts  and  splices  in  one  operation. 

•  Professional  model  with  hardened  ground 
chrome  steel  cutter  blades. 

•  Built-in  carbide  tipped  scraper  blade  cuts 
splicing  time  in  half. 

Model  135-35mm  or  16mm  $339.00 

Model  116-16mm  or  8mm  $239.00 

RIYAS  MYLAR  SPLICER 

9l  Constructed  to  professional 

1       i  specifications    for    16    or 

^L^r  35mm    film.    Registration 

^K»^  pins    align    the   film    per- 

gc^^^HB^k  fectly   while   the   serrated 

^^^^B^^B  cutter  holds  the  tape  firm- 

^H^^^^^^  ly  over  the  film  during  the 

^^^^^^  splicing  operation. 

Rivas   16  or    35mm  Straight    $165.00 

Rivas   16  or    35mm  Diagonal    $175.00 

STANCO  CINE  SPLICER 

#•  Automatically  removes 
emulsion. 
•  Dual    Film    Registration 
pins  permit  perfect  film 
alignment. 
•  Correct  platen  tempera- 
ture   at    splicing    point 
permits  faster  stronger 

8/16mmS239.50     s,Pli«s. 

•  Heavy  duty  precision 
35mm      S239.50     construction    throughout 

16  or  35MM 
SPLICING  BLOCK  KIT 


Splicing  Block  tooled  from  one  piece 
of  solid  bar  stock.  Anodized.  Individually 
turned,  accurately  jig  spaced  brass  pegs. 
Complete  with  Camart  Serrator  and  one 
roll  of  Mylar  35mm  or  16mm  x  66' 
splicing  tape. 
16mm      S23.50  35mm       S28.50 

For  descriptive  lilcralure  write  to: 


the  CAMERA-MART  inc. 

1845  Broadway.  New  York  23.  N.  Y. 
PLaza  7-6977 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon    St., 
Boston  02116. 


•  NEW  YORK   • 

Buchun   Pictures,    122  W.  Chippewa 
Si.,  Buir.ilo  2.  N.  Y. 

Crawford,   Iniinig  and  Landis,  Inc., 

6  West  48th  St.,  New  York   36, 
New  York. 

The  Jam  Handy  Organization,  1775 
Broadway,  New  York   10019. 

S.O.S.   Photo-Cine-Opiics,   Inc.,  387 

Park   Avenue,    South,    New   York 
City,  New  York   10016. 

Training  Films,  Inc.,  150  West  54th 
St..  New  York  19.  CO  5-3520. 

Visual  Sciences,  599BS  Suffern. 

I'nilcd  World  Films,  Inc.,  221   Park 
Avenue  South.  N.Y.  3.  SP  7-6600. 


•  PENNSYLVANIA  • 

Appel     Visual    Service,    Inc.,     963 

Liberty   Avenue,    Pittsburgh    22. 

Audio-Visual  Center  —  Rentals, 
Sales,  Repairs.  27  South  17th 
Street,  Philadelphia  3,  Pa.  Phone: 
LOcust  3-6872. 

Oscar  H.  Hlrt,  Inc.  41  N.  11th  St., 
Philadelphia   7,   WAInut   3-0650. 

J.  P.  Lilley  &  Son,  Inc.,  Box  3035, 
928  N.  Third  St.,  Harrisburg 
17105,   (717)   238-8123. 

I  he  Jam  Handy  Organization,  Pitts- 
burgh. Phone:  ZEnith  0143. 


SOUTHERN   STATES 


•  GEORGIA  • 

Colonial    Films,   71    Walton   .St.,   N. 
W.,  JA  5-5378,  Atlanta. 

United  World  FHms,  Inc.,  287  Tech- 
wood  Dr.,  NW.,   Atlanta. 


•    .M.\RVLAND   • 

Stark-Films  (Since  1920).  Howard 
and  Centre  Sts.,  Baltimore  1.  LE. 
9-3391. 


MIDWESTERN  STATES 


•   LOUISIANA   • 
Delta  Visual  .Service,  In- ..  715  Girod 


•  ILLINOIS  • 

Robt.    H.    Redfield,    Inc.,    831    So. 

Wabash  Ave.,  Chicago  60605. 

The  Jam   Handy   Organization.  230 

North  Michigan  Avenue,  Chicago 
60601.  State  2-6757. 

Midwest     Visual     Equipment     Co., 

3518  W.  Devon  Ave.,  or  571  W. 
Randolph.  Chicago. 

United    World    Films,    Inc.,    542    S. 
Dearborn  St..  Chicago  60605. 


•  MICHIGAN  • 

The  Jam  Handy  Organization,  2821 
E.   Grand   Blvd.,   Detroit  48211. 
Phone:  TR  5-2450 


•  MI.SSOURI  • 

Swank's,  Inc.,  621  N.  Skinker  Blvd., 
St.  Louis  30,  Mo. 


•   OHIO   • 

Academy    Film   Service,   Inc.,   2110 
Payne  Ave..  Cleveland  44114. 

Films    Unlimited    Productions,    564 

Park    .Avenue,    Mansfield. 

Frjan   Film  Service,  2929  Prospect 
Ave.,  Cleveland  44115. 

Sunray    Films,    Inc.,    2005    Chester 
Ave.,  Cleveland  44114. 

Iwyman    Films,    Inc.,    329    Salem 
Ave.,  Dayton  45401. 

M.  II.  Martin  Company,   1118  Lin- 
coln Way  E.,  Massillon. 


LIST   SERVICES   HERE 


St.,   New  Orleans 
5-9061. 


Qualified    audio-visual    dealers   are 
hone:   J  A       |J5,gj  ;„  ,his  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


WESTERN  STATES 


•   CALIFORNIA   • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 
HO  6-1651. 

The  Jam   Handy   Organization,   305 

Talt   Building.    1680  N.   Vine  St., 
Hollywood  90028.  HO  3-2321, 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 
Hollywood  6-7681. 

Raike   Company,   Inc.   A-V    Center, 

641    North    Highland    Ave.,    Los 
Angeles  36,  933-7111  (A/C  213). 

S.    O.    S.     Photo-Cine-Optics,     Inc. 

6331     Hollywood     Blvd.,     Holly- 
wood 90028. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd..  Los  Angeles  900.57.  Phone: 
Dunkirk  9-1288. 

United  World  Films,  Inc.,  7374  Mel- 
rose   Ave.,    Los    Angeles    90016. 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,   116  Na- 

toma  St.,  San  Francisco  5.  GAr- 
field   1-0410. 

Westcoast  Films,  255  Minna,  San 
Francisco  94103. 


•   COLORADO   • 

Cromars'  (Audio-Visual  Center)  922 
Bannock,  Denver  80204. 


.   OREGON   • 

Moore's  Audio-Visual  Center,  1201 
S.  W.  Morrison,  Portland  5, 
Oregon. 

United  World  Films,  Inc.,  5023  NH 
Sandy  Blvd..  Portland  97213. 


•   TEXAS   • 

United     \^o^ld     Films.     Inc.,     2227 
Hrvan   St.,    Dallas    1. 


•   UTAH   • 

Di'si-rct    Hook    Company,    44    East 
Sinith  Temple  St.,  Salt  Lake.    10. 


USE  THIS  DIRECT0RTW|:L0CATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 
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RKFERENCE     SHI 

''Talk  on  I{e«'ordinfi  Tape  i. 
Avuilalih-  i  rum  Kasliiiaii  Kil.K 
ii  A  useful  new  24-page  b 
about  sound   recording  tajx    i 
been    published    by   the    Ha  I,) 
Kodak  Company. 

Some  Plain  Talk  From  H^ 
About  Sound  Recording  Tie  t 
written  in  explanatory  lanaa| 
designed  also  to  help  tape  « 
better  understand  the  niagne :  n 
cording  process  and  to  aiiei 
better  recordings. 

The  publication  speci:al 
treats  such  subjects  as  the  ui 
recording  process;  sound  brill  no 
bias;  sensitivity  and  frequcni  n 
sponse;  print-through:  outjui  st 
nal-to-noise  rations:  surface  an 
ness  and  other  characteristics  m 
materials  and  tensile  values. 

The  fully-illustrated  booP 
plains  such  subjects  as  tlu 
ence   between    low-print,    _ 
purpose    and    high-output     [►; 
how    bias   settings    affect    ot-i 
performance:     how     tape    sifa 
smoothness    relates    to    higl  ft 
quency  response;  and  what  tau 
tests  reveal  about  break  strc 

Single  copies  may  be  ob 
at  no  cost  from  Magnetic  P 
Dept.,  Eastman  Kodak  Co 
State  St..  Rochester  N.Y 

*  *  * 
Colliiirii  lioiikh-t  Shows  ILi 
'Mark  Work  Print?*  lor  tliiL 
"k  Industrial  film  makers  caic 
tain  a  useful  folder  which  c\,ai 
the  most  effective  ways  of 
ing  work  prints  to  direct  the  n 
essor  in  preparing  the  final 

The  folder  describes  vario 
fects  such  as  fades,  dissvi 
wipes  and  irises,  and  tells  iiv 
attain  them  through  proper  cl 
on  16mm  work  prints  or  mini 
Using  cither  wax  pencil  or  adUi 
tabs. 

The  folder  also  suggests  iliN 
means  of  transmitting  instruic 
to  the  laboratc^ry.  rccoiiiniK 
tions  for  techniques  and  sva 
tions  for  avoiding  pitfalls 

PreiHiration  of  \6mm  lib 
Prinfini;  will  be  sent  free  upn 
quest    to    the    Geo.    W.    ((» 
Laboratory.  Inc.,  Dept.  BS  i ' 
N.  Wacker  Drive,  Chicago 

4i       »        * 
N«'>v  Hoiisloii-Fi-arlrss  Hro< 

1*;  A  new  four-page  bm 
from  Houston  Fearless  desc 
the  Spray  I.abmastcr  is  ready. 

For  a  free  brochure  and  i 
tional  information  write  the  0 
panv  at  1  1801  \V.  Olympic  IS 
varii,  Los  Angeles  90064.  I( 
tion   Bi'siNF.ss  Screen. 


54 


BUSINESS  SCRl 


IT  Off   THE   PRESS! 

UR  COMPLIMENTARY   COPY   OF 

TOMATIQN  FILM  TIMETABLE 


Handy  plastic  computer  times 
your    narration,    music,    effects. 

For  slidefilms,  soles  promo- 
tion &  presentations,  TV  and 
motion     piclures. 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  MAKING 

FOTOMATION! 


I  your  soles  Story  in  FOTOMATION  —  using  the 
pulor  TV  commerciol  method  of  "quick  cuts,"  with 
I  photos,  tronsparencies,  artwork  and  grophic 
or  design!  We  give  your  film  life  and  animotion 
>h  every  type  of  camera  movement,  zooms,  pans, 
solves  —  synchronized  to  modern  percussive  mu- 
I   Production   time    is    in    DAYS,    not   MONTHSI 

Get  the  fuit  story  with 
your   FOrOMATfON    Timetabfe 

Coll  Al  SfoM  -  2)7  CO  5-2942 


MIMATED  PRODUCTIONS.  INC. 

1600  Broadway,  New  York  19 


Dirty? 


•  BHUU? 


Stained? 


Scratched? 


Worn? 


Rainy? 


Damaged? 


Send  it  fo 


Specialists  in  the  Science  of 

FILM  RCJUVENATIOX 

FOR  16  MM  AND  35  MM 
RAPIOWELD  Process  includes    treatment  lor: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

8MM  SERVICES  NOW  AVAIIABLE. 


Send  for  free  Brochure, 
"FACTS  OS  FILM  CARE",     i 

J^^APIO  FILM 

y' TECH/V/QL/E".  INC. 

37-02  27  ST.,  L.  I.  C.  1,  N.  Y. 
STillwell  6-4600  •  Est.   1940 


THE    EDITORIAL    VIEWPOINT: 

(CONTINl'ED  I  ROM  THE  PRECEDING  PAGE  14) 

held  in  Atlanta  recently  under  the  auspices  of 
the  Communicable  Disease  Center.  Too  lengthy 
to  be  cut.  they  will  be  shared  with  our  readers 
as  informed  useful  conuncntary  on  "Produc- 
tion Methods  and  Problems.'  Other  material 
is  presented  by  such  participants  as  Dr.  Frank- 
lin Hubcr.  of  the  Temple  University  School  of 
Medicine:  Graham  Heid.  film  director  of  this 
Public  Health  Service  audiovisual  factility;  J.  E. 
Markee.  Duke  University  School  of  Medicine, 
to  name  a  few  of  these  contributors. 


Xcademy   of   Motion    Picture   Arts,   Sciences 
Honors  Scientific,  Technical  Contributions 

Ihe  Academy  of  .Motion  Picture  Arts  and 
Sciences  also  shared  its  "Oscars"'  (and  plaque 
I  awards)  with  some  of  the  more  unsung  peo- 
ple who  have  contributed  to  the  success  of  the 
film  medium.  At  that  well-publicized  awards 
ceremony  in  .April,  these  scientific  and  tech 
nical  contributions  were  so  honored: 

The  Class  I  Award  (statuette)  was  pre- 
sented to  Pctro  Vlahos.  W'adsworth  E.  Pohl 
and  UB  Iwerks  "for  the  conception  and  per- 
fection of  techniques  for  Color  Traveling  Matte 
Composite  Cinematography." 

The  Class  11  Award  (plaque)  went  to  Sidney 
P.  Solow.  Edward  H.  Reichard.  Carl  W.  Hauge 
and  Job  Sanderson  of  Consolidated  Film  in- 
dustries "for  the  design  and  development  of  a 
versatile  Automatic  35mm  Composite  Color 
Printer" 

A  plaque  was  also  given  to  Pierre  Angenieux 
"for  the  de\clopment  of  a  ten-to-one  zoom 
lens  for  cinematography."" 

Class  III  .Awards  (certificates  of  honorable 
mention)  went  to  Milton  Forman.  Richard  B. 
Glickman  and  Daniel  J.  Pcarlman  of  Color- 
Tran  Industries  "for  advancement  in  the  de- 
sign and  application  to  motion  picture  photog- 
raphy of  lighting  units  using  quartz  iodine 
lamps." 

Sharing  this  Class  III  honor  was  the  Stewart 
Filmscreen  Corporation  "for  a  seamless  trans- 
lucent Blue  Screen  for  Traveling  Matte  Color 
Cinematography." 

*  *  * 

Dallas'  Ad  League  Honors  Betltj  Whitlock; 
Here's  Toast  to  the  Women  of  Our  Industry! 

A  much-deser\ed  salute  to  the  ladies  of  our 
profession!  A  growing  number  of  them  arc 
coming  into  their  own  as  top  executives  of  im- 
portant film  companies,  as  at  Vista  Pnxluc- 
tions.  Inc.  in  San  Francisco  where  Florence 
M.  Fowler  is  president:  in  Dallas,  which  claims 
l.inda  Shulcr  and  where  Betty  Whiilock.  own- 
er-president of  Carlocke  Langden.  has  just 
been  named  "Advertising  Woman  of  the  Year" 
by  the  Dallas  Advertising  League. 

This  issue  also  discloses  that  Ruth  Ratny  is 
the  new  president  of  Washington  \'ideo  Pro- 
ductions, in  the  nation's  capitol.  Another  wo- 
man of  note  is  .Avalon  Daggett,  who  heads  her 
own  pnxluction  company  in  Baton  Rouge.  La. 
Anne  Roller  heads  Rossmore  Productions  in 
New  York  City.  There  are  many  others  holding 
key  positions  within  this  vibrant  field  of  com- 
munications and  we  need  them  all!  • 


^^//^ 


^' 


1  he  objectives  of  Comprehensive  Ser\ic* 
Corporation  are.  as  the  name  implies,  lo 
render  ihe  most  comprehensive  and 
satisfying  service,  with  complete  under- 
standing uf  the  needs  of  all  who  require 
motion  picture  equipment,  accessories  and 
supplies. 

We  point  with  pride  to  our  long  list  of 
large  and  small  customers  all  over  the 
world,  who  have  been  coming  tu  us.  again 
and  again,  over  the  many  years.  Our  ever 
expanding  business  is  proof  of  their  con- 
fidence in  the  quality  of  our  products,  our 
dependability    and    expert    knowledge. 

COMPREHENSIVE  SERVICE 


NEW  YORK 
10019 


HOLLYWOOD 
90038 


How  to  add 


VISUAL  IMPACT 


COLOR,  LIGHT  and  MOTION! 


Write  for 
FREE 
brochure  on 

•ROTO  SHOWv 

CONTINUOUS      SLIDE 
PROJECTOR    CABINET 


Mr.  F.  Brody 

H.  A.  BOHM  &  CO. 

3525  West  Peterson  Avenue 

Chicago,  Illinois  60645 

Please  send  us  ROTO  SHOW  brochure. 


NAME. 


COMPANY 

ADDRESS 

CITY  &  STATE- 


SSC-4 
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POSTSCRIPTS  AND  PERSPECTIVE  ON  THE  NEWS 


N  V  P  A  Looks  to  "Day  of  Visuals' 

■pRELIMINARY      DETAILS     Of     tilC 

■*■  12th  Annual  Day  of  Visuals, 
sponsored  by  the  National  Visual 
Presentation  Association,  were  out- 
lined at  a  press  meeting  in  New 
York  on  March  31  by  William 
W.  Walton,  president  of  the  Asso- 
ciation, and  manager.  Graphic 
Services,  International  Business 
Machines  Corp. 

The  Day  of  Visuals  opens  at  the 
Hotel  Commodore.  New  York,  on 
Tuesday.  June  8,  and  continues 
through  the  following  day. 

"At  its  inception,"  Mr.  Walton 
said,  "the  Day  of  Visuals  was  just 
that — a  one-day  session  for  dis- 
cussion of  problems  and  techniques 
in  a  young  and  growing  industry. 
Now,  12  years  later,  it  has  grown 
to  a  two-day  meeting  with  an  equip- 
ment display  backing  up  a  pro- 
gram of  seminar  discussions  inter- 
spersed with  workshop  sessions. 
Sene  an  Expanding  Industry 

"The  growth  of  the  industry  and 
of  the  interest  of  those  who  com- 
prise it,  from  the  equipment  sup- 
plier through  producer  levels  up 
to  and  including  consumer-user, 
has  dictated  the  expansion  of  pro- 
gram and  activity  to  meet  the  wide- 
ranging  interests  of  a  rapidly  grow- 
ing industry." 

A  highlight  of  the  meeting  will 
be  the  Visual  Presentation  Awards 
banquet  at  which  VP  plaques  are 
awarded  in  ]5  classifications  and 
three  categories  within  those  clas- 
ses. John  P.  Tierney.  Standard  Oil 
(NJ)  and  George  R.  Jacobscn. 
New  York  Telephone  Company, 
are  co-chairmen  of  this  phase  of 
the  Day  of  Visuals  Program. 

Ihcmc  is  "Wide.  Wide  World" 

Built  around  the  theme  (if 
"Wide.  Wide  World  of  Audio- 
Visuals"  the  four  segments  of  the 
overall  meeting  program  have  each 
been  held  to  a  single  interest  area. 

The  opening  session,  the  morn- 
ing of  June  8,  will  discuss  Media 
and  Equipment;  the  afternoon  ses- 
sion will  be  confined  to  Audio- 
Visual  Applications  in  Marketing. 
The  two  sessions  of  June  yth  turn 
attention  to  production  techniques 
(in  the  morning )  and,  in  the  after- 
noon, to  Public  Service  Applica- 
tions of  Audio-Visuals. 

I'ri>(>r:iiii  (;uidi'(l  lo   .lack  Moss 

Development  of  the  program  has 
been  guided  by  Jack  I.  Moss,  a 
partner  of  Turtlctaub  &  Moss.  To- 
gether with  three  co-cli  lirmen  who 
will  serve  as  moderatoi  nf  the  in- 
dividual sessions,  he  has  :  vcloped 
a  unified  program  which   •  M  cover 


Leon  Luxenburg  (left),  president 
of  XVPA'.s  New  York  chapter,  dis- 
riiwcs  "Daij  of  Vi.stiah"  icitli  na- 
tional    president     William     Walton. 

major  areas  of  current  A-V  in- 
terest. 

In  tiie  opening  session  the  out- 
standing film,  Talk  Is  Not  Enough, 
produced  by  the  National  Audio- 
Visual  Association,  will  appeal  to 
a  comprehensive  segment  of  the  in- 
dustry's total  audience,  both  theo- 
retical  and  practical. 

A    Multi-Screen    Presentation 

.4n  electrically  -  programmed, 
multi-screen  presentation,  it  is  cre- 
ative, interesting  and  to  the  point. 
Dealing  with  effective  communi- 
cation, it  traces  the  growth  of  know- 
ledge from  early  civilization  into 
the  space  age  by  informal  glimpses 
into  the  audio-visual  programs  of 
several  industrial  giants,  stresses 
for  businessmen  and  producers  the 
scope  of  the  techniques.  Moderator 
of  the  session  will  be  Dominick 
Albi,  of  the  New  York  World 
TrrrGRAM. 

The  afterno(in  session,  at  which 
Kcrney  Hurst.  I'thyl  Corporation, 
will  serve  as  moderator,  will  deal 
with  audio-visual  applications  in 
marketing.  Presentations  are  to  be 
made  by  a  major  advertising 
agency,  stressing  the  internal  and 
external  applications  of  audio-vis- 
uals in  its  overall  marketing  activi- 
lies. 
How   .Major   Company    I'ses   A-V 

This  will  be  supplemented  by  a 
major  corporation  presentation  of 
the  uses  of  such  techniiiues  in  its 
total  marketing  activity. 

The  session  will  wind  up  in  two 
workshop  segments  discussing  a 
group  of  four  marketing  jiresent- 
ations  and  the  jiroblems  involved 
in  them. 

One  of  the  more  challenging 
areas  of  the  audio-visual  field  is 
that  of  production.  Depth  discus- 
sion in  this  area  will  be  guided  by 


Mr.  Moss,  general  program  chair- 
man. Four  aspects,  in  logical  se- 
quence, will  view  the  development 
of  the  activity  from  first  discussions 
of  costs,  talents  and  technique, 
thri)ugh  the  sight  and  sound  po- 
tentials, and  on  to  the  modes  and 
methods  of  production  and,  finally 
a  panel  discussion  reviewing  the 
client-producer  relationship  and 
w  hat  may  be  expected,  encountered 
and  encompassed. 

A  Session  on  Public  Service 
Closing  session  of  the  twi)-day 
program  will  deal  with  the  ex- 
tensive use  of  audio-visual  tech- 
niques in  the  field  of  Public  Ser- 
vice. Under  the  guidance  of  Moder- 
ator Stanley  S.  Merrill  of  the  Boy 
Scouts  of  America.  A-V  applica- 
tions in  educational  and  non-profit 


activities  will  be  surveyed, 
news,  sports  and  entcrtainmei 
plications  evaluated  and  the 
lems  encountered  in  productij 
public  service  films  exanji 
Finally,  the  distribution  pa> 
and  logical  outlets  for  such 
will  be  discussed. 

To  round  out  the  progra 
so  far  as  filling  the  needs  of 
who  arc  a  part  of  the  audio 
industry  at  any  level,  an  in( 
sponsored    exhibit    of    equi 
and    A-V    services    availabi 
those  in  the  industry  is  pre: 
concurrently    during   the   tw- 
meeting.     Open    throughout] 
meeting,  and  with  admissioi 
to  all  who  are  interested,  the 
in  equipment,  techniques,  am 
vices  may  be  seen  and  discus: 


Films  Are  Helpi 

•;■  Seven  out  of  ten  travel  agents 
recently  surveyed  reported  that 
ticket  and  tour  sales  result  from 
showing  travel  films. 

The  survey  of  1,500  agents,  by 
Association  Films,  revealed  that 
nine  out  of  ten  agents  put  on  film 
showings  locally  and  that  87%  are 
"satisfied  that  travel  movies  do 
an  effective  job  in  encouraging 
people  to  travel." 

Based  on  responses  to  the  sur- 
vey. Association  Films  is  planning 
a  special  service  to  provide  agents 
with  catalogs  for  local  mailings, 
news  releases  for  travel  and  club 
editors,  and  suggested  letters  to  be 
sent  to  program  chairmen. 

83  per  cent  of  the  agents  said 
they  would  be  interested  in  such  a 
service.    Although    85%    of  them 

Sylvanla  Exhibit 

Sylvaiiia  Kxliihit  \\  iii.s  Thrre 
Awarjlss  at  Kierlronirs"  Show 

■A-  Sylvania  Electric  Products"  ex- 
hibit at  the  Annual  Industrial  Elec- 
tronic and  l:lectrical  Engineers  ex- 
position in  New  York  last  month 
won  three  awards  for  Design  Con- 


ng  to  Sell  Travel 

contact  local  organizations  tol 
to    put   on    programs,    93%  f 
that  organizations  come   to 
"to  provide  travel  programs.'! 

The  survey  showed  that 
attend  the  showings  to  intrd 
the    film,    answer    questions,! 
pass  out  brochures  and  other  1 
Hterature. 

The  major  source  for  borr(j 
travel  films  is  transportation 
panics,  according  to  93.5% 
agents.  Forty-eight  per  cent  re 
"professional    distributors" 
7'/2%    go   to   public    librari^ 
other  sources. 

Only  29%   of  the  agents | 
16mm  sound  projectors,  but 
rely  upon  the  local  organizati^ 
pro\  ide  it  or  borrow  the  equi 
from   schools,   libraries  or  s(| 

a  3-Time  NA/inne 

cept.  Presentation  of  Produc 
Performance  of  Personnel, 
awards  were  presented  by  the 
tronic  Sales  and  Marketing 
elation. 

The  exhibit  was  one  of  a 
few  which  utilized  anything 
than  static  means  of  attractin 
icnlion.  With  strict  regulations 
cerning  noise  levels  in  each  e 
and  with  only  three  feet  of 
stage  space  available.  Syhan 
still  able  to  put  on  a  most  su 
ful  live  show  at  frequent  inte 
using  a  fully  programmed   si 
projected  visuals. 

The  presentation  was  conct 
and  executed  by  Bob  Hills 
ductions.  with  visuals  by  \'i 
scope.  Inc.  Three  well-tr; 
spokesmen  described  the  coi 
ny's  latest  electronic  cquijii 
while  actuating  various  piece 
;iudio-\isual  ci|uipment.  lights 
eleclrimic  devices. 


When  it's  processe 
by  Movielab, 
you  see  and  hear 
the  difference. 
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FOR  COLOR  AND  BLACK  &  WHITE  complete  35  mm- 

I6MM  DAILY  AND  MULTI-RANK  RELEASE  PRINT  LABORATORY.  FEATURING:  • 
ADDITIVE  COLOR  PRINTING  •  35MM  &  16MM  A  &  B  CONTACT  &  REDUCTION 
PRINTING  .  LIQUID  GATE  BLOWUPS  •  UNSQUEEZINGSCANNING  •  LIQUID  GATE 
PRINTING  .  SEPARATION  MASTERS  &  REGISTRATION  INTERNEGATIVES  •  EKTA- 
CHROME  DEVELOPING  &  KODACHROME  DAILIES  •  REVERSAL  DEVELOPING  AND 
PRINTING  .  FILM  STRIP  &  COMPLETE  TITLE  DEPARTMENT  .  SOUND  TRANS 
FERRING,  INCLUDING  35/16MM  DOUBLE  RANK  •  NEGATIVE  MATCHING  •  AIR 
CONDITIONED  FILM  &  TAPE  STORAGE   ROOMS   •    EDITING  &  CUTTING   ROOMS. 
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MOVIELAB.  INC 

Movielab  Building 

Aio  w    tUTH  ST     NEW  YORK  19.  N.Y.,  JUDSON  6  0360 
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11/989,450  and  more  to  come 


11,989,450  Ihcalcr-gocrs  saw  'The  Tlirce-Minulc  Hour,"  a  15-minulc  Kaslmanculur, 
wide-screen  motion  picture  produced  by  The  Jam  Handy  Orxani/.ation  and  distributed 
theatrically  by  over  a  nine-month  period  last  year. 

This  exciting  motion  picture  establishes  commercial  values  dramatically,  lucidly 
and  economically  -  scllin)>  people  the  way  they  enjey  being  sold. 

To  get  your  message  to  America,  in  wide-screen  and  color,  ask  for  help  from- 

The  Jam  Handy  Organization 

NKW    YOKK       .       DK'IUOIT  •  CHICAUO       .        HOLLYWOOD 

JUdson  2   4000    •    TRinity  5  2450    .    STate  2  6757    •     tJOllywood  3  2321 

MOTION   PICTURES  .  BUSINESS  THEATER  .  SLIDES  •  SLIDEFILMS  •  TRAINING   AIDS 


1  Right:  Increasing  Profit*  on  Amerieo'*  Form*:  29 

Above:  Governor  Rhodes  Invite*  Voo  to  Ohio:  40 
hi.  Industrial  A-V  E>»cutive«  Me.-!  in  Chicogo    77 
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FRANK  t\IEU 

Director  of  Public  Relations 

American  Dairy 
Association 


American  Dairy  Assnciation 
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fliade  "Tiie  World  Is  One 


lor  Andiences  everywhere 


Modern  has  Audiences  everywhere 


"The  World  Is  One",  a  magnificent  report  of  the  Olympic  games  at 
Innsbruck  and  Tokyo,  reflects  the  true  spirit  of  the  Olympic  games 
and  stars  young  athletes  from  all  over  the  world.  It  is  presented  by 
American  Dairy  Association  in  cooperation  with  The  United  States 
Olympic  Committee  and  produced  by  Stark-Films  of  Baltimore.  This 
film  is  destined  to  be  a  classic.  It  will  be  popular  and  meaningful  to 
all  audiences,  everywhere. 

How  do  we  know?  Released  in  April,  the  film  already  has  been  reserved 
for  use  by  226  television  stations  &  1300  community  &  school  groups. 
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MODERN   TALKING    PICTURE    SERVICE,  INC. 
MAIN   OFFICE     3   EAST  54TM   STREET  •   NEW  YORK.  N   Y   100S8 
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BURGH.  910  Penn  Avenue-Grant  1  9118  /  SAN  FRANCISCO.  16  Spear  St  -Yukon  2  9414  /  WASHINGTON.  1629  K  St.  NW  -296  8466  DON  MILLS.  ONTARIO.  1875  Leslie  Street 
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Personnel  Development 


another  Business  Communications  service  from  Wilding 

(SERVIREQUIF''. 


We  help  train  800,000  people  each  year.  .  . 
can  we  help  you  train  yours? 


Wilding  training  capabilities  include  programmed  instruc- 
tion, all  varieties  of  print  media,  audio-visual,  display  and 
exhibit  programs,  interpersonal  dynamics,  sophisticated 
combined-media  programming. 

Fully  qualified  staff  specialists  have  appropriate  university 
and  professional  backgrounds;  and  include— writers  sea- 
soned in  the  viewpoints  and  procedures  required,  advisors 
with  years  of  success  as  independent  consultants,  and  pro- 
ducers thoroughly  practiced  in  the  complex  preparation  and 
implementation  of  such  programs. 

Regular  clients  of  Wilding  educational  services  include  such 


organizations  as  Goodyear,  American  Oil,  Ford  Division, 
Republic  Steel,  Imperial  Oil,  California  Bankers  Association, 
Adult  Catechetical  Teaching  Aids,  and  the  Armed  P'orces. 

Our  services  are  available  on  a  "part"  or  "parcel"  basis: 
consultation,  research,  analysis,  recommendations,  planning, 
writing,  production,  utilization. 

For  more  information,  contact  Advertising  Department, 
Wilding,  1345  Argyle  Street,  Chicago,  Illinois  —  60640. 
Offices  also  in  Detroit,  New  York,  Cleveland,  Los  Angeles, 
San  Francisco,  Cincinnati,  Washington,  and  Toronto. 


A  communications  agency  specializing  in  marketing  and  promotion 

\A/I  LD  I  N  G 


Does  she?  or 
doesn't  she? 

As  one  of  your  banking  stafF,  does 
she  know  the  importance  of  selling 
additional  services  to  the  present 
customers? 

Is  she  alert  to  her  obligations  to  the 
bank,  in  winning  new  customers? 

It's  easy  to  show  bank  personnel  how 
individual  job  progress  is  directly 
related  to  bank  growth  .  .  ,  when  you 
train  staff  members  with 

HOW  TO  SUCCEED 
IN  BANKING 

Ten  30-minute  Meetings 

This  new  sales  and  personality  course 
builds  profits  by  stimulating  the 
employee's  interest  in  selling,  it 
brings  you  five  1 5-minute  color  film- 
itrips  with  curiosity-stirring  titles: 

WHAT  DO  YOU   CALL   IT? 
WHO   BENEFITS  MOST? 
WHAT  WILL   IT   DO   FOR  ME? 
ARE   PEOPLE   DIFFERENT? 
IS  IT  WORTH   WHILE? 

Plus  five  sprightly  workshop  sessions, 
and    a   Trainer's   Manual   with    every 
v/ord  needed  for  conducting  each  of 
•he  ten  Meetings. 
SEND  COUPON  NOW  FOR  PREVIiW  DETAILS 
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BUSINESS  SCREEN 

THE   BUSINESS  MAGAZINE   OF   AUDIO  AND   VISUAL   COMMUNICATION 
AND    JOURNAL    OF    THE     INDUSTRY    FILM    PRODUCERS    ASSOCIATION 
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"MAY   I    HELP   YOU?' 

As    with    most    jobs    ot    ,i    np- 
natiire.    the    iMnplosee's    respetd 
himself   antl    the    iiiiportaiicc 
work  has  to  he  inotiNated  befi 
specific  "skills"  traiiiinjj  can  he 
effective.    (AT&T;   Color;    2.5 


Selling  Bureau 

A  DIVISION  Of  ROCKtl  PICTURES,  INC. 


BETTER    SELLING    BUREAU,    Dept.    B  b 
1541    N.  Wetlecn   Ave  .   loi   Angelel, 
oli(.    900?7 

d    like    to    know    more    obout    your    HOV         O 
-UCCEED    IN    BANKING    .         .    with    Pre. 
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Robert  Seymour,    Eastern  Manager:   250  W.   57th  Street 
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IN    LOS    ANGELES 

H.    L.    Mitchell,    1450   Lorain   Rd.,    San    Marino,    California 

Telephone:       Cumberland    3-4394 

IN  LONDON,  ENGLAND 

Robinson  P.  Rigg,  European  Editor 

139a  Bedford  Court  Mansions,  London  W.  C.   1 
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"EVERYBODY    HAS 

TWO   JOBS" 

To  promote  oll-tlie-jul)  lo\,iU> 
the  company  in  oiil-of-hoiirs  ac 
ties,  I'sed  l)\  main  iiuiiistrics 
(U.S.  Iiid.  Tel.  Assn.;  C:()l<ir;  2.5  n 

o  o  o 

"SLIPS   AND    FALLS" 

The  ni'W   iiliii  on  Ollitc  SaU'l>,  \ 
o\ertoiU"S    for   shop    and    ollthe- 
Fast  and   pnniiciit.  with  sticmi; 
is   \()ii "  idcntilicition.    (  Bell   Sys' 
.  .  .  Color  .  .  .   10' J  iniiuites) 

o  o  0 

"LOCKED   ON" 

SiiKC  lUli.ihiiitx."  'yiialitN  C 
trol  and  the  like  arc  spit-words 
lloiuK-waiic  iactorx  woikciN  i 
Parthenon's  assignment  was  to 
list  s\mp.ilh\  with  same,  this  f 
re()iiired  special  teclini(|iies  ol  id 
tification  ,ind  |>ersii;isioii.  ( Used 
lii;in\  indnslri.ds:  I'ord,  (i.K,.  et  t 
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At  Byron,  we  are  proud  of  our  Sound.  Our  Westrex  8-channel 
mixing  console  uses  graphic  equalizers  to  correct  defects  in 
the  original  sound  recording  track.  New  dynamic  equalizers 
give  a  fuller  music  track  under  voice.  An  electronic  echo 
chamber  makes  a  "dead"  narrator's  voice  come  to  life,  a  trio 
sound  like  a  10-piece  orchestra,  n  Byron  offers  every  acces- 
sory known  to  the  art  of  motion  picture  sound  recording.  All 
facilities  for  magnetic  or  optical  recording  and  dubbing. 
Speedy  transfer  from  any  material  to  any  material  ...  35  mm, 
M'A  mm,  16  mm,  and  %"  tape  or  film  (negative  or  direct  posi- 
tive). Z  Byron's  Sound  Studio  and  the  Byron  Motion  Picture 
Laboratory  are  closely  coordinated  for  complete  control  .  .  . 
a  big  reason  why  film  producers  the  world  over  get  the  best 
16  mm  and  35  mm  sound  recording  and  exclusive  Color- 
Correct®  prints  from  Byron. 


"Color-Correct"* 
a  Byron  exclusive 

(U.S.  Patent  Office 
Trademark  No.  575058) 

>ound 

Editing 

Developing 

■  nnfing 

Negative,  Positive 
Reversal 
Answ/er  Prints 
Magnetic  Striping 
16  mm,  35  mm 
Music 
MOTION    PICTURES    screening 
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126    I  .S.    Kiilrics   t<i   <!oinprtr 
at  .V<l  Film   l'<->liMil   in  (  aiiii<'> 

ii  20  of  the  largest  U.  S.  udvcr- 
tisinu  agencies  anil  23  leading  tele- 
vision and  tilni  production  com- 
panies have  entered  a  record  num- 
ber of  films  in  the  12th  Interna- 
tional Advertising  Film  Festival, 
taking  place  in  Cannes.  I'rance 
from  June  14  through   19. 

According  to  Peter  Taylor,  di- 
rector-general of  the  London- 
based  Screen  .•\d\ertising  Wiiild 
Association  which  sponsors  this 
event,  the  U.  S.  entries  represent 
a  71  per  cent  increase  over  last 
year's  participation  from  .America. 

The  bulk  of  these  entries  uill 
compete  for  television  commercial 
honors  (120)  while  the  remainder 
(six)  are  entered  in  the  cinema 
di\ision.  Food  and  automotive 
products  lead  the  list  of  product 
types  in  the  tv.  commercial  en- 
tries, with  a  combined  total  of  >Q 
per  cent.  Automoti\e  accessories 
account  for  another  four  per  cent 
of  the  entries. 

.•\lfred  M.  Scott,  group  head  .)f 
the  international  hroadcastinij  de- 
partment at  the  J.  Walter  Thomp- 


son advertising  agency,  is  the 
.American  juror  serving  on  the 
television  section.  1.500  delegates 
are  expected  to  view  the  more 
than  I.OJO  television  and  cinema 
advertising  films  submitted  by 
agencies  and  producers  in  more 
than  30  countries  worldwide.  The 
event  will  be  held  for  a  full  week 
at  the  Palais  des  Festival  in 
Cannes.  • 

*        *        * 

Oiil>laii(liii^  Film  uii  Kxpo  67 
Previews   (aniidaV    World    Fair 

National  and  international  dis- 
tribution of  Expo  67.  said  to  be 
an  ""exciting  and  different"  color 
lilm.  has  been  arranged  through 
the  offices  of  Expo  67.  heading  up 
Canada's  1967  World's  Fair,  the 
National  Film  Board  of  Canada 
and  Traders  Finance  Corporation 
Limited. 

Produced  by  Crawley  Films,  the 
film  was  directed  by  Paris-born 
Rene  Bonniere  and  covers  every 
aspect  of  the  Exhibition  from  its 
'"theme"  pavilions  to  the  huge 
"■fun"  area,  from  Habitat  '67.  the 
new  concept  of  living,  to  the  mod- 
ern  new   means   of  transportation 


planned  for  the  exposition  in  "67. 

His  iixcellency.  Pierre  IJupuy. 
commissioner-general  of  Expo  (i7 
presents  the  Fairs  theme:  ""Man 
and  His  World"  in  a  lilmed  pre- 
face. 

Expected  lo  be  one  ot  the  nmst- 
screened.  non-feature  films  to  lie 
shown  in  the  next  two  years.  E.xpu 
bl  is  being  translated  inio  17  lang- 
uage versions.  It  will  be  shown  m 
the  board  rooms  of  thousands  .li 
top-level  decision  makers  around 
the  world  to  encourage  govern- 
ments, corporations  and  other 
groups  to  participate  in  this  1967 
World  Exposition,  located  on  a 
man-made  island  in  the  middle  of 
the  St.  Lawrence  River,  at  Mon- 
treal. Traders  Finance  Corpora- 
tion and  its  subsidiary  companies 
underwrote  the  cost  as  a  contri- 
butit)n  toward  Expo  67.  • 

Norman  Ko.h.s  Joins  Red  Cro.ss 
as  .Sn|»ervis<»r  of  Film.  TV 

Norman  B.  Ross,  former  pro- 
duction manager  at  Academy- 
McLarty  Priiductions.  Inc..  Buf- 
falo. N.  Y..  has  been  appointed 
assistant  national  director  of  Pub- 
lic Information  of  the  American 
Red  Cross.  He  will  supervise 
radio,  television  and  film  produc- 


tion for  the  national  headqua 
Before  joining  Academjl 
Larty.  Ross  was  production  sJ 
visor  of  the  Syracuse  I  ni\/ 
Radio-Television  Center.  Ik| 
graduated  Cum  Laude  from 
cuse  in  iy.'>2;  received  his  ma 
degree  in   1953. 

»        *        * 
( !<»vey   to   Head   San   Franei^ 
Ol'i'iee  of   \\  ildin^-Fedtlerso 
i-i  Preston  K.  Covey  is  now 
president     of    Wilding-FeddeJ 
Inc..   in   charge  of   San    I- rand 
operations.    His    headquarters! 
at  Pier  27  in  that  city.  A  fo 
account  supervisor  for  Guild, 
com  &  Bonfigli  advertising  agJ 
in   San   Francisco.  Covey  was| 
six  years  vice-president  and 
ern  manager  of  Market  Rese 
Corp.  of  America. 

*       *        * 

Ivan  ('lark  to  Manage  Dallad 
OfCiee  of  Assoeiation  Films 

Ivan  N.  Clark  has  succed 
the  late  Carl  Stahl  as  manage! 
Association  Films.  Inc.  soutr 
area  film  center  in  Dallas.  Te| 
He  is  a  former  newsman 
has  been  active  in  audiovisual^ 
the  Methodist  Church  and 
national  YMCA. 


UNITED  AIR  LINES 


jet -piston -historical -in-flight  and  airport  scenes -complete  film  catalogue  available 
35  mm/ 16  mm  COLOR  and  BLACK  &  WHITE 


UNITED 


Contact  Publicity  Department  ^^^ 

New  York  922-5225  ChicaQO  RA  6-5500  Washington  RE  7-6830  Los  Angeles  HU  2-3300 

rN6E  FILM   PROVIDED  TO   PRODUCERS   FOR    AUTHENTIC   AIRLINE   SEQUENCES 


BUSINESS  SCRLI 


^■•ie- 


70mm  to  8mm 


We  make  the  prints 


to  go  on  the  reels 


any  width  or  length 


f^:^^i. 


color  or  b&w. 


.4 


>  /  it 


y 
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Leading  producers  everywhere  have  turned  to  Mecca  for  more 
than  a  quarter-century  for  16  and  35  mm  black  and  v>/hite 
film  processing  .  .  .  because  they  know  the  services  they 
receive  will   be  expert,    personal,   fast  and   of  top   quality. 
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newsreel: 

Muilerii  .\aiin>  Kicliiiril   ll<>ii<:li 
as    Vir«-Prcsiil«-iil    tor   Sales 

Carl  H.  Lcnz.  president  of 
Modern  Talking  Picture  Service. 
Inc  .  has  announced  the  appoint- 
ment of  Richard  M.  Hough  as 
vice-president  for  sales  of  the  na- 
tional   lilm    tlistrihution    company. 

Dick  Hough,  who  has  been  vice- 
president  in  charge  of  West  Coast 
sales  for  the  company  since  ]959. 
has  been  transferred  to  Modern's 
New  York  headquarters  for  the 
assignment. 

He  is  a  veteran  of  the  distribu- 
tion field,  joining  Modern  in  1940 
to  open  a  Chicago  sales  ollicc  and 
remaining  in  the  midwest  until  ].e 
assumed  the  Los  Angeles-based 
position.  He  was  made  a  vice- 
president  of  the  company  in  1953. 

Hough's  first  lilm  experience 
was  with  Warner  Brothers  in 
Hollywood,  where  lie  was  a  sound 
engineer.  He  later  established  Al- 
lied Film  E.xhibitors  in  California 
and  when  he  joined  Modern  in 
1940.  he  took  Allied  with  him 
and  the  company  received  a  blan- 
ket franchise  to  represent  Modern 
on  the  West  Coast. 

During  World  War  11  he  served 
as  photo  intelligence  ofhcer  on  the 
aircraft  carrier  Randolph  in  the 
Pacific  Theater.  • 

*  *  * 
Frank  Paine  i.s  Presidenl-Eletl 
of  University  F^ilni  Prodneers 
w-  Frank  R.  Paine,  head  of  film 
production  at  Southern  Illinois 
University,  has  succeeded  Oscar  E. 
Patterson  as  president  of  the  Uni- 
versity Film  Producers  Association 
for  the  coming  year. 

Paine  is  the  former  vice-presi- 
dent of  the  association,  which 
(.Iraws  its  membership  from  over 
90  schools  and  educational  film 
units  in  the  U.  S.  and  abroad.  He 
is  a  member  of  the  board  of  direc- 
tors of  the  Educational  Media 
Council. 

Other  officers-elect  include  Jesse 
I..  Senn.  head  of  motion  picture 
production,  Purdue  University, 
serving  as  executive  vice-president; 
Robert  W.  Wagner,  director  of 
the  motion  picture  division.  Ohio 
Stale  University,  now  editorial 
vice-president;  and  William  A. 
Drake,  production  manager,  mo- 
tion jiicture  di\ision  at  Ohio  State, 
conference  viee-jiresidenl. 

I  uella  Snyder,  educational  con- 
sult,ml,  Winnsboro.  La.,  was  re- 
elected secretary.  Serving  as  treas- 
urer is  J.  Sol  Wreiin,  assistant  su- 
pervisor of  film  priHluclion  in  the 
\  ULMiii,!  Deparimeni  of  Education. 
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President-Elect  Dean  Pe'   rson 

Eleet    Dean    Peterson   Presid^ 
of  4!ana<lian  Pro<lneer-Lal>  A> 

The  Associalit)n  of  Motion 
ture   Producers   and   Laborai. 
of   Canada   has   elected    S.   D 
Peterson,    president    of    Pete 
Productions   Limited.  Toronto 
its   1965-66  president. 

Also  elected  at  the  17th  an 
gathering  of  the  65-member 
sociation  in  Toronto  last  m 
was  Roger  J.  Beaudry.  Pathe-I| 
Luxe  of  Canada,  who  is  nort' 
vice-president.  Frank  Young 
mains  executive  secretary  of 
group. 

Peterson  will  lead  the  S15  i 
lion    jirivate    motion    picture  pj 
auction  and  laboratory  industry] 
Canada  into  what  is  expected* 
be  its  most  exciting  period.  A  '" 
commercially-successful     b  r  c 
through  into  the  international  f 
ture  lilm  market  is  anticipated 
tercst  in  this  area  was  heighte 
by   the   recently-announced   C 
dian  go\ernment   intention  of 
couraging   the   production   of 
tures  in  the  Dominion. 

The  new  president's  own 
tribution  to  this  country's  exp 
ing  industry  is  his  recent  acq 
tion  i>f  the  Kleinberg.  Ontario  s 
dio  complex  for  the  productio 
entertainment  films  for  theat 
and  television  release. 


(General   Po>ver  Joins   Itoard  01 
lloiiston-l' earless   ( !or|ioralion> 

General  Thi>mas  S.  Powei 
cently   retired  commander-in  ^ 
of    the    Air    Force    Strategic 
C()mmanil.  has  been  elected  !■ 
Iioard  of  ilirectors  of  the  llou- 
I  earless  Corporation. 
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.wilh  liearl  in  it 

'otion  pictures  (jct  del  ion. The  iiiidlifji  iit,  creative  cffortn 
^  .skilled  people  will  shape  opinions,  project  ideas  and 
nprove  a  corporate  innifje. 
me  good  example  is  "Thouyht  For  Food"  for  Merck  cC  Co. 
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Now  pack  your  Sales  Story  into  this  new 
kind  of  Motion  Picture  Cartridge! 
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Show  it  anywhere  with  the  new 

ini< 


INSTANT  8mm    MOVIE  PROJECTOR 

This  new  Model  800  Technicolor  projector  and  Magi-Cartridge  is  an 
8  lb.  package,  no  bigger  than  a  telephone,  that  can  demonstrate 
your  product  in  action  ,  .  .  tell  your  sales  story  anywhere  .  .  . 
faster,  easier  and  more  completely  than  ever  before.  Just  plug  in 
the  projector .  .  .  snap  m  the  MagiCartridge  and  the  show  is  on. 
There  is  no  threading  or  rewinding  of  film.  It's  always  ready  for  the 
next  show  .  .  .  instantly!  Priced  from  $69.50, 

Send  for  Fre3  Catalog 

Mail  coupon  for  the  fully  illustrated  story  of  this  remarkable  new 
development  in  v. sua!  presentation — together  with  description 
and  specifications  of  different  models  and  accessories. 

TECHNICOLOR  WILL  MAKE  YOUR  8.'/IM  PRINTS,  TOO!  Show 
your  product  ol  ill  bell  in  "Color  by  Technicolor.'  Technicolor 
prinli   now  available   in   8,    16,   35  and    7Cmn. 


Technicolor 

CcmmprciAl  and  EducAliOAal  Br«ncll 

IV85  Piacrntii  Avrnuf 

Cv.lt  Una,  CJlifornla  93627 
Pleai*   ru^h   ma   illustfalad   material   on   the 
TKhnicolor     drnm     Inttant     Projectori     and 
Magi  Cartridf, 

I    am    pariK    iv'r    mterattcd    in    aquipmant 
n    Ditpltm  Onmoriltalinj     ;_     Sallmt 

training 
Technicolor   it    i       ,>)it«red   trademark 
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A   REVOLUTIONARY    NEW 
INSTANT  PROJECTOR 

No  Threading 

No  Rewinding 

Change  Cartridges  Instantly 

Weighs  Only  8  lbs. 

Priced  from  Only  $69  50 


For  automatic  display 


Model  700  unat- 
tended traffic  stop- 
per sells  and  dem 
onstrates  products 
in  store  displays, 
windows  and  exhib- 
its Starts  at  touch 
of  button:  shuts  off 
automatically 


STATE 


With  built-in 
screen  for 
full  daylight 
projection 

Requires  no  screen, 
no  room  darkening 
Model  600  shows 
larfje,  brilhint  pic 
turcs  in  fully  lighted 
rooms  $199  50 
complete  Ideal  tor 
exhibits,  demon- 
stratinj.    training 


BUSINESS   SCREEN 


I  s  M)  Represent  the  United 

SlI^.■^  abroad  in  1965  at  vari- 
iitLrnational     lilni     festivals 

:  ckvtcd  in  Washinizton.  D.C. 

^onlli  by  the  Cmincil  on  In- 

onal    Nonihcatrical     Events 

z).  the  national  organization 

has  undcrtalven  this  service 

lalf  of  the  factual  lilni  indus- 

motion  pictures  deemed 
y  of  Festival  participation 
iwarded  "Golden  Eagles"  at 
lal  screenini;  events  held  in 
uditoriuni  of  the  National 
ition  Associations  head- 
rs  building  in  the  nation's 
I.  In  add'ilion,  13  CINE 
awards  \sili  go  to  adult  and 
;e  amateur  iilms. 
lic«iTS  Arc  More  Selective 
reased  selecti\ity  on  the  part 
aional  screening  committees 
1  the  finals  brought  the  total 
:n  Eagle  awards  down  to  111 
last  year's  record  number  of 
Subject  matter  ranged  from 
ashion  to  extremely  technical 
;al  and  scientific  subjects. 
:  were  fewer  but  a  much  high- 
rade  of  business-sponsored 
n  pictures  among  the  1965 
ions. 

His  H.  Pratt.  Jr..  CINE  presi- 
commenting  on  the  judging, 
"The  quality  of  these  films 
outstanding  in  many  cases, 
is  particularly  true  of  the 
I,  medical,  dental  and  scien- 
films.  We  seemed  to  have 
experimental  and  avant 
entries,  however." 

ns  Cover   38   Subject   .\reas 

;    1965  Golden  Eagle  selec- 

cover    38    ditTcrcnt    subject 

Topics  vsith  the  most  titles 

icnted  were:  business-institu- 

lilms.  20;  health  films.    13: 

m.    11;  science.    10;  history, 

medicine,    nine;    art    films. 

;    ethnographic,    seven;    and 

service    themes    accounted 

vcn  pictures. 

er  500  films  were  submitted 
NE  this  year,  up  from  last 
350  entries.  Several  thou- 
hours  during  a  two-month 
I  were  spent  in  screening 
ns  by  19S  CINE  jurors  who 
ran  in  23  committees  across 
ation.  followed  by  the  final 
ig  in  Washington.  D.  C. 

tscnf  Awards  on  Nov.  10th 

;  Golden  Eagle  and  CINE 
certificates  will  be  presented 
:se  winners  at  an  invitation 
to  be  held  at  the  NEA  head- 
;rs  building  on  November 
As  is  traditional  at  this  af- 
rcprcsentatives  of  foreign 
[imcnts  will  present  interna- 


tional prizes,  if  any  arc  won  by 
U.  S.  entries  submitted  to  these 
overseas  events. 

The  full  list  of  Golden  Eagle 
winners,  their  producers  and  spon- 
sors (where  sponsored)  is  given  in 
alphabetical  order: 

.'Vgriculture,   Research   &    '\ou.    Pro- 
ducer:   Sl.ir    lnlorni.ilion.il    I  ilnis. 
Sponsor:  C  has.   Pfizer  &  Company. 

.  .  .  And  SomelhinK  More.  Pro.tucer; 
Guggenheim     I'roJuelions.    Spon- 
sor:  .American   Assn.  of  School   Li- 
brarians. 

As  Tall  as  the  Mountains.  PriKlucer: 
L-arry  Madison  Productions.  Spon- 
sor: .Adolph  Coors  Company. 

A    Ballad    for    the    Fair.    Producer: 
Owen  Murphy  Productions.  Spon- 
sor: .American  Tel.  &  Tel.  Co. 

Bay   of  Gold.   Producer:    Lee    Men- 
deison    Film    Productions.    Spon- 
sor:   Fireman's    Fund    .Xmerican    In- 
surance Company. 

Before     It's     Too     Late.     Producer: 
.Audio    Productions.    Sponsor: 
American    Tel.    &    Tel.    Company. 

Bermuda    College    Week.    Producer: 
Film   .Authors.   Sponsor:   Bermuda 
Trade  Development  Board. 

Breaking  the  Habit.  Producer:  Korty 
Lilms.    Sponsor:    .American    Can- 
cer Society. 

Call  of  the   West   Indies.   Producer: 
John   Bransb\    Productions.  Spon- 
sor: Cunard  Steam-Ship  Co. 

The  Capitol  —  Chronicle  of  Free- 
dom.    Producer:     NBC.     Sponsor: 
U.S.  Savings  &  Loan  Foundation. 

Children    Without.    Producer:    Gug- 
genheim     Productions.     Sponsor: 
National   Education    Association. 

Choices.   Producer:  On   Film.   Spon- 
sor: Aluminum  Co.  of  .America. 

Clean    Air    is    a    Breeze.    Sponsor: 
Sandia  Corporation. 

Conquest   of   Light,  The.    Producer: 
Owen  Murphv   Productions.  Spon- 
sor: .American  Tel.  &  Tel.  Co. 

Counter-.Altack!    Producer:    Jerry 
Fairbanks     Productions.     Sponsor: 
Parke.  Davis  &  Companv 

Cover  Girl  in  Paris.  Producer:  Helen 

Nash  &  .Associates.  Sponsor:  Nox- 
ema  Chemical  Company. 

Crown   of  the  Continent.   Producer: 
Montana    Stale    College.    Sponsor: 
Union   Oil   Co..  Glacier   Di\ . 

Lc  Farfalle  ( Ihe  Butterflies).  Produc- 
er:   Ugo   Torricelli.    Sponsor:    The 
Singer  Company. 

First     Impression.     The.     Producer: 
Morton    Goldsholl    Design    .Assoc. 
Sponsor:  Magazine  Publishers  Assn. 

Food,  The  Color  of  Life.   Producer: 
Reid     H.     Ra>      Film     Industries. 
Sponsor:   National   Dairy  Council. 


PktUTcd  at  scrciuiufi  session  in  W'asliiiinton  an- 
CIXL  president  Willis  II.  Pratt  (slandinfi)  and 
Ralph   White  of  the   L'.   S.    Information   Aficnaj. 

FILM   AMBASSADORS  OF  GOODWILL 

CINE  Awards  Golden  Eagles  to   1  1  1    Films  Selected 
to    Represent   United    States   at   Overseas    Festivals 


From  Here  to  Ihcre.  Producer:  Saul 
Bass      &       Associates.       Sponsor: 
United  .Air  Lines. 

Full     Circle.     Producer:     Affiliated 
Film   Producers.   Sponsor:   Menial 
Health  Film  Board. 

Ganges  —  .Sacred   River.   Producer: 
NBC.  Sponsor:  Humble  Oil  &  Re- 
fining Companv 

Genesis  of   the   Transistor.   Sponsor: 
Bell  Telephone  Laboratories. 

Hard   Red   Spring   Wheat.   Producer: 
Bill  Snvder  1  ilms.  Sponsor:  North 
Dakota    State    Wheat   Commission. 

Heallhpt    Teeth.    Happy    Smile.    Pro- 
ducer:   \\e\ler    1  ilni    Productions. 
Sponsor:   National   Dental   Assn. 

Image.  Producer:  Henrv  Strauss  Pro- 
ductions. Sponsor:   Pan   American 
World  Airways. 

Journey     to     Yesterday.     Producer: 

Sonochrome      Pictures.      Sponsor: 

Denver  tV  Rio  Grande  Western  RR. 

Ihe   Kalahari.    Producer:    Don    Meir 
Prmluclions.    Sponsor:    Mutual    of 
Omaha  Insurance. 

Let  My   People  Go.  Producer:  Wol- 
per    Productions.    Sponsor:    Xerox 
Corporation. 

The  Louvre.  Producer:  NBC.  Spon- 
sor: Xerox  Corporation. 

Manager  Wanted.  Producer:   Round- 
table  Films. 

The   Many   Faces  of  Mexico.   Spon- 
sor: Douglas  .Aircraft  Comp.iny. 

The  Mural  on  Our  Street.  Producer: 
Kirk    .Sniallman.    .Sponsor:    Henry 
Street  Settlemenl. 

Ihe    Newcomers.    Producer:   George 
Sionev  .Associates.  Sponsor:  Board 
of      Missions      of      The      Methodist 
Church. 

\  New  Life  for  Jennifer.  Producer: 
Porl;iiilins.  Sponsor:  I    u  I  h  e  r  a  n 
School  for  the  Deaf. 

Open     Your     Eyes.     Sponsor:     Girl 
Scouts  ol  the  U.S., A. 

Parable.    Producer:    Fred    A.    Niles 
Productions.    Sponsor:    Protestant 
Council  of  the  Citv  of  New  York. 


Pennsylvania  Country  Cooking.  Pro- 
ducer:    Bob     Bailcv     Productions. 
Sponsors:     .American     Gas     .Assn. 
Brooklyn  Union  Gas  Co. 

Picture   Your  Teelh.   Sponsor:   East- 
man   Kodak   Company. 

Riverside  —  Atlanta  500.  Producer: 
Dynamic     Films.     Sponsor:     Fire- 
stone Tire  &  Rubber  Company. 

The  Roll  of  Drums.  Producer:  Calvin 
Productions.    Sponsor:    Caterpillar 
Tractor  Company. 

The   Searching   F.ye.    Producer;   Saul 
Bass  &  .Associates.  Sponsor:  East- 
man Kodak  Company. 

The  .Secret.   Producer:   William    De- 
neen.  Inc.  Sponsor:  Parish  Tithing 
Company. 

A  Sense  of  Anticipation.   Producer: 
Peckham     Productions.     Sporksor: 
Newsweek.  Inc. 

Seven    Keys    to    Greater    Creativity. 

Producer:    Flagg   Films.   Sponsor: 
Johnson's  Wax. 

SLsu  &  Sauna  (.\n  L  nhurried  (ilance 
at  Finland).  Producer:  Crest  Pro- 
ductions. Sponsors:  Scandinavian 
.Airlines  System  Finnish  National 
Travel  Office 

Ski  Country.  I  .S..A.  Producer:  Sum- 
mil    Films.    Sponsor:    United    Air- 
lines 

Snialllonii,    ISA.    Producer:    NBC 
Special  Projects.  Sponsor:  Savings 
&  Loan  Foundation. 

The  Slory    of  Dr.   Lister.   Producer: 
Hanna-Barbera  Productions.  Spon- 
sor: Warner-I.amberi  Pharmaceuiieal 
Company. 

lo    Catch    a     Porpoise.     Producer: 
Reela  Films.  Sponsor:  Miami  Sea- 
quarium. 

lomorrovt's  Child.  Sponsor:  Newing- 
lon    Hospit.il    for    Crippled    Chil- 
dren. 

>erdict  at  1:32.  Producer:  Bun  Mar- 
tin .Assi-»ciaies.  Sponsor:  .American 
Temperance  Society. 

Way    Out    Men.    Producer:    Wolpcr 
Productions.    Sponsor:    3Nf    Com- 
pany. (Concluded  on  Page  58^ 
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AT&T  AMERICAN  BANKERS  ASSOCIATION 
ABC-TV  MVlilJ.'M  ABC-TV  INTERNATIONA 
L  AMF  AMERICAN  HOME  MAGAZINE  AUDI 
T  BUREAU  OF  ^EillEZIIIililZI!^  CIRCU 
LATIONS  BABCOCK  &  WILCOX  B.  F.  GOO 
DRICH  ■ilLnillEIB  THE  BORDEN  COMPA 
NY  BRISTOL  MYERS  CELENESE  CORP. 
OF  AMERICA  i^milSiSMlIIlH  CLAIR 
OL  COMPANY  CBS-RADIO  CBS-TV  CONOR 
EGATION  ■EZHUnnn^  christian  CHUR 
CH  DOW   CHEMICAL   COMPANY  EASTMAN   C 

hemical  company  iHUXEm^  east 

MAN   KODAK   COMPANY  E.    I.    DUPONT   ET 

hyl  corporation  iKmUHMuEHUMlffll 

FAMILY  CIRCLE  FOUR  ROSES  DISTILLE 
RS  FOSTORIA  GLASS  CO.  ■l.'MhiUJil.'M  G 
IRL  SCOUTS  OF  THE  U.S.A.  HEUBLEIN 
INC.  IBM  HBIinilll^B  INSTITUTE  0 
F  LIFE  INSURANCE  INTERNATIONAL  NI 
CKEL  COMPANY  ^gMHESH^M  JONES  & 
LAUGHLIN  STEEL  COMPANY  KOPPERS  CO 
MPANY  HSiHiMIE^  LADIES  HOME  JOU 
RNAL  LEVER  BROTHERS  LIFE  MAGAZINE 
MC  CALL'S  MAGAZINE  ■KEIIIIIIM  NAT 
lONAL  DISTILLERS  NATIONAL  LUMBER 
MFGRS.  ASSOC.  MailEHnaH  NATION 
AL  VITAMIN  FOUNDATION  NEW  YORK  LI 
FE  INSURANCE  CO,  ■ViM*.i^:HJ«  OT.TN  M 
ATHIESON  PEPSI-COLA   COMPANY   PHILL 


IPS-VAN  HEUSEN  ■HEMIIZBH  CHA 
RLES  PFIZER  RAYBESTOS  REDBOOK  ROY 
AL  CROWN  KIIIIilEHMa  THE  SATURDAY 
EVENING  POST  SC:OTT  PAPER  COMPANY 
^■l:i:l>J.I.'.IJIiJ*.i!liJ'UiJl'l«  SOCONY  MOBI 

Tj  oil  COMPANY  SEAGRAMS  SYLVANIA  E 
j:jECTRIC  ■■i:MM'i<Hii:t'ii'><iiiM  PRODUCTS,  I 
IC.  TEXACO  THEATER  GUILD  TIME  MAG 
AZINE  BKEHiaEIISlB  UNION  CARBIDE 
VOGUE  WESTINGHOUSE   ELECTRIC    CORP. 

-vowAN's  DAY  ^^EnminniiHH  xerox 


VIS:iALSCOPE 

NCO.^POR  ATED 

03  PARK  AVENUE    ■     EW  YORK  CITY  17  -  MU  3-3513 


"-"^^ 
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At  Wilding:  //.  Williams  Ilanmcr  {left  above)  is  nou 
chairman  of  the  hoard;  Roht.  C.  Aiishtck  (right)  has  be- 
come president.  Below  (left):  Daniel  B.  Gallagher  is  exec. 

right),    is   .senior  vice-pres. 


vice-pres.;   William   R.   Winn 

)\  ildiii^.  Iin-.    \iinoiinc»'s   Nr\» 
Fosl>   for   ll.s  'r«»|>   Maiici^fiiK-iil 

■m  H.  Willams  Hanmcr.  formerly 
president  of  Wilding.  Inc..  has 
been  elected  chairman  of  the 
board  of  this  national  communica- 
tions company  in  Chicago.  Sue 
cceding  him  as  president  and  chief 
executive  otlicer  at  Wilding  is 
Robert  C".  Ausbeck.  fornerly  as- 
stant  to  the  president. 

Ausbeck  previously  served  for 
many  years  as  executive  vice-pres- 
ident of  the  E.  F  MacDonakI 
Company.  Dayton.  Ohio  before  at- 
liliating  with  the  Wilding  organi 
zation. 

Daniel  B.  Ciallagher.  lorinerK 
vice-president  in  charge  of  the 
C(>m|ianv"s  Detroit  operations,  has 
assumed  the  post  of  executive  vice- 
president. 

William  R.  Winn,  also  a  former 
vice-president  anil  executive  pro- 
ducer at  Wilding,  has  been  nuued 
up  to  the  newly-created  position 
of  senior  \  ice-president  and  cor- 
porate creative  director. 

All    new    positions    were    made 

elfeelive  i)n  Jime   1st.  • 

♦      *      * 

KIrcl    <!liisli<iliii    iiN    rrr>i<l<-nl 
of   ICnfiiiM'er's  (iliili   of  'ruroiilo 

Jack  Chishc.Im.  \eleran  Cana- 
dian film  producer,  has  been  elect- 
ed president  of  the  l-^ngineer's  Club 
of  Toronto.  Tiiis  is  the  first  time 
in  the  lOO-year  history  of  the  1 .000 


member  club  that  a  film  man  f 
held  this  post. 

Chisholm  has  been  produci 
films  for  the  mining  and  hea 
industries  for  several  years.  1 
just  recently  returned  from  Norl 
em  Ontario  where  he  was  shootir 
underground  in  four  of  the  lar_i;i 
Canadian  mines. 


For   16mm.  Film  —  400'  to  2000'  Retk, 

Protect   your   films 

Ship   in   FIBERBILT  CASES 

Sold   at   lertding   doalert 


i 


Only 

original 

Fib.rbill 

Cases 


bear 

♦his 

TRADE 

MARK 


10 


BUSINESS    SCREEN 


CUTITOUT.FOLDIT 

NOTHING  MUCH  HAPPENS.  ITS 
JUST  FUN.  AND  IT  WILL  GIVE  YOU 
A  CUT-OUT  OF  THE  QUART  LOGO. 
WHICH  STANDS  FOR  A  FILM  LAB 
WHERE  A  CONSTANT  R&D  PRO- 
GRAM BRINGS  YOU  NEW  HIGHS 
IN  QUALITY  AND  SERVICE.  FOR 
EXAMPLE:  U.S.  PATENT  3163080 
COVERING  QUART'S  EXCLUSIVE 
FIBER  OPTICS  PRINTING.  PRINTS 
WITH  "SOFT"  LIGHT  MINIMIZES 
ABRASION,  NEGATIVE  DEFECTS, 
SCRATCHES,  MAKES  NEGATIVE 
LAST  LONGER.  AVAILABLE  ONLY 
AT  DU  ART.  TRY  IT,  CALL  AND 
ASK  US  ABOUT  FIBER  OPTICS 


BIRO  IN  fiiGHi    —one  of  a  series  of 
Reverse  Oragami  using  tlie  Du  Art  iogotypi* 


DU  ART  FILM  LABS  DU  ART  COLOR  CORP 

245  WEST   55   STREET,   NEW  YORK,   N.Y.   10019,   PL  7-4580 

IN  CANlDt     USOCiAltO  ^MtX  INOUSIDICS.  tlO  ./  TOOO  NMIHCllMl  tvl  .  UODTtEtl. 
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AT  CFI,  WE  TREAT  FILMSTRIPS  LIKE  MAJOR  SURGERY.  Any  good  surgeon 
demands  the  best  back-up  staff  he  can  get  and  the  vast  facilities  of  the 
modern  hospital  complex.  At  CFI,  we  do  for  filmstrips  what  the  hospital  staff 
and  equipment  do  for  the  surgeon.  Our  labs  are  staffed  by  trained  techni- 
cians backed  up  by  the  most  precise  laboratory  equipment.  Sensitometric 
control  insures  proper  color  correction  and  exposure  balance;  Chemical 
control  gives  consistent  color  balance  and  density;  Accurate  color  rendition 
and  minimum  contrast  gain  is  assured  by  special  lighting  equipment.  At 
CFI,  our  experts  take  the  worry  out  of  the  operation.  Delivery  problems?  In 
our  business,  one  week  is  normal  for  a  complete  filmstrip,  but  on  tighter 
deadlines,  we'll  work  with  you  to  meet  your  schedule.  Emergency?  Like 
need  a  special  piece  of  artwork?  Our  art  department  will  design  and  com- 
plete original  frames  with  just  the  right  touch.  Or  we'll  photograph  your  flat 
art  up  to  24"  x  32"  (32  field).  Worried  about  getting  the  message  across? 
We  set  type  on  cells  for  superimposure  or  give  you  special  handlettering. 
3dimensional  packages  ?  We  can  shoot  them  against  a  colorful  background 
right  into  your  filmstrip.  Different  size  transparencies?  We  shoot  directly 
from  35mm  through  8  x  10  with  no  intermediate  reduction  step  to  cause 
loss  of  detail  or  color.  And  at  CFI,  no  matter  how  delicate  the  problem,  our 
unique  continuous-loop  printing  equipment  assures  you  absolutely  uniform 
filmstrip  prints  from  scratch-free  negatives.  Our  experts  are  ready  to  solve 
your  problems  right  now  in  our  labs.  Hopeless  case?  Call  Lou  Livingston  at 
HO  2-0881. 

Your  filmstrip  benefits  from  the  superior  facilities  and  technology  that  have 
been  developed  to  meet  the  high  standards  of  the  motion  picture  industry. 


CONb   JLIDATED    FILM    INDUSTRIES 

959  SEWARO  SI  »■  ET,  HOLLYWOOD,  CALIFORNIA  90038  /  HO  20881  •  HO  91441 
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500  Attend  Ceremonies  at  Toronto  to 

Honor  20  Pictures  at 
Canadian  Film  Award 

/^AF'AciiY  Audiences  waichcil  the  prcsc 
^  tion  of  the  17th  .Xnnual  Canadian  f 
Awards  in  the  Weslbury  HutcL  Toronto. 
Saturday  evening.  May  !.'>.  The  awards 
20  Canadian-produced  motion  pictures 
eluding  tour  amateur  lihiis)  were  prcsci 
by  Max  Ferguson  before  a  morc-than-cap,i 
audience  which  overflowed  into  the  Hot  St 
C'lub"s  quarters  at  Maple  Leaf  Gardens  wli 
the  proceedings  were  carried  by  closed-cin 
television. 

Three  national  associations  of  produ^ 
directors  and  cameramen  held  meetings  | 
Toronto  preceding  the  avsards  program;  | 
mediately  prior  to  the  evening  ceremonies 
May  15,  the  Association  of  Motion  Piti 
Producers  and  Laboratories  of  Canada  ho^ 
a  reception  at  the  Westbury.  .Awards  fesi 
ties  concluded  with  the  Canadian  Film  .Awa 
Dance,  sponsored  bs  the  Directors"  Guild 
Canada.  i 

Special  .Vledul  to  Canada's  Film  Industry  ' 

Around  500  guests,  including  producers 
rectcirs.  distributors,  tiim  users  and  other 
tables  from   aeriiss  Canada  were  on  hanc 
applaud  the  winning  film   makers.   Dr.  Rcf 
Kidd.    president.    International    Co-Operat 
Year   (Canada)    presented   a  special   medal 
the  Canadian  film  making  industry.  The  nu 
was   accepted   on   behalf   of   the    industry 
Roy  Tash.  dean  of  Canadian  cincmatographi 
now   in  his  5()th  year  beiiind  the  camera. 

Among  the  several  award-winning  indepc 
ent  production  companies  honored  at  the  i 
monies    were    Chetwynd    Films    1  imited 
Some  Are  Suiiti\l]crs):  Williams  Drege  iV  1 
Ltd.     (for    A    Solid    Investment):    Morelati 
Latchford  Productions  Ltd.  (for  L  i>i>er  Cam 
VilUii'e);    and    Master    Films    (.Mberta)    1 
(for  Someiliini;  Personal). 

Best  TV  Coniniercial  (if  the  ^'car  Cited 

The   best  filmed   tele\ision  ci>mmereial  w 
Robert    Lawrence    Productions'    Rose    Bra  I 
Pickles"    sponsored    spot.    Ohession.   with  Fl 
Galloway  as   a   kinky  but   endearing   heroil 
who  confuses  pickles  and  roses. 

Best  among  films  for  Icle\ision  Inlorniati' 
at  this  year's  Awards  was  Summer  in  A/. 
xil'I'i.  a   profoundly-moving   report  on  the 
tcgration  drama  in  the  southern  Lnited  .Si.ii 
written,  produced  and  directed  by  Beryl  li 

The  winner  of  the  trophy  of  the  Assiici.in 
of  Motion  Picture  Producers  and  Laboraii" 
of  Canaila  for  the  best  amateur  film  was  1 
Stratton.    whose    I'orirail    of    I.ydia    presei 
an    unusual.    Iieudian-inspired   excursion  in 
the  world  of  a  young  girfs  changing  relatio 
ships  with  men.  Ihe  film  won  honors  at  Cann 
during  the  past  year 

Ihe  C;madian  Broadcasting  Corporatk 
again  doiiiiiKiied  the  television  categories.  T 
mueh-awariled  lilm  by  Ron  Kelly.  The  Op* 
Ciraye.  headed  the  field  of  Television  Fnte 
tainmeni  "for  its  bold,  fresh  treatment  ai 
for  its  startlingly  convincing  realization  of 
much-told  story.""        {Continued  on  I'Uf^e  U 


BUSINESS  SCREE' 


^[^[i]n[^[L 


IME\A/! 

0DEL2CV 

with 

VARIABLE 
SHUTTER 


When  your  filming  assignment  calls  for  maxi- 
mum control  of  exposure,  depth  of  field  and 
image  sharpness,  you  need  a  camera  with  a 
Variable  Shutter.  This  Important  professional 
control  is  now  available  in  the  new  Arriflex  35, 
model  2CV.  The  Variable  Shutter  has  a  range 
from  0°  to  165°  opening,  easily  adjusted  in 
15°  increments  and  reads  directly  through  the 
taking  lens  opening. 

Arriflex  35  2CV  with  Variable  Shutter  permits 
the  cinematographer  to  control  exposure  with- 
out changing  Fstop. ..  control  depth  of  field 
without  changing  selected  exposure  .  . .  and  con- 
trol image  sharpness  of  a  fast  moving  subject. 
Avail  yourself  of  this  important  control  with  an 
Arriflex  35  2CVon  your  next  assignment. 


with  completely  new  reflex  viewing  system 


The  Arriflex  35  2CV  has  the  improved  reflex  viewing  system  of  the  new  Arriflex  35  2C  camera  series.  Features: 
■  New  quick-change  ground  glass  ■  Brighter,  clearer  image  ■  New  larger  field  (.868'  x  .735"— 2.35:1  Scope 
ratio)  ■  New  detachable  eyepiece  ■  Accepts  Arriflex  Periscope  Finder  Attachment  ■  plus  many  other  important 
advances   WRITE  FOR  COMPLETE  LITERATURE. 


/i\rD)ro)nr?n  r^v7  corporation 

ZAALpALMLILrLbLsZ^  of     America 

257  PARK  AVENUE  SOUTH,  NEW  YORK,  N.  V.  10010 


"THt  URI  STORY"—  An  ikMrtlliv  J2  nliiatt  c*tar  mihi<  film  itptctlnf  DM  tM»  kr  lit* 

minufacturi  of  Arriflti  prtclsion  camtrai  ind  tlitir  applleatlMt  It  virie<  dntnuta- 
(raptilc  aKitnmtnti.  Anilabli  witlirat  cturgt  lor  (roup  ikowinfi.  Writo  (oi  littci*oa<, 
pItiM)  ArrtHoi  CofponUoa  of  Amoriu  for  booklnti. 
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THE   17TH  CANADIAN  FILM  AWARDS: 


(CONTINLFO    I  ROM     I  HI     PRI  (  I  DING    PAGE     12) 

^r  NDrman  McLarens  name  rejoined  this 
year's  list  of  prize-winners  as  his  experimental 
short.  Canon,  won  honors.  The  National  Film 
Board  of  Canada  rccci\cd  a  total  of  six  awards 
this  year. 

Crinvlc>  Films'  Fi-afiirc  Picture  a  W  iimiT 

The  Canadian  lihii  industry  is  keenly  aware 
of  its  potentialities  in  feature  film  production, 
further  spurred  by  the  prospect  of  early  gov- 
ernment aid  in  this  direction.  There  were  four 
nominees  for  the  annual  Canadian  feature  film 
award.  The  winner  was  I  lie  Link  oj  dinger 
Coffey,  produced  by  Crawley  Films  Limited 
and  directed  by  lr\in  Kershner.  Adapted  by 
Brian  Moore  from  his  ow  n  novel  ( which  has 
enjoyed  ciMisiderablc  critical  acclaim  )  (he  film 
was  cited  "for  its  remarkable  overall  cinema- 
tographic values,  ably  supported  by  an  ex- 
cellent script  and  for  the  brilliant  interpreta- 
tions by  the  principal  and  secondary  actors." 

Another  feature.  Nohody  Waved  Cloodhye. 
prixluced  by  the  National  Film  Board  and 
directed  by  Don  Owen,  received  the  Robert 
Flaherty  .Award  given  annually  by  the  British 
Film  Academy. 

Three  Groups  .Spciiisdi-  llie  Canadian  A\vard.s 

Canadian  Film  Awards  program  is  spon- 
sored by  the  Canada  Foundation,  the  Canadian 
Association  for  Adult  Education  and  the  Can- 
adian Film  Insiiiulc.  In  the  past  17  years, 
well  over  l.(KK)  tilms  have  been  adjudicated 
and  some   300  have   received   awards.  • 


Chri.sliaus  Face  a  Challenge 

No   Passiv*'    Kolc    lor   ■■Mm<>»l    NriylilMir-" 
Shuwiiiy     III    60.000     l'r<il<>laiU    Cliiiirlu's 

Sciii;i)i'i-ri)  ic)R  Showing  in  some  6().()0() 
Protestant  churches  this  year  is  the  National 
Council  of  Churches"  important  new  motion 
picture.  Alniosi  iXeighhoiw.  The  3()-minute  b  w 
photoplay,  produced  in  Hollywood  by  Klacger 
Associates,  Inc.,  is  keyed  to  the  Council's 
1965-66  study  theme.  Miwioii:  The  Clvi\lian's 
Calling. 

The    film    is    designed    to    emphasize    that 
Christians  cannot  remain  passively  uninvolved 
in  life  around  them,  but  must  actively  follow 
Christian  principles  in  all  tlieii'  daily  lives. 
.\  Neighbor's  Problems  ,\re  Ours  to  .Share 

While  racial  problems  are  perhaps  at  the 
core  of  this  year's  theme,  they  arc  but  part  t)f 
the  overall  idea  that  our  neighbors — in  the 
fictional  Easthill  of  the  film,  or  in  Selma.  or 
Harlem,  or  on  the  other  side  of  the  tracks  in 
any  town  in  the  country  and  of  whatever  skin 
shading — arc  our  brothers,  and  their  problems 
are  our  problems. 

In  the  film,  a  typical  middle-class  business- 
man and  his  wife,  return  from  a  trip  to  South 
America  during  which  they  witnessed  a  violent 
political  riot.  Back  home  they  find  that  trouble 
is  not  always  just  on  the  other  side  of  the 
world  but  often  right  in  their  own  community. 
Shall  they  and  their  neighbors  band  together 
in  a  tight  little  nest  against  "those  people  in 
Easthill'.'""  Shall  they  buy  guns  to  protect  them- 


0 


John:  "Yini  kitoic  win  ii  I  iiiiitid  you  lo  \ 
our  church':'  That  Wds/t't  (ni  iuviliilion  lo 
slunnuiuii.  I  wanted  ijou  to  see  sowelhiiig 
I  think  you're  missing.  That's  a  peoiile  t, 
in<i  uitli  a  spirit  inside  them  .  .  .  learuiiifi  1 
to  deal  with  their  problems  .  .  .  with  desjit 


Suno 


selves?  Or  shall  they  stop  being  just  "S 
Christians""  and  start  livins;  the   full   ChrisI 


life  and  become  involved  in  the  problen 
Easthiirs  people? 

Powerful  .Aid  to  This  Year's  Study  Theme 

With  a  well-directed  cast  of  excellent  a( 
to  provide  insights  into  the  problem,  the 
should   serve   as   a   powerful   tool    in   prob' 
this  year's  study  theme.  Heading  the  cast 
Margaret    O'Brien    and    Keith    .-Xiides    as 

(( ON  llNt'l  I)    ON      IHI      I-OlIOWINfi     ]'\Gr    4 


^hll 


/e  can  get  millions  of  people  to  see 
our  film,  if  that's  what  you  want. 

Why  should  you 
icome     bother  with 
!I^!  small  audiences 

like  this? 

Sometimes 
less  is  more. 


Selective  distribution" 
elivers  interested  viewers, 
ot  just  lookers. 


millions  of  viewers  for  your  sponsored 
Say  the  word.  We'll  deliver.  But  if  you 
special  audiences  that  can  act  on  your 
age.  we  can  deliver  that,  too.  Want 
lasis  on  community  leaders,  rather 
students?  A  predominantly  female 
ince?    Business   men?   You   name    it. 


Sterling  Movies  U.S.A.  developed  "Selec- 
tive Distribution"  to  give  sponsored  films 
pinpointed  exposure,  not  a  haphazard 
collection  of  anonymous  viewers.  Call  us. 
We  II  show  you  how  we  can  set  up  a  dis- 
tribution pattern  which  will  emphasize 
quality  rather  than  quantity. 


stwvOBx   375  Park  Ave    JU  6-17)7 

Sophie  Hohne.  Morton  J.  Fink,  Ray  W  SaJo 

*»8H,NGI0NDC    1750  Penn  Ave    NW    298-5980 
Ffank  J  Havlicek 

CHICAGO  200  S   Michigan  Ave    939-6056 
William  J   Troy  Frank  Naphin 

LOS  ANGELts  6290  Sunset  Blvd    Hollywood.  HO  4-2656 
Ralph  Ralik 
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DRAMATIC  INTRODUCTION  OF  A  NEW 
SALES  PROGRAM  STARTED  HERE 


t 


KALART/VICTOR  Moviemalic  Repeater  Projectors  loaded  with  a  Iftmrn 
siHind  print  of  a  colorful  selling  film  got  Hancs  Hosiery  Mills  representa- 
tives off  to  a  running  start  \Mlh  buyers  across  the  country.  The  company 
supplied  the  task  force  with  lightweight,  desk-lop  Moviematics  whose 
performance,  day  after  day.  aroused  prospect  interest  and  clinched  sales. 
How  about  your  product  or  service?  You  can  buy  or  lease  Moviematics 
and  there  are  7  models  available.  Ask  vour  dealer  or  write:  KAI.ART/ 
VK  TOR.  IM.AINVIITJi,  CONNhCTK  UT  ()6()6:,  Oeparlment  71. 


(^KALARr 


>'*'!i 


L 


Q« 


70-l*0O  ADC 


IBIIS   SIVINtT  MOVIIMATIC  70.1»0O   ABC  KAIABT    SOUNDSKIF  SllINI    l« 

Fir.it  uiul  I'nreinnst  in  lOfiifii  Mol'utn  I'irlurf  l;iinipiiu-nl 
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51   SHARE   BLUE   RIBBON   AWARDSlj 

Seventh   Annual   American   Film   Festival   Sponsored 
by    Educational    Film    Library    Association    in    N.    Y. 

r>i  I  I  KiiUioN  Awards  voted  by 
-'-'  .-Xmcrican  Film  Festival  juries 
of  audio-visual  specialists  hont)red 
41  films  and  10  lilmstrips  at  a 
sold-out  Awards  Banquet  on  April 
23  at  the  Biltniore  Hotel  in  New 
York.  Sponsored  again  lor  seventh 
consecutive  year  by  the  Education- 
al Film  Library  Association,  the 
1965  Festival  attracted  1.000  pro- 
ducers, distributtirs  and  film  users 
from  all  over  the  United  States  and 
Canada. 

During  three  days  of  competi- 
tive screenings  there  was  standing- 
room  only  in  screening  rooms  as- 
signed to  Festival  competition  cat- 
egories ranging  from  "'Film  as 
Art"  to  "Public  Relations  —  Non- 
Commercial.""  Capacity  audiences 
also  attended  both  the  Awards 
Banquet  and  a  luncheon  spon- 
sored by  EFLA  and  the  New  York 
Film  Council  at  which  George 
Stevens.  Jr..  Director  of  Motion 
Picture  Service  of  the  U.S.  Infor- 
mation Agency,  reported  on  the 
U.S. I. A.  film  programs. 

Awards  were  presented  by 
Carol  Hale,  of  the  Girl  Scouts  of 
the  United  Slates.  James  L.  Lim- 
bacher  of  the  Dearborn  Public 
Library.  Ted  Malone  of  Ted  Ma- 
lone  Productions,  and  Frederick 
A.  White  of  the  University  of  Wis- 
consin. Presiding  at  the  Banquet 
was  Galon  R.  Miller.  Preside-nt 
of  FFLA  and  Audio-Visual  Direc- 
tor of  the  .South  Bend.  Ind.,  Com- 
munity Schools. 

Associiitidii    Honors   Paul   Reed 

The  Board  of  Directors  of  the 
Educational  Film  library  Associa- 
tion acci>rded  its  highest  honor  to 
the  late  Paul  C.  Reed.  Supervising 
Director  of  the  Rochester,  N.Y. 
Public  Schools  and  longtime  edi- 
tor of  F|)Ij(  ATIONAI.  SCKKKN  & 
AUDLO-VlSUAL    GiMor. 

Mrs.  Reed  was  present  with  Ikt 
daughter,  .lanet.  to  accept  the 
Award    from    the     1954    winner. 


1 


i 


George    Stevens,   Jr.,    (  SIA 
Picture    Service    chief,    pietuml 
April  Festival  luncheon  tcitii  EF 
executive     director.     Emilii     ]oi' 

film  producer  Julien  H.  Bry| 
who  cited  Reed  as  "an  unfor' 
table  exemplar  of  the  creative 
imaginative  efforts  he  demani. 
for  the  audio  visual  field""  and  p 
sented  Mrs.  Reed  with  a  ch< 
for  her  husband's  personal  ch 
ity.  the  Rochester  Children's  Me 
orial  Scholarship  Fund. 

-Special  Guests  at  N.Y.  Fair 

On  an  evening  visit  to  the  N 
York  World's  Fair,  Festival  ret 
trants  were  special  guests  at  i 
General  Motors  Futurama  and 
a  special  screening  at  the  Jol 
son's  Wa.x  Pavilion  of  I'o  Be  Ali 
introduced  by  its  producer.  Fr; 
cis  Thompson. 

Another  e\ening  program  int 
duccd  a  panel  of  university  fi 
producers  who  showed  rec( 
films.  Led  by  Wilbert  H.  Pears 
of  the  U.S. I. .A.,  participali 
panelists  were  William  Drake 
Ohio  State  University,  J.  E.  Ogl 
bv  of  the  \'irginia  State  Board 
1-ducation  and  l-'rank  R.  P.ii 
Southern  Illinois  University,  pr 
dent-elect  of  the  University  F^ 
Pri>ducers  Association. 

\Mnners  Will    Tour  llu-  Nalim 
The  Blue  Ribbon  films  wck 
screened  for  Festival  audience^ 
the  linal  day  of  the  assembly  a 
the  Blue  Ribbon  circuit  will  ni.i 
them  available  to  viewers  in  . 

(CONTINUED  ON   THE   NEXT   I'M 
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BUSINESS  SCREI 


How  do  you  measure  quality  in  film  transfers? 


You  know  it  when  you  see  it!  Your  eye  is  our  judge.  That's 
why  wc  demand  perfection  in  clarity,  definition  and  true  grey 
scale.  We  get  perfection  by  complete  control.  All  of  our  work 
is  done  under  one  roof...  a  unique  way  of  operating  in  our 
industry.  And  we  feel  the  results  arc  worth  it.  So  do  our  clients 
—  companies   like   AMHRItAN    MOTORS,   MGM-TKI.E.STUDIOS, 

MCA-TV,  HEATH  Du  Rot.HEMONT,  even  AMPF.X.  Their  names 


tell  you  a  lot  about  our  standards.  But  there's  a  better  way  to 
find  out.  Try  us.  We  offer  "in  by  9— out  by  5"  processing  — with 
your  transfer  jetting  back  the  same  night.  And  optimum  c]uality 
is  guaranteed  (backed  by  two  decades  of  expert  Hollywood 
technology).  If  you  believe  your  eyes  call  Acme  Film  Labora- 
tories, Inc.,  Hollywood,  1161  No.  Highland  Avenue,  HOlly- 
wood  1-7471;  New  ^brk.   lOO  Madison  Avenue.  HA  1-3100. 


Acme  Film  Transfers 


A^ 


MEN  WHO 
DIRECT  YOUR 
EMPLOYEES 
NEED  THIS 


Blue  Ribbon  Winners  at 
the  American   Film  Festival 


People  in  supervisory  jobs  do  their 
work  more  efFectively  when  they  ore 
brought  to  realize  the  vital  nature  of 
their  role  in  the  organization. 
The  Supervisor's  responsibilities  — 
in  the  interpretation  and  appli- 
cation of  Company  policies — ore 
clearly  defined    in 

"The   Supervisor's   Job" 

This  sound  fllmstrip  places  empha- 
iis  on  careful  induction  of  new 
people,  precise  delineation  of  job 
requirements,     and     clear     job     in- 

truction.    It    results    in    better   work, 
reduced    employee    turnover,   closer 
cooperation. 
One     of     a     series     of     filmstrips 

howing    the    various    facets    of   the 
Supervisor's    responsible    service: 

"SUPERVISOR   TRAINING 
ON    HUMAN    RELATIONS" 

Ciiiihtl  FILM  M/su/ts 

ROCKET 
PICTURES 

MatI  coupon  tot  prcvi'w  detailt 

ROCKET   PICTURES,   Int.   D»pl     A-? 

'541   Nortti  Wcjlern  Avenu»- 

I  oi  Angelei,  California  90027 

Tall   ut   how  we   may   preview  FRVISOR 

TRAINING   ON    HUMAN    RELAi 

rJame  

Address 


(CONTINUED       FROM       PAGE       16) 

AGRICULTURE 

AND  NATURAL   RESOURCES 

.Agricullurv.     Research     and     '\'ou, 

priHliiccil  h\  Sl.ir  Inlormational 
lilniN  lor  C  has.  Plizcr  &  Co.  Dis- 
Irihulcii   hy   Farm   Film  Foundation. 

CONSERV.ATION 
The    Fii(luriii)!    \\  ildiTiu-ss,    produc- 
ed   h>     National    1  ilm    Board    of 
Canada:  distributed   b\    .Sterling  Ed- 
ucational   Films. 

CITIZENSHIP.     GOVERNMENT 

AND  CITY   PLANNING 
The  Red,   While-   and   Blue,   iirodiic- 
cd  and  distributed   b\    NBC  Pro- 
ject 20  for  The  Savings  and  Loan 
Foundation. 

C  LASSROOM  1  ILMS 

(tor  the  Lower  Grades) 

Ekks   to    Market:   the   Story   of   Au- 

toniuted    Kjij;   Processing,   produc- 
ed by  Peggy  and  Yoram  Kahana  for 
distribution    by    Film   Associate.s   ol 
California;  a  tie  with  .  .  . 
What  "Liberty  and  .histice""  Means, 

produced  b\  Dimension  Films  and 
tlislrihnteil   b\    C'liurchill   J  ilms. 

C  URRFNT   EVENTS  AND 
INTERNATIONAL    Rl-LATIONS 
Four  Days  in  November,  produced 
by     Wolper     Productions;     distri- 
buted  by    United   Artists. 

ECONOMICS 
Money  in  the  Bank  —  and  Out,  \no- 
duced    b\     Dimension    Films    and 
distributed   by  Churchill   films. 

EDUCATIONAL  AND 
CHILD    DFVF!  OPMEN'l 
.  .  .  And  SoniethinR  More,  produced 
and    distributed    hy    Ciiiggenheim 
Productions  lor  The  American  Asso- 
ciation ol  SchcHil  I  ibrarians. 

ClOCiR  Al'in 
Ecuador:  Land  of  Ihe  Equator,  pro- 
duced and  distributed  by  I.e  Mont 
Films. 

INDUSTRLAL  AND 
TECHNICAL    PROCESSES 
Choices,  produced   hy  On   Film   for 
Aluminum  Co.  of  America,  (and) 


Joan  Mayer,   Ihnnj  Strauss  St  Co., 
(iicipis  tnaird  to   IBM's  ".A   Miitli  i 

ol   lidliiiK  (  "   lidiii    'I'l  (/   MkIoik  . 


ilv 


'_ompnny 


Stole 


Zip  Code 


Title 


Tips   and    Lechniques.   produced    by 
Bay    State    Film    Productions    for 
Simonds  Sa\\  and  Steel  Companv. 

PERSONNEL   AND 

SALES  TRAINING 

.\    Matter  of   Balance,   produced   by 

Henrs    .Strauss  <V  Co.  lor  IBM. 

PUBI.K     RELATIONS:  BUSINESS 
The    Searching    Kje,    produced    by 
Saul    Bass   c^c   Associates   for   the 
Eastman  Kodak  Company. 

PUBLIC   RELATIONS: 
NON-PROFIT 
As  Tall  as  the  Mountains,  produced 
by    Larry     Madison     Productions 
for  .Adolph  Coois  Company. 


! 

I 

1 

i 

Dick  Kogers,  of  Mtnlcrn.  receives 
(iiKird  Id  "As  Tall  <is  the  Mountains" 
(Larnj  Madison's  film)  from  Carol 
Hale  of  the  Cirl  Scouts  of  America. 

SALES    AND   PROMOTION 
By  Any  Other  Name,  produced  by 

Pan  Media  Co.  lor  American 
Standard  Co. 

IRAVFL 
\Mngs    to    ^  ugoslavia,    produced   by 

I  ilm  Authors  for  Pan  .American 
World  Airways;  disliibuled  by  Ideal 
I'ictures  Corp. 

HEALTH:  GENERAL  AUDIENCE 
The  Way  Bacii,  produced  by   Rob- 
ert Ford  Productions  for  the  Re- 
habilitation Inst,  of  Chicago. 

PROFESSIONAL   MEDICINE 
Atrial     .Septal     .Secumdum     Defect, 

produccil  b>  Campus  i'ilm  Pro- 
iluclions    lor    Pli/er    Laboratories. 

MENTAL  HEALTH 
Full  Circle,  produced  hy   Aflili.iied 
Film     Producers     lor     Vocational 
Rehabililalion    Adm.;   distributed   by 

Inlern.ilional  1  ilm  Huie.iu. 

SAl  I   lA.    I  IKSl     All) 
AND   DRI\  I  l<    1  l)L(.  ANON 
Breath    of    Life,    produced     iiul    dis- 
Iribuled    by    Pyramid    Film.    Prod. 

SMM  III  MS 
\    Mycological   .Slide   Culture    lech- 
nique,   protlucctl    In    AV    lacilil\. 
(  omiiuinicable   Disease  Center.   U.S. 
I'nMk    I  Icilih  Service. 

WIIIKOPOI  OCiV 

\M)   ARC  flAIOl  ()(i> 

l)ea<l     Birds,     produced     In     Robert 

(iardner  and  disinbuied  In   Con- 

icmpor.uy    Films. 

I  (  ()\(   I  11)11)      ON       !•  A(il       .S8  ) 


Quality-Bllt 

Film  Shipping  Case 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holder 
with  postive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITV-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcriptions  &  Filmstrips 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (holdij 
to  6  strips  plus  scripts) 

Write  direct  to 
maniilactiirer  for  catalog 

m.  SCHUESSLER 

361  W    Superior  St.,  Chicago  10,11 


LAB  SPECIALISTS 

SINCE  1936 

8mm  SILENT 
16mm  SILENT -SOUND 

BLACK  &  WHITE   PRINTS  ONir 

That   means: 

SPECIAL   SKILLS   .    . 

SPECIAL   CARE    .    .    . 

PLUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY    "GOOD  "  PRICES 

on 

QUANTITY   WORK 

Try   us 

MODERN  MOVIES,  INC. 

832  Cole  -  Hollywood  38,  Calif. 
Hollywood  4-7793 
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BUSINESS    SCREEN 


sure,  there's  more  than 
one  way  to  light  a  set... 


but  why  not  select  the  best  way?  For  many 

years,  Charles  Ross.  Inc.  has  proved  to  be  the  best  way  for  scores 
of  motion  picture  producers  who  insist  on  the  finest  Hghting  equip- 
ment in  the  industry.  Send  for  a  schedule  of  rental  rates! 

THE  EASTS  ONLY  SPECIALIST  -  LIGHTING.  GRIP  EQUIPMENT.  PROPS.  GENERATORS 

RENTALS  /  SALES  /  SERVICE     rpTJ  Sole  distributor  of  Mole  Richardson  Company  Products  in  Greater  New  York 


m> 


INC    333  WEST  52nd  STREET.  NEW  YORK.  N,  Y.  10019.  Area  212.  Circle  6-5470 
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(SiMTiMm 


for    Quality    Film    Service 


Complete  Laboratory 

SERVICE 

Creative  Editorial 

SERVICE 

Custom  Sound 

SERVICE 


Only  a  five  minute  walk  from  Capitol  Hill 
in  Washington,  D.C.  is  Capital  Film  Labora- 
tories  ...  one  of   the   leading   full  line 
film  facilities  in  the  country. 
In  its  new,   ultramodern  building  are   lo- 
cated all  the  professional  16mm  and  35mm 
services     that    are     required     to    assure 
QUALITY  results  unsurpassed  anywhere. 
Capital  is  proud  of  its  "one  stop"  head- 
quarters—editorial, recording  studios,  lab- 
oratory, music  and  effects   libraries,   con- 
ference and  screening  rooms. 
Capital  is  organized  this  way  to  save  time 
and  money  .   .   .   YOUR  time  and  money. 

FILM   LABORATORIES,  INCOi'     TRATED 

470  E  Street,  S.W.    Washington,  L      '0024 

Phone:  (21?)  District  7  1717   Cable:  L       iLM 


May  we   send  you   our   new   brochure  on 
CAPITAL'S  services  and  capabilities. 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


NUMBER  ONE  GOAL:  JOBS  FOR  YOUTH 

'■piii;  Nation's  Pakadox  in  this  decade  cdh- 

-  cerns  the  urgent  and  growing  need  for 
more  professionals,  skilled  and  semi-skilled 
workers  at  a  time  when  tfie  rate  of  unemploy- 
ment of  our  young  people  is  already  hii;h  and 
i-rowini-.  Figures  show  that  in  this  decade  the 
demand  for  well-educated,  trained  professionals 
in  such  fields  as  education,  medicine,  etc.  will 
increase  about  40  per  cent.  Skilled  workers  in 
many  occupational  fields  and  trades  will  fall 
short  by  nearly  25  per  cent.  Semi-skilled  work- 
ers are  needed  to  cope  with  an  expected  15 
per  cent  shortage  in  the  years  ahead. 

Will  the  national  job  training  (and  retrain- 
ing) program  help  meet  this  need'.'  If  there's 
been  a  really  thorough  search  for  already  avail- 
able skill  and  guidance  films  to  help  speed 
this  program,  we've  yet  to  hear  about  it!  There 
are  rumors  of  a  major  government  purchase 
of  projection  equipment  for  job  training. 

The  task  of  converting  untold  thousands  of 
almost  totally  unskilled  young  people  into  use- 
ful workers  has  begun;  it  should  have  resulted 
in  a  keen  demand  for  films  on  career  guidance. 
Moiivatinii  teen-ai^ers  and  "drop-outs"  to  real 
inieresi  in  any  kind  of  job  is  a  basic  first  step. 
They're  getting  paid  to  "practice"  welding,  re- 
pair auto  engines  and  the  like.  But  making 
them  care  about  soiiwthini;  in  the  way  of  a 
life  career  is  even  more  important! 

Financial  columnist  Sylvia  Porter  has  called 
for  a  campaign  to  recruit  "sub-professionals" 
to  take  some  of  the  burden  off  the  pros.  The 
nursing  profession  has  already  made  goiid  use 
of  such  people  as  aides;  extending  this  idea 
would  be  another  good  way  of  introducing 
the  unem|iloyed  to  useful  work  for  which  they 
could  be  more  quickly  adapted  —  in  engineer- 
ing, education,  social  work  fields  as  well  as 
in  factories  and  offices. 

Always  mindful  of  the  tremendous  program 
of  audiovisual  aids  for  war  training  which 
came  out  of  the  U.S.  Office  of  Education  in 
another  era  of  crisis,  this  publication  believes 
that  Federal  training  people  should  enlist  the 
services  of  "idea  men  "  within  our  film  com- 
panies, let  them  study  the  blueprints  for  na- 
tional job  training  and  ask  their  help  in  devis- 
ing the  means  and  the  meilia  to  help  solve 
.America's  most  critical  problem;  job  training 
now  and  in  the  future  for  the  constantly  rising 
tide  of  unemployed  young  people. 

*        *        * 
Sou   iraiuisvox   l'i<mver  Advert isinfi   ('liih 
Hosts  Well-Alleiuicd  "Husiiiess  I'ihns  Day" 

i^  Last  month,  the  San  F-rancisco  Advertising 
Club  held  a  "Business  I'ilms  Day"  (April  28) 
and  while  the  jiictures  arriveil  a  little  loo  late 
for  this  issue,  we're  certainly  jiroutl  of  the  co- 
operation shown  by  film  distributors  aiul  pro- 
ducers in  that  wonderful  town!  The  Ad  (  lub 


(oldest  in  the  land)  has  a  specialized  Busil 
Films  Departmental,  which  meets  the  tl 
riuirsday  of  every  month  fiir  luncheon  wJ 
shop  discussions.  Tom  Eraser,  head  of  \ 
San  Francisco  film  company  by  that  nd 
was  this  year's  Chairman. 

Principal   speaker  on  .April   2Sth  was 
II.    Pratt.  Jr..   Film   Manager.  American 
phone  &  Telegraph  Co.   His  three-part,  il 
tralcd   talk   covered   the   potential   of  busil 
films  for  the  advertiser  ("business  films  sh([ 
be  considered  for  a  part  of  any  ct)mprehen 
media  buy");  he  also  discussed  the  exten 
research  conducted  by  AT&T  on  its  films. 
ally,  he  reviewed  the  recent  .Association  of  | 
ticmal  Advertisers'  report  on  member  lilm 
grams  and  practices. 

"Business  Films  Day"  was  well  supported 
the  Ad  Club,  whose  presioent  John  Brid 
presided  at  the  luncheon.  Some  200  adxertia 
agency  executives  and  local  film  people  tun 
out.  Exhibits  were  in  charge  of  Bob  Ke| 
Gordon  Reynolds  ( Modern  Talking  Pic 
Service)  and  V'in  Agar  of  W.  A.  Palmer  F\\ 
Publicity  for  the  day  was  well-handled  by 
Fowler  (Vista  Productions).  Pat  Derby  (I 
Cann-Erickson )  and  .Al  McNay  (StandardI 
of  California). 

To  further  show  the  extent  of  local  coop 
tion.  attendance  and  reception  details  were| 
ranged  bv  John  Magnustin  (Imagination.  Ir 
Erica  Wilson    (Butler  Productions)    and  Jij 
Karski  (Motion  Picture  Services). 

Arrangements  tor  the  speaker  were  deleg^ 
to    Bill    Hynes    (Pacific   Gas   &    Electric  I 
Martin    Hansen    (Bank    of  .America)    who] 
sistcd  chairman  Tom  Eraser  on  this  import] 
program  detail. 

Production  and  distributiitn  people  in  oil 
major  U.  S.  cities  could  well  emulate  this  gd 
idea!  Are  you  represented  in  your  local  [ 
club'?  Have  you  asked  them  to  set  up  a  dep^ 
ment  within  the  club'.'  Why  couldn't  you 
mote  a  "Day"  in  Denver.  Phoenix.  Dallas 
Atlanta.  Miami.  New  Orleans'.'  Oh.  you  alre^ 
do!  Well,  tell  us  more  about  it. 

*        *        * 
Marked  Increase  in  Fihu  Awards  Reflects 
Grotcth  of  i'icld.  licrpiests  from  Oierseus 

Its  getting  harder  all  the  time  not  to 
sonw  kind  of  film  award,  w  hat  with  1  I  I  "Gi 
en  Eagles."  51  "Blue  Ribbons."  and  75  "Clii 
to  mention  just  227  bouquets  which  were 
cently  tossed  to  sponsors  and  are  reported 
other  pages  of  this  issue. 

Acluall\.  there's  a  pretty  good  reason  fori 
those  C  INE  "Eagles"  because  the  U.  S. 
participates  in  numerous  overseas  film  festi 
throughout    the    world    and    each    one    w 
something    wearing    our    flag.    The    Amerii 
I  ilm    I  esiixal    awards    (page    16)    cover 
u  liolc  field  of  factual  motion  pictures  of  fi! 
strips  from  the  kinilergarten  to  old  age  bene 
aiiil  films  for  schools,  churches  anil  liiscussi 
groujis  are  proliferating  at  a  pretty  good  rate 

As  for  television  commercials,  well,  w 
would  all  that  entertainment  be  without  th 
Los    Angeles    has   /7,s    competition;    New    'Y( 
gets   bigger  and   better.   And   the   commerci 
do  seem   to   have   improved   considerablv 
((ONTiNUEi)  ON    rm:   following   page   2 


BUSINESS    SCREI 


DIMENSION  IN  COMMUNICATION 

Not  merely  sight  and  sound, 
but  reflection  and  echo  as  well .  . . 
Not  only  surface  impression, 
but  the  depth  of  feeling  beneath  it. 


COMMUNICATORS 
or  lOCAS 


HENRY  STRAUSS  A  CO. .  inc. 

31    WEST    53RD   STREET   •    NEW    YORK    19.    N. 
PUAZA  7-0651 


Communicating  ideas  on  fihn  and  a  full  range  of  programmed  audio-visual  media 
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Filtnscreens 

•  ••the 

choice 

of 
experts 
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FILMSCREENS  FOR  SHOWMEN-Stew- 
art  Projection  Screens-the  choice  of 
15  major  exhibitors  at  the  New  York 
Worlds  Fair! 

ULTRAMATTE-  for  commercial  play- 
houses, theatre  TV.  viewing  rooms  ■ 
Seamless  to  46  by  88  feet  ■  Optical 
efficiency  ■  Durable  economy. 
LUXCHROME  50 -seamless  rear  pro- 
jection ■  Superior  image  contrast  in 
lighted  rooms. 


FILMSCREENS  FOR  FILf^fl  PRODUCERS 

-used  by  CBS  Studio  Center.  Colum- 
bia. Desilu.  Disney,  Fox.  Goldwyn. 
MGM.  Paramount.  Revue.  UPA.  Uni- 
versal. Warners. 

HI-TRANS- Academy  Award  back- 
ground screen-highest  calibre 
production  "tool." 

ULTRAMATTE  gain  white,  and  LUX 
MATTE  white  matte-front  projection 
screens  ■  Demanded  by  studios  and 
film  labs  for  viewing  during  produc- 
tion, dubbing,  and  scoring. 
T-MATTE  BLUE -rear-illuminated 
screen  for  latest  traveling-matte 
process  ■  Practical  for  large  and 
small  sets,  major  productions,  or  TV 
commercials. 


FILMSCREENS  FOR  TV  PRODUCTION 

TV-BLUE-background  screen  ■ 
Favorite  of  networks  ■  Versatile  ■ 

Efficient. 

LUXCHROME  60- neutral  gray  screen 
for  closed-circuit  techniques,  back- 
grounds and  rear  projection  viewing. 


^ 


FILMSCREENS  also  designed  for  A  V, 
fairs,  trade  shows,  exhibits,  simula- 
tors, plotting  and  display  systems,  and 
special  architectural  requirements 


STEWART  FILMSCREEN  CORP. 

1161  I'l     rpuiveda  Blvd 
Torrance,  Calif  n0503  (213)  3261422 

I  wjnl  to  look  !,.'■     ■  ,„to  '^UrHin  film 
screens    Please         !  me  additional 

information  on: 

NAME         

STREET 

CITY  STATE, 


-i 
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fact,  we  watch  some  of  those  color  shows  just 
to  sec  those  wonderful  action  sequences  of 
Impalas.  Mustangs  and  that  jolly  Green  Giant! 
Kidding  aside,  each  time  we  gel  one  of  those 
handsome  color  brochures  promoting  another 
"Film  Feslisal""  we  are  reminded  that  700  films 
at  $25  per  entry  add  up  to  about  SI 7,500.  But 
for  wliom  and  why?  Next  time  you  get  a  Fes- 
tival promotitm.  drop  the  sender  a^note  and 
ask  him  "what  will  I  get  for  my  entry  fees?" 
Ask  for  a  list  of  the  judges,  .some  facts  about 
the  intended  festival  audience  and  who  the 
sponsors  represent  in  interest  and  influence. 
*         *         .-:: 

Film  Theater  at  Cincinnati  Air  Terminal 
Opens  Up  New  Audience  for  Business  Films 

f:  Having  completed  a  1 0-month  test  program 
in  which  it  showed  free  travelogs,  sports  films 
and  other  business-sponsored  pictures  in  a  day- 
lighted  theater  in  the  Greater  Cincinnati  Air- 
port. Modern  Talking  Picture  Service  is  cur- 
rently negotiating  with  several  other  major 
air  terminals  to  establish  additional  free  wait- 
ing room  theater  facilities. 

W.  F.  Wilkcrson.  director  of  operations  at 
the  Cincinnati  Airport,  says,  "the  free  movie 
I  theater  here  has  made  a  real  hit  with  our  pas- 
sengers because  the  films  are  quite  entertaining. 
Also,  the  theater  fills  a  particularly  important 
need  on  the  rare  occasions  when  heavy  fog 
causes  temporary  delays.  We  had  a  call  from 
one  man  the  other  day  who  was  so  impressed 
with  a  film  he  saw  that  he  wanted  permission 
to  bring  a  group  of  20  people  over  to  view  it." 
Modem  vice-president  Bill  Oard  notes  that 
airport  passengers  spend  an  average  of  one 
hour  and  five  minutes  watching  these  free  films. 
70%  of  the  people  waiting  in  the  airport  spend 
a  portion  of  their  time  watching  the  films. 
More  than  half  of  these  viewers  are  executives 
anil  |irol'essional  people. 

*  t-  iii 

Atlantic-Association   Combine   to   Launch 
Travel-Cinema  Profiram  at  Tucson  Airport 

Meanwhile,  there's  news  of  airport  film  show 
activity  on  another  front.  Atlantic  Motion  Pic- 
ture Distributors  of  Montreal.  Canada,  is  oji- 
erating  a  small  Travel-Cinema  on  a  test  basis 
on  the  mezzanine  fkH)r  of  the  Tucson   Inter- 

(CONTINUED    ON    THE    FOLLOWING     PAGE    24) 


w.  f.  mutschmann  has  an  8  mm  mind 


it's  an  obsession 
witli  him.  makes 
nifty  sales  films  to 
fit  into  fliose  little 
portable  sound 
projectors,  terrific 
sales  tool.  Write 
to  Plank  Avenue. 
Paoli,  Pa.  or  call 
215644-2774, 


MUTSCHMANN  FILMS 


Off-the-shelf  ongitmlitij!   !| 
backgrounds  to  set  any  ?nooc| 


CHAPPELL 

Recorded  Music  Library 


Send  for  catalogue 
and  demonstration  tape 

^  Chappell  Music  Library 

117  West  4(>th  Street 
New  York,  New  York  10031 

phone:  212  PL  7-36 J,  1 
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•POLAROID"  *N0  "COPYMAKER"  • 


This  is  the  easiest  way  to 
make  slides  and  copies  in  10  seconds 


M 


.-    •       ^,     Th.  Polaroid  Copymaker  has  everything  you  need 

This  IS  why.  The  P°''''°"*  '^"P/f  f^rm  illumination;  close 

for  copymg-.c.o  fluorescent  Ighso^un^^^^^^^         ^^^  ^ 

up  lenses  for  pictures  do%xn  to  li  "^J;         .    ■       j^e  easel  .s 

electric  timer  for  exposure  and  ^^^'"P'^',"  .''^"f ,,„  appear  .n 
Irked  off  mtoe.ghtf^eldsaest.yhc^^e«a^^^^^^  ^  PP^^^^^^^ 

,he  p.cture  for  var.ous  "-"  ^^   "J  cl^y^^aker  allows  you  to 
^^^^;S:;S;^HnX  ^- ,n  iust  .0  seconds,  contmu. 


\Y/,rh  no  trouble,  lust  load  and  shoot 

projection.  ,:„rc  vou' 11  sec  your  results  immc- 

'  Whether  you  want  ^l^y^'J^H:^.  ^And  the  Polaroid 
diately.  No  wa.tmg    No  ^xpcn     <-  ^^  ^     ^^,,  .^ 

Copymaker  is  so  --P'^  P"";;^  ^r"  o"or  draftmg  room  needs 
,n  no  t>me.  If  your  school.  «*«•  '^^^^^^^^'J^  ,,,3,,,,  ,.ay>  W>th  the 
,u,ck.  quality  cop.es.  why  not  get  ^l^-  J^      ^  Copymakcr 
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Lae-Tv 

In  a  word  that  dividend  is  quality.  The 
kind  of  quality  processing  your  invest- 
ment deserves.  Quality  that  has  made 
Lab-TV  the  easts  ;rl  source  for  re- 
versal processing.  There  are  two  other 
dividends  you  can  count  on  from 
Lab  TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more? 

THE  LAB  FOR  REVERSAL  FILM 

16mm 

BLACK  &  WHITE  REVERSAL 
PRINTING  &  PROCESSING 

O    COLOR  PRINTING 

OTHER  SERVICES. 

•  Work  Prints  •  Color        ,lor  Prints  •  Color-fo- 
B&W  Prints-  Raw  Stoc>  rasonic  film  Clean 

ing  •  A  &  B  Roll  Prints  •  f..    .  Dissolves  •  Timed 
Prints  .   Edge  Numbering         T,m  Processing 


723  Seventh  Ave  ,  New  York  19.  N.         ^^293 


^ 
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nalional  .Airport,  showinu  travel,  sports  and  in- 
Jiistrial  lilnis  provided  by  Association  Films. 
Showings  are  eonlinuous  j'roni  early  niorninir 
until  niidniyht. 

.Atlantic's  survey  showed  that  its  viewers  are 
primarily  executives  and  the  .self-employed 
(82  percent)  and  on  business  trips  (69.4  per 
cent).  Projection  in  Tucson  is  rear-screen  with 
seating  lor  about  75  people.  Both  of  the  ct)m- 
panies  say  they  will  announce  additional  in- 
stallations. So  if  you  want  to  view  the  latest 
on   the   business   screen,   fly   somewhere   soon! 

*  *  * 
Moimlina  Interest  in  July  l2-l()//i  Conference 
on  "The  Inipact  of  Educational  7'tx7i(io/o<jf/" 
a  Bringing  together  academicians,  scientists 
and  training  people  of  high  caliber  to  study 
and  review  The  Impact  of  Hducational  1ech- 
nology"  with  its  -new  tools  and  requirements 
for  progress""  is  the  aim  of  that  first  interna- 
tional conference  being  sponsored  by  the 
American  Management  Association  in  New 
York  City  on  July  1 2- 1 6th. 

Meetings  at  the  Americana  Hold  will  help 
define  economic  and  social  realities  of  edu- 
cation and  training;  demonstrate  the  tools  and 
requirements  for  progress  and  survival;  and 
the  conference  promises  "to  offer  solutions  to 
present  and  future  trainini;  and  retraining 
problems."  We'll  keep  you  posted! 


Sportlite  Filmx  Had  Crew  of  22  at  the  "SOO" 

•5!^  The  exciting  Indianapolis  "500"  auto  race 
has  long  been  a  favorite  subject  for  the  screen. 
This  year,  producer  Al  Le\ine.  head  of  Sport- 
lite  ■■.SOO"  Films,  had  22  cameramen  and  sound 
engineers  on  location  at  the  Speedway  for 
blanket  coverage  of  the  big  race,  qualifying 
runs  and  human  interest  situations. 

We"ll  bring  you  more  on  this  story  in  the 
next  issue  in  a  well-illustrated  feature.  A 
round-up  of  auto  racing  films  will  be  included. 

Human  Relations  Award  to  Gerald  '/.ornow 

Gerald  B.  Zornow.  vice-president  for  mar- 
keting at  the  Eastman  Kodak  Company,  has 
been  named  recipient  of  the  Photographic 
industry's    196.^    Ilunian   Relations   Award.      • 


vve  quote 


//  ...  so  when  my  client  said 
■■  he  liked  the  latest  film  I 
had  produced  for  him  I  failed  to  understand 
why  he  had  changed  to  another  producer. . . 
then  he  told  me  that  their  titles  were  much 
better  than  mine  , , .  they  had  been  made  by 
Knight  Studio,  Chicago.  Now  I  get  my  titles 
there  ...  I  have  my  client 
back  . . .  and  we're  all  happy.  7^ 

I  Knight   Studio 

159  E.  Chicago  Avenue,  Chicago  11,  Illinois 
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CAMERA-MART 


I  I  I  I 


ARRIFLEX  16mm  CAMERA 

M 


Whether  you  choose  the  standard  Model 
S  or  the  new  gear  driven  Model  M  with 
Built-in  electric  slate  and  sync  generator 
or  the  latest  Model  Q  noiseless  Arriflex— 
you  choose  one  of  the  finest  16mm  re- 
flex cameras  available.  Rock-steady  reg- 
istration pin  movement. 

ARRIFLEX  35mm  CAMERA 


Model  ll-C  incorporates  the  latest  im- 
provements in  35mm  Reflex  cameras. 
Quick  change  magazines,  mirror  reflex 
shutter.  Also  available  with  variable 
shutter,  built-in  electric  slate  and  sync 
generator. 

ARRIFLEX  SOUND  BLIMPS 


For  16mm  and  35mm  cameras.  Compact, 
noiseless.  Accepts  400'  magazines  (up 
to  10,000'  on  35mm).  Sync  motor,  foot- 
age counter,  follow  focus  for  studio  or 
location.  Also  available  in  new  fiber  glass 
materials. 

SIEMENS  PROJECTOR 


^4»     2000    A  high  quality  optical- 
H|^f4  magnetic    interlock 

^L,41^  v'■^  sound  projector,  Rec- 
^-  -^  »  ords  200  mil  Mag- 
netic track.  Mix  and 
playback.  Single  sys- 
tem optical,  single  or 
double  system  mag- 
netic tracks  in  perfect 
sync! 

-•1//  Arriflex  it  Siemens  Eqiiipnutit 

A  riiilalilf     fur    I.ovij    Term    Lensitni 

Send  tor  descriptive  literature 


theCAMERA-MARTlnc 

1845  Broadway,  New  York  23,  N.  Y. 
PLaM  7-6977 
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SIEMENS    DOUBLE/SIXTEEN 

The  Siemens  2000  16/ 16  is  a  high  quality  optical-magnetic  sound  projector 
interlocked  with  a  high  quality  16mm  magnetic  deck.  It  is  an  unusual  combina- 
tion and  it  can  do  unique  things  for  you: 

•  Record  professional  200  mil  track  on  the  16mm  magnetic  deck  •  Record, 
or  re-record  on  100  mil  striped  picture  film  •  Mix— put  sound-on-sound— use 
any  of  the  more  than  9  different  ways  to  record  and  re-record  •  Playback 
single-system  optical  •  Playback  single  or  double  system  magnetic  tracks, 
all  in  perfect  synch! 

Use  it  as  a  preview  projector,  as  a  multi-lingual  projector,  as  an  editing  pro- 
jector! Use  it  as  a  supplement  to  existing  facilities— or  as  a  complete  "sound 
studio  in  a  suitcase."  Use  it  to  bring  interlocked  projection  to  your  sound  work. 
The  Siemens  2000  16/ 16  sound  projector  is  the  modest  cost  answer  to  dozens 
of  sound  film  problems.  Perhaps  it  is  the  answer  to  yours? 

WRITE    FOR    NEW   CATALOn 


CORPORATION 
OF       AMERICA 


257  PARK  AVENUE  SOUTH,  NEW  YORK,  N.  Y.  10010 
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Hoiv  do  I  know 
M^hen  9  filmstrip  is 
BESTforajob? 


How  can  I  evaluate 
Its  effectiveness 
BEFORE 

I  make  it? 


Here  are  the  answers 

to  your  filmstrip  questions . . . 


.>^^' 


What  lias  research 
discovered  about  the 
learning  value  of  filmstrips? 


Many  questions  like  these  are  covered  in  our 
FREE  FILMSTRIP  BOOKLET.  Write  for  it  today! 

Now  ...  for  the  first  time,  an  Informative  documented  booklet 
has  been  prepared,  telling  you  everything  you  should  know 
about  filmstrips  .  .  .  how  to  make  them,  how  much  they  cost, 
when  they  should  be  used  (—  and  when  not  to  use  them), 
what  production  methods  are  best  for  your  program,  etc.  In 
addition,  this  new  booklet  brings  you  the  recommendations  of 
outstanding  experts  in  the  fields  of  education  and  mass  com- 
munication, and  summarizes  the  results  of  recent  training 
studies.  You  will  find  it  invaluable  in  planning  your  next  train- 
ing program  —  and  its  yours  FREE!  All  you  have  to  do  is  send 
us  the  coupon  and  tell  us  you  want  it! 

SiH'cialists  in  filmstrips  a7i(l  color 
sliflr  ihipllrntfs  far  over  IT  iirars! 

FRANK  HOLMES  LABORATORIES,  INC. 

1947  FIRST  STREET  •   SAN  FERNANDO,  CALIF.  •  (213)  365-4501 


FRANK  HOLMES  LABORATORIES,  INC.'  1947  First  St..  San  Fernando,  Calif. 
Please  send  me  your  FREE  BOOKLET,  "Facts  you  should  know  about  Filmstrips" 
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MBbRS    oi-     THI      Industrial 
Audio-V  i  s  u  a  1   Association, 
ssional    society    of   the    men 
manaszc   audiovisual   produc- 
and  utilization  within  leading 
>.    companies,    concentrated 
annual   spring  meeting  pro- 
agenda  on  the  basic  theme: 
niing   for   Profits."    With   the 
etlective  use  of  the  full  range 
udio    and    visual    tools    and 
iques   within   their  respecti\e 
anies  as  their  prime  interest, 
topic   ran   through   the  three 
;uiive  meeting  days  in  Chi- 
on  May  3-5th. 

ynote  speaker  for  this  20th 
lal  Meeting  was  Frank  Baud- 
resident  of  the  City  National 
of  Chicago,  who  stressed  the 
rtance  of  "analysing  what  we 
loing  for  today  and  what  we 
ilso  doing  today  for  tomor- 
•  Picking  up  the  theme  of 
it  planning"  were  such  meni- 
as  Jack  Dulfy.  sales  promo- 
nanager  of  Kraft  Foods  Com- 
;  R.  P.  Hogan.  divisional  ad- 
;ing  executive  within  the  same 
and  Don  Glassell.  Montgom- 
Vard  &  Company  audiovisual 

arris  Was  Proi^rani  C:liainnan 
agram  chairman  for  the  meet- 
it  the  Ambassador  West  in 
igo  was  William  E.  Morris. 
;r  Laboratories,  who  preview- 
c  meeting  theme  at  the  open- 
:ssion  on  Tuesday.  May  4th. 
e  association  also  inaugu- 
a  new  "interneship"  program 
vo  Chicago  area  university 
nts  were  accepted  as  associate 
Jcrs  for  a  full  year's  partici- 
[1  in  regional  program  acti\i- 
:erminaling  in  1966.  Richard 
obertson.  of  Rochester.  New 
and  Howard  W.  Schuth.  of 
urst.  III.,  are  lAVA's  lirst 
nes"  and  both  are  enrolled 
)rthwestern  University's 
)l  of  Speech,  majoring  in 
).  TV  and  Film, 
ciu'fits  to  Industrk-,  .Schools 
e  purpose  of  this  student 
am.  according  to  project 
nan  Albert  .Schlachtmeyer.  is 
■omole  closer  cooperation  be- 
1  mdustry  and  the  college 
lunity  in  this  vital  field  of 
visual  communication.  We 
hat  lAV.A  will  benefit  from 
ideas,  while  these  students 
c  alTorded  an  opportunity  to 
:  the  gap  between  the  class- 
and  business." 

L-  thrceday  anniversary  pro- 
included  visits  to  the  new 
Warner  Science  Hall  on  Chi- 
.  Michigan  Avenue,  where 
embers  and  their  wives  were 
i  of  the  company's  manage- 
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Mitnlirrs  „j  lli,    liuhistrud  Audui-Vi'.ual  Asmniatiiw  in  srs>,i(ni  (liiriiifi  rrcri, I  lOll,  Anniversary  iiirrliiiii  iu  Chicago. 

Industrial  A-V  Executives'  20th  Anniversary 

"Planning    (nr    I'rofil"    i>    K.mioI.-    as    lAV.A    Molds    \t>     Viiniial    .Sprinj.    Mc.liny    in    (  hira^o 


nient  on  an  intensi\e  tiiur  of  the 
exhibits,  including  the  revolution- 
ary new  "einironmental  theatre" 
where  the  lirst  total-sensory  use 
of  color  film  has  been  achieved. 
I  hey  also  witnessed  a  nine-screen 
automated  filmstrip  showing  of  the 
total  Borg-Warner  corporate  set- 
up. 

.\  \'isif  to  .Argonne  Laboratory 

A  trip  to  the  audiovisual  and 
other  facilities  of  the  Argonne  Na- 
tional Laboratory  preceded  the  as- 
sociation's annual  banquet  on 
Wednesday  evening.  May  ."ith.  at 
which  president-elect  Harold  W. 
Datfer  (Honeywell.  Inc.)  received 
the  gavel  of  ofhce  from  retiring 
president  Robert  C.  McCaslin. 
Caterpillar  Tractor  Company's  su- 
pervisor of  sales  training. 

O.  H.  Coelln.  publisher  of 
BusiNt.s.s  ScREKN  and  one  of  the 
founders  of  the  association,  served 
as  toastmaster  and  speaker  of  the 
evening.  Other  new  otliccrs  intro- 
duced to  members  and  their  wives 
at  this  banquet  event  were;  Law- 
rence W.  Warnock  (Link  Bell 
Company),  first  vice-president; 
William  H.  Buch  ( Lederle  Labor- 
atories), second  vice-president; 
John  T.  Hawkinson  ( Illinois  Cen- 
tral Fiailroad).  vice-president  for 
Illinois;  Iredrick  J.  Woldt  (Illinois 
Bell    Telephone    Co.).    treasurer; 


I'risidinli-li'ct  Harold  Daffcr  (r) 
nccivis  '^uirl  of  ofjicc  from  re- 
tiring   president    Robert    McCaslin. 

and  Frank  Stedronsky  ( A.  B.  Dick 
Co. ).  secretary. 

Introduce  Regional  Directors 

Regional  directors  for  the  as- 
sociation introduced  at  the  ban- 
quet were:  H.  D.  Johnson  ( 3M 
Company),  northern  region;  Wil- 
liam 13.  Davis  (F.  I.  du  Pont  de 
Nemours),  eastern  region;  Don  L. 
Glassell  ( Montgomery  Ward  & 
Co.).  central  region;  A.  A.  Smith 
(Humble  Oil  &  Relining  Co.). 
southern  region.  Vincent  Hunter 
(Union     Pacific     Railroad)      was 


named    western    regional    director. 

Albert  S.  Schlachtmeyer  (Link 
Belt  Co. )  is  the  new  publicity 
chairman  and  Donald  J.  Benjamin 
(Columbia  Gas  Co.)  will  serve 
as  lAVA's  assistant  secretary. 

Among  the  new  members  pres- 
ent and  introduced  at  the  meeting 
were  Gerald  L.  Johnson,  manager 
of  audiovisual  services.  Panhandle 
Fastern  Pipe  Line  Co.;  Robert  E. 
Doyle,  film  supervisor  in  Chicago 
lor  United  States  Steel  Corp.;  and 
Robert  D.  Fuller,  director  of 
photography  for  the  Pillsbury 
Company. 

ButliT  is  Membership  Chairman 

Gordon  W.  Butler.  Dixie  Cup 
Division.  American  Can  Company, 
continues  as  LAVA's  membership 
chairman;  and  James  Craig.  Gen- 
eral Motors,  retains  his  role  as 
the  association's  longtime  histor- 
ian. Heading  the  past-president's 
committee  is  Robert  C.  McCaslin. 

Henry  F.  Stolte.  Chas.  Pfizer 
Co..  will  serve  as  technical  chair- 
man and  Jack  G.  Hansen.  John- 
son &  Johnson,  is  chairman  of  the 
constitution  committee. 

The  fall  meeting  of  lAVA  will 
be  held  in  Boston  later  this  year 
and  Harold  N.  Read.  Liberty  Mu- 
tual Insurance  Company,  is  pro- 
gram chairman  for  that  event.  The 
1966  annual  spring  meeting  pro- 


Wide-angk'   look   at  one  of   lighter  iiioinenls  during  LWA's  aiinn<d  Sjirinn  Dueling  at   the  Ambassador  Hotel  in 
Chicago.  Members  and  wives  are  pietured  at  reception  which    preceded   .Association's   KUh    Anniversary   huiKiuet. 


a  waiting  list.  lAVA's  present 
membership  includes  many  of  .lie 
country's  largest  business  organi- 
zations, including  such  giants  as 
Ameiican  Iclcphone  ii  Telegraph, 
(ieneral  Motors,  i-ord.  Du  Pont. 
International  Harvester,  Deere, 
.American  Oil.  Caterpillar  Tractor. 
Chrysler.  Cieneral  Mills  and  many 
others. 

It   was   founded   in  Chicago  by 
a  small  group  of  men  representing  j 
International    Harvester.   Standard 
Oil  of  Indiana.  Swift  &  Company, 
U.  S.  Steel,  Kraft  Foods,  and  the  , 
Illinois   Central.   The   first    annual 
meeting  was  held  in  that  city  just 
20   years   ago   in    1945.   Host   for 
the  informal  gatherings  preceding  ! 
the  invitation  to  that  first  annual  | 
gathering  was  O.  H.  Coelln.  pub- 
lisher  of   BrslMSS   SCRI  TN.  • 


lAVA  officers  and  directors  pictured  above  (from  mu.  /  /n  r):  Ldurcucc 
W'arnock  ( Liiik-liill ) .  first  vice-president;  president  elrcl  Ihirold  D(ilf(r 
llloiieiiuilh;  Hill  Buck  iLederle),  second  vice-president:  John  iluukinson 
(III.  Central  RR) .  v.  p.  for  Illinois.  Hack  row  (I  to  r):  F.  ].  Woldt  (Ill- 
inois Bell),  treasurer;  Frank  ^tedron.skij  (A.  B.  Dick),  secretary;  Albert 
Sehlaelitnieyer  (Link-Bilt) .  publicity  elir.;  Dim  Benjamin  (Columbia  Gas) 
assistant  .secretary;  and  \V.  D.  Davis  (Du  Pont),  eastern  regional  director. 


gram  will  be  handled  by  central 
regional  chairman  Don  Glassell. 
in  Chicago. 

Other  program  events  at  the 
Ambassador  included  demonstra- 
tions of  "Super  S".  the  new  Kodak 
lilm  base,  presented  by  that  com- 
pany's Gene  Weber,  representing 
the  Education  Markets  and  Mo- 
tion Picture  Sales  Division.  Arnold 
Coty  of  Porla-Tel  Productions, 
also  presented  an  equipment  dem- 
onstration. 

llii;liliKlils  of  lOfi.i  Proj^ram 
Member  program  events  were 
highlighted  by  a  symposium. 
'"Management.  Music  and  Money" 
chaired  by  I  rank  Stedronsky.  with 
Don  Henjamin.  Harold  Datfer  and 
Richard  Piasecki  (Allis  Chalmers 
Mfg.  Co. )  as  panelists.  Howard 
Williams.  Edward  E.  Johnson, 
Inc..  introduced  a  lilm.  I  he  Heart 
<>i  the  Well,  and  another  lAVA 
member  from  the  Twin  Cities, 
Marshall  I  .  Hosp  of  General  Mills, 
showed  his  company's  recent  pic- 
luie.  Motivuiion  for  Livini^. 

,'\  most  useful  talk  on  "Stand- 
ards for  Periodic  Evaluation  of 
lilm  Library  Prints"  was  present- 
ed by  member  lack  Horland 
Smith.    Kline   *  '  h 

tories.  A  tilting  . 
report  of  lAVA  s  . 
sary  annual  gatherii. 
event  which  epitomizes 
ol  this  o  ganization's  ini  lem 
hership  cooperation  and  en  'In 
Climaxinu    the    annual    bai   I'lei 


.\hovc:  Bob  McCaslin  (r)  receives 
past-president's  plaque  from  O. 
II.  Peterson.  Below:  Bill  Morris 
was   chairman    of   annual    program. 


was  the  presentation  by  O,  H. 
Peterson.  American  Oil  Company 
(a  past  president  of  lAVA).  of 
the  president's  plaque.  It  was  giv- 
en, with  a  highly-appropriate  sa- 
lute for  his  many  years  of  service 
to  the  organization,  to  past-presi- 
dent  Bob  McCaslin. 

Open  Koster  to  New  Members 

In  answer  to  the  call  from  many 
companies  who  have  presentetl 
candidates  for  membership  in  the 
association.  lAV'A  members  ac- 
cepted a  constitutional  amendment 
which  now  permits  120  active 
members.  The  previous  maximum 
was    100  and  this  had   resulted  in      _  

lAN'A  ineinbers  were  quests  of  Horg-\\anKr  mi  ti  ioui  nf  ihiil  i  onipany  s  fas- 
ehuiling  new  Science  Hall  with  its  "environnuntal  thcali  r"  and  nine-.scrcen 
aulmnated  sound  slidefilm  sluuc;  producer  Cordon  W'l  isi  iihoin  is  at  the  lift. 


Labora 

11  to  this 

\nniver 

'  as     the 

>pirit 


M«(  all's  "Sirelcli  Hevoliitic 
ll<-rul<r!>  New    World  <>f  Fa 

Combining  promotion  with 
lie  relations.  McCall's  Mag 
has  sponsored  a  I4-minute 
rrotion  picture.  The  Siren  h  R 
luiioii.  to  herald  the  new  v'.or 
stretch  fabrics.  Animatic  Pre 
tit)ns.  Ltd.  was  the  prt)dueer 

The  tilm  is  being  made  a 
able    to    advertisers,    departi 
stores  and  related  groups  as  a 
venture  of  the  magazine  on 
of  the  new   "stretch  "  indusi 
quickly-paced,   clever   montaiii 
old     historical     prints     dra 
the   background   of   the   "sti 
revolution.  The  tilm  uses  ca 
animation  to  describe  the  scie 
basis    of    stretch    fabrics,    foil] 
with    live    photi>graphy   of   f;if 
in  action  to  provide  proof  ol 
formance. 


i 


"ll<>lida>"  Color  Film  Series^^ 
.Sponsored  by  Anicriean  (Mll^ 

:-.  A  series  of  brief  public-se; 
color  films  for  television  relet 
produced  by  Parthenon  Picttj 
for  the  American  Oil  Compi| 
now  includes  a  new  4'/2  mil 
title.  Let's  Go  to  the  Many  M\ 
j>ims. 

Two  similar  short-shorts  on)| 
advantages    of    automobile    tn 
are  Destimition:    Fun.  with  h'' 
for    family    vacation    travel. 
Let's  Go  to  Wushiniiton.  with  wtk. 
highlights  of  the  nation's  capii  > 

Modern  Talking  Picture  " 
ice.  Inc.  is  distributing  the  •m.; 
as  well  as  three  2S'  2 -minute  et 
films  titled,  Happy  Holidays  Ai 
the  Potomac.  Happy  Holidayi 
the  Land  of  Lincoln  ( Illinois  ),[ 
Happy  Holidays  Anywhere] 
Michiitan. 

*        *        * 
Aloni   Vlisorplioii  SpcclronieU 
Dcseribed  in  ,|arrell- \sli  Film 
f-     The    highl) -technical    lieKi 
.Atomic   .Absorption   Speclroni 
is  the  subject  of  a  new  color 
tion  picture  of  that  title  a\ai 
on   free    loan    to   qualified   gr<.)8 
from  the  Jarrell-Ash  Company. 

The  lilm  covers  the  origins  ai 
priniciples    of    atomic    absorptk 
spectrometry  as  is  applied  in 
culture,    biology,    food    elieini 
geology,  medicine,  metallurgy 
petrochemistry.    The    makeup 
atomic    absorption    instrument 
shown    and    details    provide 
how    analyses   are   run. 

Both  Hmim  optical-souiul  . 
Nmm  magnetic-sound  color  |mi 
are  available  in  either  liiglish 
Spanish  versions  on  bO-da\ 
vance  notice.  Write:  Jarrell-^ 
Co..  Waltham.  Mass.  OI2.S4. 
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crops  an-  carried  awa>  frDiii  tlic  fields 
irchardM  .  .  .  ami  alons  uilh  them  goes  what- 
l)l(ii>t  fixxl  tlii'ij  luii'c  ilnmii  from   ihr  soil." 


he  modern   testing   laboratories  of  America 

inillioits  of  soil  santplcs  from  farmers  cc- 

lere  .  .  .  turning  to  better  ways  of  analysis." 


i:  automatit  /..;  ,';,^  .)/;  (/)ii//r/.srs  soil 
vs.  Below:  "a  farmer  is  like  any  />i/.siik'.v.v- 
—    hr    borrows    money    to    make    money" 


LttJAOY 

AND 

PROMISE 


./ 


Space  capsule  scene  (at  right  above)  .  .  .  "and 
man  lias  vinttired  into  this  mysterious  regioti 
himself"    says     narrator     in     o/xning     .srf/i/cdrr. 


fr 


-ir       ir 


Increasing  Profits 
on  America's  Farms 

"lluM<--.|.    Warm    iiiid    (.lu'crrul   Piclure" 
I'riiiii      Nalioiiul      Plant      FoimI      liistiliitr 

¥T()W  Can  thl  Farmi.r  increase  his  crop 
-'--'-  profits?  The  National  Plant  Food  Insti- 
tute, an  association  of  leading  fertilizer  pro- 
ducers, is  telling  the  true-to-lifc  story  of  one 
farmer  who  achieved  that  goal  through  im- 
proved soil  fertility  and  better  farming  effi- 
ciency. 

In  The  Land  —  l.ei^cuy  and  Promise,  the 
most  recent  release  in  this  association's  exten- 
sive film  program,  thousands  of  farm  film  au- 
diences can  now  share  the  successful  experi- 
ences of  one  of  their  own.  The  27-niinute 
color  motion  picture,  produced  by  Audio  Pro- 
ductions. Inc..  was  two  years  in  the  making. 

Soil  Testing  First  Step  to  Crop  Profits 
Like  all  wise  farmers.  Bob  Manners  knew 
that  soil  fertility  levels  must  be  replenished 
to  insure  high  crop  yields.  That's  why  he  con- 
siders soil  testing  a  must.  The  film  shows  how- 
he  samples  his  fields  and  sends  these  samples 
to  the  soil  testing  lab.  He  gets  help  from  k)cal 
s|iecialists  in  analyzing  soil  test  results  and 
tilling  them  to  his  crop  yield  goals. 

Then,  with  sound  fertilizer  recommendations 
and  good  farm  records.  Manners  finds  his  bank- 
er read)  to  furnish  the  additional  capital  he 
needs  for  expanded  operations. 

The  payoff  comes  at  harvest  time.  Higher 
yields  return  greater  profits.  Manners"  invest- 
ment in  soil  testing  and  additional  fertili/cr 
use  is  returned  many  times  over. 

Technical  .\nimatioii  One  of  Film's  .Vssets 
The  color  film  is  a  major  production  l\ir 
the  growing  NPFI  Film  Service.  Besides  thor- 
ough coverage  of  the  actual  Manners  farm 
at  all  seasons  of  the  year,  and  iither  scene^ 
made  in  eleven  states  across  the  nation,  the 
lilm  includes  some  outstanding  technical  ani- 
mation sequences  and  time-lapse  photography 
of  growing  crops. 

Producer-director  Hans  Mandell,  of  Audio 
Productions,  has  made  it  into  an  honest,  warm 
and  cheerful  film  that  will  win  many  friends 
among  its  intended  audiences  of  farmers, 
county  agents,  vo-ag  teachers,  youth  groups  and 
schools  and  colleges.  It  will  be  available  on  loan 
ihriHigh  me.iiber  companies  of  NPFI.  or 
through  the  Institute's  Film  Service  at  1700  K 
Street.  N.W..  Washinizton.  D.  C.  • 


Bob  Manners:  "/  i^ol  W)  hiishrls  of  corn  out  of 
this  field  last  year;  Hank  Ellerby  got  over  lOO 
tni  his.  Mayhc  I  ought  to  have  my  soil  hslid  .  . 


1 

r 

<ps©^r\^*^t^''  ^^  TT 
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Manners  arranged  lo  have  a  copy  of  the  lab 
report  sent  to  Jack  Bai.sley.  his  fertilizer  dealer, 
to  find  out  eo.it  of  extra  feeding  for  his  fields. 


.\ho\e:  "/  ;;_ 
per  acre.  Hut 
more."    Manners:     "That 


leill    not     ijoii     S I 'i     more 

your    crop     will    bring     $7,000 

good    investment." 
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Boom  shot   setup   in  cotton   field  for   a 

film   on   tcchuiiiiics   of  itrodiicitio   tiiiali- 
itj  cotton  for  iiicrlKniiail  luirvcstiiiti. 

/~kSLR    A     lllOLSAND    TiMtS   Clicll    IllOllth    COt- 

^-^  ton's  message  is  carried  by  film  to  the  eyes 
and  cars  of  millions.  Showing  that  cotton  really 
is  nature's  wonder  fiber  is  the  task  of  the 
Audio-Visual  unit  of  the  National  Cotton 
Council  and  this  assignment  is  being  fulfilled 
by  our  motion  picture  program. 

Already  firmly  committed  to  audio-visual 
techniques  by  the  early  'SO's,  it  was  the  rise  of 
television  that  gave  impetus  to  Council  film 
work  in  a  big  way.  There  was  then  and  still  is 
no  other  means  of  reaching  such  large  audi- 
ences at  so  little  cost.  Television  bookings  alone 
account  for  an  annual  audience  of  over  15 
million  for  our  films.  .And  this  docs  not  include 
the  audiences  being  reached  through  schools, 
civics  clubs  and  hobby  gri)ups. 

Our  Product:  Tools  to  Inform  and  to  Train 

Tools  for  informing  and  training  are  the 
main  products  of  our  unit  of  four  men  and 
two  secretaries,  in  addition  to  six  or  more 
films  made  each  year,  we  alst)  make  occa- 
sional SOF  and  silent  film  clips,  turn  out  thou- 
sands of  still  photos  in  color  and  black  and 
white,  produce  and  distribute  1 7. ()()()  railio 
tapes  and  handle  all  of  our  own  film  booking 
and   distribution. 

This  emphasis  on  pictorial  promotion  is  one 
result  of  the  Council's  goal  of  increasing  con- 
sumption of  American  cotton  by  intensive  ef- 
forts in   research  and  promotion.  As  the  only 

Below:  Wiiidoti  trcatiiii-iit  slylid  hij  Diiiitic  Car- 
lir.  editor  of  "1, 001  Diroralinn  lilitis."  for  a 
sfciu-  ill  film  "The  Troiihic  With  Windoica."  This 
'I  'i\  our  of  rrisirr  prohlrm  u  indoii.s  in  her  lioim  . 


i/^dkfie's  WmJefi  ^iiefi! 


riiis  .Active    Film    I'los^ram    is   Bririti 
Millions   of    \'ic\\ors     •     h\    Rob    W; 

central  organization  representing  the  raw  cot- 
ton industry,  the  Council's  promotion  dollar  is 
stretched  to  cover  direct  advertising  and  spe- 
cial promotions. 

E.xtendini;  Other  Promotional  Campaigns 

As  a  result,  our  film  and  audio-visual  as- 
signments are  fashioned  not  only  to  gain  extra 
mileage  for  iither  promotions,  but  are  designed 
to  be  vital  cxtensit)ns  of  direct  print  and  tele- 
vision campaigns  to  consumers  and  industry. 
Council  films  strengthen  cotton's  selling  mes- 
sages and  reinforce  product  campaigns  while 
dovetailing  into  local  TV  programming,  class- 
xoom  studies,  and  club  programs. 

Naturally,  captivating  subject  matter  is  the 
inducement  needed  to  create  demand  for  films. 
This  program  is  carefully  planned  to  offer  a 
variety  of  titles  that  will  make  available  mo- 
tion pictures  on  topics  of  the  broadest  possi- 
ble appeal. 

The  Bi^  Picture  of  the  Cotton  Industry 

The  only  film  anywhere  that  shows  the  en- 
tire breadth  and  drama  of  the  cotton  industry. 
Cotton  —  Nature's  Wonder  Fiber,  is  one  of 
the  Council's  most  heavily-booked  films.  It 
combines  information  and  entertainment  — 
and  relates  the  impact  of  cotton  on  our  econ- 
omy and  daily  lives  so  well  that  demand  often 
exceeds  the  supply  of  prints  available.  It  is 
already  booked  well  into  the  spring  of  1966 
and  soon  there  will  be  only  limited  dates  avail- 
able in  the  fall.  This  is  not  an  uncommon  oc- 
curance  among  the  more  popular  of  the  Coun- 
cil's 35  films. 

An  effort  that  has  proved  tt)  be  well  worth 
sending  a  crew  to  Europe,  is  a  series  of  films 
featuring  each  year's  Maid  of  Cotton.  I  he 
magnificent  antiquity  of  Furojiean  cities  and 
the  picluresc|ueness  of  Old  V\  orld  hamlets  arc 


iriy   Fashions,  Facts  About  Cotton 
nd.    Manager,   .Vudio-X'isual    Service 

perfect  backgrounds  for  the  jet-age  cr 
of  the  world's  best  known  designers.  It  is 
tie  wonder  that  a  beautiful  young  woman, 
exciting  eye-appeal  of  high  fashion  and 
eternal  magic  of  Europe  combine  to  mi 
successful  celluloid  sale  for  cotton  eve 
While  films  made  in  Vienna.  Bruges, 
and  on  Spain's  Costa  Brava  enjoy  en' 
booking  success,  the  filming  crews  do  ni 
ways  find  the  going  so  easy.  The  rui- 
coast  of  Spain  was  an  unexcelled  location 


(Hill 
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I  he  >p()rtMig  Lite  shows  the  cm i nit 
inrn'.s  .sportsicrar  fashions  for  Iwnl  ni;. 
;)()/().      (irchirij      diid     sailplaniiifi.      tooi 
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,\bove:  a  studio  department  store  set 
used  for  a  lecenl  sales  Iraininn  film 
icliicli  accents  domestics  in  cotton   .   .   . 


filming,   but   an   exhausting   one   in   which  ■ 
work.    Heat,  dust  and  literally  miles  on  ff 
lor  crew   and  models  alike  made  the  shoo! 
extremely  taxing.   However,  the   rewards  \^ 
ample.  .An  attracti\e  finished  product  and  - 
television  bookings  attest  to  that. 

Ihe  Clamorous  W'orUI  of  ('oltoii  Fasin'on^ 

Cotton  fashions  are  most  often  our  ^ 
jeet  —  from  the  Maid  of  Cotton  in  a  V 
gown,  standing  in  the  ruins  of  an  anc! 
monastery,  the  Pyrenees  and  Mediterran. 
shimmering  in  the  distance,  to  an  agile  yoi 
man  sporting  the  latest  in  resort  wear  as 
sUinds  at  the  helm  of  a  sleek  sailplane. 

Mixing   travel    with    interesting,   style-sen 
clothes  is  a  formula  that  has  worked  and  kn 
right  on   working  with   men's,  and  youth  If 
parel.   But  cotton  figures  in   many  aspects  i 
our  lives,  not  only  the  clothes  we  wear.  Sod 
Council     lilms.     Home    decoration,    camj''' 
boating    and    home    sewing    are    some    of   ■   , 
oilier   subjects.   A   lot   of   mileage   can    be  d  [ 
tained    from    any    good    "how-to"    film.     ^ 
what    better,   gentler   way   to   show   cotton^ 
best   advantage?   The   Trouble   With    WinJi 
features  Dinnie  Carter,  editor  of  "I.OOI   l)c> 
rating  Ideas"  showing  unique  methods  of  i.k\ 
rating    ordinary    jiroblem    windows,    such  ■  ii 
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•e  windows,  glass-sliding  doors  and  un- 
led  windows.  She  even  tackles  and  solves 
iroblcni  pKwed  by  a  window  set  at  an 
!  All  with  cottons,  of  course. 

nping  Out  ^\'ith  Cotton  in  "High  Country" 

c  tremendous  family  camping  boom  is 
ithout  a  Council  tilm  to  show  how  cotton 
5  "roughing  it"  a  thing  of  the  past.  Hii;h 
try  Holiday  follows  a  family  to  the  great 
y  Mountains  National  Park  to  learn  how 
camping  is  today.  Response  to  this  film 
good  that  plans  are  being  made  to  pro- 
another.  possibly  nc,\t  year  in  the  Grand 
s. 

ill  Council  films  booked  as  well  as  Hii;h 
try  Holiday,  we  could  take  a  holiday  of 
wn!  Most  plug  along  over  a  period  of  a 
'ears  —  diligent  effort  is  made  not  to 
■  films  so  that  they  cannot  be  circulated 
iree  or  more  years  —  reaching  millions 
luilding  for  cotton  the  appreciation,  con- 
ic, and  markets  for  which  we  aim. 

ilost  of  Oiuncil  Films  Shot  on  Location 
hough  most  of  our  filming  is  on  loca- 
we  have  studio  facilities  in  the  main 
;il  office  in  Memphis.  Here  we  film  se- 
es taking  place  in  department  stores, 
ns.  living  rooms,  and  whatever  else  can 
:ed  into  a  studio. 

r  largest  audiences  are  reached  primarily 
;h  local  televisions  women's  programs, 
of  our  shows  are  run  in  public  service 
and  most  of  this  is  available  during  the 
ne  hours  —  again  when  the  holders  of 
iation"s  purse  strings,  housewives,  are 
ing.  This  explains  our  emphasis  on  fash- 
id  home  decoration. 

ictnrcs  Also  .Aimed  at  Men  in  .\iidiences 

wc\er.  we  do  not  style  our  motion  pic- 
e.xclusively  for  women:  films  of  interest 
;n  are  well  received  on  many  of  these 
programs  and  arc  widely  used  by  schools 
ivies  clubs. 

lools  provide  an  audience  of  almost  un- 
d  scope  —  assuming  one  has  good  films 


boM-:  liishiKU  ^lint  from  "AsMi^niiiinl 
'iiuljaiiiiiirr,"  Iciisi-d  aboard  a  sailing 
lip  near  the  Virfiiii  Islands.  Right: 
Tori-Richard  hinh-tvai.stcd  gown  is 
le  suhjt'ct  of  lids  film  scene  photo- 
raphcd  on   beautiful  Marina  Cay  .   .   . 


BER  3  •  VOLUME  26  •  1965 


all  that  is  needed  is  enough  budget  to  buy 
prints  and  get  them  distributed.  We  especially 
like  booking  films  to  schools  because  here  we 
have  an  opptirtunity  to  show  cotton's  virtues 
to  tomorrow  s  buyers.  For  that  matter,  the 
size  of  today's  teen-age  market  is  worthy  of 
special  attention  even  without  considering  that 
in  a  few  years  these  same  people  will  be  home- 
makers  and  consumers! 

Effective  Medium  for  Sales  and  Job  Training 

Films  offer  an  effective  and  inexpensive 
method  of  sales  training,  of  instruction  in  tech- 
niques of  cotton  production  and  of  introducing 
manufacturers  to  new  products  of  research. 
The  Council's  Audio-\'isual  Services  produces 
tilms  in  each  of  these  categories  to  meet  spe- 
cial requirements  as  they  arise.  A  critical 
stage  in  the  development  of  a  new  product  or 
technique  is  the  transition  from  laboratory  to 
factory  or  field,  where  it  begins  to  have  dollar 
value.  Films  help  speed  this  movement,  pro- 
moting the  benefits  of  research. 

.•\11  of  the  films  in  our  library  are  available 
on  a  free-loan  basis  with  the  user  paying  re- 
turn transportation  charges.  We  have  found 
many  advantages  in  handling  this  entire  pro- 
gram with  our  own  facilities  and  personnel. 
The  most  important,  and  probably  least  ob- 
vious, is  that  including  all  costs  and  overhead, 
cotton's  message  is  being  effectively  delivered 
to  a  mass  audience  at  a  cost  of  about  35c  per 
thousand. 

What  "projection"  is  there  for  the  Council's 
film  program?  To  continue  producing  motion 
pictures  which  instruct,  entertain,  inform  and 
make  friend.\  for  cotton  is  our  i'oal.  • 


???*-"-w 


.Above:  lii^h  fashinn.i  in  cotton,  po.std 
aloHfi  an  ancient  Roman  Wall  on  S/wim'.v 
Costa    Braia  for  "journetj   to   the   Si/ii." 


Role  of  plant  breeder  in  develop- 
ing, new  varieties  of  cereal  grain 
is    told   in    \orth    Dakota's    picture. 

North  Dakota  Shows 
Quahty  of  Its  Wheat 

TTiGn-OuAi.irv  WHtiAT  is  one  of  North  Dak- 
-'-*  Ota's  principal  exports.  Durum  wheat, 
used  almost  solely  to  produce  macart)ni  and 
spaghetti  and  hard  red  spring  wheat,  the  basic 
ingredient  of  quality  bread  products,  are  the 
prime  products  with  which  that  state's  Wheat 
Commission  is  concerned. 

The  Commission  took  careful  note  of  the 
lack  of  first-rate  motion  pictures  about  the 
utilization,  development  and  marketing  of  wheat 
and  bread  products  and.  in  fulfilling  its  basic 
goal  of  promoting  North  Dakota  wheat  pro- 
ducts throughout  the  world,  set  out  to  do 
something  about  it. 

First  Film  \\  as  \\idel> -Honored    Dunmi" 

A  first  film.  Durum.  Standard  of  Quality. 
was  produced  by  Bill  Snyder  Films  of  Fargo. 
North  Dakota,  in  1961.  The  Commission  got 
quite  a  bit  more  than  an  ordinary  film  expos- 
ition of  this  grain  staple.  Durum  was  not  only 
hailed  by  educators  as  a  superior  teaching 
film — it  won  a  Blue  Ribbon  at  the  1962 
American  Film  Festival,  a  special  award  at  the 
U.  S.  Department  of  Agriculture's  Centennial 
Film  Festival,  the  Gold  Medal  at  Parma.  Italy 
Food  Packaging  Show  and  a  Chris  .Award  from 
Columbus. 

It  was  also  selected  by  the  Council  on  Inter- 
national Nontheatrical  Events  (CINE)  for 
showings  at  the  Vancouver.  Venice  and  Berlin 
Agricultural  Film  Festivals  and  the  film  has 
since  been  in  constant  demand,  circulating 
widely  throughout  the  world.  I"ive  foreign 
language  \ersions  have  been  made.  In  the  L'.  S.. 
the  film  is  distributed  by  Sterling  Movies  I'.S.A. 

I.nlist  Picture  on    Hard  Red  SprinR  ^\  heat " 

Joining  this  award-winner  is  the  current 
Snyder  prcxJuction.  Hard  Red  Sprini;  Wheat. 
This  30-minutc  sound  and  color  motion  pic- 
ture deals  with  the  growing,  harvesting  and 
processing  of  quality  bread  wheal.  It  takes  the 
story  of  bread  products  from  farm  acres  \o 
the  table.  Its  primary  aim  is  to  assist  the  pro- 
ducers of  quality   bread   prixlucts. 

Hard  Red  Spring;  Wheat  was  prtxluced  in 
cooperation  with  the  Cereal  Technology  and 
Agronomy  departments  of  North  Dakota  State 
University  and.  with  the  help  of  experts  there, 
affords  a  penetrating  insight  into  how  basic 
cereal  grains  are  improved,  resulting  in  better 
I    (CONTINUED    ON    THE    FOLLOWING    PAGE    44) 
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LillU'  Accidc  Ills  Wc  Caul  Affoi 

•■Sli|i-   nnd   I  alK."   Hiif   ul    ^  «iii"«    |{<>|    0<'<'ii|talioiial    SalVl 
I'irliiio.    \ini<-(l  In    Mcrl   l{«-ll   S\«lfiii  Kinployefs  In  llazanll 


/  |i  1 1(  i:  AND  Shop  Jons,  like 
^^  working  around  the  liousc. 
would  appear  to  be  among  the 
least  accident  prone.  But  compar- 
ing; these  apparently  "safe"  tasks 
to  iiazards  encountered  by  sky- 
scraper steeKv\)rkers  results  in 
some  startlint;  facts.  As  the  steel- 
worker  says,  "up  here,  we  know 
we're  in  a  hot  spot,  so  we  turn  on 
our  eyes  —  and  keep  them  turned 
on."  In  sharp  contrast,  familiarity 
breeds  inattention  in  offices  and 
shops  and  homes. 

A  new  and  widely-useful  color 
motion  picture  (10' 2  minutes) 
has  just  been  released  by  the  Bell 
System  Companies.  Already  the 
recipient  of  the  highest  award  bes- 
towed by  the  National  Committee 
on  I-ilms  for  Safety  (a  bronze 
phK|ue).  .S7//).s  and  Falls  covers 
this  area  of  occupational  safety 
which  accounts  for  a  vast  amount 
of  U>st  time  and  cost  and  needless 
human  sufTering. 

I'riip.s  and  lla/.ards  Di.slilled 
Based  on  the  file  of  accident 
reports  from  the  Bell  Companies 
(which  totalled  hundreds  of 
pages ) .  these  have  been  distilled 
by  the  tilm"s  producer.  Parthenon 
Pictures,  into  categories  and  then 
into  a  tightly-condensed  body  of 
lundamental  traps  and  hazards 
uhich  face  Mr.  and  Mrs.  Average 
American. 

In  planning  this  tilm.  it  was 
recognized  that  the  primary  ob- 
jective had  to  be  niofivalion.  Since 
nobody  intentionally  asks  for  si.x 
months  in  a  cast,  the  film  moli- 
\ales  in  the  sense  of  auakcnini;. 
of  vivifying  hazards  which  every- 
body "knows"  about  but  has  push- 
ed into  the  held  of  the  overly  fa- 
miliar. 

'I'lie  "I'amiliiir"  C;:m  Hurl  You 
.S///'v  and  lalh  turns  on  its 
"alarm  clock"  awakening:  eHect 
through  the  steclwt)rkers'  sequence 
as  it  drives  home,  hopefully,  the 
realization  that  the  causatiiMi  of 
an  injury  isn"l  necessarily  a  "dra- 
matic" hazard.  All  too  often  it's 
the  familiar  object  one  doesn't 
noiii  <■  and  tails  to  avoid. 

What's  the  cure?  I'lie  answer 
/A  noi  Id  hi'  didlfd  hy  faniiliarin  . 
no  mailer  linu  apparently  normal 
and  routine  Ihc  environment:  .'c 
kce/t  alcri.  i<>  ki'ci'  await'  and  lo 
ki'Cf  "iiirnt'd  on." 

Production    technique    is    note- 


worthy.    The     "steclworkers 

quence"    looks   simple    in    th 
leased   version  but  picture-m 
will   spot  some  of  the  probli 
No  stock   footage  here 
an  edited  blend  of  sequence 
pecially    lensed   at   dilferent   li, 
in   New  York.  Chicauo  and  11 
crly  Hills. 

.Shock  Footage  on  "Iligli  Iron 
I  hat    first    "look   down"   w 
the  plot  requires  "must   kick 
viewer   hard    in   the   stomach.'  1 
I  ry  =5  in  City  =3  —  it  hai  i 
be  shot  from  out  on  the  thin  e  | 
of    an    open    steel    structure  I 
stories  up.  So.  hrst.  the  prodil 
trained    a    pro   steelworker   to 
oL:t  on  the  iron  with  an  Arri  cl 
era    on    a    special    chest   hari>( 
The  result  was  the  standard 
tcur's    wavery    pans    and    mi 
tilts.  Eventually  a  pro  earner, 1 
(Parthenon's  Guy  Adenis)  1. 
ed  out  along  the  spidery  gu 
to  bring  in  the  shock  footage. 
In  the  LS  upshots  of  steeKv' 
ers    in    action,    the    "actors' 
viously  had  to  be  professional 
erectors,  so  they  worked  in  ^ 
down  time  .  .  .  with  multiple  ^ 
eras    picking    up    their    high 
action.    Don    Livingstiin    diri 
this    sequence,     using    a     wali 
talkie  to  steel  superintendent  F>. 
Lipsis.  up  top.  The  high-iron 
tion.  as  a  result,  is  authentic  2i 
probably    as   exciting   as   anyth) 
of  the  sort  filmed. 

Falls  Had  to  Be  Comiiuins;  .  . 
Numerous  "falls"  which  dr.i. 
ti/e   the   hazards  on   the   job  al 
in  the  home  presented  other  P' 
duclion    "problems."     The     M 
minute   picture  takes   in    ninf 
falls    on    camera    and    ten    n> 
misses. 

These  had  to  come  olT  natur. 
or    the    picture    would     lose    '! 
force  of  the  lesson.  Credit  h.r 
be  shared  by  stunt  men  ami 
men  ( w  ho  incidentally  make  d 
pletely  convincing  office  and  sfr 
workers)   ami  by  the  director  • 
his    crack    crew.    None    of   tl 
scenes    were    "faked"    or    "pi 
esseil"  anil  the  siunt   pciiple 
the  bruises  to  prove  it. 

To  lie  .Shown  in  Bell  S>  sU'in 
.S'//'/).v  and  Falls  is  destined 
he  used  internally  by  the  Bell  S 
tern  Companies.  ,\  "working"  ( 
lure  like  ihis  slu>uld  |iay  real  d 
dends    in    liclpinu    cut    waste 


II 


III  llie  pictures:  llic.sr  srntrs  from  ".S/i/j.v  ,nid  lulls"  iiiokr  tivid  lli,    ha 
.'/   jiniior'.'i  shatchoard   (^»;));   mid  lltOMC  pikd-up  carious  in  a   sUmro 
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Bse    ms    trijyfntl    this    luipU.v, 

wifi     into    (I    luisty    fall    dowu 

(StT/ic  in  "Slips  and  Falls") 

n  and  material  resources,  re- 
;g    needless     accidents.     The 
I  covered    has    been    notably 
"  in  recent  years,  indicating  | 
1  need  for  the  subject.  I 

at  need  is  i;eneral  and,  when 

resources  permit,  it  is  to  be 
i  the  Bell  System  will  find  it 
ble   to    share    a   very   useful  i 
re  uith  other  companies  and  [ 
lizations  throughout  the  land. 

keep  you  informed  of  the 
ibility  of  Slips  and  Falls  in 

columns.  • 

*        *        * 
I'mfl  of  Stewardess  Corps 
ir«'(l  l)>  I'liileil  .\ir  Lines 

new  United  Air  Lines  color 
describes  the  preparation  of 
rdesscs  and  the  exacting  re- 
.ibilities  required  of  them  as 
3ers  of  today's  jet-age  flight 

ic  picture  opens  with  a  stew- 
s  applicant  being  interviewed 
then  portrays,  in  detail,  the 
ess  of  a  stewardess  class 
gh  Uniteds  modern  Training 
rr  near  Chicago, 
her  scenes  depict  the  life  of 
jrline  stewardess,  both  aloft 
on  the  ground.  Stewardess 
,  a  20  minute  color  film,  was 
iced   by   Cate   and   McGlone 

is  available  from  Modern 
ng  Picture  Service  libraries 
ghout  the  U.S.  • 

renc  from  "Stewardess  Slonj." 


'T'liii  WoNDFR-WioE  Eyes  of  ;i 
*-  tow-headed  12-year-old  will  be 
a  window  on  the  World's  Fair  for 
millions  of  lilm  \ie\vers  during  the 
next  few  nionths.  In  a  new  General 
Motors-sponsored  motion  picture 
produced  by  MPO  Productions, 
the  day-dream  ad\entures  of  Chris 
Meredith  as  he  wanders  through 
the  fanlasyland  that  has  sprung 
up  on  Long  Island  are  painted 
into  a  \ivid  portrait  of  the  New 
York  exposition. 

Produced  to  help  increase  pub- 
lic interest  during  the  final  sea- 
son, the  picture  enables  those  who 
have  visited  the  Fair  to  relive  :i 
colorful  memory  while  encourag- 
ing those  who  have  not  attended 
to  do  so. 

Will  Gel  \\  ide  Distribution 

Some  million  persons  are  ex- 
pected to  see  the  film  before  the 
Fair  closes  October  17.  It  will 
be  shown  here  and  abroad  on  tele- 
vision, in  theatres  and  before  vai- 
ious  organizations  through  the 
General  Motors  Film  Library.  440 
prints  were  in  the  initial  lab  order. 

Chris  Meredith  makes  his  first 
— and  possibly  last  —  theatrical 
appearance  as  the  star  of  the  pic- 
ture. 

His  father,  a  New  York  motion 
picture  photographer,  is  not  over- 
ly eager  for  his  son  to  pursue  a 
professional  acting  career. 

■"If.  when  he  grows  up.  he  want>- 
to  become  an  actor,  that's  fine 
with  me."  Mr.  Meredith  said,  "but 
right  now  school,  a  normal  child- 
hood and  the  chance  to  choose 
what  he  really  wants  to  do  are 
the  most  important  things." 
Chris  Likes  Picture  Business 

A  stocky,  quick-moving  boy 
with  laughing  blue  eyes  and  an 
apple-shine  complexion.  Chris 
romped  through  the  weeks  of 
shooting  the  film  all  over  the 
Flushing  Meadows  Fairgrounds. 

"Making  the  picture  was  a  iot 
of  fun."  he  said.  "I  saw  everything 
at  the  Fair  and  1  got  out  of  going 
to  school."  That  he  did,  but  a 
tutor  kept  him  abreast  of  his 
schoolmates  in  Pleasantville.  N.Y. 

The  script  was  tailor-made  for  a 
venturesome  boy  with  a  bent  f.^r 
athletics,  which  Chris  —  a  Li'.tle 
League  baseball  payer,  avid  swmi- 
mer  and  winter  sports  fan  — 
surely  is.  He  bounced  on  a  tram- 
poline, slid  down  a  curving  ban- 
nister, ran  pell-mell  around  the 
edge  of  the  I'nisphere  piH>l.  climb- 
ed the  rigging  of  the  Santa  Mwia 
and  drove  an  antique  auto  about 
the  Fairgrounds. 

Chris  was  suggested  for  the  part 
by  Director  \  ic  Solow  who  has 
known  him  since  his  birth.  (  hris' 


Christopher  Meredith  plays  Coliiinhiis  on  verge  of  "discocerinfi  America" 

III     film     spoiisorrd    by     Ccncral     Motors     to     help     piihlicizr     the     Fair. 

The  Fair  Through  a  Boy's  Eyes 

Sharing  tin-   W  oii«I«t>  <if  the  \fw    York  Show    With   Millions 
General  .Motors  Pictures  "Fair  To<lav.  Futurama  T€>nM>rrow" 


oring  the  sights  and  sounds  of 
some  of  the  principal  attractions. 
He  watches  the  dancers  and  drum- 
mers of  the  African  Pavilion, 
sleeps  in  Christopher  Columbus" 
bed  aboard  the  replica  of  his  flag- 
ship, joins  in  a  Japanese  tea  cere- 
mony, soars  aboard  the  Swiss  sky- 
ride  and  takes  the  General  Motors 
Futurama  "ride  into  tomorrow." 

The  Futurama  was  the  most 
popular  pavilion  at  the  Fair  last 
season,  playing  host  to  more  than 
15'^  million  persons  and  setting 
a  one-year  attendance  record  for 
an  industrial  exhibit  at  a  world 
fair.  • 


Cliris 
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parents  agreed  because  they  felt 
the  lilm  would  be  a  good  one-lime 
experience  and  because  the  salary 
would  help  pay  for  his  education. 
"I  think  Chris  could  become  a 
highly  successful  performer."  Mr. 
Solow  said.  "He  has  a  world  of 
natural  acting  ability,  a  tremen- 
dous amount  of  enthusiasm  and 
—  unusual  for  a  boy  his  age  — -  a 
lot  of  creativity.  He  suggested  how 
he  should  play  a  number  of  scenes 
and  that  vsas  the  way  we  shot 
them." 

Film  Follows  Boy  Through  Fair 
I  he   film    follows   Chris   as   he 
daydreams  through  the  Fair,  sav- 


Produccr-diri'Ctor  \'ic  .Solow  (r^ 
shotcs  Chris  Meredith  lune  hi  m'- 
iip  a  scene  for  the  CM  pietw  . 
"Fair  Today.  Futurama  Tomnrmn.' 
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I  iiitc-d     Air     Liiii-?.     Iui.\     foi,  (  liiirclics     ol      (Mirist     i\liil)il      i/.si  s       W  i-sl     I5eiliii     sluius    iit(lu\lii(il    pin-       Mi'tlKnlist    (liuuli    i.'\liihil    luis  il 

rci/r-.Mrcc/i    i)roicclioit    of   a    xtiijiiig      a    Ciiiihox.    v/ioit inj,'    41)    ihrcc-itiiii-      <yrciis    lia    a    <<>nliniioii.s    film    uitli-      tintiou.s    slides,     hcing     tit  aid  ti' 
film  in  llw  Transportation  Building.      utc  sermons  —   just  push   a   bullon.      in    this    aull    of    still    photographs.      visitors    to    the    Protestant    PavH 


Audiovisuals  '65:  Camera  at  the  World's  Fair 

There's    Less    bailing,    Speeilier    "l{i(l«'s"    and   llie   Same   Hit   Shows  of   the  Past   Year 
Plus    a    Liheral     Kthieation     in     Aiuiiovisiial   Teehnicjues   at    New    York's   Cohirrul    Fair 


'l^lll  1465  Version  of  the  New 
-■-  "Vork  \\\)rld"s  Fair  opened  on 
April  21  with  clear  skies,  high 
hopes  and  a  record  attendance. 
After  a  good  first  week  tlic  number 
of  Fairgoers  has  dropped  con- 
siderably and  is  nt)w  running 
ab(.)ut  30  per  cent  below  last  year. 
But  Robert  Moses,  president  oi 
the  Fair,  says  "wait  until  school 
lets  out." 

Most  of  the  commercial  ex- 
hibits, which  were  the  only  at- 
tractions on  the  Fair  grounds  to 
draw  crowds  last  year,  are  con- 
iinuing  on  with  their  succesful 
-hows  practically  unchanged,  but 
-.uth  much  shorter  waiting  lines. 
iir  frequently  none  at  all. 

Few  Changes  in  .Majur  Shows 

Cieneral  Motors  and  Ford. 
'  hich  were  first  and  sect)nd  in 
attendance  in  1964.  are  again  ot- 
tering their  popular  rides;  General 
Idectric's  Progressland  Carousel 
revolves  around  the  same  Disney 
\nimatronics  on  center  stage  to 
ilie  lilt  of  the  same  catchy  tune; 
OuPont  has  made  but  few  changes 


This  jiicliiif   null  in   \'<ilicciii   Piuilion  has  .vcrc'f 


in  its  combined  film  and  live  mu- 
sical comedy;  and  the  Johnson's 
Wax  film.  To  lie  Alive,  goes  on, 
unchanged,  as  the  real  "hit"  of 
the  Fair. 

Film,  in  the  exhibits  where  it 
is  featured  as  a  principal  attrac- 
tion, seems  to  be  more  successful 
than  ever.  But  some  ovcr-gim- 
micked.  poorly  prepared  and  bad- 
ly   presented    film    exhibits    have 


left    the   scene,   won't   be   missed. 

Johnson's  Wax,  right  from  the 
opening  hour,  has  continued  to 
draw  good  crowds,  many  of  whom 
seem  to  be  repeaters  from  last 
year  who  "couldn't  wait  to  see  it 
again."  Francis  Thompson's  three- 
screen  epic  looks  as  good  as  ever! 

International  Business  Machine's 
multi-screen  film  presentation.  The 
liifoniuiiioii  Machine,  by  Charles 


Eames.    has    been    trimmed 
tightened   in   a   few    spots,  bi 
the    same    crowd    pleascr    as 
year.    New.    is    a    "ticket    ol 
where  reservations  may  be 
lor  shows  at  various  times  dul 
the  day.   Free-ticket   holders 
then  show  up  at  the  proper 
and  be  ushered  to  their  seats 
the   "I'eople   Wall"    without 
ing. 

Bell  System  Improves  "Hide" 

The  Bell  System's  1000 
ride,  featuring  four  or  five  di 
motion  picture  screens,  has 
re-edited,  speeded  up.  and 
numy  early  visitors  seemed  n 
improved  over  last  year's  si 
which  somehow  failed  to  live 
to  expectations. 

Chrysler's  "Sho\\-Cio-Roun( 
a  brand-new  production  this 
although  again  featuring  the 
puppets  and  a  revolving  stagi 
filmed  part  of  the  show  kid: 
automobile  industry  with  old  d 
of  Keystone  Kop  "chase"  see" 
and   "get-a-horse"  footage. 

Chrysler  now  has  new  sh 
starting  every  nine  minutes  — 
shows  a  day  of  the  20-niira| 
comedy.  This  is  accomplishc^i 
staggered  starts  in  three  sep.: 
theaters  siurouiuling  the  revil 
stage. 

Fastman  Kodak  auain  has  S 


I'airKoers  move  up  the   ramps  into  C',E  Pavilion      New    York's    Port    .\ufhorily    is   drawing   crowds      A    Fair    has    "w^iit-ers    and    viewers".    Thi\ 

'I  Ik  rr   till  It'll  sir  Disniij  Auiindtronii:  show   ...       lo    its   '.Mi^f-driiiii     film    iiniduccd   hij    Xilcs   ,    .    .       is    uiiitiuLi    to    sci     Du    P()nt'\    miilti-\t(ii:i     ^'i 
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n  Company  film  "Rcmlczvoufi 
ace"  /.v  rlinwxcil  Inj  mock-up 
ttl  spacecraft  in  action.  The 
animation  vcf/i/rncr.s  in  tlic 
vcrc  created  l)y  Graphic  Film 
'ration,  in  collaboration  tcith 
:    Capra    for    Martin /Marietta. 

The  Searchinfi  Eye  in  the 
T  Theater,  a  Filmex"  produc- 
for  Eastman  Chemical  in  the 
e.  and  a  Herb  Shriner  film 
I  to  open  shortly  in  another 
:r.  Theaters,  which  were 
d-up"  when  the  Fair  opened 
I'car.  now  have  scats  —  and 
s  been  proved  that  there  is 
ng    a    tired    Fairgoer    wants 

than  a  chance  to  sit  down. 

the  Fair  opened.  Greyhound 


was    not    operating    its    revolving 
Circle  Theater. 

\e«  Shows  at  Fcstixal  of  Gas 

Festival  of  Gas  has  replaced  the 
small  stand-up  theater,  where  .1 
puppet  film  was  shown  last  year, 
with  two  new  visual  presentations. 
The  House  of  Hnergy  features  a 
12-screen  slide  show  in  a  small 
stand-up  room  demonstrating  the 
elTcctivcncss  of  gas  in  air-condi- 
tit)ning.  The  Festival  Theater  has 
continuous  showings  of  motion 
pictures  on  French.  Italian.  Penn- 
sylvania Dutch  and  Chinese  cook- 
ing.  The   ladies   love   it! 

Among  t  h  e  Transportatioi. 
Building  holdovers  from  1964  — 
KLM  and  Graphic  Films"  To  the 
Moon  and  Beyond.  United  Air- 
lines and  Saul  Bass"  From  Here 
to  There,  the  Navy  and  Marine 
Corps"  Cine  Globe  Cruiser  and 
the  Army's  Man  on  the  Moon  arc 
noteworthy  attractions,  while  the 
Coast  Guard  has  added  continu- 
uous  films  on  two  .Movicmatic 
projectors. 

Films  in  the  Hall  of  Science 

in  the  Science  Building,  not 
open  early  in  the  season  last  year. 


Signs  lead  to  film  showings  at  the  Fair:  at  li  jl  iilunu.  entrance  In  Cine- 
Globe  Cruiser  (Navy-Marine  Corps  film).  Right  above:  the  Festival  of  Gas 
theater  is  .showing  films  on  unusual  cookery.  Left  below:  this  little  thea- 
ter is  showing  U.  S.  Atomic  Energy  Comnd-wion's  film.  Right  below:  po.sler 
heralds  Jam  Handy  Cine-Globe  Cruiser  shoic  in  tlit    Tran.sportation  Building. 


I'p  the  escalators  to  the  speeded- 
up  "film  rule"  in  the  Bell  System 
Pavilion  at  Sew  York  World's  Fair. 


Martin-Marietta  is  showing  Frank 
Capra's  film  Rende:\oiis  in  Spate. 
featuring  Danny  Thomas,  to  en- 
thusiastic audiences  in  a  beautiful 
300-seat  hall  with  stained  glass 
windows  in  curving  walls,  .^t  the 
climax  of  the  show  the  film  cuts 
off  on  the  50-foot  wide  screen  and 
high  overhead  two  real  spacecraft 
meet  as  if  in  mid-space  (see  illus- 
tration ) . 

In  the  lower  level  of  the  Science 
Building  are  displays  with  films  of 
.-Xhbott  Laboratories,  the  U.  S. 
Atomic  Energy  Commission's  To- 
morrow's Power  Today,  and  the 
American  Cancer  Society  film  — 


Time  for  Life,  featuring  Gregory 
Peck. 

The  Electric  Industries"  Tower 
of  Light  has  removed  the  continu- 
ous-loop film  segments  of  its 
shmv.  which  has  been  revised  con- 
siderably from  last  year.  But  it 
is  still  rather  heavy-handed  propa- 
ganda with  little  audience  appeal. 

Triborough  Bridge  and  Tunnel 
Authority  is  presenting  a  new  pro- 
duction made  by  Tom  Costigan 
and  Richard  Milbauer  called  Here 
to  There.  Showings  are  continu- 
ous in  the  New  York  City  Pavi- 
lion. 

The     City     of     Berlin"s     novel 


1    waiting    for   i.v   the   film    show    in   Kodak      These    ladies    will    see   Clairol  s   fivi -minute   film      Christian    Science    Pavilion    (v    (dso    featuring    a 
till  (Iter.    It    was  produei  d  bii   Filmex   .    .  in  nlinl  is  mlh  d  "tcorld's  \inalli  st  iimi  ii    tin  iiler."      film,    heim:    1  ii  icid    inli  ullii    bii    this    autlience. 


r. 
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"globular"  motion  picture  is  no 
longer  operating.  A  continuous 
film  is  projected  within  one  dis- 
play wall. 

Hawaii's  Aloha  theater  is  now 
presenting  a  giant  screen  show  of 
volcanic  eruptions  and  surfing  as 
part  of  its  Hula  Show  which  goes 
on  at  regular  intervals. 

Christian  Science  has  two  new 
hlms  —  one.  in  a  small  lO-seat 
theater,  is  on  the  nature  of  God; 
another,  in  a  continuous  projector 
on  a  wall  screen,  has  testimony  on 
the  curative  powers  of  Christian 
Science  belief. 

Clairol  now  features  a  new  li\c- 
n;inute  film  which  is  shown  to 
indi\idual  \iewers  in  booths  on  the 
Carousel  —  the  "worlds  small- 
est movie  theatres."  Produced  by 
Dolphin  Productions,  it  is  based 
on  the  experience  of  four  iy64 
pavilion  visitors  who  changed  their 
appearances  with  hair  coloring. 
Best  of  Last  Years  Shows 

Other  pavilions  carrying  on  suc- 
cessful Him  presentations  of  last 
year    arc:     The    Mormons'    twin 


r.^ 


Iluliaiiias   I'lilici-   Hand   ti  <i\  km   liiind 

•tir    llii-    oixiiiiiii    (}f    llic    llallmurk 

iliihil       (if      ('liiirtliill      inriiiiiilos. 

'heaters.  Protestant  Pavilion's  The 
I'urahlc.  Continental  Insurance's 
'  incnui  "76.  General  Cigar's  Pal- 
inns  in  Sporis.  Billy  Graham's 
Man  in  the  Tijth  Dimension,  ire-  ' 
land's  wide  screen  slides  and 
movie  in  a  "well."  United  Arab 
Kepublics  battery  of  continuous 
projectors.  Sermons  from  Science's 
VI  o  o  d  y  Bible  Institute  films. 
I  'nited  States'  Challenge  to  Great- 
ness. West  Virgil  I's  radio-teles- 
cope film.  New  I  limd's  Faces 
.'/  New  luiiiUmcl.  Nc  York's  360- 
iegree  A  Round  Ne  York,  So- 
ony's  Economy  Run  g  le.  Mary- 
and's  O'er  the  Ranijuirt.  nd  the 
Port  Authority's  3^()-degi  film. 
I'rom  Every  Horizon.  •  | 


(;i;7  paiiloiiiiiii.sl  acUd  out  talk  on  adiaulau.is  of  Atif"  ■'■     liapid"  .sijslcin  oj 
^owiii  cortridiii-loadinp,  as  IPEX  visitors  listen   in   on   telephone  receivers. 

Photo  Industry  Holds  World  Trade  Fair 

Dehiil   of  ".SupiT  i^''  Oilier   Pntdiu-I*   lor   Industrial   Use, 
\(l(l>    to    I. lire    of    liiteriialional    Plioto^rapliie    Kxposition 


'T'HH  International  Photo- 
-'-  c.RAPHic  Exposition,  held  at 
the  New  York  Coliseum.  May  1-9. 
attracted  over  Z.'i.OOO  visitors,  rep- 
resenting photographic  companies 
and  dealers  from  all  over  the 
world,  to  attend  the  Exposition  and 
the  annual  national  conventions  of 
ti\e  major  photographic  associa- 
tions which  took  place  in  New 
York  that  week. 

The  IPEX  show,  held  in  New 
York  for  the  first  time,  and  for 
the  second  time  ever  in  the  United 
States,  is  said  to  be  the  greatest 
display  of  photographic  equip- 
nicnt  ever  to  be  seen  in  one  place. 
Although  most  of  the  exposi- 
tion was  concerned  with  purely 
popular  and  amateur  aspects  of 
photographic  equipment,  there 
was  much  among  the  exhibits  of 
over  200  manufacturers,  impi>rters 
and  distributors  to  interest  the  in- 
dustrial sponsor  and  producer. 
Kodak  liilrodiKes  ".Super  S" 
The  biggest  story  of  the  exposi- 
tion was  probably  the  official  in- 
troduction of  the  new  Super-S  si/e 
8mm  film  and  relatcii  CLiuipmeni 
by  Eastman  Kodak,  and  by  almost 
all  other  manufacturers  in  the 
Knim  field,  including  Ansco.  Ar- 
gus. Beaulieu.  Bell  &  Howell. 
Bolex.  DuJur  Amsco.  Honeywell 
Elmo,  Keystone,  Palhe,  Uicli- 
mond.  while  editing  equipment 
for  the  new  size  was  displayed  by 
IIPI  and  Kalart's  Craig  Division. 
Reels  by  Cioldberg  aiul  special 
lights   and   projection    lamps   were 


unveiled  by  General  Electric.  Syl- 
vania  and  Westinghouse. 

Kodak  occupied  a  dominant 
position  at  the  entrance  to  the  ex- 
position. 1  he  exhibit  had  a  central 
garden  of  large  transparencies  on 
pedestals  surrounded  by  booths 
tievoted  to  various  branches  of 
photographic  equipment  and  ma- 
terials. Prominent  among  items 
displayed  in  addition  to  the  Inst- 
iiiatic  line  of  Super-<S  cameras  and 
projectors,  were  16mm  high  speed 
sound  film  systems,  including 
camera  and  V'iseoniat  processors. 

Paillartl  Bolex  had  a  new  model 
I  S-.'>  8mm  Super-8  projector,  and 
a  new  400  foot  magazine  and 
synchronous  motor  for  the  H-I(i 
Reflex    16mm  camera. 

Technicolor    was    showing    the 

lU'low:  liandsonic  l.astnian  Kodak 
I  \liihil  area  teas  centeri)icce  of 
\liotr      booths    \ui  rmouit  (I    a 


M 


full  line  of  cartridge-loading  8i 
projectors,  including  a  new  mc 
700  Automatic  Display  Projet 
System  which  can  be  actuated 
pushing  a  button  and  is  intemj 
for  display  and  point  of  pu 
use. 

Hudson  Photographic  Ind 
demonstrated  the  unique  Coi 
A-Show  system  which  pro| 
twi)  slide  projectors  with  soui 
tape,  dissolving  from  one  imi 
another.  Also  on  display  wi 
Solo  System  desk  top  slide 
jector  and  screen,  and  a  Su| 
version  of  HPI's  Quik  splicer 

Sickles   Sales   and    Service  i 
showed   a   line   oi  automatic 
mounting  machines,  plus  tin.  .^ 
cic  S  Copy/Eilmstrip  stand       jp 

Kalart's  principal  attract). mi  \i 
its     unique     Soundstrip     proji 
featuring   sound-on-film, 

Arriflex  Cameras  and  Project 

Both    the    Siemens    Double 
projector  and  the  full  line  of 
flex  cameras  were  drawing  ci 
to  the   Arriflex   Corp,   of 
ca's   section   of  the    Berkey 
exhibit, 

Viewlex     had     the     "\'ie 
slidefilm    projector    on    the    bo 
table,    and    in    the    back,    uni 
nounced.    a    much-rumored-abr 
8mm  optical  sound  projector 

Fairchild  had  several  Mark 
8mm  projectors  in  continuous 
eration    and    a    new     Model 
8mm   sound-on-tilm   camera. 

One  of  the  more  interestin;j 
hibits   at   the   exposition   was  u 
of    Eront    Projection    Corporal* 
demonstrating  a  background  s; 
tem  for  very  realistically  sinii 
ing  "on  location"  photograph 
Isxhihitors  I'se  .\udi()\  isuals 

Audio-\isual  presentations 
featured  at  three  of  the  majoi 
hibits, 

Agfa-Rapid   had   a  girl   deli' 
ing     a     pantomime     perform 
while   \iewers   listened   to  a  vi 
on    telephone    recei\ers    extol 
the  advantages  of  the  Rapid 
loading     system.      Perfect     sol 
synch   between   the  girl's  lips 
mmements   and   the  canned  v 
was  achieved  by  use  of  an  imi 
hearing-aid    size    receiver    in 
girl's    bouffant    hair-do, 

Sylvania's    show,     //)(■    lleew^ 
\U>ntcni.  was  protluced  by  M. 
\\  ,   Swilhinbank   of  \  isual  In 
prises.  The  presentation  used  ei; 
(  arousel     slide     projectors 
grammed  on  an  electronic  coi 
device. 

General    IJeclric    had    a    si 
stand-up   theater  showing   a   M 
produceil  three-screen  motion 
ture   extolling   the   merits   of 
Inilh  photography. 
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FOCUS  ON  IPEX  SHOW 

Bob  Seymour's  camera  captures 
exhibits  of  interest  tci  business. 

At  top  left:  Vic  ]iinu\.  Arriflcx  \(ili  \ 
iiitiiKiiSi  r.  JiiiiDii.slralcs  tin  ludiidziiu 
fiir  (ill    .\rri  35   camera   on    ilisplaij 

o  o  o 

\l  iimer  rigbt:  Kixlah  Uiouii  soi/ik/ 
caiixra  anil  X'l.vcoma/  Processor  al- 
tracticl  iiKiiuj  i)r()fr\\i()ital\  al  shon 

o  o  o 

Top,    outer    risbt:     Bell    ix    lion  (II 
\liouetl  S((;»( )    S  cameras  and  Can 
on     .'35;),;)i     still    fam<ras    al     sitotc. 


At  the  lett:  Kalart  had  splicers  foi 
Super  fi  and  the  Soiindstri])  Si/.v/cm 
uilh     its    sonnd-on    film     principli  . 

o  o  o 

At  inner  ri5»ht:  Technicolor  exhihil- 
ed  latest  models  of  cart  rid  fie -load 
S;//i),       "Instant"      film       i)rojectors. 

o  o  o 

Outer  right:  Poltiro'd  d'-mouslra- 
tion  of  MP-'H  Industrial  View  cam- 
era attracts  shotv  visitors  .  .  . 


At  the  left:  a  view  of  Da-Lite  Screen 
C'ompani/s  cxhihit  area  with  latest 
models   of   projection   screens. 


iimer     right:     \'iV'a7c.v     showeil 

and   filmstrip    projectors;    idso 

machine. 


\t 

slid, 

company's    Metcfax    copy 


Outer  right:  I'airchild  exhibited 
Model  900  Smm  camera:  Mark  IV 
Ci)ntiiui(>us     Hmm     sound     projector. 


At    the    left;     Hudson    Photographic 
demonstrated    its    Solo    Sysletn    and 
new  IIPI  "Controla-show"  .  .  . 
o  o  o 

Al  inner  right:  jihoto  shotv  visitors 
study  latest  developments  ill  Ansco- 
clirome  film  at  exhibit. 

o  o  o 

Outer  riglit:  linlex  shoteid  a  mil 
synelironoiis  motor.  400-//.  maaaziiii 
for  //-Ifi  Reflex  Camera. 


At  the  left:  IPEX  exhibit  floor  was 
thrtmaed  uith  dealers  and  profes- 
sionals throughout  its  .stay  .  .  . 

o  e  o 

At  inner  right:  Sickles  Sales  &  Sen 
ice  was  on  hand  to  shotv  its  autu 
malic  slitie-moiiiit  eipiipmint. 

o  o  o 

Outer  right:  Hiuliiuil  Manufaeturini: 
Company  tdso  i  xhibited  latest  moil- 
els  of  it.\  projection  screens. 

rilOIOS   15V   UlSINESS  SCREEN 
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.\    Miiiliii^    niit(     ((III    hi     <i.\    iiiiporluni    us    a 
skyscraper   i)t   shiipiiin   lln    iiniipdin/s   nitafie. 

IMAGE"...  a  Film  for  Today 


Every    One    <•('    Pan     ViiKriian 
Has  a   Kc>    l{o|<-   in    L  pli<>l<liii<: 

Jn  nil  Fii:rcely-Compi;titivk 
-*■  business  of  international  air 
travel  an  airline  has  to  be  hcitcr 
than  liooil.  Not  only  that  but  it 
has  to  look  as  good  as  it  is  to  an 
awful  lot  of  people  in  an  awful 
lot  of  places. 

In  the  case  oi  Pan  .American 
.Mrways  where  past  perlornianee 
has  resulted  in  a  growth  to  more 
than  25.000  employees,  the  danger 
of  any  one  individual  marring  the 
look  of  the  "world's  most  experi- 
enced airline"  is  understandabh 
high. 

Kach  Person  Is  Part  of  Image 

Pan  Ams  problem'.'  How  to  get 
every  one  of  those  more  than  25.- 
000  people  to  recognize  the  im- 
portance of  the  company's  image 
and.  in  the  process,  to  realize  his 
own  importance  in  creating  and 
maintaining  it.  Not  just  in  ht)w  he 
looks,  but  in  the  way  he  acts,  the 
way  he  speaks,  the  way  he  does 
his  job.   In  short,   in  the  way  he 

Even  ill  lar-ot(    I  aliili.  \i  illi  il\  I 
lliis  iiil(  iHiitiiiiiiil  air  lim    has  mi 


\ir\>ix\^'    2.'>.(MM(    Kinpl<i\ cfS 
;   lilt'   Image   of   llie   (ioinpaiiy 

really  is  —  all  25.000  of  them. 

Pan  Am's  approach?  A  training 
package  centered  around  a  22- 
minute.  16mm  color  lilm  produced 
by  Henry  Strauss  and  Company  of 
New  York  City,  the  purpose  of 
which  being  not  just  to  show  what 
Pan  .Am  is  like  but  to  make  the 
signilicance  of  the  company's 
image  meaningful  to  every  one  of 
its  employees. 

Truly,  a  "Cast  of  Thousands" 

hutiin'  is  that  film,  a  happy  re- 
sult of  the  working  relationship 
between  forward-looking  manage- 
ment and  an  imaginative  producer. 

Originally  intended  for  the  ex- 
clusive use  of  Pan  American, 
Imuiic  nevertheless  is  an  ambi- 
tious film  by  any  standards.  It 
has  a  "cast  of  thousands,"  literally. 
As  its  setting  it  has  the  world, 
nothing  less.  Its  subject  is  a  pic- 
ture, a  thought,  an  intangible 
thing  and  how  it  grew.  The  lilm  is 
both  a  rellection  and  commentary 

nil  Anil  III  till  oljiri    in  I'lificctc, 
iinii'^i    Id  iiininliiiii  and  pnilccl. 


—  rellecting  the  tenor  and  pace 
of  modern  life,  commenting  on  the 
demands  made  by  it  on  those  who 
ch(M>se  to  meet  its  needs. 

I  hat  Inutile  does  all  this  while 
never  losing  sight  of  its  primary 
purpose  of  motivating,  explaining, 
and  ultimately  training  people  in 
the  care  and  preservation  of  a 
corporate  image  is  evidence  of  the 
growing  maturity  of  the  industrial 
lilm  as  a  medium  of  communica- 
tion. 

An  Assault  on  the  Senses 

As  the  focus  of  the  training 
package   prepared   by   the   Strauss 


senses  arc  assaulted.  He  Icai 
discriminate  —  to  see  in  a 
a  way  of  life,  to  hear  in  a  vi 
the  assurance  of  calm  coni|x-tcn. 
He  lives  in  a  wiirld  of  speed  a- 
makes  his  judgements  quickly 
the  basis  of  what  he  sees  and  hC; 
He  has  much  to  choose  from  ^ 
little  time  in  which  to  choose.  1 
idea  that  appearances  count  : 
much  begins  to  take  shape 

Through    the    camera    eyes 
Joseph     Pennel     Roberts.    Inu. 
shows  a  modern  world  and  a  \\ 
one.  People  are  many  and  slrai; 
Thines    are    dilferent.    constai 


Pan  .Aiiici'ican  oil  ice  in  liankltii 
a   chmifiina   uorlcl."  One   of   the 

company  lor  Pan  .Am.  Imciiic  sets 
the  stage.  By  means  of  a  subjective 
camera,  the  viewer  becomes  a  cer- 
tain Joseph  Pennel  Roberts,  "rea- 
sonably intelligent,  unquestionably 
sane."  wht)  boards  a  Pan  Am  jet. 
"...  calmly  putting  his  life  in 
the  hands  of  people  he  doesn't 
e\en  know"  to  be  flown  high  out 
and  over  thousanils  oi  miles  of 
o|ien  ocean. 

Why  does  he  do  it?  How  can 
he  do  it  with  such  apparent  un- 
concern? Because,  the  lilm  sug- 
gests, of  an  image,  a  thing  as  in- 
substantial as  air,  an  idea  of  which 
he  is  probably  ni>t  even  conscious 
and  yet  which  has  the  jiowcr  to 
create  an  untjueslioneil  conlidcnce. 
Joseph  Pennel  Roberts  is  today's 
international  air  traveler,  a  cili/en 
ol  the  world.  The  camera  shows 
how  his  niinil  associates  sights  and 
souihIs  uith  events  in  his  own  life 
and  wiili  ideas  about  the  \alue 
of  things. 

Montage  sequences  selected 
litim  footage  shot  in  four  conti- 
nents are  cut  to  show  the  pace  of 
his  life,  the  tempo  with  which  his 


I:  ...   '.A  sy iiihol  of  certainly  m 
■  ideas  developed  htj  "/jik/lii 

changing.   There   is   a  seeking  fc 
certainty,  a  need  for  sureness. 

The  film's  buildup  to  the  valu. 
of  Pan  Am's  image  in  a  world  or 
the  move  is  deliberate.  Wilh  - 
sparse  narration  that  is  a  modi 
of  elTective  understatement,  and  . 
muted  jazz  score  apt  and  elcgan! 
Iniai;e  creates  before  the  eyes  ex 
actly  what  it  means  to  —  an  ini 
age.  a  picture  in  brilliant  color  f 
today's  world  and  Pan  .Ams  plac 
in  it. 

And  in  the  process,  the  idea  : 
redelined.  The  concept  of  i 
image  and  the  purpose  it  serves  i 
relieved  of  whatever  faint  touclK 
of  hokum  it  may  have  picked  u 
along  Mailison  .Avenue.  Il  is  seci 
for  what  it  really  is  —  a  luonii*- 
to  be  honoretl.  a  covenani  !o  K 
kept. 

\\  inner  of  a  "(iolden  l''.ai;li'' 

Ihe  etlectiveness  of  Inuivf  ' 
communicating  an  idea  was  tccoi 
ni/ed  at  the  recent  CINf-  sLfCcr 
ings  to  select  tilms  to  represent  th 
United  States  at  festivals  ahroai 
It  was  awarded  a  Golden  Haglc  f' 
excellence  earlier  in  the  vear.    • 
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II  1 6MM  Sound  continues 
>  ihc  basic  means  of  projcct- 

•   ns  of  thousands  of  cxist- 

1    film    titles    and    their 

;ss   prints   now    available   to 

half-million  ossners  of  tiiis 
rd  equipment  in  business. 
les.  schools  and  community 
,,  to  name  a  few.  the  bur- 
g  new  dimension  of  Smm 
X)th  sound  and  silent,  has 
It  industry  another  useful 
r  communication. 

Smm  film  is  a  tool.  Com- 
ightweight.  cartridge-loading 
[projectors  serve  the  sales- 
the  demonstrator,  training 
sentative.  pharmaceutical 
ler."  the  county  agent,  serv- 
an  and  innumerable  other 
■  for  whom  this  automatic 
re-in-a-wink"  equipment  is 
ig  new  horizons, 
se  8nim  films  can  travel 
y  by  first  class  or  airmail, 
ng  down  barriers  to  domes- 
J  overseas  use  for  introduc- 


New  Horizons  for  Business  Films 

rurlriil;:f--Loacliii^.  (irealer  l'(irliil)ilil\    aiitl   I,ar;:«T   liiia^«- 
Ar«-  Ki-\   Faclur*  a«  8inm  Proiiiix'-  In  K\|>anil  I M-  of  Kilm 


ing  new  products,  explaining  new 
techniques  and  service  points.  Re- 
ductions from  top-quality  35mm 
ov  16mm  original  production  pre- 
sent no  problem  to  the  experi- 
enced film  laboratory. 

At  many  companies,  it  is  be- 
coming commonplace  to  create 
a  new  film  for  Smm  demi>nstra- 
tions  oj  each  new  product.  Man- 
uals, promotional  literature  and 
other  print  media  are  being  sup- 
plemented or  replaced  by  this  sim- 


ple, most  vivid  and  compelling, 
means  of  delivering  information 
from  the  factory  to  the  field. 

The  .'^O  per  cent  greater  image 
area  provided  by  the  new  Super 
8  film  introduced  by  Eastman 
Kodak  last  month  at  the  Interna- 
tional Photographic  Exposition  in 
New  York  (see  page  36)  adds 
still  another  string  to  8"s  bow. 
While  this  development  is  present- 
ly concerned  with  unuiietir  prod- 
ucts, it  will  soon  have  an  effect  on 


\\hat's  great  about  Super  8?  Simulated  film  .vfrr;).?  hclow  provide  compara- 
liic  studij  heiicccn  regular  Smm  motion  picture  film  (at  the  left)  and  the 
new  Kodak  Super  8  image  (on  the  right).  Super  8  image  area  is  228  mils 
aide,  utilizes  63  per  cent  of  the  film  area  for  the  centered  picture  image 
((.s  compared  to  only  47  per  cent  in  conventional  Hmm  film.  \civ  and  .s-maller 
perforations,  closer  to  the  edge  of  film;  guiding  surfaces  on  both  edges 
are  noteworthy  features.  Super  8  provides  50  per  cent  more  picture  nn  n. 


professional  aspects  <if  the  Smm 
projection   medium. 

Sound  capability  of  Super  8  is 
indicated  by  the  area  for  a  30  mil 
magnetic  sound  stripe.  Super  8 
film  will  accomnuKlatc  reductions 
from  16mm  t)riginals  or  masters  at 
a  reduction  rate  of  1.8  to  1.  This 
reduction  rale  applies  to  perfora- 
tion spacing  as  well  as  frame  height 
and  width,  thus  facilitating  the 
transfer  of  existing  16mm  films  to 
Super  8  for  economical  reduction 
prints  from  the  1 6mm  films. 

The  picture  on  this  page  tells 
the  story  of  Super  8  better  than 
words.  And.  after  all.  that's  why 
the  picture  medium  is  being  used. 
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The    hchiiuf-the-scrc'cii    story   of   a   fiood    nctr   state    picture 
(IS  told  1)11  C.erdld  Miiinenj,  Ohio  Hell  Telephone  Company 


I'opccirii  vi-ii(lc)i-  \\;ill\   (.Ox  na/cs  in  :i\\e  iis  In    i  nh  is  llii    (lliii)  sidle  cti\>Uol. 
)  c.v,   that's  (I   red  eiirjirl    in    lhi\   seen/'   from    pUtiirc   "hnihilion    In    Oliio." 

Industry  Gets  a  New  Look  at  Ohio 

(Miiu    lii\il«->    ltii»<iiics.s    \  if>M-rs   to   Joiii    W  ally    (iox   On 
l.i(2lil-ll<-art<'<l     Itiil     lli;:lil\-lii((irinatiM-     luiir    <»f    Stale 


I  Inw  Do  Yol  Si.1.1.  41.222 
'  *  square  miles  of  rolling  farni- 
iand.  great  industrial  complexes, 
ictrcationai  parks  and  cultural  op- 
)ii)riunilics  in  just  30  minutes? 

Simple.  You  make  a  3()-minutc 
volor  movie  featuring  nationally 
known  movie  and  television  per- 
onaiitics  aiul  call  it  Inviuiiion  l<> 
I  >hio. 

I  his  is  what  the  Ohio  Bell  lele- 
phoiie  Company  did  in  coopcra- 
'lon  \sitli  Ohio's  Dcvelnpment  De- 
l>arlmciil. 

Shows  .\(l\aiituKfs  lor  hiisiness 
I  he   film    was  designed    'o   sell 
iiulusirialists,  both  large  and  ^Mlall. 
•m    the    advantages    the    Buc     ve 
Mate  has  to  offer. 

Starring    Wally    Cox    and    Joh 
Dchncr.  the  lilm  is  presented  in  a 
nanner  that   is  not  only  informa- 
i\e,  but  entertaining  as  well.  With 
1  light  touch,  it  reveals  the  (.|uali(i- 


cations  which  have  carneil  Ohio 
the  titles  of  "Heart  of  Industrial 
America"  .  .  .  and  "Gateway  Be- 
tween Fast  anil  West." 

I  he  lilm  |irovcs  that  Ihcsc  titles 
arc  iiol  just  \\,()rn  cliches.  It  era- 
phically  jiorlrays  the  tacts.  Within 
a  ."^OO  mile  ratlins  til  Ohio  live 
more  than  ^0  per  cent  of  all  the 
consumers  in  the  United  States 
and  Canada.  This  area  contains 
over  75  per  cent  if  the  I'nitcd 
States  population. 

Several  hundred  scenes  from 
every  corner  of  the  state  appear  in 
the  lilm.  capturing  the  diversit\  ol 
Ohio's  resources  aiul  imliistrial 
strength,  illustrating  ils  spravslini: 
steel  industry,  and  the  manufac- 
ture of  jet  engines  and  telephone 
cc|uipment.  Other  scenes  exempli- 
\  Ohio's  spiritual  life  and  recrca- 
IU'iimI  facilities,  front  open  heart 
surgciN    at    the    famed    Cleveland 


(  linic  lo  tugboats  on  the  Ohio 
n\cr.  the  lilm  offers  a  veritable 
kaleidoscopic  view  of  Ohioans  at 
work  and  pla\. 

.\  Case  ol  .Mistaken  Idi-ntitx 

As  the  movie  unfolds,  a  portion 
of  the  WvLt.  Stri:et  Joiknai.  ad 
headlined.  "Profit  Is  Not  a  Dirty 
Word  In  Ohio."  is  read  by  Wally 
Cox.  Cox  is  being  forced  to  mo\c 
his  popcorn  wagon  —  he.  loo. 
siillcrs  from  highway  re-location 
problems  —  and  is  impressed  with 
the  Ohio  claim  as  outlined  in  the 
advertisement.  He  visits  Ohio  and 
is  given  the  grand  tour  when  the 
development  director  mistakenl) 
believes  that  he  represents  a  major 
out-of-state  corporation. 

In  the  end  Cox  decides  to  locate 
in  Ohio  along  with  his  authentic 
ISSO  vintage  popcorn  wagon, 
which  was  leased  exclusively  for 
ihe  lilm  from  an  Ashland.  Ohio, 
collector  of  antiques. 

Film  Made  h>  Professionals 

Working  on  the  movie  was  an 
imjiressive  group  of  professionals. 
I  he  script  was  written  by  F'rank 
Siedel.  the  man  who  created  //;(' 
Ohio  Slory.  a  popular  radio  ;.nd 
television  prtigram  sponsored  by 
Ohio  Bell  for  many  years.  '1  lie 
musical  score  was  prepared  by 
Zollan  Ro/snyai.  a  former  assist- 
ant to  Leonard  Bernstein  of  the 
New  York  Philharmonic  Orches- 
tra. Julius  Potocsny  directed  tne 
picture. 

According  to  Ohio  Bell,  the 
lilm  is  expected  to  serve  a  two- 
fold purpose;  State  officials  and 
industrialists  will  be  able  to  use  it 
in  their  clforts  to  attract  new  in- 
dustry to  the  state,  antl  to  en- 
courage   existing    industry    to   ex- 


pand;   schools,  service  clubs, 
similar  groups  will  find  it  an 
cellent  medium  with  which  to 
acquaint  Ohioans  with  their  e 
changing  state. 

I'SIA  \MI1  Show  It  Overseas 

The  picture  was  recently  sc 

ted  by  the  United  States  Infon 

tion  Agency  as  part  of  its 


The    Honorable    James    \.    Khod 

C-oferuor    of    Ohio,    is    "on    id 
ra"   for    the    introductory    s,  ,iii, 

wide  library  of  films  for  over- 
distribution. 

In   the  short   time   since  its 
lease    late    last    year    more    tl 
33. (KM)  persons  have  attended  ' 
showings.  Ohio  Bell   reports  th 
requests    are    pouring    in    -it  tt 
rate  of  20  to  25  per  day.         ' 
Mow  to  ()l)laiii  I'liis  Picture 

Arrangements  for  local  sho' 
ings  can  be  made  through  (' 
Bell's  film  libraries  in  Clevela: 
and  Columbus,  iir  Ralph  E.  M^ 
Cieorge  of  the  Cleveland  Chamlx 
of  Commerce  and  the  Ohio  D- 
partment  of  Development. 


Below:    W'dlli/  Cov  rolls  ilonn  on(    of  (Viio's  \nji(  riiifiltnays.  toicin<i  iiii 
lln  iilir    ISSO  pitji<(<in   nil'^ou.   irnlid  fur  ihis  .vcc/ic  in  "hn  ildlion   to  C. 
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Hi:  INDl  STRY 
LM  PRODI CERS 
;OCIATION.  INC. 

MIONAL  OFFICERS 
1964-1965 

President 
James  L.  Wasson,  Jr. 
ce  &  Information  Systems 
Division  of  N.  A.    A. 

*        ♦       * 

xecutive  Vice-President 

Ray-niond  Jaeger 
iwrence  Radiation  Labs. 

e       o       e 

'inancial  Vice  President 
Kenneth  J.  Maurer 
lerospace    Corporation 

e       o       e 

;:hapters  Vice  President 

Robert  R.  Canon 
khoed  California  Company 

o       e       o 

onference  Vice  President 

Robert  M.  Duff 
^)iketdvne  Corp..  Div. 

'n..\.a. 

o        o        o 

Editorial  \'ice  President 
r.  Ilarald  O.  Dyrenforth 
ace  &  Information  Systems 
Division  of  N.  A.  A. 

e       o       o 

Past  President 
Jack  R.  Goetz 

o       o       e 

Recording  Secretary 
Elaine  M.  Dolnick 


Official  Publication 
usiNESS  Screen  Magazine 

JATIONAL  CHAPTERS 
kithern  California  Chapter 

Jim  Swift,  Chairman 

o         o         o 

San  Diei;o  C;iiapter 

had  j.  HicM'.  Jr..  Clttiiniian 

o         o         o 

irlliern  California  Chapter 
Ira  Thatcher,  Chairman 

e       e       • 

New  England  Chapter 
111  ini  \.  Miittitt,  Chairman 


For  Infonnation,  ^^'rite 
ndiistry  Film  Prods.  Assn. 
Post  Office  Box  1395, 
lousand    Oaks,    California 


rt'^wi  Mil  Naiionai.  Conflr- 
A  I  Nc  I.  will  be  "history"  by  the 
time  most  IFPA  members  reeeive 
this  issue  of  the  JOURNAL  (puh- 
lished  just  prior  to  Conference 
opening  on  June  .^rd  at  the  Am- 
bassador Hotel  in  Los  Angeles). 
But  196?  "Cindy"  awards  com- 
petition was  showing  great  strength 
during  the  weeks  preceding  open- 
ing date,  with  numerous  and  var- 
ied entries.  There  were  75  films 
slated  for  competition  this  year, 
all  of  them  non-commercial  and 
they  were  divided  into  the  follow- 
ing six  awards  categories: 

1.  Public    Information 

2.  Technical   Information 

3.  Sales   Promotion 

4.  Training 

5.  Indoctrination  and  Orien- 
tation 

6.  Special  Documentaries 
The  final  category  was  so  named 

by  the  IFPA  Board,  after  consid- 
erable reflection,  in  an  effort  to 
create  a  "catch-all"  classiticalion 
broad  enough  to  include  any  non- 
theatrical  lihn  not  appropriate  to 
the  tirst  five  groups. 

Entries  were  at  hand  from  the 
following  companies  and  produc- 
ing units:  Sandia  Corp..  New 
York;  North  American  Aviation 
( Los  Angeles  Division.  Autonetics 
Division,  and  Space  &  Information 
Systems  Division);  and  Boeing. 
Seattle. 

Both  the  Air  Force  Motion  Pic- 
ture Unit  at  Lookout  Mountain 
(Los  Angeles)  and  the  Air  Force 
Motion  Picture  Squadron  at  Or- 
lando. Florida  were  represented. 
Rounding  out  the  USAF  entrants 
was  the  Motion  Picture  Squadron 
at  Wright-Patterson  Air  Force 
Base.  Dayton.  Ohio. 

Other  "service"  entries  were 
noted  from  the  Documentary  Film 
Branch.  U.S.  Naval  Ordnance 
Testing  Station  at  Pasadena  and 
from  KNOTS.  Naval  Ordnance 
Testing  Station  at  China  Lake. 
California.  NASA  headquarters 
(AFEF)  was  represented  from 
Washington.  DC. 

Lockheed  California  Company 
(  Burbank  )  and  Lockheed-Georgia, 
from  Marietta.  Cia..  had  films  in 
competition,  as  did  Douglas  .Mr- 
craft  (Santa  Monica);  General 
Dynamics  (San  Diego)  and  the 
Martin  Company  (Orlandi>.  Fla. ). 
JoL'RNAi.  editors  noted  film  en- 
tries from  Los  Angeles  County 
Schools  and  from  the  California 
(state)  Department  of  Water  Re- 
sources, at  Sacramento.  The  Uni- 
versity of  California  ( Berkelev 
campus)  also  submitted  for  com 
petition. 

Running     through    ihe    list    o\ 


IFPA 


JOURNAL 


INDUSTRY    FILM    PRODUCERS    ASSOCIATION,    INC. 


Films  Compete  for  Cindy  Honors 


m     PKllir«>     Kiil«r«d     ill     Six 
Vt  iniiers   t«»    l{«'    Hoiiurtil    at    ll 

business  entries,  there  was  a  lilm 
from  the  Link-Belt  Company.  Chi- 
cago; Bell  Helicopter  Co..  Fort 
Worth.  Texas  and  from  United 
AW  Lines.  San  Francisco.  Pacific 
Outdoor  Advertising  had  a  lilm  in 
competition  and  so  did  the  Law- 
rence Radiation  Laboratories.  I'ni- 
versity  of  California  at  Livermore. 
Calif.  The  Jet  Propulsion  Labora- 
tory. Pasadena;  Hughes  Aircraft 
Co'.  Culver  City;  and  the  Westing- 
house  Science  Center.  Baltimore. 
Md.  were  other  notable  competi- 
tors for  this  years  honors. 

Among  the  producer  entrants 
were  Chapman  5  Productions.  Los 
Angeles;  Sound  &  Scene.  Inc.. 
Palo  Alto.  Calif.;  Girodi  Produc- 
tions. Hollywood;  and  Webb  As- 
sociates. Inc..  of  New  York  City. 

Three  judging  committees,  com- 


(  ali-^orlc-    a>    .jtirtir-    S«l«-4l 
!<•    Si\lli    Naiionai    <  .<»iif«T«'in->- 

prised  ol  members  from  the  San 
Diego.  Southern  California  and 
Northern  California  Chapters,  pre- 
judged the  entries  and  narrowed 
down  the  competition  to  two  final- 
ists per  category,  or  a  total  of  12 
films.  From  these  a  jury  composed 
of  non-member  judges  will  select 
the  winners  at  the  final  screening 
session  held  during  the  Confer- 
ence. 

In  addition,  the  full  member- 
ship of  IFPA  in  attendance  at  the 
Conference  will  vote  on  "Individ- 
ual Achievement  Awards"  for: 
Best  Writing.  Best  Photography. 
Best  Editing.  Best  Art  Work,  and 
Best  Music  and  or  Sound,  in  the 
12  tilms  screened  during  the  an- 
nual meeting  at  the  .Ambassador. 

We'll  bring  you  the  full  details 
on  the  winners  in  the  next  issue. 


IFPA  Has  a  New  Chapter  in  San  Diego 


San  Diego  members  of  IFPA. 
weary  from  trekking  to  Hollywood 
for  meetings,  recently  founded  a 
chapter  of  their  own.  There  were 
15  members  present  as  their  tirst 
recent  meeting  attracted  other  pro- 
fessionals from  that  area.  Five  of 
these  "first  nighters"  signed  on  as 
new    members  oi  the   association. 


Acting  chapter  chairman  Mike 
Reese  reports  a  potential  member- 
ship of  abi)ut  50  in  the  new  chap- 
ter. His  council  includes:  Dick 
Crawford,  program  chairman;  Ray 
l^ssery.  treasurer;  Bob  Montague, 
publicity;  and  Irank  Willey.  mem- 
bership.   Reese    plans    to   expand 

(CONCLUDED      ON      PAGE      58) 


San  Dicgos  Chapter  leaders  (/  /..  r.  /../<-><):  I- rank  Willnj  (Cophy  Frodm- 
tion.s)  vumhcrship  chairman;  Richard  C  ran  font  (Convair).  program  chair- 
man Michael  Rcr.vr.  Jr..  chairman  of  chapter;  Ray  Vssrr,,  (Cm  Ihjnamws/ 
Conniir)     treasurer;    Robert    Montagm'    (C.    D.  Convair).    puhhclij    chr. 


»«C^^~\         ^ 
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Ciooclicars  \(i  M.m  Vmiiiul  stiiis  Hid  as 
"licsl,  Ihtiall  SirU.s"  iiiiil  "lUsl.  Aiiloiiiotiic 
Accessories."  Atitncij:  Y  is  li.  Producer:   h'ilnifair. 


The  llrt'at  ( olc  Scandal  Suii 


(.Olc  .S\v  iiiiMiits"  "Scandal  on  the  Beach"  won  (t 
"Best,  Appurcl"  award.  Aficnctj:  R.  M.  Klostcr- 
'tini:    Producer:  John  i'rie;  both  of  Los  Angeles. 


:?NO 


.T,0 


Nhimitactiirer  s    liaiKiver       Spoiine    on    Wheels, 
llii     "liisl,    liaiihs    ti    liuimce"    uimiir.    Ailincij: 
\onun  &    liuhicam.   Producer:    VPI    Productions. 


Alka-Seltzer's  "Stomachs"  wu.  riled  as  "he.\l. 
Phaniiaceulicals"  spot.  Agency:  lolm  Tinker  tt 
Partners.      Producer:       TeleVideo      Productions. 


TELEVISION     ADVERTISING     AWARDS     ^ 

Honors  to  75  as  Best  of 
American  TV  Commercials 

^l\IMV-FlVE     "CLIOS"    WhKI,    AWARDtiD   OP 

^  April  30  at  the  Sixth  Annual  American  TV 
Commercials  Festival,  held  at  the  Waldorf 
\storia  Hotel  in  New  York.  This  climaxed 
^e\eral  months  of  intensive  judging  sessions 
by  158  prominent  advertising  executives  in 
several  cities  across  the  country. 

The  Festival  luncheon,  which  capped  a  full 
day  of  screenings  of  the  year's  outstanding 
advertising,  drew  a  capacity  audience  of  over 
1 .000  advertising  and  production  executives 
to  this  always  professional  and  thoroughly 
well-managed  lilm  event. 

First  of  New  Achievement,  Service  Awards 

In  addition  to  39  product  category  winners 
from  a  record  number  of  1 .5 1  I  entries,  the 
Festival  introduced  several  innovations  —  one. 
an  international  category,  contained  20  out- 
standing examples  of  technique  from  abroad, 
from  an  entry  total  of  103  Australian.  French. 
British.  German.  Japanese  and  Puerto  Rican 
submissions. 

Another  event  was  the  Technical  Achieve- 
ment Award  sponsored  by  the  Film  Producers 
Association  of  New  York.  This  was  presented 
to  Eastern  Effects.  Inc.  for  the  development 
of  the  Emell  Camera  —  which  permits  live 
shooting  with  intricate  zooms  and  pans  in  the 
camera,  thus  reducing  production  costs. 
Cite  Joyce  Hall  for  "Distinguished  Service" 

Joyce  C.  Hall,  President  of  Hallmark  Cards. 
Inc..  was  presented  with  a  special  award  for 
distinguished  service  to  television  advertising. 
Ills  Clio  contained  this  citation: 

"Guided  by  the  strong  personal  convictions 
of  its  president.  Hallmark  has  proved  to  all 
advertisers  that  the  sponsor  can  make  a  con- 
tribution to  taste  and  style  .  .  .  and  that  sales 
can  move  up  through  quality  advertising. 
Ilallmark  ci>mmercials,  appropriately  inte- 
grated into  its  brilliant  television  series,  have 
intrigued,  informed  and  inspired  viewers  to 
buy  and  send  greeting  cards  —  to  a  point 
where  some  seven  million  are  now  purchased 
every  day." 

Four  Special  Category  Citations  Are  Added 

In  addition  to  top  awards  in  each  of  the 
Festival's  product  categories,  the  winners  in- 
cluded four  special  category  citations  this 
year:  for  ID's  2()-second  length,  "Premiums" 
.md  overall  series,  regardless  of  product  classi- 
fications. There  were  also  1 5  special  citations 
lor  technique  and  craftsmanship  and  seven 
spots  were  cited  as  "regional  bests"  in    1964, 

j-'our  of  the  craftsmanship  citations  were 
presented  by  major  suppliers  who  serve  the 
field:  RCA  for  "best  in  color  cincmati>graphy" 
(to  Polaroid);  Eastman  Kodak  Companv.  for 
best  in  black  and  white  cinematography" 
(Gulf  Oil);  the  3M  Co,  lor  "best  video  tape 
production;"'  Movielab.  Inc.  for  "'best  etlil- 
ing"  (Newport  Cigarettes);  the  New  York 
optical  effects  industry,  for  "best  \'ibual  ef- 
fects;" and  New  York  sound  recording  studios. 

(CONCLUI)I  I)    ON     III!      liilldWINl,     l'\(,l      57) 


Gulf  Oil's  "Rolh'ng  Tire"  //((/  for  "licst" 
Auto  Accessories;  won  Cine  mat  o<iru}>hii  axit. 
Ai:,erwtj:  Krwin  Wuseij  Adv.  Producer:  MPO,}. 


Erik   C.i 


Tobacco    Products."    Agency:    Grey   Advertimi: 

Producer:  TclcVidro  Productions.  Inc. 


f 


1^       ^^^^    . 


'l^    ^r'^-i 


Knickerhotker  Beer's  "Flip  of  the  Finger"  tror 
'licsl.  S-IO  Siroud  ID"  award.  .X^ency:  Ciimbin 
nrr-\orlli.     Producer:     Audio     Productions.    Ill' 


Democratic  Nat'l  Committee,  F.a.stern  Si  (//'(><■ 
spol  was  cit<d  as  "Best,  Political."  Agency:  Dot/ 
Dane  Bernbaeh.  Producer:  TV  C'.raphics. 


BUSINESS   SCREE"  't 


Good  slides,  good  presentation, 
on  a  low  budget 


Even  if  you've  been  boxed  in  by  a  do-it-yourself  kind  of 
budget,  there's  still  a  way  for  you  to  make  good  slides,  and 
a  good  showing  too.  Here's  the  equipment; 

With  the  KODAK  INSTAMATIC  800  Camera,  you  can  take 

good  slides  easily.  Everything  that's 
critical  about  picture-taking  is  con- 
trolled automatically  by  the  camera, 
including  compensation  for  flash.  You 
just  aim  it  and  shoot.  Even  the  film 
advances  automatically. 

This  camera  uses  Kodak  film  in  a  KODAPAK  Cartridge. 

It  drops  in  for  loading,  drops  out  for  unloading.  You  never 
have  to  thread  film  or  rewind  at  the  end  of  a  roll  You  have 
a  choice  of  two  types  of  Kodak  film  for 
color  slides  as  well  as  films  for  prints  in 
color  or  black  and  white. 

To  present  the  smoothest,  jamproof  slide  showings,  use 
the  KODAK  CAROUSEL  AV-900  Projector.  Its  round  tray 
holds  80  slides  for  long-play  convenience.  The  tray  fits  on 
top  of  the  projector  where  you  can  get  at  it  for  easy  slide 
interchanging  and  editing  Slides  don't  jam  in  this  projector 
because  they're  gravity  fed.  Slides  can  be  shown  by  re- 


mote control,  manual  control,  or  automatically  at  5-,  8-, 
or  15-second  intervals.  To  add  to  your  showmanship,  this 

projector  is  equipped  to 
work  with  the  KODAK 
CAROUSEL  Dissolve  Con- 
trol unit.  Also  the  CAROU- 
SEL Programmer — that  lets 
you  integrate  taped  sound 
with  your  slide  presentation 

New  KODAK  CAROUSEL  Universal  Slide  Tray— handles 
80  2x2  slides  IN  ANY  MOUNT  within  the  ASA  specifica- 
tion of    125-inch  thick 


r 


1 

5-47    I 


Motion  Picture  and  Education  Markets  Division 
EASTMAN  KODAK  COMPANY,  Rochester,  N.Y.    14650 

Please  send  me  literature  on  the  D  KODAK  INSTAMATIC  800 
Camera,  and  Q  CAROUSEL  AV-900  Proiector. 

Name 
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WORLD'S  LARGEST  STOCK 
OF  USED  CINE  EQUIPMENT 


F&  B  CECO  has  a  million  dollar  m 
ventory  of  completely  reconditioned 
used  equipment,  guaranteed  by  the 
F  &  B  CECO  Seal  of  Approval.  Almost 
anything  you  need  can  be  purchased 
at  tremendous  savings... carries  a 
like-new  guarantee  and  will  function 
like-new.  Items  include: 


Y&B/CECo 


"^-CoFAPP^^^ 


CAMERAS  35mm  &  16mm— Arnflex,  Auricon,  B&H,  Eclair,  Maurer. 
Mitchell  (Standard-NC-BNC),  Cine  Special 

CAMERA  ACCESSORIES-Lenses,  Power  Supplies,  Motors,  Maga- 
zines, Blimps,  Tripods,  Dollies 

SOUND  EQUIPMENT -Optical  and  Magnetic  Film  Recorders,  Va" 
Tape  Recorders,  Microphones,  Mike  Booms,  Mixers, 
Accessories 

EDITING  EQUIPMENT- Moviolas,  Synchronizers,  Sound  Readers, 
Splicers,  Rewinds,  Film  Viewers 

PROJECTORS  35mm  &  16mm  -  De  Vry,  Bell  &  Howell,  Century, 
Bauer,  R.C.A.,  Kodak,  Jan 

LIGHTING  EQUIPMENT-5KW,  2KW,  Arcs,  Spotlights,  Cones,  Inkies, 
Colortrans,  Quartz  Lights 


WHY  NOT  SAVE  MONEY? 

Send  us  a  list  of  equipment 
you  need  and  we  will  quote 
used  prices ...  or  even  new  vs. 
used,  for  your  selection.  Par- 
lay your  savings  by  trading  in 
your  old  equipment,  or  selling 
it  to  us  for  cash. 


F&B/GEGO 

315  West  43rd  Street, 
New  York,  N.  Y.  10036 

(212)  JU  6-1420 


Branch:  51  East  10th  Avenue,  Hialeah,  Florida 
Cable  Address:  CINEQUIP  Telex:  01-25497 


In  our  pages  next  nnonth:  annual  buyer's  guide 

Audiovisual 
uipment 


TradeFair 

All   the   latest   in   projection 

and   production   equipment 

for   business   and   industry 


A  Buyer's  Guide  ;iikI  I'rcvicw  ol  the  torlh- 
coming  National  Audio-Visual  Trade  Show  will 
be  featured  in  those  paees  ne.xt  month.  To  j;et 
the  latest  on  audiovisual  tools  for  projeetion 
and  product Jon.  plus  related  accessories  and 
equipment  for  lilin  handling  and  storage,  look 
to  these  graphic  picture/ text  reports  of  special 
value  to  all  lilm/ta|ie  users  in  business.  Man- 
ufacturers   are    invited    to    send    product    data. 


Send  data  and  n  crvuiion  orders  lu  BLbi.si.ss  .S(  ki  i  s  Mac.a/ini 
7064  Sheridan  Road  Bulding,  Chicago.  Illinois  60626  •  BRiargate  4-X234 


.\(iilli     hdktilii    janiur    ikiusis    liiir- 
iiifi    luirvcsl    to    cnjoij    a    ■sanduicli. 

NORTH      DAKOTA'S     WHEAT     STORY' 

((ONTINITI)    I-ROM    THE    PRICFniNG    l'.\(,E  31 

products  for  the  flour  miller,  the  baker  aiic 
ultimately,  the  consumer. 

Time-lapse  photography  probes  the  seldom 
seen  process  of  flowering  wheat  and  the  di 
structive  action  of  rust.  .Animation  and  close-ii[ 
photography  clarify  the  job  of  the  plant  breed, 
in  the  intricate  work  of  cross-pollinization.  Sn 
dcr's  camera  also  peers  into  the  absorbi' 
world  of  the  cereal  chemistry  latxiratory  whi- 
thousands  of  different  wheat  varieties  are  pi 
through  continuous  testing. 

In  a  lighter  \ein.  the  film  portrays  the  farmer 
producer  in  his  "off-hours"  as  it  shows  th 
farming  remains  the  "good  life."  A  harvestii 
sequence,  cut  to  strongly-accentuated  niusic 
punctuation,  swiftly  transforms  into  a  nionta. 
t)f  the  many  ways  in  which  bread  products  c. 
be  utilized.  It  closes  with  a  quick  trip  throu: 
a  completely  automated  bakery. 

This  film  has  wide  audience  appeal,  is  dOKi 
in  a  brightly-entertaining  style.  "We  try  for; 
visual  stimulation."  says  Bill  Snyder,  "our 
concept  of  film  making  is  to  entertain  with 
facts.  We  believe  there  is  no  dull  subject  .  . . 
thai  almost  anything  can  be  interesting  if  it  1$ 
made  visually  exciting." 

Part  of  the  credit  for  the  pace  set  by  Hvd 
Red  Si)rini;  Wheat  goes  to  film  editor  John 
McDonough.  Art  director  Norm  Selberg  was 
responsible  for  the  animation,  title  design  and 
set  decoration. 

The  North  Dakota  Wheat  Cimimission  is 
handling  distribution  of  this  second  subject 
while  arrangements  arc  being  made  for  pro- 
fessional service.  A  number  of  foreign  language 
versions  are  planned  to  help  in  market  develop- 
ment work  ihrouizhoul  the  world.  • 


SOUND  RECORDING  SERVICES 

16MM  and  35MM 

Nagra     Rentals     •     Transfers     •     Scoring 

Looping       •        Projection       •        Dubbing 

Tape,    Disc   and    Editing    Facilities 

Come  and  sec  whal  we  otter. 

Wrilr  loi  Price  Schedule  f 


Jl 


^^'         HOIIywocxJ   2-6981 

Speclr3-Sound 

6110  Son'o  Monica  Blvd. 
Hollywood  38,  Colif 


BUSINESS   SCREEN 


UNILOCK 

A  COMPLETELY  NEW 

UNIVERSAL  INTERLOCK  SYSTEM 

FOR  SYNCHRONIZED  PLAYBACK 

OF  TAPE  AND  FILM  DEVICES 


UNILOCK  is  a  new  RCA-developed  elec- 
tronic interlocking  system  which  permits 
tape  and  film  devices  to  operate  synchro- 
nously, with  the  same  degree  of  accuracy 
as  sprocketed  mechanisms. 

UNILOCK  adds  a  new  degree  of  playback 
ease  and  efficiency  to  radio,  television  and 
film  recording  assignments  —  "on  location" 
sound  recording,  field  interviews,  editing 
and  updating  audio  tracks  on  television 
tapes  or  film  material.  With  UNILOCK,  in- 
terlocked playback  of  any  audio  tape  re- 
corder, television  tape  recorder,  sound  film 
reproducer  or  television  film  projector  from 
standstill  to  synchronous  speed  is  a  worka- 
ble reality  instead  of  a  production  problem. 

UNILOCK  permits  maintaining  a  locked 
condition  by  comparing  pulse  counts  on 
tape  or  sprocketed  devices  connected  to  the 
system.  A  difference  signal  is  obtained  and 


correction  is  made  by  controlling  the  speed 
of  one  of  the  machines.  A  special  feature  of 
UNILOCK  is  its  memory  storage  capability 
of  ±100  frames.  This  non-volatile  mem- 
ory stores  errors  indefinitely,  without  regard 
to  power  removal  or  "start-stop"  operation. 

UNILOCK  is  a  reliable,  fully  transistorized 
system  of  plug-in  modules  which  occupies 
just  5'^  inches  of  space  in  a  19-inch  rack. 
Installation  is  easily  handled  since  few  con- 
nections are  required  to  make  the  UNILOCK 
system  operative. 

UNILOCK  will  substantially  improve  your 
tape,  film  or  sound  operation  ...  at  a  sur- 
prisingly modest  cost.  To  learn  how,  call 
or  write:  Dept.  806,  RCA  Broadcast  and 
Communications  Products  Division,  2700 
West  Olive  Avenue,  Burbonk,  California 
91505;  or  36  West  49th  Street,  New  York, 
New  York,  10020. 
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The  Most  Trusted  Name  in  Electronics 
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(Power  RewindersiJ 
Film  Video  Tape^^T 


Library 

16  mm 


Reader 

Filrr 


Moviolas 


movToia 

constantly  adds 
new  products 
to  its  ctiain  of 
professional 
equipment  for  the 
Motion  Picture, 
Television  and 
Ptioto  Instrumen- 
tation industries. 

Write  for  free 
literature— specify 
items  ttiat 
interest  you. 


70  mm 
Viewer 


^  moviola  rh 


manufacturing  co. 

5539  RIVERTON  AVENUE 
NORTH  HOIUWOOO,  CALIF 
PHONE:  TRIANGLE  7  2173 


S(f*tcAn^- Sound  uic. 

The  Complete 
Music  and 
'sound  Effects 
4~'     Source . . . 

Library  of  300  Hours 

of  Recorded  Music 

i-    fv/lammoth  Collection  of 
Recorded   Sound   Effects 

.    Guaranteed  Performance 
,'     Prices  to  Satisfy  All  Budgets 

62  West  45th  St.,  New  York  City 
Phone:    212/OX   7-2985 


Seiul   in   Your  Sii|)m  i  i|)iioi,   ()r,|,r 

•  In  keep  posted  on  audiovi.suals.  use 
the  convenient  orde  orm  on  page  58; 
full  year  S3;  two  ye;.  ^  only  $5.  Send 
your  order  to  our  Chic.     >  offiee. 


A    CJlALLli.NGlNG    CHURCH    PICTURE: 

(CONTINUED   FROM    THE    PRECEDING    PAGE    14) 

leads,  and  Jeff  Donnell,  Herbert  Rudley  ami 
William  Marshall  as  featured  players.  Robert 
Klacger.  who  also  produced  the  Acadenn 
Award-winning  film  I'rojec  i  Hope,  was  the  man 
responsible  tor  this  challenging  new  addition 
to    tlie    National    Council    film    program. 

13  Den(>miiiation.s  Concerned  Witli  Program 

Alntost  Neighbors  was  made  for  the  National 
Council's  Department  of  Education  for  Mission, 
which  is  composed  of  representatives  of  1  ."^ 
different  denominations  interested  in  this  speci- 
fic program  and  including  all  the  larger  de- 
nominations in  the  Council.  Supervising  pro- 
duction was  the  Cinmcil's  Broadcasting  and 
Film  Commission  under  its  Director  of  Fro- 
granmiing,  Robert  C^urrie,  and  with  the  cooper- 
ation of  the  Church  Consultant  on  this  theme. 
C.  A.  Weesner  of  the  Disciples  of  Christ. 

The  film  will  go  into  the  curriculum  of  the 
various  denominations  involved  for  in-church 
study  use.  Production  expense  is  borne  by  the 
interested  denominations  and  prints  are  dis- 
tributed at  cost  to  these  groups.  In  addition. 
many  other  organizations  will  find  extensive 
use  for  the  film. 

Bij;  .Vudience  for  These  Council  Pictures 
National  Council  films  are  regularly  added 
to  the  Armed  Forces"  libraries,  to  various  edu- 
cational film  libraries  and  are  also  purchased 
extensively  by  non-member  denominations.  An 
average  of  3000  prints  a  year  of  the  five  or 
six  new  subjects  produced  annually  are  sold 
to  non-member  organizations.  The  initial  print 
order  for  Almost  Neighbors  is  425  prints — to 
satisfy  first  demands  of  the  participating  de- 
nominations. 

In  previews  to  the  sponsoring  denominations 
response  has  been  excellent.  The  film  was  for- 
mally presented  to  a  full  meeting  of  the  De- 


Dr.     .Steele:     Every    city    in    tim    country 
its   Ea.sthill.    Every    town.    I    imafiinc.    Stayh 
ghetto   or   side   street    or   shanty    town.    A  i 
s7(/c    tliat    nice    people   slay    clear   of   and  d 
knotc   (inytliiiifi  about   until  it   ^.ets  restless 
and  then  they  get  scared."  ("Almost  Neifihh 

partment  of  Education  for  Mission  late  in  A 
at  a  conference  in  Buck  Hill  Falls.  Pa. 


"Kesorl   (iiiiema"   Sliowiilf:*   Keep  Filn : 
Active  Thr«ii;;Iioul  the  Siiinmer  Muntli 

Of  special  interest  to  business  film  spon^ 
is  the  widening  use  of  their  short  subject^ 
vacation  resorts  this  sununer.  Modern  Tall 
Picture  Service  launched  a  program  called  "I 
sort  Cinema"  in  1961.  In  the  past  year. 
company  accounted  for  well  o\er  10(i 
showings  at  vacation  spas. 

A  typical  program  includes  one  30-mir 
picture,  a  quarter-hour  film  and  two  fi\c-i 
utc  shorts,  providing  interest  lo  men.  won 
and  children  in  these  family  audiences.  1 
average  group  has  50  viewers;  of  these  nci 
60%   are  adults,  according  to  Modern. 


Available  now!  Case  histories  explain  .  .  . 

HO>V  3  COMPANIES 

USE   FILMSTRIPS  TO   HELP 

SALESMEN   SELL 


Filmstrips  can  help  train  your  salesmen 
an  idea. 


can  help  you  sell  a  product,  a  service, 


Here  are  three  case  histories  that  explain  how  filmstrips  have  been  used  success- 
fully—by Field  Enterprises  Educational  Corporation  to  train  book  salesmen  — 
by  Dodge  Manufacturing  Company  to  interest  distributor  salesmen  in  a  unique 
flexible  coupling  — by  Iowa  Manufacturing  Company  to  sell  prospects  on  the 
benefits  of  a  paving  machine. 

Each  case  history  is  brief,  to  the  point  —  tells,  (1)  objective  of  filmstrip,  (2)  how 
objective  was  accomplished,  (3)  results,  and  (4)  total  cost.  For  copies,  write  or 
telephone 


U_4JjCrL      I)  tcdlioti 


cn\A 


I     N    r     C      K     I     «^    E.    A    1     F'  I< 

Producers  of  motion  pictures  and  filmstrips 


1819  Ridge  Avenue 


DAvis  8-3700 


Evanston,  Illinois 


<6 


BUSINESS    SCRE 


Alt  itn'ildlimi  to  (in  <\7iYJOif/iMnr\  fi'enl... 


THE  FIRST  INTERNATIONALCONFERENCE&  EXHIBIT  ON 

THE  IMPACT  OF  EDUCATIONAL  TECHNOLOGY 

...  |ii1n   lli-l(>,  n»():)/'riic  Amciu. 111.1  Houl.  New  ^(>lk(  itv 


C^ieacod  bv  ih»> 

.Xnicrican  Maiia^ 

^mcnt  .Vssoriation  in  roo) 

eracion  uiti 

1  toiiU-M-l  ad>iM>r!> 

from  biisiiii'ss. 

j;<)\fi  niiifiil.  and 

llii'  atadt'iiiii    (oiiiiniinilN 

(h 

\  (ionlr 

i-n<c  uill   iirrividc: 

l.The  first  joint  industry  education-government 
open  forum  on  the  nation's  key  problems  m 
education,  traming.  and  retraining. 

2.  A  major  opportuni 
cooperative  action 
resources  and  ttie 
tional  technology. 

y  to  chart  practical  plans  for 
-utilizing  the  best  of  mutual 
dramatic  new  tools  of  educa- 

.\  FEW  FE.\TURES  OF  THE  CONFERENCE: 


I  Over  100  acknowledged  leaders  in  education,  business,  and  government  serving  as  speakers  and 
panelists. 

I  An  extensive  exhibit  of  the  actual  hardware,  software,  and  services  of  educational  technology- 
presented  by  more  than  70  of  the  best-known  names  in  the  knowledge  industry... many  of  whom 
will  premiere  entirely  new  products  and  services. 

I  Dramatic  demonstrations  especially  prepared  to  show  the  practical  application  of  new  and  far- 
reaching  developments  in  educational  technology. 

I  Arresting  case  studies  from  both  here  and  abroad -many  to  be  reported  for  the  first  time -that 
relate  recent  advances  in  education  and  training  to  a  wide  range  of  disciplines. 

I  Practical  skill-building  sessions  in  such  areas  of  specialized  interest  as  programed  instruction, 
audiovisual  techniques,  films,  language  laboratories,  television,  and  computer-assisted  Instruction. 

I  Open  house  tours  of  outstanding  educational  and  communications  facilities  in  the  New  York  area. 


Hiiiulii-ds  ol  adiiiiiiiMiators  from  i(Iucatii)ii.  iiiihiMrv.  .iiul  f;o\<i  iiiutiu  will  In- 
tc)ii\ tiling  in  New  York  on  July  lli  lor  this  iiiuiMial  and  signilicaiit  imuI. 

May  we  count  yoit  ami>n^  them? 


l-'or  f\nlhc\   lulorinalioii  on   tlir  Caufereucc—im  hiding  ii  fier  (l<\<  lijUivr 
brochure  — cuntdcl ... 

CONFERENCE  DIRECTOR 

AMERICAN  MANAGEMENT  ASSOCIATION,  INC. 

1  he  .\iiieiicaii  .Maiia|;c'iiK-iit  .Vssotialiuii  UiiiUliii); 

13.-.  West  501  h  St..  Ntu  York,  N.Y.  KXIL'O 

IcI.  (.^u■a  C.Hlf  -iVi)  S.-.fi-S.'ilT 
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Ilillar)    K\|>i'iliti)>ii   Siiiia  I'olil 
ill   "lli>^li    ill    lilt'    lliinala_>a!>'* 

i^  "Mountain-clinibini;  is  like  a 
military  expedition  —  you  ad- 
vance a  short  distance  at  a  time. 
pli>ttini:  your  course  carefully  un- 
til you  finally  reach  that  last  50U 
feet.  Then  you  make  the  final  as- 
sault." 

This  is  how  Sir  Edmund  Hil- 
lary, noted  conqueror  of  Mount 
Everest,  plans  his  many  mountain- 


Sir  Edmund  Hillary's  fxpcdiliini 
III)    Miimit    Tducrhc    i.v    film    .slonj. 

clinibint;  expeditions.  Hillary, 
speakinj;  at  tlie  New  York  pre- 
miere of  a  new  Sears.  Roebuck- 
sponsored  motion  picture  docu- 
mcntini;  a  recent  Himalayan  ex- 
pedition, said  that  lack  of  oxygen 
reduces  efficiency  as  much  as  50 
per  cent  at  2  I. ()()()  feet. 

The  new  tilm,  ///>//  //(  ihc  Hi- 
malayas, was  lihned  by  Dr.  Mich- 
ael B.  Gill  of  New  Zealand,  a 
member  of  the  Hillary  expedition 
up  Mount  Taweche  on  the  Tibetan 
border  in  1963.  Dr.  Gill  exposed 
some  I  ().()()()  feet  of  color  film 
which  has  been  edited  down  into 
the  27-minute  soiinil  motion  |iic- 
lurc. 

According  to  Sir  Edmund,  the 
success  of  a  Himalayan  climb  dc- 
jiends  to  a  large  degree  on  the 
knowledge  and  endurance  of  na- 
tive Sherpa  guides.  Even  with  60- 
pound  packs  these  men  never  seem 
lo  tire  as  they  inch  hour  after 
hour  up  sheer  cliffs  and  across 
deep  crevasses. 

A  look  at  the  mountain  homes 
of  the  guides  reveals  an  existence 
that  has  not  changed  for  genera- 
tions. However,  with  the  coming 
of  men  such  as  Hillary,  things 
have  improved.  Skilled  native 
craftsmen  used  blueprim  ,  brought 
m  by  the  expedition  >  build 
schools,  and  waterpipes  ha  .  been 
installed  where  natives  prev  uisly 
carried  water  for  one  mile. 

The  film.  ///>/i  in  ilie  HiiiiaU. 
<n.    is    non-commercial    —    notes 
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wtiat's   new   in   pictures 


only  in  the  end-title  that  camping 
ei.|uipment  was  supplied  by  Sears. 
Il  uill  bj  distributed  on  a  free- 
loan  ha- is  to  TV  stations,  schools, 
sport  clubs  and  all  adult  organi/a- 
lions  by  Association  Minis.  Inc.  • 
*        * 

.\iitu  Dealer  a^  (fooiI  <!ili/.eii 
Theme  of  "(jroiip  Portrait" 

The  wide  scope  of  public  inter- 
ests served  by  members  of  the 
National  Automobile  Dealers  As- 
si>ciation  is  the  theme  of  Ciroiip 
roriruli.  a  recent  2S-minute  color 
motion  picture  p.oduced  by  Ro- 
hind  Reed  Productions  in  associa- 
tion with  Film  Counselors.  Inc. 

I  rue  situations  depicted  in  case 
histories  show  dealers  ensaized  in 


Luch  diverse  activities  as  Little 
League  baseball,  therapy  for  men- 
tally-retarded children,  community 
highway  planning,  town  charter 
revision,  and  development  oi  a 
youth  activities  center. 

Get-C)ul-thc-\'ole  sponsorship 
and  dealer  ellorts  in  the  aftermath 
of  the  destructive  Alaskan  earth- 
quake are  highlighted  in  vignettes 
which  help  show  how  the  NADA 
dcaler-mcniber  is  helping  to  make 
his  community  a  belter  place  lO 
live,  that  he  is  a  man  of  principle. 

The  film  is  the  initial  public  re- 
lations venture  of  such  scope  un- 
dertaken by  the  NADA  and  the 
film  is  designed  as  a  valuable  com- 
munications  tool    for  dealer   use. 


ONE  CHANCE  IS  ALL  WE  WANT 
to  demonstrate  our  "WHITE  GLOVE  TREATMENT. 


'  We'^tHink  yoijnl  become'a    ' 

Colburn  regular  when  you  experience  our 

brand  of  personal  care  and  service. 


GEO.  W.  COLBURN  LABORATORY.  INC. 

164  NORTH   WACKER  DRIVE  •  CHICAGO  6.  ILL.- 332-6286 

S!.'i''^"L^^^°1,V'""'   ^"^'"    ^'"'    16MM/ EDITING  /RECORDING /WORK    PRINTING/ 
8MM   I    IBMM   RELEASE   PRINTING  /  TITLING  /  35MM   SLIDE   t    FIIMSTRIP   SERVICE 


National      distribution      is 
handled   by    .Modern    Talking 
Service.    Inc. 
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lla/ar<U  of  Fi>lilii;:  I'ieliireil 
ill  .New   (^olor  Film  Iroiii  \ 

Safe  fishing  practices  arc 
matized   in   the   timely  color 
A    Fisherman's    Notebook,   a 
able   from  its  sponsor,  the  A 
l.ilc  /\ffiliatcd  Companies. 

Hazards  for  the  unwary  ai 
are  covered  by  the  writer,  fis 
expert  Jack  Rowies  (also  feat 
in  the  film)  as  he  takes  viewers 
casting  for  rainbows  in  Vern 
streams,  deep  sea  fishing  off  }\ 
tucket  and  surf-casting  for  stri  I 
from  Cape  Cod  beaches.  ' 

Dangers     in     wading     a    nl' 
bottom    stream,    baiting    a    hi  I 
surf-casting    and    fishing    froi 
boat   are  covered   in   this  sei 
public     service     film     on     fisi 
safety  produced  by  Aetna.  Wi 
Line  and  Safety,  released  in  1 
has  been  seen  by  10  millii>n 
ers.  Write:   Information  i  Edi 
tion    Dcpt..  Aetna   Life   AtVili; 
Companies.    Hartford.    Conn.j 
b(H)k  this  picture. 


Knipiiasis  on  \\  orld  Trade  il 
a  llersliey  (Tioeolale  Pieliirel 

The    llersliey   Chocolate  C" 
pany  puts  the  emphasis  on  : 
national  trade  in  its  new  corp. 
motion    picture.   Clioiolaie   (  - 
roads  of  the  World. 

The  title  describes  the  tow 
Hershey.   Pennsylvania,  whei\ 
company     operates     the     laigi- 
chocolate  factory  in  the  world.  I 
a  purchaser  of  cocoa  beans  ij 
sugar,  it  is  a  major  factor  in 
foreign    trade   of   many   couiu 

The    film    follows    a    group  i 
rather  special  visitors,  the  child" 
of  United  Nations  represent, i 
from   the   countries   that   sell 
plies  to  Hershey:  Ghana,  Nii:^ 
Brazil,  the  Ivory  Coast,  Camero 
the  Dominican  Republic,  Ecu;i 
\  cnezuela.  Mexici>,  Trinidad  < 
i.i  Kica.  .laniaica.  Haiti,  Samo.i 
.lava. 

Additional    footage    shows 
growing   and   harvesting   of  c. 
beans  abroad,  and  scenes  from 
llcrshcN     plant     and     coimmn 
Among  the  town's  special  feaiu. , 
are  an  amusement  park,  the  Htf. 
sliey    Gardens,    and    the    llci-' 
Museum  of  early  .-Xmerican  hisi 

Ihc     W'liini     sound-color     li 
|iroduccd  b\  J  &  F  Productions  ; 
Philailclphia,    runs   28 'i    miiuii 
It  is  being  dislribiitcii  on  free  ! 
b\    Modern    Talking    Picture   *< 
\  ICC  libraries,  nationwide.  i 


BUSINESS    SCREI 


mall  Miracle  at  Polaroid 

Liiik-lttll    Film    Ttlls    the    Sl<.r\ 

:erials  handling  systems  arc  a  "way  of 
1  the  l.ink-lk-lt  C'lmipany.  One  of  the 
nique  of  these,  a  completely  new  parts- 
ig  system  recently  designed  and  installed 
ik  Belt  at  a  facility  of  the  Polaroid 
iraiion  (at  its  Waltham.  Mass.  film 
icturing  plant)  was  unveiled  on  film 
;crned  business/ industrial  prcviewcrs  at 
nericaiia  HiUel  in  New  York  City  on 
7.    18  and    19. 

)w  "Team  Approach"  in  System  Design 
new  system  is  the  subject  of  this  18- 
motion  picture,  appropriately  titled. 
ill  Minnie.  The  lilm  traces  the  steps 
Polaroid  took  in  detining  requirements 
.)\ing  delicate  film  pack  components 
ibrication  to  assembly  and  linished  packs 
sscmbly  to  storage  to  packaging.  Then 


on  nirl  uith  Polaroid  camera;  shootinp, 
or  "A  Small  Mirarli"  is  Robert  Young, 
nerd.     <is    Albert     Scltlailitniiycr    directs. 

lains  the  "team  approach"  taken  by 
id  and  Link-Belt  engineers  in  designing 
m  to  meet  these  complex  parts-handling 
ments. 

16mm  color-sound  film  also  describes 
jabilities  of  the  system  in  light  of  such 
criteria  as  present  and  future  produc- 
quirements  and  existing  physical  facili- 

focuses  on  a  revolutionary  casc-hand- 
item  for  in-transit  storage  and  the  means 
.  and  unload  the  cases.  Also  shown  are 
I  handling  devices,  such  as  air  turns, 
i  discs  and  conveyorizcd  storage  chutes. 

'ilm  Is  .\\;nlable  to  Technical  Cronps 

lly.  the  tilm  explains  the  simple  mech- 

and  electrical  devices  used  to  tie  ail 
nents  into  an  automatic,  scquencc-con- 

system.  Al  Schlachtmeyer.  assistant  to 
W'arnock  in  charge  of  audiovisuals  at 
clt.  directed  the  picture.  Robert  Young 
:  man  behind  the  camera.  The  1 8-minute 

available  to  concerned  business  groups 
gineers.  etc..  through  the  Film  Library, 
elt    Company.    Prudential    Plaza.    Chi- 

llinois  60601.  • 

*  4>  * 

I   .\-\    K(|iii|ini<-iit   Tra«l«'   Fair  Next! 

e  Four  of  Blsinlss  ScriiLN.  out  next 

will  preview  the  latest  in  audiovisual 

lent  and  accessories  for  projection  and 

tion  in  the  Annual  A-V  Tradefair.         • 


Change  films  in  2  seconds  flat! 


Read  how  Fairchild's  amazing  new  MoviePak  cartridge 
multiplies  the  value  of  your  entire  sound  film  program 


At  last  you  can  show  any  film,  anywhere,  anytime  — without 
threading,  film  handling  or  rewinding. 

Simply  select  the  Fairchild  MoviePak  sound  film  cartridge 
you  want,  snap  it  into  the  Mark  IV  rear-screen  projector,  and 
play.  In  broad  daylight.  In  a  prospect's  office.  In  showrooms.  At 
trade  shows.  On  sales  counters.  In  training  classes.  In  the 
boardroom.  To  switch  instantly  to  another  film,  just  snap  out 
one  cartridge,  snap  in  another. 

Every  film  you  have  can  be  easily  converted  to  8mm  and 
threaded  into  the  MoviePak  cartridge.  Duplicate  prints  are 
less  expensive  than  16mm,  too.  Now 
you  can  unleash  the  full  power  of  your 
entire  sound  film  program. 

The  Fairchild  Mark  IV  projector  is 
portable,  weighs  only  20  pounds  and  is 
always  ready  for  action.  No  warm-up 
time  required. 

For  display  use,  it  will  run  without 
supervision,  repeating  automatically.  It 
takes  up  to  22  minutes  of  film  with  a 
single  MoviePak. 

To  see  for  yourself,  just  send  in  the 
coupon. 


F:/MRCHII_0 

INDUSTRIAL    PRODUCTS 


Fairchild  Camera  ar^d  lr>ttrument  Corp 
Industrial  Productl  Divmon 
72\  Fairchild  Avenue 

Plainview,  L.  I.,  New  York 


Gentlemen:  Please  show  me. 


Position. 


Firm, 


Addteti  . 
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A  Tour  of  llUloric  Norfolk 
in  a  2i-.Miiiiiif   <!olor   Picliirf 

Norfolk.  \  irt;ini;i  hoasis  the 
worlds  largest  naval  installation 
—  and  it  was  also  one  of  the  coun- 
try's most  iniportant  ports  during 
colonial  times.  A  tour  through  the 
city.  then,  can  span  centuries  as 
well  as  miles. 

A  new  color  film,  produced  by 
llaycox  Photoramic.  Inc..  takes  the 
whole  trip  in  24  minutes.  Appro- 
priately titled  Norfolk  Tour,  it 
combines  history  with  sightseeing. 
and  is  narrated  by  Commodore 
Norrie  Martin  of  the  Royal  Navy. 

Scenes  of  early  settler  days  are 
recreated  in  some  of  the  old,  love- 
ly Gei)rgian  homes.  Well-preserved 
furnishings,  authentic  costumes 
and  settings  help  illustrate  colonial 
life. 

An  old  landmark  is  St.  Paul's 
Church,  which  was  built  in  1739 
and  was  the  only  building  in  the 
town  not  destroyed  bv  the  [British 
fleet  in   1776. 

Two  more  modern  buildings  on 
the  tour  arc  the  Norfolk  Museum 
of  Arts  and  Sciences  and  the  Her- 
mitage Foundation  Museum.  In 
these,  the  film  shows  works  of  the 
'Id  masters,  historical  paintings, 
md  art  from  all  over  the  wurld. 

.Another  high  interest  point  is 
the  "Gardens  by  the  Sea."  175 
acres  of  gardens  with  canal  boats 
for  tourists,  a  special  ■fragrances" 
garden  for  the  blind,  and  treasure 
Island  for  the  children. 

Of  special  interest  is  General 
Douglas  MacArthur's  Memorial, 
an  old  courthouse  which  displays 
his  uniforms,  letters,  medals,  and 
ether  mementos. 

The  film's  concluding  sequences 
"ur  the  naval  yards  and  the  Naval 
\ir  Station.  Norfolk  Tour  is  avail- 
ible  from  libraries  of  Modern 
lalking  Picture  Service.  Inc.  • 
*        *        * 

■|:i<<lr<»tii<-  ill  \\  urk"  I'iliii-. 
lur  lll<lll^|^^,  School  <:iuns«>b 

Important  new  aids  for  train- 
ing are  provided  in  a  series  of  90 
'lalf-hour  motion  pictures  with 
upplcmentary  texts  in  the  Elec- 
ironics  at  Work  program  —  being 
M)ld  and  rented  by  Association 
Instructional  Materials.  Ml  Madi- 
Min  Ave,.  New  Y(irk  City.  N.  Y 
10017. 

Designed    lor    use    in    industrial 
'raining,  adult  education  ami  tech- 
nical or  vocational  courses  at  the 
high  school   level,  the  course  was 
created   by  John   W.   Wentwc  rih. 
1    licensed    professional    engin     r 
md  authority  in  the  field  of  broa   ■ 
ast    engineering.    The    course    is 
)rganized  into  six  units  of  fifteen 
'essons  each.  • 
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WIDE    WORLD   OF    CURRENT   SV  ONSORED    PICTURES 
"0|n'ii   \oiir   K^<■^"   SIi«i\»s   S«T>i«-f    Work    <»r   .Sj-iiior  <»irl    .S«-«»ul> 


'l^'iii  Girl  Scouts  of  the  U.S.A. 
-*■  have  long  been  active  in  the 
use  of  audio-visuals  for  both  in- 
ternal group  and  public  inform- 
ational purposes.  Latest  of  the  Girl 
Scouts'  film  ventures  is  a  28' j- 
niinute  color  motion  picture.  Open 
Your  Eyes,  illuminating  the  work 
of  Senior  Scouts  on  service  projects 
which  relate  to  problems  being 
faced  by  many  American  com- 
munities. 

The  title  of  the  new  picture  was 
derived  from  a  statement  by  Dr. 
Albert  Schweitzer:  "Open  your 
eyes,  and  look  for  some  num.  or 
some  work  for  the  sake  of  men, 
which  needs  a  link'  lime,  a  little 
friendliness,  a  little  sympatliy,  a 
little  human  toil.  See  if  there  is 
not  soitw  place  where  you  may  in- 
vest voiir  humanity." 


1  he  film  ieatures  eight  projects, 
typical  of  the  service  which  Scouts 
throughout  the  country  have  pro- 
vided to  their  communities.  The 
priiduction  crew  traveled  almost 
1.^000  miles  across  the  United 
States  to  film  the  projects  as  they 
were  taking  place. 

In  Dayton.  Ohio,  Senior  Girl 
Scouts  are  shown  teaching  moun- 
tain folk  from  Appalachia  how  to 
read  and  write.  In  Glen  Ellyn,  Il- 
linois, the  scene  switches  to  Senior 
Scouts  sharing  their  skills  with 
teenagers  from  a  depressed  neigh- 
borhood of  Chicago. 

Close  to  the  Mexican  border,  in 
Edinburgh.  Texas,  a  group  of  Girl 
Scouts  were  filmed  as  they  helped 
school  programs — teaching  English 
to  pre-school  Mexican-American 
children.  At  a  cerebral  palsy  clinic 


The  AV  rear   projection  cabinet 
comes    as    one     compact    unit. 


Plug    it    anywhere.     It's    the    simplest    rear 
projection    system    you    can    own. 


20  minutes  after  your  AV  rear  projection 
cabinet  arrives,  it's  ready  to  use 


The  instructions  for  putting  the 
AV  rear  projection  cabinet  in  opera- 
tion consist  of  Jl  sliDit,  simple  sen- 
tences. They're  all  you  need  because 
the  AV  cabinet  comes  in  one  packing 
box,  complete,  ready-to-use  once  the 
lens  is  installed.  Lens  installation 
consists  of  inserting  lens,  and  tight- 
ening four  Phillips  screws. 

Then,  you  mount  your  projector 
and  plug  it  in.  The  AV  cabinet  has 
a  big  speaker  built-in.  It's  ready  for 
action  quickly  and,  just  as  (juickly, 
stores  away  in  a  closet. 

Delivers  reliable  performance 
and    effective   presenlation 

The  AV  rear  projection  cabinet 
provides  a  distortion-free,  22"  x  28" 
picture  on  a  non-glare,  non-breakable 
Polacoat  .screen.  Kxclusive  Buhl  uni- 
versal lens  (optional)  gives  full- 
screen presentation  of  all  Hinim, 
8mm,  35mm  films,  including  slides 
and  filmstrips. 


The  furniture-quality  wood  cabinet 
and  base  is  furnished  in  hard  Zola- 
tone  plastic  for  durability.  The  cabi- 
net rolls  easily  from  room  to  room 
on  5-inch  casters. 

When  needed,  risers  are  available 
to  accommodate  your  projectors. 
Also  available,  modification  to  allow 
use  of  individual  hea<l.sets.  All  modi- 
fications made  at  the  factory. 

Send  for  free  folder  containing 
detailed  information  and  specifica- 
tions. Order  direct  from  factory  or 
your  Audio  Visual  dealer.  Prompt 
delivery  guaranteed. 


isual  Research,  inc. 


205    East    Kingjmil 
Pampa.  Teias 


Lrt  HS  explain  our  30day  Evaluation  Trial  Approved  for  purchase  under 
Title  III  National  Defense  Education  Act. 
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in    Miami.    Florida.    Seniors 
shown   working  with  handicap 
children  and  young  adults.  s;i. 
valuable  time  for  therapists. 

Across  the  continent,  in  S.i. 
mento,     California,     the     teen 
Scouts   are  pictured   preserving 
I5-acre  wildlife  and  conservatii 
area  in  the  center  of  a  rapidly  i 
panding  community.  Senior  Sec 
from     Bemidji,     Minnesota, 
shown  travelling  40  miles  to  l 
Chippewa      Indian     children 
chance  to  be  Brownie  Girl  Scoun 
The  children  on  this  Indian  rcsf 
ation  would  otherwise  be  isol, 
from  contact  with  normal  .Arae, 
can  life.  ' 

Open    Your    Eyes    also    sh 
how  a  girl  who  attended  a  nati' 
Girl  Scout  encampment  in  Ten: 
see  was  able  to  share  her  improvi  ■ 
camping   skills    with    hundreds  '  ' 
girls  in  her  Washington.  D.C.  cou 
cil  on  her  return  home,  by  organi 
ing   a   weekend   camp,    giving  tl 
other    Scouts    new   confidence 
living  in  the  out-of-doors. 

The  town  of  Hoxic,  Kansas, 
no  (lublie  library  until  the  Si.- 
girls  undertook  the  project 
tured  in  the  film.  Ihey  catalo;: 
and  repaired  the  books  on  h 
and  made  the  town  eligible  K' 
hraiy  aid  from  the  state.  | 

Open   Your  Eyes  will  be  m»| 
available    by    national    Girl    Scoj 
Heaik|uarters  to  niMi-Scout  as  ' 
as  the  Scout  audiences,  in  the  li 
that  the  projects  it  portrays  will 
helpful  in  setting  up  similar  t« 
age     programs     in     connnunii: 
across  the  nation. 

Irom  the  east  to  the  west  eoa 
from  the  Mexican  border  to  Ca 
ada.  Senii>r  Girl  Scouts  arc  "ope 
ing  the  eyes"  of  citizens  to  il 
many  worthwhile  and  vital  ser\ 
teenagers  can  perform  in  their  L' 
nninities. 

The  2S':-minute  film  was  r 
diieed  lor  Girl  .Scouts  by  its  .An 
Visual  Unit:  Carol  Hale,  prodi; 
Ed    Schultz.    director  editor; 
William  Doherty.  cameraman. 


BUSINESS    SCREE' 


Lea^iie!>  Spons«»r  Film 
►ro|i-Oiil*>"   J<»l>    I'roliU'iii 

■  Roiul  AIh'mI.  a  16111111  mo- 
clurc.  dranializcs  the  prob- 
hat  a  Negro  and  a  white 
Si)th  face  in  lookini;  for  ein- 
:nt  after  automation  has 
ly  taken  over  their  jobs. 

MaeKenzie,  who  never 
ted  hiiih  school,  learns  that 
portunities  arc  scarce  with 
litcd  education.  His  friend, 
[1  Hooks,  finds  that  his  hiiih 
diploma  opens  the  door  to 
lisinu  future  in  a  large  elcc- 
plant  where  he  can  receive 
job  training  for  a  skilled 
n. 

r  shifting  from  one  job  \o 
r,  Tim  begins  to  realize  the 
ancc  of  a  high  school  diplo- 
illiam  con\inces  him  to  re- 
0    school    to    complete    his 

he  28-minute  film,  prescnt- 
the  National  L'rban  League 
e  L'rban  League  of  Greater 
I'ork.  is  available  to  junior 
;nior  high  school  students, 
iroups.  community  agencies, 
lent  houses,  and  civic  organi- 

5  distributed  on  free  loan 
lociation  Films.  Inc.  • 

:;«  *  :;: 

.rt  Fealureil  in  T\  Spot 
■i-liilf<-liiral   \  I II  III  ill  II  111 

at  is  believed  to  be  the  first 
art"  TV  commercial  to  be 
n  the  air  has  been  produced 
e  .-Xrchitectural  Aluminum 
u  f  a  c  t  u  r  e  r  s  Association, 
h  Bronner  &  Haas,  Chicago, 
ckey  Schwarz  Productions, 
lew  York. 

ording  to  Bronner  &  Haas, 
.ignment  was  to  establish  the 
\  seal  —  and  to  make  it 
important.    The    consumer 

feel  insecure  about  buying 
lum  windows  or  doors  with- 
i  seal. 

problem  was  twofold.  The 
ercials    would    have    limited 


exposure  —  once  a  week  on  the 
NBC"  "Today"  show  —  so  they 
wt>uld  retjuire  e.\ceplii>nal  impact 
and  memorability  to  do  much 
good.  And  the  "product"  —  the 
seal  —  doesn't  have  high  inherent 
consumer  appeal,  as  would  be  the 
case  with  a  new  cosmetic  or  a 
new  car.  So  the  commercials 
would  have  to  have  high  consumer 
interest  in  order  to  make  viewers 
view. 

The  solution  was  to  tell  only 
what  must  be  told  —  that  this  sea! 
means  something  and  that  it  is  the 
consumer's  (Mily  assurance  of  de- 
pendable quality  in  a  product 
w  hich  he  cannot  evaluate  accurate- 
ly himself.  In  60  seconds,  the  com- 
mercial would  be  doing  well  to 
communicate  just  this  one  idea, 
but  strongly. 

The  technique  utilized  in  the 
film  is  "pop  art"  in  animation.  It 
exaggerates  the  character  oi  the 
man  from  AAMA,  as  well  as  the 
action.  It  is  tongue-in-cheek  melo- 
drama, but  it  makes  the  point:  the 
seal  is  hard  to  get  —  and  impor- 
tant. • 
*        «        « 

FXIJC.-.o   S.t    in    Ilolly«oo(h 
W  a^liin^loii.  (^lii<-a^o  to  Follow 

Branches  and  agencies  of  F&B/ 
C'eco.  Inc.  arc  planned  for  many 
U.  S.  cities  in  coming  months. 
Joining  the  company's  first  branch 
at  Hialcah.  Florida,  is  a  new 
agency  opening  on  May  15th  at 
the  William  Saltzman  Motion  Pic- 
ture Enterprises.  Inc..  6446  Santa 
Monica   Blvd..    in    Ht)llywood. 

Within  the  next  month,  accord- 
ing to  president  Arthur  Florman, 
agencies  will  also  be  established 
in  Washington.  D.  C.  and  Chicago. 


.Vdorney  Join.s  Skyline  Films 

Charles  Adorney,  a  former  vice- 
president  and  executive  art  direc- 
tor at  Cunningham  &  Walsh,  has 
joined  Skyline  Films,  Inc..  New 
York,  as  a  vice-president.  • 
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REDUCTION 
PRINTS 

SOUND  — SILENT 


CONTINUOUS   PROJECTION   TREATMENT 
irfridge  packaging  for  Fairchild,  Jayark,  Technicolor 


PHOTOGRAPHIC  LABORATORY,  Inc. 

6555  NORTH   AVE..  OAK   PARK,   ILL. 
Area    Code    312-386-6603 


NOW  IS  THE  TIME!  LET  US  COLLABORATE! 

TO  PRODUCERS  OF  FILMS   FOR 
U.  S.  COMMERCE  AND  INDUSTRY: 

U.  .S.  induslrv  is  sci  kins;  tfftctivc  wa>s  to  comply  with  L. 
B.  J."s  rt(jiKst  for  <<M>piTation  in  meeting  the  "balance  of 
pa>iiKnis  proijram."  .Now  is  the  lime  to  suggest  to  your  clients 
conversion  of  their  films  into  multi-language  versions  for 
foreign  market  operations. 


Slight  departures  in  slorx  Ireaimcnt  and  production  —  at 
little  extra  cost  —  will  make  these  films  effecti\c.  accept- 
able ambassadors  abroad.  Many  V.  S.  finiis  are: 

*  Boosting  export  sales  and  income 

*  Promoting  license  agreements 

*  .Acquiring   valuable   facilities   and    mergers, 
and 

■*  Outselling  their  competitors 
by    increasingly   using   miilti-Iangnage    film   versions   whi.li    we 
helped  to  produce. 


Let   us   collnboriitv    /«>    .irrre    I  .   S. 
comnirrrr    and    iniliislry    lirllrr.    Il< 
profits    most    ivlio    serves    best. 


FOREIGN  LANGUAGE 
&  CINEMA  SERVICE 

7046  Hollywood  Boulevard 
Los    Angeles,    Col.,    90028 
Phone:    Hollywood    7-5128 
(Area    Code    213) 
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a-v  equipment  trade  fair 

NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 


M:del  7lJA  D  sp  .: .   i  .Oiu,.':: 

AiilMiiialif   Display   Prujeclioii 
I  nil    liii|)r<iM-il    l>\     Tct-linit-olor 

An  iniproxcd  model  of  its  Smm 
Auioniatic  Display  Projection  Sys- 
tem, the  700A.  has  been  an- 
nounced by  the  Technicolor  Cor- 
poration. This  cartridge-loading 
display  projection  now  has  a  Tcch- 
nor  lOmm  f/1.1  wide-angle  lens 
for  sharper  contrast  and  increased 
picture  clarity. 

Other  new  lealuics:  a  50-hour 
life  projection  lamp;  full-range 
focusing  system  and  a  new  first- 
surface  mirror  which  transmits 
sharper,  brighter  images.  List 
price:  $179.50.  Write  our  New 
Products  Desk  for  literature  or 
to  Technicolor  Corp..  1985  Pla- 
centia  Ave..  Costa  Mesa.  Calif.  • 
»        *        * 

lll'l  "(ioiilrolashow"  .\iil<iiiial<>> 
2x2  Sliil(>!<  \\  itii  Sl«T«'o  SoiiikI 

v  A  "palm  size"  black  box  which 
automates  s  o  u  n  d-synchronizeti 
showing  of  2  X  2  slides  was  fea- 
tured at  the  recent  1965  Interna- 
tional Photographic  Exposition 
display  of  Hudson  Photographic 
intlustries.  Inc..  of  Irvington-oii- 
Mudson.  N.  Y. 

J  he  new  HPl  ■Controlashow." 
a  trade-marked  name,  has  these 
exclusive  features: 

1.  It  will  synchronize  sound 
from  any  standard  stereo  tape  re- 
corder with  two  automatic  slide 
projectors. 

2.  It  will  dissolve  one  slide 
image  into  the  other,  smoothly  and 
automatically. 

3  The  "Controlashow"  system 
can  be  used  to  produce,  as  well  .is 
present,    a    completely    automatic 

HPl    "Controlashow"   on   a   Carousel 


tape -cued  slide  dissolve  program 
at  the  touch  of  a  single  button. 

The  HPl  unit  will  operate  with 
most  stereo  tape  recorders  and 
any  Kodak  Carousel  700.  800.  or 
AV  900  slide  projector  without 
modification.  Other  automatic  pro- 
jectors can  be  used  v\ith  a  minor 
wiring  change.  It  weighs  less  th.ui 
loin  pounds  and  uses  only  live 
watts  of  power. 

The  standard  model,  designed 
for  use  with  500-watt  projectors,  is 
available  frt)m  the  company's  ed- 
ucational/industrial dealers  at 
$  1 99.50.  Accessories  include 
manual-remote  cord  of  50'  length; 
projector  and  tape  recorder  con- 
nector cords;  and  a  carrying  case. 


A  Hiisrli  <!(>iiiiiiiiiiications  Wall 
for  Daylight  Film  Projection 

-•'--  There's  a  new  Busch  Communi- 
cations Wall  (Design  #1700) 
which  features  a  patented  daylight 
projection  system  that's  ideal  for 
training  classrooms  and  siniilar 
plant,  office  or  institutional  film 
showings. 

The  latest  design  by  this  imag- 
inative Saginaw.  Michigan  a-v 
company  is  a  self-contained,  free- 
standinu  unit  which  eliminates  the 


need  for  loom  darkening  while 
it  provides  a  compact  and  com- 
plete facility  for  showing  of  all 
projected  media  via  either  rear 
screen  or  front  screen   projection. 

Built-in  rear-projection  screen 
has  keystone  eliminator,  speakers 
and  all  plugs  within  this  complete 
unit  (27"  X  37"  screen  area)  and 
the  Communications  Wall  recjuires 
only  12' 2  square  feet  of  floor 
space. 

Write   our   New    Products    Desk 
or  the  maker.  Busch  Film  &  Rquip 
nient   Co..    214    S.    Ilamilloii    Si 
Saginaw,  Michigan,  for  further  t.k 
tails  on  Communications  Wall.   • 


l)a-l.il.">    .N.w    •■,Sil\,r-Lile" 
Lenticular  Proj«'<'li<)n  Screen 

■  A  lenticular  projection  screen. 
the  Silver-Lite,  has  been  unveiled 
by  the  Da-Lite  Screen  Company, 
of  Warsaw.  Indiana.  The  new 
screen  features  a  patented  silver- 
laminaled    \invl    lenticular    screen 


•■'.irface.  developed  by  ihe  com- 
pany in  conjunction  with  Illinois 
Institute  of  leehniilogy. 

This  screen  surface  is  said  to 
be  unsurpassed  for  true  color  ren- 
dition, even  at  wide  angles  in  part- 
ly lighted  rooms.  It  is  available 
through  all  Da-Lite  audio-visual 
dealers  in  the  40"  x  40"  and  50" 
X  50"  sizes.  Other  features  include 
a  quick,  six-second  push-button 
opening  device,  automatic  leg  lock 
and  tension  control. 

The  Silver-Lite  has  a  new  he\a 
gon-shaped  case  finished  in  baked 
enamel  with  renunable  end  caps. 
Write  the  New  Products  Desk  at 
Bi  siMss  ScRiFN.  7064  Sheridan 
kd..  Chicago  60626,  for  addition- 
al product  tile  and  nearest  dealer. 


Buhl  Template  Helps  Measure 
Uear-Screen  Pr<>jecti€>n   Areas 

To  hel|i  answer  rear-screen  pro- 
jector problems.  Buhl  Optical 
Ci)mpany  is  now  offering  a  scaled 
1  A"    projection    beam    template. 

Screen  size,  |irojection  dist.uice. 
mirror  size  and  placement,  aiul 
enclosure  size  can  be  determined 
without  complicated  mathematics, 
when  the  lemjilate  is  used. 

It  is  ilesigned  for  use  with  the 
Buhl  SuperW  ide  1 .4"  lens  system 
that  fits  all  35mm  slide  projectors. 
The  template  and  scaled  grid  sheet 
overlay  are  available  for  25  cents 
from  the  company  at  1009  Beech 
Avenue.  Pittsburgh,  Pa.  15233.    • 


Kclart    EV   Super   8    Editor 

kalarl   I'nveil-  ('ompleli 
of  .Super  }{   Kditors.   Spli. 

it  A  complete  line  of  Sup^ 
editing  and  splicing  equinfl 
was  introduced  by  the  Kalar  o^ 
pany.  Plainville.  Conn.,  at  :  U 
lernational  Photographic  \  ■»* 
tion  (May)  in  New  'York  ( 

New  products  includei.  u 
Kalart  E\'-Super  8  Editor/ \-\n 
Super  8  Splicer;  and  the  .'n 
Master  Six  Splicer  which  :;oi 
modates  standard  Smm.  upq 
Smm  and  16mm.  An  e\jsi« 
with  all  Kalart  and  Craig  ^icn 
is  the  "Dual  Purpose" 
which  permits  splicing  with  u.'^^j 
cement  or  tape.  i    i 

*  «  *  I 
A  Heller  "Sirip-O-Matir"  I 
\ie>\le\  Kilnolrip  Projecti- 

An  impro\ed  automatii.  iij 
film  ad\ance  mechanism,  thcli^i 
O-Matic.  has  been  designc  to 
use  with  a  whole  series  of  \  *lp 
filmstrip  projectors,  includii  6 
V-27.  V-22  and  \'-50()    Thnf 


Viewlex'    Strip-O-Motlc   in  p*' 

Strip-O-Matic  has  a  takeup  y 
which  acconuiiodaies  much  llf 
film  lengths.  . 

The  device  can  be  interchp 
in  a  matter  of  seconds  with  k 
film-strip  tir  slide  mechanic  ' 
the  projector.  Once  inscrii, 
filmstrip  is  threaded  in  one  It 
ation;  thereafter,  its  operatii' 
automatic  and  a  slight  pressii  » 
the  film  advance  butto 
change  the  scene. 

lilm  atlvance  button  (set 
tration )    is    at    end    o(   a 
cord,  for  freedom  of  user'^ 
ments.    Longer   control   coi 
optional.     Price    of    the    N 
Strip-O-Matic    is    $44.50. 
our  New    Products  Desk  I' 
on    this    and    other    \iewk 
jection  equipment. 
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Iiii.   liK-.   Slio>\«   S\>l«'ni 
iiiin^i   lilm.    IV    <  aiiuTa.x 

lililni.  Inc.  has  unveiled  its 
liini-niakini:  system  \shieh 
les  ct)n\entional  mution  pic- 
imera  (  Iftmni)  with  a  vidi- 
levisiiin  camera.  The  coni- 
tilni-T\'  equipment  sends 
act  picture  which  is  being 
ineously  exposed  on  color 
)niH:hronie  film  to  a  TV 
iring  system. 

camera  operator  focuses 
imes  his  scene  through  a  5- 
V  monitor  mounted  in  the 
if    the    lightweight    \  idililm 

A  combination  focus  and 
control  of  the    1 2:  120   .An- 


new  Vidifilni  camera  which 
3S  video  and  film  images  .  .  . 

I  zoom  lens  leaves  the 
id  free  to  guide  the  camera 
I'ad  and  tripod,  dolly  or 
il.  Ready  to  mount  the  V'idi- 
:amcra     weighs     only     52 

ng  rehearsal  or  filming,  a 
ight  cable  feeds  the  TV 
to  the  master  control  unit, 
ight  console  which  houses 
ogram  audio  speakers  and 
-inch  TV  monitors.  Each 
;  monitors  displays  the  pic- 
f  each  of  three  Vidifilni 
s.  The  fourth,  a  master  or 
n  monitor,  repeats  the  pic- 
the  camera  which  the  direc- 
<  selected   as  his   "chosen" 

other   half  of  the   master 
unit  is  a  switching  panel, 
ely    mounted,    it    may    be 
anywhere  near  the  console, 
h    push-button     operation, 
ctor  can  cut  back  and  forth 
)    each     of     the     Vidifilm 
>.  The  panel  also  provides 
'Ctor  with  a  start-stop  con- 
jl  sync-start  switch  for  each 
Through    two-wav    head- 
has  constant  comnumica- 
]th   each   camera   operator. 
je  or  floor  manager,  hght- 
I  technical   director.    Mas- 
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ter  control  console  weighs  75 
pounds;  switching  panel.  35 
pounds.  System  operates  from 
standard  15-ampere  house  current. 
Write:  New  Products  Desk  at 
Ml  SIM  ss  Si  Ri  I  N.  7064  Sheridan 
Road.  Chicago,  Illinois  60626  or 
\idifilm.  lnc\.  8730  Sunset  Blvd.. 
Hollywood.  California  90069  ior 
complete  data  and  prices.  • 

»        *        * 

■■'rri|il«--(!iHiiltiiiJitioir*    Spli<-«T 
llaiitllcs  .New   "Siip«T  H"  Films 

Maier-Hancock  Sales.  Inc.  has 
a  new  "Triple  Combination"  hot 
splicer  that's  all  ready  to  handle 
the  new  Eastman  "Super-Smm" 
lilm  as  well  as  all  standard  8mm 
and  16mm  sound  and  silent  lilms. 
The  Model  816-S  splicer,  accord- 
ing to  M/H  vice-president  Art 
l?olt.  features  retractable  registra- 
tion pins  especially  designed  for 
the  new  Super-8  pcrforatiims,  plus 
standard  8  and  16mm  pins. 

A  single-purpose  Super-8  port- 
able hot  splicer.  Model  816-Sr. 
has  also  been  developed  for  lilm 
laboratories  to  accommodate  the 
new  format  in  16mm  widths  be- 
fore the  film  is  split  for  reduction 
printing  and  other  lab  work.  This 
unit  splices  Super-8  only,  either 
slit  to  8mm  or  unslit  in  !6mm 
widths. 

Write  the  manufacturer:  Maier- 
Hancock  Sales.  Inc..  at  14106 
Ventura  Blvd.,  Sherman  Oaks. 
Calif,  ft>r  details  on  either  model 
noted  in  this  column.  • 


1  miisifex  inc 

1           45  w.  45  St.,  n.  y.  c. 

COMPLETE                                                       'gfc 

> 

MUSIC  &  SOUND  EFFECTS                   t~=~Tr. 
SERVICE                                                  ^^^i 

o  BACKGROUND  MUSIC  EDITING 
0  SOUND  EFFECTS  EDITING 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  MUSIC  LIBRARY  FOR  LEASE  .  .  . 

•  ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARY 

FOR  SALE  .  .  . 

•  SOUND  TRANSFER  FACILITIES 
•COMPETITIVE  PRICES 

Musifex  talent  proven  on  over  4,900  productions 

FLY-PHONE-WIRE-WRITE   NOW 
FOR    FULL   INFORMATION          ^  /  /f,  t 
AND    UP-DATED   CATALOG          »w    ^€MJC<^ 

ci  6-4061 


In  Number  Four:  Your  Notional  Audio-Visuol  Equipment  Trade  Show 
Preview!  The  Latest  in  Equipment  and  Accessories  for  Projection 
and    New    Tools    for    Film/ Tape    Editing,    Handling    and    for    Production. 


•  creative  productions 

•  complete  producers  services 

•  studio  soundrecording 

•  animation  — graphic  arts 

•  still  photography 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


REELA  FILMS,  INC. 

A  Lm  IM    N  ut  WuMtlLU  kMlHfRiStb    INC. 

17N.W.  Third  St.,  Miami,  Florida 
Phone;  FR  4-2108 

WRITE  FOR  FREE  CATALOG 
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fBUSINESS  SCREEN  EXECUTIVEj 

NEWS   OF   STAFF   APPOINTMENTS   AND   A-V    INDUSTRY   DEVELOPMENTS 


Kenneth   A.    Ponte 


J 


Sliiilio  l.i;:hliii;:  <  u.  in  riiiia^o 
.\«<|tiir«<l  In    Ktiiiulli    \.  INiiiic 

7  One  of  the  nation's  oldest  pro- 
duction service  companies,  found- 
ed in  Chicago  in  1919.  has  a  new 
owner.  The  .Studio  l.ighlinL:  Corn- 
pan),  headed  by  the  late  Bob  Dug- 
gan  since  its  origin  in  1919  has 
been  acquired  by  Kenneth  A. 
Ponte. 

Ponte.  who  was  formerly  art 
director  of  CBS  affiliate  television 
station  WBBM-TV.  is  now  presi- 
dent and  general  manager  of 
Studio  Lighting  Company.  Inc.  He 
iield  his  former  position  for  1 7 
years  and  was  responsible  for  ihe 
creation  of  all  scenic  design  and 
elTects  in  addition  to  supervision 
of  ail  graphic  art.  While  associated 
with  WBBM-TV.  he  won  one  of 
tv"s  top  hont)rs.  receiving  an 
"Emmy"  as  "Art  Director  of  the 
Year."  Ponte  is  a  graduate  of  Co- 
lumbia College. 

Studio  Lighting  pioneered  in 
Ihe  design  and  manufacture  of 
special  light-weight  lighting  for 
lilm  and  tv  production  as  well 
as  handling  large  convention  and 
trade  show  illumination.  The  late 
Mob  Duggan  was  a  pioneer  cam- 
eraman, shot  the  first  motion  pic- 
ture in  sound  for  the  Western 
Llectric  Company  in  the  2()"s.  For 
the  past  live  years,  since  his  death 
in  1960.  the  business  has  been 
operated  by  his  widow.  Mrs. 
F-loisc  Duggan.  • 

'^lnn\    Joins   Willi,  AsxM-iiilcs 

Hugene  J.  Sherry  has  been  ap- 
pointed assistant  vice-president  of 
sales/ administraticm  at  Webb  As- 
sociates. New  York  City.  He  was 
previously  associated  with  the  In- 
ternational   Divisions    of    Colgate 

I'almolivc  and  Borden  Food  Co.  • 

f        ♦        ♦ 

K<<-»l;ir  ill  \\  ^iili-    \ilM-i'ii.in<: 

Ihe  former  liead  of  his  own 
film  production  l  unpany.  Donald 
F.  Kceslar  has  joined  Wade  Ad- 
vertising. Inc..  Chic  luo.  as  a  tele- 
vision producer.  • 


Kollak*^    (Fiirdun    Tiil)li>    lleuiU 
Kilucalion  Miirki-I  l)4-vi'l(t|ini<-nl 

Fasimaii  Kodaks  organi/ation 
of  its  recently-formed  Motion  Pic- 
ture and  Education  Markets  Di- 
vision was  further  advanced  last 
iiiomli  b\  the  appointment  of  Gor- 
don  11.  lubbs  as  director  of  odu- 
cation  markets  development. 
1  uhhs  will  report  to  C.  R.  Trout- 
iier.  sales  manager  of  the  division. 
Commenting  on  the  appoint- 
ineni.  Koilak  \  ice-president  for 
marketing  (ierakl  B.  Zornow  no- 
ted that  "the  appointment  for  ed- 
ucation markets  development  is 
an  indication  of  the  company's 
increased  emphasis  on  providing 
products  and  services  needed  in 
these  markets,  in  such  varied  areas 


as  more  personalized  classroom 
teaching,  adult  traming  and  re- 
training, and  the  extensive  pro- 
grams of  education  taking  form 
on  a  local,  state  and  federal  basis. 

"Kodak's  participation  in  the 
"knowledge  industry'  is  linked  to 
the  growing  use  oi  audiovisuals  in 
all  kinds  of  instruction  —  use  of 
an  audiovisual  technology  des- 
tined to  increase  sLihstaiilially."  he 
said.  ""There  is  evidence  that  the 
"knowledge  industry'  is  the  largest 
and  fastest-growing  segment  of 
our  economy." 

Tubbs  is  a  1946  graduate  of  the 
University  of  Rochester  with  a 
B.S.  in  chemical  engineering.  He 
obtained  his  B.B.A.  degree  in 
marketing  from  Pace  College  in 
19?0.  He  began  his  Kodak  career 


MARKETING  MEN: 

ENJOY 

A  BIG  AUDIO -VISUAL  PLUS 

WITH 
LENSCREEN  REAR  SCREENS 

by  POLACOAT 


16   mm.   C(ne-f duco'or   by    Buich 


The  advantages  of  rear  screen  projection  in  sales  promotion,  soles 
training,   exhibits  and  displays  are  well   established. 

However,  Lenscreen  by  Polacoat  offers  a  valuable  plus.  The  millions 
of    tiny    lenses    on    the    surface    of    LENSCREEN    respond    only    to 
projected  light.  Lens  response  is  unaffected  by  room  illumination! 
So,   with   Lenscreen,   your  present  projector  can   show  sharp,   clear 
pictures  (even  in  full  color)  in  fully  lighted  rooms. 

You  command  greater  attention.  Your  viewers  take  notes  readily, 
assimilate  faster,  retain  facts  and  sales  points  longer. 

Eliminate  the  inconvenience  and  distractions  occasioned  by  dark- 
ened rooms.  Discover  how  only  Lenscreens  can  let  you  enjoy  the 
benefits  of  true  "daylight"  presentations.  Reasonably,  too. 

Send  for  your  free  LENSCREEN  Idea  Kit,  today. 

POLACOAT,  INC. 

MAIL    THIS    COUPON    TODAY 

POLACOAT,    INCORPORATED 

9725  Conklin  Road,  Blue  Ash,  Ohio  45242 

Please  send  the  Lenscreen  Information  kit. 

Name  Position 

Company 

Address 

City  State  Zip  Code 


in   194  1   in  the  film  testing  disn 
at  Kodak  Park  Works.  In  U?) 
joinetl   the   Hast  Coast   Divisin, 
the    motion    picture    film    ipy 
men  in  New  York  City,  ret  : 
to   Rochester   headquarters 
department    at     Kodak    Oil 
1 95  1 

In  1963  he  was  appointecj 
ager  of  engineering  service, 
ern  Di\ision  of  the  motion 
sales  department. 

*        *        » 
Itoh  Ji'nness,  Film  Speri 
.loins 

Bob  Jenness.  a  noted  stt 
tion    and    special    effects   dil 


Bob  Jenness  .  . 

has  joined  the  staff  of  Audi  P 
duetions.  Inc..  New  York 

Jenness   has  achieved   a  i-i 
erable  reputation  in  this  fiel 
result  of  his  wt)rk  with  the  ( 
Pal    Organization     in    Holl 
and.    more    recently,    with 
Inc..   in   New    York. 

*  *        * 
."^levi-ns  Joins  W  ililin^-l"\ 

Maurice  Ste\eiis,  forinerl 
the  Leo  Burnett  ad\L 
agencv.  has  been  named  ; 
\ision  commereial  film  prodiJ 
the  Wilding  T\'  Division.  Ch 
He  was  art  director  of  the  a; 
Canadian  office  and  recent 
tlirector  and  producer  in  it 
cago  office. 

*  «        » 
VihI>   <'ii-lik\an  .|oin>  Stal 

of  \  I'l   IIIinoi>  a^  (!ain<-ra 
■fr   Andrew  M.  Costikyan  ha 
ed  VPI  of  Illinois  as  staff  c' 
man.    aceoriling   to   an    ann 
men  I   from   I  red  Olsen,  prey's 
With    both   stateside   and   o\ 
photographic    experience,    ( 
yan  was  most  recently  in  S' 
Norway   and   Germany  for 
TVs    The    Nohel    Prize    A 
Costikyan  began  his  film 
as   an   Air   Force   officer   in 
with  the  First  Motion  Pictun 
FTO.  He  is  a  member  of  t 
ciely  of  Motion  Picture  andf^ 
\ision    Fngineers.   anil    the 
Directors  International  Guili 


BUSINESS    SC 


-o  >aiiiecl  SaU's  Maiiu^cr 
[Inest  >  isual   Ki|uipiii<-iit 

;  appointment  of  Martin  S. 
o  as  sales  manager  of  Mid- 
,'isual  Equipment  Co..  Inc.. 
:o.  has  been   announced  by 


in  Mendro 


sales  exec 


Roberts,  president  of  the 
k'isual  equipment  and  serv- 
Tipany. 

5-year  veteran  at  Midwest, 
o  is  a  noted  lecturer  in  the 
f  audio-\isuals  and  is  chair- 
ect  of  the  National  Audio- 

Seliinj;  Institute.  He  holds 
ed  certificate  in  llhnois  ft)r 
ig  in  the  area  of  develop- 

rcading  and  is  past-chair- 
>f  the  joint  ASTD-NAVA 
te.  • 


r!e«-o  Opens  Hi-iilal  Studio 
.Miami.    Floriilu   Facility 
mpletion  of  their   first  film 
available     for     producer 
in  the  Miami.  Florida  area 
ecn    announced    by     F&B/ 
Inc.  The  new  studio  facility 
ated    in    the    same     16.()()() 
-foot   building   as   the   corn- 
equipment    rental    depart- 
new    rental    sound    stage 
res   50   x    7S-feet.    The    key 
.  disclosed  by  F&B/Ceco  in 
lounccmcnt.  is  that  the  com- 
$5    million    inventory    of 
lent    is    not    only    available 
right  on  the  spot, 
tal  policy  calls  for  charging 
[jr  equipment   actually   used 


FESSIONAL 

iE  Typographers 
press  Craftsmen 

:E    1938 

U  riit  for  FREE  type  effort 

ANIGHT  TITLE  SERVICE 

4S   Wen    45fh    Si  .    New    York     N  r 


by  the  producer,  \sith  no  trans- 
portation charges.  The  company 
lias  also  disclosed  that  it  will  be- 
gin construction  of  another  20.000 
square-foot  building  in  September 
and  that  tiiese  facilities  will  also 
house  a  100  x  120-foot  sound 
stage  as  well  as  set  construction 
and  print  shops,  screening  facili- 
ties, editing  and  dressing  rooms 
and  an  administration  ollice. 

The  company  makes  special 
note  that  F&B/Ceco  does  not 
function  as  a  film  producer  nor 
does  it  compete  with  its  clientele. 
Sole  interest  is  in  providing  equip- 
ment, studios  and  related  facilities. 

*      *      * 
F.  .1.  <)'\«-il  Named  Kxeeiilive 
I'rudiieer  ut  Koss  Koy ,  Ine. 
i<   Now    executive    producer    for 
stage  and  motion  pictures  for  Ross 
Roy.  Inc..  Detroit  and  New  York 
advertising  agency,  is  F.  J.  O'Neil. 
He   will   locate   at   the   company's 
Detroit   office,    reporting   to  Tom 
Marker,    vice-president    in    charge 
of  stage  and  film  production.       • 

*        *        * 
Marvin  Holmes  to  .\!<soeialeil 
Film  (ionsiiitants.  New  York 
■-"  Marvin      L.     Holmes.     North 
American  Precis  Syndicate  Editor, 
has  joined  Associated  Film  Con- 
sultants as  a  vice-president.         • 


Need  WEEKEND 
Lab  Services? 

If  your  Motion  Picture  Film  deadlines  make  Weekend  Lab 
Services  necessary,  perhaps  v/e  can  help.  When  it  comes 
to  16mm  Color,  we  are  unique  in  that  we  can  perform  all 
of  the  following  in  our  own  lab: 

•^    Develop   Eklachrome   Commercial,   MS,   ER   or   ERB 
Color  Original  Films  .  .  . 

•^    Print     and     Process     Kodachrome     7387     Revenal 
Color  Workprint  .  .  . 

•^    Transfer  Mag  Sound  Track  fo  Optical  and  develop 
complete  .  .  . 

•^    Print    and    Process    Silent    or    Sound    Kodachrome 
7387  Color  Release  Prints  wi'fh  color  correction  .  .  . 

•^    Print  and  Process  EK  Color  Internegative  and  Posi- 
tive  Release  Prints    with   color  correction  . 

The  Cost?  So  reasonable,  you  won't  believe  it!  We  can 
also  provide  San  Francisco  Airport  Pickup  and  Delivery. 
Call  Code  415-321-5678,  or  write  or  wire — 

CINE-CHROME  LABS.  Inc. 

4075     Transport     Street,     Palo     Alto,     California     94304 


,c,    Avenue  " 
Palis  -  / 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


GOLDEN  EAGLE  SELEC 


EASTERN  STATES 


•    MASS ACIIL'SETIS   • 

Cinema,  Inc.,  234  Clarendon  St., 
Boston  02116. 

•  NEW  YORK  • 

Bui'han  Pictures,  122  W.  Chippewa 
St.,  Buffalo  2,  N.  Y. 

Crawford,   Immig  and   l.andis,  Inc., 

6   West  4t>ih   St.,   New    York    36, 
New  York. 

The  Jam  Handy  Or};ani/ation,  1 775 
Broadway,  New  York    10019. 

S.O.S.    Photo-Cine-Optics.   Inc.,   387 

Park   Avenue,    .South,    New   York 
City,  New  York   10016. 

Training:  l-'ilms.  Inc.,  150  West  54th 
St.,  New  York    19.  CO  5-3520. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  221  Park 
Avenue  South,  N.Y.  3.  SP  7-6600. 

•  PENNSYI>VANIA  • 

Appel     Visual     Ser>ice,     Inc.,     963 

Liberty    Avenue.    Pittsburgh    22. 

Audio-Visual  Cenler  —  Rentals, 
Sales,  Repairs.  27  South  17th 
Street,  Philadelphia  3,  Pa.  Phone: 
LOcust  3-6872. 

Oscar  H.  Hirt,  Inc.  41  N.  11th  St., 
Philadelphia   7,   WAInut   3-0650. 

J.  P.  Lilley  &  .Son,  Inc.,  Box  3035, 
928  N.  Third  St.,  Harrisburg 
17105,   (717)  238-8123. 

Ilie  Jam  Handy  Organi/.ation,  Pitts- 
burgh.   Phone:   ZLnith   0143. 


•  MARYLAND  • 

Stark-lilms  (Since  1920).  Howard 
and  Centre  Sts.,  Baltimore  1.  LE. 
9-3391. 


SOUTHERN  STATES 

•   GEORGIA   • 

Colonial    lilm.s,   71    Walton   St.,   N. 
W.,  JA  5-5378,  Atlanta. 

Uniled  World  IHnis,  Inc.,  287  Tech- 
wood  Dr.,  NW.,  Atlanta. 


•  LOUISIANA  • 

Delia  Visual  .Service,  Inc.,  715  C  'od 
St.,  New  Orleans  12.  Phone:  J  A 
5-9061. 


MIDWESTERN  STATES 


•   ILLINOIS   • 

Kobt.    H.    Kedfield,    Inc..    831     So. 

Wabash  Ave..  Chicago  60605. 

The  Jam   Handy   Organization.   230 

North  Michigan  Avenue,  Chicago 
fiOeOl.  State  2-fi7.'57. 

Midwest     Visual     Equipment     Co., 

3518  W.  Devon  Ave.,  or  571  W. 
R.indolph.  Chicago. 

I  nited    World    Films.    Inc.,    542    S. 

Dearborn  St.,  Chicago  60605. 


•   MICHIGAN   • 

The  Jam  Handy  Organization,  2821 
E.  Grand  Blvd.,  Detroit  48211. 
Phone:  TR  5-2450 


•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker  Blvd., 
St.  Louis  30,  Mo. 


•  OHIO  • 

Academy    Film   .Service,   Inc,   2110 
Payne  Ave.,  Cleveland  44114. 

Films    Unlimited    Productions,    564 

Park    Avenue,    Mansfield. 

Fryan   Film   Service,   2929   Prospect 
Ave.,  Cleveland  44115. 

Sunray    Films,    Inc.,    2005    Chester 
Ave.,  Cleveland  441 14. 

Twyman    Films,     Inc.,     329    Salem 
Ave..  Dayton  45401. 

.M.  11.  .Martin  Company,   1118  Lin- 
coln Way  E.,  Massillon. 


LIST   SERVICES   HERE 

Qualified  oudio-visual  dealers  are 
listed  in  this  Directory  at  $1.00  pet 
line  per  issue  on  annual  basis  only 


WESTERN  STATES 

•   CALIFORNIA   • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28 
HO  6-1651. 

The  Jam   Handy   Organization,   305 

Taft   Building,    1680  N.   Vine  St., 
HoIIvwochI  90028.  HO  3-2.321, 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 
Hollywood  6-7681. 

Kaike    Company,    Inc.    A-V    Center, 

641    Nortli    Highland    Ave.,    Los 
Angeles  36,  933-7111  (A/C  213). 

S.    O.    S.    Pholo-Cine-Optics,    Inc. 

6331     Hollywood     Blvd.,     Holly- 
wood 90028. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  900.57.  Phone: 
Dunkirk  9-1288. 

United  World  Films,  Inc.,  7374  Mel- 
rose   Ave.,    Los    Angeles    90046. 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,  1 16  Na- 
toma  St.,  San  Francisco  5.  GAr- 
field   1-0410. 

Westcoasf  Films,  255  Minna,  San 
Francisco  94103. 


•   COLORADO   • 

Cromars'  (Audio-Visual  Center)  922 
Bannock,  Denver  80204. 


•  OREGON  • 

Moore's  Audio-Visual  Center,  1201 
S.  W.  Morrison,  Portland  5, 
Oregon. 

I'nited  World  I  ilms.  Inc.,  5023  NE 
Sandy   Blvd.,   Portland   97213. 


•  TEXAS  • 

United     World     I'ilms.     Inc..     2227 
Brvaii   St.,    D.ill.is    I. 


•   UTAH   • 

Di-seret    Book    Company,    44    East 
South  Temple  St.,  Salt  Lake,    10. 


(CONTINUED       FROM        I' \GE 
Who  Wrote  That?  Producer: 

Molioii     I'lLlurcs.    Sponsor:  I 
necticut  Mutual  Life  Insuran 

Why  Fluoridation?  Producer; 

AssuuialCN.      Sponsor:      Am] 
Denial  .Association. 

The     Wind     of     Change.     Sp 

Douglas  Aircraft  Company 

o  o  o 

MEDICAL  &  SCIEMIF 

PICTURES   FOB  0\  ERSI 

Bi()chi-mistr>    and    Molecular 

ture.   Producer:  \\c\lcr   I  iln 

ductions.    Sponsor:    Chemical 

Materials  Study.  Univ.  of  Cali 

Clinical      .Applanation       lono 

Producer:  Dynamic  Films. 
sor:  .Averst  Laboratories. 

Comparative  .\nal>sis  of  Hyo 
havior  in  Class  I  and  CI 
Orthodontic  Patients.  S  p  o  n 
UCLA  Cenler  for  the  Heali 
ences.  School  of  Dentistry.  Dc 
RadiologN . 

Cushing's     Syndrome     In     Ch 

Producer:  BilK  Burke  Produ( 
Sponsor:    Si>uthern    C.ilifornia 
maneni     Medical    Group    tt 
Foundation  Hospital. 

Eyewitness  to  Gastroscopy.  Pi^j 

er:  Hospital  of  Si.  Raphaels, 
sor:    .American   Cancer   Societal 

Modern  Obstetrics:  Normal  Dell 

Producer:  Sturgis-Grant  I 
tions.  Sponsor:  Onho  Pharni.i. 
Corporation. 

A   New    N'iew    of  Corticosterm 

lion  in  Inflammatory  Derm.'  - 
Producer:  Davidson  lilms.  Sp<M 
Svntex  Laboratories. 


-i- 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


Translabyrinthine   ..\pproach 

nioval  of  .'Vcouslic  Neun>ma|H 
ducer:  Wexler  Film  Productt 
Sponsor:  Los  Angeles  Loundalii' 
Otology.  I 

*  »         *  j 

Toliacco  Dealers  S'lfiu  \\  ilh 
Maiiiia-liarlM-ra  lor  .Second  li 
■fr  The  second  color  motion* 
ture  to  be  sponsored  by  the 
tional  .Association  of  lobaccc^ 
tributors  has  been  assigned  t  • 
Industrial    Film    Division.   Hi'^ 
Barbcra    Productions.   Hollyvf 
The    association's    previoui'l 
minute    animated    liliii.    ,V/r. 
was    also   created    by    this  s*  | 
in    Uni4.  .Arthur  Picrson  will 
ducc  and  direct,  according  to  ' 
Sutherland,   vice-preside 
charge  of  the  division. 

*  ♦        » 
Koi)  l{i<luir<lf.  Joins  KoslerJ 

■A-  Ron  Richards,  a  fihn  i 
and  director,  has  joineJ 
I  ilms.   Inc..  in  New  York 
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San  Francisco's 
complete  16  mm 
film  service 


k. PALMER  FILMS, INC. 

OWARO    STREET       SAN    FRANCISCO 


•  Dirty? 


■  Brittle? 


Scratched? 


Worn? 


•  Stained?    I  •  Rainy? 


Damaged? 


Send  it  to 


li  fILM  DOCIORS" 


Specialists  iti  the  Science  of 

IFILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
lAPIDWELD  Process  includes   treatment  lor: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

MM  SERVICES  NOW  AVAILABLE. 


*nd  for  free  Brockurr, 
FACTS  ON  FILM  CAHE" 


H 


APia   FILM 
TECHNIQUE.  //VC 


B2  27  ST.,  L.  I.  C.  1,  N.  Y. 
Illwall  6-4600  •  Est.  1940 


AMKRICAiX     I\     (;().\I.\II  KCIIALS: 


(CONTINUED  FROM    1H1     I'Rl  C  1  DINC.    PAGE   42) 

for  "most  effective  use  of  sound  effects"  ( Mat- 
tell  Company). 

The  award  winners  for  "best  tivcrail  scries" 
of  television  ci>niriicrcials  (a  tie)  were:  the 
Goodyear  Tire  &  Rubber  Company  for  its 
No  Man  Around  campaign  and  Polaroid,  for 
its  Color  Pen  k  Camera  Scries.  Goodycar's  spots 
were  produced  by  Filnd'air.  Los  Angeles, 
through  Young  &  Rubicam.  of  San  Francisco. 
The  Polaroid  series  was  produced  by  EUE- 
Scrcen  Gems,  New  York,  for  Doyle  Dane 
Bernbach. 

The  Goodyear  series  also  received  a  "best" 
in  the  Auto  Accessory  product  category:  Pol- 
aroid was  the  "best"  in  the  Gift  Items  grou|i 
as  well  as  receiving  the  citation  given  tor  "Iksi 
Color  Cinematography." 

Gulfs  "KolliiiK   Tire"  \Mns  Two  Awards 

Other  multiple  winners  at  this  year's  festi- 
val included:  Gulfs  Rollini;  Tire  entry,  which 
tied  for  "best""  in  the  Auto  Accessory  group  as 
well  as  winning  the  special  citation  for  "Best 
Black  &  While  Cinematography."  MPO  (Mur- 
ray Lerner  on  camera)  was  the  producer  for 
Gulf's  agency.  Erwin  Wasey.  of  Pittsburgh. 
Premium  Sallines  \Vuicriii;lu  Packuiie  spot  was 
"best"  in  the  Baker  Goiids  &  Confections  as 
well  as  being  cited  for  "best  dcnn)nstration." 
It  was  produced  by  VPI.  New  York,  for  Mc- 
Cann-Frickson.  also  of  New  York  City. 

Multiple  winners  continued  with  Salada  Teas 
/////  Line  commercial,  produced  by  Rose- 
Magwood.  N.Y..  for  Carl  Ally  Advertising. 
N.Y.  It  was  best  in  the  "Coffee  and  Tea"  prod- 
uct group  and  cited  for  "Best  Use  of  Humor" 
as  well  as  "Best  Spokesman-on  Camera"  honor 
which  went  to  actor  Paul  Dooley.  Another 
MPO  production,  the  Pack  &  Jiniilc  entry  by 
Lennen  &  Newell,  captured  twn  special  cita- 
tions. One  of  these  was  earned  for  "Best  Edit- 
ing" when  MPO's  Cal  Schultz  received  the 
Movielab  award  and  another  citation  was  given 
when  this  spot  received  a  tie  for  "Best  Jingle." 

Cilc  Other  Winners  (»f  Multiple  Honors 

The  Wilding-Feddcrson  production.  Hoi 
Rodder,  won  the  "best"  award  in  the  Toy 
&  Game  category  as  well  as  a  special  citation 
I  for  "Best  Use  of  Sound."  This  Mattell  com- 
mercial was  created  for  the  Carson/ Roberts 
advertising  agency.  Los  Angeles. 

Erik  Cigars'  spot  won  dual  honors  for 
"Best  Tobacco  Products"  entry  and  a  special 
citation  for  "Best  Musical  Scoring."  It  was 
produced  by  TeleVideo  of  New  York  and 
scored  by  Marc  Brown  Associates  for  Grey 
Advertising. 

The  foremost  agency  winner  of  "Clios"  was 
Doyle  Dane  Bernbach.  with  nine  awards,  fol- 
lowed by  Young  &  Rubicam.  with  eight.  Benton 
and  Bowles  achieved  four  awards  as  did  Mc- 
Cann-Frickson. 

Among  producers,  the  big  winners  were 
EL'E-Screen  Gems  with  nine  "Clios";  VPI 
Productions  with  six  awards;  releVidco  hail 
five;  John  Uric  Associates  of  Los  Angeles  took 
home  four  awards;  Audio  Productions.  MPO, 
PGL  and  Directors  Group  received  three 
awards  apiece  in  this  year's  competition.  • 
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JUST   Off   THE   PRESS! 

YOUR   COMPLIMENTARY   COPY   Of 

FOTOMATION  FILM  TIMETABLE 


Handy  plastic  computer  times 
your    narration,    music,    effects. 

For  slidefilms,  sales  promo- 
tion &  presentations,  TV  and 
motion      pictures. 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  MAKING 

FOTOMATION! 


Tell  your  Jolei  Jlory  in  FOTOMATION  —  UJing  the 
popular  TV  tommerciol  mathod  of  "quick  cull,"  with 
Hill  pholos.  Itomporenciej,  artwork  and  graphic 
color  design!  We  give  your  film  life  and  onimalion 
with  every  lype  of  comero  movemeni,  loomt,  pant, 
dixolvet  —  synchroniied  lo  modern  percussive  mu- 
<icl    Production    time    is    in    DAYS,    not    MONTHSI 

Get  Ihc   full  story  with 
your  FOTOMArfON    Timeloble 

Coll  Al  Slahl  -  212   CO  5-2942 


ANIMATED  PRODUCTIONS,  INC. 

1600  Broadway,  New  York  19 
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pJI  Referejice  Shelf 


l'liariiuirriilir;il  M;ik<T-.'  4,iiiilc 
to    ini    I  rt.-loaii   ll.ailli    I  ilin> 

a  A  new  catalog  describini;  1S4 
motion  pictures  suitahle  for  lay 
\iewini:  and  all  pertaining  to  the 
health  lield  has  just  been  issued 
by  the  Pharmaceutical  Manufac- 
turers  Association. 

All  listed  lilms  are  available  on 
a  free-loan  basis  to  both  lay  and 
professional  groups.  They  cover 
such  widely-discussed  topics  as  ac- 
cidents. alcolK>lisrn.  allergies,  arti- 
ficial respiration,  geriatrics,  retire- 
ment, dental  care,  mental  health, 
home  safety  and  career  opportuni- 
ties in  the  medical  and  allied  pro- 
fessions. 

On  the  more  technical  side,  the 
films  view  drug  research,  scientific 
agriculture,  arthritis,  open  heart 
surgery,  and  the  treatment  of  spe- 
cific conditions  of  the  digestive 
system,  the  heart,  the  lungs  and  the 
kidneys. 

.Ml  of  the  films  were  produced 
by  prescription  drug  companies 
but  do  not  promote  products.  All 
arc  in  16mm  sound  and  running 
times  range  from  10  to  60  min- 
utes. Copies  of  the  catalog  arc 
available  on  letterhead  request  to 
the  Director  of  Public  Information. 
Pharmaceutical  Manufacturers  As- 
sociation. 1153  Fifteenth  Street. 
N.  W..  Washington.  I).  C.  20005. 

*       *        * 
Siii^lf-CoiKcpt     Filiii     Soiiri-es 
l.isleil    l»y   Tcciiiiicolor  (^«>r|». 

Theres  a  new  edition  of  the 
widely-used  "Source  Directory  of 
Educational  Single-Concept  Films" 
available  in  Magi-Cartridges.  The 


Directory  is  (nihlislicd  h\  the  C  oni- 
mercial  and  I\ducalit)nal  iJrancli 
of  the  Technicolor  Corporation. 

The  second  edition  of  this  book 
contains  numeri>us  listings  of  ed- 
ucational, scientitic.  sports,  acci- 
dent prevention  and  other  Siiim 
"Instant""  silent  films  available 
from  a  wide  range  of  domestic  and 
overseas  sources.  The  published 
price  of  the  Second  F.dition  (Cata- 
log L-12E)  issued  in  February. 
1965.  is  25c.  Write  the  Techni- 
color branch  noted  uhoxc  at  19<S5 
Placentia  Avenue.  Costa  Mesa, 
California  92627  for  your  copy.  • 


NEW  SAN  DIEGO  CHAPTER: 

(CONTINUED    FROM    PAGE    41) 

the    ]iri)graniniing    function    to   in- 
clude a  committee  of  three. 

An  agenda  of  jirofessional  ob- 
jectives has  been  developed  to 
guide  this  enthusiastic  new  group. 
In  outlining  these,  chairman  Reese 
eni|ihasi/ed  the  need  and  ethical 
responsibility  of  every  professional 
to  belong  to  and  support  a  pro- 
tessional  society.  "In  this  way." 
he  noted,  "the  real  pro  achieves 
individual  growth  and  contributes 
to  the  public  image  and  stature 
of  his  profession  as  a  whole."" 
National  Board  Aids  Chapter 

At  the  kickotT  meeting,  held  at 
Brown"s  Motion  Picture  Lab.  na- 
tional president  Jim  Wasson  pre- 
sented the  group  a  check  l\)r  .SI 00 
to  sustain  them  through  the  initial 
growth  period.  The  San  Diego 
chapter  will  represent  all  Southern 
California  members  in  the  area 
south  of  San  Juan  Capistrano.       • 


YOU'RE  INVITED  TO  JOIN  OUR  SUBSCRIBER   FAMILY! 
•  To  get  all  the  news  and  jealiires-in-clei>lh  about  the  latest 
and   best    in    aiuliinistial    tooh    and    te(  hniqiies.    iust    fill    in 
the  convenient  Reservation  lorni  belo\\,  and  mail  to  us  today: 

fes.  Enter  My  Subscription  to 

BUSINESS    SCREEN    MAGAZINE 


□  One  Year  (Eight  Issues)  $3.00 
Name: 


□  Two  Years  $5.00 


Company: 


Position: 


Address: 


City: 


Zone: 


Stote: 


I    I  Check  Enclosed 


Q  L  II   Company 


□  Bill  Me 


BLUE      RIBBON      PICTURES: 

(CONTINUED   FROM    PAGE    18) 

GUIDANCE 
I  he  Makint!  of  a  Doctor  —  a  Wider 
World.  priKluccd  b\  Vision  ,\sso- 
eiatcs  for  Merck.  Sharp  &  Dohnie. 
Oisinbutcd  bs  Modern  Talking  Pic- 
ture Service. 

HISTORY    \:    BIOGRAPHY 
Scolf's    l-asi    Journey ,    produced    b\ 
BBC-TV  and  distributed  by  Con- 
lcniporar\    Films. 

HI.STORY:  CLASSROOM 
Prelude    to    Conflict,    produced    by 
Michael  Birch  and  distributed  by 
Encyclopaedia  Britannica  Films. 

HISTORY:   GENERAL 
The    I.ouvrc,    produced    and    distri- 
buted  b>    NBC   for  Xero.x  Corp. 

HOME  ECONOMICS 
Pennsylvania  Country  Cooking,  pro- 
duced  b\    Bob    Bailey   for   Caloric 
Corp.;   dislribiucd   by   the   American 
Gas  Association. 

LANGUAGE  TRAINING 
Parlous  Francais.  produced  by  Mod- 
ern  language  Project  lor  Council 
for    Public    .Schools:    distributed    by 
National  Educational  Television. 

NATURE  AND  WILDLIFE 
The    Colonial    Naturalist,    produced 
by    Colonial    Williamsburg.    Inc.: 
distributed     b>      Modern     Learning 
Aids. 

.SCIENCE   &    MATHEMATICS 
.Sound    Waves   and    Stars;   the    I)op- 

pler    Kffect,     produced    and    dis- 
iributed   b\    film   Associates. 

SOCIAL   DOCUMENTARY 
Christmas   in   .Appalachia,    produced 
b\    CBS:    dislnbulcd    b\    Carousel 
Films. 

SPORTS 
Sailinu,     produced     by     Nclherlands 
Ciovl.    Information   Ser\  ice:  distri- 
buted  b\    Conleniporary   lilms. 

FILM   AS  ART 
.Study    in   Wet.   produced   ani.!   disiri- 
Inileil  In   fLmier  Ciroening. 

(.RAIMIIC"    ARTS:    PAINTING 
Antonio  (^audi.  produced  by   Media 
I  ilni:    dislribuled    b\    Center    for 
Mass  (  ominunicalion. 

GKM'HK  ARTS:  .SC  L'IPTURE. 
ARC  liniCTURE  AND  CRAFTS 
Five  British  Sculptors  Work  :ind 
Talk,  produced  by  Forma  Art  As- 
sociates; dislribuled  by  Conlenipor- 
ary   Lilms. 


MUSIC.   DANCE. 
DRAMA  AND  1  ITFRAi 
An  Occurence  at  {)"l  Creuk 

produced  by  March  leh.i.  i-.j 
lie  Roubai.x:  distributed  1-  ,. 
leniporary   Films. 

STORIES  LOR  CHILI) 
Cornet  at  Night,  produced 

iribuled  by  National  Fill 
.if   Canada. 

THE  CHURC  H    AF  W  ( 
I  he    Secret,    produced    b\ 
Denecn:     distributed     b\ 
Tithing  Compan\. 

DOCTRINAL: 

DENOMINATIONAL 

The     llulteritcs.    [irodueed    t 

lional  I  ilni  Board  of  Canai 

iribuled   b\    Sterling   Ed.   Fill 

ETHICAL  PROBLEM 
1  iine  and  1  ide,  produced  by 
Pholo     Squadron     for    U. 
Force:  distributed  by  USAF. 

FUND  RAISING 
.\  New  Life  for  Jennifer,  pr 

by  Portafilms  for  Lutheran 
for  the  Deaf. 

*        *        * 

FII.MSTRIPS:   THE   AR 

Sights    and    Sounds,    produc 

University    Films;    disiribu 

Captioned  Films  for  the  Dea 

Office  of  Education. 

FILMSTRIPS:    SCIENC 

Modern     .Vrithmetic.     produc 

LJni\ersit\     1  ilms;    disiribu 

McGraw-Hill  Text  Film  Div. 

I  II  M.STRIPS:   SOCIAL  ST 
The     Classroom     Revolution 

duced    and    distributed   by 
a  nee    .Associates. 

FII  MSIRIPS: 
VOCATIONAL  GUI  DAN 
Electronic    Computer    Occup 

produced  and  dislribuled 
lional   Lilm   Board  of  Canada 

IILMSTRIPS:    TRAlNIt 
Facts  .\h()Ul  Pesticides,  prodl 

leaehers  1  ibrar\.  Inc.  DistI 
b\    MaiuUaelunng  C  hemisis 
alion.   (and) 
Troop    Government,    produc 

distributed  by  Girl  Scouts 
U.  S.  A. 

1  ILM.SIRIPS: 
PUBLIC  RELATIONS 
Worlds   of   Wonder   and   Wir 

duced     In      I'an     Media 
lion  ,md  Slecl   Insiiiule. 


1  II  MSIKIPS: 
SAILS  I'ROMOnON 
.Sam    Suede,    Highlander    Eye 

duced   and   dislribuled   by  V 
Cielber    Productions,    (and) 
the    Sl<»r>    of    (i.    A.    C..   pre 

b\     lurileiaub  i^   Moss  for 
eral   .Acceptance  Corp. 


; 


111  MSI  KII'S     Rl  I  lOIO 
Let's    \  isil     I  riiiidad.    product 
the  Berkele\  Siudio  tor  the  I 
Church  of  Canada. 


ocessed 


by  Movielab, 
you  see  and  hear 
the  difference. 


FOR  COLOR  AND  BLACK  &  WHITE  complete  35  mm- 

I6MM  DAILY  AND  MULTI-RANK  RELEASE  PRINT  LABORATORY,  FEATURING:  • 
ADDITIVE  COLOR  PRINTING  •  35MM  &  16MM  A  &  B  CONTACT  &  REDUCTION 
PRINTING  .  LIQUID  GATE  BLOWUPS  •  UNSQUEEZINGSCANNING  •  LIQUID  GATE 
PRINTING  .  SEPARATION  MASTERS  &  REGISTRATION  INTERNEGATIVES  •  EKTA- 
CHROME  DEVELOPING  &  KODACHROME  DAILIES  •  REVERSAL  DEVELOPING  AND 
PRINTING  .  FILM  STRIP  &  COMPLETE  TITLE  DEPARTMENT  .  SOUND  TRANS 
FERRING,  INCLUDING  35/16MM  DOUBLE  RANK  •  NEGATIVE  MATCHING  •  AIR 
CONDITIONED  FILM  &  TAPE  STORAGE  ROOMS  •  EDITING  &  CUTTING  ROOMS. 
AMrv  TLJc  riMccT  oDiv/ATF  QPRrrMiMr;  rAPli  ITIFS  IN  THF   FAST. 


\/ 

In  the  East... it's 


MOVIELAB.  INC 

Movielab  Building 

619  W.  54TH  ST..  NEW  YORK  19.  N.Y..  JUDSON  6  0360 


Progress  hasn't 

altered  this 

guiding  principle 


Inventive  minds  have  provided  a  bewildering  array 

of  new  tools  and  techniques  for  the  communication  of  ideas. 

No  longei-  is  there  likely  to  be  just  one  "answer." 

Experience  and  Versatility 
grow  more  important  as  guides  in  determining  methods  to  l)e  used. 

For  over  half  a  century 

"Without  Prejudice  As  to  Method" 
has  l)een  basic  in  our  approach  to  getting  across  good  ideas. 
With  the  means  of  prfxluction  right  at  hand,  we're  able 
to  .select  or  originate  the  method  l)est  suited  to  the  job. 
Without  prejudice,  we  can  help  you  with  your 
'iimunications  problems. 


i\ 


The  Jam  Handy  Organization 
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iring  five  big  pages  of  fhe 


udioVisual  Equipment  TradeFair 


COPY    FIPTY    CENT^ 


A  THEATRE  WITH 


u 


HANDLE  ON  TOP 


Sell/Train/Demonstrate- WITH  DRAMA 

Simple  to  use,  easy  to  cany,  and  durablc-8mm  cartridge- 
loaded  projectors  pack  a  powerful,  colorful,  convincing 
demonstration  direct  to  your  prospect,  dealer  or  employee, 
wherever  he  may  be. 

Now  that  this  application  of  8mm  film  has  been  per- 
fected, Modern  makes  it  available  at  our  regional  offices 
throughout  the  country  on  a  rental  or  lease  basis.  Any  time 
you  want  to  know  what's  newest  and  best  in  this  industry 
.  .  .  ask  Modern. 


ODERN 


MODERN   TALKING   PICTURE   SERVICE.   INC. 


MAIN   OPFICE    3   EAST   SO...   STREET  •  NEW   YORK.   N    Y     10032 


SALES  OFFICES:  CHICAGO.   Prudential  Plaia-Del.iwarc  7  3252 
"  ""ITTSBURGH.  910  Penn  Avenuf  -Grjiil   1  91  18      5 

18?5   Lfilie   Slreel-444  734  7    FILM   LIBRARIES: 
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Om.ih.i     Philadelphia    Pittsburgh    St    Louis    San  Francisco    Seattle    Washington    and  Don  Mills.  Ontario.  Canad.. 


inforfilM 
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iiilivciis  coinuiuiiical iuns 

spotVujht  defines  the  .scene. ..but  the 
result  (lepeitds  on  the  jtroducer.  If  he 
f)t  content  with  just  a  (food  movie,  it 
:}ssihle  to  turn  out  n  di/nuniic  one. 

iod  example  is"T]u  Touyh  Ones"  for  NASA. 


PETERJ   MOONEY   PRESIDENT 

ALEXANDER E   GANSELL  SECRETARY 

M.  E.  FLETCHER  TREASURER 

JOHN  HENDERSON.  3d    DIRECTOR  OF  TV  SALES 

PRODUCER-DIRECTORS 

FRANK  BECKWITH 

L.  S.  BENNETTS 

FRANK  BURNS 

ALEXANDER  E.  GANSELL 

STAN  JOHNSON 

HAROLD  R   LIPMAN 

H.  E    MANDELL 

DICK  MILLER 
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PRODUCTIOIMS 


I     N     C 


M    C 


ENTER    BUILDING    /    630    NINTH  AVENUE    /    NEW  YORK.   N.  Y.  100  36    /    TELEPHONE:   PLAZA    7-0760 


SELL  BENEFITS 
TO  DEVELOP 
MORE  SALES 
FROM  CALLS 


M 


\ 


Most  salesmen  logically  focus  their 
soles  talks  on  neec^s.  Yet  people 
continue  to  buy  what  they  wont. 

Here's  a  color  filmstrip  that  shows 
how  to  cater  to  wonts  by  selling 
benefits,  answering  the  prospect's 
question:  'Whaf  will  H  do  for  me'" 

The  importance  of  building  presen- 
tations around  "benefits"  while 
stressing  product  or  service  facts 
is  demonstrated  in  "Selling  the  End 
Result  First." 

It  shows  tested  ways  of  presenting 
sales  facts  that  motivate  prospects 
to  buy.  One  of  o  series  of  six  color 
sound   filmstrips: 

"SELIING  IS  MENTAL" 

These  provide  dramatic  material 
for  18  sales-training  meetings,  val- 
uable   in    training    and    retroining.         I 

11! 


BUSINESS  SCREEN 

THE    BUSINESS   MAGAZINE    OF    AUDIO    AND    VISUAL   COMMUNICATION 
AND    JOURNAL    OF     THE     INDUSTRY    FILM     PRODUCERS     ASSOCIATION 

A   Preview  of  This   Month's   Features 

Riuhi  on  the  Newsrcel:  Events  of  (he  Month  in  Brief 4 

inlcrn;iiiiinal:  lilnt  Selections  lor  the  Rouen  Festival 14 

N\  PA  is  Host  lor  the   12th  AnnLial  "Days  of  Visuals"  ...  .3! 
nisiribuiion  ol  i>iihlic  Service  Films.  h\  Rouei  Cahanev  .  .  .  34 

Defininj;  the  Public  Service  Picture,  hy  W.  H.  I'loii.  Ji 35 

I  here's  a  New  iireed  of  Scriptwriter,  hy  Jack  I.  Moss 3(i 

A  Seminar  for  Proilueers  on  Distribution  Trends   37 

Neu  Look  at  Uiilu  from  the  General  Electric  Company 38 

Bedding  Makers  Get  Widcscreen  View  of  ."^O-Year  History  .  .3S 

Procter  &  Gamble  Film  Aids  The  I'ursuH  of  I'rofils 39 

Producing  l/w  Anijlc.x  Story,  by  Kenneth  Richter 40 

20  New  Pictures  Will  Aid  the  Fight  Against  Cancer 41 

Hamms  Presents  Lively  Preview  of  Year's  Advertising  ...  .42 
The  IFPA  Journal:  6lh  .Annual  Conference  and  .Awards  ...  .43 

Prudential  Observes  a  yOth  Birthday  W  ith  a  New  Film 46 

The  Audiovisual  Equipment  Tradefair  .  .  ,  lu-i;i,is  on  pai;e  47 

Management   Iilni  Ciuide  Listings  and  Sources   52 

Business  Screen  Executive:  News  of  Staff  Appointments  .  ,  ,  .58 

Along  Film  Production  Lines:  News  of  the  Industry 60 

Reference  Shelf:  Useful  Literature  You  Can  .Aciiuirc 68 

I'll  s:  7iii    Naiionai    Dikk  iorv  of  Audiovisuai    Hi  u  i  rs 


CHICAGO    OFFICE    OF    PUBLICATION 

7064    Sheridan    Road    Building,    Chicago    26,    Illinois 

Telephone  BRiargate  4-8234-5 

IN    NEW    YORK    CITY 

Robert  Seymour,    Eastern   Manager:   250  W.   57th   Street 

Circle    5-2969  •  JUdson    2-1957 

—  IN    LOS    ANGELES 

Sellina    Bureau        ^''    ^'    ^'^"^^^''^    ^^^°   "-Q'^'^   RcI.,    San   Manno,    California 
3         wi«^MV  Telephone:       Cumberland    3-4394 

A  DIVI.iON  Of  KOCKET  PICTURES,  INC. 
Und  coupon  tor  pnvitw  inlormolion 


BETTER    SEUING    BUREAU,    D<.pl     E9 
1541    N    We»lefn  Ave.,  lot  Angclci 
Colif.    90027 

We'd     like     Id    hove    dttoili    on     prov,. 
(ilmiirip    progrom:    "SEUING    IS    MEN! 

Nomo 

C'ly  Sioie 


IN    LONDON,    ENGLAND 

Robinson    P.    Rigg,    European    Editor 

139a    Bedford   Court    Mansions,    London   S/V.    C.    1 


Compony 


Zip  Code 


Title 


U.ue   Four,   Volume   Tw.nty.S,.  „l   B„ i,  „..■„  M.Kjo^mr,   ..uhlrh-d   July    15.    1965    b.uod 

8  times  onnuolly  at  jlx-week   inlervoU  at  7064  Stieridon   Rd  ,  Chicago  26.   Illinois  by  Business 

Screen   Magazines,    Inc     Phono    BRiargate    4.8234-5.    O.   H.   Co.lln,    Editor   ond    Publisher     In 

New  York:   Robert  Seymour,  Eo.lern  Manager,  250  W.  57th  St  ,  Phones  Crcle  5  2969    JUdson 

.    1957  In  lo.  Angeles:  H,  I.  Mitchell,    1450  Loroin  Road.  San  Marino,  Colil..  Phone:  Cumber. 

■  nd  3.4394.  Subscription  $3.00  a  year,  $5.00  two  years  (domestic);  $4  00  and  $7  00  (oreion 

-cond  closs  postage   paid   ol  Chicago,   Illinois  ond   ol  oddilional   mailing  office    Entire   con' 

■    copyrighted   1965  by  Business  Screen  Magazines,  Inc.  Trodemark  registered  U    S    Potent 

■     Please   address   editorial   ond   subscription   inquiries   lo  Chicago  office  of   publicolion 


PARTHENON 


k 


CTUI, 


MOLLVVsooo 


FESTIVAL  AWARDS 

Not  all  listiviil  Assiirds  :ire  ri,. 
significant.  Hence  Parthenon  tJ 
es  to  express  its  appreciation!,! 
the  awards  given  its  new  film.., 
three  contests  in  wliich  the  jud. 
is  done  by  qualified  profcssiol! 
in   the  relevant   fields. 

"SLIPS  AND  FALLS" 

(Bell   Telephone   System) 


FIRST   AWARD 
"OCCUPATIONAL   SAFETY' 

(Natl.    Comm.    on    Films   for  Sol 

FIRST   AWARD 
"EMPLOYEE   TRAINING" 

(Nat'l.    Visual    Presentation   Ass 

O  O  o 

"MUSCLES  THAT  THINK 

(Western    Hydraulics    Ltd.) 
(Borg-Warner) 

MERIT   AWARD 
"INDUSTRIAL   SALES" 

(Natl.    Visual    Presentation   Ass 

O  o  o 

"WHAT'LL  YOU  DO  IF... 


FIRST   AWARD   STATUETTE 
'INFORMATION-EDUCATION 


Columbus    Film    Festival 


I 


FIRST   AWARD 
"TRAFFIC    &    TRANSPORTATIO 

(Natl.    Comm.    on    Films    for    Sod 

O  o  o 

II  Mini     linn    want.s    lilms     ;  n 

III  li'ni    lestival.s.    I'artlu-nnn    I^ 
a   vcr\    good   het.    Hut    il    \ 
hliii    tools    to    liclp    tr.oii    rill 
inspire  salesmen,   iiilonn   inn 
iinpi()\e    \()nr    corporate    in     c 
wlialever.     tlie.se    profession 
nations     indicate     that     I'.ni  i.i. 
pictures  are  effective. 

PARTHENON   PICTU 

Cop    Palmer     Exec.     Producer 

2625  Temple  St.       •       Hollywodf 
213-DUnkirk  5-3911 
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the  human 

^^ ^^M  i^^r^  '^  °"^  °^  ^^°  all-important  Ingre- 
%J^J^^^^I  f  dients  in  the  Byron  prescription  for 
perfection  —  skilled  hands  and  precision  equipment  — men 
checking  machines  .  .  .  machines  checking  men.  The  result: 
the  best  color  sound  print  you  can  buy  I  Yours  at  Byron,  where 
film  producers  the  world  over  turn  for  the  finest  in  16  mm 
Color-Correct®  prints  .  .  .  only  at  Byron. 


byron 

MOTION  PICTURES 


"Color-Correct"* 
a  Byron  exclusive 

Sound 

Editing 

Developing 

Printing 

Negative,  Positive 

Reversal 

Answer  Prints 

Magnetic  Striping 

16  mm,  35  mm 

Music 

Screening 


1226     WISCONSIN     AVENUE.     NORTHWEST.    WASHINGTON,     DC    20007    •    TELEPHONE    202.     FEDERAL     3-4000 
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New  York  Film  Industry  Sets 
Up  a  I.ul><>r-Maiia;:t>ni<'iit  Group 

ir  An  ad  hoc  comiiiiitcc,  consist- 
ing of  rcprescniatives  of  manage- 
ment and  labor  of  the  motion  pic- 
ture industry  in  New  York,  met 
last  month  to  develop  the  frame- 
work for  a  permanent  labor  man- 
agement organization  with  pro- 
cedures to  govern  and  guide  its 
activities. 

The  committee  declared  its 
major  objective  to  be  the  coopera- 
ti\e  development  of  activities  de- 
signed to  improve  the  climate  for 
motion  picture  production  in  New 
York. 

Steve  D'Inzillo.  Projectionists 
Local  306.  was  appointed  tem- 
porary chairman,  and  Harold 
Klein.  Film  Producers  Associa- 
tion, temporary  secretary. 

Also  present  at  the  meeting 
were:  Clay  Adams.  Plautus  Pro- 
ductions; Chuck  Austin.  Local 
644;  John  Babb.  F&B  Ceco; 
Robert  Bergmann.  Filmex;  Her- 
bert Burstcin.  FPA  attorney;  John 
Francavilla.  lATSE;  Jim  Gartland, 
Local  52;  Sanford  Grcenberg. 
MPO:  John  Hall.  Locals  798  and 
764;  Richard  Long.  Local  161; 
Lou  Mucciolo.  Gerald  Produc- 
tions; Jay  Rescher.  Local  644; 
Manning    Rubin.    Grey    Advertis- 


L'Lo  Ul  (^11  llx^  L\<^V\i  is:i-<az<azl 


ing;  Harry  Saz.  Ted  Bates  &  Co.; 
Gordon  Weber.  Benton  &  Bowles; 
and  Jerry  Wenig.  TV  Alliance 
atlorncN.  • 

*        *        * 
University  Film  Producers  to 
Meet  at  New  York  University 

Members  of  the  University  Film 
Producers  Association  will  hold 
their  1965  Annual  Conference  at 
New  York  University's  University 
Heights  Center  August  15-21. 
Keynote  address  of  the  Conference 
will  be  given  on  Monday  morning. 
August  16.  by  Dr.  Roman  Vish- 
niac.  Yeshiva  University,  follow- 
ing welcoming  remarks  by  Dr. 
William  E.  Buckler,  dean  of  the 
Washington  Square  College  of  Arts 
&  Sciences. 

A  pre-conference  special  screen- 
ing in  the  University's  Hall  of 
Fame  Playhouse  on  Sunday  eve- 
ning. August  15th.  is  one  of  the 
featured  events.  Other  program 
highlights  include  a  talk  by  Law- 
rence Silverman  of  Wayne  State 
University  on  "Service  Films  in 
the  University"  and  a  visit  to  se- 
lected exhibits  at  the  New  York 
World's  Fair.  An  all-day  discus- 
sion of  research  and  science  films 


will  be  moderated  by  Jacques  Van 
Vlack.  Eastern  Pennsylvania  Pys- 
chiatric  Institute,  on  Thursday. 
August  19. 

Film  instruction  at  the  univer- 
sity level  is  the  subject  of  F-"riday"s 
discussions,  moderated  by  Dr.  Ray 
Fielding  of  UCLA.  Hosts  for  the 
conference  arc  Professors  Richard 
J.  Goggin  and  William  C.  Hodapp 
of  New  York  University. 

Saul  Jeffee.  president  of  Movie- 
lab.  Inc..  will  handle  prints  of  all 
university  films  to  be  shown 
throughout  the  week  at  evening 
screening  sessions.  • 


Farm  Film  Foundation  Honors 
Colorado    State"*    F'ilm    >lakers 

■-V  The  team  which  helped  create 
the  motion  picture.  H'ater.s  From 
the  Mountain,  has  won  the  $500 
Professional  Improvement  Award 
of  the  Farm  Film  Foundation. 
Preston  Davis  and  Kenneth  Boltz 
of  the  Audio  Visual  Service. 
Colorado  State  University,  Fort 
Collins,  Colo,  received  the  award 
at  a  dinner  given  by  the  Farm  Film 
Foundation  and  the  Foundation 
for   American    Agriculture    during 


the  annual  meeting  of  the 
can    Association    of    AgricJ 
College    Editors   at    Ruiger 
versity  on  July  7th. 

Both  winners  worked  o| 
Colorado  film:  Davis  wa 
sponsible  for  production 
ing;  Boltz  for  direction  and  i 
graphy.  It  was  a  second  hoj 
Preston  Davis  who  also  re 
the  award  in   1962. 

Harold      Claus.      Interna 
Harvester  Company  film  pro 
of    Chicago,     was    the    pril 
speaker  and  assisted  Edith  tJ 
nett.    executive    vice-presidei 
the  Farm  Film  Foundation, 
presentation   of   award   ccrtifl 
and    the    $500   check.    Hoik] 
mention   certificates    (and  c| 
for  $50  each )    were  present! 
Fritz  .Albert  and  Keith  Stan 
the  University  of  Wisconsin 
a   team   entry);    to    Ralph 
North   Carolina   State    L'nivel 
and    to    John    Schmidt    of 
State. 

Judges  who  selected  the 
were:     Dr.     Landis     Bennetl 
charge   of   audio-visuals.   \z 
tural     Extension     Service, 
Carolina    State     University; 
Claus;  and  James  E.  Gibson.  ( 
Agricultural     Division.    Offic 
Public  Affairs,  U.S.  Peace  Cori 
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POWER  SUPPLIES 
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CAMERAS 

16mm 35mm       m  .     . 
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DOLLIES 


SPECIAL  ACCESSORIES 


SMPTE 
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camera  service  center,  inc 

sales   affiliate    •    CAMERA    SALES     CENTER    CORPORATIO 


Z^^   333  WEST  52nd  STREET  •   NEW  YORK  19.  N.Y.      PL  7-O90 
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70mm  to  8  mm 


We  make  the  prints 


to  go  on  the  reels 


any  width  or  length 


color  or  b&w. 


De  Luxe  Laboratories,  Inc.,  850  Tenth  Avenue,  New  York.  New  York  10019    (212)  CI  7-3220 

1418  North  Western  Avenue,  Hollywood,  California  90027,     (213)  HO  9-3141 
^ ■  ,.,._  .  ,hor»»«rioc  iMK  North  Arn«le.  Hollvwood.  California  90028    (213)  HO  2-6171 


Bi'alrife  IIullu^^  Dr.  SliatlMU'k 
for  "Uixliii^iiiKlifd  Service!*" 

i?  Dr.  George  \N .  Sluitivsick.  di- 
rector of  technical  services  lor 
Beatrice  Foods  Co..  and  in  charge 
of  production  of  27  motion  pic- 
tures for  that  firm,  including  Id 
films  for  its  annual  meetings,  \va'^ 
the  recent  recipient  of  a  special 
"distinguished  service  award"  pre- 
sented lo  him  b\  president  \\  illiani 
G.  Karnes  at  the  dairy  and  food 
firm's  annual  meeting  in  Chicago 
on  June  2. 

Dr.  Shadwick.  who  has  been 
with  the  company  since  iy27.  was 
presented  with  the  "Beatrice 
Oscar"  in  recognition  of  "his  nian\ 
contributions  lo  the  welfare  anil 
progress  of  the  company  in  the 
field  of  photography."  Two  of  his 
films.  Milkman  to  Malaya  and 
Jolmny's  Biriliday  Cake,  have  won 
national  honors  and  he  has  five 
prize-winning  portraits  to  his 
credit.  He  has  also  produced  films 
for  the  U.  S.  Public  Health  Serv- 
ice, the  American  Butter  Institute 
and  other  organizations. 

Virtually  all  of  Dr.  Shadwick's 
photographic  work  is  done  on  his 
own  time  since  his  duties  as  tech- 
nical director  of  Beatrice  Foods 
require  most  of  his  working  hours 
and  involve  considerable  travel.  • 


right  off  the  newsreel 


Dr.  .Shadwick  {ri^lit)  receives  //r-. 
itiini)(iiit/\  (li'iliiiiiiiishcd  scnic( 
(ludiil  frtiiii  W'illiinii  ('..  Kdiiuw. 
))rcskUnl     i>f     Bcaliice     hoods     Co. 


Nelson    lo    Koarci    of    .Maiiager!* 
of  Broadcast.  Film  Coiiiniiss.xion 

The  Broadcasting  and  Film 
Commission.  National  Council  of 
Churches,  has  named  Warren  D. 
Nelson,  communications  director 
for  the  Illinois  Synod  of  the  Luth- 
eran Church  in  America,  to  its 
Board  of  Managers.  Nelson  will 
also  serve  on  the  Film  Operations 
Committee  of  the  Commission.     • 


American  Mu.-»ic  (!«»nfcrciu  «• 
Honors  "Holiday  for  Bands*' 

•A'  An  unprecedented  honor  was 
accorded  a  sponsored  motion  pic- 
ture in  Chicago  last  month  when 
the  .American  Music  Conference. 
Iiolding  its  national  meeting  and 
trade  show  in  that  city,  cited  the 
-•American  Oil  Company  for  its 
nationwide  distribution  of  Holiday 
for  Bands.  Sharing  honors  with 
this  sponsor  was  the  film's  pro- 
ducer. Parthenon  Pictures  of  Hol- 
lywood. 

The  first  award  of  its  kind  ever 
given  by  the  Conference  to  a  non- 
music  concern.  American  Oil  was 
cited  for  its  contribution  by  AMC 
president  Edward  Targ  as  helping 
"the  objectives  and  philosophy  of 
American  Music  Conference  pro- 
grams designed  to  motivate  young- 
sters to  participate  in  music  activ- 
ities." 

Showings  (via  Modern  Talking 
Picture  Service.  Inc.)  have  reach- 
ed more  than  I  ..SOO.OOO  students 
in  22.000  nationwide  audiences 
since  1962.  Based  on  the  nation- 
ally-known tri-state  high  school 
band  festival,  the  film  is  part  of 
American  Oil's  youth  activities 
program.  • 


.4erojel-(ieneral    Picture    \\ 
Itcpresent    U.S.   at   Air   Fe. 

1  he  Aerojet-General  Cdr; 
tion's  motion  picture.  I'aw, 
I'ropiihion  has  been  selected 
showing  at  the  Federation  v 
nautique  Internationale's  Si 
World  Festival  of  Aerona. 
and  Space  Films  to  be  he 
Vichy.  France. 

It  was  disclosed  by  Henry  ^ 
tin.    IFPA    member   and    hcii 
motion    pictures    at    Aerojet-(^ 
eral's  \on  Karman  Center.  Az, 
California,  that  this  picture  wK 
one  of  nine  to  represent  the  Ud: 
States.   Power  for  Propidsion  - 
been  selected  to  serve  in  the 
tronautics  category,  which  is  ; 
of  the  nine  groups  at  the  Festi 

*        *       * 

Ann  Getchell  lo  Kdit  "Newg' 
and    Serve    the    !\A\' A   ('ouB. 

.     Ann  1 .  Getchell  is  the  new 
tor  of  NaVa  News  and  e.xec 
secretary   for   public   relations 
the    Jacksonville-Duval    Coui 
(Fla. )    Safety   Council;   was 
active    in    promoting    the    H 
Haven  Crippled  Children's  Ho 
tal.  the  Jacksonville  Cancer  ( 
sadc    and    on    p.r.    work    for 
area's  Home  Show.  She  is  a  gi 
uate  of  Florida  Slate  riii\ersit\ 


UNITED  AIR  LINES 


jet  •piston  •historical -in-flight  and  airport  scenes 'complete  film  catalogue  available 
35  mn/16  mm  COLOR  and  BLACK  &  WHITE 


UNITED 


Contact  \     >^  llcity  Department 

New  York  9^     725  Chicago  RA  6-5500 


Washington  RE  7-6830  Los  Angeles  HU  2-3300 

FREE  FILM   PROVIDED  TO  PRODUCERS  FOR   AUTHENTIC  AIRLINE  SEQUENCES 
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SEND 

IT  TO 

MECCA! 


LEADING 

PRODUCERS 

DO 


Leading  producers  everywhere  have  turned  to  Mecca  for  more 
than  a  quarter-century  for  16  and  35  mm  black  and  white 
film  processing  .  .  .  because  they  know  the  services  they 
receive  will   be  expert,    personal,  fast  and   of  top  quality. 


W 


(sm 


FILM  LABORATORIES  CORP. 

Af/ihatcd  vtith  B/ron  Motion  PiclurtL.  ,•.  j-' ,.'^.-i,  D.C.  20007 

Fl  LM  CENTER  BLDG.,  630  NINTH  AVENUE,  NEW  YORK,  NEW  YORK  10036  •  CO  5-7676 
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Duriiij;  rccont  roimd-tlu'-worid  shooting  trip  for  (.';irc  aiicl  Mfdicii.  /lu 
/f.sYi/,  //ic  "^hah  ())  Iran  (second  from  left)  greeted  Fred  A.  Sites.  ;ji 
Niles  Communications  Centers,  in  Teheran  (second  from  right  n:'h 
Niles).  Others  in  picture  (from  left  to  right):  Alhn  Kline,  director  i  I 
Inc.  in  Iran  and  Don  Higleij,  who  directed  the  worldwide  films  iu  /' 


Modrrii  Opens  First  Eur«»|>eaii 
Offifes  ill  Brussels,  Hel^iiiiii 

;'r  The  opening  of  its  first  Euro- 
pean office  has  been  announced 
by  Carl  H.  Lcnz.  president  (if 
Modern  1  aiking  Picture  Service. 
Inc.  The  company,  which  has  32 
film  libraries  and  five  sales  tiffices 
in  the  L'.  .S.  and  Canada,  has  es- 
tablished a  first  foothold  on  the 
European  continent  with  the  open- 
ing last  month  of  a  branch  in 
Brussels.  Belgium. 

Donald  Lloyd,  formerly  T\' 
sales  representative  for  Modern 
in  San  Francisco,  will  head  up  the 
new  tipcration  in  Europe,  lie  will 
be  responsible  for  sales  of  both 
Modern  services  and  its  division. 
Modern  Learning  Aids,  and  will 
handle  liaison  with  Imoriiim. 
an  association  of  sponsored  film 
distribution  companies  in  14  major 
wurld  areas. 

Modern  is  the  designated  mem- 
ber in  the  U.  S.  of  this  organiza- 
tion, whose  world  headquarters 
are  also  in  Brussels.  The  new  of- 
fice will  be  loeateil  at   144  avenue 

de   lervuren.  in  that  city.  • 

*        *        * 

"*  VioiiiM-iil-W  urk"   (iooprralioii 

Wills  (  iliilioii   lor  Kiilarl  (!i>. 

•Cx  Contributions  and  assistance  to 
the  "Aloms-at-Work"  exhibit  pro- 
gram of  the  U.  S.  Atomic  Energy 
Commission  have  won  a  certifi- 
cate of  merit  from  that  body  for 
the  Victor  Animatograph  Corpora- 
lion,  a  division  of  the  kahirl  Com- 
pany. Inc. 

I  he  exhibit  utilizes  Kalart  Vic- 
tor 16mm  arc  projection  and  the 
company's  H)mm  Moviemalie  re- 
peater projectors.  Continuous  film 
showings  are  being  presented  dur- 
ing   the    show's    present    tour    of 


^^:\ 


Central  and  South  America  urit 
the  theme  "The  Peaceful  Uses . 
Application  of  Atomic  Energ) 

Victor   representatives  thn 
out    Latin-.America    arc    offi 
their  technical  services  as 
hibit  visits   their   respective  ianc 
and.    in    addition,    factory 
sentatives  have  travelled  to 
America  as  part  of  the  compi 
contribution. 

The  specific  citation  was  Vic 
tor's  role  in  the  San  Salvador  a 
hibition  where  94.370  people  ai 
tended  until  the  show  moved  on  It 
its  next  stop  in  Guatemala. 

*        *       * 
!\1P()  Nideolroiiies"  .Salr»  and 
Kariiiii^s  (!liml»  in  Six  Months 
■      MPO    \  ideotriuiics.    Inc.  Nc 
^'ork.    has    a    sales    increase 
S1.3.';9.562  for  the  six-month  [x" 
iod  which  ended   April  30.  Jinii 
1  .    Pollock,    president,    also  ' 
shareholders    that    the    eump.i 
earnings  after  taxes  for  the  s.i^    I 
period  were  S  I  S7.7S().  or  40c  \\ 
share,  as  ci>mpared  to  earnings 
S30..'^22     for     the     eorres|Hin> 
period  in  the  last  fiscal  year. 

Total  sales  for  the  six  nionlH| 
weie   S7. 117.099   as  conipara'    " 
S.*;. 757.537    lor    the    same    1 
period.  The  company's  shares  ar. 
listed  on  the  American  Slock  Ev 
change. 

In  a  letter  to  shareholders.  ' 
lock  noted:  ■"The  increase  in  v 
and  pn>fits  resulted  from  the  hii:: 
est   volume  of  television  comnic 
cial  production   in  the  Company; 
history.     I  he    practicality   and  c' 
fieiency  of  our  new   studio  facili' 
ies     were     further     demonstrata' 
,Mso      during      this      periinl. 
\  ideotronieS     Ueju-ater    Di^'" 
made  a  profit  lor  the  first  time.  • 
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Speciolisls.  Aulolood  ond  Filmosound  ore  registered  trodemorts  ol  Bell  &  Howell  Compony,  7100  McCormict  Rood.  Chieogo.  Illmois  60645 


utoload"  means: 

loads  itself  automatically,  threads  itself  completely, 

art  to  finisfi,  and  lots  more. 

lo  other  16mm  sound  projector,  anywhere  in  the 

■orld  can.  Autoload  can  stop  on  a  single  frame  for 

iscussion,  reverse  to  get  you  back  to  a  scene  fast. 


can  throw  a  brilliant  picture  in  lighted  rooms,  and  be 
set  up  in  seconds. 

See  the  Bell  &  Howell  Specialist  Autoload  Filmosound 
and  you'll  see  why  it's  the  largest-selling  1 6mm  sound 
projector  anywhere. 


Bell  &  Howell 

LiiiMc  nUofrrtnrnnhir  ln<:triimpnt<;  n  little  better  than  thev  reallv  have  to  be 


A  musty  drawer  is  no  place  to  protect  your  investment  in  motion 
pictures.  Bonded  Film  Storage  is.  With  Bonded's  Personal  Service 
Storage,  there's  no  chance  of  mix-up  or  misplacement.  Bonded's  ex- 
perts record  every  carton  you  send  in.  individually  log  the  location 
and  keep  everything  at  your  fingertips  for  you.  Bonded  has  skilled 
packers  and  on-the-premises  shipping  and  screening  facilities. 
Sprinklered  and  electrically  protected,  the  fireproof  vaults  at 
Bonded's  huge  plant  in  Fort  Lee,  New  Jersey  (and  five  other  ware- 
houses), are  supplemented  by  a  tleet  of  radio  trucks  to  pick  up  and 
deliver  for  you  anywhere  in  Metropolitan  New  York.  And  you 
never  have  to  lift  a  finger,  except  to  dial  our  number!  Bonded  is  the 
professional  place  to  store  film.  Insist  on  our  PSS. 
Write  us  al  6.^0  Ninth  Avenue,  New  York  City  10036 


BONDED 


.■\di\i5ion  ol  NOvO  Industrial  Corporation^ 
New  York,  Ft.  Lee,  N.  J.,  Chicago,  Los  Angeles,  Toronto. 


The  professional  way 

to  keep  your  films  at 

your  fingertips. 


n  eNA/s  reel: 

l)<'I.ii\<-  Lalioralorifs  S|K*n<U 
S2.»().(>00  fur  Color  K<|iii|>iii<-iil 

'  Deluxe  Lahi)ral()rics.  Inc.  has 
placed  orders  lor  more  than  $250.- 
000  worth  of  additional  color 
printing  and  development  equip- 
mcni.  In  making  the  announce- 
ment last  month.  G.  Carlcton 
Hunt,  president  of  the  national 
film  processini:  organization, 
noted : 

"We  expect  the  coming  televi- 
sion season  to  show  a  much  more 
rapid  increase  in  the  use  of  color 
llian  is  rellected  by  the  present 
lull  sciietlulcs.  This  in  turn  will 
accelerate  the  increased  use  of 
color  prints  for  television  commer- 
cials as  well  as  for  program  fea- 
tures, business,  industrial  and  ed- 
ucational films. 

"We  are  installing  additional 
equipment  well  beyond  the  known 
fall  requirements  because  we  ex- 
pect all  three  major  networks  to 
be  close  to  lOO-^^  color  by  the 
end  of  the  coming  season." 

More  than  SOCr  of  the  new 
equipment  will  be  installed  in  the 
company's  two  Hollywood  plants. 
General  Film  Laboratories  and 
Del.uxe  Western  Avenue.  Included 
will  be  35mm  and  35/32mm  A&B 
roll  additive  color  printers.  1 6mm 
A&B  roll  reduction  printers, 
additive  color  printing  heads  for 
existing  printers,  a  color  develop- 
ing machine  and  speed  drying  de- 
vices ol  the  latest  type.  • 

:K  :t:  * 

Mo<l«Tii  lo  Pay  Slii|>|Hii^  Tost 
for  Users  of"  F^roo-Loaii  Films 

w  In  a  move  which  is  estimated 
to  save  schools  and  program 
groups  more  than  $300,000  an- 
nually. Modern  Talking  Service 
has  anni>unced  that  all  free-loan 
motion  pictures  will  be  sent  pre- 
paid, starting  immediately. 

32  Modern  film  libraries  distri- 
bute films  throughout  the  L*.  S. 
and  Canada  and  postage-free  de- 
livery will  save  its  user  groups  a 
consiilerable  sum;  but  the  saving 
in  time  and  trouble  may  be  even 
more  appreciated,  leachers  and 
program  chairmen  will  no  longer 
have  to  keep  cost  records  and 
pay  charges  to  reimburse  the  dis- 
tribution for  repeated  small  post- 
age expenses. 

In  effect,  Modern  |uesident 
Carl  I. en/  notes,  "films  uill  be 
more  easily  available  lluin  e\er 
before."  During  the  past  two  years 
the  company  has  worked  out  ar- 
rangements with  inilivitlual  spon- 
sors to  absorb  these  postage  costs. 


.Audiences  will  still  pa\ 
postage  to  return  the  films  i 
such  deliveries  are  made  in 
son.  a  frcquenrt  habit.  But  thi^ 
lorn  involves  no  biH)kki\ 
problems  and  Modern  libr 
arc  so  located  throughout 
country  as  to  keep  return  pt>- 
cost  at  a  low  minimum. 
*  *  » 
Kcilz  X  ll<-rii<loir>  Tom  Vi, 
an    "Arl    Director  of    llu-  V 

ir  Art  Director  of  the  Year  hi 
were  accorded  last  month  to 
Young,  vice-presideni  and  at 
rector  of  Keitz  &  Herndon. 
by  the  Dallas-Fort  Worth  Ar; 
rectors  Club.  In  citing  the  ev. 
tive  of  this  Dallas-based  film  . 
pany.  the  club  recognized  hii  t, 
tributions  in  four  distinct  areas: 
"Outstanding     achievement 
the  field  of  art  direction:  c\e\^ 
of  the  club  and   the  professi 
standards  of  its  members;  be 
ment  of  the  graphic  arts  in  N 
Texas:  and  personal  contribu; 
of  time   and   talent  to  local  p: 
iects  ot  the  Dallas  Club." 


INDUSTRIAL  FILM 
SALES     MANAGER 

An  organization  of  Crafts- 
men  producing  commercial 
lihns  for  business  and  in- 
dustry in  Chicago  for  cli- 
ents who  need  creative  ad- 
vice and  friendly  perstw- 
sion,  needs  an  experienced 
friendly  persuader  for  cli- 
ents and  sales  staff.  Salan. 
commission,  and  override. 
Heply  witli  resume  and  sal- 
ar\    required  to: 

Sox   4A-6S 

BUSINESS   SCREEN   MAGAZINE 

7064   Sheridan    Rd.,    Chicago,   III.  Mi>< 


HELP      WANTED 

Siipen'isor  of  Slide,  Filn>- 
strip  &  Title  l^epartmeol 
This  positiiui  re<|nirfs  W' 
Iierience  in  the  teehnolop 
of  making  slides,  filmstrips. 
Ifinun  motion  picture  titii"* 
and  animation.  Senil  resurm' 
,111(1  salarx  reiiuiromenfs  i" 
confidence. 

GEO     W     COLBURN 

LABORATORY,    INC. 

164    North    Wacker    Drive 

Chicago,      Illinois      60604 
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"BIRO  IN  FiiGNT"  —one  of  a  series  of 
Reverse  Oragami  using  ttte  Du  Art  logotype 


CUT  IT  OUT.  FOLD  IT.  YOU'LL  FIND 
NOTHING  MUCH  HAPPENS.  ITS 
JUST  FUN.  AND  IT  WILL  GIVE  YOU 
A  CUT-OUT  OF  THE  DU  ART  LOGO. 
WHICH  STANDS  FOR  A  FILM  LAB 
WHERE  A  CONSTANT  R&D  PRO- 
GRAM BRINGS  YOU  NEW  HIGHS 
IN  QUALITY  AND  SERVICE.  FOR 
EXAMPLE:  U.S.  PATENT  3163080 
COVERING  DU  ARTS  EXCLUSIVE 
FIBER  OPTICS  PRINTING.  PRINTS 
WITH  "SOFT"  LIGHT  MINIMIZES 
ABRASION,  NEGATIVE  DEFECTS, 
SCRATCHES,  MAKES  NEGATIVE 
LAST  LONGER,  AVAILABLE  ONLY 
AT  QUART,  TRY  IT.  CALL  AND 
ASK  US  ABOUT  FIBER  OPTICS 


> 


DU  ART  FILM  LABS/DU  ART  COLOR  CORP 


245  WEST  55  STREET.   NEW  YORK.   NY.  10019/  PL 


7-4580 


R  4  •  VOLUME  26  ■  1965 


11 


=^AMATIC  INTRODUCTION  OF  A  NEW 
SALES  PROGRAM  STARTED  HERE 


KALART/VICTOR  Moviematic  Repeater  Projectors  loaded  with  ;i  I  (mini 
>urKl  print  ol  a  colorful  selling  film  got  Hancs  Hosiery  Mills  rcprcscnta- 
ti\.cs  off  to  a  running  start  with  buyers  across  the  country.  The  company 
supplied  the  task  force  with  lightweight,  desk-top  Movieniatics  whose 
performance,  day  after  day,  aroused  prospect  interest  and  clincheil  sales. 
I  low  about  your  product  or  service?  You  can  buy  or  lease  Movieniatics 
itid  there  arc  7  models  available.  Ask  your  dealer  or  write:  KALART/ 
\  IC  TOR,  PLAIN VILLE,  CONNECTICUT  06062,  Department  103. 


nSbl 


MOVIIMATIC 


70-l*()0    AUC  KAIMT    SOUNOSTHIP 


First  niul  Foremoal  in  16riini  Mulion  Pirlitre  E<iitiitiiu'nl 


'    ltoii<l<il  T\  Film  .S.rvicc  Offers 
i\«'M    ( !oii<-<'|tt   ill   Film   Slorape 

f^  A  new  conccjit  in  the  storage 
of  coniniercial  film  production 
elements  for  advertising  agencies 
has  been  introduced  in  New  York 
by  lionded  TV  Film  Service.  A 
system  of  controls  has  been  de- 
vised to  provide  unique  advantages 
for  advertising  agencies  and  their 
production   houses. 

The  electronically  controlled 
system  has  been  given  the  reg- 
istered name  —  BONDEDcntifi- 
cation. 

Announcing  the  innovation  of 
the  new  system.  Chester  M.  Ross, 
president  of  Bonded  Services  Di- 
vision. Novo  Industrial  Corpora- 
tion, said  "'BONDEDentification 
v/as  created  to  solve  a  specific 
problem  which  has  plagued  ad- 
vertising agencies  and  producers 
since  the  advent  of  television  — 
a  problem  which  has  multiplied 
each  year  as  inventories  cif  film 
and  tape  have  pyramided. 

"Time  and  time  again,  agencies 
and  producers  have  faced  the 
problem  of  trying  to  locate  footage 
that  had  originally  been  shot  for 
some  previous  campaign.  Because 
ol  inadequate  record  keeping,  this 
has  meant  the  laborious  and  time 
consuming  process  of  going 
through  carton  after  carton  of  ma- 
terial to  find  the  desired  footage. 
Through  BONDEDentification.'  it 
will  be  a  simple  matter  to  check 
through  a  computer-prepared  in- 
ventory which  will  list,  by  element, 
the  contents  of  each  can  of 
material." 

Film  cans  are  stored  in  a  new 
plant  at  Bonded  Park  in  Fort  Lee, 


New  Jersey,  where  three  grades 
storage  are  offered:  regular  r,; 
storage;  temperature  and  humid, 
controlled  vaults  for  color  m 
tcrial;  and  new  environmental  c. 
trolled  chambers  for  ultimate  p- 
tection  of  color  negatives.  Stor.; 
fees  depend  upon  the  level  of  ■si 
age  chosen  by  the  client. 


("FI  f)p)-ii!i  N'evv  Easlmanrolor 
I.iii«->  in  Kxjtaiision  Profjrani 
Consolidated    Film    Industn. 
president.    Sidney    P.    Solow,  c 
closed  in  July  that  this  West  Coa 
laboratory   is   nearing   completioi 
of  a  two-year,   three-quarter  mil 
lion    dollar    expansion    program! 
Mtitivated   by  increasing  demandJ 
of  color  television  and  factual  fiW 
requirements,  the  lab  has  now  p 
into    service    additional    ncgativ, 
and    positive   processing  lines  foi 
.■^."^mm  Eastmancolor. 

The  new  lines,  designed  by  CT 
engineers  and  constructed  in 
own  shops,  include  the  reci 
Academy-award  winning  co 
stroboscopic  scene  testers  a: 
A  &  B  color  printer,  both  specif 
ally  for  the  printing  of  35mni  Ea- 

mancolor.  • 

*        *       * 

Mew  Downtown  Cliieago  ()ffi(i 
for  Association  Films,  Inc. 

T-  Association  Films,  national  & 
tributor  of  sponsored  motion  p . 
tures    and    educational    films.  Ii. 
opened  a  midwest  sales  office 
downtown    Chicago.    The    offu. 
located    in    the    Wrigley    Buildr 
at  400  N.   Michigan  .Avenue.  » 
be  under  the  supervision  of  Geot 
Wieland.    midwest   sales   nianat:^ 


■  x 


W  lull  .San  i  i.iiieisco's  Ad  (Jul)  held  its  recent  "Husiiicss  1  iliiis  Day"  W" 
fialiiriil  spciikir  teas  Willis  //.  VratI,  Jr.^  film  iiwnojicr.  American  T^ 
plume  &  Tilrnraph  Co.  (al  lift).  Tom  Frasrr.  itri\itlitil.  Frascr  ProdnC' 
lions  (staiidiiin.  clr  )  iids  iluiirmou.  Cliih  prc.sidiut  John  lirickrr  ix  al  HlgW- 
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lames  Tei\  >\Vslerniaiiii 
for  KasltTH  0|«Talioiis 

jppointnicnt  of  T.  H. 
eslcrniann  as  vice-prcsi- 
,tcrn  operations,  of  The 
Jy  Organization,  was  an- 
on July  1  by  president 
Handy.  He  will  loeate 
)nipany's  New  York  of- 
5  Broadway. 

e  past  six  years  a  vice- 

of    Audio    Productions 

r  to  that,  serxiny  in  vice- 

al  capacities  in  the  East- 


'.   p.   Ted   Westermann 

et  for  12  years.  Wester- 
s  a  considerable  back- 
1  communications,  mer- 
E  and  training  work. 
Vcstcrmann's  early  back- 
1  retail  merchandising  at 
nd  in  wholesale  market- 
[he  National  Silver  Com- 
s  his  years  of  experience 
n  business  and  executive 
;ations.  complements  and 
IS  our  national  organiza- 
1  Mr.  Handy. 
)road  spectrum  of  com- 
ins  media  in  which  we 
training  programs,  busi- 
iter.  manuals,  slidefilms. 
pictures  and  dozens  of 
-  demands  thorough 
e  of  marketing  techniques 
ur  customers  can  benefit 
n  our  understanding  of 
ectivcs  and  our  experi- 
jusiness  fields  related  to 


but  different  from  their  own."  he 
concluded  in  announcing  Wester- 
mann"s  appointment.  • 

*       *        * 

rapilal   Film   I.alis   l{<-|Mirl>    \n 

Incrcasf  in  Sales  and   Karnin^- 

Shareholders    of    Capital    Film 

Laboratories.     Inc..     Washington. 

D.  C.  have  re-elected  that  com- 
pany's officers  and  directors  and 
approved  a  recapitalization  plan 
at  their  annual  meeting  on  June  9. 

Officers  re-elected  were  Alfred 

E.  Bruch.  president;  William  N. 
Brooks.  vice-president-secretary; 
and  Garland  C.  Misener.  vice- 
president.  Re-elected  to  Capitals 
board  were  Tinslcy  Adams.  F. 
Elwood  Davis.  George  M.  Ferris. 
Jr..  and  George  C.  Webster,  in 
addition  to  Bruch.  Brooks,  and 
Misener. 

The  company  reported  net  pro- 
fits after  taxes  of  S54.048.()()  for 
the  year  ending  March  31.  com- 
pared with  a  loss  of  $16,736.00 
for  the  previous  year.  Sales  rose 
to  $2,131,648  during  the  year,  up 
more  than  1 1  per  cent  from  the 
previous  year's  total  of  $1,925.- 
087. 

The  substantial  rise  in  net  earn- 
ings was  due  largely  to  the 
company's  "expanded  sales  and 
customer  service  efforts  and  the 
implementation  of  numerous  tech- 
nical improvements  and  time-sav- 
ing devices."  according  to  Bruch. 
He  noted  that  during  1964.  Capi- 
tal invested  more  than  $140,000 
in  new  machinery  and  equipment. 

The  company's  shareholders  al- 
so approved  a  plan  of  recapitaliza- 
tion designed  to  replace  the  pres- 
ent two  classes  of  common  stock 
with  a  single  new  class.  The  re- 
capitalization, according  to  Capi- 
tal's president,  is  designed  pri- 
marily to  strengthen  the  company's 
financial  position  and  to  enable 
the  firm  to  expand  its  activities 
into  new  sectors  of  the  film  proc- 
essing field.  • 


II.   L  E  K  O  Y  \  A  .\  D  E  K  F  t)  K  D 

C  ()  n  s  u  I  I  a  II  I 
A  I   DIO-VISr  AI.  ( OM  Mr  M(    \TI<>N  S 

ION    PICTURES   •   CLOSED-CIRCUIT   TELEVISION 

Formerly  Film  Production  Manager.  A.  T.  &.  T.  Co. 


\  ilia  View  Drive 
ic  Palisades.  Calif. 


P.  O.  Box  2444 

Hollywood.    Calif. 

90028 


Telephone:  213  -459-1019 


EYE  CATCHING    LARGE  SCREEN 
TELEVISION   STARTS   HERE 


I 


TELE-BEAM  large  screen  TV  Projection  System  brings  the  excitement 
ol  higgL'r-ih.in-lifc  television  to  education,  industry,  mililary  and  enter- 
tainment fields.  Compact,  light  weight  and  modestly  priced.  Tele-Beam 
captures  attention,  magnifies  detail,  reveals  all  the  action.  Tele-Beam  is 
the  complete  system  —  projects  olT-thc-air  programs  from  TV  stations 
and  also  closed  circuit  programs.  So  it  television  does,  or  can.  play  a 
part  in  vour  comnninications  proaram,  whv  not  investigate  the  advan- 
tages of' Tele- Beam.'  KALART  VICTOR.  PL.MNVILLE.  CONNEC- 
TICUT 06062,  Department  lO.M. 


KALART, 


m  ^^  im 


SimiS   SIViNTT 


70-l«00   «>C  KAIAIT    SOUNDSTtl' 


First  ami  Foremost  in  I6mm  Motion  Picture  Equipment 
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'T'he  Sixth  iNThRSMioNAi  liuliisirial  Film 
Festival,  at  which  spcciah/cd  motion  pic- 
tures from  countries  throughout  Europe,  the 
United  States.  Canada  and  other  lands  will 
compete  for  honors  in  Rouen.  France  on 
October  1  1-16.  is  takinj:  shape  as  finalist  entries 
Irom  participating  nations  are  chosen. 

First  to  announce  the  15  films  selected  for 
Rouen  was  France.  This  year's  French  Na- 
tional Industrial  Film  Festival  (the  eighth) 
was  held  under  the  sponsorship  of  the  Conseil 
National  du  Patronat  Francais  at  the  new 
and  very  handsome  theater  of  the  •'Cinemathe- 
t|ue  Francaise"  (Palais  de  Chaillot)  with  its 
near-perfect  setup  for  all  dimensions  of  film. 

This  versatile  projection  arrangement  was 
fortunate  because,  for  the  first  time,  a  70mm 
industrial  film  \uis  entered  in  competition. 
Le  Comorde.  sponsored  by  Sud-Aviation  and 
produced  by  Societe  Objectifs.  relates  the  de- 
velopment of  that  country's  "C  oncorde. "  the 
new  .Anglo-French  supersonic  jet  transport. 

37  of  50  Kntries  by  .Speciali/ed  .Studios 

More  than  .SO  of  Frances  "best  of  the  year" 
films  competed  for  the  honor  of  representing 
the  republic  in  Rouen.  Among  the  better-known 
film  producers  in  competition  were:  Cinetcst 
(three  pictures);  Objectifs  (four);  Lcs  Analy- 
ses Cinematographiques  (four);  Caravellc 
(two);  Son  et  Lumicrc  (two);  Films  du 
Centaure  (one);  and  Les  Cineastes  Assocics 
(one).  37  of  the  French  entries  were  made  by 
specialized  producers;  I  j  by  in-plant  units 
(French    National     Railways    submitted     five 


THIS    IS. 


ONE   CAMERi.     ONE   LENS 

Two  Identical  Imageo— TV  &  Film 

16mm   or   35mm 


BUSINESS     SCREEN      INTERNATIONAL 

Franre  Sel«Tl>    I  .>  PicliircK  of  ^'oar 
for   Sixth    iiuliislrial    Film    FV>>tival 

subjects):    and    three    were    entered    h\     the 
French  Army. 

Here  arc  the  \5  "finalists"  \^i1ich  uill  repre- 
sent I  ranee  in  Rouen  next  October: 

(.'ali'iiory  .\:  Indnstrial  Siilijcits 

I, a  Montauiu-  de  Fer  (Iron  Mountain),  spon- 
sored In  MIKKH.MA  and  pnuliKcd  In  .Stc 
CAFAC'. 

Category  B:  Iiulustrial  I'rodm  ts 

Projet  12  (Project  12),  sponsored  and  pro- 
duced 1)\  tlie  .Societe  .\nonyine  des  .Antonio- 
l)iles  Peugeot. 

Ponipey  .\ciers  Speciaux  ( Pompey  Special 
Steels ),  sj)ons()r<(l  by  Socioto  dcs  .Aeiores 
de  Pompey  and  produced  1)\  Fes  Films 
Caravelle. 

Category  C:    Indutsrial  "Image"  Films 

I.e  Concorde  (The  Concorde),  sponsored  1)\ 
Siid-.A\iation  and  produced  h\-  Societe  Ob- 
jectifs. 

All  Fil  de  la  Soie  (Silk),  sixjiisored  h\  CJom 
mission    Francaise    de    Propagande    de    la 
Soie    and    prodiieo<l    I)\     Societe    \()n\eli 
Pafhe-C-iiicma. 

Category  D:    ieclinical   liitoriiiatioii 

L'.\grieoptere       (.Agricultural       Helicopter), 


sponsored    i)\    Snd-.\viation    and   prodi 
by  Societe  Objectifs. 

Le  Soudage  de  L'.AIuminium  ( .\lumii 
Weld),  sponsored  by  L'.\lnminium  [ 
cais  and  prodiiccd  b\'  Les  Films  du  ( 
taiire. 

Diesels   fi7-6S,   sponsored  bv  SNCF  (Fp 
National  Railua\s  )   and  produced  bv  ^ 
tion     Centrale    Cinematograpliicine   d< 
SNCF. 

Category  E:  Industrial  Heseareh 

Lac(ien  France  (Lacq  in  France),  spoils^ 

1)\  Societe  .\le  des  Petroles  d  Afjuitainc 

jiroduced  bv  Cinetest. 
.\tomc    Tilt,    sponsored    by    Coniinissari..' 

lEnergie  .\tomic|ue  and  produced  by  I' 

cite-productions. 
Le  C:{)-2  Produit  Noble   (The  Gwid  Carl 

Product  I,  sponsored  and   produced  h\ 

Carhonique  Francaise. 
.\cier   Sans   Funiee    (Steel   \\  ithout  SmoL 

sponsored   by   Compagnie  des  .\telien  i 

Forges  de  la  Loire  and  produced  by  G» 

mont   Industrie. 

Category  F:  Manpower  Training 

Passeport  Pour  Demain  ( Passport  for  Ti 
morrow),  sponsored  by  EURELEC  an 
produced  by  Filmgep. 

Le  Secretariat  (The  Secretary),  sponsored b 
Les  .AnaKses  C^inematograpliitjues  and  Hi 
stitut  Pedagogiipie  National;  produced  b 
Les  Analvses.  (Continued  on  Page  If 


SHOOT  WITH  LIVE  TV  CONTROL 

Get  Original  Color  or  Black 
&  White  Film  (not  Kine) 


EXTREME  PORTABILITY 

Total  System  Weight:  350  lbs. 

SINGLE    15-AMP    CIRCUIT-POWERED 


Cus/om-Designed   Systems   for  Medical,  Aerospace  &  Other  Applications 
Practically  Priced  for  Rental,  Lease  or  Purchase 

More   Details? 

WRITE  TO: 

"    I  1)1  FILM,    inr 

8730  SUNSET   BLVD.  •  SUITE   500  •  LOS  ANGELES,   CALIf.  90069  •  PHONE  (213)  657-4302 
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ROUND-THE-CLOCK  Service 

In  Ektachrome  Processing 

MPL's  ultra-modern,  Ektachrome  processing  equipment 
speeds  top  quality  film  to  you  wherever  you  may  be  located. 
Send  us  your  color  or  black  and  white  film  today! 

MotJon  Picture  Laboratories,  Inc. 

781  South  Main  /  Memphis, Tennessee  38106 /Phone  948-0456  ^]T/7e  Master 

^^      Craftsmanship 
Your  Film 
Deserves 
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AND  WE'RE  NOT  TRYING  TO  BATTER  YOU  UP,  W'fty  are  you  big  at  CFI? 
Because  all  our  customers  are  big  fish  to  us.  No  job  is  too  small  to  warrant 
our  earnest  attention.  Whether  you're  a  budding  producer  or  an  epic  film 
maker— from  a  spot  commercial  to  a  major  motion  production  we  give 
your  job  individual  attention  through  every  stage  of  its  development.  Com- 
plete job?  At  CFI  we  provide  every  service  for  you  right  in  our  own  lab. 
16mm  or  35mm?  We  process  both  in  black  and  white  or  Eastmancolor. 
Special  effects?  Opticals,  titles,  inserts,  animation  pfiotograptiy?  You  name 
it,  we  do  it.  Speedy  service?  Need  dailies  in  the  morning?  Our  lab  runs 
'round  the  clock.  Quality?  At  CFI,  we  have  among  the  best  facilities  in  the 
business.  Sensitometry  equipment  insures  your  film  proper  color  correction 
and  exposure  balance;  exacting  chemical  control  gives  you  consistent  color 
balance  and  density.  And  because  we  do  the  entire  job  at  CFI,  our  team  of 
experts  is  supervising  your  job  every  step  of  the  way.  Ttiinl<ing  of  a  filmstrip? 
We  furnish  artwork,  shoot  3-dimensional  products,  superimpose  type  or 
shoot  your  slides  from  35mm  through  8x10  direct  into  your  filmstrip.  Spe- 
cial lighting  assures  minimum  contrast  gain  and  our  unique  continuous-loop 
printing  equipment  delivers  uniform  filmstrip  prints  from  scratch-free  nega- 
tives. How  long  for  a  iop-fligtit  fitmstrip?  Well,  one  week  is  normal  delivery 
with  us.  But  we'll  work  with  you  to  meet  even  tighter  deadlines.  All  these 
CFI  services  are  as  near  as  your  phone.  Pick  it  up  and  tell  us  what  you  need. 
We'll  try  to  give  you  those  big  fish  answers. 


CONSCLIDATED    FILM    INDUSTRIES 
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BUSINESS     SCREEN     INTERNATION/; 

(CONTINUED   FROM    THE    PRECEDING   PAGE  j 

CatciTor\-  C;  Safet\'  Pictures 

Nc  Ic  Prenez  Pas  a  la  Legere  ( Don't  Taki| 

Easy),  sponsored  by  Houllieres  dii  N( 
Pas  de  Calais  and  produced  by  Sonj 
Luiniere. 

■s!^  In  a  post-selection  review  of  the  awardst 
was  noted  that  a  very  good  UNICEF-sponsol 
motion  picture,  produced  by  Cineastes  Ass. 
ies,   was   the   victim   of  a  jury   disagreemt 


Producfion   scene  at   Lis  .Aiw/i/.vc.s   Ciiunialoc 
phiqiics   studio    in    Paris   during   the   nuikiiu 
"Le   Secretariat,"  one  of  the   French    rntrii 
sixth     International     Industrial     Film     Fv^' 

Aptly  titled   The  Great  Injustice  and  dc. 
with  the  problems  of  youth  in  under-develo; 
countries,   this   picture   was  discarded  as    n 
in  the  industrial  film  category." 

France  was  also  having  its  problems  wi 
'"category"  classification  and  our  corresponde 
notes  the  usual  lack  of  information  from  bo 
sponsors  and  producers  as  well  as  the  ambig 
ity  of  category  definitions  as  common  causes. 

Le  Concorde  appeared  to  be  a  unanimoi 
choice  of  all  jurists  and  nicn)bers  of  the  Awan 
audience  as  one  of  this  country's  very  got 
films  of  1965. 


15  "Best  of  U.  S."  Films  for  Kouen 
Vri-  INOiiiiiiattMl  Ity  .Spcrial  Coiiiiiiiltec 

'T'he  United  States  began  its  selection  t 

-■-  this   country's  entries   for   the   Sixth   \r 
national  Industrial  Film  Festi\al  during  tin. 
selections   in   Washington  by   the  Council  o 
International    Nontheatrical    Events.    Rccoir 
niendations  of  this  griiup  were  sent  to  the  sp< 
eial   ci>nimittee.   headed   by  William   C'onr 
which  ser\es  the  National  Assi>eiation  of  N 
ufacturers.  officially  responsible  for  U.  S 
tries  at  Rouen.  J 

The  consensus,  at  presstime,  had  narrowf  \ 
down  to  these  outstanding  films  and  was  ~ 
ject  only  to  a  final  '"cut"  before  prints  *'■•  t 

(CONIINUED    ON     THE     FOLLOWING     PAGE    6'' 
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NEW 

MODEL  2C 

with 

completely  new 
reflex  viewing 
system 
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MODEL  2C 


PERISCOPE  ATTACH- 
MENT Framing. . .  focus- 
ing ..  .  composing  —  all 
the  advantages  of  the 
famed  Arrif lex  reflex  view- 
ing system  are  further 
dramatized  in  the  new  op- 
tical system  of  the  model 
2C.  The  Periscope  Finder 
Attachement    makes    the 

"difficult"  shot,  due  to  cramped  quarters,  lack  of  head 
space  and  necessity  for  right  and  left  eye  viewing,  not 
only  possible  but  comfortable!  It  is  easily  and  quickly 
mounted  or  removed  from  the  camera  and  may  be  used 
on  the  Arriflex  16M  and  16S  models  as  well.  With  the 
Periscope  Finder  Attachment  in  place,  headroom  is  in- 
creased and  the  cameraman  can  easily  use  either  right 
or  left  eye  head  position  for  viewing.  In  tight  quarters, 
the  camera  can  be  backed  against  the  wall  for  maximum 
wide  angle  coverage  and  the  camera  operator  can  view 
from  the  side  of  the  camera.  In  other  situations,  the 
camera  can  be  placed  at  ground  level  for  low  angle  shots 
—  or  high,  over  a  microscope  or  copy  stand  —  no  matter 
how  awkward  the  camera  position,  with  the  Periscope 
Finder  Attachment  the  eye-piece  can  be  positioned  for 
comfortable,  precise  viewing.  The  Periscope  Finder  At- 
tachment shows  a  large  clear  circular  field  of  approxi- 
mately 22mm. 

INTERCHANGEABLE  BASIC  ACCESSORIES  The  in 

troduction  of  a  new  model  in  any  well  established  product 
line  always  precipitates  the  question:  can  my  present 
accessory  equipment  be  used  with  the  new  model?  The 
answer  is  "yes"  for  all  the  basic  accessories  in  the  cur- 
rent Arriflex  line  —  lenses,  motors,  power  supplies,  mag- 
azines, matte  boxes,  blimps  — all  can  be  used  inter- 
changeably on  the  new  model  2C.  And  the  reverse  is  true 
for  all  those  new  accessories  which  were  designed  to 
complement  the  new  Arriflex  35  model  2C.  They  will  con- 
tribute to  the  improved  use  and  operation  of  all  model 
Arriflex  35  cameras. 

A  few  of  the  newest  accessories  specifically  designed  to 
contribute  to  the  advanced  features  of  the  new  model  2C 
merit  special  consideration  and  are  described  as  follows: 

NEW  ALL  GEAR-DRIVEN  400  FT.  MAGAZINE  The  new 
magazine  (suitable  for  all  Arriflex  35  models)  is  all 
gear-driven,  uses  ball  bearings  at  all  vital  points  and 
can  be  driven  forward  or  reverse  without  special  ad- 
justment. There  are  no  belts  and  no  pulleys.  New,  ad- 
justable, heavy-duty  friction  clutches  have  been  in- 
corporated so  that  load  on  the  camera  is  minimal  and 
uniform.  The  result  is  an  important  advance  in  con- 
trolled camera  speed  and  rugged,  dependable  per- 
formance. 

ANAMORPHIC  FINDER  ELEMENT  a  new  manually 
operated  closure  mechanism  is  incorporated  into  the 
cover  and  finder  assembly  of  the  model  2C  to  cut  stray 
light  out  of  the  reflex  finder.  As  a  factory  installed  op- 
tional extra,  this  mechanism  can  be  replaced  by  an  ana- 
morphic  element  to  provide  an  "unsqueezed"  finder  im- 
age   when    Ultrascope   or   other   anamorphic    objective 


lenses  are  used.  An  external  control  knob  swings  th< 
element  out  of  the  light  path  when  normal  spherica 
lenses  are  employed  thus  providing  complete  viewinf 
selectivity. 

NEW  VARIABLE  SPEED  MOTOR  The  Variable  Spee< 
Motor  (12-16  Volt  DC)  has  been  improved  too.  It  is  no* 
equipped  with  a  forward/reverse  switch.  The  motor,  whw 
used  with  the  aforementioned  new  forward/reverse  40 
ft.  magazine,  provides  new  capabilities  for  filming  special 
effects,  photo  instrumentation,  X-Ray  cinematography 
and  other  sophisticated  applications. 

NEW  GOVERNOR  CONTROLLED  MOTOR  The  de- 

sign  of  the  Arriflex  35  Governor  Controlled  motor  (12-16 
Volt  DC)  incorporates  a  rugged  heavy-duty  transistor  with 
an  overload  reserve  of  such  sufficiency  that  no  fuse  is 
required  in  the  circuit.  Another  significant  contribution 
to  controlled  camera  speed,  for  dependable  location  syn- 
chronous sound-recording  and  for  trouble  free  filming. 


CHOICE  OF  TVIODELS  AVAILABLE   Arriflex  35  cam 
eras  have  earned  an  enviable  reputation  among  profes- 
sionals all  over  the  world  during  the  past  25  years.  Now 
in  the  new  model  2C  series,  Arriflex  35  cameras  represent, 
an  even  better  investment  in   uncompromised  quality, 
dependability  and  economy  of  operation.  There  are  m 
els  and  accessories  for  every  professional  filming  assi| 
ment.  All  2C  models  come  equipped  with  the  new 
improved  Reflex  Finder,  Detachable  eyepiece  and  In' 
changeable  Ground  Glass. 

Except  as  noted  in  the  following,  Arriflex  35  2C  cameras| 
are  supplied  with  Academy  gate  and  ground  glass  mark^ 
for  Academy  Aperture.  Camera  models  are  as  folic 

Arriflex  35  camera  model  2C,  with  New  improved! 

Reflex  Finder  showing  Cinemascope  Field,  (0.735"x0.868"); 
detachable  eyepiece  and  interchangeable  ground  glass, 
with  film  gate  and  ground  glass  for  Academy  Aperture 
(180  shutter):  Without  lenses,  motor,  matte  box  or  film' 
magazine. 


Arriflex  35  model  2CV, 

Variable  Shutter  (0-165"). 


same   as   above   but  with 


Arriflex  35  model  2C-GS,  same  as  model  2C.  but 
with  Control  Signal  Generator  (24  FPS,  60  cycles)  and 
Electric  Clap-stick,  factory  installed. 

Arriflex  35  model  2C-S,  same  as  model  2C,  but  with! 
specially  balanced  movement,  special  tachometer  ar 
special  32  volt  DC  motor,  for  operation  to  80  FPS. 

Arriflex  35  model  2C-T,    same   as   model   2C,   but! 
equipped  with  movement  for  two-perforation  pull-downj 
and  Techniscope  film  aperture  (0.373"x  0.868"),  200   shut/ 
ter  and  ground  glass  marked  for  Techniscope  fon 
(Uses  standard  Arriflex  35  200  ft.  and  400  ft.  magazine 


/J\[5[SD[?[L[1X 


CORPORATION 
OF       AMERICA 


257  PARK  AVENUE  SOUTH,  NEW  YORK,  N.  Y.  10010 


"THE  Alllll  STORY"—  An  abiarklni  32  mlnuU  color  lOHnd  llltn  dopictlni  iho  lto»  by  (Up 
nunufacturt  of  trrltlti  prtcltlon  eamtnt  and  thair  applicationi  to  varied  clnomatt- 
■raphle  aiilininanti.  ivailabit  without  chario  lor  iroup  thowinfi.  Writa  (an  lattarftaad. 
plaaia)  Arrlflai  Carparatlon  of  /tmarlca  lor  booklnft. 
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ufacturcrs.  officially  responsible  for  I 
trios  at  Rouen. 

Iho  consensus,  at  presstime.  had  na 
down  to  these  outstanding  films  and  was 
ject  only  to  a  final  "cut"  before  prints 
(continued  on   the   following   page 
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LIGHTING  THE  WAY  TO  BETTER  PRODUCTIONS 

Qniz^^  n^^a-  INC 


><-,»  i'J.      '.T^^iS 


LARGEST  SUPPLIERS  IN  THE  EAST  -  LIGHTING,  GRIP  EQUIPMENT.  PROPS,  GENERATORS  .  .  . 

RENTALS  •  SALES  •  SERVICE    f^  Sole  distributor  of  Mole-Rlchardson  Company  Products  in  Greater  New  York 


%^^ 


333  WEST  52nd  STREET.  NEW  YORK,  N.  Y.  10019.  Area  212.  Circle  6-5470 


Send  for  a  schedule  o\  reqlVates/ 
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vMFmm 

for    Quality    Film    Service 


Complete  Laboratory 

SERVICE 

Creative  Editorial 

SERVICE 

Custom  Sound 

SERVICE 


Only  a  five  minute  walk  from  Capitol  Hill 
m  Washington.  D.C.  is  Capital  Film  Labora- 
tories ...  one  of  ttie   leading   full-line 
film  facilities  in  tfie  country. 
In  its  new,   ultra-modern  building  are   lo- 
cated all  the  professional  16mm  and  35mm 
services     that    are     required     to    assure 
QUALITY  results  unsurpassed  anywhere. 
Capital  is  proud  of  its  "one  stop"  head- 
quarters—editorial, recording  studios,  lab- 
oratory, music  and  effects   libraries,   con- 
ference and  screening  rooms. 
Capital  is  organized  this  way  to  save  time 
and  money  YOUR  time  and  money. 


FILM   LABOR/iTORIES,  INCORPORATED 

470  E  Street,  S.W.    Washington,  D.C.  20024 
Phone:  (212)  District  /-1717  Cable:  CAPFILM 


May  we   send  you   our   nev.    brochure  on 
CAPITAL'S  services  and  capabi    les. 


Kiuld   INrtiirc  .Shows  De^iiKii   Projiress 
oil  IJa\   Area's  Itapid  Transit  System 


'T'ni:  BuDD  Company,  which  has  been  award- 
ed an  extensive  development  contract  by 
the  San  Francisco  Bay  Area  Rapid  Iransit 
System,  has  recently  delivered  to  the  Bay  Area 
authorities  a  new  motion  picture  descritjing  its 
work  on  the  project.  The  film  was  delivered 
concurrently  with  a  revolutionary  new  rail 
i  truck,  the  Z-4()l.  which  may  become  the  heart 
ol  the  new  system. 

The  development  of  the  Z-4()l  truck  was  of 
vital  importance  to  Budd.  If  successful,  and  it 
IS  expected  to  be  highly  successful,  it  will  be 
a  springboard  for  the  company  to  penetrate 
I  the  transit  field  to  the  same  degree  that  it  has 
in  the  railway  passenger  field. 

Budd  has  a  long  history  of  successful  design 
and  construction  of  lightweight  stainless  steel 
passenger    and    transit    cars.    In     1934    Budd 
built  the  famous  Burlington  Zephyr,  the  world's 
tirst  diesel  powered  streamlined  stainless  steel 
tram.  Since  then  the  company  has  made  many 
contributions  to  passenger  comfort  and  safety 
through    its    lightweight    stainless    steel    cars. 
Smce    rapid    transit    is    a    new    concept    in 
San   Francisco,   it  was  important   that  the  ad- 
vantages  of  the   Z-4()l    truck   be   fully  docu- 
mented.   Budd   believed   that   a   color  motion 
picture,    with    animation,    was    the    best    way. 
The  film.   15  minutes  in  length,  is  titled  A 
New    Concept    in    Transit    Trucks,    and    was 
produced    by    Audio    Productions.    Inc..    New 
York.  It  shows  the  Z-4()l  truck  as  lighter  than 
conventional  transit  trucks  and  with  air  springs. 
This    will    provide   a   new   level   of  quiet   and 
comfortable  riding  quality.  Greatly   improved 
adhesion  to  the  rails  will  allow  fast  safe  starts 
and  stops  required  by  electronic  train  control 
for  this  ultra  modern  system. 

In  addition  to  its  use  in  the  San  Francisco 
area,  the  film  will  be  used  by  Budd  to  interest 
other  cities  in  the  new  truck.  And  since  only 
one  Z-4()I  has  been  made  so  far.  the  motion 
picture  represents  a  classic  example  of  how  to 
sell  a  new  and  revolutionary  product  that  is  ' 
not  even  in  use  yet.  The  motion  picture  is  tiie  { 
only  way  to  do  it.  I 

Budd  feels  that  the  film  is  not  only  a  fine 
way  to  present  its  story  to  its  customers,  but 
that  the  Bay  Area  Rapid  Transit  District  may     i 
find  very  good  use  lor  the  film  in  furthering  its 
educational  program  on  rapid  transit.         ^     • 


who  ever  heard  of  w.  f.  mutschmann  ? 

you  have.  now. 
8  and  16  nim 
films  for  portable 
sound  projectors, 
or  any  other 
use.  who  ever 
heard  from 
w.  f.  mutschmann? 
you  will  if  you 
write  Plank  Ave., 
Paoh,  Pa.  or  call 
2156442774. 

MUTSCHMANN  FILMS 


LA   BELLE 

AUDIO-VISUAL 

EQUIPMENT 


^(tMOLUTIWIARY 


Take  your 

sales  story  anywhere 

with  the  battery-powered 

COURIER 

THINK  OF  IT!  The  COURIER  requires 
no  plugs,  no  cords,  no  outlets,  no  set- 
ting up  of  speakers/ screens.  You  simply 
turn  a  button  for  instant  showing  of 
your  synchronized  sight/sound  sales 
story  Program  stops  automatically  at 
end  and  is  ready  to  repeat.  Battery-pak 
delivers  10  average  showings  per  day. 
And  the  COURIER  weighs  only  15 
pounds!  Find  out  how  the  COURIER 
helps  make  the  most  effective,  efficient 
use  of  selling  time.  Write  or  call  today! 


TUTOR  I 

Filmstrip    with    cartridge    -or    reel) 
sound;  self-contained  screen. 


'(  '  '/-\*? 


MAESTRO    M 

Ideal     tor     proofing     filnistrip    pre- 
sentofions    while    still    flexible. 

Sir  the  Nor 

LA     BELLE 

SENTINEL 

BOOTH   ,A-n      •      NAVA  SHOW 

LA    BELLE    INDUSTRIES.    INC 

502  S.  Worthiogton  St.,  Oconomowoc,  Wis.  530t 
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His  'em.  Stops  'em.  Shows  'em.  Sells  'em.  Stops  'em.  Shows  'em.  Sel 


( 


This  astounding  talking  box  just  sits 
there  and  sells  the  goods.  All  by 
itself.  In  broad  daylight.  Ask  US 
Rubber.  Ask  IBM.  Ask  Fairchild. 


) 


The  Fairchild  400— probably  the  most  talked  about  8mm  sound 
film  projector  ever  made.  (Ask  Bristol-Myers.) 

It  takes  just  10  seconds  for  anyone  to  put  down,  plug  in. 
and  have  running.  Color.  Sound.  The  works.  (Ask  Union  Bag, 
Brown  Shoe  or  Tuff-Kote.) 

It  takes  up  to  20  minutes  of  hard  or  soft  sell,  and  repeats 
automatically.  Unattended.  Demonstration  films  last  over 
3000  plays.  (We're  awfully  sorry,  but  someone  will  have  to 
change  the  bulb  occasionally.  It  takes  15  seconds.) 

There  are  tens  of  thousands  out  there  already.  In  show- 
rooms and  paint  stores,  on  drug  and  lingerie  counters.  In 
department  stores  and  business  shows.  From  Hartford  to 
Honolulu. 

Just  sitting  there.  Selling  people. 

It  weighs  just  17  lbs  and  takes  up  only  2  sq  ft  of  space.  And 
because  it  snaps  down  to  the  size  of  a  portable  typewriter, 


the  400  is  showing  off  on  desktops  everywhere.  Ask  your 
salesmen.  (Ask  Brunswick.  Ask  Carnation.  Ask  Simmons.  Ask 
Armour  or  Linde  Star.)  ^^^^^^^^^^^^^^^^M 

If  you  have  something  to     p- i^i  r^|-^|^  n     n 
show  that  needs  talking  about. 

ask   Fairchild.  INDUSTRIAL    PRODUCTS 


FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
lnduslri.ll   Products   Division    221    F.iirchild  Avenue,    PUinview.    Lc 

Sirs:  About  that  400.  Show  me. 

BS 

Name 

Title 

Firm 

Address 
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THE  QUALITY  LINE  OF 
AUDIO-VISUAL  TOOLS 
THAT  TELL  YOUR  STORY 
THE  WAY  YOU  WANT  IT 

TOLD  .  .  .  enthusiaslically,  without 
slip-ups  or  omissions! 

AUTOMATIC 
fUP-TOP 

Sound  Filmslrlp 
Projector 


MICROMATIC 

Sound  Filmslrlp 
Projector 


MITE-E-UTE 

Sound  Filmstrip 
Projector 


DuKane 


AV-MATIC 

Sound  Filmslrlp 
Projector 


FOR  COMPLETE  INrORMATION  WRITE  TO;  L    ""T     BS  75 

DUKANE    CORPORATION 

)0J7      No.lllh  Ave.    •   ST.  CHARLES,  ILLINOIS 

TELEPHONE  3I3.W<.2X)0 


Science    .4nswers    a    Crilioal    Prohlem 
in  "New  Vi  at«*r  for  a  Tliirsl>    W  orld" 

'T'HIRSTY  C'lTlZlNS  ;incl  parched  fields  in  ihe 
-^  Eastern  and  Southern  California  areas  of 
the  United  States,  among  others,  will  confirm 
the  interest  and  importance  of  a  new  motion 
picture  on  the  subject  of  conversion  of  salty 
and  brackish  water  to  fresh.  Sponsored  by  the 
Office  of  Saline  Water.  U.  S.  Department  of 
the  Interior.  New  Water  for  a  Thirsty  World 
offers  global  hope  for  one  of  mankind's  most 
urgent  problems. 

Growing  populations  and  mushrooming  in- 
dustrial complexes  help  account  for  unparallel- 
ed demand  for  water.  But  the  film  also  notes 
that  industrial  wastes  and  chemicals  are  reduc- 


■  -         -  S^CT 

wimsm 


ing  the  available  supply  through  contamination 
of  streams  and  lakes.  Ihis  Reid  H.  Ray  Film  In- 
dustries" production  shows  that  man  is  turning 
to  science  and  technology  to  protect  and  in- 
crease the  nation's  water  resources. 

Does  the  answer  to  vast  arid  deserts  and  sun- 
blistered  lands  lie  in  conversion  processes? 
Experimental  plants  in  North  Carolina,  full- 
size  demonstration  plants  in  New  Mexico, 
Texas  and  South  Dakota  show  progress  that 
has  been  made  in  this  direction.  The  1952  cost 
ratio  of  $4  to  $5  per  thousand  gallons  will  be 
compared  to  a  plant  now  being  planned  which 
will  produce  1  ."^O  million  gallons  of  pure  water 
each  day  at  cost  as  low  as  30  cents  per  thou- 
sand gallons. 

16mm  sound  prints  of  New  Water  for  a 
TliirMy  World  arc  being  distributed  by  Ster- 
ling Movies  U.S.A..  to  television  stations, 
schools,  professional  (scientific  and  engineer- 
ing) groups  and  other  adult  organizations. 
*       *        * 

"Th.-    Worl.lV    Iti^iu.sl    SiimpU-   (as.-" 

Shows  li<n>   Siidt-riliiis  llt'lji  Sal<-MiH>n 

:'  /\ll  too  sckloni  do  film  producers  use  the 
screen  medium  to  sell  itself.  An  exception  to 
that  unhappy  "rule"  is  Chicago  area  producer. 
Pilot  Protluclions.  whose  president  Bob  Iseley 
has  made  good  use  of  visuali/alions  to  lell  the 
story  of  its  useful  contributions. 

Ihis  monlh  he  has  come  up  with  another 
II -minute  sound  slidefilm  titled  llir  HOrld's 
Hif;i;csi  Siini/'li'  Case,  which  viviilly  shows  how 
this  medium  lets  a  salesman  show  iir  demon- 
strate tangible  or  intangible  products  and 
services,  many  of  which  he  could  not  "bring 
in"  any  other  way. 

Ihe   subject,    projected    on    Dukane     'llip- 

(CONTINUII)    ON     THE     FOLLOWING     PAGE     26) 
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16MM 


BLACK  & 
REVERSAL 
PRINTING 

S 
PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Colorto-Color  Prints 

•  Colorto  B  &  W  Prints 

•  Raw  Stock 

•  A  &  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  Nev«  York  19,  N,Y,  •  JU  6-2293 
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BUSINESS  SCRtt 


"POLAROID'' • 


P,„„L.ne/ Type  1^6^ 

lectio' 


Just  a  few 

minutes  from  now 

you  can  tell  your  story 

with  slides. 


That's  Polaroid  Land  transparency  film.  Load  the 
film  into  a  Polaroid  Land  camera.  Start  clicking.  And  in 
a  few  minutes  you  can  have  8  slides  ready  for  imme- 
diate projection. 

There  are  two  kinds  of  Polaroid  Land  transparency 
film  for  making  two  kinds  of  slides.  One  is  for  line  copy 
work.  In  10  seconds  it  gives  you  a  sharp,  high-contrast 
transparency  of  anything  set  in  type  or  drawn  in  ink. 
The  other  is  for  making  transparencies  of  continuous 
tone  material  (people,  objects,  pictures,  etc.).  and  its 
development  time  is  2  minutes.  It  produces  slides  un- 


surpassed in  sharpness,  brilliance,  and  range  of  tones. 

Both  films  are  easy  to  use,  so  anyone  can  make  slides 
with  them.  You  just  snap  the  shutter.  Pull  the  tab. 
Wait  for  your  finished  picture.  Dip  it  in  a  quick-drying 
hardening  solution.  Then  slip  it  into  a  snap-together 
plastic  frame  and  it's  ready  for  the  slide  projector  and 
your  audience. 

And  what  does  this  literally  up-to-the-minute  slide 
presentation  cost?  About  '  n'  what  you've  been  paying 
for  the  conventional  kind.  Here's  the  way  to  get  your 
points  across.  Agree?  Polaroid  Corp.,  Cambridge.  Mass. 
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F&B/CECO  Offers  You  a  Year's  Supply 

of  Mylar  Splicing  Tape 

Just  to  Try  Our  New  AUTOMATIC 


GUILLOTINE 
PERFORATING 
TAPE  SPLICER 


Q.  How  economical  is  the  GUILLOTINE  SPLICER?  I 

A.  GUILLOTINE  SPLICERS  use  non-perforated 
tape  which  costs  only  $2.15  a  roll,  as  com- 
pared to  $11.00  a  roll  for  perforated  tape. 
Save  up  to  a  nickel  per  splice. 

a.  How  fast  does  GUILLOTINE  splice? 

A.  GUILLOTINE  makes  splices  35%  faster  than 
conventional  pre-perforated  tape  splicers, 
because  you  don't  have  to  fumble  with 
sticky  tape,  placing  it  over  the  sprocket 
teeth. 

Q.  How  strong  is  a  GUILLOTINE  splice? 

A.  GUILLOTINE  SPLICER  splices  are  far  stronger 
because  the  act  of  perforating  the  tape 
bonds  the  Mylar  to  the  film. 

These  are  facts  which  you  can  easily  prove  by 
using  the  GUILLOTINE  SPLICER.  Other  facts 
which  you  should  know  are  that  you  can  make 
butt,  overlap,  or  diagonal  splices  on  film  or 
sound  recording  tape.  You  can  rebuild  torn 
sprocket  holes  and  you  can  repair  damaged 
film  without  losing  frames. 

That's  why  GUILLOTINE  is  easier,  faster,  more 
reliable,  and  the  most  economical  film  splicer 
on  the  market  today. 

Send  your  orders  to 

F&B/CECO: 

315  West  43rd  Street,  New  York,  N.  Y.  10036 


\i9 


F&B/CECO  is  so  convinced  that  every 
film  producer,  every  person  who  han- 
dles film,  should  up-date  his  splicing 
with  GUILLOTINE,  that  we  are  willing 
to  make  the  following  offer: 
FREE  with  each  purchase  of  one 
GUILLOTINE  SPLICER  we  will  give  you... 

1.  Ten  rolls  of  Mylar  splicing  tape  (a 
normal  year's  supply). 

2.  An  unconditional  Money-back  guar- 
antee, return  the  splicer  and  get  your 
money  back — keep  the  tape. 

ADDED  ATTRACTION  to  make  it  even 
easier  for  you,  we  will  give  you  a 
$50.00  Trade-in  allowance  on  any  non- 
perforating  HFC  or  Rivas  tape  splicer. 


16mm  Straight  $175. 

16mm  Straight  &  Diagonal  $185. 

35mm  Straight  $165. 

35mm  Straight  &  Diagonal  $220. 

8mm  Straight—Professional  $255. 


(Note— 8mm  Amateur  Model 
available  also) 


y&B/CECo 

( 'i*™,  <i,  IMA.  r^  ra,  »t.»«i ) 


or  any  of  the  following  branches  nearest  you. 

FLORIDA:  51  East  10th  Avenue.  Hialeah 

CALIFORNIA:  6446  Santa  Monica  Blvd..  Hollywood 

WASHINGTON,  D.C.:  1314  Powhatan  Street,  Alexandria,  Virginia 


729  SEWARD 

HOLLYWOOD,  CALIFORNIA 

PHONE  464-3183 

EVENTS  IN  SIGHT  &  SOI 

(CONTINl'FD    FROM    TlIF    PRFCFDINC.   PaCI 

Top"  equipment,  piiints  out  thai  slidi 
(filmstrips.  if  you  will)  also  reduce  tim 
call,  allowing  the  salesman  to  extend  his 


How    sali-smen    use    desk-top    projection  in 
i.v    dcmoit.st rated    in    this    scene   from    tlu 


slklcjilni.    "The    \Vor}d\    Bispest    SampU 

and  that  they  iiclp  train  and  stimulate  th 
in  the  field.  Examples  of  film  users  are 
in  brief  excerpts. 

Relevant    prospects    for    the    inediui 
borrow  prints  of  The  World's  Bii;i;esl 
Case  (or  arrange  for  showings)  by  letter^' 
request  to  Pilot  at  18iy  Ridge  .Avenue.  1 
ton.  111.  60201. 


I 

tcH'l 


Rear-Screen  Showings  of  Microsurgery  V/vt 
Award  for  Best  I'.xhihil  at  AMA  Conoefti 

i<    An    a\\ard-\\ inning    exhibit    technique  i 
ployed  three   Fairehild   Smm  sound  project 
in    tandem    to   show    the   latest   tcchniqun 
micn>surgery  to  ph\sicians  attending  the  i. 
American    Medical    .Association   coiuenn 
New  York  City  last  month.  j 

For  10  hours  daily,  throughoui  the  fon'  ' 
meeting.    15-minute  continuous  showing 
film   on  corrective  surgery   (or  a  hearins: 
which  results  from  Otosclerosis  were  prcsi'  j 
The  inner  ear  operation  was  performed  bvl| 
Alan  Scheer.  a  leading  specialist  in  OloK 

I  he   scientific   exhibit    recei\ed   the  A 
Frank    Billings   Gold    Medal   Award  "for  i 
cellence  in  ei>rrelating  facts  and  execlienK 
presentation."  Robert  F-ine.  of  j-ine  Rcconti' 

((ONIIM'ID    OV      nil      lOlinWINC     PAGE  ^• 


BUSINESS  FILM     #i  ||  M  B  R 
HEADACHES     %URBV 


VACUUMATE  film  protective  treatmeni 

LASTING  PROTECTION  Against 

OIL  .WATER-WEAR-CLIMATE 

SCRATCHES-   FINGER   MARKS 


MLM    SIRVICING 

•na  oiSTmiuTiON  PSOIUW 
soiviD.  coMPLin  TV  nit 

(XPiDITINC  .r>J  Monoii 

PICTUPt  StPVICINO.  !«• 
STRIPS-CUT  CANNIO  •"' 
PACKACIO 


OlVIl  IITtA  lONC  ItPI 
AtlUllt  IMOOTH  TlOUtll. 
fill  CONTINUOUS  MOJICtlON 
K>l     TOUl     AOVItlllINO     niMt 


<37   WIST  43n()  ST«Ht 

VACUUMATE  corp        mw  yo»k  h  t  _ 


BUSINESS  SCRf'i 


The  8mm 
ptical  sound  print 

is  liere. 


(If  you'd  like  to  see  how  good  it  is,  just  screen  one  of  yourl6's.) 


;t  comparison  of  our  8  and  the  16,  call  us  at  JU  6-0853.  Color  Service  Company,  Inc.,  115  West  45  Street,  New  York  36,  N.Y. 
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WHAT 
FOULS-UP 
COMPANY 
GET-AHEAD? 

? 


How  the  policies  of  management 
are  relayed  to  men  can  moke  the 
difference  between  company  get- 
ahead   and   company   stand-still. 

"Handling  Grievances" 

is  a  sound  filmstrip  designed  for  the 
Supervisor — key  man  to  explain 
and  clarify  company  policies. 
In  this  filmstrip  he  sees  conditions 
which  breed  grievances  and  slow- 
downs; and  what  can  be  done  to 
avoid,  or  correct  them.  Basic  prin- 
ciples of  behavior  are  pictured 
realistically,  to  promote  a  spirit  of 
willing  cooperation  through  better 
human  relations. 

One   of   a    series   of   eight   filmstrips: 

"SUPERVISOR  TRAINING  ON 
HUMAN  RELATIONS" 

C/<h/ii/  FILM  ,M/>j/7« 

ROCKET 


PICTURES 


INC 


Mail  coupon  for  pri^vtcw  detail* 

kOCKET  PICTURES,  Inc    Dopi    A  8 

1541    North  Weilcrn  Avenur 

loi  Angelet,  Colilornin  90027 

Tell   ut    how  we   moy   preview:      SUPERVISOR 

TRAINING   ON    HUMAN   RELATIONS." 


Nome 
Addrett 


Honors  to  U.  S.  TV  Spots  at  International  Ad  Film  Festival 


'T'lii  CIkam)  Pki/i  in  iclc\ision 
-'-  commercial  competition  and 
22  additional  awards  ( including 
one  for  cinema  screen  advertising ) 
were  given  film  entries  from  the 
United  States  at  the  12th  Inter- 
national Advertising  Film  Festival 
which  concluded  in  Cannes.  France 
on  June  19. 

Top  prize  for  television  adver- 
tising went  to  Doyle  Dane  Bern- 
hach.  Inc..  shared  with  N.  Lee 
Lacy  Associates,  the  producer,  for 
one  of  a  series  of  two  spots  en- 
tered on  behalf  of  Laura  Scudder 
corn  chips.  The  entry,  judged  by 
a  panel  of  eight  film  experts  as 
"the  best  of  tiie  festival  for  televi- 
sion" shows  a  woman  shopping  in 
a  supermarket.  She  reaches  the 
checkout  counter  to  find  that  she's 
consumed  the  bag  of  corn  chips 
she  intended  to  buy. 

Seven  of  the  \J.  S.  winners  won 
major  awards  in  their  respective 
classifications  and  14  earned  di- 
plomas of  recognition  for  excel- 
lence. Among  the  major  citations. 
U.  S.  entries  won  three  firsts,  two 
seconds,  one  third  place  and  one 
fourth  place  award. 

Winning  first  prize  honors  in 
the  category  covering  live  action 
(60  or  more  seconds),  the  Camp- 
bcil-Ewald  Company  and  VPl  of 
California  shared  duplicate  awards 
for  the  spot  Above  It  All.  pro- 
duced on  behalf  of  Chevrolet. 

In  the  mixed  technique  class  for 
commercials  over  30  seconds  long, 
the  top  winner  was  the  Lennen  & 
Newell  agency  with  its  Pack  ami 
Jinfile  spot  on  behalf  of  Newport 
Cigarettes  and  corporate  sponsor. 
P.Vorillard. 

The  third   "best  of  class"  prize 


Alfred  M.  .Scott  (/c/M  luail  of 
iiilrriKilioiKil  bioiidca.slinji  at  J. 
Walter  Thoiiipsoii  Conipaiuj,  was 
sole  U.  S.  judge  at  Cannes.  Pic- 
tured with  him  is  Peter  Taylor 
(right),  till  director-general  of 
the  Scre(n  Adverti.'iing  World  As- 
sociation,   sponsor    of    the    festival. 

went  to  Young  &  Rubicam  for  its 
live-action  series  for  Eastern  Air- 
lines. EUE-Screen  Gems  was  the 
producer. 

Second  prizes  were  shared  by 
Ogilvy.  Benson  &  Mather.  Inc.  for 
Railroad  Mileage.  \20.  sponsored 
by  Shell  Oil  anil  created  by  Movie- 
tone and  \'PI  and  by  Benton  & 
Bowles  with  its  On  the  Rocks  spot 
for  Byrrh  Wine  (Hueblin.  Inc.). 
PGL  Productions  filmed  this  spot. 

The  one  I'.  S.  third  prize  win- 
ner was  the  Maxwell  House  coffee 
spot,  The  Sleeping  Man,  produced 
by  Ogilvy.  Benson  and  Mather, 
Inc.  by  Televidco  Productions. 
McCann-Erickson  took  the  fourth 
place  honor  at  Cannes  with  its 
Harry  spot  created  for  Westing- 
house  Electric  Corp.  by  EUE- 
Screen  Gems. 

European  entries  swept  the 
awards  lists  in  the  field  of  cinema 
screen  advertising  films,  where 
this  niciiium  is  tradiliiinallv  stronii. 


Quallty-Bilt 

Film  Shipping  Ca^i 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1"  web  straps        <| 

•  Large  address  card  holder 
with  postive  retainer  spring 

•  Sizes  from  400'  to  2000'      ! 

OTHER  "quality-bilt"  itshs:; 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cw 
(for  Transcriptions  &  Filmsliip! 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (iwld 
to  6  strips  plus  scripts) 

Write  direct  to 
maniijacliirer  for  catalog 

m.  scHiiEssm 

361  W    Superior  St.,  Chicago  10, 


City 


Compnny 


Stole 


Zip  Code.. 


Tit'e 


HiKh  over  the  lii(liaii:ip<ilis  Spccclwiiy  truck,  T.  Carroll  {left}  and  Williiiiii 
Sjirague.  direettir  of  photographi/.  complete  .\hooting  arrang<ments  for  tin 
30-minute  color  film  soon  to  he  Tcleascd  by  Sportlitc  Films  of  Chicago. 


LAB  SPECIALIS1S 

SINCE  1936 

Smm  SILENT 
16mm  SILENT -SOUND 

BLACK  &  WHITE  PRINTS  ONU 

That   means: 

SPECIAL   SKILLS   .  .  . 

SPECIAL   CARE   .   .  . 

PLUS 

ESPECIALLY  FAST  SERVICI 

and 

ESPECIALLY    "GOOD  "  PRICB 

on 

QUANTITY   WORK 

Try    us 

MODERN  MOVIES.  INC. 

832  Cole  ■  Hollywoed  31,  Catf- 
HOIIywoed  4-71*1 
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BUSINESS  SCRE-' 


ARRIFLEX    at   work 


ONE     OF     A     SERIES 


* 


One  Arhllex  76s  and  one  Arrillex  16M,  both  idted  with  Killilt  telephoto  lens  are 
dual  mounted  amidship,  positioned  to  shoot  the  sun. 


ARRIFLEX 

CAPTURES  SUN'S  ECLIPSE 
FOR  DOUGLAS  AIRCRAFT 


On  July  20,  1963,  the  fast-flying  DC-8,  converted 
into  a  solar  laboratory,  took  on  board  an  unusual 
working  crew— among  them  an  impressive  group 
of  world  renowned  scientists  with  their  compli- 
cated recording  equipment,  Douglas  Aircraft's 
top  communications  expert,  Ben  Marble  and 
cinematographer  Bill  Gibson,  and  two  Arriflex 
16mm  motion  picture  cameras.  So  began  "The 
Eclipse  Of  the  Quiet  Sun,"  one  of  the  m9st 
unique  and  difficult  full-color  documentaries 
ever  filmed. 

In  its  entirety,  the  film  runs  27  minutes,  detailing 
the  events  aboard  the  plane,  which  trailed  the 
path  of  the  solar  eclipse  over  Canada.  The  main 
purpose  of  the  expedition — and  the  task  of  the 
Arriflex  cameras— was  to  photograph  the  total 
eclipse  of  the  sun  at  a  flying  speed  of  600  miles 
per  hour  and  at  an  altitude  of  over  40,000  feet, 
above  85%  of  the  earth's  atmosphere  and  99% 
of  the  water  vapor.  Flying  with  the  shadow  of 
the  eclipse,  totality  was  extended  from  100  sec- 
onds to  144  seconds.  No  time  for  error,  no  margin 
for  mishap,  no  chance  for  retake. 

The  two  Arriflex  16  cameras  were  dual-mounted 
amidships,  shooting  the  sun  through  specially 
ground,  optically  flat  glass  windows.  Fitted  with 
Kilfitt  telephoto  lenses  and  neutral  density  fil- 
ters, the  film  was  shot  at  24  frames  per  second 
on  Commercial  Ektachrome. 

Today,  "The  Eclipse  of  the  Quiet  Sun,"  is  in 
distribution  here  and  aboard,  representing  the 
United  States  at  various  overseas  film  festivals 
and  adding  to  early  honors  awarded  by  the 
American  Film  Festival  and  The  Council  of  Inter- 
national Nontheatrical  Events. 

International,  too,  is  the  Arriflex  motion  picture 
camera  ...  first  choice  of  the  professional  cine- 
matographer in  the  exacting  fields  of  science, 
research  and  development.  When  perfection  is 
mandatory,  and  performance  counts,  you  can 
rely  on  Arriflex. 


From  the  microscope  to  the  missile  range  .  . .  from  spot  locations  to  sound 
stages  . . .  Arriflex  professional  motion  picture  cameras  are  the  dominant 
choice  of  filmmakers  in  science,  industry,  and  entertainment.  They're 
lightweight,  rugged,  tremendously  versatile— uniquely  suited  to  a  range 
of  applications  virtually  without  limits.  Here  are  some  of  the  features  that 
give  Arriflex  cameras  their  remarkable  capabilities: 

•  MIRRORSHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION.PIN  FILM 
MOVEMENT  •  2r -DIVERGENCE  3LENS  TURRET  •  CONTOUR  HAND 
GRIP  •  FRAMESPERSECONO  TACHOMETER  •  COMPLETE  ACCESSORY 
SYSTEM  . ,  .  lenses,  standard  and  special-purpose  electric  drives,  power 
supplies,  time. lapse  equipment,  film  magazines,  sound  blimps,  tripods. 

WRITE  FOR  NEW  CATALOG, 
YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex 
equipment. 


A\R)R)nr5n  r^w  corporation 

ZAAlj\ilj\SULrLbL5Z^  OF     America 

2ST  PARK  AVENUE  SOUTH.  NEW  YORK.  N.  Y.  10010 


/i 


"THE  AMI  STORY  "—  An  abiortlni  12  minuti  color  sound  film  diplctlnf  tto  slop  ky  tttp 
■uniitaetKn  of  Arritloi  prtcliion  umirai  and  tlitir  appllcationi  to  viritd  cinoiuto- 
trophic  oitltnmentt.  Avallabit  without  charfo  for  froiip  ihowlnft.  Wrtto  (M  l«ttor*o«<. 

ploaio)  Arrlfloi  Corpontlon  of  Amirlca  for  booklnfi. 
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Now  pack  your  Sales  Story  into  this  new 
kind  of  Motion  Picture  Cartridge! 


I  )  ;  !  I  I  !'^ r.'i  [  i  : !  L I  1  '.  r^.-.  .  .  .  .--J 


Show  it  anywhere  with  the  new 

ini( 


INSTANT  8mm    MOVIE  PROJECTOR 

This  new  Model  800  Technicolor  projector  and  Magi-Cartridge  is  an 
8  lb.  package,  no  bigger  than  a  telephone,  that  can  demonstrate 
your  product  in  action  .  .  .  tell  your  sales  story  anywhere  .  .  . 
faster,  easier  and  more  completely  than  ever  before.  Just  plug  in 
the  projector  .  .  .  snap  in  the  MagiCartridge  and  the  show  is  on. 
There  is  no  threading  or  rewinding  of  film.  It's  always  ready  for  the 
next  show  .  .  .  instantly!  Priced  from  $69.50. 


Send  for  Free  Catalog 

Mail  coupon  for  the  fully  illustrated  story  of  this  remarkable  new 
development  in  visual  presentation — together  with  description 
and  specifications  of  different  models  and  accessories. 

TECHNICOLOR  WILL  MAKE  YOUR  8MM  PRINTS,  TOO!  Show 
your  product  ol  ill  bc»l  in  "Color  by  Technicolor."  Technicolor 
prinli   now  ovailobic   in   8,   16,  35  ond   70mm. 

"fechoiColoP  coi=iPORA-rioisi  BS  75 

r,o,nmr,^,jl  jnd  tdu   ,11  .r.(i  BfJIdth 


I  Jnd  tdu   , 

nti«  A«rn , 

C9it<  Mru,  Californtd  V76?7 

Plesitt  rush  me   illuslraled   rTi.it«nsl   on   the 

Techntcolor     8mm     Instant     Projectors    and 

Magi  CartndBes. 

I    am   particularly   interested    in    •equipment 
G   Oiiplays    Q   Demonstrating  Selling 

G   Training 
Technicolor  it  a   registered   tradem^  k 


NAME 
POSITION 
ORGANISATION 
ADORE  ,S 
CITY 


A   REVOLUTIONARY    NEW 
INSTANT  PROJECTOR 

•  No  Threading 

•  No  Rewinding 
Change  Cartridges  Instantly 
Weighs  Only  8  lbs. 
Priced  from  Only  $69.50 


For  automatic  display 


Model  700  unal 
tended  traffic  stop- 
per sells  and  dem- 
onstrates products 
in  store  displays, 
windows  and  exhib- 
its Starts  at  touch 
of  button:  shuts  off 
automatically. 


ALL   MODELS 

USE  THE  TECHNICOLOR 

MAGICARTRIDGE 


-STATE 


ZIP  CODI 


Model   600   "Movie  Vision"   Viewer 


With  built-in 
screen  for 
full  daylight 
projection 

Requires  no  screen. 
no  room  darkening 
Model  GOO  shows 
l.irKe.  brilliant  pic 
tines  in  fully  lighted 
rooms  $199  50 
i^omplete  Ideal  lor 
exhibits,  damon- 
slraljng.   training. 


JO 


BUSINESS  SCR! 


//in  (-sen  (II    lis 


TH    Annual     "Days   of 
lis"'   program   sponsored 
itional   N'isual    Presenta- 
:iation  brought  175  pro- 
id    users   of   audiovisual 
i     tcehniques     to     New 
4oti;l     Commodore     on 
The   two-day   sessions 
informative     seminars 
on   a    broad    range   of 
/ith  the  traditional  "V-P 
presentation.      Overall 
)sen  by  general  chairman 
J.    Craddock    was    "The 
ide   World   of   Audiovis- 

quet  ceremonies  on  Wed- 
ening,  June  9.  22  motion 
filmstrips  and  slide  pro- 
reived  top  award  honors 
iociation;  31  other  audio 
I  presentations  were  cited 
nd  3rd  place  honors  and 
ards. 

•e  NAVA  Presentation 
Aclcoming  talks  by  W'il- 
»V'alton  (IBM),  president 
A  and  Jack  1.  Moss 
ub  &  Moss),  one  of  the 
I  of  the  meeting  was  intro- 
'  Don  White,  executive 
:nt  of  the  National  Audio- 
iSsiKiation.  A  fast-mov- 
cry  comprehensive  three- 
esentation.  Talk  Is  Not 
the  show  is  a  dramatic 
ition  of  multi-media  tech- 
ich  reviews  the  ways  in 
diovisuals  are  being  cf- 
jsed  by  business  and  in- 
>hn  Lord  of  the  DuKane 
on  assisted  Mr.  W  hite  at 
speaker's  rostrum  as 
ictures.  tape  recordings, 
frames  and  a  slide  were 
visualize   this   55-minute 

media  application, 
ms    of    ■"hardware"    the 
presentation      required 

ens.  four  motion  picture 
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ualiuilums  front   ll„    S AV A^^pnmorcd  prc.sciUalioii.  "Talk  /.v  Sot  Enoufih,"  iihich  tcafi  featured  at  the  "Days  of  Visuals." 


NVPA  Is  Host  at  12th  Annual  "Davs  of  Visuals" 

Program  Theme  i>  "Vi  ide.  Wide   World  of  Aiuliovisiials'"  a>  .\ssocialion    Preseiit>   ."i.'i    N -P   Awards 


projectors,  three  filmstrip  and  one 
slide  projector,  tape  recorder  and 
two  electronic  programming  de- 
vices. A  special  crew  of  si.x  men 
•"worked"  the  show  in  addition  to 
the  two  "live"  platform  speakers. 

.\  Project  of  Industrj-  Group 

The  NAVA  presentation  was 
created  as  a  project  of  that  as- 
sociation"s  Industry  &  Business 
Council,  under  the  chairmanship 
of  A.  F.  Hunecke.  DuKane  Cor- 
poration. Robert  P.  Abrams,  Wil- 
liams, Brown  &  Earle,  Inc.,  is 
chairman  of  the  Council  and 
James  Hulfish.  NAV.\  director  of 
information,  assisted  Mr.  Lord  in 
its  actual  writing  and  direction. 

Other  speakers  during  the  first 
day"s  sessions  included  Dale  E. 
Wretlind,  producer.  Audiovisual 
Programs,  Advertising  &  Sales 
Promotion  Department  at  the 
General  Electric  Co.;  Dominick 
Albi.  of  the  New  York  World  Tele- 
gram &  Sun;  Tom  Joerder,  creative 
director  in  the  Presentations  Unit 
at  Benton  &  Bowles;  and  G.  K. 
Hall,  manager.  Marketing  Services 
Department,  National  Cash  Reg- 
ister Co. 

Suit  the   Mvdiuni  to  Ihe   Job 

"Picking  the  right  medium"  was 
cited  as  a  major  consideration  in 
any  communications  problem  by 
Dale  Wretlind.  He  illustrated  this 
thesis  with  examples  of  successful 
visual  presentations  recently  used 
by  General  Electric,  each  carefully 
and  objectively  tailored  to  the  task 
at  hand. 

Taking  its  theme  from  the 
cliches  recently  prevented  by 
Benton    &    Bowles'    Presentations 


N\  P.\  president  William  W.  Wal- 
ton icckonud  mimhcrs  and  guests 
at  "Day  of  Visuals"  opening  session. 

staff,  Tom  Joerder's  talk  was  titled 
"The  Case  Against  Visuals."  In 
preparing  audiovisuals  for  its 
clients.  B&B  successfully  avoided 
47  rocket  launchings.  126  military 
analogies  and  38  industrial  shows 
and  films  based  on  This  Is  Your 
Life.  His  pointed  remarks  brought 
down    the    house.    He    concluded 


ihat  the  visual  presentation  man's 
lob  involves  a  great  deal  of  dis- 
cipline to  help  prevent  "the  sins 
of  self-indulgence"  as  well  as  in- 
dulgence of  the  client. 

NCR:  Pioneer  User  of  Fflms 

.A  venerable  pioneer  in  the  use 
of  audiovisuals.  the  National  Cash 
Register  Company  began  using 
the  film  medium  in  the  early 
19O0's.  One  of  its  first  producers. 
The  Jam  Handy  Organization, 
served  the  founder  of  that  com- 
pany as  far  back  as  1914.  One 
of  these  films.  Troubles  of  a  Mer- 
chant, was  among  the  earliest  busi- 
ness-sponsored films  with  a  dra- 
matic plot. 

Today,  according  to  G.  K. 
Halls  talk  at  NVPA.  all  254  NCR 
branch  offices  are  equipped  with 
16mm  sound  motion  picture  pro- 
jectors as  well  as  slide  and  over- 
head projection  equipment. 

The  second  "Day  of  Visuals" 
began  with  a  panel  on  film  pro- 
duction. Chairman  Jack  Moss  in- 


Multi-mcdia  showing  of  NAVA  presentaHon  "Talk  Is  Sot  Enough"  required 
II  pieces  of  equipment,  manned  by  crcic  of  six.  for  this  .55-hii»ii//<'  program. 


traduced  panelists  Robert  Berg- 
niann.  president  of  Filmex,  Inc.: 
Har\e\  Plants,  eomnuinications 
and  trainini;  manager.  Birdsese  Di- 
vision. General  Foods  Company; 
and  Don  Benjamin,  manager  of 
audio-visual  media.  Columbia  Gas 
System. 

Cites  Task),  of  the  "Kc>   Man" 

Bob  Bergmann  presented  his 
views  on  'Pulting  the  Team  To- 
gether" as  he  set  forth  the  most 
important  criteria  for  selecting  a 
producer.  "It  is  not  so  much  size, 
extensive  staff  or  equipment  that 
counts."  he  noted,  "but  the  ability 
of  the  one  man  who  will  actually 
produce  the  film  and  bring  ail  its 
elements  together  effectively  and 
harnmniously."  He  described  both 
the  advantages  and  the  pitfalls  of 
producing  on  location,  particularly 
in  Europe  and  the  West  Indies. 

Harvey  Plants  gave  an  interest- 
ing presentation  of  the  ways  in 
which  talent  can  be  employed  in 
creative  production  techniques 
that  add  to  the  effectiveness  of 
audiovisuals. 

Teamtvork    "Makes"    the    Picture 

Chairman  Moss  cited  "the  new 
breed  of  scripter"  who  must  work 
with  the  dozens  of  important  facets 
of  a  film  which  cannot  always  be 
put  on  paper.  He  showed  some 
brilliant  examples  of  the  important 
"writing"  contributions  played  by 
the  entire  production  crew  when 
it  works  hand-in-hand  with  the 
scriptwriter. 

The  detailed  case  history  of  an 
original  music  score  in  a  recent 
Columbia  Gas  motion  picture  was 
reviewed  by  Don  Benjamin.  This 
included  the  decision  to  use  an 
original  score,  choice  of  the  com- 
poser and  dealing  with  the  musi- 
cians. His  showing  of  examples 
from  the  film  pointed  up  the  ef- 
fective contribution  of  the  music 
in  this  production. 

Discuss  I'uhlic  Scnice  Films 

1  he     final     afternoon     session, 
under   the   general   topic   of   "The 


Panelists  discuss  "Wide,  Wide  World  of  Production"  (left  to  right):  Don 
lUiiidfiiiii.  C.oliniihid  ('•(is  Sysitiii:  iiiodirtilttr.  Jack  Moss.  Tiirilrtdiih  &  Moss: 
llarviij  Plinils.  Ccncrtil  Foods;  and  Rohirt   Bcruninnn.   president,   Filmex. 


Wide.  Wide  World  of  Public  Serv- 
ice Films".  briHight  ti>gelher  an 
authoritative  group  of  speakers. 
These  included  Harry  Alter,  di- 
rector of  utilization.  National  Edu- 
cational Television  (NET):  Willis 
H.  Pratt.  Jr..  film  manager.  Ameri- 
can Telephone  &  Telegraph  Com- 
pany: John  Flory.  Advisor  to;' 
Non-Theatrical  Films.  Eastman 
Kodak  Company;  and  Roger 
Cahaney.  vice-president  of  Sterl- 
ing Movies  U.S.A. 

The     many     opportunities     for 
"truly  public  service"  films  spon- 


Henry   Alter  spoke  on   "Piihlie  Ser- 
viee    Films    and    Ediiealional    TV." 

sored   by   industry  among  the  na- 
tion's y2  educiitional  television  sta- 
tions were  cited  by  Harry  Alter, 
liill  Pratt  cautioned  the  capacity 


Informal  jict-toKether  for  program  discussion  hrotifiitt  lonellier  llie.te  indtislry 
excculivcs  (lefl  lo  rinlil):  S'orman  L.  Behell,  pre.sident,  Behell  &  Behcll; 
ilimnrd  Turner.  DiiKane  ('orporation;  and  Donald  C'.  Tniet/.  Ross  Ro:/.  Inc. 


audience  at  this  NVPA  session 
that  "many  films  billed  as  public 
service  are  far  from  that."  Noting 
the  very  great  opportunity  for 
business-sponsored  subjects  to  be 
used  by  television  stations,  in 
theaters  and  beiorc  adult  groups, 
he  cautioned  that  the  sponsor  "not 
delude  himself  with  a  purely  quan- 
titative evaluation  of  distribution 
statistics." 

Explaining  the  criteria  lor  spon- 
sored films  to  be  acceptable  for 
widespread  showings  in  the  na- 
tion's schools.  John  Flory  listed 
20  points  for  serious  consideration 
by  the  sponsor  who  expects  his 
films  to  be  used  in  classrooms. 

"Many  sponsors  would  find 
readier  acceptance  of  their  films 
among  adult  groups  if  they  are 
designed  to  meet  the  particular 
demands  of  such  viewers."  ac- 
cording to  distribution  authority 
Roger  Cahaney.  He  pointed  out 
tiiat  some  groups  are  anxious  to 
use  films  on  certain  subjects  and 
that  in  these  areas  "the  supply 
tioes  not  nearly  meet  the  demand." 
But  purely  "general"  films  are  not 
always  finding  the  audiences  ex- 
pected for  lliein.  he  concluded. 
Winners  of  the   V-l*   Plaques 

ro|i  honors  in  the  form  of  "X-P 
Plaque"  awards  went  to  sucii 
noteworthy  motion  pictures  as  Tlw 

■'Dav'  of  Visuals'  officials  tclto  helped  assure  siiceess  of  pronroo'  '"■ 
Ceorfie  R.  Jaeohsen.  Xew  York  Telephone  Co  (co-ehairman  of 

mi/lee):  and  A.'(  iiik  1/  Ilnrsl.  F.th\d  Corp..  (eo-ehairnxin  of  proc 


Dominick     .\lbi.     V.V.    \t'or/(t  I 
(Irani    &    .Si/(i,    helped 
round-up    of    netc    a-v 

Searchitii;    Eye.   Eastman   K 
sponsored  motion  picture  ci 
ly     featured     at    the    Ncv^ 
Worlds  Fair.  This  winner  0 
lie  relations  honors  was  pn- 
by  Saul  Bass  &  Associates. 
Strauss    &    Co.    won    first 
honors  with  two  motion  pi. 
a  "first"  among  Recruiimcr 
jects  went  to  Beyond  Three  I 
produced  for  AT&T;  and  .r 
■first"  in  the  Employee  Re 
category  went  to  Image,  spir 
by  Pan  American  .Airways. 

First  honors  among  Eni: 
Training  motion  pictures  w 
Slips  and  Fcdis  (recent  win: 
National  Safety  honors),  pn 
for  AT&T  by'Parthencni  Pi. 
Another  Saul  Bass  prtxli 
From  Here  to  There  (for  I 
Air  Lines )  was  the  winr 
Travel  and  Transportation  ; 
These  Pictures  Won  HoMnl 

Best  among  Sales  Frainir 
tion     pictures     in     these 
Awards  was  adjudged  to  Ix 
Seerei.    self-sponsored    by 
films    and    another    self-spt' 
film.  /   UOnder  Why.'  won  i 
plaque    for    Robert    N.    Rood  . 
Productions.   Inc. 

The  plaque  winner  of  fir^' 
honors  anuMig  Sports  and  H 
films  was  Ski  With  Buid 
duced  for  the  Buick  Motors 


Craclilock,  MnUiin'y.  Rv- 
wiitt,  was  general  chair- 
c   \2th  "Day  of  Vixiials." 

jcncral    Motors    Pholo- 

:partmcnt. 

ms     was     another     dual 

top  honors  as  its  Fund 
notion  picture.  A  New- 
Jen  nijer  (produced  for 
ran  School  for  the  Deaf) 

that  category. 

to    "First    Impressions" 

portant  category  of  In- 
ales  &    Promotion   films 

plaque  honors  to  First 
n.\.     produced     for     the 

Publishers  Association 
n  Goldsholl  Design  As- 

pictures    designed    for 

luct    "Introductory    Prc- 

brought  a  \-P  plaque 

lace  honors  to  the  Dodi>e 

inoumeineni   film- 1 965, 

by  Kerhauy  .V1PO.  Bay 
m  Prixluctions"  motion 
on    D.D.  &.  B.   Use  the 

Camera,  brought  that 
and  priKlucer  the  top 
ong  motion  pictures  used 
mier  Sales  &  Promotion. 

ic  C'itj  Has  a  \N  iniiiT 
dinner  of  motion  picture 
nors  was  History  Comes 
ponsorcd  by  the  Atlantic 
.s  Bureau  and  produced 
-ilm  Productions.   It  was 


Staiilc)  S.  Merrill,  hoy  Scouts  of 
.\iinrica.  M-rvcd  as  co-chairman 
of      .V\T.A      program      committee. 


Tom  Joerder,  of  Benton  &  Bowles, 
told    "The    Case    Against    Visuals." 

adjudged  the  best  of  Travel-Loca- 
tion Sponsi>red  films. 

I'cpsi  .Slidi-film  Wins  Award 
A  Pepsi-Cola  slidefilm.  I  he 
Complete  Call,  won  first  award 
honors  for  Sales  Training  subjects 
in  N\PA"s  "Filmstrips  &  Slide 
Program"  area.  It  was  produced 
by  Turtlctaub  &  Moss.  Inc. 

Other  top  honors  in  this  seg- 
ment of  the  awards  program  were 
shared  by  The  Forest,  produced 
by  the  U.  S.  Department  of  Agri- 
culture for  the  U.  S.  Forest  Serv- 
ice; Thank  You.  Mr.  Riimple- 
stilskin.  produced  by  Film  Fair  for 
the    Bank    of    America.    N.T.    & 

(CONCLUDED      ON       PAGE       63) 


;  -W  l'.\  Scminur  prujiram  Inlaw  arc  (left  to  right ) :  Elliot  A.  Row- 
"orjmration;  C.  K.  Ihill,  National  Cash  Rcgwter  Co.,  and  Elwood 
esideni.   Telle,   Inc.   Mr.   Hall  was  one  of  speakers  on   i)rogram. 


\  %. 


The    Winners    of    >'V-P"    Honors 

1965    MOTION    PICTURE    AWARDS 

Documentary    Films 
Isl:  "I  Udiidir  \Mi\"  priuliiLcd  bs  kobi.  N.  Rosenthal  Productions 

2nd:  "Path  of  l.casl  Rcsi-dance"  produced  by  Sanderson  Films 
3rd:  ".Moms  in  .\tlion"  sponsored  b\  U.  S.  Atomic  Enorgv  Commis- 
sion and  produced  b_\  Fred  A.  Niles  Communications  Centers.  Inc. 

*  •  • 

Public    Relations 

Isl:  "Ihc  .Si-arihin){  K>e"  sponsored  b\  the  Eastman  Kodak  Company 

Produced  by  Saul  Bass  &  Associates 

2nd:  "A  .Sensi-  of  Anticipation"  sponsored  b\  Newsweek  Magazine 

Produced  b\  Peckham  Productions 

3rd:  "The  World  Ni-xl  Door"  sponsored  by  the  Pepsi-Cola  Company 

Produced  by  Wilding.  Inc. 


Sports    and   Hobbies 
1st:  "Ski  With  Buiek"  sponsored  b\  the  Buick  Motor  Division 

Produced  by  General  Motors  Photographic 

2nd:  "1  he  Great  Marlin"  sponsored  b\  .Alfred  C.  Glassel,  Jr. 

Produced  by  Film  Enterprises 

*  *  * 
Recruitment    Films 

Isl:  "Beyond  Three  Doors"  sponsored  by  American  Tel.  &  Tel.  Co. 

Produced  b\  Henr\  Strauss  Productions 

Merit:  "Who  \ceds  You.  Buchanan?"  sponsored  by  U.  S.  Navy 

Produced  b\  John  J.  Henncssy  Motion  Pictures 

»  •  * 

General    Public    Welfare 

Isl:  "Breath  of  Life"  produced  h\  P\ramid  hilm  Producers 

2nd:  "The  Million  Club"  sponsored  by  American  Cancer  Society 

Produced  by  Roland  Reed  Productions 

•  *  • 

Fund    Raising    Films 

1st:  "A  New  Life  for  Jennifer"  sponsored  by  the  Lutheran  School 
for  the  Deal;  produced  by  Portafllms 

Travel    &  Transportation:    Sponsored 

Isl:  "From  Here  to  1  here."  sponsored  b\  L  nited    \ir  Lines 

Produced  by  Saul  Bass  &  Associates 

2nd:  "C  S.  S.  R."  sponsored  b\  Pan-.American  World  .Airways 

Produced  by  Henr\  Strauss  Productions 

Travel   —   Location:    Sponsored 

Isl:  "History  Comes  lo  Life"  sponsored  by  the  Atlantic  City 

Press  Bureau;  produced  by  PCS  Film  Productions 

«  »  * 

Employee    Relations    Films 

Isl:  "Inuicc"  sponsored  b\  Pan-.\merican  World  .Airways 

Produced  by  Henr\  Strauss  Productions 

Employee   Training  Films 
1st:  "Slips  and  I  alls"  sponsored  b\   American  Tel.  &  Tel.  Co. 

Produced  by  Parthenon  Pictures 

2nd:  "I  he  three  Bosses"  sponsored  by  the  Texaco  Company 

Produced  by  Skyline  Films 

3rd:  "impres-sions"  sponsored  by  International  Business  Machines 

Produced  by  Peckham  Productions 

Merit:  ".V  Million  Dollar  Panlr>"  sponsored  by  Readers  Digest 

Produced  b\  I  red  .\.  Niles  Communications  Centers.  Inc. 

Merit:  "Ihe  Fxira  Pax'!*.*"  sponsored  &  produced  by  United  .Air  Lines 

Sales   Training    Films 
1st:  "Sam's  Secret^  sponsored  and  produced  by  Portafilms 

(Continued  on  the  following  page  34) 
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The    Winners    of    "V-P"    Honors: 

Sales  Training   Filnn   Awards:   Continued 

2ii(l:  "^  ou  Arc  a  Team"  sponsored  by  Sinclair  Refining  Company 

I'r.Hliiccd  hy  The  Jam  Handy  Organization 

3rd:  "Man  in  llic  Star"  sponsored  b\  the  1  exaco  Company 

Produced  by  Mini-films 

Industrial   Sales   and    Promotion 
1st:  "First  Impressions"  sponsored  by  Magazine  Publishers  Assn. 

Produced  In  Morion  Goldsholl  Design  Associates 

2nd:  "Ihe  Shape  of  Aerospace  Marketing"  sponsored  by  Aviation 

\\  eek  tV  Space  Technology:  produced  by  Muller.  Jordan  &  Herrick 

3rd:  "I he  Prospects  Before  L's"  sponsored  by  Bureau  ot  Advertising. 

A.N. P. A.  and  produced  by  Nova  Studios 

Introductory    (Product)   Presentations 
1st:  "Dodije  Truck  Announcement,  1965"  sponsored  by  Dodge  Truck 

DiMsion.  Chr\slcr  Corp.;  produced  by  Kerbawy-MPO 

2nd:  "No-luni  Broiling"  sponsored  by  Westinghouse  Electric  Corp. 

Produced  by  The  Jam  Hand\  Organization 

3rd:  "The  .Vrmstrong  World  of  Interior  Design"  sponsored  by 

Armstrong  Cork  Co.  and  produced  b\  Telle.  Inc. 

.Merit:  ".\capulco"  sponsored  hy  Janlzen.  Inc. 

Produced  b\  Homer  Groening 

*  *  :*t 

Consumer   Sales   and    Promotion 
1st:  "Ho«  I).  I).  &  B.  L  se  the  Polaroid  Camera"  sponsored  by 

Polaroid  Corp.:  produced  by  Bay  State  Film  Productions 

Merit:  "Safety  Shoes"  sponsored  by  the  Lehigh  Shoe  Company 

Produced  by  Stars  &  Stripes  Forever  Productions 

1  965  AWARDS  TO  SLIDEFILM  &  SLIDE  PROGRAMS 

Public    Relations 

Isl:  "Ihe  Forest"  sponsored  by  the  United  States  Forest  Service 

Produced  by  the  U.  S.  Department  of  .Agriculture 

*  «  * 

Employee    Relations 

1st:  "F.niplojee  Insurance  Program"  sponsored  h>  Boeing  Company 
Produced  by  Jay  B.  Simpson 

Employee   Training   Slidefilms 
1st:  "Thank  You,  .Mr.  Kuniplestilskin"  sponsored  by  Ihe  Bank 

of  .America.  N.  I  .  &  S..\.;  produced  hy  Film  Fair 

2nd:  "Let's  Put  It  on  the  l-ine"  sponsored  by  Phillips  Petroleum 

Produced  by  Sanderson  Films 

3rd:  "One  Little  Thing  After  Another"  sponsored  by  Cadillac 

Motor  Division:  produced  by  General  Motors  Photographic 

Sales   Training   Slidefilms 

1st:  "The  Complete  Call"  sponsored  by  the  Pepsi-Cola  Company 

Produced  by  Turtletaub  &  Moss 

(Concluded  on  the  following  page  sixt\-threel 


I  he  l)i>^lribuli()n  of  Public  Service  Film 

b)   Roger  Cahancy,  Executive  Vice-President,  Sterling  Movies  U,S. 

Asa  FiiM  Disi  riiu  ior.  I  have 
■'*•  become  increasingly  aware 
of  the  difficulty  of  reaching  those 
men  and  women  in  key  organiza- 
tions across  the  country  whom  we 
regard  as  prime  audiences  for 
many  of  the  films  you  make. 

\'m  referring  here  to  those  civic 
organizations  operating  at  the  lo- 
cal level  in  coniniunilies  every- 
where, which  we  think  of.  and  cor- 
rectly so.  as  opinion  leaders  or 
opinion  molders.  You  know  them 
as  well  as  1  —  the  Rotary.  Ki- 
wanis  and  Lions,  the  Chambers  of 
Commerce,  the  influential  wom- 
en's clubs,  and  others.  These  key 
people  just  aren't  using  free  films 
today  on  the  scale  they  did  only  a 
few  years  ago. 

.Articulate,    Thoughtful    People 

We  think  of  these  people  as 
leaders  because  they  are  the  "arti- 
culators" —  the  people  who  give 
more  thought  to  our  economy,  our 
social  structure,  our  educational 
picture,  and  our  business  needs. 
They  arc  important  because  they 
represent  higher  than  average  buy- 
ing power  for  the  products  and 
services  which  finance  your  films. 

Finally,  they  arc  held  in  high 
regard  by  us  because  each  local 
group  is  part  of  a  larger  national 
organization  whose  numbers  are 
impressive.  All  of  us.  as  distribu- 
tors, have  claimed  success  for  our 
efforts  in  the  past,  when  we  have 
reached  them  in  substantial  num- 
bers with  your  films  and  we  are 
aware  today  of  your  preference 
for  them  when  we  discuss  distribu- 
tion programs  with  you. 

They  Want  Films  With  "Meat" 

i  believe  it  is  fair  to  say  that  the 
growth  of  the  "public  service"  con- 
cept in  business  film-making  can 
be  traced,  in  some  measurably 
high  degree,  to  the  existence  of 
these  groups,  to  the  fact  that  they 
will  show  films  at  their  weekly 
meetings  and.  perhaps  tnore  than 
anything  else,  to  the  fact  that  they 
want  —  prefer  —  film  messages 
with  iiit'di  in  them. 

Putting  MEAT  in  a  film's  mes- 
sage might  be  said  to  be  in  theory 
a  little  like  carrying  coals  to  New- 
castle. Hut  I  think  thai  we  know 
that  it  has  some  fairly  precise  im- 
plications. It  doesn't  mean  that 
Swift    and    Company    has    an    in- 


"I'm    not    unmindful    of   thi 
strides     made     in     jmhlic    > 
films."    noted    Roficr  Cahamxi 

trinsic  edge  over  the  rest  v. 
in  making  a  film  —  nor  d 
mean  that  the  essential  ^i 
terest  which  underwrites  the 
you  make  can't  continue  to  ir 
good  public-service  films. 

What  it  does  mean  is  thai 
erences  in  "meat"  vary  widel 
what  might  be  tasty  to  one  . 
is  hardly  edible  to  anothtt.  fj 
the  film  maker,  this  becon)6T' 
consideration  when  he  prodi 
film  for  wide  general  auc 
distribution. 

Writing  to  Lowest  DenoidatHi  ~ 

Somewhat    like    the    adver 
he  often  finds  himself  in  thf 
lion  of  writing  to  the  lowc> 
nominator   of   audience  app 
tion.   Quite  often,  he  succc- 
atones  for  this  by  combining 
his  message  production  techi'    ^ 
of  a  high  order  and  he  e«k  1, 
with  an  impressive  total  of" 
hers    on    his    distributii>n  re 
Missing  on  too  many  of  the 
ports    today.    1    believe,   are 
key  people  in  those  key  ore.    i 
tions  previously  mentioned. 

Let  me  note,  as  a  distn 
that  1  am  not  unmindful  > 
great  strides  made  in  thi^ 
decade  under  the  banner  o( 
lie  service."  A  large  proixui 
today's  business  films  an; 
with  a  circumspect  awarcn 
the  need  to  bring  meanit 
liirmation  —  meat  — 
audiences. 

Significant    Films    .\rc  Of* 

This  fact  is  readily  seen  in  - 
recent    films   which    h.i\     •' ** 
public-service    content.    ^U 
Grumman    Aircraft's    (> 


ircn 


Editor's  noti;:  Several  of  the  interesting  talks  at  the  recent 
of  Visuals"  arc  presented  "in  abstract"  on  these  pages.  Th( 
eluded  visualized  material   on  the  program.   Where  delctioi 
necessary,  it  is  indicated  by  use  of  asterisks  within  these  ;irti 
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■step:  Upjohn's  With  Care 
icern:  and  AT&T's  soon- 
:ascd  Beyond  All  Bar- 
1CSC  films  have  come  a 
ly  friini  the  stereotyped 
le-plant  approach  by  giv- 

viewers  really  significant 
ion.  Yet  each  of  theni  has 

relationship  to  the  spon- 
iness  interest. 
*        *        * 

le  give  you  an  indication 
ange  of  ideas  which  the 
5  of  some  of  our  leading 
tions  suggest  as  topics  for 
■ear  in  mind  that  while 
Ejects  are  set  down  for  a 
i  time,  many  of  them  are 

year  after  year.  Let  me 
nt  out  that  they  are  rec- 
ed  by  the  parent  offices  of 

and  international  organ- 
whose  memherships  range 
K), ()()()    uell    up    into    mil- 

enled    b,>    ^'outh    Groups 

y  it  would  he  ueii  to  point 
many  of  these  organiza- 
/e  youth  groups  operating 
;en-age  level  and  the  col- 
ent  level.  Indeed,  most 
wiirk  in  cooperation  with 
al  high  school  authorities 
le  college  campus, 
then  is  a  selection  of  ma- 
;ram  topics  culled  from 
irch  files  on  these  key  or- 
ns: 

Debate  in  Local  Elections 
al  Standards  in  Unions 
long  Business  Companies 
and  Respect  for  the  Law 

Ci>mnuinity  Leadership 
ir  Natural  Resources 
y  in  Our  Communities 
iing  Better  Safety  Laws 
jnities  for  Retired  People 

Heritage  of  Freedom 
"he  Dignity  of  Man 
lational  Understanding 
lation  of  Private  Property 
eign  Youth  Exchange 
ty  of  Opportunity  for  Ail 
I  to  the  Handicapped 


These  are  broad,  general  headings. 
On  the  local  chapter  level  of  these 
organizations,  they  are  practical 
pursuits. 

Subjects  like  these  which  run 
deep  in  the  flow  of  social  consci- 
ousness, which  is  all  about  us  to- 
day, seem  to  be  the  next  area  for 
sponsored  film  to  penetrate.  The 
\alue  to  sponsors  which  may  seem 
a  questionable  investment  i>n  the 
surface,  would  seem  to  he  good  on 
closer  examination. 

l-'ilnis  Can  Have  Broad  Appeal 

The  returns  from  the  exposure 
which  can  be  obtained  from  these 
key  opinion-leading  organizations 
is  in  itself  extremely  high.  But  in- 
terest can  also  be  developed  by 
the  distributor,  once  he  has  this 
kind  of  message  to  offer,  among 
a  much  broader  adult  audience. 
In  addition,  high  schools  and  col- 
leges across  the  country  will  clam- 
or for  them  to  be  included  in  class- 
room and  assembly  programs. 
Finally,  television  stations,  with 
their  appetite  for  good  public  serv- 
ice material  growing  all  the  time, 
will  be  just  as  eager  for  them. 
*       *        * 

As  a  distributor  upon  whose 
shoulders  falls  the  task  of  getting 
audiences  for  these  films.  I  have 
briefly  outlined  what  I  believe  is 
a  necessary  step  in  bringing  both 
message  and  audience  closer  to- 
gether ...  in  advancing  the  value 
of  the  audience  as  a  practical  con- 
sideration of  film  making. 

Research   to    Help   Sell   Ideas 

Proper  and  thorough  research 
of  audience  preferences.  I  believe, 
will  help  sell  ideas  and  produce 
better  films,  it  would  help  resolve 
the  question  which  some  film  spon- 
sors still  hold  about  the  value  of 
"public  service'"  messages  to  their 
businesses. 

It  holds  the  promise.  I  believe, 
of  elevating  the  sponsored  film 
to  new  heights  of  influence  as  an 
effective  tool  of  business  and  a 
reliable  interpreter  of  those  values, 
actions  and  trends  most  important 
to  our  society.  • 


Lets  Define  the  l^ 

\i\   \\.  H.  rrall.  Jr..  Film  ManaKer, 

■.^^iKST  We  Must  Decidi  on  what 
-■-  we  mean  by  this  ambiguous 
term  "Public  Service. "  Just  what 
do  we  mean? 

Since  a  company  undoubtedly 
believes  its  product  or  service  is 
of  value  to  the  public,  this  quali- 
fies almost  all  films  on  product 
selling  as  "public  service"  from 
the  company's  standpoint.  How- 
ever. I  am  sure  that  this  is  not 
what  we  mean  and  it  certainly 
would  not  hold  true  if  a  canvass 
were  to  he  made  of  audience  opin- 
ion. 

Subjects    III    Public's    Interest 

There  are  many  films,  iiowevcr. 
that  I  think  we  all  can  agree  are 
real  public  service  subjects.  These 
films  cover  such  topics  as  aid  to 
education,  aids  to  social  and  eco- 
nomic progress,  helpful  hints  on 
how  to  be  interviewed  for  a  job. 
the  importance  of  a  high  school 
diploma,  general  information  on 
better  health,  accident  prevention 
in  the  home,  safer  driving,  civic 
improvement  films  aimed  at  build- 
ing better  cities,  attracting  indus- 
try, and  others. 

These  films  hold  commercial- 
ism to  a  minimum,  often  limiting 
sponsor  identification  to  head  and 
end  titles.  These  are  the  films  that 
in  my  opinion  may  truly  display 
the  words  "Presented  as  a  Public 
Service." 

*        *        * 

The  advantage  and  values  of 
the  public  service  film  to  the  pub- 
lic arc  obvious.  The  sponsor,  on 
the  other  hand,  derives  benefits 
largely  in  the  area  of  company 
image.  This  benefit  can  easily  be 
destroyed  if  the  public  service  is 
actually  "product  sell"  cloaked  in 
public  service  garb. 

It  is  understood,  of  course,  that 
industry  can  seldom  spend  its 
money,  particularly  if  publicly 
held,  on  purely  philanthropic  en- 
deavors. There  is  usually  a  self- 
service  objective. 

I'roniotinu   City,   .Stale   Growth 

In  the  Bell  System,  the  Tele- 
phone Companies  have  produced 
many  films  designed  to  promote 
growth  in  a  state  or  city.  These 
show  the  company  only  as  a  part 
of  the  entire  enterprise.  These  are 
IHiblic  service  films  under  the  def- 
mtion  although  the  term  does  not 
usually  appear  on  the  credit  titles. 

Even  here,  while  indirect,  we 
expect  benefits  to  accrue.  We  ex- 
pect better  relationships  with  state 
and  local  authorities.  We  expect 
to  obtain  our  share  of  increased 


iblic  Sci"\  ice  PicUire 

American    Telephone  X    ielecruph  Co. 


"There  arc  manij  films  that  we  all 
can  afircc  arc  real  public  service 
suhjecis."  said  Willis  //,   Pratt  .  .  . 

business  as  a  result  of  accelerated 
growth  in  the  community. 

The  Bell  System  has  produced 
nine  films  as  a  television  series 
on  science.  You  may  have  seen 
such  titles  as  Our  Mr.  Sun.  Hemo 
the  Mufinijicenl  and  Tlie  Restless 
Sea.  These  films  are  now  available 
to  schools  without  commercials. 
Our  only  identification  is  on  the 
titles  and  through  the  educators 
who  request  these  films. 

50  Million  See  Science  Films 

Our  annual  attendance  approxi- 
mates 50  million,  of  whom  prob- 
ably 500.000  viewers  are  teachers. 
These  films  were  made  to  interest 
young  people  and  the  public  in 
general  in  science.  At  that  time 
you  will  recall  that  we  were  con- 
cerned about  the  diminishing  num- 
bers of  students  majoring  in  this 
field. 

Yet  you  could  hardly  say  that 
these  were  offered  as  a  "public 
service"  for  they  provided  the 
format  within  which  our  television 
commercials  were  presented. 

Now.  as  offerings  to  the  schools, 
they  approach  that  definition  and 
our  benefits  result  from  any  im- 
proved position  our  nation  may 
attain  in  the  area  of  science.  More 
young  people  in  this  field  will  in- 
crease the  pool  from  which  we 
may  draw  scientists,  physicists, 
engineers  and  technicians. 

Of  great  importance  also  are 
the  contacts  developed  with  edu- 
cators and  their  appreciation  for 
these  aids  to  the  curriculum. 

Theater  and   IV  Distribution 

But  there  is  another  and  more 

common  interpretation  of  "public 

service"  in  the  world  of  business 

films.  This  has  to  do,,  not  with  ob- 
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Lets  Dcfiiu'  the  Public    ScMxitc  Picliiic: 


iccti\Ls.  hut  with  the  method  ol 
distribution.  This  is  the  definition 
that  I  think  most  people  refer  to 
when  the\  use  the  expression, 
■■presented  as  a  pubhe  serviee/^ 

This  definition  would  include 
any  film,  regardless  of  the  amount 
of  commercialism,  that  is  so  con- 
structed that  it  is  acceptable  lor 
showing  free  of  charge  on  tele- 
vision or  in  theaters.  These  films 
arc  shown  ■■as  a  public  service"^ 
because  the  entertainment,  interest 
or  informational  value  of  the  con- 
tent is  considered  sufficient  to 
neutralize  its  commercialism  in  the 
opinion  of  the  program  manager. 

Certainly  he  will  not  use  a  busi- 
ness-sponsored film  if  he  suspects 
he  may  alienate  his  audience  or 
generate  complaints. 

Value    lo    Industry    und    Viewer 

With  this  definition  in  mind, 
lei's  consider  some  of  the  values  of 
this  type  of  public  service  usage 
to  industry  and  to  the  audience. 

If  the  objective  of  the  film  is 
to  reach  a  general  audience,  then 
the  added  visibility  obtained 
through  television  and  theater  dis- 
tribution gives  the  sponsor  access 
to  a  mass  audience  that  he  cannot 
reach  in  any  other  manner  with 
his  film. 

The  recent  Association  of  Na- 
tional Advertisers'  study  ("Adver- 
tiser Practices  in  the  Production 
and  Distribution  of  Business 
Films"")  substantiates  this  with 
some  interesting  figures. 

Reach   Much   Larger   Audience 

Films  using  only  non-television 
distribution  channels  averaged 
slightly  over  10,000  viewers  per 
year,  with  a  high  which  barely  ex- 
ceeded two  million  viewers.  How- 
ever, films  using  the  television 
outlet  as  well  as  other  distribution 
channels  average  over  two  million 
viewers  per  year,  with  some  totals 
exceeding  Ifi  million. 

It  was  also  interesting  to  note 
that  comparatively  few  of  the 
sponsors  covered  by  this  survey 
were  taking  advantage  of  the  thea- 
ter <nitlet.  Theaters  constitute  an 
unportant  and  surprisingly  avail- 
able channel  for  the  distribution  ol 
business  films. 

45  Million  Co  to  the  Movies 

I  heaters  have  overcome  ilie  set- 
hack  due  to  television,  l-oi  r  wall 
theaters  arc  on  the  increase,  ;iar- 
licularly  in  suburban  shopping  ti- 
lers. Recent  reports  indicate  ti  i 
more  than  45  million  people  ai 
lend  film  theaters  each  week. 

It  IS  not  difficult  to  produce  a 
lilin  containing  the  company  mes- 
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sage  and  yet  entirely  acceptable  to 
theaters  and  on  television.  In  1964. 
Bell  System  films  were  shown  to 
a  conservative  estimate  of  50  mil- 
lion on  public  service  telecasts: 
another  40  million  viewers  were 
reached  in  theaters. 

Conservatively,  we  estimate  ihal 
this  means  the  public  gave  us  25 
million  man  hours  of  attention. 
This  is  substantial  distribution  and 
something  which  cannot  be  dis- 
missed lightly.  It  is  available  to 
nearly  any  industry.  However,  our 
experience  with  films  indicate  the 
theater  managers  are  usually  more 
selective  since  theater  audiences 
are  ■"captive"  whereas  the  tele- 
vision audience  may  select  another 
program  if  dissatisfied. 

To  the  sponsor  who  measures 
results  in  quantitative  terms  — 
cost  per  viewer  —  the  mass  audi- 
ence obtainable  through  television 
and  theaters  results  in  a  ■■cost  per 
thousand""  which  compares  favor- 
ably with  other  media. 
*        *        * 

Let's  Respect  Power  of  Film 

Ihe  business  film  stands  side- 
by-side  with  today's  television  pro- 
gram and  ct>mmercial  as  the  most 
powerful  motivational  and  infor- 
mation fiirce  in  the  communica- 
tions tool  kit.  This  power  should 
be  treated  with  respect,  remem- 
bering always  that  because  of  its 
power,  it  can  do  harm  as  well  as 
good. 

The  only  way  to  make  sure  that 
the  business  film  is  working  on 
our  behalf  is  by  valid  measure- 
ment. The  combination  of  factors 
and  delicate  balance  that  deter- 
mine motivation  in  the  direction 
which  we  are  seeking  are  difficult 
to  ascertain  without  something 
stronger  than  untested  experience 
or  faith  in  our  inherent  abilities. 

Facts  Hold   ke>    to  Progress 

Public  service  distribution  of 
business-sponsored  films  is  by  all 
means  the  best  way  of  reaching 
the  greatest  audience  —  provided 
that  we  go  forward  intelligently  on 
a  basis  of  substantialeil  facts.         • 


There's  a  "Ne\N   Breed"  of  Scriplwritei 

h>  J:K'k  I.  Moss,  President.  1  urtletaub  &  Moss,  Inc. 


'T'hf.ri:  Is  a  Niw  BkiiLiJ  ot 
-^  scriptwriter  in  the  audio-visual 
field.  This  scriptwriter  is  a  hybrid. 
In  fact,  l"ll  go  one  step  further  and 
say  he  is  a  ■combination,"" 

He  is  a  combintion  writer,  artist, 
cameraman,  soundman,  director, 
musician,  editor  and  lab  tech- 
nician. Now,  understandably,  a 
person  with  such  talent  would 
more  than  likely  be  an  unbearable 
bore. 

Combined  ^^o^k  of  liKti\iduals 

Actually,  when  1  talk  about  a 
scriptwriter,  in  the  sense  of  the 
■■new  breed  of  scriptwriter.""  I  am 
describing  the  coinhiiwil  efforts  of 
several  individuals.  It  is  only 
through  the  ct)mbined  harmonious 
handiwork  of  talented  people  that 
the  audio-visual  medium  can  reach 
its  full  potential. 

It  is  a  potential.  I  am  sad  to  say. 
that  is  not  being  realized  in  the 
majority  of  work  being  produced 
today. 

What    I    am    saying    is    simply 

!  this:    the    day    is    past   when    the 

scriptwriter  can  hand  a  completed 

,  script   to   the   producer   .   .    .   who 

!  calls  in   an  art  director  .   .   .  and 

'  then    puis    everything    before    the 

camera  .  .  .  with  a  director  direct- 

I  ing  .  .  .  turns  the  raw  film  over  to 

'  an  editor  .   .   .   and  then  to  a  lab 

technician. 

This  step-hy-step  procedure  is 
easy.  But.  invariably,  it  produced 
visualized  words  —  not  audio- 
visuals. 

Limited    to   His   Own    Concepts 

Hven  the  so-called  ■■visual-think- 
ing" scriptwriter  (and  1  billed  my- 
self as  such  for  several  years)  is 
limited  to  his  own  visual  thinking. 
And.  all  too  often,  in  step-by-step 
procedure,  his  words  and  picture 
suggestions  are  followed  right 
down  the  line,  with  nothing  added, 
nothing  changetl.  Many  producers 
rely  completely  on  the  scriptwriter 
for  the  creative  content  of  their 
films. 

This  is  folly.  This  is  like  putting 
together  a  set  of  monkey  bars 
from  printed  instructions.  Any- 
luxly  can  do  it  by  following  direc- 
lions.  And.  when  you're  finished, 
your  set  looks  no  different  than 
everybody  else"s.  You've  done  an 
adequate  job.  But  you've  limited 
yourself.  You  haven't  luhlal  any- 
thing lo  make  your  project  ti  Unit' 
heticr.  a  Utile  more  uscjul.  a  little 
more  cjjcctivc.  And.  after  all.  that's 
I  he  name  of  the  game. 

Ihe    new    breed   of   scriptwriter 


"The  s(iiiitu  liter  i.v  a  /lybr. 
Jack  .\/().v.v  ^<7/.v  the  audiaet 
his  recent  SVPA  .seminar  talk.      li'Ill 

embodies  every  creative  fuiKii«*(ul 
of  film-making.  In  other  wor  I 
everbody.  literally,  gets  into 
act  —  at  an  early  stage  —  w 
their  contributions  can  help 
basic  structure  of  the  film,  win 
it  be  a  motion  picture,  slide 
or  a  slidefilm. 

Share    Desire   to   Comniuniu 

Iheir    creativity    doesn"t  sp 
from  just  the  words  of  the  *■ 
It  delves  into  the  concept  and 
only  on  the  basic  necessity  toi 
numicale   ...  as  forcefully, 
niatically  and   memorably  as 
sible. 

.Ml  that  is  required  to  gaii 
emotional  response  from  the  .; 
ence.   There   are  creative  as; 
in    narration,    sound,    music, 
photography,  editing  and  '/ 
effects.   How   exciting  it  "  ' 
if   films   coukl    take   ad\anlai;. 
them  all. 

(  Followed  by  a  showing  ot 
am  pies  of  areas  where  full 
/ation  of  the  talents  of  the  c 
production  team  can  appreci 
increase  the  effectiveness  oi 
finished  product ). 


Additional  Papers  In  App«« 
in   Our   I  irsi    I  all    KditiM 

I  hese  columns  will  conlinu 
bring  our  readers  selected  p- 
from  the  recent  "Days  of  Visi 
program.  Scheduled  to  appc.: 
Issue  Five  (our  first  fall  num 
is  Dale  E.  W  retlinds  talk  on 
lecting  the  Right  Medium  for 
Message." 

Don  Beniamin's  talk  on  "MtP* 
Hath  C  harms"  and  Harve\  Pla"'' 
dissertation  on    •Getting  the  "^ 
from   Sight    and   Sound"  are  - 
being  prepared   for  publication 
these  pages  next  month. 
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\  icf-prcsidcnt  liili  Oard,  MihIiiii  Idlkiiifi  Ficltirc  Scnicf.  lite. 
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r,   of   Pelican    l-'iliiis.   listcnx  (ittcnthchj   at    left    in    llii.s   pictnrc. 

miliar  on  Film  Distribution 

hrn  ll«-a(l<|iiurters^  Staff  Tiilk>  on    Vii(lifii<-<-  I'oh-iiliul 
iliitiial   Dislrihiilor   Hosts  a  Workshop  for  l'ro<liii-ers 


ITEST  AsPKCTs  in  spon- 
film  distribution  were 
at  an  all-day  seminar  for 
k  film  producers  held  by 
of  the  headquarters  staff 
n  Talkinj;  Picture  Scrv- 
at    the    Hotel    Plaza    on 

20  producer  representa- 
part  in  the  discussions 
in  a  series  to  be  con- 
)r  various  branches  ol 
il  film  industry.  The  ob- 
to  help  producers  under- 
.  tiie  creati\e  use  of  to- 
rihiition  techniques  and 
Jinu  of  the  growing  audi- 
ponsored  films  can  help 
the     producer's    sales 

lis  typical  day."  said 
^resident  Carl  Lenz  in 
he  meeting,  "there  are 
itely  6.000  audiences 
iponsored  motion  pic- 
community  groups  and 
tith  an  average  atleml- 
ily  100  persons  in  each 
this  would  total  600.000 
Jut  in  addition  to  this 
icd  audience,  some  300 
films  are  being  telecast 
D.OOO  viewers  per  tele- 
will  add  nine  million 
lie   to  the  overall   audi- 

lis  off  with  the  attcnd- 
e  several  hundred  thea- 
alaying  sponsored  short 
id  it  can  be  safely  esti- 
t  10  million  people  on 
1  single  day  arc  looking 
-sponsored  films, 
a  imi.ss  audience  by  any 
ndards.    But    Modern's 
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.Villous  protluccrs  atti-iidiii};  the  workshop  al  ilii-  Plaza  iccrc  (  /(-/(  tii  rifiiit  I : 
.\/;v.  /.(/;;[/  MailiMin.  Liiirij  Miulisun  Priiductions,  James  Manilla,  irf  Willard 
Pictures;   and  Walter  Lowendahl.   vice-president  of   Dynamic  Films,   Inc. 


Rogers  discussetl  theatrical  distri- 
bution; Ralph  Dei  Coro  spoke  on 
television  antl  its  standards.  Jim 
Witker  described  the  potential  of 
8mm  sound  films  and  Dick  Hough, 
vsho  spoke  on  "new  trends  ".  hello- 
ed to  round  out  the  background 
with  cogent  comments  on  expan- 
sion and  development  efforts  in  all 
facets  of  the  distribution  picture. 
Facts  were  presented  on  re- 
search into  the  impact  of  films  in 
influencing  the  viewer  and  on  the 
potency  of  the   burgeoning  youth 


market  and  how  this  is  being 
served  by  resultful  films.  ,\  review 
of  case  histories  of  some  outstand- 
ing recent  success  stories  lent  am- 
ple evidence  of  the  important  role 
of  distribution  as  a  vital  partner 
in  the  complete  film  story. 

Slides,  tape  and  film  were  lib- 
erally used  to  illustrate  key  seg- 
ments of  the  seminar  and  many  of 
the  producers  present  took  an  ac- 
tive part  in  the  discussions  which 
followed  each  aspect  of  this  in- 
formative program.  • 


Carl  Lenz,  president  of  Modern, 
noted  that  10  million  people  saw 
sponsored  films  durinp,  the  day  on 
which    lhi\   seminar   teas   held    .    .    . 


program  today  is  designed  to  show 
that  it  is  not  only  a  mass  audience, 
but  an  audience  of  particularly 
high  quality  and  influence."  he 
concluded. 

Other  Modern  staff  members 
took  active  part  in  the  seminar 
discussions.  Bill  Oard  talked  on 
community  group  audiences;  Dick 


Oick  Hogers  of  Modern  {center}  outlined  the  oppor- 
tunities in  theatrical  distribution  of  sponsored  films. 
Modern    sales'   chief   Dick    UourIi    is    in    background. 


PICTURES    BY    BOB    SEYKfOUR 


Seminar   group   hears   Bol)   Cross,   American   I'ilm   Producers,  tell  his  experiences  (.lecond  from  rig/iM.  Others  in 
picture   {left  lo  right)   are.  Jim   Witker  and  vice-president  Ralph  Del  Coro,  of  Modern;  and  Ed  Lauson.  On  Film. 


A  Look  at  "Liiilil"  from  GciUMal  Lice  trie 

Genesi»   aiitl    S«Tvicc    Uolc   <»("   Lamp   ToM    in    a   (!ol<>rfiil    Pirliire 


T  ic.HT.  according  tci  a  new  18- 
*-'  minute  color  motion  picture 
recently  sponsored  by  the  Gen- 
eral Electric  Company's  Lamp 
Division,  is  a  lot  more  than  mere 
illumination.  Those  bright  spheres. 
large  and  small  and  getting  con- 
stantly better,  are  contributors  to 
safety  and  security;  they  warm  and 
protect  our  surroundings;  heautitv 
historic  landmarks  and  shrines; 
improve  business  performance; 
extend  leisure  hours;  decorate 
homes;  help  capture  precious  mo- 
ments on  film;  advance  space  ex- 
ploration and  aid  medical  science. 

That's  the  picture  of  Light  — 
the  good  one-word  all-cinhracini; 
title  which  leads  the  viewer  into 
sequences  depicting  all  these  ways 
(and  more)  in  which  the  lowlv 
lamp  enhances  daily  li\ing. 

On  this  colorfilm  journey  into 
the  real  world  of  light,  the  picture 
goes  into  the  role  of  illumination 
in  vital  aspects  of  the  nation's 
ec(momy.  Light  is  drying  paint, 
growing  plants,  breeding  chickens, 
melting  snow,  warming  homes  and 
offices,  stopping  traffic,  exploring 
the  universe  and  even  improving 
our  race  through  science. 

The  film  pauses  to  trace  its  own 
progress  from  the  oil  lamps  of  a 
century  past  to  the  more  than  10.- 
000  types  and  sizes  of  lamps  avail- 
able today.   It  moves  throueh  the 


fast  tempo  lamp  production,  show- 
ing how  these  commonplace  hulbs 
are  squeezed,  pounded,  measured 
heated  and  evaluated  ( more  than 
100  separate  tests  in  all)  before 
millions  of  them  reach  distribution 
outlets. 

The  result:  a  lamp  which  costs 
about  25c.  gives  1  I  times  more 
light  than  Thomas  Edison's  first 
bulb  and  is  as  easy  to  buy  as  it  is 
to  see  by. 

Intriguing  developments  now 
underway  in  GE  lighting  labora- 
tories are  shown  to  include  lights 
that  bend,  twist  and  turn;  lights 
without  wires  and  lights  to  com- 
municate and  penetrate. 

Light  was  produced  for  GE  by 
Wilding,  Inc.  An  original  music 
score  (by  composer  Elliot  Law- 
rence )  w  as  recorded  in  Europe 
by  the  Paris  Symphony  Orchestra. 

First  distribution  plans  include 
premiere  showings  in  motion  pic- 
ture theaters  in  major  metropoli- 
tan areas,  followed  by  scheduling 
for  television  and  to  adult  com- 
munity groups.  Modern  Talking 
Picture  Service.  Inc.  is  handling 
this  mass  audience  distribution 
program. 

Prints  have  also  been  distrib- 
uted to  GE  Lamp  Di\ision  sales 
offices  and  among  Public  Rela- 
tions offices  of  the  company 
throughout  the  country.  • 


Pictiirt<l  at  .New  York  preview  of  (k-iieral  KieclTic  Company's  film  '  Li^lit " 

arc  ilrjt  ill  riiiht):  Dick  Rogers,  Modern  Talkmi;  Victurc  Service,  the 
(hstrihutorx;  Don  Smith  and  Leon  Krecer,  Wildinfi,  Inc.,  the  producers; 
iiiiil  M    H    KiriK,  (tdvcrlisiuii.  sales  proiiiolioii  vicr..  L(ir<s,c  Lump  /)f /)/..  C..E. 


W  idcs(  ri't'ii  \  icw  of  an  A.S80t  ialionV  Hi>i 

JVliilli-Mciliu    .ShoM    RevieH's   50 

1t/|iLTi-MEDiA  Use  of  slides  and 
-'■'■■•  motion  pictures,  using  three 
screens  and  a  stereo  tape  recorder, 
helped  span  50  years  of  history  for 
the  National  Association  of  Bed- 
ding Manufacturers.  The  associa- 
tion's Golden  Anniversary  Con- 
vention, held  at  Chicago's  Hilton 
Hotel,  featured  this  audio-visual 
presentation.  Footprints  in  the 
Sands  of  I  inie.  to  convey  the  story 
of  these  50  years  oi  growth,  serv- 
ices and  personalities  in  a  single 
program. 

Six  2  X  2-inch  Carousel  slide 
projectors,  two  1 6mm  sound  mo- 
tion picture  projectors,  the  screens 
and  the  stereo  recorder  were  served 
by  a  high-fidelity  stereo  amplifier 


Y«*ars    in    llu-    Hvildin;:   Indi 

ilar    to    an    automatic    type* 
was   used   to  correlate  the 
visual  devices. 

When  an  action  cue  came 
the  sound  tape,  it  was  am. 
ally  transmitted  to  the  prof 
vice,  changing  the  picture  > 
or  all  of  the  three  screens. 

Individual  pictures  of  9" 
crs  in  the  bedding  induslr\ 
shown;  many  more  were  s 
pictures  of  committee  m. 
and  Board  of  Trustees'  v. 
in  which  they  participated.  T 
sociation's  \icki  Lathom  c 
fact  and  picture  research. 

The  presentation  was  sco 
Salasin  with  excerpts  from 
composers.  He  estimate--  th. 


W< 


'  '  OEMESSli 


•■.^^. 


\\'ide-screen  sequence  look  iitciitl)crs  of  tlu   S'ational  Association 
Manufacturers  hack  througji  50  years  of  historij  us  slides  dcpii 
years  in  llu    inidti-sereen  presentation.  "Fo()li)rints  in  thi    Sanr 


and  high-fidelity  speaker  system. 
The  entire  program  was  knit  to- 
gether by  a  tape-recorded  cueing 
system  which  also  carried  the  nar- 
ration and  musical  score. 

The  show,  conceived  and  creat- 
ed by  NABM's  Alfred  M.  Salasin. 
lasted  35  minutes  and  required 
400  slides,  five  motion  picture 
tilni  strips  aiul  a  complete  stereo- 
phonic tape  for  the  full  showing 
time.  This  included  a  42-second 
overture,  created  to  set  the  mood 
and  develop  a  sense  of  anticipa- 
tion while  the  auditt)rium  lights 
dimmed  for  the  screen  images. 

These  decades  of  Association 
activity.  1915-1965.  had  offered 
very  little  in  the  way  of  tlramalic 
pictorial  material.  To  compensate 
for  the  lack  ol  "drama,"  Salasin 
turned  to  design  and  to  the  versa- 
tility of  multi-media   presentation. 

The  six  slitle  projectors  were 
operated  in  three  teanis  of  two 
each,  with  a  special  dissolving  ar- 
rangement. .All  projeclion  ei.|uip- 
menl  was  carefully  matched  for 
image  brilliance.  The  stereo  tape 
carrieil  the  score,  narration  and 
equipment  operational  cues.  But 
to  send  these  cues  to  the  one  or 
niore  projectors  to  be  activated, 
another  punched  tape  device,  sim- 


hours    were     required     un 
preparation,  the  score  and  o 
tion.  Two  professional  voia- 
used. 

Suppliers  who  aided  in  th; 
entation  included  Friar  Gr. 
of  SiKer  Spring.  Md..  whoi 
the  artwork  and  slide-..  P 
Studios,  of  Washington  IV 
sisted  with  the  motion  pici 
quences;  and  N'isual  l-Jiik., 
Inc..  of  Cle\eland.  fui 
complex  equipment.  Thi--  fi 
re-reeorded  the  stereo  ta; 
the  equipment  and  insta 
presentation  at  the  llilion 
company's  technicians 
the  show. 

Reception    of    the    presi 
was   little   short   of  overw 
On    several    occasions    ani 
cially  when  the  images  on  t! 
screens  would  "blend"  to 
very    wide    picture,    the 
broke  into  spontaneous  a| 

And  some  10  minutes 
tain  calls"  developed  on  tl 
elusion  of  the  .■^5-nnnuie  pi 
All  participating  individii 
were  present  were  vigoroi 
plauiled.  The  subject  rem 
topic  of  conversation  lliroi' 
the  balance  of  the  con\eiiti(' 
in  many  letters  from  menibctJ 


BUSINES"^ 


NTLY  as  eight  times  a 

I  lit     all  during  the  work- 
I  iLiail  tooil  store  depart- 
departnicnt    manager 
, ...     nile  separate  move  as 
work.   What  he  does 
a  day  or   more,   and 
it.  makes  thousands  of 
ressions  every  day  on 
condition  of  the  store, 
natization  of  what  creates 
d  what  one  man  can  do 
while    making    all    these 
Tve  that  motive  has  been 
ilm  as  a  contribution  by 
ter  &   Gamble   Company 
I  marketing  profit  for  re- 
Handy    .Motion   Picture 

ursiiit  of  Frojit.  is  a  new 
e  color  motion  picture 
I  by  The  Jam  Handy  Or- 
n.    The     picture     is    di- 

all  retail  personnel  from 
;t  level  of  management  on 
;tore.  It  is  the  second  ma- 
ibution  PrtKter  and  Gam- 
lade  to  the  food  industry's 
f  management  motion  pic- 

and  a   i;ood  one. 
lighiy-suecessful    P    &    G 
;or.    A    Coin    With    Two 
i  still  in  wide  use  —  in- 
eople  on  the  management 

follow  proven  training 
:s. 

of    Intensive    Research 

ursiiit  of  Profit  is  an  in- 
ilm  report  based  on  more 
ear  of  research  into  how 
I  supermarkets  and  inde- 
food  stores  fare  in  the 
ce.  compared  with  others 
s  the  profit  target, 
dc  range  of  businesses 
imined;  the  research  find- 
lumerous  national  organ- 


Faiitusii  iiitrrlii(l(    in    "VVic  Pursuit  nf  Profit"  u\  "tiitina^cr"    gitc.v    the   store    eiiiployt'cs    his    idea    of   "pep-talk.' 

Helping  Retailers  in  "The  Pursuit  of  Profit" 

Pro<ler    X    (Fanihle's    New    Picture    Shows    Store    Maiiajjers    Hom    to    Attain    Prot  it    <  M»jeetive!> 


izations  was  examined,  and  grocers 
were  interrogated  in  their  stores  — 
as  were  top  management  people 
of  chains  and  other  food  market- 
ing organizations. 

The  result  of  the  extensive  study 
could  have  been  an  exhausting  list 
of  statistics  —  but  the  screen  pre- 
sentation that  came  out  of  all  this 
digging  is  a  sprightly,  attention- 
holding  screen  dramatization  that 
reaches  both  heart  and  head. 
Star  Talent  for  Its  Cast 

In  The  Piir\uii  of  Profit  two 
Broadway  and  Hollywood  stage 
and  TV  stars  portray  the  situations 
which  every  store  employee  faces. 


Addison  Powell,  of  Lady  in  the 
Dark,  (iiins/noke.  and  Playhouse 
W.  and  Stephen  Bolster,  of  North 
by  Northwest.  Route  66  and  Nak- 
ed City,  bring  life  and  emotional 
interest  to  the  story  on  the  screen. 

They  also  bring  to  life  the  strug- 
gle to  balance  income  with  outgo, 
tipping  the  scales  into  the  profit 
bracket.  This  is  not  a  "sugar-coat- 
ed"' story  but  is  visualized  interest- 
ingly so  that  paramount  ideas  are 
remembered  by  store  managers 
and  their  department  heads.  Addi- 
tional motivation  is  supplied  by 
stressing  the  role  of  profit  in  our 
free  enterprise  system  and  by 
driving  home  the  self  evident,  but 
not  always  clearly  realized,  conclu- 
sion that  "each  of  us  profits  from 
profit." 

As  with  Coin  With  Two  Heads. 

Below:  fihii/t.v.  star  Stevr  Bolster 
niciit  manaficr.  reviews  his  weckhi  of 
u  ho  pi  rfonus  us  the  fihii\  ou-scrui- 


Procter  and  Gamble  is  making  The 
Pursuit  of  Profit  available  ti)  all  of 
its  customers  through  presentations 
at  headquarters  offices  of  food 
merchandisers,  at  area  meetings 
and  within  individual  retail  stores. 
Local  P&G  district  offices  are  the 
contact  point  through  which  in- 
dividual retail  stores  can  obtain 
showings  for  their  people. 

Won  Tribute  at  SMI  Premiere 

.After  its  recent  premiere  at  the 
major  Super  Market  Institute  con- 
vention in  Chicago  (where  the  film 
received  waves  of  applause ) , 
Michael  O'Connor,  executive  head 
of  the  Institute,  cited  P&G's  picture 
as  "the  finest  ever  made  for  our 
business."  The  many  creati\e  peo- 
ple at  J  HO  who  worked  on  this 
project  helped  win  that  accolade.  • 

(.seated  rif^^ht ) .  as  the  grocery  depart- 

uratin-i  staleiucul  with  Addison  Powell. 

narriilor.  roumuiitator  and  philospher. 


tlic'li;icl  W  nllcr,  trade  relations  siipenisor  at  PtiC   (extreme  rifihl), 

"d  at  Chatham  Stores,  lite.,  supirmarkct  where  interior  setpienees 

Pursuit  of  Profit"  were  filmed  through  the  courtesy  of  Chatham's 

t,  Bernard  WeLsherg  and  vice-president  Harvey  Wej.v/wrg  ( at  left ) . 
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The  "dream  assif;nmeni"  of  a  famed  dovumeniary  film  maker 
had  its  hours  of  trial  hut  ended  with  a  triumphant  finale 


Arriflfv  chief  designer  Erich  Kaestner  (at  ri<ilil)  is  pjimpsed  in  the  Arnold 
6i  Richtcr  enniiwerinn  deparlniriit  in  early  .scene  from  "Tlu   Arriflcx  Stonj." 

"THE  ARRIFLEX  STORY" 

\>  ToM  to  Itiisinesg  Screen  hv  Pro<lucer  Kenneth  Richter 


"It/losT  Films.  I  am  tnkl,  begin 
^^*-  with  a  phone  call.  Conimun- 
icativc  people  who  make  pictures 
have  to  get  together  to  start  the 
pot  hoiliny.  But  this  assignment 
was  ciifterent!  Paul  Klingenstein. 
president  of  the  Arriflcx  Corpora- 
tion of  America,  knows  that  we 
have  no  phone  so  he  wrote  us. 
asking  if  wc  would  be  interested  in 
making  a  film  about  the  Arriflcx. 
Paul  mentioned  that  he  would 
he  leaving  for  Hawaii  the  next 
ilay.  Since  my  answer  to  his  ques- 
tion was  "yes",  there  was  little 
time  to  lose.  I  fired  up  the  plane 
which  roosts  on  the  front  lawn  of 
our  place  in  the  Adirondacks  and 
a  couple  of  hours  later  Paul  and 
I  worked  out  the  details  of  his 
project  in  New  York. 

Objectives    Were    tlear-tul 

The  plan  for  the  film  looked 
like  simplicity  itself.  The  audience 
was  to  be  film  producers,  camera- 
men and  others  within  the  film 
industry.  Its  objective:  to  tell  these 
Arriflcx  owners  (and  potential 
users)  how  the  Arri  16  was  de- 
signed to  meet  their  needs;  how 
the  camera  was  made;  and  some 
of  the  ways  in  which  this  cxtraor- 
tiinary.  versatile  instrument  can 
be  employed  to  make  films. 

Designs  and  construction  se- 
tjuences  were  to  be  photographed 
at  the  plant  in  Munich;  the  "in 
use"  sequences  were  to  be  made 
up  by  "requests'*  from  some  of 
the    many    producers  nloying 

scenes    of    the    camera  sc    in 

various  ways  ail  over  tht      nrjd. 

By  a  fortunate  coincident      wc 
were  to  leave  almost  immedi      Iv 
)n  a  trip  to  [uirope,  followed 
a  journey  around  the  world.  Tli 
trip  had  been  scheduled  to  make  a 
documentary  film   for  the   Etcrna 


Watch  Company  of  Switzerland 
on  the  history  of  time-keeping  and 
the  present  day  production  of  fine 
watches. 

It  seemed  that  no  two  film  proj- 
ects could  tie  in  more  neatly;  the 
Arriflcx  and  Eterna  plants  were 
within  a  few  hundred  miles  of 
each  other.  The  Eterna  round-the- 
world  trip  would  enable  us  to 
"piggy-back"  photography  of  the 
Arri  in  use  around  the  world,  sup- 
plementing the  production  scenes 
obtained  from  Paul's  immensely 
varied  list  of  Arriflcx  users. 

Years  of  Product  Kxptrience 

So  this  looked  like  one  of  the 
most  satisfying  film  projects  we 
had  ever  undertaken.  1  had  known 
the  manufacturer  of  Arriflcx  cam- 
eras for  years.  In  fact.  I  first  visit- 
ed there  when  the  Arri  16  was 
little  more  than  a  gleam  in  tle- 
signcr  Eric  Kaestner's  eye.  1  had 
used  the  first  prottitype  in  the  field 
and  had  contributed  my  "ten 
cents"  worth  to  its  design.  And  1 
had  bought  what  was.  I  think,  the 
first  Arri  16  ever  sold  and  had 
used  it  for  vears. 


,'\nd  c\ery  year,  as  regularly  as 
the  swallows  migrate.  1  had  made 
my  pilgrimage  to  Munich  and. 
while  my  patient  wife  and  partner 
sat  outside  and  watched  the  new 
plant  go  up.  brick  by  brick.  I  had 
talked,  argued  and  cajoled  to  get 
the  camera  perfected  to  meet  the 
needs  of  the  working  cameraman. 

The  film  project.  I  thought,  was 
a  way  of  saying  "thank  you"  for 
my  interest  in  the  camera  through 
all  these  years.  In  fact.  Paul  told 
me.  Arri  in  Germany  had  sug- 
gested me  as  the  producer.  I  must 
admit  that  1  was  flattered;  after 
all.  it  was  no  small  professional 
honor  to  be  tapped  to  produce  the 
film  which  would  "star"  one  of 
the  most  popular  professional  mo- 
tion picture  cameras  ever  made. 

.\ll   the  Equipment  at  Hand! 

The  more  I  thought  about  the 
project,  the  rosier  it  looked.  For 
instance,  suppose  a  camera  or  lens 
needed  adjustment,  or  a  shot  re- 
quired a  special  piece  of  equip- 
ment? Just  walk  down  the  corridor 
to  the  16  Arri  assembly  room  or 
over  to  the  stock  department! 
There  was  even  a  film  studio, 
owned  by  Arri.  right  next  door. 

In  view  of  the  fact  that  this 
ought  to  be  a  delightful  film  to 
produce,  with  everything  on  my 
side,  1  quoted  Paul  a  contract 
price  for  the  picture  that  turned 
out  to  be  a  mistake  —  in  fact,  a 
lulu  of  a  mistake. 

What  1  had  forgotten  was  that, 
in  film  making,  all  is  not  as  meets 
the  eye.  You  may  shoot  Napo- 
leon's retreat  from  Moscow  in 
three  days,  on  schedule  and  on 
budget  all  the  way;  but  getting  i>ne 
lousy  little  shot  of  Joe  Blow  walk- 
ing out  of  his  house  in  Azuza. 
silent  yet,  may  cost  you  three 
weeks,  half  the  budget  of  your 
picture,   and    a   feeling   of  general 


inadequency  so  profound  that 
tell  your  wife  she'd  belter  god 
and  apply  for  ht)me  relief. 

Arriving  in   .Munich.  I  went 
work    with    my   wife    (my  sen 
writer,    researcher,    general   r 
hand  )    to  see  every  last  detai 
how  the  16  Arriflcx  was  desifllj 
and    how    it    is    made.   Then 
chose  from  all  of  this,  the  kc. 
quences    and    techniques   to 
tell  the  story. 

Camera  Part  of  Complete  Ln 

It  was  at  this  time  decided  i 
in  order  to  show  the  trcmendc 
background     of     experience  s 
know-how  that  make  the  Am 
possible,   wc    would   have  to 
monstrate  its  place  as  a  par 
that  most  complete  family  of 
tion  picture  equipment,  rangin. 
the  way  from  cameras  to  pra 
ing  machines  and  printers. 

Conferences  with  Dr.  Arr 
and  Dr.  Richter  followed  and 
plan  for  the  film  was  consolid 
and  accepted.  I  sent  it  off  to  I 
Klingenstein  in  New  York  for 
approval  and  started  to  orgj 
a  shooting  schedule. 

It  was  here  that  the  first  of 
network  of  problems  which  v 
to  impede  the  completion  ot 
film  began  to  rise  to  the  sur 
and  knit  together.  The  biggest 
most  obvious  of  these  was  th;i: 
whole  Arriflcx  plant  was  aboi 
be  ct)mpletely  rebuilt,  on 
same  site  and.  generally  spcat 
under  the  same  roof  as  the  1 
ities  then  occupied. 

Meanwhile,   production  hji 
continue  and  expand  to  meet 
ever-increasing  demand   lor  ^ 
flex  products.  The  result  was ' 
as    the    rebuilding    program 
gressed.   whole   departments  v.. 
sharply  compressed  in  floor  sp». 
moved,  or  even   briefly  i'    - 
ued    as    construction    woi:,wi> 
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1  ccliiiiciaii  lahricatin^  the  piill-dowii  cam  /it  an 
Arri7/<'.v-16  camera:  machine  operation  iun'lvo 
ultra    hitih-apeed    firindinp    and    preeixion    ttdiing. 
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BUSINESS  bCRt' 


20  New  Pictures  to  Aid 


Fi<r|ii 


on 


Can 


((M- 


Vnicricuii  (.uiit'cr  Soi-it-tj    \iiii>  to  K«-«-|i  l'li)Ki*'iaii.»  liil'<iriii<-<i 


8c    Kichter   craftsman   is    s/ioitii    "truing   up"  Aniflix   reflex   finder 

\ulti  r  on  its  pre-limdrd  hearinfis.  Precise  mirror -shutter  must  turn 

axis,    uitli    run-out    of    less    than    phis-niinus    1/25,000    inches. 


icir  areas.  Thus,  a  certain 
on  process  in  the  filming 
iply  might  not  be  going  on 
:  wished  to  photograph  it: 
:  likely,  it  would  be  in  tcm- 
cramped.      unphotogenic 

1  a  matter  of  a  few  days, 
to  be  obvious  that  much 
Iming  program  would  have 
place  when  the  new  plant 
nplcted  —  hopefully,  in 
r,  but.  as  it  turned  out.  in 

le  year  later  (after  several 
Munich  during  the  initial 
Europe  during  which  all 
jphy  was  to  have  been 
:d )  we  were  back  at  Arri- 
ake  up  the  threads  of  The 
Story.  We  were  light  of 
id  full  of  cheer  for  about 

lis  time,  we  realized  that 


ans  put  a  iii-w  .\rriflex-16M  through  final  test  in  this  fihn  .scene, 
miera  must  produei-  test  fooiane  to  highest  standards  of  imane  sharp- 
l  picture   steadiniss   before   it    is  permitted   to   h'uve   the  factory. 


not  i>nly  was  the  building  program 
incomplete,  but  we  had  other  prob- 
lems. 

Everyone  wanted  Paul  Klingen- 
stein  to  have  a  useful  film  that 
would  sell  Arrifle.x  cameras.  The 
trouble  was  that  making  a  film 
was  —  well,  trouble.  It  took  wnrk- 
crs"  time.  It  cluttered  up  the  work- 
rooms with  equipment  that  had  to 
be  walked  around  and  stepped 
iner.  Once  there  was  even  a  ques- 
tion that  a  proposed  shot  would 
betray  a  manufacturing  secret. 

DipUimao    Brings    It   Throujih! 

Quite  honestly.  1  can  say  that 
the  fact  that  the  film  was  finished 
at  all  was  a  feat  of  diplomacy  as 
much  as  one  of  film  production. 
That,  however,  is  not  unusual  in 
our  business.  We  feel,  after  all, 
that  when  we  sign  a  contract  to 
make  a  film  we  become  an  exten- 

(C  O  N  T  I  N  U  F.  D  ()  N    P  A  G  E    5  4) 


'T'liE  Most  Ambitious  program 
■*■  of  education  through  tilnis  in 
its  hisiory  has  been  launched  by 
the  American  Cancer  Society.  The 
Society  is  undertaking  production 
of  more  than  20  motion  pictures 
presenting  the  latest  information 
on  detection,  diagnosis  and  treat- 
ment of  cancer  to  the  physicians 
of  America,  along  with  films  for 
the  general  public. 

Films  dealing  with  the  major 
cancer  sites  will  be  available  to 
every  physician  and  medical  stu- 
dent in  the  United  States.  The 
new  program  will  help  physicians 
to  detect  and  treat  promptly  the 
more  than  half  a  million  new  can- 
cer cases  each  year. 

kveping  the  "GP"   Informed 

Discussing  the  program.  Dr. 
Roald  N.  Grant.  ACS"  director  of 
professional   education,   observed; 

"if  the  specialists  complain  of 
the  difficulty  of  keeping  abreast  of 
the  latest  developments  in  their 
own  specialty,  imagine  the  plight 
of  the  general  practitioner  who 
must  keep  himself  informed  in 
the  many  special  fields  of  medi- 
cine. It's  our  job  at  the  Society 
to  help  him  have  at  his  fingertips, 
the  latest  and  best  knowledge  of 
cancer  diagnosis  and  treatment. 
For  this  reason,  it  will  be  the  "GP 
who  is  our  primary  audience  tor 
these  films. 

"Naturally."  Dr.  Grant  points 
out.  "reaching  medical  students 
and  specialists  is  also  vital.  The 
more  of  us  who  learn  more  about 
cancer,  the  better  it  is  for  every- 
one." 

Subjects  Approved  for  Camera 

Among  the  20  films  for  profes- 
sional audiences  which  have  been 
approved  for  production  are  those 
covering:  chemotherapy  (chemical 
treatment  of  cancer);  cancer  in 
children;  the  dentist's  role  in  can- 
cer detection;  hormonal  treatment 
of  cancer;  and  the  diagnosis  and 
treatment  of  cancers  of  various 
vital  organs,  including:  the  thy- 
roid, uterus,  colon  and  rectum, 
heme.  lung,  breast,  and  oral  cavity. 

Funds  ha\e  been  set  aside  by 
the  national  office  of  the  ACS  for 
production  of  four  professional 
education  films  and  the  Society's 
Divisions  have  been  offered  the 
opportunity  to  present  grants  for 
development  of  "films  of  their 
choice"  Ti>  date,  several  Divisions 
have  come  forward. 

The  Wisconsin  Division  has  ar- 
ranged financing  for  a  lilm  on 
chemotherapy,  while  the  Missouri 


Division  has  announced  a  large 
grant  for  the  productitin  of  a  film 
on  the  dentist  and  cancer.  The 
Florida  Division  is  financing  the 
film  on  skin  cancer  and  the  Texas 
Division  has  announced  a  grant  to 
produce  three  films:  on  cancer  of 
the  breast,  of  bone,  and  of  the 
lip.  oral  cavity  and  nasopharynx 
(nose-throat  area).  The  Califor- 
nia Division  of  the  Scx;iety  has 
voted  funds  for  collaborative  pro- 
duction with  the  national  oHice  of 
a  lilm  on  cancer  in  children. 
Olesker   in   Charge   of   Films 

Harry  Olesker.  ACS"  director 
of  films,  radio  and  tv.  will  be  in 
charge  of  the  overall  production 
program  and  will  provide  consul- 
tation services  for  Divisions  mak- 
ing their  own  films. 

Turning  to  the  public  sector, 
the  Society  released  the  film  HVio, 
Me'.'  in  April.  Addressed  mainly 
to    adult    viewers,    this    film    por- 


Scene  from   .ACS'   fihn    "Who   Mc?" 

trays  the  dilemma  of  ""George," 
devoted  husband  and  father  of 
two  —  and  also  a  conlirmed  heavy 
smoker.  During  the  imaginative 
20-minute  film.  George  learns  that 
smoking  is  not  only  risky  to  him- 
self, but  can  encourage  the  habit 
in  son  and  daughter,  too.  This 
production  was  financed  by  the 
Society's  New  Jersey  Division. 

Younger  school  children  com- 
prise another  important  .ACS"  audi- 
ience.  Realizing  that  smoking  hab- 
its are  established  early  in  life,  the 
Society  produced  a  cartoon  feature 
aimed  at  these  young  viewers.  The 
Hiiffless.  Ptiffless  Dragon.  Created 
by  Ernest  Pintoff.  this  film  tells 
the  story  of  a  clean  living,  non- 
fire-breathing  dragon  who  docs  not 
smoke.  Scorned  at  first  by  his 
companions,  he  emerges  victorious 
at  the  end  of  an  Indian-wrestling 
match  with  the  chain-smoking 
leader  of  the  local  crowd.  Set  to 
a  background  of  "cool"  jazz,  the 
film    is    bright    with    color,    ideas 
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and  food  tor  thought.  A  grant  trom 
the  California  Division  made  this 
film  possible. 

Sophisticated  adults  are  the 
viewer-target  of  Breaking  the  Hab- 
it, another  cartoon  subject  pro- 
duced by  the  California  Division. 
In  semi-surrealistic  style,  the  film 
reveals  the  danger  and  the  essen- 
tial   silliness    of    smoking    as    it 


shows  the  antics  of  two  supposedly 
"grown  up"  American  males  who 
discuss  how  easy  and  sensible  it  is 
\o  give  up  smoking.  Unfortunately, 
they  do  so  while  puffing  away! 

Soon  to  be  produced  is  a  film 
on  leukemia  ( for  the  general  pub- 
lic) which  reveals  progress  in  re- 
search and  treatment.  It  is  being 
financed  in  New  York  state.         • 


LiNcIv  R 


ON  icw  of  a  Year's  Ad\  ertising; 


JlaiiimV  .Sh(i\M-il  Its  Oiilciiiii 
ill    a    \\.ll-l),>i;iii,.d    I  Mm    I,. 

HThis  Is  Hamms  Centennial  Year 
-*•  and  the  brewer  from  the  "land 
of  sky-blue  waters"  began  sharing 
its  lOOth  birthday  with  the  firm's 
distributors  and  driver-salesmen 
during  .March  and  .April.  1965  ad- 
vertising and  sales  promotion  pro- 
grams for  Hamm"s  Beer  were 
dramatized  in  a  motion  picture 
which  glittered  with  bright  choreo- 
graphy, entertained  with  original 
music  and  delivered  the  "message" 
at  36  meetings  scheduled  around 
the  country. 

Four  geographic  versions  of  a 
16mm  color  motion  picture  were 
produced  by  Fred  A.  Niles  Com- 
munications Centers.  Inc.  so  that 
each  ol  the  company's  divisions 
would  share  those  sales  promo- 
tional materials  which  served  their 
special  interest.  The  35-niinute 
film  opened  with  a  history  of  the 
brewing  firm,  featured  music  and 
costumes  symbolizing  the  mid- 
I  SOOs  and  later  decades. 

But  primary  interest  was  focused 
on  a  review  of  promotion.  Color 
television    commercials    were    cut 


ill  ^ciir  l*roiii<»lional  Pro*!rani 
r  Distrihiilors   and  Salesmen 

into  the  picture;  radio  commer- 
cials were  aided  by  visual  inserts 
of  Nancy  Wilson,  who  performs 
the  vocals.  New  billboards,  maga- 
zine ads  and  point-of-sale  material 
were  revealed  in  sequence. 

Dancers  worked  in  and  around 
studio  "limbo"  sets  depicting 
llanini's  outlets,  including  a  super- 
market, a  package  store  and  a 
tavern. 

"The  film  gave  us  a  great  deal 
more  flexibility  in  scheduling  our 
meetings  than  would  have  been 
possible  with  live  presentations 
utilizing  the  same  theme  and  for- 
mat." says  Joe  Sullivan,  assistant 
ad  director  for  Hamm's.  "And  film 
proved  to  be  the  best  medium  for 
telling  our  Centennial  story." 

The  picture  was  scripted  by 
Niles"  staffer.  Ira  Kerns.  Jim 
O'Reilly  directed  and  Jack  White- 
head. B.S.C.  was  head  camera- 
man. James  Miller  was  the  editor 
and  Niles"  musical  director.  Sid 
Siegel.  composed  and  conducted 
the  original  score.  The  film  was 
lensed  at  Niles'  Chicago  studio.   • 


Liinho  sets  depict  Hamm's  Beer  outlets  in  tltis  color  sciinciwv  from  the  coni- 
]itniii  s    \')Hr,  Milr\  inirliiiu  jiliii  nliidi  nils  Icnncd  iit  .Vi'/rs"  Cliiciifio  studios. 


A  .icciu-  from  the  Jam   Uandij  production  "Adults  in  a  Hurry" 

Help  for  Drop-Outs:  Adulls  in  a  Hum 

.4    Wi<lely-Lse<l    Film    Doi-iiments    a    .Siirfes>fiil    J.    I.    Ca- 
Vtork/Leani   Pr<i'i:ram   to   Help    keep   Y<iiith.<^   in   ('la>srooni> 


HOW  Can  Inihsirv  help  meet 
the  problem  of  the  potential 
high  school  "drop-out?"  Numer- 
ous causes  have  been  cited  and 
more  than  a  few  "answers"  pro- 
vided, both  by  governments  and 
by  concerned  business  organiza- 
tions. Often,  the  "drop-out"  is  a 
victim  of  economic  necessity; 
sometimes  these  boys  just  lack  a 
goal  in  life  and  the  satisfaction  of 
working  with  their  hands. 

The  president  of  the  J.  I.  Case 
Company.  Merritt  D.  Hill,  knows 
something  about  the  "drop-out's" 
thinking.  He  became  one  himself 
but  made  a  quick  recovery  to  work 
his  way  through  high  school  and 
college.  As  a  successful  business- 
man he  has  since  made  notable 
contributions  toward  youth  work 
a  m  o  n  g  Future  Farmers.  4-H 
Clubs,  the  Boy  Scouts  and  in  Jun- 
ior Achievement. 

The    President    Had    an    Idea 

The  idea  for  a  school  work  ex- 
perience program  came  to  him 
while  recovering  from  a  mild  cor- 
onary several  years  ago.  Early  in 
1963.  he  asked  the  company's  vice- 
president  of  corporate  relations, 
k.  VV.  Dugger.  to  contact  the  local 
school  system,  suggesting  that  the 
Case  Company  emjiloy  potential 
"drop-outs"  on  half-day  basis 
while  they  continued  school  in  the 
remaining  hours.  1  he  wi>rk  pro- 
gram would  count  toward  gradu- 
ation credit. 

Racine  United  School  District 
No.  1,  headed  by  superintendent 
John  Prasch.  welcomed  the  idea 
and  seven  boys  started  the  pro- 
"ram  in  Sejilember.  1963.  They 
were  selected  by  the  schools  as 
mdividuals   who   were   most   likelv 
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to   drop   out    in    their   senior  ! 
school  year. 

All    except    one    finished  i 
schooling    and    the    program 
proven  so  interesting  and  sue. 
ful  that  it  has  been  documr 
in   a   widely-popular   motion 
ture.  Adulls  in  a  Hurry.  The 
of  that  picture  is  tt>  interest  > 
schools  and  business  organiza! 
to  emulate  the  program.  The 
was  shot  on  location  in  Racin, 
The     Jam     Handy     Organiz.: 
Every   single   individual   withi 
is  the  actual  person  who  pa' 
pated  in  the  program.  includiriL 
'"drop   out""   who  didn't  finish 
course, 

100  Prints  in  Constant  Uw 

Adults  in  a  Hurry  has  air. 
reached  hundreds  of  thousant' 
viewers  throughout  the  U.  S. 
prints  are  constantly  on  the  :; 
and  earlier  this  year,  bookings  ■ 
three  and  one-half  months  K: 
schedule.  Jam  Handy  is  .ilso 
dling  the  disiribullon  ot  the  : 
for  Case. 

The    point    is    made    that  u  l. 
school    work    experience   progrs'l 
developed  at  J.  I.  Case  can  K' 
crated    by    any    combination     i 
school  system  and  business  finn;  j 
virtually  NO  cost.  I'he  govern:' 
program  in  the  same  fielii  «.'■- 
up   for   billions  of  di>llai-     ^ 
the  only  real  expense  lo  inc  ^ 
jtany  thus  far  is  its  modcvi  bU' 
for    the    film    which    i--    IkI: 
■"spread  the  word."  i 

Kxperience   Proved  Its  ValW     \ 

How     has    the     program    .^ 
since  its  inception'.'   In   ili     -■ 
year  just  completed  (Juik 
of  over  40  students  were  involh^ 


BUSINESS  SCREH' 


SixiH  Annual  Industry 
1  Producers  Association 
il  Conference,  held  June 
the  Ambassador  Hotel  in 
ngeles.  introduced  ii  new 
f  officers  fi>r  the  coniinj; 
le  inauguration  of  a  new 
f  "Cindy"  award  citations 
idividual  contributions  to 
>ual  media  and  the  presen- 
of  "Cindy"  statuettes  for 
.landing  industrial  films  en- 
I  this  years  IFPA  A\\ard^ 
ition. 

ing  IFPA  through  I965-6(i 
LSsociation"s  new  president- 
r.  Haraid  O.  Dyrenforth  ol 
cc  &i  Information  Systems 
1  of  North  American  A\ia 
;tive  in  motion  pictures  and 
in  fi>r  many  years  as  ;i 
r.  director,  writer  and  ac- 

Dyrenforth  has  been  edi- 
ce-president  of  IFPA. 

dynamic  personality  and 
I  dri\e  should  be  instru- 
in  making  the  coming  year 
landing  one  for  the  asso- 
was  the  citation  which 
i  his  introduction  to  the 
ship. 

«  Men  Will  Lead  IFPA 

r  national  and  regional  of- 
:lectcd  were:  Robert  R. 
n  of  Lockheed-California 
ly.  national  executive  vice- 
il;  Raymond  Jaeger,  Law- 
radiation  Labs,  executive 
sident  of  the  Western  Sec- 
t.  Jack  T.  Barry.  USAF 
Visual  Photo  Office  at  \Vo- 
Vfass..  who  will  serve  as 
Section  executive  vice- 
d  e  n  t;   Paul   C.   DcMello. 

Aircraft.  Financial  vice- 
11;  and  Roy  L.  Deets.  Space 
rniation  Systems  Division, 
\merican  Aircraft,  editorial 
;sident. 

>ter  chairmen-elect  include 
:ar.  W.  A.  Palmer  Films, 
■n  California  chapters 
jn;  James  R.  Swift.  Hughes 
t.  Los  Angeles  chapter 
in:  and  Michael  Joseph 

Jr.,     General     Dynamics 
lutics.  chairman  of  the  San 
haptcr. 

ngnilion  to  the  Individual 

the  first  time,  a  new  class 
idy"  awards  was  introduced 

Conference.  Recognizing 
nls  and  skills  of  individuals 
contrast  to  past  awards  of 
■'  statuettes  to  films  alone), 
tations  were  voted  by  mem- 

the  conference  on  a  point 

"Cindy"  statuettes  were 
d  by  a  panel  of  judges. 

new  indi\idual  "Cindys" 
;iven    for   scriptwriting,   di- 
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rection,  graphics,  music,  effects 
and  cinematography.  The  Los 
.Angeles  Division  of  North  .Amer- 
ican Aviation  nearly  made  a  clean 
sweep  of  these  honors  with  their 
a\^ard-\v  inning  film.  Speed  and 
Heat. 

C'urrull    Is    Procruni    Moderator 

Frank  Carroll,  Southern  Pacitic 
Railroad,  served  as  moderator  of 
the   many   program   events  during 
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INDUSTRY    FILM    PRODUCERS    ASSOCIATION,    INC 


Awards  to  Films  and  lndi\iduals 
llidili<2;lil  6lh  Annual  Conference 

MenilM-rsliip  KU-ol.s  Dr.  Ilaraltl  l)>  r.iil«.rlli  A-  I'residt-nl 
lleadin;:  a  New    Slair  of  Officers  for  the  Coming  Year 


This  >'ear's  recipient  of  the  j(nj 
Cordon  Memorial  Atcard  was  Neal 
Kceitu  {ris.ht  above)  telio  accepted 
II  PA  tribute  from  its  donor,  Al- 
lan  Cordon   of  Cordon   Enterprises. 


the  Conference.  He  introduced  Bill 
Gibson.  Douglas  Aircraft  Com- 
pany, who  spoke  on  "Worldwide 
Film  Production"  and  Leon  S. 
Gold,  president  of  the  independent 
producer  company.  Roundtable 
Films.  Gold  described  the  "Use  of 
Pretesting  to  Determine  a  Poten- 
tial Market  for  a  Production." 
Jack  Long.  Space  &  Information 


Systems  Division,  North  Amer- 
ican Aviation,  gave  a  briefing  on 
Project  .Apollo,  using  slides  and 
motion  pictures,  and  Lt.  Colonel 
Alterio  Gallerani,  commanding  of- 
ficer of  the  1352nd  Photo  Group. 
USAF.  talked  on  "Aerospace  Au- 
diovisual Service." 

Present  "Cindys"  at  Banquet 

The  final  night  of  the  confer- 
ence brought  the  traditional  awards 
banquet  and  liie  long-awaited  pres- 
entation of  annual  awards.  As 
guest  presenter  of  these  honors, 
IFPA  members  and  banquet  guests 
had  the  pleasure  of  meeting  the 
noted  Broadway  and  Hollywood 
actor,  Robert  Strauss,  well-known 
for  his  "badman"  characteriza- 
tions and  his  chilling  performance 
in  Stalag-17  on  the  stage  and 
screen. 

Former    officers    were    saluted 


and  new  officers  introduced  at 
these  banquet  ceremonies, 

A  highlight  of  the  ceremonies 
was  the  presentation  of  the  Jay 
Gordon  Memorial  Award  to  Neal 
Keehn,  national  vice-president  for 
sales,  DeLuxe  Film  Laboratories. 
The  award  was  named  for  the 
late  Jay  Gordon,  a  founder  and 
past  president  of  IFPA,  and  is  do- 
nated annually  by  Allan  Gordon, 
president  of  Gordon  Enterprises 
(not  related).  It  is  presented  lo 
"the  individual  who  has  an  out- 
standing record  for  long-term  con- 
tributions to  the  art  of  filmaking." 

Neal  Keehn  merited  the  honor 
as  the  founder  and  conductor  of 
the  popular  Calvin  Workshops. 
While  at  that  company  he  also 
founded  and  edited  ( for  many 
years)  the  company's  publication. 
Aperture.    This   editing    cxperi- 


Officers-elect  of  IFP.V  for  the  coming  year  (kft  'o  right);  Robert  R.  Canon.  Lockheed-California  Conipanij, 
executive  vice-pre.sident:  Yin  Argt,  W,  A.  Palmer  Films,  chairman,  \orthern  California  Chapter:  Raymond 
Jaeger.  Latcrence  Radiation  Labs,  executive  vice-president.  Western  Section;  Dr.  Haraid  O.  Dyrenforth,  Space 
&  Information  Systems  Division,  \orlh  .\merican  Aviation,  president;  }ames  R.  Steift.  Hughes  Aircraft,  chair- 
man. Los  Angeles  Chapter:  Paul  DcMello.  Hughes  Aircraft,  financial  vice-president;  Michael  Joseph  Reese,  Jr., 
Cencral  Dynamics/Astronautics,  chairman.  San  Diego  Chapter;  and  Roy  L.  Deets.  Spaei  &  Information  Systems 
Division,   \orth   American    Aviation,   editorial   vice-president.  Lt.  Jack  Barry,  Eastern   Section   v.p.   was  absent. 
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cncc  and  talent  has  coniinucd  dur- 
ing his  association   witli   Dcl.uxc 
General  Film  Labs  where  he  edits 
the  informative  Ri  wind. 

Many  years  of  service  as  a  writ- 
er director  of  industrial  and  busi- 
ness lilnis  have  added  to  the  back- 
ground  of  the  man  who  has 
achieved  this  high  sales  executive 
post  in  the  industry.  "His  outstand- 
ing contributions  to  the  training 
and  inspiration  of  our  nation's 
young  filmakcrs,  place  Neal  Kcchn 
as  a  logical  recipient  of  this 
award"  read  the  citation  which 
accompanied  the  Jay  Gordon 
Award  to  this  industry  leader. 

Honors  lu  a   Past   President 

■■:  Another  high  spot  on  the  an- 
nual banquet  program  was  the 
awarding  of  honors  to  past  presi- 
dent H.  Eugene  Burson.  who  re- 
ceived a  gold  honorary  life  mem- 
bership card  in  IFPA  from  another 
past-president  and  "founding 
father"  Bob  Gunther.  Ntirth  Amer- 
ican Aviation. 

The  association  also  cited  its 
much-beloved  and  tireless  record- 
ing secretary,  Elaine  M.  Dolnick. 
She  received  a  special  plaque  from 
retiring  national  president  James 
Wasson.  Jr..  as  "a  token  of  IFPA's 
gratitude  for  her  meritorious  serv- 
ices through  the  years." 

"Cindy"   Plaques  to  Winners 

7>  The  winning  motion  pictures 
(and  their  happy  recipients )  of  this 
year's  "Cindy"  honors  were  as 
follows: 

In  the  category  for  "Public  In- 


H.  Eugene  Burson,  Jr.  (left),  one  of  the  joiiiuUrs  and  a  past-fnisid^ 
IFPA,  receives  gold  honorary  I'fe  membership  card  from  Robert  Gu 
of  \orth   Aiiierican  Avitilion.  also  a  founder  and  past-president  of 


formation"    films,    two    films  i 
for    first    in    the    opinion   of 
judges.   Anael  by  the  Hand,  | 
duced    by    Los    Angeles    Cou: 
brought  a  "Cindy"  to  Don  Ho^ 
USAF   Aerospace    \Oth   Anni 
sary.     produced    by    the    ]}y. 
Photographic  Group.  USAF.  » 
the  other  "Cindy"  in  this  catet:^ 
The  award  w  as  accepted  on  be; 
of  the  group  by  Alex  Ciurezak. 
Bi'st  of    rrninint;  Cati-gor) 
In  the  "Training  "  catcgor). 
Survi\al-Hy!>lene  and  Body  (.- 
produced    by    the    1365th   Piwi.  i . 
graphic    Group.    USAF.    was  Iky 
first  award  winner.  The  statu- 
was  accepted  by  Jay  Sedlik.  W 
ner  of  second  place  honors  in 


Elaine  Dolnick,  the  association's 
hclovcd  rccordinfi  sccrftary.  re- 
ceived a  special  plaque  in  "ara- 
titude  for  her  services  ihroufih  the 
years"  from  ll^PA's  retiriiifi  presi- 
dent, James  L  U'a.v.so/i,  Jr. 


Cind)    award    winners   pictured   after   ban<|uet    (left   to   rifj^ht ) :  Roy  George  {"The  Challenging  World  of  Unii 
sea  Technology");   Alex  Ciurezak    ("The   USAF  Aerospace  lOth  Anniver.tary);  Jim  Driskell  ("Speed  and  Hett 
Betly   Williams    ("SST-Challengc   of   the  70V');    Alex  Johnson   (Traffic  Managtnuiit  tk  Customer  Service") 
Brose  ("Once  Upon  a  Titne');  guest  presenter  Robert  Strauss;    Klaine   Dolnick,   IFPA's   recording  secntary. 
Thatcher  ("The  Extra  Pay  Day");  Capt.  Jay  Sedlik  ("Seu  Survival-Hygiene  &  Body  Care");  Ken  Webb  ^'Wd: 
ware");  and  Charles  Cockclreas   ("Wherever  You  Co").  Sponsoring  finns  are  identified  in  the  Conference 


rr 
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b.  N\  ebb  AsscK-iates,  nceives  "Cindy"  platiuc  from  Rohcrt  Strauss      James  Driskcll,  Los  Aitficlrs  Divisum  of  Sorth  Amiricaii  Aiialion.  (ictriUs 
III    A(tioiin(ir("  which  won  top  honors  in  Sales  Promotion  category.      "Cindy"  for  "Speed  &  lUat"  ad\udp,ed  best  of  Technical  Information  films. 


was  Traffic  Mamificment 
tier  Service.  prtxJuccd  by 
:n(J  Photographic  Group, 
inson  accepted  the  award 
)ehalf. 

al  Category"  films  were 
y  The  Challenijinf;  World 
rsea  Technology,  which 
t  honors  for  the  U.  S. 
rdnance  Test  Station,  ac- 
)y  Roy  George.  Second 
nt  to  Once  Upon  a  Time. 
1  by  the  Los  Angeles  Di- 
lorth  American  .Aviation. 
nd\"'  was  picked  up  Bill 
the  LA  Division. 

ales    Promotion    U  inncrs 

:  "Sales  Promotion"  film 

Aciionware.     produced 

V'ebb   Associates,   brought 

d  lionors  to  "Cindy"  re- 


Judiics  of  "Cind)'"  award  films  check  their  final  selections  (left  to  right ) : 
Dan  Donncr.  indiinitdtnt  producer  and  former  IFPA  officer:  Robert 
Dickenson,  sales  manager,  Magna-sync  Corp.;  Julian  Ely.  independent  pro- 
ducer; S'orman  Dyrcnforth.  famed  leader  of  American  expedition  tchich 
conquered   Mt.    Everest;    and  Joseph    Mascelli.   editor  of  ASC   Handbook. 


cipient  Ken  Webb.  Second  place 
honors  were  accorded  SST  — 
Challenfie   of   the   7C)"s.    produced 


by  the  Lockheed  California  Com- 
pany. Betty  Williams  claimed  the 
statuette   on    behalf   of   her   firm. 


Technical    Information    .\wards 

First  award  honors  in  the 
"Technical  Information"  category 
wont  to  the  multiple-award  win- 
ning film.  Speed  and  Heal,  pro- 
duced by  the  Los  Angeles  Divi- 
sion. North  American  Aviation. 
James  Driskell  accepted  the  sta- 
tuette. Second  honors  in  this  group 
were  taken  by  Electric  Propulsion. 
produced  by  Technical  Commun- 
ications. Inc.  for  NASA.  President 
Leon  Vickman  of  this  studio  re- 
ceived the  citation. 

In  the  final  Awards  category, 
for  "Indoctrination  and  Orienta- 
tion" films,  the  top  honor  was 
given  The  E.xira  Pay  Day.  pro- 
duced by  United  Air  Lines.  The 
"Cindy"  was  accepted  by  Uniteds 
Ira   Thatcher.    Second    place   went 


ay  Sedlik.  i  S.\h   l.)fi3f/i  Photographic  Croup,  nceiitd  "Cindy"  for 
■s  to  "Sea  Sunival-llygieni  &  Body  Care"  in  Training  film  uroup. 


.\ie\  Ciiirczak,   LSAE    I3.'J2;i(/  Photographic  Croup  and  Don  Hosier.   Los 
.\ngeles  County,  who  received  "Cindys"  for  their  Public  Information  films. 
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to  the  Sandia  Corporation's  motion  picture. 
Wherever  You  do.  Charles  Cockelrcas  elainied 
the  plaque  award  t)n  behalf  of  his  company.     • 


Leon  \  ickiiiaii,  i>ii\iihiit.  Technical  Communica- 
tions, received  secoml  award  for  his  NASA  film, 
"Electric  Propulsion"  in  Ihi   "Technical"  cate<ioni. 


(.Iiiirlcs  Cockc-lreas  accepts  citation  for  Sandia 
('(irparalidn's  film  "Wherever  You  Go"  which  tvon 
^i( and  honors  in  "Indoctrination  &  Orientation." 


Iii(li\i<liiiil  'CJiiul)  "  award  went  to  lioli,  rl  llreker 
lor  urilinu  si  ret  n  play  of  "Aimil  htj  the  Hand" 
rrrriithi    produced   for    County    of    Los   Aufieles. 


■  cii>  Jlihhard,  of  North  American  Aviation,  re- 
rived  a  citation  for  graphics  used  in  the 
'rardu  iuninii  motion  pielun   "Speed  and  Ileal." 


j ITS  ALWAYS  N0\^ 

Tin-  Priidfiitiur^    \iiiiiMTMir>    Kilm 
...  21  Sl«)r_v  of  I'coplr  W  illi  l'ur|i«i><' 

¥t  Takes  49  Minutes  to  tell  this  story  of  one 
■■■  company,  55.000  people  and  the  millions 
of  lives  affected  by  them.  The  company:  the 
Prudential  Insurance  Company  of  America. 
The  people:  the  empk)yees  of  Prudential,  from 
home  office  clerk  to  sales  agent  to  in\esimeiit 
analyst.  The  lives:  the  millions  of  families  and 
individuals  for  whom  Prudential  has  come  tn 
mean  the  foundation  of  a  better  life. 

Henry  Strauss  Productions.  Inc..  of  Neu 
York  City,  has  put  together  a  motion  picture 
that  translates  the  statistics  of  "bigness""  into 
the  dramatic  incidents  which  are.  after  all, 
what  the  insurance  business  is  all  about.  Stru;2- 
gle,  romance,  humor;  hopes  and  dreams  for 
the  future;  they"re  all  in  lr'.s  Alway.s  Aon  .  .  . 
and  all  are  a  part  of  the  workaday  world  of 
55,000  Prudential  employees. 

Basi'd  on  Kxperiences  <tf  Policy  Holders 

This  black  and  white  motit)n  picture  is  based 
on  three  ease  histories  which  arc  composites 
of  the  millions  which  comprise  Prudential's  list 
of  policy  holders.  They  show  the  involvement 
of  the  company  and  its  personnel  —  not  only 
in  the  lives  of  individuals,  but  in  the  commun- 
ities of  which  they  are  a  part. 

Carefully  blending  the  cineina  verlie  tech- 
nique with  recreated  dramatic  vignettes,  this 
unique  film  succeeds  in  being  vividly  real.  A 
modest  life  insurance  policy  is  seen  to  beeimie 
the  lever  with  which  a  sympathetic  Prudential 
agent  manages  to  lift  a  family  from  near  des- 
pair. 

A  mortgage  loan  engineered  by  Prudential 
representative  plays  an  unwitting  but  humor- 
ously effective  role  in  a  romance  that  appears 
to  be  getting  nowhere.  Finally,  an  elderly  man- 
ufacturer, with  some  helpful  Prudential  advice, 
forges  a  new  beginning  out  of  a  situation  that 
seems  to  be  pushing  him.  unwillingly,  into  re- 
tirement. 

.\   9()lli   l<irtlida>    I'riMiil   to    lis   IVopli- 

As  a  kind  of  a  VOth  anniversary  present  to 
itself.   Prudentials  decision  to  portray  its  dailv 


Director    Robert    \\  ilinot     i  left  i    discii- 
for  I'rudeulidl  fihii  "It's  Alicays  \ow' 
Van  Rootcn,  Michael  lliggins,  members  of 


life  via  the  medium  of  the  motion  picture 
proved  to  be  a  good  one.  | 

Mindful  of  the  thousands  of  faces  a  corl 
pany  the  size  of  Prudential   must  necesv 
show  in  the  course  of  its  manifold  acti\; 
the  Strauss  film  still  manages  to  convey  a  h 
of  function,  singleness  of  purpose,  that  ni, 
each  of  those  55.000  jobs  important  .  .  . 
rightly  so.  Tying  together  these  incidents 
montage  sequences  showing  the  adniii 
ei)mple\  required  to  bring  order  and 
to  the  huge  enterprise  that  is  the  company. 

Drunia  in  Ordinary,   Koniance  in  Roudne 

Shot  on  location'  at  Prudential  utiiees  3 
skillfully  edited,  the  footage  is  integrated 
the  film  in  a  way  that  brings  drama  to  thi 
dinary.  romance  to  the  routine.  For  \x 
the  mountains  of  paper  and  miles  of  elect' 
tape  are  always  people.  .  .  .  people  with  . 
pose,   people   with   pride   in    their  daily  1j~ 

I  his  is  the  Prudential  story.  In  49  niiii 
it  tells,  simply  and  honestly,  about  men 
women  doing  a  job.  More  than  that,  it  ref 
the   results.   As   producer   Henry   Strauss  >. 
"It   is  often   difficult   for  an   individual,  di> 
what   many  other  individuals  are  also  dai(i 
tlay  after  day.  to  think  of  his  riile  as  impof!"' 
and  dramatic.   But  it  is  —  especialK  at  i 
(.lential  ".  Ii'\  .■ilways  .Xow   proves  his  point  • 


Voii  slioiild  have  seen  her  face  when  I  told  her 
shed  licl  a  dieck  for  .$2.()(K)."  Thomas  Carlin  and 
Patricia   lioswortli   in  a   .scene   from   the   picture. 


\(l(ial  eonipan)  oflices  were  used  lor  the  ■' 
anuiversary  jnclure  as  icill  as  .v/irrMU  " 
huilt    at    Strau.vs   Productions'   \ew   York  J<«* 


BUSINESS  SCREf' 


jdioVisual   Equipment  TradeFair 


oday's  LATEST  and    BEST  for  Projection 

1^1  SK.N  \  l\N(iiM  1  RIM.  PkixiKIss  Ml  all  types  ol  projLCiion  cciuipnicnt  aiipc.irs 
to  be  achieving  a  long-sought  business  and  industry  goal  of  i;reau'r  iiuliviiliuil. 
ersonalized  use  of  these  sight/sound  tools.  To  paraphrase,  it's  now  easier  to 
chievc  the  "one-man.  one  show"  objective,  to  reach  smaller  groups  of  key  dcci- 
on-makers  with  today's  lighter,  brighter,  automated  projectors.  Paradoxically, 
iniiiiarity  with  these  new  tools  is  bringing  more  nuilti-sereen  presentations  to 
irger  audiences,  often  involving  a  complexity  of  motion  picture,  slide  and 
Imstrip  seL|uences.  cued  and  controlled  by  electronics.  The  cardinal  rule  remains: 
■)eclf\    proven   qualiiy    and   assured   service   on    all   your    equipnienl    purchases. 


'Pageant"    16mm   sound   film    pro|ector. 

ak  Puts  Quality  into  "Pageants" 

Eastman  Kodak  '"Pageant"  line  of 
lund  projectors  features  a  unique,  fuliy- 
rized  sound  system.  There  are  no  clec- 
bes  to  burn  out,  no  fragile  photo  cells 
T  lamps.  Engineering  quality  was  car- 
lughout.  into  sound  power  and  fidelity. 
A-\"'  models  also  have  single-lever 
1  and.  because  they  arc  transistorized, 
lo  waiting  to  ■'warm-up"  before  putting 
to  action  and  images  on  screen.         • 


With    AV-400:   the   Show's  on   the    Road 

*  In  10  seconds,  the  Fairchild  AV-400 
continuous  8mm  sound  film  projector  is 
ready  tt>  show  up  to  20  minutes  of  color 
film.  This  17-lb.  transistorized  portable 
projector  uses  a  continuous  loop  car- 
tridge, never  needs  rewinding.  Good  rea- 
sons why  thousands  are  now  in  use. 

The  company's  Mark  IV  and  Mark  V 
projector  models  (also  8mm  continuous) 
use  the  MovicPak  cartridge  system — if 
you  have  to  select  various  pictures  in  the 
field.  Also  fully-automatic,  they  put 
imaces  "on  screen"  in  seconds.  • 


Tru-Flector  Lights  Up  Movie-Mite 

<r  The  new  Model  LV-2.'5()  of  the  Movie-Mite 
now  has  the  low-voltage,  high  performance 
and  cooler  Tru-Flector  lamp  as  its  primary 
light  source.  This  250-watt  lamp  is  very  bright 
and  provides  100  hours  of  longevity.  Other 
Movie-Mite  features  remain  unchanged,  with 
evolution  rather  th;iii  revolution  the  maker's 
maxim.  It's  also  budget-priced  and  very  com- 
pact for  field  use  ("8"  x  12'/2"  x  I5'/2"). 
Weight:  32  lbs.  LV-25()  is  a  single-case  model 
with  good  film  transport  and  film  protection.  • 


B  &   H   "556"   Specialist   Autolood   projector. 

Powerful  Amplifier,  Matched  Speaker 
for  Specialist  Autoload  Filmosounds 

■5^^■  When  its  a  /)/,(•.  important  show,  consider 
Bell  &  Howell's  Model  5.Sft  in  the  Specialist 
Autt)load  line  of  16mm  sound  motion  picture 
projectors.  It  has  a  powerful  lO-watt  ampli- 
fier with  a  matched  12-inch  Orchcstricon 
speaker  available  for  extremely  high-fidelity 
sound  repre)duction.  The  Model  556  also  has 
all  the  other  features  of  its  line,  including  3- 
second  automatic  threading.  Controls  arc  con- 
veniently located  on  a  vertical  panel;  2"  f  1.4 
lens  is  standard  on  the  Model  556.  • 


Movie-Mite's  new  Model  LV-250  projector. 


:olor  Model  600  8mm  Console  viewer. 


Technicolor's  Model  600  Console 
for  8mm  "Instant"  Film  Cartridges 

i.'\  Slip  one  of  the  Techiiicolor  Smiii  "Instant" 
silent  film  cartridges  into  that  company's  new 
Model  600  Console  Motion  Picture  Viewer 
and  the  show's  on.  No  darkening  of  rooms. 
The  Viewer  has  three  controls  but  only  the 
on-and-off  button  will  be  frequently  used.  Two 
other  controls  provide  fine  tuning:  the  picture 
framcr  and  a  focus  control. 

Niewer's  special  mirror  system  is  another 
feature.  It  uses  three  optically-perfect  front- 
surface  mirrors  to  "fold"  the  light  beam  within 
the  housing,  giving  the  effect  of  a  long  projec- 
tion throw  on  its  self-contained  screen. 

Point-of-purchase  use  of  "instant"  films  is 
at  hand:  check  Technicolor's  Smm  .Automatic 
Display  Projection  system  (pictured).  It  has 
a  new  wide-angle  lens  and  a  50-hour  lamp.       • 


Above    and    below:    Technicolor    Smm    Automa- 
tic   Display    Projection    system    in    two   operotions. 
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PROJECTING    THE    SOUND    MOTION    PICTURE: 


Movie-Mate:    16nim    "Convertible"    Projector. 

The  16mni  Movie-Mate  Is  Convertible 

■^-  The  rcar-screcn  motiein  picture  projector 
is  widely  used  for  display  and  exhibit  pre- 
sentations. Movie-Mite  Corporation's  Movie- 
Male  I6nini  "convertible""  rear-screen  model 
takes  that  need  into  account  by  providing 
the  machine  with  the  low-voltage.  Tru-Flcc- 
tor  lamp.  This  maker  notes:  "other  benefits 
include  longer  lamp  life  and  cooler  opera- 
tion, most  desirable  for  continuous  projec- 
tion situations.""  Literature  is  available.  • 

Jayark-8:  a  Cartridge-Load  Repeater 

Ihe  Jayark-N  is  a  recently-introduced  por- 
table, self-contained  and  cartridge-loading  re- 
peater type  8mm  sound  motion  picture  pro- 
jector. Features  include:  1  Hi -inch  built-in 
non-reflecting  rear  screen;  7.5mm  f/1.4  coat- 
ed lens:  l5()-watt  pre-focused  lamp.  Amplifier 
is  solid-state  type,  completely  transistorized 
and  replaceable  as  a  "plug-in"  unit.  Audio 
output:   3  watts.  R.M.S. 

Jayark-S  operates  at   24  frames-per-second. 
using   8mm   magnetic  sound   film,   with   a  35 

1  r  a  m  e  sound-to-picture  separation.  Total 
weight.  16  lbs.  Height:  13".  Cartridge  capacity: 

2  to  28  minutes  b&w;  24  min.  color.  Con- 
tinuous operation;  automatic  cue  for  cutoff.  • 


Jayork-8:  an  8mm  Repeater  Sound  Projector. 


We  Call  Them  Sound  Slidefilms 

¥¥i(.iii_\  l-.iiic  ii\i  lor  training  and  selling. 
^^  the  sound  slidefilm  has  been  further  ad- 
vanced by  engineering  and  design  improve- 
ments. Lighter,  more  versatile  models  from 
such  well-known  makers  as  DuKaiie.  H.xecu- 
graf.  LaBelle  Industries  and  Viewle.x  stress 
portability;  the  battery-operated  models  go  into 
action  within  seconds.  Cartridge-load  and  ""lev- 
er-action"  picture  change  are  noteworthy.       • 


"Courier"  Has  Its  Own  Power  Source 

■'-  Business  users  have  found  l.aBelle's 
lightweight,  battery-operated  Courier  a 
fine  instrument  for  field  or  plant  shows. 
Weight:  only  13  lbs.  This  tape  sound 
filmstrip  projector  handles  up  to  10  show- 
ings per  day  from  a  single  battery  charge 
(recharge  overnight).  The  snap-in  load- 
ing of  both  tapes  and  35mm  filmstrips 
make  it  trouble-free  for  the  salesman, 
demonstrator  or  a  training  director.  En- 
tirely self-contained  with  screen  within  its 
attache-type  carrying  case.  • 


DuKane   "Mite-E-Lite"    for    sound    filmstrips. 


Self-contained   DuKone  A-V  Mafic  project- 
Good  Design  Plus  Engineering  Qualit) 
Are  Features  of  DuKane's  "A-V  Matie" 

The  DuKane  Comorations  A-\  .M: 
sound  (on  disc)  filmstrio  projector  was 
hanced  in  design  by  the  wood  vinyl  cover 
its  durable  metal  case.  But  beneath  that  stui 
exterior  there"s  also  engineering  quality.  Fi 
lures:  fast-loading  operation  (  auto  or  manua 
bright  image  and  continuous  picture  focus. 

"Lever-Action"  for  Picture  Changes 
in   the    Budget-Priced    "Mite-E-Lite" 

f:'  Another  DuKane  product  is  that  eompan'! 
newly-designed     Mite-E-Lite     sound     lilni 
projector  in   the   budget-price   range.   Flip 
"lever"    for    a    picture    change    while    fnir 
and    focus    htilds    steady.    Features    inelm 
powerful  cooling  system  to  prevent  tilm  c. 
age  and  increase  amplifier  and  tube  life. 
Thcre"s   a    built-in    screen    inside   the  O' 
of  the  vinyl-covered  carrying  case:  prefix 
high-intensity    lamp    gives    a    brilliant    pu 
image.  A  single  knob  controls  the  lamp, 
and  phono  motors  and  sound  level.  Filmstr'  ^ 
threading    has    been    made   simple:   after  th: 
"lever-action""   helps   the   user   put  on  a  tni 
professional  a-\   presentation. 


The  Versatile  "Executive"   Model   303 
Combines  Filmstrips  With  Taped  Sound 

The  Execugraf  Corporation,  makers  of  sev- 
eral tape  sound/tilmstrip  projectors,  have  fca- 
turetl  a  new  "Executive'"  Model  303  design 
which  is  highly  versatile.  The  303  contains 
an  automatic  drop-in  tilm  cartridge  with  up 
to  100  35mm  picture  frames  synchronized  with 
its  Fidclipac  tape  cartridge  for  instantaneous 
slide/tape  presentation  with  in;iudible  auto- 
matic  sequencing. 

Sound  tape  is  continuous  li>op;  interchang- 
able  film  cartridge  can  be  reversed  to  any 
picture  in  secomls.  Presentation  can  be  stop- 
ped at  any  point  to  insert  a  new  lilm  car- 
triilge  without  further  synchronization. 

5()()-watl  light  source  puts  bright  image 
on  10  X  7'i-ineh  rear-projection  screen;  a 
(Wp  of  switch  provides  for  large  screen  pro- 
jection. Solid  state  electronics  are  a  construe- 


New  "Executive"   Model   303:   from   ExecU 

tion    feature;    light    (13    lb.)    weight   has 
appeal  for  the  men  in  the  licld. 
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ide  and  Filmstrip  Projectors 
automated   and   More   Flexible 

III  MS  \M)  I- II  MsiRii's  liavc  been  aulo- 
ed:  there's  random-aeeess  to  all  slides: 
isolvc -control  and  synchronization  de- 
.•nts  as  well  as  "auto-load"  threadinu 
basic  filmstrip  medium. 
Jdition  to  its  effective  dissolve  control 
ism  for  Carousel  slide  projection  ( see 
at  right),  Eastman  Kiulak  has  intro- 
new  A-V  900  Carousel  model  weighing 
'i  lbs.  It  has  a  2.000  hour  motor.  The 
{)  also  has  complete  remote  control  and 
tic  operation.  It  uses  a  500-watt  DEK 
id  offers  a  wide  choice  of  lenses:  3".  4" 
'3.5:  7"  f/3.5:  or  4"  to  6"  f/3.5  Zoom 
:her  models  are  available.  • 
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Kodak   Carousels  with   fhe   Dissolve  Control. 


cialist   Auto-Load    Filmstrip    Projector. 


Project  Filmstrips  With  the  Autoload 

■■--■■  Bell  &  Howell's  Specialist  Autoload  tilm- 
strip  projector  had  a  fine  first  year  in  the  field. 
Pre-loaded  tear-drop  shaped  cartridge  holds 
the  filmstrip  until  it  is  threaded  automatically 
through  the  projector  by  means  of  a  remote 
control  button  or  a  winding  crank  (according 
to  model  selection  ) . 

Autoload  filmstrip  projectt)r  will  also  ac- 
cept 35mm  (standard  or  single-frame)  slides 
either  singly  or  in  a  B  &  H  Scmimalic  changer. 
Model  745A  (5-inch,  f/3.5  lens)  has  a  500- 
watt  reflector  lamp:  t)ther  models  with  a 
f/2.8  lens  and  75()-watt  reflector  lamps.  Open 
aperture,  jet-stream  cooling  are   features.        • 


t's  Latest  in  the  Selectroslide  Line 

Jler  &  Sauppe  Selectroslides  are  in  use 
lOut  industry  and  for  many  top-flight 
ncnt  installations.  This  maker's  line  in- 
the  Model  SL  X-750  (in  the  picture); 
del  Sl.I  -750  projector  has  a  new  con- 
lel  shown  first  this  summer.  The  com- 
as also  introduced  a  new  two-channel 
Remote  C  ontrol  System  and  a  Univer- 
ror  Assembly  for  rear-projection  appli- 
Technical  data  is  available.  • 


the    HPI    Lontrol-A-Show    nieclionisrn    in 
>  Carousels  and  o   stereo  tope   recorder. 


Model  SLX-750  of  the  Selectroslide  line. 

HPI  Introduces  the  "Control-A-Show" 

<'■  Synchronized  tape  sound  combined  with  the 
versatility  of  2  x  2  slides  (which  dissolve 
snKK)thly  and  automatically )  are  key  features 
of  Hudson  Photographic  industries"  Control-A- 
Show  mechanism.  Here's  what  it  provides: 

Images  of  one  projector  ilissolve  into  the 
images  of  its  matched  counterpart  without  dis- 
turbing black  intervals  or  white  flashes. 

Sound  from  a  stereo  tape  recorder  is  syn- 
chronized  with   the  dissolving   image   changes. 

The  touch  of  a  single  button  starts  the  com- 
pletely automatic,  tape -cued  slide  dissolve  pro- 
gram. Carousel  Models  A-V  900.  SOO  and  700 
may  be  used  without  modification:  other  remote 
control  projectors  require  only  minor  lamp  re- 
wiring. Control-.A-Show  also  can  be  used  with- 
out a  tape  recorder  for  manual,  repetitive  or 
"live"  commentary.  Entire  unit  weighs  only 
four  pounds.  • 


Television:  a  Tool  for  Industry 

"■"ndustry's  Use  of  closed-circuit  television  for 
*■  internal  communication,  interlocking  its 
plants  and  offices  with  sight/sound  networks, 
has  made  some  noteworthy  strides.  This  year, 
the  unveiling  of  new  low-cost,  slow-moving 
videotape  recorders  from  such  makers  as  Ani- 
pex  and  Sony  will  lead  to  expanded  use  of  tele- 
vision. New  vidjo  recorders  deliver  good  im- 
ages; hooked  up  to  vidicon  cameras  or  film 
chains,  they  widen  the  programming  opportun- 
ity. Closed-circuit  netvvtirks  can  deliver  relevant 
news.  pronK)te  safety,  improve  employee  rela- 
tions and  serve  wide  range  of  similar  uses.     • 


New    Sony    Videocorder    uses    slow-moving    tope. 

Tele-Beam   Large   Screen  Television 
Projector  System  Is  New  at  Kaiart 

There's  a  real  "big  picture  '  potential  in  the 
Tele-Beam  (large-screen  television  projection) 
system  recently  acquired  by  the  Kaiart  Com- 
pany. This  video  signal  projector  throws  sharp, 
bright  images  ( up  to  8x12  feet )  on  a  screen, 
using  "off-the-air "  VHP  or  UHF  broadcast 
sources  or  plant  closed-circuit  camera  or  video- 
tape recorder  signals. 

Projector  head  and  control  unit  (see  picture) 
are  pt)rtable:  head  can  be  ceiling  mounted  for 
either  front  or  rear  projection  and  remotely 
controlled  from  up  to  400-feet.  Acquired  by 
Kaiart  in  June.  Tele-Beam  will  widen  the  busi- 
ness application  of  video  programs.  • 

Tele-Beam:    big    screen   television   projector. 


-.o 


ER  4  •  VOLUME  26  •  1965 


49 


AudioVisual^quipment  TradeFair 


'•  .    Wilson  Model  2200  Overhead  Projector. 

Overhead  and  Opaque  Projectors 
Are  Getting  Brighter.  Lighter  to  Carry 

^  Companies,  large  and  small,  have  learned 
to  use  transparencies  for  a  wide  variety  of  in- 
ternal use:  corporate  meetings,  training  pro- 
motion, etc.  These  users  of  oscrhcad  and  opa- 
que projectors  are  benefitinu  from  liuhter 
v^c.ghi  models  such  as  the  General  Aniline 
I  orta-Lite  and  Beseler.  Buhl  overheads 

One  maker.  H.  Wilson  Corp..  has  also  put 
-20)  lumens  of  light  on  screen  from  its  new 
model  2200  overhead  projector.  This  l6>/2  lb 
overhead  uses  quartz-iodine  light  source  to 
get  even  distribution  all  over  the  image  No 
hoi  spois  „r  dull  edges  to  the  picture. 

Coolness  of  operation  is  another  [rend  in 
this  type  of  equipment.  Moving  the  lamp  to  the 
rear  of  the  case  in  a  wind  tunnel  housing  solved 
heat  problem  on  the  Wilson  2200.  Heat  gen 
crated  by  the  lamp  is  immediately  carried  awav 
by  the  machine-s  powerful  jet  air  stream  . 


Da-Life's  Model    V   A-V   projecti, 


ion   screen. 


Helping  Business  Get  the  Picture 

Iheres  also  overhead  and  opaque  projec- 
tion equipment  to  consider  for  business  and 
mdustrial  needs;  new  models  of  projection 
screens  are  available.  Two  items  on  this  page 
are  related  tools  for  audio\isual  production.     • 


Polacoat    rcoi-piw|eLtion    screen    installation    in    a 
U.    S.    Army    training    and    presentation    facility. 

Polacoat  Rear-Projection  Screens 
Deliver  Bright  Image  in  Lighted  Room 

it  There  arc  significant  advantaues  in  the  use 
of  rear-projected  pictures,  espeeiallv  when 
rooms  may  be  kept  lis^/uccl.  Puttiny  the  equip- 
ment behind  the  screen  also  concentrates  its 
operation  and  control,  avoiding  distraction 
But  It  takes  the  rif-hr  kind  of  rear-screen  pro- 
jection material  to  handle  these  images  keep 
the  picture  bright  and  sharp  at  all  angles. 

Such   installations   are   persuadinu   Uie   user 
of    rear-projection    equipment    to    specify   per- 
manent  Polacoat   l.enscreen  panels.   This  type 
of   panel    can    be    made    in    the    in-wall    type 
sizes  up  to   10  feet  high  and  22  feet  lonu.  For 
smaller  training  room  situations,  popular  Len- 
screen  sizes  range  from  6  x   12  feet  up  to  8  .x 
16  teet.  Larger  sizes  are  made  on  ■'«"  or  '/." 
thick  plate  glass.  The  bodv  of  the  ulass  pro- 
vides complete  isolation  of  the  projection  area. 
I  here    are    also    Plexiglas    rigid    plastic    rear 
screen   panels  and   tough  elastic  flexible  Len- 
screen  materials  for  lace  and  t;rommet  mount- 
ing.  Write   Les   Heath   at    Polacoat.    Inc      Blue 
Ash.  Ohio  lor  technical  data  on  I  enscreen      . 


Polaroid's   MP-3    Industriol   View  Came 


The  MP-3  Industrial  View  Camer< 
Has  Wide  Range  of  Applications 

7  Polaroid's  multi-purpose  MP-3  Indi'iri 
View  camera  converts  instanth  from  rku 
on-the-spot  Polaroid  Land  pri'nts  and  bn 
parencies  to  shooting  conventional  4x5  dI< 
and  black-and-white  films.  This  comr'icl 
self-contained  unit  features  five  availab'  ir 
terchangeable  lenses  and  shutter  combinion 
for  a  uide  range  of  industrial  and  tecl'icj 
applications,  including  small  object  phos 
raphy,  photomicrography,  chart  copyin- 


A  New  35mm  Slide-Filmstrip  Stanc 

i<  Since  the  IPE.X  show.  Sickles  Salcs'mi 
Service  (Scottsdale.  Ariz.)  has  won  wi 
ceptance  of  its  Circle  S  Slide-Filmstrip 
The  versatile  3-Smm  camera  with  SOmn; 
ponan  lens  will  print  quantitv  runs  ol 
(auliMualically):  create  filmstr'ip  master- 
has  reflex  viewing,  projection  focus  ami 
ing.  single  or  double  frame  and  i>ther  fe. 
Camera  can  reduce  a  30"  x  40"  ini,, 
3.Snini.  Write  lor  leehnieal   lileraturc. 

Below:  Sickles'  Circle-S  35mm  sllde-filmsfrif 

is  meeting  wide  acceptance  among  produ 


Improved  Surfaces.  Easier  Operation 
for  Today's  New  Projection  Screens 

^■-   In  the  field,  today's  (6-second)   pushbutton 
opening  tripod  screens,  like  the  latest   Da-L  ite 
Model    V    A-V.    really    help.    Da-Lite    featu'res 
a  White  Magic,  Chemi-Cole  glass-beaded  sur- 
face which  is  noted  as  providine  brilliant  color 
I  reproduction  even  at  very  wide  vieuinu  angles 
Other  models  of  note;  the  HIectrol.'a  perm- 
aneni-niount  screen  for  electric  operation  ami 
I  a   lull   range  of  sizes  for  other   Iripod.  ceiling 
and  wall  mounts.  Radiant  Manulaeturing  Corp 
has  three  types  „f  screen  fabrics  for  an  equal 
number    of    tripod    models:     Microflect     (line 
I  glass    beading);    Velvet    White    or    Leniieulai 
I  Optiglow  may  be  specified,  as  needed 
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U.S.  Manufacturers  of  Projection   Equipment  and  Their  Product  Lines 


Xmerican    Optical    Co.,    Instrument     Div., 
Hggcrt    Jt    Sugar    Rds..    Buffalo.    N.    Y. 
Products:      Overhead       Dolineascope      and 
Upaque   Dolineascope:   slide   projector. 

Vrriflcx  Corp.  of  America.  257   Park  Ave. 

Soulh.  Nc«    \or\..  N.   Y.    lOOIO. 
Product:    Siemens    Double  Sixteen     16mm 
>plical-magnetic    sound    projector. 

Vudio-Sell:    311     E.    Liberty.    .Ann    .\rbor, 

Michigan  48106. 
'ritducts:    Smm    sound    equipment;    .^5mm 
.ound    equipment;    pulsing    units    and    tape 
ilayback  equipment. 

\iidi(>-Visuul  Research,  Inc.,  205  E.  Kings- 
null  St..   P.inipa.  Tc\as. 
'roducis:  Rear-projection  cabinets,  universal 
k'ar-angle    lens    to    accommodate    all    pro- 

ectors. 

I 

iell    &     Honell     Photo    Sales    Co..     7100 
,    McCormick   Rd..  Chicago.  III.  60645. 
iVoducts:      16mm     auto-threading     Filmo- 
found   projectors:    auto    threading    filmstrip 
^irojectors;    16mm   cameras. 

i  harles  Beseler  Co.,  219  So.    I8lh  St..  East 
Orange,  New    Jersey. 

''roducts:  Salesmaie  automatic  sound  slide- 
!ilm  projectors:  overhead  and  opaque  pro- 
;cctors.  slide  projector. 

|i.  A.  Bohm  Co.,  3525  W.  Peterson  Ave., 
[   Chicago.  Illinois  60645. 
"roducts:    Sav\yer    Roto    Show     projection 
'abinet:  Eumig  Mark  "S""  Smm  sound  pro- 
lector. 

■luhl    Optical    Co.,     1009    Beech    Avenue. 

Pittsburgh.    Pa.    15233. 
'roducts:    overhead    projectors   and    special 
Nide-angle  projection  lens. 

jtusch    Film    &    Equipment    Co.,    214    So. 

(    Hamilton.    Saginaw.    Michigan. 
I'roducts:    Audio-visual    projection    systems 
|nd  continuous  self-contained    1 6mm  sound 
I'rojeciors. 

.  O.  C.  industrial  Div.  of  Industrial  Timer 
Corp..  23-53  Sieinway  St..  Long  Island 
ity.  New  York  1  I  105. 
'roducts:  Rotator  portable  automatic  pro- 
jciors:  filmstrip  and  slide  projectors,  in- 
luding   point-of-sale   projection   equipment. 

>a-i.ite   Screen   Co.,   Inc.,   Bo.k   629,   War- 
saw, Indiana  46580 
'roducts:  Electric  and  manual  screens  in  all 
landard   dimensions;    larger   sizes   and   spe- 
ial  installations  to  order. 

)ecision    .Systems,    Inc.,     1490    \V.    Tryon 
Ave.,   Teaneck,   New   Jersey. 

•roduct:    DSI    Dial-A-Slide    random    access 

roieclor. 

)uKane    Corporation,    St.    Charles.    HI. 
'r.ilucts:  sound  slidefilm  projectors,  includ- 
lig  Mite-E-Lite,  A-V  Matic,  Vista-Sell  cab- 
jK-i  model  and  filmstrip  viewers. 


tc  This  useful  source  listing  of  the  princi- 
pal L'.  S.  manufacturers  and  distributors 
of  projection  equipment  supplements  the 
preceding  Tradefair  pages  where  many 
of  these  products  have  been  reviewed.  • 

Eastman    Kodak    Co.,    343    State    St..    Ro- 
chester. N.  >.   14650. 
Products:   Smm,    16mm   and   35mm   projec- 
tors;   Carousel    slide    projector;    processing 
equipment,  cameras,  etc. 

Electronic  .\udio->'isual  Devices,  Inc.,  8022 

N.  Moniicello  .\ve.,  Skokie,  III. 
Products:  Port-A-Matic  Sound  8.  rear-screen 
Smm   repeating  sound  projector. 

Execugraf  Corporation,  113  N,  San  Vi- 
cente Blvd.,  Beverly  Hills.  Calif,  90213. 
Products:  Executi\e  Model  303  front  screen 
and  wall  projector  with  tape  sound,  film- 
strip  and  sound  tape  in  cartridges:  Porta- 
Viewer  Model  101:  Counter-Salesman, 
Model  200,  for  continuous  point-of-sale  use. 

I-airchild  Camera  &  Instrument  Corp.,  22 1 

Fairchild  Ave.   Plainville,   N.   Y. 
Products:  Smm  repeater  sound  motion  pic- 
ture   projection    equipment,    including    W- 
400.    Mark    IV,   V   (cartridge-load)   repeater 
projection   models, 

Genarco,    Inc.,    97-04    Sutphin     Blvd.,    Ja- 
maica.   New    York    11435. 
Products:     3,000-watt    slide    projector    and 
electric   slide  changers. 

General  Aniline  &  Film  Corp.,  140  W.  51st 

St.,  New  York,  N,  Y,  10020. 
Products:     Porta-I.ite     overhead     projector 
and    accessories. 

Graflex,  Inc.,  3750  Monroe  Ave.,   Roches- 
ter, N.  Y.   14603. 
Products:  Graflex  16nim  sound  motion  pic- 
ture  projection   equipment:   sound/ filmstrip 
(slidefilm)  projectors,  etc. 

Hudson    Photographic    Industries,    Inc.    So. 

Buckhout  St.  and  Station  Road,  Irving- 
lon-on-Hudson,  New  York. 
Products;  Group-Show,  Solo  System  and 
Conlrol-.A-Show  projection  accessories  and 
folding  rear-projection  screens:  desk-top 
projection  equipment. 

Information     Machines,    Inc.,    470     E.     St. 

S.   \V..   Washington.    D.   C.   20024. 

Product:   self-contained   rear  projector. 

.layark   Instruments  Corp.,  733  Third   .Ave- 
nue, New  York,  N.  Y.  10017. 
Product:  Jayark-8  sound  motion  picture  pro- 
jector, 

Kalart  Company  (Kalart  Victor),  Hullenius 

St.,  PlainMllc.  Conn.  06002 
Products:  16mm  sound  motion  picture  pro- 
jectors, including  rear-screen  "repeater" 
models:  35mm  filmstrip  projectors:  Sound- 
strip  system;  and  Tele-Beam,  large  screen 
television  projector. 


LaBtlle    Industries,   Inc.,   510  S.    Worthing- 

ton  St..  Oconomowoc.  Wis,  53066. 
Products:  Courier,  a  battery-powered  sound 
slidefilm     projector:     Tutor     and     Maestro 
sound   filmstrip  equipment. 

McClure     Projectors,     Inc.,     1122     Central 

.Ave.,    Wilmeite,    Illinois. 
Products:  sound  slidefilm  projection  equip- 
ment:  portable  speaker's  lectern. 

Movie-Mite    C  orp..    88  1 1    Puritan.    Detroit, 

Michigan   48238. 
Products:      Movie-Mite     and      Movie-Mate 
16mm  sound  motion  picture  projectors. 

MPO  Videotronics,  210  W   65th  Street,  New 

York.  N.   Y.    10022. 
Product:  Videotronic  8  repeater  Smm  sound 
motion  picture  projector, 

Polacoat,  Inc.,  9750  Conklin  Rd..  Blue  Ash 

42,  Ohio. 
Products:    Lenscreen    rear-projection    mate- 
rial for  screens. 

Projection    Optics    Co.,    27-1 1th     Avenue, 

East  Orange,   New   Jersey. 
Products:   overhead   and   opaque    projector. 

Radiant  Manufacturing  Corp.,  8220  N.  Aus- 
tin  .Ave.,   Morton  Grove,  III. 
Products:    projection    screens    in    standard 
and   special   dimensions,   fabrics. 

Radio  Corp.  of  .America,  Camden  2,  N.  J, 
Products:  16mm  sound  motion  picture  pro- 
jector: electronic  speaker  lectern, 

Spindler    &     Sauppe.     Inc.,     2201     Beverly 

Blvd..   Los  Angeles,  Calif.  90057. 
Products:    Selectroslide    automatic    2x2 
slide  projection  equipment   for  manual,  re- 
mote sequential,  repetitive,  lap  dissolve,  etc. 

Standard   Projector  &   Equipment   Co.,   74- 

33  N.  Harlem  Ave,.  Chicago.  III.  60648, 
Products:  sound  slidefilm  projection  equip- 
ment;   filmstrip    projectors   and   previewers. 

Strong  Electric  t  orp.,  87  City  Park  Ave., 

P.  O.  Box  1003,  Toledo,  Ohio  43601. 
Product:  carbon-arc  slide  projector. 

Technicolor    Corporation,     1985     Placentia 

Ave..  Costa   Mesa.  Calif.  92627. 
Products:    Smm    "Instant"    motion    picture 
projectors,    including    Model    600    "Movie- 
Vision"  console  projector. 

Technifax  Corp.  195  .Appleton  Street.  HoK- 

iikc.  Massachusetts. 
Product:  overhead  projector  equipment. 

View  lex.    Inc.,    Broadway    Ave.,    Holbrook, 

New    ^ork. 
Products:  Strip-O-Matic  and  sound  filmstrip 
projection    equipment:    filmstrip    projectors. 

H.  Wilson  Corp.,  546  W.  1  19ih  Street.  Chi- 
cago. Illinois  60628. 
Products:  overhead   projector:   mobile  rear- 
projection   cabinet   equipment. 


II  M/TAPE  PRODUCTION  EQUIPMENT  &  SOURCES  WILL  BE    REVIEWED    IN    AN    EARLY    FALL    TRADEFAIR    SECTION 
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THE    MANAGKMENT  FILM  Gl  IDE 


■A-  These  brief  listings  of  current 
and  supervisory  use  (with  sourc 

MOI  ION  PICTURES 
Critical   Path   (16   min)   Color.    Pur- 
chase:  International  Film  Bureau. 
$1.^5.   Rental:  SI 2.50. 

•  Illustrated  by  a  simple  example, 
the  building  of  a  gas  station,  this 
film  is  designed  lo  denionsiraie  an 
efficient  technique  used  to  plan, 
schedule  and  control  the  nian\ 
operations  necessary  for  on-schedulc 
project  completion.  Most  valuable 
on  large,  complex  projects  but  the 
logic  and  methods  can  be  applied 
beneficially  to  simple  projects  and 
to  almost  every  industrv. 

*  *        * 

How  Good  is  a  CJood  Gu\?  (22  mini 
P  u  r  c  h  a  s  c  :  RoLindtahIc  lilnis. 
Black  \  white:  SI 40:  color:  $240. 
Weekly  rental:  Black  &  white:  $25: 
color:  $45.  3  day  preview:  Black 
&  while:  $5:  color:  $15. 

•  Designed  to  strengthen  leadership, 
this  film's  purpose  is  to  develop 
awareness  and  understanding  of  the 
responsibilities  of  a  leadership  posi- 
tion. Primary  focus  is  on  hidden 
problems  caused  when  supervisors 
are  more  concerned  with  their  own 
needs  than  with  the  needs  of  their 
men  and  company. 

*  *         * 

Imagination  at  Work  (22  mini.  Pur- 
chase: Roundtable  Films.  Black  & 
white:  $140:  color:  $240.  Weekly 
rental:  Black  &  white:  $25:  color: 
$45.  3  day  preview:  Black  & 
white:  $5:  color:  $15. 

•  In  an  original  and  entertaining 
manner,  this  film  illustrates  how  to 
overcome  the  most  common  ob- 
stacles to  individual  creative  think- 
ing and  dramatizes  the  application 
of  the  factors  which  psychological 
research  has  shown  are  necessary  for 
the  creation  of  new  ideas.  May  be 
used  in  leadership,  management, 
engineering  and  sales  training  pro- 
grams as  well  as  in  courses  dealmg 
with  industrial  psychology  and  de- 
sign. 

*  *         ♦ 

Man.  the  Munauer  (14  min)  Color. 
I'lirchasc:  Henry  -Strauss  &  Co. 
$195  including  study  booklet  and 
discussion  guide.  $250  includes 
film,  three  case  histories  and  sup- 
plementary study  material.  3  day 
preview:  $15.  applicable  to  selling 
price. 

•  A  cartoon  film  which  demon- 
strates with  wit  and  humor,  the  basic 
principles  of  managemeiu.  I'resents 
the  problems  and  procedures  under- 
lying todays  modern  management 
techniques.  Backing  up  main  ideas 
of  lilm,  three  live-action  case  histor- 
ies offer  realistic  situations  in  which 
a  specific  management  principle  h.is 
been  ignored  much  to  the  distress  o( 
those  involved. 


and  useful  films  for  management 
cs )    initiate  a  continuinu  feature: 

Manager  Wanted  (2'J  min)  Purchase 
or   rental:    Roundtable   Films. 

•  Story  line  explores  questions  of 
concern  to  executives  concerned 
with  the  selection  of  supervisors  and 
executives  and  their  upgrading,  such 
as  why  men  of  real  ability  often  fail 
to  make  the  grade  as  managers:  how 
does  a  man  come  to  "feel  like  a 
manager,  want  to  become  one?:  how 
much  responsibility  does  a  man  have 
for  the  development  of  his  replace- 
ment? 

:'f-  -'fi  * 

Pattern  for  Instruction  (22  mini 
Purchase;  Roundtable  Films. 
Black  &  white:  $140:  color:  $240. 
Weekly  rental:  Black  &  white:  $25; 
color;  $45.  3  day  preview;  Black 
&  white:  $5;  color:  $15. 

•  This  film  carefully  relates  the 
steps  in  job  instruction  training  to 
the  principles  of  learning.  Not  only 
teaches  what  every  supervisor  should 
know  about  instruction  techniques, 
it  develops  a  positive  attitude  toward 
the  supervisor's  training  job.  De- 
signed for  use  with  nev\  supervisors 
or  as  a  review  of  the  JIT  program. 
Valuable  to  any  type  of  training 
group  regardless  of  business  or 
activity. 

*        *        * 

Who  Wrote  That?  loan;  Association 
Films. 

•  As  part  of  its  campaign  to  im- 
prove business  letter  writing.  (\in- 
necticul  Mutual  Life  Insurance  Com- 
pany has  relea.sed  this  useful  and 
entertaining  film  to  the  general  pub- 
lic. Pelican  Films  has  combined  live 
action  in  a  typical  business  office 
and  animation  to  get  the  point  across. 

.SOUND   SI.IDKI  II.MS 

The  F.xi'tutive  Developnu-nt  Series: 
!'.>  ablation:  ,\  New  Inleuralion  of 
Managenienl  Tlieor} ;  Self-.\nal>- 
sis  for  l-Ai-culi\e  .Sueii'ss;  ^ Our 
liiHiT  DMianiics  as  a  Comnuiiii- 
lalor;  New  Ironliers  in  the  Moti- 
vation of  Others  (20  min  sound 
slidefilnisl  Color.  Purchase:  l'\- 
eculive  Development  Inc.  Preview: 
no   charge. 

•  F.ach  lilm  in  this  Uuir-parl  series 
management  oneniation  program 
provides  deep  insights  into  vital 
management  theory,  illustrates  dy- 
namic applications.  Each  program 
session  includes  extensive  collateral 
material. 

*  *  * 

liundliuK  (Grievances  (sound  slide- 
lilm).  one  of  series.  "Supervisor 
Training  on  Human  Relations." 
Purchase:   Rocket  Pictures. 

•  Designed  lor  the  Supervisor  — 
key  man  to  explain  and  clarify 
company  policies.  In  this  lilmstrip 
he  sees  conditions  which  breeil 
grievances  and  slowdowns:  what  can 
be  done  to  avoid  or  correct  them. 


Induction  and  Job  Instruction  (sound 
slulelihui.   one   ol    series.    "Super- 
visor  Training   on    Human    Rela- 
tions." Purchase:  Rocket  Pictures. 
•    How   to   impart    instruction    in   a 
systematic,    organized     maner:     how 
to   stir   the   new    employee's   interest; 
how    lo   develop   a   conscientious  ef- 
fort   toward    superior    performance 
are  among  the  subjects  pictured. 


The   .Supervisor  as  a    Representative 
of  Management  (sound  slidefilm). 
one  ol    series.   "Supervisor  Train- 
ing   on    Human    Relations."    Pur- 
chase:   Rocket    Pictures. 
•    This    film    demonstrates    practical 
methods,      intensively      tested      and 
pro\ed  effective,  for  building  better 
lwo-wa\       communication      between 
management  and  employee. 


The    Supervisor's    Job    (sound    slide- 
film),    one   of   series.    "Supervisor 
Training    on    Human    Relations". 
Purchase:  Rocket  Pictures. 
•    Places    emphasis    on    careful    in- 
duction  of  new    people,   precise  de- 
lineation   of    job    requirements    and 
clear     job     instruction.     Results     in 
better  work,  reduced  employee  turn- 
over, closer  cooperation. 

Sources  of  Management  Films 
Listed  (»n   This  (Guide  Page 

Association  Films,  Inc..  347  Madi- 
son Avenue,  New  York.  N.  Y. 
10017.  Branch  Offices:  Eastern  Area 
-  Broad  at  Elm,  Ridgefield,  N.  J. 
07657:  East  Central  Area  —  324 
Delaware  Ave.,  Allegheny  County, 
Oakmont,  Penn.  15139;  Central 
Area  —  561  Hillgrove  Ave..  I, a 
Grange.  111.  60525;  Southern  .Area 
—  1621  Dragon  St..  Dallas.  Tex. 
75207:  Western  Area  —  25358  Cy- 
press Ave..  Hayward.  Calif.  94544; 
Canada  Association-Industrial  Films. 
135   Peter  St..  Toronto  2B.  Ontario 

F.xetuti»e    Oeveiopnient.    Inc.,     155 

N.     I  a  Peer    l>n\c.     1  os    .Vngeles. 
Calif.  9004S. 

International  l-'ilm  Bureau,  Inc.,  332 

S.     Michigan    ,\\c..    Chicago.    111. 
6()6()4. 

Rocket     Pictures,    Inc..     Dcpt       \-4. 
61  OS    Santa    Monica    Blvd..    HoN 
Kwood.  Calif.  9(I(HS. 

Honndtahle  Films.  Inc..  321   S.  Bev- 
erly   Drive.    Beverlv    Hills.    Calif. 
90212. 

Ileiirv    Struuss   &    C<i..    Inc.,    31    W. 

53rd  St..  New  York.  N.  Y.  10019. 

*         *         * 

Other  sources  of  available  lilms  lor 
management  programs  will  be  pro- 
\  ided  in  subsequent  editions.  This 
continuing  Film  Ciuide  Library  serv- 
ice will  cover  such  important  sources 
as  the  Bureau  of  National  Affairs. 
Industrial  f'ducation  I'ilms.  The  Jam 
Haruh  Organization.  Modern  Talk- 
ing Picture  Service,  and  others.       • 


Prolticiiis  «(f  \«-<:r<»  Youi  in 
Un^|tiirin^  Kilm  "1*111  Str**" 

M-  The  Ecumenical  Film  juix 
tion  has  released  its  firstiioii 
picture  which  dramaticall  ' 
the  cruel  problems  faced 
youth  in  sluin  areas  of  b:  cin 
It  is  designed  for  use  by  hur 
civic    and    educational   grnps. 
was  made,  by  Courtney  ari 
ine     Hafela.    under    grai 
several   denominations.  ct;en 
groups  and  individuals. 

I'm  Sorry  is  the  story  c  Gfl 
an  older  teen-age  boy.  livirini 
slums  of  Jersey  City  —  ca 
be  any  city.  It  isn't  a  pol-  pj 
lire,  it  rudely  and  honestUhro 
you  into  the  life  in  thi  bli 
ghetto.  But  ...  it  is  a  isiii 
picture,  one  likes  and  spe 
Gene  as  he  faces  the  worktrvi 
to  be  a  man  in  spite  of  the  « 
would  emasculate  him.  I.'sa 
everywhere,  his  home  life  >th  I 
mother  and  little  brother,  tl  pr 
sures  of  joining  the  gai.  I 
pressure  of  escape  into  ea  vi 
the  pressure  of  trying  to  finaj 
w  ithout  being  educated,  th  pii 
sure  of  black  chauvinism,  el 
doubts  about  Mr.  Charlie  (t 
white  man's)  Church. 

Hard    hitting    and    puniiL 
stars  Rob  Jackson,  a  \ouni:>« 
actor    who    normally    thn 
Shakespeare.     His     portra . 
Gene  comes  off  the  screcnikt 
punch    in    the    stomach.    Rl- 
with    all    the    pent-up    fecli'S 
lour  hiuHlred  years. 

It    is    a    story    with    no  'am 
Ciene  is  left  with  the  pleas  i^ 
the  Church  and  the  racist 
go  the  way  of  love  or  hat. 
kind  must  decide. 

1 6mm   prints  of  the    ''' 
b   w    film    arc    available 
each    irom  Comnumicatic 
Inc..     Bernardsville.    N.J. 
rental  rates  on  request. 
*        *       * 
Aiiu-riciiii  ("anecr  Scu-iety 
Says  I  sf  "Sfiisj'  in  the  Si 

•^  An  elderly  fisherman,  wl 
years  has  worked  long  hot 
in  the  sun.  develops  a  sore  ' 
cheek.  When  it  does  not  he 
iloes  not  dehi\  in  consuititi' 
physician. 

Because  of  his  early  act 
sore  is  removed  by  a  siiii| 
gical  procedure  in  the  pln^ 
office.    Laboratory    tests   cc-1 
that  it  was  skin  cancer. 

This  alert  fisherman  is  tk"* 
tral  figure  in  Sense  in  ilie  5  ' 
new  film  released  by  the  A' 
can  Cancer  Society.  It  is  inf' 
for  public  showing  and  is  ;o.i 
through  local  ACS  offices 


52 


BUSINESS  SCRI 
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This  new 

KODAK  CAROUSEL 

Universal  Slide  Tray 

accepts  all  standard 

slides . . .  even  your 

thick  glass  ones 


Kodak  has  just  developed  a  new  universal  slide  tray  for  all 
models  of  the  KODAK  CAROUSEL  Projector. 

This  new  tray  holds  80  slides.  The  compartments  are 
roomy  enough  to  accept  any  slide  up  to  .125  inches  thick. 
The  slides  drop  down  as  easily  as  ever.  No  jamming.  No 
"popping."  Nothing  but  smooth-as-silk  operation. 
New  projector  models  with  improvements 
Now    KODAK   CAROUSEL    Projectors   are    lighter  and 
more  compact .  .  .  quieter  and  slimmer.  And  new  models 
offer  a  variety  of  optional   features  ranging  from  com- 
pletely automatic  operation   to   remote  manual  control. 
Model  AV-900  is  the  newest  of  all  .  .  .  with  components 
designed    for    continuous    month-after-month    unat- 
tended operation. 

Auxiliary  equipment   includes  a   programmer 
that  lets  you  synchronize  slides  with  sound 
rom  any  standard  tape  recorder.  A  dis- 
solve control   lets  you  dissolve  dramat- 
ically from  one  slide  into  the  following 
one.  Special   lenses  let  you   meet  a 
variety  of  projection  needs. 
May  we  tell  you   the  complete 
story?  Our  new  bulletin  on  the 
CAROUSEL  Projector,  Model 
AV-900;  provides  details 
on'  the  system  and  on 
auxiliary   equipment 
for  more  effective  slide 
presentations.  Just  use 
the  coupon. 
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Motion  Picture  and  Education  Markets  Division 

EASTMAN   KODAK  COMPANY 

343  State  Street,  Rochester,  N.Y.  14650 

Please  send  me  literature  on  the  KODAK  CAROUSEL  AV-900 
Projector  and  its  associated  equipment. 


COMPANY 


IBAOtMAai 
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Machinist  checks  upt-rliirc  /)/«/<■  /oi 
.mrfiuc  iiufurfvctious  in  a  scene 
from  "The  Aniflex  Sloni" 

THi:  ARR1ST0R\: 

(CONTINUED     FROM     PAGE     41) 

sion  (and  a  very  conspicuous  ex- 
tension at  that)  of  the  company 
for  which  we  are  producing. 

Our  first  obliizalion  to  that  firm 
is  to  do  a  good  public  relations 
job  among  its  employees,  its  cus- 
tomers and  the  world  at  lame.  We 
are  engaged  not  only  to  produce 
a  film  to  do  this,  but  to  gather 
good  will  for  our  client  as  we  go 
aliMig. 

Without  the  good  offices  of  Mr. 
Schutz  and  .Mr.  Fiergmann  of  the 
F.xport  Department,  the  help  of 
Mr.  Kaestner  and  Mr.  Zeintl.  the 
good  will  of  Dr.  Arnold  and  Dr. 
Kichter.  and  the  above-and-be- 
yond-the-call-of-duty  cooperation 
of  hundreds  of  Arriflex  em- 
ployees, the  film  could  never 
liave  been  made.  We  thank  them 
all  warmly,  and  hope  that  they 
in  turn  think  kindly  of  the 
Kenneth    Kichters. 

During  and  after  the  factory 
photography,  which  was  com- 
pleted during  trip  after  trip  to 
Munich  while  the  factory  was 
bcmg  rebuilt  over  our  heads  and 
under  our  feet,  we  were  workinu 
at  the  job  of  getting  the  "Arri-In- 
Use"  sequences. 

This  was  part  of  the  lilm  thai 
wc  and  Paul  Klingenstein  thought 
would  be  duck  soup.  After  all. 
think  of  the  varied  and  fascinating 
ways  the  Arriflex  cameras  are 
used,  and  the  kinds  of  pictures 
they  have  made!  Nothing,  it  would 
seem,  could  be  easier  than  to  enlist 
the  aid  of  fifteen  or  twenty  of  the 
world's  best  and  most  imaginative 
film  makers  to  colled  ihe  visual 
material  needed:  shots  o(  Arriflex 
cameras  in  use.  paired  wiiji  "what 
the  camera  saw"  shots. 

Our  around-the-world  trip  gave 
us  the  bare  bones  of  this  cone'  id- 
ing  sequence.  We  fried  our  bi 
filming  the   Arri   at  work   on   i 
San  Bias  Islands  off  Panama  an 
chilled  our  toes  getting  a  sequence 


ol  li  ai  work  in  an  experimenial 
cold  chamber  in  Tokyo.  A  swelier- 
mg  crew  on  a  Calcutta  tiiovic  set. 
working  at  night,  provided  us  with 
a  studio  Arriflex  sequence  in  an 
exotic  locale. 

V\e  also  talked  with  a  number 
of  producers  and  left  behind 
caches  of  raw  stock  with  people 
who  said  they  would  photograph 
their  Arris  the  very  next  time  they 
went  out.  We  got.  from  all  this. 
one  sequence,  from  Bill  Kozan. 
in    Panama. 

I  sympathize  with  every  hard- 
pressed  producer  and  cameraman 
with  whom  I  left  film,  and  take 
this  opportunity  to  tell  them  all 
that  if  their  consciences  are  still 
pricking  about  that  Richtcr  deal. 
forget  it!  If  they  still  have  our 
lilm.  it  is  long  since  out-dated;  if 
they  used  it  for  something  else,  we 
hope  the  stuff  was  good." 

One  shot  in  the  film  is  a  scene 
that  someone  gave  Arriflex  in  New 
York  a  long  time  ago.  but  no  one 
could  remember  the  genius  donor. 
Another  sequence  —  the  Cypress 

Gardens  under  water  material  

was  shot  twice  for  us  by  very 
patient  people:  the  first  lot  of 
lilm  was  lost  on  the  way  to  the 
lab. 

Walt     Disney     Productions     re- 
sponded   to    our    importunate    re- 
quests for  material   from   some  of 
Iheir  relea.ses.  McDonnell  Aircraft 
gave  us  a  glorious  end  shot,  as  a 
print,     but     couldn't     locate     the 
matching  original,  and  tried  again. 
Many   producers   went   to   a   lot 
of   time    and    trouble    helping    us. 
Many  others  tried  without  success 
to  help  us.   We   kept   telling  our- 
selves  that   the   reason   they   were 
film      makers     whose     work     we 
coveted  for  The  Arriflex  Story  was 
that  they  were  the  sort  of  people 
who  were  good  enough  to  be  very 
busy   indeed.    In   the  end,  we  got 
our     "Arriflex-in-Use"    sequences. 
Ihe    project    turned    out    to    be 
extremely  costly  to  us  —  in  time, 
money    and    ulcers.    I'm    sure   that 
Paul   Klingenstein   and   Vic  James, 
like    us.    often    wondered    while    it 
was    being    born    what    ever    had 
made  it  seem  like  a  good  idea  in 
the  lirst  place.   Knowing  what  wc 
know  now.  we  wouldn't  undertake 
making     The     Arriflex    Siory    for 
iwice    the     budget     in     time    and 
money.    But.   on    the   other   hand, 
we  wouldn't   have  misscti  doing  it 


sional  producers  and  cameramen, 
prolessional  associations  and  al- 
filiated  chapters,  institutions  teach- 
ing motion  picture  production. 
CJovernmeni  .Agencies  and  services 
concerned     with     motion     picture 


produclit)n.      Please     xju 
tilm    on    your   organi.tiy, 
head    directly    from     ,• 
Corporation  of  Amen 
Avenue    South.    New  , 
New  York   1 00 10. 


Previews  of  Useful  New  FaeHial  Pin, 


or  anything! 


*        ♦ 
How  to  Obtain  I'hi.s  l-'ilni 

•  /lie  Arriflex  Story  is  offered  on 
loan  without  charge  for  screening 
anywhere  in  the  continental  U.S.A. 
to    the    following    groups:    Profes- 


•  TIh-  Way  I  See  It"  a  L>efiil 
,  Film  r«ir  Supervisory  IJelalioiis 
I  M  Latest  of  the  useful  supervisors 
relations  films  available  frt)m 
Koundlable  Films  is  a  new  "•alti- 
tude training"  motion  picture 
which  relates  the  effects  and  in- 
lliience  of  perception  on  what  a 
person  hears,  sees  or  otherwise 
senses. 

The  23-MnnulL-  KVw  lilm  is  de- 
signed to  stimulate  open-end  dis- 
cussion on  such  questions  as; 

the  extent  to  which  perceptual 
differences  influence  job  perform- 
ances; 

why  people  see  themselves  so 
differently  from  the  way  others  see 
them;  and 

how  a  manager  can  know  what 
his  subordinates  think  of  him. 

The  film  and  an  accompanyim; 
discussion  leader's  guide  present 
a  typical  supervisor-employee  sit- 
uation where  a  conflict  stems 
from  perceptual  differences.  The 
differences  in  the  film  sequence 
lead  to  the  questions.  "Should  I 
quit'.'"  and  "Should  I  lire  him.'" 
Within  this  con<ext.  the  audience 
is  prompted  to  discuss  the  mean- 
mg  thai  this  case  pt)ses  for  man 
agcrs  and  supervisors  of  people. 

The  film  was  written  by  Richard 
Sanville  and  directed  by  Jack 
Denove.  from  detailed  research  by 
consultant  Dr.  Oliver  Fowler,  a 
clinical  psychologist.  The  Wax  I 
See  It  is  available  in  color  or  black 
anti  while  for  preview  to  puroJiase 
or  to  rent.  Write:  Koundlable 
I  ilnis.  Inc.,  321  S.  Beverly  Drive, 
Beverly  Hills.  Calif.  90212.         • 

^  *  * 

^oim;;    Vslliiiiii   Patients  "Star" 
in  <h«mI  rnnd-KaJsin;:  I'ictiire 

1 1  1^  one  thing  to  deal  with  nor- 
m.il.  healthy  youngsters  in  film 
production,  even  if  they're  tem- 
peramental. But  it's  quite  another 
mailer  lo  work  with  children  who 
are  intractable  asthmatics.  That 
was  Ihe  task  lacing  priiducer  Mar- 
shall Faber  of  Denver.  Colorado, 
in  preparing  the  I. '^-minute  color 
motion  picture.  Mommy.  Save  Me. 
lor  Ihe  Children's  Asthma  Re- 
^eaich  Instiiiiic  and  Hospital. 

Based  on  Ihe  life  of  a  child  who 
has  entered  the  Institute  for  help. 
Ihe  film  required  Ihe  use  of  these 
children    for    all    of    its    roles.    So 


^5^^ 


I'hniums.  "Cine  for  ast 

Faber's  production  sch 
to  be  manipulated  arc 
mem  and  therapy  ro 
hospital  shooting  ha^' 
complished  when  hosp.  , 
was  at  low-ebb.  Extrcnui!^ 
taken  to  see  that  the  lii 
neither  overworked  oiJ 
cited.  I 

Kyle    Pence,    e  h  o  sc 

"lead"    lor    ihe    picture 

rection    admirably    but  \ 

tor  the  youngster  were 

sity.    very    short.    Treaii 

quences  were  spaced  beti 

realiona!  shots  to  relieve  :i 

To    emphasize     the    i 

asthma    is    a    killer   disci 

Cirunman.    another   patietl 

hospital,    played    the    roll! 

child  who  succumbs  to  th 

He  gave  a  convincinj;  per 

simulating  a  serious  asthn 

Moniiuy.  Save  Me  wa 

certificate  w  inner  at  the  ( 

Film   Festival.  But  its  ke 

as   a   fund-raising   vehicle/ 

Insiiiiiic.     I  h  r  o  u  g  h    n;f 

^houiniis. 
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*        *        » 
CASK      "DKOP-OIT" 

(<  ON  I  IM    ID     I   KOM     p. 

al  Case  and  among  four 
other  companies  in  Racir 
of  the  students  who  enii 
program  have  succeeded  ii 
aling  from  high  school,  wil 
evidence  that  many  wo 
have  finished  except  lor  tlii 
work-aiul- learn  arrangenicr 
An\  business  concern  v*l 
set  up  a  similar  program  i 
tain  a  print  of  A<liili\  in  i 
by  writing  (letterhead,  pie 
The  Jant  Handy  Organi/atii 
Detroit.  Michiuan  4S2  I  I. 


eUSINESSS( 


6  NEW  WAYS  TO  SAVE  MONEY! 


New!  Plio-Magic  Plastic  Film  Cans 
Are  Lower  In  Cost  Than  Any  Cans  You  Are  Now  Using! 


At  last!  Plastic  Film  Cans  for  all  of  your 
16mm  films-  for  400',  600',  800',  1200', 
1600'  and  2000'  reels. 

These  Plio-Magic  Cans  save  you  money 
when  you  buy  them  .  .  .  and  continue  to 
bring  you  savings  as  you  use  them,  for  they 
are  . .  .  p  Light  in  weight-save  you  postage 
and  freight  costs  D  Won't  crimp  or  dent  - 


can't  injure  film  n  Won't  rust  or  scratch  - 
last  and  last  D  Stackable  -  have  interlock- 
ing design  n  Easy  to  open  and  close  Q 
Keep  films  clean  and  dust  free  D  Fit  all 
existing  racks  and  shelves  D  Have  space 
for  your  imprint. 

Send  for  specifications  and  prices  now! 


YOURS  FREE! 


'PRO  DATA  Kir 

gives  you  time  and  money-^\^ 
saving  information  on 

high-impact,  fire  and  break 
resistant  PLIO-MAGIC  " 

•  FILM  REELS  •REEL  PAKS   "TAPE  REELS 
•  PROCESSING  ROLLERS    •CORES  •BUSHINGS 

and  the  revolutionary  new, 
PLASTIC  FILM  SHIPPING  CASES. 


PLASTIC  REEL  CORPORATION  OF  AMERICA 

Suslalnini;  meinhcrs  nl      V  I  T  f    ami  SMPTt 

Oept.  B  8 
BOX  750  UNION  CITY,  NEW  JERSEY 


Yes  -  without  cost  or   obligation,  mail 
a  money  saving  "PRC  Data   Kit"  to: 


Title 


Slate 


PLASTIC  REEL  CORP.  of  AMERICA 

Sustaining  members  of:  NAVA  and  SMPTE 

Mailing  Address:     Box  750,  UNION  CITY,  N.J.    ■    Office  and   Warehouse:     612  BOULEVARD  EAST,  WEEHAWKEN,  N.J. 
West  Coast  Office:      •     1133     COLE     AVENUE,     HOLLYWOOD     CALIFORNIA     90038     •      Area    Code     2;3-    462-8005 
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''I,«»\«'  That  ("jir"  l'>r>  Hiiiiior 
to    l*t»iiil    I  |)    SalVl_>    lo    I)ri><T> 

■jlr  Nearly  every  second  of  the  five- 
minute.  16mni  ci^ldr  film  fcat- 
urette.  Love  Thai  Car.  ssill  brini: 
reminiscent  chuckles  to  viewers  of 
its  many  funny  incidents.  This 
brief  but  very  pointed  Parthenon 
film  mourns  the  misadventures  of 
eight  motorists  who  learn  the  hard 
way  "How  to  Drive  Their  Cars 
and  Lo\c  Them." 

Between  the  laughs.  Love  Thai 
Car  delivers  some  very  compelling 
safety  motivation  through  its  vivid 
visualization  of  the  need  for 
"heads-up"  ear  care.  Eight  typical 
sequences  feature  Mr.  Truesdale 
and  his  broken  fan  belt;  Mr. 
Baxter  and  his  stopped  stop  lights; 
Mrs.  Ba.xter  and  her  beat-out 
battery;  the  Joanna  Jacksons  and 
their  mountain-road  blow-out;  Mr. 
Poppins  and  his  sub-level  brake 
fluid;  A.  H.  Capella  and  his  de- 
ferred tune-up  (which,  after  stal- 
ling on  the  railroad  tracks,  he  no\» 
won't  be  needing;)  teenager  Rand\ 
Wright  and  friend,  and  their  leak) 
muffler  .  .  .  and  a  most  unex 
pected  victim  of  an  empty  gas 
tank. 

Production  was  underwritten  by 
the  Public  Relations  Dept..  Ameri- 
can Oil  Company.  Their  worthy 
objective  seems  to  be  to  keep  their 
customers  alive  by  maintaining 
their  cars  in  safe  condition. 

Prints  of  Love  Thai  Car  may  be 
purchased  outright  at  S32.5();  a 
preview  charge  of  S.*^  is  deductible 
from  the  purchase  price.  Order 
from:  Data  Films.  2625  Temple 
St..  Los  Angeles.  Calif.  90026. 
Better  yet.  phone  3S.5-3yil.  area 
code  213.  to  order  that  print  now. 


"Il'h  the  Top"  SIk.w^  Im-  of 
(loncTi'tf  \'<-riiiiriililc   Koolin^ 

■.V  A  functit)nal  new  film  "tool" 
is  being  made  available  by  the 
Vermiculite  Institute,  Chicago,  in 
a  16mm  color  motion  picture 
which  shows  pumping  and  spray- 
ing techniques  used  in  applying 
vermiculite  on  concrete  roof  decks 

Titled  h's  the  Top.  the  film 
features  on-the-job  scenes  as  the 
material  is  applied  on  a  variety 
of  roof  systems  and  irregularly- 
shaped  decks  such  as  the  barrel, 
hyperbolic  paraboloid,  etc.  Mix 
ing.  placing  and  the  physical  prop 
crties  of  the  concrete  material  arc 
presented.  Viewers  share  a  toiii 
of  a  typical  plant  which  processes 
vermiculite  ore. 

The  I8-minute  film  is  available 
on  free  loan  to  relevant  groups 
from  Institute  headquarters.         • 


WIDE    WORLD    OF    CURRENT    SPONSORED    PICTURES 


The  Norton  Company's  latest  film  ".Adventures  in  Abrasives"  involves  not 
only  .scenes  in  and  out  of  l)ic  company'.s  plunt.'i  hut  also  aerial  .sequences. 
Pictured  beside  helicopter  used  in  .shooting  are  {I  to  r):  John  Dunleavij, 
Bay  State  Film  Productions'  cameraman;  pilot  Joe  Green;  Milton  W.  Se- 
hriufi,  manager,  audio-visual  services  at  Xorton  (producer):  Clarence  W. 
Dani<  !s.  Xorton's  superintendent  of  plant  services;  and  Enfricd  T.  Larson, 
editor  of  the  e(nnpany's  technical  publications,   who  a.s.sisied  in   direction. 


V>  orlil  View  of  Can1nlllni<'aliol1^  in   "Hevond  All   Barriers'' 


AFar-Reaching  new  Techni- 
color motion  picture.  Beyond 
All  Barriers,  will  have  its  tele- 
vision premiere  later  this  summer. 
Sponsored  by  the  American  Tele- 
phone &  Telegraph  Co..  it  drama- 
tizes the  new  era  of  worldwide 
communications,  reflecting  a  new 
dimension  for  civilization  as  it 
shows  how  modern  science  is 
breaking  down  old  barriers  of  dis- 
tance and  time  that  have  separated 
peoples,  nations  and  cultures. 

Produced  by  Larry  Madison  on 
extensive  location  journeys  (three 
trips  to  distant  lands  and  one  trip 
around  the  world),  the  color  film 
was  shot  in  3.5mm  and  will  be 
available  in  both  35mm  and  16mni 
color  versions. 

Egypt.  Greece.  India.  Japan. 
Peru.  Cambodia.  Guatemala.  Ethi- 
opia and  Nigeria  are  among  the 
film's  "distant  places"  where  the 
air  is  filled  with  messages  —  with 
Ihe  sound  of  people  commimical- 
int;  with  one  another. 

The   film   explores  deserted 


temples  and  stone  images  deep  in 
the  Cambodian  jungle;  then  climbs 
high  in  the  Andean  mountains  to 
record  scenes  where  adult  Peru- 
vian Indians  take  their  weekly  ex- 
ercizes in  elementary  reading  via 
a  radio  program. 

Over  4.000  years  ago.  Egyptian 
engineers  built  the  great  pyramids 
and  other  structures  by  which  they 
ha\e  communicated  witii  the  fu- 
ture about  their  lives  and  times. 
Today,  men  struggle  knee  deep  in 
mud  in  Thailand  to  raise  a  tele- 
phone pole  which  will  bring  the 
outside  wiirid  to  their  remote  vil- 
lages. 

Radio  schools  of  the  air.  the 
telephone,  television,  instructional 
films  and  transistor  radios  —  all 
these  are  reaching  out  and  grad- 
ually changing  the  face  of  the 
world  as  they  aid  the  peoples  of 
under-developed  lands.  By  dra- 
matically pointing  up  the  world's 
contrasts  between  the  old  and  the 
new.  Ihe  acKanceii  and  the  primi- 
tive, this  compelling  film  shows 
how  the  science  of  communication 
is  helping  backward  people  e\ery- 
where,  even  in  "the  distant,  silent 
places"  to  an  awareness  of  their 
role  in  liie  20th  century. 

Bevoiitl  .-111  Barriers  features  an 
original  music  score  performed  by 
Donald  Voorhces  and  the  Bell 
1  elephone  Orchestra.  It  is  being 
ilistribuled  bv  Sterling  Movies. 
I  ,  S.  A..  Inc.'  • 


"I  hf  Seed  and  Sinew" 
on    a   New     riirki>li   Sti 

i>  Dramatizing  the  joint 
the  U.  S.  and  Turkey  in 
ning     and     building    of 
500.000  ingot  ton  integra] 
plant  at   Eregli.  Turkey, 
Associates    has    just 
eight-minute  color  and  soi' 
picture    titled    The  Seed  . 
Sinew. 

The  brief  film  report  shi 
people  of  both  countries, 
ernment,  industry  and  fin.! 
operated    in    the    building 
complex.  It  was  dedicated 
15.   Koppers  Associates  i^ 
sorlium  ft)rmed  by  Koppcr 
pany.    Westinghouse   Inter 
and  Blaw-Knox.  which  sh. 
sponsibility  for  the  design  .; 
struction  of  the  plant. 

Free    loan    prints   are  .: 
to  relevant  groups  from  th. 
and   Community  Relation^ 
Koppers  Co..  Inc..  Koppcr> 
Pittsburgh.  Pa.   15219;  Pu' 
lations.  Blaw-Knox  Co..  3' 
Ave..    Pittsburgh.    Pa,    152 
Public     Relations.     Westin, 
International.  200  Park  Ave 
York  Citv. 


Lehigh  Shoe  Turns  on  Ub 
to  "Sell"  Safety  to  the  ¥•• 

i^  ""There's   nothing  funrv  ' 
a  broken  toe."  notes  the 
of    a    new    22-minute  co 
which  is  helping  persuad. 
trial  workers  to  use  protec; 
wear. 

"But  we  have  found  that  J 
fective  way  to  educate  is  to  c 
tain."  concludes   general  "" 
Ray  Codrea  of  the  Lehii; 
Shoe  Company,  ""so  we  h. 
to   do   that    in    our   new 
Safety  Shoes.  Positively  0. 
A'<',e/<'(''<'</  Ariicle  of  Cloth' 

The  film  combines  ^aV 
and  safety  in  a  humoi 
which    features    douhiL-i.i 
.W    Kelly    in   an   incornpri 
sales  pitch  for  safety  shin 
ends   his   monologue  by  i: 
away  both  tradition  and  histi] 
onstration  shoe.  ] 

What  lolknvs  is  a  series <^f' 
vignettes  in  cartoon,  strain 
stills   and   film   clips.   ;ill  - 
to  make  the  point  that  saK 
are  essential  and  that  Ixiaf. 
good  brand  to  buy. 

Produced  by  Stars  &  Sov 
Productions  Forever.  Inc.,  B' 
operation  with  Lehigh's  ad'f' 
ing  agency.  Hicks  &  Grei 
the  film  is  being  shown  b- 
safety  directors  to  their  emf* ' 
groups,  as  time  permits. 
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Years  ago  there  was  a  reason 
why  Eastern  Rental  prices  were 
much  higher  than  those  of  the 
West  Coast.  The  reason  simply, 
that  there  was  much  more  pro- 
duction in  California,  and  equip- 
ment got  more  rentals— earned 
more  money  per  year. 

In  recent  years.  New  York  and 
Florida  have  emerged  as  major 
film  production  centers.  So,  it 
makes  sense  to  us  now.  that  we 
can,  at  long  last,  reduce  our 
rental  prices  to  match  those  now 
prevailing  in  California. 

Our  new  rental  catalog,  just  off 
the  press,  reflects  this  new  idea, 
so  you  will  find  hundreds  of 
price  changes,  all  lower! 

We  have  also  decided  to  apply 
some  rules  of  logic  to  our  new 
pricing  system— and  have  cor- 
rected what  we  felt  were  in- 
equities, and  illogical  pricing. 


But  price  reductions  are  not  the  whole  story  at  F&B/ 
Ceco.  We  also  offer: 

1 1  [The  largest  stock  of  rental  equipment  in  the  world. 

[olThe  best  maintenance  and  repair  shop  in  the  country. 
' — '  insuring   that    you   will    get   only   top-notch,    like-new 
equipment,  always  in  perfect  working  condition. 


Fastest  and  most  efficient  service  anywhere,  with  plenty 
of  equipment  to  back  up  any  you  rent  and  plenty  of 
technicians  to  provide  expert  advice  and  immediate  service. 

\a  I  Exclusive  new  equipment  available  nowhere  else;  BNC, 
' — '  NC  and  Standard  Mitchell  Reflex  cameras,  hospital- 
zone  quiet  1500  amp  generators,  new  helicopter  anti- 
vibration  camera  mounts,  exclusive  new  and  accurate 
camera  power  supplies  and  remote  controlled  wireless 
sync  systems. 

fcl  Camera  cars,  location  trucks,  portable  dressing  rooms. 
' — '  Anything  and  everything  for  location  shooting,  plus  the 

world's  largest  inventory  of  lighting  equipment— perfectly 

packaged  to  travel. 


And— at  Myerberg  Studios.  Stage  54  West  Inc.  in  New 
York  and  F&B  Ceco  Florida  Studios,  as  well  as  any 

other  studios  where  the  equipment  is  supplied  by  us,  YOU 

PAY  ONLY  FOR  WHAT  YOU  USE. 

Clearly,  your  best  deal  is  with  F&B  CECO,  INC. 

If,  for  some  reason  you  have  not  yet  received  your  new 
F&B  Ceco  Rental  Catalog,  please  write  or  phone.  It 
will  be  in  the  mail  immediately. 


■p&B/CECo 


%. 


F&B/CECO 


N 
C. 


New  York 

315  West  43rd  St. 

New  York,  N.  Y.  10036 

Phone  (212)  JU  6-1420 

Cable:  CINEQUIP 

Telex:  1-25497 


Florida 

51  East  10th  Ave. 

Hialeah.  Florida 

Phone  (305)  888-4604 

Mgr.  Norman  Zuckerman 

Telex:  51532 


California 

6446  Santa  Monica  Blvd. 

Hollywood.  Calif.  90038 

Phone  (213)  HO  5-7196 

Mgr.  Bill  Saltzman 


Washington,  D.C. 

1314  Powhatan  St. 

Alexandria,  Va. 

Phone  (703)  683-2520 

Mgr.  Greg  Bell 


Watch  for  our  new  Branches  open/ng  In 
San  Franciico/Chicafo/Ntw  Orleant/Houtton/Philadelphia/Kansas  City/Detrolt/Pittsburgh/Cfeveland 
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fBUSINESS  SCREEN  EXECUTIVEj 


Paillartl   Oirertors  Coiifiriii 
Four  as  New  \'i<-e-Pr»'si<l«'iils 

■fr  Directors  of  Pailkial  Incorpor- 
ated have  elected  company  execut- 
ives as  vice-presidents  of  Linden. 
N.  J.  firm.  Lawrence  L.  \iarcngo 
was  named  vice-president  and 
treasurer;  Jerry  J.  Kovanda  has 
been  slated  vice-president  and 
general  sales  manager  of  the 
Photographic   Division. 

Walter  Braun  is  now  vice-presi- 
dent for  advertising  and  sales  pro- 


Walter  Braun:  advertising  v.  p. 

motion  and  George  W.  Haag  is 
vice-president  and  general  sales 
manager.  Hermes  Division. 

Kovanda  was  a  regional  man- 
ager in  the  Photo  Division  for 
three  years  before  becoming  sales 
manager  in  1956.  Braun  has  been 
associated  with  Paillard  since  1959 
as  advertising  and  sales  piomotion 
manager.  a 

*        -        » 

LiclMiiiiiiii   lo  lltaii  A-V  Sal'S 
lor  (>i*nar<-o,  Inr.,  Nrw   York 

V  J.  P.  Latil.  president  of  Cjenarc 
Inc..  Jamaica,  N.  Y..  has  appoint- 
ed F\arl  Lieberman  as  the  com- 
pany's audio-visual  sales  manager. 
The  new  a-v  executive  was  form- 
erly products  manager  for  Robins 
Data  Devices.  Inc.  Genarco  is  a 
subsidary  of  Robins  Industries.  • 


NEWS     OF     STAFF     APPOINTMENTS 

Filniark    \|t|MHiil-  Siegel  as 
T\  .  huliislriiil   V(l  Director 

.Iciidlil  Siegel  is  now  advertis- 
ing directi>r  for  the  IV  and  Indus- 
trial Film  Divisions  of  Filmaek 
Studios.  Chicago.  In  confirming 
ilic  appointment,  president  Ber- 
nard Mack  noted  that  Siegel  form- 
erly headed  his  own  Chicago-based 
advertising  agency.  • 

*  *  * 
Kr«>ll  to  Title,  Optieal  Division. 
Coiisoiithited  Film  Intliisiries 
.'r  Leonard  kroll  has  jomed  Con- 
solidated Film  Industries'  Title 
and  Optical  Division  as  assistant 
to  manager  Dale  Tate.  Kroll  was 
formerly  post  production  super- 
visor (since  1958)  for  Ziv.  UA- 
TV  and  Rapier  Productions.         • 


AND     INDUSTRY     DEVELOPMENTS 

Parthenon  Pieliires  Appoints 
Gla/er  as  \  .1'.  for  Marketing 

.'r  Norman  Glazer.  former  associ- 
ate producer  on  Parthenon  Pic- 
tures" AMi'AC  film  program,  has 
been  appointed  vice-president  for 
marketing  of  the  Hollywood-based 
production  firm. 

The  new  post,  according  to 
executive  producer  Charles  (Cap) 
Palmer,  carries  special  responsi- 
bilities on  work  for  governmental 
agencies,  including  a  current  film. 
I'laniiiii;  (i<>ri;e.  for  the  U.  S.  Bur- 
eau of  Reclamation.  • 

F<nir  Join  .Staff  at  Filniex,  Ine. 

"-  Bert  Cadwell.  Chris  Herfel. 
Stephen  Kambourian  and  Rene  K. 
Oulmann  have  joined  the  staff  of 


MARKETING  MEN: 

ENJOY 

A  BIG  AUDIO -VISUAL  PLUS 

WITH 
LENSCREEN  REAR  SCREENS 

by  POLACOAT 


16 


Cine-Educator  by  Buich 


The  advantages  of  rear  screen  projection  in  sales  promotion,  sales 
training,   exhibits  and  displays  are  well   established. 

However,  Lenscreen  by  Polacoat  offers  a  valuable  plus.  The  millions 
of    tiny    lenses    on    the    surface    of    LENSCREEN    respond    only    to 
projected  light.  Lens  response  is  unaffected  by  room  illumination! 
So,    with   Lenscreen,    your   present   projector   can    show   sharp,   clear 
pictures  (even  in  full  color)  in  fully  lighted  rooms. 

You  command  greater  attention.  Your  viewers  take  notes  readily, 
assimilate  faster,  retain  facts  and  sales  points  longer. 

Eliminate  the  inconvenience  and  distractions  occasioned  by  dark- 
ened rooms.  Discover  how  only  Lenscreens  can  let  you  enjoy  the 
benefits  of  true  "daylight"  presentations.  Reasonably,  too. 

Send  for  your  free  LENSCREEN  Idea  Kit,  today. 

POLACOAT,  INC. 

MAIL    THIS    COUPON    TODAY 

POLACOAT,   INCORPORATED 

9725  Conklin  Road,  Blue  Ash,  Ohio  45242 

Please  send  the  Lenscreen  Information  kit. 


Name 
Company 
Address 
City 


Position 


Filmex.  Inc..  at  its  New 
dio. 

Cadwell.  prii)r  to  his  ■  ■, 
tion.  was  a  television  pr 
two  commercial  film  h 
hill.  Kacin  and  Hcini 
VVylde  Studios.  He  will 
ducer  at  Filmex. 

Herfel.    now    a    staft 
held  a  similar  position  ,  (\,» 
Klaeger  Productii>ns.  Kaboa 
was   also  at    Klaeger  Prd 
is  now  a  Filmex  vicc-pr 
charge  of  completion. 

Oulmann  was  formerly 
his  own  firm.  Arco  Fill 
tions.    He    will    be   a  pr 
lector   at    Filmex. 
*        * 

Key     Posts    al     VPI    of  lib 
lo  Hud  l.<iii;:)iarill.  Ken  " 

\  PI  of  Illinois'  presi 
Olsen  has  named  Willi.i 
Langhardt  as  general  ma 
the   F.\anston-based  studid 


1 


a    2()-year    veteran   of  pi 
operations  for  the  AlexaiMJ 
Company.  Colorado. 

■Also  confirmed  i>n  th  <« 
date  was  the  appointment  f  K 
Drake   as  sales  manaeer 


Stole 


Zip  Code 


Ken  Drake:  VPI  sales  ■ 

lie    responsible    for    \  PI 
throughoiU    the    midwc^ 
formerly  headed   the  Ch 
fices    of    Hanna-Barbera    tv 
tions.  Holl\wi)od,  and  ha^  w 
production  manager,  proi' 

animation  director  as  well 

tional  magazine  photograph. 

*        « 
lloiii/  lo  Dircrl   'Mithirsif 
Sale>.  Dul'oiU  Photo  I'nurt' 
•it  Kenneth    H.    Houtz   has« 
named  field  sales  manager  I  il 
Midwestern   district.    Photo  i^^ 
nets  Dept..  K.  1.  du  Pont  i 
ours  &  Co.  He  succeeds  I    . 
Kerrick.    transferred    to  the  i 
|iany"s    headquarters    at   Wil^ 
ton.  Del. 

llout/  has  been  a  supcr^'i: ' 
Du  Pout's  photographic  pri*- 
sales  in  Germany  and  Swita'A 
for  the  past  two  years.  Hi' 
native  of  Burnham,  Pa.  and)"" 
the  company  in  1950  after  n« 
ing  his  B.,A.  degree  in  chcn" 
from  Gettysburg  College. 
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Iar<l  l<>  l{f|>r<--i-nl  Krlair 
htiiit   lli»-   l-i-l<rii    Stale- 

retard,   humpcan- trained 
igraphcr  and  Ntudio  cxcc- 
now  the   Eastern   repre- 
for  the  Eclair  Corpora- 
America,   based   in   New 
ty. 

ding  to  Eclair  president 
irson.  Tetard  was  traineil 
as  a  motion  picture  cani- 


Felord:    Eclair    soles    rep 

vith  Armand  Thirard  and 
I.  later  serving  as  a  sales 

for  Pathescopc  in  Eng- 
I  South  Africa,  until  he 
.alicu-Paiilard-Bolex.  He 
ibcr  of  the  British  Kine- 
)h    SiKiety    and    of    the 

His  New  York  City 
jmber  is  755-692^.  '• 

*  *  * 
'leatls  Filniex  W  t-sl  at 
'  Studio  in  lliillyM<io(l 
X  West.  Inc..  has  been 
n  Hollywood  with  Frank 
i  chief  executive  officer, 
cw  film  production  corn- 
staffing  West  Coast  di- 
nd  cameramen  on  a  com- 
isis. 

was  a  production  super- 
h  Procter  &  Gamble  for 
5  prior  to  his  recent  posi- 

prcsident    of    Petersen- 

California.  • 


Dirk  ItfinautT  licacU  M<-)li<-al 
Kiliii  Divi^iion  for  Parllicnoii 

;  Richard  Reinauer.  a  fornici 
Director  o{  Radio.  T\'  and  Motion 
Picture  activities  in  public  relations 
for  the  American  Medical  As- 
sociation and  most  recently  Exe- 
cutive Director  of  the  Academy  of 
Television  Arts  &  Sciences  Foun- 
dation, has  joined  Parthenon  Pict- 
ures. Hollywood,  as  head  of  its 
Medical  Film   Division. 

Studio  has  produced  and  has 
"in  production"  films  for  Smith. 
Kline  &  French,  the  .American 
Medical  Political  Action  Commit- 
tee. Planned  Parenthood  Founda- 
tion and  L'pjohn.  • 
*        *        * 

\\  atcrhor  in  'Markflinji:  i'o^t  at 
Fairt-liilil     lndii>lrial     I'rodiicls 

r'r  M.  M.  W  aierbor.  Jr.  is  now 
responsible  for  marketing  co- 
ordination in  the  Industrial  Prod- 
ucts Division.  Fairchild  Camera  & 
Instrument  Corp.  He  reports  to 
Nat  Myers,  director  of  communica- 
tions products  and  services.  Long 


Foirchild's    M.    M.    Waterbor 

active  as  a  writer  and  sales  pro- 
motion executive.  Waterbor  has 
been  associated  with  the  Phila- 
delphia Gas  Works  and  with  the 
Lowell    (Mass.)    Sun.  • 

*        *        « 

XfiiilfUoliii  \  ir«--Pr«'si<lfiil  & 
Gen.  .Mfir.  at  Kl  K-Scrt-en  Gems 

""r  Alfred  L.  Mendelsohn  is  now 
the  vice-president  and  general  sales 
manager  for  EUE  Screen  Gems, 
commercials  and  industrial  film 
division     of    Screen     Gems.     Inc. 


REDUCTION 
PRINTS 

SOUND  — SILENT 


mm 


CONTINUOUS   PROJECTION   TREATMENT 
ridge  packaging  for  Fairchild,  Jayark,  Technicolor 


ly 


LllJ 


m 


PHOTOGRAPHIC  LABORATORY,  Inc. 

6555  NORTH   AVE..  OAK   PARK.  ILL. 
Area    Coda   312-386-6603 


NOW  IS  THE  TIME!  LET  US  COLLABORATE! 

TO  PRODUCERS  OF  FILMS   FOR 
U.  S.  COMMERCE  AND  INDUSTRY: 

L".  S.  indusirv  is  seeking  effective  uavs  to  coniplv  v\ith  L. 
B.  J.\  rfc|ui-st  for  cooperation  in  meeting  the  "balance  of 
paviiienis  program."  .Now  is  the  time  to  suggest  to  your  clients 
conversion  of  their  films  into  multi-language  versions  for 
foreign  market   operations. 


Slight  departures  in  story  treatment  and  production  —  at 
little  extra  cost  —  will  make  these  films  effective,  accept- 
able ambassadors  abroad.  Many  U.  S.  firms  are: 

•k   Boosting  export  sales  and   income 

■*■   Promoting  license  agreements 

*   .\cquiring    valuable   facilities  and   mergers, 
and 

if  Outselling  their  competitors 
by   increasingly   using   multi-language    film   versions   which   we 
helped  to  produce. 


Let   us   collaborate   to   serve   I'.   .'»'. 
commerce  and   iniliislry   better.   Ih 
profits    most   who   serves    best. 


FOREIGN  LANGUAGE 
&  CINEMA  SERVICE 

7046  Hollywood  Boulevard 

Los   Angeles,   Cal.,   90028 

Phone:    Hollywood   7-5128 

(Area    Code    213) 
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For  \bn\rv.  Film  —  400    »o  2000    Reels 

Protect  your   films 

Ship   in   FIBERBILT  CASES 


Sold   at   leading    dealers 


Only 

original 

F!b*rbiH 

Cases 


bear 

this 

TRADE 

MARK 


DOUGLAS  C 
McMULLEN 

SCRIPT  SERVICES 

for 
MOTION    PICTURES 

SLIDEFILMS 

BUSINESS   MEETINGS 

(Story  boards) 

• 

16  Kellogg  Drive 

Wilton,  Connecticut 

203-762-3145 


PROFESSIONAL 

TITLE  Typographers 

and 

Hot -press  Craftsmen 

SINCE    1938 

KNIGHT  TITLE  SERVICE 

Ui  W*tf  4&II  S<  ,  N»w   Y»tk.  N.r 


^ 


KixlaU.  IIo>l»  Fir>l  of  S«Ti«-s 
of    lVlf\i5iioii   Film   S«»miiiars 

First  full-scale  \ersion  of  a  pro- 
jected series  of  television  film  sem- 
inars, aimed  to  help  T\  station 
personnel  to  achieve  higher-qual- 
it\  results  in  pnvessing  black-and- 
\shite  reversal  film,  was  held  on 
June  17th  in  Hollywixxl  by  the 
Eastman  Kixlak  Company.  Pro- 
grams are  scheduled  for  50  major 
cities. 

Deemed  "a  working  example  of 
the  marketing  philosophy  of  Ko- 
dak" by  one  of  Seminar's  two  hosts 
( W  alter  Farley,  sales  manager. 
Pacific  Southern  Region  in  Ko- 
daks Motion  Picture  and  Educa- 
tion Markets  Division ) .  the  agenda 
included  a  demonstration  of  the 
new  Eastman  Tri-.\  Reversal,  a 
film  base  designed  to  yield  sharp, 
glare-free  images  under  the  ad- 
verse lighting  conditions  encoun- 
tered by  T\'  news  cameramen. 

Lectures,  filmed  presentations 
and  discussion  at  the  seminar  were 
geared  to  help  station  technicians 
get  maximum  results  from  stations' 
own  reversal  film  processing  ma- 
chines. Careful  control  of  such 
variables  as  processing  time,  tem- 
perature and  chemicals  w  as 
stressed. 

\  aughn  Shaner.  supervisor  of 
sales  and  technical  services  in  the 
region,  was  in  charge  of  the  tech- 
nical sessions.  • 


\d<l  to  Sliiilio  Farililies,  Staff 
at  Tiirtletaid>  i^l  Mo»*.  N.  Y. 
it  Turtletaub  &  Moss.  Inc..  New 
York,  has  added  studio  facilities 
for  "table  top "  photography  as 
part  of  its  continuing  expansion 
program.  (.A  projection  and  con- 
ference room,  film  editing  room. 
art  studio  and  art  director  were 
recently  added. )  The  facilities  are 
being  used  to  film  stills  of  com- 
binations of  three-dimensional  art 
objects,  pnxlucts.  backgroundN 
and  lettering  for  use  in  its  slide 
shows,  filmstrips.  industrial  shows, 
theatre  trailers.  TV  commercials 
and  motion  pictures. 

Robert  Horrall.  formerly  at 
Creative  Arts  Studio.  Washington, 
DC.  has  joined  the  staff  as  pro- 
duction manager  of  all  film  proj- 
ects. He  will  also  be  in  charge  of 
the  new  "table  top"  photography 
activities. 

l&M  .AsstKiates  has  been 
formed  ti>  handle  the  design  and 
prixJuction  of  training  manuals, 
meeting  guides,  take-home  Kxik- 
Icis  and  other  collateral  printed 
natcrials. 

Graphic  Narieties.  Inc..  a  win- 
ner of  manv  awards  for  its  training 


along  production  li 


films,  has  been  re-activated  by 
Stan  Turtletaub  and  Jack  Moss. 
The  company  was  inactive  for  a 
periixi  of  tsvo  years.  It  will  pro- 
duce training  programs  and  handle 
special  assignments.  • 

•  «        * 

Stasje  St  )\  est,  \e«  York  City, 
Nov*    .\vailable  Thru   FXI?    ( Vro 

■  V  .-Xnother  fully-equipped  rental 
studio.  Stage  54  West.  Inc..  at  421 
W .  54th  St..  New  York  City,  has 
been  signed  by  F&B  Ceco.  Inc.  It 
is  the  company's  second  collab- 
oration in  Manhattan,  joining  the 
previous  arrangement  with  Myer- 
berg  Studios.  Roosevelt  Field. 
Long  Island. 

F&B  Ceco  is  also  operating  its 
own  studios  in  Hialeah.  Florida. 
.All  of  these  operations  are  served 
by  the  company's  large  inventory 
of  lighting,  camera,  sound  and 
grip  equipment.  • 

*  *        * 

Lar!;«>r  Now  York  Farilitit's  for 
Pelican  Filing  at  292  Madi»on 
"  Pelican  Films.  Inc.  has  added 
an  entire  floor  to  its  floor-and-a- 
half  at  2^2  Madison  .Avenue.  New 
York. 

Sales  and  administrative  offices 
have  been  moved  to  the  new  24th- 
fkxir  quarters  from  the  6th.  thus 
making  available  new  prcxluction. 
editing,  screening  and  conference 
space  on  the  lower  story.  .Anima- 
tion production,  under  Jack  Zand- 


er,    executive     vice-pr 
centered  there. 


Karii;  Presentation  Servl 
to    Aid    Bu»ines!>    in 

•'i-  .A    veteran    Northwt 
prixiucer  and  distributor  »".' 
tablished  Rarig  Presentatii  $« 
ices.    Inc.    Formerly   oper.n; 
the  rental  department  ot 
Inc.    at    2100    N.    45th, 
W  ashington.  the  new 
utes  sfxinsored  films, 
visual  equipment  of  all  I 
plies  operators  and  fu 
cialized    presentation    sen a"i 
national  and  regional  sales  ip 
izations. 

Mrs.  Edith  Rarig  is  pre^  - 
the    new    Service    compa 
parent  firm  continues  in 
and    servicing   of   equipm.  _ 
the  production  of  motioo  p  ■» 


nt  ot 
45th,  n 

allkiBH 
furnd^ 


\\  ril«'r-l)ireoti»r    ll«v«ard   ili 
Moves  to  \\  inter  Park.  Fiii 

r  Free-lance  screen  write* 
film  director  Howard  W.  Jn 
well-known  in  the  industry 
formerly  Uxrated  at  Falls  Cii 
\'a.,  has  announced  a  new  ^ai 
nent  address  in  central  Florid 

Bailey  is  now  located  at  \» 
Park.  Florida  and  can  be  reh 
via  .A  C  305.  Midway  7-61 
His  mailing  address  is  P.  Oh 
718  in  Winter  Haven.  ' 


Z' 


Film  Optical  Effect 


mim 

and  BUCK  &  WHITE 


A  Sorro  Predwction 
for  Cor^^pb*!!  Mrfhwn 


35  mm-  16mm 


<r  ANIMATION  ^TITLES  ^  AERIAL  IMAGE<f 

ESKAY    FHLM    SEIRVflCES 

s:  o  k  -'  •     »  I  I  s  T     INC 

ijM  siiii    aiitsi       ciictci    i    iiuaiis       ]i;-iii    '■" 
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awaiting  flights  can  ualch  free  filiiiA  at  1  ucmih  .s  liiUr- 
,ir  Tcrwhuil.  TlutUcr  is  operated  jointly  by  Association 
Atlantic  Motion  Picture  Service;  us  open   12  hours  daily. 

avelers  See  Filiii;.  in  Tufson's  Terminal  Theater 


velers  with  time  on  their 
tween  flights  may  fill 
lutes  by  watehing  spon- 
is  free  of  charge  at  a 
)f   air    terminals    across 

ry- 

f  small  theater  called 
«'EMA  has  been  set  up 
basis  on  the  mezzanine 
he  Tucson  International 
I  show  travel,  sports  and 

films  provided  by  As- 
Films.  The  programs  are 
s  —  from  early  mom- 
midnight. 

taken  by  .-Mlantic  Mo- 
re Distributors,  of  Mon- 
:rators    of    the    theater. 

audiences  are  primarily 

and  the  self-employed 
on     business     trips 

Over  TO'^f  own  stocks 
%  are  college  graduates, 
on  in  the  Tucson  theater 
recn  type  in  a  panelled 
ith  seats  for  about  75 
vs  films  are  shown  the 
J  company  is  identified 
al  board  near  the  screen. 
ie  sponsors  whose  films 
jdcd  in  the  Travel- 
I  schedule  are:  American 
i  Aspen  Skiing  Corp.. 
Bankers  Association. 
,  Newsweek.  Sikorsky. 
'  Clark  Corp..  American 
|:el  Institute.  Connecticut 
ife.  Council  on  Financial 
Education,  and  German 
>n  Center. 

tion  Films  and  Atlantic 
iincc  expansion  plans  for 

air  terminal  installations 

ir  future.  • 

«        *        » 

iidian  Pacific  Film 

Canada  is  the  title  of  a 
sound  film  reccntiv  add- 


ed to  the  growing  film  library 
of  the  Canadian  Pacific.  The 
"moving  panorama"  of  mod- 
em Canada  was  produced  by 
Crawley  Films  Limited.  Ot- 
tawa. 

The  film  shows  the  country 
from  five  viewpoints:  the 
land,  economic  development, 
transport  and  communica- 
tions. Canadians  and  their 
heritage,  and  building  for  the 
future. 

\\  ith  the  new  title  now  in 
distribution  across  Canada, 
this  sponsor's  library  includes 
20  travel  and  resort  films 
currently  in  circulation.       • 


Here's  an  exciting  way  to  bring  showmanship 
to  sales  meetings  and  presentations! 


Da-Lite's  new  Electrolet* 
projection  screen  goes  up 
and  down  (and  out  of 
sight)  at  the  touch  of  a 
button.  Add  an  extension 
cord  and  you  can  operate 
the  Electrolet  from  any- 
where in  the  room!  Adds 
excitement  and  a  "profes- 
sional touch"  to  any  sales 
meeting  or  presentation. 

The  Electrolet  at- 
taches easily  to  wall  or 
ceiling.  Plugs  into  any  reg- 


ular outlet.  Operates  trou- 
ble-free, year  after  year. 
Elegantly  styled  to  match 
office  and  conference  room 
decor. 

Sound  expensive?  The 
50"  X  50"  Electrolet  is 
only  $54.95.  Prices  for  the 
60"  and  70"  models  are 
just  as  modest. 

Write  for  free  color 
folder  today.  Da-Lite 
Screen  Co.,  Inc.,  Warsaw, 
Indiana. 


^ 


Expanded    Film    Guide    Library    Services   for   Our    Reader    Family 

•k  Subsequent  issues  of  BUSINESS  SCREEN  next  fall  will  contoin 
a  new  department  with  descriptive  listings  ond  sourcesi  of  current 
films  available  for  Management,  Sales  and  Industrial  Troining,  Sofety 
Education,    Sports,    Agribusiness    and    other    topics    of    wide    interest. 


•  creative  productions 

•  complete  producers  services 

•  studio  soundrecording 

•  animation— graphic  arts 

•  still  photography 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


REELA  FILMS,  INC. 

A  DIVISION  Ot  AOMtlLU  tNIlRpKiSiS    iNC 

17  N.W.  Third  St..  Miami.  Florida 
Phone:  FR  4-2108 

WRITE  FOR  FREE  CATAIOC 
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BOOTH  BLUES? 

equip  your 
Exhibit  or  Display  with 

MOVIE-MATE 

16MM    SOUND    PROJECTORS 


Your  Piitiiirs  Grciit 
CONTINUOUSLY! 

Big  Performance 
. . .  Low  in  Price  .  . . 

Special  models  for  "bullt-ins" 

Write  or  eo//; 

MOVIE-MITE  CORP. 

3811    PURITAN    AVENUE 

DETROIT.    MICHIGAN    48238 

Phone:  313-342-2527 


EVENTS  IN  SIGHT  &   SOUND: 


(CONTINUED   FROM    III!     I'lU  CEDING   PAGE   26) 

pcrlectcd  the  set-up  for  the  2()-f(Hit  display 
booth,  utihzing  three  Fairchild  A\-4()0  rear- 
screen  projectors  and  their  separate,  striped 
sound  tracks  to  present  the  audio  and  visual 
characteristics  ol  botli  the  diagimsis  and  cor- 
rective surgery. 

«        *        * 
\(livrtiscrs.  Agency  Execs  Attend  I'rciiiicrcs 
of  "The  World  of  Holidaij"  Aloft  and  at  Sea 
7     Holiday    Magazini;   took   advertisers   and 
agency  representatives  aloft  and  to  sea  to  show 
its   new  editorial   presentation.    The   World  oj 
Holiday.   Premiere  showings  of  the  .'^O-niinulc 
color  film-slide  presenlatit)n  were  held  aboard 
a  TWA  Starstream  jet  airliner  in  niid-.lunc. 

While  images  were  projected  on  the  plane's 
two  wide  screens,  the  magazine's  ad  director, 
Scott  Kenyon,  narrated  over  the  cabin  public 
address  system.  Sound  was  received  on  in- 
dividual earphones  of  the  plane's  ■"in-flight" 
projection  system. 

Twin  Eastman  Kodak  Carousel  slide  pro- 
jectors beamed  colorful  scenes  of  tourist  at- 
tractions throughout  the  V.  S.  and  abroad, 
from  the  hi^h  Himalavas  to  the  ski  resorts  ol 


Cameraman's 
Eye  View  of 
the  NEW 


BIRNS    a,     SA>MVER 


ZOOM  Seal 

For  all  12  120  ZOOM  Lenses 

A  significant  new 
accessory  as  vital 
as  the  lens  itself ! 

See  settings  from 
shooting  position 
read  them  clearly 
even  in  bad  lightl 


End  hopping  from  back  fo  front  check  settings 
. . .  stop  squinting  for  accurate  readi  ^%.  E-ZSee  fits 
all  10  tol  Angenieux  zoom  lenses.  Av  lable  20-tol 
on  special  order.  Use  with  Arri,  Mitch  '1,  Auricon, 
Eclair,  Bell  &  Howell  cameras.  B&S  Catalur  1716  — 

«79.50 


BIRNS  &  SAWYER 

)  HI*  sunt  MOMCt  K<n    '  HOUTKOOO  II  CMII    •  HO  4  SIH 


Colorado.  I  he  presentation  takes  its  theme 
from  the  \i\id  "\soril  |iictures"  of  such  Holi- 
day contributors  as  Romain  Gary.  V.  S.  Pril- 
chelt.  I  aureus  \an  dcr  Post  and  Ihomas 
Merton. 

I'ditor  Don  A.  Schanehe  lold  the  viewers: 
"as  pail  of  the  cultural  explosion.  Holida\ 
strives  ti)  give  its  readers  more  pleasure  and 
meaning  from  their  leisure.  We  want  Holiday 
to  be  a  rewarding  as  well  as  a  pleasurable  ex- 
perience, so  we  strive  to  cover  travel  from  the 
purely  intelleeiual  aspect  as  well  as  the  physical 
aspect." 

Holiday  pronuUion  tlireelor  IiiIkUI  I  okI 
who  originated  the  presentation,  notes  thai 
additional  showings  were  to  be  given  aboard 
the  Holland-America  liners  S.  S.  Nicuu 
•  Nmsierdani  and  S.  S.  Stateniiam  as  well  as  in 
major  cities  across  the  country.  ///<'  W Orlil  ol 
Holiday  was  produced  by  Harry  I'rielRll 

♦        ij<         * 
Ideas,   \ol    Dollars,   Keij   to   Media    Success 

'■  Alfred   1  .   Hollender.  president  ol   (irey   In 
lernational  advertising  agency,  maile  this  note- 

((ONIlMIl)    ON     nil      1  Ol  I  ()WIN(i     l'A(il      fi4 ) 


Ph>,scians  at  the  AMA  Convention  in 

Cily  tirw  delicate  stapes  surgery  sliou 
linked   Fairchild   .A\'-t(IO    Hmm    rcar-s 
jcctdis  in   the  atcurd-icinniuii  exiiihit   ' 
presented    by    Dr.    Alan    Austin    Scln 
liihoKitiou    uith    ill!     Fine    Recording 


S(fHC^no^-S(M4icl  etc 

The  Complei 
Music  and  4 
Sound  Effeci 
Source  .  .  . 

Library  of  300  Hours         II 
of  Recorded  Muii 

ii    Mammoth  Collection  of 
Recorded  Sound   Effects 

. .    Guaranteed  Performance  i 
:.    Prices  to  Satisfy  All  BudgB 

62  West  45th  St.,   New  York  ily 
Phone:   212   OX   7-2985 


The  operation  wcil 

SUCCeSS...but  the  patient 

You,  too,  can  lose  "patients"  ttiroug  *• 
small  detail  .  .  .  such  as  titles  not  up'* 
standard  of  the  rest  of  your  produ 
Guard  against  loss  of  clients  by  pro  ■■^ 
your  large  investment  in  time  and  ^ 
by  a  very  small  investment  in  Knigh  ' 

KNIGHT  STU0! 

159  E.  Chicago  Ave.,  Chica^ 
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»  AWARD  WINNERS 

Sales  Training   Slidefilm   Awards: 

r-One  Interview  Dollar  (iuidc  Selling"  sponsored  by 
i«niial  Insurance  Co.;  produced  by  Sieeg  Productions 

-  *  • 

Industrial   Sales   and    Promotion 
■  ail  of  a  lead  Balloon"  produced  b\  Ciilhcrl  M.  Meyer 
,a»son  Ihursday"  sponsored  by  Engineering  News-Record 

Produced  by  Mazin-Wycoff 
ocus  on  Iravel"  sponsored  by  Christian  Science  Monitor 
Produced  by  [:)ckko  I  ilms 


Introductory    Presentations 
"L  &  M  CiKarelles"  sponsored  h\   1  iggcll  A:  Meyers 

Produced  b\  Dura-Sell  Corporation 
Ihe  Future  Lies  in  the  Balance"  sponsored  by  the  Bank 
>l  America.  N.  T.  &  S.  A.,  produced  by  Film  Fair 
■Take  It  From  Lees"  sponsored  b\  James  Lees  &  Sons 
Produced  b\  Close  iV  Patenaude 
•  * 

Consumer  Sales   and    Promotion 
•car  Ksfher"  produced  b\  the  Ciirl  Scouts  ol  the  U.  S.  A. 

DE  AND  OVERHEAD  PRESENTATIONS 

pcration  Red  Carpet"  produced  h\  Atlantic  Refining  Co. 
■•|)ia/o  Iransparincy  Series.  Chemistry"  produced  by 
lucational  A  V  Division.  Keutlel  &  Esser  Company 

itional  Visual  Presentation  Association  has  a  combined 
lip  of  both  producers  and  users  of  films,  etc.  its  head- 
ire  in  New  York  City,  with  a  chapter  in  Chicago.  I. eon 
g  (CBS)  is  president  of  New  York  Chapter  of  N\  PA. 


40—  Anniversary 


CMMfl*  i«.n 


CATALOG 


MOTEO?^  PICTURE 
and 

T.Vo  IPRODUCnOF^ 
EQUEPMEM' 


228  Pages,  6,000  Items, 

557  pictures,  23  sections,  handy  index 
point  the  way  to  sure  savings.  Limited  Edition 
—  write  for  free  copy  on  official  letter- 
head —  Indispensable!  "The  Bible 
of  the  Cinema  industi^" 


[ 


t.ast  CoasI 
New  York   N 


33/   Paik  Ajenue  South 
V    10016   .   212/MU  99150 


SOS  PHOTO  CINE  OPTICS,  INC. 


West  CoasI   6331  Hollywood  Boulevard 
Hollywood    CaM    90028    •    213/467  2124 


] 


Next    Month:    Annuol    Fall    Preview    Issue   of    BUSINESS    SCREEN 
will    be    mailed   to   our   subscriber   family    just   before   Labor    Day. 


D.\YS  OF  VISLALS" 

iUED    FROM    PAGE    33  ) 

/  of  a  Lead  BuUoon.  pro- 
Gilbert  M.  Meyer:  and 
:arettes.  an  introductory 
on  created  for  Liggett  & 
y  the  Dura-Sell  Corp. 
vinner  in  this  group  was 
her.  produced  and  used 
iri  Scouts  of  the  I'.  S.  A.. 
e    supervision    of    Carol 

rd  awards  group,  for 
Overhead  Programs"  had 
place  winner.  Operation 
pet.  produced  and  used 
Atlantic  Refining  Com- 
>  the  recipient  of  this  V-P 
kvard. 
n  Judged  the  Films? 

!th  Annual  Awards  Com- 
is  headed  by  co-chairmen 
Tierney  and  George  R. 
and  films  were  judged 
lividuals  in  a  wide  variety 
3ns  in  sponsoring  eom- 
oduction  firms  and  publi- 

ancl  of  head  judges  in- 
ichard  Garton.  Katherine 
D..  Stuart  Hawkins.  How- 
'bson.  Herbert  Kerkow. 
iice.  Michael  Schinas.  Bill 
d  Ted  Waneski.  • 


PaiTS 


-7' 


^^.  ^T"  Trance 


*->, 


^  fi4ty  pun /td^^m^h 


Ut 
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SEE  IT  AT  THE  NAVA  TRADE  SHOW! 
THE  ALL  NEW 
tlxGcugr^  303 


'^ 


°»Wb!«"VS\ 


•  Autom.t.d  film  cirtridg,  .„d  sound  tape  cartrids. 

inaudible  sequencing      '""'""  '»P«/lilm  operation  with 

•  Un°elX'd"='  T""!'  """*"«•"  *Vunit  ,va,l,ble  (13  lbs) 
""eJn'^a'M  'p','o'r.ionV"'  "  '■"'""'  """'  "'«"  "'  lid. 

'.t1TII':'"'\  V"""  <""""  """>"'""'  P''=""«  performance 
write  or  call  today! 


^xecugmf 


C    O     R     p     o     R 


A    T    I    O    N 


113  North  San  Vicente  Boulevard 
Beverly  Hills,  California/  OL  3  3I03 


RANDOM  ACCESS 
PROJECTOR 

DIjIASIIde  Is  remotely  controlled  to  give  IniUn- 
Uneous  choice  of  slide.  Pushbutton  selection 
projects  any  of  80  slides  from  Kodak  Carousel 
Drum.  Complete  unit  sells  for  just  J690— less 
than  half  the  cost  of  many  competitive  models. 
Modifications  tor  special  appllcn.ons  at  little 
or  no  e«tra  cost.  Also  available  r.  a  system  of 
240  slides  with  average  access  lime  of  2"^  sec- 
onds. Write  for  complete  Information 

n 


^"Vi 


^v-L    DECISION  SYSTEMS  inc. 

I  HgO  Queen  Anne  Road.  Tesneck,   J 


EVENTS  IN  SIGHT  &^OUND: 

(CONTINUED    FROM    TUF    PRrCFDINO    PACK    62) 

wdrthy  coninicnt  at  the  recent  spring  meeting 
<>t  liie  International  Advertising  Association  in 
Paris: 

"From  a  purely  practical  marketing  point  of 
view,  dollars  are  not  the  key  to  advertising 
comiminication.  Ideas,  especially  when  couch- 
ed in  powerful  consumer  advertising  messages, 
arc." 

Keep  that  in  mind  lor  the  laetuai  film. 
*        *        * 
Cciwral  Mill.s  Ad  Pioneer,  Samuel  C.  dale. 
Is  Elected  to  Adiertisiii^'s  Hall  of  lame 
*  The  late  Samuel  C.  Gale,  for  many  years 
director  of  advertising  for  General   Mills   and 
the  man  uho  conceived  the  trade  name  "Betty 
Crocker"  and  who  developed  the  "Breakfast 
of   Champions"    concept    for   that    company's 
Wheaties  cereal,  was  named  to  the  Advertising 
Hall  ot  Fame  at  the  annual  convention  of  the 
Advertising    Federation    of   America,    meeting 
in  Boston  on  June  28. 

Accepting  the  citation  for  his  family  was 
Sam  C.  Gale.  Jr..  customer  relations  executive 
for  Capital  Film  Laboratories,  Inc..  Washing- 
ton. D.  C. 

*        *        * 

Short  Film  (m  Racial  Prejiulice  Earns  Kudos 
for  Robert  Rosenthal;  Wins  Several  Contracts 
Robert  Rosenthal,  president  of  a  new  film 
production  company  in  New  York,  has  hit 
upon  a  unique  way  to  create  a  most  effective 
sample  film  of  his  company's  work,  which,  at 
the  same  time,  will  pay  for  itself. 

The  film.  /  Wonder  Why  ....  is  a  five- 
minute  cinema  version  of  the  warm  and  ap- 
pealing book  by  .Shirley  Burden  on  a  particular 
form  of  racial  prejudice.  It  won  first  prize  in 
the  documentary  elass  at  the  recent  National 
Visual  Presentation  Association  competition. 
It  has  also  been  accepted  for  showing  at  film 
festivals  in  Cartagena.  Cracow.  Cork.  Mel- 
bourne and  Sydney. 

More  than  that,  it  has  won  lor  its  producers. 
Robert  M.  Rosenthal  Productions.  Inc..  several 
contracts  for  sponsored  film  work,  ineludinu 
an  industrial  film  for  Tel-Guard  Company  and 
series  of  TV  commercials  for  Buddy-L  Trucks 
and  Eyiurc  Lashes. 

/  Wonder  Why  .  .  ,  ,  which  is  narrated  by 
Alexander  .Scourby  and  has  original  musie  by- 
Don  Elliot,  has  had  some  art  film  theatrical 
release.  Deals  are  in  the  planning  stage  for 
much  wider  theatrical  distribution  hi  the  fall. 

Rosenthal  came  into  the  film  industry  from 
the  I  niveisity  of  Pennsylvania  where  he  was 
so  imbued  wiih  ihe  motion  picture  as  a  means 
of  comnuinicalion  that  he  submilied  his  senior 
thesis  on  film.  He  served  in  ihe  armed  forces 
in  visual  aids  work  al  the  Command  and 
General  Staff  School,  Army  Pictorial  Center. 
and  as  a  director  of  20  serviee  films  produeed 
in  France. 

His  associates  in  the  new  eompany  arc 
Fredric  Abclcs.  who  has  been  a  ilireclor  and 
editor  on  U.S. I. A.  and  Air  Force  films;  I'eier 
Salim,  recently  a  theatrical  proiluclion  manager 
and  assistant  director  to  Niek  Webster  on  a 
U.S:I,A,  film;  and  Stephen  Segal,  a  former  di- 
rector at  the  U.  S.  Army  Pictorial  Center.       • 


did  it 
again 

Eleven  national  film  awards  over  e 
past  4  years.  And  now  . . . 

American  Film  Festival 
Blue  Ribbon  Award 

"The  Story  of  G.A.C.  "  for 
General  Acceptance  Corp. 

National  Visual  Presentatioi 

VP  Award  Sales  Training 

'The  Complete  Call"  for 

Pepsi-Cola  Company 

And,  also  in  1965.  we  proudly  i 
American  Telephone  &  Telegral 
Co.  and  Calvert  Di.stillers  Co.  to  cf 
distinguished  list  of  clients,  whf 
includes  Pepsi-Cola  Co.,  Sun  ( 
Co..  General  Acceptance  Corp.  a' 
Paramount  Pictures  Corp. 

Like  to  be  part  of  our  next  stor 

Turtletaub  &  Moss,  Inc. 

145  East  49th  Street 

New  'York,  N.  Y.  10017 

PLaza  2-2G35 


Motion  Pictures  •  Slidefilnjs 
Meetings 


I 


the  Most  Compelling 
VISUAL-AID  TOOL 
ever  developed, . . 


I 


The  famous  Triangle  Continuous  IBinm 
light  Motion   Picture  Projector  v^ith  tn 
Bell  &  Howell   Projector  Models  535  ar 
Filmosound    Specialist.    Also    available 
B&H    Model    302    Magnetic.    Triangle   Ml'   , 
5-1200  and  Triangle  Model  5-1600  rewind  «i 
matically;  show  color  or  black  &  white  M     ' 
Special    film    processing    for    continuous     ■* 
standard  projection 

Write    or    call: 

TRIANGLE  PROJECTORS,  INCj: 

3706  W.  Oakton  Street,  Skokie,  1^' 
Phone:    312-KE   9-5122 
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//CIRCLES  35  mm 
IDE-FILM  STRIP 


AND 


featuring  the 
HOMRICH 
German/Crafted 
35mm  camera 


ices  superb  — 

lides    from    transparencies    or    art 
Duonlity    runs   of   slides 
'ilmstrlp    masters. 

PURCHASE  OR  TIME-PAYMENT  PLAN 

today     for    fuU    descriptive    literature     on 
/   printert    and    tUde    mounting    equipment- 


ro«  nmmn  infokmation  wtnt: 

LES  SALES  &  SERVICE  CO. 

1     rriiK*>i     RfMdt,     Scotttd<l«.     Ariion«     IS2S7 


ITE.  WIRE.  PHONE  FOR  PRICE  LISTsn; 

OLOR  •^  B.&W.  ^'^ 

ABOKATORYl 


ERVICES: 


1? 


1% 


optinuous  Flow  ^ 


'm  Processing  f 

ebell  a  bebell 

|t.OR    LABORATORIES,  INC. 

West  24th  St   .  New  York  10011 

MEH  AvrrrjE  or  the  aweeica:  C 

«E:  WAtklns  4-8573  (Are*  code  212) 


Television  Setunrks  Step  I'p  Color  Pronrmus: 
Coca-Cola  Coes  Color  on  All  Sational  Spots 
^  This  column  has  been  steadily  predicting  a 
tremendous  surge  in  color  television  pri>duc- 
tion  and  use.  since  early  last  year,  when  color 
set  sales  began  to  move  into  increasing  thou- 
sands of  L'.  S.  households.  This  fall,  all  of  the 
networks  will  feature  color  programming  and 
television  commercials  will  follow  suit. 

Beginning  July  15.  for  example,  all  tele- 
vision commercials  for  the  general  consumer 
market  for  Cocoa-Cola  will  go  multi-hued. 
Fred  Dickson,  vice-president  for  advertising 
and  sales  promotion  for  The  Coca-Cola  Com- 
pany, says  that  the  only  spots  to  continue  in 
monochrome  will  be  some  special  market  and 
"news"  commercials  such  as  those  concentra- 
ting on  promotions  and  new  packages. 

"Color  in  television  is  a  fact."  he  comments. 
"Now  that  the  techniques  have  been  developed 
for  producing  color  film  which  transmits  sat- 
isfactorily on  existing  black  and  white  sets  we 
see  no  reason  not  to  go  all-out  with  color." 

He  points  out  that  many  television  viewer 
studies  have  established  the  higher  attention 
factor  and  viewer  recall  for  color  telecasts. 

*  *       * 

American  Airlines  Premieres  "In  F/ig/i/" 
Shouinfis  of  Travel  Film   on  San  Francisco 

It  was  only  a  matter  of  time  until  one  of  the 
air  lines  featuring  entertainment  films  "in- 
flight" used  these  facilities  for  the  added  di- 
mension of  passenger  information.  On  July  7th. 
a  lO-minute  short  subject  on  San  Francisco 
was  premiered  on  American  Airlines  Astro- 
vision  flights.  It  will  be  shown  first  on  all 
of  the  airline's  Astrovision  flights  on  which 
short  subjects  are  presented  and  will  run  four 
weeks. 

Starting  July  21.  for  a  two-week  period,  the 
film  will  be  shown  on  Astrovision  flights  that 
offer  full-length  features,  preceding  the  enter- 
tainment film  i>n  these  longer-range  trips. 

The  film,  produced  by  Peckham  Produc- 
tions. Inc..  working  with  American's  film  staff, 
describes  life  by  day  and  night  in  the  Golden 
Gate  city  as  seen  through  the  eyes  of  San  Fran- 
cisco newspaper  columnist  Herb  Caen.  As  a 
bonus  on  New  York  to  San  Francisco  flights 
only.  American  will  make  available  a  booklet 
keyed  to  the  film.  Written  by  Caen,  the  book- 
let tells  the  sights  to  see  and  places  to  go  in 
"Baghdad-by-the-Bay."  as  he  calls  it. 

Other  travel  subjects  filmed  by  American 
I  are  scheduled  for  projection  in  the  months  to 
come.  Astrovision  also  provides  action  scenes 
of  take-offs,  landings  and  the  terrain  beneath 
the  plane  (from  a  camera  positioned  in  the 
nose  of  the  aircraft),  as  well  as  popular  and 
classical  stereophonic  music  and  television  pro- 
grams via  its  Sony  closed-circuit  system. 

*  *        * 

Crawley's  C.raeme  Fraser  Fleeted  to  Board 
of  the  Canadian  I'uhlic  lielati(ms  Societij 
vV  For  the  first  time  in  its  history,  a  film  man 
has  been  elected  to  a  top  executive  post  of 
the  Canadian  Public  Relations  ScKiety.  Graeme 
F-raser,  vice-president  of  Crawley  Films 
Limited.  Ottawa,  has  been  named  second  vice- 
president  of  the  73-member  Society.  • 


you  pay 


m®\^ 


than 


for  a 


16mm  Sound  Projector 

you  don't  know 
enough  about 

MOVIE-MITE 


Time-proven      •      Trouble-free 

BIG   PERFORMANCE 

at  a  low,  low  price! 

Write  for  details  to: 

MOVIE-MITE  CORP. 

8811    PURITAN    AVENUE 

DETROIT,    MICHIGAN   48238 

Phone:  313-342-2527 


hotorcol(l...wetordry! 
CAMERA- MART  has  them. 


GUILLOTINE   SPLICER 


■  Precision  machined  for 
accurate  registration. 

■  For  use  with   non-perfor- 
ated Mylar  or  Cellulose  Tape 

■  Cuts  straight  for  picture 
and  diagonal  for  sound. 
lemrn  Model        $185.00 
35mm  l^odel        $225  00 


^v  ^<        PORTABLE 

^W^      HOT 
.    c^   '         SPLICER 

■  Professional  model  with  hardened  ground 
chrome  steel  cutter  blades. 

■  Built-in  carbide  tipped  scraper  blade  cuts 
splicing  time  in  half. 

ModeM35- 35mm  or  16mm         S339.00 

Modeine  -  16mm  or  8mm  $239  00 


Cimtri  Mart  has  a  eamplitt  li»  it 
tpllctrt  far  avinr  aaatf. 

For  lurlhtr  intormatiOB  writt: 

the  CAMERA  •  MART  inc. 

IS45  BROADWAY  •  NEW  YORK  23,  NEW  YORK 
k  PLaza  7-6977  i 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•   MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon    St.. 
Boston  02116. 


•  NEW  YORK  • 

Buchan  Piilurcs.  122  VV.  Chippewa 
St.,  Buffalo  2,  N.  Y. 

Crawford,  Immig  and   Landis,  Inc.. 

6   West  48th   St.,   New   York   36, 
New  York. 

The  Jam  Handy  Organization,  1775 
Broadway,  New  York    10019. 

S.O.S.  Photo-Cinc-Oplics,  Inc.,  387 
Park  Avenue,  South,  New  York 
City.  New  York   10016. 

Training  Films,  Inc.,  150  West  54th 
St.,  New  York  19.  CO  5-3520. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  221  Park 
Avenue  South,  N.Y.  3.  SP  7-6600. 


•   PENNSYLVANIA  • 
Appel     Visual     Scr>ice,     Inc.,     963 

Liberty    Avenue.    Pittsburgh    22. 

Audio-Visual  Center  —  Rentals, 
Sales,  Repairs.  27  South  17th 
Street,  Philadelphia  3,  Pa.  Phone: 
LOcust  3-6872. 

Oscar  H.  Hirt,  Inc.  41  N.  Ilth  St., 
Philadelphia  7,   WAInui   3-0650. 

J.  P.  Lilley  &  Son,  Inc.,  Box  3035, 
928  N.  Third  St.,  Harrisburg 
17105,  (717)  238-8123. 

Ihe  Jam  Handy  Organization,  Pitts- 
burgh.  Phone:  ZEnith  0143. 


SOUTHERN   STATES 


•   GEORGIA   • 

Colonial    Films,   71    Walton   St.,   N. 
W.,  JA  5-5378.  Atlanta. 

United  World  Films,  Int  ,  287  Tech- 
wood  Dr.,  NW.,  Atlanta. 


•   LOUISIANA   • 

Delta  Visual  .Service,  Inc.,  715  irod 
St.,  New  Orleans  12.  Phone.  I A 
5-9061. 


•   MARYLAND   • 

Stark-Films  (Since  1920).  Howard 
and  Centre  Sts.,  Baltimore  1.  LE. 
9-3391. 


MIDWESTERN  STATES 


•   ILLINOIS  • 

Robl.    H.    Redfield,    Inc..    831    So. 

Wabash  Ave.,  Chicago  60605. 

Ihe  Jam   Handy  Organization.   230 

North  Michigan  Avenue,  Chicago 
60(i01.  State  2-67.'57. 

Midwest     Visual     Equipment     Co., 

3518  W.  Devon  Ave.,  or  571   W. 
Randolph.  Chicago. 

United    World    Films,    Inc.,    542   S. 

Dearborn  St..  Chicago  60605. 


•  MICHIGAN  • 

The  Jam  Handy  Organization,  2821 

E.  Grand   Blvd.,   Detroit  48211. 
Phone:  TR  5-24.50 


•   MISSOURI   • 

Swank's,  Inc.,  621  N.  Skinker  Blvd. 
St.  Louis  30.  Mo. 


•  OHIO  • 

Academy    Film   Service,   Inc.,    2110 
P.iyne  Ave..  Cleveland  44114. 

Films    Unlimited    Productions,    564 

Park    Avenue.    Mansfield. 

Fryan   Film   Service,   2929   Prospect 
Ave.,  Cleveland  44115. 

Sunray    Films,    Inc.,    2005    Chester 
A-ve..  Cleveland  44114. 

Iwyman    Films,    Inc.,    329    Salem 
Ave.   Dayton  45401. 

M.   II.   Martin  Company,    I  I  IK   Lin- 
coln Way  E.,  Massillon. 


LIST  SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


USE,  THIS  DIRECTORY  TO  LOO^E  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


WESTERN  STATES 


•  CALIFORNIA   • 

LOS  ANGELES  AREA 

Coast   Visual   Education   Co.,   5620 
Hollywood   Blvd.,   Hollywood   2S 
HO  6-1651. 

The  Jam  Handy  Organization,  305 
Taft  Building,  1680  N.  Vine  St.. 
Hollywood  90028.  HO  3-2321, 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 
Hollywood  6-7681. 

Raike   Company,   Inc.   A-V   Center, 

641    North    Highland    A\e,    Los 
Angeles  36,  933-7111  (A/C  213). 

S.    O.    S.     Photo-Cine-Optics,     Inc. 

6331     Hollywood     Blvd.,     Holly- 
wood 90028. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd..  Los  Angeles  90057.  Phone: 
Dunkirk  9-1288. 

United  World  Films,  Inc.,  7374  Mel- 
rose   Ave.,    Los    Angeles    9004(i. 

SAN   FRANCISCO   AREA 

Photo  &  Sound  Company,    116  Na- 

tonia  St.,  San  l-rancisco  5.  GAr- 
field    1-0410. 

Wcstcoast  Films,  255  Minna.  San 
Francisco  94103. 


•  COLORADO  • 

(  romarV   Audio-Visual   Center,   922 
Bannock.  Denver  80204. 


•   OREGON   • 

Moore's  Audio-Visual  Center,  1201 
S.  W.  Morrison.  Portland  5, 
Oregon. 

United  World  Films,  Inc.,  5023  NE 
Sandy  Blvd.,  Portland  97213. 


•  TEXAS  • 

United     World    Film.s,     Inc.,     2227 

Bnaii  St.,   Dallas   1. 


•   UTAH   • 

Deserel    Book    Company.    44    East 
South  Temple  St.,  Salt  Lake.    10. 


I 


\\  illiiiiii    IL'flin    NtuPr 
uf  H.M'kniaii  ^  Whitly. 

K   William   H.   Hcflm 
ecutive  vicc-prcsidciii 
manager,   has  been  c 
dent  of  Beckman  &  Wn,, 
San    Carlos.     Californ . 
president  Don  Pett\ 
chairman  of  the  ctmip,  \ 
live  committee. 

The  company,  whic! 
owned  subsidiary  of  I 
erations.  Inc..  Burlin 
designs  and  manulaaK 
high-speed  cameras, 
ture  cameras,  film  ana 
ment.  meteorological 
and  ordnance  devices 

lleflin    joined    the 
IV(i2    as    executive    \: 
and  general  manager   1 
ted    to   the   board   ol 
1963  and  is  presideni 
crn  Electronics  Manu' 
sociation. 

*  * 

(f:iiit>liaii    to   <  ii^tunii  .N 
in  Tilt-  Jam  llaiiil>  (hv 

i^  The  appointment  . 
(Bill)  Ciaughan  to  ili|  u 
services  acti\  ity  of  The  tun; 
Organization  has  beenju 
by  president  Jamison  hW 
Gaughan  has  heeii  jsi^ 
the  Ohio  industrial  aia  i 
company,  with  Cincinif 
base  of  operations. 

*  » 
("rawh-y   Names    \iiniK.l 
to  ll«-ii<l  Wom<'ii'>  I  ill  Pii 
i-t  Recognition  of  won 
tant   role  in   the  facti 
dium    u.is    furthered 
poiiitnient  of  .Anne  ki^ 
loroiilo   office   of  ti 
Limited.  She  will  spci 
production  and  distrib 
suMKM    motion    piclui 
en's  organizations  and  ro 


] 
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Koltiii.suii  Kxet-iitiM-  I 
ul  Fra-ser  Proiiiit-tioii- 

■     Frank    Robinson   ha 
pointed     executive     pr 
Fraser  Productions.  San 
based  niotion  picture  siJji 
merly  protluction  niana; 
scr  for  the  past  three  ye 
son  has  served  as  a  tek 
film  producer  lor  .ABC 
I  ockheed's   Missile   iV 
*        *        * 

ittixii  .v;  b.ImII  on 

.S«T>  ie«-    on    ('ol«»r    W  i  < 

Bebell  &  Behell  Col« 
tories.  Inc..  New  York, 
fering  a  two-day  deliv< 
ol  35mm  color  rever 
jirints  on  .Anscochiome 
inn  film. 


BUSINESfi 


eclair 

neiviM 


SELESS  •  PORTABLE  •  REFLEX 


tSALE...     FOR  RENT.. 
LONG  TERM  LEASING.. 

)mplete  line  of  zoom  lenses,  mag- 
es, and  accessories  are  available. 

or  itriiltd  litmture   write   today: 


CAMERA  •  MART  inc. 

BROADWAY  •  NEW  YORK  23,  NEW  YORK 
PLaza  7-6977 


YOORF'L*" 


Dirty? 


Brittle? 


Stained? 


Scratched? 


Worn? 


Rainy? 


Damaged? 


end  if  to 


Ht  m  DonoftS' 


ypecialists  in  the  Science  of 

LM  RFJUVENATIOX 

FOR  16  MM  AND  35  MM 
DWELD  Process  includes    treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

!^  SERVICES  NOW  AVAILABLE. 


t  for  frfe  Brochurr, 
'TS  OS  FILM  CARE" 


\^APID  FILM 

TECHNIQUE.  INC. 


\  27  ST.,  L.  I.  C.  1,  N.  Y. 
I  (ll  •-4600  '  Est.  1»40 


THl.   IXTKRXATIONAL  SCENE: 


(continued  from  the  preceding  page  16) 

shipped  abroad    (to  get  within   the    l.'<   entr\ 

maximum) : 

As  Tall  As  the  .Mountains,  sponsored  b\ 
Adolph  Coors  Company  and  produced  b> 
I,;irr\-  M.ulison  Productions. 

A  Ballad  for  the  Fair,  sponsored  by  the  Amer 
ican  Telephone  &  Telegraph  Co.  and  pro- 
duced by  Owc-n  Murphy  Productions. 

Before  It's  Too  Late,  sponsored  by  the  .\mer- 
ican  Telephone  &  Telegraph  Co.  and  pro 
duced  by  .\udi()  Productions. 

Choices,  sixmsored  b\  the  Ahuninum  Com 
pany  of  America  and  produced  by  On  Film 

Cover  Cirl  in  Paris,  sponsored  by  Noxema 
Chemical  and  produced  by  Helen  Nash  & 
Associates. 

Le  Farfalle  (The  Butterflies)  sponsored  b\ 
the  Singer  Companv  and  produced  by  Ugo 
Torricelli. 

First  Impression  The,  sponsored  by  the  Mag- 
azine Publishers  .Association  and  produced 
h\  Morton  Goldsholl  Design  Associates. 

Image,  sponsored  by  Pan  .\merican  World 
.Airwavs  and  produced  by  Henry  Strauss 
&  Company. 

Journey  to  Yesterday,  sponsored  h\-  tlie  Den- 
ver 6i  Hio  Grande  Western  Railroad  and 
produced  bv  Sonochrome  Pictures. 

Manager  Wanted,  produced  and  distributed 
h\  Houncltalile  Films. 

The  Many  Faces  of  Mexico,  produced  b\  the 
Doiiijlas  Aircraft  Coiiipanv. 

The  Roll  of  Drums,  sponsored  by  the  Cater- 
pillar Tractor  Company  and  produced  by 
Cabin  Prrxluctions. 

The  Searching  Eye,  sponsored  by  the  East- 
man Kodak  Compan\  and  produced  by 
Saul  Bass  &  Associates. 

.\  Sense  of  .Anticipation,  sponsored  by  News- 
week Magazine  and  produced  by  Peckham 
Productions. 

Seven  Keys  to  Greater  Creativity,  sponsored 
by  Johnson's  Wax  and  produced  by  Flagg 
Films. 

Ski  Countr>  I  .  S.  .\,,  sponsored  b\  United 
Air  Lines  and  produced  by  Summit  Films. 


SOUND  RECORDING  SERVICES 

16MM  and  35MM 

Nagra    Rentals    •     Transfers     •     Scoring 

Looping       •       Projection       •       Dubbing 

Tape,   Disc   and   Editing    Facilities 

Come  ond  »ee  whof  we  oHer. 
Write  lot  Price  Schedo/e 


Hollywood   2.6981 

Spectra-Sound 

ftUO  Son'o  Monica  Blvd. 
Hollywood  38.  Col'f 


lUSJ  OFF  THE  PRESS! 

YOUR   COMPLIMENTARY  COPY  OF 

FOTOMATiON  FILM  TIMETABLE 

Handy    plastic    computer    limes 
l^^^^^pj  \       your    narrolion,    music,    effects. 
'^ql^l      Tor     slidefilms,     sales     promo- 
tion   &    presentations,    TV    and 
motion     pictures. 


FREEI  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  MAKING 

FOTOMATION! 


Tail  your  >al*«  ilory  in  FOTOMATION  -  using  iho 
popular  TV  coinmercial  method  of  "quick  cult,"  with 
tlill  photos,  transparencies,  artwork  and  grophic 
color  design!  We  give  your  film  lif*  ond  onimolion 
with  every  type  of  camera  movement,  zooms,  pons, 
dissolves  —  synchronized  to  modern  percussive  mu- 
sic!  Production   time   is   in   DAYS,   not   MONTHS! 

Get  the  Ivll  story  with 
your  FOrOMAT/ON    Timelobfe 

CoH  Al  Stohl  -  212   CO  5-2942 


ANIMATED  PRODUCTIONS.  INC. 

1600  Broadway,  New  York  19 


VOLUME  26  •  1965 


67 


-ilMiWMnnjm  . 


nil  Reference  Shelf| 


U.  S.  Navy  Exhibit  personnel  tcho  7»an  the  Savij-Marhw  Corps  Exhibit  area 
at  the  New  York  World's  Fair  arc  pictured  at  the  Kalart  Company.  They 
were  aecompanicd  by  James  Frazee  (/f/O,  of  Mavy  Training  Device  Center 
and  greeted  by  Kalart  vice-president  Hy  Schwartz  (at  ri«/i/)  witli  Nicholas 
Atitorc,  Kalart  Engineering;  George  Marenz^na.  comi>any's  service  chief. 

Na^-^-Marine  Team  from  N.  Y.  \^'orl«rs  Fair  Exhibit  Visits  Kalart 


■:'r  Visitors  to  the  New  York 
Worlds  Fair  have  given  enthusi- 
astic acclaim  to  the  "Navy-Marine 
Corps  Team  in  Action"  exhibit  on 
the  ground  floor  of  the  Transpor- 
tation Pavilion.  Highlight  of  the 
area,  which  is  devoted  to  the  story 
of  the  nation's  sea  and  land  forces, 
is  the  Cine-Globe  Theater,  devel- 
oped by  The  Jam  Handy  Organ- 
ization as  a  Navy  gunnery  train- 
ing device. 

Throughout  the  area.  Kalart/ 
N'ictor  Movicmatic  repeater  pro- 
jectors arc  used  for  continuous 
showings  of  films  of  relevant  in- 
terest. These  projectors  are  housed 
in  fiberglass  "spheres"  and  help- 
ing to  keep  the  whole  show  "on 
the  move"  arc  Navy  surface,  sub- 
surface and  aviation  "rates"  who 
were  chosen  from  the  ranks  to 
give  the  visiting  public  a  true  pic- 
ture   of    service    personnel.    They 


have,  however,  been  well  trained 
to  discuss  the  many  facets  of  to- 
day's Navy-Marine  Corps  activ- 
ities. 

An  example  of  this  specialized 
training,  helping  to  assure  round- 
the-clock  film  projection  in  both 
the  Cine-Globe  and  repeater  in- 
stallations, was  the  recent  special 
training  seminar  attended  by  ex- 
hibit personnel  at  Kalart  Company 
headquarters  in  Plainvillc.  Conn. 
Service  men  were  given  thorough 
grounding  in  maintenance  and  on- 
the-spot  repair  by  key  personnel. 


INext  Issue:  .4niiiial  Fall  Preview 

..•  The  next  issue  of  Business 
Screen  will  feature  our  Annual 
Fall  Preview  of  new  film  produc- 
tion planning.  Film  Guide  data  and 
the  latest  on   film   awards.  • 


YOU'RE  INVITED  TO  JOIN  OUR  SUBSCRIBER  FAMILY! 
•  To  get  all  the  news  and  features-in-depth  about  the  latest 
and   best   in   audiovisual   tools   and   techniques,   just    fill    in 
the  convenient  Reservation  Form  below  and  mail  to  us  todav: 


Yes,  Enter  My  Subscr/pf/on  fo 

BUSINESS    SCREEN    MAGAZINE 

□  One  Year  (Eight  Issues^  S3.00  □  Two  Years  $5.00 

Nome: 

Compony: 


Poiition: 


Address: 


City: 


Zone:  State: 


I    I  Check  Enclosed 


I    I  Bill   Company 


□  Bill  Me 


228-Pa{;e  Anniversary  (^atalofi 
for   .S.O.S.   Pliolo-Cine-Opties 

..  Ihc  4()tli  anniversary  catalog 
of  S.O.S.  Photo-Cine-Optics,  Inc., 
a  228-page  book  describing  almost 
6.000  items  used  in  the  motion 
picture  and  television  industry,  has 
been  completed  for  distribution  to 
worldwide  clients. 

This  large  S.O.S.  catalog  is  di- 
vided into  23  sections,  with  cross- 
reference  indexing  for  convenient 
use.  Separate  sections  are  devoted 
to  studio  and  news-reel  cameras; 
TV  station  and  closed-circuit  tele- 
vision systems;  lenses  (with  a  sep- 
arate zoom  lens  category);  anima- 
tion, special  effect  and  titling  de- 
vices; lighting;  magnetic  optical 
sound  recorders;  editing  and  film 
handling  accessories;  laboratory 
processors,  printers,  splicers;  au- 
diovisual projection  equipment, 
etc. 

The  Studio/Location  Rental 
Section  offers  350  items  for  pro- 
duction use,  including  industrial, 
documentary,  military,  sports  and 
educational  applications.  A  copy 
is  available  free  on  company  let- 
terhead request  from  S.O.S.  Photo- 
Cine-Optics.  Inc..  387  Park  Ave- 
nue South.  New  York  City.  N.  Y. 
10016.  Western  readers  should 
address  requests  to  the  company's 
branch  at  6331  Hollywood  Blvd.. 
Hollywood.  Calif.  90028.  • 

*  *        * 

Five  IMole-Hiehardson  Itulletins 
Cover    <^>iiiirl/.-Io<rnie    Li^litin^ 

Five  new  bulletins  describe 
quartz-iodine  lighting  equipment 
offered  by  the  Mole  Richardson 
Co..  937  North  Sycamore  Ave.. 
Hollywood.  California  90038. 
Giving  illustrations,  specifications 
and  prices  of  Cyc-Strip  (#102); 
Single  Broads  (#104);  Double 
Broads  ( #  1 05  ) ;  Nooklite  ( #  1 06 ) ; 
and  Softlite  (#107).  the  bulletins 
are  free  on  letterhead  request. 
Mention  Bi'siNi.ss  Scriin.         • 

*  *  * 
Tclerim-  Film  .'^tiiilio  Offer- 
■■Miilli|»le  <  ianicra  I  <-cliiii<iiie" 
■mT  Tclccinc  Film  Studios,  Park 
Ridge.  111.  is  now  offering  a  "Mul- 
tiple Camera  Technique"  which 
"merges  the  best  features  of  TV 
production  with  top  quality  mo- 
tion picture  production  to  bring 
clients  an  economical  and  versa- 
tile approach  ti>  business  and  doc- 
umentary films." 

Write  Telecine  at  100  S,  North- 
west Highway.  Park  Ridge.  111.,  for 
literature   on    the    technique.        • 


FiVH Ceeo  Rental  P, 
Lowers  Cost-  on   M;iv 

-:.•  2.950    film     prodi 
available  for  rental  ar 
new    48-page,    pocket] 
list  available  on  letter! 
from    F&B  Ceco.    In<| 
43rd  St..  New  York 
10036.  Highlights  inc| 
pletcly  new  schedule 
equipment.   Angenieux 
prices    (cut   509(  )    a| 
vibration     helicopter 
$100  per  day. 

Lower  prices  applyl 
camera,  sound,  editing 
ing  sections  of  the  cata 
ing    such    exclusive   itd 
BNC    Mitchell    Reflex! 
Conversion,  etc.  The 
ule.  which  for  the  first  I 
East  Coast  rental  rate! 
rectly    competitive    \v\\ 
suppliers,    is    "effecti\| 
ately  "  at  F&B  Ceco 
tions  in  New  York.  Fd 
lywood  and  Washingtoi 

(!oll>iirii  <M'fers  \e\» 
on    "Ft»rei>;n   Lanf:ii;i-F 
■'■;    A    new     12-page 
booklet  designed  to  .n 
using  or  planning  fil: 
seas  use  is  offered  b\ 
W.  Colburn  Laborator) 
N.    Wacker    Drive,    c'l 
60606. 

"Colburn  Comments 
Language  Films"  inclm 
discussions  on  the  use 
lish  sound  track  and  on 
sibility  of  providing  woi 
translations  into  a  fore 
because   of  the   invol\e( 
structures  of  other  langu 

A  section  is  also  devot 
tracks,  in  which  foreigr 
messages  can  be  re-rci 
existing  English  film  pri 
duce  costs.  Ways  to  sav 
ping  and  handling  are 
cussed,  along  with  othe 
efficient  pnuhiction  ol 
filmstrips.  Request  on 
pany  letterhead;  mention 
Sc  Rl  I  N. 

Glen  Glenn  Sound  ('o 
a  Conipreliensi\f  Prinl 

•j'r  A  new  price  list  covil 
duction  equipment,  optil 
live  anil  magnetic  transfl 
ing.  narration,  dubbing  il 
is  available  on  request  fil 
Glenn  Sound.  6624  Ron 
Hollywood.  Calif.  90028. 
requests  to  Robert  GoodN 


I 


en  I 


by  Movielab, 
you  see  and  hear 
the  difference. 


FOR  COLOR  AND  BLACK  &  WHITE  complete  35  mm- 

I6MM  DAILY  AND  MULTI-RANK  RELEASE  PRINT  LABORATORY.  FEATURING:  • 
ADDITIVE  COLOR  PRINTING  •  35MM  &  16MM  A  &  B  CONTACT  &  REDUCTION 
PRINTING  •  LIQUID  GATE  BLOWUPS  •  UNSQUEEZINGSCANNING  •  LIQUID  GATE 
PRINTING  •  SEPARATION  MASTERS  &  REGISTRATION  INTERNEGATIVES  •  EKTA- 
CHROME  DEVELOPING  &  KODACHROME  DAILIES  •  REVERSAL  DEVELOPING  AND 
PRINTING  .  FILM  STRIP  &  COMPLETE  TITLE  DEPARTMENT  •  SOUND  TRANS 
FERRING.  INCLUDING  35/16MM  DOUBLE  RANK  .  NEGATIVE  MATCHING  •  AIR 
CONDITIONED  FILM  &  TAPE  STORAGE  ROOMS  •  EDITING  &  CUTTING  ROOMS. 
AND  THF   FINFST   PRIVATF   t^rRFFNINr;   FAril  ITIF'^   INI   THF    FA9T 


— V^ 

In  the  East... it's 

K/l 


MOVIELAB.  INC 

Movielab  Building 

fiiQ  vu    «;dTH  <;t     ntw  vnRK  iq    NY     JUDSON60360 


\  1  w 


s 


1^ 


.- :::;,..:: --» 

people 


v 


««txdy  organization 


i 


SEP  ?2  ises 


7'v^^ 


It:  Smiles  Helped  Bring  "Sunrise  of  Eastern":  41 
Above:  Applause  (or  NAVA  Presentation:  44 
I:    Rouen,    France    Awaits    Festival    Delegates:    8 


FEATURED    IN    THIS    ISSUE: 
Fortune's    Films    Add    Dimension:    34 
The  "Seed  &  Sinew"  of  Koppers:  38 
Saving   America's   "Wild   Rivers":   42 
SINGLE    COPY:   FIFTY   CENTS 


HOW... WHEN  and  WHY 
To  Use  Sponsored  Films 


Authentic  research  data  about 
the  teenage  market,  prepared 
exc/usiveiy  for  Modern  by  Gi/- 
bert   Youth   Research.    Inc. 


HOW  TO  Hrr  THE 

BULL'S-EYE 


MODERN    MDOEPiri*; 


.^I^ODERN 


A  quick  summary  of  the  ways 
sponsors  can  employ  the  film 
medium  to  reach  their  target 
audiences 


A  current  study  that  profiles 
television's  use  of  sponsored 
films  snd  the  factors  that  de- 
termine their  acceptance  and 
telecast. 


One  important  aspect  of 
Modern's  service  is  the  continuing 
effort  to  provide  film  sponsors 
with  up  to  date  information  about 
the  medium.  The  three  booklets 
illustrated  above  can  help  your 
company  or  your  client  make  the 
basic  decisions  that  will  assure 
maximum  results  for  film 
programs.  Send  for  any  or  all  of 
them  with  the  attached  coupon, 
or  contact  the  Modern  sales 
office  nearest  to  you. 
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■Greetings"  .  .  .  produced  for  the 
United  Nations  to  stimulate  sales 
of  UNK'EF  greeting  cards.  Sound 
track  is  music  and  sound  efTects 
only  to  ease  language  problems  for 
worldwide  distribution.  Shot  in 
35mm  color:  10  minutes  in  length. 


n 


1"^ 


'.-^t 


E  Stands  for  Everywhere"  .  .  .  shot  by  a  Niles 
crew  in  nine  overseas  countries  for  CARE. 

Film  dramatically  shows  work  CARE  is  doing 

in  providing  overseas  relief  thru  self-help. 

IHmm  color.  27  minutes.  World  distribution 


Strange,  Bold  World  of  Mike  McCarthy' 
.  .  produced  for  the  American  Red  Oos.^;. 
Film  dramatically  tells  story  of  the 
Red  Cro.ss.  through  the  eyes  of  one  of 
its  workers,  Mike  McCarthy.  Shot  in 
16mm  color;  13 V2  minutes  in  length. 
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It's  easy  to  tell.  A  salesman  may  ha\e 
a  good  knowledge  of  your  product  or 
service  but,  for  sales  success,  that's 
only  half  of  what's  needed.  The  other 
half.  ec|ually  important,  is  "people" 
knowledge.  When  a  salesman  lacks 
this,  he's  just  lialf  as  effective  as  he 
should  be. 

To  be  wholly  effective,  salesmen  must 
posse.ss  "people"  knowledge,  under- 
stand the  fundamentals  of  selling,  and 
develop  persuasive  skills  that  motivate 
prospects  to  want  to  bu>-. 


This  new  University  of  Marketing 
audio-visual  sales  course  offers  ihis 
knotvh'dge.  It  makes  it  easy  to  train 
your  men  in  the  attitudes  and  tech- 
nifjues  of  today's  top  earners.  It 
enthuses  men  to  want  to  do  a  better 
job  .  .  .  shows  them  how  to  work 
"smarter",  rather  than  harder. 
The  six  two-hour  sessions  are  so  clearly 
programmed,  it's  remarkably  easy  to 
conduct  the  training  meetings. 

Mail  the  coupon  lor  details  on  how 
you  can  add  anolher  hiilf  to  each  of 
your  men  .  .  .  and  doidile  his  sales 
effectiveness. 

BETTER  SELLING  BUREAU 

\:i4\    N.    Western   .\\v..    Dipt.    Hi  I 
I,os  .XuKcles,  California  90027 


r<l   like   "preview"   drlnili   on   the   University   o( 
M.irkelin(t  Au(]io-Vi%tial  ,Snle«  Course. 
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SALESMAN    MOTI\\TI0( 
and  SALES  TRAIIING 

THE  PARTHENON  MiHOO 

Make  him  identit 

Make  him  want  to  —  She. 

Leave  him  steamed 


"THE     HARDESTY     A$f 

Do   \inir  salcsiiKMi   coiiceiil:. 
few  pet   items  and  i)et;lei 
line?  The  Ilardeslij  Ci/.vr 
ding-()n-the-S(juare  coiiiech 
to  persuade  Ford  car  salt-M  u  a 
they  should  —  and  can  —  i   <n 
sales  effort  on  the  liiiht  an* 
truck  lines  .   .   .  and  aloii-.: 
it     re\ie\vs     some     key     - 
fundamentals. 


"HEAVY    GOING 

Do  your  s.ili'siiicii  lend  tn  -.' 
fonnance"  product  on  a  pi 
Heavy  Going  persuades  I'l 
tniek  salesmen  to  cam  tli« 
to  dig  up  all  the  facts  ami 
them  into  a  solid  propos.il 
pro\('  to  the  customer  he  1 
prolit  il  he  Inn  s. 


"FILE    ON    HENRY    ROY-^ 

Did  some  of  \()ur  men  join  tli«* 
pain  expeclini;  to  make  their  c< 
"inside"— and  now  they're  l'^^ 
to  go  outside  and  .vr7/.^  The  F' 
lleiinj  lioyall  was  made  to  pff 
the  soil  Hank  ot  .\merica  l>« 
managers  that  soiling  is  lu-ci^ 
loilay  —  that  the\  can  do  it  - 
heres  /loic 

For  loan  prints  write  or  phe 

PARTHENON   PICTUI 

Cap  Palmer,  Exec.  Producer 

2625  Temple  St.,  Los  Angeles  ?' 
(Area  213).  385-3911 
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The  final  developing  process  is  the  MOMENT  OF  TRUTH. 
Without  perfection  here,  everything  else  is  meaningless. 
n  This  is  why  most  film  producers  choose  Byron.  At 
Byron,  superb  color  developing  by  the  custom-made  ARRI 
machine  assures  the  perfection  of  this  moment.  Byron 
was  the  first  to  offer  16  mm  negative-positive  developing 
in  color  .  .  .  protecting  your  "Moment  of  Truth."  n  This 
means  consistency  of  color  print-after-print-after-print .  .  . 
yours  at  Byron,  where  film  producers  from  all  over  the 
world  turn  for  the  finest  in  16  mm  "Color-Correct"® 
prints— only  at  Byron. 


byron 

MOTION  PICTURES 


Developing 

Printing 

Music 

Sound 

16  mm     35  mm 

Editing 

Color  or  black 
and  wttite 

"Color-Correct"* 
only  at  Byron 

Complete  service 

Everyttiing  but 
the  original 
ptiotography 


1226  Wisconsin  Ave.,  N.W.,  Washington,  D.C.  20007,  Phone  202-FE  3-4000  •  Affiliated  with  Mecca  Film  Laboratories  Corp.,  New  York 
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ARRIFLEX 
STORY'' 


Arrange  to  see 
this  absorbing  film 
on  your  own  screen 


No  matter  whether  you  have  been  using  Arri- 
flex  cameras  for  years  or  contemplating  buying 
your  first,  this  32  mmute  color  and  sound 
16MM  film  provides  "mside  story"  informa- 
tion that  will  heighten  your  appreciation  or 
resolve  your  mterest  in  these  sophisticated 
filming  tools. 

HOW  ARE  ARRIFLEX  CAMERAS  MADE? 

"The  Arri  Story"  takes  you  to  West  Germany 
on  a  guided  tour  through  the  ultra  modern 
Arriflex  plant.  Here  you  witness  firsthand,  de- 
sign and  detailed  manufacturing  steps  of  these 
world  renowned  cameras  from  drawmg  board 
to  finished  product. 

WHY  ARE  ARRIFLEX  CAMERAS  SO  RELI- 
ABLE? It's  all  in  the  meticulous  unrelenting 
testing  procedure  before  a  single  camera  is 
ever  checked  out  of  the  plant.  "The  Arriflex 
Story"  shows  you  how  and  why  more  time  is 
devoted  to  testing  and  inspection  than  actual 
fabrication.  When  finally  you  reach  the  final 
check-out  test  you'll  understand  why  Arriflex 
cameras  consistently  produce  ultra-sharp, 
rock-steady  footage  to  the  highest  profes- 
sional standards. 

WHAT'S  THE  RANGE  OF  ARRIFLEX  AS- 
SIGNMENTS? The  Arriflex  Story "  takes  you 
literally  around  the  world  and  to  many  of  the 
more  than  100  countries  where  Arriflex  is  the 
preferred  camera  among  professional  cinema- 
tographers.  From  Alaska  to  Zanzibar,  on  as- 
signments as  diverse  as  missile  tracking  to 
microbe  hunting,  from  cinema  art  to  newsreel, 
you  will  witness  the  facts  that  have  earned 
Arriflex  its  reputation  as  the  most  versatile, 
most  reliable  professional  motion  picture 
camera  in  the  world. 

"THt  ARRiriEX  STORY"  is  oHerect  on  loan  with- 
out charge  lor  screening  anywhere  in  the  continen- 
tal U.S.A.  to  the  luMowing  groups:  Professional 
producers  and  camr^ramen.  professional  associa- 
tions and  affiliated  chapters,  institutions  teaching 
motion  picture  proOur.tion.  CovernmenI  Agencies 
and  services  conc< 'ned  with  motion  picture 
[.,„H.,,..,.-     pi„,.-    ■•       ■•■>    on    I'tterhoar) 


^[S[S0[F[L^2:^rrMv;;s: 

2S7  Park  tvtnut  South,  N(«l«rk.  N.  T.    10010 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


WILL  IHESE  BE  OUR  WASTED  YEARS'.' 
'T'HESE  Troubled  Times  put  the  challenge 
■■■  squarely  before  all  who  work  with  and 
use  the  factual  film  medium:  where  cue  the 
pictures  to  brini^  iiiulerstanding  of  our  com- 
mon problems  ami  of  their  possible  sohiiioii 
to  the  countless  millions  in  waitini^  cnidi ernes' 
We  have  been  endowed  with  a  most  persua- 
sive means  of  reaching  into  men"s  minds  and 
hearts;  but  let  the  record  show  our  fear  and 
doubt:  let  it  show  these  wasted  opportunities 
and  neglect  I 

Where  are  films  to  show  the  negligent 
parent  the  meaning  of  his  responsibilities:  to 
motivate  the  millions  of  young  people  of  all 
races  and  creeds  to  the  meaning  and  rewards 
of  jobs  well  done;  where  is  there  a  single  mo- 
tion picture  to  stir  the  emotions  and  renew 
faith  in  the  Golden  Rule  .  .  .  "do  unto  others?" 

The  "Great  Society"  and  the  "War  on 
Poverty"  are  being  jeered  in  the  streets  by 
the  masses  whom  they  would  benefit  most; 
Job  Corps"  encampments  erupt  in  violence; 
fatherless  children  raided  the  stores  during 
the  Watts  riot.  What  do  we  know  of  the  peoples 
of  Southeast  Asia  and  their  hope  of  survival'? 
The  economic  future  of  American  industry 
swings  on  prospects  of  overseas  markets  and 
sways  with  the  pendulum  of  highly  competi- 
tive imports. 

Let  the  record  show  that  we  excelled  in  using 
the  film  medium  to  promote  goods  and  serv- 
ices; that  in  this  time  we  had  a  physical  plant 
capable  of  brilliant  execution  in  screen  dimen- 
sions from  7()mm  to  Smm.  Let  it  also  show 
that  there  were  millions  of  potential  viewers 
in  the  tiieaters.  ownini;  television  sets  and 
^atherint;  in  i>roups  of  all  sizes  and  ai-es  for 
exposure  to    \6mm  showint^s,  day  and  night. 

But  what  did  we  do  with  our  opportunity? 
How  did  we  meet  these  needs  in  a  time  of 
misunderstanding,  misinterpretation,  kick  of 
guidance  and  guidelines'.'  We  have  only  our 
faith  in  some  enliuhlened  potential  sponsors 
and  in  the  deterniiiKiIioii  of  skilled  producers 
to  rise  to  this  tune  of  challenge!  • 

■A-  *  * 

'New  I  arm  iilni  CUiicIc  l.islx  9115  l'r(>u,r(nus 
Avciiliihle  lo  Andicticcn  in  Hand  Antvricci 
i-:  Americas  No.  I  industry  is  the  prt)duclion 
of  food  and  fiber,  America's  farms  feed  and 
clothe  the  nation  and  their  output  means  basic 
survival  for  hungry  tiiillions  abroad.  l,ast  year. 
America's  farm  families  had  a  gross  purchas- 
ing power  of  some  43  billion  dollars  and  a 
net  of  about  1.'^  billion  dollars  of  disposable 
income  after  business  expenses. 

Against  this  background,  the  Editors  oi  Bi  si- 
NESS  Screen,  working  in  collaboration  with 
the  Farm  Film  Foundation,  proudly  announce 
a  new  F,m<m  Fii  m  (n  m)1  with  its  tletaile.l 
listings  of  666  privaiely-sponsored  motion  pic- 


tures and  filmstrips  and  their  sourci  ln^ 
lion,    we   have  cross-indexed    (for 
reader    reference )    some    247    title 
motion    pictures   produced   and  disi 
the  Motion  Picture  Ser\ice  of  the  L 
nient  of  Agriculture,  which  publishi 
other  catalog  of  such  materials. 

V\e  commend  this  new   F.arm  Fi  i  ("d 
to  all  who  serve  agribusiness.  produ> 
and    feeds,    fertilizers    and    related  m  ^i4 
But    we    especially    dedicate    this    uful  i 
book    to   the   waiting   thousands  of 
users  in   Rural   America.   Because  ii 
profit  venture,  the  cost  of  this  guid. 
held  to  S 1 .25  per  copy,  with  consic! 
count    on    quantity    orders.    Copic- 
postpaid   when   payment  accompani 
der    to:     Farm    Film    Guide,    c  o 
Screen.   7064  Sheridan   Road  Bui 
cage  60626. 

*  *  * 

World's  Best  in  Business  Films  to  Cnprt 
Industricd    Film    Festival    in    Rnu( 
We  look  forward  to  the  import, 
ternational  Industrial  Film  Festival 
gins  on  October  1  1  in  Rouen.  Frani. 
only  place  in  the  world  where  spcei.. 
ness  and   industrial  motion   pictures  i  ■ 
lands  are  in  direct  competition.  On  :•?  - 
of  this  issue  we  supplement  earlier 
LI.  S.   and   French  national  entries  wifi 
of  many  other  countries.  Note  them  cH 
observe  that  excellence  in  film-makii  ■ 
restricted  to  these  shores. 

These  Internatonal  Industrial  Film 
take  place  under  the  banner  of  the  ii^ 
ation  of  European  Industry.  The  U,  *.et 
are  made  through  our  own  National\JJ 
ation  of  Manufacturers,  In  lands  abiid. 
pre-Festival  competitions  are  held  uer 
auspices  of  top  management  groups.  I  ■  I 

(COSriNLED    ON     THE     FOLLOWING    '■ 


NOTICE   OF 

FILM  DISTRIBUTION  MEETIN 

TO   BE   HELD   AT   THE 

AMERICAN  MEiEOROiOGICALSOi;! 

45    Beacon    Street 
Boston,    Massachusetts   02108 

on   Monday,    27   September,    19t 
beginning    at    9.00    AM. 

to  discuss  distribution  of  educatie 
film  materials  (16mm  sound  tnc>' 
pictures  and  Smm  silent  loops)  in* 
atmospheric  sciences,  primarily  of 
£3condary   school    levels. 

Write: 
Mr.    Kenneth    C.    Spengler 
Executive    Secretary 
at  the  above  address  for  further  det' 
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ARRIFLEX    at    work    —    one    of    a    series* 


Photograph  by  Hella  Hamrm.. 


Francis  Thompson  ano  Alexander  Hanrtmid  Shooting  "To  Be  Alive" 


ARRIFLEX"  filmed  Johnson's  Wax  World's  Fair 
cinematic  masterpiece  "TO  BE  ALIVE" 


Inside  the  Johnson's  Wax  "Golden  Rondelle"  at  the  World's 
Fair,  is  17V'2  minutes  of  sheer  delight  ...  the  extraordinary 
3-projector,  3-screen  color  film.  "To  Be  Alive,". . .  so  sensitively 
and  imaginatively  produced  by  documentafians  Francis  Thompson 
and  Alexander  Hammid.  Among  Fair  visitors,  film  critics  and 
publications  like  Time  Magazine,  the  opinion  is  unanimous . . . 
there's  nothing  better  to  be  seen  at  the  Fair! 

Typical  of  the  accolades  given  "To  Be  Alive"  was  Columnist 
Archie  Winston's  full  column  commendation  in  the  New  York 
Post,  lauding  the  film  as  "a  completely  integrated  work  of 
art . .   a  film  masterpiece." 

"The  world  of  design,  moving  towards  abstraction,  is  here," 
he  wrote.  "The  world  of  personal  intimate  portrait  is  here.  The 
photography  is  grand  enough  to  make  a  melodrama  out  of  the 
passage  of  a  centipede,  human  enough  to  translate  a  boy"s  roller 
derby  into  a  thrilling  road  race,  or  to  understand  the  contem- 
plative beauty  of  Walden's  pond  From  universe  to  frog,  from 
stick-beating  Africane  to  dancing  American  teenagers,  to  the 
world  viewed  in  prism  colors  . . .  it"s  all  here,  spilling  over  with 


the  life,  emotion  and  happiness  of  existence."' 

"To  Be  Alive"  encompassed  18  months  of  shooting  in  Europe, 
Africa  and  the  United  States.  But  long  before  the  film  makers 
set  out  on  their  cinematic  safari,  basic  problems  of  the  triple 
camera  setup  had  to  be  solved.  It  was  Mr.  Hammid  who  de- 
signed the  camera  rig  with  the  three  Arriflex  35's  mounted  on 
a  single  pedestal.  Each  camera  is  driven  by  a  standard  Arri 
constant-speed  motor. 

Selection  of  equipment  was  an  important  factor.  "We  ex- 
pected to  travel  a  great  deal  for  the  production  of  our  three- 
screen  film. "  Producer  Francis  Thompson  explained,  "and  to 
work  in  remote  areas  where  the  triple  camera  would  have  to  be 
carried  considerable  distances  and  set  up  rapidly  for  unexpected 
opportunities.  Our  camera  system  had  to  be  light,  compact, 
rugged  and  reliable  even  in  adverse  climates  because  the  pre- 
cision matching  of  the  three  cameras  prevented  us  from  inter- 
changing any  one  of  them  with  a  spare.  Moreover, "  he  added, 
"We  wanted  a  camera  with  which  cameramen  the  world  over 
were  familiar.  We  chose  Arriflex." 


W'jfp   tor   I'ferature 


AR)R)nr?rL[??7  corporation 

ZAiLAiuuULrLbLsZ^  of     America 

257  PARK  AVENUE  SOUTH.  NEW  YORK.  N.  V.  IODIC 


■THE  URI  STORY'  —  til  aki*rt**|  32  nimiti  f\*r  %—»*  fliM  itRlctini  tM  sttp  ky  (ti* 

■aiiafactiirt  tf  Arrlllti  »rKiiiM  camtrai  mi  tlitir  apfliuUMt  M  var«f<  ctuMWl*- 
(npdic  aidiniiitnti.  tnllabit  viMMt  durft  l*f  p***  thtwiiiit.  RMIi  (M  tinm%ml, 
$\m%i)  krrlflti  CtrptratiM  at  Miahca  far  kaaklnft. 
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San  Francisco's 
complete  16  mm 
film,  service 


W.A. PALMER  FILMS.INC 


ness! 


and    produced    bv    R     n         '^''^^"  ^''"  Mine 
Itdi    fr^      A      ^.  I^;'rnngt„n    Scott    Ptv 

Lid.),  from  Auslr  a  ( /)'>  it  v  ,,       .      ^' 

Rouen     b    "'^'"^'^'^'r-"'  -^  Festival  affairs  tn 
Koucn.  for  their  ediiorial  cooperation. 

*  *  -fe 

P>cs,^en   of  l;l,u  Manufactnnn,  Co,upany 
^  The  former  aminu.ndinL;  olTicer  of  the  U   S 
Naval   Photographic  Centc^r.   Noel    R    Bacon 

board  of  directors  of  Metro-Kahar    The  firm 
s     joint^cnvned     by     Metro-Goldwyn  M aye 
and  the  Kalvar  Corporation.  ^ 

clem'm"l%rp-''''™f''^^^  ''  ^''^^-P^esi- 
uent  m  963.  Prior  to  that  he  served  for  7  1 
years  with  the  United  States  Navy  and  e  ired 
w.th  the  rank  of  captain.  Metro-JlvarJao 

of  Kalva  ,1m  in  the  motion  picture  and  tele- 
v-on   fields.   The   Kalvar  film   base  is  unique 


'"    "^^"    '•    u'i'i'^-^    heat    rather   m 
processes  to  reproduce  images  on 

-  On?' J  r'"*  T'"'"^'*'^*  «**^'''"  ( 
■   Une  of  Canada  s  foremost  produ 

panics.  Crawley  Films  Limited  has 

"ic  international  film  distributor  Mtid 

jng  Picture  Service.  Inc.  Modern  haT^ 

(^r<mleys  as  their  motion   pictured 

;n   Canada.   The  distribution  compl 

-lied    Canadian    headc,uarters   in   tI 

'  ^f^  I .    is    currently    distributini;   4S)J 

'or  5^)  sponsoring  companies.  tPadc'j 

i^  ctnada.  ""^"^  ''  '"'  ^^^"^^  '^ 


Eastman  Kodak  to  Sponsor  Acaclcmyl 
Color  Telecast  on  Monday,  April  J 
^  The  Eastman  Kodak  Company  wi 
sponsors  of  the  Motion  Picture 
Awards  when  this  program  is  telecas 
in  color  on  Monday.  April  IS  |966| 
to  12  p.m..  Eastern  time.  I 

A.  Dexter  Johnson.  Kodak's  directJ 
vertismg.  said.  -This  is  a  natural  J 
'n  view  of  Eastman  Kodak's  inNolvcn 
interest  m  the  technical  developmenl 
ni"iH'n  picture  industry,  since  its  ]„« 
Photography  has  a  vital  and  dvna 
"1  communications  —  not  only  in  tl 

tainmentfield-butinavsideningei 
t-es:    science,    medicine,    tcchnolucy 
the  outermost  distances  of  space  ' 


UNITED  AIR  LINES 


UNITED 


Contact  Pu     icify  Department 

New  York  922-     25  qu 


-cage  RA  6-5500  Washington  RE  7-6830  Lo"a        , 

ooju  Los  Angeles  HU  2-3300 
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PICK  A  SIZE  (any  size) 


iiiUiiilitt 


ittitfi 


i\ 


1  ilrliiN    v_-i/\l_(J_«    LJo,  for  color  or  black  and  white;  theatrical,  industrial. 


com- 


mercial, or  educational;  front  end  to  finished  print.  We  are  professional  processors  for 


the  entire  film  industry.  So  pick  your  film  medium,  then  pick  up  your  phone  and  call  us  ! 


^V^H^-  DE  LUXE  LABORATORIES,  INC.  850  Tenth  Avenue.  New  York.  New  York  10019 

^^^^^^i  (212)  CI  7-3220  •  1418  North  Western  Avenue,  Hollywood.  California  90027.  (213)  HO  9-3141 

^^"T^HI  GENERAL  FILM  LABORATORIES  1546  North  Argyle,  Hollywood,  California  900. 

^^       ^m  (213)  HO  2-6171  (A  division  of  Oe  Luxe  Laboratories.  Inc  ) 
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16 


16 
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for    Quality    Film    Service 


Complete  Laboratory 

SERVICE 

Creative  Editorial 

SERVICE 

Custom  Sound 

SERVICE 


Only  a  live  minute  walk  from  Capitol  Hill 
in  Washington,  D.C.  is  Capital  Film  Labora- 
tories ...  one  of  tfie   leading   full-line 
film  facilities  in  ttie  country. 
In  its  new,   ultramodern  building  are   lo- 
cated all  tfie  professional  16mm  and  35mm 
services     that     are     required     to    assure 
QUALITY  results  unsurpassed  anywhere. 
Capital  is  proud  of  its  "one  stop"  head- 
quarters—editorial, recording  studios,  lab- 
oratory, music  and  effects   libraries,  con 
ference  and  screening  rooms. 
Capital  is  organized  this  way  to  save  time 
and  money  .   .   .   YOUR  time  and  money. 


(QmMmm^ 


FILM   LABORATORIES.  INCORPORATED 

470  E  Street,  S.W.    Washington,  D.C.  20024 
Phone:  (212)  District  7  1717   Cable:  CAPFILM 


May  we   send  you   our   new   L    chure  on 
CAPITAL'S  services  and  capabilitu 


Compete  for  World  Honors 

—  (il  ihf  hill  htl'l  Iriilimlriiil  Film  h'l'.sliral 

|^"*ii  \!s  1  KOM  Eruoi'i;,  the  Mid-East,  Africa 
^  and  other  regions  will  compete  for  world 
honors  at  Rouen,  France  on  October  11-16 
when  delegates  assemble  for  the  6th  interna- 
tional Industrial  film  Festival.  Here  are  addi- 
tional lists  of  entries  selected  by  overseas  juries: 

THF  BELGIAN  KMRIES 

C';ilegory  A:  Industrial  .Subjects 

liicliiiiiison  Vers  L'Eau,  sponsored  and  produced 
by  Belgique-Cine  S.A. 

Category  C:  Industrial  "Image""  I  ilms 

().  333,  sponsored  and  produced  hy  S.A.  Belga- 
video  &  S.  A.  Sofidoc. 

C'alcgors  F:  Industrial  Research 

I.e  C'jbcriu'ticjuf,  sponsored  and  produced  b>    J. 
Piciuint. 

ENTRIES  I  ROM  BRITAIN 

Category  A:  Industrial  Subjects 

Big   Move,   sponsored   by   British   Petroleum   Co. 
1  td.;   production  consultant.  Anthony  Gilkison 
iV  Associates. 

Skid   Sense,   sponsored    by    Dunlop    Rubber   Co.. 
Ltd.:   produced   by    RHR    Productions    Lid.    in 
association  with  Film  Producers  Guild   Ltd. 

Todaj    ill   Brituin,  sponsored   by   Foreign   Office. 
Commonwealth   Relations  Office  and  Colonial 
Office:  produced  by  World  Wide  Pictures  Ltd. 

Category  B:  Industrial  Products 

("iist  in  a  Nov  Mould,  sponsored  and  produced  by 
Shell  Inlernalional  Petroleum  Ltd. 

I  ho  I'orlh  Road  Bridge,  sponsored  by  Shell  Mex 
iV   15.   P.  Co.  Ltd.;  produced  by   Random  Film 
Productions  I  id. 

len  l''ool   Tall,  sponsored  by  Ministry   of  Detcnce 
(.Army):  produced  by  Rank  Organisation.   Ad- 
\crlising  Film   Division. 

Category  C:  Industrial  "Image""  Films 

The   Bargain,  sponsored   by    Barclays   Bank    1  Id.: 
produced  b\   I  arkins  .Studios  Ltd.  in  association 
wilh  the  1  ilm   Producers  Guild   Ltd. 

I  riiiidad  and  Tobago,  sponsored  by  British  Petro- 
leum  Co.    Ltd.;    produced    b\    Geoffrey   Jones 
1  ilms  Ltd. 

Category  D:  Technical  Inlorniation 

Di'tirgiiils  I'p- To-Dale.  sponsored  and  produced 
In  .Shell  liUern.Uional  Petroleum  Llil. 

Projeii  I),  sponsored  by  Ford  Motor  Co.  Ltd.: 
produced   by   Littleton   Park   Film    Productions 

1  Id. 

I  he  Sa>c-!nsiire-.\nd-I'rosper  Plan,  sponsored  by 
Sa\e    iV     Prosper    Group     1  Id  ;     produceii    by 
Anglo-Scollish   Pictures   I  kl.    Milchell-Monkhousc 
Associates  Lid. 

Category  F:  Industrial  Research 

WattT  ill  Biology,  sponsored  by  Unile\er  Ltd.; 
produced  by  World  Wide  Pictures  Lid. 

("alegory  L:  Manpower  Training 

Be   ( arelul   Boys,  sponsored   by  The   Fruit    Pro- 
ducers Council:  produced  b\   World  Wide  Pic- 
tures Ltd. 

C"atcgory  G:  Safety  Education 

Siispetls  All.  sponsored  by  British  Insurance  ,\sso- 
ci.ition;    produced    by    RHR    Proiluctions    Ltd. 


Theater  iu  Koueu,  France  uiu  /•      . 
national  entries   will  begin    on   Ocli 

in  association  with  Film  Producers  Guili 

Triumph  of  Children,  sponsored  b\   Sni 

cV  Irench  laboratories  Ltd.;  produced 

King  A:  Partners  Ltd. 


Bi"  ion    Buhh'ts.    sponsored    b\    KarlKi 
roduced  by  lb  Dam  Films. 


THE   DANISH    ENTRIES 

57    B 

pr 

Introduction  to  Danish  Food,  sponsored 
ish  .Agricultural  Marketing  Board:  pn 
l.aterna  Films. 

Once  L  pon  a  Shoe,  sponsored  by  Dani 

Export;    produced    by    Rod    Geiger, 
Werner  Heidman.   Denmark. 

The  Leaping  Stag,  sponsored  by  A.  M. 

sprung  <.<:  Sonner;  produced  by  Jorgei 

Filmproduktion. 


THE  FINNISH   ENTRIES 

Kunii    Tcollisuuden    Palvcluksessa,    spons 

Sueomen  Kumitendas  0\ :  produced  bj 

da-Filmi-0\ . 

The  Iron-Works  Rautaruuki.  sponsored 
taruuki  0>;  produced  by   Suomi-Filmi 

Uartsila  Paper  Machines,  sponsored  by  0 

sila-Koncernen  .Ab:   produced  by  Penlt 

nen  Oy. 

THE  GERMAN  ENTRIES 

Category    \:  Industrial  Subjects 

Vorsloss  Ins  I'nbekannle,  sponsored  by  Es 
produced  by  Rudolf  W.  Kipp. 

I)er  Dritte  Faktor  (The  Third  Factor).  sp< 

by    German  Goxcrnmcnt.    Press  iV;   Infoi 
Di\  ision:  produced  by  Dido  Film. 

Category  B:  Industrial  Products 

Raisting.  sponsored  by  German  Post  Offic 

duced  hy  Indoc. 
Rhylhnnis    Cnserer    Zeit,    sponsored    by   t 

Post  Oil  ice.  produced  b\  Pahl-I  ilm. 

Category  C:  Industn.d  "Image""  films 

Kraflsloff.  sponsored  by    Ar.d   ACi:  prodm 

Hugo  Niebellng. 
Bis  Ans  Endc  I)er  \>ell,  sponsored  by  Ess 

produced  In  Rudolf  W.  Kipp. 

253,000   Stunden,   sponsored   by    Rohm  & 

[iarmsiadi:   produced   by   Domo-Film,  ( 

Category  D:  Technical  Information 

Melir   Sehen-Besser   Erkcnnen.  sponsored  I 
mens-Rciniger:    produced    by    Sieniens-I 
Category  F:  Industrial  Research 

(CONTINUbD    ON      IHt     I-()I,I  OWING     I'AC 


BUSINESS  SC 

J 


Autoload 


© 


leciollsis.  Autoload  ond  Filmo?"  "H  "'"  roo;..ipr.>r!  trnriP-orls  of  Bell  &  Ho.-.ell  Co-nony,  7100  f,<-:Corm:cl  food    CKVooo,  linro---  n'.i'i 


With  some  projectors  "automatic  loading"  means 
o/mosf.  With  the  Autoload^  projector  it  means  com- 
p\e\e\Y  automatic  threading,  and  a  whole  lot  more! 

It  threads  itself  completely,  automatically,  start  to 
finish.  No  other  16mm  sound  projector,  anywhere  in 
the  whole  wide  world  can. 


It  stops  on  a  single  picture  for  discussion,  reverses 
so  you  can  get  back  to  a  scene  fast,  throws  a  brilliant 
picture  in  lighted  rooms,  sets  up  in  seconds. 

Features  like  these  have  made  the  Bell  &  Howell 
Specialist  Autoload  Filmosound  the  largest  selling 
16mm  sound  projector  anywhere. 


&  Howe 


builds  photographic  instruments  a  little  better  than  they  really  have  to  be 


LNDLSTRIAL    FILMS    FUO.M    ABKOAl): 

(rONTISlFn     IRON!     PRECFDING     PAGE     FIGHT) 

Hochspannung-Hochleistung,  sponsored  by  AEG; 
produced  h>  Wolfgang  Pahl. 

Der  Heisse  Fricdcn.  sponsored  b\  BASF;  pro- 
duced b>  Gesselschcft  lur  bildende  rilnie. 

Getestrt  I  nd  Fur  GuJ  Befuiidcn,  sponsored  by 
Henkel  &  Cie;  produced  b\  Rotofilm. 

Category  F:  Manpower  Training 

Anders    Als    Maschinen.    sponsored    by    German 
Provincial  Industries  Employers  Confederation; 
produced  b>  Franz  Thies. 

Nur  Dcr  Ncbcl  Isf  Grau  (Fog  Isn't  the  Onlj   Thing 
That's  Gre_>).  sponsored  by  Thyssen-Huttc;  pro- 
duced by  Dido-Film. 

Category  G;  Safety  Education 

Gefahrliche  Diebe.  sponsored  by  Farbenfabriken 

Ba\er  AG;  produced  by  Pit  Muller. 
Gefahrlicher  Start,  sponsored  by  Ciernian  Mining 

Institute;  produced  by  Elan-Film. 

THE  ITALIAN  ENTRIES 

Category  A:  Industrial  Subjects 

Arese  Omaggio  Al  Portello,  sponsored  by  Uni- 
europa   Film;   produced   by  Augusto  Mingione 

per  Lnicuropa  Film. 

Dal  1830,  sponsored  by  Bassetti  S.p.A.;  produced 
b\  Romor  Film. 

Fallout,  sponsored  by  Comitato  Nazion,  Energia 
Nucleare;    produced    by    Cortometraggi    Gigi 

Martello. 

1   -(-   1  =   10,  sponsored  by  Alberto  Mondini  e 


Carlo    N'enlimiglia;    produced    by    A.    Mondini. 

Category  B:  Industrial  Products 

II  Pontc  Sul  Rio  Nero,  sponsored  and  produced 
b\  Onda  Film. 

Vanno   Si   Trasformano    Tornano,   sponsored   by 
Soc.   Slia   e   Soc.    Sarr.;    produced   by   Gruppo 
Quattro. 

Category  C:  Industrial  "Image"  Films 

F4CB  —  Acciaio  Su  Misura,  sponsored  by  Fiat 
S.p.A.     —     Dire/ionc     Stampa;     produced     by 

Cinefiat. 

Gli  L'omini  Del  I'etrolio,  sponsored  and  produced 
by  Ente  Nazionale  Idrocarburi. 

Category  D:  Technical  Information 

Costruire  In  Acciaio,  sponsored  by  Soc.  R.P.R.  e 
Costruizioni  Meccaniche  Finsider;  produced  hv 

Soc.  RPR. 

II  Mare  In  Canliere,  sponsored  by  Soc.  R.P.R.  e 
Cantiere  Ansaldo;  produced  by  Soc.  R.P.R. 

Qualcosa  Di  Nuovo  Fra  Gli  Olivi,  sponsored  and 
produced  by  Montecatini  S.P.A. 

Category  E;  Industrial  Research 

Acciaio  Sotto  Zero,  sponsored  by  Italsider  S.p.A.; 

produced  by  Film  Giada. 
II  IV  Stato  Delia  Materia,  sponsored  by  Comitato 

Nazionale  Energia  Nucleare;  produced  by  Cor- 
tometraggi Gigi  Martello. 
Tubazioni    In    Pvc,   sponsored   and   produced   by 

Montecatini  S.P.A. 

Category  G:  Safety  Education 

Rapporto  Di  Sicurezza,  sponsored  and  produced 
by  National  Nuclear  Energy  Committee. 


J 


THE  ISRAELI  ENTRIE 
Man  and  the  Heat,  sponsored   by  'n 

Council    for    Research    &    De\eli" 
duced  by  Central  Office  of  Inform.i 
On    Export    Mission,    sponsored    h\ 

Company    for    Fairs    &    Exhibitioi 
by  Rama-Film. 

Splendour  in  Gray,  sponsored   by  ( 
cration  of  I  ahour;   produced  by  > 
lilms. 

The  National  Uatcr  Carrier,  sponsor^ 
rot  Water  Company;  produced  b\ 
fice  of  Information. 


THE  NETHERLANDS  EN  I 
Con  Mucho  Gu.sto,  sponsored  by  N 
Gloeililampen-Fabrieken;    produce 
Carillon   Films. 

Fibres  Man  Made,  sponsored  by  Algernet 
zijde  Unie  N.V.;  produced  by  d 

Holland  Today,  sponsored  by  KLM  I 
Airlines;  produced  by  Carillon  Fil 
Interludium    Electronicum,    sponsorc 

Philips;  produced  by  N.  \'.   Mulni 

Operation  Mud,  sponsored  by  Electro    •, 

by  Carillon   Films. 
P.  S,  sponsored  by  Turmac  TobacLi* 

produced  by  Telefund  Holland  C 
Symphony  in  M,  sponsored  by  Coopc 

densfabriek  "Friesland";  produced 
Films.  1 

THE  NIGERIAN  ENTRY 

Towards  the  Highlifc,  sponsored  b>  1  ■ 

(CONTINUED  ON  THE  FOLLOWIM 
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/n  jri  ^ 
fp  f^  ^ 


>elective  distribution"  delivers 
al  people,  not  just  numbers. 


I  get  you  millions  of  viewers  for 
)nsored  film,  if  that's  what  you 
t,  if  you  want  a  better  defined 
!,  we  can  deliver  that,  too.  Want 
IS  on  adults,  rather  than  teen- 
A  predominantly  female  audi- 
iommunity  leaders?  You  name  it. 


Sterling  Movies  U.S.A.  developed  "Se- 
lective Distribution"  to  give  sponsored 
films  pin-pointed  exposure,  not  a  hap- 
hazard collection  of  anonymous  viewers. 
Call  us.  We'll  show  you  how  we  can  set 
up  a  specific  distribution  pattern  which 
will  zero  in  on  your  film's  objectives. 


STERLI 

MOVIES 

U.S.A.* 


M 


NEwvcRK:  375  Park  Ave.  JU  6-1717 

Soph.e  Hohne,  Morton  J.  Fink,  Ray  W.  Salo 

wASH;NGTON,D.c:1750Penn.  Ave.,  N.W.  298-5980 

Frank  Havlicek 

CHICAGO:  200  S.  Michigan  Ave.  939-6056 

William  Troy.  Frank  Naphin 

LOS  ANGELES:  1469  N.  Vine  St.  HO  7-3739 
Ralph  Rafik 
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TO  THE  UNSUNG  HEROES  OF 


OUR  FILMSTRIP  DEPARTMENT 


AT  CFI,  OUR  EXPERTS  HELP  YOU  find  many  short  cuts  to  great  filmstrips. 
Working  with  you  in  the  inception  stage,  they  help  you  get  the  most  from 
your  material . .  .often  saving  you  time  and  money.  And  with  our  special 
facilities,  we'll  furnish  the  parts  you  might  be  missing.  A  flower  background? 
A  line  of  tiand  lettering?  Type  set  on  cells  for  superimposure?  Can  do.  Our 
art  talent  will  design  and  execute  original  frames  for  you,  or  we'll  copy  your 
flat  art  up  to  24"  x  32"  (32  field).  Different  size  transparencies?  We  shoot 
directly  from  35  mm  through  8  x  10,  with  no  intermediate  reduction  to 
cause  loss  of  color  or  detail.  Product  to  be  photographed?  We'll  shoot  it  into 
your  filmstrip  against  a  colorful  background.  And  with  all  this  service,  at 
CFI  you  always  get  faithful  color  rendition  with  minimum  contrast  gain  and 
frame  to  frame  color  correction  to  insure  over-all  balance.  And  our  unique 
continuous-loop  printing  equipment  insures  absolutely  uniform  filmstrip 
prints  from  scratch-free  negatives.  How  long?  Well,  normal  delivery  is  one 
week.  On  super-rush  jobs,  we'll  work  with  you  to  a  tighter  deadline.  Need 
advice?  Let's  discuss  your  problems.  Call  Lou  Livingston  at  HO  20881. 
Your  filmstrip  benefits  from  the  superior  facilities  and  technology  that  have 
been  developed  to  meet  the  high  standards  of  the  motion  picture  industry. 


CONSOLIDATED    FILM    INDUSTRIES 

959  SEWARD  STREET,  HOl  YWOOD,  CALIFORNIA  90038  /  HO  2-0881  •  HO  9-1441 


INDISTKIAL    FILMS    FROM    A  Roy 

(CO.NTINUED   FROM    THE    PRECEDING    I 

ber   of  Commerce:    produced   hy  Tl 
Africa  Compan\. 


THE  NORWEGIAN  ENTRIE' 

(Calegor\  designations  noi  identili 
Ihc   Sliipbuildcrs   <>t'   Bergen,    sponsored 

Bcrgcns    Makcniskc    Vcrksicder;    priv 
Ceniralfilm  AS. 
Slol    I'll    Stiltn    (N(»r«t};ian    Furniture)   -       . 

by  Mi>lichaldlcrncs  l.andslnrbund  (N 
Assn.  of  hurniiurc  Dealers);  produced 
iralfilm  AS. 

The   Plough,  sponsored  by   KvernelaniK 
A  S;  Kyllingstad  Plogfahrikk  A  -S;  K 

&   Co..    A  S;    Landbrukels    Filni-og   Bill. 

produced  by  Vitek-Kilni. 

Stafftips  For  Bilen  (Tips  On  Car  .Main  >: - 
sponsored  by  AS  Norske   Esso;   pn 

CarsicN  Hansson. 

Testinc  Of  Concrcle.  sponsored  by  Nnea 
Cement    .Association;    produced    by   N 

Cement  ,Assn.  and  Tele  Film  Production. 

Candela-Skallet  Pa  Form  Ot>  Fh*ra  (The  itk 
Shell),  sponsored  by   Norwegian  Cemc  .\« 

elation    &    Messrs.    Ragnar    Evensen    .A     p 

duced  bii   Norwegian  Cement  .Assn.  &  T'  fl 

Production. 

Vi  Gar  Hotellveien  (We  Look  At  The  HilAi 
Catering   Trades),   sponsored    by   Staler  Fi 

sectral.  lor  Hotell-og  Turistdirektoratet;  pJuc 

by  Norsk  Film  A/S. 


THE  PORTUGUESE  ENTRY 


I 


L'Olivier  ef  la   Pvrite,  sponsored  by  Coral 
Unias  Fabril;  produced  by  Felipe  Df  ■'"» 

THE  SPANISH  ENTRIES 

Categor\   -V:  Industrial  .Subjects 
El  .Memorial  Del  .-\gua,  sponsored  by  Ceil 

Estudios    Hidrograficos;    produced    by| 
corto. 
La   Central   De   .\ldeadavila,  sponsored  b| 

duero.  S.A.:  produced  by  Fernando  Lopil 
tener. 
Operacion    H.    sponsored    and    produced  1 

Films,  S..A. 

Categor\  B:  jndusirial  Products 
Y  Siempre  l.a  Klettricidad,  sponsi>rcd  b\  Ik- 

—  Electrica.  S..\.;  produced   b\    I  ern.m  I 
pez  Heptener. 

(CONTINUED    ON     THE     lOllOWlNC.     IM 


w.  f.  mutschmann  makes  film: 


yes.  8  and  16 
mm.  if  your 
ideaK  are  bigger 
than  your  budge 
It  will  pay  you  to 
talk  to  us.  W.  F. 
MUTSCHMANN. 
Plank  Avenue, 
Paoli.  Pa.  call 
215  644-2774. 


MUTSCHMANN  FILMI 
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rS-JfT' 


Timeless 


LIGHTING  . . .  timeless  in  its  effectiveness. 

No  single  creative  element  contributes 

more  powerfully  to  successful  production  — 

CHOOSE  IT  WISELY. 


THE  EAST'S  ONLY  SPECIALIST -LIGHTING,  GRIP  EQUIPMENT,  PROPS.  GENERATORS 

RENTALS   •   SALES   •  SERVICE     fWl  Sole  distributor  of   MoleRichardson  Company   Products   in   Greater   New   York 


INC    333  WEST  52nd  STREET  NEW  YORK,  N.  Y.  10019,  Area  212.  Circle  6-5470 

Send  for  a  schedule  of  rental  rates! 
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AT&T  AMERICAN  BANKERS  ASSOCIATION 
ABC-TV  ■2231  ABC-TV  INTERNATIONA 
L  AUF  AMERICAN  HOME  MAGAZINE  AUDI 
T  BUREAU  OF  ^l|l|  llJiHilf^  CIRCU 
LATIONS^BABCOCK  &  WILCOX  B.  E.  GOO 
DRICH  ■H'i;fr1l'|;M  THE  BORDEN  COMPA 
NY  BRISTOL  MYERS  CELENESE  CORP 
OF  AMERICA  ^^lEMiBME!^  CLAIR 

r^.^^^^^i^.P.^.^-.^il^Q    CSS-TV   CONGR 
■fc;^ATION  ^l^inil'l'l^  CHRISTIAN   CHUR 

^Lrn.r^^^^^^^^  COMPANY  EASTMAN  C 
HEMICAL    COMPANY  IKTrmiTI^  EAST 

MAN  KODAK  COMPANYE  I.  ™NT  ET 
HYL  CORPORATION  ■■liJ!l^^lJ,|i|J|V|UJ.t.ii 
FAMILY  CIRCLE  FOUR  ROSES  DI STILLE 
RS  FOSTORIA  GLASS  CO.  ira™  r 
INC  ^T'l^L  :^»E..U:i>  A,  ^HE 'f^T?TM 
-LiNu.  ijjM  ^KJjTQHUn^H  INSTITUTE  0 
!„^,^^! r nf  "^^"^^   IMTERNATIOHAL  NI 

LKi,L   COMPANY  ■JEEmn^H  TnwFq   ». 

UUGBLINSrEEJTSffiTiOPPKfco 

MC    CALL'S  MAGAZINE  ^EHIilini^B  nat 

ATHIESON  PEPSI-COLA  COMPANY  PHTT  V 
IPS-VAN  HEUSEN  MThSm  rH^ 
^^^2  PFIZER  RAYBESTOS  REpS  rqy 
AL   CROWN  ■„! IJUJIH,  THE   SATURDAY 

M'  1,111  [■;i1itflBEIlIEM  SOCONY  MOBI 
LECTRTr°!^^^L|S^£S^S  SYLVANIA  E 
LECTRIC  BiaBaSiEEHniEl  products      I 

■nlui^^'".!"!^!!!^"^^"   TIME  MAG 

VOGUE  S^^^CT°RIc''cORf 
WOMAN'S   DAY  ^    II 1 1  ^'^   ^°^^i 


right  off  fhe  newsre« 


j  Kl««l    Hill    I.iiilur   Kx.riitiN,. 
Ni«.-l'r.>i<l,.|,i    „r    Ja,„    llan.Jv 

A-  Directors   of  The  Jam    Handy 

Organization  have  elected  William 

G.  Luther  as  executive  vice-presi- 

I  dent   of   ihe   New   York.    Detroit. 

Chi  c  a  g  o  and   Ht)IIywood-based 


^^.  G.  Luther:  in  new  post  at  ]ll(). 


company.  Announcement  of  the 
election  was  made  by  president 
Jamison  Handy  in  August. 

During  40  years  of  association 
with  Jam  Handy.  Mr.  Luther  has 
held  executive  responsibilities  in 
nearly  all  functions  of  the  Organ- 
ization, including  motion  picture 
utilization,  slidcfilni  production, 
editorial  and  customer  services. 

He  was  named  vice-president  in 
charge  of  Chevrolet  contact  at 
J  HO  in  1946  and  became  senior 
vice-president  in  charge  of  Gen- 
eral Motors"  contact  in  1959.       • 


VISUALSCOPE 

INCORPORATED 

103  PARK  AVENUE  .    NEW  YORK  CITY  17  .    MU  3-3513 


:\ro.l,.rn's  IV. Y.  ir.a.lcjiKirlers 
Now  at  1212  .Vve.  „f  Ainerita.s 

•^  Headquarters   offices   of   Mod- 
ern Talking  Picture  Service.  Inc.. 
in  New  York  City,  will  occupy  two 
entire  floors   at    1212   Avenue  of 
the   Americas   in   early   September 
as    the    national    film    disiributit)n 
company    acquires    some    60    per 
J  cent  more  space.  Modern  has  been 
located  at  3  East  .S4ih  Street  for 
many  years. 
[        The  move   to   Manhallan's  new 
"Main  Street"  puts  the  film  com- 
j  pany  in  an  area  where  headquar- 
I  tors  of  NBC  have  been  loim-csiab- 
lished   and   where   both   ABC  and 
NBC  are  currently  completinu  new 
HO    buildings.    The    heailquarlers 
shift  is  only  one  of  four  moves  by 
Modern   in   (he  New   Ytirk   metro- 
pohian  area  within  coming  months. 
Ihe    Rockefeller    Center^  film    h- 
brary  will  also  move  to  the  Avenue 
of    Americas'     address     (separate 
floor)     and    various    departments 
now  located  at  21  West  6()th  Street 
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will    occupy    a    building  h 
erected    to    house    thcnm 
Hyde    Park.    Long    Islan 
about  November  1st. 

Modern     Teleserviee. 
company,    has    re-locatec  ij 
Movielab    Building   at  69 
.'>4th  Street  in  New  York. 

*       *       * 
IJub.rl    M»-iiir,.|(l   is  Pr.iil 
of    Fln»io    >hiiiiiru<iiire   ) 

■f~  The    National    Associioi 

Photographic    Manufacturs 

elected  Robert  L.  Kleinfil 

president     for    marketing  in 

Photolamp  Operation  of  y|« 

Electric  Products.  Inc.  as  ,  p 

dent  for  the  coming  year,  le 

ceeds  Ronald  H.  Smith.  \^ 

of    Smith-Victor    Corponon 

Cjriffith.  Indiana,  in  that  isd 

Directors  of  the  associami 

named  William  R.  Frecmu  pi 

dent  of  Amplex  Corporatii  Q 

Place.  N.  Y.  and  Eugene  Nrti 

president  of  Hudson  Phoicr^ 

Industries.  Inc..  Irvington-H 

son.  New  York  as  vice-pnda 

E.  S.  Lindfors.  vice-prc^eil 

Bell    &    Howell    Photo   Sa.  f( 

I'armingdale.  N.  Y..  was  rJen 

treasurer  for  the  seventh 

tive  term.  Joseph  T.   M 

re-elected  secretary. 

*        *       * 
K<lu<aliuiKiI    'M.-diii    Couiil 
Nam«-.s   BaithM-II   K\«e  Titm 

^r  John   D.   Bardwell  is  I  nj 
executive  director  of  the  ' 
tional    Media    Council.    .,. 
to  EMC  president  James  ! 
Bardwell.  since   1960  IkMv 
Audio-Visual   Center  at  i 
versity    of    New    Hampsli 
take  charge   of   the   Couiu 
tional    headquarters.    Thi- 
was    recently    moved    frc 
■^ork    Cily   to   Washington 

*        *        * 
Texa.s"  Vliiiiiiii  Siip|i(irl  V 
Cil.-.l    I»    Cull.f;,-    1'    K   I 
t{  The    College    Loyalty 
Support  Prt)gram  film.  Th. 
I.xnlosion      —     an     /\v-( 
Crisis,   has   earned   the   L'n 
of  Texas   a   CY-rtificate  of 
tional    Achievement    in   tin 
National    Honors    Competing 
the   recent   national  conferc;. 
the  .American  College  Publ^ 
lalions  Association. 

The  3()-minute  film,  pn^' 
by  I'idelity  Film  Produclii 
Dallas,  was  telecast  on  36 
stations.  The  awards  hom 
chkles  a  5'2.'^0  cash  pri/c  di 
by  the  Sears  Roebuck  l-oimc  s^ 


BUSINESS  SCl 


CUT  IT  OUT.  FOLD  IT.  YOU'LL  FIND 
NOTHING  MUCH  HAPPENS,  ITS 
JUST  FUN.  AND  IT  WILL  GIVE  YOU 
A  CUT-OUT  OF  THE  DU  ART  LOGO. 
WHICH  STANDS  FOR  A  FILM  LAB 
WHERE  A  CONSTANT  R&D  PRO- 
GRAM BRINGS  YOU  NEW  HIGHS 
IN  QUALITY  AND  SERVICE,  FOR 
EXAMPLE:  U.S.  PATENT  3163080 
COVERING  QUARTS  EXCLUSIVE 
FIBER  OPTICS  PRINTING.  PRINTS 
WITH  "SOFT"  LIGHT  MINIMIZES 
ABRASION,  NEGATIVE  DEFECTS, 
SCRATCHES,  MAKES  NEGATIVE 
LAST  LONGER.  AVAILABLE  ONLY 
AT  DU  ART.  TRY  IT.  CALL  AND 
ASK  US  ABOUT  FIBER  OPTICS 


'eiRO  IN  rucHT  ■  —  one  of  a  series  of 
Reverse  Oragami  using  the  Du  Art  logotype. 


DU  ART  FILM  LABS/  DU  ART  COLOR  CORP 

245  WEST  55   STREET,   NEW  YORK.   N.Y.  10019      PL  7-4580 

ID  C«N«0»     ISSKOtCD  SCmCN   INOUSImlS     no  y  lOOO  NO«I"Cli"E   «»t  .  M«l!«Ul 
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DRAMATIC  INTRODUCTION  OF  A  NEW 
SALES  PROGRAM  STARTED  HERE 


J 


KALART/VICTOR  Movicmalic  RcpcalLT  Projectors  loaded  with  a  16mm 
sound  prmt  of  a  colorful  selling  film  got  Hanes  Hosiery  Mills  representa- 
tives off  to  a  running  start  with  buyers  across  the  country.  The  company 
supplied  the  task  force  with  lightweight,  desk-top  Ntoviematics  whose 
performance,  day  after  day,  aroused  prospect  interest  and  clinched  sales. 
How  about  your  product  or  service?  You  can  buy  or  lease  Moviematics 
and  there  are  7  models  available.  Ask  your  dealer  or  write:  KAl.ART/ 
VICTOR.  PI.AINVII.LE,  CONNECTICUT  06062,  Department   107. 


SimiS    SIViNTT 


MOVIIMATIC 


70-1600   tUC  KMMT    SOUNOSTIir 


First  and  t'orenmsl  in  Ktinm  Motion  l'i<  lure  l.iiuipinrnt 


l.aiiri    !li-ii<l>   (fI)\  friiiiK'iil    Kiliii 
Srrvi<-c    Drpurliiifiil    al    Dll    .4rl 

Du  .Art  film  Laboratories,  un- 
der its  new  contract  with  the 
I'liited  States  GovcrnnieiU  for  the 
distribution  of  Federal  films  avail 
able  for  public  sale,  has  set  up  a 
U.  S.  Government  Film  Service 
Department,  directed  by  Gabriel 
Lanci. 

Films  produced  for  the  U.  S. 
Office  of  Education,  the  Public 
Health  Service,  the  Department 
of  Defense  and  the  Department  of 
Agrici>lture  are  among  the  con- 
siderable number  of  titles  now 
available  from  Du  Art.  All  sub- 
jects are  available  at  special  Gov- 
ernment-established print  costs. 
Price  lists  are  currently  available 
and  catalogs  are  promised  for  later 
in  the  year. 

Requests  for  lists  of  titles  and 
their  prices  should  be  addressed 
to  "U.  S.  Government  Film  Serv- 
ices, Du  Art  Film  Laboratories. 
Inc..  245  West  35th  St..  New  York 
City,  N.  Y.  lOOiy.  • 

*        *        * 
llecord  .Salft-.  Karniii':*  for 
Capital  Film  Lal»  al  June  ;iOlh 

Capital  Film  Laboratories.  Inc.. 
Washington.  D.  C,  has  reported 
that  sales  and  profits  for  the  quar- 
ter ending  June  30  were  the  high- 
est in  the  history  of  the  company. 
Sales  during  the  period  totaled 
$669,000  and  were  46  per  cent 
higher  than  the  $471,000  total  re- 
ported for  the  same  quarter  of  '64. 
Earnings  rose  570  per  cent,  from 
$14,102  to  $78.  682.  according  to 
president  Alfred  E.  Bruch. 

The  increase  was  due  primarily 
to  larger  color  processing  volume. 
The  lab's  president  noted,  "since 
the  installation  of  complete  color 
facilities  two  years  ago.  our  vol- 
ume has  steadily  increased."  He 
cited  plans  to  continue  investment 
in  color  capability  at  an  annual 
rate  of  S  1  50.000  or  more.  • 

M.    \.    Ilcil/.iiian   lo  Jam    ilaiulv 
U8  S<-lu»«>l  Servirr  Kxeciilix- 

Milton  .A.  Heil/man's  appoint- 
ment as  head  of  distributive  opera- 
tions on  the  School  Service  statf 
of  The  .lam  Handy  Organization 
has  been  announced  by  president 
Jamison  Handy. 

Heit/man  served  as  dneclor  ot 
the  Department  of  Audio-Visual 
ami  liroailcast  Education  of  the 
National  Coimcil  of  Churches  for 
I  five  years;  he  had  four  previous 
I  years  of  experience  in  the  produc- 
tion atid  utilization  of  filmstrips  in 
elcnientary  and  secondary  educa 
durinu  his  career.  • 
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Norm    Lind<|uist:    /i/rii 
titc  note  liiatis  SVP.- 

I,!iiil(|iiist    FJerleel 
of    Midwosl    (!liaplr 

;>  The    Midwest   Ch 
National    Visual    Pre 
sociation  has  installe 
Lindquist.   sales   vice- 
the  Fred  A.  Niles  Coir] 
Centers.    Inc..  of  Chi 
1965-66  president 

Other    chapter   offii' 
Howard   H.   Rice 
and    Marvin    E.    G 
Goessl.    Inc..   vice-pre 
Howard   Jacobson.  H 
Industries.  Inc.  as  sec 
urer. 

According  to  LindqiL  i 
the  chapter's  primary  i- 
bring  NVPA's  "Days  m 
program  to  Chicago  T 
During  the  12  years  in 
association  has  conduct 
nual  Spring  seminar,  a 
sentation  and  expositiori 
ities  have  been  held  in  ^ 
City. 

With  membership  in  t 
and  Canada,  the  group  P" 
both  producers  of  visual" 
tions  of  all  types,  plus" 
education,  industry  am* 
groups  using  visual  pi' 
media. 

*  *  • 
Kxcciifiral'  <  )p«'iis  Np»  ll 
,Siil»i<liar>  in  llarlfonl. 
A  complete  New  Enj 
facility,  with  working  pn 
play  showrooms,  has  bo 
by  the  Exeugraf  Corpo 
One  Constitution  Plaza. 
(  onn,  Iheodore  S.  Ko 
head  the  new  subsidiarv 
graf  of  New  England.  «itl 
sibility  for  dealer  sales  sui 
customer  ser\  ice  on  the  f 
of  film  tape  cartridge  p 
A  library  of  sales  and  niai 
training  programs  proJ' 
Execugraf  by  Film  Tape' 
Productions  will  also  be  ■ 
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AT  ION  FILMS 


AUDIENCES 


AUGUST-SEPTEMBER    1965 


DAY'S  PR  FILMS  GIVE 
LIENTS.  VIEWERS  MORE 

Industrial  Film  Techniques 
'Advanced  as  Fellini  and  Others, ' 
Says  The  New  York  Times 


IK  MI'IIUKV 


Humphrey 
mion  Series, 
ering  America' 

television  travel  series, 
ini;  America."  features 
}>■  X'icf-Presiilent  Hii- 
)phre\-  nriiiiii;  Aineri- 
lieoples  of  the  world  to 
iiiled  States.  The  com- 
om  a  speeeli  lie  de- 
l  tlie  re-opeiiiiiK  day 
■s  at  the  1965  World's 
'e   to    introduce    each 

ies,  developed  by  As- 
Felefilms,  a  division  of 
n  Films,  is  comprised 
films  from  such  spon- 
npanies  and  organiza- 
mericau  Airlines,  Gulf 
.  N.  Y.  Worlds  Fair 
id  Firestone  Tire  & 
bmpany.  Stations  will 
tinned  on  Page  4 ) 


Audience  Selectivity 
Key  to  'Schoolhouse' 

Aitdicncc  seUctivity  has  al- 
w a\s  been  a  distinguishing  char- 
at  teristic  ol  sponsorctl  film  dis- 
tribution. To  deliver  liighK  spe- 
cialized audiences  for  clients 
with  precise  objectives  retjuires 
sources,  resources  and  a  bit  ot 
resourcefulness,  too. 

A  case-stud\  in  point:  "ro 
Build  .A  Schoolhouse."  This  2S- 
miriutc  tolor  Kim.  produced  b\ 
Pelican  lor  Educational  Facili- 
ties Laboratories,  has  as  its  pri- 
mary audience  school  superin- 
tendents, principals,  school 
boards,  audio-visual  directors 
.uid  conunurnt\  ser\  ice  orijaniza- 
tions.  The  purpose  of  the  film  is 
to  acquaint  educators  with  the 
new  changes  and  challenges  in 
(Continued  on  Page  4) 

AF  Brass  Appears 
On  WNYC-TV 

Hob  Mitchell,  president  of  As- 
sociation Films,  and  Bob  Fine- 
hout,  vp  appeared  on  "W'orlil's 
I'air  Heport,"  over  W'NYC-TX' 
recentK'.  The  taped  show  was 
tele\i.sed  five  times  dmiiig  a  one- 
week  period.  Intcr\iewed  b\ 
Bill  Bcrns,  vice-president  of  I'H 
for  the  World's  Fair  Corp.,  .\Ies- 
sers  .Mitchell  and  Finehout  at- 
tested to  the  popularit\  of  the 
promotional  film,  "To  the  I'air." 

The  film  is  reathing  the  larg- 
est average  audience  per  book- 
ing ol  any  public  relations  illin 
in  current  distribution:  201  per- 
sons or  101%  over  the  norm  ol 
100  persons  per  booking. 


nil  I.ARY 

'High  in  Himalayas' 
New  Hillary  Film 

It  is  s.Mil  that  tlu'  ii.iti\es  of 
the  llinuilayas  are  respectlul  ol 
two  entities,  the  Abomiiuible 
Snowman  and  Sir  Edmund  llil- 
lar\.  Sir  Edmund  they  know  as 
;i  man  of  boundless  energ\ , 
stamina  and  courage.  The  Snow- 
man, as  Sir  Edmund  says,  "be- 
longs in  the  field  ot  ni\  thologv." 

You  will  find  no  Snowman  in 
"High  in  the  Himalayas,"  the 
new  Sears,  Roebuck  and  Co. 
film  about  the  Hillar>  expedition 
up  Mount  Taweihe  on  the  Tibi't 
border.  I  he  purpose  ol  ihe  i  limb 
was  to  help  n.itives  in  remote 
\  illages  build  badly  -  needed 
(Continued  on  Page  3) 


"industrial  film  -  making 
tecluii(|iies  are,  in  many  in- 
stances, as  advanced  as  those 
of  such  renowned  feature  film 
directors  as  Fellini.  Hesnais, 
and  .\ntonioni."  This  ohserxa- 
tion  1)>  Leonard  Sloane.  writ- 
ing in  The  New  York  Times,  is 
a  succinct  sum-up  of  the  big 
change  that  has  taken  place  in 
industrial  and  i)uhlic  relations 
films  of  tile  mid-sixties. 

.\  visit  to  the  World's  Fair  is 
\isible  and  vivid  proof  that  this 
medium  has  advanced  tremen- 
dousK  in  the  past  few  years. 

Significantly,  industrial  film 
producers  have  not  been  content 
to  just  follow  in  the  creative 
footsteps  ol  theatrical  practition- 
ers. They  have,  in  many  instan- 
ces, created  entireK'  new  forms 
and  techniques,  not  possible  for 
presentation  on  conventional 
.screens. 

The  now  classic  example  is 
Franiis  Thompson's  "To  be 
Alive."  There  is  no  existing 
method  of  presenting  this  tri- 
screen  film  in  theaters — or  else- 
where— precisely  as  Mr.  Thomp- 
son has  created  it.  This  is  true, 
too,  of  Harry  Coleman's  "The- 
aterama"  which  encircles  audi- 
ences at  the  New  Y'ork  State 
building. 

.\s  produier  Harrv-  Strauss 
(Continued  on  Page  3) 
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EDITORIAL 

The  Educational  PR  Film 

The  iiidnstry-sptmsored  public  lelation.s  film  has  long  been  an 
accepted  teaching  aid  in  the  nation'.s  higii  schools.  It  is  not  at 
all  iiniisiial  for  the  school  audience  to  represent  between  60 
and  75  per  cent  of  the  total  non-theatrical  audience.  Such  ex- 
posure is  important  to  sponsors.  It  means  that  their  films  are 
receiving  almost  perfect  utilization,  that  is,  tiiat  tlicy  are  being 
used  in  the  training  and  development  of  young  minds. 

The  classroom  showing  pro\ides  an  ideal  \iewing  experience. 
The  audience  is  attentive  and  ready  to  absorb  the  material  on 
the  screen.  ( Who  knows,  Miss  Dove  might  spring  a  pop  quiz! ) 
There  are  the  plus  factors  of  ha\ing  the  film  introduced  and, 
very  often,  discussed  by  the  teacher  and  class. 

And,  yet,  with  the  \ery  broad  exposure  so  many  PH  films  re- 
cei\-e  in  our  schools,  vcnj  fete  of  the  films  were  produced  witli 
(III  ediicatioml  purpose  uppermost.  Most  are,  instead,  broad- 
based,  general  interest  films,  suitable  for  clubroom  and  class- 
room. 

There  is  a  need  we  (eel  lor  more  educiitioiud  public  relations 
films,  films  made  specifically  as  educational  aids  for  classroom 
and  ETV  use. 

The  value  to  the  sponsoring  company  would  be  manifold: 
on-screen  identification  through  a  credit  title;  the  PR  value 
of  making  a  film  which  would  present  the  sponsor  as  an  en- 
lightened good  cori)()rate  citi/cn,  and  the  ver\'  real  possibility 
that  the  film  will  render  an  educational  service  to  the  industrv 
or  company  itself. 

Altruistically  |)erhaps,  the  contribtifioii  would  be  toward  the 
creation  and  development  of  better  educated  citi/ens. 

There  are  a  number  of  educational  PH  films  alrcadv  in 
distril)ution.  To  name  a  few:  "Personal  Fiiumciiil  VUiuniivj," 
and  "Wise  Use  of  Credit,"  two  money  manageineiif  films  fnim 
National  Consumer  Finance  As.sociation  to  orient  sliulcnts  to 
the  economic  problems  of  daily  living;  "I,ifc  lusiirdiicc.  \\  IkiI 
it  Means  and  llou  it  Works."  ;i  film  ■'|)iimer"  on  the  workings 
of  life  insurance  from  the  Institulc  ul  I, lie  Insinainc,  "I'he 
Makinn,  Shnpina  and  Tri'iilin<^  of  Steel."  six  films  tor  science 
classes  from  United  ,St;ites  .Steel  (.'oriior;itiou;  the  iiiilrition 
education  films  of  the  National  Dairy  (.'onm  il  (  uiu  ol  the  must 
ediication-miiuled  of  sponsors);  "Inteniiilioniil  hidiiin  Ihiiiit 
I'.xpi  ililion,  a  film  on  oeeaii<igra|)li\  lor  seienee  ckisses  from 
National  Science  Foundation;  and.  of  course,  "The  'iicciilii  tli 
Century,"  a  \'eritable  history  oi  our  times  from  l'rudenti;il. 

These  sponsors  know  the  public  relations  \alui'  of  educa- 
tional aids  as  such.  With  50  per  eeiil  of  lodax's  population 
under  2.5,  it  wmild  beliooNc  other  film  sponsors  tn  help  in  the 
educational  de\clopmeiit  of  our  young  people. 


THE   SPONSORED   SCREEN   SCENE 

The  Great  Race 

Jiiiimx    C;lurk  .uui   those   magnificent  rear-engine  racers... 
stars  of  the  '65  Indianapolis  ,500  .  .  .  You  can  .see  'em  all  in  i. 
new  tirc-seaier  "Tlie  Short  Way  Around"  ...  as  the  film  ■ 
500  had  more  than  its  share  of  firsts:  England's  Jim  was  tl  t 

eign-horii  driver  to  win  k.  ( 

.  .  .  his  Lotus  Ford  w,  il . 

foK'ifin-bnilt  winner  sim 

■  -fj    ^^V^^HMl   ^^^^^B        fon''  rookie  drivers  finis.,,  a, 

M  ,  ^^v^^^^^^^^^^Hl      top  10  ...  a  new  i^ 

^'.faE^^K^^^^P  of   151.1.38  mil. 

engine  racers  won  the  d 
tired  front-engine  roadst 
time  .  .  .  Hacefilm  V 
photographed  the  _ 
thriller  from  trackside,  t^ 
pit  stop. 

.\rt   .-Vrfons   shows  In 
JIM  CLARK  eame  "the  fastest  man  < 

in    another    Firestone    speed    special,    "Challenge — A    ^^(| 
Speed  Record"  .  .  .  his  fire-bomb  is  a  17,000  HF  car  called 
Monster  which  takes  .\rt  and  audience  on  a  5.36.71  mph  ^ 
the  white  hot  HonneviJIe  Salt  Flats  ...  if  you  don't  think  i 
bear  in  mind  that  a  jet  [)]aiie  cruises  at  about  tliat  speed! 

Gull's  "Twelve  Hours  at  Sebring"  puts  \ou  in  the  dri- 
(with  harness,  helmet  and  cool  courage)  to  give  you  a  racei  ^ 
of  this  rough,  tough  track  competition  .  .  .  the  Sebring  (■ 
is  the  longest  race  in  America  and  one  that  tries  the  mettle  i. 
metal  ol  machines  .  .  .  I^\  namii-  did  this  one  and  in  K  ^ 
months  it's  racked  up  a  community  and  T\'  audience  of  £ 
persons. 

Tennis  Anyone? 

Billy  Talbert,  six-time  Davis 
Cup  winner,  introduces  "Tennis 
for  E\ervbo(Iy"  the  new  U.  S. 
Lawn  Temus  .\ssociation  film  ded- 
icated to  the  (wpansioii  and  eleva- 
tion ol  tennis  as  a  national  sport 
.  .  .  action  highlights  show 
Maureen  (Little  Mo)  Comiolly  in 
structing  \<)ungsteis  in  the  fine 
points  at  the  annual  Forest  Hills 
tennis   clinic,    and    Maria    Bucno,  ""  '     1  Al.BLKT 

Neil  Kraser,  Oarlenc  Hard  ;nul  Hod  Laver  in  dazzling  deni 
of  tennis  terpsichore  .  .  .  the  (ilm's  in  siiinnu  r  '\'\'  relea.se  li 
interest  in  the  V.  .S.  Nation. ils 

Rod  and  Reel 

A  eaincr.unan's  patience  is  onl\   m.itched  h\   a  fisherinan's  t 
he's  the  gu\   w  ho  must  sweat  out  the  Walton  as  well  as  the  \ 
and  hope  to  get  some  footage  that  w  ill  show    both  olf  to  cin 
aiKantage  .  .  .  .Mr  oa  s  "Trout  to  Orcani   -Miout"  is  about  a  fisi 
who  tells  his  wile  about  .i  dream  he  li.ul.  (Note:  she  nuist  Ih'1 
thing  of  a  dreamwife  to  accept  fishing  in  such  good  spiiitK  lnl 
back  we  aecompaiu  him  to  XVaterbury  Lake  in  Saskatchewan 
link  the  hard-to-net  Artie  C;ra\ling.  a  trout  to  test  the  skill  '| 
fisherman  .  .  .  it's  a  delightful  and  exciting  2S  mimites.  , 

.American  .Airlines  takes  to  the  water,  fishingwatcr  that 
"Fishing  the  BixiTs"  a  new  <iuai  ter-hour  tiilogy  that  goes  .iflft 
bass  and  Iroul  igiioil  name  lor  an  ad  ageiK\!l  .  .  .  A.\  s  "KinS' 
and  .Stripers"  and  "Sporlfishing"  :ue  proven  lavorites  with  fi^ll 
and  l.nnlliihhcis  with  .i  non  tlxali  ii  al  andiencc  of  1.3.3. 1S4  p 
to  date  .  .  .  Hig  on  VW  loo.  in  "K\U-  Kote's  World  "  sciiis  and 
special  AF  concepts. 
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isative  Pit  Filtns 


(Continued 

linics.  "In  the  early 
ii(liistri:il  films  tlii-y  were 
rations  of  iiiacliines  too 

ing  into  an  office."  In  a 
.tor>'  The  Wall  Street 
pointed  up  the  changes 
.(■   taken    plate.    Public 

films,  the  Journal  .said, 
1  bolder,  more  iniagina- 
roach  to  the  medium." 
.iinple  is  American  Air- 
man Francisco,"  a  10- 
ntrotluction  to  the  city 
.pressly  for  Astrovision 
showings.  It  "communi- 
,it  indefinable  something 

taken  San  Francisco  to 
s  heart.  A  spirited  jazz 
1  sprifely  script  b\  Col- 
lerb  Caen  complement 

the  imaginative,  roving 
Aork  that  seeks  out  the 
the  cit>'. 

ing  to  the  screen  the 
id  urgencf  of  a  big-city 
"Cost  of  Hope"  (Johnson 
>n)  utilizes  something  of 
enia  \eritc'  technique, 
s,  quick  pans  and  track- 
s  put  the  audience  in 
gency  wards,  operating 
I  literally  at  the  doctor's 

ition    in    VW    Minis    has 


from  Page  1 ) 

lome  a  long  way  too.  The  "cat 
and  mouse"  stsling  of  yesterda> 
has  given  wa\  to  the  slick  so- 
phistiiation  of  such  films  as  I'eli- 
can's  "Einopa.  '  This  lO-minute 
short  from  the  European  Eco- 
nomic C^ommunity  uses  humor- 
ous animated  characters  to  fell 
the  story  of  the  Common  Mar- 
ket. Backgrounds  are  woodcuts, 
engravings  aTid  works  of  the 
masters. 

Another  film  in  "adult  ani- 
mation is  Pittsburgh  Plate  Glass 
Company's  "Adventure  in  Col- 
or," produced  by  D\namic. 
Swirls,  splashes,  swatches  of  col- 
or cascade  across  the  screen  in 
high  style,  more  than  fulfilling 
the  promise  of  the  title. 

The  pint-size  "photoplavs"  of 
\ester\ear  have  been  displaced 
by  such  probing,  personal  dramas 
as  "The  91st  Da\"  and  "You  are 
not  Alone,"  mental  health  films 
that  are  both  adult  in  treatment 
and  contemporary  in  technicjue. 
Each  is  a  film  that  has  something 
to  say  and  sa\s  it  well. 

The  maturitN-  of  the  industrial 
and  PR  film  has  resultetl  in  audi- 
ences getting  more  fiom  them 
and  "the  lonipanics  paying  the 
bills  nioie  loi  their  mones , "  ob- 
.ser\es  the   I  inies. 


•■///.\;.A/,AV.AS"  rniMEW—Thr  new  ndor  film.  "Ili^:h  in  ih,  lliino- 
layas,"  siionsorcil  Inj  Scars,  Hochutk  atui  Co..  iia.t  riiiiillij  iirciUniil  in 
New  York  City  for  sports  editors  and  uritcrs.  Sir  Edniiiml  Hillary,  famed 
cominrror  of  Minint  Everest,  introduced  the  film,  uhicli  ilocuim  iits  his 
assault  (III  Moiint  I  atceche.  Pictured  at  the  prcvieu  are:  liohert  D  Mitchell, 
presidoit  of  Association  Vilms.  Sir  Edmund.  C-ilhert  M.  'Aahnan,  president 
of  the  Mattcrhorn  Sport  Cluh  and  co-host  for  the  Maidiattan  premiere, 
and  Cieortie  C.  Potts,  director,  ('onsumer  Information  for  Sears. 


HILLARY  'HIGH  IN  THE  HIMALAYAS' 


(Coiiliiiiiid  Iriiiii  Pa^(    1 


schools  and  water  lines.  To  the 
natives.  Sir  Ednumd,  has  also 
become  something  of  a  good  Sa- 
maritan as  well  as  adventurer. 

Dr.  Michael  Cill  of  New  Zea- 
land, a  member  of  the  Hillary 
party,  exposed  more  than  10,000 
feet  of  color  film  which  lias  been 
edited  down  to  the  27-niinutc 
motion  picture.  The  result  is  a 
film  that  for  suspcn.se  and  excite- 
ment   has   few    peers.    The   ex- 


pedition is  shown  inching  its  w  a>' 
up  sheer  cliflPs  and  icy  slopes, 
across  deep  crevasses,  and  secur- 
ing a  precarious  foothold  on  nar- 
row ridges  as  the\'  make  the  21,- 
000  foot  climb. 

Sir  Edmund's  narration  adds 
.uith<)rit\  and  authcnticit\  to  one 
of  man's  great  aci omplisliments. 
"High  in  the  Himala\as"  is  in 
national  non-theatrical  and  tele- 
vision release  through  A.ssocia- 
tion  Films. 


miation  Films  Offers 
e  Astrovision  Slio wings 


ation  Films  will  not 
ts  clients  for  an\  film 
i  that  take  place  on 
1  Airlines'  Astrovision 
irough  October  31. 
atioii  Films  has  been  co- 
j;  with   Trans-Lux    Dis- 

Corporation  in  provid- 
ts  and   travel    films   for 
r'iewing  on  intermediate 
t  haul  flights, 
table  films  are  shown  as 

15  times  a  day  over  a 
period. 

inoniiiing  the  .service, 
).  Mitdiell,  president  of 
ion  I'ilnis,  .said,  'We 
such  airborne  film 
i  as  an  exciting  and 
ing  way  to  reach  adult 
'S,     especially     business 


travelers  and  vacationers.  For 
the  next  three  months,  dining 
the  peak  period  of  vacation  anil 
plcasiue  travel,  we  are  ollering 
.\stro\ision  exposure  to  our  cli- 
ents as  a  "bonus." 

"The  business  of  reaching 
people  must  be  geared  to  the 
manifold  changes  taking  place 
in  .Xmi'rica.  Movies  aboard  jet 
planes  is  just  one  manilestation 
(il  the  mobilitx  ,md  lluidit\  de- 
manded of  film  distribution  " 

Among  the  films  recently  .se- 
lected by  Trans-Lux  for  airborne 
viewing  are:  "America's  Cup 
Haces,  1964,""  the  story  of  the 
\achting  classic;  "New  England 
Portrait,"  the  four  .seasons  of 
New  i'^nglaiid;  and  'Twelve 
Hours  at  Sebring,"  an  auto  rac- 
ing film. 


Y  for  Vitamins! 

American's  have  probably 
never  been  more  waistline  con- 
si  ious.  The  Battle  oi  the  Bulge  is 
being  « ,iged  on  all  fronts,  with 
the  "ihinking  man  s  diet  and 
other  similar  tracts  part  of  the 
1  attic  stra^eg) . 

Sometimes  m  our  zeal  to  lurb 
calorie  or  carbohydrate  intake 
we  overlook  the  importance  oi 
vitamins  for  health\ .  strong  and 
di.sease  -  resistant  bodies.  "X'it.i 
mins  and  Yoin-  Health, "  from  tin- 
National  Vitamin  Foundation,  is 
,1  sensible.  easiK-midrstood  film 
that  answers  questions  about  our 
health  and  the  pait  vitamins 
pla\. 

In  17 ''2  minutes  il  tells  wh\ 
beri-bcri  and  sc\n\\  are  rare  and 
\\h\  improper  eating  habits  rob 
us  of  our  vitamin  needs.  The 
"filmograph"  teiliciii|ue  by  Visii- 
.dsiopc  helps  audiences  visualize 
Ait.miiiis  and  Your  llc.dth.  ' 


'Instant  Exposure' 
I.  E.  Audiences  Fast! 

As.sociation  Films  has  devel- 
oped an  "instant  exposure"  plan 
for  the  distribution  of  IlolK- 
wood  promotional  shorts  and 
featurettes.  The  sersice.  calU'd 
"Operation  I'eaturette,""  is  tail- 
oreil  to  reaching  audiences  be- 
fore and  during  the  release  of 
major  feature  films  or  roadshow- 
.ittractions. 

These  shorts.  usualK  behiiid- 
llic-scenes  glimpses  of  Holl\- 
wood  features  in  production,  are 
used  to  generate  interest  in  go- 
ing to  the  nnjvies.  Typical  is 
"Big  Sur."  a  lO-niiniitc  short  nar- 
rated by  liichard  Burton,  whieh 
includes  production  shots  of 
'The  Sandpiper"  (in  which  Bur- 
ton stars  with  Elizabeth  Ta\lor). 

"Operation  Featuretle"  adapts 
such  spon.sored-film  ser\  ices  as 
Movie  -  A  -  Week  to  the  motion 
(Coittintied  (III  Pi/ge  4) 
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of  New  PR  Films 


'Schoo/house '  Audiena 


('i)ulini(cd  from  I'agc  ij- 


A  i-heiklist  ol  now  sponsored  films  in  distribution  through  Association 
Fihns.  If  \on  would  like  to  preview  an\-  of  them  please  check  box 
and  we  will  reserve  a  print  tor  yonr  use. 

(      )   Agriculture.  Hcscarcli  anil  \mi  ((;lias.  Pfizer) 
The  third  in  Pfizer's  excellent  agriculture  series 

(      )   Beaver's  Tale  (American   Hental   Association) 

Charniini;  .miniated  i  nt-ont    film   to   prepare  cliildreri   tor   their 
first  trip  lo  the  dentist 

(     )  Set  the  Staiie  for  Dental  Health  (American  Oeiilal  Association) 

Basic  dent.d  hc.ilth  latts  toi  p.ucnts  .uul  teachers 

(      )   Blondes  Through  the  Ages  (Clairol) 

Hlontles  from  Helen  of  Tro\-  to  I'rincess  Grace 

(     )   Emergency  77  (Metropolitan  Life  Insurance  Co.) 

Importance   ot    first    aid    and    liiiw    .1    hospital    emorgcncy   staff 
operates 

(     )  Fabulous  World  of  Food  (Grocery  Manufacturers  of  .\mcrica) 

A  filmstrip  on  stictchinii  food  l)iidiiel  dollars 

(      )   Food,  the  Color  of  Life  (National  Dair)  Council) 

Hou   knowledge  of  lood  nutrition  tomh.its  starvation  and  mal- 
nutrition 

(     )  InteriKitional     Indian     Ocean     Expedition     (National     Science 
Foundation) 
A  scientific  expedition  to  one  ot  the  last  unexplored  oceans 

(     )  Lessons  in  Loveliness  (A\on) 
Just  w  hat  the  title  suggests! 

(      )  A  New  Art  in  Cooking  (Lawry's  Foods) 

Creative  cooking  using  seasoning  blonds 

(     )  Of  Men  and  Minds  (E.  I?.  Squibb  &  Sons) 

Research  into  the  causes  and  cures  of  heart  disease 

(     )  Slar\atioii  Without  Hunger  (Caliform'a  School  Food  Ser\ice) 

Dcsnihcs    till-    Iddd    S(i\iic    ijroniam    sponsored    by    the    State. 
(Calilorni.i   jiidiciKes  only) 

(      )  Choices  (ALCOA) 

An   imaginative,   higliK -cincm.itii    film    on    new    applications   of 
alumimnn 

(     )  Chanse  for  the  Better  (ALCOA) 

Douglas  I'^airbanks,  Jr.   tells  of  some  ihanges   that   ha\c   taken 
place  in  the  2()lh  century 


Please  send  the  films  checked  above  as  they  are  available.  Thank  you 

Name _^__^ 

Title 


Company- 
Street 

City 


..Stal<_ 


-Zip 


Airborne  Yachting! 


■■.\iiiericas  Cup  Haccs,  1904"  rc.iched  a  new  'higli"  in  audiences 
this  Jid\  and  .August  by  being  shown  on  sevii.d  hundred  American 
Airlines'  Astro\ision  flights  .  .  movies  are  now  on  land,  on  .sea  and 
in  the  air! 


siliool  (.onstruction.  with  the 
emphasis  on  making  the  build- 
ing fit  the  needs  of  modern  edu- 
cation and  not  vice  versa. 

To  reach  those  whose  iuHu- 
ence  and  approval  are  critical  in 
school  building  programs  Asso- 
ciation I'ilms  undertook  a  pro- 
motional program  that  is,  per- 
haps, a  model  in  selectivity. 

A  special  letter  was  devel- 
oped with  EI-'L,  and  sent  to  1.3,- 
()()()  school  superintendents 
throughout  the  United  States. 
The  film  was  offered  at  the  an- 
nual meeting  of  DAVI  (Depart- 
ment of  Audio  Visual  Education 
of  NEA),  attended  by  audio- 
visual directors  and  film  coordi- 
nators from  \irtualK  every 
sdiool  system  in  the  country. 

School  principals  and  state, 
count)'  and  local  boards  of  edu- 
cation were  contracted  through 
special  mailings  suggesting  they 
show  the  film  at  PTA  and  board 
meetings,  faculty  get-togethers 
and  in  their  local  coinnumities. 

Tlie  film  was  included  in  a 
special  brochme  on  architectural 
and  design  films,  developed  by 
Association  Films  and  sent  to 
chapters  of  the  American  Insti- 
tute of  Architects,   construction 

Travel  Agent  Kits 
Being  Mailed  Out 

As  part  ot  its  progiam  to  make 
local  tra\el  agencies  "sources 
for  film  programs,"  Association 
Films  has  prepared  promotional 
kits  for  agents  all  o\er  the  coun- 
try. 

Kits  inilude  a  two-color  poster 
lor  window  or  counter  display, 
suggested  news  releases  and 
letter  to  program  chairmen,  and 
"hints  "n  helps"  for  arranging 
piograms  for  local  orgam'zations. 

'Operation  Featurette' 

{i'iiiilnuiid  jroiH  /Vgc  3) 
picture  indu.stry.  Several  thou- 
saiiil  high  schools,  industrial 
plants,  business  groups,  and 
dubs  subsiribe  to  this  weekK 
.service.    I'lomotioual   shorts   lan 

be  easily  prograi id  into  these 

schedules. 

Prints  can  also  be  spoonfed 
into  key  cities,  regions,  and  ma 
jor  resort  areas.  In  the  C'atskills 
alone  more  than  400  resorts 
show  sponsored  films  on  a  week- 
1\'  and  bi-weekl\  basis.  Otiiei 
areas  serviced  with  .Association 
I'ilms  product  are  the  Poionos, 
.Adirondacks,  l-'lorida.  and  shore 
areas  in  C'omiecticut,  Long 
Island  and  New  |erse\ . 


and  design  enginceis  j 
county  and  state  engint-t 
partments. 

Letters  from  Harold  1 
president  of  EFL  wei, 
ever\  commercial  and  I 
tion  in  the  couiitn'  m 
the  film  be  used  "at  a  tii 
when  it  can  be  seen  b' 
educators  and  commin, 
ers." 

The  results  of 
and  liigliK -selective 
promotion  and  distribute 
been  most  gratifying.  T 
a  .Schoolhouse  "  has  b««l 
3,.564  times  by  school  t 
tendents.  principals,  a-f 
tors,  school  boards,  hic-ulli 
commimit)  service  urgaall 
(Kiwanis.  Rotar\.  l.iott] 
conununitv'  action  urou| 
adult  audience  to  (Lite  is 
men  and  51.709  uoiiicn 
been  on  television  more ' 
times  to  an  audience  ci 
800  persons. 

Association  Films  h, 
ed    this    kind   of   speii 
lected  audience  distril 
man\  >ears.  We  have  I* 
be    one    of    the   most  rt 
methods  ot  reaching  the 
who  make  a  client's  nui 
01  Vl\  objectixes  a  realit) 

70  Color  Films 
All  About  India 

Main  travelers  au- 
India  is  one  ol  the  m«'' 
ful  and  spectacular  cd 
the  world.  Proof,  if  v 
needeil,  can  be  found 
C(n<enuuent  of  hidi.i 
Office  films  we  dislribi 
our  Ila\ward,  Calif.  01; 

.A  few  of  the  titles  (■ 
breatlth  ami  depth  n' 
brar\;  "Delhi."  "A  II 
South  India."  "It's  a  \\ 
World— India."  "Taj  M 
"Jaipur."  .Arouse  \oni 
;ul\  cntuie? 

'Discovering  Amerk 

(  ('iiiiliiiiu  <l  fii'iii  /'■- 
be  ollered  the  films  on 
week    basis   to   meet  llw 
program  requirements. 

The  footage  of  the  \  ' 
dent    was   secured   froi' 
Press  International  and 
prep.ued  in  a  new  -^  > ' 
mat  bv  .Associ.itioii  ' 
lead   into  ,i  "Disi"' 
ic.i"   title   precj'diii'^   ' 

Participation    in   the 
being    offered    to    tra^' 
panies,  state  toinist  b<i' 
resort  areas. 


Page  4 
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6  NEW  WAYS  TO  SAVE  MONEY! 


New!  Pllo-Magic  Plastic  Film  Cans 
Are  Lower  In  Cost  Than  Any  Cans  You  Are  Now  Using! 


At  last!  Plastic  Film  Cans  for  all  of  your 
16mm  films-  for  400',  600',  800',  1200', 
1600'  and  2000'  reels. 

These  Plio-Magic  Cans  save  you  money 
when  you  buy  them  .  .  .  and  continue  to 
bring  you  savings  as  you  use  them,  for  they 
are  . . .  p  Light  in  weight-save  you  postage 
and  freight  costs  D  Won't  crimp  or  dent  - 


can't  injure  film  n  Won't  rust  or  scratch  — 
last  and  last  n  Stackable  -  have  interlock- 
ing design  D  Easy  to  open  and  close  n 
Keep  films  clean  and  dust  free  Q  Fit  all 
existing  racks  and  shelves  D  Have  space 
for  your  imprint. 

Send  for  specifications  and  prices  now! 


YOURS  FREE! 


'PRO  DATA  Kir 

gives  you  time  and  money 
saving  information  on 

high-impact,  fire  and  break 
resistant  PLIO-MAGIC 


•  FILM  REELS  •  REEL  PAKS   •  TAPE  REELS 
•  PROCESSING  ROLLERS    •CORES  •BUSHINGS 

and  the  revolutionary  new, 
PLASTIC  FILM  SHIPPING  CASES. 


PLASTIC  REEL  CORPORATION  OF  AMERICA    " 

Suslaininf!  members  of:  S'Al'A    ami  SMPTh. 

UBpl.  B-9 
BOX  750  UNION  CITY.  NEW  JERSEY 


Yes-  without  cost  or  obligation,  mail 
a  money-saving  "PRC   Data   Ktt*  to: 


Convemcnl  Indvavd 
F'lc  Away  Folde*  K.l 


I 
I 


Name 

Title 

Address 

City 

Stale 

1  ■■   ^  I 

^  ■■  ^m  ■■ 

PLASTIC  REEL  CORP.  of  AMERICA 

Sustaining  members  of:  NAVA  and  SMPTE 

Mailing  Address:     Box  750,  UNION  CITY,  N.  J.    ■    Office  and   Warehouse:      612  BOULEVARD  EAST,  WEEHAWKEN,  N.  J. 
West  Coast  Office:      •     1133     COLE     AVENUE,     HOLLYWOOD     CALIFORNIA     90038     •     Area   Code     213-462-8005 
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Ft  costs  plenty  to  produce  1,000  feet  of  16mm  film.  But  it  costs  only 
pennies  per  month  to  protect  these  irreplaceable  A&B  roll  color 
originals,  reversal  positives  and  tapes  from  damaging  extremes  of 
temperature  and  humidity.  Store  them  at  the  famous  Bonded  Film 
Storage  vaults  in  Fort  Lee,  New  Jersey.  Bonded  now  provides  tem- 
perature and  humidity  regulated  storage  areas,  when  specified.  Also 
available  on  request  are  environmental  controlled  chambers  for  maxi- 
mum care  and  protection.  Bonded  experts  record  every  carton  you 
send  in,  individually  log  the  location  and  keep  everything  at  your 
fingertips  for  you.  Bonded's  radio-directed  trucks  will  pick  up  and 
deliver  for  you  anywhere  in  Metropolitan  New  York.  Bonded  has 
skilled  packers  and  on-the-premises  screening  and  shipping.  (Ask 
De  Lu.xe  Laboratories,  they've  been  with  us  for  years).  Better  still, 
write  us  at  630  Ninth  Avenue.  New  York  City  10036. 


BONDED 


A  division  of  nOs^  I ndustrial  Corporation 
New  York,  Ft.  Lee,  N.  J..  Chicago,  Los  Angeles,  Toronto. 


Are  your  films  stored  in 
the  best  of  hands? 


Scholar-at-Large 

4!iilliiian    .Srrvict'    F(>ll<i\>slii|i 
III   Nfw    ^  ork    Purl    Kxecutive 

'■I'^iii;  AssiGNMi-.Ni  which  indus- 
-*-  trial  audiovisual  executives 
dream  about  has  come  to  Robert 
F.  Unrath.  Port  Promotion  Man- 
ager in  the  World  Iradc  Depart- 
ment of  tiic  Port  of  New  York 
Authority. 

He  has  been  awarded  liic  How- 
ard S.  (ullnian  Service  Fellowship, 
given  annually  "to  develop  the 
promise  of  unicjuc  qiialilications 
and  talent"  among  employees  of 
that  bi-statc  agency  and  will  un- 
dertake a  year-long  extensive  pro- 
gram of  technical  study  and  prac- 
tical work  experience  in  "new  tech- 
niques and  methods"  used  in  the 
production  of  motion  pictures  for 
education,  promotion  and  related 
purposes. 

Prize  Films  Widely  Shown 

Unrath  wrote,  directed  and  pro- 
duced the  Port's  trade  promotion 
film.  The  I'ahiiloiis  Dciade.  win- 
ner of  a  Blue  Ribbon  Award  al 
the  American  Film  Festival  in 
1960;  Si.\ry-Se\en  South,  which 
received  similar  honors  in  1962; 
and  Contciiners  and  Cari>oes.  which 
was  premiered  early  this  year. 

The  films,  translated  in  many 
foreign  languages,  have  been  view- 
ed by  world  wide  audiences.  L!n- 
rath  is  also  in  charge  of  the  Auth- 
ority's monthly  port  promotion 
niaga/ine  and  creates  trade  de\cl- 
opnient  brochures,  visual  aids  and 
maps.  He  was  awarded  the  Port 
Authority  Distinguished  Service 
Medal  in  1960  and  the  Fxecutive 
Director's  Award  of  Achievement 
in   IM62. 

Will  Visit  .Studios  and  I.ahs 

In  an  exclusive  interview  with 
BiisiNFss  Sc'Ri  IN.  the  new  film 
"scholar-at-large"  discussed  h  i  s 
plans  for  formal  technical  study, 
coast-to-coast,     w  i  t  h     on-the-job 


Robert    F.    Unrath:    /lis 
j>r()vi<l(\  full  ijciir  of  film  slt^ 

training   in   the    latest 
techniques   to  be   includi 
year-long   itinerary.    He 
visit  leading  commercial 
animation  studios  and  la 
He  has  already  been  assu 
warm   welctimc   by  sever; 

The  fellowship  was  n; 
tribute  to  Honorary  C  h  a 
Howard  S.  Cullman  on  il 
anniversary  of  his  Port  A 
service.  The  employee  sciv 
granted  a  leave  ol  absen. 
salary  to  undertake  studies 
form  on-the-job  training.  \ 
penses  paid,  to  improve  h 
tribution  to  the  public  se 
returning  to  his  Port  Ai 
job. 

Ihree  Decades  of  Port  Sci 

L'nrath  joined  the  Port 
ity  in  1935  and  occupied 
|X)sitions  in  the  port  pri> 
field  before  being  appoin 
his  present  post  as  Port  Pro 
Manager.  From  1941  to 
served  in  the  United  States 
attaining  the  rank  ol  major 
Coast  .Artillery  Corps.  II 
uated  from  the  School  of  Ac 
ancy  and  Business  Adniinist 
at  Pace  Instiuile  in  1^41) 
tended  New  York  Linivcrsi 
Special  Student  in  l-oreiiin 
in   144(1  and  1947. 


8 


mm 


REDUCTION 
PRINTS 

SOUND  — SILENT 


CONTINUOUS   PROJECTION   TREATMENT 
Cartridge   packaging    for   Fairchild,    Technicolor 

PHOTOGRAPHIC  LABORATORY.  Inc, 

6555   NORTH   AVE..   OAK    PARK.  ILL 
Area    Code   312-386-6603 


BUSINESS 


Common  sense 
is  what  tells  us 
the  earth  is  flat. 


Imagination 

is  what  teUs  us 

we  can  dig  a  hole  to  China. 


u^,;- 


COMMUNICATOtS 
or  IDUS 


Whether  achieving  goals  or  widening 
horizons,  the  value  of  imagination  — 
the  importance  of  common  sense  —  lies 
in  knowing  when  to  apply  the  spur  of 
one  or  the  restraint  of  the  other. 


A 


Jt^' 


'>(^';v.  ■ 
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HENRY  STRAUSS  A  CO. .  inc. 

31    WEST   53RD    STREET   •    NEW    YORK    19.    N.    Y. 
PLAZA   70651     : 


Communicating  ideas  on  film  and  a  full  range  of  programmed  audio-visual  media 


Now  pack  your  Sales  Story  into  this  new 
kind  of  Motion  Picture  Cartridge! 


i 


n 


/ 


y 

Show  it  anywhere  with  the  new 

I 

INSTANT  8mm    MOVIE  PROJECTOR 

This  new  Model  800  Technicolor  projector  and  Magi-Cartridge  is  an 
8  lb.  package,  no  bigger  than  a  telephone,  that  can  demonstrate 
your  product  in  action  .  .  .  tell  your  sales  story  anywhere  .  .  . 
faster,  easier  and  more  completely  than  ever  before.  Just  plug  in 
the  projector .  .  .  snap  in  the  Magi-Cartridge  and  the  show  is  on. 
There  is  no  threading  or  rewinding  of  film.  It's  always  ready  for  the 
next  show  .  .  .  instantly!  Priced  from  $69.50. 


Send  for  Free  Catalog 

f.lail  coupon  for  the  fully  illustrated  story  of  this  remarkable  new 
(Jsvelopment  in  visual  presentation — together  w  th  description 
and  specifications  of  different  models  and  accessories. 


l©chniColor"  coi=iF=oi=iA-riorM 

Co(nmtfi..*t  jdd  E()tiC4lionjl   Branch 

I98i  Plitrnl.a  Aimur 

C<tU  Mru,  Ulitornx  93627 
Mni6   rush   me   illustralod   malarial   on   the 
fachnicolor     8mm     Instant     Projectors    and 
Magi  Cartridges. 

I    am   particularly   intercied    in   equipment 
G   Dliplayt    Q   Demonsii,iting    QJ   Selling 

□    Traintnn 
rechnlcolor  is  a   registered   rrademark 


BS95 


NAME 
POSITION- 


A   REVOLUTIONARY   NEW 
INSTANT  PROJECTOR 

•  No  Threading 

•  No  Rewinding 

•  Change  Cartridges  Instantly 

•  Weighs  Only  8  lbs. 

•  Priced  from  Only  $69.50 


For  automatic  display 


Model  700  unal 
tended  traffic  stop- 
per sells  and  dem 
onstrates  products 
in  store  displays, 
windows  and  exhib 
Its  Starts  at  touch 
of  button:  shuts  off 
automatically 


ORGANIZATION. 
ADDRESS 

CITY 


2IP  CODE 


With  built-in 
screen  for 
full  daylight 
projection 

Requires  no  screon, 
no  room  datKeninK 
Model  600  stfows 
large,  brilliant  pic 
luics  in  fullylie^led 
rooms  $199  50 
complete.  Ideal  lor 
exhibits,  demon- 
strating,  training. 


TFCHNICOLOR    WILL    MAKE   YOUR    8Mr^    PRINTS,    TOO! 
Si  ow  your  product  at  its  best  in  "Color  by  Technicolor." 
Tecfinicolor   prints   now   available  in  8,  16,  35  and  70mm. 
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and  Events  Along  Production  Lines 


IIeolroiiit-8,  Inc.  IN'aiiies 
)iil>in  a  \'irt'-Pr«'siil«'nt 

\  iilcotronics.  Inc.  lias 
jlorton  Donald  Diihin  a 
•lent.  Dubin.  a  producer. 
,'0  in  1959  after  servinu 


t<iii    Doiuild    Diiliin 

r  film  production  eoni- 
I  advertising  agencies. 
:h  not  yet  34.  Morton 
i  been  in  film  production 
:han  15  years.  He  started 
r  as  a  fledgling  Shakc- 
ictor.  later  became  a  film 
1  assistant  director.         • 


vane    Field    P<i.>4|>    to 
rii   anil    Kchtiii    Itiilkley 

appiiintments    for    John 

Edwin  R.  Bulkley  have 
lunccd  by  Howard  Tur- 

manager  of  the  Audio- 
ivision.    DuKane   Corpo- 

Charles.  111. 

las   been   handling    mid- 

in  addition  to  his  duties 
productiiin  advisor;  he 
Jevote  his  entire  time  as 
3  materials  preparation 
the  audiovisual  field. 
^ill   handle   the   territory 

covered  by  Lord,  ser- 
itrict  manager  for  Illinois 
Dnsin.  • 


Trans  Hadio  Frodiu-lions  to 
Orcnpy  i\c>v  Sliiilios  in  lloslon 

Trans  Radio  Productions,  Inc., 
of  Boston,  Mass.  is  building  a  new 
film  and  recording  studio  at  1031 
Commonwealth  Avenue  in  that 
city.  Three  sound  stages,  the  largest 
of  which  is  50'  .\  50'  and  two  in- 
dependent sound  control  rooms 
with  four-track  stereo  sound  are 
in  the  plans.  There  is  also  an  addi- 
tional studio  for  a  language  labo- 
ratory. 

I'he  studio's  art  department  will 
occupy  e\|iandcd  facilities  with 
special  equipment  and  personnel 
for  animation  and  filmstrip  pro- 
duction. 

According  to  Oscar  H.  Cheses, 
TR's  president,  the  new  building 
is  to  be  completed  in  September.  • 

Spcllelich   Joins   Teclinicolor 
as    Detroit    Hf<;ional    Manajjer 

The  new  Detroit  regional  man- 
ager of  Technicolor's  Commercial 
and  Educational  Branch  is  Kal- 
man  ■"Spec"  Spelletich,  Jr,  His  ap- 
pointment was  confirmed  last 
month  by  general  manager  Robert 
T.  Kreiman. 

Spelletich  is  the  former  sales 
manager  of  Victor  Animatograph 
Corp,  and  was  a  regional  sales 
manager  for  the  DeVry  Corpora- 
tion. Prior  to  his  current  Techni- 
color post,  he  served  Dictograph 
Products.  Danbury.  Conn,  as  a 
communications  consultant.  He  is 
a  graduate  of  St.  Ambrose  College 
and  took  his  degree  in  economics 
at  Grinnell  College,  • 

*       *       * 
S_v  ('ane  lo  Direct  .Sales  for 
(ianiera    .Service's    Sul»i(liary 

Sy  Cane  has  been  appointed 
sales  manager  of  Camera  Sales 
Center  Corp,,  a  subsidiary  of  the 
Camera  Service  Center,  Inc,  • 


II.  LKKOY  VANDERFOKD 

Consultant 

L  r  D I  o.\  I  s  u  A  I.  r  o  Ai  M  r  \  F  (  v  t  i  o  n  s 

ION    PICTURES   •  CLOSED-CIRCUIT   TELEVISION 

Formerly  Film  Production  Manager.  A .  7 .  &  / ,  Co. 


Villa  View  Drive 
c  Palisades,  Calif. 


P.  O.  Box  2444 

Hollywood,    Calif, 

90028 


Savapc-Friednian,  Inc.  Joins 
TV  Pro(hicli«>n  Field  in  >.  Y. 

■^  A  new  New  York  television 
film  productit)n  company,  Savage- 
l  riedman.  Inc.,  has  been  formed 
by  Lee  Savage,  former  vice  presi- 
dent and  creative  director,  and 
Harold  Friedman,  former  execu- 
tive   producer,    of    Hlektra    Fihns, 

*  «  * 
Ednionils  lleail>  Film  Dixi^ion 
for  Waller  O'Cionnor  Conipaiiy 
The  appointment  of  Robert  J, 
Ednmnds  as  executive  producer 
in  the  Motion  Picture  Division  of 
the  \\  alter  G,  O'Connor  Company, 
llarrishurg.  Pa.,  has  been  an- 
nounced by  the  president  of  that 
communications  firm. 

A  former  staffer  at  the  National 
Film  Board  of  Canada  and  active 
in  production  in  both  Chicago  and 
New   York,  Edmonds  has  written. 


«P^ 


►* 


Telephone:  213  •  459-1019 


Uobert    J.    Edmonds 

produced  and  directed  films  of 
every  description,  from  features  to 
TV  commercials.  His  educational 
films  arc  distributed  by  the  Inter- 
national Film  Bureau  and  by  lead- 
ing L'.  S.  film  libraries. 

He  has  also  served  as  an  an- 
nouncer and  commentator,  with 
extensive  experience  in  live  broad- 
casting. Recently  he  has  been  in- 
structing in  Film  Editing  and 
Theory  at  New  York  University, 
The  former  executive  secretary  of 
the  Screen  Directors  International 
Guild  will  locate  with  his  family 
in  the  Harrisburu  area.  • 


FOR    SALE 

NATIONALLY-KNOWN 
WEST   COAST   PRESENTATION 
&  AUDIO-VISUAL   COMPANY 

Estli.  12  yi'ars,  iicativc  Mi\itcs  as 
well  as  A-\'  equipment  dealerships, 
Ser\iciiiK  1.50  top  West  (^)ast  blue 
chip  aiconnts,  .S5(),()()()  auniKil  gro.ss; 
S1.5,()()()  e(|uipmeiit  rental  inventors. 
Owner  retirinjj  but  will  remain  to 
aid   ill   sales  and   consult   it   desired. 

Wriie:    Box    65-5A 
BUSINESS   SCREEN   MAGAZINE 

7064     Sheridan      Rd  ,     Chicago,     III.     60626 


WHAT  MAKES 
PROSPECTS 
DOLLAR 
CONSCIOUS? 


The  salesman's  own  attitude  to- 
wards price  often  con  build  price 
resistance  in  the  prospect. 

To  immunize  your  men  ogoinst 
price-fear,  here's  a  forceful  color 
filmstrip.  It  shows  how  to  focus 
sales  presentations  on  product 
advantages: 

"Developing  the  Right 
Attitude  Towards  Price" 

stressing  the  need  to  put  price  in 
its  proper  place,  by  a  knowledge 
of  product  properties  and  benefits. 
Salesmen  learn  how  to  handle 
price  resistance,  and  how  to  build 
prospect  occeptance  inspired  by 
the  virtues  inherent  in  a  product. 
This  practical  and  resultful  color 
filmstrip  is  one  in  a  series: 

"SELLING    IS   MENTAL" 

filled  with  valuable  ideas  on  atti- 
tudes and  techniques  in  dealing 
with  people.  Six  filmstrips  designed 
for  use  in  1  8  sales  meetings. 


Selling  Bureau 

A  DIVISION  OF  ROCKET  PICTURES,  INC. 
Send  coupon  for  preview  information 


BETTER   SELLING    BUREAU,    Depl.    B-10 

1541  N.  Weilern  Ave. 

loi  Angclci,  Colif.  90027 

We'd    like    lo    hove    deloili    on    previewing 

fllmilrip    progrom:     'SEILING    IS    MENTAL." 

Nome 

Address 

City 


-Slole- 


-Zip  Code- 


r'ompany 


Title 
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'T'he  Yhar  Moves  Toward  its 
■*-  final  quarter  with  the  several 
remainini:  L'.  S.  film  award  pro- 
iiramN  im  the  calendar,  />///s  the 
important  6th  International  Indus- 
trial Film  Festival  on  October  1 1  - 
16th  at  Rouen.  France. 

The  traditional  Columbus  Film 
Festival  will  observe  its  13th  an- 
nual program  in  that  Ohio  city  on 
October  1-3.  beginning  this  year 
with  the  annual  Chris  .■\uard  ban- 
quet im  Friday  e\ening.  October 
1st  at  the  Gallery  of  Fine  Arts. 
jollowi'il  by  showings  of  award- 
winning  films  to  the  general  public 
on  Saturday  and  Sunday  in  the 
auditorium  of  the  Battelie  Memo- 
rial Institute. 

We  look  forward  to  this  civic 
event,  which  honors  both  the  film 
medium  and  the  good  people  of 
Columbus  who  give  so  much  of 
themselves  to  every  aspect  of  the 
affair.  A  wonderful  idea,  this  shar- 
ing of  the  best  in  factual  films  over 
the  weekend  following  the  awards 
presentation!  • 

*  -Y-  :?! 

2ii<l  Mana^ciiieiil  Filiii  Awarils* 
in  New  York  on  (K-tober  14-15 

■i^  Of  special  interest  to  business 
is  the  2nd  .Annual  International 
Management  Film  Festival,  Octo- 
ber 14-15  in  New  York  City.  Spon- 
sored by  the  Society  kn  Advance- 


October's  "Festival  Month"  on  Fall  Calendar     ^f?^  '°  l"^^"'  ";tr:^" 

( !<>liiiiiliii>    Pr«-««-Ml»     l.'illi      \riiiiial     "Chri.s"    .\\«ur(ls    Orlolirr     I  >t 


i--:\ 


ment  of  Management,  this  event 
will  feature  a  seminar  on  "The 
Motion  Picture  As  a  Management 
Tool  of  the  197()"s""  and  awards 
are  to  be  presented  to  films  in 
three  specific  categories  of  im- 
portance to  management, 

.Award-winning  films  will  be 
honored  at  a  special  awards  pro- 
gram and  the  Grand  Prize  will  be 
presented  at  a  special  banquet  in 
that  city  on  October  15.  Peter 
Livingston  is  director  of  the  film 
festival.  • 

Films  iur  Cuiiiiiiiiiii(-ali«in,  .\rl 
lu  Compete  at   San   Franeiseo 

T-.'  Two  programs  during  the  9th 
Annual  San  Francisco  Interna- 
tional Film  Festival  will  focus  on 
factual  motion  pictures.  Fduca- 
tional.  institutional  and  business 
films  will  be  featured  in  the  "Film 
As  Communication"  competition 
and  experimental  and  interpretive 
films  will  compete  for  the  "Film 
As  Art"  awards.  Richard  Fowler, 
of  Vista  Productions,  is  chairman 
of  the  Festival's  ncin-theatrical  di- 
vision. 

Film  makers  from  throught)ut 
the  world  will  gather  at  the  top  of 
Nob    Hill    in    the    citv"s    Masonic 


Auditorium  for  bt)th  events.  Fa- 
cilities include  a  theater,  screening 
and  meeting  rooms.  Festival  offices 
and  press  quarters. 

The  CJolden  Gate  Award  will 
be  presented  to  the  best  "Film-As- 
.Arl"  and  to  the  outstanding  entry 
in  "Film-As-Communication"  plus 
silver  awards  and  two  honorable 
mentions  in  each  category.  Cash 
awards  totaling  S 1 .()()()  will  be 
given  the  film  or  films  judged 
"most  deserving"  by  the  awards 
jury  in  the  "Film-As-Art"  com- 
petition at  San  Francisco. 

1  here  is  a  separate  division  for 
materials  originally  produced  spe- 
cifically for  television,  cither  on 
film  or  tape  but  these  must  have 
been  submitted  on  film,  • 


M\\    liil<-rn:itioiial    Film.  'I"\' 
I'rofjram    Details    .-Vre    Heleaseil 

■.<•  October's  "award-month"  pro- 
grams continue  on  the  14th  and 
15th  in  New  York  City  when  the 
privately-promoted  I  nternational 
Film  &  TV  Festival  presents  a 
multi-faceted  program  at  the 
Americana  Hotel  in  Manhattan. 
Herbert  Rosen's  project  is  in 
its    fifth    year.    Emphasis    in    '65 


of  the  medium  as  Wuin  ( , 
Jr..  director  of  film  pnraf- 
at   WP1X-T\  .   speaks  > 
Cost    of     Documentarii 
Color  Era"  and  Tom  J 
gram  chief  of  the  Trian;;  s; 
discusses   public  service  >r    i 
ming.  A  workshop  se- 
LHI-TV    will   be   guidi     , 
Cooperstein.  president  i  [-.j 
47  in  New  York,  i 

One  exception  to  th'  t  ' 
ented    program    is    Ste\ 
talk    on    "Producing   fi 
Profit   Abroad?"   Awari: 
standing   films   and  T\'  xg 
cials  round  out  this  even 


(!I.NK   lo   Sho«    .\Kard-ii 
in   W  ashin^loii  NOvemlr  H 

The  Council  on  In' 
Nontheatrical  Events  i  > 
presenting  overseas  u 
ceived  by  its  1965  festi 
on  November  10th  in  tl 
um  of  the  National 
Association  in  Washingi      | 

The  annual  event,  w  i  I 
eludes  an  exhibition  •  '< 
1965  "Golden  Eagle"  (i 
der  the  direction  of  Reid  k 
Members  of  the  CINE  Bcdi 
meet  earlier  in  that  same  x> 


PROJECTION  FEATURES  NO  OTHER  SYSTEM  HAS! 


GROUPSHOW    REAR  PROJECTION  SCREENS 


If  you  use  rear  projection  just  to  beat  room  darkening  problems, 
you're  wasting  90%  of  your  investment.  Only  HPI  Groupshow 
Rear  Projection  Screens  guarantee  all  these  advantages  .  ,  . 

•  One  Hand  Portability— On  Foot,  In  Car,  Flying  ,  .  ,  exclusive 
folding  action  permits  HPI  Groupshow  to  store  or  go  anywhere. 

•  No  "Extra"  Wide  Angle  Lenses— No  Image  Loss  ...  all  HPI 
Groupshow  Screens  operate  with  lenses  in  existing  projectors 
with  all  the  image  quality  of  the  original  optical  system. 

•  Removes  Distracting  Noise  And  Movement  Of  Projectors  .  .  , 
standard  lenses  allow  separation  of  projector  from  HPI  Group- 
show— can  be  hidden  from  audience  If  desired, 

•  Examine  Images  Close  Up  Without  Shadow,  Grain  or  Fabric 
Patterns  ,  ,  .  normal  for  HPI  Groupshow- impossible  with  front 
projection, 

•  All  Projected  Material  Accepted  Without  Cut-Off  ,  .  ,  exclusive 
square  format  of  HPI  Groupshow  yields  maximum  image  size 
for  movies,  film  strip  and  slides— horizontal  and  vertical. 

Details,  Proicction  Distance  T.iblc";,  Complete  Catalog  available  on  request 


rOlDS  FLAT    -  FULLY  PORTABLE 


#^) 


WORKS  WITH  ANY   PROJECTOR 


GROUPSHOW 

REAR   PROJCCTION    SCREENS 


=  529-  8"x  8"  FoldinR  Screen 

»22. 

:.-631-12"xl2"  Folding  Screen 

$49. 

rr630-18"x24"  Folding  Screen 

$95. 

-632-25"x25"  Folding  Screen 

tll9. 

=  633-Folding      Stand      (42" 

high)     for    Nos      630    & 

632  $29,50 


(J^ 


HUDSON  PHOTOGRAPHIC  INDUSTRIES,  INC.  •  INDUSTRIAL  AND  A/V  PRODUCTS  DIVISION  •  Irvington-on-Hudson.  N.Y. 
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''"B'-'C..ocoMMuN,rr«.^,o.s 

"oaePT K  WAGNEp 


s  from  Koppers— 


-COPPERS    COMPANY.  ,n, 

GENERA,  or.,ces  '^ 


AseAcooe   413 
30I  3300 


^^-^  30,  1965 


^-    J-   M.    Squlers,   Jr 

President  '        ' 

WlUard  Pictures,    inc 
^5   V^est  45th  Street      • 
"^^  ^ork.   New  York 

^ar  Jack; 

vjth  the.  i„  pajL^r^of  3\'°  ^-  ^-p2  'ift"=:,\'/"j-t  ..er.3 


RKWrmk 


Cordially 
Robert  K.  Wagne, 


cc: 


Mr-  Frank  Brlttain 


ke  lo  show   you  this  pM-tnif.  or  any  of  some  2.(KM)  olliers 
e  prodiired  hrri-  and   ainoail    lor   American   industry. 

te  or  call  Jack  Squiers.  Jim   Manilla  or  Frank  Brillain 


;T  45TH  STREET     • 
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News  Along  the  Film/Tape  Production 


How  do  you  measure 
quality  in  film  transfers? 

You  know  it  when  you  sec  it  I  Your  eye  is  our  jutlgc.  That's  why 
we  demand  perfection  in  clarity,  definition  and  true  grey  scale. 
We  get  perfection  by  complete  control.  Ail  of  our  work  is  done 
under  one  roof . . .  a  unique  way  of  operating  in  our  industry. 
And  we  feel  the  results  are  worth  it.  So  do  our  clients- 
companies  like  AMERICAN  MOTORS,  MGM-Tlil.i:STUDIOS, 
Mc  A-TV,  HKATH  Du  RfKHi^MONT,  even  AMPEX.  Their  names 
tell  you  a  lot  about  our  standards.  But  there's  a  better  way  to 
find  out.  Try  us.  We  offer  "in  by  9— out  by  5"  processing— with 
your  transfer  jetting  back  the  same  night.  And  optimum  quality 
is  guaran'c  I  d  (  backed  by  two  decades  of  expert  Hollywood 
technology/    'f  you  believe  your  eyes  call  Acme  Film  Labora- 
tories, Inc.,  He  'vwood,  1161  North  Highland  Avenue, 
H0  1-7l71;Nex   York,  100  Madison 
Avenue,  HA  1-3-10  ■  Mk    /S^ 

Acme  Film  Tran  ^fers  w^^ftm 

W 


F«iri'i};ii  I,an<!ua<:c  &  rinniKi 
S«T\  ic'f  Lof^s  Year's  2.1111  Film 

"ir  In  the  first  seven  months  of 
the  year.  Foreign  Language  & 
Cincnia  Service.  HollywiH)d.  used 
eight  languages  in  translation  and 
tlubbing  <if  2.S  versions  of  15 
sponsored  films,  according  to  AI- 
hcrt  Amateau.  director  of  the 
company. 

The  production  log  includes  the 
following:  Conway  Research  and 
the  Government  of  Guatemala. 
f'oiitenro.  produced  by  Frank  Wil- 
iard  Productions.  Atlanta.  Ga..  in 
Portuguese  and  Spanish;  Oegcsh 
Co..  The  Hidden  War.  Oriscolj- 
McNamara  Productions.  Manda- 
rin-Chinese; Douglas  Aircraft 
Corp..  produced  hy  the  Douglas 
Motion  Picture  Unit.  FA  Sky- 
hawk.  Portuguese  and  Spanish, 
and  SATS  I.  in  German;  Garrett 
Airesearch  Corp..  produced  by 
Technical  Communications.  Inc.. 
Los  Angeles,  four  untitled  tech- 
nical missile  films,  in  French. 

Other  productions  include 
SAIS  II.  sponsored  and  produced 
by  Lockheed  Aircraft  Corp..  Bur- 
bank  Division.  German:  Multi- 
Flcctronics  of  California.  Inc.. 
I' leer  tonic  Alarms  &  Sii;nals.  was 
translated  into  si,\  lanszuasjcs.        • 


"Inslani'"  Movie  Pruiiiotion  Via 
\«'w   Assorialioii   Filiii.>«'  I'hiii 

';V  An  '"instant  exposure"  plan  for 
the  distribution  of  entertainment 
motion  picture  promotional  shorts 
and  teaturettcs  lias  been  developed 
by  Association  Films.  The  service, 
called  "Operation  Featurcttc"  is 
tailored  to  reach  audiences  before 
and  during  the  release  of  major 
motion  picture  features  and  road- 
show attractions,  according  to  AF 
vicc-presiderU  Robert  Finehout. 

"Urgency  is  tiie  keynote  o\  this 
program."  Finehout  noted.  "The 
life  span  of  the  average  theatrical 
promotion  short  is  probably  three 
months  at  best.  This  means  it  must 
get  to  potential  nuniegoers  when 
the  exploitation  campaign  is  in  full 
swing.  After  the  major  play-off. 
a  prouKitional  short  is  as  dated  as 
yesterday's  newpaper. " 

"Operation  Fealurette "  adaj^ts 
such  AF  services  as  ""Movie-a- 
Week"  to  the  motion  picture  in- 
dustry. Several  tlunisand  higii 
schools,  industrial  plants,  business 
groups  anil  ehibs  subscribe  to 
Movie-a-\\  eek. 

The  AF  executive  also  said,  "we 
can  easily  program  a  promotional 
short  into  these  schedules  and  also 
move  prints  into  key  cities   regit)ns 


and  major  resort  are.i 
kills  alone,  for  exampu. 
400  resorts  show  our  fi  . 
weekly  and  bi-weekly  basi     ; 
■Association  Films  cstin  pivj 
with  200  prints  of  a  feu-, 
distribution,    the    produci:  ^i 
pany  can  reach  50().(XK)  y^ 
moviegoers  in  three  mom 

*  *       * 
VniH-  I-ali  \«'<[iiires  T>»«inr^ 
M{-2(M)0    \  idcolape    U. 

.     The  purcha>e  of  two  : 
pex  VR-2000  Videotape 
ers   by   Acme    J'ilm   Lab 
Hollywood,  will  help  nieci ,, 
increasing  demand  forcok| 
tape  reproduction  and  a  SU 
in   videotape  syndication 
according  to  Acme's  ge 
ager.  Mel  Sawelson. 

This  new   high  stands 
ment.    utilizing    the   "hig 
extends   limits   of  video' 
provide  more  room  for 
separation.    It    also   pen 
generation  copies  with 
sentially    equal    to    the 
"master." 

The  investment  of  near 
ter  of  a  million  dollars  u,;  i 
"to  continue  the  lahuraU'i  I 
fort  to  make  its  facilities  \\ 
the  industry's  finest."  Acn  vi 
ciali/.es  in  tape-to-film  ^!^ 
and  tapc-to-tape  duplicatimp 
I6nun  color  and  black  &j 
developing  and  printing. 
(.ILiarlers  are  at  1161  N.  H^| 
in  Hollywood. 

*  * 

liiU'rior'."*  "\\  at<i"  I'iclun 
Gels  Top   Hilling   in  New  • 

'  Solid  boxoffice  appeal  « 
drought-conscious  New  Yd 
brought  marquee  billing  on  '« 
Square  to  the  V.  S.  Dcpara 
of  Interior's  timely  short  sia 
.\ew  Water  jar  a  Tliimty  H* 
The  Reid  H.  Ray  film  produi 
(see    No,    4.     PJd.S)    pi. 

I  rans-Lux    theater    at    -i 
Broadway.  The  film  shoe's  i 
of  the  answers  being  dcvclopt' 
meet  critical  water  priiblcm>i' 
U.  S.  and  worldwide, 

Ucl(>«  :     hilirior    film    ••n 
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lanks  for  a  pair  of 
Dwell-ful  pictures." 


^DKIaT'"  ^°"*^^  opus  available  for  purchase  or  rental.   A  preview  charge  of  $15  is  applicable  to  purchase  or  rental 
UNA  Incorporated    Oept.  2320,   1231  24th  street.  N.W..  Washington.  D.C.  20037 


VOLUME  26  •  1965 


29 


SEND 

IT 

WHERE? 


SEND 

IT  TO 

MECCA! 


LEADING 

PRODUCERS 

DO 


Leading  producers  everywhere  have  turned  to  Mecca  for  more 
than  a  quarter-century  for  16  and  35  mm  black  and  white 
film  processing  .  .  .  because  they  know  the  services  they 
receive  will   be  expert,    personal,  fast  and   of  top  quality. 


KM 


®m\ 


FILM  LABORATORIES  CORP. 

riLM  CENTER  BLDG.,  S30  NINTH  AVENUE,  NEW  YORK,  NEW  YORK  10036  •  CO  S-7676 


FILM 
PROCESSING 


T<i|i    V;:iiir>    ri»iili\<-   r)ire<lt>r 
l<>    V>>i»l  l'r<-^i<l<-nl  al  .Nile* 

Marketing-sales  promotion  con- 
sultant anil  fdrmcr  ai!cncy  creative 
director  Ihonias  SeyniDur  W  ain- 
wright  has  joined  Fred  A.  Niles 
(omniunications  Centers.  Inc.  as 
assistant  to  president  Fred  A.  Niles 
at  that  company's  headquarters  in 
Chicago. 

Wainwright  heads  up  a  special 
creative  stall  committee  for  all 
three  Niles  studios  (Chicago.  Hol- 
lywood    and     New    York).    This 


and  with  the  addition  ol  • 
ilia  to  its  staff,  the  comp  \ 
to   expand    its   activities  i  | 


Thomas  Seymour  W  ainwright 

group  integrates  producers,  direc- 
tors and  cameramen  to  assure  a 
fresh,  tasteful  approach  to  all  pro- 
duction work. 

In  discussing  the  appointment. 
Niles  said:  "it's  no  secret  that  the 
finest  scripts  and  concepts  are  only 
brought  to  fruition  by  imaginative 
thinking  and  implementation  at 
the  production  level. 

"As  an  agency  man.  Tom  Wain- 
wright worked  with  our  people 
here  in  producing  films  for  his 
clients  that  were  outstanding  in 
every  respect.  We  feel  that  he  can 
help  us  greatly  in  all  of  our  work." 

In  addition  to  his  assigned  group 
task.  Wainwright  will  also  aid  in 
general  administration,  helping  to 
formulate  marketing,  sales  promo- 
tion and  advertising  policies  for 
the  Niles  organization,  lie  is  the 
former  vice-president  and  creative 
director  of  Kastor.  Hilton.  C'hesley. 
Clifford  &  Atherton,  Inc.  of  New 
"^'ork  and  was  a  principal  of  Went- 
zel.  Wainwright.  Poister  &  P(H>re. 
Inc.  in  Chicago.  • 

«  *  Hi 

laiiio  Miinillii  .|<iiii>  \\  illaril 
l'irliir«>,  \.  ^.  a^.  .Senior  \  .1'. 
■fr  John  M.  Squiers.  Jr..  president 
of  Willard  Pictures,  Inc..  has  an- 
nounced that  James  N.  Manilla, 
formerly  vice-president  of  |-ilme\. 
Inc..  has  joined  the  company  as 
its  senior  vice-president. 

Willard  Pictures.  Inc..  has  been 
active  in  eilucational  and  indus- 
trial  motion   pictures  since    1932. 


James  N.  Manilla 

fields  as  well  as  in  the  p; 

of  live  industrial  shows  ;; 

live  marketing  services. 

Mr.    Manilla    was   Scr 

ducer    in    the    Television 

ment    of    McCann-Erickv 

from    1954  to    1962.  He 

25  years  of  production  c^ 

throughout  the  world  ani 

ceived  several  national  hum^. 

national   film   awards.  Ma h j 

currently  teaching  a  courseBj 

production  at  New  York  Ba 

sity's  Department  of  Geni. 

cation.  ;   ' 

*        *       *       I 

lionded  Names  S.  Hawtwl 
.\<I«'iic-y    Serviee    A(!iiiini»r»' 

Sally  B.  Hawthorn*  ; 
named  administrator  ot 
services  at  Bonded  T\  F: 
ice.  New  York.  In  annoui 
appointment.  \  iee-prcsidcni  i~ 
Leslie  noted: 

"in  her  administrative 
Miss  Hawthorne  is  ^e^^^■. 
for  the  internal  functions  oa 
New  York  .Agency  Scr\'ice!> 
partment.  Supervising  a  stJ . 
17.  she  will  coordinate  acti« 
and  maintain  connnuneationi 
all  operations.  This  include"' 
Traffic  group.  Expediting.  '^ 
tive  Department,  Screening.  Bi 
down.  Shipping  and  Storage.' 

Bonded's   .Agency  Ser\'ice>' 
partment   handles  television 
procurement  for  advertising  i' 
cies  and  clients,  in  addition  to  < 
film  services. 


PROFESSIONAL 

TITLE  Typographe 

and 

Hot-press  Craftsm 

SINCE   1938 

r rill  for  IRltllf 

KNIGHT  TITLE  SEBT 

T4S  Wen  4Slh  Si.,  NfW  T»A 
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A'hJMfUHUHa 

THE    NEVIf      [^XctI. ,       ^ 


RUGGEDIZED-MOUNT  for  the  10  to  I  zsom  lens  by  Ets.  Pierre  Angenieux.  Available  exclusively  from  Bach 
Auricon,  Inc.  for  the  Auricon  Pro-GOO,  Model  CM-75.  the  Auricon  Pro-600  Special,  Model  CM-77,  and  the 
Auricon  Super-1200.  Model  CM-74.  Also  available  soon  for  the  Auricon  CineVoice,  Model  CM-72,  with 
custom-designed  Angenieux  finder.  THIS  amazingly  fast  f-2.2  ANGENIEUX  AURICON  ZOOM  LENS  covers 
the  range  from  12mm  extreme  wide-angle,  up  to  a  5-inch  telephoto.  Finder  is  precision  custom-installed 
on  each  Auricon  Camera.  Once  installed,  the  finder  is  rugged  enough  to  use  as  an  auxiliary  handle, 
without  disturbing  the  built-in  precision  of  the  Angenieux  Lens.  Also,  the  Auricon  Lens  Mount  is  equipped 
with  a  phasing  pin  which  is  precision  doweled  into  place,  eliminating  all  the  usual  problems  of  orienting 
the  lens  to  the  horizon. 

BACH 

ANGENIEUX    12;X;120    AURICON 

ZOOM 


Bach-Angenieux  12:X:120  Auricon  Zoom 
Lens  with  Angenieux  Viewfinder, 
custom-fitted  and  mounted  including 
precision  machining  of  Camera  at 
BachAuricon  Hollywood  factory,  for  your 
new  or  existing  Auricon  Camera. 

For  Auricon  Pro-600,  Model  CM-75  or 
"Special"  Model  CM-77  cameras.  Catalog 
Number  K-7889 $965.00 

For  Auricon  Super-1200  Camera   Mode 
CM-74,  Catalog  Number  K-7892  .  $1,048.00 


Write  toda/  for 
Free  Technical  Fact 
Sheet  on  the  New 
Bach-Angenieux 
12:X:120  Auricon 
Zoom  Lens.  If  you 
don't  already  have 
your  free  copy 
of  the  74-page 
Auricon  catalog, 
ask  for   that  too. 


6910  Romaine  Street,  Hollywood  38,  California 
Hollywood  2-0931 . . .  Area  Code  213 


GUARANTEE  = 

All   Auricon   Eauipment   is  sold  :=^ 

with   a  30-day   money-back  -^ 

Guarantee  and  a  one-year  Service  ;^^ 

Warranty.  You  must  be  satisfied!  — • 


^ 


-%  m  M  ^^ 


A  U  R  I  CO  N  .  .  .  t  h  e    Professional    Camera 

STANDARD  OF  THE   16MM  SOUND  INDUSTRY  SINCE   1931 
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How  do  I  know 
when  a  filmstrip  is 
BESTforajob? 


How  can  I  evaluate 
its  effectiveness 
BEFORE 

I  make  it? 


Here  are  the  answers 

to  your  filmstrip  questions . . . 


What  has  research 
discovered  about  the 
learning  value  of  filmstrips? 


y 


Many  questions  like  tliese  are  covered  in  our 
FREE  FILMSTRIP  BOOKLET.  Write  for  it  today! 

Now  ...  for  the  first  time,  an  informative  documented  booklet 
has  been  prepared,  telling  you  everything  you  should  know 
about  filmstrips  .  .  .  how  to  make  them,  how  much  they  cost, 
when  they  should  be  used  (—  and  when  not  to  use  them), 
what  production  methods  are  best  for  your  program,  etc.  In 
addition,  this  new  booklet  brings  you  the  recommendations  of 
outstandmg  experts  in  the  fields  of  education  and  mass  com- 
munication, and  summarizes  the  results  of  recent  training 
studies.  You  will  find  it  invaluable  in  planning  your  next  train- 
ing program  —  and  it's  yours  FREE!  All  you  have  to  do  is  send 
us  the  coupon  and  tell  us  you  want  it! 

Specialists  in  filmstrips  and  color 
slide  duplicates  for  over  IT  iicars! 


FRANK  HOLMES  LABORATORIES,  INC. 

1947  FIRST  STREET  •  SAN  FERNANDO,  CALIF.  •  (213)  365-4501 


1^ 


FRANK  HOLMES  LABORATORIES,  INC.*  1947  First  St.,  San  Fernando,  Calif. 

Please  Sir  I  -luCE  UOOKLfT.  "facts  you  should  know  about  Filmstrips" 
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BUSINESS  SCFI 


ERNATIONAL    ASPECT    of    the    dfUg 

cturing  firms  of  the  United  States 
niplex   and   many-faceted.    So,    its 
ask.   "Why    assume    the    risks    of 
iverseas?'" 

wer:    The   total    returns   from    our 
il  operations  more  than  justify  the 

lement  may  be  difficult  to  prove 
w  refer  to  the  problems  or  situa- 
iiini;  in  one  of  our  major  markets 
all  call  Country  X. 
:  past  10  years  continuing  legislative 
ave  deliberately  contributed  to  ad- 
publicity. 

sted  price  controls  have  been  ser- 
ied  and  some  adopted, 
lation  designed  to  remove  drug  pat- 
leen  formally   introduced. 
)f  generic  name  drugs  only  has  been 
by  some   teaching  universities, 
try  X  proposes  tighter  controls  at 
and  provincial  levels, 
certain  panel  approved  drugs  would 
rsable. 

politicians  of  Country  X  have 
ed  the  spectre  of  drug  prices  as  the 
ising  costs  for  all  medical  care, 
finally,  legislation  has  been  drafted 
1  dictate  to  the  physician  the  types 
mailable  for  his  hospitalized  patients, 
o.  might  well  ask.  "Why  get  into 
of  a  mess?"  My  reply,  "Why  not? 
ready  in  and  operating,  for  Country 
Jnited  States." 

laps  one  answer  as  to  why  we  go 
i  to  get  away  from  it  all!  By  com- 
ome   overseas   markets    are    simple. 

ening  the  National   Interest 

)st    American    drug     firms,     efforts 
;  worthwhile  from  a  business  stand- 
luse  sales  and  earnings  justify  the 
cy  are  worthwhile  from   the  stand- 
our    national    interest    because    this 
wlsters   our  domestic   industry    and 
xample.  our  international  balance  of 
!  This  usually  runs   annually   some- 
Accn  S  H)<).()00.000  to  $200,000,000 
ivorable   side  —   a   high    ratio   com- 
total    sales    volume.    Our    overseas 
arc  worthwhile  because   they   boost 
imies  of  nations  in  which  we  oper- 
Hy.    they    are    worthwhile    from    the 
ian    standpoint,    since    we    can    fill 
id  health  needs  that  otherwise  would 
oorly  —  or  not  at  all. 
ne   drug   manufacturing    industry    of 
jl  States  is  world  oriented,  more  so, 
than  most  any  other  U.S.  industry, 
and  acts  in  world  terms  constantly 
stcntly.    It    will    continue    to   do    so. 
of  our  firms  obtain  from  one-fourth 
one-half    of    their    business     from 
robably  one-quarter  of  all  prescrip- 
used  today  outside  the  U.S.  and  the 
t  world  come  from  the  domestic  and 
)lants  of  American  companies.  This 
unusual  strength,  since  we  did  very 
less  offshore  prior  to  World  War  II. 
1  like  to  tell  you  how  by  long-range 
strategic  moves,  and  well-thought-out 
we  entered  world  markets.  It  wasn't 


THE  AMERICAN  DRUG  INDUSTRY 
on  the  World  Scone 

hv  GeorRc  R.  Cain.  Board  Chairman  ind  President,  .Vbbott  Laboratories* 


quite  that  way.  The  truth  is  that  in  1937 
Abbott,  for  example,  began  a  few  cautious 
moves  into  Latin  America  —  these  countries 
first  because  our  overseas  manager  at  the 
time  was  a  Mexican.  Naturally  our  first  plant 
outside  the  U.S.  was  located  in  Mexico  City. 
Filling   a   Vacuum   After  World   War   II 

Soon  rumblings  of  war  on  the  European 
continent  broke  into  the  full-scale  holocaust 
on  September  3.  1939.  Latin  America  was 
left  without  its  traditional  suppliers  —  Ger- 
many. England.  France.  Italy  and  Switzeriand 

and   tiie   U.S.  drug  industry  was  literally 

drawn  into  this  vacuum.  The  war.  and  the  im- 
mediate postwar  years,  really  forced  our  indus- 
try to  international  maturity. 

Since  then  our  excellent  American  research 
facilities,  teaching  institutions,  medical  schools 
and  exchange  fellowships  in  medicine  and  re- 
lated skills  have  enhanced  our  position  in  the 
medical  field  —  and  made  us  the  number  one 
supplier  of  pharmaceuticals  to  the  worid. 

One  more  example  of  how  medicine  has 
changed:  Twenty-five  years  ago  a  surgeon  who 
had  studied  in  Vienna  bore  a  mark  of  distinc- 
tion. Today,  the  status  symbol  goes  to  the  man 
from  such  places  as  Mayo.  Hahnemann  and 
Harvard,  and  the  refugee  from  Austria  has 
difficulty  even  being  accredited. 

Population  Boom  .\ll  Over  the  World 
Population  figures  alone  indicate  the  poten- 
tial of  the  international  markets.  The  world 
is  increasing  at  a  rate  of  at  least  14.000  hu- 
man beings  every  day.  Even  outside  the  iron 
and    bamboo    curtains    there    are    more    than 


°Mr.  Ciaiiis  c(i.i;eiil  rf\it-\v  of  uarhl  vxirkctinp 
ongmal(d  in  a  speech  nitwit  lie  licliiirril  im  Mai/ 
19  at  the  Financial  Analysts  I-'cdcration's  Annual 
Conicntion  in  Philailclphia.  His  company  has 
made  noli  worthy  tisc  of  audio  and  visual  media. 


two  billion  persons  —  or  some  ten  times  the 
population  of  the  I'nited  Stales. 

More  important,  the  biggest  rise  in  living 
standards  over  the  next  several  decades  will 
come  from  outside  North  America.  Even  a 
small  rise  creates  a  demand  for  all  kinds  of 
products.  Drugs  and  medical  services  stand 
high  on  any  list.  Pcr-capita  use  of  prescrip- 
tion drugs  is  relatively  low  in  most  of  Europe 
as  compared  to  the  United  States,  and  it  is 
extremely  low  in  most  of  the  rest  of  the  world. 
Hence  the  potential  markets  in  these  develop- 
ing lands  are  tremendous.  Moreover,  these 
huge  markets  exist  for  already  developed  prod- 
ucts that  arc  more  or  less  taken  for  granted 
in  this  country. 

Human  and  animal  health  problems  know 
nothing  of  national  boundaries.  Our  products 
can  prevent,  control,  or  cure  disease  in  Buenos 
.Aires  or  Tokyo  or  Athens  just  as  effectively 
as  in  New  York  or  Chicago  or  Philadelphia. 
Health  needs  are  universal  and  the  American 
drug  industry  has  the  wide  range  of  resources 
to  fill  these  needs.  Increasingly,  the  world  of 
medicine  is  becoming  more  internationally 
oriented  through  better  communications  and 
such  activities  as  the  World  Health  Organi- 
zation. 

Exportint;  Know-How    to  Other   Lands 

Some  of  our  products  are  effective  in  treat- 
ing such  diseases  as  malaria,  yaws  and  leprosy 
—  all  relatively  unknown  here  but  major 
problems  in  many  countries.  .American  firms 
are  making  great  efforts  to  find  a  cure  for 
Schistosomiasis,  the  parasitic  infection  that  af- 
flicts at  least  150  million  persons  in  the  less 
developed  tropical  lands.  Our  companies  can 

and  are  —  contributing  to  the  control  of 

plant  and  animal  diseases,  in  effect  exporting 
products  and  know-how  to  increase  the  food 
productivity  so  desperately  needed  in  most 
nations  of  the  world. 

In  recent  decades  scientific  progress,  prod- 
uct innovation  and  agi:ressive  marketing  by 
American  companies  have  brought  world  lead- 
ership. To  maintain  this  leadership,  even  in 
this  country,  we  must  compete  vigorously 
and  continuously  on  an  international  basis. 
1  he  onh  iHher  course  is  stagnation  and  even- 
tual decline. 

We  have  growing  competition  world-wide. 
European-based  firms  —  Ciba.  Hoffman- 
LaRoche.  Geigy.  Burroughs-Wellcome.  to  name 
a  few  —  provide  tough  competition  in  this 
country,  as  well  as  in  Latin  .America  and  else- 
where. Their  slakes,  as  well  as  ours,  loom 
big  in  markets  around  the  globe. 

The  worid  is  always  a  mixture  of  stability 
and  upheaval,  and  a  broadly  based  company, 
as  any  growth  drug  firm  must  be.  will  in  any 
civen  year  have  disappointments  in  some  over- 
seas markets  and  successes  in  others.  Over  the 

(CONTINLED    OS     THE    FOLLOWING    PAGE    67) 
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Director  Maurice  Rapf  (slaiuliiifi)  coaclws  the  cast  of  "The  SaleMium  Isn't  Di  tid  -  lie's  Different.' 

Films  Add  Dimension  to  Features  in  Fortune 

Motion    Pifliires   Derivfcl    from    Tiiiu'ly,    Relevant    Editorial    Features    Are 
Reaeliin^  Fortune^  Intended  Aiidienee:  Top  Management's  Decision  Maker 


C\N  MoiioN  PicTL'Rts  Providi  an  effec- 
tive method  of  extending  a  business  pub- 
lications  editorial  influence? 

liascd  on  our  experiences  with  Fortune 
Films,  at  Fortune  Magazine,  we  would  say 
that  the  answer  is  emphatically  "yes". 

Over  the  past  decade.  Fortune  Films  has 
released  a  series  of  motion  pictures  aimed, 
like  the  magazine  itself,  at  the  decision-making 
levels  of  lop  management. 

The  films  are  made  available  on  free  loan 
to  interested  business  concerns  where  they 
are  used  lor  management  meetings,  marketing 
sessions,  sales  meetings,  sales  training  and 
many  other  purposes.  They  are  also  avail- 
able on  free  loan  to  trade  associations,  cham- 


bers of  commerce,  colleges  and  universities 
and  various  civic  groups.  Prints  of  the  films 
may  also  be  purchased  by  companies  which 
can  make  extensive  use  of  them. 

I'icturcs  Have  Been  Shown  to  Millions 

During  the  time  that  Fortune  Films  has 
been  in  existence,  our  films  have  been  seen 
by  millions.  One  distributor  estimated  that 
one  of  our  films.  The  Bii>  Chai:i;e  in  World 
Markets,  reached  an  audience  of  \5  million 
in  five  years.  One  business  concern  reported 
that  it  had  shown  one  of  our  films  to  5.000 
of  its  employees,  from  top  management  down. 

The  latest  Fortune  Film.  Tlie  Sale.siiuin  Isn't 
Dead  —  He's  Dillereni.  made  with  the  co- 
operation  of   International    Business   Machines 


In    Robert  C.  Hatterslcy 
ManaRinj;  Director,  Fortune  Filu 

Corporation,  has  proved  so  popular  th;|U 
is    a    two    months"    waiting    list,   even  nm 
extra  prints   were   made  to  keep  up  \v\P 
demand.    The    two   premiere   showinj:^ 
film,  plus  a  single  advertisement  in  I 
drew  requests  at  the  rate  of  200  a  u 
the  first  year. 

Ihere  is  also  a  vast  unseen  and  u 
audience.  The  United  States  Informatin 
cy.  for  example,  has  distributed  cm. 
films  overseas,  after  translating  it  i 
languages  at  their  own  expense.  Fortiii 
have  also  been  shown  on  hundreds 
\  ision    stations   across   the   country. 

Films  Aim:  to  -Serve  Business  Commun 

However  the   films  differ  from  eaci 
the    ultimate    aim    is    always    the   sani. 
lune    Films,    like    the    magazine,    attt 
serve    the    interests   of   the    business  o  - 
nily.    creatively    and    positively.    The  m: 
chosen  have  broad  potential  use  for  .■. 
nesses.  But  selfishly,  we  feel  that  anyil 
can  do   to   help   business   prosper  in 
will,  in  the  long  run.  be  reflected  in  Furk^ 
advertising  revenues.  I 

Despite    the    fact   that   there   is  a  p 
profit  in   marketing  prints  of  the  film 
our   outside    producers   do   a   fair  buMi 
such    sales    —    immediate    dollars   and  i 
returns    are    not    our   concern.    Even  sc» 
occasionally  get  such  a  return. 

One  .Showing  Result:  a  24-page  .Schcduk 

One   steel    company   was   so   iniprc^-. 
a  showing  of  one  of  our  films  that  tlu} 
us    it    resulted   in   their   placing  24  full  ; 
ads   in    lurtune.   One   decision  like  this  ' 
than    balanced    out    the    costs    of   our  c 
However,    while    such    instances    delight 
they  really  aren't  our  primary  aim.  TK 
sion  of  this  operation  is  to  comnuinic.i' 
that    will    provide    the    maximum    bei 
business    and    industry    at    large,    ratlii 
turning  an  immediate  profit. 

A  classic  example  of  this  is  our  fii- 
I  he  C'liaiifiini^  American  Market,  an   i 


Welcome  iinlidote  for  sale.s  convention   boredom      "No  matter  how  convincing  the   salis   materials.       Mail   the  Chief!    '.A   \ahiti    to  Our   / 
/.v  protidrd  in  this  film  cla.i.fic.  "The  Salesman."      ijoii  must  point  them  in  the  rifiht  direction  .  .  ."      tippropriatc  ficstiiri    at   this   histori< 
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animation  picture  that  got  Fortune 
the  iinuind.   We  felt   that   this   pro- 
uuld  rcinlorcc  the  confidence  ot  niar- 
■n  to  the  point  where  they  would  gear 
IS  to  the  potential  of  the  bigger  and 
lure    markets    \\hich    had    been    out- 
he  series  of  fortune  articles, 
•licved    that    marketing    men    should 
expenditures   to   an   optimistic   out- 
ler    than    a    conservative    one    which 
ve  them  retreating  at  the  first  slight 
in   business   trends.    Naturally,    the 
figured  to  cut  itself  X'r  of  the  big- 
rlising    budget    cake     which     would 

Mth  Prcdiclion  Pro\cd  Conscrv alive 

ising  the  production  of  this  first  liliu 
fantastic  challenge  to  Fortune's  econ- 
d  editors.  Quite  a  few  eyebrows  were 
hen  the  results  were  first  screened, 
lictions  in  The  Cliani;iiii;  American 
eemed  far  too  lushly  optimistic  and 
int   to  many    a    conservative-minded 

alcly  for  the  powers  of  positive  think- 
unes  editorial  predictions  erred  only 
on  the  conservative  side.  The  rapid 
f  the  American  economy  outstripped 
■tune"s  optimistic  outlook,  and  mar- 
en  who  had  formulated  their  plans 
:  to  it  were  mighty  grateful. 

.t  rilm  Now  Used  by  Studv  Croups 

.  that  first  picture  is  something  of  a 
piece.  But  it  is  still  shown  in  econ- 
id  marketing  classes  in  universities 
:gcs.  Professors  like  to  use  it  as  a 
f  place  from  which  to  launch  into  a 
recent  economic  changes.  They  point 
ilm  as  a  '■milestone"  dticumentarv 
me  out  right  at  the  time  when  great 
were  taking  place  in  the  American 
—  all  of  them  accurately  predicted 
"iresenlation.  It  is  for  performances 
that  this  film  program  has  attained 
lige   it   appears   to   have   in    business 

s  probably  the  reason  why  outside 
willing  to  sponsor  the  films.  Although 
d  the  bill  for  the  first  few  produc- 
^oon  became  apparent  that  we  would 
have  some  sort  of  "anger"  to  back 
jeet  if  we  were  to  continue.  We  simply 
t  afford  to  make  our  own  films  and 
1  out  free  of  charge. 

'  Approach  to  Sponsorship  of  Films 
irst   such    film   to   be   sponsored    was 
Cluintie  in   World  Markets.  This  was 
ip    examination    of    word    marketing 
ities  designed   to  enct)urage   manage- 
become    more   global    minded    in    its 
Hut  there  was  the  sponsor  problem. 
noN:    Who  would  be  willing  to  spon- 
sor a  motion  picture  abi)ut  the 
potentials    of    world    trade? 
A    company    which    stands    to 
profit  by  an   increase  in   world 
trade  and  wants  to  encourage  it 
and  be  identified  with  it. 
Find  such  a  company. 

like  trouble?   It  was  not.  It  turned 


out  to  be  a  remarkably  easy  matter.  The  first 
company  we  thought  of  was  the  First  Na- 
tional City  Bank  of  New  York,  who  we  felt 
could  use  the  film  to  prt)mote  their  slogan, 
"First  in  \\orld  Wide  Banking."  Their  vice 
president  in  charge  of  public  relations  bought 
the  idea  I'f  the  film  at  our  first  luncheon  meet- 
ing. I  he  bank  covered  all  the  production  costs. 
First  National  executives  fell  that  their  inter- 
ests were  identical  with  ours  in  this  matter. 
\Vh>  C'timpaiiies  .Sponsor  I  hese  Fitlurcs 
Other  companies  have  made  our  films  pos- 
sible for  the  same  reason.  IBM.  for  example, 
in  the  case  of  The  Salesman  Isn't  Dead  —  He's 
Dijlerent.  They  wanted  to  brighten  both  the 
imace   of   salesmen    in    eeneral    and    of    IBM 


ER 


EM: 


"The  Salesman  Isn't  Dead  —  He's  Different"  was 

a    coopirativc    film    vrnttirc.    Cast    inchulcd   ihe 
prcsidrnt  of  the  Cotintij  Tnnf  Coiniianij  (at  left). 


Dynamic  Films"  nrilcr-dircctor  Maurice  Rapf 
(pointiiifi)  discusses  scene  tcith  numbers  of  the 
cant    durinn    filming,    of    lB\tForlunc    picture. 


as  a  good  place  for  salesmen  to  work.  IBM 
hoped  that  the  film  would  not  only  be  used 
throught)ut  the  business  world,  but  also,  since 
college  recruiters  had  reported  that  students 
had  a  bad  image  of  salesmen  and  were  pick- 
ing other  fields,  they  hoped  that  this  positive 
picture  of  today's  salesman  would  be  widely 
shown  on  campus.  This  has  been  the  case. 

Although  the  sponsor  puts  up  the  money 
for  the  film  and  gets  the  identification  he  wants 
on  the  titles,  we  maintain  full  editorial  con- 
tri)l  over  each  production,  since  each  is  dis- 
tributed with  the  bannerline  ""Presented  by  the 
Editors  of  Fortune."  Initially  the  sponsor  con- 
tracts only  for  the  script.  When  we  and  the 
sponsor  agree  on  an  approved  script,  we  can 


.A  positive  exposition  on  the  role  of  salesmen 
in  todaii's  l>u.sinc.\s  wax  brought  to  the  screen 
in  "The  Salesman  Isn't  Dead  -  He's  Different." 

tiien  make  an  accurate  estimate  of  production 
costs. 

For  our  part,  the  publication  staff  provides 
all  the  research  needed  for  the  film,  all  edi- 
torial talent  and  time,  plus  supervision  of  all 
phases  of  writing  and  production.  We  agree  to 
buy  and  distribute  prints  of  the  film.  We  also 
provide  the  lion's  share  of  the  promotion  work, 
arranging  for  major  screenings  at  important 
association  meetings,  and  conducting  direct 
mail  campaigns  announcing  the  films  avail- 
ability, in  addition,  we  set  aside  pages  of  ad- 
vertising space  in  Fortune  to  market  the  film. 
The  Films  Are  Produced  by  Specialists 

Fortune  does  not  have  a  producing  unit  — 
we  merely  supervise.  Scripts  and  production 
are  contracted  for  on  the  outside.  These  writ- 
ers and  technicians  deserve  great  credit  for 
taking  Fortune  editorial  material  and  making 
it  into  films  which  are  so  well  received  by 
business  management.  I  refer  particularly  to 
Maurice  Rapf.  the  extremely  talented  writer- 
director. 

Fortune  makes  no  profit  on  the  films.  We 
contract  with  an  outside  producer.  The  maxi- 
mum that  any  one  film  was  ever  budgeted  at 
was  $75,000.  We  are  very  proud  of  the  fact 
that,  because  of  tight  control,  we  have  always 
brought  our  productions  through  within  the 
maximum    budget    figure   —   sometimes   con- 

(CONtlMII)    ON     THE     FOLLOWING     P.^Gi;     60) 


Fortune  Films'  Bob  Ilattersley  [at  right)  is 
pictured  on  set  of  "The  Sales-man  Isn't  Dead" 
with    an    IBM    executive,    sponsors    of    the    film. 
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[  16  MITCHELL  AND  BLIMP:  26  dbs  ] 


Their  rig  is  quieter  than  ours 


Cameras  photographoi  •    saiw 


The  Mitchell  camera  inside  itsm 
blimp  is  hard  to  beat  for  silence, ar' 
NPR  didn't  beat  it.  Using  a  micra 
at  one  meter  from  the  film  p'" 
with  film  running  in  both  c 
engineers  at  the  Eclair  studios  in' 
recorded  the  noise  levels  reportf 
these  pages.  The  blimped  Mitchell 
industry's  standard  for  silent  opef 
We  are  proud  to  have  come  so  clos? 
without  a  blimp. 
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[NPR  WITHOUT  BLIMP:  29.5  dbs  ] 


ins  was  mounted  on  the  Mit- 
'mal  lens  and  the  Angenieux 
m  were  on  the  NPR.  Without 
;ns  length  is  unlinnited,  of 
i  lens  changes  are  a  simple 
lipping  the  NPR's  turret.  The 
d  blimp  weighed  83  lbs.  The 
nses  weighed  20  lbs. 
Iso  proud  of  the  NPR's  quick- 
gazine,  registration-pin  move- 
ise  reflex  viewing,  sync-pulse 


generator,  constant  speed  motor  and 
effortless  hand-holding. 

Service,  sales  and  rental  facilities  are  available 
from  these  expert,  franchisee!  dealers:  Chicago: 
Behrends  Inc.;  New  York:  F&B  CECO,  Camera 
Service  Center  or  Camera  Mart;  Los  Angeles: 
Gordon  Enterprises  or  Mark  Armistead  (rental 
only);  San  Francisco:  Brooks  Camera.  Or  write 
to  us.  We'd  like  to  send  you  our  brochure: 

Eclair  Corporation  of  America 

7262  Melrose  Avenue,  Los  Angeles,  California 
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STEEL  SINEW  S  FOR  TURKISH  INDUSTP 


(lr<fiii<i  ill  yi'oirlh:  the  .'{.Ttiiiii  I'ifiii   slurtf  oi  llrt'ylVs   Bitussive   ii<*tt'   sli'el  vot 


A  major  motion  picture  in  35mm  color  on  the  building  of  a  massive 
■'*•  new  steel  production  plant  in  Turkey  has  hccn  released  by  Koppers 
Associates,  a  consortium  of  American  companies  whicii  undertook  the 
construction  of  the  pri)ject. 

The  Seed  anil  the  Sinew.  prt)duccd  by  Willard  Pictures.  Inc.  of  New 
York,  shows  how  the  Koppers  group  —  Koppers  Company.  Westine- 
housc  International  and  the  Blaw-Knox  Company  —  working  with 
government,  industry  and  finance,  both  in  1  urkey  and  the  United  States. 
played  an  important  part  in  accomplishing  for  Turkey  its  greatest  in- 
dustrial achievement  —  the  great  new  5()0.0()0-ton  integrated  steel  plant 
at  Eregli  on  the  Black  Sea  coast. 

As  the  film  discloses.  Turkey  has  been  a  nation  primarily  of  farmers. 
fishermen  and  craftsmen  working  with  their  hands;  it  had  a  critical 
need  for  more  industrial  growth  to  correct  the  imbalance  in  its  econ- 
omy. Now.  with  raw  materials  for  steel  production  abt)unding  in  the 
country,  the  Eregli  plant  will  do  much  to  advance  Turkish  industrial 
progress  in  the  years  ahead. 

The  Turkish  company  operating  the  plant  —  the  Eregli  Iron  &  Steel 
Works  —  was  one  of  the  first  Turkish  companies  to  offer  its  stock  to 
private  citizens.  An  effective  way  of  arousing  interest  of  investors  was 
found,  and  to  date,  nearly  SI  I  million  dollars  worth  of  stock  has  been 
sold  to  more  than  1.800  Turkish  individuals  at  .500  'J  urkish  lira  ($55.55) 
per  share. 

Mainly  it  has  been  done  Ihrou'jh  the  efforts  of  stock  sales  caravans 


which  make  a  direct   hut  simple  approach  to  the    "man  in 
in  various   Turkish  cities.  Into  these  cities  and  towns  comes  a  sui 
loaded  with  display  panels,  a  motion  picture  projector,  a  smal;. 
generator  (in  case  no  electricity  is  readily  available),  and  a  ot 
entitled  ()i>i>(>riiinii\  of  l.ifeiinie  —  Invesiiueni  in  I'.reali. 

Usually,  the  Eregli  representative  first  visits  the  local  banker^ - 
in  dealing  with  kical  officials  and  often  appear  personally  ftf 
showing  and  take  part  in  the  discussions  that  follow . 

The    film    is   tastefully   done,   low-pressure   selling.    Arounc 
theme,  it  shows  colorful  views  of  the  Eregli  plant  and  finally  i,, 
viewer  into  the  homes  of  Turkish  workers  who  have  purchav  «( 
—  their  investment  in  the  future  industrial  might  of  Turkey. 

The  Seed  and  the  Sinew  has  been  three  years  in  the  makint: 
from  scenes  made  of  the  strawberry  patch  which  once  occu 
grounds  on  which  the  Eregli  works  were  built,  to  a  vivid  visual 
tion  o\  the  finished  plant,  now  operating.  Willard  Pictures 
Jack  Squiers  had  two  American  cameramen.  James  Lillis  ai 
Porrett.  with  several  tons  of  equipment,  on  hand  for  the  final  it 
phott)graphy.  The  script  was  by  Paul  Woodbridge  and  the  priB 
was  under  the  supervision  of  Robert  K.  Wagner.  Director  olV 
Relations  of  the  Koppers  C"ompan\ . 

Distribution  in  Turkey  will  be  nation-wide  in  theaters.  In  thct 
States,  television  and  16mni  audiences  will  be  reached  throu 
facilities   of    Koppers.    W  estinghouse    International    and    Blaw-ki' 


1 


This  (iiiuil  t/cic,  lookiiifi  ti.ivaid  llic  Black  Sea.  .sltotcs  llir  cinnjihud  shcl  )>}<int  localcd  diic  mile  \(iiilliu(sl  of  city  oj  Eregli.  sliowu  in  iii>i>ci  right  i 


91mJ 


e  motor  room  of  tli(  loinhiiuilioii  hlooniiiin  dubbing  platt  mill  at  The  blast  furnace  at  Eregli  was  built  by  A. <)/;/;(  r.s.  //  lui\  a  linuth  ditiiiu;- 
Iniii  &  S(((/  W'orA.s  (sec  pirtiirc  below).  One  of  largest  motors  ter  of  2S  feil.  The  fiinwee  has  capaeitij  to  produce  578.000  melrie  tons  of 
l-Ea-st,  a  twill  Wextiiifihou.sc  (2  .v  3500  hp)  is  in  the  fore<iround.       iron  each   i/ear  and  i\  now  the  larnest  blast  furnace  in   the  Middle  Eaut. 


e  Tfcii  Ki'hiiid 
pvrs  Associates 

Vlis.  all  board  chairmen 
ir  respective  ciim[ianies. 
le  formation  of  Koppcrs 
a  t  c  s,  the  consortium  of 
companies  which  huilt 
/c  new  steel  complex  at 
rke\ .  Fred  C  Foy.  chair- 
Ihc  Kuppers  Company, 
lam  E.  Knox,  head  of 
use  Electric  Inlernation 


l-rcd  ('.  Fov 


NN'illiam  V..  Knox 


W.  Cordes  Snvder 


al  Company;  and  W.  Cordes  Sny- 
der, his  counterpart  at  the  Blaw- 
Knox  Company,  were  the  guiding 
spirits  in  forming  the  group  which 
designed  and  furnished  major 
equipment  and  was  responsible  for 
ci>nstruction  and  start-up  of  the 
500.000  ingot-ton  integrated  steel 
plant  on  the  Black  Sea  Coast.  Tur- 
key has  literally  seen  the  seed 
grow  into  sinew  as  this  great  plant 
turns  industrial  hope  into  reality  • 


xiic  shows  a  slab  niakiufi  final  pass  through  l\-l-iiich  combination       Here   steel   coils    are   made   ready   for  eiitrij   into   Erepji's  electrolytic   tin- 
Umr-hifih  blooininfi  slabbing  plate  mill  constructed  bij  Blaw-Knox.       ninfi  mill.  Tinpltili    will  hilp  ni<  1 1  di  nitinds  of  coniitnjs  canning  industry. 
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the  delicate  way  colors  arc  handled  from  cool 
dawn  shots  through  the  warmth  of  day  into 
the  reddish  hues  of  sunset.  The  color  is  not 
only  attractive  outside,  but  beautifully  balanced 
lor  the  many  combined  inside-outside  shots. 
Surronndin};  Colors  Knhance  the  Metal 
C  olor  is  an  important  aspect  of  the  film,  lor 
althouah  stainless  steel  has  no  color  of  its  own. 


Subtil-  luics  ()/  .vi/rroi/fu/irig  area  warm  gleaming 
s/(jiii/(  .S.V   steel   used   to   build   Olympic   Pacifica. 

House  Beside  the  Sea 

Picture   Sl«»ry    of   "Olympif   Parifica" 
Shows   ISe«    l{ol«-    for   Stainless    Steel 

ON  \  Hill  in  California  overlooking  a  bay 
of  the  Pacific  is  a  new  house  created  to 
explore  a  number  of  somewhat  unconventional 
views  of  the  designer  —  architect  John  F. 
Galbrcath.  Olympia  Pacifica.  as  it  is  called, 
combines  building  materials  not  commonly 
used  in  residential  construction  in  a  design  of 
considerable  architectural  merit. 

Jones  &  Laughlin  Steel  Corporation,  as  the 
supplier  of  stainless  steel  which  is  widely  used 
in  the  project,  has  sponsored  a  new  film.  House 
in  the  Sun.  which  provides  a  description  of  the 
structure  for  intended  audiences  of  architects 
and  designers. 

A    Virtuoso    Performance   by    the    Producer 

The  picture  is  a  virtuiiso  performance  by 
Stelios  Roccos.  of  ACI  Productions.  New  York. 
who  designed,  produced,  directed  and  photo- 
graphed it.  After  considering  the  idea  of  using 
a  typical  real  family  as  cast  and  facing  up  to 
the  problem  of  less  than  good  acting,  or  using 
good  actors  who  could  easily  detract  from  the 
importance  of  the  steel,  itself.  Roccos  deter- 
mined to  film  the  house  without  people,  but 
to  keep  a  live  quality,  nevertheless,  by  move- 
ment of  water  throughout  —  in  the  nearby 
ocean,  shimmering  in  the  swimming  pool,  or 
even  running  from  a  tap.  It  comes  off  with  con- 
siderable success. 

Although  people  are  not  evident,  their  traces 
are  artfully  included  —  the  cigarette  smoking 
in  an  ashtray,  the  dishes  ready  for  washing  on 
a  long  stainless  steel  sink. 

Of  particular  interest  throughout  the  film  is 

()iitd<K)r   garden    features   a   steel  sciiliittire   that 

}i  ill  lis  I  iirii  il  lolors  (ij  iiili'i'  I  III  Irri  \  mid  Inlidf^e. 


it  does  take  on  the  lovely  subtle  huu. 
surroundings,  and  enhances  them. 

House  in  the  Sun  will  be  shown  '  • 
sional  audiences  only  for  several  nii;. 
will  then  go  into  general  public  distur 
It  has  already  attracted  considerable  it 
in  New  York  among  small  audiences' 
enthusiasts  to  whom  it  has  been  show 


LEARNING   PROPER  CAR  CARE:   THE  HARD  V 


.Mr.  KmiiH'tt  Truesdale  is  tin  (liihiniis  In  m  uliose  If  she'd  told  him  once  to  have  thi  hrakui 
car  has  thrown  its  tcorn  fan  belt.  So,  it  over-  checked,  she'd  told  liim  a  dozen  .  .  .  YlPl  i 
heated  and  stalled  right  in  a  busy  intersection,      time,   you   knoic   what':'  She  was  so  very 


Happiness  for  Joanna  Jackson  and  daughter 
is  SOT  a  hhmoul  on  a  lonely  niounlain  road  .  .  . 
Mr.    Frank   uill   he  hearing  about    icornout    tire. 

WriiiiN  l-i\i  Mini  lis  of  viewing  time,  a 
very  funny  new  Uimm  color  film  is  mak- 
ing points  about  the  im|iortance  of  jiropcr  car 
care  through  a  series  of  inciilents  which  happen 
to  some  forgetful  dri\ers. 

The  scenes  above  are  Irom  l.ove  lluii  Car 
and  they  illustrate  just  a  few  of  the  misadven- 
tures which  befall  eight  motorists  who  learn 
the  hard  way  '"llow  to  Drive  Their  Cars  and 
I  o\e  Ihem."  We"ll  mention  again  the  case  of 
Mr.  I  rucsdalc  and  his  broken  fan  belt;  Mr. 
Baxter  and  his  stopped  stop  lights;  Mrs.  Bax- 
ter and  her  beat-out  battery:  the  Joanna  Jack- 
sons  ami  their  mountam  road  blow-out;  Mr. 
Poppins  and  his  sublcvcl  brake  fluid;  A.  II. 
Capella  and  his  deferred  tune-up  (he  wtm't  be 


The  tire  .\lr.  Jackson  forgot  to  chnk  u 
dangi  rously    thin.    Oh    ucll.    there's  u 
phone   a    few    bracing    miles    through  the  ' 

Deeding  it  now.  his  car  stalled  in  front  d 
anproachuii:   lr;iin);    tecn-ai;cr    Randy  ^r 
and    Iriend    with    the    leaky    nuiffler;  aiw 
unexpected  victim  of  an  empty  gas  tank. 

This  Parthenon  production  was  under- 
icii  b>  ihe  Public  Relations  departmcn: 
American  Oil  —  with  the  very  worthy  c^ 
live  of  keeping  their  customers  alive  thn 
proper  and  .lafe  car  care. 

lloM   to  Put    Ihis  Picture  to  >^ork 

Prints  of  Love  I  hat  Car  can  he  purch 
outright  at  $32.50;  a  preview  charge  i^ 
is  deductible  from  the  purchase  price.  0 
from  i:)ata  Films.  2t^2f^  Temple  St..  Lw 
gcles.  Calif.  40026.  For  quick  action.  P 
them  at  ."^S.S-.^^l  1 .  area  code  213. 
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1  Nc\A  Ideas  Bring  'Sunrise  at  Eastern 

in^li  the  Meiiiiiiii  of  an  Kxtraordiiiary    iVew   Fat-tiial    Dociiiiientary    Film 
vers    Sliare    Eastern    Air    Lines'     Projjress    Since    Dawn   of   Present    Era 


cr  15.  1963.  Time  is  running  out 
a  oncc-grcat  airline.  In  five  years, 
as  lost  63  million  dollars.  It  expects 
other  20  million  in  1964.  Of  eleven 
icrs.  Eastern  ranks  tenth  in  on-time 
ice.  One  flight  in  three  is  late.  For 
jsand  passengers,  four  items  of  bag- 
mishandled.  Errors  in  reservation 
hed  an  all-time  high.  The  passengers 
iinstrateU  their  lack  of  faith  by  join- 
/HEAL  Club.  We  hate  Eastern  Air 
■use  still,  the  people  of  the  airline 
loubt  themselves.  Their  airline  needs 
ts.  new  routes,  new  ideas,  reorgani- 
its  fare  structures,  new  leadership, 
n.  the  time  is  now." 
)cns  the  narration  of  an  extraordinary 
m  picture  originally  made  to  be  seen 
■ees  and  stockholders  of  Eastern  Air 
now  being  made  available  to  gen- 
n  audiences.  Titled  Sunrise  at  luisi- 
ilm  shows  the  giant  strides  forward 
c  been  taken  in  the  past  1  S  months 
Eastern  a  "can-do  airline,  a  proud 
smart  airline,   a  ne\s    airline  —  on 

ct  and  a  New  .Skipper  at  the  Helm 

s  dawn,  as  the  film  shows,  began  on 
16.  1963.  when  the  first  Boeing  727 
,  safest,  most  sophisticated  aircraft 
:s"  —  is  delivered  to  the  airline.  A 
lent.  Floyd  Hall,  from  TWA.  is  now 
n  of  the  company  and  he  begins  to 
routes  and  tell  Eastern  people  of 
nee  he  expects,  sees  in  them  a  great 
a  latent  vigor  to  be  tapped. 
>  drama  as  Eastern  faces  up  to  its 
—  whether  to  retrench  in  the  face 


of  mounting  deficits,  or  charge  ahead.  As  a 
bold  new  plan  of  self-improvement  is  effected 
we  can  see  how  the  airline  takes  hold  of  it- 
self and  begins  an  upward  climb  still  going 
on  today. 

You  Are  There  As  the  Events  Take  Place 
To  show  how  the  airline  has  battled  its  way 
back  to  prosperity,  the  film's  producer.  Audio 
Productions.  Inc.,  of  New  York,  has  used  a 
technique  of  making  audiences  feel  there  as 
things  happen.  It  is  not  staged  action  but  fac- 
tual reportage  in  the  finest  tradition  of  the 
documentary  film.  Director  Richard  Miller  has 
used  High  Speed  Ektachrome  and  existing  light 
throughout  the  film  action  in  such  diverse 
scenes  as  the  company's  boardroom,  mainten- 
ance plants,  airports,  stewardess  training 
schools,  reservation  centers  and  even  on  Au- 
dio's own  sound  stages  to  show  the  making 
of  a  TV  commercial  featuring  Astrud  Gilberto 
—  the  new  Girl  from  Eastern  Air  Lines. 

Young  &  Rubicam.  the  advertising  agency 
which  has  done  so  much  to  shape  the  upbeat 
new  image  of  Eastern,  worked  hand-in-glove 
with  the  producer  during  all  phases  of  the 
making  of  the  film.  As  a  team.  Y  &  R's  and 
Audio's  production  people  were  able  to  create 
and  innovate  on  the  spot  to  give  the  film  a 
fresh   and  completely   authentic   look. 

Now  Available  to  the  (General  Public 
Sunrise  at  Eastern  opened  this  year's  annual 
stockholders'  meeting  —  to  great  applause.  It 
is  now  being  shown  throughout  the  system  to 
all  new  employees,  as  well  as  being  made  avail- 
able for  general  public  showings.  It  is  a  film 
which  is  not  only  beautiful  in  its  own  right 
but  enormously  effective  in  presenting  Eastern 
as  a  great  new  can-do  airline.  • 


{ifilit   Off   the   Projection   Screen 

s  and  sponsors  of  factual  films  share 
blem  of  getting  meain'imful  "stills"  out 
/  pictures  for  pnhlieit\  and  promotion. 
the  cost  of  an  extra  still  man  in  budget? 
er,  found  by  our  own  Bob  Seymour,  is 
ot  most  appropriate  scenes  right  from 
jection  screen .  They  won't  have  that 
;"  look  but  these  examples  at  the  right 
"lire  the  spirit  of  ".Sunrise  at  Eastern." 
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In  the  film  scenes   at   right    (to))  Id  holtom) 
One:  President  Flai/d  Hall   (hit)    confers  with 
an  associate.  Two:  name  that's  won  fame  on 
Eastern's  Boeing  727".s.  Three:   experienced 
pilot  at  the  Whisperjet  controls.  Four:  some 
recent  graduates  of  Eastern's  stewardess  school. 
Fi\e:  Smart  skycaps  expedite  handlinf;:  of  the 
line's  fast  new  baggage  system.  Six:  another 
proud  new  Whisperjet  is  on  its  uat/  aloft! 


''^^G. 


V©/ 


V. 


^^^^'^ 


iticniioii    of 
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Saga  of  the  Wild  Rivers 


A  Tiiiu'ly,  Kye-PIeasinfi  Color  Motion  Picture  Has  Joiiieil 
IIiiiiilil<-'>   Film    I>ilirar\    in    lli<-    lnter<><it    of   Conservation 


r  sufiiicsts  a  frenzied  ni 
soDtflhiim,  like  a  hroneo  gone  loeo.  A  river  thai  jmnps  at  i/ot 
/()  knoek  ijou  down  ami  toss  you  out  on  the  bank.  Tliis  is  such  i 
The  violence  and  speed  of  it  are  things  a  man  brags  about 


In  His  Message  to  the  Congress 
•'■  on  America's  heritage  in  Na- 
tural Beauty.  President  Johnson 
said  on  February  8.   1965: 

".  .  .  the  time  has  also  come 
to  identify  and  preserve  free-flow- 
ing stretches  of  our  great  scenic 
rivers  before  growth  and  develop- 
ment make  the  beauty  of  the  un- 
spoiled   waterway    a    memory."" 

Secretary  of  the  Interior  Steuart 
I  dall  accompanied  the  subsetjucnt 


Administration  draft  bill  to  estab- 
lish a  National  Wild  Rivers  System 
with  this  urgent  reminder  to  the 
American  people: 

"While  river  flows  have  been 
harnessed  to  aid  navigation,  con- 
trol fknids.  increase  farm  produc- 
tivity and  hydroelectric  power,  loo 
little  attention  has  been  given  to 
the  importance  of  protecting  the 
very  water  we  drink  and  the  values 
ol    fish    and    \uldlife.    scenic    aiul 


"Look  toward  the  middle  of  the  land  and  there  is  <i  wild  river  di 
prairie,  liroad,  clean  and  dependable,  sueli  a  river  hnig  ai^o  inv 


outdoor  recreation  resources. 
These  values,  although  often  meas- 
ureless in  commercial  terms, 
should  be  preserved  by  a  program 
that  will  guarantee  America  her 
heritage  of  unspoiled,  unpolluted 
free-flowing    rivers."" 

Outdoor  Writers'  Premiere 

Against  this  background  of  na- 
tional interest,  one  of  the  year"s 
most  timely  and  beautiful  motit>n 
pictures  was  premiered  at  the  re- 
cent 30th  annual  meeting  of  the 
Outdoor  Writers  Association  in 
(ilenwot)d  Springs.  Colorado  and 
i'.  now   available  for  public  show- 

viding  the  sand  hills  of  the 
ited  the  buffalo  to  drink." 


ing.  I  he  28-minutc  color 
Wild  Rivers,  is  sponsored 
Humble  Oil  &  Refining  Cor 
It  was  produced  in  coop 
with  the  Department  of  t 
terior  and  with  the  teehni( 
sistance  of  the  l.  S.  Oepa 
of  .'\griculture.  Larry  M; 
widely-known   for   his  awar 


"Toilaij.  another  kind  of  i  I'l/ 
comes  by  canoe  to  the  .same  \ 
trading  a  few  hours  of  ij(<ul 
a   reuniim    trith   the   ])asl 

ning  documenlar\  films,  prin 
and  directed  11 //</  Ri\erv 
I  his  latest  addition  to  ili 
ble  lilm  Library  is  alreaJ 
tremendous  demand  and  tin 
tional  distributor.  Modern 
ing  Picture  Service.  Inc..  «i 
meeting  a  real  challenge  in 
swift  dispatch  and  reeo\er 
prints  to  satisfy  audiences  llirc 
out  the  country.  Humble  rrf 
well-earned  praise  for  its  akrt  I 

BUSINESS  SCR 


U>  ihiN  Ions:  oncicIuc  na- 
inscrvation   pri>i;rani. 
c  Films   Promote  Travel 

ponsors  interest  in  travel 
iwr  recreation  is  in  keep- 
Hiinible's  hroad  ohjcctive 
Ini  activity.  This  motion 
transcends    the    ordinarv. 


its  viewers  tumbling  down  rapids 
and  shooting  past  the  rocky  cari- 
yon  walls  on  a  swift  "bronco"  of 
a  far  Western  river. 

Kememheriii|>  an   Hisluric    I'asI 

I  hroughoul  its  scenes,  the  film 
carries  the  viewer  back  to  other 
historic  decades  when  the  Indian 
roamed  these  streams  in  silent 
cani)es  and  explorers  followetl  their 
trails  to  open  the  wilderness. 

The  heritage  of  America's  riv- 
ers is  boundless  and  this  motion 
picture  brings  it  all  back  with 
\i\id  clarity  as  well  as  scenic 
beauty.  Contrast  enhances  interest 
as  placid  waterways  change  to 
raging  torrents;  trickling,  miniscule 
brooks  widen  into  broad  arteries  of 
traffic  for  the  nation's  commerce. 


;/( ;  (i.\k.\  iidlliiiiu  more  llnin  a  n  ild  riici.s  Idiicliius.s  .  .  .  nnd 
iiul-iid  ii((iii(ii)il(intc  nilli  il\  sprcklcd  life.  lie  roiuc.s  to  claim 
for  a  liiiir  of  ouncrsliii)  .  .  .  a  stole  of  perfect  privacy  .  .  .  ' 


in  scenic  beauty  and  time- 
it  in  the  sheer  poetry  of 
;  and  superbly  matched 
ork. 

iraphed  on  aiul  along  the 
ten    legendary    streams. 
Id    rivers    flow    past    eye- 
:enery.    are    invaded    by 
catures   and   fished   upon 
anglers.     Beside     these 
campers    find    solace    in 
On  a  slowly-moving  float 
fisherman  drifts  through 
ed    corridors,    past    sun- 
fields   of   grass.    In    ex- 
ntrast.   HIUI  Rivers  takes 
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.At  times,  there  is  a  dimensional 
quality  in  Larry  Madison's  photog- 
raphy as  the  lens  peers  through 
season-tinted  leaves  to  glimpse  the 
shimmering  waters  beyond. 

H'iltl  Rivers  will  be  an  audience 
favorite,  we  predict,  for  many  years 
to   come.    The    Humble    lilm    1  i 
brary  has  been  enriched. 

Blend   Music   and   Narration 

Both  music  and  narrator  join 
the  other  instruments  of  this  sym- 
phonic "tone  poem"  to  blend  into 
its  totality  of  mood.  The  viewer 
finds  that  his  heritage  in  these 
natural  assets  is  readily  accessible 


"Tlic  diidii''  nho  ncivr  soij  quit  return  in  tlu  ;^('/(/  ami  jlaini  "/  the 
season  for  one  more  cast.  ]ust  one  more.  When  they  have  finaUtj 
godf.   the  river  goen  on  shopping  for  an   autumn   wardrobe  ..." 


throughout  the  land,  that  he  and 
his  family  can  look  forward  to 
countless  journeys  and  joyous 
months  of  outdoor  recreation 
along  America's  historic  rivers. 
Map  Booklet  for  the  Viewer 
The  rivers  are  not  identified  by 
name  and  theie  was  no  need  to 
fi.x  such  boundaries  since  they 
typify  all  such  places  throughout 
the  land.   But   Humble  has  wiselv 


prepared  a  2()-page  map  booklet 
with  scenes  from  the  film,  describ- 
ing each  river  in  detail  and  show- 
ing the  land  through  which  it  flows. 
These  are  made  available  to  au- 
diences by  the  distributor. 

The  rivers  include  the  Hudson 
(New  York).  Susequehanna  (New 
York-Pennsylv»ma),  the  Savannah 
(Georgia  and  the  Carolinas).  Cur- 

(  I'll  AS!       riRN     TO     PAGF     57) 


I'K   IL  KI     CAPIIO.VS  ARt;    I  ROM    "WILD   Kl\  1  RS"    NARRAtlON 

"In  a  quiet  eddij  on  the  river,  tlie  harvesting  of  tliis  race  continues 
as  though  the  Machine  Age  had  never  dauncd.  Tliis  is  a  tcihl  river 
serenely  independent  and  timeless.   Come  hack  and  remember,  it  says.'  " 


Xalioual    Aii(lio-Vi.\ii(il    Convention. 


3,302  Attend  NAVA's  26th  Meeting  in  Chicago 

Natiunul    .Vii<lio-\  isiial    As^tufiatiun    Presents    INew    Multi-Media    Slu»>*    lor    Hiisiness    Use 
as  Dealer  Members  Discuss  Outlook  for  Coining  Year  an«l  T«uir  230  Tra«le  Sho>v  Booths 


"IVTrw  Sight/Solnd  Tools  and 
-'• '  techniques  brought  more  than 
3.000  members  and  guests  of  the 
National  Audio-Visual  Associa- 
iion  to  Chicago's  Hotel  Sherman 
on  July  17-20  when  this  national 
organization  of  specializing  audio- 
visual dealers  and  suppliers  held 
their  26th  annual  convention.  The 
tour-day  meetings  were  attended 
by  3.302  persons,  including  makers 
of  equipment,  their  dealers  and 
distributors  and  users  from  church, 
industry,  medical  and  school 
groups. 

The  230  booth  NAVA  Trade 
-Show  covered  an  entire  floor  at 
the  Sherman  as  175  exhibitors 
displayed  their  latest  in  equipment 
lor  sight  and   sound  presentation. 


This  year's  trade  show  was  marked 
by  a  scarcity  of  new  designs  hut 
there  was  plenty  for  both  sellers 
and  buyers  to  review  and  discuss. 
New  Officers  Arc  Installed 

The  association  installed  Mrs. 
Eloise  Keefe,  Dallas.  Texas  dealer, 
as  its  new  president,  succeeding 
Harold  E,  Newman  of  Kalama- 
zoo, Michigan  who  became  chair- 
man of  the  board.  A  telegram  of 
greeting  from  President  Johnson 
to  Don  White,  executive  vice-presi- 
dent of  NAVA.  contained  this 
timely  keynote  as  it  was  read  to 
the  assembled  delegates  at  their 
opening  session: 

'".■\fter  years  of  progress  ant! 
innovation,  our  teachers  have 
films,  electronic  teaching  aids,  lan- 


guage laboratories  and  a  host  of 
other  valuable  devices  and  ma- 
terials. 

"In  our  nation  whose  resources 
are  so  great  and  whose  educational 
demands  so  immense,  our  goal 
must  be  to  make  these  essential 
tools  widely  available  in  the  class- 
rooms of  the  poor  as  well  as  those 
of  the  fortunate, 

"The  landmark  education  legis- 
lation passed  by  the  cSSth  and  8yth 
Congress  have  brought  us  closer 
to  that  goal.  But,  tiiough  legisla- 
tors make  laws,  educated  citizens 
must  make  laws  effective, 

"I  am  grateful  for  the  active  in- 
terest and  the  efforts  of  your  or- 
ganization whose  members  know 
the  achievement  of  the  American 


(.Iream   depends   in  large 
on   the   classrooms  and  c<v 
the  teachers  of  our  natii  ■" 
When  "Talk  Is  Not  EiKjk 

That  first  general  sessi 
brought  convention  deJeii.H') 
first  member  sho\sing  of  ' 
multi-media  presentation. 
Is  Not  Enough,"  A  projciutj, 
originated  in  the  associati  j  (, 
dustry  &.  Business  Coun 
which  was  created  and  pJuj 
under  the  auspices  of  a 
task  force,  headed  by 
Hunecke  of  the  DuKane  C  pm 
tion,  the  presentation  isba 
shown  at  the  national  ga'-ifc 
of  business  and  trade  grois. 

Co-narrators    of    the    si* 
NAVA  were   Robert  P,    ' 
chairman  of  the  Council  aika^ 
W .    Hulfish.    association  itf 
of  information.   The  perfo«j 


President-elect      Eloise      Keel 
ccives   bouquet  from    rctiriiii* 
UUnt    of    \.\y.\.    Harold  ,V(  « 

required  three  wide  scree 
projectors,  several  tape  r. 
and  two  electronic  prograu 
to  deliver  36  motion  piciu  < 
quences.  325  still  pictures  ai- 
tape  recordings  as  it  procl.i 
the  theme  that  "talk  is  not  ci! 
in  the  commercial  world.' 

The  audio  portion  of  the 
continued    with    the    problci 


Below:  coiiniil  fluiirnuin  Rolwrl  P.  Ahranis  (/c/M  and  director  of  tin 

JiiiiKs  \\     1liiljisl\   teo-narrators^   pictured  before  tirrat)  of  v/kmc  ci; 


Opening  se(|iiciice  linlits  ii|>  sci >>'»<>  ti.v  "Talk  Is  'Sot  l.noiifili"  i>ri  si  ntation  i\ 
mneili  d   iit    the   fir\t    u.enerid   si  \\iou    of    V/\V/\'s    2f>^/i    tinniint   cunt  oilioii 


14 


BUSINESS  SCRE 


low  in  the  commercial 
,ho  relies  solely  on  the 
voice  at  times  .  .  .  and 
Ictely  lost  in  the  massive 
being    made    by    other 

0  reach  his  customers, 
communicate  with  man 
every  means  available  to 

;  hearts  and  minds  of  peo- 

of  the  "Talk  Is  Not 
presentation  arc  factual 
ories  of  successful  appli- 
if  audio  visuals  in  both 
J  large  companies.  In  the 
|uence.  it  is  pointed  out 
als  are  an  excellent  nied- 
showing  things  that  arc 
or  too  small,  too  fast  or 
to  be  seen  and  understood 
nher  means  of  conimuni- 

rj  Council  Hears  Oocior 

L'cial  interest  to  the  busi- 
istrial  dealer  and  user  was 
meeting  of  the  Industry 
ess  Council  on  Sunday, 
h.  Guest  speaker  of  the 

1  was  Dr.  John  F.  Huber. 
:  of  the  .Audio  \  isuai  C"on- 
of  Medical  and  Allied 
and  professor  at  the  Tem- 
ersity  Medical  College, 
ort  on  the  special  Audio 
nstitute  held  in  coopera- 
h  the  American  Society 
ning  &  Development  (at 
University )  was  presented 
n  Mendro.  Council  mem- 
X  Rarig  and  Robert  H. 
•  spoke  on  their   respec- 

forces  on  A-\'  Education 
Is  and  collesies  and  archi- 


tectural design  references  relevant 
to  a-v  equipment. 

L.  e  a  ding  manufacturers  of 
equipment  and  producers  of  ma 
lerials  held  their  annual  dealer 
sales  meetings  in  the  week  prc- 
cecding  the  con\entiiin  (sec  page 
46).  The  con\ention  period  was 
also  the  occasion  for  the  first  meet- 
ing of  the  A-\'  industry's  indepen- 
dent manufacturers"  representa- 
tives, a  small  but  rapidly-growing 
group  headed  by  George  Koch.  • 


Fuller  &  Smith  &  Ko^s  "Firsl" 
Uses  TV   lo   Study   Consumers 

■•'.  The  first  mobile  television  re- 
cording research  service  is  helping 
Fuller  &  Smith  &  Ross.  Inc.,  na- 
tional advertising  agency,  to  learn 
why  people  buy  w hat  they  buy. 

Entire  consumer  reaction  panels 
(including  the  buyer  comments 
that  dismay  client  sales  managers) 
are  tele\ised  throughout  the  agen- 
cy's Fifth  .Axenue  headquarters  in 
New  York  via  closed-circuit  tele- 
vision. 

Hooked  into  the  circuit  is  the 
agency's  latest  electronic  acquisi- 
tion, a  75-lb.  Precision  Instrument 
portable  television  recorder.  It  has 
been  used  more  than  70  hours  a 
month  (for  the  past  half  year)  on 
a  wide  variety  of  chores,  accord- 
ing to  FSR  senior  vice-president 
Arthur  E.  Duram. 

The  agency  now  has  a  library 
of  30  y6-minute  tapes  for  refer- 
ence and  plans  to  equip  each  of 
its  five  other  offices  with  these 
PI-3V  recorders.  • 


ficcrs-clcct  (front  nm ,  hjt  lo  riglit  j :  llarolit  L.  \iuiiuiii,  Kaliima- 
I.,  chairman  of  board  and  recent  past-prciidcnt;  Mrs.  Eluisc  Kcefc, 
'exas,  president,  and  Max  Rarifi.  Seattle.  Wa.th.,  first  vice-presi- 
'k  row.  Ray  Swank,  St.  Loui.'i.  Mo.,  treasurer;  John  EUingson.  Spo- 
ish.,  secretary;  Frank  Bangs,  Wichita,  Kans.  .uTond  vice-president. 


\oted  management  speaker  Joe  Powell  in  a  .wcne  from   "You.  Yourself,  Inc.' 

What  It  Takes  to  Succeed   in   Business 

"You,    Yourself,    Iiieorporalecr*    Fealure>    Ju*-    Powell    in 
Inspiring  New  B  N  .\  Film  on  Personal  Self-Development 


"W¥7nAT  Dots  It  Take  to  attain 
"  success  in  America's  free  en- 
terprise economy?  J.  Lewis  (Joe) 
Powell  has  won  standing  ovations 
for  his  blunt,  outspoken  talks  be- 
fore audiences  of  business  execu- 
tives on  the  subject  of  "obstacles 
in  the  path  of  personal  success." 

This  widely-known  business  con- 
sultant recently  completed  his  sec- 
ond management-oriented  motion 
picture.  Y'oii.  Yourself.  Incorpor- 
ated. His  first  picture.  The  Real 
Security,  was  a  witty  and  vigorous 
attack  on  "mental  retirement"  as 
an  escape  from  the  burden  of  ad- 
justing to  business  and  industrial 
change.  This  new  Powell  film  is  a 
stirring  call  for  individual  initiative 
and  realistic  self-development  by 
every  American,  for  a  "can-do"  at- 
titude in  everyone  from  the  teen- 
ager approaching  his  first  job  to  the 
seasoned  top-management  execu- 
iive. 

Both  films  arc  being  distributed 
on  a  purchase  or  rental  basis  by 
liN.A  Incorporated,  a  division  of 
The  Bureau  of  National  Affairs. 
Inc..  1231  24th  Street.  N.  W.. 
Washington.  D.  C.  20037. 

In  his  latest  24-minute  appear- 
•  iiice.  Powell  exposes  and  demol- 
ishes such  obstacles  as  apathy, 
lethargy,  complacency,  indecision. 
\acillation.  indifference,  incompe- 
tence, fear  of  failure,  and  lack  of 
imagination.  Yon.  Yourself.  Incor- 
porated discusses  the  conflicting 
drives  toward  security  and  oppor- 
tunity. And  in  it  Joe  Powell  em- 
phasizes the  importance  of  good 
lime-management,    of    determina- 


Joe  Powell  points  up  ii  touch  of 
humor  in  an  incident  from  the 
new  B\.\  film  "You.  Yourself,  Inc." 

tion  and  of  positive  attitudes.  He 
demonstrates  how  to  build  on  a 
good  idea  to  make  it  a  better  one, 
how  to  be  an  effective  communica- 
tor and  how  to  "sell"  ideas  suc- 
cessfully. 

This  new  picture  will  have  broad 
appeal,  from  top  managers  to 
training  directors  and  for  high 
school  and  college  counseling 
groups.  Joe  Powell  makes  this  a 
verv  personal  affair  —  with  real 
empathy  between  himself  and  the 
viewer  as  one  of  the  film's  notable 
assets.  We  commend  it  to  cham- 
ber of  commerce  and  club  groups 
as  a  luncheon  program  item  of 
considerable  impact. 

The  24-minute  print  of  this 
16mm  sound  and  color  film  may 
be  previewed  (48  hours)  at  S\5. 
applicable  to  print  purchase  or 
rental.  The  rental  charge  is  S45 
per  week  and  outright  purchase, 
which  includes  can.  reel  and  re- 
useable  shipping  carton,  is  S275. 
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Opening  M-quence  fui   Hill  i.\  IhmvU  diitlun  isiuil  iliahi    v/.  •  :     llmr  aj 

the  company's  Tandimatic  v/iV/c  projntiirs  to  cover  a  42-fool  wide  screen. 
Center    hnaur    ii(i\   "luiliirizi il"    to   tmiviale    radio    waves   sending    S-O-S. 

Patli"^  to  the  Effective  Use  of  Aiiclio\  isuals 

Bell   &   lIowelTs   Dealer   Meetiiij;   Show    Featured    Leading 
Spoke«nieii   in   <!luir<-li.    Iiulu^lry.  Seliool   Deinonstratiniis 


UTILIZATION  OF  AUDIO  ViSUALS 
was  (he  theme  for  the  annual 
gathcrinj;  of  Bell  &  Howell's  spe- 
cializing audiovisual  dealers,  meet- 
ing in  mid-July  (during  the  NAVA 
convention  period )  in  the  Bal 
Tabarin  Room  of  Chicago's  Hotel 
Sherman.  Charles  Musson.  B&H 
audio-visual  sales  chief,  welcomed 
450  dealers  at  the  four-hour  spe- 
cial presentation  on  the  effective 
utilization  of  sight/sound  tools  for 
schools,  industry  anil  the  church 
field. 

As  in  the  past  several  years. 
Tclccine  Film  Studios,  inc..  Park 
Ridge.  Illinois,  organized  and 
staged  the  dealer  show.  Reaction 
and  suhsequent  comment  was  '■ex- 
tremely favorable"  according  to 
company  spokesmen.  This  year's 
presentation  put  the  spotlight  on 
i(\e  rather  than  "new  model"  de- 
tails. Three  spokesmen  handled 
the  main  segments  of  the  program. 
Leading  off  the  demonstration 
of  audiovisuals  in  the  school  field. 
Robert  Brown  of  Encyclopaedia 
Brittanica  Films,  Inc.  took  a  study 
program  on  "The  American  In- 
dian"   as   his   subject.    A   class   of 


26  sixth  grade  pupils  met  on  stage 
for  a  regulation  4.'>-minute  class 
period.  Brown  combined  the  ef- 
fective use  of  16mm  sound  mo- 
tion pictures,  slides,  filmstrips. 
t'verhead  projection  of  transparen- 
cies and  tape  recordings  as  he 
helped  both  the  group  of  young 
learners  and  his  adult  dealer  au- 
dience to  "learn  more  about  the 
American  Indian  then  they  ever 
knew  before." 

.Arnold  .Midlash.  director  of 
creative  ser\ices  for  the  Interna- 
tional Mineral  &  Chemical  Cor- 
poration. v\as  the  guest  "spokes- 
man" for  industry's  use  of  sight/ 
sound  tools  and  techniques,  (lis 
demonstrations  covered  such  areas 
as  training,  consumer  selling,  pub- 
lic relations,  advertising  and  hu- 
man relations  with  actual  screen 
examples  ranging  from  .'^.'^mm 
CineniaScope  motion  pictures  to 
standard  16mm  sound  films,  film- 
strips,  slides  and  tape  recordings. 
These  tools  were  used  as  sejiarate 
media  and  in  combinal.on  on  a 
single  theme. 

All  of  the  examples  shown  and 
discussed    at    the    dealer    nicetin'.: 


were    from    tiie    IMC    archives   ol 
recent  films  used  in  the  field. 

Ihe  church-related  demonstra- 
lion  brought  the  Moody  Bible  In- 
stitute's audiovisual  director. 
Wayne  Buchanan,  to  the  rostrum. 
His  highly  effective  presentation 
included  162  slides,  eight  motion 
pictures  and  seven  tape-recording 
segments.  Working  with  the  story 
i>r  Jonah  as  his  theme.  Buchanan 
carrietl  his  rt)le  of  the  ■■teacher" 
Iroiii  tiic  purely  verbal  through 
\arious  phases,  adding  audio,  then 
visuals  and  combining  both  in  the 
climax   of   his   presentation. 

A  single  screen.  18  feet  high 
by  42  feet  wide,  carried  as  many 
as  nine  images  for  one  demonstra- 
tion, combining  3.^mm  wide-screen 
motion  pictures  with  I6mni  film- 
slrip  and  slide  sequences.  Four 
tape  recorders  reproduced  both 
monaural  and  stereo  sound,  in 
one  segment,  Telecine  utilized 
polarized  techniques  to  add  ani- 
mation to  an  otherwise  ■'static" 
slide;  in  another,  the  show  pro- 
ducers   carried    a    motion    picture 


Below:   \oHi(    of  the    \H-iiian   Telecine  crew  and   Kiuipininl    used  jor  the 
I'liir-liour    dciiionsfnition    of    effertife    niidiovi^iiiil    ulili-iilioii     lrclnii<iiies. 


Sales  e\c'cuti\e  Chuck  .\Iusm 
corned  over  4.50  of  the  cc: 
a-v  dealers  to  their  (oinnal  n  ■ 

sequence    into    a    framed  omc 
within  a  wide-screen  slide. 
An    1 8-man    crew   was 
scenes  at  the  Bal  Tabarin  .  li, 
&    Howell    equipment    reccitl 
strenuous  workout  during  i  » 
tire    program.    There    isn't    he 
ter  way  to  "seU"  audiovi^ 
the    men    and    women   wh* 
thusiasm    will    be    responsi 
sales    quotas    in    the    year 


Liglit  Touch  Sets  Mood  for  Product  "Sd' 


Kodak  Screens  "Mixolofjv"  on  Photo  Finish«'r  Prograii 


.'\n  important  part  of  a  series 
of  luncheon  programs  that  East- 
man Kodak  is  currently  hosting  for 
photo  finishers  is  an  entertaining 
little  film.  Mixology,  which  is  de- 
signed to  set  the  stage  for  more 
serious  doings  to  follow . 

Mi.xology.  produced  by  Willard 
Pictures.  Inc.,  of  New  York,  fea- 
tures Harold  Peary  —  the  Great 
Gildersleeve  of  radio  and  TV  fame 
■ —  as  Romney  O.  Hypo,  a  photo 
finisher  with  a  tankful  of  troubles. 
He  I.ikes  (o  Experiment 

Ronmcy  believes  in  mixing  his 
own  chemicals.  He  has  a  staff 
mixer  and  a  whole  room  full  of 
mixing  equipment  constantly  bub- 
ling  away,  but  sometimes  "the 
polar  bears  in  the  color  pictures 
come  out  red." 

The  film  makes  an  analogy  be- 
tween the  time  and  trouble  of  mak- 
ing a  sponge  cake  the  old  fash- 
ioned way.  and  the  ease  and  con- 
venience of  using  a  modern  cake 
mix. 

(ioiicl   .Vilviee  for   liiiisliers 

The  moral  is  —  "Let  the  pros 
lio  the  mixing."  Kodak  uses  the 
lilm  to  provide  a  proper  mood  and 
background  for  a  factual  chart 
presentation  which  follows. 

Jack  Squiers.  ol  Willard  Pic- 
lures,  wrote  and  produced  A//.V- 
(il()i;\:  Don  Livingston  was  the  di- 
rector of  this  effective  short  film.  • 


Honine>  lI>po  fiets  the  fwintf 
the  cake  as  he  approves  halu' 
rcadtj-mix  formula  for  preiMn." 
Below:  ;);•()(/(((■(  r  Jack  Stpiicrs  {' 
ter  with  hnu    lie  ^   directs  film  a> 


BUSINESS  SCRI 


\i\\  Theater"  for  Electrical  Conlractor-^ 

imlrr    SlM>«iiif:>  o(   r«iiir-Mimilf  Kilm^  «m  N«-u   I'dmIiii-I* 
oriMtrrtl     [t\      Nulional      Kl«rlri»iil      Dealer^     A-MM-ijilioii 


Pkdhi  1  m;  hiiw  do  you 
■ing  clear,  vivid  data  on 
int  new  priKluets  to  the 
s  23.000  electrical  con- 
s'.' 
Soi.irios :  as  devised  by 
tional  AssiK-iation  of  Elec- 
)calcrs,  a  new  ■Idea  Thca- 
rogram  which  delivers  u 
if  four-minute  Snini  nu>tion 
s  on  relevant  neu  prixlucts 
jcction  at  distributors'  "con- 
counters"  by  means  of 
jolor  Model  600  "Movic- 
'  projectors. 

lips  Build  \\ idrr  Market 
;D  believes  that  the  Idea 
r  program  offers  a  broad 
m  of  benefits.  It  will  help 
inufacturer  by  creating  a 
market  for  new  products, 
weeks  of  their  introduction. 
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«l()r     Movie-\'ision      projfc- 
up   for   nvtv    jnoihtcl    films. 

jssist  distributors  to  present 
.  complete  merchantiising 
I  these  fast-moving,  elusive 
lor  customers. 
Ily.  the  theater  showings  aid 
itractor  by  informing  him 
ul  new  products  and  their 
tion. 

•mpunifs  Kxpress  Interest 
rowing    number    of    manu- 
rs   have   signified   their   in- 
to use  the  developing  net- 
\mong  these  are  Minnesota 
&     Manufacturing     Co., 
I     Electric.     Wcstinghousc. 
and    other    giants    of    th^' 
al  wi>rld. 

for  a  prolessionally-pro- 
bur-minutc  silent,  cartridge- 
ilni  (including  script,  art- 
iholography .  etc.)  will  run 
SI. 500  to'  $3,000.  These 
Is  are  ready  for  Hmni  prints. 


with  notching,  cartridge-loading 
and  mailing.  If  "lifts"  arc  possible 
from  available  motion  picture  fool- 
age.  ci>sts  will  be  appreciably  re- 
duced. 

Douglas  .Ser>es  .Association 

I  lie  Idea  Iheatcr  program  is 
being  administered  for  NAED  by 
Douglas  Film  Industries  of  Chi- 
cago. Although  Douglas  facilities 
are  available  for  production  of 
these  8mm  subjects,  users  arc  free 
to  select  any  prtiducer  they  desire. 

Cost  of  the  Tcchnicok>r  Movie- 
Vision  projector  in  this  program  is 
$225.  including  freight,  special  ac- 
cessories and  a  replacement  lamp, 
lilm  cartridges  can  be  inserted 
and  focused  in  a  few  seconds"  time 
withi>ut  special  skill  or  training. 
Optical  mirrors  in  the  projector's 
dust-free  chamber  help  to  project 
a  bright  image  on  the  built-in  rear 
projection  screen.  Machines  are 
accompanied  by  a  display  placard 
which  snaps  over  the  front  access 
door,  which  is  also  equipped  with 
a  lock.  • 

*        *        * 

.Xiider.^oii  Company's  President 
(iites    \  allies   of   Film    Program 

An  Aurora.  Illinois  nietalwork- 
ing  company  is  using  an  automatic 
sound  slidefilm  presentation  to 
show  prospective  clients  the  com- 
pany's ciperations.  facilities,  cap- 
abilities and  recent  products. 

Robert  Grady,  president  of  the 
Anderson  Manufacturing  Com- 
pany, tells  how  this  tool  has  help- 
ed his  company: 

"We  feel  that  this  is  a  tremen- 
dous aid  in  reaching  the  busy  pur- 
chasing agent.  With  our  program, 
he  can  actually  see  the  entire  op- 
eration, our  products  —  and  get 
an  excellent  insight  to  our  pro- 
gressivencss.  We  feel  that  our  sales 
effectiveness  will  be  increased  33 
1/3  per  cent  through  the  use  of 
this  film. 

"Salesmen  no  longer  have  to 
fear  a  conmiunication  problem 
with  the  customer,  for  now  it  is 
before  his  very  eyes.  It  is  also  a 
cimvenience  to  the  buyer,  for  he 
sees  us  in  operation  without  ever 
leaving  his  desk.  The  psychological 
impact  on  both  sides  will  be  tre- 
mendous." 

Anderson  was  established  in 
1946  as  a  custom  fabricator  of 
metal  specialties  and  now  occupies 
over  50.00  square  feet  of  floor 
space.  Offices  and  warehouses  are 
located  in  Chicasio  and  .Aurora.  • 


WulcscrK  II  srdKxnihoti  (iiul  Iidttdiu  of  pitfii-^  an   from  Livvr  mi  I'tine,  films. 

Focus  on  Product  Film>  al   Lever's  Meeting 

\\  iile-S<r««ii    Sliiltrilms.    Motion    Pi<liir«s    Show    Proilinl 
Features,    l're\iew     \«l\ertisiii;:    ami    Promotion    Programs 


VisUAi  s.  in  the  form  of  14  sep- 
arate 10-minute  product  films, 
were  the  main  feature  of  the  final 
day  of  Lever  Brothers'  national 
sales  meeting  on  July  30  in  Miami. 
As  designed  and  produced  from 
a  Lever  script  by  \  isualscope.  Inc.. 
of  New  York,  the  three-hour  show . 
composed  of  wide-screen  slide- 
films  mixed  in  with  motion  pic- 
tures, was  spaced  out  with  enough 
entertaining  gags  and  gimmicks  to 
keep  even  the  most  experienced 
old  hands  in  the  sales  meeting 
game  on  the  edges  of  their  chairs 
waiting  to  see  what  would  come 
next. 

Doesn't  Believe  in  Fanfare 
Speaking  to  300  area  managers 
assembled  in  the  Doral  Hotel.  Staff 
Sales  Manager  John  Wooley  said 
that  he  hadn't  quite  decided  how 
to  get  the  meeting  started  — some- 
thing corny  like  getting  it  off  with 
a  bang?  (At  which  point  assistant 
I'red  Nolting  in  the  audience  fired 
off  a  few  rounds  ot  blanks  with  a 
pistol. )  Or.  having  a  band  come  in 
playing  a  Sousa  march?  ( Band 
marches  across  stage. )  Or.  per- 
haps a  snappy  burlesque  type  of 
opening?  (Stripper  comes  out  and 
starts  to  shed. )  But  just  at  a  most 
interesting  point  in  these  pnKced- 
ings  Wooley  decided  against  gag 
openings  —  saying  "we'll  just 
have  to  get  started  without  any 
fanfare  at  all." 

The  fast  opening  was  only  the 
beginning  to  the  full  afternoon's 
fact-packed  meeting.  In  between 
each    of   the    films    on    plans    and 


prospects  for  such  stellar  Lever 
products  as  Dove,  All,  Lux.  Life- 
buoy, etc..  a  new  gag  or  gimmick 
was  brought  in  to  brighten  up  the 
show  —  such  as  a  mock-up  of 
P  &  G's  ten-foot  high  washing  ma- 
chine, of  TV  commercial  notoriety, 
toppling  over  ignominiously  on 
stage. 

Holding  Their  Market  Gains 

The  Lever  meeting  had  a  most 
serious  intent  —  and  the  ten  films 
reflected  this:  to  help  continue  the 
company's  recent  dramatic  rise  in 
share-of-market  for  many  products 
over  those  of  arch-rival  Procter  & 
Ciamblc.  The  ten-minute  wide- 
screen  slidefilms  demonstrated  in 
graphic  form  how  each  product 
shapes  up.  and  showed  new  ad- 
vertising campaigns  and  special 
promotions  which  will  keep  them 
more  competitive  than  ever. 

New  TV  commercials  scheduled 
to  go  on  the  air  this  fall  were 
shown  in  an  interesting  way.  As 
a  wide-screen  crawl  slidefilm  pan- 
ned across  the  stage,  it  would  con- 
tain a  picture  of  a  TV  set.  Then, 
stopping  the  crawl  at  center  stage, 
the  motion  picture  commercial 
was  shown  on  the  slidefilms  blank 
TV  set  screen. 

.'\pplause  .Stops  (he  Schedule 

At  several  points  in  the  proceed- 
ings the  Lever  area  managers  ap- 
plauded so  much  it  was  hard  to 
keep  the  show  going  on  schedule. 
Ihis  whole-hearted  appro\al  serv- 
ed in  good  stead  when  the  man- 
agers returned  to  their  home  areas. 
((  o  N  T  I  N  I'  I  n  ON  NFxr  page) 
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l.EVER:  continued  from  page  47 
for  they  carried  with  them  one- 
hour  versions  of  the  same  show  to 
put  on  locally  —  whh  DuKane 
Micromatic  projectors  —  for  their 
own  salesmen. 

The    Lever    sales    meeting   — 
titled  The  Red  Cape  Sitecial  after 


a  trip-to-Spain  sales  contest  the 
company  is  currently  conductinu 
—  was  produced  for  Visualscope 
l\v  Marvin  Green.  It  was  super- 
vised for  Lever  Bn>thers  by  Woo- 
ley  and  Charles  Morris.  Sales  Plans 
and  Communications  Manager, 
and  coordinated  bv  \\  ill  Reynolds. 


Shipsidc  scene  and  ( /«7ou- 1  chickens  hy  trucklt'ad  from  "Lifeline  on  Wheels." 

Trucking:  America's  "Lifeline  on  Wheels" 

28->liiuite  NalioiiMicle  Look  al  ,)oli>  P«"rformed  by  Trucks 

'T'^iir  Trucking  Indl'STR>.  that  vigorous  laborer  now  grown  into  a 
colossus  on  wheels  within  recent  decades,  is  seen  as  a  life  force 
coursing  through  the  nation's  production  and  distribution  blood  stream 
in  a  new  2X-minute  color  motion  picture  recently  released  by  the 
Automobile  Manufacturers  Association. 

14  million  trucks  now  cover  more  than  400  million  road  miles  each 
day  to  deliver  virtually  every  kind  of  commodity.  Trucks,  as  the  film 
titled  Lifeline-un  Wheels  shows,  are  truly  giant  beasts  of  burden  serving 
the  nation's  economy. 

Some  25. ()()()  communities  in  the  United  States  are  served  only  by 
truck  transport  —  a  real  "lifeline  on  wheels"  at  hand  night  and  day. 

Within  its  28  minutes  of  screen  time,  many  different  aspects  of  the 
trucking  industry  are  illuminated:  local  pickup  and  delivery;  scenes  of  a 
crash  crew  in  action  at  an  air  force  base;  missile  transport  to  launching 
pad;  computers  conveyed  to  a  space  center;  and  a  bookmobile  parked 
in  a  supermarket  lot.  ready  to  meet  the  rush.  All  night  long,  armadas 
of  trucks  wheel  produce  to  markets,  material  to  waiting  production 
lines,  goods  for  export  to  shipside  tierricks.  Lifeline  on  Wheels  intro- 
duces a  "hero"  in  a  steller  role  understood  by  all  too  few  citizens. 

The  auto  makers"  picture  was  produced  by  John  Sutherland  Produc- 
tions. Nationwide  distribution  is  being  provided  by  Modem  Talking 
Picture  Service,  throu'jh  .'^O  reiiional  libraries.  • 
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A  Piogre>»  Report  on  I  he  Space  Piogim 

NASA  Takes  "Trial  Ilalaiirr"  on  kiuiwl<Mlsrc  (iaiiu-d  |(,);,|, 

"TOURING  THE  ^I  AKS  sincc  the 
-'-^  National  .Aeronautics  and 
Space  Administration  has  been  in- 
volved in  developing  and  carrying 
out  the  nation's  space  program, 
the  world's  knowledge  of  the  uni- 
verse has  increased  tremendously. 

A  new  film.  Trial  Balance, 
sponsored  by  NASA,  demonstrates 
how  great  these  strides  into  the 
future  have  become.  It  is  an  in- 
terim report  —  a  "trial  balance" 
as  it  were  —  of  what  we  have  en- 
tered in  the  "books  of  knowledge" 
to  date.  It  also  has  some  thoughts 
on  the  future,  and  the  areas  of 
knowledge  we  will  be  increasing 
as  we  continue  the  studies  of  our 
universe  while  carrying  out  the 
space  programs. 

The  framework  of  the  film,  as 
recently  produced  by  Pelican  Mo- 
uon  Pictures.  Inc..  of  New  York. 
is  the  "celestial  counting  room' 
where  our  "accountant"  at  the 
"space  science"  desk  is  preparing 
a  balance  sheet  on  the  state  of  hu- 
man knowledge  in  his  department. 

He  enters  data  on  recent  dis- 
coveries of  the  true  shape  of  the 
earth  —  from  measurements 
which  were  made  by  satellites  such 
as  Vanguard.  Fxho  and  Syncom. 

He  reviews  the  significant  im- 
provements we've  been  able  to 
m  a  k  e  in  weather  forecasting 
through  the  Automatic  Picture 
Transmission  System. 

Satellites  for  weather  informa- 
tion, satellites  for  other  data  gath- 
ering missions  and  satellites  for 
conuiuinications    —    all    part    of 


NASA's    approach:    the 
for  today's  needs  and  ttkiifu 
reiical  to  gain  greater  kn(  lt(^ 
for  tomi>rrow . 

The  "celestial  accountan  i,>; 
tinues    his   entries   in   thi. 
labelled  "atmosphere",  "i 
"the  moon",  and  "the  plan, 
he  reflects  on  the  informain  t 
is   entering,   the   viewer  sci  a 
mated   graphic   representati  s  i 
this   material,   as   well   as  loa 
footage  from  the  cameras  lU' 
the   Ranger  flights  to  tlii 
and    spectacular    footage 
through  a  telescope  of  sol.. 

The  25-minute  color  film  m 
rated  by  Albert  Dekker.    '» 
directed  by  Ted  Lowry  ot 
It  features  exceptionally  gi 
ti-plane  animation  and  fiiu'  ■■■ 
ic  work, 

NASA  is  distributing  7ni.&« 
ance  through  its  own  facilitie 


29  Milli«ni  Audience  for  Wel.h  "Sun  Cilv"  Piclun 


Willi  ()\  I  R  500  color  |irints  in 
circulation,  a  30-minute  mo- 
tion picture  has  presented  "a  new 
philoso|ihy"'  of  retirement  to  over 
24  million  viewers  since  its  release 
in  1961.  The  film:  I  lie  lUyinnini^. 
produced  by  Canyon  Films  of  Ari- 
zona, on  behall  i>r  the  15el  V.. 
Webb  Cinporation. 

The  picture  biings  the  story  of 
Sun  City.  Arizona,  created  by  the 
Webb  organization  as  a  completely 
seir-suflicient  town  \or  persons  of 
50  years  of  age  and  older.  After  a 
tremendous  reception  of  this  town 
,ind  its  "active  retirement"  phil- 
osophy, the  Webb  company  op- 
ened three  more  identical  com- 
munities and  had  the  lilni  revised 
to  include  scenes  Irom  Californi;! 
and   Tlorida. 

The  lUyinnins;  has  now  been 
shown  y.iy  times  on  television  to 


23,8  10.000  persiins  and  bctoil^ 
416  griniji  audiences  and  » 
involving  another  878.243  pp^ 
These  are  the  figures  report  I 
Webb  headquarters  at  Phi 
by  three  national  film  dis' 
In  addition,  there  have  K 
dreds  of  other  showings  by  < 
ect  personnel  to  groups  nea4 
four  retirement  towns. 

Scenes    were    first    mar 
by  Canyi>n  Tilms'  Ray  Bo.v 
Garland  of  the  Garland  .Advi 
ing    Agency    and    Tom   Brcc 
Webb,    around    a    theme  out' 
bv  lireen.  ' 

'  "We  know  that  the  film' 
done  an  excellent  ]ob  of  lellin;" 
Sun  City  story."  concludes  i 
Meeker,  comnumily  devclopi" 
director  lor  the  Webb  comp! 
"It's  been  our  lowest  paid  bulii 
effective  salesman." 
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ioiial  Board  Plaii>  for  an  Acti\e  Year 

t'u   l{<-(|iif^ls  to  Laiiiirli  Nov  4  lliuptcrs  in  Six   lt<-^i<»ii> 
>rivr   to    Kxpaiid    Association    Activities    Moves    Ahead 


)MiNG  Year  appears  des- 
10  be  one  of  the  most  im- 
n  the  history  ol  IFPA.  It 
dy  moved  ahead  under  a 
J  of  steam'"  as  enthiisias- 
rncrgetic  members  of  the 
.•  Board  and  new  Chapter 
!Ot  under  \say  soon  after 
[  National  Conference, 
ational  Board  has  been  in 
eekly  sessions  since  their 
tn  in  June,  mappins:  out 
a  larger  and  more  \aiu- 
inization  to  serve  IFP.A's 
nemhership. 

on  the  Board's  Agenda 

:  these  plans  are  the  for- 
•f  additional  chapters  in 
cctions  of  the  U.  S.;  a 
f  the  association's  Con- 
md  By-Laws  for  possible 
i;  and  modernization; 
articipation  of  members 
ctivities  and  operational 
of  IFPA:  and  a  bi-weekly 
y  news-letter, 
and  closer  collaboration 
aining  Members  and  ex- 
at  the  Conference  is 
ind  a  series  of  seminars 
js  phases  of  films  and 
uction  has  already  been 
—  with  outstanding 
leading  each  program. 
.)  plans  a  job-opportunity 
r  its  members. 

rest  in  Local  Chapters 

lapter  formation  has  been 
•d  by  recent  requests  to 
idquarters  from  serious- 
Im-makers  in  other  cities 
t  to  establish  local  chap- 
e  express  the  need  for  af- 
with  "an  organization 
1  to  the  aid  and  welfare 
heatrical  film  people." 
consideration  is  being 
he  establishment  of  new 
lapters  in  Dayton  and 
.  Ohio  and  in  Houston. 
I>cattle  and  a  centrally- 
orida  city. 

:  to  this  widespread 
ive  been  a  growing  num- 
uests  and  the  enrollment 
d  women  throughout  the 
ho  are  actively  engaged 
trial-type"  film  produc- 
'lot  members  of  an  "in- 
'dusirial  film  organiza- 
(v  also  notes  the  recruit- 
j  commercial  film  com- 
^  members  of  "in-plant" 
tjbecause  of  their  \akiahle 
{  and  training.  .Although 
bers  have  accepted  such 
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posts,  they  do  not  want  to  give  up 
their  active  membership  in  IFP.A. 

Active  .Memberships  Retained 

Taking  a  sympathetic  view  of 
these  member  requests,  the  Na- 
tional Board  recently  made  it  pos- 
sible for  them  to  retain  active 
membership  in  IFPA.  At  the  same 
time,  the  Board  has  voted  to  ac- 
cept membership  from  their  fellow- 
workers  in  similar  fields.  Now,  in 
response  to  many  requests,  all 
those  who  are  employed  in  making 
educational,  business,  religious  and 
free-lance  or  contractual  industrial- 
type  films  arc  welcome  to  become 
actively   affiliated   with    IFPA. 

The  National  Board  is  also  giv- 
ing serious  consideration  to  re- 
quests of  these  members  that  the 
organizational  name  reflect  this 
extended  field  of  service.  It  plans 
to  ask  the  membership  to  express 
opinions  regarding  a  name-change 
in  an  early  mail  ballot. 

Newsletter  to  List  Openings 

Starting  immediately,  the  Na- 
tional Board  (in  collaboration  with 
the  Los  Angeles  Chapter)  will 
start  sending  a  regularly  scheduled 
newsletter  to  the  membership,  in- 
cluding Sustaining  Members  and 
past  exhibitors  at  IFPA's  annual 
National  Conferences. 

Included  in  the  newsletter  will 
be  a  listing  of  job  opportunities  as 
reported  to  us.  So.  for  those  of  you 
who  are  seeking  highly-skilled  and 
trained  personnel  for  writing. 
direction,  production,  cinemato- 
graphy, editing,  sound  engineer- 
ing, animation,  artists,  etc..  the 
Editors  of  the  Journal  urge  you 
to  pass  on  such  information  to 
Jim  Newcom.  22H.'S4  MacFarlane 
Drive.  Woodland  Hills.  California. 
Jim  will  include  such  information 
in  the  newsletter. 

The  I96.S-66  period  looks  like 
the  beginning  of  an  historic  era  for 
IFP.M  Can  you  afford  to  miss 
being  a  part  of  it?  • 

*        *        * 

.Send    in    ^oiir   (lonlriluitions 
for   tli«-   IFPA   .lournul    I'a^ies 

IFPA  members  are  cordially  in- 
vited to  submit  stories  on  their 
new  pictures,  good  utilization  of 
audiovisuals  and  other  develop- 
ments for  these  Journal  pages. 

Send  editorial  material  and  pic- 
tures (if  available)  to  Editorial 
Nice-President  Rov  Deets.  c  o  IF- 
PA, P.O.  Box  l'395.  Thousand 
Oaks.  California.  Keep  us  posted. 


IFPA 
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INDUSTRY    FILM    PRODUCERS    ASSOCIATION,    INC. 


Full  House  as  Los  Ang;ele>  Chapter  Meets 

Bruce  Ilerschenslion  Presents  Films  at  einesound  Studio 


i  Packii)  House  greeted  the 
■'•  *■  newly-elected  Los  Angeles 
Chapter  officers  at  the  first  mem- 
bership meeting  of  the  year,  held 
July  8th  at  the  studios  of  Sustainer 
members.  Cinesound  Corporation, 
and  to  see  a  presentation  of  motion 
pictures  produced  for  the  USIA 
by  Bruce  Hcrschenshon. 

James  Swift,  chapter  chairman 
for  1965-66.  introduced  the  new 
chapter  officers:  Roy  George. 
Treasurer;  Gene  Burson.  Billy 
Curtis,  and  Nancy  Reed  of  the 
Program  Committee;  Ray  Jewell 
and  Billy  Curtiss.  co-publicity 
chairmen;  and  the  membership 
committee  of  William  Morrison. 
Leon  Vickman.  Jim  Newcom.  Paul 
De  Mello.  Robert  Gunther,  Everett 
Kelley.  and  Bob  Hecker. 

Show  Two  Outstanding  Films 

Following  an  hilarious  and 
elaborately  put-together  reel  of 
film  clips,  hn  which  the  Cinesound 
staff  provided  a  live  dubbing  of 
sound.  Hcrschenshon  presented 
two  of  his  outstanding  films:  hive 
Cities  hi  June  and  The  President. 

The  first  film  is  fairly  well- 
known  among  people  in  the  busi- 
ness and  is  highly  respected  for 
the  ingenuity  of  its  conception,  the 
excellent  ( and  sometimes  spec- 
tacular) photography,  and  fine 
musical  scoring.  The  second  film 
gave  a  warm  and  intimate  insight 
into    the    life    and    personality    of 


President  Lyndon  B.  Johnson  dur- 
ing the  days  shortly  after  the  as- 
sassination of  the  late  John  F. 
Kennedy. 

Bruce  astounded  many  of  those 
present,  however,  when  he  re- 
vealed in  the  following  question- 
and-answer  period  that  he  not 
only  conceived  the  ideas  for  both 
films  and  produced  and  directed 
them,  but  that  he  also  did  some  of 
the  cinematography  and  com- 
posed, scored,  and  directed  the 
musical  accompaniment  for  both 
titles. 

Bruce  Hcrschenshon  is  truly  a 
great  talent. 

New  Quarters  for  Cinesound 

Prior  to  the  showing  of  the 
pictures.  Mr.  Austin  Green  — 
who.  along  with  his  wife.  Rose, 
own  and  operate  the  Cinesound 
studios  —  announced  that  his 
organization  was  moving  to  larger 
facilities  on  Highland  Avenue  in 
Hollywood  within  the  next  ninety 
days.  Shortly  after  the  move,  all 
IFP.A  members  will  be  invited  to 
an  Open  House  in  appreciation 
for  the  mutual  friendship  and  busi- 
ness affiliations  between  IFPA  and 
the  Greens  over  the  past  seven 
years. 

Mr.  Green  expressed  his  regrets 
that  Rose  could  not  be  in  attend- 
ance. She  had  left  that  morning 
for  Japan  to  permit  their  adopted 

(CONTINUED    ON    NEXT    P.\GE ) 


Honored  guests  of  Los  .\nsclcs  Chapter  picltircd  ol  recent  meet- 

iiifs.   (left  lo  rifihl ) :   producer  Hiticc  llcrscltciixlum;  Cincsvund's 
.\ii\liii  Creen,  with  chapter's  iicic  chairman-elect  James  Swift. 
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Japanese    daughter    to    visit     her 
parents. 

Jim  Swift  also  anounced  some 
of  the  plans  for  future  meetings 
of  the  l.os  Angeles  Chapter  — 
meetings  that  are  eertain  to  bring 
the  largest  attendanee  ever  seen 
at  chapter  meetings.  Tentative 
agreements  for  guest  speakers  in- 


cluded such  prominent  names  as 
Jerry  Lewis.  Blake  Edwards,  and 
Henry  Mancini.  Jim  took  this 
occasion  to  announce  that  those 
"perennial  i^'iiesrs"  of  chapter  meet 
ings  might  miss  some  of  these 
world-famed  personalities,  as  these 
meetings  may  be  closed  to  all  but 
members.  • 


Presiclcnl  in  Profile:  Dr.  Ihuald  DNicnforlli 


Wn  response  to  many  requests  for 
-*■  biographical  information  on 
IFP.A  members  and  ollicers,  we 
inaugurate  this  "behind-the-per- 
sonalities"  column  with  the  facts 
on  our  recently  elected  National 
President  —  Dr.  Harald  Dyren- 
forth. 

Now  a  resident  of  Gardena. 
California.  Harald  was  born  in 
Switzerland,  and  continued  his 
education  there  through  four  years 
of  undergraduate  study  of  German 
and  English  literature  at  the  L'ni- 
vcrsity  of  Zurich. 

Parents    NVere    Noted    Explorers 

His  father  —  Professor  Dr.  G. 
O.  Dyhrenfurth  (original  spelling) 
—  and  mother.  Hettie.  were  fam- 
ous mountain  climbers  and  ex- 
plorers who  received  Olympic 
Gold  Medals  in  1936  for  the  great- 
est mountaineering  feat  of  the 
year.  Mrs.  Hettie  Dyhrenfurth  still 
holds  the  World's  record  for  the 
highest  ascent  of  a  mountain  ever 
made  by  a  woman.  And  Harakfs 
brother.  Norman,  is  world-re- 
nowned as  the  leader  of  the  highly 
sucessful  American  Mount  Everest 
Expedition  of  1963.  For  this,  Nor- 
man (who  is  also  a  member  of 
IFPA.  and  a  pretty  good  film 
prt)ducer)  received  the  Hubbard 
Medal  of  the  National  Geographic 
Society  from  the  hands  of  Prcsi- 
ilent  John  I  .  Kennedy  sln)rtly  bc- 
lore  the  late  President's  assassina- 
tion. 

In  1935.  Harald  enicied  (he  act- 
ing profession  in  the  Swiss  theatre 
and  radio.  In  193S.  he  came  to 
America  and  acted  in  Mroadway 
plays  and  radio  until  the  outbreak 
(if  World  War  II.  I  hrouglunit 
1943  and  "44,  he  served  with 
the  Mountain  Infantry  ("Ski 
Troops"),  testing  military  sujiplies 
for  use  in  mountain  and  arctic 
warfare.  In  1944.  at  the  request  of 
Elmer  Davis,  then  Head  of  the 
C  S.  Office  of  War  Information 
Harald  was  transferred  Irom  the 
Army  to  the  O.W.i.  as  a  "Psycho- 
logical Warfare  Specialist,"  as- 
signed to  the  New  York  head- 
quarters as  a  foreign  language 
broadcaster     for     the     "Voice    of 


Hurald  Uvrcnforth,  as  lie  appears 
ill  a  scene  for  the  picture  "Morituri.' 

America"  —  where  he  remained 
throughout  the  war  and.  on  a 
voluntary  basis,  until   1949. 

In  1946,  Dr,  Dyrenforth  mar- 
ried Dodie  Yates,  one  of  the  few 
t)utstanding  women  producer-di- 
rectors in  national  raido.  Among 
the  shows  she  directed  were 
"Young  Doctor  Malone,"  "When 
a  Girl  Marries."  "Rosemary," 
"Portia  Faces  Life,"  "Myrt  And 
Marge,"  "Showboat,"  and  others. 

Received   Maslcrs  at  UCLA 

In  1949.  when  television  began 
making  inroads  into  the  radio 
field.  Harald  decided  to  return  to 
his  studies  and  earn  a  Master's 
Degree  in  order  to  teach.  He  chose 
the  I'CL.^  school  of  Theatre  Arts, 
and  obtained  his  M,  .4.  in   1950. 

Following   this,    he    was    an    in- 


structor  ot   ilrama   and  >i<-,v+ 
Mount     St.     Mary's     ( 
BrenlwDod.      Californi, 
1953);    of    radio    and 
broadcasting  at  Pasaden 
lege,  Pasadena,  Califori 
1954);  and  from  1954 
he    was    Associate    Pr 
Speech  Arts  at  Chapm 
in     the     southern     pan 
Angeles,  In   1963,  he  r. 
Doctorate   Degree  in  tl 
Connnunications    from   «  { 
versity  oi  Southern  CaliTiij 

Joins  North  American«iifl 

Meanwhile,    Harald  jotd 
motion      picture     depan 
the  Space  and  Inforniati. 
Division  of  North  Anieriu  Ai 
tion  in   1962  as  Film  C'odiM 
for  the  "Apollo"  project  An 
ca's    space    project   to  lal  ik 
men    on    the    nu)on),   ai  i| 
added  to  this  the  duties  of  «nil 
director    in    the    same  cupa 
Television    Department  -  ill 
he  still  is. 

But,  all  of  this  was  nn^rvv 
to  absorb  all  of  Harald 
.And.   he   had   never  bct; 
shake    the    "acting-bug"    - 
system.  So.  throughout  il 
he   continued    his   thesp 
—    appearing    in    mure 
T\'     programs     and    ,'^' 
pictures.  His  most  receir 
in   the  picture   Moriiuri 
ture).  starring  Marlon  BraC. 
Yul   Brsiiner. 

Served   As  Our  EdilorialT 

However,  like  all  hu- 
even  this  crinvded  carec:    • 
enough    for    Harald.    He  (* 
active  with  the  Industn,  I 
ducers    .Association,    sci 
year   as    the    Editorial   \ 
dent    and    now     as    Prc^i^ 
II  PA. 

With  all   this  drisc.  11 
things   humming  alread). 
year  of  his  service  proiniseoi 
an  exciting  and  promising  <■ ' 
and  luiivc! 
{A     loniiiniiiii;    Journal  /«*• 


\    I  ISTING   OF  SUSTAIN 
INDl'STin    I  II  \1    PROI 

Acme   Tiliii   I  .ihoraloiiLs.   Iik 

Arrilk\  C  orp.  ot  .•Xmeiica 

Byron   Motion   Pictures.   Inc. 

(  inema  Research  ( 'or|ii>ralion 

(  inesound    ( 'or|ioralion 

(  olor  Reproduction  Company 

(  onsolidated  Film  huhisiries 
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ING   MEMBERS  OF  THE 

M  (  IRS   ASSOCIATION 

Del  u\e    I  aboratories.  Inc 
Tilmservicc    I. aboratories 
General   Film  Laboratories 
llolivwooil  1-iini  ("oinpain 
Magnasync  Corporation 
Mole-Richardson  Company 
SOS  Photo-Cine-Optics 

BUSINESS SC 


How  to  grab  attention 
for  your  story... 
and  hold  it 


Make  a  movie. 

A  movie  can  train,  sell  or  com- 
municate whatever  needs  telling.  It 
never  forgets  a  point,  never  devi- 
ates. It  tells  your  story  as  convinc- 
ingly and  as  professionally  as  your 
most  effective  spokesman  would 
tell  it,  time  after  time. 

A  movie  shuts  your  audience  into 
a  room  with  your  message.  No 
phones.  No  distractions.  Every  eye 
and  ear  is  intent  on  your  message 
from  beginning  to  end.  This  is  what 
makes  movies  great. 

But  be  sure  to  show  your  movie 
with  a  Kodak  Pageant  Sound  Pro- 
jector, Model  AV-126-TR.  We  built 
this  16mm  projector  for  situations 
where  everything  from  careers  to 
contracts  rides  on  the  movie  you're 
showing. 

The  sound  system  in  this  projec- 
tor is  a  transistorized  system.  This 
is  the  kind  that  is  completely  de- 
pendable as  well  as  instant  starting. 
The  sound  system  exciter  lamp  is  a 


little  bigger  than  the  job  it  has  to  do. 
This  means  it  should  last  for  the  life 
of  the  projector.  Since  this  is  also  a 
high-fidelity  sound  system,  your  au- 
dience will  always  hear  the  best 
sound  it  is  possible  to  record  on  film. 

The  12-watt  amplifier  has  the 
power  to  fill  a  big  room  with  com- 
manding sound.  At  low  volume  lev- 
els, it  can  be  heard  with  complete 
clarity  in  small  rooms.  We  also  built 
in  a  P.A.  system  to  provide  the  flexi- 
bility of  substituting  live  voices  in 
your  programs  whenever  you  wish 
to  do  so. 

Your  films  should  last  longer,  look 
better,  and  require  less  upkeep  when 
shown  with  this  projector.  That's  be- 
cause we  designed  the  film-transport 
system  so  that  it  never  comes  in  con- 
tact with  either  the  sound  portion  or 
picture  portion  of  the  film. 

Schoolchildren  set  up,  thread,  and 
operate  this  projector.  Adults  should 
find  it  just  as  easy. 

Kodak  has  a  new  free  booklet  to 


help  you  acquaint  your  management 
with  the  benefits  of  audiovisual  pre- 
sentation. Called  AuDiovisuALS  in 
Business  and  Industry,  this  book- 
let introduces  audiovisual  methods 
and  applications  and  includes  a  bib- 
liography of  current  literature. 
Please  use  the  coupon. 


.    Motion  F'l'  tiirc  Sl  Efliiciitn'n  Mutkf  ts  Division 

EASTMAN    KODAK   COMPANY 
I   Rochester.  N.Y.    14650  817 

j  Please  send  me  literature  on  the  KODAK 
Pagkant  16mm  Sound  Projector,  Mod- 
'  el  AV-126-TR  :  .  1  would  like  a  demon- 
I  stration  [2-  Send  me  a  copy  of  AliDIO- 
I  VISUALS  IN  Business  and  Industry 

Name    

I   Tille  

Company 

I  Address    . 

j  City    

I  Stale  l^^^^^^     HAoi.iir 

1  Zip  Code  . 
I 
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BUSINESS   SCREEN   INTERNATIONAL 

Ford  Picliirc  W  ins  a  Top  A\>arcl  in  Britain 

155  Entries  Coiiiptlt-  iur  |{rili>li  .Nalitinal  A\tur<ls  Honors 


'T'HE  British  National  Film 
-*■  Awards  Competition's  top 
award  of  1965  has  been  presented 
to  the  Ford  Motor  Company's  film 
Project  D.  selected  as  the  •'film 
best  calculated  to  promote  British 
exports."  Over  250  delegates  from 
industry  and  business  film  produc- 
tion attended  the  recent  awards 
ceremonies  in  London  where  that 
country's  outstanding  sponsored 
films  of  the  year  were  honored. 
15  of  these  award-winners  were 
selected  to  represent  Britain  at  the 
6th  International  Industrial  Film 
Festival  in  Rouen  next  month. 

Project  I)  was  described  by 
Walter  Hayes.  Ford's  Director  of 
Public  Affairs,  in  a  pre-awards 
conference.  He  noted  that  this 
British-based  plant  sold  in  16S  dif- 
ferent territories  and  the  film,  de- 
scribing a  $36  million  design  and 
development  for  a  new  line  of 
trucks,  was  designed  for  ■an 
emphatic  impact  in  tiiese  export 
markets." 

Fly  Dealers  Into  Copi-nliu);i'n 

Former  newsman  Hayes  said 
that  2.000  auto  dealers  from  all 
over  Europe  were  flown  into 
Copenhagen.  Denmark  to  see  the 
film.  The  sales  picture  cost 
$45,000  and  was  cited  as  "a  very 
pood   buy   indeed." 

155  films  were  entered  in 
Britain's  1965  awards  competition. 
Since  April,  these  were  viewed  by 
jury  panels  of  more  than  70  mem- 
bers of  the  British  Industrial  Film 
Association  prior  to  the  final  se- 
lections. The  entries  came  from 
nearly  100  sponsors  and  represent 
about    25    per    cent    of    the    total 


number     of     films    sponsored     in 
Britain  last  year. 

l-"iJnis  From  l.eudiiif>  Industries 

Films  from  the  oil  and  petrol- 
eum industry  accounted  for  12  per 
cent  of  the  entries;  government 
services  accounted  for  another  I  I 
per    cent.    Transport    &    shipping 


Sir  I'cter  KuiiKe,  prrsuli-nt  of  llir  I-'cclcratioii  of  lirili.sli  Industries  (rig/i/), 
presents  award  for  "Project  D"  to  Norman  Viaars  of  Ford  Motor  Compamj. 


Walter  Ha>cs,  director  of  \ndAic 
(iffdirs.  Ford  Motor  Co.  Ltd.,  as 
lie    discii.vscd    role    of    "Project    D." 

and  chemical  industries  made  up 
another  nine  per  cent,  tight  per 
cent  of  these  entries  came  from  the 
tobacco,  food  and  drink  industry; 
construction  ( buildin'i  and  civil 
engineering);  and  mining  and  min- 
ing equipment. 

Building  and  civil  engineering, 
iron  and  steel,  atomic  energy  and 
agriculture  occupied  a  lower  place 
in  the  list  of  entries  than  the  previ- 
ous year  —  but  there  was  an  in- 
crease in  the  number  of  films  made 
for  British  professional  and  trade 
groups  and  for  financial,  insurance 
and  hanking  firms. 

Panel  members  agreed  that  both 
productiiin  and  informational  con- 
tent was  higher  this  year.  67  films 
were  made  for  general  audiences 
and  K8  lor  specialist  groups. 


Cycling  along  the  Corniche  (South  of  France)  in  a  scene  from  "> 

Shell  Premieres  a  Major  Film  in  C in* ml 

\\  orldwitle  "Shelleraiiia"  lo  Plav  Theaters  in  20  (]oii 


'l^lir    Sill  11,    I.N  I  1  K.NAIIONAL    Pc- 

-*-  rolcum  Company's  most  am- 
bitious sponsored  motion  picture 
project  was  premiered  in  Londt)n 
in  July.  At  a  production/distribu- 
tion cost  of  SI.OOO.OOO  Shellerama 
is  the  first  sponsored  iiu)vie  to  he 
produced  for  single  lens  Cinerama 
and  is  featured  in  Britain  with 
United  Artists'  The  Ualleliijali 
Trail. 

It  is  also  released  internation- 
ally in  over  60  cinemas  in  20 
countries  and  is  expected  to  reach 
20  million  peiiple  in  the  first  nine 
to  twelve  months. 

Journeys  Around  the  World 

Shellerama  is  14  minutes  of 
high-speed  entertainment  with  all 
the  movement,  realism  and  excite- 
ment of  the  Cinerama  technique 
and  it  carries  the  viewer  all  over 
the  world  —  to  Nigeria.  Vene- 
zuela. Thailand.  Hong  Kong.  Iran. 
Italy.  France.  Great  Britain  and 
the   United  States  of  America. 

1~he  film  relies  on  pictures  and 
sound  effects  to  describe  pictorially 
the  flow  of  oil  from  the  very  earli- 
est stages  of  exploration  with  bare 
feet  in  the  brown  jungle  swamps  of 
Nigeria  to  the  use  of  the  refined 
product  carrying  bare  midriffs  on 
mopcds  to  the  sunlit  blue  Riviera. 
There's  Dniiiui  in  Oil  .Sienes 

I  here  is  big  screen  drama  as  a 
liiilling  crew  struggle  with  a  new 
section  of  jiipe  —  rigs  by  the 
hundretl  spike  the  yellow  desert 
and  then  mile  upon  mile  of  pipe- 
line are  followed  at  breathless  pace 
it\  ;in  inspection  helicopter  which 
sweeps  low  across  hare  deserts  and 
stony  mountain  to  the  tanker  wait- 
ing at  liie  coast.  A  thrilling  sequ- 
ence shows  a  tanker  in  a  storm  at 
sea.  then  the  home  port  and  the 
refinery. 

The  car,  the  consumer  of  petrol, 
then  takes  a  tour  of  the  world. 
Ihcre  are  shots  of  the  great  cities, 
asleep    and    assake.    Bangkok    at 


dawn,  going  to  work  in  ' 
Two  derby  hatted  city  " . 
ceed    up    London's    \\  [ 
mopeds.  A  day  on  the 
in  the  mountain,  the  en 
streets   of   I  \on\z    Koiii;;   . 


Richard  Cawsfoii,  luml 
umcniani     progrants    jot 
produc(  d  "Slicllirdino"  fil 

of  a  mosque  in  Isfahan  and 
robed  monks  at  a  Buddhis 
the  crowds  at  St.  Peter's  S 
Rome.  Finally,  at  an  ever 
ing  pace,  from  \intaEC 
Fnglish  country  roads,  snw 
sports  cars  on  a  French 
or  an  Italian  autostrada, 
mountains  and  lakes  and  h 
the  air. 

Shelleraiiia  is  essentially 
of  thrills,  contrast  and  bca 
from  the  hand  of  a  great 
ian.  Richard  Cawston. 
l")oeumenlar\  Progranim 
Britain's  B.B.C.  Iele\isi< 
given  three  months  leave ] 
sence  last  year  to  make  thif 
motion  picture. 

Piilures  ('arr>  Ihc  Sto 

One  feature  of  his  treatl 
that  the  whole  story  is  told' 
commentary,  for  he  bell 
making  a  subject  speak^ 
Ihis  has  practical  impo^ 
Shellerama  can  now 
(c  <)  N  c  I.  u  D  E  D  ON 
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SHELL  IN  CINERAMA: 

(CONTINUED       FROM        PaC.F        52) 

20  countries  without  any  language 
problems.  It  also  means  that  the 
stereophonic  music  and  sound  ef- 
fects are  uninterrupted  and  the 
audience  gets  the  full  impact  i>f 
movement  and  realism  as  sounds 
move  from  one  of  the  six  loud- 
speakers to  another. 

Shellerama  is  as  significant  a 
breakthrough  in  the  dimension  of 
sponsored  films  as  Standard  Oil's 
Louisiana  Story  seventeen  years 
ago.  Once  again  it  has  been  proved 
that  the  industrial  film  can  be  BIG 
entertainment  ior  millions.  • 

*        *        * 
|{rili>li  liulustrial  Film  .\!!i«in. 
<!<tiifiriii!>   Me>»    Kxe«-iilive   Posts 

The  appointment  of  R.  E.  Trit- 
ton  as  a  vice-president  of  the 
British  Industrial  Film  Association 
Ltd.  was  confirmed  last  month  by 
Miles  Pitts-Tucker,  chaimian  of 
BIFA.  He  also  noted  the  appoint- 


Films  Highlight  IVA  Exhibition  in  Municli 


1     cffl 


\I.  \\ .  Pitts-Tucker,  rlwirman  of 
Hriti.sti  Industrial  I'ihn  Associa- 
tion, pictured  as  lie  introduced 
\prakcrs    at    a    recent    conference. 

mcnt  of  B.  G.  Akroyd  and  J. 
Michael  Shcrsby  as  Council  Mem- 
bers. The  latter  has  also  assumed 
the  newly-created  post  of  director. 

Ronnie  Tritton  is  General  Man- 
ager. Public  Relations  and  Infor- 
mation, for  the  British  Petroleum 
Company  Ltd.  He  played  a  key 
role  in  setting  up  the  association 
and  was  chairman  of  its  Council 
from   1962  to   1964. 

Mr.  Akroyd  is  IX'puty  Director 
of  Public  Relations  for  the  United 
Kingdom  Atomic  F.ncrgy  .Author- 
ity. His  appointment  will  strength- 
en the  scientific  phases  of  the  as- 
sociation's program. 

Michael  Shcrsby  has  been  secre- 
tary of  BIFA  since  its  formation 
in  1961  and  directed  the  5th  Inter- 
national Inilnstrial  Film  Festival 
for  which  B  tain  was  the  host 
country  last  yc  r.  • 

*  ♦ 

Ldiior's  Noli:  iiional  entries 
for  the  Rouen  fesi,  il  begin  on 
page  eight  of  this  edition. 


Il«rl>   Mitrhrll    l<4-|Mtrt>  on   S 

at  World  Kxliihilioii  f>r  Trail 

/""IRCARAMA,  Cinemascope,  a 
^''  simultaneous  non-stop  show 
on  six  film  and  slide  screens,  and  a 
seatless  hall  in  which  four  parallel 
screen  banks  carry  the  output  of 
16  projectors  —  these  are  high- 
lights of  an  exposition  now  on  in 
Munich  which  must  match  or  ex- 
ceed the  use  of  a-v  materials  at 
any  world's  fair. 

The  event  is  one  which  lends 
itself  ideally  to  both  picture  and 
sound,  and  only  reality  competes 
with  the  image;  IVA.  the  First 
World  Exhibition  of  Transport 
and  Communications. 

Moving  Men  and  Ideas 

Here,  in  the  West  German  city's 
"Oktobcrfcst"  grounds,  more  than 
two  dozen  halls  arc  filled  with  ex- 
hibits of  transportation  equipment, 
from  bicycles  (very  much  a  part  of 
the  European  scene,  as  a  drive  past 
a  plant  at  quitting-time  will  show) 
to  space  vehicles.  Communica- 
tions, also  shown,  range  from  ex- 
hibits of  the  German  postal  system 
—  with  a  multi-color  press  print- 
ing and  perforating  stamps  from 
webs  of  paper,  and  automatic  sort- 
ing and  cancelling  equipment  in 
operation  —  to  radio  and  tele- 
vision, shown  by  a  fully-equipped 
studio  with  picture,  sound  and 
lighting  controls,  magnetic  picture 
recording  and  reproduction  system, 
film  scanning  equipment,  and 
much  more. 

Among  a  number  of  open  areas, 
more  than  a  half  million  square 
feet  arc  devoted  to  displays  by  the 
German  F-ederal  Railways  and 
other  European  and  overseas  rail- 


^ht  &  Sound  Applications 

sporl  and  (!oniniiini<-ations 

ways  showing  the  importance  of 
rail  transport.  Here  are  actual  lo- 
comotives, cars  and  equipment  of 
all  kinds;  the  rail  buff  can  view  the 
riches  of  variety  from  a  bridge 
which  crosses  above  the  yards  or 
may  roam  through  much  of  the 
equipment,  study  track  construc- 
tion, signal  systems  and  other  de- 
tails of  operation.  An  adjacent 
main  line  track  permits  some  visi- 
tors to  ride  from  the  exhibition 
grounds  to  Augsburg  and  back  at 
I2()m.p.h. 

A  dozen  international  organiza- 
tions and  35  nations  arc  partici- 
pants in  the  exposition  which  takes 
as  its  general  theme  "Man  and 
Transport."  Separate  halls  and 
open  areas  provide  displays  show- 
ing structure  of  world  transport; 
supply  of  energy;  bicycles  and  mo- 
torcycles; motor  cars  and  acces- 
sories, including  racing  cars  and 
historic  vehicles;  international  rail- 
ways; European  private  railways 
and  regional  bus  systems;  rtilling 
stock;  mountain  railways;  aero- 
nautics and  astronautics.  Iron  and 
steel,  aluminum,  and  chemistry 
and  plastics  in  transport  ha\e  sep- 
arate halls.  International  shipping, 
inland  shipping,  and  separate  halls 
lor  German.  Italian  and  Belgian 
shipping,  and  international  for- 
warding are  interesting  exhibit 
areas. 

Some  of  the  Notable  Kxhihits 

There  are  exhibits  covering  road 
transport;  public  urban  transport; 
town  traffic;  traffic  safety,  educa- 
tion, noise  abatement  ant!  traffic 
science;  and  a  traffic  youth  park. 


Circaraiiiii  Thialir  where  Siriss  nailroads  fihn  ua\  sliouii  al  IVA  F.xhihilion. 
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the  "children's  city  or 
International   postal 
muncation    service    o 
hall,   radio   and   TV  ; 
there  are  separate  exh 
German  Federal  post 
man    postal    service   aj  iji 
telecommunications  seiicw 

Finally  there  are  tdisniJ 
transport  toy  show  whh    -i 
models  of  all  sorts  of 
tion    equipment    and   i 
strong   in    model    railn 
one    of   which    is   ope  ted  I 
miniature    of    a    regul    •  ■ 
control  console. 

Wide  Use  of  Audiosa^ 

There  are  few  area'- 
pictures    or   sound    to 
reality  of  equipment  si 
erational   settings   and    ncj 
Stills    arc    everywhere.  ffH 
selected,    well    mountc 
with    maps.    Transparc:..   . 
are  sequentially  lighted  ndi 
ened  to  tell  a  story.  Theai 
erally  dozens  of  motio  pa 
some  produced  by  or  t  \t 
gcnernments    and    bure  s,  i 
produced    by   and    for  |v* 
dustry. 

The     Disney    Circar 
tells  the  story  of  the 
roads.  The  Cinemascoj 
tion  made  especially  h 
film  journey  on  inland 
projected  on  a  baekeloiin.j» 
a  river  landscape  with  poi m 
dustrial  buildings. 

They  Call  It  "DB-M 

The    1  6-projector  s|\ 
named    "DB-Vision". 
N'ision."  Each  of  the  toiiii 
screens  is  segmented  for  it 
jector  output,  and  while  f' 
run  continuously  the  bouir 
twecn  end  and  beginning  is 
by    a    screen-swing    to 
perpendicular  to  the  \i 
a  swing  to  viewing  positioi 
clang  like  the  slammina  ol  < 

Since  the  screens  —  qu  i 
—  are  placed  above  hcaiK 
and  about  40  feet  apart,  t ' 
er  wanders  both  forward  a  i 
side  to  side  to  gain  the  tr'' 
pressions  intended.  Seen 
sented  include  many  climi' 
terrains,  all  seasons,  man' 
and  figures.  Sometimes  tl 
taken  from  a  speeding  trair 
times  from  a  plane  at  tlK' 
ning  of  takeoff  and  into  itS' 
Sometimes  the  viewpoint 
urely.  foot-paced.  At  tim 
one  of  the  giant  screens,  i 
outer  pictures  may  he  id 
while  the  twci  inner  ones  an 
different  from  all  else  visible 

.According  to  a  wall  card 
((  ()  N  c  L  u  D  t  n  (1  N   P  AC 
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P-D 
FILM  PACK 


[J'MM     SIGNIFICANT   IMPROVEMENT  in   FILM 
shipping,  handling,  and  storage. 


M 


LHA//     Film  travels  SAFELY  in  rugged  plastic. 

Laboratory  and  FIELD  tested  for  every  shipping, 
storage  and  handling  hazard. 

Positive  reel  and  film  PROTECTION. 


1.  UNLOCK— no  straps 


2.  TWIST — no  outer  container 


^ddm  Cw1a  5  Wm 


1.  Labor — opens  or  closes  in  4  seconds. 

2.  Shipping — luggage-strength    lightweight   plastic   saves 
FREIGHT. 

3.  Long  Life — FILMPACK  replaces  and  outlasts  cans  and 
fibreboard  shippers. 

4.  Storage — flat  surface,  ease  of  handling  and  NO  STRAP 
design  saves  up  to  25%  space. 

5.  Film  Spoilage — provides  positive  PROTECTION  against 
moisture,  humidity,  temperature  and  dust. 


Stmluad 


FILMPACK  for  yourself. 


•Uhi  cOMMmt  umihi- 


Manufactured   by 


PROBE  AND  DEVELOP,  INC. 

The  Whitcomb  (Penthouse) 
San  Francisco.  California  94103 
Phone;  (Area  Code  415)  6261919 


3.  LIFT — -no  "damage-prone"  cans 


Please  send  on  memo  bill 
together  with  all  informal 

WAMP 

DATE  . 

ngone 
ion  to: 

P-D  FILMPACK 

PIRM 

TITI  F 

AnnRF<;<; 

riTY 

<;tatf 

ZIP. 

Slfiiiture 

BS 
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Quality-Bilt 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holder 
with  postive  retainer  spring 

•  Sizes  from  400'  to  2000' 
OTHER    "QUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcriptions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCIIDESNLER 

361  W    Superior  St.,  Chicago  10,  III. 


LAB  SPECIALISTS 

SINCE  1936 

8mm  SILENT 
16mm  SILENT -SOUND 

BIACK  &  WHITE  PRINTS  ONtlT 

That   means; 

SPfC/Al  SKILLS  .  .  . 

SP£C/At   CARE  .   .   . 

PIUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD  "  PRICES 

on 

QUANTITY   WORK 

Try    us 

MODERN  hDVIES,  INC. 

83}  Col*  ■  Hollywocd  36,  CoUf. 
HOIIywead  4-71*1 


Rrpoil  lioin  iLiiropc: 

(lONTlNLED       FROM        PAGE       54) 

Paolo  Nestler  and  Edgar  Rcitz. 
•  iiul  Inscl-Film  GmhH  &  Co..  get 
cictiit  lor  the  experimental  pro- 
duction; Joseph  Anton  Reedl.  and 
the  Studio  for  Electronic  Music, 
created  the  unusual  and  effective 
electronic  score;  Alexander  Kluee 
prepared  the  text  and  speech  mon- 
tage. Elsewhere  film  credits  were 
n(^t  seen  —  except  in  the  case  of 
Disney's  360  Circarama  —  and 
the  press  office  had  no  informa- 
tion as  to  their  producers. 

Sound  by  itself  tells  an  effective 
story  of  town  traffic,  and  a  panel 
of  20  closed  circuit  TV  receivers 
spots  problems  at  key  points  in 
Munich  traffic  as  they  occur,  to 
help  make  significant  points  for 
the  administrator  attending  IV.A 
for  business  reasons. 

The  exposition,  quite  serious  in 
purpose  as  evidenced  by  attend- 
ance of  business,  professional  and 
government  representatives  from 
many  lands,  also  is  fun  for  the 
general  public.  Many  tourists  on 
the  Continent,  and  Germans  in 
great  numbers,  are  attending. 

IVA  opened  on  June  2^.  and 
one  month  later  chalked  up  its 
millionth  paid  attendance,  at  6 
DM  —  Sl.-'^O  —  or  half  that  for 
those  entering  after  3  p.m.  It  con- 
tinues until  October  3.  and  is  well 
worth  the  trip  for  any  film-minded, 
fortunate  European  traveler.         • 

::<  :i:  -^ 

1966  IMiotokina  Will  Feature 
Awanl-W  iiiiiiiij:   Short    Films 

The  wurki-renowned  photo- 
graphic equipment  marketing  cen- 
ter at  Cologne,  Germany,  will  fea- 
ture outstanding  short  films  from 
workKvide  sources  when  the  1966 
odition  of  the  Photokina  is  held 
in  October  (  Ist-^th)  oi  next  year. 

Continuous  showings  of  prize- 
winning  motion  pictures  of  the 
past  10  years  has  been  arranged 
from  titles  in  the  archives  of  tlu- 
West  German  Short  Film  Meetings 
at  Oberhausen.  Germany.  They 
wiy  be  shown  in  a  special  cinem.i 
housing  210  persons.  A  sympos- 
ium on  short  film  production  is 
also   planneil.  • 

<!uriiiii^  i'iliii  Kriii^^  <  iiliiiar) 
Drli^lils    of    F.iir<>|M-iiii     liojidax 

•;■  The  ii'orlcl  In  Your  Kiuhcn.  a 
new  film  sponsored  by  Corning 
Glass  Works,  invites  audiences  to 
take  part  in  a  gourmet's  European 
li()lida>. 

After  punting  on  the  river  at 
Oxfo'd.  there  is  a  visit  to  a  Swed- 


ish castle,  a  Sunday  in  \  enice. 
a  stop  at  a  Parisian  restaurant  and 
a  pause  in  elegant  Vienna.  Inter- 
mingled with  these  scenes  are  brief 
interludes  with  European  chefs 
who  demonstrate  their  consider- 
able skills. 

Stutlio  shots  (filmed  on  return 
to  the  United  States)  translate  the 
gourmet  cookery  into  dishes  to  be 
created  in  American  kitchens. 

Rodney  Chalk  and  Stan  Lo- 
presto  of  Show  Associates.  Inc.. 
New  York,  produced  the  21  Vi- 
minute  color  fiin)  for  Corning.  It 
is  available  from  all  offices  of 
Modern  Talking  Picture  Service  • 

*        *        * 
U.  S.  Shows  "To  Open  a  Do<»r" 
at    W  Orld     llrallh    (^oiil'emicc 

lo  ()pcn  a  Door,  a  34-minute 
documentary  film  about  urban 
health  needs  sponsored  by  the  New 
Jersey  State  Department  of  Health, 
represented  the  United  States  at 
a  week-long  film  seminar  during 
the  Sixth  World  Conference  of  the 
International  L'nion  for  Health 
Education  in  Madrid.  July  10. 
Health  leaders  and  educators  from 
90  member  countries  affiliated 
with  the  International  Union  tt)ok 
part  in  the  conference. 

To  Open  a  Door  was  selected 
for  the  conference  screenings  by 
the  American  National  Union  for 
Health  Education  of  the  Public. 
The  American  body.  United  States' 
affiliate  of  the  International  L'nion. 
singled  it  out  as  an  outstanding 
example  of  an  actuality  film  de- 
picting new  ways  to  bring  essential 
health  services  to  low-income 
groups. 

Sponsored  by  the  New  Jersey 
State  Health  Department  in  co- 
operation   with    the    U.    S.    Public 


Health  Service.  To  Opi  q  n 
was  produced  last  year 
Mantell.  Inc..  of  Print 
Mantell  wrote  and  dii 
film.  It  was  produced  to - 
munit\  leaders  and  pr^ 
how  to  enlist  the  coop, 
hard-to-reach  low-incoii 
in  pre\enti\e  health  proi: 

The     film    document- 
polio    immunization    pr 
rected  at  "inner  city"  n 
a  New  Jersey  municipalii  (.Ji 
on    the    resources   offers  fr^ 
community  itself  —  Ihi. 
the    bartender,    the    hh 
shop-keepers,    social    w 
school   teachers  —  the   mr.^ 
organizers    succeed    in  c:   i 
and    motivating   unrt 
through    their    "natural   aa 
The  film  shows  the  actUJM 
used    to    overcome    fearsdnij 
and  hostilities  —  the  pov^.'''- 
riers    to    communication 
middle-class  professional 
income    persons    which 
overcome   if   the   nation 
pmerty  is  lo  succeed. 

Prints  of  To  Open  a  I 
been  placed  in  regional 
the    United    States    PubL. 
Service. 

*        *       * 

.\(l\aiilaf:«'S     of     "Spe 
Sliowii    lo    Maiiil«'nanri 

•     Demonstrations    and 
Speed     Crete,     a     micr^ — 
product,  are  the  subject  olH 
1  I  -minute     motion     pic 
duced   by   Pilot    Producn 
for   Concrete    Maintenance-t 
ucts.  Inc..  Crystal  Lake.  HI. 

I'he  picture  was  created  d^t 
tractors,  builders,  plumbers.^ 
in»  managers,  street  and  \\*i 
maintenance  personnel  and « 
"do-it-yourself   workers 


J 


\>>()UN(:K>1KNT:   DISTKIIU  TOKS   .SOl<;ilT  F(HI 

KIH'CATIONAL  FILM    SKKIFS   1\    MVTIIKM  \TI(.S 

FOK   KLKMKNTVKV   TKACIIKKS 

111.-  pr..j...i.  FOViM)  ^rl(^^s  of  m  ainMMHs  ton  k/.k"' 

■/■  Uty  Tl-'.U.Ui'.KS.  MTk»  II  ilUlriliiilor.  I'lic  |iri>nriim  ^■llll^i^t^  "• 
lliirlt-iiiiiiiilr.  Ifiiiiiii  Uiii<v«ni|i<-.,  an  iirronipiinj  iiij;  lr\l  i>f  250-J' 
l>  |M-Mrilli-n  |iiii:<'«.  ami  a  <i>ll»llllaiir>  (;"'<'''  "f  ">'  """■'■  '''■"  ' 
It  |i<'»rill<'ii  (iaK<'>.  I"  !>'■  "-<il  ill  |irii\  iiliii;:  an  inlrixliuliirj  pi" 
(irain  tlial  »tll  i-iialilc  liailii-r-  In  ai-l  an  omt>  u-«  of  >i>ii»<-  "I  " 
iili'a-    iif    iiialliriiialii'-,    ImIoit    re    iiilcn»i\c    -liiil*     i«    iimli'rH*''' 

I  lii-r   Miali-rial-   liaM-    liiiii    |iri'|iai  iil   al   llii-  Stale  CtillrB""  "f   I""* 
i;.    (.linailiiK'    (.ilili    ami     \iiuil-la     S.-liiirriT,    »illi     I'liiaiuial    •lipP"" 
from  llir  National  Siicmc  roiiiiilatioii  anil  tlir  Stair  (lollfpr  ••'  '"* 

!infitiri4-s  fihituhl  hr  arni  tti: 

KaMiiuiiil  .1.  Schlirlicr.  Dii  cilor  of  Firlil  S«r>  iff!' 
Slalf  (  olh'fic  of  lo«a.  Crdar  FalU,  Iowa  .>()6I3 
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||i\(Ts"  Joins  lliinible's  Film  library: 


ED    FROM    PAGE    43) 

luri).  St.  Croix-Namc- 
jsciinsin).  Niobrara 
Green.  (Wyomini; ). 
laho),  and  the  Skas:ii 
n). 

lie  lines  in  the  script 
ers  attest  the  skill  ami 
the  writer.  Burton  J. 
1  also  narrated.  He  ae- 
Larry  Madison  during 

filniine  and  words  like 
awn  from  the  spirit  ot 
hey  visited: 
rer  I.«>  a  Traveler" 
le  countless  shapes  and 
:r.  from  cKcan.  sea  and 
ake  to  fishpond  and 
river  is  the  friendliest, 
iver  is  a  traveler,  car- 
>f  adventure  from  wil- 
village.  town  and  city, 
il  friend  of  scattered 
neighbor-maker. 
river  is  the  best  travel- 
ivcrs.  for  it  begins  in 
freshness,  like  a  child 

bears  life,  stimulates 
otccts  life.  It  is  a  joy 
hare  its  prcscnee  .  .  ." 
cr  Notcworfhj  Lines 
1  can  can  siuni  forget 
lescriptive  phrasing: 
be  a  daughter  of  the 
lade  of  meltwater  and 


the  overflow  of  icy  springs,  hur- 
rying down  a  church  aisle  to  mar- 
ry the  ocean." 

You  wish  thai  the  film,  like  a 
timeless  river,  would  wind  on  and 
on  through  other  eyc-filling  ex- 
periences, but  it  comes,  all  too 
soon,  to  its  ending  with  seasonal 
congenialty  in  the  twilight  of  these 
all-too-bricf  28   minutes: 

"Shadow,  cloud  and  chilling  air 
draw  close  in  the  shortening  days, 
preparing  the  river  for  a  long  sea- 
son of  meditation  and  mending, 
anticipating  the  first  deep  frost 
iMid  perhaps  an  overcast  of  snow. 

"Now.  the  wild  river  seems  to 
slow  in  its  tracks,  as  though  look- 
ing backward  to  its  birthplace,  and 
to  friends  across  the  years  —  pio- 
neers last  century,  vacationers  last 
month.  And  then,  seensingly  aware 
of  the  dependence  of  all  life  upon 
its  progress  and  purity,  the  river 
riills  on  to  an  appointment  with 
another  springtime." 

Dedicated  to  Scout  Ciroups 

Each  showing  of  H  //</  Rivers  is 
a  ■■premiere"  but  two  of  its  first 
screen  debuts  were  well-publicized 
e\ents.  The  ."^OO  members  and 
guests  who  attended  tiie  showing 
at  the  Outdoor  Writers  Associa- 
tion's annual  meeting  (see  pic- 
ture)   were    entiiusiastic    in    their 


Charles  W  .  liohiiier,  Jr.,  Ilumlile's  public  rclatiuiis  in;Hiai;er,  yiri  m  ii(s  ;<riii/ 
()/  "Wild  Rin  i\"  to  Louis  I'..  Riid,  Jr..  cliicj  of  iiifoniKilioii.  liurcaii  of  (hil- 
door  Ri  crcdlion.  folloiriiifi  prcuiiirc  sliotiiiifi  of  film  al  -iHlh  nnnudl  iiicilinfi 
of  Outdoor  Writers  Associiitioii  of  Anicrica.  Al  left:  John  C.urttwr.  pnsi- 
dint  of  writers'  a-ssociatiou;  Larry  Madison,  film's  producer  and  director, 
Hud,  at  right,  Ralph  J.  Del  Coro,  vice-president  of  Modern  Talking  Picture 
Service,  national  distributors  of  the  Humble  film  library  and  this  picture. 


praise;  another  premiere  was  held 
at  Hayward.  Wisconsin  and  here 
the  film  was  dedicated  to  Boy  and 
Girl  Scouts  of  the  area  as  they 
shared  this  viewing. 

It  was  a  most  appropriate  and 
thoughtful  gesture  for.  after  all. 
these  wild  rivers  of  America  are 
ilieir  heritage.  The  preservation  of 
these  priceless  resources  has  one 
principal  aim:  to  safeguard  them 
for  generations  to  come  as  well  as 


for  the  pleasure  and  rejuvenation 
of  those  who  would  visit  these 
natural  wonders  today. 

How    to    Obtain     This    Picture 

Print  requests  should  be  direct- 
ed to  the  Humble  Film  Library, 
c/o  Modern  Talking  Picture  Serv- 
ice. Inc..  in  22  American  cities 
(see  your  Red  Book)  or  by  writ- 
ing Humble  Oil  Ac  Refining  Com- 
pany.  P.O.  Box  2180.  Houston. 
Texas   77001.  • 


Creativity  in  films  often  means 
seeing  the  familiar  in  a  new  way! 

This  microphone  takes  on  a  new  and 
interesting  quality  when  viewed  in  close  up. 
However,  Colburn  technicians  see  it  as 
a  tool  capable  of  insuring  the 
highest  fidelity  sound  for  your  regular 
8mm,  Super  8  and  16mm  release  prints. 
For  your  free  copy  of  the  new  booklet 
"COLBURN  COMMENTS  ON  INDUSTRIAL 
FILM  COST  REDUCTION"  write  to: 


GEO.  W.  COLBURN  LABORATORY,  INC 

164  N.  WACKER  DRIVE  •  CHICAGO,  ILL.  60606  •  PHONE  332  6286 
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of  MadinnaJcs 

1201    Sixl«-iMlli    Slir. 

^.  w. 

WaHliiii^loii.    I).  {'.. 
2(M>:U» 


A  BID  INVHAIKIN 
TO  DISTRIBUTORS 

The    iValiunal    (ioiiiicil    of 

Ti-arli<T»    «»f    Malheiiiatics 

(NCTM) 

is  iiilt'rc!<icil  in  tlic  sub- 
mission of  proposals  by 
qiialil  i<-<l  liliii  ilislrihiilors 
for  lilt-  (listril>iitioii  ol'  a 
series  of  eleven  hulf-hoiir 
films  (I6111111.  colttr. 
sound)  on  modern  niallie- 
matit's  for  elt-mt-nlary 
8«'lio<d   lfa<'iier>. 


OBJECTIVK:  to  of f.  r  in- 
serviee  (■du<'ali<in  mater- 
ials that  will  help  elemen- 
tary >elio<d  teachers  to 
understand  the  ha>ie  con- 
cepts of  modern  niathema- 
lies    pro<!ranis. 


AVAILAIJII.ITY:  film  pro- 
diietion  will  he  completed 
hy  August  31,   1965. 


TKXT  MATERIALS :  to  he 
puhlished  hy  the  NCTM  to 
aeeompany  the  film  series. 


FlIKTIIKK 

iNKnnivnoN 

is    avuiluhle    from: 

JameH   D.   (rates 

Fxeeiilivi'    S«'er«'lary 

National  Coiincil 


whaf  s  new 

Techniques  €>f  "\\  inninp  (i«»lf" 
Filmed    lor    Nf   V  \    Libraries 

The  latest  in  the  National  Col- 
legiate Athletic  Association's  ser- 
ies of  how-to-do-it  films  on  sports 
is  llinnini;  C'oli.  fcaturint:  the 
teaching  icchniques  of  Robert  H. 
Kepler,  coach  of  Ohio  State's  great 
golf  teams  since  l93cS. 

The  film,  which  was  produced 
hy  William  .1.  Ganz.  of  the  Insti- 
tute of  Visual  Training,  features 
two  of  Kepler's  former  NCAA 
champions.  Tom  Nieporte.  victor 
in  1951.  and  the  fabulous  Jack 
Nicklaus.  winner  in  1961. 

A  two-time  NCAA  champion 
who  presents  many  of  the  do's  and 
don'ts  in  Winning  Golf  is  Dick 
Crawford,  who  captured  the  title 
originally  in  I9.S9  and  repeated  in 
1960  as  a  member  of  the  champ- 
ionship University  of  Houston 
team. 

To  make  his  teaching  points  as 
meaningful  as  possible.  Kepler 
also  calls  on  his  present  varsity 
stars  and  such  recent  Buckeye 
alumni  as  Mike  Podolsky.  runner- 
up  to  Nicklaus  for  the  1961 
championship,  and  Tom  Weis- 
kopf,  who  won  the  Western  Ama- 
teur in  1962  since  leaving  the  Ohio 
State  campus. 

Photographed  in  color,  with  a 
substantial  amount  of  slow  motion 
to  enable  viewers  to  detect  minute 
movements,  the  3.5-minute  film  al- 
so includes  various  phases  of  the 
game,  from  driving  to  putting.  In 
addition,  there  is  interspersed  such 
normal  trouble  shots  as  sand  trap 
play  —  both  from  buried  and  set- 
up lies  —  right  on  through  side- 
hill,  downhill  and  uphill  lies. 

Winning  Cjolj.  like  other  films 
in   the   extensive   sports   series,  is 


1 


pictui 


Producer  Bill  Ganz  (iit  lift)  di.s- 
(i/.s.srs  scenes  for  "Winning  Oolf" 
tiitli  (Ttiio  Stiitr  couch  Boh  Kepler 
(ind  filmed  fiolf   pro   Jack   Xickliliis. 

available  on  rental  from  National 
Collegiate  Film  Service.  1030 
West  Chicago  Avenue.  Chicago 
60622.  It  was  produced  with  the 
financial  cooperation  of  Bruns- 
wick Sports,  manufacturer  of  Mac- 
Gregor  golf  equipment.  • 

4:        ^        ^ 
New    York    Vi  orld's    Fair    Film 
Gets  IJig  Play   from   \  iewers 

•A-  To  the  Fair,  a  film  sponsored 
by  the  New  York  World's  Fair, 
and  produced  by  Francis  Thomp- 
son, is  attracting  large  audiences 
in  schools,  clubs  and  community 
organizations,  according  to  Asso- 
ciation Films,  the  distributor.  The 
Fair  closes  ne,\t  month. 

The  average  audience  per  book- 
ing for  the  26'/2 -minute  film  is 
liSl  persons,  or  8Kr  higher  than 
the  norm  for  public  relations  films. 

Television  demand  for  the  film 
has  been  far  above  average.  Asso- 
ciation reports  that  the  film  was 
televised  on  89  different  stations 


during  its  first  five  we«  o(  { 
tribution.  to  an  audiencer- 
lour  million  persons 


\  ictory    at     Iihui  .1. 
in  "Short  \\  as  ^m,,,, 


(lark 
••.>()(>■ 

The  1965  Indianapol 
race  is  re-created  in  the 
color  film.  The  Sliori  Wt 
sponsored  by  the  Fire 
&  Rubber  Company  an( 
for  nationwide  group 
through  Association  Fil 

Made  from  footage  Used  ' 
Racefilm  Productions)  i 
qualifying  tests  and  di 
5()()-mile    event,    the    fil 


k"^'  ^' 


Jim    (,i;irk;    aiilo    trucks'   elmji 

how  Jim  Clark.  29-year  olra 
wizard  from  Scotland,  d 
victory.  Title  of  the  film 
the  goal  of  every  racing 
find    "the   short   way  ar. 
victory. 

Firestone  has  sponsoredii 
films  and  distributed  them  rei 
Association     I'llms"     libnir 
more   than   35   years.  1 
film.  Indianapolis  500   1 
seen  by  more  than  eigl 
persons  on  tele\isiiin  and  la 
munity  organizations. 


IF  YOUR  COMPANY- 


MANUFACTURES    •MARKETS    •DISTRIBUTES    ) 

•  MERCHANDISES    •FINANCES    •INVESTS 

•PROMOTES    •SERVICES    -TRAINS 

•RESEARCHES    •PROGRAMS    •ADVERTISES 

•DESIGNS  OR  EDUCATES 
— SELLS" 
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BUSINESS  SCI 


i 


n(>  sailx  on   "Bay   of  Cold" 

inri>«'«*s  Seafarers 

ories  in   "Hay  of  Gold" 

of  San  Francisco  Bay  to- 
yachtsmen.  Coast  Guards- 
ib  fishermen,  harbor  pilots. 
'  sailors  in  the  last  com- 
whaling  fleet  in  the  United 
—  are  sho\\n  at  work  and 
e.  each  telling  what  his  life 
1  a  new  film.  Bay  of  Gold. 
lilable  to  16mm  audiences 

MiKlern    Talking    Picture 

film  ends  with  a  brief  se- 
stating  simply  that  75  per 
the  Bay  is  less  than  20 
p  and  rapidly  being  filled. 
iver  is  left  to  draw  his  own 
ons  about  the  future  of 
I  natural  resource. 
if  Gold.  35-minutes.  color. 
ten  by  Harold  Gilliam  and 
idelson.  The  film  was  pro- 
I  Mr,  Mendelson  and  spon- 
V  Fireman's  Fund  Anieri- 
irance  companies  as  a  pub- 
ce  venture.  There  arc  no 
cial  overtones  for  the  spon- 
le  film,  other  than  a  screen 

before  its  first  public 
.  Bay  of  Gold  has  been 
ed    as    the    winner    of    a 


CINE   Golden    Eagle   Award    and 
will   be   shown   before   worldwide 

audiences  at  film  festivals.  • 

*        •        * 

KaIl^l^^l^^;'s   Film   "(Mose-Up" 
of    \\  aKt«'-Saviiip   Spray    >lelho«l 

Does  paint  spray  really  turn 
corners  when  you  add  electrostatic 
control  of  stop  waste? 

A  motion  picture  cameraman, 
working  with  a  close-up  lens, 
"rode"  through  a  complete  pro- 
duction painting  loop  to  capture 
the    answer    in    a    new   color   film 


Camera  setup  for  Ransburg'.'i  film. 

sponsored  by  Ransburg  Electro- 
Coating  Corp.,  of  Indianapolis. 
Ind.  The  film  was  produced  by 
The  Film-Makers.  a  Chicago  stu- 
dio, for  Caldwell,  l.arkin  &  Sid- 
cner-Van  Riper.  Inc.,  the  sponsor's 
ad  agency. 

Riding  inches  away  from  a  var- 
iety of  small  parts  as  they  were 
painted,  the  camera  records  what 
appears  to  be  complete  spray  con- 
trol. Where  conventional  spray 
equipment  would  have  "blown"' 
enough  over-spray  waste  past  parts 
being  covered  to  saturate  the  lens 
in  a  few  feet,  the  Ransburg  elec- 
trostatic   equipment    confined    its 


spray  of  bright  green  paint  to  the 
actual  parts. 

Application  of  the  coating  proc- 
ess is  shown  in  2S  actual  case  his- 
tories, demonstrating  in  a  scries  of 
close-ups  exactly  how  a  wide 
range  of  manufacturers  have  eli- 
minated waste  in  production-line 
painting. 

In  addition  to  U.  S.  showings, 
prints  have  been  made  in  over- 
seas versions  for  Irench,  Spanish. 
German  and  Japanese  showings.  • 


(ias  Industry's  150tli  Year 
Pietiire    to    Craven    Film    Corp. 

••  A  new  film  which  will  be  a 
part  of  the  American  gas  indus- 
try's commemoration  of  its  1 50th 
anniversary  in  1966  has  been  com- 
missioned to  the  Thomas  Craven 
Film   Corporation,   of  New    York. 

The  sesquicentennial  film  will 
deal  with  the  industry  as  a  dy- 
namic, growing  business,  with  em- 
phasis on  the  present  and  future 
rather    than    on    historical    events. 

Awarded  following  competitive 
presentations,  the  film  has  a  na- 
tionwide shooting  schedule  that 
is  presently  under  development  by 
the  project  production  manager  at 
Craven.  Willis  1-.  Briley.  • 


Usiiijima  Baek  from  Seolland 
W  ilh   Scenes    for   Vi  alker   F"ilm 

•  Film  producer  Henry  Ushijima, 
head  of  Ushijima  Films.  Park 
Ridge,  111.  has  completed  shooting 
abroad  of  a  new  Hiram  Walker- 
sponsored  color  motion  picture. 
Herliai;e  of  Thorites.  His  film  se- 
ciuences  cover  3.300  miles  of  Scot- 
land's highlands,  lowlands,  cen- 
tral section.  Outer  Hebrides  and 
Shetland   Islands.  • 


E  SALESMAN  ISN'T  DEAD -HE'S  DIFFERENT 


Presented  by  FORTUNE  FILMS  —  A  Department  of  Fortune  Magazine 
in  cooperation  with  International  Business  Machines  Corp. 

Produced  by  DYNAMIC  FILMS,  Inc. 

minute.  16  mm.,  black  and  white  film.  Based  on  the  article  by  the  same  name  in  FORTUNE.  Reveals  a 
breed  of  U.S.  salesman,  how  he  functions,  why  he  is  Indeed  different  from  the  old-fashioned  conception. 

PRINTS    ARE    AVAILABLE    AT   $125   EACH   FOR  IMMEDIATE   DELIVERY 
FROM   DYNAMIC   FILMS,   INC.,   405   PARK  AVENUE,    N.    Y.,   N.   Y.    10022 


CHAPPELL 

MUSIC  KOK  ALL    MOODS 


CHAPPELL  *  LIBRARY 


Completely  catalogued 

with  cross  references 

for  quick  and 

easy  selection. 


Most  comprehensive 

recorded  music  library 

in  the  world. 


Available  on 

78  rpm  discs,  W  tape, 

magnetic  film. 


Educational  Institutions 
given  special 
consideration. 


SEND  FOR  CATALOGUE 


MusiCues 

117  West  46th  Street 
New  York,  N.Y.  10036 
Phone:  212  PL  7-3641 


SOLE  REPRESENTATIVES 

IN 

U.S.A.  AND  LATIN  AMERICA 
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Cameraman's 
Eye  View  of 
the  NEW 


BIRNS    a.     SAWVER 


ZOOM  Seal 

For  all  12120  ZOOM  Lenses 

A  significant  new 
accessory  as  vital 
as  the  lens  itself 

See  settings  from 
shooting  position* 
read  them  clearly 
even  in  bad  light! 

End  hopping  from  back  to  front  to  check  settings 
. . .  stop  squinting  for  accurate  readings.  E-Z-See  fits 
all  10-tol  Angenieux  zoom  lenses.  Available  20to-l 
on  special  order.  Use  with  Arri,  Mitchell,  Auricon, 
Eclair.  Bell  &  Howell  cameras.  B&S  Catalog  1716  — 

«79.50 


BIRNS  &  SAWYER 

)  M;4  StNIt  MOmCt  8LV0   .  HOUrwOOD  3!  CMIf    .  HO  4  5166 


Brittle? 


Scratched? 


Worn? 


Stained?    !•  Rainy? 


'  Damaged? 


Send  It  to 


Sppcinlisia  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
RAPIDWtLO  Process  includes    treatment  tor: 

•  Dirt  .  Abrasions 

•  Scratch  Removal    •  "Rain" 

8MM  SERVICES  NOW  AVAILABLE. 

Srnd   for   frrt   Brofhurr, 
-r  \(  TS  O.V  FILM  CAHE' 


^ 


ARia  FILM 
TECHNI-:iUE,  INC 


37-02  27  ST.,  L.  I.  C     1,  N.  V. 
STIIIwall  8-4eOO  •  E%       1S40 


I  FORTUNE  S  FILM   PR0(;RAM: 

(CO.NTINUED  FROM  THE  PRICI DING  PAGE  35T 

1  sidcrably  less.  Walter  Lowcntlahl.  now  at  Dy- 
namic Films,  has  priuluccJ  must  of  our  films 
and  \\c  arc  very  grateful  lor  his  careful  cost- 

!   watchini;. 

Techniques  \ary:  Fortune  Films  have  used 
either  live  action  or  animation  or  a  combina- 
tion of  the  two.  The  treatment  depends  upon 
what  we  feel  the  subject  requires. 

Films  are  shot  either  in  color  or  black  and 
white,  again  as  we  think  best  to  fill  individual 
reLjuirements.  \Vc  shoot  on  a  variety  of  East- 
man Kodak  professional  films.  Release  prints 
are  made  on  1 6mm  Kodak  print  films.  The 
distributor  is  in  a  position  to  make  a  profit 
on  release  prints.  So  could  we.  if  we  chose  to 
market  the  films  ourselves,  but  here  too.  we 
defer  because  our  pay-off  lies  in  image  build- 
ing. x\o{  in  film  sales. 

Reader  Keuction  u  Key  «o  Film  Interest 

Whatever  its  treatment,  or  its  subject,  each 
of  the  Fortune  Films  come  basically  right 
from  the  pages  of  Fortune  Magazine.  Each 
of  our  films  is  a  cinematic  treatment  of  an 
article  which  has  prinen  unusually  successful 
in  the  magazine.  Whenever  we  get  a  big 
reader  reaction  from  a  piece,  whenever  execu- 
tives begin  writing  in  requesting  lots  of  re- 
prints of  a  certain  article  for  "distribution  to 
all  my  salesmen  and  executives."  we  know 
that  we  have  the  basis  of  a  potential  movie. 

One  reason  that  Fortune  Magazine  is  will- 
ing to  go  into  the  movie  fiirmat  is  that  wc 
believe  that  there  are  many  cases  where  films 
can  add  an  enormous  additional  dimension 
to  the  written  word. 

For  instance.  1  think  that  it  is  contrary  to 
the  facts  of  modern  business  life  to  distribute 
copies  of  documents  and  require  everyone 
on  the  distribution  list  to  read  them.  If  a  dis- 
cussion meeting  is  held  later  to  compare  notes 
and  ferret  t)ut  ideas  based  on  the  original  docu- 
ments, you  are  apt  \o  find  a  surprising  lack 
of  group  response. 

However,  if  you  can  bring  that  same  group 
together  to  view  a  motion  picture,  and  have 
a  discussion  afterwards,  the  chances  for  stimu- 
lating thinking,  based  on  immediate  impact, 
arc  much  greater.  Then  too.  evervbody  sees 
who  is  in  the  audience,  and  the  opportunity  for 
creating  further  discussion  between  participants 
at  some  future  time  is  a  \o\  better. 

(;rutif>iiiK   Response   from   liidiistn    lenders 

Response  to  the  various  jortune  films  has 
been  very  gratifying  to  us  because  so  much 
of  it  is  from  the  \ery  top  management  execu- 
tives that  the  magazine  attempts  to  reach. 
Edgar  Monsanto  Oueeny.  Chairman  of  the 
Board  of  Monsanto  Chemical  C'ompanv.  saw 
one  showing  of  I  he  Hii;  Chaniic  in  World 
Mdikeis  and  promptly  requested  a  print  to 
show  to  his  executive  committee  and  board  of 
ilireclors.  It  was,  he  reported,  the  best  film 
he  had  ever  seen  to  encourage  business  think- 
ing on  an  international  scale. 

The  president  of  Dictaphone  Corjioration 
requested  a  print  of  The  S(ile\i)i(in  Imi'i  Demi 
—  //c'v  Dijtereiir  to  highlight  his  annual  out- 
ing for  his  lop  hundretl  salesmen. 

.After    having    presented    (>i>f>(>riiiniiie\    Un- 


limired  to  his  management,  the  m 
rector  of  the  American  Steel  and 
sion  of  U,S.  Steel  enthused:  "Six  i 
our    people    are    still    talking    abo, 

cepts  outlined  in  this  film.  It  has  h 

able  in  molding  the  marketing  and  full 
thinking  in  our  organization," 

All  of  itiis  is  by  way  of  sayin  1 
long  as  we  have  some  business  tn 
stimulate.  Fortune  Films  will  be  n 
long  run  at  industry's  box  office,    j 


BRIKI 


PREVIEWS    OF    FORTtS 

He\  ii 


"I'he    Salesman    Isn't    Dead 

16mm.  h<kw.  21    minuics. 
•   This  motion  picture  is  based  on  1 
Magazine   article   of   the   same   lillc;   iw 
duced    with    the    cooperation    of    IBN 
complete    lack    of    platitudes,    the    pici  e 
what    today's   successful   salesman   doc 
he   does   it;   the  responsibilities  invoi\i  j 
henefits    he   derives.    The   change   in 
from    stereotyped    characterizations   ol 
to  the  modern  representative  of  his 
action   will  be  recognized  and  acceptd 
present   and   potential   sales   personnel. 
use    is    suggested    in    showings    to   othe 
ment  people  of  the  modern  concept  of  1 
salesmanship   at   work.    Prints   may  be  ' 
at  $125  from  Dynamic  Films.  405  1^ 
New  York,  New  York   10022.  Short  11.11 
to  firms,  trade  groups,  etc.  by  Fortune  Flu. 

"The    Computer    Comes    to    Marketing  It 

b&w.  .^0  minutes. 

•  This    film    is    also    based    on    variou'F.v 
articles   and    was   made   with    the  coi>: 
Frnst  &  Ernst.  The  inagazine  said:  "p: 
most    excited    band    of    men    in    U.    s 
today   is  that  still  relatively  small  gro 
keling   men    who   are   discovering  thai 
can  work  wonders  in  helping  sol\e  ni,i 
problems     in     marketing     and     distrih 
lilm    provides    a    provocative    insight 
successful    computer    applications    in 
range    of    marketing.    $125    per    pm 
Fortune    Films   for  either   purchase  or 

riie    Biu    (  lianKe    in    World    Markclv 

color,  ^0  niinules. 

•  This    lilni    was   made   with    the  coo; 
the  First  National  City  Bank  of  New 
bank's   descriptive   folder  says  "This  ; 

a   travelog,   but   an   exciting  world  loui  f 
interested   businessmen   how    and  why  inp 
dilterent   overseas  today.  The  picture  op,(  • 
animation   sequences  to  show    how    F.iiriiilr 
its  post-war  comeback  and  the  effect  1' 
world  trade.  Then,  in  live-action  color, 
sees  what  is  now  going  on  in  Europe:  ilu' 
ing.  growing,  middle-income,  group  of  . 
the  new  ways  of  doing  things  in  indib 
larm.  in  construction  and  in  markelini; 
also  visits  I  alin    \meriea.  .Afrie.i  and    \ 
per  print:   contact    I  ortune   Films  Kir  ; 
chase  or  short  term  free  loan  arranucii 


GO 


"I  he  Salesman,"   Idmm.  h&w,  9  niiniiii 
•  This  very  funny,  short  film  is  a  suu 
eonvemionilis.    It   shows   one  character 
10   .1    ivpieal    convention    sales    har.mgui 
Haw     is    that    .iiidienee    laughter    is    so 
long  th.it  people  miss  part  ol  the  narrali. 
IS  ;ilso  ;i  gem.   The  pieliire  provides  some  »■■* 
and   broad,   unabashed   humor  to  allay  lh>  J 
spots  during  any  kind  of  company  nieetinj  • 
per  print:  contact  Fortune  Films  lor  purcl 
short  t«rm  tree  loan. 
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aBTV 

word  that  dividend  is  quality.  The 
of  quality  processing  your  invest- 
:  deserves.  Quality  that  has  made 
rv  the  east's  ifl  source  for  re- 
al processing.  There  are  two  other 
ends  you  can  count  on  from 
rv.    1.  Fast  Reliable  Service.    2. 

Competitive   Prices.  Could  you 

more? 

LAB  FOR  REVERSAL  FILM 

16mm 

:K  &  WHITE  REVERSAL 
ITING  &  PROCESSING 

O   COLOR  PRINTING 

SERVICES: 

'rints  •  Color-tO'Color  Prints  •  Color-to- 

nts  •  Raw  Stock  •  Ultrasonic  Film  Clean- 

i  B  Roll  Prints  •  Fades  Dissolves  •  Timed 

Edge  Numbering  •   8mm  Processing 


linth  Ave.,  Ne»»  York  19,  N  Y  .  JU  6-2293 

I 
k 
I 
I 


IMHSTUIM.     I  II.M.S     IHOM      \|;|««>\1>: 

(CONTINUEO   1  ROM     Mil     PKICEDING   P.ACr.    12) 

Calcyori,  C:  Iiulusinal  'Ini.igc"  I'ilius 
Trciics   Dc   l.uniiiiuciun,   sponsored    h\    r.nsidesa; 
El  Gas  Nuncu  Sc  .\i-;ibii,  sponsorcil  In   C"at;ilana 
Des  Gas  Y  lllL-ciricid.ul;  produced  b\  Tclccine. 
S.A.:  Movirama. 


TT 


THE  SWEDISH  ENTRIES 

Catcgor\  \i:  Industrial  Products 

0(l>sse>  In  .\ir,  sponsored  hy  .XB  .Alias  Copco; 
produced  li\  C'olorlilni. 

Category  C:  Industrial   'linage"'  Films 
N«>t  Only    Spectators,  sponsored   hy   Dagens  Ny- 
heier  ,\B.  produced  hy  Nordisk  Tonefilm. 

Category  D:  Technical  InloniiatiiMi 

Addo  Dala-RcyisliTini;.  sponsored  hy  AB  Addo; 
produced  h>  \  l.\-lilm  .XB 

Power  in  Hand,  sponsored  h\  .'\B  ,\ilas  Copco; 
produced  h\  Suecia-I'ilm. 

The  .\ln<»  Bridce.  sponsored  hy  AB  Skanska  Ce- 
menl-gjutcrici;  produced  hy  Suecia-film. 

Tonijtrrow  Ircatinent  Todaj,  sponsored  by  Stock- 
holms    lans    landsting;    produced     hy    Nordisk 

Tonelilni. 

Category  E:  Industrial  Kesearch 
The  l-'e«er   The  Cooks,  sponsored  hy  Stockholnis 
lans  landsting;  produced  hy  Nordisk    lonelilm. 

Category  F:  Manpov\er  Training 
All  In  A  Day's  \\ork.  sponsored  h\  Grangesbergs- 
bolaget;  produced  hy  Suecia-filni. 

Category  G:  Safety  Education 
Joint    Effort,   sponsored   h\    Kunglla    .Arhetsmark- 
nadsslyrelsen;  produced   by  Nordisk  Tonetilm. 

I  HE  SWISS  ENTRIES 

Alununiuni  —   I'artout   Pur    Tous,  sponsored   by 
Schweiz.  .Muminiumverein:  produced  by  Mon- 
tana-Film .AG. 

Barrage     En     Haute     Montaene.     sponsored     by 
Schweizerische     Bundeshahnen;     produced     by 
Monlana-Film  AG. 

Schleifen-IJsciare-Ponccr-Einishinj'.   sponsored   by 
SI. A  Schweiz.  Schmirgel  tX:  Schleif-lnduslrie  AG; 
produced  by  M.  Wolgensinger. 

Tan/  l)er  Eadcn.  sponsored  by  Heherlein  &  Co., 
AG;  produced  hy  Condor-Film  AG. 

Eccrie  Du  Cuivrc,  sponsored  by  Metallverband 
AG;  produced  by  Condor-Film  AG. 


we  quote: 


U 


...  so  when  my  client  said 
he  liked  the  latest  film  I 
had  produced  for  him  I  failed  to  understand 
why  he  had  changed  to  another  producer. . . 
then  he  told  me  that  their  titles  were  much 
better  than  mine. ..they  had  been  made  by 
Knight  Studio,  Chicago.  Now  I  get  my  titles 
there  ...  I  have  my  client 
back  . . .  and  we're  all  happy.  // 

Kniglit  Studio 

159  E.  Chicago  Avenue,  Chicago  11,  Illinois 


CAMERA-MART 


AdhA 


presents  the 
finest  in  editing  equipment 

PORTABLE  HOT  SPLICER 


•  Cuts  and  splices  in  one  operation. 

•  Professional  model  with  hardened  ground 
chrome  steel  cutter  blades. 

•  Built-in  carbide  tipped  scraper  blade  cuts 
splicing  time  in  half. 

Model  135-35mm  or  16mm  $339.00 

Model  116-16mm  or  8mm  $239.00 

RIYAS  iVIYLAR  SPLICER 

C  Constructed  to  professional 

\       )  specifications    for    16    or 

^L.-  35mm    film.    Registration 

^^B»^  pins    align    the    film    per- 

I^^^HB^^  fectly   while   the   serrated 

^H^Hfl^B  cutter  holds  the  tape  firm- 

^H^^T^^^  ly  over  the  film  during  the 

^^^^^^  splicing  operation. 

Rivas   16  or    35mm  Straight    $165.00 

Rivas   16  or    35mm  Diagonal    $175.00 

STANCO  CINE  SPLICER 

Automatically  removes 
emulsion. 

Dual  Film  Registration 
pins  permit  perfect  film 
alignment. 

Correct  platen  tempera- 
ture at  splicing  point 
permits  faster  stronger 
splices. 

Heavy  duty  precision 
construction    throughout 


»  ^ 


8/16mm  S239.50 
35mm       S239.50 


16or35MM 
SPLICING  BLOCK  KIT 


Splicinp,  Block  tooled  from  one  piece 
of  solid  bar  stock.  Anodized.  Individually 
turned,  accurately  jig  spaced  brass  pegs. 
Complete  with  Camart  Serrator  and  one 
roll  of  Mylar  35mm  or  16mm  x  66' 
splicing  tape. 

lemm...    S23.50         35mm..    S28.50 
For  descriptive  litcr-iturc  write  to: 


the  CAMERA-MART  inc. 

1845  Broadway,  New  York  23,  N.  Y. 
PLaza  7-6977 
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"and  that  film  MUST  be  on 
my  desk  Monday  a.m.  SURE!" 

If  your  client  presents  this  problem  and  you  ore  in  need 
of  weekend  lab  services,  perhaps  we  can  help.  When  it 
comes  to  16mm  Color,  we  are  unique  in  that  we  can 
perform  all  of  the  following  in  our  own  lab: 

•^f    Develop  Ektachrome  Commercial,  MS,  ER  or   ERB 
Color  Original  Films  .  .  . 

•ff    Print    and     Process     Kodachrome     7387     Reversal 
Color  Workprint  .  .  . 

■if    Transfer  Mag  Sound  Track  fo  Optical  and  develop 
complete  .  .  . 

■if   Print    and    Process    Silent    or    Sound    Kodachrome 
7387  Color  Release  Prints  with  color  correction  .  .  . 

■if    Print  and  Process  EK  Color  Internegative  and  Posi- 
tive Release  Prints    with  color  correction  . 

The  Cost?  So  reasonable,  you  won't  believe  it!  We  can 
also  provide  San  Francisco  Airport  Pickup  and  Delivery. 
Call  Code  415-321-5678,  or  write  or  wire — 

CINE-CHROME  LABS.  Inc. 

4075    Transport    Street,     Palo    Alto,     California     94304 


Looking  for  the  Best  in  Film  Production  and  Processing  Services? 
Experienced  Buyers  of  Audiovisuals  Turn  fo  the  Dependable  Pages 
of  the   Industry's  Complete  Film/Tape  Reference:   Business  Screen. 


camera 


the 
producer's 

ONE  STOP 


animati 


opticals 


nlmatlon,  inc. 


4  5  O"  ST.  NEW  YORK  36.  NY.   MO  1-3180 


IBUSINESS  SCREEN  EXECt) 


NEWS   OF   STAFF   APPOINTMENTS  AND  A-V   INDUSTRY   DEVI 


3EVH 


(H'or^e    (!lia|>|tell    Is    .\|*|M>inle«l 
.Seiii«»r     Art     I)ir«'<'t«>r    al     Niles 

George  S.  C'happell.  III.  former 
art  director  witli  major  Chicago- 
based  advertising  agencies,  has 
been  named  senior  art  director  (a 
newly-created  post)  at  Fred  A. 
Niles  Communications  Centers. 
Inc. 

lie  will  work  in  liaison  with  ;irl 
directors  of  various  agencies  who 


7 


i 


^ 


George  S.  Chappcll  111 

place  TV  commercial  business 
with  Niles.  seeing  that  art  concepts 
are  implemented  during  actual  pro- 
duction, in  additiiMi.  Chappell  will 
advise  on  slidefilm  art.  lilni  titling 
and  experimental  films  as  well  as 
taking  a  hand  in  the  art  direction 
of  the  national  comnumications 
company's  advertising. 

Chappell  was  associated  with 
both  Waklie  &  Briggs  Advertising 
and  the  I'ulton.  Morrissey  Com- 
|iany  where  he  was  art  director.  He 
holds  a  luasters  degree  from  the 
Yale  University  School  of  Art  and 
Architecture.  • 

*  *        * 

J<»<-|>li  K<-an<>y  lo  Sah-s  .Staff 
at  .\ii<li(»  Prodiiflioii-.  Iiir. 

Joseph  P.  Keaney  has  joinctl 
the  sales  de|iartment  at  /\udio  Pro- 
ductions, inc.  He  was  formerly  ac- 
tive in  film  sales  for  leading  pro- 
ducers in  tile  IMiiladelphia  metro- 
pnliian  area.  • 

*  *        * 

Sl«'\*nrl  (JarinT  MaiiUMJ  Manager 
of  >\«'«t«rii  Offi.r  of  WCI).  Iiii. 

Stewart  Ciarner  has  been  ap- 
pointetl  manager  of  the  West  Coast 
brancii  of  WCD.  Inc..  in  Los  An- 
geles. 

Mr.  (lamer  has  long  been  an 
advertising  agency  producer  of 
r\'  commercials  and  advertising 
films  \or  MMIK).  Lambert  &  Fcas- 
lev  and  looie.  Cone  &  Meldintr.  • 


Gene   Hennessey  is  > nat^ 
at    Filnivicleo    Relea- 

■  Filmvidco    Relcasiri: 
tion.  of  New  York,  ha^ 
the  appointment  of  Gci  1  - 
sey  as  managing  direct, 
sey.  who  became  assiv 
the  company  in    1963 
ously    an    independent 
producer-director  and  , 
ducer  at  Ogilvy.  Bcnsoi 
Filmvideo    Relcasini 
tion  is  a  major  supplier 
picture  stock  footage  f. 
ing   agencies.   televisi(ii 
and  film  studios.  The  . 
also    produces    and   s\i 
own  television  program 


(li 


Color  I  ran    .\ppoiiit> 
Head    of    .\(K»Tli>iii}; 

if  Charles  Lipow  has  ho  m 
director  of  advertising  al  pi 
relations  for  ColorTran  14ua 
according  to  Milton  Fm 
utive  director  of  the  fi 
lion  lighting  company, 
filiating    with    ColorTi 
was  associated  with  Bi' 
yer    Cine    Equipment 
Angeles   and    The   Cai 
Inc"^.    F&B/Ceco,    of   ^ 
City. 

The  company  is  now  liUlB 
a    new    headquarters   b 
1013  Chestnut  in  Burb. 


For  1 6mm.  Film  —  ■♦OO'  to2W' 
Protect  your  films 
Ship   in   FIBERBILT  CA' 

Sold   at   loading   d**!*" 
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I  Reference  Shelf 


.ITERATURE    AND    btkVILE 

Is  VImhiI  Filiiistrips" 
iililisliril  l)>   lltiliiies 

illustrated  (with  cxccl- 
and  diagrams)  48-pagc 
led  "Facts  You  Should 
ut  Filmstrips"  has  been 
by  Frank  Holnies  Lab- 
nc. 

iklct  gives  cimcise.  use- 
)n  how  to  make  I'ihii- 
r  cost  and  when  to  use 
sc)  this  medium.  It  also 
production  methods 
hcst  for  various  kinds  of 
md  offers  recommenda- 
ithorities  in  both  educa- 
niass  communication 
iniari/ing  tiie  resuhs  ot 
ling  studies. 

irpose."  says  Ken  Bell. 
magcr  of  the  labi>ratory. 
xluee  filmstrips  to  pco- 
avc  never  contemplated 
ini  and  to  answer  the 
lions  that  sales,  training 
-visual    executives    may 

oklet  was  prepared  in 
n  with  the  Audio-Visual 
"enter  at  the  I'nivcrsity 
rn  California,  the  Du- 
wration.  Bank  of  Amer- 
It  includes  a  Filmstrip 
Sheet,  Filmstrip  Speci- 
sert.  Transparency  Crop- 
i:  and  an  Artwork  Field 

are  available  at  S2.50 
k  Holmes  Laboratories. 
J  First  Street.  San  Fer- 
Jifornia.  • 


er  Filiii»  \vv  LisU'il 

g  of  3.*;  films  and  other 
iting  to  various  aspects 
■)ber  industry:  "Catalog 
Ims  and  Other  Teaching 
.ailable  on  letterhead  rc- 
1  the  Rubber  Manufac- 
ociation.  Inc..  44  Madi- 
uc.    New    York,    N.    Y. 


lilioii  of  DiiKaiie^S 
'ilnislrip  I'rodiic-tion 

iind  etiition  of  a  "Hand- 

'roduction  of  Filmstrips 

.'"  a  58-page  illustrated 

\filmstrip   standards    and 


lltMb    hUR     IHE    A-V    EXELUTIVt 
Sl«iryl?oiir<l    Pad   and  T«-mj)late 

4Mr«'i..i  i>>  i;<i>.'ii  \  k.'ImII 

■A:  A  StoryBoard  Pad  and  a  trans- 
parent Film  Template  for  the  crea- 
tion anti  priKluction  oi  Framelcss 
Continuous  Flow  Horizontal  Film- 
strips  for  use  on  DuKane  N'istaSell 
projectors  and  for  full  aperture  of 
Powerhouse  and  Gold  Plate  pro- 
jectors are  now  being  offered  by 
Bebell  &  Bebell  Color  Labora- 
tories. Inc..  New  York. 

The  StoryBoard  Pads  are  pre- 
cision-scaled, show  accurate  crop- 
ping for  both  picture  and  type  and 
centering  lines  useful  for  story  con- 
ferences as  well  as  detailed  in- 
structions for  artwork  and  head- 
lines, captions,  and  text  matter. 
Ihe  transparent  Film  Template  is 
correctly  scaled,  with  cropping 
lines  for  picture  and  type  for  the 
most  commonly-used  transparency 
sizes. 

Either,  or  both,  the  StoryBoard 
Pads  and  the  Film  Templates  may 
be  obtained  by  writing  on  a  com- 
pany letterhead  to  Norman  Bebell, 
president  of  the  lab.  Because  both 
items  are  comparatively  expensive 
to  produce  their  availability  is 
limited  to  those  companies  or  per- 
sons who  actually  intend  to  use 
them.  Bebell  &  Bebell  is  at  108 
W.  24th  St..  New  York  City 
lOOlI.  • 


musif ex  inc 

45  w.  45  St.,  n.  y.  c. 


OCTOBER-1965  _m 

IS  GRATITUDE  MONTH  «         "^ 


tj^t^^'l 


WE    WILL  HAVE  THANKED   YOU 

5.000  TIMES 

for  your 

5,000  PRODUCTIONS 

which    used   our 

MUSIC     AND    SOUND     EFFECTS    TALENT 

During    October,    1965.    any    producer    we    can 

talk  into  spending  $25  or  more  for  any  of 

our   services   will   receive  — 

5,000  PLAID  STAMPS ! 


THANKS   AGAIN  - 


E.    ROBERT  VELAZCO 


ci  6-4061 


Need  Data  on  Production  or  Projection  Equipment?  Address  Your 
Inquiries  to  the  New  Products  Desk  at  Business  Screen  Magazine, 
c/o  national  headquarters  at  7064  Sheridan  Road,  Chicago  60626. 


IN  F 


IDA... 


uidance  for  sound  film- 
film  )  production  is  now 
rom  the  DuKane  Cor- 
Audio-V'isual  Division, 
th  Avenue.  St.  Charles, 
Use  vour  letterhead.  • 
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creative  productions 

complete  producers  services 
•  studio  soundrecording 

animation— graptiic  arts 
'Still  photography 
'editing— titling 
'Complete  laboratory 

>  complete  mobile  video  tape 
unit  with  6  camera  chains 

>  VTR  transter 


REELA  FILMS,  INC. 

A  DIVISION  Of  WOMIICO  LNItRPRISLS,  INC. 

17  N.W.  Third  St.,  Miami,  Florida 
Phone:  FR  4-2108 

WRITE  FOR  FREE  CATALOG 
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SAVE  VIEWING  TIME 

Identifying.  Evaluating,  Cataloging.  Inspecting  1 6mm  Film 

on  the 


■.1^. 


^ 


»    • 


moviola 

LIBRARY 
READER 


•  View  at  up  to  five  times  sound  speed. 

•  View  at  governed  sound  speed. 

•  Twelve  sided  prism,  high  quality,  projection  system, 

•  Rapid  rewind  without  switching  reels. 

•  Performs  all  functions  forward  and  reverse. 

•  Available  with  or  without  sound. 


moviola 

manufacturing  co. 


5539  Riverton  Ave.,  North  Hollywood,  Calif. 

Telephone:  877-2173 

Cable  Address:  Moviola,  North  Hollywood,  Calif. 


Preview  Note:  the   1966  Annual  Buyer's  Guide  to  Film  Production 
Services    is    in    preparation    for    publication    early    in    November 


"Simlio    (!il\"    r<>iii|(l«-x    I'mliT 
( ^oii>lriiclii>ii    ill    Mi.iiiii    Area 

A  niLilli-niillioii  dollar  film  and 
TV  productiun  center.  Studii)  City, 
is  being  built  in  North  Miami. 
Florida.  Located  across  Biscayne 
Blvd.  from  the  North  Miami  en- 
trance to  liiierama.  tlx:  pri)ject  was 
undertaken  hs  industrial  developer 
Dave  iirady. 

The  first  sound  stage  will  he 
completed  by  late  November;  the 
first  building  on  the  53-acrc  com- 
plex (for  set  construction)  was 
seheduled  for  completion  in  late 
August. 

When  finished.  Studio  City  will 
have  one  large  sound  stage  (350' 
X  150'  X  50')  and  four  smaller 
sound  stages,  each  160'  x  125'  x 
40'.  Each  of  these  stages  will  have 
35mm  rear-projection  facilities  as 
well  as  "pits"  30'  x  30'  x  1  2'  deep 
which  can  be  used  for  "basement" 
or  "first  floor"  shots  or  fkxided 
for  water  sequences. 

They  will  alst)  have  dividers  to 
create  half-size  stage  areas  and  will 
be  self-contained,  with  their  own 
offices,  conference  rooms,  make- 
up, wardrobe  and  dressing  rooms, 
showers  and  camera  rooms.  Equip- 
ment will  also  be  acquired. 

Sound  recording  studios  will 
also  be  available  as  well  as  film 


J^6-  oj*  "they  e/<i-, 


iff^- 


,5    Avenue  u 

—    -  -,  -  / 


ti»lb. 


(ni  gi^  pUy /piy^i^^ 


Ui 


editing  service  facilities  s 
"live"  TV  theater  cap.u     ^ 
dling  the  largest  "speti.i 
both    b&w    and   color 
jaeent   to   a   motel,  cal 
taurant-iounge    and    1, 
ming  pool.  The  pool  >i!  '-^ 
glass  wall  with  tunnel  r  »t< 
shots. 

Associated  in  this  p 
Brady  are  Ray  Brady 
and  l.e  \'an  Lincoln.  ( 
Labs.  Inc.  of  Washin;: 
are  building  a  lab  in  ti 
for  processing  b&w  and 


I.  &  \.  Film  Servicett   tiil 
(fIuiiI     Spct-ial     Kffecl  Pra 

•    The  largest   multipL 
cial    effects    optical    p- 
built  by  Oxbcrry  Corp 
an  East  Coast  studio  li 
quired   by    L   &   L   Kili 
Inc..  of  New   York.  TI  pn 
incorporates  three  proji\  -'- 
—    main    projector,    a^ 
and  beamsplitter.   It  is 
blow-up   and   reduction 
ceeding  40  diameters  — 
alent  of  an  animation  - 
stories    high.     1  he    hem 
capable  of  blowup  and  iter 
to  match  the  aerial  head 

It  will  now  be  possii- 
an  insert  simultaneous 
zooming  matte  in  the 
This  means  that  L  &  L  cal 
a  zooming  matte  scene 
most  mattes  and  individi 
rect  for  tilts  in  one  pass' 
through  the  camera. 

The  new  L  &  L  printem 
lamp  houses,  one  lor  '' 
scene  and  matte  and  th 
insert.   This  makes  it  [^ 
compose   all   the  elemeni'i 
scene    and    visually   sec  in 
camera    viewer.    It   clir'- 
chance    and    guesswork  tl 
mattes   will    fit.   The  sccoiil 
house    provides    the   iii' 
means    of    balancing   li; 
various  film  elements  even  ' 
intlividiial    densities   arc  ^> 

The  two  lamp  1uhisc<:  a< 
more  important  with  il 
demand     for    color.    1 -- 
house  has  its  own  filter  pi' 
to   allow    for   balancing  lh> 
between  the  various  film  d' 

Malte  work  that  in  it 
would  have  required  pre 
shooting,  or  could  not  Iw* 
accepted  because  of  """ 
mattes,  can  now  be  done  n' 
fieienlK  on  the  new  L  4 
berrv  printer.  .Another  CJil 
according  to  proprietors 
l.ippman.  Irv  l.evine  and 
C.rodewald.  of  L  &  L"s  r 
"personal  service." 
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liirl   N"«    Makes.  Sells 
itio  Support  System 

to  manufacture  and  dis- 
■  "Itza"  line  of  camera 
luipment  have  been  ac- 
rhe  Camera  Mart.  Inc.. 
idway.  New  York  City. 
;iment  was  previously 
he  Teicquip  Mfg.  Corp. 
ng  to  Caniart  president 
^v■nlan.  the  acquisition 
step  in  the  company's 
>  make  available  a  com- 
if  motion  picture  equip- 
facilities.  I  he  "Itza" 
lie  Support  System  com- 
it-stand.  slipole.  unipod, 
nd  and  a  seamless  pa- 
t. 

uipmcnt  adjusts  from 
'  6"  and  weighs  only 
Js;  it  folds  for  easy  han- 
e  Paul  Vleistrich  at  The 
lart.  Inc..  1845  Broad- 
York  City.  N.  Y.  for 
a  and  prices.  • 

•       *        * 
rul   Sfrreii   M«><lels 
iiiu-ed  l»y  Da-Lite  Co 
wing  popularity  of  elec- 
rated  projection  screens 
wledged   last   month   by 
iction  of  new  models  of 
:  Electrol.  featuring  cus- 


a-v  equipment  trade  fair 

NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 


tom-made  sizes  up  to  20  x  20-feet. 

The  new  screens  feature  a  5- 
inch  extruded  aluminum  roller 
with  die-cast  end  caps  individually 
supported  and  mounted  on  pre- 
cision, sell-aligning  ball  bearings. 
The  screen  is  powered  by  a  heavy- 
duty  gear  motor. 

The  new  Electrols  are  available 
with  a  choice  of  Da-Lite's  White 
Magic  Chemi-Cote  glass-beaded  or 
non-gloss  mat  white  surfaces.  They 
are  shipped  complete  —  ready  for 
wall,  ceiling  suspension  or  recessed 
( above  ceiling )  mounting.  Com- 
plete, data  sheets  are  available 
from  the  Da-Lite  Screen  Co..  Inc.. 
\\  arsaw.  Indiana  46580.  • 

*  *  * 
Graflex  Adds  >!af»iielie  Sound 
Models  to  16  Prctjeetor  Line 
V  Magnetic  sound  has  been  added 
to  optical  and  silent  film  options 
in  a  new  series  of  !6mm  motion 
picture  projectors  recently  intro- 
duced by  Graflex.  Inc. 

Two  new  models  are  offered  in 
a  16  magnetic  sound  series;  the 
first  provides  magnetic  record  and 
playback;     the     second     provides 


magnetic  playback  only.  Both  of 
the^e  machines  have  optical  sound 
and  silent  film  capabilities. 

Features  of  these  models  in- 
clude: automatic  soundhead  load- 
ing; push-button  color-coded  con- 
trols;  adjustable   film   gate   which 


i 
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(iraflex  16nim  Magnetic  sotiml  pro- 
jector:    new    addition    to    the    lini  . 

provides  correct  pressure  on  any 
type  film  regardless  of  condition; 
and  singlelever  control  of  reverse 
operation  without  stopping  pro- 
jector. 

Prices  start  at  S735.  Write: 
Graflex.  Inc.,  3750  Monroe  Ave- 
nue. Rochester.  N.  Y.  14603  for 
complete  specifications  and  near- 
est dealer  source.  • 


HcrtMiii    Professional    .Model    ll-:}0: 

nctc  iitlnj  ill    \Hnini   projcilor  ficlil. 

\nui.mi(v  Two  New  Models  of 
ilorlsoM    16    Sound    Projeelor 

A  new  1 6mm  Hortson  motion 
picture  projector,  with  optical  and 
magnetic  double  and  single-system 
sound  and  featuring  an  8-point 
Geneva  intermittent  sprocket  drive, 
is  announced  by  J.  P.  Carson,  pres- 
ident of  the  Hortson  Company  of 
.'Xmerica.  Los  .Angeles. 

"These  projectors  are  actually 
professional  35mm  units,  designed 
around  the  1 6mm  format."  notes 
Carson.  "Each  projector  has  the 
rigidity,    wear   characteristics   and 


THE    GARRETT   CORPORATION 
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t  J.  Amateau 

r  Foreign  Languages 

rvice  Division 

wood  Boulevard 

!t.  California    90028 

Amateau: 

!ntly  returned  fronr\  Paris  where  we  had  occasion  to  utilize  the 
tures  for  which  you  arranged  the  French  translations.     This 
■  ted  of  four  separate  films,   concerning  our  product  lines  and 
Canadian  Subsidiary,   and  included  fairly  technical  terminologies 
sions. 

;  these  movies  several  times  a  day  during  the  26e  Salon  Inter- 
'  I'Aeronautique  et  de  I'Espace  (Paris  Air  Show)  subjected  your 
li  and  the  narrative  which  you  edited  and  arranged  for  to  a 
rate  and  very  critically  technical  audience.     This  included  our 
ers,   who  are  constantly  working  in  Europe,   our  French 
ustomers,   as  well  as  the  general  public. 

.cularly  pleased  that  your  work  received  sincere  plaudits  from 
chnically  capable  French  speaking  people  in  terms  of  your 
ccuracy  as  well  as  the  contemporary  language  which  you  se- 
escribing  the  technical  and  scientific  aspects  of  our  products. 

very  specialized  area  of  work  and  is  certainly  to  be  looked 
usly  and  critically  by  viewers  and  listeners.  You  should  be 
ed  and  complimented  with  the  results. 


ennion 
Sales  Promotion 


JOIN  THE  INTERNATIONAL  SET  OF  WORLD  MARKETERS  AND  PRODUCERS 
FOR  WHOM  WE  HAVE  DUBBED  FILMS  IN  ONE  OR  MORE  LANGUAGES 

FOREIGN  LANGUAGE  &  CINEMA  SERVICE 

7046   HOLLYWOOD   BOULEVARD,   LOS  ANGELES,   CALIFORNJA   90028 
Telephone:    Hollywood    7-5128    (Area    Code    213) 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 

•  MASSACHUSETTS  • 

Cinema,  Inc.,  234  Clarendon  Si., 
Bosion  02116. 

•  NEW  YORK  • 

BiK-han  Piiiurcs,  122  \V.  Chippewa 
St..  Buffalo  2,  N.  Y. 

Cnivfford,  Imniig  and   Landis,  Inc., 

6  West  48ih  St.,   New   York   36, 
New  York. 

The  Jam  Handy  Organization,  1775 
Broadway,  New  York   10019. 

S.O.S.  Pholo-Cinc-Optics,  Inc.,  387 
Park  Avenue,  South,  New  York 
City,  New  York   10016. 

Training  Films,  Inc.,  150  West  54th 
St.,  New  York   19.  CO  5-3520. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  221  Park 
Avenue  South,  N.Y.  3.  SP  7-6600. 


•   PENNSYLVANIA   • 

Appel     Visual     Service,     Inc.,     963 

Liberty    Avenue,    Pittsburgh    22. 

Audio-Visual  Center  —  Rentals, 
Sales,  Repairs.  27  South  1 7th 
Street,  Philadelphia  3,  Pa.  Phone; 
LOcust  3-6872. 

Oscar  H.  Hirl,  Inc.  41  N.  11th  St., 
Philadelphia   7,   WAInut   3-0650. 

J.  P.  Lilley  &  .Son,  Inc.,  Bo.\  3035. 
928  N.  Third  St.,  Harrisburg 
17105,   (717)  238-8123. 

I  he  Jam  Handy  Organi/.atiun,  Pitts- 
burgh.  Phone:  ZEniih  0143. 


SOUTHERN  STATES 

•  GEORGIA   • 

Colonial   Films,   71    Walton   St.,   N. 
W.,  JA  5-5378,  Atlanta. 

United  World  FHnis,  Inc.,  287  Tech- 
wood  Dr.,  NW.,  Atlanta. 


•   MARYLAND  • 

Stark-Films  (Since  1920).  Howard 
and  Centre  Sts.,  Baltimore  1.  LE. 
9-3391. 


MIDWESTERN  STATES 


•   ILLINOIS  • 

Koht.    H.    Kedfield.    Inc.,    831     So. 

Wabash  Ave.,  Chicago  60605. 

The  Jam   Handy  Organization.  230 

North  Michigan  Avenue,  Chicago 
f)060L  State  2-67.57. 

Midwest     Visual     Equipment     Co., 

3518  W.  Devon  Ave.,  or  571  W. 
Randolph,  Chicago. 

United    World    Films.    Inc.,    542    S. 

Dearborn  St.,  Chicago  60605. 


•  MICHIGAN  • 

The  Jam  Handy  Organization,  282  1 

E.   Grand   Blvd..   Detroit   48211. 
Phone:  TR  5-2450 


•   LOUISIANA    . 

Ucitu  Visual  Service,  Inc.,  7 1  5  Girod 


•   MISSOURI   • 

Swank's,  Inc.,  621  N.  Skinker  Blvd., 
St.  Louis  30,  Mo. 


•  OHIO  • 

.Academy   Film   Service,    Inc.,   2110 
Payne  Ave..  Cleveland  44114. 

Films    Unlimited    Productions,    564 
Park    Avenue,    Mansfield. 

Fryan   Film  Service,  2929  Prospect 
Ave.,  Cleveland  44115. 

Sunray    Films,    Inc.,    2005    Chester 
A-ve.,  Cleveland  441  14. 

Twyman    Films,    Inc.,     329    Salem 
Ave..  Dayton  45401. 

M.  II.  Martin  Company,   1118  Lin- 
coln Way  E..  Massillon. 


LIST    SERVICES   HERE 


Qualified  oudiovisual  dealers  ore 
St..  New  Orleans  12.  Phone:  JA  y,^,^^  ,^  ,^1^  Directory  at  SI. 00  per 
5-9061.  ling  pgf  issue  on  annual  basis  only. 


WESTERN  STATES 


•  CALIFORNIA   • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28 
HO  6-1651. 

The  Jam  Handy  Organization,   305 

Taft  Building,    1680  N.  Vine  St., 
Hollywood  90028.  HO  3-2321, 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 
Hollywood  6-7681. 

Kaike   Company,    Inc.   A-V    Center, 

641    .North    Highland    Ave.,    Los 
Angeles  36,  933-7111  (A/C  213). 

S.    O.    S.     Photo-Cine-Optics,    Inc. 

6331     Hollywood     Blvd.,     Holly- 
wood 90028. 

Spindler  &  Sauppc,  2201  Beverly 
Blvd.,  Los  Angeles  900.57.  Phone: 
Dunkirk  9-1288. 

United  World  Films,  Inc.,  7374  Mel- 
rose   Ave.,    Los    Angeles    90046. 

SAN   FRANCISCO   AREA 

Photo  &  Sound  Company,   116  Na- 

toma  St.,  San  Francisco  5.  GAr- 
field    1-0410. 

WestcoasI  Films,  255  Minna.  San 
Francisco  94103. 


•   COLORADO   • 

Cromars'   Audio-Visual  Center,   ')22 
Bannock,  Denver  80204. 


•  OREGON  • 

Moore's  Audio-Visual  Center,  1201 
S.  W.  Morrison,  Portland  5, 
Oregon. 

I'nited  World  Films,  Inc.,  5023  NE 
S;mdv    Blvtl..    Portland   97213. 


•  TEXAS  • 

United     World    Films,     Inc.,     2227 
Hrvan   St.,   Dallas    1. 


•   UTAH   • 

Deseret    Book    Company,    44    East 
South  Temple  St.,  Salt   lake,    10. 


USE  THIS  DIRECTORY  TO  ^CATEiTHE  BEST  IN  EQUIPMENT,  FILMS  AND'  PROJECTION 


Eqiiipmciil  Tr.iii 

(CONTINUED       FROM       1,,     , 

performance  capabilitic d  •' 
modern  35mm  units." 

The  projectors  maim 
steadiness    at    less    thai 
screen  dimensions.  Insi 
film  channels  and  gates 
operator  to  use  any  ap^ 
desired.    The    Geneva  i . 
minimizing    flicker    and't. 
wear  of  moving  parts  ;d  ai 
mum  film  protection,  su|M| 
film  by  the  edges  of  tmm 
wheel  as  well  as  by  the  A 

Two  model  sizes  hav'.-^  < 
nounced:     a    portable 
picture),    designated    1' 
Model   1 1  -30.  ^and  the 
Professional   Model  46 
start   at   SI. 000  for  th, 
unit;  up  to  S3.()00  for 
duty  model.  dependiiiL' 
sorics. 

Both  models  feau 
changeable  double  or 
tern  sound,  with  remove 
they  are  available  with 
13.  20  and  40- watt  an 
choice  of  Xenon,  carb 
incandescent  lamp  hou 
offered.  Quartz-arc  lani; 
be  available  at  a  later dr 

Write  J.  P.  Carson.  ~..'i 
rose  Ave..  Los  Angeles.  (": 
complete    specifications  i  a 
on  the  Hortson  16.  b' 

*   ♦  r 

F&H/Ceto  Has  the  \iT,M 
Caniei-ii  Mount  for  llrl"* 

■fi  Exclusive  L'.  S..  Cs 
Latin-American  distribi 
Aero-Vision    anti-vibra; 
copter  camera  mount  h 
quired    by    F&B  Ceco.  In,* 
unique    apparatus   has  be  - 
ccssfully    used    in    Japan  ' 
NHK-T\' network. 

Ii\c   patented  .^cro-Vi«•( 
tines   arc   said   to  pri>\ 
100  per  cent  picture  stcui. 
freedom  from  vibration.  e\<.fi 
using  long  local  length  ' 
equipment  illustrated  (-- 
is   equipped   for   the   lf>nii' 
with    mounted    400-ft.   m- 
and  1 2- 1 20mm  zoom  lens.  ^ 

Base  disc  of  the  unit  is '( 
by  three  sets  of  friction-<li 
ertia  wheels;  main  shaft  is  1^ 
axial  slide  bearings  andllK' 
ol  the  head  is  hung  In  a  coil  ' 

lUii  weighs  120  lbs  and 
nunniteil  inside  any  of  the 
helicopters.  Data  and  cqui 
( available  for  both  rental  arv 
from  K&B/Ceco,  Inc.,  31 
43rd  St..  New  York,  N.Y. 
or  any  of  the  company"* 
branch  offices. 
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fJin^''S(MK^  Cite. 

The  Complete 
Music  and 
Sound  Effects 
Source  .  .  . 

iry  of  300  Hours 

of  Recorded  Music 

imoth  Collection  of 
rded  Sound   Effects 

anteed  Performance 

•s  to  Satisfy  All   Budgets 

(  45th  St.,  New  York  City 
lone:   212   OX   7-2985 


UUli(;   IMHSTKV    O.N    W  OKLU   SCL.NL: 


TION  PICTURE  •  B&W-COLOR 

000  FEET  OF  CLASSIFIED  MULTI- 
OTAGE  IN  ALL  CATEGORIES  ...  FOR 
RIES,  TV  LIVE  AND  FILM  PRO- 
M  SERIES,  COMMERCIALS  AND 
iLS 

lude:  NBC  News  •  National  Asso- 
inufacturers  •  Miles  Library  •  Films 
:;olor  Library  •  Also  Various  Produc- 


First!  JUDSON  2-6185 

nd    Sf  ,    New    York    City    10019 
ifoct:  Gene   Hennessey 

AND   UP  TO   DATE   MATERIAL  TO 
CALLY  ANY  REQUEST  OF  FOOTAGE 


RECORDING  SERVICES 

16MM  and  35MM 

ntals  •  Transfers  •  Scoring 
•  Projection  •  Dubbing 
)isc   and    Editing    Facilities 

me  ond  see   whof  we  offer. 
Write  lor  Price  Schedule 


1^     -^^-^         Hollywood   2-6981 

Spectra-Sound 


6110  San»a  Mon-ca  Blvd. 
Hollywood  38,  Colli. 


(COMIMll)    I  KOM    THE    PRECEDING    PAGE    33) 

long  run   Ihcy   tcnil   to   halancc  oiil   ami    pio- 
vidc   a   plus   margin   more  ollcn   than   not. 

How  arc  wc  comjictinu?  Wc  arc  competing 
successfully.  I  believe,  because  the  sum  of 
.American  drug  industry  skills  —  skills  in  | 
research,  in  dcvelopmenl.  in  production  and 
in  marketing  —  are  impressive  indeed.  We 
have  shown  that  wc  can  operate  internationally  i 
in  a  number  of  ways  —  by  exporting  bulk 
materials,  by  exporting  finished  or  semi-fin- 
ished pharmaceuticals,  by  granting  licenses  to 
overseas  dealers  or  companies,  by  operating 
in  other  countries  with  partially  or  wholly 
owned  subsidiaries,  and  by  joint  ventures  of 
various  kinds.  We  have  been  able  to  do  this 
in  lands  with  widely  varying  social,  economic 
anil   political  conditions. 

Anii-ricu    Has   .Struii);    Murki-ting   Skills 

Our  American  marketing  skills  are,  in  total, 
superior  to  those  of  most  international  com- 
petitors. We  can  utilize  them  to  advantage  in 
an  overseas  affiliate,  especially  where  the  pre- 
cision of  our  production  technology,  market 
research  and  quality  control  are  important,  L),S, 
drug  products,  imported  or  produced  locally 
by  a  U.S.  subsidiary,  are  often  preferred  by 
the  local  physician  because  of  his  confidence  in 
their  purity,  safety,  efficacy  and  stability. 

Another  strong  point  is  extensive  hiring  of  '■ 
nationals.  Abbott,  for  example,  from  the  man- 
ager to  the  janitors,  hires  only  nationals,  never 
keeps  Americans  overseas  as  permanent  em- 
ployees. Such  a  policy  tends  to  win  local 
good  will,  reduces  criticism  of  American  busi- 
ness and  people.  Furthermore,  it  is  good  busi- 
ness since  nationals  are  most  familiar  with 
their  own  country's  customs,  traditions,  laws 
and,  yes,  foibles.  Thus  many  a  pitfall  can 
be  avoided. 

A  local  subsidiary  well  integrated  into  a 
nation's  economy  is  more  apt  to  be  regarded 
favorably  by  local  officials.  Sometimes  local 
manufacturing  is  a  matter  of  national  prestige. 
The  local  government  prefers  the  modern  drugs  : 
of  our  time  produced  within  its  own  borders. 
And  some  ciiuntries  simply  do  not  have  the 
dollar  exchange  available  for  drugs  with  even 
high  import  priority. 

Mvetint;   Mt-dii'ul   Fuslii<>n.s  Overseas 

There  are  other  advantages  to  local  con- 
trol. For  example,  each  country  has  its  own 
specifications  on  labeling.  What  is  correct  in 
one  land  may  be  illegal  in  another.  It  is  easier 
to  conform  to  local  regulations  on  the  ground 
than  from  some  distant   headtjuarters. 

It  is  easier,  also,  to  adjust  to  local  customs. 
For  while  medical  needs  are  basically  the  same 
everywhere,  medical  fashion  can  and  does 
vary  considerably.  In  some  countries  people 
think  medicine  must  taste  bad  to  be  good, 
or.  as  in  Latin  America,  that  injections  are 
superior  to  oral  medication.  The  concept  of 
pharmaceutical  elegance  has  been  accepted  in 
America  and  it  is  jiart  of  the  know-how  being 
spread  by  American  drug  firms.  This  will  be 
to  our  advantage  as  more  sophisticated  views 
on    health   come   to   the   forefront. 

It  should  be  emphasized  that  each  operating 
I  (concluded  on   thi;   loi.i owing   p.vge   68) 


JUST   OFF  THE  PRESS! 

YOUR   COMPLIMENTARY   COPY   OF 

FOTOMATION  FILM  TIMETABLE 


Handy  plastic  computer  times 
your  narration,  music,  effects. 
For  slidefilms,  sates  promo- 
'on  &  presentations,  TV  and 
notion      pictures. 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  MAKING 

FOTOMATION! 


Tell  your  sales  story  in  FOTOMATION  —  using  the 
popular  TV  commercial  melhod  of  "quick  cult,"  with 
still  photos,  transparencies,  ortwork  and  grophic 
color  design!  We  give  your  film  life  ond  animation 
with  every  type  of  camera  movement,  zooms,  pons, 
dissolves  —  synchronized  to  modern  percussive  mu- 
sicl    Production    time    is    in    DAYS,    not    MONTHS! 

Get  rhc  fuU  story  with 
your  FOTOMATION    Timefab/e 

Call  Al  Sfaht  -  212/CO  5-2942 


ANIMATED  PRODUCTIONS,  INC. 

1600  Broadway,  New  York  19 


VOLUME  26  •  1965 


67 


dkk;  imhstkv  on  wokld  scene: 

(CONTINUED   FROM    THE    PRECEDING   PAGE    67) 

subsidiary  faces  exactly  the  same  problems  as 
a  separate  company.  ,-\nd  in  each  country  it 
must  cope  with  situations  that  differ  from 
those  of  any  other  country.  Such  diversity  and 
complexity  call  for  know-how  of  a  wide  range 
of  specialists,  backed  up  by  experienced  staff 
and  operating  personnel  at  headquarters. 

The  joint  venture  may  he  more  controversial 
as  a  means  of  operating  overseas.  Much  de- 
pends on  the  indi\idual  country's  laws.  Some 
simply  deter  sound  investment  and  provide 
no  tangible  benefits  to  the  U.S.  partner.  In 
other  countries,  joint  ventures  may  offer  dis- 
tinct marketing  advantages  and  better  tax  and 
tariff  protection.  Each  venture  must  be  de- 
cided on  its  own  merits. 

Iriiids  .  .  .  and  Problems  of  the  Industry 

Now  to  some  current  trends  and  problems. 
Under  the  U.S.  1962  Drug  Amendments,  it 
is  more  expensive  and  it  takes  much  longer 
to  bring  a  drug  from  early  evaluation  to  mar- 
ket clearance.  Consequently,  companies  are 
looking  abroad  and  are  beginning  with  research 
itself.  Because  of  the  regulatory  climate,  be- 
cause of  the  importance  of  overseas  markets. 
and  because  more  scientists  are  being  trained 
than  in  the  early  postwar  years,  we  can  ex- 
pect to  see  a  steady  increase  of  overseas  re- 
search efforts,  at  least  in  the  more  advanced 
countries  of  Western  Europe. 

Perhaps  more  significant  than  laboratory 
programs  is  the  stepping  up  of  clinical  studies 
overseas.  Here  cost  is  a  factor,  but  more  im- 
portant is  the  shortage  of  highly  qualified  in- 
vestigators in  the  United  States.  Thus  world- 
wide sources  arc  being  lapped.  .Another  rea- 
son is  that  the  United  States  holds  no  monopoly 
on  scientific  and  medical  talent.  It  is  one  rea- 
son, for  example,  why  Abbott  maintains  some 
1,000  formal  contacts  and  many  more  inlornial 
ones  with  all  kinds  of  research  centers  around 
the  globe. 

Clinical  Trials  of  New  Drugs  Abroad 

I  he  third  facet  of  this  trend  is  the  actual 
introduction  of  American  drugs  in  overseas 
markets  prior  to  their  entry  into  the  U.S.  mar- 
ket. To  the  extent  thai  these  drugs  are  ac- 
cepted, our  overseas  operations  benefit  earlier 
than  they  would  otherwise.  Wc  can  expect  to 
sec  more  clinical  trials  and  market  introduc- 
tions abroad. 

Another  trend  thai  could  be  helpful  to  our 
industry  is  the  regional  grouping  of  nations  on 
such  matters  as  common  patent  and  regis- 
tration policies.  This  is  no.v  being  done,  for 
example,  in  the  four  Scandinavian  countries 
and  in  Central  America.  Such  regional  efforts 
won"!  have  the  impact  of  total  c<imm()n  mar- 


kets, but  any  easing  o(  restrictive  barriers  will 
be  good   for  all   inlernalional   business. 

W  ithin  the  European  Common  Market  itself. 
wc  may  eventually  have  common  drug  regu- 
lations, so  that  prc-clearance  procedures,  for 
example,  would  be  identical  throughout  the 
market.  A  Common  Market  would  also  ease 
other  problems  and  perhaps  make  it  more 
feasible  for  each  company  to  serve  all  member 
countries    from    one    plant. 

Drug  Inquiries  (  ontinue  from  Abroad 

A  trend  that  has  prevailed  in  recent  years 
is  the  legislative  one  of  delving  into  the  oper- 
ations of  the  drug  industry  in  many  lands. 
Thus  we  can  look  forward  shortly  to  a  major 
inquiry  into  ihe  British  drug  industry  by  a 
special  commilicc  of  the  House  of  Commons. 
Affiliates  of  subsidiaries  of  American  firms 
handle  perhaps  35  per  cent  of  the  drug  busi- 
ness in  Britain,  so  our  interest  in  this  pending 
inquiry  is  no  small  matter. 

Previous  committees  have  given  the  industry 
good  marks  in  serving  the  National  Health 
Service  and  in  aiding  Britain's  trade  balance. 
Nevertheless,  there  is  some  possibility  that 
drugs  may  be  made  scapegoats  for  the  rising 
costs  of  the  National  Health  Service  and  also 
that  negative  publicity  could  cross  both  the 
channel  and  the  ocean. 

The  attacks  on  patent  systems  as  they  af- 
fect drugs  represent  a  trend  that  cannot  be 
taken  lightly.  This  is  a  rather  curious  phen- 
omenon that  keeps  cropping  up  in  various 
corners  of  the  world.  7  here  seems  to  be  a 
sort  of  quixotic  belief  that  the  erasure  of  drug 
patents  will  automatically  bring  lower  prices 
and  drugs  in  greater  quantity  for  large  popu- 
lations. 

Actually,  there  are  many  men  in  science, 
as  well  as  in  government,  who  belie»e  that 
the  eliniinalion  of  drug  patents  would  reduce 
il  not  dcstriiy  the  incentive  for  new  discoveries. 
Italy  is  a  classic  example,  it  has  long  refused 
to  grant  drug  patents.  While  Italian  scientists 
have  contributed  notably  to  the  progress  of 
such  related  fields  as  chemicals  —  where  pat- 
ents exist  —  they  have  not  made  a  single 
significant  discmery  in  ihc  drug  field  in  25 
years. 

Overseas  Pirating  of  Patented   Drugs 

Obviously  lacking  these  scientific  break- 
throughs, a  few  Italian  producers  have  turned 
lo  pirating  the  lelraeyclincs  and  other  I'.S. 
palenicd  drugs  from  .'Xmerican  patent  holders. 
anil  an  agency  of  our  own  government  has 
been  an  accomplice  after  the  fact  by  purchas- 
ing these  drugs.  The  quickest  and  easiest  way 
lo  open  the  floodgates  to  the  pirating  of  in- 
Iclleclual  properly  is  to  ilynamile  ihe  paleni 
systems  of  ihc  world. 

Neverlheless.  proposals  that  would  erode 
paleni  systems  have  sprung  up  in  such  varied 
countries  as  Canada.  India.  Belgium.  Ihe 
Philippines.  Colombia.  Bra/il.  England  and 
South  Africa.  Some  go  as  far  as  lo  encourage 
Ihe  imp()rlalion  nl  pirated  products.  Most  of 
Ihem  see  magic  in  extreme  forms  of  com- 
pul'ory  licensing.  All  of  these  proposals  pay 
lillle  allention  lo  equitable  Irealmenl  of  the 
patent  holder  and  in  Ihe  final  analysis  do  not 


show  much  concern  for  the  ultimate 
Ihc  patient. 

It   is  encouraging   that   despite  pt 
scrap  or  dilute  patent  protection  onj 
line  is  so  far  being  generally  held, 
lection  in  various  forms  pre\ails  in 
countries,  in  part  because  efforts  oi|h 
industry    to   preserve    these    valuabl 
have    been    effective.    There   should 
realization  on  the  part  of  all  industrij 
attack  on  drug  patents  is  really  an 
all  patents.  We  would  welcome  a  wido 
about   such   a    basic   bastion   of  prixl 
prise. 

Climate   for  Progress  in  Other  N 

Another  always  continuing  problen 
the  form  and  practice  of  the  govei 
our  diverse  markets.  If  developing  n; 
toward  communism  or  extreme  n; 
the  climate  for  progress  will  be  less 
geous.  or  impossible. 

On  the  other  hand,  we  are  accui 
dealing  with  countries  which  have  v; 
grees  of  socialized  medicine,  but 
physician  generally  has  freedom  in 
ing  drugs.  \\  e  are  also  used  to  varii 
of  price  control  offshore. 

We  probably  do  best  in  those  coui 
encourage  private  enterprise,  but  wh( 
operate,  we  must  essentially  be  good 
zcns.  contributing  to  economic  gro' 
better  medical  care. 

In  looking  beyond  such  problems 
point   remains:    we   have   invested  sui 
overseas  and  our  sales  and  earnings 
to  grow.  Our  confidence  is  reflected.] 
ample,  in  the  rise  of  net  assets  abroad, 
a  few  selected  companies,  just  since  I 
net  o\erseas  assets  of  Eli  Lilly  have  ri 
$14.7  to  S3 1.6  millions,  of  Merck  fro: 
to  $95.1    millions,  of  Schering  from 
$35.1  millions,  of  Upjohn  from  $17.4 
millions    and    of    .Abbott     l.abofatorii 
$27.0  to  $43.9  millions. 

Land   of   Promise   for  Our   Prodni 

Where    are   the    best    offshore   marl 
American  companies  likely  to  be  in  ti 
10  years?  Perhaps  the  most  promising 
America,    where    U.S.    companies   are 
will   be   Venezuela.   Chile.   Colombia 
Peru.  Brazil,  and  Argentina.  We  foi 
growth   in   the    Mediterranean   area, 
in  Spain,  Turkex  and  Cireece.  .Africa  si 
best    in   Southern    Rhodesia.    .Algeria. 
Ghana  and  the  L!nion  of  South  Africa. 

While  we  will  advance  in  conlinenlal 
we    have    es|-n.'eially    strong    compclili' 
Ihe  old.  esUiiilished  giants,  especially 
many.    France   and    Italy.    In   Asia  we 
steady  gains  in  Taiwan.  Malaysia.  The 
pines  and  Pakistan.  Japan,  of  course,  v 
main  a  major  market,  l-inally.  wc  sli' 
linuc  lo  ilo  well  in  Canada.  Britain  . 
iralia.    where    we    have    well-established 
panics. 

We  are  consciousK  and  lieeply  cm! 
in  WDfId  markets.  We  believe  this  is  s 
portant  road  to  expansion  of  our  indu* 
that  it  can  better  serve  the  health  neeii 
ihc  economy  of  our  own  country  as  «ell 
|U-oplcs  ihroughoul  Ihe  earth. 
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system  controls  film  at  MSC  in  Houston:  42 
ove:  beautiful  Cypress  Gardens  from  the  air:  37 
industrial  film  production  in  Germany:  33 
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Columbus  Presents  Film  Awards:  T^; ;  ■ 

Of-    The  Business  Film  in  Europe:  31    :::::: 
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One  of  the  most 
significant  business  films 
of  1965 


HUIVIBLEOIL 

TEAIVIS 

WITH 

GOVERNIVIENT 

TO  SHOW 

AIVIERICANS  THEIR  WILD  RIVERS 

Knowledgeable  sponsorship,  production  and  distribution  are  the 
keys  to  success  in  film  communications.  WILD  RIVERS,  pro- 
duced by  Larry  Madison  Productions,  was  premiered  m  June, 
and  it's  off  to  a  running  start  through  Modern's  national  net- 
work of  community  film  libraries. 


Our  wild  rivers,  one  of  the  nation's  most  important  natural  re- 
sources, IS  the  exciting  subject  of  a  28-minute  color  film  pro- 
duced by  Humble  Oil  &  Refining  Company  in  cooperation  with 
the  Department  of  the  Interior  and  with  the  technical  assistance 
of  the  Department  of  Agriculture.  WILD  RIVERS  represents  a 
joint  effort  of  industry  and  government  to  bring  home  the  im- 
portance of  conservation  through  the  effective  medium  of  edu- 
cational audio-visual  entertainment. 

Millions  of  Americans  will  see  WILD  RIVERS  because  Modern 
distributes  the  film  as  a  part  of  Mumble's  extensive  and  resultful 
film  program.  This  new  film  shows  that  there  is  more  than  one 
way  to  make  a  successful  sponsored  film,  and  nobody  knows 
how  better  than  Humble. 
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Shareowner,"  shot  in  16mm  Ektachrome.  for  the  New 
stock  Exchange.  Explains  through  a  fantasy  the  new  NYSE 
of  shareholders,  emphasizing  that  anyone  can  own  stock  in 
■nerican  free  enterprise  system.  Produced  for  showing  to 
»nd  civic  organizations  and  for  other  public  relations  uses. 


NILES 
AND  THE 
BUSINESS 
COMMUNITY 


"Democracy  in  Action,"  a  16mm  color  film,  for  the  Retail 
Clerks  International  Association.  Captures  the  action  of  that 
group's  75th  anniversary  convention  in  Chicago.  The  30-minutc 
film  was  produced  for  showing  to  locals  of  the  union,  to  give  all 
members  a  view  of  the  convention  happenings. 


"Advertising:  What 
It's  Doing  to  Your 
Life,"  a  16mm  black- 
and-white  film  produced 
for  the  Association  of  Na- 
tional Advertisers.  Uses 
intermix  of  actual  tele- 
vision commercials  and  a 
narrator.  Shows  ways  in 
which  advertising  contrih- 
utes  to  the  U.S.  economy 
by  reducing  sales  costs, 
stimulating  new  products 
and  thus  more  jobs. 
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ANIMATION -TV  COMMERCIALS  &  SHOWS  •  SOUND  FILMSTRIPS 
RADIO  COMMERCIALS  &  SHO\A/S  •  BUSINESS  THEATRE  •  SALES 
MEETINGS     •     COLLATERALS    •    "PACKAGED''    COMMUNICATIONS 


FRED  A.  IMILI 
COMMUIMICATIOIMS 
CEIMTERS,  IIMC. 

In  Chicago:  1058  W.  Washington  Blvd.     SE  8-4181 
In  New  York:  108  West  End  Ave.     SU  7-8770 
In  Hollywood:  650  N.  Bronson  Ave.     HO  3-8154 


CAN  CLOSING 
START  BEFORE 
A  CALL 
IS  MADE? 


Yes!  Even  before  a  salesman  enters 
a  prospect's  office,  the  sole  should 
be  made  mentally.  This  color  film- 
strip  shows  how  to  accomplish  this; 
how  to  plan  in  advance  of  the  inter- 
view. It's  one  of  a  powerful  series. 

"Closing  the  Sale" 

demonstrates  how  to  make  presen- 
tations that  l<eep  an  eye  on  closing 
.  .  .  from  the  moment  of  the  opening. 
It  provides  examples  of  how  to 
pursue  the  order  .  .  .  how  to  coun- 
teract a  refusal  to  sign  .  .  .  and 
how  to  resume  or  continue  selling 
when  the  prospect  appears  to  have 
ended  the  interview. 

"SELLING    IS   MENTAL" 

offers  six  sales  training  filmstrips 
oriented  on  the  attitudes  and  tech- 
niques of  dealing  with  people  .  .  . 
fo  reduce  your  problems  in  training. 

Wrife  for  preview  informafion 


Selling  Bureau 

A  DIVISION  OF  ROCKET  PICTURES,  II, 
S«nd  coupon  lor  previvw  informafion 


BEHER    SEUING   BUREAU,    Depl.    8  12 

154  1    N.  Wellcrn  Ave. 

Lot  Angalci,  Calif.  90027 

We'd    liVo    lo    tiavc    detoili    on    previewing 

fllmilrip    program;      SEUING    IS    MENTAL" 

Name_ - 
Addraii . 

Cil/ Stoic  Zip  Code 
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THE    LIGHT   TCjc^ 

can   be 
THE    RIGHT    TCJCk 

ONCE    IN    A    PLAID  < 

foines     a     sponsor's    objio 
can  best  be  (ilincd  funnv 
ten,    to    be    honest.    But 
happens,    if    realK    does  •. 
man  wants  done  —  from  !• 
Safet>'  to  Training.  But 

T\\  O  RULES  —  no  laugh 
the  sake  of  laughs;  the  iw, 
nient  must  make  the  por 
effectively  than  the  str.. 
preach  .  .  .  which  ineai:- 
laughs  must  be  indigeiKHJ- 
objective,  growing  out  ol 
nations.    The    recipe? 

"Kidding-on-thc-squan 

o  e  e 

Some  Parthenon  sampli  - 
"LOVE  THAT  CAR 

American  Oil  Comp:, 
\\  a)  -out  comedy  in  the  "ii' 
inanniT  —  five  minutes  (il 
luomiiing  the  inisadventun  > 
motorists  who  learned  the  ! 
about  smart  car  care. 


"SLIPS   AND   FALLS 

American  Tel.  &  Tel 
A    "bright"    treatment    ol 
subject:   Office  Safety.  10 
color  —  very  siiarp  tiittin: 
and  sounding. 


"THE   HARDESTY  CASl 

Poid  Marketing  lnstiK>'c  ' 
A  Dick  \'an  D>ke  t>pe  sho«  | 
could  play  on  T\'  —  !'•'•  ' 

laughs,     it     moli\ates    siili 
sell     Iniiks      A     M-(niel    is     "' 
Going." 

Loan   Prints  Air-X'd 
to   qualified  inqvireti 

PARTHENON  PICTIR 

Cap  Polmer,   E.ec    ProduW 

2625  Temple  St.,  Los  Angeles  W 
(Area  213).  385-3911 
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now  offers  fast,  quality- 
controlled  processing  of  16  mm 
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in  our  own  laboratory 

Ektachrome  Commercial,  7255 

Ektachrome  ER  (Daylight),  7257 

Ektachrome  ER  (Tungsten),  7258 

Ektachrome  MS  (Medium  Speed),  7256 

Ektachrome  Reversal  Print,  738^ 

Write,  phone  or  wire  for  information, quotations,  scheduling  on  Ektachrome 

processing  by  Byron,  where  film  producers  the  world  over  turn  for 

the  finest  in  16  mm  Color-Correct®  prints  .  .  .  only  at  Byron. 
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'66  National  \-\  (lunvrntion 
in  \l'a>«hinf!lun  D.  (!.  !NV\l  July 

'>  For  the  first  time  in  nu>re  than 
a  quarter  century  of  its  history, 
the  National  Audio-Visual  Asso- 
ciation has  scheduled  its  national 
convention  and  trade  show  in  a 
city  other  than  Chicago.  The  27th 
NAVA  Convention  and  Exhihit 
will  take  place  July  16-1 'J.  1^66 
at  the  new  Washington  Hilton 
Hotel  in  Washington.  D.  C. 

In  making  the  announcement. 
NAVA  president  Eloise  F.  Keet'e 
explained  that  the  organization 
hopes  to  accomplish  a  two-fold 
objective  in  its  move  to  the  na- 
tion's capital  city: 

"First  oi  all.  we  look  forward  to 
enjoying  the  magnificent  facilities 
of  the  recently-completed  Wash- 
ington Hilton,  which  makes  possi- 
ble the  housing  of  our  entire  Con- 
vention program  and  the  extensive 
NAVA   Exhibit  all  on  one  floor. 

"But.  more  important,  the  move 
to  Washington  will  bring  our  in- 
dustry into  closer  contact  with  the 
government  agencies  now  playing 
an  increasingly  important  role  in 
the  direction  of  American  educa- 
tion and  training  programs." 

The  National  Audio-Visual  Ex- 
hibit is  also  expected  to  assume 
greater  industry   significance  with 


riglit  off  tlie  newsreel 


the  move  eastward.  It  now  be- 
comes a  unique  showcase  of  a-v 
equipment  and  materials  for  mili- 
tary and  government  personnel 
headquartered  in  Washington.       • 

*        *        * 
.Modern  Completes  Major  .Move 
of    Headquarters    in    New    York 

The  big  move  of  its  New  York 
headquarters  facilities  by  Modern 
Talking  Picture  Service  was  com- 
pleted in  early  September.  The  in- 
ternational film  distribution  ct>m- 
pany  now  occupies  the  entire  20th 
and  2  1  st  floors  of  the  new  24-story 
office  building  at  1212  Avenue  of 
the  Americas.  The  company's  New 
York  City  film  library  has  also  re- 
located on  the  ground  floor  of  the 
same  building. 

The  major  expansion  provides 
Modern  with  60'7r  more  head- 
quarters space  than  it  had  oc- 
cupied at  3  East  54th  Street.  One 
company  executive  summed  it  up 
as  —  "probably  the  largest  inte- 
grated area  of  office  space  devoted 
to  business  films  anywhere." 

In  addition,  the  Avenue  of 
Americas"  quarters  houses  Mod- 
ern's data  processing  center,  sales 
staff,   promotion  department,  gen- 


eral administrative  personnel  and 
the  educational  films  division. 
Modern  I  earning  Aids. 

I  he  company's  film  library  in 
Summit.  New  Jersey,  which  serves 
part  of  the  metropolitan  New  York 
area,  is  not  affected.  Modern  also 
maintains  a  printing  and  mailing 
department  at  another  Manhattan 
address.  The  company  now  oper- 
ates 32  film  libraries  in  the  United 
States  and  Canada  and  is  an  affili- 
ate of  Inforfilm,  an  association  of 
sponsored  film  distribution  com- 
panies in  14  major  world  areas. 

28  years  ago  this  far-flung  net- 
work was  founded.  It  then  oc- 
cupied 1,000  square  feet  of  space 
in  Rockefeller  Center,  just  a  half- 
block  from  Modern's  new  head- 
quarters. • 

*  *  * 
National  Safety  ('onjjre.ss  to 
Honor  Vi  inners  of  Film  .\war<ls 
->  Winners  of  the  1965  Safety 
Film  Contest,  conducted  by  the 
National  Committee  on  Films  for 
Safety,  will  be  honored  during  the 
National  Safety  Congress,  opening 
in  Chicago  on  October  25th. 

Vice  President  Hubert  H. 
Humphrey  is  scheduled  to  address 


one  of  the  Congress  i^, 
"The  Federal  Governm  \ 
in  Occupational  Safety'  .- 
nesday.   October   27.  im 
Congress  Hotel.  The  Cofr>, , 
bring   some    12,000  spcalu 
all    fields    of   safety   edntjoi 
Chicago  during   its  fourai  •. 
gram.  They  will  attend  , 
meetings  in  seven  hoteh 

*  «  « 

Ninth   Annual   San  Fra-iin 
Film  Festival  Opens  (I,  J] 

>:  Two  major  changes  htm 
news    at    San    Francisco n  | 
city's   Ninth   Annual   IntCigiH 
Film  Festival  moves  tow.i- 
ing  day.  October  21st.  j; 
sonic    Auditorium    on   ^ 
This    year,    the    Festival 
sponsored     by    the    Gri. 
Francisco  Chamber  of  (  Mr 
and,  secondly,   major  nioo'i 
lures    (entertainment    ti 
be   shown   non-conipetili\ 

Although  this  event  is  (Mi 
concerned  with  the  art  ;1  <i 
tural  aspects  oi  cinem;i  vH 
tion,  especially  for  thc.i' 
television  release,  impo,,,,  . 
tention  is  given  to  16mni«n 
tition  among  institutioi' 
mercial    and   educational 
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"The  Invisible  Power  of  Coal" 
^.-         Diploma  of  Honor 
r^     Venice  Film  Festival  1965 
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Only  American  winner 

among  69  entries  from  twelve  countries. 

A  tribute  to  a  great  industry, 

to  a  progressive  client, 
to  a  creative  production  team. 
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tries  in  its  "Film  as  Communica- 
tions" category. 

Prizes  will  be  awarded  in  seven 
groups.  At  last  report,  there  were 
nearly  M)0  entries  for  "Film  as 
Communications'  honors. 

There  is  also  16mm  competi- 
tion among  "experimental  or  in- 
terprelati\c  lilms"  which  are 
shown  in  the  "Film  as  Art"  cate- 
gory. Prizes  are  awarded  to  the 
best  and  to  honorable  mention 
films.  All  these  entries  will  be 
shown  October  1 7  through  the 
2 1  si  at  The  Movie,  1034  Kearny 
Street.   San   Francisco. 

Richard  Fowler,  of  \  ista  Pro- 
ductions, heads  the  non-theatrical 
division  of  the  San  Francisco  In- 
ternational Film  Festival.  • 
*         *         ^:: 

\-\    lii!<tiliilc   for  Traiiiiiifi 
l)ir»'<'l«>rs    Opens    ()«-!oI»«t    2 1-tli 

i!V  A  second  annual  audio-visual 
institute  for  industrial  training  di- 
rectors and  military  instructors 
will  be  held  October' 24-24  at  In- 
diana University.  Bloi)niingion.  In- 
diana. The  five-day  workshop  is 
jointly  sponsored  by  the  American 
Society  for  Training  and  Develop- 
ment (.AS  ID  I  and  the  National 
.Audio-Visual  Association  (NA- 
VA)     in     cooperation     with    the 


right  off  the  newsreel : 


Audio-Visual    Center    ol     Indiana 
University. 

rile  insliliile  curriculum  in- 
cludes periods  and  demonstrations 
on  graphics,  slides  and  filmstrips, 
sound  recordings  and  motion  pic- 
tures. Among  the  principals  in- 
volved are  Harvey  Frye.  Indiana 
University,  who  will  direct  the 
workshop  on  "Graphic  Prepara- 
tion of  Training  Materials"  and 
Howard  Turner,  DuKane  Corpor- 
ation, in  charge  of  the  workshop 
session  on  "Production  of  Slides 
and  Filmstrips"  and  "Production 
of  Sound  for  Use  with  Visuals." 
James  J.  Graven.  Bell  &  Howell, 
will  direct  the  seminar  on  "Motion 
Pictures  —  Why  Film!" 

Information  on  the  program 
may  be  obtained  from  Gordon 
Bliss,  executive  director.  Ameri- 
can Society  for  Training  &  Devel- 
opment. P.  O.  Box  ."iSOV,  Madison, 
Wise.  53705.  • 

*        *        * 
Kodak  Plans  Major  AiMilion 
lo  Film   Manui'aclnrin^  Plants 
i>  A  multi-million  dollar  addition 
to  its  film  manufacturing  facilities 
has  been  announced  by  the  East- 
man    Kodak    Company.     A    new 


three-story  building  with  185.600 
M|uare  feet  of  floor  space  will  be 
erected  at  Kodak  Park  Works, 
northwest  of  Rochester.  N.  Y.  The 
building  is  scheduled  for  comple- 
tion in  late  1967.  The  structure 
will  be  designed  to  house  spooling, 
inspection  and  packaging  opera- 
tions on  roll  film  for  use  in  Koda- 
pak  cartridges.  Finishing  opera- 
tions on  other  amateur  roll  films 
will  remain  in  their  present  loca- 
tion in  Kodak  Park  East. 

Kodak  Park,  which  was  laid  out 
in  189!  on  a  16-acrc  site,  now  has 
more  than  140  buildings  on  1.300 
acres.  The  plant  employs  over  20,- 
000  persons.  • 


Festival  of  Forestry  Films 
Invites  Entries  by  Nov.  1st 

;'v  An  International  Festival  of 
Forestry  Films  will  be  held  later 
this  year  at  Madrid.  Spain,  during 
the  Sixth  World  Forestry  Congress. 
U.  S.  entries  for  this  unique  event, 
which  includes  only  films  relating 
to  forestry  and  forest  prodiuts, 
are  being  cleared  through  the  Di- 
vision of  Foreign  Forestry.  U.  S. 
Department  of  Agriculture  Forest 


Service.  Washington  I 
deadline  for  entries  is 
I,  1965. 

The   Forest   Service 
entries  should  be  accomil 
(a)  title  of  the  film;  (b) 
w hether  instnuiional  or ' 
lional  in  content;  (c)  the 
the  producer  and  date  of 
tion;   (d)   name  of  spons  | 
volved;  (e)  names  of  writ 
tor    and    cameraman;   ({ 
and  whether  in  color  or 
size.  16mm  or  35mm; 
brief  statement  of  purp 
exceed  75  words. 

Prints  are  not  to  be 
this    entry    information, 
will  he  advised  where  and| 
submit  films  for  judging, 
films    containing    advertisl 
purely  entertainment  films| 
be  accepted. 

*        *       » 
Eighth    Anieri<-an   Film 
in  .New   York,,  .May  ll-l^ 
7     The  Eighth  Annual 
Film    Festival,    sponsored 
Educational    Film    Libra 
ciation.    returns    to    New 
Biltmore  Hotel  on   May  ll 
1966.   This   large   and  dw'.M 
competition  will  award  ji 
bons   to   outstanding  moi.. 
(continued  on   page 
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mercial, or  educational;  front  end  to  finished  print.  We  are  professional  processors  for 


the  entire  film  industry.  So  pick  your  film  medium,  then  pick  up  your  phone  and  call  us ' 
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Arts   Department.  XavicUj 
sity,  and   Dr.   Rdbcrt  W  Vii 


Leading  producers  everywhere  have  turned  to  Mecca  for  more 
than  a  quarter-century  for  16  and  35  mm  black  and  white 
film  processing  .  .  .  because  they  know  the  services  they 
receive  will   be  expert,    personal,  fast  and   of  top  quality. 

FILM  LABORATORIES  CORP. 

FILM  CENTER  BLDG..630  NINTH  AVENUE,  NEW  YORK,  NEW  YORK  10036.00  5-7676 


(CONTINUED       FROM       PAGE       SIX) 

turcs  and  tilmstrips  in  35  subject- 
area  catcgciries  ranging;  through 
Art  and  Culture;  Business.  Indus- 
try and  Public  Relations;  Educa- 
tion and  Information;  Health. 
Safety  and  Medicine;  and  Reli- 
gion and  Ethics. 

Entries  must  be  tiled  with  the 
association's  headquarters  in  New 
York  City  by  midnight.  January 
27.  1966.  a'h  16mm  films  and 
35mm  tilmstrips  released  in  the 
United  States  during  the  current 
year  (  1965)  are  eligible  for  com- 
petition. Last  year's  event  attrac- 
ted a  total  of  750  films  and  tilm- 
strips. 

Entry  blanks  may  be  obtained 
from  EFLA.  250  'w.  57th  St.. 
New  York,  N.Y.   10019.  • 

ln<liislry  Lcailrrs  ElfrtecJ  t<» 
<!oliiinl>ii!<    Film   <!oiiii<-il    Hoard 

<  One  of  America's  pioneer  film 
competitions,  the  Columbus  Film 
Festival  and  its  sponsor.  The  Film 
Council  of  Greater  Columbus. 
Ohio,  will  be  guided  by  a  group  of 
widely-known  industry  leaders  dur- 
ing the   coming   year. 

The  Council  has  announced  the 
membership  of  its  new  Board  of 
Trustees,  who  met  for  the  first 
time  during  the  13th  Annual  Festi- 
val on  October  1st  in  that  city. 
The  new  trustees  are: 

G.  Roger  Cahaney.  executive 
vice-president.  Sterling  Movies 
U.S.A..  Inc.;  Dr.  Fdga'r  Dale,  re- 
search associate  of  the  Bureau  of 
Educational  Research  and  profes- 
sor of  education.  The  Ohio  State 
University;  Robert  Finehout.  vice- 
president.  Association  Films.  Inc.; 
Dr.  Alfred  Garrett,  vice-president 
for  research  at  Ohio  State;  Carl 
l.enz.  president.  Modern  Talking 
Picture  Service.  Inc.;  Charles  W. 
Vaughn,  director.  Communication 


director.  Motion  Picture -iv^ 
Photography  Dcpartmem«(| 
State.  _ 

*  *       *    '  W  " 
l.«-<>nanl     <^iiarlin,    Kalt  \\ 
oil    K\|tort>    Kxpunsiun  am 

The  appointment  of  Lii;- 
Ouartin.  executive  vice-  ■ 
of  The  Kalart  Company.  Fm 
to  the  Connecticut  Exponii 
sion  Council  has  been  an^|^• 
by  U.  S.  Secretary  of  Cc 
John  T.  Connor. 

In   making  the  appointm 
behalf  of  Secretary  Conmvl. 
E.  Kelly,  director  of  the  i\ 
Field    Office    in    Hanford..cr: 
noted : 

"Mr.  Ouartin's  extcnsi\. 
ence  in  the  field  of  cxfK..._ 
will  provide  invaluable  asbni 
to  the  many  firms  in  the  ^ 
seek  the  Council's  advic*.  , 
in  developing  overseas  bu:» 

*  *       » 

Sun  Dial  Film>  ('.omplelfl*» 
lo   Larf;«'r    Manhattan  QiVn 
-•    Expanded    studio   and 
ence  facilities  are  provide 
recent   move  of  Sun  Dial  Ir 
Inc..  a  division  of  Carl  Radu 
AsstKiates  to  new  quarters;?! 
E.  45th  St.  in  New  York  (i 

With  more  than  twice  itT 
vious  floor  area.  Sun  Dial  h  t- 
stalled  a  new  Oxberry  anirr 
stand  and  has  a  permanent  aft 
partment  at  work  on  several* 
mation  projects.  In  additioiw 
facility  on  Manhattan's  East* 
near  the  Inited  Nations  buia 
houses  editing,  screening  and« 
fcrence  facilities  within  its  olf 

■According  to  Sun  Dial  pr^'^ 
Carl  Ragsdale,  the  hcadqu." 
and  the  company's  Washin- 
D.  C.  branch  office,  provide 
firm  with  facilities  needed  to  : 
die  an  expanding  volume  of  i 
mentary  and  informational  filr 
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MODEL  2000  16  16 


SIEMENS  2000    16/16    proiector 
from  16mm  magnetic  deck  side. 


tXCLUSIVE     U.S.  DISTRIBUTO* 


SIEMENS   SIXTEEIM/SIXTEEIM 

Hard  to  be/ieve  — this  suitcase-size  "studio"  makes  16/16  interlock  quick  and  easy- 
gives  your  previews  theatre-impact  —  without  costly,  cumbersome,  electrical  interlocks. 
Now  you  can  have  professional  quality  previews  in  your  own  studio-or  on  the  run-in 
client's  office,  plant,  or  wherever. 

The  16/16  Siemens  2000  is  a  quality  16mm  optical/ magnetic  sound  projector, 
mechanically  interlocked  with  fine  16mm  magnetic  deck.  Its  versatility  is  virtually  un- 
limited. Whether  it's  to  be  your  only  protector  or  a  supplement  to  existing  equipment,  the 
unique  Siemens  2000  16/16  is  the  time  saving,  money  saving  answer  to  dozens*  of  sound 
film  problems. 

*  Operates  as  a  single  system  ar  double  system  protector  *  Record  on  200  rnil  track  of  Che 
16mm  magnetic-deck  *  Record  on  100  mil  magnetic  striped  16mm  picture  film  *  Mix  * 
Transfer    *    Playback  optical  or  magnetic  sound    *    And  more 
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The  wrong  temperature  or  humidity  level  will  drain  the  brilliance 
out  of  color  prints  and  negatives  in  no  time.  That's  why  you  should 
store  your  materials  at  the  huge  Bonded  \auiis  in  Fort  Lee,  New 
Jersey.  Our  trained  technicians  maintain  temperature  and  humidity 
regulated  storage  areas  which  wc  will  provide  lor  color  elements 
when  you  specify.  Also  a\ailable  on  request  are  environmental  con- 
trolled chambers  for  maximum  care  and  protection,  which  meet  the 
most  stringent  manufacturer  specifications.  Bonded's  kid  glove  care 
for  color  includes  our  famous  PSS — personal  storage  service:  indi- 
vidually-logged locations,  prompt  pick-up  and  delivery  anywhere 
in  Metropolitan  New  York,  expert  packing,  on-the-premises  ship- 
ping and  screening  facilities.  Today,  write  or  call  Storage  Sales  at 
630  Ninth  Avenue,  New  York  City  10036.   JUdson  6-1030. 

BONDED  ilHHeiii 

A  division  of  nOvO  Industrial  Corporation 
New  York,  Ft.  Lee,  N.J.,  Chicago,  Los  Angeles,  Toronto 


Kid  glove  care 
for  color  films. 


InU'iiialioiial  Film  i^  TV  Festival  of  ,,\ 

Fr<i^nnii    &     Vwards    ul    Americana    Hole!    K4-;:iii    on   0<,|(,, 

'X'lli  Aisio.N  liL.M  personalities 
-"■  and  project  interests  will  hold 
the  limelight  when  the  privately- 
promoted  International  Film  ami 
TV  Festival  of  New  York  gets  un- 
derway on  October  14  at  the 
Americana  Hotel  in  Manhattan. 
Headliners  on  the  two-day  pro- 
gram of  discussions  and  award 
presentation  include  George  Heine- 
man,  manager  of  public  affairs 
for  the  National  Broadcasting 
Company,  and  Milton  Robertson, 
director  of  radio,  television  and 
films  for  the  National  Tubercu- 
losis Association. 

They  will  be  joined  in  a  sym- 
posium on  "The  60-Second  Public 
Service  TV  Spot  Film"  by  Anuam 
Nowak.  president  of  Nowak  As- 
sociates, on  Thursday  afternoon. 
October  14.  The  following  after- 
noon, another  symposium.  "New 
Possibilities  in  U.H.F.."  will  bring 
Edwin  C\)opcrstein.  president  of 
Channel  47;  Rene  Anselmo.  execu- 
tive vice-president.  Spanish  Inter- 
national Network  and  Seymour 
N.  Siegel,  director.  Municipal 
Broadcasting  System,  to  the  po- 
dium for  short  talks  on  this  sub- 
ject. 

G'diii  Reviews   Hhn   I'rojiress 

The  program  will  open  on 
Thursday  nnirning  with  an  impor- 
taiil  address  by  film  \elcran  Wil- 
liam J.  Ganz.  president.  Institute 
of  \  isual  Communication.  Inc.. 
win)  will  reviev\  "The  Projected 
Image  of  Public  Relations  I-iliiis" 
from  "caveman  to  camera  —  from 
<  iciiesis  to  Gemcni."  His  decades 
ol  experience  in  the  field  are  ex- 
|iected  to  lend  great  interest  \o 
this  presentation. 

Other  film  talks  include  Ste\e 
Krantz"  on  "Producing  for  Fun  or 
Profit  Overseas'.'"  and  a  discussion 
ot    "1  he  Film  as  a    loo!  in   Inter- 

\\  illi;iiii  L.  C'oopiT.  jr.  iliiiclDi  ii/ 
tihii    iHii'iKnin   at    \\l'l\-l\'.    \     V. 


Cit'or^c  llciiit'iiuiii.  iiiiihi.^ 
lie  affairs  at  \BC.  uill  I 
at    liilcniatioiuil    F(\tkii 

national  Understanding 
by     Victor      Kayfetz. 
Swedish    Film    Center, 
ment   of  Creati vision.  I 

There  will  be  a  "fresi 
long-dormant  3-dinien- 
projection  as  "3-D  Fil;- 
Glasses"  are  demonstr. 
Dimension  Internation.. 
tion  at  4:00  p.m.  on  Oc 

Friday's  program  tu; 
the    television    film    fie 
morning  program,  "No 
But  L's  Fxperts."  whici 
men!  on  the  "rise  of  ;i 
wise    generation    of   ar: 
and  copy  writers  as  a  l 
ating  force  for  the  telc\ 
mercial."    Fli    Feldman.  \'-'. 
of  Focus   Presentations.  I  i 
lalk   on   this   subject.  Heul 
followed    by   Neil   J.   Tan  i 
ative  supervisor  at  Young  RJ 
cam  advertising  agency.  laKj 
"The  .Agency  Finks." 

Prcs<nl   .Awards  at  LlW* 

Highlight   of   the   tw(Hl  * 
gram    is,    of    course,    the  "* 
awards    presentation   lunch' I 
Friday   noon.   William  L.  'I 
Jr..     director     ot     film    p" 
\\PI\-TV.  will  speak  on"'' 
Contribution  to  DocumcnU 
Mounting  Costs."  and  shai 
|ire-awards  events  at  the  lii< 
IS    another    speaker.    Tom  - 
program  director  for  the  T 
Stations,  who  will  discuss  "^ 
ihe  .Xclion  Isn't  —  a  Chall 
Those   in   the   Film    Indus" 

Master  of  ceremonies  I 
awards  presentation  lunch 
John  Tillman.  WPI\-T\' 
guests  will  be  entertained  h) 
i.ee.  si>ng  stylist  and  Rud) 
recording  artist.  Marlenc  Si 
former  Miss  Universe.  «il 
ilic    siKei    trophies   lo  this 

(  I'll  ASl,        I  I  KN         lO       PAf'' 
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"BIRD  IN  FiiGHI    —one  ot  a  series  of 
Reverse  Oragami  using  the  Ou  Art  logotype 


CUT  IT  OUT.  FOLD  IT.  YOU'LL  FIND 
NOTHING  MUCH  HAPPENS,  IT'S 
JUST  FUN.  AND  IT  WILL  GIVE  YOU 
A  CUT-OUT  OF  THE  DU  ART  LOGO. 
WHICH  STANDS  FOR  A  FILM  LAB 
WHERE  A  CONSTANT  R&D  PRO- 
GRAM BRINGS  YOU  NEW  HIGHS 
IN  QUALITY  AND  SERVICE.  FOR 
EXAMPLE:  U.S.  PATENT  3163080 
COVERING  DU  ART'S  EXCLUSIVE 
FIBER  OPTICS  PRINTING.  PRINTS 
WITH  "SOFT"  LIGHT  MINIMIZES 
ABRASION,  NEGATIVE  DEFECTS, 
SCRATCHES,  MAKES  NEGATIVE 
LAST  LONGER.  AVAILABLE  ONLY 
AT  DU  ART.  TRY  IT.  CALL  AND 
ASK  US  ABOUT  FIBER  OPTICS 


> 


DU  ART  FILM  LABS;  DU  ART  COLOR  CORP 

245  WEST  55   STREET,   NEW  YORK,   N.Y.   10019  /  PL  7-4580 

IN  CANADA     ASSXIATEO  SCKCtN   INOUSIRICS     ;  TO   /  ?000  NOBIHCliFft    AVE  ,   MONt«tAL 
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How  do  you  measure 
quality  in  film  transfers? 

Yuu  know  It  when  you  sec  it !  Your  eye  is  our  judge.  That's  why 
wc  demand  perfection  in  clarity,  definition  and  true  grey  Sinle. 
We  get  perfection  by  complete  control.  All  of  our  work  is  done 
under  one  roof...  a  unique  way  of  operating  in  our  industry. 
And  we  feel  the  results  are  worth  it.  So  do  our  clients- 
companies  like  AMi;i<K.AN  motors,  MGM-Tiil.HSTl'DIOS, 
MCA-TV,  HEATH  DE  ROCHEMONT,  even  AMPEX.  Their  names 
tell  you  a  lot  about  our  standards.  But  there's  a  better  way  to 
find  out.  Try  us.  We  offer  "in  by  9  — out  by  5"  processing-  with 
your  transfer  jetting  back  the  same  night.  And  optimum  cju.ility 
is  guaranteed  ( backed  by  two  decades  of  expert  Hollyw(X)d 
technology).  If  you  believe  your  eyes  call  Acme  Film  I.abon.- 
rories.  Inc.,  Hollywood,  1161  North  Highland  Avenue, 
HO  4-747 1 ;  New  York,  400  Madison 
Avenue,  HA  1-3400. 


Acme  Film  Transfers 


Att 


FESTIVAL  l^   NKVk    YORK: 

(CONTINUED      FROM       PAGE      TEN) 

winners  of  the   F-estivai   Awards. 

The  two-day  registration  fee. 
which  includes  the  awards  lunch- 
con,  is  $30;  the  luncheon  chartic 
only  is  $10.  Reservations  are  be- 
ing accepted  by  the  sponsors  of 
the  event.  Industrial  Exhibitions. 
Inc..  17  E.  45th  St..  New  York 
City.  Herbert  Rosen  has  directed 
these  events  for  the  past  live  years. 


Jaiiifs  W  .  Davis,  of  Modern. 
\  iciim  of  Sailiiiu:  \)'<-id*-nt 


A  sailing  disaster  on  the  stormy 
waters  of  Lake  Michigan  last  Aug- 
ust 28  cost  the  life  of  our  good 
friend  and  industry  executive 
James  W.  Davis,  of  the  Chicago 
office  of  Modern  Talking  Picture 
Service.  Only  36.  Jim  was  partici- 
pating in  a  night  navigational  race 
aboard  the  26-foot  sloop  Lorelei. 


The   late  James  Davis 

owned  and  skippered  by  Murray 
Morison  of  Miirrav  Morison  Pro- 
ductions, also  of  Chicago. 

The  vessel  was  last  seen  when  it 
reached  the  quarter-point  of  the 
66-mile  course  near  the  Indiana 
Harbor  buoy.  A  shnm  cainc  up 
later  that  night,  with  winds  up  to 
40  knots  raising  mountainous 
waves  and  playing  havoc  with  boats 
and  ctews.  All  hands  aboard  the 
Lorelei,  including  iwo  other  crew 
members,  were  lost.  Davis"  body 
was  found  floating  in  a  lifejacket 
two  miles  off  Dunes  Slate  Park  on 
Sunday. 

Jim  is  survived  bs  his  mother. 
Mrs.  Mary  Davis  of  Detroit,  and 
two  brothers.  He  will  be  remem- 
bered by  hundreds  of  friends  and 
business  associates.  Our  field  has 
suffered  a  grievous  loss.  • 

•  *  • 
Indiislriiil  \<l  K'v«Tiilivr'>  lli-ar 
Frascr  Tiilk  on  ltu>iiir«.s  l''ilm> 
i^  Thomas  H.  Eraser,  president 
and  creative  director  of  Eraser 
Productions.  San  F-'rancisco  film 
compain.     discussed     the      "  Three 


Faces  of  the  Commcrcia!  I 
duccr"     at     the     Septeii; 
meeting  in  that  city  of  tl  a» 
elation  of  Industrial  Advcr- 

His  talk  covered  ccon 
editorial   aspects  of  busini 
and  filmsirips  for  sales  pr. 
training,     recruiting,    pub 
tions  and  advertising.  A 
of  the   presentation   was 
view  screening  of  the  Fr,  • 
duced  f-itm  Film,  a  3()-niiri 
anthology  of  communicatij 
niques.  More  than  a  dcmorf 
reel,  film  Him  is  a  special 
tion  with  its  own  narration 
and  story. 

*  *  « 
Brook.s,  FiliuFair  to  Pr 
Vocational  Kduealional 
■~  The  Brooks  Fiiundad 
Santa  Barbara,  Califomial 
ten-month  research  and  d| 
ment  project,  involving 
of  motion  pictures  which  id 
the  new  Federal  programs  i 
tional  education,  on  hehalfl 
Division  of  Vocational  Edu 
U.S.  Office  of  Education.  Rd 
studies  in  data  disseminatil 
also  included  in  the  projecB 
The  films  are  being  prJ 
by  the  Foundation  with  thel 
Film  Fair  Comnumicationsj 
and  will  be  shown  nationq 
school,  business  and  parent] 
via  television  and  16mm 
audiences. 

Five  films  are  contemplate 
eluding  one  30-minute  picti] 
dramatize  education  opp 
ties  available  to  youth  and 
Four  shorter  films  will  del 
specific  programs  available 
the   X'lKational    Education 


POSITION    AVAILABII' 

I 

AUDIO-VISUAL  TECHNICI>, 

One    1)1     the     nations    \Mf.<  • 
ami  elii'iniial  eonipanics.  lii 
eied  in  ("hieago,  has  cmi'II' 
ing  lor  an  .\ndio-\'isiial  l<'i' 

Mnst  he  able  t(i  take  li&w  and^i 

stills  and  sili'iit  niolion  \' 
li.mdle  tape  and  disc  ret-on! 
crat*'  and  maintain  nsn.il  v-i 
audio-visual  ei|nipnient  am! 
good  seti.se  of  showmanship 
inrlnde  producing  and  1: 
with  ,ni(li()-\  isn.il  pi<"si'nt.it 
co-opciatidn  with  Ic.uliiiK  li""' 
counts.  '  1 

Hiiilil    rn.in    w  ill   he  consiilen  ■ 
liitnic  position  as  .Andio-N  isi' 
cctor.    C^olU'He    madnalc,    2^ 
\cars  1)1(1  prrlerrod.  Send  resiiiii"   ' 
expected  sal.iiA   lanjie  In:  | 

Box   6A-6S 

BUSINESS    SCREEN   MAGAH' 

7064     Shacidon     Rood.     Chicogo,    Id    " 
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SpeciQiisis.  Autoload  ond  Filmosound  ore  regii-ered  rrademorl,  ot  Bell  &  Howell  Compony.  7)00  McCormick  Rood,  Chlcogo,  Illinols60445 


msmmsm 

ease  it  for  only  $24  a  month! 

■e's  a  new  way  for  you  to  get  the  world's  only  completely      ^^u  ^  ^^^^\\^  Dept.BUS-10165 

omotic  threading  16mm  sound  projector  .  .  .  lease  it!  -7^qq  McCorrnick  Road,  Chicago,  Illinois  60645 

'omatic  Threading  means  increased  utilization  of  your  film       Dear  Sirs:  Send  ^^  details  of  your  special  Bell  &  Howell 

.    -r.  ,-  rx        L   II  XI  •  ^*-^^  SSO  Soecia  ist  AUTOLOAD  Fi  mosound  Lease  Plan, 

■omatic  Threading  offers  full  film  projection  oou  c^pecianM  A^u .  w  ,       ,  o  ,      ^„tu  io...« 

.  ,1  •  ■     »■  n  <^pnH  me    nformotion  about  24-month  lease 

romatic  Threading  is  absolute  ease  in  projection  U  bena  'J'f  "^^°^'^°''°"  "    ,,„^.|^hU  ) 

plan.  (12  mo.  plan  also  availaDie.; 

vSE  the  Specialist  Autoload"  Filmosound,  and  benefit  in  still  j-]  Arrange  for  demonstration  as  soon  as  possible. 

re  ways:   FREE  Maintenance,  FREE  Delivery  anywhere  in  ^^^^ 

United  States,  You  take  on  no  capital  investment.  Address - - 

additional  information  and  complete  details  on  our  Indus-  Position - Company 

I  Lease  Plan  and/or  a  demonstration  of  the  550  Specialist  q-^^^ _ ...State Zip - 

reload  Filmosound,  fill  out  and  mail  this  coupon!  

iell  &  Howell 


Honor  W  iiiiu'i>>  of  Onoixms  Festi\al  A  aro 

riiu-   liol(l.>i  Aiiiiiial   K\liil>itictii  in   \\  u»liiii^toii  .NuveniiM  |{i, 


DRAMATIC  INTRODUCTION  OF  A  NEW 
SALES  PROGRAM  STARTED  HERE 


r 


KALART/VICTOR  Movicmutic  Repeater  Projectors  loaded  with  a  16nim 
sound  print  ol  a  colorful  selling  film  got  Hanes  Hosiery  Mills  representa- 
tives otf  to  a  running  start  with  buyers  across  the  country.  Ihe  company 
supplied  the  task  force  with  lightweight,  desk-top  Movieniatics  whose 
performance,  day  after  day,  aroused  prospect  interest  and  clinched  sales. 
How  about  your  product  or  service?  You  can  buy  or  lease  Movieniatics 
and  there  are  7  models  available.  Ask  your  ilealer  or  write:  KAI.ART/ 
VICTOR,  PLAINVII.1.I-.  ( ONNIXTIC  UT  06062,  Department 


5i   ^    1   ® 


SIKIIS    SIViNT^ 


MOVIIMATIC 


70.1600    AUC  KAIAKT     SOUNDSIBIf 


Y¥/'inni;rs  of  \9h5  Awards  at 
"^  international  film  festivals 
;iiid  of  ■Golden  Eagles"  given  U.S. 
motion  [lictures  selected  for  these 
overseas  events  will  be  honored  in 
Washington.  D.C.  on  November 
10.  when  The  Council  of  Interna- 
tional Nontheatrical  Fvents  holds 
ts  annual  H.xhibition  and  Awards 
Presentation. 

The  principal  awards  cere- 
monies will  be  held  on  the  even- 
ing of  that  day  in  the  auditorium 
of  the  National  Education  Asso- 
ciation. It  will  be  preceded  by  a 
ilinner  in  the  NEA  dining  room  for 
awards  recipients  and  will  be  fol- 
lowed by  a  reception  at  10:30 
p.m.  at  the  nearby  Gramercy  Inn. 

The  day's  events  will  begin  with 
a  luncheon  hosted  by  the  Washing- 
ton Film  Council  which  will  hon- 
or the  Golden  Eagle  winners.  On 
that  afternoon,  at  2:00  p.m..  an 
exhibition  of  award-winning  films 
will  be  held  in  the  NEA  audito- 
rium. There  is  no  charge  for  ad- 
mission to  this  event  but  the  even- 
ing affair  (limited  to  two  persons 
per  film )  is  formal  ( black  tie ) 
and  the  cost  is  S7.50  per  plate. 
Tickets  to  the  evening  awards  pres- 
entation are  also  limited  because 
of  the  accommodations  for  avvard- 
ees  but  arc  available  without 
charge,  providing  requests  are  in 
the  GINE  office  bv  November 
3rd. 

The  C'lHHKil  on  Nontheatrical 
Events  handles  the  entering  and 
dispatch  of  nearly  all  L'.S.  docu- 
mentary, business-sponsored,  tele- 
vision and  theatrical  short  subjects 
going  to  principal  overseas  festi- 
vals each  year.  A  non-profit  or 
ganization,  CINE,  is  headed  b\ 
Willis  H.  Pratt.  Jr..  American 
Telephone  &  Telegraph  Co..  as 
president.  Reid  H.  Ray,  president 
of  the  midwest  film  company  bear- 
ing his  name,  is  chairman  of  the 
1965  Exhibition  and  .Awards  pro- 
gram. All  requests  and  reserva- 
tions for  these  events  should  be 
directed  to  ClNE"s  Washington 
hcadquarlers,  1201  Sixteenth  St  . 
N.W.,  Washington,  D.C.  20036.   • 

*  *  * 

Mt»(l«Tii  Opens  .*^k^|MH■|  Tlu-iilrr 
at  Twin  Citifh  Inl'l  Tcriniiuil 
•ir  A  free  movie  theater  will  serve 
waiting  passengers  anil  their  Irieiuls 
at  the  Minneapolis-St.  Paul  In- 
ternatioii.il  .Airport  after  October 
1st.  Patterned  after  the  highly- 
successful  ""free  skyport  cinema" 
in  operation  at  the  Greater  Cin- 
cinnati  .Airport   for  the  past  year. 


7'ii  !/i  ('itics  lieu  Skijpon 

the  new   installation  is  t! 
in  a  growing  chain  of  ai 
aters    being    opened    b)  i,.. 
Talking  Picture  Service  h 

In  making  the  annoui!«cal 
William  M.  CJard.  vicc-isi:  • 
of  Modern,  noted: 

"Negotiations  arc  un^ 
a  half-dozen  major  nii. 
centers  for  the  installalii' 
lar  services  for  airport  pa- 
Studies  by  Modern  - 
airport  passengers  spent.; 
age  of  one  hour  and  fi\ 
viewing  the  free  spons' 
lO^c  of  the  passenger^ 
portion  of  their  time  w.r 

programs. 

«  I?:         « 

Notlywrd  Grandncci!^  albi 
lo     Friends     in     \  irgin    '- 

His    many    friends  ; 
the    factual    film    indusi' 
hearty   "best   wishes""  t. 
and  Oeveste  Granducci. 
married   on   September 
Trederick     Evangelical    i 
Church  in  St,  Thomas,  Vnii 
lands,  where  they  will  resit 


For    16mm.   Film   —  400'  to  2000 

Protect  your  films 
Ship   in   FIBERBILT  CASI 

Sold   at  leading  dwl*" 


Only 

original 

Fiberbilt 

Cases 
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EARLY  IN  1966 
MIAMI  WILL  ACaUIRE  A 

COMPLETELY  NEW 

COLOR  MOTION  PICTURE 

FILM  PROCESSING 

CAPABILITY 


Capital   Film   Laboratories   is   coming   to   Miami, 
Florida,  early  next  year. 

Capital  will  becomt'  part  of  im  incrciasingly  im- 
portant motion  picture  film  production  center  that 
is  developing  in  Miami. 

The  new  Capital  Film  facility  will  be  designed  to 
serve  the  Florida-Caribbean-South  American  area. 

Now  the  motion  picture  entertainment  industry 


— which  will  includi'  tin;  llu>atrical,  commercial, 
and  syndicated  productions  originating  in  the  area 
— will  have  the  professional  services  from  one  of 
the  nation's  top  quality  laboratories. 

"On  the  scene"  capability  for  overnight  35mm 
color  service,  combined  with  Capital's  nationwide 
reputation  for  reliable,  quality  processing,  gives 
Miami  the  professional  "back  up"  needed  to  sup- 
port its  rapidly  e.xpanding  motion  picture  industry. 


'A^ 


Dju'^/E 


^m^ 


FILM  LABORATORIES,  INCORPORATED 
470  E  Street.  S.W   Washington.  DC   20024-(202)  District  7  1717  '  1998  NE    150(h  Street.  North  Miami.  Fla   33161-(305)  949  3242 


VOLUME  26  •  196b 


15 


I 


I     WAS    FESTIVAL    NIGHT    in    Co- 

lunibus.  Ohio  on  that  gala  Friday 
evening,  October  1st.  when  mem- 
bers of  the  Greater  Columbus 
Film  Council  and  their  guests 
gathered  at  that  city\  Gallery  of 
Fine  Arts  for  the  annual  Chris 
Awards  banquet  which  culminated 
the  13th  Film  Festival  hosted  by 
the  organizatit>n. 

The  top  award  at  Columbus  is 
the  symbolic  Chris  statuette  and 
this  year  13  of  these  were  awarded 
in  the  live  principal  categories  of 
the  festival.  With  traditional  gen- 
erosity, fortified  by  the  numerous 
entries  from  studios  and  sponsors 
throughout  the  U.  S.  and  Canada. 
Columbus  also  bestowed  more 
than  150  Certificate  Awards  on 
tilms  accepted   for  showings. 

Citizens  of  the  "Athens  of  the 
.Midwest""  and  surrounding  coun- 
ties saw  the  prize-winning  festival 
films  on  Saturday  and  Sunday. 
October  2-3,  in  the  auditorium  of 
the  Battelle  Memorial  Institute. 

Best  in  Business  &  Industry 

The  winners  of  Chris  statuettes 
as  the  best  of  their  class  for  Busi- 
ness &  Industry  were:  Sunrise 
at  Easwrn.  produced  by  Audio 
Productions.  Inc.  for  Eastern  Air 
Lines  (see  B/S  #5.  page  41)  and 
a  Wolper  Productions  film  titled 
And  Away  We  Go. 

In  the  category  of  Special 
Fields,  where  five  motion  pictures 
received  Chris  statuettes,  the 
-American  Telephone  &  felegraph 
film.  Beyond  All  Barriers,  pro- 
duced by  Larry  Madison  Produc- 
tions, led  the  list.  Another  Wolper 
production,  hour  Days  in  Novem- 
ber (t.v.  documentary);  Fifty 
Years  of  Floods,  produced  by 
WBNS-TV;  Scott  s  Last  Journey. 
entered  by  Contemporary  Films; 
and  Colonial  Naturalist,  submitted 
by  Colonial  Williamsburg,  were 
the  other  four  statuette  winners 
in  this  group. 

Travel  and  Health  Winners 

Two  travel  films  won  top 
honors  in  this  category:  The  West 
Indies,  produced  by  William  De- 
neen.  Inc.  and  a  Swissair-sponored 
film,  (jifls  of  Winter,  received  the 
statuettes. 

The  Health  and  Mental  Health 
film  category  had  six  winners  of 
Chris  trophies,  leading  off  with 
For  Children  Because  We  Can- 
produced  by  the  U.  S.  Publ, 
Health  Service  Audiovisual  Facil- 
ity. I'oint  of  View  won  a  "Chris"" 
for  Vision  Associates  and  the 
Metropolitan  Life  Insurance  Com- 
pany also  won  with  The  Time  of 
Growing.  Fminlini;  Fascia,  sub- 
mitted   by   Ohio   State    University, 


Statuettes  to  13  at  Columbus  Film  Festival 

Over   150  .Motion   Pictures  Rereive  Certificate   Honors 
at   13th  Aiiiiiial  ltaii<|iiet  of  lli<-  (ioliiniliiis  Film  ('oiineil 


won  the  statuette,  as  did  Clinical 
.Applanation  Tonometry,  produced 
by  Dynamic  Films.  Inc.  The  final 
winner  in  this  group  was  Children 
on  the  Move,  produced  by  Coronet 
lilms. 

Educuli(>n-lnforniatii>n    Pictures 

The  group  of  F.ducational-In- 
formation  films  had  only  two  C^hris 
statuette  winners.  Michael  Birch 
&  Associates  received  one  of  these 
for  The  Sea:  Sterling  Educational 
Films.  Inc.  won  the  other  for  The 
Smallest   Elephant   in   the    World. 

In  the  field  of  Religion,  a  single 
C"hris    statuette    was    awarded    to 
Cathedral  Films  for  TJie  Guide. 
These  Won  Multiple  Honors 

Columbus  could  be  sure  of  a 
large  turn-out  at  its  Awards  Ban- 
quet by  simply  inviting  all  the  re- 
cipients of  its  Certificate  Awards. 
Too  numerous  to  list  in  detail, 
some  noteworthy  "multiple"'  win- 
ners received  four  or  more  certifi- 
cates. Among  these,  the  Douglas 
Aircraft  Company  was  cited  for 
The  Many  Faces  of  Mexico.  Three 
Facets  of  Adventure.  The  Wind  of 
Chuni;e   and    The  Sleeping;  Giant. 

In  addition  to  its  Chris  statuette. 
Audio  Productions  received  cer- 
tificate awards  for  Jacohy.  Before 
It's  Too  Late.  The  Invisible  Power 
of  Coal,  and  The  Land  —  Lei>ac\ 
and  Promise. 
Winners  of  Two  or  More  Awards 

Dynamic  Films  v\on  in  several 
groups,  with  certificates  for  Amer- 
ican Challenge  in  Special  Fields; 
A  Maftazine  Only  a  hloinemaker 
Could  Love,  in  Business  &  Indus- 
try, as  well  as  the  "Chris  "  for  its 
medical  winner. 

Four  Henry  Strauss  &  Company 
productions  received  certificate 
honors  in  the  Business  &  Industry 
class.  Follow  the  Leader,  Image, 
lis  Always  Now  and  A  Matter  of 
Balance  were  the  Strauss"  winners. 

The  Jam  Handy  Organization 
had  two  award  winners  in  Business 


".■\nierica  the  Koiintiiul"  icon  Chris 
amird  for  jam  lldtidy  (.hiiaiiizatioii. 

&  Industry:  America  the  Bountiful 
and  The  Pursuit  of  Profit  were 
cited  in  this  group. 

The  National  Safety  Contest 
plaque  winner.  .S7//;.s  and  Falls,  won 
a  certificate  award  at  Columbus 
for  Parthenon  Pictures,  as  did  an- 
other Parthenon  entry.  Mu.scles 
That  Think. 

And  Wilding.  Inc.  scored  with 
two  certificate  awards  in  the  Travel 
group,  being  cited  for  Africa  — 
Jet  Safari  and  The  Colors  of  Italy: 
also  taking  home  two  more  certifi- 
cates in  Business  &  Industry  for 
Lighl.'  and  The  World  Ne.xt  Door. 

Bailey  Films,  the  Centron  C"or- 
poration  and  Film  Associates  of 
California  were  other  multiple 
award  winners  at  this  13th  annual 
gathering.  • 

Win  Honors  Abroad 

CINE  Reports  on  Awards 
from    \«'iii«-f   and   Kdinl>ur^li 

T^ACTUAL  Motion  Pictures  pro- 
-*-  duccd  and  sponsored  in  the 
I'nited  States  have  been  accorded 
numerous  honors  at  various  film 
festivals  abroad  within  recent 
months.  The  films  were  entered 
through  the  Council  on  Inter- 
national Nontheatiical  Events 
(CINE). 

Top  awaril  at  ihe  Venice.   llaK 


".Siiiirisi-   :il    ICaslerii  "   wiin 

a  Chris  Statuette   Award 

as  OIK'  of  two  hi'sl  films 

Iroiii  HiisiiK'ss  \  liidusIrN : 

Scene  (ri(>ht)  .v/ioif.v  .vomc 

(harming  recent  uradiialcs 

of  Air  Lifif.v'  school  foi 

.  ainitiii  of  stctcarilc.y.\c\ 


International   Exhibitiir 
for    Children    (the    Lii 
Mark  )  went  to  The  Seat, 
produced  by  Saul  Bassl 
ates  for  the  Eastman  K| 
pany's    New    York    wj 
Pavilion.    The    film 
CIDALC  prize  at  the 
umentary  Festival. 

.A    plaque    of    the   L| 
Mark  at  the  Venice 
Festival     was    won    by| 
Without,  produced  by  C  \ 
Productions  for  the  NatiiJJ 
cation     Association,    \\,| 
D.  C.  The  St.  Mark  aui 
Children's   event    was 
to  .S'/((>viy  Day.  produced 
ton    Woods    Studio.    C\ 
ACI    Productions  and 
Million    Teenagers,    by  I 
Films,  also  received  plaq 
in  that  competition. 
Edinburgh  Honors  Filn 
Programmed  at  the  H 
burgh    Film    Festival    (tg 
to    an    award,   since   this;! 
non-competitive )    was    ,  U 
for   the   Fair,   produced     Oi 
Murphy  Productions  for  i'.<ta 
ican  Telephone  and  Tcl 
The  Searching  Eye  als'wv. 
this    honor   as   did   the  W 
five  titles  shown  at  Eil 
Clay,    by    Eliot    No\ 
Harvard   University;    / 
()/  Jimmy  Blue  Eyes,  p; 
Robert  Clouse  .Associai 
Trail  of  the  Iguana,  pi 
Professional     Film     Si. 
Seven   Arts/MC.M;    //. 
With   a   Heart  of  Gold 
by    C^arson    Davidson; 
in     Wet,     produced     I 
Groening. 

A  television  documci 
Our    Men.    produced    h\  *  I 
Productions  and  sponsi^'     I 
3M    Company,    won    tl 
the    \T    Grand     Prenii< 
tioiiale    della     lecnio 
International    Electronic 
and   Tcledocumentary   1 
"The  -Sea"  Won  (iolden 
The  Didactic  Film  Exhil 
\'icenza.  Italy,  brought  hi| 
three    \^M    Golden'  Ea 
I  he    Sea.    produced    by 
Birch  for  f-lncyciopaedia! 
Films,    won    the    Golden 
Discovering    Line,     pnxlu' 
Film  .Associates  of  Califor 
lirst  prize  in  television;  ai' 
(  ommunication  Satellites!.'- 
by   the   same   producer,  "4 
other  first  prize.  ' 

///('  .S'<'<;  won  a  furllv 
award:  the  Cup  of  the  Prt 
of  the  Ministry  and  Coi 
the  Milan.  Italy  Maritime' 
nienlary  l-ilm  Review. 

(I'LtiASL       I  URN        rO      PA(^' 
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TANT 
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AND  PRODUCERS 
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""Sre   paokaging    tor    hanchild,    technicolor 
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T    WAS    FESTIVAl 

lumbus.  Ohio  on  I 
evening,  Ocit>ber 
bers  of  the  Grc 
Film  Council  an 
gathered  at  that  c 
Fine  Arts  for  thi 
Awards  banquet  w 
the  13th  Film  Fej 
the  organization. 

The  top  award 
the  symbolic  Chri 
this  year  1 3  of  the? 
in  the  tive  princip 
the  festival.  With 
erosity.  fortitied  b; 
entries  from  studic 
throughout  the  U. 
Columbus     also     1 
than    150   Certific; 
films  accepted  for 

Citizens  of  the 
Midwest"  and  sur 
ties  saw  the  prize- 
films  on  Saturday 
Octiibcr  2-3.  in  tli 
the  Battclle  .Mcnioi 

Best   in   Business 

The  winners  of 
as  the  best  of  their 
ness    &     lndustr\ 
at    EaMcni.    produ 
Productions,   Inc. 
Lines  (sec  B/S  =' 
a   Wolper   Product 
And  Away  We  (i<>. 

In  the  catego 
Fields,  where  five 
received  Chris 
American  lelcphoi 
tilm.  Beyond  All 
duced  by  Larry  M 
tions.  led  the  list.  / 
production,  f-oiir  I 
her  (t.v.  docum 
Years  of  Floods. 
WBNS-TV;  Scolts 
entered  by  Contei 
and  Colonial  Naiiii 
by  Colonial  Willi 
the  other  four  st; 
in  this  group. 

I  ru\i-l  unci  lieu 

1  wo  travel  fi 
honors  in  this  catCj 
Indies,  produced  \ 
necn.  Inc.  and  a  Sv 
film,  (Hits  of  Wini 
statuettes. 

The  Health  and 
lilni  category  had 
Chris  trophies. 
hor  Children  li 
produced  by  the 
Health  Service  Au 
ity.  t'oini  of  View  won  a  '"Chris" 
for  Vision  Associates  and  the 
Metropolitan  Life  Insurance  Com- 
pany also  won  with  The  Time  of 
Growing.  Encirclinfi  Fascia,  sub- 
mitted   by   Ohio   State    University, 


Citrrmr  rla««-u[w  of  tii>^ 

itoKtrnni;  oprnilion«  put 

:<tartlin)r<1ranixlir  (lunch  ii 

Ihe  instruct totuil  film.  "On 

Soldrr."  which  ilemonHtrvtm 

proprr  >wk(prin|(  l«rrhiiiijiir>  i 

>  w»y  never  bcforv  <l<i>ict«-<1 1 

the  screen.  Pnxluceil  In  Scoji 

Film  A»*«i«tp*.  th?  film  h«s 

won  the  AmtTirnn  Film 

F»^tn»|-Bli.r  Bibl.on' 

Awjint.  the  In<Ju>Irv  _  ,  _ 

,  pvoctetr.  A^,«i.i.oi.   mscro  action  I 


ARRIFLEX 


gets  the  prizewinning 


nchievnl  many  urifiinitl  hikI 

itinit  rH^Xs  In  Ihr  ram 

without  iiiiv  l*l>'miule  optical- 

. .  iiicluilinir  ftill-itcreen 

niHcnt-z'cni  »ci'iii-!>  i)f  ti  Minnie 

drop  uf  tnoHvH  .-(older  Biid 

flux  flouiii^  like  «  Kisint  riwr 

of  Inva '  YiMi  can  t\o  thm  « ith 

■n  Amflcx.  PUce  any  coin- 

bination  of  opiicn  nti 


Nine  ARRIFLEX  IBs  m  a  compaci 
film  360°movies-in-the-rou;, 


Cindv"  Awxrd  ami  the  Chris 
A»»nl,  Shown  iilxivc  nre  iWH  to  rij.'hl)  :  i>n«)ucer- 
director  Ron  Haterth*  ;  .'leclronic-»  lechnicinn 
Chuck  Meier:  iiml  ejinnT«man  Jiwi-ph  \  MiircvIIi, 
rtliloi-  of  the  Ami-rican  Cinenwloyrrtiiher  MhiumI 
Shcv'l.KL-  .■xrliioivt'lv  with  iMi  ArnHcx  ]C.  Miiwelli 


the  lenw  mount  and 
the  cITcci  an  yo»  film 
N'o  ifiiosnwork  or  uppcial  ral- 
lalion...bfcauite  the  Arriflex 
mirror- reflex  vipwinj;  jivstcm  oliminatM  iirtjlili-m^ 
o(  luiralinx  and  depth -of- field.  Focuh  and  rniminp 
are  proctselv  controlled  even  when  the  scene  is 
only  a  half-mch  wide  Arriflex  .  n  time-iavini.'. 
monev-*jninK  pn>f("""ninal  unyliiction  c«mer«' 


Th*  "Circarama"  K.vi.iem. 
developed  l>y  Walt  Dloncy 
Stu<lto«,  film*  cx(raontiiiar>* 
movi«s-in-t he-round  viewn  of  brvath 
taking  action  and  beauty,  for 
projection  on  the  huite  wrcen  that 
completely  encirclei  Kpelllmond 
audiences  at  Disneyland 
Cirtarama!  Nine  Arriflex  16 
cameras  wtth  standard  ■tOt>-fi»t 
mafraiines.  Installed  around  a 
pedestal.  ahootrnK  into  individual  anirled 
mirrors,  to  achieve  a  combined  S6i)'  (Wld 


WE   SALUTE  ARRIFLEX   USERS- 


mematographers,  dir 

irsighted  management 

imagination  and  courage  have  made  Arriflex  a  vital  nartf 

in  man's  never  ending  quest  for  knowledge  and  expn 


^•^■, 


jil  WB 


ARRIFLEX  eavesdrops  on  porpoise 
conversations  for  Lockheed-California 


a  ttutfr  praixi  o"  " 


Itonr  »c«nM  •rtntnol  ai  Iwwr  Irwi  •>•«««  porli  wndar 
M>«'M  lifMinf  and  con'mM  CMv]<l<onfc  Whtn  trnc  Muitf 
CC»«'^«    0<    Ih*    poniO'W*    ■•«    '«Qu>r*d,    tna    Anifitt    *TnC 

f*n«4ii(w  »r\\*<r'  |)w(0'n>*d  pattMtiy  Ti>«  pniiMl  *m  tof 
l)l*l*d  m  f«OMl  X'irm.  and  tt*«  t>^•l^M  pKlin  <i  ptm-C'r^ 
mwcn  >ni«M  i"to  Xfm  brKnw.  cortv«iul>on*l  toundi  •/>) 
•(•w  KXatmn  tapaa<l»wi  o'  l^*  lurtiocM  Irunutut  pcpcxw 
IMMttif*  ('Iminf  oatV>'tm*  or  (wco<t,  miM''*t  m  microbti 
fou  i»"  rvtv  on  I'M  (•rulit*  •daotabil'ty  o*  Afritlvi'  Irj 


Filming  Iha  rn«cls  d  a  4ynJ 

mitacap  aiplotion  inuOa  a  t>ra 

travaling  at  %5  mil«(  p«t  hou> 

wak  ina  unutual  a^tiiinment 

|i«an  the  Arnfiai  |o  motion 

piclufa  ca<n4'a    Tha  bioooui 

•at  tiaced  br  fxattona  •nfintwii  ciptoxnc  xltav  fc 

moloiitli'  vatety.  m  lha  dwwiopmcnl  o*  •  %proal  tetl 

ul«t|  t>ra    Th«  An<n»i.  potmitC  tFv  a  d«T  cell  batlvrv 

niouniM]  oo  a  ipcciaHr-drKtnao  *ooOro  Irama  boltvd 

to  (b«  c«<  chaiiiv  oat  foru»«d  on  th*  toadad  lir*   Sat 

on  Lonlmoout  run  at  3A  (ramai  pa>  Mcend.  Aioflai 

mainla'oad  pa'iKl  imafa  ivt>vt>al<on  aatpil*  Ihp  <.m  \ 


ARRIFLEX 

records  a  blow-out  for     'z 
Firestone  Tire  &  Rubber  Co 


""1 


m  Ktnth  the  .ivw-  uv.  ■■■^ 
t»>n|  r^t  ca*  lo  a  u*t  tM* 
Ooca  ata.n  iha  ruora  (a«l 
•v>SM  AfTinai  •vai  w«Mtf  K« 
<yi  ktation.  rvamjftaW  ^  W 

Arfifiei   10  ••fcwtt  ?<v  »tM| 


*THESE  ARE  REPRINTS  OF  FULL  PAGE  ADS 


SriMi    (  rit;/i/  I   v/ii'i(  .s  sodn 

(  haniiitifi  rcrrnt  uradtuttv.i 

of  Air  lAuin'  siliool  foi 

.  niuiiiii  of  \liwardL'x,sci>. 


.S,\i  won  ;i  fiirllH"' 
the  Cup  of  the  Prf^- 
Ministry   and   Coun. 


//;<■ 
a\\ard: 
of    the 

the   Milan,   Italy  Maritime 
nicntarN  I'ilin  Review. 
(I'liASi       iLRN      ro    PACE 
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lit  \AACDrK  — 


?RIFLEX'  records  retinal  circulation  via 
V  fluorescence  cinematography  technique 


ARRIFLEX 

eiploresQil 

recovery  techniques 

at  SINCUIR  RESEARCH  Inc. 


'i   MptorvO*   S>McU«   " 


■  «MM»B  t«M»|iMl  I  ■  IMMn 


*  m  tmmm  tt    mt  * 


m  Mtn  wvx  »w«fi  »nc*^  » 


r«B  «n  UM*  M  J  iM  it  10  Nmk  m>  mcSM  >e'  •  IvM  if  I 
M  I  Maam  *nv  Bt  Ot  1  ^»(1M  *rri«wi  t  wrm  SktfM>  rtOn 
■  ■■1  WM  lumn  kt  c  1 1  win  w<«  It  fiWiwim  «tm«  «t 
MM  taHM  MM  Wrt  •>  «(  a*  t^Mt*  ^  »V«  M  tVt  «t  ■•«« 

U  *!•  •Mmn«*  aaua 

■Mtatwr  ia)ii»lrtl. 

H«  *««■  *c1«*  C«ll^*  B 


I- ENTERS  SURGERY  TO  FILM  HUMAN  KIDNEY  TRANSPLANT 


'•IM  *i  Ot  «**«fi  t  Mk^fsii 


«  t^al  ■««<««  ^MorM*^ 


Nanowa  br  m  ••>  Aw«Mt  Q«t«M  Cwwm  «f  »<•  Amw 
wMcm.  CM  CaMni  ol  WlWI.  Ganlww'*  mII«MM  Mm.  MUUAH 

■■*•  fn*  «!«>«'  <•«(«»  pvtMWt  JUBMi  to  M«lPrT    n  «■  MTMt  M 

Hi  uu  •  Wl««<  iNHii'l  TaMtiB^  F*n  •»  Ooctort  •tu«rM|  Ita 


•  ■«  -w|>M  te  -  i)M<fin^  V  (••map  rram  eptrMing  >«am  to  a 

I  MmpKl  «rT>«n   Uwwt  'nolan  p<l>^*  or  ntnow't  ca«H>allid       •<• 


ARRIFLEX'  goes  on  the  road 
for  ALLSTATE  INSURANCE  CO. 


il  w4  •■  (to  iM<  l«  J  f«Wl  tM  iW  MM  t'WH*—  ■ 

WW  tCtm  Uu«twi  ■  K*  kMM    c*u*|*t  art  MMiri  bn«t 
*lto^  <m  tm^tn  "  '•OM  f««4i«  w*«*M^to«t  •<«•  lo  )i»t  »*  «•«  « 

tiMki^  aiXM  *■  ca^an  d  «••  ti 


^ 


(  PRESENTS: 


ft 


^" 


y^W 


LOS  ANGELES 


HANG 


LTANT 
..  A. 


AND  PRODUCERS 
ORE  LANGUAGES 


Jge   packaging    tor    tanct 


I  echnicolor 


JL 
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r    WAS    FESTIVAI 

lumbus.  Ohio  on  1 
evening,  October 
hers  of  the  Gre 
Film  Council  an 
gathered  at  that  c 
Fine  Arts  tor  thi 
Awards  banquet  w 
the  13th  Film  Fe^ 
the  organization. 

The  top  award 
the   symbt^lic   Chri 
this  year  !  3  of  the? 
in  the  five  princip 
the  festival.   With 
erosity.  fortiticd   b 
entries  from  studii 
throughout  the  U. 
Columbus     also     1 
than    150   Ceriific 
films  accepted   for 

Citizens  of  the 
.Midwest"  and  sur 
ties  saw  the  prize- 
films  on  Saturda' 
October  2-3.  in  th 
the  Battelle  Mcmoi 

Best   in    Busine 

The  uinners  of 
as  the  best  of  thci 
ness    &    Industry 
at    Eastern,    prodi 
Productions.   Inc. 
Lines  (see  B  S  #* 
a   Wolpcr   Productj 
And  Away  We  Go} 

In  the  catego 
Fields,  where  five 
received  Chris 
.•\merican  Telephoi 
tilm.  Beyond  All 
duced  by  Larry  M 
tions.  led  the  list.  / 
production.  Four  L 
her  (t.v.  docum 
Years  of  f- loads, 
WBNS-TV;  Scott  s 
entered  by  Contei 
and  Colonial  Naiiii 
by  Colonial  Willi 
the  tJther  four  si; 
in  this  group. 

Travel  uiid  llc-u 

Two  travel  fil 
honors  in  this  catej 
Indies,  produced  b 
neen.  Inc.  and  a  Sw 
tilm.  (Jifts  of  Wint. 
statuettes. 

The  Health  and 
film  category  had 
Chris  trophies.  le:_ 
for  ( 'hildren  Ret 
produced  by  the 
Health  Service  Au 
ity.  Point  of  Vie^  won  a  ■(  liris 
for  Vision  Associates  and  the 
Metropolitan  Life  Insurance  Com- 
pany also  won  with  The  Time  of 
Growing.  Encircling  Fascia,  sub- 
mittetJ    by   Ohio   State    University. 
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ARRIFLEX  at  work .. 


ARRIFLEX-  filmed  Johnsons  Wax  Worlds  Fair 
cinematic  masterpiece  "TO  BE  ALIVE" 


htt^f  (ht  lo^mon  1  Wit  '  CoKlfn  Rontfeile  t\  I'm  Woritfs 
F»«  It  17*)  minwln  ot  ihf»t  4r>i(hl  (he  tit'Mrdrnirf 
JflfOffCtof   Jicrffn  cole  lilm  "T«  Bi  Uiv(.~      jo  wrmltvtfy 

tnd  UtianAti  Ktmmid    Among  Ijir  miTon.  Mm  V'\>Ci  ind 
{)u&>icji>4m  i'ii«  l>mf  Mj|u<nr  the  opinion  >i  uiunimows 
tkirt'l  uni*|  btrttr  to  ftf  un  It  1k(  fiv« 

frpicil  ot  TV  iccciifdfi  (ivffl  To  B«  Alivr'  mt\  Columnnt 
*fch'»  Wimlons  lull  column  commfnAilion  in  Iht  Htm  Yofk 
Post  uudinf  ihc  Mm  n  »  complrlt'r  mleintrd  noiti  ot 
Kl      « film  Rinte'pKtf 

Thf  M>K)  of  dfMtn  movini  iDMKh  jbllrKtion  it  htre  " 
hf  i»Totf  TUf  world  of  pffioft*)  intimjlf  pcttut  ij  fitit  Tht 
pWointWr  fi  I'lnd  fnoujn  lo  nuk»  i  ffldodfjnu  oot  ot  tf>f 
p»u{e  of  I  crntipfdf  humin  «r)ou(ti  lo  |r«mk)lt  iboii  lo^v 
a«f*T  into  I  thtill.nj  roid  nee  of  to  uftdf^Und  thf  conlfm 
plitrvr  &fiut>  of  Wjldeni  pond  From  uoivtru  lo  Irog  from 
il<kQ««l<Ag  Atriunf  to  dincmg  AmfiCin  tefUirri  to  the 
■wid  vrnrd  m  pinm  Colo's      it  t  ill  here,  spilling  over  mth 


the  lit*  rmattoo  *nd  hippinm  of  eitiunc* ' 

■?o  Be  Alive  ■  erKomp*ii«l  IS  monthj  ol  ihootint  in  (uiopf 
Afncj  <nd  Ihe  Unilf4  StitM  Bui  long  beloft  l^e  Mm  mikeri 
Ml  ovt  on  Iheit  cinrmjtic  ulan  Ul>C  pfotitemt  q\  the  tiip>t 
umefl  let  up  hid  to  t>e  solved  It  ■mn  Mf  Hammid  vrfw  dr 
lif**")  'he  cimeti  nj  mlh  the  three  A/r.tle»  Jil  moonled  o<i 
1  linjle  pedestjl  EK^  tjmefi  u  dnven  B»  j  lUndard  A/n 
coniljnt  ipeed  motor 

SelKliofi  ol  equipment  was  an  ■mpo'tani  latlor  We  e> 
peeled  to  travel  a  ('eat  deal  fo>  the  pfoduction  of  our  three 
screen  liim  Producer  F'ar>crs  Thompson  eiplain^,  "and  to 
work  in  remote  J'eis  where  the  Inple  camera  would  have  to  tie 
cartieO  considerable  distances  and  set  up/apidly  fc  uneipecte4 
oppoftumtifs  Ow  camera  sji^tem  had  to  be  1i(hl  compact 
ruejed  and  reliable  even  in  adve'se  climates  because  Ihe  pre 
eiiion  malching  ot  Ihe  three  camerjs  prevented  us  Irom  inlei 
changing  any  one  ot  them  with  a  spate  Moreover  '  he  added 
HVe  wanted  a  camera  w<lh  which  cameramen  the  nvoild  over 
were  familiar  We  chose  A/nllei " 


ARRIFLEX-  DELVES  THE  OCEAN  DEEP  WITH  RON i^ 


1  iiitni  Ujh  d'M'.  oceanoTfPhcf,  ichtiffolefiif.  M« 
(voduct',  pnolDfiapher.  deep  sei  lishtinun.  advrntuiei  v  haw 
been  a  Hodd  t  Fur  VLtiior.  then  ipou  •*  ■"'t  read.  hevO  o<  u»n 
Ron  cnutch  Ahityi  wiin  a  cartwn  ima'tabir  with  m  ArnAeL 
Rcvi  itcffltly  appeared  -n  lull  dnmg  rt||l>i  Airtflti  m  hand  «n  tk* 
twer  ci  SKIN  Divifl  Hafarrw  Kn  mealmj  ail.ci*  wi  unde-wilet 
p^uTaefap^*  Irchmguei  was  pubUshed  m  iNOUStRlAL  PHOIOC 
ftiPHY  [  Much  St  mi  Mik  hai  been  mth  the  Amhei  31  ")  »M 
<t<Tj'tablr  I'lTi  tmlaj).  a  ilunnri|  maime  ballel  o'  rruibons  of  fish 
rnrnted  "n^\\  tee'   notice)  It  the  Laitman  Kodak  (ihibl  at  Ihe 

Wd'^S  Fl'r    He  IS  a  COnwsItnl  twwd  mrnrr  ll  IM  Mternalnftll 

UnOtrwatcr  film  Feslrval  m  Sinla  Itonica.  Califoma.  ["\  amwt 
crnnini  m  Aitillei  lo  ffwrunf  i  Cadillac  1  tn  these  and  mini  oner 
fittiO'd'nMT  phaiofriph'C  pursuili.  RsnOufch  hat  developed  mlo 
an  rnlhuvMlK  eiponent  ot  Ihc  A/titIn  motion  ptclurr  cameii 


■  rW  AiriKei  »•  lU  t*Kl><  ^wt  M«<*i  - 
for  i«)dfrw«lct  worL'  *m  MMtWid  •  . 
new   *  And  -ts  «00  n  OHOtr  1  f— 
•OD  |0  to  an  Bx  <ts9tm  mM>K  m  pt  r. 
don'l  l.kr  ccxMt « I*  cMifl  W>  rw,  1  j( 
in)  N«a  loi  bMk  n«  tmiei  \immntm 
oped  6i  B«iH  i  Sa>iw  of  HMrwMd 

Ran  OurcMr«i«pfti  kvi4t  m  1  ili«s«»rf 
Imcst  MMeik—tm  ««(  I*  «Ntr«lBM  ^ 

Ft  iboit  04  carlk  Hi'i  tON*,  K  «.0M.  M^ 

Sen  t««  Amln 


^If 


ARRIFLEX  goes  360  panoramic 

for  New  York  Port  Authority  World's  Fair  Film' 


ARRIFLEX  achieves  niacrocinematog 
objective  for  Moody  Institute  of  Scienc 


SMolKV  Irvw  htlKo^lfix  rilit  on  the  Hudun  tn\i.  Hop  I 
*ni*«Ctca  Irifln  -run  Iran  intemMlh  a  ki  pUn*- 
fttt  A  M4n  Ca— tjticni  C*<it*n.  Inc  .  compJilH  a  mtnl  uniqvt 
Mlwi  pctvit,  Ihe  KO'  Hilra-wKtKvU'  panorama  Isr  lh«  Rgrt  el  New 
TBf«  AoetarifF  t  *'^*>t  M  "O  «>on«i  r«iri  DettnM  to  ta  lAown  on  * 
(Mvtolt  (111*  KrtM  n*  t;«nwi«  fitn  dramtl<4ll|  e>*«haiim  l«« 
PA   lr»»HarUI<0*  tKililiH   Unrt   11.000,000  pNpl*   in  It*   New  (wt 

iMtin#ei>tiii  aru 

B«ta«««'t  Inc .  Owico  wolien  »irhi>i  *«i<7<>tnt  ipKi«liitt~*ltn  Iht 
■4  of  IWn  lacn«*a^«nf .nrfiH  t  Mititw  camera '  Im  tl«  ihipt» 
ftm.  B^Mfct  Fkff  neur^trd  11  »>.,!(„  iw,  oquipped  wilh  lOO-H 
•UdJiwii  on  t  r«d  i>>.   ^-       -         -'i^ttiiatf  ulloihMl 


up  <nlo  one  ol   10  circuU'1|r  ■iiii^ed  mirnxi   PToWtflii  ol  held<n(  la 

OODQ-iiK''  umira-eoiilion  loiertnce.  fuel  pftiiinc  inlncalt  >ma|r 

infill.  oclKil  (lacMude  md  pi'illai  cO'tkIwA'-Io  name  tel  i  It*— 

■tit  in|«niMislf  ulvvd 

a  CM'-'"ttr*«»   mtchimtm  connecltd  ill  Iht  dr«t  ihillt  Ol  IM  10 

Anttlriti  lor  idtnlKJl  71  Ipi  opttilion   01  spaciK  i<|nitKanc*  In  IM 

ulecTienol  tht  Ainrid    H    irt  itt  fti''d">«n  miiitin*  irilMi.  rvfiitfr 

«>n  liloi  (novtmenl.  (mail  urt  ind  ntitlit  cgratiintd  with  iti  hl|ft  idipr 

ibiiitv  ind  iMoMt  'tliibiiity 

In  Mi-i  mifinilift  md  dimindinf  mottoa  pKturt  iiiifimnl.  Ainllti 

itiin  pfw»d  til  >trutilil|  »  in  initnmtnl  ol  ilmotl  limnitu  caoibiliri 


A  I&yM'  protect  of  photo-dOCurTKnting  bwi  rniiniaming 
thtir  ciIWIl  eomrruinicafir^  lelling  tirm  ir^  tven  meawiif^ 
diftancai  iMmolncall)',  wai  culminalM  iiticn  Dr  I'win  A 
Moon.  Dirtctor  ol  the  Moody  Imtltut*  ol  Science.  Lot  Ai^*l«i. 
Cal'tomia  complatM  litminc  X>tr  ot  thi  &mi.~  In  makinc  vm 

rtoUbl*  dOCum^nlary,  wftich  tut  «tlr»ctM  wm«lor«M  KClaim 
both  here  artd  ibrDM).  IMoody  Irtttilul*  ot  Sciinc«  phot^ 
'apheri  r*l>M  heavily  on  Ifw  Amtlei  16)  mirror  reflea  rutrnt. 
hijhly.ni*o«uvef»bl«  compaclnci.s  and  fam«  v*rwt<lity  im- 
ploring unuiual  procMu'Vt  in  macrocinvmalocraphy,  ftwi 
tynchfoniMd  stfoboicopk  light  polvts  with  (n#  reiWi  mirrw- 
ihutlvr    Triit  permitted  TUiimum  Mm  «>poiure  witlvout  tub- 


f*Ct>rit  Itw  MmilnVh  M>«*>r  -' 
I'v*  hMl  Of  tUndWd  tVrii'^ 
liK»Ml>ng  praductnn  ta  r^' 
S«OtWKtwr.  I4Ua«>dFlUIM.    __  . 

UliiU'ng  a  y*i<tti  o>  Wmia  tr4  A 
challvncrt  of  s^wotmg  fron  nsviMgtl' 
mfictvd  trM  and  h-v*  vw>      •(  _ 

Mb^ecti  win  iwnnii  baOyowiai  — ■— <»B 
wcccuTuily  riming  "Citr  «l  W*  ii 
PTOmO  iIwII  mdupcnMMa  «  a  |M 
iim<ii«u  eap«b'i<l«k  0*  localw^  P 
Mm*  for  you 


t 


f^*  A»m 


PLEASE  WRITE 
FOR  LITERATURE 

on  Arriflex  cameras 
and  accessories. 
Specify  16M,  35MM 
or  both. 


"THE    ARRIFLEX    STORY" 

An  absorbing  32  minute  color  sound  film 
depicting  the  step  by  step  manufacture  of 
Arriflex  precision  cameras  and  their  appli- 
cations to  varied  cinematographic  assign 
ments.  Available  without  charge  for  group 
showings.  Write  (on  letterhead,  please)  Arn 
flex  Corporation  of  America  for  bookings 


CORPORATION 
OF       AMERICA 


Si  ,    lit      •   lliilil  I     S/((l|(    \    \llllit 

fhiinnin^  recent  firtidual>:\ 

of  Air  Lines'  school  for 

.rnininn  of  slctc(irdes.\i-s. 


257  PARK  AVENUE  SOUTH,  NEW  YORK,  N.  Y-  )0 


I  he  Sea  won  a  further  t 
award:  Ihc  Cup  of  the  Prc^ni'' 
of  the  Ministry  and  Counn 
the  Milan.  Italy  Maritime  !> 
iiicntary  Film  Review. 

(I'll  ASK       TURN       TO      PACE 
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ij  Navy  Film   ^lukin^. 
ein,  lla*  Kriirtd 

n  of  government  and 
film  production.  Allan 
,  retired  after  21  years 
1  this  field.  He  was  a 
lure  director  at  the 
le  ("enter   (NMC)    at 

California,  at  the  date 
iient.  September  1 7th. 
isted  in  the  Navy  in 
hotographer  and  after 
ning  course  with  the 
Liiotion  picture  unit  in 

was  transferred  to 
rsving  Two  Photo  Lab 
rhor    in   1943  he  join- 


tciii     ( rifiht )     at     Point 
film  editor  Dan  Milni  i. 

ibat  photography  unit 
by  the  noted  Edward 

lis    tour    he    saw    duty 

aircraft   carriers    USS 

Enterprise.  Wasp  and 

■  n.  While  on  the  York- 

;w   a  combat   mission 

;he   Japanese    Base    at 

Japan.    While    photo- 

a  attack.  Stein's  plane 

nti-aircraft  fire,  causing 

ich    earned    him    the 

rt.   After  the  war.   he 

the  photo  team  covcr- 

nic  bomb  tests  in  the 

c. 

and    1947.   he   helped 
al    Byrds    •Operation 


Highjump"  in  the  Antarctica  and 
in  1951  took  command  of  the  At- 
lantic Mobile  Photo  Unit  in  Nor- 
folk. Va.  He  retired  at  Norfolk  in 
I9.S4  as  a  commander,  due  to  his 
combat  incurred  injuries.  He  also 
wears  the  Navy  Air  Medal  with 
three  stars,  the  Distinguished  Fly- 
ing Cross,  the  Presidential  Unit 
Citation  with  t\M>  stars  and  the 
Navy  Unit  Citation  with  one  star. 

*        *        * 
.Viiicrit'aii   T\"   Festival    Seeks 
More   Kiilries   from    .Ahroad 

Enthusiasm  by  judges  and  fes- 
tival audiences  for  entries  from 
abroad  in  a  special  "International 
Category"  this  past  year  has  en- 
couraged operators  of  the  Ameri- 
can TV  Commercials  Festival  to 
enlarge  this  category  in  1966. 

Festival  Director  Wallace  Ross 
lecently  toured  several  European 
advertising  centers  where  he  met 
with  trade  groups  that  will  co- 
ordinate entries  form  those  areas. 
He  was  one  of  five  international 
judges  who  appraised  entries  in 
the  Third  Annual  Cork.  Ireland, 
Festival  of  Television  Commer- 
cials, in  connection  with  that  city's 
annual   festival   of   the   arts. 

Afterward,  he  showed  the  1965 
■American  winners  to  London 
agencies,  advertisers  and  produc- 
tion firms,  and  subsequently  re- 
peated the  showings  in  Paris. 
Barcelona.  Bologna.  Frankfurt  and 
Dusseldorf. 

The  International  Category  is 
judged  independently  of  U.S.  and 
Canadian  entries  in  the  American 
Festival.  In  1965.  advertising  or 
broadcasting  associations  in  some 
ten  countries  were  invited  to  sub- 
mit only  ten  entries  apiece,  of 
which  a  total  of  twenty  were 
selected  by  festival  judges  for 
showing  at  the  Waldorf-Astoria 
banquet  last  April  30th.  Of  this 
group,  two  were  from  Australia, 
five  from  France,  five  from  Great 
Britain,  one  from  West  Germany, 
and  four  from  Japan.  • 
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>NTINUOUS   PROJECTION   TREATMENT 

fridge   packaging   for   Fairchild,   Technicolor 
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PHOTOGRAPHIC  LABORATORY,  Inc. 

6555  NORTH   AVE.,  OAK  PARK,  ILL. 
Area    Code   312-386-6603 


THE   DEGESH   COMPANY  OF  WEST  GERMANY  PRESENTS: 

THE   HIDDEN   WAR" 

m 

PRODUCED   BY: 

Mc   NAMARA   PRODUCTIONS  -  CENTURY   CITY  -  LOS    ANGELES 
MANDARIN   VERSION: 


FOREIGN   LANGUAGE   AND  CINZMA  SERVICE 


V 


OF   HOLLYWOOD,  CALIFORNIA 


^'  ■^^'m^ 


TRANSLATION   &   NARRATION    BY:    HENRY   CHANG 


mji»  rt  #  ^ 


NARRATION   DIRECTOR:  MEI-IN-CHEN 


LANGUAGE   AND  TECHNICAL   CONSULTANT 
PROFESSOR  JOWETT  CHAO,   U.  C.   L.  A. 


JOIN  THE  INTERNATIONAL  SET  OF  WORLD  MARKETERS  AND  PRODUCERS 
FOR  WHOM  WE  HAVE  DUBBED  FILMS  IN  ONE  OR  MORE  LANGUAGES 

FOREIGN  LANGUAGE  &  CINEMA  SERVICE 

7046    HOLLYWOOD    BLVD.,    LOS    ANGELES,    CALIFORNIA    90028 
Telephone;    HOIIywood    7-5128    (Area    Code    213) 
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AND  WE'RE  NOT  TRYING  TO  BATTER  YOU  UP.  lV/)y  are  you  big  at  CFI? 
Because  all  our  customers  are  big  fish  to  us.  No  job  is  too  small  to  warrant 
our  earnest  attention.  Whether  you're  a  budding  producer  or  an  epic  film 
maker  — from  a  spot  commercial  to  a  major  motion  production  we  give 
your  job  individual  attention  through  every  stage  of  its  development.  Com- 
plete job?  At  CFI  we  provide  every  service  for  you  right  in  our  own  lab. 
16mm  or  35mm?  We  process  both  in  black  and  white  or  Eastmancolor. 
Special  effects?  Opticals,  titles,  inserts,  animatior)  photographiy?  You  name 
it,  we  do  it.  Speedy  service?  Need  dailies  in  the  morning?  Our  lab  runs 
'round  the  clock.  Quality?  At  CFI,  we  have  among  the  best  facilities  in  the 
business.  Sensitometry  equipment  insures  your  film  proper  color  correction 
and  exposure  balance;  exacting  chemical  control  gives  you  consistent  color 
balance  and  density.  And  because  we  do  the  entire  job  at  CFI,  our  team  of 
experts  is  supervising  your  job  every  step  of  the  way.  Thinking  of  a  filmstrip? 
We  furnish  artwork,  shoot  3-dimensional  products,  superimpose  type  or 
shoot  your  slides  from  35mm  through  8  x  10  direct  into  your  filmstrip.  Spe- 
cial lighting  assures  minimum  contrast  gain  and  our  unique  continuous-loop 
printing  equipment  delivers  uniform  filmstrip  prints  from  scratch-free  nega- 
tives. How  long  for  a  top-flight  filmstrip?  Well,  one  week  is  normal  delivery 
with  us.  But  we'll  work  with  you  to  meet  even  tighter  deadlines.  All  these 
CFI  services  are  as  near  as  your  phone.  Pick  it  up  and  tell  us  what  you  need. 
We'll  try  to  give  you  those  big  fish  answers. 


CONSOLIDATED    FILM    INDUSTRIES 

959  SEWARD  STREtT,  HOLLYWOOD,  CALIFORNIA  90038  /  HO  2-0881  •  HO  91441 


Camera  E 


THE    EDITORIAL    VIEWfIin] 


THE  SPORTS  PICTURE  OF  THFVrv 

MAJOR   Leaguk   Baseball's  anm 
Scries  games  liave  become  one  > 
challenging  as  well  as  satisfying  proi.; 
signments  in  sports  film  making.  Tig! 
races,  especially  in  the  National  Lcagi.  *a 
recent    years,    make    location    probler 
unpredictable;  weather  delays  often  h^p 
crews;   lighting  conditit)ns   run  the  fj 
of  deep  shadow  to  blinding  sunlight. 

In  the  years  of  Yankee  mastery,  ih 
depths  of  their  New    York   playing 
often  harder  for  the  cameraman  to  "p 
a    rookie    outfielder  chasing   a   Mantl 
Today's  wider  latitude  in  color  films  hi 
real   miracle  in  capturing  the  big.  fujpici 
of  all  the  game  action. 

But  the   past  is  only   prelude  a^ 
World's  Series  action  got  underway  t 
The  boss  film  man  of  both  profession. 
Lew  Fonseca.  again  turned  to  Jack  Lb  I 
ductions    (their   fourth   straight  year) « 
shooting  of  this  annual  sports  classic. 

The   Lieb   advance   party  could  figt: 
big  new  park  between  Minneapolis  andl.  1 
for  the  American  League's  role  in  th^Sc 

Now.  long  before  the  first  pitch  wa>hn 
in  the  '65  Series'  opener,  camera  CL|pn 
had  to  be  checked  in  every  detail 
mates  and  stock  orders  were  set;  crc"  u 
and  travel  plans  ( figure  four  cities  ai  ( 
two  later)    required   early   airline  re 

At  every  World  Series'  game,  the 
at  least  five  cameras  operating  at  pre-le 
vantage  spots;  all  will  be  equipped  withp 
telephoto  and  zoom  lenses.  Slow  motioni' 
popular  feature  in  past  Series'  films.  \vi» 
be  emphasized  and  prepared  for.  Filni.-ii 
that  at  least  35.000  feet  of  the  nj>/if  cor 
would  he  ()/(  luind.  W  ould  it  go  four,  le 
or  the  full  seven  games?  You  had  i  1 
matching  stock  for  the  maximum  requin 
Men.  material,  niovenient  .  .  .  then  actn 

The  veteran  player-manager  Fonsci 
mands  excellence  and  the  product  dcsi-< 
That's  the  ultimate  reward  for  both  pil 
and  sponsor  of  a  film  package  whii 
premiere  to  initial  audiences  of  the  (3 
foremost  spi>rtswriters.  earning  columns  i| 
licily  lo  build  subsequent  booking  intcrc- 
was  the  film  that  nearly  all  League  clubs' 
carry  into  hundreds  of  winter  banquet  cl 
ments.  that  the  Series'  winner  and  losci 
uses  to  satisfy  thousands  of  regional  Ian  gi 
as  the  games  are  replayed  for  months  io' 

Last  year's  Series'  film  won  critical  a 
for  Lieb  Proiluclions'  camera  \vork.  coK 
especially,  for  capturing  the  .v/»/r/7  of  iha 
dinal  victory. 

And  then  there's  the  awesome  fact  th 
one  motion  picture,  with  nearly  a  tin 
color  prints  in  ilay  and  nighl  circulation 

(CONTINl'll)    ON      nil      lOM  OWING     PAG 
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6  NEW  WAYS  TO  SAVE  MONEY! 


New!  Plio-Magic  Plastic  Film  Cans 
Are  Lower  In  Cost  Than  Any  Cans  You  Are  Now  Using! 


At  last!  Plastic  Film  Cans  for  all  of  your 
16mm  films-  for  400',  600',  800',  1200', 
1600'  and  2000'  reels. 

These  Plio-Magic  Cans  save  you  money 
when  you  buy  them  .  .  .  and  continue  to 
bring  you  savings  as  you  use  them,  for  they 
are  . . .  p  Light  in  weight-save  you  postage 
and  freight  costs  D  Won't  crimp  or  dent  - 


can't  injure  film  n  Won't  rust  or  scratch  — 
last  and  last  □  Stackable  -  have  interlock- 
ing design  n  Easy  to  open  and  close  n 
Keep  films  clean  and  dust  free  D  Fit  all 
existing  racks  and  shelves  D  Have  space 
for  your  imprint. 

Send  for  specifications  and  prices  now! 


YOURS  FREE! 


*PRC  DATA  Kir 

gives  you  time  and  money' 
saving  information  on 

high-impact,  fire  and  break 
resistant  PLIO-MAGIC  " 


•  fllM  REELS  •REELPAKS  •lAPE  REELS 
•  PROCESSING  ROLLERS    •CORES  •BUSHINGS 

and  the  revolutionary  new, 
PLASTIC  FILM  SHIPPING  CASES. 


PLASTIC  REEL  CORPORATION  OF  AMERICA 

,         _  Sustaining  members  of:  SAVA  and  SMPTE 

^^  Oept.  B-10 

BOX  750  UNION  CITY.  NEW  JERSEY 


V^^      V-;  '<S^  Yes—  without  cost  or   obligation,  mail 

XN,^  ^      /  a  money-saving  "PRC  Data   Kit"  to: 


^* 


\> 


Convvnicnl  lnd«>«d 


/ 


i 
I 
I 


Name 

Title 

Address 

C.ty 

Stale 

1       ^       ^      1 

^  ^m  i^  HI 

PLASTIC  REEL  CORP.  of  AMERICA 

Sustainiufj  members  of:  NAVA  and  SMPTK 

Mailing  Address:     Box  750,  UNION  CITY,  N.J.    ■    Office  and   Warehouse:     612  BOULEVARD  EAST,  WEEHAWKEN,  N.J. 
West  Coast  Office:      •     1133     COLE     AVENUE,     HOLLYWOOD     CALIFORNIA     90038     •     Area   Code     213-   462-8005 
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Change  films  in 
2  seconds  flat! 


At  last  you  can  show  any  sound  film, 
anywhere,  anytime  — without  threading, 
film  handling  or  rewinding— with  the 
amazing  new  Fairchild  MoviePak  8mm 
sound  cartridge.  And  you  can  multiply 
the  value  of  your  entire  film  program. 

You  simply  select  the  MoviePak  car- 
tridge you  want,  snap  it  into  the  Mark  IV 
rear-screen  projector  and  play.  To  switch 
instantly  to  another  film,  just  snap  out 
one  cartridge,  snap  in  another. 

Every  film  you  have  can  be  easily  con- 
verted to  8mm  and  threaded  into  the 
MoviePak  cartridge.  Now  you  can  un- 
leash the  full  power  of  your  entire  sound 
film  program.  In  a  prospect's  office.  In 
showrooms.  At  trade  shows.  On  sales 
counters.  In  training  classes.  In  the 
boardroom.  And  in  broad  daylight.  The 
Fairchild  Mark  IV  8mm  projector  is  port- 
able, never  requires  warm-up  time,  and 
has  a  brilliant  85  sq.  inch  rear-screen 
image. 

For  full  details  and  demonstration, 
call,  wire  or  write  Mr.  Nat  C.  Myers,  Jr., 
Fairchild  Camera  and  Instrument  Corp., 
Plainviev,  L.  I.,  N.  Y.  11803.  Telephone 
(516)  WE  3-9601. 


F=/MRCHII_D 

1 '  1 ;  '    . '     1  f  ■'  1 A  L     f '  f  ■?  (J  U  U  U  T  3 

«Ne    INItawHINT     COIi»0«AtlON 

THE  I : DTr O RI . u .  \  1 1 : \\' P O I N  r : 

(CONTINUED  FROM  THE  PRECEDING  PAGE  24) 

League  headquarters  in  Chicago,  out  of  the  in- 
dividual Club  offices,  along  the  worldwide 
Armed  Forces  film  circuits  and  showing  to 
literally  tens  of  thousands  of  audiences  from 
the  teens  to  the  elders  has  each  year  out-played 
Gone  With  the  Wind\ 

Making    this    bo.\-office    champion    in    the 
sports  film  field  is  almost  as  good  as  capturing 
the  hitting  title  or  getting  the  Cy  Young  pitch- 
ing avsard!  • 
at^       -jfi        ^ 

"Human  Investment  Act"  Proposes  Tax  Aid 
to  Industry  for  Re  Training  of  Workers 
^  U.  S.  Representative  Thomas  B.  Curtis  (R- 
Mo. )  has  introduced  a  Human  Investment  Act 
in  Congress  to  deal  with  the  critical  problem 
of  "structural  unemployment."  As  he  describes 
its  purpose: 

'"A  Uui^e  portion  of  our  uneniployinenl  is 
not  because  of  too  few  jobs,  but  because  a 
large  portion  of  our  manpower  is  untrained  in 
the  skills  that  are  aciuully  at  this  moment  in 
serious  demand."' 

His  bill  would  complement  the  manpower 
training  programs  under  government  super- 
vision by  offering  a  7  per  cent  ta.x  credit  to 
employers  who  train  workers  in  new  job  skills. 
The  credit  parallels  the  7  per  cent  allowance 
enacted  three  years  ago  to  spur  investment  in 
machinery,  plant  and  equipment.  His  position 
is  well  taken  that  "ta.x  laws  should  treat  Im- 
mans  as  at  least  equal  to  machines." 

By  encouraging  private  industry's  role  in 
retraining,  the  bill  involves  the  people  who 
know  best  what  skills  are  needed  and  how  to 
get  the  greatest  results  for  the  money.  We 
endorse  his  measure  without  reservation  and 
hope  that  it  gains  the  support  of  both  parties 
for  enactment.  • 

^  *  :;: 

Watch  Compami  Uses  Picturephone  Service 
to   Show   Ads   and   Point-of   Purchase   Tools 

A  The  projected  image  can  be  transmitted  by 
film  or  via  television  signals;  it  is  also  being 
conveyed  as  an  important  new  business  aid 
by  the  Bell  System's  new  Picturephone  service. 
A  recent  and  notable  example  of  this  useful 
new  audiovisual  tool  was  provided  when  a 
major  New  York-based  watch  maker  con- 
ducted  a   unique   see-while-you-talk    telephone 

(CONTINUED    ON     THE     FOLLOWING     PAGE    61) 


w.  f.  mutschmann*  makes  films 


if^actual  spelling. 
unlikely  person 
who  produces 
unusual  motion 
pictures  on 
improbably  low 
budgets,  find  him 
at  Plank  Avenue, 
Paoli  (actual 
spelling),  Pa.  or 
call215  644  2774. 


MUTSCHMANN  FILMS 
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REVERSAL 
PRINTING 
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PROCESSING  * 


COLOR  PRINTINC 

OTHER  SERVICES 

•  Work  Prints 

•  Colorto-Color  Prints 

•  Color  .to  B  4  W  Prints 

•  Raw  Stock 
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BUSINESS 


Anyone  for  a  Zoo  film? 


Or  one  on  Newspaper  Operations? 

Or  one  of  ttiese: 

City  Room/  Operation  Amigo/ 

From  Type  to  Paper/ Expedition  to  Borneo  / ROP  Color/ 

San  Diego  County /Newspapers  in  the  Classroom/ 

Spirit  of  Freedom  / Careers  in  Newspapers  / 

Abraham  Lincoln/ An  Introduction  to  Better  Newspapers 

Copley  Productions  films  will  interest  your  business,  civic  or  service  organization. 

Our  16mm  motion  pictures  and  filmstrips  cover  a  variety  of  subjects. 

These  films  have  been  photographed  in  numerous  foreign 

countries  and  are  show/n  all  over  the  world.  For  complete  information  on 

any  of  our  films,  contact  the  Copley  Productions  office  nearest  you. 


7776  Ivanhoe  Avenue.  La  Jolla,  California    •    434  Downer  Place.  Aurora.  Illinois 
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HOW  TO  GIVE 
THE  HUMAN 
TOUCH  TO 
STARK  RULES 


The  skill  of  the  Supervisor— in  inter- 
preting and  applying  your  policies 
and  goals— determines  in  great  de- 
gree their  favorable  acceptance  and 
faithful  performance  by  your  em- 
ployees. Here's  a  helpful  sound  film: 

"Interpreting  Company  Policies" 

that  accentuates  the  Supervisor's  re- 
sponsibilities and  shows  the  methods 
that  hove  proved  most  successful,  in 
explaining  and  v^inning  acceptance 
of  rules  and  policies,  for  other  im- 
portant organizations. 

One    of    eight    sound    filmstrips    on: 

"SUPERVISOR  TRAINING  ON 
HUMAN  RELATIONS" 

which  dramatically  shows  how  to 
clothe  the  "bare  bones"  of  company 
rules  and  regulations  with  a  friendly, 
human  touch. 


Giin/ct/  FILM  .MA)/7« 

ROCKET 


Mali  coupon  tor  preview  detaH% 

ROCKET   PICTURES,    Inc.    Drpl.    A-9 

1541   North  Western  Avenue 

Lot  Angeles,  Californio  90027 

Tall   us    how  we   moy   preview:   "SUPERVISOR 

TRAINING   ON    HUMAN    RELATIONS." 

Nome 

Addreti 


Labor  ^  Managrinrnt — \\  orking  in  llannonN 

F«>riii  Kai^l  4ioa>t  (l4>iiii<-il  on  Motion  Pirlnre  Produrlion 

LABOR  .\ND  Management  of  the 
motion  picture  industry  in 
New  York  sat  down  together  last 
month  and  came  up  with  a  new 
organization  to  help  maintain  the 
East  Coast  as  a  prime  production 
center. 


1  lie  new  organization  —  the 
Labor  Management  Council  on 
Motion  Picture  Production  East 
Coast  —  to  be  called  COM  PEC 
—  was  formed  by  officials  and  rep- 
resentatives of  the  Eilm  Producers 
Association,  TV  Series  Alliance, 
advertising  agencies.  lATSE  and 
noii-lA  production  unions.  It 
hopes  to  counter  the  increase  of 
TV  commercials  and  theatrical 
productions  moving  to  the  West 
Coast. 

Set  Up  a  Panel  for  Disputes 

lATSE  and  EPA  have  agreed, 
through  COM  PEC.  to  the  estab- 
lishment of  machinery  for  uninter- 
rupted studio  and  location  shoot- 
ing by  immediate  referral  of  labor 
management  differences  to  a  Dis- 
putes Panel  Board. 

Steve  D'lnzilk),  lATSE  East 
Coast  Council  and  Business  Agent 
of  the  Projectionists,  who  was 
elected  Chairman,  and  Harold 
Klein.  E.xecutive  Director  of  the 
EPA.  elected  Co-chairman,  said 
they  were  confident  that  the  film 
industry  in  New  York  could  now 
lunction  more  smoothly  than  any- 
where else  in  the  nation. 

Major  Step  in  the  Industry 

They  felt  that  the  joining  to- 
gether of  unions  and  employers 
in  COM  PEC  would  stime  day  be 
looked  upon  as  one  of  the  major 
advances  in  the  history  of  labor 
managemenl  relations  in  the  mo- 
tion   picture    industry.    With    the 


outs  virtually  prohibited.  New 
York  can  look  forward  to  contin- 
uing as  the  leading  motion  picture 
production  center  in  the  country. 

A  prime  objective  of  COMPEC 
will  be  labor  management  har- 
mony and  the  development  of 
more  efficient  protluction  proce- 
dures. COMPEC  will  not  confine 
its  activity  to  labor  relations  but 
will  strive  to  promote  the  film  in- 
tlustry  on  the  East  Coast  by  pro- 
motion work  with  federal,  state  and 
local  governments.  In  the  near  fu- 
ture. COMPEC  hopes  to  obtain 
extensive  publicity  on  the  advan- 
tages of  producing  films  in  New 
York  and  its  environs. 

Other  Officers  Arc  Named 

Other  oHicers  of  COMPEC. 
elected  in  a  meeting  at  the  Ameri- 
cana Hotel  on  September  22,  are 
John  Babb.  Executive  Vice  Presi- 
dent. F  &  B  Ceco.  Secretary;  and 
John  Francavilla.  International 
Representative.  lATSE.  Treasurer. 

The  Disputes  Panel  Board  will 
be  composed  of  ten  members.  Eivc 
on  the  labor  side  of  the  table  are: 
Jim  Gartland.  of  the  Studio  Me- 
chanics; Jay  Rescher.  of  the  Photo- 
graphers; John  Wall.  Jr..  of  the 
Wardrobe  Attendants;  Tom 
ODonnell.  of  the  Teamsters;  and 
Rudy  Karnolt.  of  the  Scenic  Art- 
ists. Nox  Lcmpert  of  the  Screen 
Directors  Guild  will  serve  as  al- 
ternate. 

IVIana!>ement   Men   on   Board 

Management  members  of  the 
board  are  Robert  Bergmann.  Eil- 
mcx;  Buzz  Bcrger.  Plautus  Pro- 
ductions; Sandy  Greenbcrg.  MPO; 
Harold  Klein,  EPA;  and  Lou  Mue- 
ciolo,  Gerald  Productions.  Sam 
Magdoff.  Elektra.  is  an  alternate 
member  of  the  board.  • 


threat  of  work  stoppages  and  lock 

Officers  of  the  Lahor/Managcmt'nt  (.'ounc-il  on  Motion  Picture  Production 

(I  to  r):   Stt'Vc  lyiiizillo,  cii-tliainiKiii;  John  i'mnnnilld.  Ircaxurrr;  Harold 
Klein,  ni-chriiniiiiii:  and  John  lUdih.  .sccrctdnj  of  the  East  Coast  or<:,amziitkm. 


Quallty-Bilt 

Film  Shipping  f 

•  Best  quality  domestic  fib 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holdc 
with  postive  retainer  spri| 

•  Sizes  from  400'  to  2000' 

OTHER  "quality-bilt"  itej: 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  (e 
(for  Transcriptions  &  Filmspi' 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (Idi 
to  6  strips  plus  scripts) 

Write  direct  to 
waniilacturer  for  ctUlot 

WM.  SCHlESSlIt 

361  W    Superior  St.,  Chicago  , 


City 


Slat* 


Zip  Code 


Company 


Tit'* 


LAB  SPECIALJSI 

SINCE  1936 

8nini  SILENT 
16nim  SILENT -SOUN 

BIACK  &  WHITE  PRINTS  ONI 

Thaf   means: 

SPiaAL  SKILLS  .  . 
SPiCiAL   CARE  . 
PLUS 
ESPECIALLY  FAST  SERVK 
and 
ESPECIALLY  "GOOD  "  PRU' 
on 
QUANTITY  WORK 

Try   us 

MODERN  MOVIES,  INI 

832  Col«  •  Hollywood  J»,  CJ" 
Hollywood  4-7J»J 
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BUSINESS  SCIj 
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You  can  put  your  message  on  a  Polaroid 
Land  transparency  in  10  seconds  for  a  mere 
55c.  That's  about  23  hours.  59  minutes,  and 
50  seconds  faster,  and  1  dollar  less  expen- 
sive than  an  ordinary  slide. 

All  you  do  is  load  the  film  into  the  cam- 
era. Snap  the  shutter.  10  seconds  later  you 
have  your  transparency. 

After  a  quick  hardening  just  slip  the 
slides  into  the  snap-together  plastic  frames. 
And  you're  ready  to  go. 

There  are  2  different  kinds  of  transpar- 
ency film. 

Polaroid  PolaLinc  transparency  film  is 
designed  especially  for  line  copy  work.  The 
blacks  are  really  black,  the  clear  areas  are 
extremely  clear.  That  makes  it  ideal  for 
charts,  graphs,  diagrams...  any  thing  set  in 
type  or  drawn  in  pencil  or  ink.  It  develops 


in  only  10  seconds. 

The  other  film  is  for  continuous  tone 
work.  You  make  slides  of  pictures  and  ob- 
jects with  it  in  2  minutes.  You  can  even  take 
a  picture  of  someone  in  the  audience.  And  a 
few  minutes  later  show  it  on  the  screen. 
That's  guaranteed  to  liven  up  the  presenta- 
tion. 

Both  kinds  of  slides  fit  any  standard  lan- 
tern slide  projector.  Both  kinds  of  slides 
can  he  made  with  the  many  Polaroid  Land 
cameras  that  accept  Series  40  film,  except 
for  the  J-66. 

And  both  kinds  of  slides  have  terrific  im- 
pact when  they're  projected.  Just  imagine 
how  much  more  this  ad  would  have  im- 
pressed you  if  it  had  appeared  3  feet  tall  on 
your  office  wall. 

POLAROID  ■  AND  ■  POLADNC"" 
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who's  kidding  whom? 

In  any  field,  there  are  always  imitators.  But  there's  only  one  best.  In  the 
field  of  lighting,  Charles  Ross,  Inc.  has  for  years  been  acclaimed  the 
best  by  thousands  of  motion  picture  producers  who  demand  the  finest 
lighting  equipment  in  the  industry.  Send  for  a  schedule  of  rental  rates! 

THE  EAST'S  ONLY  SPECIALIST  -  LIGHTING,  GRIP  EQUIPMENT,  PROPS,  GENERATORS 

RENTALS   /  SALES   /  SERVICE    (fwj    Sole  distributor  of  Mole  Richardson  Company  Products  in  Greater  New  York 


333  WEST  52nd  STREET,  NEW  YORK.  N.  Y.  10019.  Area  212,  Circle  6-5470 
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business! 


^I««EPORTS  ON  EVE  OF  THE  FESTIVAL  IN  ROUEN 

Business  Film  in  France 

iiv  of  Prol)lfiii»   and   I'olt-iilial!-    tur   Srrt-cii    M<-<lia 
Id   b\    (hir   <!iirr<'!<puiiil<-iil    in    the    Frcncli    (iapilal 


IfATIONAL  InOISTRIAL 

t  ival  has  returned  to 
|h5.  to  its  birthplace 
i  where  the  first  of 
temational  competi- 
[iiee  in  1960!  On  the 
jeatly-cxpandcd  pro- 
ilms  from  all  over 
g  jury  attention  with 
Ini  makers  of  Africa, 
ast,  Canada  and  the 
our  correspondent 
orts  significant  gains 
of  pictures  for  "tech- 
lion"  and  "industrial 
a  decline,  at  the 
significant  public  rc- 
cts. 

irizc"  winner  at  sev- 
Festivals.  France  is 
lagging  in  the  pub- 
and   "public   image" 
m    production.    The 
emphasized    bv    the 
i)n  of  CEFILM.  the 
6mm  projection  out- 
i  in  provincial  towns 
igs  are  welcomed  by 
"s  of  commerce.  Ro- 
te. The  French  Na- 
ive  Union    (CNPF) 
developed    this    pro- 
c    and    in    the    past 
an  audience  in  ex- 
!0().()()()   citizens. 
D  Audience  Grows 
y  of  mention  in  this 
ich  factual  film  prog- 
rk  of  CEDFI  which, 
has    released    more 
on  behalf  of  nation- 
is  companies  to  col- 
:ultural   associations, 
ocicties    and    in    in- 
.  Both  of  these  wcll- 
ips  now  assure  spon- 
and  growing   public 
iced   pictures.   Tele- 
gs    add    further    im- 
or  interest. 
:  of  training,  safety 


and  human  relations  films  within 
companies  has  also  made  signifi- 
cant progress.  But  French  film 
makers  say  it  could  be  much  bet- 
ter. They  point  to  the  films  of 
Houilleres  Nationales  (the  Na- 
tional Coal  Board )  and  of  large 
banks  who  are  now  showing  films 
to  their  staff  and  employee  groups 
as  well  as  to  a  broader  public 
audience. 

What's   the  problem,  if  any.  in 
France?  Large  companies  tend  to 


Frances  great  super-sonic  "Concorde 

limdiicid  hij  Si>(irt(   ()/</(  (///s.  it  iias 

ing  regular  subjects  on  significant, 
timely  themes  instead  of  depend- 
ing on  the  "bie  picture"  to  do  the 
job! 

A  good  example  of  a  progres- 


■'Pompi-x     .Spin.il     Slnis      M     s;),ii/M,r,  ,/    hij    Sen,  I,     (lr\ 

Acier(\   d(    Pomctj   ami   nas   produced   Inj   Caravelle. 


believe  that  public  relations  or 
"image"  films  are  simply  that  .  .  . 
relating  the  '•image"  which  they 
don't  believe  needs  altering  each 
year.  They  should,  film  people 
point  out.  maintain  continuous  re- 
lations with  their  publics,  supply- 


si  ve  sponsor  is  the  well-known 
pharmaceutical  manufacturer.  San- 
doz.  which  has  taken  the  lead  in 
entrusting  young  and  talented  di- 
rectors with  rather  important  bud- 
gets for  the  production  of  films 
without     imposed     themes.     This 


"  is  previewed  in  a  Stid-Avialiou  film 
entered  in  "imafie"  category  at  Rouen. 

broad-minded  concept  of  public 
relations  film  making  is  welcomed 
by  the  French  film  maker  .  .  . 
mindful  of  the  great  pictures  which 
have  been  turned  out  for  Esso 
and  Shell,  as  two  noteworthy  ex- 
amples of  enlightened  sponsorship. 
Breaking  a  Theater  Tradition 

Combining  recent  strides  in 
community  audience  development 
previously  noted  (via  CEFILM 
and  CEDFI )  will  help  take  spon- 
sored films  beyond  the  previous 
confines  of  theatrical  showings 
and  out  to  the  people  of  France! 

What  the  French  call  "witness- 
films"  (film-temoignage)  and  the 
cinema  verite.  with  its  strong 
sense  of  the  factual  documentary 
style,  are  being  infiuenced  by  tele- 
vision. These  "techniques"  appear 
to  form  an  area  of  expansion  in 
the  year  ahead. 

France  holds  high  hope  for  its 
super-sonic  jet  transport.  The  Con- 
corde, and  a  film  on  that  national 
project,  l.e  Concorde,  will  be  eag- 
erly viewed  at  Rouen.  It  was  pro- 
duced by  Societe  Objectifs.  Mod- 
ern industrial  techniques  will  be 
presented  in  such  films  as  Acier 
.Sans  Fiimee  (Steel  W  ithout 
Smoke),  produced  for  the  Com- 
pagnie  des  Ateliers  et  Forges  de  la 
Loire  by  Ciaumont  Industrie. 
Helicopters  for  .Agriculture 

M»)dern  agricultural  methixis 
are  reflected  in  L'Af>ricoptre  (Ag- 
ricultural Helicopter),  sponsored 
by  Sud-A\iation  and  produced  by 
Societe  Objectifs.  In  the  important 
field  of  employee  training.  Les 
Analyses  Cinematographiques  has 


jniple  of  French  industrial  research  filni\:   "l.atii  in  I- 


ranee"  is  spim.sored  hy  Societe   V/i    d<  s  Petroh's  dWijuitaine  produced  Inj  Cinctcsi. 


"The  Secrctan"  is  a  film  for  lursoiiiwl  liaiiiiiiji.  It  irii-v  spoiistiKd  liij  /us// 
tut  Piilanii^iiiiK    Satioiuil;  produced  Inj  Lis  Aimhjses  Cincniato^raphiqui^. 


Heporl  from  France: 

produced  Le  Secretariat  (The 
Secretary)  with  the  Institut  Peda- 
gogique  National;  Ne  le  Prenez 
Pas  a  la  Leitere  (Dont  Take  It 
Easy),  sponsored  by  Houilliercs 
■du  Nord  Pas  de  Calais  and  pro- 
-duced  by  Son  et  Luniiere.  has  a 
top  rtiie  in  safety  education. 

Jury  members  at  Rouen  won't 
see  The  (Ireat  Injustice,  a  recent 
title  dealing  with  the  problems  of 
youth  in  undcr-dcvcloped  ct>un- 
tries.  France  had  its  problems. 
too.  with  Festival  category  classi- 
fications and  this  excellent  Cine- 
astes  Associes"  production  was  dis- 
•carded  as  "not  in  the  industrial 
film  category." 

Industry'  Needs  P/R  Pictures 

Summing  up  the  outlook  in 
Irance.  there's  a  need  for  a  "re- 
awakening" on  the  part  of  major 
Industry  to  the  potential  of  regular 
^creen  fare  for  "public  relations." 
Less  concern  with  the  "image" 
and  more  attention  to  the  interests 
and  needs  of  the  French  people 
through  the  medium  of  useful,  in- 
tormational  lilms  would  serve 
these  sponsors  well,  especially 
with  the  development  of  a  vast 
new  national  viewing  audience  in 
all   provinces   and   via   television. 

France  might  also  begin  to  think 
about  international  distribution  ol 
Its  outstanding  sponsored  pictures; 


INFORFILM  and  tilm  distribu- 
tion ci>nipanies  in  England.  Ger- 
many, the  United  States  and  Can- 
ada (to  name  a  feu  )  could  help 
expand  overseas  trade!  • 


"Agricultural  Helicopter"  is  ii  ricinl  tichnicnl  inftiniuition  film 
Suil-.\vi(iti<iii  and  produced  Inj  Socictc  Ohjcctifs.  A  French  eiitr 

SPECIAL  PICTORIAL  REPORT  FROM  OUR  CORRESPOND!  • 


"Atonic   I  ill"— II  rcsciinh  film  fiiim  llu    Commissiiriiit  a  I'V.n 


omuiue. 


"Diiwcls  f)7-().S"  tills  spiiiisnii  li  iiiul  jiiitdinid  In/   I  ninh    \<ih(ni(il   /u(;7i(  i/l/.s. 


Sir    Peter    Runge   is  tti 
Hritisli    Industrial    Fil  k 

Sir  Peter  Range,  vicej^n 
of  Tate  &  Lyie  Ltd.  and  eie 
past    president  of  the  lien 
of     British     Industrie^    • 
elected  president  of  th. 
dustrial     Film     Asso*. 
neu    president  took  ci 
ing    the    annual    meetinjd 
group  in  London  on  S-— ■ 

Sir  Peter  has  been  . 
cerned  with  the  activii 
in  recent  years.  He  was 
of  the  5th  International  di 
lilm  Festival  at  its  nu\' 
don  last  year  and  ser\ 
dent  of  the  BIFA  Nat 
trial     Film     .Awards    ( 
held  this  past  June. 

Lhe  Farl  of  Drochcd.w 
ing  director  of  the  ^f 
Times.  The  Earl  of  HaisbVI 
ident  of  the  Institution  o*« 
Ingineers  and  R.  E.  Tnt. 
eral  manager.  Public  Rel||| 
Information.  British  !■ 
Companv.  Ltd..  «crc  * 
vice-presidents  ol  HH 
Iritton  served  as  ihi 
man   of  the   BIFA  Coutv. 


■'.Miiininiim  Ueld"  presents  usiiul  teclmical  inf urination  for  metal  workers.      "Don't    Take  It  Kas>"  I'.v  a  safctij  education  film  sponsored  Inj  ' 
Sponsored  III/  l.'Aliiniiniiim  l-'ninciiis,  pioihuiil  hi/  l.r\  h'ilms  du  Cenliiure.       \onl-l'ii\-ile-C'iilais.  Produced  btj  Son  (7  Llimiere—ii  iremli  en' 


an  Industry  and  the  Film 

iirlcil    l)>    Our   <!<>rre!<|>4tii<l<-iil.    Dr.    iluii>    Srliallt-r 


I  Film  conferences  anil 
provide  a  kind  of  '"bal- 
jfor  this  very  important 
'iistry  public   relations. 

I  educational  priigranis. 
lustry  looks  to  the  1 965 
;.'t.  as  it  will  be  drawn 

II  this  month  and  where 
'country's  "best"  films 
«n.  With  applications 
an  50  pictures  filed  at 

have  to  use  "qmitcs" 

I  "best"  since  only  15 
e  50  fine  jilms  could 
ct  the  closing;  dates. 
news  from  Rouen  be 
sappointint;'  We  note 
.■rman  contribution  to 
tional  gathering  is  not 

or  i^eneral  criterion 
to  measure  total  Ger- 
irixluction  output,  nor 
larly  selection  required 
itries  bkKked  the  path 
)r  many  nc\\  films.  But 
>sition  of  German   in- 

II  production  as  we 
lien  is  not  unfavorable. 

.\pprovul  l.s  Noted 
e  of  approval  for  the 
Im  medium  has  been 
lan  industry.  The  step- 
lier  years  has  now  be- 
large  extent,  a  favorite 
;aniple.  it  has  become 
n  a  large  and  growing 
German  companies, 
lem  worldwide  enter- 
ihow  company  share- 
annual  meetings  the 
(xluction.  capacity  for 
the  level  of  research 
ments  via  the  film  mc- 

i;  not  necessarily  long 
nxluctions,  most  often 
inly  representative  of 
functional  applications 
;rnian  iiHiusir\. 

of  Industrial  Film 
id"  of  the  German  in- 
1  might  well  be  based 

three   important   "pil- 
nuKlern  mass  medium: 
•epresentation"  film, 
technical     information 

lies  promotion  film. 
!  call  the  "representa- 
ould  include  those  pro- 
considerable  budgets, 
self-limiting  and  most 
would  not  undertake 
efforts  at  less  than  two 
r  intervals, 
include  some  notable 
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examjiles  of  recent  date:  //;<■  Hoi 
I'l'iuc  (sponsored  by  Badische 
.Anilin-und  Soda  Fabriken); 
riinisl  Into  the  Unknown  ( Esso 
.AG);  The  Third  Factor  (a  film 
dealing  with  scientific  research  and 
made  by  order  of  the  Ministry  of 
Science  and  Research  in  Bonn ) : 
Kliyihm  of  Otir  Tiine  anti  Riiistin\; 
(two  films  of  the  German  Federal 
Post  Office);  Only  Foa  Is  Grey 
(Thyssen  AG  );  The  Road  to  Mill- 
ion (AFG);  Foiiiuhtiions  (Fried. 
Krupp);  It  Started  With  Colors 
(  Farbwerke  Hoechst )  and  others. 
Human   Kquution   Now   Foremost 

It  is  interesting  that  in  all  these 
the  documentation  in  a  specific 
form  relates  to  man.  The  reason: 
today,  nearly  all  industrial  instal- 
lations have  technically  matured 
and  are  more  or  less  equal  in  their 
function.  Differences  can  only  be 
found  in  the  human  equation  and 
in  man"s  relation  to  his  work. 

The  second  large  "pillar"  of  the 
German  industrial  film:  technical 
informatiim  pictures.  These  have 
prt)lifcrated  during  the  past  year. 
These  films  are  of  a  subjective, 
cool,  sober  design.  They  arc  nearly 
always  technically  clear  and  strict- 
ly informative  without  excessive 
artistic  ambition.  This  does  not 
preclude  modern  film  creativity! 
Rut  their  purpose  decides  the  form. 

Citing  just  a  few  of  these  which 
come  to  mind:  Hii^h  Voliaiie  Hii;h 
Performance  (AEG);  Bitumen  in 
Coastal  Production  (BP);  See 
More.  Realize  More  (  Siemens ) ; 
To  the  End  of  the  World  ( Esso 
AG);  Tested  and  Approved  (Hen- 
kel  &  Cie ) ;  Daui^erous  'Thieves 
( Siemens ) ;  The  Tliinl^int;  F.levator 
Control  (AEG);  Silopren  and 
Macrolen  (Bayer.  Leverkusen) 
and  Sxiuhronous  Machines  (A- 
FG). 

When  Is  It  a    Icehnical  Film? 

The  third  pillar:  the  sales  pro- 
motion film  —  has  a  tendency  to 
"overlap"  the  technical  film  in 
character  and  objective.  They  often 
have  similar  goals.  But  this  phase 
of  the  film  medium  is  advancing 
ssviftly.  with  a  brigtit  future  ahead. 

German  enterprises  are  aware 
that  they  can  woo  client  favor,  im- 
prove market  positions  through 
good  use  of  the  sales  primiotion 
film.  The  difference  between  the 
internal  or  completely  technical 
inl\irmation  film  may  be  spotted  in 
narration: 

The  phrase  "assure   a  depcnd- 


Thc  :!.)-iiiiiiiit(.'  iii(luslri:il  rcsciirili  t 
produced  for  liASI'  Inj  llu    Cfscllschaf 

able  increase  in  p  r  o  d  u  c  t  i  o  n"' 
wouldn't  be  needed  in  a  technical 
film  for  worker  training,  etc.  But 
the  border  is  as  indistinct  as  that 
recently  headlined  area  in  the  Him- 
alayas .  .  . 

Noteworthy  films  of  recent  date 
would  include  Measurement  Tech- 
nique and  Plant  Control  Equip- 
ment or  Measurements  of  Widths 
in  Hot  Rolling  Mills  (AEG);  With 
Five  Steps  (Siemens);  Mannes- 
mumi  in  Steel  Water  Construction 
or  Galvanized  Straps  (Mannes- 
mann  AG);  Buildini^  and  Heating 
(BP);  253.000  Hours  ( Roehm  & 
Haas);  Safety  Is  At  Sialic  (Daim- 
ler Benz  AG  )  and  others. 
Distribution  a  Key  Problem 

Distribution  of  sponsored  films 
remains  a  special  problem  in  Ger- 
many. Producers  too  often  con- 
sider the  job  completed  when  they 
deliver  the  film  to  the  client.  And 
perhaps  it  is  the  sponsor's  task  to 
show  his  film  to  the  right  people! 

This  phase  of  our  work  requires 
a  great  deal  of  attention.  It  begins 
with  a  well-organized  premiere  of 
the  film,  extends  through  such  pro- 
motional phases  as  well-designed 
announcements,  folders,  brochures, 
etc.  The  best  film  in  the  world  will 
not  find  an  audience  if  nobody 
knows  about  it! 

But  the  highly  technical  film, 
as  its  description  implies,  is  sub- 
ject to  different  rules.  These  pic- 
tures   require    special    promotion. 

"Grabkeriiknaflwcrk  Gimdremminj»en 

series  of  useful  trchriiciil  infonimtion 


iir  film,  "l)<  I  ll(is\c  I'riidiit."  uas 
t  fur  hitdcndc  I'lliui  .  of  Muni(  li  .  .  . 

aimed  at  specialized,  smaller  but 
highly  important  audiences.  This 
should  be  one  of  the  primary  ob- 
jectives of  any  distribution  organ- 
ization: to  pull  the  right  lever  here 
is  very  important. 

Sales  Films  Are  for  Prospects 
The  sales  promotion  film  is  also 
limited  to  a  select  audience.  Most 
often,  this  goal  can  be  achieved 
by  the  sponsor  and  his  sales  agents 
at  home  and  abroad.  Fortunately, 
the  outlets  are  well-defined  here 
and  encouraging  wider  use  of  such 
films  for  sales-minded  field  organ- 
izations. In  this  phase  of  the  film 
medium,  foreign-language  versions 
of  films  for  use  abroad  (and  par- 
ticularly in  the  developing  coun- 
tries) provide  a  safe  and  efficient 
means  to  inspire  confidence  in  the 
sponsor's  products  and  objecti\es. 
They  deliver  wanted  information 
in  reaching  their  desired  objectives. 
A  Multitude  of  I  seful  Films 
But  it's  impossible  to  define  the 
whole  range  of  industrial  film  ap- 
plication through  only  three  areas 
of  their  use.  These  categories  will 
serve  as  "orientation."  There  is  a 
multitude  of  other  types  of  films 
which  can't  be  stamped  out  from  a 
stencil.  The  plant  film  is  important 
to  visitors;  films  instruct  appren- 
tices and  trainees,  safety  films  call 
attention  to  hazards  at  work  and 
at  home  ...  to  name  just  a  few. 
We  look  ahead  to  a  bright  fu- 
ture for  the  film  in  Germany.       • 

'  i.v  the  suhjict  of  another  in  the  lonfi 
films  .spon.wred  by  Germany'.^  AEG. 
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you  don't  hand-hold 
the  NPR. 

you  shouldenrest  it. 


We  all  know  what  hand-held  shots  look  like.  But  a 
lightweight,  silent  camera  that  needs  no  blimp, 
no  clapstick  and  no  power  cable  can  obviously  go 
places  where  a  tripod  would  be  in  the  way. 

It's  not  how  much  the  camera  weighs,  but  how  the 
weight  is  distributed  that  determines  steadiness. 
Every  camera  on  the  market,  except  ours,  requires 
the  cameraman  to  support  its  weight  in  front  of 
him  with  both  arms.  There's  no  hand  free  to 
follow  focus,  change  the  aperture  or  zoom.  And 
muscle  fatigue  causes  camera  shake. 

Most  of  the  NPR's  weight  is  over  your  shoulder. 
The  feed  and  take-up  reels  are  side  by  side  at 
the  back  of  the  magazine.  Balance  doesn't  change 
as  the  film  goes  through.  The  motor  nestles  into 
your  shoulder  like  a  rifle  butt,  only  higher.  While 
your  elbow  rests  against  your  side,  you  keep  the 

camera  in  position  with  one  hand. 

Many  of  our  customers  report  that  they're 

getting  steady  shoulder-rested  shots  of  still 

subjects  with  such  focal  lengths  as  75  and  80mm. 

They're  also  getting  ten-second  magazine  changes, 

registration-pin  movement,  precise  reflex  viewing, 
a  rotating  lens  turret,  synch-pulse  generator, 
constant  speed  motor  and,  of  course,  blimp-free 
silence. 

Service,  sales  and  rental  facilities  are  available  from  these 
expert,  franchisee!  dealers:  Chicago:  Behrends  Inc.; 
New  York:  F&B  CECO,  Camera  Service  Center  or  Camera 
Mart;  Los  Angeles:  Gordon  Enterprises  or  Mark  Armistead; 
Detroit:  Victor  Duncan  Company;  San  Francisco:  Brooks 
Camera.  Or  write  to  us.  We'd  like  to  send  you  our  brochure; 
Eclair  Corporation  of  America,  7262  Melrose  Avenue, 
Los  Angeles,  California  patents,  cout.nt-m.tmot 


Motion  Picture  Cameras  since  1909. 
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Trends  in  Britain 

—  as  Ki'ptirli-d  b\    Kohinson   I'.  Rigg 

Kuropcan    Kdilor   for    BLSINKSS   SCRKEN 

'T'ni  RES  A  NEW  DYNAMISM  in  British  busi- 
-'■  ncss  film  sp<insorsliip  these  days  —  B.S. 
No.  5  pubhshed  details  of  Ford  of  Britain's 
sales  dri\e  spearheaded  by  their  award  win- 
ning export  tihii  I'lojccr  D  —  now  there  is 
news  that  General  Motors"  British  subsidiary. 
V'auxhall  Motors  Ltd..  are  about  to  launch 
an  all-out  export  drive  in  Europe  based  on 
their  tilni  I'aii.xhall.  Beiljonl.  Eui-laml.  an  up 
to  the  minute  eye  opener  on  the  Vauxhall 
auto  plants. 

To  present  the  film  three  mobile  display 
units,  costing  $45.(H)()  each,  will  be  used.  They 
each  contain  an  air  conditioned  cinema  with  its 
own  separate  projection  box  and  seating  for 
15  people.  .As  well  as  Vauxhall.  Bcitfonl.  Eng- 
land, sound  slidefilms  to  illustrate  servicing 
will  be  shown.  The  presentation  includes  a 
mobile  turntable  for  car  display,  and  a  number 
of  illuminated  displays,  panels  and  three  di- 
mensional exhibits  to  extend  over  3.()(){)  sq.  ft. 
of  floor  space,  all  of  which  are  carried  in  the 
display  vehicle.  This  fall  and  winter  the  Vaux- 
hall "circus"  will  tour  Belgium.  Holland.  Ger- 
many. Denmark.  Norway.  Sweden.  Switzer- 
land and  Austria  with  a  planned  program  of 
40  separate  4/5  day  stands. 

.Another  pace  setter  in  the  British  export 
drive  is  I  he  I'aner  Machines,  a  film  made  for 
Walmsleys  of  Bury.  Britain's  leading  manu- 
facturer of  paper-makinsz  machines,  and  asso- 
ciated with  the  Beloit  Corporation  of  Ameri- 
ca. Selling  a  $4  million  paper  machine  requires 
linesse.  and  Walmsleys  provide  it  in  their  latest 
top  quality  movie  which  contains  some  of  the 
most  dramatic  industrial  cinematography  this 
correspondent  has  seen  —  a  big  lilm  to  im- 
press big  overseas  buyers. 

A  third  recent  example  of  dynamic  selling 
through  films  is  a  new  British  European  Air- 
ways movie.  Air  Ai>f  Markeiini^.  a  hard  hitting 
sales  film  to  sell  the  airline's  cargo  facilities  to 
European  exporters.  Based  on  current  TV 
commercial  techniques  the  film  has  one  pur- 
pose only  —  to  promote  further  inquiry. 

This  singlc-mindedness  of  the  new  films  is 
a  sign  that  sponsorship  is  developing  as  a  dis- 
tinct marketing  technique  —  that  the  "general 
information"  film  with  vague  distribution  pat- 
terns is  on  its  way  out.  It  is  being  replaced  by 
motion  pictures  tailored  to  the  tastes  and  needs 
i>f  specific  audiences. 

lake  Out  Shoin'ini;  for  example  —  a  Con- 
sumer Council  (the  equivalent  of  the  Better 
Business  Bureau  in  the  U.S.A.)  film  to  edu- 
cate shoppers  in  good  buying  habits.  The  tar- 
get for  this  movie  are  the  1 '  i  million  house- 
wives who  are  members  of  the  six  national 
women's  associations  which  show  films  regu- 
larlv    at    their     imnthly   or    weekly    meetings. 

Recent  survey-  of  particular  industries"  use 
of  films  and  a-v  n  iterials  show  some  interest- 
ing facts.  In  the  PI.  tics  industry.  ft)r  example. 
29  major  manufactu  -rs  use  film  as  a  prime 
sales  ad  promotional  jid.  and  in  eleven  cases 
films   are  directed   to  bi  Iders   and   architects. 


36 


The  building  industry  itself  contains  many 
sponsors  who  use  their  films  with  great  skill. 
To  inform  potential  clients  about  the  new  in- 
dustrialized building  techniques  over  twenty 
firms  offer  top  quality  films  —  to  quote  just 
'  one  section  of  the  iiulustrv.  In  fact,  the  British 


industrial    Film    Association    has   fmt^ 
Building    Industry    Chapter    so   thai 
can    discuss   the    industry's   film   prn 
an  eye  on  rationalization,  meeting  tl . 
ments  of  the  architectural  colleges  ,: 
ing    wasteful    duplication    of  effort. 


Scenes  from  "A  Difftrciil  Drum":  ".  .  .  his  cupped 
hands  .  .  .  and  .  .  .  his  catic  to  keep  a  cricket  in  .  .  ." 


".    .   .   thes(    h((i)ine   the   test   tul)e\,  h 
retorts  of  ni<id<  iii   nudieal  research  . 


New  AM  A  Picture  Sounds  Beat  of  "A  Different  Dr 


in 


A    Signifit-anl    Documentary    of    Iileas    Behind   New    In.>ililute   f«>r   Hionieilical  Krir' 


".  .  .  What  is  the  shape  of  hope? 
What  is  the  size  of  dreams?" 
Qo  Begins  A  Different  Drutu.  a  1.3-minute. 
^  full-color  jewel  of  a  film  which  takes  as 
its  theme  nothing  less  than  man's  wonder  and 
curiosity  about  his  world,  a  wonder  and  curi- 
osity that  spur  his  inquiry  into  the  very  na- 
ture of  life  itself. 

Produced  by  Henry  Strauss  and  Company 
of  New  York  City  for  the  American  Medical 
Association.  A  Different  Drum  is  a  docu- 
mentary. Its  essential  purpose  is  to  portray 
the  significance  of  the  AMA's  newly  inaugu- 
rated   Institute   for  Biomedical    Research. 

But  in  showing  the  potential  and  the  prom- 
ise of  this  unique  facility  devoted  to  pure 
research,  the  film  becomes  less  a  documentary 
of  an  important  event  than  a  record  of  the 
purpose  behind  it.  A  Different  Drum  is  thus 
one  of  the  rarest  of  films  —  a  visualization  of 
philosophy,  a  documentary  of  ideas. 

Using  visuals  ranging  from  the  abstract  to 
the  very  real,  the  film  portrays  the  Institute  for 
Biomedical  Research  as  an  environment  rather 
than  an  edifice.  Instead  of  a  mere  building 
housing  the  tools  and  equipment  of  experi- 
mentation, the  Institute  becomes  a  place  un- 
bounded by  |ire-determined  dimensions  where 
the  creative  spirit  has  free  rein  ti>  explore, 
to  search,  to  seek  objectives  of  its  own  choos- 
ing. As  the  narrator  says.  "The  promise  of  the 
Institute  is  not  one  of  miracles  but  of  a  place 
where  miracles  may  have  a  beginning." 

The  need  to  search,  the  purpose  ".  .  .  in 
taking  a  road  not  knowing  its  end.  in  tracing 
a  river  not  knowing  its  source."  has  been  a 
basis  for  mctlical  research  from  the  beginning. 
As  shown  in  A  Different  Drum,  seemingly 
unrelated  events  can  be  welded  into  a  chain 
of  discovery  .  .  .  folklore  about  dairy-maids 
leading  to  the  virtual  elimination  of  smallpox 


.  .  .  legends  about  the  magic  in  a  ^ 
plant  becoming  an  effective  drug  in 
ment  of  hypertension. 

Imaginative  artwork  shows  the  hi 
man's  curiosity  about  himself,  from 
naive  speculations  about  the  fum 
organs  to  the  far-reaching  implication 
discovery  of  DN.A.  .Antique  urns  and  c 
"coffers  from  the  attic  of  time"  —  i 
to  suggest  the  variety  of  containers  m 
built  to  hold  the  products  i>f  discover) 
the  years.  .An  empty  box  portra\s  the 
that  the  frontier  of  knowledge  will 
to  be  extended. 

A  boy  is  shown  seeking  the  soui 
forest  stream.  As  he  is  father  to  the 
is  his  curiosity  parent  to  the  later 
solve  more  profound  mysteries,  perha 
those  shrouiling  the  nature  of  the  liv 
His  cupped  hands,  his  "cage  to  keep  a 
in",  become  the  test  tubes,  the  beaki 
retorts  of  modern   medical   research 

It  is  this  combination  of  the  abstri 
the  concrete,  the  skillful  blending  of 
elements  of  film-narration,  cineniaio 
musical  score  —  that  give  .4  Differ^ni 
both  its  charm  as  a  fihn  and  its  piw 
statement  of  purpose. 

The  idea  that  man  must  seek,  th 
are  no  dimensions  to  his  quest  for  kno 
takes  shape  as  a  valid  proposition  on 
to  base  an  institution  wln>se  jiurpos 
further  the  aims  oi  those  who  arc 
a  different  drum.  The  idea  that  there 
nificance  in  the  "unimportant",  truth 
unknown,  purpose  in  "vain"  pursuit 
sense. 

A  Different  Drum  is  now  in  the  film! 
of  the  American  Medical  Association, 
adventure  of  the  mind  and  spirit  an( 
pleasure  to  the  eve.  it  is  worth  \ie\vin| 
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. . .  foeii.s  4»ii  colorful  Fhtritia  plus  scenic  bc:iul> .  sports  action 


1     CVPRISS    Gardiss 

that   the   name   implies 

ndcr,  Dick  Pupe.  has  a 

tures   and    nearly    that 

color  fihii  footage  in  his 

ove  it. 

Jntral  Florida   niecca   of 

isn't  always  the  tropical 

I  has   become.    It   took 

nspired    planning,    hard 

the  now  visible  lo\e  and 

ling  of  life  and  nature's 

to  create  this  wonder- 

ter  and  floriculture. 

jpes  Knvision  an  Kden 

iiere  in   1932.  Dick  and 

c  began   to   build   their 

a  swampy  morass  better 

the  alligators  and  turtles 

■litcd  the  place.  As  Dick 

lulie    added    her    special 

the  beds  of  rare  flowers 

—  the  winding  walkways 


through  eye-filling  gardens.  A  dis- 
mal swamp  was  turned  into  tropi- 
cal lagoons. 

The  official  opening  took  place 
on  January  2.  1936.  Dick  Pope 
promoted  that  historic  occasion 
with  coveys  of  pretty  girls.  And 
since  that  day.  Cypress  Gardens 
has  won  worldwide  fame  for  its 
unbeatable  combination  of  lovely 
ladies,  lavish  displays  of  blooms 
and  those  moss-festooned  cypress 
trees  that  seem  to  frame  every  pic- 
ture. 

Through  the  years,  the  key  word 
in  Cypress  Gardens'  publicity  has 
been  "picture."  Probably  no  other 
tourist  attraction  in  America  has 
been  as  thoroughly  lensed  in  every 
aspect,  by  the  countless  thousands 
of  its  visitors,  by  the  "pros"  who 
have  shot  award-winning  motii>n 
pictures  "on  location"  and  by  the 


Gardens'  own  active  photographic 
group. 

There's  Action  on  the  Water 

The  television  and  theater  view- 
er's picture  of  the  Gardens  usually 
emphasizes  a  lot  oi  action  which 
contrasts  sharply  with  the  idyllic 
tour  of  its  flowery  paths.  Zooming 
into  screens  and  off  in  a  cloud  of 
spray  are  those  famed  water  ski 
champions,  or  lovely  Aquamaids 
chased  by  racing  outboards. 

They  can  call  the  Gardens'  water 
ski  show  "frosting  to  the  cake"  for 
visitors,  but  this  is  a  cake  fit  for  a 
king!  Four  breath-taking  perform- 
ances each  day  are  accompanied 
by  organ  music,  the  whir  of  visi- 
tors' movie  cameras  and  the  click 
of  still  camera  shutters.  And  these 
water  shows  have  made  tourist 
promotion  history.  They've  also 
set   some    records    for   the    use   of 


Family  album:  Richard  Pope,  Sr., 
hoard  cliainium  and  founder  of  ihe 
C.ardeiis  I  left)  with  Dick  Pope.  Jr.. 
his  sun.   note  active  as  president. 

color  film  and  for  the  outstanding 
job  the  Gardens  have  done  in 
really  promoting  photography  at 
this  attraction! 

Getting  the  Ski  Show  Idea 
The  ski  shows  began  almost  oy 
accident    back    in    August.    1942. 
Dick  Pope  was  away  at  the  time, 


/<  IIS  oil  (/  camera  affixi  d  to  the  hifih-fhjinfi  water  ski  kite  provides   iiniisiial  pan 


(irainn'    s 


(■('IK-   from    ihi     Photoramti   fihs   iil    the    Canlen.t. 


Canuru  fans  on  CUirilcns'  pliolo  pier  film  icorld-famcd  Acdiianidids  as  a  professional  staff  photographer  ealls  out  proper  sliutter  speeds  and  len-^    ■■ 


in  uniform,  and  the  rest  of  the 
family  wanted  to  entertain  visiting 
service  men.  Julie  Pope  gathered 
son.  Dick.  Jr.  and  daughter.  Adri- 
cnnc.  and  four  other  teen-agers 
from  nearby  Winter  Haven  and 
this  group  put  on  an  impromptu 
ski  show  for  a  group  of  six  st)ldicrs. 
Mrs.  Pope  then  sent  out  the  first 
publicity  pictures  of  that  first  wa- 
ter ski  siiow.  The  following  Sun- 
day, a  convoy  of  800  soldiers  ar- 


rived to  see  a  performance  and  a 
new  phase  of  Cypress  Gardens"  op- 
erations had  begun. 

"Matt    Dillon"   \Mth   a   (  aiiiera 

When  Dick  and  the  army  parted 
company,  he  took  over  where  he 
left  ofT.  becoming  the  Gardens" 
one-man  publicity  and  photograph- 
ic department.  Out  on  the  picture 
boat,  with  four  Kodak  Medalists 
(two  with  color  film  and  two  with 


>iiiui'i     ^llO(    ol     IIKkIvI     liilll(l>      liciircl     Is    lllisiil    ill/     \}iilii^      \liilll\     ill      (hll    IIS 

Jerry  Imher  controls  lifihlinn,.  lah  helper  at  riglil  is  making  copy  negative. 


black  and  white)  Pope  was  faster 
with  the  shutter  than  Matt  Dillon 
with  a  .45. 

In  those  early  years,  all  of  the 
Gardens  film  processing  was 
■farmed  out.""  Prints  and  giant 
murals  were  also  made  for  them  by 
a  commercial  studio.  But  10  years 
ago.  Cypress  Gardens  really  gear- 
ed up  for  photography. 

Camera  Tips  for  (he  I'MurisIs 
The  "picture"  today  is  a  film 
manufacturer's  dream.  Tens  of 
thousands  of  visitors  watch  every 
single  water  show  to  the  running 
commentary  of  a  photo  expert  who 
advises  proper  lens  settings,  calls 
the  "shots""  in  advance,  gives  light 
readings  and  does  everything  but 
snap  the  visitor's  shutter. 

Miss  the  picture?  Drop  over  to 
the  nearby  camera  counter  and 
|-iiek  up  rolls,  reels,  transparencies, 
color  prints  or  whatever  you  want. 
Or  try  again,  pick  up  a  nice  fresh 
roll  of  color  movie  film,  still  cart- 
ridge ,  .  .  it's  there  and  eneoiiruf^cd. 
Si'fiu'  of  llollwvood  I'oatures 
J'erhaps  the  Gardens  drew  a 
little  inspiration  from  visiting 
crews,  fresh  out  of  Hollywood. 
New  York.  Detroit  and  points 
coast-to-coast.  Drift  along  in  one 
of  those  electric  boats  and  you're 
really  visiting  a  movie  set  you 
might  have  seen  in  This  Is  Cine- 
riinui.  MGM's  On  An  Island  With 
)'(>ii.  and  HasY  to  Love:  in  the  20th 


I 


Century  Fox  films.  Mo. 
Miami  or  Septime's  D, 
Warner  Brothers  made  i' 
in  U'aier  Babies. 

Dick  Pope's  favorite  ar 
many  screen  stars  who  ti 
■"on  location"  at  Cypress  d.. 
is  Esther  Williams.  He  ekvi  " 
president  of  the  local  Chanu 
Commerce  and  hung  a  sign  It 
effect  outside  his  office. 

Now   There's  Pholorama  l)i» 

Inspiration  is  one  thing  bu 
itv  rules  when  it  comes  to  I 
graphic  capability  at  the  dai 
A  very  complete  photograpl 
vision,  called  Photorama,  isli 
by    Nathan    O.    (Red)    Mc< 
Photographers  in  the  diviMO 
specialists  in  their  respective 
such  as  Ambrose  (Buddyl  C 
III,  Morris  Monts  de  Oca,  1 
Hallinan,  Jerry  Imber  and  V 
Tyndal.   They   are   aided  b; 
secretaries,  who  also  help  in 
production    and    film    edilinj 
by  three  photo-lab  techniciar, 

Photorama  has  its  own  hiii 
which  houses  executive  and 
tarial  offices,  the  photo  equif 
room,  editing  and  projection 
the   photographers'  "ready 
and  processing  quarters. 

Ihese  are  primarily  for  st^ 
but  hospitality  is  shown  vi 
camera  crews  and  still  men, 
often  share  this  base.  j 

I  ilm    darkrooms    (for  de« 
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y;an  EktachrDiiic  riH)ni. 
[joom  and  the  black  and 

r(V»ni.  Nitriigcn  agita- 
]  red  in  coK)r  processing. 
i[)m  in  this  section  serves 

complete  with  thermo- 
jlied  temperature;  cus- 
;."d  to  handle  color  as 
ck  and  white  sheet  and 

hey  Use  at  Phciloruniu 
ilargcrs  are  a\ailuble  in 
nd  white  printing  room; 
^odcl  57MB.  Omega  D 

606.  A  Time-O'-Lite 
nter  and  a  Model  1620- 
oadmasler  print  washer 

equipment   group   that 
es  stainless   steel   sinks 
wall,  safelights.  timers. 
Dthcr  items. 
)r  print  room  features  a 

7  enlarger.  a  Kodak 
>lor  Drum  Processor 
-K  and  a  Spccdmaster 
ilyser.  To  read  control 
lenischron  unit  is  set  up 
t  drying  room,  just  out- 
)lor  print  room.  Also  in 
Irying  room  is  a  Pakoil 
ter  and  a  Seal  16  x  20 
press. 

iiphers  keep  their  per- 
in  lockers  lining  the  wall 
eady"  room.  This  room 
es  in  brass  as  a  studio, 
vith  a  full  complement 
lighting  equipment,  and 
room.  Tucked  into  one 
a  small  cubicle  made 
or  film  loading. 
in  Both  16  and  35mni 
and  35mm  motion  pic- 
<hot  at  the  Gardens,  so 


the  projection  and  editing  riKims 
are  set  up  to  handle  these  dimen- 
sions. Editing  equipment  includes 
both  16  and  .35miii  splicers.  16  and 
35mm  footage  counters,  two  16niin 
Moviesci>pe  viewers  and  twii 
35mm  Moviolas. 

Projectors  are  ready  for  screen- 
ing in  Photorama's  "Little  Thea- 
ter" and  they  include  both  Bell  & 
Howell  16mni  sound  and  silent 
equipment,  a  16mni  Kodak  sound 
projector  and  a  35mm  DeVry  arc 
machine  as  well  as  a  35mm  slide 
projector.  Completed  motion  pic- 
ture prints  are  on  file  in  the  pro- 
jection area.  Television  and  other 
group  requests  for  prints  are  filled 
in  an  adjacent  film  shipping  area. 
l.iJI  I-  riu'utiT  f<ir  Previews 

The  plus  "Little  Theater"  fea- 
tures a  6  X  8-foot  screen  and  wall- 
to-wall  carpeting.  12-padded  chairs 
and  well-placed  ashtrays  add  to 
viewer  comfort  in  the  room  and 
it's  both  cooled  and  heated  by  a 
central  system,  like  all  other  Photo- 
rama  laciliiics. 

Behind  drapes  along  the  side 
walls  of  the  theater  are  files  con- 
taining extra  color  footage  and 
black  and  white  sequences  in  both 
16  and  35mm.  Also  stored  in  the 
area  are  originals  and  workprints 
as  well  as  negative  films  which 
match  all  release  prints. 

Motion  Picture.  Still  Cameras 

Photorania's  experts  believe  in 
having  diversity  and  excellence  in 
equipment.  They  use  one  or  more 
of  the  division's  five  Bell  &  Howell 
16mm  Filmo  turret  models,  or  the 
B  &  H  Model  200EF  16mm  cam- 
era. A  lot  of  the  shootim:  is  done 


This  floating  camera  platform  an  an  oiithoard-potcered  barge  provides  film- 

niakcrs  at  Ci/prcs.s  (Uirdcus  nilli  unusual  nest  for  ihul  "hirds-eyc"  sequence. 


with  the  two  16mm  Arriflex  cam- 
eras with  400-foot  magazines  and 
with  the  35mm  Arriflex  (also  with 
400-foot  magazine).  There's  also 
a  35mm  B  &  H  EyenK>  and  a  reli- 
able Auricon  16mm  sound  camera. 
From  Dick  Pope's  original  four 
Medalists,  the  still  camera  inven- 
tory has  grown  quite  a  bit.  It  in- 
cludes equipment  ranging  from  an 
8x10  Deardorff  down  to  35mm 
Nikons.  There  are  three  Hassel- 
blads.  one  with  an  extra  wide-anule 


lens,  a  Bronica  and  six  Linhofs. 
The  cameras  are  also  equipped 
with  wide-angle,  normal  and  tele- 
photo  lens  accessories.  Put  down 
countless  tripods,  lights,  reflectors 
and  underwater  camera  housings 
before  you  close  the  list. 

Gardens'  Unique  Picture  Boat 
Want  a  film-making  adventure? 
Join  one  of  the  crews  aboard  the 
photographic  division's  picture 
boat,  powered  by  twin  300-horse- 
power    Ford    Interceptor   engines. 


picture  boat's  two  camera  hrid^rs  arc  in  ailion  as  it  pulls  .\t<iiunnaid.s  through  uatcr;  the  Ki-loot  ton   arms  can  handli    20  \ki(  /s  at  a  time. 


II 


Friiil  dniiis  and  iniiiiiitinu  room  of  Pliotorama:  WiImiii  I'l/iichil  checks  ci  can-       Motion  pictiiie  oclitiiit;  room  scene,  icilh  the  Vhoioraina  pro\cctummt\ 
trol  sirip  on  tlic  D(  ii\icliron,  while  Jerry  Iwlnr  adjitxts  5x7  Durst  cnlargcr.       Imckground.  Belli   Ui  and  3r>imii  coh>r  and  his  ir  fihns  arc  UandUdttr 


Carpenltr  sliop  al  I. >  press  t.arclens /.v  .s7«//(f/ /)// //ircf  ;;u;i  u7i()  (in   (.v;)r/7  ni       Air-conditioned    "Little    I  lieater"   has   comltirlahh    scalinf^   /dr   1,;. 
hiiihhiiti  fihn  sris  or  hackdrops.  Tuo  scenic  (hsifincrs  arc  <dso  cmpJoijed.       H(dl  C(iri)cliufi  and  a  si\-hti-(  ifihl  foot  screen  for  frequent  film 


The  custom-built  4()-foot  hull  can 
be  equipped  with  26-loot  tow  arms 
capable  of  pulling  20  water  skiers. 
It  can  be  equipped  with  almost  any 
special  feature  a  cameraman  can 
think  of  (and  that  goes  a  long 
way).  Bridges  on  the  boat  are  20 
and  32  feet  above  water  level. 
C'oopcrute  With  Film  Milkers 

We"ve  saved  the  big  question 
asked  by  sponsors,  producers, 
agency  film  executives  and  every- 
one who  considers  this  pictorial 
paradise  for  a  p'  sibic  film  se- 
quence .  .  .  floral.  I.  na.  ski  thrills, 
keen-eyed  young  nu  i  and  beauti- 
ful girls  .  .  .  how  ,  '  s  Cypress 
(iardens  cooperate'.' 

Several  visits  with  OkV  Pope 
and  his  general  manager,  'ick.  Jr. 
and   \silh   Photorama's  chic      Red 


McGuire.  have  convinced  us  that 
the  worldwide  publicity  achieved 
by  this  tourist  attraction  is  largely 
due  to  their  tremendous  spirit  of 
helpfulness  and  all-out  coopera- 
tion. Many  a  similar  scenic  area 
could  prolil  by  the  professional  at- 
titude and  real  understanding  these 
people  have  of  the  problems  as 
well  as  the  potential  in  working 
with  producers  and  sponsors. 
.Services  at  Rcasonnhle  Cos* 
I  hey  play  no  favorites  where 
ci>mmercial  shooting  is  involved 
and  reasonable,  established  charges 
are  unvaried.  For  example,  the 
complex  picture  boat,  complete 
with  a  three-man  crew  that  in- 
cludes a  driver,  a  rigger  and  a  liai- 
son man,  is  hired  out  at  a  $50  per 
hour  fee.  with  a  minimum  of  three 


hours.  Location  fee  for  the  picture 
boat  is  $250  per  day,  the  same  as 
that  charged  lor  Cypress  Gardens 
location  shooting. 

The  Garden's  Aquarama  pool, 
scene  of  many  underwater  se- 
quences and  equipped  with  under- 
water windows  and  speakers,  is 
available  at  $.300  per  day.  includ- 
ing a  liaison  man,  office  accom- 
miulations  and  one  diver.  1 5-feet 
deep  and  measuring  SO  by  IdO 
leei.  the  pool  may  be  equipped 
with  a  complete  underwater  stage, 
Keflectors.  color  transformers  and 
generators  are  also  for  hire  as  part 
of  Pliotorama  services. 

Kele:ise  Over  500  .Stills  a  Week 
In  addition  to  being  retained  to 
assist  on  TV  commercials  and  for 
magazine    advertising    shots,    the 


Photorama  staff  keeps  busy 
ing  out  |->ublicity  pictures 
Gardens"  own   movie  films 
500  8  X  10  stills  are  release 
week  by  the  publicity  staff, 
by   Patrick   J.   Callan.  dir 
public    relations    (to   whiMi 
most  of  the  credit  for  thi 
material).     In     19M.    Ptw 
cameramen    shot    'J5.'J98 
motion  picture  film  ( mosilyl 
for  a  near-record  of  IS':  mi 
l'"eatured  in  Ncwsrecls.  ft 
The  Gardens  Imkl  anotlK 
of  record  any  iniblicist  wot 
mire.     It    has    been    fcaiul 
1 .000   newsreel   sequences  I 
.^50   short   subjects   for  Kit 
atrical  and  television  release. 
Miss    America    since    \^J\ 
come  to  the  Gardens  to  play 
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lotopraphcd!   It  goes 


six-month  period  last 
ijevision  commercials 
Jat  Cypress  Gardens, 
tflilmed  at  the  Gardens 
(je  of  Eckcrd  Drugs. 
,  Scven-L'p.  Eastman 
y,>lds  Aluminum.  Stcr- 
<j,on  Beers.  Lilt  Home 
and    Servisoft    water 

usion  and  still  pro- 
he  cameras  would  in- 
ccs  for  Lark  Ciga- 
ry.  Spring  Cigarettes, 
ill  &  Libby.  Apache 
Milk.  Charles  Pfizer 
Wheaties.  Polaroid. 
■    and    many,    many 

there. 
\ision    should     have 
I  to  capture  the  beauty 
|is.  even  without  Gen- 
1.  indomitable  faith  in 
Recent  short  subjects 
screen   have  bright- 
ics  of  viewers;  in  case 
the   "feature"    those 
>n  commercials  filmed 
ns  would  surely  catch 

Kuildlng  an  "Kden" 

nearly   three  decades 
s   the   Gardens"    30th 


anniversary)  since  the  opening  day 
of  Dick  and  Julie  Pope"s  floral 
exhibition  on  their  lagoons.  Today, 
every  flower  in  the  Gardens  has  a 
name  and  thcv"re  called  out  with 
pride  by  the  guides  who  man  the 
electric  tour  boats  wending  their 
way  through  the  botanical  display. 

"On  your  ri^lit  is  the  Princess 
tree  .  .  .  the  pink  blossoms  arc 
Duchess  of  Cypress  azaleas  ..." 

There's  a  name,  too.  for  those 
wonderful  youngsters  who  perform 
with  derring-do  and  precision  in 
the  water  ski  show.  They're  ail- 
Americans  and  you  focus  with 
pride  as  they  do  impossible  feats 
with  skillful  abandon. 

But  in  the  quiet  of  the  Gardens, 
in  the  soft  and  scented  air  of  their 
myriads  of  blooms,  there's  another 
symbol :  for  the  Popes  have  created 
a  place  of  beauty  and  a  garden  of 
peace. 

Small  wonder  that  the  right 
sense  of  cooperation,  a  bit  more 
understanding  of  the  value  of  the 
pictorial  image  have  brought  this 
place  to  millions  beyond  the  Flo- 
rida borders,  to  eventually  lure 
them  to  the  Gardens  on  their  tra- 
vels through  the  U.S.A. 

And  that"s  the  final  wonder  of 
it  all:    rho\c  one  and  one-quarter 


Shootinj;  an  underwater  sequence  in  tlic  Canlim'  Ac(piarama  pool.  It  has 
water-proofed  speakers,  a  bubble  curtain  and  underwater  liewing  window-t. 


million  \i.\iiors  who  paid  a  S2.40 
admission  charge  last  year. 

Close-up   and   fade-out   on   the 
weathered    paper   scrap   on   which 


one  doubter  back  in  those  trying 

30"s  scribbled   his  opinion   of  the 

Gardens     project.  He     called     it 

"Pope's  Folly!"  • 


THE  SCENIC  BEAUTY  OF  FLORIDA'S  CYPRESS  GARDENS 

two  pictures  from  the  camera  of  Morris  Monts  de  Oca  of  the  Garden.^' 
I'hotorama  staff  capture  the  peace  and  solitude  of  this  place  .  .  .a  water 

and  aardcn  wonderland.  At  U-ft:  an  infra-red  shot  along  the  one-anU 

one-half  miles  of  waterways  traveled  by  electric  boats.  Bcloic:  the  stinsct 

over  Lake  Eloi.se  is  a  favorite  subject  for  the  color  photographer. 
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Librurian  SuperNisor  Mrs.  Ira  Hurst  lofis  cdiiA 
of  (Irvrlapcil  film  from  liitildi\\<i  One  at  MSC, 
Average  receipts  for  each  day  total  6,()()()  fret  of 
16mni  color  film.  Ori<iinal  iicfiativc  and  prints 
are  in  identification  stage  here  in  the  Catalog- 
ing and  ^^atchillg  Unit,  .\ftcr  papencork  is  com- 
plete, tlw  film  will  he  matched  framc-lnj-framc, 
I  dill -cihI)  il   and    the    Sccik      IJst     is     pnparcd. 


Film  lec'liiiic'ian  re-stts  i-djic  iiiimln'riiii;  iiiac'liiiic 
after  a  new  roll  of  film  is  threaded.  Original 
film  and  all  prints  from  the  original  are  giceu 
■same  edge  code.  Specially  fabricated  nundwring 
7nachines  place  up  to  seven  identifying  numbers 
on  the  edge  of  \iimm  film.  Two  of  three  machines 
are   in   continual   use:    third   is  for   back-up    use. 


Aflcr  ('(l^c'-iiiiinlicriiiu,  a  ti  ■  I  tiician  prepares  the 
Scene  ImI  by  ticu  ing  the  st  eening  print.  l'.a<h 
scene  is  described  briefly,  slai.ng  footage  nuin- 
her  is  given  plus  ending  nundie,  on  each  .iceiw. 
Camera  angles  .such  as  "medium  .il.  'I,"  "close-up" 
arc  also  noted.  Material  is  recordt  <  I  (m  office 
dictiiling  equipnu'nt  to  hi'  tran.tf erred  Inj  typist 
to  a  ditto  master  with  a  litho  master  o^  carbon. 


MODEL  FILM  LIBRARY  SYSTEM 

(loiilrol    of    \  iiliialdf    Fo<>tay;«-    al    NASA's    Maiiiu-d    Spac-c<Tafl    r«'iil«T    in    l|(gi„ 
ll<-l|>>    I'ilin    K<lilor.«.   lo  yiii«-kl_\    Locate   Framr    •".\f«'<ll«-s"    in    l'r<»v»Tl)ial    llaiifi 


SOM 


MI  uiifRi;  IN  A  Fir.K  of  more  than  3.()()(),- 
()()()  feet  of  original  color  motion  picture 
lilm  is  a  scene  that  lasts  only  a  few  seconds. 
W  ithout  it  a  documentary  motion  picture  being 
produced  will  be  neither  accurate  nor  complete. 

The  requirement  —  retrieve  that  scene  as 
quickly  and  economically  as  possible. 

To  film  editors  at  the  Stock  Film  Library. 
NASA  Manned  Spacecraft  Center  (MSC"). 
Houston.  Texas,  finding  specific  scenes  such  as 
the  one  described  is  a  daily  routine.  The  prob- 
lem at  MSC  varies  not  so  much  in  character 
as  in  scope  from  that  of  any  t)ther  organization 
faced  with  the  need  to  file  motion  picture  film 
so  it  can  be  made  available  for  use  at  any  fu- 
ture date. 

Controls  Footage  But  Keeps  Free  Access 
MSC  has  solved  the  problem  with  a  filing 
system  which  positively  controls  all  film  while 
providing  editors  with  complete  "freedom  of 
access"  to  film  rolls  on  file.  The  system  is  flex- 
ible enough  to  "bend"  with  the  situation  when 
emergency  requirements  forego  normal  filing 
routine  —  such  as  during  the  time  of  a  manned 
space  mission.  And  it  is  so  effective  that  film 
editors  at  MSC  have  met  deadlines  as  short  as 
24-hours  for  a  scripted  movie. 

Involved  is  all  the  motion  picture  film  used 
in  the  activities  of  MSC's  Public  Affairs  Office 
(PAO).  the  public  relations  branch  responsible 
lor  handling  press  contacts  throughout  the 
world.  This  film  is  used  to  meet  the  worldwide 
requests  from  television  news,  schools,  movie 
producers,  civic  organizations  and  in  fact,  any- 
one interested  in  informing  people  about  this 
country's  space  effort.  From  this  vast  file,  MSC 
produces  numerous  finished  films. 

All    Minis    Have    Historical    Significance 

Actually  operating  this  gigantic  filing  system 
is  a  government  contractor,  the  A-V  C\irpora- 
tion.  Houston,  whose  pb  it  is  to  absorb  better 
ihan  6.000  feet  of  16mm  film  daily.  They  iden- 
tify, catalogue,  store  and  stanii-reativ  to  locate 
liny  bits  or  all  of  the  film  upon  request, 

Funneled  into  the  system  are  varying  lengths 
of  film  picturing  everything  from  complete 
Gemini  launches  to  hometown  parades  hon- 
oring astronauts.  Not  only  does  the  subjecl 
matter  of  the  film  vary,  but  fluctuations  in  the 
amount  of  film  received  help  demonstrate  the 
flexibility  of  the  filing  system,  F")uring  the 
(ieniini  flights,  as  an  examiile.  film  footage  re- 
ceived at  MSC  jumps  lo  about  y.OOO  feet  per 
day, 

"My  office  could  easily  be  mistaken  for  the 
lilm  library  during  actual  flighl  periods."  says 
Mrs.  Ira  Jane  Hurst,  librarian  supervisor  of 
A-V's  Cataloguing  and  Matching  Unit.  "Cans 
of  film  are  pileil  desk-high,  Il  kee|is  us  hoji- 
ping," 

95%    on    "Kastnian     Kklaclironie    Coniniercial" 

Of  all  in-coming  material,  approximately  'i?' 
per  cent  is  on  l-astman  Kodak  l£klachromc 
Commercial  lilm,  a  low-contrast  original  from 


^.vhich  coll 
Jjtives  are  n^ 


>kir  release  prints  or  color  ]tnn 
made. 

"Probably  the  most  important  ih 
jmember   about   any   film   filing  sy^. 
William   W.    Robbins.   vice-president 
duction  manager.  A-V  Corporation 
will  be  using  the  system.  It  must  be  t„  ic^ 
those  people.  At  MSC.  an  editor-wrikit» 
the  primary  user  of  the  film,  Thc\ 
desired  scenes  in  written  files,  and  K 
have  access  to  screening  prints  in  ti 
the  team  can  view  the  actual  foot,: 
minimum  of  paper  work  and  restricti' 

Immediate  utilization  of  new  su' 
made  possible  with  a  Film  Received 
sued  daily  to  all  producers,  editors  a: 
It  lists  the  file  roll  number,  source  ;•, 
subject  of  each  piece  of  film  recei' 
the  day.  Using  the  report,  an  editor  i 
a  work  print  to  be  made  of  urgently  n 
before  the  permanent  library  roll  r, 
shelf.  If  this  is  done,  the  work  pri: 
numbered  using  the  editor's  identi; 
number  —  by-passing  all  other  o\\ 
is  then  given  immediately  to  the  editor. 

Aside  from  the  overall  size  of  if  S 
operation.  Robbins  feels  that  the  Fa  I 
ceived  report  is  probably  the  most  ii"" 
of  the  system. 

Ne«    Ruil(liiit>  Uill  C'entrali/e  .Aiin 

Activities  o\  the  library  are  in  MS( 
ing  complex  of  white  buildings  souti 
ton  and  also  at  Ellington  Air  Fori.    - 
few  miles  away.  Still   underway  is  .:  :. 
program    that    is    intended    to  e\cnlua  o 
tralize  all  MSC"  activities  in  this  new  labi 

Initial  receipt  of  all  film  is  at  a  an 
loom  or  ■"vault"'  in  Building  One  at  the  ■ 
Spacecraft  Center.  There  exposed  ai  f 
undeveloped  film  is  logged  in  and  a  cihb 
ber  is  painted  on  the  16mm  can  be'  '^ 
sent  to  the  Photographic  TechnoloL 
tory.  It  is  developed  in  the  laboralor 
screening  print  is  made  that  will  laid 
its  way  to  the  Stock  Film  Library  shel| 
optical  master  is  made  at  the  same 
is  needed  to  be  "cut  into""  a  producti| 
copies  of  a  film  bear  the  same  nuniK-r  .f 
to  the  original  roll  from  which  they  wcrc|i 

Occasii>nally  pre-de\eloped  film  is  i 
MSC  lo  be  included  in  llie  files,  Ho\u'f» 
bulk  1)1  motion  picture  film  from  coni* 
NASA  photographers  and  other  goM« 
sources  is  developed  at  the  Center  undilll 
carefully  inspected  i|ualil\  slandards, 
.Sen)    to   ("alaliiguiiit:    and    MalchinE  '" 

•After  development   all   prints  and  '''^ 
inal   film   are   forwarded   by  messeni 
C"alaloguing   and    Malching    Lnit  at 
"We    act    as     niiddle-man"    belwceii 
operations  and  the  editors,"  says  M' 
"When  film  arrives  it  is  entered  on 
sheet,  on   the   lilm   Rcceiveil  repori 
il  is  handed  o\er  lo  our  film  leehnici 

A-V  film  technicians  perform  an 

(CONTINUED  ON  THE  FOLLOWING  I 
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ioiuil  Conference  al  Miramai   llolel 

a„„.s  Paul  U.M,n«  a.  Chairman  ol   C..nl.i.-.u .-; 
)ol.r..k    Will    S.rx.-    :.«    ConlVremf    Co„r.li..al..r 


IFPA 


lAR  Horn,  in  Santa 
Hotel  is  the  site  of 
tional  Conference  of 
lational  olVices  of  the 
fonfirmcd  Hie  selec- 
inth  and  announced 
jne  2nd-4th. 
linsi  secretary.  Elaine 
also  been  named  by 

Board  to  serve  as 
Coordinator.  The  se- 
announeed  after  the 
•red  Nvith  several  can- 
he  post. 

s  been  very  active  in 
f  IFPA's  past  annual 
d  is  thoroughly  fanii- 
lur    requirements.    To 

in  carrying  out  the 
advance  preparations 
notions  of  the  1^)^(^ 
le  Board  also  made 
ntnients; 

.\ssumes  a   Key   Role 
DeMello  is  the    l^ftf^ 

Program  Chairman 
:s  one  of  the  most  im- 
:s  for  next  ycar"s  gath- 
-.cakcrs  and  their  topics 
up  by  Paul,  the  news 
jven  in  these  IFPA 
lages. 

;ecr  and  Bob  Ganon 
rhairmanship  of  the  an- 
erencc  Film  Competi- 
ich  the  winners  receive 

"Cindy"  award.  Bob 
i  done  yeoman  work  on 
[itlcc  in  the  past;  Ray 
logs  the  experience  and 
I  acquired  over  the  past 
lin  which  he  has  headed 
clivities  for  the  San 
International  Film  Fes- 


Mountain    A.F.S.    and    Jack    Sou- 

chot. 

Mark  the  dates  on  your  advance- 
calendar:  June  2nd  through  the 
4th,  1966.  The  place:  The  Mira- 
mar  Hotel.  Santa  Monica.  Cali- 
fornia! 


Los  Angeles  Cliapler  Hear^  Maneini.  SoIonv 

No.e.l  Filn,  (onMH-r,  Lal.ora...ry  Head    Vd.l,...s  M.-mhershi,. 


>n  lo  .Virancf  Kxhibils 

Bob   Dickenson   of   the 

;  Corporation,  an  IFPA 

member  company,  has 

to  head  the  Conference 

■ommittee.  He  is  already 

ork  lining  up  exhibitors 

il  features  for  the   1966 

oining  him  in  this  proj- 

ijher  gotxl  friend  of  IFPA, 

Itrang  of  the  Hollywood 

inpany.    another    sustain- 

:  oer.   Other    members    of 

n'littcc  arc  Joe  Gulli  and 

t'.elley. 

f|jnce  Publicity  Chairman 
riSational  Editorial  \ice- 
e|,  Roy  L.  Deets.  Two 
ij-mbers  with  considerable 
eje  in  public  relations  will 
lay    Jewell    of    Lookout 


San    nitfio   <:i>apl.r   Sets  Up 
Prof:rani>   on   Monllily    Basis 

SAN  Dif.Go's  active  chapter  got  j 
off  to  a  fine  start  this  fall  by 
scheduling  their  meetings  on  every 
lasi  Tuesday  of  the  month  and  by 
initiating  their  own  local  news- 
letter.   fllF    MONTAGK. 

The  Chapter  will  conduct  tor- 
mal  business  meetings  in  the  even- 
numbered  months  and  is  holdmg 
informative,  general  programs  in 
the  odd-numbered  months.  Mem- 
bers of  the  group  are  also  trekking 
to  Los  Angeles  for  meetings  of 
interest  and  have  attended  such 
sessions  as  those  presenting  Henry 
Maneini  and  Sid  Solow  as  well 
as  our  national  board  meetmgs. 

The  Chapter's  Executive  Board 
also  brouuht  the  Industry  Film 
Producers'  name  to  the  attention 
of  their  fellow  citizens  when  they 
publicly  expressed  their  opinions 
on  a  civic  project  that  affected 
their  members. 

They  object  "in  principle""  to  a 
city  and  county  contract  which, 
among  other  things,  covered  film 
services  and  was  awarded  to  a 
state  college.  What  seemed  to  be 
a  passing  comment  of  local  inter- 
est has  attracted  widespread  at- 
tention and  has  stirred  up  consid- 
erable discussion.  However,  city 
and  countv  officials  responded  to 
the  Board's  expressed  opinions 
with  instant  action  and  a  genuine 
concern  over  the  ouestion  raised. 
Chapter  officers,  in  turn,  were 
gratified  by  the  response  of  the 
elected  officials  and  commended 
them  for  their  prompt  action. 

You're  welcome  to  participate 
in  Chapter  activities  if  you  live 
in  or  near  San  Diego  and  are  en- 
gaged in  or  concerned  with  lilm 
production.  Drop  a  line  ti>  the  In- 
dustry Film  Producers  Assn..  P.  O. 
Box  II -OS I.  San  Diew.  Califor- 
nia 92111. 


Till     Los    Angeles    Chapti  r 
opened    its    program    season 
with    one    of    the    film    industry  s 
most     talented     creative     people: 
Henry    Maneini     noted    composer 
of   music   for  such   films   as   The 
Great    Race.    The    I'ink    Panther. 
Breakjast    at    Tijjanys.    Days    oj 
Wine  and  Rose.<;.  and  Charade,  (to 
„,,„„■    just     a    lew).     He    has    also 
written  theme  tunes  for  television 
shows    such    as    Peler   Ciinn    and 
Mr.  LiickY. 

The  views  and  technical  contri- 
butions of  this  often-honored  com- 
poser   gave    IFPA    members    and 
guests  an  insight  on  that  phase  ot 
film  music  scoring  seldom  hea-d. 
The  program   at  the   K.TTV   Stu- 
dios was^attended  by  a  large  num- 
ber  of   members   and    representa- 
tives of  our  sustaining  membership, 
such    as    Eastman    Kodak.    Cinc- 
sound.  Hollywood  Film  Company. 
Magnasync  Corporation  and  Cor- 
don Enterprises.  . 
Chairman    Jim    Switt    and    his 
committee  followed   this  program 
••winner"    with    another    top-llight 
presentation   as  Sidney   P.   Solow. 
president  of  Consolidated  Film  In- 
dustries was  our  guest  speaker. 

Maneini  praised  the  work  done 
by  IFPA  film  makers: 

••I've    been    tremendously    im- 


pressed by  some  of  your  films 
that  I've  seen.  The  photography 
ranks  with  the  finest  of  the  pro- 
fessional cinema." 

Readilv  admitting  that  most  of 
our  film  makers  could  only  rarely 
afford  the  caliber  of  music  coni- 
poscrs  he  represents  to  score  their 
films,  he  felt  that  there  could  be 
a  larger  place  for  original  music, 
perhaps  done  by  eager,  young 
composers. 

"After    all.    I    was    new   once, 
Maneini  noted,  "and  so  were  El- 
mer   Bernstein    and    all    the    rest. 
Someone    had    to   take    a   chance 
with  them  ..." 

Maneini  also  told  the  group  that 
IFPA  members  were  "part  of  the 
avant  carde"  of  picture  makers, 
inasmuch  as  they  have  to  invent 
ways  of  doine  things  as  they  go 
along.  Today  there  are  few  inno- 
vators in  theatrical  films. 

"When  something  happens  in 
theatrical  film  making,  it's  an  ac- 
cident, you  know."  he  said.  "The 
•jump-cut'  or  something  .  .  •  anti 
the  critics  all  say.  'isn't  that  a  fine 
joreii^n  lilm?'  "  . 

The  composer  gave  a  briel  Ins- 
lory  of  scoring  of  films  for  tele- 
vision. Through  labor  problems  in 
the  early  days,  producers  turned 
to   canned    music.    The    first    real 


»    /;  /,.  r    hrhtc)-  Dr.  lUiruld  Diiniijoilli.  ;>r<-v:- 

t:.;  A  ".t.  i:.:-  !>■■■  s,„»../ <,.„-.„.,  c-..„„t..,u-a„.w,,. 


I.apel  Pin  I»  Hein}:  Desifined 

An  IFPA  label  pin  is  bein'i  de- 
signed, along  ^^ith  a  matching  lo- 
go, to  provide  a  unified  symbol 
for    IFPA    and    its    membership. 
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(continued       I  ROM       PAGE       43) 

breakthrouiih  came  when  produ- 
cer Blake  Hdwards  siyncd  Man- 
cini  to  compose  and  score  the 
I'eier  Cninn  show  with  modern 
music.  Edwards  told  him:  "1  wanl 
somcthins:  that  makes  mc  feel  it's 
happcni[ig  no\s    when  I  hear  il." 

Mancini  said  he  believed  that 
when  this  show  first  came  on  the 
air.  ■■people  were  conscious  that 
for  the  first  time  the  music  was 
///;  from."  During  the  qucstion- 
and-answer  period,  he  was  asked 
why.  when  /;/,v  motion  picture 
scores  were  transferred  to  record 
albums,  the  actual  motion  picture 
sound  tracks  weren't  used. 

Mancini  replied:  ■'Well,  in  the 
lirst  place.  I  don't  think  that  mo- 
tion picture  sound,  as  such,  com- 
pares to  commercial  record  sound. 
The  techniques  are  difTcrent  and 
1  think  that  when  a  person  lays 
down  live  bucks  for  a  stereo 
record,  they  should  get  a  true 
stereo  reproduction  which  you  do 
not.  to  my  mind,  get  in  transfer- 
ring from  a  major  studio  imd 
track. 

"Another  thing."  he  continued, 
"in  Breakfast  at  T'ij]atiy's  we  had 
a  big  party  scene.  There  were 
five  numbers  played  during  that 
sequence  but  they  were  only  pieces 
of  music.  I  only  had  to  write  a 
chorus  of  t)ne  number,  two  chor- 
uses of  another,  etc.  Now  il  the 
record  company  that  is  owned  by 
that  studio  had  taken  that  track 
(and  they  had  the  right  to  take  it) 
it  would  have  been  a  very  dull 
thing  .  .   .  not  make  much  sense. 

"So  1  took  those  five  bits  of 
music  and  developed  them  into 
complete  numbers.  Each  one  had 
its  own  identity  and  it  made  an 
enjoyable  record.  Nine  of  ten  al- 
bums coming  out  oi  pictures 
shouldn't  be  made.  You  get  some 
pretty  distantly-related  pieces  up 
against  each  other  in   an   album. " 

A  tape  recording  of  the  Mancini 
talk  is  available  to  II-'I'.A  members. 
Contact  Bob  Gunther.  II  182  lair- 
banks  Way.  Culver  City.  Califor- 
nia. 

.Sid    Sulo\«    'r«'IU    Ita.sics   of 

Color  for  .Motion  Pirtnrt-h 
:•  Sidney  P.  Solow.  president  ol 
CFI.  was  the  guest  speaker  at  the 
Chapter's  September  meeting,  held 
at  the  Cilenn  (ilenn  Souml  Com- 
pany. Beh)re  his  talk.  Sid  pre- 
viewed a  recent  AT&T  ( Pacific 
Telephone)  lilm.  I'hme  Talk.  The 
2()-minute  lairbanks  production 
in  F.astmaii  color  shovss  the  im- 
portance of  telejihone  communi- 
caiion  by  the  airlines,  both  in  ilie 
air  and  on  the  ground. 

He  then  gave  a  highly-informa- 


CFI  President  Sidney  Solow  talks  on 
busies   of   color    in    niolion    itictiircs. 

tive  and  entertaining  talk  on  the 
basics  of  color  motion  picture 
photography.  Every  phase  of  color 
—  from  how  the  eyes  see  color  to 


the  construction  of  color 
self  —   was  discussed 
t rated.  It  was  not  only  j 
fresher    ■■short    course" 
color  principles  but  includ, 
facets  which  were  new  Um- 
ot  his  audience. 

Sid   also  demonstrated 
cussed    CFI's    new  "Civ 
process.  This  system  mal^i^ 
color   separatit)ns  from  o,  ■, 
of  the  color  negative  thr 
optical    printer.    It  gives  :a. 
storage  capabilities  of  thew 
lions  on  one  strip  of  film 
area-sharing  on  each  fran 
w  ith  many  other  technica 
advantages. 

CFI  thoughtfully  provide 
person  at  this  meeting  wi- 
containing  samples  of  tli.  ,, 
films   used   in  "Colorvisio  « 
illustrating  steps  in  the  prtfi 


Meet  Executive  Vice-President  Ray  Jae.- 


"Day  Jaeger,  executive  vice- 
■'■*•  president  for  the  Western 
Section  of  IFPA.  is  the  subject 
of  this  second  in  a  series  of  bio- 
graphical sketches.  He's  a  man 
with  some  unusual  qualifications. 

First  of  all.  Ray  is  one  of  those 
legendary  native  Californians.  He 
was  born  and  reared  in  Oakland 
and  has  spent  most  of  his  life  in 
the  Northern  California  area. 

A  second  unusual  aspect:  near- 
ly all  of  his  working  life  has  been 
spent  with  one  company:  the 
Lawrence  Radiation  Laborator\ 
of  the  University  of  California. 
He  started  his  career  with  that  or- 
ganization when  it  was  located  on 
the  California  campus,  transferred 
out  to  the  new  laboratory  when  it 
opened  in  Livermore  in    1^53. 

Finally,  in  the  ""unusual"  cate- 
gory. Ray  worked  his  way  up  in 
that  organization,  fie  started  at 
Lawrence  as  a  still  photographer 
more  than  15  years  ago.  When  the 
Lab  received  requirements  for 
\arious  films  in  '.'<.''  he  switched 
over  to  that  field. 


Ray  Jaeger:  man  of  llu 

During  the  growth  of 
he    has    participated   in 
of    film    making    and  no*  < 
the  group  as  the  ""manincf- 
of    all    photographic   seivi  I 
the     Graphic     Arts    fK- 
"All   services"   includes 
tographers.    motion    pici 
ihiction    and    personnel. 

(I'llASt        URN       to     1'^ 


A    LISTING   OF   SUSTAINING    MEMBERS  OF  THE 
INDCSIKY    I  II  M    PRODLICERS   ASSOCIATION 

.Arriflex  Corp.  of  .Xmerica 

Birns   ami    Sawyer     Inc. 

Byron    Motion    Pictures.    Inc. 

Cinema  Research  Corpor;iiioM      HolKwooil  1  11  ni  Company 

(  mesound    Corporation  Magnasync  Corpixation 

Coloi    Reproduction  Company       Mole-Richardson  Company 

Consolidated  lilm  Irulusiries         SOS  Phoio-Cine-Optics 


I'ilmservice    Laboratories 

General  Film  Laboratories 
Division    of    Del.uxe  Lat 
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New. . . 
high  quahty 
for  low-budget 
jobs 

Here  is  the  ideal  and  practical  an- 
swer where  35mm  and  16mm  pro- 
duction might  be  impractical  or 
impossible:  KODAK  INSTAMATIC 
Movie  Equipment,  a  completely 
new  motion-picture  system  for 
projecting  your  original  camera 
footage  immediately  after  it's  proc- 
essed, edited,  and  sound-striped. 
A  new  Super  8  picture  format, 
50%  larger  than  regular  8mm, 
means  brighter,  sharper  pictures 
on  the  screen. 


A  new  all-electric  camera,  the 
KODAK  INSTAMATIC  M-6  Movie 
Camera— a  zoom  model  that  does 
practically  everything  automati- 
cally. You  don't  have  to  use  your 
best  men  on  productions  where 
this  camera  is  used. 

A  new  film  cartridge  you  just 
drop  into  the  camera.  You  can 
shoot  50  feet  of  film  without  stop- 
ping. No  flip-over  at  midpoint.  No 
threading  at  all.  No  chance  for 
double  exposure.  No  chance  for 
edge  fogging.  No  chance  of  expos- 
ing only  half  the  film. 


And  to  show  your  films  at  their 
very  best,  there's  a  new  sound  pro- 
jector, the  KODAK  INSTAMATIC 
M-100  Sound  Projector.  Fully 
transistorized,  built  to  professional 
standards,  this  machine  offers  such 
features  as  automatic  threading, 
still  projection,  and  extremely 
c|uiet  operation. 

For  complete  information,  please 
write  Motion  Picture  and  Educa- 
tion Markets  Division,  ^ 
Eastman  Kodak  Company, 
Rochester,  N.  Y. 
14650. 
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THE  INDUSTRY  FILM  lOURNAL  F^ocution  telefiims 


''WMMli  ^, 


(CONMNUED       FROM       PAGE       44) 

laboratory,  visual  aids  unit,  piio- 
to  instrumentation,  etc.  There  arc 
more  than  30  people  in  his  unit. 

And  because  the  Lawrence  Ra- 
diation Laboratory  is  also  i>ne  of 
those  few  "unusuar"  companies 
engaged  entirely  in  pure  nuclear 
research.  Ray  Jaeger  has  had  the 
unique  opportunity  to  participate 
in  many  forward  area  nuclear 
test  projects,  both  at  the  Nevada 
Test  Site  and  at  the  AEC  Pacific 
Proving  Grounds.  His  films  are 
distributed  throughout  the  world 
by  the  technical  laboratories  of 
the  U.S.  Atomic  Energy  Commis- 
sion. 

Recent    Film    Honored    Abroad 

The  Labs'  latest  film.  Trans- 
curium  Elements — Synthesis.  Sep- 
aration and  Rcicarih.  was  a  tinal- 
ist  at  the  Brussels  Scientitic  Film 
Festival  and  at  the  American  Film 
Festival.  It  also  received  a  citation 
from  an  industrial  photographic 
publication.  In  1964.  the  unit  pro- 
duced four  films  on  laboratory 
nuclear  research  projects  for  ex- 
hibition at  the  Worlds  Technical 
Fair  in  Geneva,  Switzerland. 

Ray  has  done  more  than  enter- 
ing his  own  films.  He  has  been 
actively  associated  with  the  San 
Francisco  International  Film  Fes- 
tival for  the  past  five  years  and 
served  on  the  executive  commit- 
tee of  its  non-theatrical  division 
for  four  of  these.  For  the  past  twci 
years,  he  has  been  in  charge  of 
judging  "Films  as  Communica- 
tion" entries  for  the  San  Francisco 
event. 

Studied  ul   I'acifie,  Rochester 

Our  subject  of  the  month  was 
graduated  from  the  University  of 
the  Pacific  in  1947  with  a  degree 
in  international  Relations.  He  al 
so  has  had  two  years  of  post 
graduate  work  at  the  Rochester 
Institute  of  Technology  where  he 
specialized  in  photography.  His 
service  record  shows  three  years 
in  the  Marine  Corps,  where  he 
served  in  the  Pacific  Theater  fmin 
1943  to   1946. 

That  athletic  look  (see  poi 
trait )  is  authentic.  He's  an  en 
Ihiisiastic  participant  in  tennis 
skiing,  volleyball  and  swinuning 
Ray  is  currently  president  of  tht 
Livermore  AquaCowboy  Swim- 
ming Club. 

Past  president  of  the  Society  of 
industrial  Photographers  of  the 
Professional  Photographers  o  f 
California.  Ray  has  served  II  I' A 
in  the  recent  past  as  chairman  ol 


our  Nortiiern  California  Chapter, 
in  1964  he  was  elected  National 
E.xecutive   Vice-President. 

The  Jaeger  family  (Ray.  his 
wife  Betty  Jean  and  their  two 
daughters.  Beverly  and  Lauren ) 
reside  in  Livermore.  about  40 
miles  cast  of  the  Golden  Gate.     • 

Douglas  Film   .Makt*r>  On   the 
Mo\e  in  U.  S.  A.  aixl  W  <»rl<l 

Change  thai  slogan  to  "Join 
Douglas  and  see  the  world!"  Mem- 
bers of  that  company's  film  de- 
partment (and  of  IFPA)  are  con- 
stantly on  the  nK)ve.  Even  world- 
traveler  Bill  Gibson  dosn't  have 
a  monopoly  along  the  trail  .  .  . 
Donn  Bates  has  been  spending  a 
good  bit  of  time  up  in  San  Fran- 
cisco working  on  an  Apt)lk)  Mis- 
sion videotape  show. 

Vern  Barry  hardly  had  time  to 
say  "hello"  to  his  family  on  re- 
turning from  the  Scandinavian 
countries  ...  he  was  oil  again  to 
the  Fiji  Islands,  Australia,  New 
Caledonia.  Tahiti  and  Hawaii! 

It's  real  good  to  hear  that  Bill 
Gibson  is  well  on  his  way  to  a 
g4)od  recovery  after  recent  major 
surgery.  His  friends  at  Douglas 
and  IFP.'\  wish  him  speedy  re- 
cuperation! • 
*         ■•::         .n 

Don   \\  lialt-y   to  llic   Majors! 

\Vc  and  Hughes  Aircraft  lost 
a  good  man  to  a  major  Hollywood 
studio  recently  when  Don  Whaley 
fulfilled  a  life-king  ambition.  He 
was  recently  hired  as  an  assistant 
cameraman  by  a  major  company 
and  has  already  worked  on  several 
top-llight  television  shows.  Good 
luck  to  Don 


If: 


K  C 


i'liidiicir  l>irctt«)r  \\  lihiir  I.  Hliiine 
(mk/i/I.  ()/  MATS'  Mr  rli,>t„nr(ipl,ir 
and  Cliailini^  Siiiicf.  uilli  sinaiiifi 
filar  iark  jdiirs  «.v  llicij  sliarf  lioiioiw 
l<ir  a  lUiK  liihhoii  auard  won  luj 
the  r  filiii  "Time  diid  Tide"  al  Awcr- 
iiaii  Film  Festival.  Janet  sann  and 
acted    in     litis    .Mr    luircc    ]iictiirc. 


X'  rf 


u-^ 


'"l)i.s<'o\crinf:     VuHTJca"    .Scri<-> 
|{«'leas«'(l  hy  .\ssn.  TcIft'ilniA 

■  A  new  color  travel  series  for 
public  service  television  release  by 
Association  Telefilms  features  in- 
troductory remarks  hy  \icc-Presi- 
dent  Hubert  Humphrey.  The  scries. 
Discovering  America,  shows  scenic 
attractions,  resort  areas,  historic 
landmarks  and  natural  wonders 
throughout  the  United  States.  It 
is  being  offered  in  quarter-hour 
and  half-hour  segments,  to  tele- 
vision stations  nationally.  Several 
programs  arc  devoted  to  such 
sports  as  yachting,  auto  racing, 
ocean  fishing,  skiing  and  hunting. 

Each  film  in  the  series  is  intro- 
duced by  the  Vice  President, 
speaking  at  the  New  York  World's 
Fair.  He  asks  Americans  and  peo- 
ples of  other  lands  to  travel  and 
"see  the  U.  S.  A."  Mr.  Humphrey 
has  since  been  named  by  President 
Johnson  to  head  up  the  "Discover 
America"  program  which  enlists 
the  support  of  travel  and  transpor- 
tation companies  in  this  effort. 

Association  Telefilms  is  the  tv. 
division  of  Association  Films.  The 
new  series  is  available  from  AF 
distribution  centers  at  Ridgefield. 
N.  J.;  Oakmont,  Pa,;  La  Grange, 
III,;  Dallas,  Texas;  or  Hayward, 
Calif.  • 

*        *        * 
I  .')-Mii)iil<-    K«»r<l    I'llni    Gives 
Tips   on    Itiiyin^   a   Used   ('ar 

A  new  I  5-minutc  color  film  can 
help  pt>tential  buyers  get  the  most 
value  for  their  money  when  pur- 
chasing a  used  car.  Joining  the 
I  ore!  Motor  Company's  film  li- 
iraries  last  month  was  So  )'(iii 
\l'anl  Id  liny  a  I'sed  Car.  which 
portrays  a  teen-ager  buying  his 
list  automobile. 

I  he  film  demonsirales  how  .i 
step-by-step  examination  i>n  a 
ilealer's  lot  can  help  determine  the 
i^eneral  condition  anil  operational 
capabilities  of  the  car.  Many  of 
the  leehniques  shown  are  used  by 
professional  appraisers  in  evalu- 
ating the  worth  of  a  used  car. 

With  information  learned  in  his 
driver-eilucation  course  at  schiiol, 
the  youth  applies  a  "BEL  IS"  test 
to  check  important  safety  factors: 
"B"  for  brakes.  "F"  for  exhaust. 


"L"  for  lighting.  T"  fi  i 
"S"  for  steering  mechar 

Four  important  rem 
included:  (  I  )  select  a  . 
dealer  when  choosing 
I  2  )  reassure  yourself  th  ••■ 
is  in  good  physical 
(3)  make  the  BELTS 
(  4  )  examine  the  car  . 
:ind  on  the  road. 

The   film   is  available 
loan  showings  from  F' 
braries   in   Dearborn.  N' 
York  City  and  Oaklanc  . 

*  ♦         » 
-•.Nalurally.    It's    Kubix-'  K 
Available  U,r  U.  .S.  Sli. 

Mueh-in-the-news   \' 
the  subject  of  a  new  fi 
ally    It's    Rubber,   now     - 
fered    on    free    loan    tc  .• 
community  organization 
stations    through     Uniti.,,  , 
Films. 

The  picture  shows  hm\\t 
sia  has  fostered  the  expjii 
its  rubber  industry  and 
growth  has  in  turn  broaua 
nation's  standard  of  livir 

The  processes  of  Iwk 
grafting,  fertilizing  and  ccjol 
erosion  are  examined.  Rejjdi 
improve  quality  and  increeo 
put  is  a  major  factor  in  thiBW 
of  the  industry. 

While    absorbing   a  brd  . 
derstanding  of  the  culture  In 
tions     and     diverse     natiiib! 
which  have  molded  the  Fctjr 
of    Malaysia,    we    see  h 
contrasting   elements    h. 
forged   into   a   new    nai; 
sciousness, 

*  *         * 

Ilrief    Seienee   Film   DefU 
"Miraeles  of  >I..(ierii  SlT 

•■-■    Dr.  Jonathan  Karas. 
entist.  lecturer  and  T\'  p- 
of     Manchester.     Mass..   M 
strates  some  unusual  propie 
steel  in  Miracles  ol  Modeiit 
a    16mm   free-loan  film 
by  The  American  Iron 
Institute  through  Assd 
Films,    Inc.    The    five-mir 
lion  picture  is  available  U'  ' 
adult   organizations   ami 
tions. 

Di.    Karas    perforins  lh!« 
periments.   the  first  deni- 
how   steel,  in  the  form  > 
resists  fire  and  is  light  emp 
fly.    In   the  second  expcriiO 
car    dramatically    crashes  f 
guard    rail    and    bounce- 
though  the  barrier  is  onl> 
tion  of  an  inch  thick.  Finif' 
automobile  weighing  over 
is   hoistcil    into   the   air  I 
eight-ounce  thread  of  steel  H 
Dr.    Karas  at  the  wheel!, 
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MERAS 

•  KEN^' 

YNC  •  MILLL. 

rjorricinu   - 

RALLGEA! 

•  DUAL  SOUND  i 


I  I.  ..  .^-^   -   fftUf  T 


All  you  need  is  the  script  (and  maybe  some  dark  glasses) 
CAMERA  MART  will  supply  the  rest 


Camera  Mart  sells  and  rents  everything  you  need 
from  Arri  cameras  to  Zeiss  viewers.  That  includes 
specialized  equipment  for  shooting  in  the  tropics 
or  the  North  Pole. 

And  Camera  Mart's  30  years  experience  working 
with  film  makers  really  pays  off  for  you :  it  means 
a  broad  background  of  technical  know-how  to  help 


you  on  special  projects;  lower  costs;  no  delays; 

faster,  more  efficient  handling. 

Camera  Mart  frees  you  to  concentrate  on  your  job 

—  film  making. 

Call  today  and  see  why  it  pays  to  do  business  with 

the  one  company  that  can  get  the  job  done.  The 

way  you  want  it  .  .  .  when  you  want  it. 


h 


SALES 


SERVICE 


RENTALS 


the  CAMERA  MART  inc. 

1845  Broadway  (at  60th  St.)  New  York  23,N.Y..  PL  7-6977 
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what's  new  in  pictures 


The  Past  and  Fiiliire  of  "Slct'l  in  America' 

\iii<-ri(';iii    Iruii    aiitl    Slr«-I    lii>tiliil<-V    .'{0-Miiiiil<-    ( :c»lt>r    Film 
Kx|»frl«-«l   III   Kriu'li    TOO   Milliiiii   \  if«ci-~   in    \i-\l   Kix-  ^  «'ars 

'T'Ht  EvoLuiioN  oi-  SittL  into 
-*•  today's  highly-developed  tech- 
nology and  a  fresh  look  at  the  in- 
novations coniinu  from  steel  re- 
search lahoralories  are  the  basic 
content  and  theme  of  a  new  lialf- 
hour  color  motion  picture  to  be 
released  by  the  American  Iron  and 
Steel    Institute. 

The  new  Technicolor  film.  Steel 
ami  America,  is  expected  to  reach 
over  700  million  persons  during 
the  next  five  years  of  distribution. 
Showings  to  community  groups 
and  schools  will  be  handled  by 
Sterling  Movies  L'.S.A.  and  tele- 
vision stations  will  be  served  by 
Modern  Talking  Picture  Service. 
The  picture  was  produced  by  Walt 
Disney  Productions.  John  J. 
Roche,  president  of  the  Institute, 
made  these  comments; 

Meets  Requests  fr(»ni  the   Field 

"Sieel  ami  Aiiwiicu  fills  a  need 
for  an  informative  screen  chronicle 
of  the  industry  with  which  we  can 
meet  the  many  thousands  of  re- 
quests now  being  received  each 
year  from  educators  and  com- 
munity groups." 

The  film  opens  with  animated 
sequences  showing  how  iron  ores 
become  part  of  the  earth's  crust  in 
the  geological  turmoil  of  ages  past; 
graphics  and  live  action  scenes 
then  document  the  parallel  de- 
velopment of  America  and  the 
steel  industry. 

New    Techniques    Are    F.xpbined 

Present-day  steel-making  proc- 
esses are  shown,  including  the 
revolutionary  new  techniques 
adopted  in  recent  years  (such  as 
the  oxygen  furnace,  etc).  Some  of 


'oinpressed  Airc\  Gas — Yours  loConiu^ 

lii<lii.slr\'.s   liibtiliitc  OltM-rx-A  u  ."iOlli    Viiii 


i\«T«arN 


•if 


W  ilh  'I'hirtl  in  Series  «>f  liiforniali\<-  Tet-hnieal  Ficirn 


Klectron  niicroscopf  /i(7;is  sc/in- 
li\ls     It)     (livilap     iiiijirovcd     slccl\. 

the  industry's  5.000  research  peo- 
ple are  shown  at  work  on  new 
projects,  ranging  from  ore  bcne- 
ficiation  to  further  utilization  of 
nitrogen,  hydrogen  and  oxygen  to 
create  better  steels.  The  point  is 
made  that  only  about  half  the 
iron  atom's  potential  for  strength 
and  versatility  has  been  cxploreil 
thus  far. 

The  film  closes  with  an  affirma- 
tion that  the  industry  will  meet 
the  demands  of  steel's  "Century 
Two"  as  it  has  during  the  past  1 00 
years.  • 

*  •■>  * 

S|>oii>ur  u  <!<ilor  Filiiislrip  on 
"Story  of   (ioaletl   .Vl»ra.si\»-.s" 

'■'  The  Coated  Abrasives  Manu- 
facturers Institute  is  using  a  color 
filmstrip,  ///('  .S7(.'/-.v  uj  Coaled  Ab- 
rasives, to  inform  industrial  arts, 
social  study  and  sciences  classes  in 
schools  on   abrasive   jiroducts.      • 


Diiriiii;  llic  IU-Milu(i(iiiar\  \\  ar  dii  iniii  ( litiiii  ii  ii\  sin  lilud  cicidss  tin    IIiiiImiii 
III  krift  liiilisli  ships  jnnii  roiiiinn  iip.strcdiii:  sciiii-  jniiii  "Stic!  aiiil  .\iiii  lica." 


fcW''pin  I'()Wi:r  of  moving  air.  .  ." 
-"-is  explained  with  graphic 
clarity  in  a  new  2(i-minute  cok)r 
motion  picture  premiered  last 
month  by  the  Hducational  Com- 
mittee of  the  Compressed  Air  and 
Gas  Institute.  The  many  uses  of 
compressed  air  and  gas  in  indus- 
try are  shown;  a  look  into  the  fu- 
ture shows  advances  being  made 
in  medicine  and  space  technology. 
Compressed  A  ir  ami  Gas  —  Yours 
to  Commaml  is  the  third  film 
sponsored  by  the  Institute;  all  of 
these  arc  being  distributed  na- 
tionally by  Modern  Talking  Pic- 
ture Service.   Inc. 

I'llni   Produced   by    Fred   Niles 

The  film  was  proiluced  by  Fred 
.A.  Niles  Communications  Centers. 

The  new  picture  is  an  appro- 
priate tribute  to  the  50th  anni- 
versary year  of  the  Institute,  a 
non-profit  organization  whose  40 
member  firms  manufacture  com- 
pressors, pneumatic  tools  and 
hoists,  rock  and  rotary  drills.  Prin- 
cipal aim  of  the  film  program  is 
to  keep  engineers  and  student- 
engineers  updated  on  develop- 
ments and  alert  to  potential  uses 
in  manufacturing,  processing,  con- 
struction and  mining. 

.  .  .  Yours  to  Coiuimiiid  shows 
some  of  the  thousantl-fold  uses  to 
which  these  tools  are  being  put 
—  from  inflating  tires  to  spraying 
concrete,  unloading  freight  cars, 
making  steel  and  fueling  rockets. 
It  relates  how  air  tools  perform  a 
multitude  of  tasks  in  manufactur- 
ing and  construction  —  through 
linear,  rotary  and  percussive  mo- 
tion —  and  unveils  the  exotic 
new  developments  of  compressed 
air  and  gas  for  hyperbaric  surgery 
and    in    artificial    gem    production. 

Modern     Dislrihules    the    .Series 

The  Institute's  film  program  has 
been  notably  successful  in  reach- 
ing its  intended  viewer  audience. 
An  earlier  17-minute  film.  Com- 
pressed Air  I'tiwer.  had  2.4.S2 
showings  via  Modern  libraries 
alone  in  iy(i4.  A  specialized  au- 
encc  of  97.271  was  reached  for 
an  average  of  y>  peisoTis  per  show- 
ing. This  animated  color  film 
shows  ihe  operating  characteristics 
of  compressors,  the  thermal  and 
cooling  clfects  of  compression  and 
staging  and.  through  animation 
shows  how  compressed  air  is  con- 
verted into  mechanical  power  in 
meumalic  tools. 

I  he    new    anniversary   year    re- 


lease will  also  be  avail, 
vision    stations   for  pn' 
showings  and  to  cdut, 
vision  for  closed-circui 
use.    Prints   are  also  K^  ^ 
available  for  outright  pi-'h;v 
technical   societies,  mc 
panics  and  educational  i  ; 
For  free  loan  of  .  .    ,. 
(Ommand  or  other  In- 
contact  the  nearest  M^ 
ing  Picture  Service  lib 
Educational      Commit' 
pressed  Air  and  Gas  I 
Public    Square.    Clevc 
441 13. 


Mb 


*       * 

**lla|>p)    lloliiia}-   III 
\<»\«     in    Prodiiclian    I 

■     The  scenic  wonders      . 
Smoky  and  Blue  Ridge  iiua 
are  being  lensed  for  ,: 
tion  picture.  Happy  //■ 
Cam  1)1  III!    in    the    Sni' 
scheduled   for  fall  relt 
American   Oil   Conipai 
Ford    Motor    Compan\ 
sors.   The   film   is  beiri; 
by  Mattco  Associates 
printed  in  both   16nim  ,i 
versions. 

Most  of  the  action  is 
around  the  great  Smoky  '. 
National  Park  and  the  Bl 
Parkway.  Mattco  crews 
location"  at  Cherokee, 
and  West  Jefferson  in  Noi 
lina  and  in  Gatlinhurg.  T 

Distribution  of  the  \t 
sion  will  be  handled  by 
Talking  Picture  Servici 
mount  Pictures  will  distri 
.^5nnii  (theatrical)  versi 
film  is  the  fourth  in  thi 
Holidays'  series  sponsi 
American  Oil.  Three  prcv 
jects  were  produced  liy  Pi 
Pictures,   of   Hollywood. 

*  *  *    . 

Four    Morr    I.aii^uase  ^'" 
for    "Til.-    I)a>     of    the   '• 

;    The  (iernian   Inlormaii  I 
ter's  film.   I  he  Day  oi  the'* 
originally     made     exch 
.American  audiences,  ha- 
issued  in  four  more  Ian 
sions    —    1  rench.    Sp.r 
luguese  and  "British"  - 
F.urope  and  South  Anim 
Ihe  film  shows  Gerni.ii 
people    at    work    and    |''li\ 
class    rooms    and    niglu 
also    includes    scenes   I'i 
conference  held  by  Berlin* 
Willy    Brandt    and    of  (  ' — 
Irhaiils  political  eainp.i 
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\\(\c  Window"  () 

»-:Ueliiiicl-Sfeiie!»   \  ir« 

i 

jie  New  York  Times 
hityide  Window  of  Mr. 
.reduced  by  Spcclruni 

*        * 

lalonc  lives  in  Stam- 
ircticut.  He  gets  most 
K.Icdgc  of  any  day's 
n  the  news  columns  of 
joRK  TiMi;s.  ■///(■  Hide 
>Mr.  Maloiic  is  a  film 
rjnote  an  understanding 
fsophy  and  the  day-to- 
^ins  of  that  newspaper. 
1  best  tradition  of  7  he 
f  —  calm,  thorough. 
ind   eminently    "rcad- 

isophy  is  best  suninicil 
ord  ■"excellence.'"  Ihe 
t  out  by  skilled,  thor- 
ated  people  today  as 
I  for  over  a  century, 
ict  has  become  one  of 
influential    journals    in 

ting  the  gathering  of 
news,  the  film  moves 
York,  across  the  Unit- 


f  I  lie  iNi'vv  ^  ork   I  iinc^ 

of  a  Gr«'al   Ne*»spa|MT   at    Work 

ed  States,  across  the  world.  After 
the  many  sources  of  news  arc 
touched  upon  in  a  kaleidoscopic 
lound-the-world  sequence,  the  film 
heciMiics  quite  specific  as  the  Times 
Brussels  correspondent  calls  in  a 
Common  Market  story  to  the  Lon- 
lion  Bureau. 

This  story  is  transmitted  across 
the  Atlantic  to  the  newsroom  on 
4.'^rd  street,  and  the  camera  stays 
right  with  it,  following  it  through 
the  entire  editorial  and  printing 
process  until  it  emerges  on  the 
giant  Goss  press  to  be  reproduced 
sixty  thousand  times  each  hour. 
Next  morning,  this  is  the  first 
story  to  catch  Mr.  Malone's  eye 
when  he  picks  up  his  paper  at 
the  Stamford  station.  Once  again, 
the  Times  has  served  as  his  wide 
window  on  the  world. 

Times  Will  Handle  Distribution 

The  Wide  Window  of  Mr.  Ma- 
lone  was  produced  by  Spectrum 
Associates.  New  York,  and  di- 
rected by  George  R.  Pitt.  It  will 
be  available  through  the  facilities 
of  The  New  York  Times.  • 


C(|iiriici'  ,il  C.iniitii  .")  (;fiiiiiii  ."i  drifts  louunl  orraii  siir- 
fin  III,    SHC   procnnii.      fair   in    final   phase  of   voijaut    .    .    . 

M'apliics  Visuali/rs  Gnniiii  Liiiuliiitj; 

top-notch  coverage  of  the  landing  of  astronauts  C  ooper 
irad  in  Gemini  5  included  23  minutes  of  an  exciting  ani- 
which  visualized  exactly  what  was  happening  on  the  TV 
:>ok  place  in  the  stratosphere. 

prepared  in  advance  by  Film  Graphics.  Inc..  New  York. 
'  NBC  to  show  at  exactly  the  right  moments  the  firing  of 

and  the  glowing  heat  shield  on  the  dark  side  of  the 
the  opening  of  drogue  and  main  chute  and  let-down  into 
:lantic. 

is  one  of  six  new  longer-length  motion  pictures  now  in 
3r  recently  released  by  Film  Graphics,  an  associate  com- 
'  Graphics.  Harold  Wondsel.  a  well-known  pioneer  prn- 
ustrial  films,  is  director  of  industrial  sales  for  the  firm.      • 


Ncu   voliir  jiliii  piixcwiuii  farililij  of  Capital  liliii  l.ahs  to  opiii  in  Miami. 

Miami  Kxlcnds  \\  clcoinc  to  INcw  Capital  Lab 

I'^KiAiiR  Mr\Mi  civic  and  busi- 
^'  ness  leaders  welcomed  Capi- 
tal Film  Laboratories,  Inc.,  of 
Washington.  D.  C,  to  their  com- 
munity at  a  luncheon  in  the  Ter- 
race Room  of  the  DuPont  Pla/a 
Hotel  on  September  22nd.  Capital 
Film  is  building  a  third-of-a-mil- 
lion  dollar  plant  in  North  Miami 
to  provide  the  industry  in  the 
Southeast  with  daily  laboratory 
processing  service  of  .^."^nmi  color 
films. 

The  new  plant  is  under  con- 
struction on  N.  H.  I.'^lst  Street  as 
a  part  of  Studio  City,  being  de- 
veloped by  Dave  and  Ray  Brady. 
It  is  scheduled  to  open  next  Janu- 
ary. Samuel  C.  Gale,  customer  re- 
lations executive  of  Capital  Film, 
described  how  the  new  service  fits 
into  Miami's  growing  motion  pic- 
ture production  coniplex: 

"After  the  producer  brings  to- 
gether all  the  basic  elements  and 
shoots  the  picture,  we  then  process 
the  original  camera  negative. 
From  this,  we  print  and  process 
wiirkprints,  called  'dailies',  which 
enable  the  director  and  producer 
to  sec  the  film  shot  the  previous 
day.  This  is.  of  course,  only  one 
of  the  many  services  Capital  will 
offer  from  the  Miami  plant." 

In  establishing  the  laboratory 
in  North  Miami.  Capital  Film's 
president  Alfred  E.  Bruch  said 
that  he  is  "realizini;  a  lonc-awaited 


Capital'!)  president  Alfred  Rnicli 

personal  ambition  of  helping  the 
Miami  metropolitan  area  become 
a  third  major  motion  picture  pro- 
duction center."  behind  only  Hol- 
lywood and  New   Yi>rk. 

General  manager  of  the  Miami 
laboratory  will  be  Robert  W. 
Hiltwine.  who  recently  rejoined 
Capital  I  ilms  after  serving  as  chief 
of  the  Film  Services  Section  of  the 
United  Stales  Information  Agency, 
*        * 

Sliidio  (!il}    \(lfl$  Two  Stages 

<■■  Construction  of  Studio  City  in 
North  Miami.  Florida  has  been 
expanded  to  include  two  additional 
production  stages,  each  8.S  feet  x 
40  feet,  with  30-ft  ceilings.  They 
will  be  available  by  Oceober   15. 


(Garland  C.  Misener.  cicc-presidnU.      \\  11 1  jam    N.    Brooks,    vice-president 
technical  director  of  the  lahoralorij.      and   seerelarij.    Capital    Film    Lahs. 
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There  are  five  new  black-and-white  films  from  Eastmai 


I.EASTMAN  XT  Panchro 
matic  Negative  Film, 
Type  5220/7220 

Improved  emulsion  tech 
nology  gives  unmatched 
sharpness  and  apparent 
gram  structure.  Because 
of  its  slower  speed,  new 
XT  Pan  eliminates  'he 
need  for  neutral  dent  '/ 
filters  or  for  stopping  dov>  ■ 
when  shooting  exfremelj 
bright  exteriors. 


2.  EASTMAN  4X  Panchro- 
matic Negative  Film, 
Type  5224/7224 

E.  I.  500.  but  there's  no 
more  gram  than  in  most 
medium  speed  emulsions. 
New  4X  Pan  combines 
speed,  resolution,  acutance 
and  brilliant  tonal  response. 
And  It  has  an  extended 
forced  processing  range, 
it's  great  even  under 
tough  newsreel  conditions. 


3.  EASTMAN  Fine  Grain 
Release  Positive  Film, 
Type  7303 

16mm  never  looked  better 
than  on  this  new  fine  gram 
positive.  Its  a  great  team 
mate  with  our  new  high 
acutance  XT  Pan  Nega 
tive.  Gives  clean,  brilliant 
highlights  and  crisp,  well 
separated  middle  tones. 
This  print  film  brings  out 
the  best  in  any  negative. 


4.  EASTMAN  TRI  X  Rever 
sal  Film  (Improved), 
Type  7278 

For  sports,  news,  docu 
mentary,  our  new  TRI  X 
Film  leads  the  way  in  tonal 
quality  and  reduced  flare 
and  halation.  Because 
"blooming"  is  eliminated, 
TRI  X  Film  is  good  for  the 
high  contrast  subjects  often 
encountered  in  night  sports 
and  news  photography. 


5.  EASTMAN  Fine  Gra 
Duplicating  Positive  Filr 
Type  5366/7366 

Permits  exposure  on  low 
portion  of  characterist 
curve  resulting  in  a  "thn 
ner,"  fine-gram  maste 
Improved  emulsion  spee 
allows  printers  to  operai 
up  to  four  times  faste 
Or,  this  speed  mcreas 
can  be  translated  int 
savings  on  lamp  costs. 
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plus  this  superb  new  color  print  film 


6.  EASTMAN  Reversal 
Color  Print  Film, 
Type  7387 

A  highly  improved  reversal 
color  print  film  with  superior 
color  reproduction  especially 
in  the  reds  and  greens.  Twice 
as  fast  as  Type  5269.  it 
offers  improved  sharpness 
and  grain.  Improved  emul- 
sion and  processing  give  a 
sound  track  of  superior 
frequency  response. 


And  remember  TYPE  A704,  Eastman's  new  magnetic 

sound  recording  film  featuring  brilliant  tonal  quality. 
archival  stability,  high  wear  resistance— and  most  impor- 
tant, roll  to  roll  uniformity.  Printed  continuously  on 
the  back  of  the  film  are  quality  control  numbers  that 
you  can  use  for  cataloging.  Want  to  know  more?  Contact: 

Motion  Picture  and 
Education  Markets  Division 

Eastman  Kodak  Company 

Hollywood,  Chicago,  New  York,  Rochester 
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Final  clestinati<iii  of  the  screening  print:  shelf 
ill  the  Slock  I'iliii  Lihidrij.  Motion  pictures  .stor- 
ed there  are  reiidihj  cnaihi})U-  to  writer,  editor 
aiiil  other  personnel  working  on  MSC  i)rodiietioiis. 


l-^dilor-wriler  team  checks  fihn  itfiainst  script, 
nsin^  a  Moviola  in  the  editor's  office.  Ea-^e  of 
acces.s  to  .screeninf!,  prints  filed  in  a  library 
room  down  the  hall  .speeds  -wlection  of  scenes 
used  in  NASA  produeti(m.s.  Signature  on  a  card 
listiufi  the  file  roll  nuudier  pirniits  the  editor  to 
pretieie    a    fihn    on    lihranj    or    office    projector. 


Mecluiiiical  \  isa-Kecord  files  i,/.  mitt  '/s  a  pei- 
mnnent  reference  to  all  MSC  films.  File  is  di- 
vided alonfi  functional  lines  with  einht  major  head- 
ings. Data  is  .same  as  that  on  Scene  Lusts  is.sued 
to    the    producers,    iditors   and    writers    involved 


FILM  LIBRARY  SYSTEM 

(CONTINUED   FROM     I  III     I'Kl  C  hOING    PACK    42) 

scries  of  idcntifiealion  steps  just  before  serecn- 
iiil;  prints  go  hchiiid  locked  doors  in  the  Library 
and  Hditing  section. 

These  identification  steps  arc: 

1.  Matching  of  all  prints  franic-by-lranic 
uith  the  original  and  breaking  long  fiin)  into 
rolls  of  less  than  980  feet.  Leader  is  attached 
and  spoiled  or  fogged  footage  longer  than  one 
foot  is  removed. 

2.  Edge  numbering  each  roll  to  correspond 
with  the  original. 

3.  Preparing  a  Scene  List  for  distribution 
to  editors,  writers  and  formal  files.  Using  an 
i>ffice  dictating  machine,  a  technician  views  the 
screening  print  scene  by  scene  and  gives  foot- 
age numbers  (scene  start  and  stop),  camera 
angle  and  a  brief  scene  description.  This  re- 
cording is  later  typed  on  ditto  and  litho  mas- 
ters for  reproduction. 

Three  specially  fabricated  edge-coding  ma- 
chines are  used  in  the  Unit.  They  can  place 
up  to  seven  numbers  (no  letter  prefix  is  used) 
on  the  edge  of  the  16mm  film.  The  first  four 
numbers  are  used  for  the  file  roll  identifica- 
tion and  the  last  three  for  footage,  starting 
with  toot  number  10,  which  accounts  for  a 
standard  10  foot  leader. 

After  the  original  film  and  all  prints  are 
made  identical,  the  original  is  returned  to  the 
"vault"  for  permanent  storage  in  motorized 
file  shelves.  Thereafter,  only  technicians  in 
the  storage  vault  and  the  printing  laboratory 
will  handle  the  original  film  in  order  to  pre- 
serve it. 

.All    Footage    Has    Historical    Significance 

.All  of  MSC""s  film  is  considered  historical 
material.  Unlike  commercial  film  companies 
who  may  cut  the  original  negative  to  match 
an  approved  work  print.  MSC  never  damages 
scenes  by  cutting  them  internally.  When  a 
scene  is  to  be  used  cuts  are  made  at  "cam- 
era start"  and  "camera  stop." 

"The  flexibility  and  accuracy  of  our  system 
is  such  that  editors  call  for  individual  scenes 
without  taking  an  entire  roll.""  says  Robbins. 
"Mel'orc  A-V  Corporation  became  the  Stock 
lilm  library  contractor  in  1962.  standard 
|iractice  was  to  call  for  a  full  file  roll  print 
it  a  useable  scene  was  on  the  roll.  Matching 
all  priiKs  frame-by-frame  and  edge  coding 
permits  our  people  to  place  orders  by  file 
roll  luimber  and  footage  numbers.  There  is  a 
considerable  savings  to  the  government  in 
film  using  this  method."" 

Other  savings  are  made  when  only  a  small 
portion  of  an  extremely  long  scene  is  needed. 
Insiead  of  ordering  an  entire  scene,  the  cdi- 
lor  calls  for  the  re.juired  action  with  a  "paper 
111  paper  |irint"  teehnicjuc.  He  indicates  the 
looiage  number  a  few  feet  ahead  of  and  fol- 
lowing the  action  and  the  print  is  made  in  the 
laboratory  to  correspond   to  this  order. 

Unused  footage  from  work  prints  is  re- 
tained by  editors  tor  use  in  future  produc- 
tions. Notable  savings  in  time  and  money  are 
made  following  this  practice.  Scrap  or  dam- 
aged film  is  sealed  in  bags  to  be  destroyed  in 
a  similar  manner  lo  classified  eovernmeni  ma- 


A   high-speed    Ifimm   projector,   u/ikAl 
times  faster  than    the  avt  rune  luai!' 
pir.sonnel    to    scan    a    complete    <nil 
Here,  William  Robhius  (rio/i/l.  itri' 
rard-Cough  and  td'ilor  Etsuzo  ('..  hh  . 
are    preparing    to    screen    a    film   li 

terial.  even  though  much  of  the  fi  i 
is  not  classified. 

Film   Kditors  First  Turn  to  Scen<M 

"The  initial  work  in  our  editin 
in   the   editor's   head    and    on    p 
Etsuzo  G.  Ishikawa,  one  of  .\-\  ■ 
editors.  "When  an  editor  gets  a  finiM 
or  script  outline  he  goes  to  his  indiJu. 
of  Scene  Lists  for  a  brief  scene  dcsci  iio 
a  file  roll  number.  With  this  numbcja: 
access  to  screening  prints  he  can  prer» 
he  plans  to  use  on  a  Moviola  right  §h> 
office.  Signing  his  name  to  a  chi.' 
with     the     file     roll     number    is 
necessary." 

When  additional  research  is  rcqiJd 
sonnel  may  go  to  Visa-Record  files  i  B 
ing  One.  Cards  printed  from  litWai 
used  to  print  Scene  Lists  arc  arilp 
motor  driven  file  cabinets  under  cut  i 
functional  headings.  These  formal  fs> 
all  of  the  film  stored  at  MSC  in  lOB 
Original  descriptive  material  prcpan*  i' 
time  the  film  was  shot  is  also  .^^  ^'^ 
needed. 

System   l"ollo«s    Through   in   Man)  to 

"As    scenes    are    selected    or    'tabll 
says   Ishikawa,  "the  file  roll  nunibci(o 
numbers  and  other  information  is  cito 
a  Production  Scene  List  Locator.  VMi  c 
total  MOO  leet.  the  form  is  sent  to 
bing  Section  in  Building  One.  Tecl 
the  original  negatives  and  clip  requi 
The  laboratory  gets  this  roll  of  lu 
and   makes   a   work   print   and  opi- 
Ihe    Tabbing  Section  replaces  each  *' 
the    i>riginal    roll    using   blank    leadc' ' 
end   of  the  clip   to  eliminate  deslr^ 
frames   in   future  orders.    The  work  in 
oj-itical    master   are    then    routed   to  I  ' 
loguing  and   Matching  Unit  to  be  li!*^ 
matched,  edge  coded   and   turned  ovc'' 
editor."" 

Working  closely  with  the  writer.  *P 
also  act  as  the  producer,  an  editor  P 
work    jirini    and    fits    scenes    and  aeP 

(rONTINUIiD    ON     THI-     lOI  LOWING 
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iHiS  FILM  PRODUCER  HAS  INDEED  ''ARRIVED''! 


unique,  cost-slaving 


Producer's     Rental    Equipment    Plan 


Now  get  complete  film  rental  equipment  to  fit  any 
job  (16  or  35mm)  from  the  smallest  industrial  to 
the  largest  theatrical  at  special  low  package  rates! 
Meets  the  requirements  of  your  flexible  shooting 
schedule  and  varied   production   problems! 


Choose  from  our  large  inventory  of  new  and  highly 
maintained  equipment.  We  quick-load  and  deliver  on 
our  own  trucks  DIRECTLY  TO  YOUR  SHOOTING 
LOCATION!  All  equipment  is  guaranteed  to  be 
trouble-free  for  quick  setups! 


At  your  instructions  we  truck  directly  to  any  of  33  major  cities  from  Richmond, 
Virginia,  to  Bangor.  Maine,  west  to  Cleveland,  Ohio  —  and  anywhere  in-between! 


Srnil  iioiv  for  your  cofiy  oj  our  loinplrlr  rale  cord 
or  plwnr  for  (lirrrl  (/iioldlions. 


SYNCR0N    CORPORATION 


WALLING  FORD 
CONNECTICUT 
203-269-4465 
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INNOVATIONS  IN  AUDIOVISUAL  TOOLS  AND  TECHNIQUES 

The  Viewlev  8mm  Optical  Sound  Projector 


Color   Ser\ire   I'liveiU   N«'>»    <  hw- 

A  N  Smm  Opticai.  sound  pro- 
•'*■  jcctor.  featuring  a  larger  pic- 
ture format,  optical  sound  and 
other  improvements,  was  intro- 
duced by  Viewlcx.  inc.,  during  a 
t\Mi-da\  series  of  demonstrations 
al  the  Johnny  \  ictor  Theatre  of 
the  RCA  Exhibition  Hall  in  New 
York   last   month. 

The  companion  product,  shown 
simultaneously,  was  a  new  single- 
step  method  of  producing  opticol 
sound  color  films  from  1 6mm  or 
3.'5mm.  at  less  than  half  the  cost 
of  other  methods.  1  his  system  is 
now  in  operation  by  Color  Service 
Company.  New  York. 

Under  Design  for  Four  Years 

The  new  Viewlex  optical  sound 
projector  was  four  years  in  the 
design  stage  by  Viewlex  engineers 
and  is  now  in  production.  It  is 
actually  an  8mm  in  name  only, 
for  in  this  case,  the  individual  pic- 
ture frame  size  has  been  increased, 
thus  assuring  more  picture  bright- 
ness and  sharpness  than  the  stand- 
ard Smm  format. 

The  major  breakthrough  in  the 
new  Viewlex  projector  has  been 
the  placement  of  a  full-size  optical 
sound  track  on  the  film,  while 
simultaneously  increasing  the  pic- 
ture area.  Both  the  new  8mm  opti- 
cal sound  projector  and  the  films 
for  it  are  so  designed  that  stand- 
ard magnetic  sound  can  be  added 
as  well,  in  addition  to  silent  film 
projection. 

Direct  Comparison  With   16mni 

The  demonstration,  consisting  of 
direct  comparisons  between  16mm 


Step   Prim    Proffss   at   Showinfj 

>r  tncot'. 


::  : 

Ben    Peirez,    of    \'iewlex,    describes 
the   new   Smm  sound  projector. 


picture  and  sound  and  the  View- 
Icx-Color  Service  picture  and 
sound,  was  impressive.  On  a  screen 
about  four  feet  square  it  was  al- 
most impossible  to  tell  the  16mm 
sample  from  the  new  format  8mm. 
In  operation,  changing  the  "run" 
from  optical  sound  to  magnetic 
or  silent  showing  is  a  matter  of 
a  single  switch.  Film  threading 
has  also  been  simplified,  using  the 
new  Viewlex  semi-auto  feed  de- 
sign. 

User  Can  "Over-Ride"  Sound 
Another  important  feature  is 
a  "cut-in"  microphone  with  which 
the  projectionist  can  over-ride  the 
sound  being  heard  and  thus  add 
his  own  commentary  where  the 
picture  is  being  shown.  Projector 
operation  is  controlled  by  an  au- 
tomatic keyboard  panel.  Forward 
and  reverse  speeds  are  provided. 

New  Viewlex  Hmm  optical/magnetic  sound  projector  is  shotvn  in  operation. 


The  projector  can  accommodate 
600-foot  film  reels,  which  is  equiv- 
alent to   1200  feet  of   16mm  film. 

All  the  projector  components, 
the  projector  itself,  speaker,  reels 
and  microphones  are  housed  in  a 
single  case  measuring  8' 4  by  10 
by  14'4  inches.  In  use.  the  speak- 
er, which  is  part  of  the  cover,  is  de- 
tached and  placed  near  the  screen 
—  a  long  speaker  cable  is  provided 
lor  this  purpose. 

The  projector  was  designed  to 
fill  a  specific  need.  The  use  of 
films  in  classrooms,  industry,  and 
the  church  has  increased  enor- 
mously in  the  past  five  years.  Mc- 
Graw  Hill  is  now  readying  a  new 
film  program  for  the  school  mar- 
ket using  the  new  Viewlex  8mm 
projector  and  Color  Service-printed 
optical  sound  films.  This  is  sec- 
onded by  industrial  companies  who 


Format  of  N'iewlex 

Smm  picture  and  sound 

frames  showing  large 

.0254  square-inch  of 

projected  image  area. 

Single  sprocket  holes 

are  located  between 

optical  or  magnetic 

sound  track:  picture 

area  is  slightly 

smaller  than  Kodak's 

"Super  8"  size,  but 

sound  track  area  is 

85%  greater  than  is 

used  in  "Super  8." 

Standard  Hmm  formats 

are  smaller  in  both 

picture  and  sound 

track  areas  than  the 

new  Viewlex  projector. 


Bob  Crane,  presidenl  oi 
ice,   explains  the  one--.; 

are  making  extensive  ; 
the   new    medium,  crc, 
programs  as  the  result 
found   savings. 


Report  Pro2;rcs.s  on  Automated  Film  (  Ui 

liiiliis|r\    Cjiii     Taki-    Note    of     Vuloiiialnl    Calaloyin:: 
W  liicli    Dflix'rs    liiforiiiutioii    on    .N«'«'«U'tl    Titl«->    in 

r^iRiCT  Tran.smission  of  audio-      to  Cilenn  McMurry.  dir 


I 


^IRICT  Tran.smission  of  audio- 
visual materials  from  centrally 
located  A-V  libraries  into  class- 
rooms anywhere  in  the  nation  will 
one  day  be  as  simple  as  a  station- 
to-station  phone  call,  says  a  Uni- 
versity of  Southern  California  ex- 
pert on  audio-visual  services. 

Uesearch  already  accomplished 
by  the  Automated  Catal»>ging  Proj- 
ect at  use  has  proved  the  feasi- 
bility of  devising  centralized  and 
w  holly   automated  catalogs  on 


lit 


project. 

The    next    step,   usin '  ' 
catctl      information-rd 
communication  techniqiii-  » 
to  have  the  audio-visuiil 
themselves,  electronical 
central  locations  for  inii"' 
ccssibility. 

McMurry.  who  is  aN 
rector  of  film  distril 
visions  the  classroi'i 
link    as    imperative   in  cli"i 


audio-visual    materials,    according      time-lag — knowledge-lag  P 
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ito.  a  research  asso- 
with  McMurry.  de- 

as  a  year  may  pass 
time  a  new  audio- 
released  by  its  pro- 
e  time  the  average 
Tccome  aware  of  its 

irch  Six  \eaTS  Ago 

research  into  the  fii- 
sisuai  services  began 
than  six  years  ago 
experiments  in  auto- 
hniques  used  in  cata- 
iwn  film  library.  The 
d  to  include  incxpen- 
of  catalog   informa- 

hat  such  techninucs 
proven  successlul  at 
revolutionize  audio- 
ing  on  a  much  larger 
TV.  working  wiih  Dr. 
use's  director  of  In- 
echnolocy.  and  Dr. 
tor.  chairman  of  the 
.if  Cinema,  appealed 
Office  of  Education 
rarry  on  the  research. 
in  $112,000  Grant 
ago.  that  agency  rc- 
a  SI  12.()00'grant  for 
port  research  for  two 
tudy  embraces  all  of 
lal  materials  in  school 
n-profit  libraries  in  a 
California  area  — 
i.  Imperial.  Orange, 
an  Bernardino,  San 
Barbara  and  N'entura. 
sith  a  small  staff  and 
support  from  USC's 
siness  Administration, 
cs  IBM  equipment  for 
McMurry  already  has 
nated  cataloging  tcch- 
)  percent  or  more  of 
,sual  materials  avail- 
ries.  while  feeding  in 
low  of  fresh  data  on 
|s  being  produced  and 


!ps  in   the    Process 

|ic  priK'css.  as  outlined 
ly  are:  gathering  the 
I  from  existing  cata- 
om  priKiuccrs.  putting 
(ion  into  standardized 
Tring  the  data  to  key 
1    and    finally    to    the 

HT. 

requirements  of  any 
icher  are  met  by  using 
.1  system  that  retrieves 
\  from  computer  stor- 
ri  ing  indigenous  mate- 
inting-out  a  catalog  to 
le  school. 

anation  can  be  printed- 
is  of  curriculum  area. 
E   producer,   and   other 


classifications  including  the  cost 
of  rental  or  purchase  and  other 
such  details. 

Describing  the  progress  of  the 
project.  McMurry  pointed  nut  that 
at  the  moment  16mm  motion  pic- 
tures and  35mm  film-strips  rep- 
resent the  bulk  of  the  stored  rec- 
ords. He  emphasized  that  much 
additional  work  needs  to  be  done 
in  the  other  media,  such  as  8mni 
motion  pictures,  recordings  and 
tapes.  • 

♦  *  =» 
"V^orld  of  Martin  Luther"  in 
ProdiKlion  for  1966  Kf  lease 
Lutheran  Film  Associates  is 
producing  a  30-minute  documen- 
tary motion  picture.  The  World  of 
Martin  Luther,  for  exclusive  dis- 
tribution after  early  January.  1966 
by  Concordia  Films,  of  St.  Louis, 
Missouri. 

LFA  is  the  agency  that  com- 
missioned the  1953  feature-length 
picture.  Martin  Luther,  from  Louis 
dc  Rtxhcmont  Associates.  It  is 
a  joint  film  agency  of  the  Ameri- 
can Lutheran  Church.  Lutheran 
Church  in  America.  The  Lutheran 
Church  —  Missouri  Synod  and  the 
National  Lutheran  Council. 

The  new  film  ( in  black  &  white ) 
will  recreate  the  mcxxl.  spirit  and 
feel  of  the  Reformation  era.  reach- 
ing far  back  into  history  of  ac- 
tual words,  pictures  and  music  as- 
sociated with  Luther's  life.  Nial 
MacGinnis.  Irish  actor  who  gave 
a  memorable  performance  on  the 


Here's  an  exciting  way  to  bring  showmanship 
to  sales  meetings  and  presentations! 


Da-Lite's  new  Electrolet* 
projection  screen  goes  up 
and  down  (and  out  of 
sight)  at  the  touch  of  a 
button.  Add  an  extension 
cord  and  you  can  operate 
the  Electrolet  from  any- 
where in  the  room!  Adds 
excitement  and  a  "profes- 
sional touch"  to  any  sales 
meeting  or  presentation. 

The  Electrolet  at- 
taches easily  to  wall  or 
ceiling.  Plugs  into  any  reg- 


ular outlet.  Operates  troi^ 
ble-free,  year  after  year. 
Elegantly  styled  to  match 
office  and  conference  room 
decor. 

Sound  expensive?  The 
50"  x  50"  Electrolet  is 
only  $54.95.  Prices  for  the 
60"  and  70"  models  are 
just  as  modest. 

Write  for  free  color 
folder  today.  Da-Lite 
Screen  Co.,  Inc.,  Warsaw. 
Indiana. 


IXA.-L.ITE 


screen  in  the  feature  picture,  will 
be  the  voice  of  "Luther"  in  this 
new  release. 

The  film  will  utilize  footage 
gathered  by  one  of  Germany's 
greatest  cinematographers,  the  late 
Curt   Oertel.   Some  of   the   views 


of  medieval  architecture  to  be 
shown  in  The  World  of  Martin 
Luther  no  longer  exist,  according 
to  Robert  F.  Lee.  executive  secre- 
tary of  the  LFA  and  prcxluccr  of 
the  documentary.  They  were  in 
World  War  II  bombed  areas.     • 


IN 


■a^Ez: 


r»lf-rJ 


•  • 


•  creative  productions 

•  complete  producers  services 

•  studio  soundrecording 

•  animation— graphic  arts 

•  still  photography 

•  editing-titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


REELA  FILMS,  INC. 

A  DIVISION  OF  WOMETCO  ENTERPRISES    ISC. 

17  N.W.  Third  St.,  Miami,  Florida 
Phone;  FR  4-2108 

WRITE  FOR  FREE  CATALOG 
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John  L.  Pouzot 


joins  Niles 


Inl'l  M;irk«'liii«;  Spohilisl 
lo  Sii|>«-r>  isc  NiU's  Accoiiiils 

■fr  An  international  marketing  spe- 
cialist. John  L.  Pauzat.  has  joined 
the  Fred  A.  Niies  Communications 
Centers.  Inc.  as  an  accoimt  super- 
visor. His  appointment  to  that 
company's  Chicago  staff  was  an- 
nounced by  sales  vice-president 
Norman  C.  Lindquist. 

Pauzat  is  a  native  of  France 
and  comes  to  the  Niles  organiza- 
tion from  New  York  City  where 
he  was  sales  manager  of  the  Chalet 
Cheese  Company.  Ltd.  of  Switzer- 
land. He  is  a  graduate  of  the  Ecole 
Mayol,  Paris.  • 

*  *  :■: 

Hv\  FIeiiiiii<!  Proiiiiclions  Add.s 
Tiirvey  a.«  (Auvf  ol    rnxluctioii 

v'-  Irv  Turvey  has  been  appointed 
production  supervisor  for  Rex 
Fleming  Productions.  Santa  Bar- 
bara. Calif.  Rex  J.  Fleming,  presi- 
dent of  the  26-year  old  film  com- 
pany, confirmed  the  appointment 
in  September. 

Prior  to  assuming  his  new  post. 
Turvey  was  western  manager  for 
S.O.S.  Photo-Cinc-Optics.  Jnc.  at 
their  branch  in  Hollywood.  • 

*  ♦  * 

Four  in  \rw  K\c(iiti\)-  [N^i*  n* 
Cliu|iiiiiiii  .1  l:\|)aiid>  I'vufiruiM 
•Cr  Reorganization  of  Chapman  5 
Productions.  Burbank.  Calif,  has 
brought  news  of  several  new  execu- 
tive appointments.  I  rank  [■..  Guire 
has  been  named  general  manager 
of  the  film  company.  He  served 
as  business  manager  and  associate 
producer  the  past  two  years. 

President  James  H.  I"lint  is  as- 
suming the  post  of  sales  manager 
and  will  head  up  a  new  agricul- 
tural division  at  Chapman  ^.  The 
ct)mpany  has  also  entered  llu'  tele- 
vision and  theatrical  film  prt  hic- 
tion  field  with  the  appointmen,  of 
Quinn  K.  Redeker  as  vicc-prcM 
dent. 

Robert  fi.    Ihoniax  ol   Hinnini;- 


NEWS  OF   S 


tJTS 


ham.  Ala.  is  now  a  vice-president 
and  associate  producer,  heading 
up  activities  in  aerospace,  aircraft 
and  electronic  fields.  Thomas  is  a 
Lt.  Col.  USMCR  and  is  a  jet 
pilot.  He  will  relocate  at  the  com- 
pany's Burbank.  Cal.  headquar- 
ters. • 

*  *  Si 

Irving  Scliuartz  NuiikmI  \.  P. 
&  Trea.siirer  of  KAH/Cff«>,  Inf. 

^  Irving  Schwartz,  treasurer  of 
F&B'Ceco.  Inc..  has  been  pro- 
moted to  vice-president  of  the  na- 
tional film  equipment  company. 
He  joined  the  firm  in  1959  and 
continues  as  treasurer  in  addition 
to  his  new  duties.  Schwartz  is 
the  chairman  of  the  Motion  Pic- 
ture Division  of  the  National  Cred- 
it   Men's   Association.  • 


AND    A-V    INDUSTRY    DEVELOPMEN; 

K«l   Kasch   Joins    W  ildin;;.   Inc. 
as   .Vfconnt    K\«TUlive   in    N.   Y. 

The  appointment  of  Edward  L. 
Rasch  as  an  account  executive  in 
the  New  York  office  of  Wilding. 
Inc.  has  been  announced,  l-ormer- 
ly  associated  with  Visualscope, 
Inc..  he  is  a  resident  of  Wcstbury. 
New  York  and  a  graduate  of  Hof- 
stra  University.  • 

*  *  * 

David  .Schwartz  lo  l)ir<-cl  Sales 
for  tin-   II.   Wilson   (!or|>oralion 

<~  H.  Wilson  Corporation,  of 
Chicago,  has  named  David  D. 
Schwartz  as  its  general  sales  man- 
ager. He  had  been  eastern  sales 
chief  for  this  a-v  equipment  man- 
ufacturer before  returning  to  Chi- 
cago to  assume  these  new  duties.  • 


MARKETING  MEN: 

ENJOY 

A  BIG  AUDIO -VISUAL  PLUS 

WITH 
LENSCREEN  REAR  SCREENS 

by  POLACOAT 


16  mn^.  Cine-Educator  by  Busch 


The  advantages  of  rear  screen  projection  in  sales  promotion,  sales 
training,   exhibits  and  displays  are  well   established. 

However,  Lenscreen  by  Polacoat  offers  a  valuable  plus.  The  millions 
of    tiny    lenses    on    the    surface    of    LENSCREEN    respond    only    to 
projected  light.  Lens  response  is  unaffected  by  room  illumination! 
So,    with  Lenscreen,   your  present   projector   con   show  sharp,   clear 
pictures  (even  in  full  color)  in  fully  lighted  rooms. 

You  command  greater  attention.  Your  viewers  fake  notes  readily, 
assimilate  faster,  retain  facts  and  sales  points  loiger. 

Eliminate  the  inconvenience  and  distractions  occasioned  by  dark- 
ened rooms.  Discover  how  only  Lenscreens  can  let  you  enjoy  the 
benefits  of  true  "daylight"  presentations.  Reasonably,  too. 

Send  for  your  free  LENSCREEN  Idea  Kit,  today. 

POLACOAT,  INC. 

MAIL    THIS    COUPON    TODAY 

POLACOAT,   INCORPORATED 

9725  Conklin  Road,  Blue  Ash,  Ohio  45242 

Please  send  the  Lenscreen  Information  kit. 


Name 
Compony 
Address    .. 
City 


Posit'on 


State 


Zip  Code 


I 


.   .   .  film  architect  C- 

Dean  Coflin  to  Frep-I 
a    Film    and    .Slape  •"  ihn 

.  A  2()-year  career  in  | 
and  training  lilm  con 
is  taking  a  new  turn 
as   Dean   Coffin,  vice-p 
The  Jam  Handy  Organ 
resigned    that    post    to 
■■planning  and  writing  ol 
stage  presentations  as  a| 
"architect."  " 

■"The  word  architect.']! 
""is    Greek    in    origin    ali 
means  the  "key  workmanlil 
ness     communications   ^w 
key    wdrkman   on   the  ji  i 
writer.  Without  the  righioK 
and  uiirds  in  the  begii 
out    imagination    and 
result  is  lackluster.  c\. 

CofTin    has    authored   inn 
tilms.    dramatic    books    d  ' 
lyrics  for  public  cntcrtanen 
for  industry.  While  at  J    '' 
and    Wilding.    Inc..  hi.' 
the   writing   of  many  i 
lions     projects.     L.oni; 
theater  work,  he  has  d 
.^0   stage    productions 
this  interest  with  his  v, 
Collin,    featured    this 
programs    such    as    // 
and  lioiian-a. 

After  October  Kt  Ik 
his  ollices  in  lli>ll\ 
Michigan. 

Tavlor,  Jolinson  lo  Si<l» 
Sales  Staff  for  Two  K  •" 

■'•  Two  sales  posts  li.iv^ 
by  Sickles  Sales  and  Si 
pany.  Scintsdale.  .Arizr 
that  production  ei|uii' 
provide  immetliate  C' 
service  in  outlying  slatc-^ 

Robert  M  Tayli>r  h.r  f 
signed  a  midwest  territ. 
serve  Sickles'  clientele 
central  states,  from  Ol 
souri.   as   well   as   Ken: 
nessee.  Mississippi  .uid 

Gustavc  E.  Johnson 
the  .Atlantic  seaboard  i 
lo    lUirida.    including 
|.'inia    The  company  di--: 
I  Mibv    llonirich  optical 
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fad  National  Sair?. 
"ahill   &   AsscM-ialrs 

il  and  local  sales  ac- 
arlcs  C'ahill  &  Asso- 
i\c  been  placed  iin- 

supervision  of  W'ar- 
hose  appointment  as 
manager  of  this  Hol- 

film  company  was 
I  mid-September  h\ 
rlcs  Cahiil. 

al  sales  manasier,  we 
Cahill's  announee- 


5C;  Warren  White 
ill    &    Associates 

Warren  White  can  be 
office  to  discuss  any 
ithin  jet  fiiyht  time." 
iiinistrative  executive 
regional  manager  in 
r  Encyclopaedia  Brit- 
inc.  and  has  been 
ith  Phi>to  &  Sound 
1  Company.  He  holds 
in  physics  and  mathe- 


uMi  V.  P.  at  Vk  ildin^ 

nond.  formerly  in  the 
of  Wilding,  Inc.,  has 
.'d  a  vice-president  of 
'.  He  was  made  man- 
Icveland  office  earlier 
1  remains  there.  • 
*  * 

o  VPI    Prodiic'lioii.s 

imaglia.  former  pro- 
visor  on  WCBS-T\  s 
■■  York"  program  has 
Productions,   Inc.   He 

a  production  coor- 
liaison    between    the 

its  agency  clients.  • 


SIGNAL 

■ypographers 
$s  Craftsmen 

»38 

V  Till  for  FRBF  llpt  chjrl 

IT  TITLE  SERVICE 

♦  4il(i  St.,  New  Yotk,  NY. 


■     Ill 


For  the  User  of  35,  16  &  8mm  Films 
-  for  fast,  strong  precision  splicing 


■  I  ■  I 


■  ■  ■  ■ 


■  ■  ■  ■ 


The   only 
professional   portable 

HOT  SPLICER 

with  a  built-in  life-time 

CARBIDE 


SCRAPER  BLADE 


*    Low-visibility   tplicet   made   ot   frofne 
line   per   ptopoted   ASA    tiandards. 


•    Polented    life-time  scroper   blode  ond 
holder    buill-in. 


•    Precision,    full-filling    pitol    pint. 


•  Thertnoslolically   heoled   blodes   moke 
perfect    welds. 

•  Hardened,    ground    chrome-sleel    cul- 
ler   blades. 

•  3-prong    safety   power    cord. 

•  More    Ihon    17,000    now    in    uie. 


ITH 


See   your   photographic   dealer   or   WRITE   FOR    LITERATURE 

MAIER-HANCOCK      SALES      CO. 
14106  Ventura  Blvd.,  Sherman  Oaks,  California 


Should  scraper  hlaJe  ever  need  sharpening,  lie  u  ill  sharpen  il  far  a  tmminal  charge  of  $1 .00 


J^6^  a^ 'the^  ^6 


^^y 


Les 


^^'      V      -Fiatvce 


Pans 


•^'   —•••1  Mf^dii^   -^^/^^r  J^'L^Su^  M^^^  Ukx^^ 
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O'V  ecjuipment  fracle  fair 

NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND   PROJECTION 


Palmer   16mm  Interlock  Projector 

Paliiwr  Films  n«-v«>lops  !\Vm 
I6111111  liit«-rlo<-k  I'rojertor 

■^  A  new  16mm  interlock  sound 
projector  is  announced  by  W.  A. 
Palmer  Films.  Inc..  of  San  Fran- 
cisco. The  Palmer  Interlock  Pro- 
jector is  an  easily-operated,  por- 
table 16mm  sound  unit  for  running 
picture  and  separate  magnetic 
sound  during  synchronizing,  edit- 
ing and  previewing  stages  of  mo- 
tion picture  production. 

Palmer's  own  magnetic  film 
transport  has  been  combined  with 
the  well-known  Graflex  800  series 
projector.  At  the  touch  of  a  lever, 
picture  and  magnetic  track  can  be 
run  forward  or  instantly  reversed 
in  perfect  interlock.  In  addition, 
the  sound  track  can  be  shifted 
forward  or  back  a  frame  at  a  time 
relative  to  the  picture  without  un- 
threading either  film,  so  that  lip 
synchronization  can  be  simply  and 
precisely   checked    and    corrected. 

The  easy-threading  unit  pro- 
vides flutter-free  playback  of 
standard  16mm  magnetic  film.  It 
incorporates  a  preamplifier  and  a 
separate  torque  motor  for  takeup. 

The  Graflex  projector  retains  all 
of  its  regular  features,  including 
the  standard  optical  sound  pickup, 
2-level  projection  lamp  and  adjust- 
able gate  pressure  for  all  condi- 
tions of  film.  The  15-watt  ampli- 
fier's dual  tone  controls  regulate 
both  the  magnetic  and  optical  play- 
back systems.  Keel  capacity  is 
2400  feet  for  both  sound  and 
picture. 

For  further  details  and  prices 
write:  W.  A.  Palmer  Films.  611 
Howard  St..  San  Francisco,  Cali- 
fornia 94105.  or  ask  our  New 
Products  Desk  to  send.  • 

*         *  • 

New  (i  K  lncan<leMrrnl  Din    ihth 
for   Sliiflio,    .S<-r<-<-iiiii):    Kim     i 

-■'■'  For  the  studjo  or  office  scrt.   11- 
ing    rcKwn.    there's   a    handy    nc 
group     of     UL-listed,     solid-state 
incandescent     dimmers     available 


from  General  Electric's  Wiring  De- 
vice Department. 

Designed  for  commercial  appli- 
cations where  varying  levels  of 
light  are  desirable,  these  new  dim- 
mers provide  for  smooth  control 
of  light  levels  from  OFF  to  full 
brightness.  They're  available  in 
both  single-pole  DI-.'>1  and  three- 
way  Dl-.^i.^  types,  with  500-watt 
rating  and  feature  press  action 
ON/OFF  operation.  Also  available 
is  a  single-pole  1000- watt  dimmer 
(DI-101). 

Available  through  local  General 
Electric  lighting  dealers  and  dis- 
tributors or  your  electrical  con- 
tractor. • 
*         *          * 

New  A(ljii!>tahle  Mirror-Stand 
for   Kear-Projeetion   by   S   &   S 

■^v  Useful  in  correcting  the  image 
of  rear-projected  motion  and  still 
pictures  is  a  new  stand-mounted 
rear  screen  projection  mirror  avail- 
able from  Spindler  &  Sauppe. 

The  mirror  has  a  4% -inch  alu- 
minized  surface,  coated  on  the  first 
surface  to  avoid  second-surface 
images.    It   was   designed  for  use 


■  1 

k 

■^-'    ^ 

\\i= 

c 

U)^ 

Spindler  &  Sauppe's  adjustable  mir- 
ror   stand    used    in    rear    projection, 

with  all  Sclectroslide  slide  projec- 
tors (and  all  motion  picture  pro- 
jectors) with  lenses  on  any  focal 
length. 

A  locking  ball  joint  permits  the 
mirror  to  be  set  at  any  angle  from 
the  horizontal  to  the  vertical  — 
and  to  any  position  in  a  complete 
circle.  A  .^-inch  adjustment  in 
height  provides  for  proper  align- 
ment with  projector  lens.  The  base 
has  mounting  holes  for  permanent 
installation,   if  desired. 

Write:  Spindler  &  Sauppe,  Inc., 
1329  Grand  Central  Ave.,  Glen- 
dale,  Cal.  91201  or  ask  our  New 
Products  Desk  to  refer  your  in- 
Ljuiry.  • 


Arri    with    a    synchronous   motor 

New  A/C  Syn<'lironoiis  Motor 
for  the  Arrifle.v  I6111111  Camera 

■i'.-  A  new  110-volt,  60-cycle  AC 
synchronous  motor  is  now  avail- 
able for  the  Arriflex  16mm  camera 
from  the  Arriflex  Corporation  of 
America.  The  new  motor  is  avail- 
able from  all  franchised  Arriflex 
dealers. 

It  operates  directly  from  1 10- 
volt.  60-cycle  AC  power  source; 
no  power  supply  or  step-down 
transformer  system  is  required. 
Acoustical  isolation  of  the  gear 
train  assures  quiet  operation  and 
makes  the  motor  ideally  suited  for 
use  in  Arri  sound  blimps.  Incor- 
porated in  the  power  cable  is  a 
unit  housing  a  capacitor  and  tog- 
gle switch  for  on/off  and  for- 
ward/reverse operation.  The  mo- 
tor is  capable  of  driving  all  film 
loads,  including  the  M  1 200-ft.  co- 
axial magazine.  Price  is  .S.32.'>.00 
user  net.  Write  our  Now  Products 
Desk  for  source  nearest  you.        • 

«  *  * 

Hampton  I  ni-Proce.>»>«»r  for 
Kolli  16  and  .'{.>mm  Color  Films 
■'•  An  all-purpose  16  and  .V'^nuu 
automatic  film  processor  is  now 
available  from  Hampti>n  Chemi- 
cal &  Equipment  Corp.  The  ticu 
Hampton  I'ni-Proccssor  operates 
under  daylight  conditions;  koda- 
chrome  I  and  II.  Kktachrome  FR. 
AnsciKhrome  and  other  bases  can 
all  be  |'>rocessed  i>n  the  same 
machine. 

Modular  couslruclion  permits 
rapid  tank  changes  and  easy  ad- 
justment; the  l'ni-Pr(Kesst)r  fea- 
tures simple  changes  in  speeds, 
jirinting  heads  and  temperatures 
to  accommjKlate  various  films. 
Write  Hampton  Chemical  &  Equip- 
ment Corp.  at  I27.'>  HIiHimfield 
Ave.,  Fairfield,  New  Jersey  ()71K)7. 


Model  70.»  "Multi,|,|(^ 
Has   Kan^e  from  3  U^^ 

A  3.'>mm  intermittcnxl  . 
motion  picture  camera  Inct 
detailed   pictures  at  sc 
300   fps    ( frames-per-s 
been  announced  by 
Scientific     Corporatic 
Richmond  Division. 
Flight  Research  ModelJ 
tidata"'  camera  was  pr'- 
signed  to  photograph  . 
military  subjects  sucli 
missiles,     ordnance    ; 
parachute  drops,  etc..  r 
era    has    obvious    app 
other     industry    film 
uses. 

The  Model  70.S  car- 
images  at  high  speed 
vibration-free  mechan 
cyclic    movement    is 
balanced  to  vibration 
()()()  I    double    ampin 
ured  at  the  aperture 
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Model   705  "^V 

will    record    (at    30(1  r 
taking  as  long  as  50  ^ 
out  reli>ading.  It  has 
range:   from  three  fp'  > 
provided    by    a    silicorm 
rectifier  motor  speed  cotl 
Ihe    flexibility   of  ittti 
tion  is  notable:  the  des] 
rate  may  be  dialed  and 
be  changed  remotely  o| 
film  run.  This  is  a  35m 

W  rue  the  New  Prixlu'  C 
Business  Screen  for* 
data  and  source.  ^ 

Itroeliiire  on  FxecUgH 

One  of  the  best-illu$ 
cluires  we've  seen  on 
equipment  is  available 
quest  from  the  Execil 
poratitni.  113  N.  Sal 
HIvd..  Beverly  Hills.  Ca 
I  he  literature  gives  full 
the  company's  automa 
cartridge  film )  audiovis 
and  new    "Executive"  N 
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MSC  FILM  LIBRARY  SVSTLM 


S  ON"  PROJECTION  ANYWHERE . . . Sets 
antly  -  folds  flat  -  travels  with  you. 
>s  and  extends  use  of  present  equip- 
'fovides  big.  brilliant  pictures  in  nor- 
m  light.  Unequalled  for  demonstration, 
,  re-training  and  teaching  programs. 

No.  630  GROUPSHOW 
18    1  24    Screen     $95.00 

No.  631  GROUPSHOW 
12'  I  12    Screen     $49.00 

No.  832  GROUPSHOW 
25    X  25    Screen   $119.00 

No.  633  FOLDING  STAND      , 
42    riigh.  4V2  IDs.    $29  95 
_  J 

PHOTOGRAPHIC    INDUSTRIES.    INC. 
ion.  Deot.  A    Irvmgton  on  Hudson.  N.Y. 


YOURF'^*" 


Scratched^ 


Woriif 


Rain  Iff 


Damaged? 


ditto 


ecialists  in  the  Science  of 

M  RE.JUVENATION 

OR  16  MM  AND  35  MM 
mo  Prece$s  includes    treatment  for: 
Dirt  •  Abrasions 

Scratch  Removal    •  "Rain" 

SERVICES  NOW  AVAILABLE. 

r  free  Brochure, 

i  ON  FILM  CARE".     '^■^.    \\ 


APID  FILM 
TECHNIQUE.  INC 

r  *T.,  L.  I.  C.I,  N.Y. 
I  •-4«00<  E>t.  1»40 


'^^^ 


(CONTINUED   FROM    THE    PRECEDING    PAGE    52) 

gether  into  a  "rmigh  cut."  After  screening  and 
receiving  final  approval  on  this  version  the 
editor  cuts  the  optical  master  into  an  A  and 
B  roll.  As  many  as  15  prints  are  made  from 
this  master  for  distribution.  If  more  prints  are 
to  be  made  at  any  one  time,  an  interncuative 
is  printed  and  distribution  prints  made  from 
that. 

"The  filing  system  works  back  from  the 
editor."  explains  Ri>bbins.  "It's  made  as  un- 
complicated as  possible  to  still  be  effective. 
One  reason  for  the  system's  success  so  far' 
is  our  willingness  to  make  changes  as  the  job 
expands.  America's  space  program  is  growing 
and  the  time  between  orbital  flights  is  getting 
shorter.  More  film  is  coming  in  and  "demand' 
for  completed  production  is  increasing.  To 
get  the  job  done  we  can't  complicate  the 
lives  of  our  writer-editor  team  with  a  lot  of 
unwieldy  formality. " 

Screening  prints  arc  only  as  valuable  as 
their  availability  to  the  editor  when  he  needs 
them.  Robbins  notes.  "If  we  make  it  too  dif- 
ficult to  get  a  piece  of  library  footage  this 
would  prevent  effective  use  of  the  film." 

He  offers  these  suggestions  to  the  company 
planning  a  film  filing  system  or  one  with  an 
established  operation: 

1 .  Facilitate  handling,  editing  and  storage 
by  keeping  original  film  and  wi>rk  prints  in 
easily  handled  roll  sizes  —  A-V  Corporation 
has  found  that  980  feet  or  less  is  preferred. 

2.  Files  work  well  when  organized  along 
functional  lines  of  a  company.  MSC's  system 
of  eight  major  functional  headings  has  been 
trimmed  from  over  30  original  headings,  and 
it  still  proves  accurate  for  millions  of  feet 
of  Idmm  color  film. 

3.  Try  to  avo'd  complicated  or  needless 
paperwork  or  formality  that  could  limit  the 
use  of  your  film. 

4.  Be  willing  to  make  changes  in  the  sys- 
tem when  necessary. 

"A  file  system  for  motion  picture  film 
is  not  only  for  large  volume  work,"  explains 
Robbins.  "Any  company  or  organization  that 
shoots  film  should  have  a  library,  even  if  it 
is  just  someone's  part-time  responsibility.  Un- 
less you  can  retrieve  film  for  future  use.  you 
might  as  well  not  file  it  at  all.  Flexibility  is 
the  key  word.  A  company's  operation  should 
govern    the   system,   not   vice-versa."  • 


CHAPPELL 

MUSIC  FOK  ALL    MOODS 


•      on  Request  ^*'^'>    J^ijjJ 


»PFI  L  Wl 


:     CHAPPELL  ^"^  LIBRARY     j 

•    11  7  WEST  46TH  ST. •  NEW  YORK.  N.Y,  10036  • 


FUM  [IIIU  GH 


A  C.onipnhoi.siii'  Listing 
of  666  Alotion  Pittinrs 

and  Filnistrips 
Ri'hitin^  to  All  PhiiSL'S 

of  Agribusiness 


1.1 


With  appropriate  source  references 
on    all    free-loan    and    rental    films. 

Vnpariil   liij    the   Editors   oj 

BUSINESS  SCREKN 

in   collahonitiDii   tiitli 

TIIF.  FAHM  FILM  FOUNDATION 

^       ^       ^ 

only  $1.25  per  copy 

{paxliHiiil  if  juniincnt  with  order) 

Write  for  Sehediile  of  Discounts 
oil   Orders  of    10  or   More  Copies 

^        i^        ^ 

Tile  Farm  Film  (iiiide  is  eross-iiulex- 
ed  with  the  Motion  Picture  Catalog 
of    U.    S.    Department    <>f     \i;rieulture. 

Order  Your  ('opies  Today 
from   the  Offices  of 

BUSINESS       SCREEN 

7064  Sheridan  Road  Building 
CHICAGO.  ILLINOIS  60626 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema,    Inc..    2i4    Clarendon    St., 
Boston  02116. 


•   PENNSYLVANIA  • 

Appel     Visual     Service,     Inc.,     963 

Liberty   Avenue,    Pittsburgh    22. 

Audio-Visual  Cenler  _  Rentals, 
Sales,  Repairs.  27  South  17th 
Street,  Philadelphia  3.  Pa.  Phone- 
LOcust  3-6872. 

Oscar  H.  Hirt,  Inc.  41  N  11th  St., 
Philadelphia   7.   VVAInui   3-0650.  ' 

J.  P.  Lllley  «  Son,  Inc.,  Box  3035. 
928  N.  Third  St.,  Harrisburg 
1 7105,   (717)  238-8123. 

The  Jam  Handy  Organization,  Pitts- 
burgh.  Phone:  ZEnith  0143. 


SOUTHERN  STATES 


•  GEORGIA  • 

Colonial   Films,   71    Walton   St.,    N. 
W.,  JA  5-5378,  Atlanta. 

United  World  IHms,  Inc.,  287  Tech- 
wood  Dr.,  NVV..  Atlanta. 


•   LOUISIANA   . 

Delta  Visual  Service,  Inc.,  7 1  fjirod 
St.,  New  Orleans  12.  Phon.  J  A 
5-9061. 


•   MARVI  AM)   • 

Stark-Films  (Since  1920).  Howard 
and  Centre  Sts.,  Baltimore  1.  LE. 
9-3391. 


MIDWESTERN  STATES 


•  NEW  YORK  • 

Buchan   Pictures,   122  W.  Chippewa 

St.,  Buffalo  2,  N.  Y. 

Crawford.  Immig  and  Landis,  Inc.. 

6  West  48th  St.,   New  York  36 
New  York. 

The  Jam  Handy  Organization,  1775 
Broadway,  New   York    1 00 1 9. 

S.O.S.   Photo-Cine-Oplics,   Inc.,   387 

Park   Avenue,   South,   New   York 
City,  New  York   10016. 

Training  Films,  Inc.,  150  West  54th 
St.,  New  York   19.  CO  5-3520. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  221   Park 
Avenue  South,  N.Y.  3.  SP  7-6600. 


•   ILLINOIS  • 

Robt.    H.    Redfield,    Inc.,    831    So. 

Wabash  Ave.,  Chicago  60605. 

The  Jam  Handy  Organization.  230 

North  Michigan  Avenue,  Chicago 
60601.  State  2-67.57. 

Midwest     Visual     Equipment     Co., 

3518  W.  Devon  Ave.,  or  571  W. 
Randolph,  Chicago. 

United    World    Films,    Inc.,    542    S. 

Dearborn  St.,  Chicago  60605. 


•  MICHIGAN  • 

The  Jam  Handy  Organization.  2821 
E.   Grand  Blvd.,   Detroit  48211. 
Phone:  TR  5-2450 


•  MISSOURI  • 

.Swank  Motion  Pictures,  Inc.,  621  N. 

Skinker.    Si.    l.ouis.    Mo.    63130. 
PA  6-3333. 


•  OHIO  • 

Academy    Film   Service,   Inc.,   2110 
Payne  Ave.,  Cleveland  44114. 

Films    Unlimited    Productions.    564 

Park    Avenue,    Mansfield. 

Fryan   Film  Service.  2929   Prospect 
Ave.,  Cleveland  44115. 

Sunray    Films,    Inc.,    2005    Chester 
A.ve.,  Cleveland  44114. 

Twyman    Films,    Inc.,     329    Salem 
Ave.,  Dayton  45401. 

M.  H.  Martin  Company,   I  I  18  Lin- 
coln Way  E.,  Massillon. 


LIST  SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  of  $1.00  per 
line  per  issue  on  annual  basis  only. 


WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 
HO  6-1651. 

The  Jam   Handy  Organization,   305 

Taft  Building,    1680  N.  Vine  St., 
Hollywood  90028.  HO  3-2321, 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 
Hollywood  6-7681. 

Raike   Company,   Inc.   A-V   Center, 

641    North    Highland    Ave.,    Los 
Angeles  36,  933-7111  (A/C  213). 

S.    O.    S.    Photo-Cine-Optics,    Inc. 

6331     Hollywood     Blvd.,     Holly- 
wood 90028. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  90057.  Phone: 
Dunkirk  9-1288. 

United  World  Films,  Inc.,  7374  Mel- 
rose   Ave.,    Los    Angeles    90046. 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,   116  Na- 

toma  St.,  San  Francisco  5.  GAr- 
field   1-0410. 

Westcoast  Films,  255  Minna.  San 
Francisco  94103. 


•  COLORADO  • 

Cromars'   Audio-Visual  Center.   922 
Bannock,  Denver  80204. 


•  OREGON  • 

Moore's  Audio-Visual  Center,  1201 
S.  W.  Morrison,  Portland  5, 
Oregon. 

I'nited  World  Films.  Inc.,  5023  NE 
Sandy  Blvd.,   Portland  97213. 


•  TEXAS  • 

United    World    Films.    Inc..    2227 
Br\an  St.,   Dalla.s   1. 


•   UTAH   • 

Ocscrel    Book    Company,    44    East 
.South  Temple  St.,  Salt  Lake.    10. 


USE  THIS  DIRECTORY  TO  LOCATE.  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


HONORED     0\p; 

(CONTINUED      FROM 
Hanfiman.  another 
Eaule  winner,  won  > 
for  its  producer.  .Mi 
tions.  The  film  recti 
den    Luther   Rose    ai  ,, 
hausen.  West  German }«, 
Festival,   a   Diploma  (||| 
Melbourne.     Australia  jind 
recognition     at     the  .'m!; 
Uruguay.  Experimenta/nd 
mentary  Festival. 

Three  other  1964  eiM 
honors  at  the  recent  C 
Film  Competition:  7 
Clip   Races,  produce 
Fisher  for  Thomas  J.  , 
Spirit   of   America,  p: 
Spotlite  News  for  C 
Shell;   and    12   How 
produced  by  Dynamic 
for  the  Gulf  Oil  Corj^ 
The    international    ' 
Festival    in    Venice 
awards,   the   Cup  anu  'it 
Medal,    to    Beyond  iluTm 
Time,  entered  by  thi. 
of  America  and  spons 
stone.    Pepsi-Cola   ar 
Oil. 

Result  of  other  19(  ta 
will  be  disclosed  in  the  ei 
as  they  are  confirmct'  ■- 
"Golden  Eagle"  aw 
will  be  shown  and  ili. 
tional  awards  pre  ii^ 
November  10th  in  the  idik 
of  the  National  Educatii  A« 
tion  in  Washington.  D( 

*        * 
Beaiirefranl    to    >  PI   i  II! 
i?  Kirk  H.  Beauregard  - 
VPI  of  Illinois,  Inc.  .. 
dent.  He  is  the  former  i^» 
own  company.  Cine  Ariiio 
duction     of     Detroit.    Iw 
will    assist    Fred    Olser  ^^ 
of  the  midwest  videoi, 
production    company, 
management. 

The  new  VPI  exec  ii 
manager  of  the  Foidl 
Road  Show,  later  serJ 
staff  producer  with  thcj 
Evvald  Company,  in 
a  native  of  that  city 
ate  of  the  University 
nan. 


Toledo  Photo  Studio 

"Ci  A  major  expansion  o!l 
has  been  announced  b\  W 
&    Bcllg.    441    N.    Me 
Toledo.    Ohio.    Hhin 
president,  notes  that  fl 
been    increased    to    8,3' 
feet  to  accomnu>date  a  ii' 
room,  motion  picture  ©1 
projection  rooms,  etc 
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I 

lin^S^und  inc. 

The  Complete 
Music  and 
^Sound  Effects 
Source  .  .  . 

-y  of  300  Hours 

I  of  Recorded  Music 

•noth  Collection  of 
ded  Sound   Effects 

gnteed  Performance 

s  to  Satisfy  All  Budgets 

45th  St.,  New  York  City 
tone:   212   OX   7-2985 


IHl.  KDirORIAl.  \  II.WPOIXT: 


RECORDING  SERVICES 

16MM  and  35MM 

^ntals    •    Transfers    •    Scoring 
•       Projection       •       Dubbing 
Disc  and   Editing    Facilities 

ome  ond  see  wfiof  we  offer. 
Write  for  Price  Schedule 


Hollywood  2-6981 

Spectra-Sound 

61  10  Somo  Mon.co  61  .d. 
Hollywood  38.  Calif. 


audiovisual  products  and  services 
i  in  ever/  issue  of  this  leading 
nol  of  audiovisuol  communication. 


peration  was  a 

>S...but  the  patient  died 

r>  lose  "patients"  througti  some 
. . .  such  as  titles  not  up  to  the 
the  rest  of  your  production.  . , 
St  loss  of  clients  by  protecting 
nvestment  in  time  and  money 
lall  investment  in  Knight  titles. 

iHT  STUDIO 

hicago  Ave.,  Chicago  11 


(CONTINUED    FROM    THE    PREVIOUS    PAGE    26) 

hocikup  which  helped  brini;  p<iint-of-purchase 
material  lo  a  client  in  (  hicago. 

Rene  P.  Denlan.  president  of  the  American 
Rolcx  Watch  Corporation  and  Hans  Kiibcl. 
advertising  manager,  showed  advertising  art- 
work and  an  exhibit  for  point  of  purchase  pro-  1 


\\m 


T>i*Ml 


.\nierican  Rolex  \\  atch  C^orporation  president  1 
Rene  P.  Dcntan  iisinti  Bell  Systitn's  Pictitrrphonr 
service  to  show  ad  larjoiit  to  Walli  r  Diiiiias.  rtidit- 
ager  of  gold  and  watch  department  of  C.  D.  Pea- 
cock, Inc.,  Chicago  jewelers.  As.iisting  is  Hans 
Kuhel,  advertising  manager  for  Rolex  (standing) . 

motion  to  Walter  Dumas,  manager  of  the  gold  i 
and  watch  department  at  C.  D.  Peacock.  Inc.. 
a  large  Chicago  jewelry  firm,  on  an  SOO-milc. 
face-to-facc  visual  phone  call. 

Purpose  of  the  Picturcphone  call,  from  the  ' 
Bell  center  at  Grand  Central  in  New  York  to 
its  installation  in  the  Prudential  Building.  Chi- 
cago, was  to  discuss  the  Rolcx  fall  advertising 
campaign  with  Dumas  and  to  explore  oppor- 
tunities for  a  sales  promotion  tie-in.  • 

*        *        * 
Bureau   of  Mines  Equips  Four  Ru.ises  an 
Mobile    Classrooms    for    Safety    Education 

Modern  "classrooms  on  wheels"  arc  helping 
the  U.  S.  Bureau  of  Mines  to  do  its  part  in  the 
Federal  Government's  nationwide  effort  to 
curb  on-the-job  accidents.  Four  new  safety 
busses,  each  equipped  with  the  latest  in  effec- 
tive teaching  aids  and  supervised  by  an  exper- 
ienced mine  safety  instructor  arc  now  undertak- 
ing their  first  teaching  missions  in  the  coalfields 
of  .'Xppalachia. 

Film  projection  equipment  and  other  "audio- 
visual" aids  complement  a  variety  of  safety 
demonstrations  aboard  these  vehicles.  Fach  has 
its  own  lighting,  heating  and  air-C(Miditioning 
system  and  produces  its  own  current  for  pro- 
jection apparatus.  Other  features  include  a 
transistorized  speaker  system,  pcgboard  side 
panels  for  safety  displays  and  power  ventilators. 
Two  of  the  busses  seat  24  miners  each.  The 
other  two  seat  1 6  apiece,  were  designed  to  have 
greater  maneuverability  in  mountainous  terrain. 

Noting  that  small  mines  employing  relatively 
few  workers  represent  by  far  the  largest  num- 
ber of  individual  operations  in  the  domestic 
mining  industry,  the  Bureau  said  its  experience 
shoves  that  a  worker  at  one  of  these  mines  has 
as  much  need  for  accident  prevention  instruc- 
tion as  workers  at  much  larecr  installations.     • 


1  tie  objectives  of  Compretiensive  Service 
Corporation  are.  as  ttie  name  implies,  to 
render  the  most  comprehensive  and 
satisfying  service,  with  complete  under- 
standing of  the  needs  of  all  who  require 
motion  picture  equipment,  accessories  and 
supplies. 

We  point  with  pride  to  our  long  list  of 
large  and  small  customers  all  over  the 
world,  who  have  been  coming  to  us.  again 
and  again,  over  the  many  years.  Our  ever 
expanding  business  is  proof  of  their  con- 
fidence in  the  quality  of  our  products,  our 
dependability    and    expert    knowledge. 

COMPREHENSIVE  SERVICE 


NEW  YORK 
10023 


HOLLYWOOD 
90038 


JUST   Off   THE   PRESS! 

YOUR   COMPLIMENTARY   COPY   OF 

EOTOMATION  FILM  TIMETABLE 


Hondy  plastic  computer  times 
your  narration,  music,  effects. 
ror  slidefilms,  sales  promo- 
'on  &  presentations,  TV  and 
notion     pictures. 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  K/IOVIE  MAKING 

FOTOMATION! 


Tell  your  soles  jtoty  in  FOTOMATION  —  using  lh« 
populor  TV  tommettiol  method  of  "quick  cuU,"  with 
still  photos,  Ironsporenciei,  ortwork  and  grophic 
color  dasignl  W*  giv*  your  film  life  ond  oniaiotion 
with  every  type  of  comero  movement,  zooms,  pons, 
dissolves  —  synchfoniied  to  modern  percussive  mu- 
sic!   Production   lim*    is   in    DAYS,    nol    MONTHSI 

Get  the  full  story  with 
your  FOTOMATION    TImetobfa 

CoH  A)  iiohl  -  212   CO  S-2942 


ANIMATED  PRODUCTIONS,  INC. 

1600  Broadway,  New  York  19 


VOLUME  26  •  1965 


61 


a-v  equipment  trade  tair 


I 


"Throupli-I.ens"  Shooting  W  ith 
B    &    S    "Vuriflex"    (^lll^t•r^ion 

tIt  Through-the-lens  viewing  while 
shootini;  with  the  Auricon  Cinc- 
\  nice  and  Pro-^(H)  cameras  is  now 
possible  via  the  new  "Auriflex" 
system  developed  and  produced  hy 
Birns  &  Sawyer,  The  cameraman 
is  able  to  see  exactly  what  he's 
shcH)ting  as  he  shoots;  he  knows 
his  precise  fcKus  and  depth  of  field. 
Parallax  problems  are  eliminated. 


Auricon   with   Auriflex   Conversion 
Any  "C"  mount  lens  from  5.7mm 
to    170()mm  can   be   used   without 
requiring  special  objective,  optical 
or  masking  finders. 

This  conversion  of  any  Auricon 
camera  or  installation  on  new  Auri- 
cons  by  Birns  &  Sawyer  costs  $895- 
Direct  inquiries  to  the  company  at 
6424  Santa  Monica  Blvd..  Calif. 
9()()3S.  Or  drop  a  card  to  our  New 
Products  Desk  for  referral.  • 

*        »        * 
Ni:xt:   the  Annual   Buyer's  Guide 
to  Film  Production  Services!        • 


\R-2  P^o<■^'^,sill<;  MalfriuLs 
.V^ailahh'  for  .AiiM-oclirome 
''~  AR-2  processing  materials  for 
Anscochrome  motion  picture  film 
will  be  available  in  October,  ac- 
cording to  the  General  Aniline  & 
Film  Corporation.  The  AR-2  proc- 
ess provides  maximum  "put  thru" 
rates,  a  much  shi)rter  total  process 
time  than  the  previous  AR-1  proc- 
ess according  to  the  manufacturer. 
The  process  has  14  steps  and 
takes  only  22  minutes,  wet  to  wet. 
With  the  emphasis  on  color  tele- 
casting of  "hard  news"  and  grow- 
ing demand  for  short  process 
times,  it  is  expected  to  gain  wide 
usage  in  the  field.  • 

:(=  *  * 

Gordon  Knltrprises  tlaii(ilinp 
Fiberhilt's  Camera  Case  Line 
Gordon  Fnterprises.  North  Hol- 
lywood. Calif.,  is  now  the  West 
Coast  distributor  for  a  line  of 
new  Fiberbilt  camera  cases,  cus- 
tom-designed for  professional  pho- 
tographic equipment.  They  are 
specially  made  for  Arriflex,  Auri- 
con. Bell  &  Howell.  Eclair. 
Mitchell.  Palhe  and  Plaubel  cam- 
eras, plus  magazines  and  acces- 
sories. Each  case  is  custom-de- 
signed to  fit  the  camera.  • 

*  *  * 

Rfader  Norr:  Inquiries  on  any 
products  in  this  department  may 
be  directed  to  the  New  Products  i 
Desk,  c/o  Business  Scrffn.  7064  ' 
Sheridan  Road  BIdg..  Chicago.  111. 
60626  and  will  be  promptly  re- 
ferred to  the  manufacturers  on 
your  behalf.  A  single  airmail  or 
first-class  postcard  will  bring  data. 


Iffll  Reference  Shelf 


YOU'RE   INVITED  TO  JOIN  OUR   SUBSCRIBER   FAMILY! 

•  To  get  all  the  neM\  and  feariire.s.in-Jc/irh  aboia  the  laiesi 
and  best  in  audiovisual  tooh  and  lechniqucs,  just  fill  in 
the  convenient  Reservation  Form  below  and  mail  to  us  todav: 


Yes,  Enfer  My  Subscription  to 

BUSINESS   SCREEN    MAGAZINE 


D  One  Year  (Eight  Issues)  $3.00 
Name: 


D  Two  Years  $5.00 


Company: 


Position: 


Addreui 


City: 


Zone: 


State: 


n  Check  Enclosed  □  Bill  Company  □  Bill  Me 

Subscribers  in  Canada  and  abroad  pay  $4.00  a  yeor,-  $7.00  for  two  yeors 


"Film     Library     Calalo}:"     Li>lh 
United    Air    Line.s    Sl<»ek    Shots 

■5^  A  very  comprehensive  loose- 
leaf  "Film  Library  Catalog"  de- 
scribes the  extensive  stock  footage 
scenes  available  from  United  Air 
Lines.  Free  film  is  provided  to 
motion  picture  studios,  television 
companies,  industrial  and  educa- 
tional film  producers  and  their 
agencies.  These  scenes  are  avail- 
able without  charge  when  United 
Air  Lines  is  idenlified  and  scrip/ 
conleni  approved. 

The  company's  film  library  fea- 
tures the  DC-8.  Boeing  720  and 
727  jets.  Unitcd's  piston  fleet  and 
historical  aircraft.  Footage  includes 
in-flight  scenes,  take-offs  and  land- 
ings and  general  airport  activity. 
Scenes  have  been  filmed  in  35mm 
Eastman  Color,  are  available  in 
16mm  and  may  be  ordered  in 
color  or  black  and  white.  Viewing 
prints  will  be  furnished  from 
which  producers  may  order  dup- 
licating material. 

Contact  your  local  United  Air 
Lines  representative  or  the  Pub- 
licity Department  in  these  cities: 
New  York,  phone  922-5225;  Chi- 
cago, phone  RA  6-5500;  Wash- 
ington. D.  C.  phone  RE  7-6830; 
and  in  Los  Angeles,  phone 
HU    2-3300.    Mention    BUStNESs 

SCREEN.  • 

*  *  * 

Ctdhiirn  Itooklet  lor  In-Flant 
Units    Tells    How    to    (^iit    ('osts 

■?-■■  A  new  12-pagc  booklet  "Col- 
burn  Comments  on  Industrial 
Film  Cost  Reduction."  describes 
how  "in  plant  "  production  units 
can  cut  costs.  Both  technical  and 
non-technical  tips  are  provided  for 
achieving  effective  films  at  sav- 
ings. Recommendations  are  made 
on  specific  production  techniques 
and  suggestions  for  avoiding  haz- 
ards. 

Cost-saving  techniques  begin 
with  pre-production  planning,  the 
production  sequence,  script  prepa- 
ration, jihoiography.  workprini 
editing.  vt)ice  recording,  narration 
and  final  laboratory  operations. 
Booklet  is  available  on  letterhead 
request  from  the  Geo.  W,  Colburn 
Laboratory.  Inc..  164  N.  Wacker 
Drive.  Chicago.  III.  60606.  • 

♦  »  * 

Genareo  Catalog  of  K<|iii|Miienl 

■i^f  Cienarco.  Inc.  has  a  new  audio- 
visual equipment  catalog.  No.  396. 
which  describes  the  company's 
line  of  3.000-watt  slide  projectors 
and     the    Genarco    electric     slide 


changer  for  3 '-4" 
adaptable  to  any  pr. 
capacity.  Write:  (, 
97-04  Sutphin  Bl. 
N.Y.  11435  on  yo 
mentioning  this  item    n 

SCREEN. 

*  • 
.4ssoeiation  FilniK'  (  |U 
Lists  600  Free-I^an  i<i| 

-■  More  than  600  fn-h 
tion  pictures,  availab 
groups  and  commui 
tions  as  well  as  scli 
leges  arc  described  i 
page  1965-66  catalog 
by  Association  Films 

The   16mm  sound 
fered  as  a  public  ser. 
ican    industries,   assiv 
crnment  agencies,  fm 
international    organi/ 
cover  a  wide  range  i 
vel.  public  affairs.  s| 
current    events,    busi: 
dustry.  social  problen 
safety,  career  guidan. 
construction  and  engmnai 
transportation    and    ^-m 
tions. 

To  obtain  a  copy,  v' 
elation   Films.  Inc.,   • 
Avenue.    New    York 
York    10017.  Please 
Reference  Shelf  sourc, 

*  »       ^ 
Fairchild       Bulletin    v>i 
<»n    Cartridfie    Film   'I*tal 

"Film  Techniques  fcH 
MoviePak  Cartridge"  ifl| 
in  a  continuing  series  itttl 
bulletins  on  8mm  din 
equipment  and  techniqi.fl 
cd  primarily  to  labs  anal 
who  may  not  be  aw."^ 
various  requirement  IM 
8mm  cartridge  film  ["P* 
and  loading  as  oppos^J 
ventional  16mm  rcquif 
bulletin  liescribes  carti] 
alion  techniques,  tyf 
(film  base,  emulsion, 
treatment,  loading,  sp 
general  information 
clients. 

Copies  are  available! 
Director  of  Communicaf 
ucts  &  Services,  Fairchl 
trial  Products.  221  FainJ 
I'hiHuiew.   N.Y.    1180.^ 

*  » 

Editor's   Note:    pleas(** 
this    Reference    Shelf  i* 
Business  Screen  as  the* 
your    request    informati' 
writing   for  publication- 
this    useful    reference 


y  Movielab, 
oil  see  and  hear 
lie  difference. 


OR  COLOR  AND  BLACK  &  WHITE  complete  35  mm- 

5IVIM  DAILY  AND  MULTI-RANK  RELEASE  PRINT  LABORATORY,  FEATURING:  • 
■DDITIVE  COLOR  PRINTING  •  35MM  &  16MM  A  &  B  CONTACT  &  REDUCTION 
IrINTING  .  LIQUID  GATE  BLOWUPS  .  UNSQUEEZINGSCANNING  •  LIQUID  GATE 
•RINTING  .  SEPARATION  MASTERS  &  REGISTRATION  INTERNEGATIVES  •  EKTA 
;HR0ME  DEVELOPING  &  KODACHROME  DAILIES  •  REVERSAL  DEVELOPING  AND 
RINTING  .  FILM  STRIP  &  COMPLETE  TITLE  DEPARTMENT  .  SOUND  TRANS 
ERRING,  INCLUDING  35/16MM  DOUBLE  RANK  .  NEGATIVE  MATCHING  •  AIR 
'ONDITIONED  FILM  &  TAPE  STORAGE   ROOMS   .    EDITING  &  CUTTING   ROOMS. 


I  M  P\      T-l 


I  r-  /^-y-      r-»i~»  11  i 


,-ri-    c-r-nrcKiiKin    CAPM  ITIFQ    IN    THF    FAST. 


MOVIELAB.  INC 

Movielab  Building  „^_.,  ,  n,cn 

619  W.  54TH  ST..  NEW  YORK  19.  N.Y..  JUDSON  6  0360 


T//iwr^me 


The  "boy"f1y»uling  the  scene  slate  in  the  picture 

is  not  an  official  member  of  a  Jam  Handy  crew.  But 

he  did  hold  that  slate  for  the  JHO  staff  in  Zululand. 

The  Union  of  South  Africa  is  one  of  70  different  countries 

in  which  Jam  Handy  production  personnel  have  worked 

and  one  of  the  30  countries  in  which  they  have  operated 

for  U.  S.  (iistomers  in  the  last  two  years. 


For  the  production  of  any  type  of  film  anywhere.  The  Jnm  1 
Organization  offers: 

.  .  .  Planners  and  writers  who  know  how  to  express  what  you ' 
make  clear  to  people. 

.  .  .  Production  crews  "who  have  l)een  there"  and  who  "know  I 
way  around".  .  .  kimw  how  to  work  efficiently  with  the 
wonderful,  (apal)li'  and  talented  people  they  can  find. 

...  All  of  whom  have  the  stall  support  of  The  Jam  Handy 
Organization's  specialized  experience  and  weli-ireditcd 
reputation  for  getting  the  job  done  right  -getting  it  done 
economically  -and  getting  it  dr)ne  wherever  it  needs  doing. 


The  Ja  n  Handy  Organization 

NEW  YORK   •    DKTROri     •    CHICAGO    •    HOLLYWOOD    •    TORONTO 
JUdson  2    UKJO      TRmity5  2ir,0      STato  2-6757       Hollywood  3-2321       EMpiro  3  8850 


MOTION   PICTURES 
BUSINESS  THEATER 
SLIDES     •     SLIDEFILMS 
ART    •    CHARTS  &  GRAPHICS 


VGAZINE  •  NUMBER  7 


IN  THREE  FEATURED  SECTIONS 

Sponsored  Films:  U.  S.  A. 

The  International  Screen 

Buyer's  Guide  to  Film 
Production  Services 


that's  why  these  70  resort/travel  advertisers... along  with  502 
in  other  fields... make  Modern  part  of  their  marketing  plans. 

Whether  you're  seMing  airline  tickets  or  zebra  skin  rugs,  your  promotion  budget  has  one 
goal;  moving  people  to  purchase.  Nobody  does  it  more  spectacularly  than  the  resort 
travel  industry,  whose  leaders  come  to  Modern  for  the  most  efficient,  economical  dis- 
tribution of  sponsored  films.  And  Modern  comes  through... as  only  a  leader  can.  We 
place  their  films  in  the  right  places  (TV,  theatres,  community  groups,  at  airports,  and 
even  at  resorts).  At  the  right  time.  Before  the  right  people.  At  the  right  price.  And  why 
not?  Who  else  has  film  libraries  in  every  major  market  area?  With  field  men  opening 
new  channels,  promoting  your  films?  The  latest  computers  and  electronic  equipment 
for  instant  reporting  of  results?  Nobody  else!  That's  why  leaders  of  all  industries  de- 
pend on  Modern  to  move  people.  Toward  their  products.  How  about  you? 


J 
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Admiral  Travel  Service,  Inc. 

Air  France 

Air  India 

American  Air  Lines 

American  Honda  Motors 

American  Oil  Co. 

Atlantic  City  Convention  Bureau 

Bermuda  Trade  Development  Board 

Boating  Industry  Association 

Bonanza  Air  Lines 

Castle  Harbour  Hotel 

Chrysler  Corporation 

Colonial  Williamsburg 

Commonv^ealth  of  Kentucky  Tourist  & 

Travel  Promotion  Division 
Consulate  General  of  Japan 
Convention  &  Visitors  Bureau.  Greater  Boston 

Chamber  of  Commerce 
Delta  Air  Lines.  Inc 
Dutch  Wonderland 
Evinrude  Motors 
Florida's  Emerald  Isle 
General  Motors  Corp. 
Great  Northern  Railway 
Harness  Racing  Institute 
Harold's  Club 
Hawaiian  Airlines 
Hawaii  Visitors  Bureau 
Hershey  Estates 
Hodges  Gardens 
Hong  Kong  Tourist  Association 
Humble  Oil  &  Refining  Co. 
Illinois  Chamber  of  Commerce 
Island  Government  of  Curacao 
Japan  Air  Lines 
Michigan  Tourist  Council 
Mobil  Oil  Company 

Mobile  Homes  Manufacturing  Association 
Monmouth  Park  Jockey  Club 
Mohawk  Airlines 
Mt.  Mansfield  Company,  Inc. 
Northeast  Airlines 
Nova  Scotia  Dept.  of  Trade  &  Industry 
Ontario  Department  of  Highways 
Rangely  Lakes  Region  Chamber  of  Commerce 
Remington  Arms  Company.  Inc 
San  Francisco  Convention  and  Visitors  Bureai. 
San  Francisco  Port  Authority 
Skimobile  —  Herbert  Schneider 
South  African  Tourist  Corp. 
State  of  Alaska  Dept.  of  Commerce 
State  of  New  Hampshire 
Stateof  New  York 
State  of  North  Carolina  Dept.  of  Conservation 

&  Development 
State  of  South  Dakota 
Sugarbush  Valley  Corp. 
Swissair 

Trailer  Coach  Association 
Union  Castle  Line  Cunard  Steamship  Co  .  Ltd 
United  Air  Lines.  Inc. 
Volkswagen  of  America 

Warren  County  Bd   of  Supervisors  (Lake  Georgf 
White  Mountain  Recreation  Association 
Wien  Alaska  Airlines 
Wildcat  Mountain  Corp. 
Windjammer  Cruises.  Inc 
Wisconsin  Dells  Regional  Chamber  of  C<'"""f' 
Yosemite  Park  and  Curry  Company 
Yugoslavia  State  Tourist  Office 


I 


» 


MOOERrsJ   TALKING    PICTURE   SERVICE,   INC, 


AVENUE   OF  THE  AMERIO.   ..  i.Lvv 


ChJft 

International 
Association 

of 
Inlormallonal 

Film 
Distributors     inforfilm 


Silts  OFFICES:  CHICAGO:  Prudential  Pla/a  Delaware  7-3252  /  LOS  ANCfLES.  I7I7  N  HiRhljnd  Awe  Hollywood  2  2201  /  NEW  YORK. 
1?12  Avenue  of  the  Ameiicas  /dS  3100  /  PITTSBURGH.  910  Penn  Avenue  Grant  19118  /  SAN  FRANCISCO.  16  Spear  SI 
Yukon  2  9414  /  WASHINGTON.  1834  K  St  ,  N  W  783  0S58  /  DON  MILLS,  ONTARIO,  1875  Leslie  Street  -  444-7347  BRUSSELS, 
BELGIUM,  194  Avenue  de  letvueicn  FILM  LIBRARIES:  Anchorage  /  Atlanta  /  Boston  /  Bullalo  /  Cedar  Rapids  '  Charlotte  / 
Chicago  /  Cincinnati  /  Cleveland  /  Dall.i',  /  Denver  /  Detroit  /  Hariisburfi  /  Honolulu  /  Houston  /  Indianapolis  /  Kansas  City 
/  Los  Angeles  /  Memphis  /  Milwaukee  /  Minneapolis  /  New  Orleans  /  New  York  Metropolitan  Area  (N  Y  and  Summit,  N  I  I 
Omaha  /  Philadelphia  /  Pitlsl-urgh  /  St.  Louis  /  San  Francisco  /  Seattle  /  Washington  /  and  Don  Mills,  Ontaiio,  Canada 


-rl 
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FIFTY  YEARS  OF  SERVICE  TO 
THE  MOTION  PICTURE  INDUSTRY 


The  Technicolor  story  is  a  narrative  of  science 
and  technology,  of  film  and  dye,  of  lenses  and 
machinery.  It  is  the  story  of  how  color  came  to 
motion  pictures.  It  is  also  a  story  about  people. 
Looking  back  over  our  progress  from  the  first 
experiments  to  our  present  eminence  as  the 
world's  foremost  film  processor,  we  feel  a  deep 
and  warm  gratitude  to  the  friends  who  have 
traveled  with  us  along  the  way.  But  looking  back- 
ward is  a  luxury  we  permit  ourselves  only  once 
every  half  century.  Looking  forward  is  the  Tech- 
nicolor way.  Our  forward  look  is  full  of  confidence 
for  the  industry  and  ourselves. 


CLEVELAND  PUBLIC  LIBRARY 
BUSINESS  INFORMATION  DIVISION 

NOW  FOR  TELEVISION     °^^'"  ^  ^^^^ 

The  Technicolor  Corporation  proudly  begins  its 
second  half  century  of  service  to  the  film  frr-'"""" 
dustry  by  announcing  the  opening  at  Universal 
City,  California,  of  the  world's  most  modern  plant 
designed  specifically  for  the  processing  of  film 
for  television.  The  most  respected  name  in  mo- 
tion picture  film  processing  is  now  available  to 
all    television    film    producers. 

Color  and  black-and-white  film  for  television  is 
being  processed  on  equipment  of  Technicolor 
design  and  manufacture.  The  laboratory  oper- 
ates on  a  round-the-clock  basis  five  days  a  week 
to  produce  35mm  and  16mm  prints  on  schedules 
geared  to  meet  television  air  dates.  Remember 
also,  traditional  Technicolor  quality  costs 
no    more. 


ANNIVERSARY 


For    information,    write:    Fred    H.    Detmers 

Technicolor    Corporation 

6311    Romaine  St. 

'Hollywood,    California    90038 

Telephone:    (213)    4671101 


C  O  FR  f=0  R>^"r  I O ISI 


HOLLYWOOD        LONDON        ROME 


The  wrong  temperature  or  humidity  level  will  drain  the  brilliance 
out  of  color  prints  and  negatives  in  no  time.  That's  why  you  should 
store  your  materials  at  the  huge  Bonded  vaults  in  Fort  Lee,  New 
Jersey.  Our  trained  technicians  maintain  temperature  and  humidity 
regulated  storage  areas  which  we  will  provide  for  color  elements 
when  you  specify.  Also  available  on  request  are  environmental  con- 
trolled chambers  for  maximum  care  and  protection,  which  meet  the 
most  stringent  manufacturer  specifications.  Bonded's  kid  glove  care 
for  color  includes  our  famous  PSS — personal  storage  service:  indi- 
vidually-logged locations,  prompt  pick-up  and  delivery  anywhere 
in  Metropolitan  New  York,  expert  packing,  on-the-premises  ship- 
ping and  screening  facilities.  Today,  write  or  call  Storage  Sales  at 
630  Ninth  Avenue^,  New  York  City  10036.   JUdson  6-1030. 

BONDED  iUMKOli 

A  division  of  nOvO  Industrial  Corporation 
New  York,  Ft.  Lee,  N.J.,  Chicago,  Los  Angeles,  Toronto 


riglit  off  tlie  newsreel 


Kid  glove  care 
for  color  films. 


|an.  27  is  Entry  Deadline  for 
1966   American    Film    Festival 

♦  January  27.  1966  is  the  dead- 
line lor  motion  pictures  and  film- 
strips  to  be  submitted  for  jury  con- 
sideration in  the  eighth  annual 
American  Film  Festival.  Entry 
forms  must  reach  the  host  group, 
the  Educational  Film  Library  As- 
sociation, on  or  before  that  date  to 
be  eligible  for  Blue  Ribbon 
.'\  wards. 

The  1966  Festival  will  be  held 
on  May  11-14  at  the  Biltmore 
Hotel  in  New  York  City.  .All  Smm 
and  16mm  motion  pictures  and 
35mm  filmstrips  suitable  for  the 
36  subject  area-categories  of  the 
Festival  and  released  during  the 
calendar  year  of  1965  arc  eligible. 

Pre-screenings  of  Festival  en- 
tries will  be  done  between  Febru- 
ary 15  and  March  15  by  EFLA- 
superviscd  committees  consisting 
of  a-v  specialists,  subject-area  spe- 
cialists and  persons  experienced 
in  screening  films  for  audiences  in 
the  specific  categories.  The  Asso- 
ciation is  currently  accepting  ap- 
plications from  qualified  persons 
who  wish  to  serve  on  the  1966 
pre-screening  committees  and  on 
the  Blue  Ribbon  juries  which  will 
cast  the  final  votes  for  the  Awards. 

Official  entry  forms  and  appli- 
cations for  jury  assignments  nui\ 
be  obtained  from  the  Educational 
Film  Library  Association.  250  W. 
57th  St..  New  York.  N.  Y.  10019. 
*        *        * 

Van  Dyke  Heads  N.  Y.  Museum 
of    Modern    Art    Film    Library 

A  nt)ted  photographer  and  film- 
maker. VVillard  Van  Dyke,  has 
been  appointed  director  of  The 
Museum  of  Modern  Art  F~ilm  Li- 
brary. Margareta  Akermark.  for- 
merly in  charge  of  the  Library's 
circulating  film  program  and 
executive  secretary  of  the  depart- 
ment,  is  now   associate  director. 

The  Museum  also  announced 
the  resignation  of  Richard  Ciriffith 
as  curator  of  the  lilin  I  ibrary  be- 
cause of  ill  health.  Griffith  servetl 
as  curator  for  14  years. 

Many  of  Van  Dyke's  films,  dat- 
inu  froni  1939  to  1965.  are  in  the 
film  Library  Collection.  Recently, 
he  served  as  consultant  to  the 
Film  Series  shown  from  No\eniher 
l5-22nd  and  niiKlerated  a  sym- 
posium. "Whither  Underground?" 
on  November  18. 

Van  Dyke  turned  from  still  |iho- 
lography  to  become  a  cameraman 
on  the  classic  documentary.  Ihc 
liivcr.  in  1937.  Mis  production  of 
The    City    in     1939,    with    Ralph 


Stciner.    brought    further  retiij. 
tion    and    such    films    as    I' 
Town    (  1 940 )     and    The   \ 
(  1944)    consolidated    his   Icfe. 
ship     among     documentary  ilm 
makers. 

During  World  War  II.  ! 
chief  of  technical   producti 
the   Office   of  War   Inform 
Overseas    Motion    Picture 
imd   liaison   oficer  betweei 
and      Hollyv^oiid     script     wijv 
Since  then  he  has  been  proili-t. 
director    of    television,    ind 
and  educational  films  for  su^ 
grams     as     Omnibus.     Tuc 
Century    and    Excursion  and 
such  sponsors  as  General  Mc 
The  Ford  Foundation,  The  I 
feller  Foundation.  .Associated  1 
and  Schlumberger  Ltd. 

:S  *  » 

Kodak,    IM    Developments 
to  Develop  Smm  Optical  Sotl 

•m  Eastman  Kodak  Conipan\| 
JM  Developments.  Inc.  of 
York  have  reached  an  agreeiiw 
providing  for  the  latter  firnto 
"■undertake  to  develop  a  comir- 
cially  acceptable  system  f(v 
ducing  optical  sound  track'JOi 
good  quality  im  Eastman  ("3f 
release  prints  of  the  Super 
mat." 

Kodak  has  been  consider! ii:i, 
problems    involved    in    pre 
good  quality  optical  sound      , 
at  a  commercially  acceptable  v 
and  cost  per  print  in  this  newJ- 
nicnsion.   JM    Developments  i'V 
design  and  construct  equipn 
produce   the   optical  sound 
on   Supcr-S   film   and  to  tc--! 
demonstrate   their   feasibility.   >• 
dak  will  supply  film  for  use  in* 
development  program  and 
comat  processing  machine 
used,    according    to   terms 
agreement. 

.A  Kodak  spokesman  noted  I* 
JM    Developments   and  its  pif 
ilciit,   John    .\.    Maurer.  wc; 
Iccted    "because    they    are 
ni/ed  in  the  trade  for  theii 
ieiKc  and  expert  knowledge  ••■ 
field  of   16mm  optical  sound  )► 
tion  picture  techniques."  * 

*        *        * 
Three  N.Y.  Studios  loin  FPA 
■m-  The   following  motion  pictt 
production    companies    have 
come   members  of  the  Film  P" 
ducers  Asst>ciation  of  New  Yo 
Film   Fair.    Inc.,  Charles  Man 
v.p.;     Savage-Friedman     Prod- 
tions.  Inc..  Harold  Friedman,  v  ^ 
anil  Mickey  Sehwarz  Product!*" 
Inc.,   Mickey   M.   Sehwarz,  pf 
dent.  ' 
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AND 
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PROMOTION 

FILM 


I'attcrn  for  I'rogress,"  a  16  mm  color  film  for  American  Oil 
lompany  and  its  Standard  Oil  Division.  Uses  a  humorous 
,vist  of  a  midnight  robbery  setting  to  introduce  the  company's 
%.5  advertising  campaign.  Actual  examples  are  shown  of  all 
If  the  firm's  programs  in  the  various  media.  Produced  for 
[lowing  to  company  distributors  and  dealers. 
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"Every  Day  Is  Salad  Day,"  a 

16  mm  color  film  for  Kraft 
Foods  Company.  Depicts 
the  relation  of  salad  dress- 
ing sales  to  overall  sales  in 
grocery  stores  and  super- 
markets. Emphasizes  the 
advantages  of  company's 
Profit  Planner  Program  for 
retailers.  Produced  for 
showing  to  Kraft  salesmen, 
grocery  personnel,  and  col- 
lege marketing  classes. 


"First  100  Years,"  a  16  mm  film,  in  ailor.  for  the  Theo  Hamni 
Brewing  Company.  Dramatizes  the  firm's  1965  advertising  and 
sales  promotion  program.  Original  music  and  choreography 
are  used  to  show  Ixith  promotional  plans  and  history  of  aim- 
pany  in  its  centennial  year.  Produced  for  showing  to  dealers 
and  distributors,  with  separate  versions  for  each  of  three 
tipographical  divisions. 


MOTION  PICTURES  FOR  THEATRE  •  TELE  VISION  AND  INDUSTRY 
ANIMATION -TV  COMMERCIALS  S.  SHOWS  •  SOUND  FILMSTRIPS 
RADIO  COMMERCIALS  S.  SHOWS  •  BUSINESS  THEATRE  •  SALES 
MEETINGS    •    COLLATERALS    •    "PACKAGED"   COMMUNICATIONS 


FRED  A.  NILI 

CO  MM  UN  I  CATIONS 

CENTERS,  INC. 

In  Chicago:  1058  W.  Washington  Blvd.     SE  8-1481 
In  New  York:  108  West  End  Ave.     SU  7-8770 
In  Hollywood:  650  N.  Bronson  Ave.     HO  3-8154 
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At  the  end  of  this  day... 

Today...you  will  have 

a  knowledge  of 

"CLOSING  THE  SALE" 

beyond  any 

knowledge  you've  had 

available  so  far! 


Eleven  of  the  sharpest 
ways  to  get  orders 

SHOWN    IN    SESSION    ONE,    FROM 

SIX    POWERFUL    SALES    TRAINING 

MEETINGS  IN  AUDIO-VISUAL 


"Closing  the  Sale"  and  the  five 
other  subjects,  in  the  University  of 
Marketing  Course,  bring  you  selling 
secrets  of  the  nations  top  experts. 
This  Audio-Visual  Course,  with  fresh 
approach  and  strong  retention  value, 
inspires  men  .  .  .  assures  their  appli- 
cation of  the  techniques  it  teaches. 
Each  Session  provides  color  filmstrip, 
two  12-in  33 '/3  rpm  records,  Meeting 
Leader's  Guide,  and  Notebooks  for 
your  Salesmen. 

m  Mm 


Selling  Bureau 

Exclusive  Distributor  for 

METHODS   AND   MOTIVATION,    Inc. 

S«nd  Coupon  Today  for  Preview  Detailt 

BETTER  SELLING  BUREAU.  Dept.  X-l 
iS4l  N.  Wovtcrn.  Loi  Angolai.  Colif.  ?O027 

Sand    pr«vl*w    dalalri    on    UnWerilty    of   Morkollnfl 
Soloi  Troining  Couri«  toi 


Nom*    .  . 
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Company 

City 


BUSINESS  SCREEN 

THE    BUSINESS    MAGAZINE    OF    AUDIO    AND    VISUAL    COMMUNICATION 
AND    JOURNAL     OF     THE     INDUSTRY     film     PRODUCERS     ASSOCIATION 

A  Preview  of  This  Month's  Features 
CINE  Honors  Overseas  Festival  Winners  in  Washington    ....     17 
San   Francisco   Festival   Cites   "Film   as  Communication"    ....     20 
Second  Annual  Management  Film  Festival  Presents  Awards        24 

Camera   Eye:   Editorial  Viewpoint  and  Commentary    32 

The  Industry  Film  Producers'  Journal,  begins  on  page 52 

Brief  Reviews  of  Outstanding  New  Sponsored  Pictures  ....  108 
Business  Screen   Executive:   News  of  Staff  Appointments       .110 

Audio-Visual    Equipment   Tradefair:    New    Products     116 

Editorial  Features  of  the  Month 

Alliance  for  Progress  at  Work:  "The  Unending  Struggle"    ....  43 

lAVA  Members  Study  "The  Anatomy  of  Communications"  44 

Portland  G  E  Anniversary  Film  Looks  to  Human  Values    ....  -46 

Bell   System    Picture   Surveys   "Television    in    Education"    ....  46 

"A  Matter  of  Balance"  in  the  Ethics  of  Business 47 

Well-Conceived  Teaching   Films   Aid   Medical   Profession    ....  48 

Reela's  Adventure  at  Sea:  "To  Catch  a  Porpoise" — on  Film  50 

This  Picture  Helps  Win  Sales  for  Mogen  David  Wines 51 

BUSINESS  SCREEN   INTERNATIONAL 

Sixth    International    Industrial    Film    Festival    Report     56 

France  Wins  the  Grand  Prix  at  the  Rouen  Festival 57 

Combined    Insurance   Company    Meets    in    London     69 

Production  &.  Distribution   Services:    International   Listings    .  .  70 
BUYER'S  GUIDE  TO   FILM   PRODUCTION  SERVICES 

U.  S.  and  Canadian  Film  Laboratories,  begin  on  page 74 

Specialized  Film  Tape  Production  Services,   begin  on  page       .  84 

National  Distributors  of  the  Sponsored  Motion  Picture  92 

Field  Representatives  of  the  Film   Manufacturers    94 

A  Reference  Listing  of  Experienced   Film  Writers    96 

Manufacturers  and  Distributors  of  Cine  Equipment 101 

PLUS:    THE    NATIONAL    DIRECTORY    OF    A-V    DEALERS 

liiuo  Seven,  Volume  Twenty-Six  ol  Business  Screen  Mogazine,  published  December,  1965.  IssuecJ  8  times 
onnually  ol  six-week  intervols  ot  7064  Sheridon  Rd.,  Chicago  26,  Illinois  by  Business  Screen  Magazines, 
Inc.  Phono  BRiargate  4-8234-5.  O.  H.  Coelln,  Editor  and  Publiiher.  In  New  York:  Robert  Seymour,  Eostern 
Monogcr,  250  W.  57th  St.,  Phones:  Circle  5-2969,  JUdson  2-1957.  In  los  Angeles:  H.  L.  Mitchell,  1450 
Loroln  Road,  Son  Morino,  Colif.,  Phone:  CUmberlond  3-4394.  Subscription  $3.00  a  yeor;  $5.00  two  years 
(domoJiic);  $4.00  ond  $7.00  foreign.  Second  doss  postage  paid  at  Chicogo,  Illinois  ond  at  odditional 
mailing  office.  Entire  contents  copyrighted  1965  by  Business  Screen  Mogozines,  Inc.  Trademork  registered 
US.    Potent   Office.    Address   oil   editorial   and   subscription    inquiries   to   the   Chicago   office   of   publicotion. 


BUSINESS  SCREEN  MAGAZH 


R  7  .  VOLUME  26  -  1955 


S25.000  Gram  by   Moviclab  to 
SMPTE    Scholarship    Program 

i<  An  initial  grant  of  $25,000 
from  Movielab.  Inc.  has  helped  to 
launch  a  scholarship  program  for 
higher  education  in  the  photo- 
graphic and  tele\ision  sciences 
under  the  auspices  of  the  Educa- 
tion Committee  of  the  Society  of 
Motion  Picture  and  Television 
Engineers.  The  grant  was  pre- 
sented by  Saul  Jeffee.  president  of 
Movielab.  New  York  City. 

The  Rochester  Institute  of  Tech- 
nology. Rochester.  N.  Y..  was 
selected  by  the  Education  Commit- 
tee as  the  institution  to  administer 
the  first  scholarships.  Students 
selected  for  this  program  will  study 
in  areas  of  photographic  science 
and  instrumentation  leading  to  a 
bachelor  of  science  degree. 

As  additional  contributions 
from  the  photographic  and  tele- 
vision industries  expand  this  schol- 
arship fund,  the  program  is  ex- 
pected to  broaden  to  encompass 
other  phases  of  the  coniiininica- 
tions  sciences.  • 


Victor  Overseas   Exhibits   Win 
Commerce    Department    Citation 

:     The  Victor  Animatograph  Cor- 
poration, manufacturer  of  Kalart 
Victor    I6nini    sound    motion    pic- 


Top  ;i\\ai(l  i)r()n/c'  |)la(|Ufs  liir  winiu'rs  ii/  ///,  \iili<iiiiil  Siil<lii  I'ilni  Contest 
arc  prc.soilid  hy  Williaiu  Ri>l>iu.son.  cliainnim,  Xiilidual  CiiiiimUtcc  on  I'ilins 
fcr  Safety,  at  recent  cercinonies  in  Chica^,o.  Parthenon  Pictures'  executive 
preilucer  Cap  Palmer  (left)  received  plaque  for  "What'll  You  Do  If  .  .  .?" 

(traffic  safety  winner);  and  AT&T's  James  Langici^,  accepted  prize  for 
"Slips  and  Falls"  (hesi  of  occupational  safety  films).  Parthenon  produced 
both  pictures,  taking  dual  honors  at  the  recent  National  Safety  Congress. 


turc  jirojectors  and  related  audio- 
visual equipment,  has  been 
awarded  a  citation  by  the  U.  S. 
Secretary  of  Commerce  for  its  out- 
standing contributions  to  the  U.  S. 
Overseas  Exhibit  Program,  di- 
rected  by   that   department.  • 


lapan's  Fuji  Photo  Company 
to  Sell  Films  in  U.S.  Market 

Fuji  Photo  Film  Co..  Ltd..  Ja- 
pan's largest  maker  of  motion  pic- 
ture film,  has  announced  the  or- 
izanization  of  an  American  subsi- 


diary for  sale  and  distributioM 
its  professional  films  in  the  » 
Elias  J.  Drexler.  former  dv 
agcr  of  the  Professional  Mc» 
Picture  Dept.  of  the  Agfa-Ge\n 
Co..  will  direct  the  exclusive  )j 
and  distribution  of  these  film, 
the  United  States.  He  assud 
these  duties  on  December  I.  , 
Fuji  products  include  both  bl 
&  white  and  cokn  films.        , 


Open  TravelCinema  Theaien 
Memphis,  New  Orleans  Airp», 
Iravclcrs  at  Memphis  and U 
Orleans  air  terminals  will  si 
have  free  movie  cniertainni 
while  they  wait  for  flights,  it  s 
been  announced  by  Assodai 
Films.  The  company  will  prwt 
sports,  travel,  news  and  enterl- 
ment  films  for  two  TravelCineis 
now  under  construction  in  air]! 
waiting  areas. 

The  first  TravelCinema.  c- 
structed  in  Tucson  IntematitJ 
Airport  last  March,  has  attncl 
several  thousand  visitors.  Fit 
are  shown  in  a  large,  mahog,. 
rear-screen  unit  located  on  ; 
mezzanine  adjacent  to  the  aiipo; 
main  restaurant  and  cockl 
lounge. 

The   theaters    are  operated 
TravelCinema.  of  Westwood  '' 


UNITED  AIR  LINES 


jet*piston*historical*in-flight  and  airport  scenes* complete  film  catalogue  available 
35  mm/ 16  mm    OLOR  and  BLACK  &  WHITE 


UNITED 


Contact  Publicity  Depa    ment  ^^^^ 

New  York  922-5225  Chicago  RA  6-5500  Washington  RE  7-6830  Los  Angeles  HU  2-3300 

FREE   FILM   PROVIDED  TO  PRODUCERS   FOR   AUTHENTIC   AIRLINE   SEQUENCES 
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Serving  Professional 
Film  Producers  Everywhere 


De  Luxe  Laboratories.  Inc..  850  Tenth  Avenue,  New  York,  New  «;^;3^;2o^'JSf 
West  Coast:  1418  North  Western  Avenue,  Hollywood,  California  90027  (213)  HO  9  3141 

General  Film  Laboratories,  A  division  of  De  Luxe  Laboratories  Inc. 
1546  North  Argyle,  Hollywood,  California  90028  (213)  HO  2-6171 


V. 
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Aerojet-General  Corp. 

"THIS   IS   SACRAMENTO" 

Producer—  Frederick  B.  Giermann 
Director-  Mitchell  S.  Rose 

Boeing  Co.,  Aero-Space  Division 

"THE   LUNAR   ORBITER" 

Producer/Director-  Floyd  Daniel 

Bureau  of  Mines 

"THE   MAGIC   OF   FIRE" 

Producer/Director-  Peter  P.  Senio 
Colorado  State  University 

"WATERS    FROM   THE    MOUNTAIN" 

Producer/Director  -  Kenneth  F.  Boltz 

Cook  Electric  Co. 

"SCENE   FROM   SPACE" 

Producer/Director -C.  Probst 

Department  of  Recreation  &  Conservation 

"VALLEY   OF   THE    SWANS" 

Producer/Director-  B.  H.  Atkins 
Douglas  Aircraft  Co. 

"THE  WIND   OF   CHANGE" 

Director-  Ben  Marble 

"WELCOME  TO   DOUGLAS" 

Producer-  Frank  Roh 


CONGRATULATIONS 

to  our 

prizewinning 

Arrjflex  customers, 

their  films  and 
directors/producers: 


Lawrence  Radiation  Laborar) 

"TRANSCURIUM   ELEMITS 
SYNTHESIS,   SEPARATION   AND  RESEAh 

Director- James  G.  Halw» 
Martir  i 

"ROAD  TO  FOUR  CORK  t 

Producer-  Ralph  Bib 


Martin  Marietta G^ 

"PAX  ATC  r 

Producer/Director  -  Jon  I  e 


0 


^ 


North  American  Aviation 

■•AIR   FORCE 

Producer/Director-  Richard  N.  Be<» 


Union  Pacific  Railrd 

"SOUTHLAND  EMF; 

Producer/Director  — Vincent  H.  Hl» 
U.  S.  Bureau  of  Reciaman 

"FLAMING  GOir 

Producer/Director  -  W.  L  Ri« 

The  Upjohn X 

"COME   CLIMB  A   MOUNTI 

Producer/Director-  Richard  P.  Tm 


ARRIFLEX    MOTION    PICTURE    CAMERAS 
dominant  choice  of  professional  film  makers 


II 


ARRIFLEX  16S 


ARRIFLEX   1GM 
FOR  LITtRATURE  OR   DEMONSTRATION   OF  ARRIFLEX   16MM  AND  ARRIFLEX   35MM   CAMERAS,   WRITE  TO 


ARRIFLt 
35  2C 
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...and 
again  in 


ATTERN! 


SEVEN  YEARS  STRAIGHT! 

...Arriflex  motion  picture  cameras 
were  used  by  more  winners'of  the  An- 
nual Industrial  Film  Awards*  than  al 
other  cameras  combined!  An  unmistak- 
able pattern  of  Arriflex's  popularity 
among  professional  cinematographers. 
A  unique  and  eloquent  testimonial  to 
its  versatility  and    filming  capabilities. 


flex  cameras  were  used  in  fifteen 
he  sixteen  award  winning  films. 


UAL  INDUSTRIAL  FILM  AWARDS conducted  by 

lublishers  of  Industrial  Photography  magazine 


\r°)rD)nRn  r?v7  corporation 

^LAllJuULrLbLsZ^A  of     America 

7  PARK  AVENUE  SOUTH.  NEW  YORK.  N.  Y.  10010 


"THE  ARRI  STORY"—  An  abtorbini  32  minuti  color  sound  film  doplctinf  tho  itiR  ty  (lep 
manuficturc  of  Arrillei  precision  cameras  and  their  applications  to  varied  cinemato- 
trophic  assitnments.  Available  without  charge  tor  (roup  showinfs.  Write  (on  letterhead, 
please)  Arrillei  Corporation  ol  America  tor  bookinis. 
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Dr.  I'no  Moriihito  {Icfl).  conuncrcuil  iiiinifilcr  of  llic  Italian  Einhassij,  con- 
•^ratuhtlcs  Rex  Cluiiwy  (ctr),  vicc-pnsulcnt,  ptihlic  relations,  for  the  Ma- 
tional  Coal  Assn.  and  Peter  J.  Mooney,  president  of  Audio  Productions,  Inc. 
on  winning  Diploma  of  Honor  in  the  recent  Cold  Mercury  Film  Fcitival 
at  Venice  for  their  documentary  color  film.  "The  iiivi.'iihle  Power  of  Coal." 


Venice  "Diploma  of  Honor"  to 
"The    Invisible    Power  of  Coal" 

f.  Ihc  onl)  "Diploma  ol  Hon- 
or" awarded  to  a  U.  S.  motion 
picture  at  the  recent  "Gold  Mer- 
cury" international  film  festival 
sponsored   by  the  Venice   (Italy) 


Chamber  of  Commerce  was  be- 
stowed on  the  National  Coal  As- 
sociation for  its  color  documen- 
tary. The  Invisible  Power  of  Coal. 
produced  by  Audio  Productions. 
Inc..  New  York  City. 

The    annual    competition    drew 


69  entries  from  1 2  countries,  in- 
cluding 14  films  from  the  United 
States.  The  jury  at  Venice  praised 
ihe  coal  film's  technical  and  de- 
scriptive quality,  its  high  produc- 
tion values  and  the  effectiveness 
of  its  message,  that  "coal  is  defi- 
nitely in  the  new  wave  of  energy 
developments." 

Dr.  Ugo  Morabito.  commercial 
minister  of  the  Italian  Embassy, 
presented  the  award  at  ceremonies 
in  Washington.  D.  C.  to  Re,\  Chan- 
cy, vice-president  of  the  National 
Coal  Association  and  Peter  J. 
Mooney.  president  of  Audio. 

More  than  1 13.000  persons  had 
seen  the  film  by  mid-September  of 
this  year  at  2.437  showings  to  civic 
clubs,  other  adult  groups  and  in 
schools.  More  than  100  television 
stations  have  screened  it  to  an  es- 
timated audience  of  three  million. 


Sterling   Movies   U.S.A.   Handles 
the  Civil  Engineers'  Film  Library 

'-  The  complete  American  Society 
of  Civil  Engineers  free-loan  film 
library  has  now  been  made  availa- 
ble to  local  sections  and  student 
chapters  of  the  ASCE  through 
Sterling  Movies  U.S.A. 

The  film  library  consists  of  22 


titles.  All  of  the  films  have  sp 
interest  kn  civil  engineers  an 
gineering  students.  Subjects  ; 
from  nuclear  excavations  to 
planning    to    bridge    constnm 
New   titles  are  regularly  add<||; 
the  library,  but  at  present  tlW^ 
tire  collection   contains  over' 
hours  of  film  running  time. 

A  complete  listing  and  short. 
scriptit)n  of  the  available  free - 
films  may  be  obtained  from 
ling    Movies    U.S.A..    375 
Ave..  New  York  10022. 


"Lilton    Reports"   on   Scienet 
in   New    15-Minule   Film  Seri. 

Litton  Industries  is  usin , 
series  of  1 5-minute  color  filmsc 
leased  every  three  months,  to  :■ 
sent  in-depth  reports  on  scienjc 
subjects.  First  film  in  the  »)i 
was  Treasures  in  the  Earth,  f 
ering  world-wide  activity  in  i- 
covery  and  dcveli>pnient  of  pe>- 
leum  and  mineral  resources 
neath  the  earth's  surface 

Films  in  the  series  Ujiton 
ports)  are  edited  to  interest 
technical  audiences  and  are  a 
able  on  loan  from  Litton's  ( 
Department.  336  N.  Foothill  1. 
Beverlv  Hills.  Calif. 
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h  WEST  52nd  STREET  •   NEW  YORK  19.  N.Y.      PL  7090^ 
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COLOR 
SERVICE 


IS 
MOVING 
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' 

J 

...  to  meet  the  growing  demand 
for  excellence  in  color  processing. 

6,  our  new,  million  dollar  plant  uill  otVcr  our 
customers  ilic  highest  standards  of  excellence. 

ely  air-conditioned  to  liclp  maintain  the  most 
system  of  qualit>  control,  our  new  facility  will 
latest,  most  advanced  equipment  availahle  to 
lie  iSrowini*  needs  of  a  lirowinii  color  industr\. 

ided  lla/elline  llmiiiij.  Mktaclirome  I'roccssiniS 

a  multi-Kank  .\ddlti\e   I'rintinii,  for  example, 

to  pro\  ide  a  standard  of  service 

and  qualit)    unsurpassed  an>\%licre. 

521  \\  est  .S4tli  Street,  New  ^'ork  City  .  . .  Soon. 


r 


COLOR  SERVICE  COMPANY  INC. 

A      SUBSIDIARY      OF      PERFECT       PHOTO       INCORPORATED 
115    WEST   45   STREET   •    NEW    YORK    •    10036    •    NEW    YORK    •    JU   6'0853-4>5 


7  -  VOLUME  26  -  1965 


11 


r  ' 


DRAMATIC  INTRODUCTION  OF  A  NEW 
SALES  PROGRAM  STARTED  HERE 


r 


f 


KALART/ VICTOR  Moviematic  Repeater  Projectors  loaded  with  a  16mm 
soLind  print  of  a  colorful  selling  film  got  Hancs  Hosiery  Mills  representa- 
tives off  to  a  running  start  with  buyers  across  the  country.  The  company 
supplied  the  task  force  with  lightweight,  desk-top  Moviematics  whose 
performance,  day  after  day,  aroused  prospect  interest  and  clinched  sales. 
How  about  your  product  or  service?  You  can  buy  or  lease  Moviematics 
and  there  are  7  models  available.  Ask  vour  dealer  or  write:  KAl.ART/ 
VK  TOR,  PI. AINVII.I.E,  CONNECTICUT  06062,  Department  I 


.a 


SI«IIS    SiViNTT 


MOVIIMATIC 


70.1600    AUC  KAIAHI     SOUNDSHIf 


••PriHliuliviiy"   Shows   tin- 
American  System  at  W  ork 

'T'he  National  Task  Force  on 
■^  Economic  Education,  after  re- 
viewing the  level  of  training  in 
economics  in  the  U.S.  secondary 
schools,  reported:  "The  under- 
standing of  the  American  econo- 
my developed  in  most  high  schools 
today  is  not  adequate  for  effective 
citizenship.""  In  addition  to  this 
survey,  a  recent  Opinion  Research  ' 
Corporation  study  uncovered  a 
considerable  lack  of  economic 
knowledge  among  adults. 

A  new  film,  Productivity,  Key 
to  America's  Eionomic  Growth. 
offers  TV  stations  a  good  oppor- 
tunity to  help  reduce  this  "eco- 
nomic illiteracy."  It  gives  a  clear 
review  of  America's  system  of  free 
enterprise  from  revolutionary 
times  to  the  present  and  acquaints 
viewers  with  the  vital  role  produc- 
tivity plays  in  raising  living  stand- 
ards. 

Good  Use  of  Screen  Technique 

Using  animation,  graphic  imag- 
ery and  a  delightful  musical  score, 
the  film  dramatically  shows  the 
contrast  between  the  austere  con- 
tlitions  in  colonial  America  and 
today's  high  standards.  To  illu- 
strate productivity  advances  in 
America  the  film  traces  the  his- 
torical development  of  agriculture 
—  the  inventit)ns.  scientific  re- 
search and  discoveries,  and  the 
tremendous  increase  in  farm  pro- 
ductivity. ( In  1 820  —  72  per  cent 
of  the  labor  force  was  engaged 
in  agriculture.  In  1962  —  7  per 
cent  produced  more  food  and  fi- 
bre than  our  population  could  con- 
sume. )  Also  seen  arc  advances  in 
the  shoe  industry,  cheiiiicals  and 
others. 

Compares  Cost  in  Man-Hours 
With  fascinating  detail,  the  film 
ci>mpares  the  l*:)2()"s  with  today 
in  man-hours  of  wi>rk  involved 
in  the  purchase  of  a  car.  a  refrig- 
erator, and  dress.  ( In  1929.  it  took 
.S()()  hours  of  wcirk  to  buy  a  re- 
frigerator. Today  it  takes  165 
hours  of  work  to  buy  a  more  ef- 
ficient  refrigerator-freezer. ) 

Productivity  .  .  .  was  produced 
In  Sutherland  Educational  I-ilms, 
Inc..  a  division  of  John  Sutherland 
Productions.  le.xt  oi  the  film  was 
written  by  the  producer  in  collab- 
oration with  Professor  Ji>hn  W. 
Kendrick.  of  George  Washington 
and  Connecticut  Universities.  The 
film,  a  pilot  project  for  a  whole 
series  on  economics  that  the  Sloan 
I  inmilatioii  hopes  to  sponsor,  is 
being  currently  distributeil  to  tele- 
vision stations  across  the  cininir\ 
bv  Stcrlini;  Movies  U.S.A.  • 


PARTHENON 


llOLI.VWoou 

PUSH     FOR    THE    POS 

On    the   screen   Hashes  7/,  . 
the  conference  room  li^ts  t  J 
the  Committee  sits  in  the  . 
tional    waitinR-for-somebod', 
open  Silence  .  .  .  until  final! 
body  clears  his  throat  and  s.i 
\()u  other  fellows  notice  tlr 
guard   on   one   of   the    131. \ 
grinders   looked    like   maybe  ^d 
unhooked?"    And    now   the  II 
ends  and  the   Happy  Hour  • 
Let's    imagine   we're  a  p> 
people      —      corjiorate     dep,. 
heads,   a   film   committee,  >■ 
ever   —   and   we   are   gathe; 
room  for  an  approval  sessio' 
new  film;  a  script  reading,  i 
or  answer  print  screening.  I! 
should  we  go  about  our  e\ 
What  Docs  Good.' 
Vviy  simpK ,  we'll  look  }■ 
good.  What  is  there  in  thi- 
that  can  do  .some  good  for : 
pany?    And    if   the   film  is 
an    interim    stage,    how   canM 
strengths    be    Ixilstered?   InW 
words,     we'll     concentrate    ■■ 
positives,  the  \aliies. 

This  is  verv-  hard  to  do 
are  abstract,  recpiire  c 
tough.  Faults  are  finite,  ( 
of  course  when  we  tear  dov 
one  el.se's  work  we  are  ci 
feel  oursel\es  superior,  wli 
grettable,  but  human. 

How  can  we  force  inirsi 
the  new  routine?  .\gain.  ver) 
—  we'll  ,srrcc;i  the  fihii  ttcke 
First  time  through,  w  e'll  foi 
seKes  honestK   to  look  onl'. 
good    things.    .And    when   t 
lights  come  back  on,  we'll  . 
honestK    with   the  disciissi. 
as  he  digs  for  our  ideas  on  lu 
piece    of    material    can   heir 
train,  .sell,  to  improve  atti' 
fulfill   whatever  w;is   the  i:.. 
jective  of  the  project. 

Of  course  it's  important  "' 
film  go  out  with  all  the  in.. 
corrected.    But    in    too   tn.n 
atiou   sessions,   the  initi 
th 

nega 

values  for  which  the  mom ■^ 
invested  —  will  come  Iron) 


irW 


e    entire    attention    goes  lu  j 
■iiatives.   The  coutributionv   H 


tives. 

So  let's  plan,  and  firmly  an" 
the  plan  before  the  screenini!   ' 
to  run  the  print  t\\  ice,  with  lli  ' 
cnssion  after  the  first  nnminf!  ' 
firmly  ct)ncerned  with  lirinpn 
the  values  in  the  picture  and 
ing  ereati\ely  how  to  use  In* 
our   work    toward    the   positiw^ 
Iherance    of    our    objectives.  I' 

i'OH  Till-:  i'oshim:. 

Cap  P' 

PARTHENON   PICT^l^ 

2625  Temple  St.,  Los  Angeleijl 
(Area  213).  385-3911    " 
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Nowl  An  exciting  new  opportunity 

to  tell  your  PR  story  to 

theatre  audiences  across  the  country 


sterling  Movies  USA  presents  a  new  low  cost 

PR  mm  series  tor  companies 

and  organizations  that  have  a  story  to  tell 


CAVALCADE  is  a  news-andfeature  film  series  in  the 
great  tradition  of  the  theatre  newsreel.  Stories  in 
CAVALCADE  serve  the  hearty  American  appetite  for 
information  on  meaningful  events  taking  place  around 
them  every  day.  In  striking  wide-screen  color,  CAVAL- 
CADE achieves  high  impact  in  reporting  on  modern 
science,  travel,  fashions,  industry  research  and  devel- 
opment, trends  in  education  ...  in  fact,  any  activity  of 
interest  to  discriminating  theatre  audiences. 

If  you've  got  a  story  to  tell  —  and  who  hasn't?  —  get 
in  touch  with  us  about  theatre  CAVALCADE.  In  less  than 
a  year,  you  can  reach  approximately  2,500,000  people 
under  ideal  viewing  conditions.  And  at  a  cost  which  will 
surprise  you. 

Call  or  write  at  any  of  the  Sterling  Movies  addresses 
below  —  or  use  our  coupon  so  we  can  add  up  the 
response  to  this  announcement. 

FILM  PRODUCERS:  CAVALCADE  offers  you  a  unique  opportunity  to 
extend  the  reacts  of  your  clients'  film  programs.  Discuss  witti  us  how 
your  current  projects  can  include  a  CAVALCADE  segment  at  small 
additional  cost. 


STERLING 
MOVIES 


CAVALCADE  STERLING  MOVIES  U.S.A., 

375  PARK  AVENUE,  NEW  YORK,  N.  Y.  10022 


n  O.K.  Show  me.  I'd  like  to  see  a  sample  CAVALCADE. 

n  Send  me  more  info.  I'm  not  yet  ready  to  screen 
CAVALCADE. 


NAME- 


COMPANY- 
ADDRESS- 


CITY. 


-STATE- 


PHONE  - 


NEW  YORK  375  Park  Aye  lU  6  1717  WASHINGTON,  0  C    1750  Penn  Ave  .  N  W.  298-5980 
CHICAGO  200  S  Michigan  Ave  939-6056/LOS  ANGELES  6290  Sunset  Blvd..  HO  4-2656 
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operation  for  a  uidc  variety  nt 
picture  taking  assignments.  It  is 
designed  primarily  for  hand-held 
use  and  places  a  large  part  of  its 
lota!  weight  on  the  shoulder,  thus 
leaving  the  hands  free  for  aiming 
and  control. 

More  than  a  year  of  field  test- 
ing in  Europe  by  Radio-'l  elediffu- 
sion  Francaise  and  private  camera- 
men has  resulted  in  a  camera  de- 
signed for  highly  efficient  perform- 
ance under  all   conditions  of  use. 

1  he  camera  is  distributed  in  the 
United  States  by  Andre  Debrie  of 
New  York.  College  Point.  N.Y.. 
il.^Sfi.  ^  . 


Fanii'il  Itinera  pidiioiM  Aiulrc  Dt-hrie  {center)  i\  picltired  til  \i  u  Vol  A 
showinfi  of  his  new  C.V-lfi  iiidlion  picture  camera,  accompanied  Inj  Pierre 
Lhomme    i  left )    and   marketing  director   Rene   Fauvel.   of   the  Fari.s  firm. 

)cl»rie  Unveils  a  New  16nini  Camera  in  New  York 


An<lr« 

'>  .Andre  Debrie  of  Paris  present- 
ed his  new  1  6mm  professional  mo- 
tion picture  camera,  the  C.X-16. 
to  the  trade  press  and  industry 
leaders  at  the  offices  of  the  French 
Embassy  in  New  York  on  Novem- 
ber 10.  Mr.  Debrie.  74.  is  one  of 
the  pioneers  of  cinematography. 
In  collaboration  with  his  father. 
.loseph.    Mr.    Debrie   was   desisin- 


ing  and  huikliiig  motion  picture 
cameras  and  printing  machines  as 
early  as  1907.  Since  thai  time  he 
has  acquired  732  patents  in  14 
countries. 

Latest  in  this  long  series  of 
professional  motion  picture  equip- 
ment, the  CX-I6  was  designed  to 
provide  lightweight  (  1  ."^  pounds 
with  400  ft.  maiiazine)   and  silent 


l\<)i)crf  Harrington  (ri^lit),  head 
of  Andre  Dehiie  of  Xeic  York,  is 
pictured    uilh    liead   of    Paris   firm. 


\tulrv\>     L.    (;c»l<l,     \«-UTa  „l 
Film  Making.  Is  Dead  at  47 

Andrew    L.    Gold,    vice 
dent  of  MPO  Productions 
2.'^-year  veteran  in  the  film 
try  as  a  director  and  camera  an 
died  October  2.  1965.  He  wa47 

Gold  received  an  Acaimv 
.-\ward  in  1951  for  his  woroj 
the  Warner  Bros,  short  sulxi 
riie  World  of  Kids.  Durit 
career  he  also  received  ,. 
from  the  Freedoms  Foundjju. 
Salerno  Film  Festival,  and  thJij. 
ternational  Industrial  Film  Fijv- 
al  of  New  York.  He  directcor 
photographed  t)ver  200  filnijs 
well  as  hundreds  of  commenJt. 

.Andy  Gold,  who  was  hea  o( 
MPO"s  Special  Projects  Divijo. 
was  probably  best  known  thro;b. 
out  the  motion  picture  in^'  - 
for  his  work  on  goxerni 
films  and  films  for  prime  govn- 
mental  contractors. 

Gold  joined  MPO  in  1961if- 
ier  servini:  stints  with  Transm. 
RKO  Palhe.  and  Warner  H 
He  was  an  act've  licensed 
and  radio  amateur.  He  \^j  i 
member  of  SDIG  and  lA  i? 
Local  644.  • 


.Jechnical 
animation 
for 
industry 


:*n; 


318  EAST  45TH  ST.,  NEW  YORK,  N.Y.40017  •  889-6575.^.^^ 
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EARLY  IN  1966 
MIAMI  WILL  ACOUIRE  A 

COMPLETELY  NEW 

COLOR  MOTION  PICTURE 

FILM  PROCESSING 

CAPABILITY 


Capital   Film   Laboratories  is  coming  to  Miami, 
Florida,  oarly  next  year. 

Capital  will  become  part  of  an  increasingly  im- 
portant motion  picture  film  production  center  that 
is  developing  in  Miami. 

The  new  Capital  Film  facility  will  be  designed  to 
serve  the  Florida-Caribbean-South  American  area. 

Now  the  motion  picture  entertainment  industry 


— which  will  include  the  theatrical,  commercial, 
and  syndicated  productions  originating  in  the  area 
— will  have  the  professional  services  from  one  of 

the  nation's  lop  (juaJity  laboratories. 

"On  the  scene"  capability  for  overnight  35mm 
color  service,  combined  with  Capital's  nationwide 
reputation  for  reliable,  quality  processing,  gives 
Miami  the  professional  "back  up"  needed  to  sup- 
port its  rapidly  expanding  motion  picture  industry. 


'iMTM 


ld 


FILM    LABORATORIES,  INCORPORATED 

470  E  Street.  SW   Washington.  D  C   20024-(202)  District  7  1717  •  1998  N  F    150th  Street    Nn.f>^  \<, ,,,.,    n,    ?^(fi|  _i  m-i,  QJO  3?4? 
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who's  kidding  wliom? 

In  any  field,  there  are  always  imitators.  But  there's  only  one  best.  In  the 
field  of  lighting,  Charles  Ross,  Inc.  has  for  years  been  acclaimed  the 
best  by  thousands  of  motion  picture  producers  who  demand  the  finest 
lighting  equipment  in  the  industry.  Send  for  a  schedule  of  rental  rates! 

THE  EAST'S  ONLY  SPECIALIST  -  LIGHTING.  GRIP  EQUIPMENT.  PROPS,  GENERATORS 


m 


RENTALS   /  SALES  /  SERVICE    rfcO    buie  distributor  of  Mole  Richardson  Company  Products  in  Greater  New  York 

u,  333  WEST  52nd  STREET.  NEW  YORK.  N.  Y.  10019,  Area  212,  Circle  6  5470 
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E  Holds  Annual  Exliibilion 


iiiiK-il   on   Inlfriiiilioiial 
r?,  i>f  (h«TS»'as  F«->livul 

i  T  Y      International 
;  won  by  American  tilm 

and  sponsors  at  o\cr- 
^als    durini;    I^Ki5    were 

in  Washington,  D.  C". 
ening  of  November  10 
Council  on  Internation- 
jatrical  F.vents  held  its 
ards  ceremonies  and  e\- 
1  the  headquarters  of  the 
Education    Association. 

eighth  annual  program. 
)  granted  its  own  Golden 
ificate  award  to  122  mo- 
ires and  gave  13  CINE 
to  amateur-pri>duced 
of  these  were  created  by 
.   Some    700   producers. 

educators,  businessmen 
•rnment  officials  attend- 
lal  ceremonies  and  lilm 
held  in  the  NEA  Audi- 
Lauds  C:1NF,  Prosram 
ue-ribbon  audience  heard 
lev  ens.  Jr..  director  of  the 
rmation  .Agency's  reccnt- 
led    motion    picture    and 

services,  tell  of  his  ex- 
with  films  and  tilm-mak- 
d  the  world,  from  Dakar 
:  Janiero  to  Moscow.  He 
ated     the     members     of 

.  .  who  make  it  possible 
nited  States  to  be  repre- 
international  competition 
y  outstanding  films  from 

science,  education,  and 
reflecting  the  many  facets 
merican  siK'iety." 
s  also  complimented  the 
s  at  the  ceremonies  for 
gnition  they  brought  to 
;d  States  and  to  American 
ing  by  the  "success  of 
nternational  competition." 
d  CINE  to  "continue  its 
seeking  out  and  present- 


Noiilhtalrical    Kvriils    lloiiort* 
Awards  in   \\  a^hiiifilon,  1).  C. 

ing  to  international  audiences, 
lilms  that  are  unusual  and  of  spe- 
cial merit." 

Oiploniats  Present  liif  Prizes 

Among  the  Washington  diplo- 
matic corps  present  to  make  over- 
seas awards  were  Ccsarc  Gnoli. 
counselor,  the  Embassy  of  Italy 
and  Sydney  Hebblelhwaite,  infor- 
mation counselor.  British  Embas- 
sy. The  Embassy  of  the  Federal 
Republic  of  Germany  was  repre- 
sented by  Dr.  H.  J.  Falk. 

Multiple  honors  were  accorded 
several  films.  Among  these,  The 
Searching  Lye.  produced   by  Saui 


Producer  Heid  II.  Hay  ((//  /< /() 
rcceivi's  iiuards  jroiti  linifisils 
liilcmational  .Scic/icr  I'cslival  for 
the   film    "Mcli  ciiliii    Sixctrosiopij." 


.mil; (   /lie  ill'    t.in- 

Itahj,  prefaced  his  awards' 
Hon  uith  an  inspiring  stim- 
>f  tlir  fihn's  role  in  modern 
ication      and      ils      histonj. 
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)ohn  ^^alker,  director  of  the  Sa- 
tional  Callenj  of  Art,  chats  with 
Mrs.  Willis  H.  Pratt,  Jr.,  wife  of 
the    president    of   the    film    Council. 

Bass  for  the  Eastman  Kodak  Com- 
pany's New  York  World's  l-air 
Pavilion,  won  an  Edinburgh  Dip- 
loma t)f  Merit  and  two  Italian 
prizes  —  the  Lion  of  St,  Mark 
(first  prize)  from  the  Venice 
Children's  festival  and  the  Golden 
Gondola  of  the  International  Com- 
mittee for  Educational  and  Cul- 
tural Films. 

Honor  "Clay"  and  "The  Sea" 
A  Harvard  University  student. 
Eliot  Noycs,  Jr,.  won  an  Edin- 
burgh Diploma  and  the  Helen 
Grayson  Award  from  .Annecv. 
France  for  his  creative  film.  Clay. 
A  1964  Golden  Eagle  award  win- 
ner. The  Sea.  by  Michael  Birch 
(for  Encyclopaedia  Britannica 
Films  1    won   the   Minister's  Silver 


\ward-winners  dined  at  NKA  l,ead<|uarlers  hefor,-  annual  CISE  hxhilntion 
ceremonies.  Among  those  at  table  above  are  Al  Tyler,  of  AV  Produetiotui, 
Houston,  Texas;  Ralph  Hoy,  recently  retired  Alcoa  c.xecutiK-  and  producer 
Don  Flagg.  wlw.se  film  "Creativity"  won  third  pri:<  al  Hon,  n  l-ilni  l-e.stwal. 

Jury  Prize  at  Vicenza.  Italy.  Film 
Associates  of  California  took 
prizes  at  Vicenza  for  two  1964 
films:  Discovering  Line  was 
awarded  a  plaque  and  "Jury  Ab- 
siilute  First  Prize"  in  one  cate- 
gory and  Why  Coniniunicaiion 
Satellites'.'  received  the  identical 
award  in  another  category. 

Wins  Brussels'  Science  Award 
The  Brussels'  Science  Festival 
gave  a  first  prize  bronze  medallion 
and  scroll  to  Molecidar  Spectro- 
scopy, produced  by  Reid  H.  Ray 
1  ilni  Industries  for  the  CHEM 
Study  program,  A  sailing  film.  The 
America's  Cup  Races,  prcxluced 
by  .-Xgnew  Fisher  for  Thomas  l.ip- 
ton  Ltd..  won  the  AN  EC  Silver 
Cup  and  honor  certificate  (first 
prize )  at  the  Cortina  Sports  Film 
Competition.  And  an  experimental 
tilm  on  ocean  surfing.  Study  in 
\l  ci.  produced  by  Homer  Groen- 
ing  of  Portland,  Ore,  received  a 
Di^ploma  of  Merit  from  Edinburgh. 
'I In-  Snowy  Day.  made  by  Wes- 
lon  Woods  Studio,  won  the  Lion 
of  St.  Mark  first  award  in  the 
Children's   festival   in   Venice  this 

({ONriNl  ID   ON     rHl    NEXT    PAGE) 


(;eor);e  Stevens,  Jr.,  director,  the 
Moliini  Picture  Service.  I'.  S. 
Inforvwt'ion  Agency.  addrissed 
guests     al     this     CISE     Exhibition 


Mrs.  George  .Slexcns.  Jr.,  at  lb, 
CASE  d'mner  with  Dr.  William  G. 
C:arr,  executive  secretary  of  llu 
Salioniil  Education  A.ssociation. 

C  up  at  the  Milan  Maritime  Fes- 
tival  and    the    Plaque   .iiid   Special 


Part  of   the  capacity  audience  which  attended  CIXE  Exhibition  of   1965 
award-winning  films  and  presentations  of  international  prizes  at  the  SEA 


AT&T   AMERICAN   BANKERS   ASSOCIATION 
ABC-TV   BCniSB  ABC-TV    INTERNATIONA 
L   AMF  AMERICAN   HOME  MAGAZINE   AUDI 
T   BUREAU   OF    ^KlillEZIIiliniMl  CIRCU  i 
LATIONS    BABCOCK   &   WILCOX   B.  F.  GOO  I 
DRICH    a'MTiir'li1'M  THE   BORDEN   COMPA 
NY    BRISTOL   MYERS      CELENESE    CORP. 
OF  AMERICA    ^KHEHEMiSMn^M  CLAIR  \ 
OL   COMPANY   CBS-RADIO    CBS-TV   CONOR 
EGATION  ^EMraSi  CHRISTIAN   CHUR 
CH   DOW   CHEMICAL   COMPANY   EASTMAN   C 
HEMICAL   COMPANY   ^KIiEI!IIII!lM  EAST  ' 
MAN   KODAK   COMPANY   E.    I.    DUPONT   ET : 
HYL    CORPORATION    ■jIMHMIISSQS 
FAMILY   CIRCLE   FOUR  ROSES   DISTILLE' 
RS   FOSTORIA   GLASS    CO.    MJEHMUU^  G 
IRL    SCOUTS    OF   THE   U.S.A.    HEUBLEIN 
INC.    IBM    ■EUnEEniM  INSTITUTE   0^ 
F  LIFE    INSURANCE    INTERNATIONAL   NI 
CKEL    COMPANY    WSMMSSI^M  JONES    & 
LAUGHLIN   STEEL   COMPANY   KOPPERS    CO 
MPANY    ■iilllMR^  LADIES    HOME    JOU 
RNAL   LEVER  BROTHERS   LIFE   MAGAZINE 
MC    CALL'S   MAGAZINE   ■dmHIim  NAT 
lONAL    DISTILLERS     NATIONAL    LUMBER 
MFGRS.    ASSOC.   ■MUMUS  NATION 
AL   VITAMIN   FOUNDATION   NEW  YORK  LI 
FE    INSURANCE   CO.   ■JHEIISMOLIN  M 
ATHIESON   PEPSI-COLA   COMPANY   PHILL 
IPS-VAN   HEUSEN    ■■I]I3iM!29H   CHA 
RLES   PFIZER  RAYBESTOS   REDBOOK  ROY 
AL   CROWN  ■hl'IdUJIU'CM  THE    SATURDAY 
EVENING    POST    SCOTT    PAPER    COMPANY 
■EEEinsnBEIMnilEIMI  SOCONY  MOBI 
L   OIL   COMPANY    SEAGRAMS    SYLVANIA  E 
LECTRIC    ■'IJ^i'HI'li't'i^i'lll'IM  PRODUCTS,    I 
NC.    TEXACO    THEATER   GUILD    TIME   MAG 
AZINE    IHHHniEdlS^B  UNION   CARBIDE 
VOGUE   WESiiNGHOUSE   ELECTRIC    CORP. 
WOMAN'S   DAY   ^^liniinMm^  XEROX 


OVERSEAS    FESTIVALS- 


VISUALSCOPE 

INCORPORATED 

103  PARK  AVENUE    ■  NEW  YORK  CITY  17  ■  MU  3-3513 


(CONTINUED    FROM    PAGE     17) 

year.  A  scientific  film.  Flow  Vis- 
iializiilion,  by  Educational  Serv- 
ices, took  the  Bronze  Bucraniuni 
Certificate  of  Honor  and  Diploma 
of  Merit  awards  of  the  Italian  As- 
sociation of  Scientific  Cinemato-- 
raphy  at  Padua.  Italy.  Rome's 
Electronic.  Nuclear  and  Telecom- 
munication Exposition  gave  Way 
Out  Men.  produced  by  David  Wol- 
per.  a  silver  cup  and  the  Jury 
Diploma  of  Merit. 

Roiicii  Prize  to  Johnson's  Wax 
The  sole  American  winner  at 
the  6th  International  Industrial 
Film  Festival  in  Rouen.  France. 
was  the  third  prize  given  Seven 
Keys  to  Greater  Creativity,  pro- 
duced by  Flagg  Films  for  John- 
son's Wax.  Charles  Guggenheim's 
NEA  film.  Children  Without,  was 
awarded  a  Lion  of  St.  Mark  plaque 
in  the  Venice  documentary  event; 
A  Quarter  Million  I  eena\iers.  pro- 
duced by  Churchill  Films,  also  won 
the  St.  Mark  at  the  Venice  Child- 
ren's exhibition. 

A  picture  on  sail-planing.  Zero 
Zero  Romeo,  produced  by  Olaf 
Soot,  won  the  Silver  Wing  at 
Vichy.  France,  second  World  Fes- 
tival on  Aviation  and  Space  Films. 

Sent  265  U.S.  Films  .Abroad 

There  were  a  total  of  >0{)  films 
reviewed    by    the    241    nationwide 


George    Struck     [iit    Icfl  i    u 
vice-president,  Eirslman  Kodak 
puny,    rhdts    willi   Saul   Bass. 
jirdduccr    of   "The   Scarc/iinj; 


CINE  jurors.  Out  of  these 
265  factual  documcntar)  „. 
theatrical  short  subjects  werc« 
abroad  under  the  Council's  fr 
pices  this  year.  72  of  these » 
honors  and  of  these.  23  wertjf 
awards  at  these  overseas  tai 
events  —  5  I  competitions  in  n 

*        *       * 

Theaters    Showing    150-Minu 

"Tokyo  Olympiad"  on  '64  Gl^ 

Theaters  across  the  U.  S.r; 
showing  the  1  .SO-minute  ofli 
color  motion  picture.  TtK 
Olympiad  and  its  thrilling  ret 
of  the  Olympic  Games  held  in  v 
city  last  year. 

The  film  is  being  distribulttn 
the  Toho  Company  Ltd.  and  t> 
cntirelv  filmed  in  Eastman  Or 


Members  of  CINE's  Board  of  Directors,  pictured  during  \V ti.sliin0on  nt 
in<i.  include:  Front  row  (I  to  r):  Chadex  Dana  Hcnnctt,  Farm  Film  Fm* 
tion:    Eiuilfi   joncs.    Kducaliontil   Fihu    Libranj   .Assn.,    Ei/rc   Brantji,  '^■ 
Enterprises;  pre.sidint  Willis  II.  Pratt.  ]r..  .A7'&7",   Rcid  //.   Raij,  Reid  » 
Industries-  Frank  S.  Rollins.  E.  R.  Stpiihh  &•  .So/is.  Thoiniis  W.  Hope,  I' 
nuin  Kodak  Co.  Second  row  (I  to  r):  Peter  Cott.  \ational  Aeaddiiy  of  1 
vision  .\rls  i\  Scicni-cs.  .Mdcn  II.  Livintiston.  E.  I.  DuPinit  de  .Vfinoui 
Co.;  Dr.  Anna  L.  Ihjcr.  Xational  Education  .A.s.sii..  Ralpii  P.  Creer,  A> 
ican  Medical  A.v.v/i.;  John  A.  Flonj,  Eastman  Kodak  Co.;  and  Dr.  Doi 
Williams,   Ihuversity  of  Missouri  at  Kan.sas  City.   Back  row  (1  to  r):  I 
Michael  F.  Midhn  CM..  St.  John's  I'niversittj:  Ott  Codln.  /{(/.sinew  Sm 
James  Culver.  CISE  treasurer:   Williani  ].  Conndly.   Cnion  Carbide* 
Rrifi.   C.cn.   Willard  Wehh    [Ret.):   Dr.   Harold  Wit^rcn.   SEA  .  .xWini 
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"FISH  IN  THE  WATER"— One  Of  a  series  of 
reverse  origami  using  the  Du  Art  logotype. 


NO  FISH  STORY.  YOU  CAN 

CUT  OUT  OUR  FISH  PICTURE. 
YOU  CAN  FOLD  IT.  YOU  WILL 
WIND  UP  WITH  A  DU  ART 
LOGO.  WHICH  IS  NO  FISH 
STORY  WHEN  IT  COMES  TO 
COLOR.  DU  ART'S  EXPANDED 
COLOR  PROCESSING  FACILI- 
TIES MEAN  BETTER  SERVICE. 
FASTER  PRINTING.  DU  ART'S 


HAZELTINE INSTANTANEOUS 
COLOR  FILM  ANALYZER  PRE- 
VIEWS THE  COLOR  FILM  ON  A 
CLOSED-CIRCUIT  TELEVISION 
SYSTEM.  ELIMINATES  DELAYS 
OF  TRIAL  AND  ERROR  IN  MAK- 
ING ANSWER  PRINTS.  AND 


SOON:  EVEN  MORE  COLOR 
OUTPUT  FROM  DU  ART.  NEW 
16MMEKTACHR0ME  REVER- 
SAL PROCESSING  MACHINE 
AND  ADDITIONAL  EASTMAN 
COLOR  PROCESSING  READY 
JANUARY  1966.  PLUS  MORE 
NEW  PRINTING  MACHINES. 
COLOR?  COME  TO  DU  ART. 


> 


UU    AK  I     rILM    LAbu/UU    AKI     LULUK    uUKr.    incanada   associaieoscreenindustries.  ltd.  2000  r<ORTHCiiffEAvE,  Montreal 
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'T'hi  ninth  annual  San  Francisco  Interna- 
-*-  lional  Film  Festival,  held  October  21-31. 
gives  primary  emphasis  to  the  feature  enter- 
tainment motion  picture  and  to  the  arts  and 
documentary  phases  of  film  production.  For 
the  past  five  years,  however,  two  phases  of  the 
festival  program  have  also  recognized  factual 
and  business  use  of  the  medium. 

"Film  as  Art"  and  "Film  as  Communica- 
tion" were  honored  at  two  special  events  dur- 
ing the  program  and  awards  were  presented 
to  winners  of  these  e\ents  at  a  banquet  pro- 
gram held  on  Saturday  evening.  October  23. 
at  the  California  Palace  of  the  Legion  of 
Honor.  A  reception  preceding  the  dinner  also 
hiinored  150  pre-screening  jurors  and  mem- 
bers of  the  local  consular  corps.  Richard 
Fowler,  executive  \  ice-president  of  Vista  Pro- 
ductions. San  Francisco,  presided  over  the 
ceremonies  as  chairman  of  the  Festival's  "Non- 
Theatrical  Di\ision." 

Nature  Study  Film  ^\'ins  Highest  Award 

Top  honor,  the  Golden  Gate  Award,  was 
given  to  U'liire  Throat,  produced  by  Dan  Gib- 
son Productions.  Ltd.  of  Toronto.  Canada.  The 
film  also  received  the  Redwood  Empire  Asso- 
ciation Award  as  "The  Most  Outstanding  For- 
eign Entry."  Beth  awards  were  presented  by 
the  dean  of  the  San  FVancisco  consular  corps. 
Senor  Rudolfo  G.  Dominguez.  Consul  Gen- 
eral of  Mexico. 

Winners  of  second  place  Silver  Awards  in 
each  category  were:  Category  I  (for  industrial, 
government  and  institutional  films  for  internal 
use):  to  Audio  Productions.  Inc.  for  the  Fast- 


gom)i:n  gate  honors 

Top  Award  lo  (^aiia(ia''8  "W  hil«'  Tliroal" 
Silv«T    Trophies    to    Ainlio    aiul    \'ision 

ern  Air  Lines"  production.  Sunrise  at  Ecistern. 
The  winner  in  Category  II  (government  films 
for  general  public  information)  was  Wltitc 
South  Africans,  produced  by  the  Department 
of  Information.  Pretoria.  South  Africa. 

Silver  Award  winner  in  Category  III   (films 
sponsored    by    industry,    companies    or    com- 


San  Frdiuisi  (>  i  ihd  "SiiniiM  id  Ea.stcni" 


nicrcial  groups  for  general  public  showing) 
was  Railway  With  a  Heart  of  Gold,  produced 
by  Carson  Davidson  Productions,  New  York. 

Category  IV  (films  sponsored  by  civic  and 
community  or  other  non-profit  institutions  for 
public  showing)  brought  a  Silver  Award  to 
roint  of  View,  produced  by  Vision  Associates. 


Inc.,  New  York,  for  the  National  Tubca 
Association. 

Category  V  (classroom  films,  primar 
elementary)  was  represented  by  the  (, 
Gate  Award  Winner.  White  Throat.  Th. 
Silver  Award,  in  Category  VI  (cla^ 
films,  secondary,  college)  was  prcsen' 
I  lioitsands  of  Cj .  produced  by  .Mfa-La\ 
of  Tumba.  Sweden. 

In  the  Film  as  Art  competition,  the  d 
Gate  Award  went  to  Moods  of  a  C/n 
duced  by  the  late  Herrick  L.  Johnston  . 
Angeles.   The   award   was  given  for  "tht. 
lant.  witty  and  resigned  treatment  of  a  dcfe. 
sing  subject,  the  growing  pains  of  Los  Ar 
and  for  a  distinguished  achievement  in 
mentary  film."' 

"Yeats  Country"  Has  Subtlety  and  Be aul  ' ' 

The  Silver  Award  went  to  the  film  ' 
Country,  produced  by  Aengus  Films.  I 
Dublin.    Ireland,    for    the    Department  ■ 
tcrnal  Affairs  of  that  country.  It  is  a  bdui 
subtle  film  inspired  by  Yeats'  poetry. 

The  Frank  Stauffacher  Award  was  wo 
Philip  Greene  for  his  film.  Dorothea  Lm 
sensitive  portrayal  of  the  art  and  vicwi 
of  this  famed  photographer. 

A  final  group  of  prizes,  totaling  Sl.i 
cash   (The  Second  Annual   Harold  L.  Zei 
bach    Awards),    went    to    three    young  i 
makers.  Robert  Nelson  received  a  S500  |s 
for    his    film.    Oh    Dem    Watermelons 
prizes   went   to  Jean   Mayo.   Allan  Wili  • 
Fred  Padual  in  this  presentation  made  to> 
couraiie.  recoimize  vouc  film  makers.       * 


i 


ColorTran   BROADS 


For  very  wide,  powerful  fill  light  ap- 
plications in  motion  pictures  and  tele- 
vision. Use  long-life  320O»K  quartz 
iodine  lamps  on  120  or  230  volts  AC 
or   DC.    Ideal   for  color  work   where 


constant  color  temperature  is  re 
quired.  Singles,  variable  focus  and 
fixed,  and  fixed  focus  doubles  (illus- 
trated). "TV"  models  available  for 
television  studio  installations. 


ovlxaii 


Colortran  meets  every  lighting  challenge  .  .  .  with 
Academy     Award     Winning     Ouorfi-Zodine     lights. 


(213) 843  1200 
1015  Chestnut  St.  Burbank,  California 
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low  do  you  measure  quality  in  film  transfers? 


You  know  It  when  you  see  it!  Your  eye  is  our  jud^^e.  That's 
ly  \vc  demand  perfection  in  clarity,  definition  and  true  grey 
lie.  We  get  perfection  by  complete  control.  All  of  our  work 
done  under  one  roof . . .  a  unique  way  of  operating  in  our 
Justry.  And  we  feel  the  results  are  worth  it.  So  do  our  clients 
rompanies  like  AMERICAN  motors,  MGM-TELESTUDIOS, 
:a-tv,  heath  derochemont,  even  ampex.  Their  names 


tell  you  a  lot  about  our  standards.  But  there's  a  better  way  to 
find  out.  Try  us.  We  offer  "in  by  9— out  by  5"  processing— with 
your  transfer  jetting  back  the  same  night.  And  optimum  quality 
is  guaranteed  (backed  by  two  decades  of  expert  Hollywood 
technology).  If  you  believe  your  eyes  call  Acme  Film  Labora- 
tories, Inc.,  Hollywood,  1  1 61  No.  Highland  Avenue,  Holly- 
wood 4-7171;  New  York.   iOO  Madison  Avenue,  HA  l-34{)(). 


Acme  Film  Transfers 


A^ 


YOU'D  BE  SURPRISED  AT  THE  VARIETY  of  filmstrips  we  make  at  CFI.  Our 
customers  don't  wait  for  that  special  sales  meeting -they  find  a  well- 
planned  fjimstrip  solves  many  a  problem,  most  any  day  of  the  week.  New 
client  to  impress  ?  Sales  force  to  train  ?  Introducing  a  new  product  ?  Pep  talk 
to  the  staff?  Is  a  filmstrip  the  answer  to  your  particular  problem?  Let  the 
experts  at  CFI  help  you  decide.  Bring  us  your  material,  tell  us  your  objec- 
tives, and  we'll  give  you  our  honest  opinion.  If  a  filmstrip  is  called  for,  we'll 
help  organize  your  existing  material  for  best  sequence  and  maximum  im- 
pact. We'll  shoot  your  maps,  the  president's  picture  or  other  flat  art  up  to 
24"  X  32"  (32  field).  Our  art  department  will  design  and  execute  original 
frames  as  needed.  Want  your  sales  message  to  read  over  a  special  back- 
ground? Can  do.  We  set  type  on  cell  overlays  or  even  hand  letter  your  logo. 
Weed  a  3-dimensional  product  shot?  We'll  photograph  it  on  a  color  back- 
ground right  into  your  filmstrip.  Have  some  transparencies  you'd  like  to  use? 
We  shoot  originals  ranging  from  35mm  through  8x10  with  no  intermediate 
reduction  step  to  cause  loss  of  detail  or  color.  And  at  CFI,  no  matter  what 
the  subject,  you're  always  sure  of  the  quality  of  your  filmstrip.  Special  light- 
ing insures  faithful  color  rendition  with  minimum  contrast  gain.  And  our 
unique  continuous-loop  printing  equipment  assures  you  absolutely  uniform 
filmstrip  prints  from  scratch-free  negatives.  How  long  for  a  top-notch  film- 
strip?  Normal  delivery  is  one  week  at  CFI,  but  on  rush  jobs  we'll  work  with 
you  to  meet  a  tighter  deadline.  Don't  keep  your  problems  to  yourself!  Call 
Lou  Livingston  at  HO  2-0881. 

Your  filmstrip  benefits  from  the  superior  facilities  and  technology  that  have 
been  developed  to  meet  the  high  standards  of  the  motion  picture  industry. 


CONSOLIDATED    FILM    INDUSTRIES 

9S9  SEWARD  STREET,  HOLLYWOOD,  CALIFORNIA  90038  /  HO  20881  •  HO  9-M41 
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FILMS  TO  SAVELIVI^ 

Damon  Stiuly  of  Traffif  Safety  Film 
Shows  Urfient  Nee<l  for  M«)re  Piriuit 

'T'RAFFic  Accident  Deaths  and  inji, 
-■-  have  literally  wiped  out  the  populaiioiy 
a  good-sized  American  city  in  a  single  vea- 
single  holiday  weekend's  toll  makes  even' 
casualty  lists  from  Viet  Nam  look  miw| 
comparison.  Yet  the  majority  of  such  accid'> 
have  been  avoidable:  their  causes  traceabli 
carelessness,  moments  of  rela.xation.  too  mt 
alcohol,  poor  driver  preparation  and  sine 
lack  of  courtesy. 

Europe,  as  well  as  the  United  States,  bi 
the  same  problem.  Wide,  open  freeways  ! 
tollvvays  help  but  open  roads  don't  end  • 
menace.  Safety  experts  believe  that  an  inie^ 
fied  program  of  hard-hitting  education  ihro, 
the  film  medium  can  help.  But  it  will  taken: 
than  those  good  hut  loo-brief  television  at 
—  the  "drive-to-live"  lesson  must  be  delint 
in  depth,  beginning  in  the  schools.  can)[ 
through  clubs.  PTA's.  union  meetings,  Gra; 
halls,  and  into  short  subjects  for  both  the/ 
and  television  exhibition. 

Members    of    the    National    Commiti. 
Films  for  Safety,  who  have  performed  noU 
service  in  the  U.  S.  through  their  well-condi, 
ed  National  Safety  Film  Contest,  prevailed)  : 
the   retired   vice-president   of  the  AutomO! 
Safety  Foundation,  Norman  Damon,  to  m 
an  informal  study  of  available  motion  pi. 
on  traffic  safety. 

The  purpose  of  this  study  was  to  detenu 
which  areas  of  traffic  safety,  in  his  expert  of 
ion,  were  in  the  greatest  need  of  more  fil- 
This  winner  of  the  1964  Paul  Hoffman  A» 
put  his  40  years  of  experience  in  the  field 
street   and    highway   accident   prevention  i 
this  study  of  a  vital  educational  NEED 
A  list  of  23  subject  areas  for  possible 
has  been  issued  by  the  Committee.  The  D. 
study  titles  pro.speciive  jilms  in  such  art 
While  the   Public  Sleeps:   The  No.   \  V 
Accident     I'mhlen):     Drinking    and    Dr 
Don't   Be  a   Tail  Ciaterf:  and   How  to  A 
One-Car  Accidents,  to  name  just  a  few. 

The  full  list  of  potential  film  subjiv: 
available  on  letterhead  request  from  W: 
Englander,  secretary  of  the  National  Coran 
tee  on  Films  for  Safety.  425  N.  Michigan  A> 
Chicago,  Illinois  fi06l  I.  If  only  a  few  of* 
urgently  needed  subjects  hit  the  screen  i> 
year,  the  savings  in  lives  and  property  ww 
be  tremendous! 


Kodak  I'reniiens  Picfiire,  Makex  .\iriirds 
at  National  4-11  C<>ii^,ress  in  ('hiciif^o 
i7  The  recent  annual  4-H  Club  Congress  l» 
in  Chicago  was  the  scene  of  a  premiere  d 
new  Fastman  Kodak  motion  picture,  Paf 
Are  Nece.wary.  Kodak  also  hosted  iis  first  I 
tional  4-H  Photography  Award  prescniati 
during  the  meetings. 

The  film  was  created  by  John  Mills.  Jr 
the  company's  informational  films  divisn 
with  the  aim  of  stimulating  interest  in  4-Hpli 
tography  and  to  encourage  adults  to  bcc« 
leaders  in  4-H,  generally,  and  in  pholofl 
ph\   in  particular. 
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there's  just  one  thing 
that  goes  into  heing 


II 


In  PROFESSIONAL 
MOTION  PICTURE 
RENTALS... 


Jii^ 


(and  we've  got  'em!) 


Of  course  we're  Number  One  after  trying 
harder^  for  over  30  years.  We  have  MORE 
equipment  than  anybody  else.  Of  even  greater 
importance,  we  also  have  the  HIGHEST 
SKILLED  TECHNICIANS  to  maintain  it... an 
accumulation  of  434  years  of  experience.' 
These  engineers  and  the  folks  who  back  them 
up  are  highly  experienced  not  only  in  repairs 
and  maintenance... they're  trained  to  serve 
your  every  need,  to  help  and  guide  you  all 
the  way. 

YOU  CAN  AFFORD 
TO  DEAL  WITH  NUMBER  ONE! 

Want  proof?  See  our  new  Rental  Price  Catalog. 
It  shows  how  we  combine  LOWEST  rental  rates 
with  highest  technical  skills.  If  you're  not  tak- 
ing advantage  of  this  unbeatable  combination 
. . .  you're  losing  money! 

'Among  veteran  employee*  with  <"'*'Jj''*'*'''"- 
dutUy  experience.  (More  then  one  hundred  other* 
■re  not  pictured.) 


Y&B/CECo 

♦i>- — — "^^ 


These  same  tine 
technicians  also  do 
your  repairs.  Send 
your  equipment  in 
lor  tree  estimate. 


Call  or  write  for  catalog. 


F&B/CECO 

MAIN  OFFICE: 

315  West  43rd  St.,  New  York.  N.  Y.  10036 

Phone  (212)  JU  6-1420 

Cable  CINEQUIP- Telex  1-25497 

Branches:  Florida;  51  East  lOlh  Ave.,  HIaleah,  (305) 
888-4604;  Telex  51532/CalMornia;  6446  Santa  Monica 
Blvd..  Hollywood,  (213)  HO  5-7196/  Washington,  D.C.; 
1314  Powhatan  St.,  Alexandria,  Va.,  (703)  683-2520/ 
iflantaT  140  Sprini  St.,  (404)  523.5653/New  Orleans; 
822  North  Rempert  St.,  (504)  522-5364. 


p 

'jKf.-^>J       t7. 

ex    e 

o 


fe: 


.^SL  2s.  jJkv 


)  Dom  Notto,  V.  P  Engineering,  19  yrs;  2.  Ray  Emeriti. 
Chief  Engineer  30  yrs;  CAMERA  REPAIR:  3.  Vic  Riva,  Super- 
visor 23  yrs;  4.  Charlie  Theurer,  Supervisor,  32  yrs,  5.  Henry 
Michelin,  15  yrs;  6.  Pete  Weiss,  26  years;  7.  Hans  Cahr,  9 
yrs  LENS  REPAIR:  8.  Willy  HolU,  Supervisor,  22  yrs.  9  Kurt 
Schlund  10  yrs,  tO.  Fred  Hummel,  25  yrs;  MACHINE  SHOP: 
11  Kurt  Voight,  35  yrs,  12.  loc  De  Luca,  14  yrs,  MOVIOLA 
REPAIR:  13.  Tom  Hill,  Supervisor,  15  yrs,  14.  Joe  Malavcnda, 
Asst,  Supervisor,  29  yrs,  15,  Jack  Kici.  7  yrs,  MOVIOLA 
RENTAL:  16.  Bob  Montalvo,  Supervisor,  15  yrs;  SOUND  DEPT  ; 
17  Bernie  Zuch.  Supervisor,  11  yrs;  18.  James  Sabat,  Asst. 
Supervisor,  6  yrs,  CAMERA  RENTAL:  19.  Carl  Porcello.  Super- 
visor 15  yrs-  20.  Tony  Cirardo,  Asst  Supervisor,  10  yrs; 
21.  Frank  Suarez,  13  yrs;  LIGHTING  RENTAL:  22.  Ed  Kallnow- 
ski.  Supervisor,  10  yrs,  23.  Ruby  Grossman,  Asst  Super- 
visor 5  yrs  24.  James  Moses,  AssI  Supervisor,  9  yrs;  25. 
Tony  Robinson,  7  yrs;  LIGHTING  REPAIR;  26.  Fred  Spicss, 
8  yrs,  27.  Karl  Hcermeir,  1-1  vr", 


JVICE  BUYER'S  GUIDE 
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Look  to  Mecca 


^^ 


a 


16  mm  &  35  mm 


For  over  a  quarter-centuiy 
film  people  everywhere 
have  come  to  depend 
li  ofi  Mecca  for 
the  best  in  quality 
and  service. 


Inlernalional  Managcmcnl  Film  Festi,| 

Society   for   llu-   Advancrmeiil   of    Maiia^enicnt   S|>on»or>  | 
Seeontl  Annual  Auards  Contest  and  Audio-Visual  V^  u^k^h(f 


A  I  II  ,M  Produced  for  Eastern 
-'*•  Air  Lines  by  Audio  Produc- 
tions. Inc..  was  awarded  the  Grand 
Prize  at  the  second  International 
Management  Film  Festival  held  on 
October  15  at  the  Hotel  Commo- 
dore in  New  York.  Sunrise  at  East- 
ern was  the  winner. 

The  Management  Film  Festival. 
which  was  sponsored  by  the  So- 
city  for  Advancement  of  Manage- 
ment, also  presented  nine  other 
awards,  in  three  major  categories, 
from  over  75  entries.  Category  A 
dealt  with  films  in  the  community 
service  field.  Category  B  with 
management  techniques  and  teach- 
ing films,  and  Category  C  dealt 
with  management  of  a  specific  area 
of  a  company  or  organization. 

"Industrial    Film    .At    Its    Best" 

The  grand  prize  winner  depicts 
the  steps  taken  by  Eastern  Air 
Lines  to  improve  the  services,  op- 
erations, and  image  of  its  com- 
pany through  new  equipment,  new 
and  improved  facilities,  improved 
employee  morale  and  eflective 
management.  According  to  the 
film  judges.  Eastern's  entry  repre- 
sented industrial  film  making  at 
its  finest. 

The  Festival  judging  panel  con- 
sisted of  Dr.  Louis  Goodman,  an 
industrial  training  expert;  Jack 
Blazier.  a  management  engineer; 
Harold    Klein.   F,xeeuti\e   Director 


Or.    Suloiiiun    Duorkiii.    /(rl 
photic  Labs,  told  the  \\r  !,  J,(, 
"Soiirccs  and   TcchiiUiiii  ^  rr  \"J 
.AiV/s  for  M(in(i<:,(iticiit." 


of  the  New  York  Film  Produ 
Association;    Leonard    Schn 
of  Local  644.  lATSE  (MotionI 
ture  Cameraman ) ;  Henry  A. 
er.  Executive  Director.  SAM;  I 
Peter  Livingston.  Film  Festival! 
rector.  SAM. 

First  .\ward  Pla<|uc  W  inn 
Other  awards  presented  in 
ed  first  prizes  in  each  of  the  i 
categories  to:   (Category  A) 
and  America,   produced  by 
Disney   Productions  for  Ameri 
Iron  and  Steel  Institute;  (Catq 
B )    Follow  lite  Leadei.  produ 
by  Henry  Strauss  Productions j 
Pan    American    World    Air 
and    (Category   C)    Sam's  Sti 
produced  by  Portafilms. 
Second    prize   winners  in 


Management  film  awards:   lop  left,  Ccrnj  Hotcliki.ss,   Eastern  Mrlinrt^ 
ccivcs  firatul  prize  from  llctxnj  A.  Sittgcr;  top  right:   Karl  Kturlirnmr- 
Modern    Tulkin<i   Picture   Service,   accepts  first   award   plaque  for  ('if 
"Satti'.s   Secret"   oti    behalf   of  the   itrodttccr.   rortafiliti.s.    Below,   left: 
Martin,  llcnrt/  Strauss  &  Co..  rece'ves  first  atcard  plaque  [Cati  i:orii  B)\ 
Patt   Aniiricati   film   "l-'oll<ne  the   Leader."  Below,  right:    luhiorii  ].  'i 
()/  tlu-  Atiiiricui\  Iroti  &  Sla  I  Institute,  receiii.s  first  auard  iu  Ctitrni^ 
for  Itic  picliire,  "Steel  in  :\iii(  rica."  piodiiccd  hy  Wait  Disiieij  Vrixh^ 


MECCA  FILM  LABORATORIES  CORPORATION 

FILM  CENTER  BLDG.,  630  NINTH  AVE.,  NEW  YORK,  N.Y.  10036  •  CO  5  7676 
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Autoload 


(5) 


Soeclolisis 


Auiolood  ond  Fllmosound  ore  registered  frodemofVs 


of  Bell  &  Howell  Compony.  7100  McCormick  Rood.  Chlcooo.  Illinois  iOHS  ■ 


\ 


L» 


ith  Autoload,®  here's  oil  you  do! 


he  bottom  picture  shows  you  how  easy  it  is  to 
ead  a  16mm  sound  projector  today. ..if  it's 
loload.'  With  new  Autoload  you  simply  insert  1 6mm 
[ind  film  in  a  slot  and  pick  it  up  when  it  comes  out  the 
ler  end,  threaded  completely,  automatically.  Even 
Dund  the  soundhead,  where  things  get  tricky. 


But  Autoload  does  more.  It  stops  on  a  single  picture 
for  discussion,  reverses  back  to  a  scene  fast,  throws  a 
brilliant  picture  in  lighted  rooms,  sets  up  in  seconds. 

Ask  to  see  the  Bell  &  Howell  Specialist  Autoload 
Filmosound,  the  largest  selling  16mm  sound  projector 
anywhere. 


&Howe 


.  ■     ■  ■ 


. M. ^  ^  l:*4l^  Uk^^ffj 


¥Ur,n  thf^v  reallv  have  to  be 


Spi-.ilviim  (ill  /'/.(//(.  iitLi  I'ilnia  for  MdiHifi^ciih  nl  Ldii,  dlimi  iind  liifonniilidn" 
II  ere  drfl  I  Sathaii  Ziickcr.  president,  Dymntiic  Films,  Inc..  and  ( rinhl  > 
Ticl  Wtslcrnuinii.  eastern  tice-president  of  The  Jam  Ilandij  Organiztition. 


MANAGEMENT   AWARDS: 

(CONTINUED       FROM       PAGE       24) 

of  three  categories  were:  (Cate- 
gory A)  Roeliesier:  .A  City  of 
Quality,  produced  by  The  Jam 
Handy  Organization  for  the  Ro- 
chester Gas  &  Electric  Co.;  (Cate- 
gory B  )  The  Pursuit  of  Profit,  pro- 
duced by  the  Jam  Handy  Organ- 
ization for  Procter  &  Gamble;  and 
( Category  C  )  Catalog;  Merehau- 
disint;.  produced  by  Academy  Fihii 
Pri>duclions  for  Monteomery 
Ward. 

Third  prize  \^inners  in  each  of 


the  three  categories  were  :  (Cate- 
gory A)  Paceiytakers.  produced  b\ 
Film  Enterprises.  Inc..  for  IBM 
World  Trade  Center;  (Category 
B)  A  Forward  Look,  produced  b\ 
Douglas  Aircraft  Co.;  and  (Cate- 
gory C)  Fonnida  for  Success,  also 
produced  by  Douglas  Aircraft  Co. 
Hold  Discussion  WOrksliops 
Running  concurrently  with  the 
film  scrceninizs  at  the  Festival  was 
an  .'\udio-Visual  Workshop  whose 
participants  discussed  "Visual 
Techniques  in  Mana'iement  De- 
velopment."" "Producing  Films  for 


Management  Education  and  infor- 
mation." "Sources  and  Techniques 
of  Visual  Aids  for  Management." 
"Using  Motion  Pictures  as  an  Hi- 
fective  Management  Develojiment 
I  echnique.""  and  "Television  and 
Management  Education."' 

Participating  in  the  Wt)rkshops 
\\ere  John  Kiermaier.  President  of 
WNDT.  New  York's  educational 
r\'  station;  Bennet  H.  Korn.  Pres- 
ident. Metropolitan  Broadcasting 
Jclcvision.  WNHW;  Dr.  Solomon 
Dvvorkin.  Head  of  the  Educational 
Programs  and  Photographic  Serv- 
ices Department.  Bell  Telephone 
1  ahoratories:     Ravmond     Dinkin. 


Bob  Henner.stroin  (u(  left  ahuve) 
(iceei)ts  multiple  awards  0ven 
The  Jam  Handy  Organization  for 
"Rochester  —  A  City  of  Quality" 
(2nd.  Category  A);  and  to  "The 
Pursuit  of  Profit"  produced  for 
Procter   &   Camhh-    (2/if/,   Col.    «). 


.Acting  Chief.   Div.  of  Enloyti 
Development.  Social  Securi'  Ad 
ministration:  Harvey  Plant- 
munications   and   Training 
ger.   Birds   Eye   Division.  Ctiera 
Foods  Corp.;  Dr.  Emil  Me.-s  a 
Cornell  University;  WillianWal 
ton.  IBM.  President.  Natioi 
ual  Presentation  Associatiui. 
Irene  Cypher.  Director  of  ,idio 
Visual  Education.  New  \or '  - 
versity;  Thet>dore  H.  Wesii 
\ice-President.    The    Jam 

Organization;  and  Nathan  / 

President.  Dynam'c  Films.  '«.  i 

*  *       » 

E  B  Films  Acquires  Wm.  [net 
Productions,  Inc.,  of  Detro 

Encyclopaedia  Britannica  ilm' 
Inc.  has  acquired  W  illiam  fnet 
Productions.  Inc..  Detroit.  Lnce 
has  been  named  vice-presidit  fc 
production  operations  in  th  Ch 
cago  area-based  educationa  fili 
company. 

Also  announced  by  EBFres 
dent  Charles  Benton  was  tl  aj 
poinlment  of  Dr.  Milan  Hcrigl 
the  newly-created  position  csei 
ior  vice-president  for  prod;tio 
and  international  relations.  ■ 

*  *       * 

Potomac  Films  in  New  Loci  on 
Potomac  Films.  Inc..  Wa  inj 
ton.  D.  C.  producers,  is  no  « 
cuying  new  quarters  at  22  I 
Street.  N.W..  in  the  capitol  cy. 


PROJECTION  FEATURES  NO  OTHER  SYSTEM  HAS! 
^  GROUPSHOW 


REAR  PROJECTION  SCREENS 


If  you  use  rear  projection  just  to  beat  room  darkening  problems, 
you're  wasting  90%  of  your  investment.  Only  HP!  Groupshow 
Rear  Projection  Screens  guarantee  all  these  advantages  .  .  . 

•  One  Hand  Portability— On  Foot,  In  Car,  Flying  .  .  .  exclusive 
folding  action  permits  HPI  Groupshow  to  store  or  go  anywhere. 

•  No  "Extra"  Wide  Angle  Lenses— No  Image  Loss  ...  all  HPI 
Groupshow  Screens  operate  with  lenses  in  existing  projectors 
with  all  the  image  quality  of  the  original  optical   system. 

•  Removes  Distracting  Noise  And  Movement  Of  Projectors  .  .  . 
standard  lenses  allow  separation  of  projector  from  HPI  Group- 
show— can  be  hidden  from  audience  if  desired. 

•  Examine  Images  Close  Up  Without  Shadow,  Grain  or  Fabric 
Patterns  .  .  .  normal  for  HPI  Groupshow— impossible  with  front 
projection. 

•  All  Projected  Material  Accepted  Without  Cut  Off  .  .  .  exclusive 
square  format  of  HPI  Groupshow  yields  maximum  image  size 
for  movies,  film  strip  and  slides— horizontal  and  vertical. 
Details,  Proiection  Distance  T3ble5.  Complete  Catalog  available  on  request 


A  SIZE  FOR  EVERY  AUDIENCE 


FOLDS  FLAT  —  FULLY  PORTABLE 


#1^ 


WORKS  WITH  ANY  PROJECTOR 


GROUPSHOW 

REAR   PROJtCTION    SCREENS 

S629-   8"x  8"  FoldinR  Screen 

»22. 

;t631-12"xl2"  Folding  Screen 

$49. 

#630— 18"x24"  Folding  Screen 

»95. 

i:632-25"x25"  Folding  Screen 

$119. 

;S633-Folding      Stand      (42" 

high)    for    Nos.    630    & 

632  $29.50 


lii;^  HUDSOll  PHOTOGRAPHIC  INDUSTRIES,  INC.  •  INDUSTRIAL  AND  A/V  PRODUCTS  DIVISION  •  Irvinttonon Hudson,  N.Y. 
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When  military  or  commercial  laboratories  want  to  upgrade  their 

processors  to  handle  new  film  emulsions,  whom  do  they  contact? 


MODEL  EKC    16/35 

Custom  designed  for  Wilding.  Inc., 

one  of  the  nations  largest  commercial 

film  producers 


U.S. 


MODEL   MT20 

A  standard  module  processor  for  the 

Air  Force.  Edwards  Air  Force  Base.  Calif. 


In  order  to  take  advantage  of  new  film  emulsions, 
many  military  and  commercial  laboratories  have 
found  it  necessary  to  improve  their  processing  equip- 
ment. Drying  capabilities  have  to  be  increased  and 
humidity  controls  perfected.  New  types  of  heat  ex- 
changers and  precision  controls  are  needed  to 
accommodate  the  elevated  temperatures.  Increased 
processing  speed  calls  for  improved  film  spools  and 
bearings.  Certain  emulsions  require  specially  de- 
signed rollers  and  sprockets  to  prevent  skiving. 

Under  these  circumstances,  who  is  usually  con- 
tacted? Treise,  of  course!  Why?-Because  Treise  engi- 
neers are  trained  in  problem-solving.  Our  staff  can 
rebuild  your  existing  equipment  to  accommodate  the 
newer  color  emulsions  or  to  increase  your  produc- 
tion capacity.  Moreover,  we  are  equipped  to  repair 
and  upgrade  your  present  processors  and  to  supply 
Treise  engineered  accessories  and  replacement  parts. 

WE  BUILD. . .  REBUILD. . .  or  REPLACE! 

Treise  engineers  have  the  specialized  knowledge 
needed  to  build  any  size  of  continuous  lab  processor 
. . .  from  small  B&W  models  to  giant  100  f.p.m.  color 
processors  . . .  and  to  provide  maximum  film  capacity 
consistent  with  high  quality  and  within  practicable 
budget  limits.  When  you  buy  from  Treise.  you  have 
the  assurance  of  performance  possible  only  from  a 
manufacturer  noted  for  its  outstanding  laboratory 
experience! 

U'litc  far  Fife  i-Panc  Cntalofi  on  Treise 

Ciilll  it!llnll.<   [.I'll  PlliflSS(il.<  'll)(l  .l(('(  .v.s'lll  M'.s'.' 


REISE   ENGINEERING,   INC. 

19-19    FIRST    STREET.    SAN    FERNANDO,    CALIFORNIA    •    EMPIRE    5-3124    (213) 
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shown  ;it  "C;;i\alc;i(le  pri'\ic\v  [I  It)  t}:  Sitrliiifi  ixrc.  f.;).  liofiti  C'.aliiiiiiii. 
I:.  S.  Vratln  r.  inaiuigi  r.  I'lihlic  Affairi  Profiraws.  C.cucral  Tclcplionc  &  Elcc- 
tronicx  Corp.;  Sophie  Hohne,  senior  vice-president,  Sterling  Movies  USA. 

A  "Cavalcade"  Scries  for  Mon  ie-Goers 

developments  in  today's  world, 
at  the  same  time  that  it  offers 
business  and  other  organizations  a 
much-needed  public  relations  ex- 
posure with  large  theatre  audi- 
ences. 

The  first  Cavahcuie  release  con- 
tained five  stories  —  on  executive 
air  travel  ( Lear  Jet ) .  modern  com- 
munity living  (Gulf  American 
Land),  home  decorations  (Bar- 
wick  Mills),  engagement  customs 
(Sears  Roebuck)  and  foreiun  trav- 


ANew  Series  of  two-minute 
featurettes  for  theatrical  use 
was  premiered  last  month  in  New 
York  by  Sterling  Movies  U.S.A. 
The  scries  is  designed  to  follow 
the  format  of  the  old  theatre  news- 
reel,  familiar  to  most  movie-goers 
but  increasingly  missing  from  to- 
day's programming. 

Thus  Cavalcade,  the  overall  ti- 
tle of  the  series,  will  try  to  serve 
both  the  theatre-goers  appetite  for 
newsworthy   reports  of  interesting 


el  (South  .Africa).  Each  story  ran 
two  minutes  and  all  were  narrated 
hy  Jim  Ameche, 

Participation  in  Cavahade  fol- 
lows an  established  Sterling  Mo- 
vies U.S.A.  pattern,  in  which  Ster- 
ling absorbs  the  cost  of  all  post- 
filming    production,    provides    the 


"Chuck"  Oolan  describes  series 

talent  and  the  release  prints.  This 
leaves  only  the  cost  of  original 
footage  and  distribution  for  partic- 
ipants to  pick  up. 

"Cavalcade  participants  can. 
and  frequently  will,  arrange  with 
their  own  film  producers  to  pro- 
vide us  with  the  original  color  foot- 
age," Charles  F.  Dolan.  president 
of  Sterling,  said  at  the  premiere. 


"and  we  expect  to  solicit 
ducers  ourselves  since  cl 
represents  a  new  business! 
tunity  for  them,  too." 

National     distribution 
chain  and  independent  thea 
lets  is  already  under  way. 
expects  to  complete  the 
tion   assignment  of  500 
in  "first-run"  theatres  in  id 
a  year.   By  that  time,  se 
third  Cavalcade  releases 
be  completed  and  in  distri 

"Sterling    Movies    U.S.i 
for     years."     Mr.     Dolanl 
"strongly  believed  that  the 
ground  story  on  AmericanI 
try  needs  to  be  exposed 
ously   by   our   public  eomn 
tions  outlets.   Our   free  en( 
system  is  as  basic  to  our ! 
welfare    as    human    rights 
individuals.  The  informatio 
tained  in  Cavalcade  will  go 
contributing  to  a  richer  ap 
tion   of   the    investment  in 
nology     and     research    wl 
American   business"  inveslri 
all  our  futures."  1 


Most-Honored   Films  of  th 

The    next    issue    of   Bi 
Screen    will     review    the 
honored"    films   of  the  ye 
evaluate  today's  film  festiv^ 
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An  idea  dies  .  .  . 

when  no  one  listens, 

or  looks, 

or  understands. 

There's  an  art  to  keeping 
ideas  alive. 

It's  called  communication. 


COMMUNICATORS 
OF  IDEAS 


HENRY  STRAUSS  A  CO. 

31    WEST    53RD    STREET    •    NEW    YORK    19.    N.    Y. 
PLAZA    7-0651 


Communicating  ideas  on  film  and  a  full  range  of  programmed  audio-visual  media 


^  SALES  SERVICE  RENTALS 

«^  ih.  (AMKKA  >1AKT  i.... 

^  '  \e*B   BROAOWAV  («l  aOlh   ST.)  NEW  VORK   23.   N.V     PU   7-6977 

TRIPOD  HEADS  AND  ACCESSORIES 


-^  I 


CM  101-0'Connor  Model  C  Fluid  Head.  Perfectly 
controlled  pan  and  tilt  action  for  cameras  weighing 
up  to  20  lbs.  Fully  adjustable  drag- indepen- 
dantly  set  for  both  pan  and  tilt.  Counterbalanced 
head  in  tilt  position. 


CM  102-0'Connor  Model  lOOB  Fluid 
Head.  Professional  model  for  use 
with  cameras  weighing  up  to  100 
lbs.  Fingertip  control  and  counter- 
balanced spring  action. 


CM  103 -Miller  Model     CM  104-NCE  Hydrofluid     CM  105-NCE  Baby  Legs.  Seasoned 


D  Fluid  Action  Tripod 
Head.  Precision  built  on 
a  semi-hydraulic  princi- 
ple for  use  where  smooth 
panning  and  tilting  is 
essential.  No  slack,  no 
bounce,  no  backlash 


Ball-Leveling  Pan  and 
Tilthead  Tripod.  Smooth 
pan  and  tilt  action  uti- 
lizes the  silicone  damp- 
ening effect.  Ball-type 
adjustment  permits  fast 
leveling  of  tripod. 


maplewood   with    self    aligning    leg 
locks.  Adjustable  from  24"  to  32". 


CM  106-NCE  Hi-Hat.  For  low  angle 
photography. 


CM  llO-Camart  Sta-Sets.  Fits  easily  and  securely 
tnto  tripod  leg.  Provides  non-slip,  quiet,  vibration 
free  support. 

II 

CM  107-Caniart  Heavy-Duty  Col- 
lapsable Triangle.  Rigid  tripod 
support  with  true  lock  center 
casting.  No  breaking  Hinges, 
twisting  or  buckling. 


CM  108-Camart 
Car  Top  Clamps. 

Steady  support 
for  your  camera 
tripod  when  atop 
a  station  wagon 

or  car  platform. 


CM  log^Camart  Three  Wheel  Light 
Weight    Collapsable    Tripod    Dolly. 

Moves  heaviest  camera  in  any  direc- 
tion even  while  shooting. 

Wr-te  ior  descriptive 
litir.iturr    nntl   pricr*; 


LOOK  TO  CAMERA  MART  FOR  EVERYTHING 
YOU  NEED  FOR  MOTION  PICTURE  PRODUCTION 


SEE  THE  L.  S.  A. 

A  Colorful  New   Film  Visits 
Festivals   Ail    Over   America 

'T'lii  Unitli)  Slates  Travel 
-'-  Service  has  introduced  a  new 
iliicumcntary  film.  Festival  USA- 
66  which  will  have  a  major  role 
in  the  Service's  iy66  campaign  to 
attract  foreign  tourists  to  the  U.S. 
Produced  by  Audio  Produc- 
tions Inc..  Festival  i'SA-'(i(^  will 
be  made  available  for  distribution 
abroad  for  showings  to  prospec- 
tive U.S.  visitors  as  part  of  an  ex- 
tensive advertising  and  promo- 
tional campaign  carrying  out  the 
President's  renewed  proclamation 
designating  1966  "a  year  in  which 
all  persons  are  especially  invitetl 
to  see  the  United  States."" 

Prints   .\\ailal)lc  from   .\udio 

USTS  Director  John  Black  ex- 
plained at  a  recent  New  York 
preview  that  the  film  would  be 
made  available  to  travel  agencies, 
airlines  and  other  interested  par- 
ties for  foreign  showing  by  Audio 
Productions.  which  will  also 
mount  a  distribution  campaign 
throughout  the  United  States. 

The  15-minute  color  compendi- 
um of  typical  American  festivals 
eliminates  the  language  difficulty 
in  foreign  showings  by  using  no 
narration.    Twenty-four    different 


iliiiil  III  " i  I  '•lit  III  VSA" 


festivals  are  covered,  from  Kamc- 
hameha  Day  in  Hawaii  to  the 
Seafood  Festival  in  Rockland. 
Maine,  and  the  flavor  of  each 
event  is  realiz.ed  in  an  average  of 
.■^0  secontis  per  sei|uencc. 

I'mII    riiiilH-r   :iii(l   /aii>    Boating; 

One  highlight,  the  Oregon  Tim- 
ber lestival.  eviikes  a  strong  nos- 
talgia lor  pioneer  .America  in  its 
Hunyan-like  lumbermen  felling 
huge  logs  and  racing  down  hun- 
dred-loot tall  trees.  Festival  zan- 
iness  is  cajisuled  in  the  Seattle 
Sea  Fair,  half  a  minute  of  speed 
boats  and  planes  scurrying  in  all 
ilirections  for  a  wild  Keystone 
Kops  eltecl. 

Others  include  the  Greenwich 
Village    outdoor    art    festival    and 


Scenes  from  24  festivals  ov 
I'S.A.    liifiJilifiht    this  loun 

the    Berkshire    Music  Fc- 
L.enox.  Mass..  which  capt 
spiritual    quality    of   our 
festivals. 
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Slides  made  while  you  wait.  554. 


While  you  wait  10  seconds  or  2  min- 
utes. 

10  seconds  for  a  line  copy  slide. 

2  minutes  for  a  continuous  tone 
slide.  .,. 

It's  done,  as  you  might  expect,  with 
a  Polaroid  Land  camera  and  Polaroid 
Land  transparency  film. 

And  it's  about  as  easy  as  taking 
Polaroid  Land  snapshots.  So,  anybody 
can  do  it. 

All  you  do  is  snao  the  shutter.  Pull 

"POLAROID"  AND  "POLALINE"® 


the  tab.  Wait  for  your  picture.  Dip  it  in 
a  hardening  solution.  Slip  it  into  a 
snap-together  plastic  frame.  And 
you've  got  a  slide  ready  for  immediate 
projection. 

The  type  of  film  you  use  depends  on 
the  particular  kind  of  slide  you're  mak- 
ing. To  make  a  line  copy  slide  like  you 
see  here,  you  want  to  use  PolaLine 
Type  146-L  transparency  film.  It's 
especially  for  line  copy  work. 

For  continuous  tone  work,  there  is 


Type  46-L  Polaroid  Land   Projection 

Both  kinds  of  film  make  slides  that 
fit  any  standard  lantern  slide  pro- 
jector Both  can  be  used  in  any  Pola- 
roid Land  camera  that  takes  Series  40 
film,  except  for  the  J-66. 

Both  films  make  slides  that  are 
sharp,  brilliant,  and  free  of  gram. 

And  they  do  it  for  Va  what  you  pay 
for  conventional  slides. 

Or  iust  about  55c. 
Polaroid  Land  Transparency  Rim 
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from 
LaB-TV 

In  a  word  that  dividend  is  quality.  The 
kind  of  quality  processing  your  invest- 
ment deserves.  Quality  that  has  made 
Lab-TV  the  easts  HI  source  for  re- 
versal processing.  There  are  tvs^o  other 
dividends  you  can  count  on  from 
Lab-TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more? 

THE  LAB  FOR  REVERSAL  FILM 

16mm 

BLACK  &  WHITE  REVERSAL 
PRINTING  &  PROCESSING 

O    COLOR  PRINTING 

OTHER  SERVICES: 

•  Work  Prints  •  Color  to  color  Prints  •  Color-to- 
BiW  Prints  •  Raw  Stock  •  Ultrasonic  Film  Clean- 
ing •  A  &  B  Roll  Prints  •  Fades  Dissolves  •  Timed 
Prints  •   Edge  Numbering  •   8mm  Processing 


723  Seventh  Ave.,  New  forK  19,  N.r.  •  JJ  6  2293 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


TIME   MARCHES    INIO   AUDIOVISUALS 

E VI  NTS  oi-  siCATMc  AN(  1  ill  the  broad  news 
spectrum  of  tactual  tilm  proiluction  and 
use  included  such  noteworthy  items  as  the 
Time  announcement  of  its  new.  broad  involve- 
ment in  audiovisual  education  and  training  ac- 
tivities (with  Cieneral  Electric  and  textbook 
publisher  Silver  Burdett):  the  S  100.000  grant 
of  the  National  Council  on  the  Arts  for  a  pre- 
liminary study  of  a  proposed  American  film 
institute;  and  the  unveiling  of  the  new  laser 
technique  for  three  dimensional  photography 
in  Chicago.  The  year  was  ending  on  a  surge 
of  activity. 

*  •-;■•  :H 

Time,  Inc.  Joins  With  General  Electric, 
Silver-Biirdett  in  an  Educational  Profirani 
■^  Recognition  of  the  top  priorities  now  given 
to  education  and  training  in  the  U.  S.  was  fur- 
tiier  emphasized  this  month  as  Time.  Inc.. 
Silver-Burdett  and  the  General  Electric  Com- 
pany announced  plans  for  joint  ventures  in  this 
field.  The  program,  as  disclosed  in  a  recent 
editorial  foreword  in  Timi;  magazine,  includes 
development   ol    a   wide    range   of   audiovisual 

media. 

*  *       * 

National  Council  on  the  Arts  Allocates 
$1()(),()()0  for  Sliuhi  of  a  V.  S.  Eihn  Institute 

■«•  The  National  Council  on  the  Arts  has  allo- 
cated $100,000  for  a  study  of  the  possibilities 
of  an  American  film  institute  to  provide  pro- 
fessional film  training  for  young  people.  The 
council  has  also  earmarked  $500,000  as  a 
matching  grant  to  help  finance  such  an  insti- 
tute if  the  study  should  indicate  its  need. 

*  *        * 

Laser  licanis  Provide  Amazing  Realism  in 
Exhibit  of  \etc  '.]-I)  Photoi^raphic  Method 
ii  A  major  attraction   at   the   recent  National 
Electronics  conference  in  Chicago  was  the  Uni- 
versity  of   Michigan    exhibit    of   a    new    three- 
dimensional     photographic     process.     A     flat 

(CONTINUED    ON     TIlii     FOLLOWING     PAGE     33) 


w.  f.  mutschmann  has  an  8  mm  mind 


it's  an  obsession 
with  him.  makes 
nifty  sales  films  to 
fit  info  those  little 
portable  sound 
projectors,  terrific 
sales  tool.  Write 
to  Plank  Avenue, 
Paoli,  Pa.  or  call 
215644-2774. 


MUTSCHMANN  FILMS 


CHAPPEL. 


Recorded  Music  Librar 


S 


g5^'M:T: 


l3l(jr...AND  GETTI>3 

BIGGER 


Complete 
Music  Selection  Service  i 

Special  concern  for 

ALL 

your  programming  needs 


Send  for  catalogue 
and  demonstration  tape 


^J^sfc.'s*-!*, 


C happen  Music  Library 
117  West  4(>th  Street 
New  York,  New  York  lOO-i 

phone:  212  PL  7-3(J41 
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KDITORIAL  VIEWPOINT:  | 

INUED  FROM    THE    PRECEDING    PAGE    32) 

raphic  plate  nIiowh  in  the  exhibit  was 
utcd  by  a  laser  beam  and  was  so  utterly 
ic  that  it  permitted  viewers  to  see  behind 
,  in  the  photoiiraph. 
u  Can  Sec  Behind  C;hesMJien  on  Boiird 
scene  showed  a  chess  board,  with  five 
icn  on  it.  arranged  so  that  some  of  the 
were  behind  others.  By  moving  his  head 
,ide  to  side  the  viewer  could  see  behind 
(siructing  pieces  just  as  if  they  \serc  real 
s.  The  new  three-dimensional  process 
oclopcd  by  Fmmett  N.  Leith  and  Juris 
icks  of  the  L  niversity  of  Michigan.  It  is 

0  represent  the   first   radical   change   in 
optical  techniques  in  decades. 

:   new   prcKcss    uses    a   camera    without 
A   laser   beam    is    used    and    the    light 
themselves  are  recorded   on   the  plate. 
user  emits  a  beam  of  coherent  light  in 
all  \*aves  travel  in  the  same  direction, 
ul  lighting  sources  emit  irregular  waves. 
:•  beam  of  coherent  light  is  directed  at  the 
to  be  photographed  the  light  reflected 
the  object   bounces   back    to    a    simple 
a  that  has  only  a  shutter. 
LHatives  Snuidges  Become  Optical  Code 
L    negative    produced    in    this    way    is 
«d.  has  no  recognizable  image.  But  the 
ics  represent  an  optical  code  which  pro- 
all  the  information  about  the  object  in- 
ig  that  which  is  not  seen  by  an  ordinary 
ra.  When  a  laser  beam  is  shown  through 
icgative.    it    liberates    the    "frozen"    light 
<  and  the  viewer  then  sees  a  three-dimcn- 

1  picture  which  changes  as  he  moves. 

«        *       * 
Veteran  Xrtlnir  Miller  Is  F.lecled 
dent  of  Cinema  Laboratories  Association 
ongratulations   are  due   members   of   the 
jiation  of  Cinema   Laboratories.   Inc.   for 
I'Icction  of  .Arthur  J.  Miller,  vice-president 
>u-Art   Film    Laboratories    of   New    York 
as  their  1965-66  president.  Arthur  Miller 
Ken  active  in  the  film  industry  since  1922  j 
is  a  40-year  veteran  of  the  film  processing 

vo  other  new  officers  join  Miller  following 
:lcction  which  took  place  in  November  at 
assiKiation's  annual  Fall  meeting  during 
SMPTE  Convention  in  Montreal.  .Alfred 
Iruch.  president  of  Capital  Film  Labora- 
s.  Washington.  D.  C..  is  now  vice-presi- 
:  Robert  A.  Colburn.  vice-president  of 
W.  Colburn  Laboratory,  of  Chicago,  was 
led  treasurer.  Neal  Keehn.  national  director 
^ales  for  DcLuxc-Gcneral  Laborati>ries, 
inucs  as  secretary  oi  the  ,ACL  and  Preston 
icrgin.  of  Washington.  D.  C  ..  is  the  group's 
utive  secretary. 

*       «        * 

lij  Proper  Exposures  for  Color  i'ihns 
ndenraler  Photographic  Situations 
-xposure    tests    of    .American-made    color 
s  in  actual  underwater  photographic  situa- 
s    have    been    completed    by    Frnest    H. 
'l^s  II.  international  board  member  of  the 

NTINUED    ON     THE     FOLLOWING     PAGE     34) 


Change  films  in  2  seconds  flat! 


Read  how  Fairchild's  amazing  new  MoviePak  cartridge 
multiplies  the  value  of  your  entire  sound  film  program 

At  last  you  can  show  any  film,  anywhere,  anytime-without 
threading,  film  handling  or  rewinding. 

Simply  select  the  Fairchild  MoviePak  sound  film  cartridge 
you  want,  snap  it  into  the  Mark  IV  rear-screen  projector,  and 
play.  In  broad  daylight.  In  a  prospect's  office.  In  showrooms.  At 
trade  shows.  On  sales  counters.  In  training  classes.  In  the 
boardroom.  To  switch  instantly  to  another  film,  just  snap  out 
one  cartridge,  snap  in  another. 

Every  film  you  have  can  be  easily  converted  to  8mm  and 
threaded  into  the  MoviePak  cartridge.  Duplicate  prints  are 
less  expensive  than  16mm,  too.  Now 
you  can  unleash  the  full  power  of  your 
entire  sound  film  program. 

The  Fairchild  Mark  IV  projector  is 
portable,  weighs  only  20  pounds  and  is 
always  ready  for  action.  No  warm-up 
time  required. 

For  display  use,  it  will  run  without 
supervision,  repeating  automatically.  It 
takes  up  to  22  minutes  of  film  with  a 
single  MoviePak. 

To  see  for  yourself,  just  send  in  the 
coupon. 


R/:\IRCHII_0 


INDUSTRIAL    PRODUCTS 


Gentlemen:  Please  show  me. 


BS 


Name- 


«tN<    co"ro" 


Potilion. 


Fairchild  Camera  and  Inilrumeni  Corp 
Industrial  Products  Division 
J21  Fairchild  Avenue 
Plainviev.  L  I  .  New  York 


Firm  _ 


Address  . 
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(CONTINUED   FROM   THE    PRECEniNC   PAGE    33  ) 

Academy  of  Underwater  Photographers.  Initial 
results  indicate  that  supplementary  lightint: 
is  necessary  to  retain  the  warm  colors  ol 
the  spectrum  as  depth  increases.  Yellow-green 
tones  retain  visibility  longer,  according  to 
Brooks. 

"The  critical  part  of  the  study  is  in  deter- 
mining the  exact  spectral  response  to  depth  and 
a  mctlmd  for  ctirrection  of  red.  orange,  yellow, 
green,  and  blue  without  artificial  light.  To  a 
limited  degree,  some  correction  can  be  made 
on  the  first  20  feet."  Brooks  noted. 

With  increasing  interest  in  oceanography, 
both  b\  the  mililar\  and  for  its  economic  im- 
plications, underwater  filming  is  expected  to 
greatly  increase  in  the  years  ahead.  A  full  re- 
p<irt  on  the  exposure  tests  will  be  made  in  a 
technical  paper  to  be  presented  before  the 
Academy  in  February. 

*        *        * 

10th  Congress  of  American  Industry,  Held 
in  \etc  York.  Offers  Ideas  for  \eeded  Films 
■&■  From  December  1st  through  the  3rd.  some 
1.500  delegates  from  American  business  firms 
gathered  for  the  TOth  Congress  of  American 
lndustr\.  hosted  by  their  National  Association 
of  Manufacturers  at  the  Waldorf-Astoria  in 
New  York  City. 

There's  an  aspect  of  real  challenge  in  the 
theme  of  this  meeting:  "Fmcrging  Opportuni- 
ties in  an  Age  of  Ferment."  The  opening  ses- 


Sir  .\rtluir  Elton  {li'^liti.  jik  siditil  of  llw  Sci- 
entific Filitt  Association  in  I'.nfilantl.  was  recent 
visitor  to  the  U.S.  Sir  Arthur  is  pictured  at 
discussion  of  film  technique  with  Steve  Knudsen, 
nianafier  of  Iowa  State  University  film  production 
unit  durinfi  brief  visit  to  Ames.  lie  was  also  an 
honored  jj,uest  of  the  Chieofio  Film  Council  and 
attended  CISE  Exhibition  in   \Va.\hinfiton,   D.C. 

sion  took  up  the  international  aspects  of  mone- 
tary and  economic  ferment:  featured  on  the 
second  day  was  a  topic  on  which  all  too-few 
(if  any)  authoritative  motion  pictures  exist: 
"New  Wealth  From  the  Sea."  And  there  are 
other  film  themes  in  subsequent  panel  and 
other  tliscussion  topics:  unrest  on  college  and 
university  campuses,  solutions  to  employment 
problems;  and  steps  toward  solving  the  high 
school  dropout  problem. 

This  department  is  indebted  to  the  NAM  for 
its  aid  in  sending  us  to  the  Sixth  International 


Industrial  lilm  Festival  at  Rouen.  Fr 
Association  is  the  official  U.  S.  clcif 
for    .American    entries    into    this   sin^.  ^ 
aulht)ritativc  showcase  of  the  very  hi  in 
dustrial   film   making  throughout  the 

■■-^  *  * 

(  anada's  Inleriialional  "Expo  67"  Bej^ 
to  Take  Shape  on  that  Island  in  St.  /krfi 

L'envoi  New   York,  hail  Monirea\Ai 
scene  on  Flushing  Meadows  returns  1 1 
park  lawns,  new  pavilions  begin  to  ri<o| 
island    in    the    St.    Lawrence    where 
Universal    and    International    Exhi,,,, 
"EXPO  67."  will  be  held  from  Api  ;j 
October   27.    1967.   This    is   the   fir 
"first  category"  world  exhibition  to  i 
the  Western  Hemisphere.  It  will  comrma 
100  years  of  Canadian  confederation  nd 
325th  anniversary  of  the  founding  of  >inii 

The  last  exp<isition  to  be  given  "ti  ra 
official  recognition  by  the  strong  Intc  ill, 
Bureau  of  Exhibitions  was  held  in  1; 
1958.  The  Seattle  Fair,  in  1962.  hau  jl 
proval  in  a  limited  category.  NewYo 
World  Fair  never  received  the  approv.'of 
powerful  international  group  and  uffi 
greviously  when  many  foreign  govmmi 
failed  to  erect  Pa\  ilions. 

An  estimated  SO  nations  are  expted 
participate  at  Montreal  and  some  45  iluS 
corporations  have  indicated  that  theyiill 
hibit.  Films  for  "EXPO  67"  are  alrcai  in 
planning  and  production  stages  and  'ch 
perts  as  Crawleys  and  the  Reevesoui  C 


as     A 


B 


We  originally  designed  the  two  Telle  cases 
for  one  of  our  industrial  clu  for  whom  we 
produce  sales  training  films.  ■  cases  work 
witti  Faircfiild's  Mark  IV  8mm  sou  '  projector. 
Now  otfier  clients  are  asking  r  ttiem. 
Interested?  .  .  .  They  work  like  this     .  . 


A.   Pull  off  the  Telicover= 

•Design   i    1964.  Telic.  Inc. 


B.  Set  the  projector  o 
.  .  .  It's  a  stand! 
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Desiiioiicl,  im  -iiri  suli  III.  L  iiilcd  World 

liit).    pictured   lit    "Time    to    Live"    pri- 

lilb  EdtKird  }.  Midlifidn  of  the  American 

m   Instilutc,    hosts   at    the   recent   show. 

who  designed  and  engineered  exhibit 
Idiovisual  systems  at  hoth  Seattle  and 
!ork)  arc  actively  consulting  on  films 
nv  arrangements. 

*       *        * 
an  Petroleum  In.stitute  Premieres 
n  Eriprgi/'s  Dyntimic  Role  in  Life 

le  to  Live.',  a  new  film  which  tells  the 
>f  the  dynamic  role  that  energy  plays  in 
1  life,  was  given  a  premiere  showing  in 
ork  on  November  3  before  an  audience 
nessmen.  educators  and  the  press.  Frank 
rd.  president  of  the  American  Petroleum 
te.  introduced  the  picture,  which  was 
red  by  the  Institute. 
28' 2 -minute  color  production  depicts 


the  energy  revolution  that  has  swept  this  coun- 
try since  the  first  oil  well  was  drilled  a  little 
over  a  century  ago.  In  two  fast-paced  montage 
sequences,  energy  is  shown  at  work  all  around 
us.  three-quarters  of  it  from  oil  and  gas. 

The  film  portrays  the  often-disappointing 
but  never-ending  search  IV>r  petroleum  to  sup- 
ply the  hundreds  of  millions  of  gallons  con- 
sumed daily. 

It  also  points  out  how  energy  has  freed 
Americans  from  the  drudgery  of  the  past  and 
given  them  time  for  more  leisure  and  more- 
education. 

Produced  for  the  API  by  John  Bransby 
Productions,  Time  to  Live.'  has  an  original 
musical  score. 

The  film  is  being  distributed  by  United 
World  Films.  Inc.  A  ten-minute  version  for 
theatres  is  now  in  preparation. 

*         *  * 

1966  Will  Mark  •lOth  Anniversary  Year 
for  the  Calvin  Motion  Picture  Workshop 

It  doesn't  seem  possible  but  |y66  will  mark 
the  2()th  anniversary  year  of  the  effective,  high- 
ly-successful Calvin  Motion  Picture  Work- 
shops. On  February  7.  8.  aud  9.  some  hun- 
dreds of  earnest  "learners"  of  film  production 
and  processing  techniques  will  gather  on  the 
stages  of  the  Calvin  Productions  in  Kansas  City 
for  another  program  replete  with  information, 
film  showings,  and  talks  by  authoritative  per- 
sonalities. 

Topics  already  released  include:  film  pre- 
planning, writing,  studio  and  location  lighting. 


.\m()ii)i  priiic'ip;ds  at  prtmicTc  o/      lour  In  Lni 
ticn    K(rniii    Kiun.    Tcxdcn.    Inc.    {Irfn    ami  the 
prisidciil    of    the    .American    Petroleum    Institute, 
l-'rank  .V.   Ikard,  whose  group  sponsored  picture. 

Studio  and  location  photography,  sets  and 
properties,  camera  stocks,  special  effects,  the 
role  of  the  director,  the  editing  process,  film 
music,  art  and  animation,  studio  and  location 
recording  techniques,  lab  operations  and  the 
finished  print. 

Sound  like  a  short  course  in  film  produc- 
tion.' That's  what  these  Workshops  aim  to  give 
those  who  are  fortunate  to  attend:  at  no  cost 
other  than  living  expense  while  you're  in  town! 

*       *        * 
Audiovisuah  Show  Leader  Croups  Details 
of  a  Study  on  Community  Health  Problems 

The  findings  and  recommendations  of  a 
S2    million,    three-year    study    of    community 

(CO.NTINUED    ON     THE     FOLLOWING     PAGt     36) 


■NOW,   CLIP  THE  COUPON' 


•lug   in   the   "Mark   IV" 
nd  on  with  the  show! 


.  .  .  then  reach  for  the  next 
8mm  cartridge  in  the 
Telicase=-=    Portable    Library. 


TELIC,  INC.  /  Film   Center 

630  Ninth  Avenue,  New  York,  N.Y.  10036 

Gentlemen:  please  send  information  on: 

Telicover  for  the  Fairchild   Mark   IV 

8  mm  Sound  Projector 

Telicase  Portable  Library  for 
8mm   MoviePak  cartridges 

Fairchild    8mm   Sound    Projectors 

TELIC  Production  Services 


Name 
Position 

Firm 

Address. 
City 


State. 


.Zip. 
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THEATRE 
TRAILERS 

FILMSTRIPS 

SLIDES 

MOTION 
PICTURES 


REGISTRATION  Prtg. 

REDUCTIONS 

BLOW-UPS 
DAILIES 

PLUS  all 
professional 
'"p^  services 
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DOUGLAS 

FILM 

INDUSTRIES 

10  WEST    KINZ.  K    STREET. 
CHICAGO.   ILL    •     M04   74S5 


THi:  KDITORIAL  VII- VVPOIM  : 

(continued  from  the  preceding  page  35) 
health  problems  have  been  presented  to  a 
cross-section  of  the  nation's  community  lead- 
ership at  major  meetings  using  a  full  comple- 
ment of  audiovisuals. 

The  National  Commission  on  Coninninily 
Health  Services  used  film,  integrated  sound 
tape  and  slides  at  a  series  of  meetings  held  in 
San  Francisco.  Chicago.  Atlanta  and  Philadel- 
phia to  explain  the  results  of  the  study  to  these 
leader  groups.  Nicholas  C.  Read  t)f  Potomac 
Films.  Washington.  D.  C.  produced  the  show. 
Included  was  a  16-minute  filmograph.  The 
Task  We  Face,  which  traced  the  historic  de- 
velopment of  comnuinity  health   services. 

An  eight-minute  slide  presentation  intro- 
duced members  of  the  Commission;  and  a 
special  15-minute  sound-slide  production  told 
The  Sprini-field  Slory.  which  demonstrates  how 
one  of  the  21  communities  participating  in  the 
"self  study"  portion  of  the  Commission's  pro- 
gram went  about  analysing  its  own  health 
needs  and  initiated  action  to  carry  them  out 
in  this   Illinois  city. 

*        *        * 

Notable  Camera  Work  on  New  Steel  Film 
Credited    to    Reid    Ray's    Production    Team 

i-t  The  new  American  Iron  and  Steel  Institute 
motion  picture,  Sieel  and  America,  was  pre- 
viewed in  the  previous  issue  of  Business 
ScRKFN.  But  what  the  reviewer  didn't  mention 
was  those  superb  sequences  filmed  in  the  Chi- 
cagoland  area  by  crews  under  the  direction  of 
Reid  H.  Ray.  president  of  Reid  H.  Ray  Film 
Industries,  assigned  to  this  project  by  producer 
Walt  Disney. 

More  than  a  week  was  spent  filming  action 
in  Chicago  plants  early  this  year.  Footage  was 
shot  at  the  structural  and  plate  mills  of  U.  S. 
Steel;  at  the  seamless  pijie.  galvani/ed  and  tin 
plate  mills  of  The  Youngstown  Sheet  &  Tube 
Company;  and  in  the  open  hearth  steel-making 
plant  and  slabbing  mill  of  Inland  Steel. 

Scenes  of  iron  ore  mining  and  shipping  were 
filmed  the  preceding  fall  and  these  include  ore 
loading  in  the  Chicago  district.  Credit  the  Ray 
group  with  superb  technical  quality  through- 
out these  important  seiiueiices  of  the  tilm.  • 
(continued  ON    nil    ioiiowino   I'ACii:   119) 


we  quote: 


U 


...  so  when  my  client  said 
he  liked  the  latest  film  I 
had  produced  for  him  I  failed  to  understand 
why  he  had  changed  to  another  producer. . . 
then  he  told  me  that  their  titles  were  much 
better  than  mine... they  had  been  made  by 
Knight  Studio,  Chicago.  Now  I  get  my  titles 
there  ...  I  have  my  client 
back  . . .  and  we're  all  happy.  // 

Knigtit  Studio 

159  E.  Chicago  Avenue,  Chicago  11,  Illinois 


A  NOTE  TO 
liACKGRO^^D 

MUSIC  mm 


Tired  of  lilies  like: 

''Love  in  a  Lift''  or  'Waterloo  Lin\"? 


Try  the 

CINEMUSIC  lIBRAli 

SET  TT  I 

2  0    L  .  r  .     I  2  - 1  >  C  H    H  I  F I 
RECORDS    NOW    RE.\DY   E)R 
DISTRIBUTION 

liiilustrial    •    Docuiiientarv     •    Openigii 
Closings   •    Military   •   Science   •  S)c* 
."^oeiiic  •  nraniati<'  •  ("oint'ilic  •  NeuCils 
B^id•;^■^i  •   Sports  •   Jazz  •   Etc. 

34  Moods-    38.S   Items 

^ITIIKII  SETS 
IX   l»IKEI>AIIATIO\ 

Also  aiailahle  on   \\-inrh  tap 
— hundreds  of  selections  of 
every  conceivable  mood. 

('(iiiiplclHibrariesforleae 

®    Seii«l  for  free  fleiiio  clissc 
aii<l  cle><ripli\e  (-:ilal«>i! 

®   WIKK.    WHITK   OR  CAT 

CINEMUSIC,  11 

"One  of  the  norld's 
Idiiii'st    lil)r(irii's" 

:}5:]Wcs(.17lliSlrttl 

NKW      YORK.     N.V.      100  > 
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MEN  WHO 
DIRECT  YOUR 
EMPLOYEES 
NEED  THIS 


People  in  supervisory  jobs  do  their 
work  more  effectively  when  they  are 
brought  to  realize  the  vital  nature  of 
their  role  in  the  organization. 
The  Supervisor's  responsibilities  — 
in  the  interpretation  and  appli- 
cation of  Company  policies — are 
clearly  defined    in 

"The   Supervisor's   Job" 

This  sound  filmstrip  places  empha- 
sis on  careful  induction  of  new 
people,  precise  delineation  of  job 
requirements,  and  clear  job  in- 
struction. If  results  in  better  work, 
reduced  employee  turnover,  closer 
cooperation. 

One  of  a  series  of  filmstrips 
showing  the  various  facets  of  the 
Supervisor's    responsible    service: 

"SUPERVISOR   TRAINING 
ON   HUMAN   RELATIONS" 

GuJJed  FILM  Missiles 

ROCKET 


PICTURES 

Moil  coupon  lor  pit-vtfw  deloilt 

ROCKET  PICTURES,   Inc.   DepI    A  tO 
1341  North  Weilcrn  Av«nue 
loi  Angelci,  Colifarnia  90027 

T«ll  ui   how  w*   may   pr*viaw:   '  5'  "ERVISOR 
TRAINING   ON    HUMAN   RELATIOiV 
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Addreii 
City  


Stat* 


Company 
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Trends  in  the  BUSINESS  of  Aiidiovisuals 


Lipsner-Smith    Now    Sole    Owner 
of   Eastern   Effects,  New   York 

The  Lipsner-Smith  C\)rporatii)n. 
owner  of  50^/r  of  Eastern  Effects. 
Inc.,  New  York-based  optica! 
effects  house,  has  purchased  the 
remaining  50%  of  the  company 
from  Maurice  Levy  and  is  now  the 
sole  owner. 

Operating  personnel  will  reniain 
unchanged.  New  officers  elected 
to  serve  as  vice-presidents  include. 
F^odney  Friedson.  general  man- 
ager; I. ester  Price.  prt)duction;  and 
Ed  Berger.  quality  control.  Jerry 
Lipsner  continues  as  executive 
vice-president  and  sales  manager. 

While  levy  is  no  longer  con- 
nected with  Eastern  Effects,  he  will 
he  available  as  a  special  consul- 
tant. The  company  also  plans  to 
offer  the  new  EMMEL  camera  to 
producers  on  a  lease  basis.  This 
new  camera  eliminates  optical 
work,  artwork,  tedious  panning 
and  permits  intricate  zooms  and 
pans  to  be  done  automatically  by 
prior  camera  adjustments.  The 
EMMEL  recently  received  a  CLIO 
Technical  Achievement  Award 
presented  by  the  Film  Producers 
.Association  of  New  York.  • 

*  ;!:  >:; 

General   Aniline   Earnings  Set 
Record  for  First  Nine  Months 

Third-quarter  earnings  of  Gen- 
eral Aniline  &  Film  Corporation 
were  the  highest  for  any  quarter 
in  the  company's  history,  lifting 
earnings  for  the  first  nine  months 
of  1965  to  a  record.  Consolidated 
net  income  for  the  third  quarter 
reached  S.'^.TTT.OOO  or  32<J  per 
common  share  ( up  $63().()()0  from 
the  same  period  in   1964). 

Net  income  fiir  the  first  nine 
months  climbed  to  $  10.1  1 7,()()() 
equal  to  85<'  per  common  share, 
an  increase  of  29  per  cent  over 
the  S7,873,0()()  for  the  same  period 


last  year.  Increased  sales  income 
in  all  of  GAF"s  major  product 
lines,  including  photographic  prod- 
ucts and  Ozalid  diazo  reproduction 
lines,  as  well  as  improvement  in 
manufacturing  costs,  were  behind 
the  record  net  income  according 
to  Dr.  Jesse  Werner,  chairman  and 
president  of  OAF.  • 


Technicolor  Reports   Slightly 
Lower  Earnings  for  39  Weeks 

Earnings  of  I  echnicolor.  Inc. 
and  its  wholly-owned  subsidiaries 
were  off  slightly  for  the  first  39 
weeks  of  1965.  Earnings  for  the 
1965  period  were  $3,684,601  or 
$1.10  per  share  as  compared  to 
$3,725,338  and  $1.18  per  share 
for  the  same  period  last  year. 

Figures  for  the  period  have  been 
restated  to  include  operations  for 
the  period  in  which  companies 
were  acquired  in    1964  and    1965. 

*  .■!«  * 

Wilding  Net  Loss  is  S380.280 
in  First  Nine  Months  of  Year 

Wilding.  Inc.  reported  net  sales 
of  $3,283,079  and  a  net  profit  of 
only  $5,918  or  2c  per  share  for 
the  third  quarter  ended  September 
30,  1965.  Net  sales  of  $8,081,169 
and  a  net  loss  of  $380,280  or  91  o 
per  share  were  reported  for  the 
first  nine  months  of  this  year.  The 
stock  is  traded  over-the  counter.  • 


Electro-Netic  Company   Acquires 
(he   Radiant   Manufacturing  Corp. 

Radiant  Manufacturing  Corp.. 
projection  screen  manufacturer 
widely  known  throughout  the  a-v 
industry  and  a  former  subsidiary 
of  the  U.  S.  Hoffman  Machinery 
Corp..  has  been  acquired  by  Elec- 
tro-Netic. makers  of  magnetic 
laminations,  television  tuners  and 
other  items,  headed  by  Cary  W  ang. 
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■create  the 
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(every  time 

[with  the 

Imajor 

I BACKGROUND 

Imusic 
ilibrary 

Major  offers  you  a  full 
forty-five    hours   of    backgrjnii 
music   for  titles,   bridges,  lick- 
ground— for    scoring, 
editing,    recording   and 
dubbing    music  for  your: 

•  FEATURE    PRODUCTION: 

•  DOCUMENTARIES 

•  TV   FILMS 

•  SLIDE    FILMS 

•  ANIMATION 

•  SALES  PRESENTATIONS 

•  INDUSTRIAL   FILMS 

•  COMMERCIALS 

Major  specializes  in  sound  I 
—you   get   exceptional   techt:ol 
know-how    and    beautifollyJ 
recorded  original  music.        ' 


IMPORTANT:  Wojor  ownj  ill  own  »r 
righti  on  oil  mood  muiic  in  ill  HIT- 
world  righli  available  to  you  '  « 
completely  sound  legal  boiii.  '"« 
avoiloble  on  o  "per  selection  •» 
"unlimiled   use"  orrongement. 

WRITE  FOR 

FREE 

CATAIOGUE     TO 

THOMAS  J.  VALENTINO,  IN 
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150  W.  44th  St..  New  York  3*.  ^^^ 
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CONSIDER  "V^S    WHEN  YOU  CONSIDER  QUALITY 


16/35MM  COLOR  &  B/W  LABORATORY 

5   MUSIC  &  SOUND  EFFECTS  LIBRARIES 

CREATIVE  EDITING  &  TITLES   /   SOUND  STUDIO 

3100  SQ.  FT.  SOUND  STAGE    /    PRODUCTION   EQUIPMENT  RENTAL 


MOTION     PICTURE     LABORATORY 


210    SEMPLE    STREET/PITTSBURGH,    PENNSYLVANIA    15213/PHONE   (412)   683-6300 
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INIERNATIONAL  AWARDS 
FOR  NASA  FILMS 

1965:    in  EXHIBITION 
National  Gallery  of  Art,  Wash.,  O.C. 
"The  World  Was  There" 

1965:    WASHINGTON,  D.C. 

National  Aeronautic  Assn.  (FAI) 
"The  World  Was  There" 
"X-15"    (feature)' 

♦  ♦         ♦ 
1965:    VICHY 

"X-15"  (feature) 

"The  World  Was  There" 

1965:    WASHINGTON,  D.C. 
(FAI)  (2ncl     Prize) 

"The  Shape  of  Things  to  Come"** 
"Research  Project  X-15" 

♦  ♦         ♦ 

1964:    VENICE 

"Apollo-Manned  Flight 
to  the  Moon"*** 

♦  ♦         ♦ 
1964:    NEW    YORK 

"Apollo-Manned  Flight  to  the  Moon" 


1963 

VENICE  "Ariel" 

1962 

PADUA 

1961 

EDINBURGH 

1961 

VENICE 

1960 

VENICE 

1959 

VENICE 

1958 

VENICE 

'United  Artists  Release 

"Norwood   Studios,    Inc. 

•••Pelicc 

n  Films,  Inc. 

BYRON    MOF    IAN 
ASSOCIATES,    INC. 

MOTION    PICTURE 
SCRIPTS   &.    PRODUCTION 

1032  THIRTY-THIRD  ST.,  N.W. 

WASHINGTON,  D.  C. 

(202)  333-5155 


\\  ;iitiiii;  airline  piissi-nners  \iv\v  filni.s  in  in  ic  free  skijport  cinciiKi  ofxratcd 
hy    Mdili  III    Idlkinii   Viiiiiir   Si  nice  ill    Miiiniiii>i>li.s-Sl.    Pdiil   Iiil'l  airport. 


Modern   Opens  Skyport   Theater 
at  the  Twin  Cities'  Inl'l  Airport 

i-<:  A  new  Free  Skyport  Cinema  for 
waiting  passengers  in  the  Minneap- 
olis-Sl.  Paul  International  Airport 
was  opened  in  late  October.  Wil- 
liam M.  Oard.  vice-president  of 
Modern  Talking  Picture  Service. 
Inc..  operators  of  the  facility,  help- 
ed inaugurate  the  new  theater  with 
representatives  of  the  terminal  and 
first  guests  from  among  waiting 
air  travelers. 

The  daylighted  theater  features 
free  travelogs,  sports  films,  busi- 
ness information  and  other  public 
relations  films  sponsored  by  var- 
ious companies  and  associations. 
It  seats  40  persons  and  is  open 
from  9  a.m.  to  8  p.m.  daily. 

Oard  noted  that  the  Twin  Cities 
cinema  is  patterned  after  the  high- 
ly-successful unit  which  has  been 
operated  by  Modern  at  the  Great- 
er Cincinnati  Airport  for  more 
than  a  year.  Studies  the  comjiany 
made  show  that  airport  passengers 
spend  an  average  of  one  hour  and 


five  minutes  viewing  free  films 
and  that  70%  of  these  out-bound 
travelers  spend  a  portion  of  their 
waiting  time  in  the  free  cinema.  • 
*        *        * 

Parthenon    Acquires    the   Stock 
of  Raphael  G.  Wolff  Studios 

Executive  producer  Charles 
Palmer  of  Parthent)n  Pictures. 
Hollywood,  has  acquired  the  capi- 
tal stock  of  Raphael  G.  Wolff  Stu- 
dios. Inc..  with  stage  and  produc- 
tion quarters  at  1714  N.  Wilton 
Place  in  that  city.  The  company 
will  be  operated  in  conjunction 
with  the  Parthenon  business-film 
group. 

Wolf  retired  in  1961.  selling 
his  interest  to  Canadian  industrial- 
ist William  S.  Gerric.  who  has 
joined  v. p.  Norman  Glazer  in 
charge  of  corporate  marketing  for 
the  Parthenon  -  Datafilms  -  \\  olff 
group.  The  Wolff  acquisition  is 
expected  to  accelerate  a  program 
initiated  last  year  to  put  the  film 
medium  into  related  but  new  fields 
of  business.  • 
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Quality-Bil 

Film  Shipping  a!i 

•  Best  quality  domestic  f  re 

•  Heavy  steel  corners  foi 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  hohr 
with  postive  retainer  sfng 

•  Sizes  from  400'  to  20C( 
OTHER    "QUALITY-BILT"   I.MS 

Salon  Print  Shipping  Cas 

Sound  Slidefilm  Shipping 'ai 
(for  Transcriptions  &  Filrtrij 

2"  X  2"  Glass  Slide  Case; 

Filmstrip  Shipping  Cases  iol( 
to  6  strips  plus  scripts) 

Write  direct  to 

maiiiijaclurer  for  ester. 

m.  SCHUESSEI 

361  W    Superior  St.,  Chlcoc  U 


LAB  SPECIALI<rS 

SINCE  1936 

Smm  SILENT 
16mni  SILENT -SOND 

BIACK  &  WHITE  PRINTS  0  1 

Thaf    means: 

SPECIAL   SKILLS   .   . 
SPECIAL   CARE   .   . 
PIUS 
ESPECIALLY  FAST  SER'CE 
and 
ESPECIALLY    "GOOD"  P  Ct 
on 
OUANTITY   WORK 

Try    us 

MODERN  MOVIES,  IC. 

(32  C«U  •  Holly wo«d  38,  (•' 
HOIIywaad  4-73fl 
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A  COMPLETELY 

NEW 

UNIVERSAL 

INTERLOCK 

SYSTEM  FOR 

SYNCHRONIZED 

PLAYBACK 

OF  TAPE 

AND  FILM 

DEVICES, 

UNILOCK 

NOW  JOINS  THE 

RCA  PM-77 

TO  PROVIDE 

THE  ULTIMATE 

IN  A 

COMPLETE  1/4 

INCH  SYNC  TAPE 

RECORDING  AND 

REPRODUCING 

SYSTEM 

It's  Available . . . 

To  get  full  details  on  the  RCA  PM-77  and 

RCA's  extensive  line  of  other  film  recording 

products,  write  :  Dept.  806,  RCA  Broadcast 

and  Communications  Products  Division, 

2700  West  Olive  Avenue,  Burbank,  California 

91505;  or  36  West  49th  Street,  New  York, 

New  York  10020. 


The  Most  Trusted  Name  in  Electronics 


3ER  7  -  VOLUME  26  -  1965 


41 


If  you  found  our 
Filmstrip  Booklet  valuable... 

(and  thousands  of  you  did!) 


don't  nfiiss  our  new 

FREE  CATALOG  «  , 

on  Filtnstrips  and   ^^  / 
Color  Slide  Duplicates! 


Our  new  catalog  contains  12  pages  of  useful 
information  designed  to  help  you  prepare 
your  material  to  assure  the  best  results. 
It  provides  production  data,  specifications, 
helpful  inserts,  ordering  infurniatinn.  and 
our  latest  prices,  many  of  which  rejiresent 
considerable  savings  to  you.  In  addition, 
you  will  find  that  we  offer  many  services  not 
generally  available,  such  as 


specific  requirements, 

imprinting  and  packaging 

slides,  making  duplicates  fi-om  Ifimm  motion 

picture  frames  or  in  special  sizes,  etc. 

Remember,  filmstrips  and  color  slide  dupli- 
cates are  not  a  "side  line"  at  Frank  Holmes 
Laboratories.  They're  our  only  business-and 
have  been  foi-  over  18  years.  We  think  we  do 
Ihcni  r.EST.  Ask  our  clients-thev'll  tell  vou  ! 


processing  filmstrips  to  your 

W7'it(   itiildii  far  Hcir  free   riit(i}iiii! 

FRANK  HOLIVIES  LABORATORIES,  INC. 

1947    FIRST    STREET    •    SAN    FERNANDO,    CALIFORNIA     •     (213)    365  4501 
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VlliaiKC  for  Progress  at  Work     |1 ) 

FirKi  l  •  I^'   •'^•"•«"   l)«'|»"rlmciil   I'iliii   on   l-'orci;;ii    |{t■lutiflll^ 
ShoH»  "TIm'  I  lU'inliiia  Siriijifile"  to  Ai«l  P«'«»|»l«'  of  K«-iia<l«>r 


r^HEN  Judges  ai  ihi  recent 
1  San  Francisco  International 
^1  Festival  chose  The  Inendini; 
liigxif  as  one  of  the  best  Anieri- 
i  government  films  for  the  gen- 
f'  public,  their  decision  called 
intion  to  an  interesting  devel- 
iionl:  the  return  of  the  U.  S. 
(larimcnt  of   State   to   the   film 

.'ot  since  1948  has  the  Dcpart- 
nt  sponsored  a  new  film  for  the 
'crican  public.  Even  before 
'8  the  Department  made  only 
,ery  few  films,  largely  in  con- 
tion  with  the  second  world  uar 
rt.  in  the  best  recollection  of 
,cnt  officials.  With  the  release 
June  of  Ihe  Unerulini^  Slriii'- 
prcxiuced  for  the  Department 
Vision  Associates,  the  drought 
.  ended,  and  the  State  Depart- 
it  is  now  planning  further  films 
the  future. 

Response  to  Public's  Interest 

Vhat  broBght  State  back  into 
film  field  is  "a  long  delayed 
irl  to  respond  more  effectively 
nounting  public  interest  in  our 
ign  relations."  according  to  W. 
Blair.  Jr.,  Director  of  State's 
ice  of  Media  Services,  which 
crviscd  production  of  the  film. 
In  the  space  of  one  generation, 
interest  in  foreign  affairs  and 
ign  policy  matters  on  the  part 
he  American  general  public  has 
ca.sed  geometrically."  Blair 
..  "Until  fairly  recently,  how- 
■.  we  were  still  trying  to  re- 
id  to  this  interest,  and  to  the 
rmous  public  demands  on  us 
information,  with  the  tools  of 
•arlier  day  —  the  press  release, 
boilerplate  letter,  and  the  ban- 
speech. 

While  these  things  are  still  ini- 
ant.  they  are  no  longer  ade- 
!e  by  themselves  to  meet  the 
I.  Accordingly,  in  recent  years, 
^avc  been  trying  to  modernize 
efforts,  and  to  use  newer  mc- 
like  television  and  films,  as 
tional  means  of  cominunicat- 
vith  the  public," 

icture  I  his    I  line  Objectives 

lie  I  iicndiiiii  Siri(i;i:le  was  pro- 
fit for  three  purposes,  the  offi- 
said.  A  half-hour  black-and- 
e  documentary  photographed 
ely  in  Ecuador,  it  was  plan- 
first  of  all  to  illustrate  graph- 
y  for  a  wide  audience  in  this 


country  the  nature  ol  our  national 
interests  abroad,  and  the  different 
ways  in  which  U.  S.  representatives 
abroad  work  to  advance  those  in- 
terests. For  this  general  audience, 
it  is  currently  being  shown  widely 
on  television  and  distributed  non- 
theatrically  by  the  Department  of 
State. 

The  film  is  also  being  used  to 
help  recruitment  for  the  U.  S. 
Foreign  Service,  as  well  as  in  train- 


Indian  mother  and  child  sIiduii 
ill    film    "Till-    I  'iiriidiiig    Striig<ilc." 

ing  and  orientation  programs  of 
the  military  services  and  of  various 
government  agencies  involved  in 
foreign  affairs. 

The  People  Behind  the  Film 

Writer-director  of  the  film  was 
Lee  R,  Bobkcr,  president  of  Vision 
Associates,  with  Irving  L.  Oshman 
(editor  of  l)a\i<l  and  Lisa)  as  edi- 
tor, and  Helen  R.  Kristt  as  execu- 
tive producer.  The  film  includes  a 
number  of  documentary  sequences 
prt)bably  never  before  photograph- 
ed, such  as  one  in  which  the  Amer- 
ican Ambassador  in  Ecuador  dis- 
cusses Alliance  for  Progress  prob- 
lems in  the  country  with  the  rul- 
ing military  junta. 

In  other  unusual  sequences,  a 
young  American  Foreign  Service 
officer  is  seen  looking  into  commu- 
nist propaganda  among  Ecuado- 
rian university  students,  and  two 
U.  S.  labor  attaches  are  shown 
working  among  banana  loaders 
at  the  port  of  Guayaquil. 

As  most  of  the  wurk  ot  the 
Americans  who  figure  in  the  film 
is  conducted  in  Spanish.  Vision 
used  two  narrators  —  Ale.xamier 
Scourby  for  the  narration,  ami 
Ralph  C'omargo  for  a  running 
translation  of  the  live  Spanish  dia- 
logue. 

The  Unendini;  Slrugfile  is  an 
excellent  beginning  to  a  most  val- 
uable series  ol  public  service  films 


Childrtti 


Ecuathi 


iiiriitiii 


by  the  State  Department.  Particu- 
larly impressive  were  scenes  show- 
ing America's  real  shirt-sleeve  dip- 
lomats —  of  labor  union,  farm, 
and  teaching  backgrounds — doing 
ilieir  daily  jobs  amongst  the  people 
of  Ecuador.  It  is  a  picture  that  is 
not  often  presented  by  other 
media. 

Vision's  crew,  under  the  direc- 
tion of  Lee  R.  Bobker.  covered  the 
entire  country  from  the  jungles  of 
Oriente  to  Guayaquil.  Quito  and 
such  upland  villages  as  Cayambe. 
( Vision  Associates,  by  the  way. 
has  filmed  in  22  countries  around 
the  world  these  past  1 S  months. 
.}()()  Prints  Being  Kept  Busy 
The  Department  of  State  has 
been  highly  pleased  with  public  re- 
action to  the  film  to  date,  which 
is  keeping  its  .'^OO  loan  prints  busy 
and  producing  sales  of  additional 
prints  through  Precision  Film  I  ab- 
oratories  in  New  York.  The  De- 
partment has  now  contracted  with 
N'ision  for  a  second  film,  sched- 
uled   for    release    next    summer. 


(/    fihir.    "The    Unending    Struggle." 

which  will  be  an  authoritative 
statement  on  U.  S.  foreign  policy, 
in  which  the  Secretary  of  State  and 
other  principal  officers  of  the  De- 
partment are  expected  to  appear. 

\V  hile  there  is  a  strong  possibil- 
ity that  the  second  film,  because 
of  its  subject  matter,  may  be  given 
some  distribution  abroad  as  well 
as  at  home,  neither  film  is  intend- 
ed for  overseas  audiences.  "The  in- 
formation job  overseas  is  the  mis- 
sion of  the  r.  S,  Information  Agen- 
cy." Blair  comments.  "USIA's 
films  and  other  materials  are  made 
specifically  for  foreign  audiences, 
and  are  distributed  exclusively 
abroad.  Our  job  is  to  help  keep 
Americans  informed  about  their 
foreign  policy.  Both  our  films  are 
being  made  for  the  .American  au- 
dience," • 
•        *        * 

Ed,  Note:  Inquiries  concerning  the 
film  should  be  addressed  to  the 
Office  of  Media  .Services.  Room 
483 1 ,  Department  of  State,  Wash- 
iniiton.  D,  C,  20520, 


N'ision    .Associates'   cunieramaii    Ray   Long  check.'t   light   for  a   seme   being 
lensed  for   State   Departnieni   film   on   its  people,   programs   in    Eeuador. 
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Members   of   llie    huliislriol   Audio-Visual  Association    in  general  session  for  fall  nu cHufj.  ai  Slicniion  in  Hosl( 

lAVA  Studies  "Anatomv  of  Communications" 

In<lu!slrial    Auilio-\'isual    Association's    Annual  f'all  Meetinji  in  Boston  Reviews 
Latest  in  Tools  and  Teehni<|iies;  Hear  Experts  on  Fundamentals  of  the  Medium 


6i  A  Ntw  L(K)K  AT  the  Anatomy 
-^*- of  Communications"  head- 
lined the  activities  of  the  Annual 
Fall  Meeting  of  the  Industrial  Au- 
dio-V'isual  Association,  held  this 
year  at  the  Sheraton-Boston  Hotel, 
in  Boston.  October  19-21. 

Some  60  members  —  audio-vis- 
ual   c<ininnmieations    manauers   of 


major  American  business  concerns 
—  were  on  hand  opening  day  to 
take  part  in  a  stimulating  program 
constructed  by  Program  Chairman 
Harold  Read  (Liberty  Mutual  In- 
surance Company)  and  his  com- 
mittee of  active  Boston  area  lAVA 
members. 

Seven  new  members  joined  the 


Miiilcrii  s  president.  lUiil  Lcuz.  iisal 
"Stop  Lifiht"  presentation  to  show 
filnis'  status  as  a  mognized  inediuiu. 


Deiiii    (Tiirth     Abercroiiihie,     Sorlh- 
eastern     I  'uiversitij,    delivered    ketj- 

noli   spircli  iij  full  incctinu,. 


.Mc.vuikKt  Nt'shill  iiluslrdtcd  his 
laseinalinn  talk  on  "puttine.  life  in 
nriltcn      li'.uals"     ihrnui^h      design. 


Dr.     (^;iyl<.-|l     kl'lh .     /Jns^i/i     (   ;iil  i  ;- 

sily.    Ink!   "how    industnj    can    help 
the   field   of   education." 


Association  at  this  meeting.  As  in- 
troduced by  Membership  Chair- 
man Gordon  Butler  (Dixie  Cup 
Div.  American  Can  Co. )  they 
were:  Thaddeus  M.  Bonus.  Man- 
ager, Internal  Communications. 
Xerox  Corp.;  Leo  Coyle,  Informa- 
tion Manager.  Ohio  Bell  Tele- 
phone Co.;  William  Crowley.  Pro- 
duction Manager,  Public  Relations 
Department.  Monsanto  Chemical 
Co.;  James  L.  Fagan,  Manager, 
Audio-Visual  C\immunications.  At- 
lantic Refining  Co.;  Rex  E.  Inger- 
soll.  Creative  Director,  Develop- 
mental Projects.  The  Boeing 
Conipany;  Robert  E.  Parker.  Asst. 
Director.  Audio-Visual  Depart- 
ment. Deere  &  Co.;  and  Robert  F. 
I'nrath.  Port  Promotion  Manager. 
1  he  Port  of  New  York  Authority. 

Iiilern    I'roiirain    Will    Cnntiinie 

It  was  announced  th;it  lAVA's 
program  of  student  memberships, 
which  has  been  successfully  under- 
taken by  the  Central  Region,  will 
be  continued.  It  is  hoped  that  this 
program  will  be  extended  to  other 
regions. 

After  opening  remarks  by  lAVA 
IMCsident.  Harold  Daffer  ( Honey- 
.\ell.  Inc. ).  keynote  sjieaker  Gurlh 

\bercrombie.  .Associate  Dean  of 
Northeastern  L'niversity  School  of 
(  ontinued  Education,  set  the  stage 
l(ir  the  meeting  with  an  address  on 

I  I'arodiym  oj  i  ontntiinieiitions 
I  henry,  —  The  Dilemma  of 
(  hoiec.  Chant  e  and  Chan!,;e.  The 
burilen  ol  his  remarks  was  thai 
I  liant  e  is  not  something  to  lean  on. 
Init  something  to  be  quickly  sei/cti 
when  it  comes.  We  live  in  a  world 
of  t  haiii;e.  he  said,  but  we  can  con- 
trol these  changes  ;md  make  them 
work  for  us.  Choice  is  the  vital  ele- 
ment thai  sep;ir;iles  the  men  from 


Picture    and    'I  i-\t    ]{ 
l)>     Kdlicrt    .SfMiiMur 


iMir 


Jr. 


the   boys.   We   must  abo\ 
something  he  said  —  mit 
live  decisions,  and  have  c\ 
that  communications  skill 
positive  \alue  in  today's 
ment  picture. 

Program  committeema 
Rice  (Norton  Company) 
together  for  the  meeting 
perts  in  the  use  of  the  fu 
als  of  audio-visual  conimu 
.Alexander    Nesbitt.    Chain 


Harold  Head,  Liht  rty  Mutui  In 
unee  Conipanij,  teas  progruf  d 
num   for   lAVA's  fall   meeit: 

Visual    Design    and    Diremr 

Graduate  Program.  Souttasi 
Massachusetts  Technical  Ittiti 
Dominico  Mortellito,  Desit  i 
vi.sor  and  Chairman  of  the  uP 
Color  Council.  The  DuPo  ( 
Tony  Nappi.  Creative  Cec 
Myron  Helfgott  and  Partnc;;  i 
script  writer  Edward  Knowl'ii. 
Mr.  Nesbitt  held  his  a  lie 
entranced  with  an  illustrati  I 
on  the  history  of  typograp>'  i 
its  uses  in  today's  visual  coirni 
cations.  He  demonstrated  le 
portance  of  the  use  of  ap; 
type  to  represent  \isually  il 
of  a  company.  Saul  Bass,  I  sj 
had  done  outstanding  wor  v 
typography  on  the  screen,  nil 
exact  styles  —  often  from  im 


Hcii  .Seluill/..  Tichnifax  0< 
shared  "neic  look  at  overheo  f 
jeelion"    in    product    dcnions.lli 
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I  mcnilKTs  »f  l.-V\  A  pictured  at  Boston  ( /r//  hi  lif^hli:  UiiIkiI 
''(irkir  t  Diiri  &  C'cmi/wii/',  Iao  CoijIc  (Ohio  Hell  't'(  Irjilitiiic  Coiii- 
1/).  Rex  Innrrsoll   (The  Boeing  Com/wiii/)  ,•  ami  James  L.   Fafiaii    (At- 

lltcr    mcmlxT.s    were    al.so    accepted. 


Refiiiiiii:    CnmpaDij).     Threi 

oiicn  typefaces  —  to  fit  dcfi- 

nuHxis. 

csbitt  urpcd  visual  coniniuni- 
n>  not  to  be  moiiish  —  like  wo- 
I's  fashions;  coninuinications 
St  be  more  stable.  Other  guide- 
si  Don't  use  fussy  types  that 

in  people's  hair.  "Neutral" 
cs.   like   Caslon.    are   excellent 

promotion  work.  Typefaces 
h  as  L'ltra  Bodoni.  fine  for  the 
nted  page,  lose  effectiveness  and 
dcrship  on  the  screen. 

Color's  Iiifluciico  on  Biiving 

Af.  Mortellito   said    that   color 

a  great  importance  in  creat- 

a  mfKx.i.  It  can  influence  pco- 

to  buy.  irritate  or  soothe,  be 

jtabic  or  nauseous.  We  are  now 

[ig  from  a  gray  age  to  a  color 

,  he  said,  and  we  will  see  this 

hundreds  of  ways   in  the   near 

ire. 

Ax.  Nappi's  subject  was  "how 
irrive  at  good  concepts  in  ad- 
ising  and  visual  comnuinica- 
is."  His  steps  along  this  road 
c:  ( 1 )  examine  the  purpose, 
find  a  relevant  difference.  (3) 
•imple.  (4)  be  dramatic,  and  if 
he  previous  points  are  adhered 
(5)  don't  be  afraid  to  be  ad- 
[urous. 
1r.     Knowlton    described     the 


function  of  a  film  script  writer  as 
opposed  to  any  competent  copy 
writer.  He  explained  how  to  gel 
the  most  value  out  of  a  script 
writer  —  by  setting  financial  para- 
meters, supplying  background  ma- 
terial early,  and  delegating  one 
man.  rather  than  a  v\hole  com- 
mittee, to  work  with  the  writer. 
Demonstrate  Tools  and  Media 

Equipment  and  materials  dem- 
onstrations at  the  meeting  includ- 
ed those  of  Robert  W'eisgerber  and 
Bernard  Drayton  of  Advance  Film 
Reproductions,  who  showed  8mm 
reproductions  in  color,  taken  from 
a  TV  tube;  David  Lutycns.  Ealing 
Corp..  who  screened  his  compa- 
ny's single-concept  films:  Walter 
Hamton.  Hamton  Engineering, 
with  a  versatile  slide  progranmier; 
Peter  lldau.  with  a  remarkable 
demonstration  of  the  new  quiet 
self-blimped  Arriflex  I6B1.  mo- 
tion picture  camera:  and  Ben 
Schultz.  Technifax  Corp..  who 
showed  that  the  overhead  projec- 
tor is  now  more  than  an  amateur 
gadget  but  a  most  versatile  tool 
for  professional  ci>mnumicators. 

The  overhead  projector  also  re- 
ceived accolades  from  one  of  an- 
other group  i)f  speakers  gathered 
together  by  Program  Ciimmittee- 
( (ON  I  iNii  11    ON'    i>  \c;i      I  00  ) 


Lut>eiis,  ()/  Ealiiin,  Corp.,  Peter  lidau,  .\rrijlrx  Corporation 
letcrd  some  of  hi.i  company's  of  Americd.  slioutd  uroup  the  in  ii 
c-comept    Hmm    film    .^iibiects.      .\rrifhx    \HliI.  self-blimped  camera 
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Dr.  Kdward  \\  aterhouse.  director  of  the  I'l  ikiii.s  Seliool  foi  ihi    liliiul,  di  iii- 
on.strales   "aii(lio-vi\ioiis"   used  for   ediiralioii    af   llu     hliiul   and   deaf-hliiul. 


Frank  .Stedronsky,  A.  Ii.  ni(k 
Coiii))iiiiij  member.  \))eah\  up  at  ihi 
Topical    C.o-Hoiind    session. 


Bill  C;<)nnell.v,  I'liioii  Carbide  Plas- 
ties, was  moderator  for  the  Topical 
(lo-Roinid      session      for      member-^. 


Ton>      N'appi,     \///((i;i     Helfgott     h      I.awreiue  \\'aniock.  Link-Bell  Com- 

I'arliiers,  gan    his  tietes  "on  making      pani/  mentlur,  denumstrated  "Poteer 
listials  meaitiiijiful."  of  a   Proven   Package." 

Harold  Dalfer.   presidi  nt  of  l.\V.\.  ureets  fellow   members  at  fall  meetina. 


Tom:   '■/   .v(;ii    Ihi    ain.v  niimiit^  uhiii^  llu    lim.       "Where  ^or.v  the   faiiiihj  lodaij?  It    isn't   eojuj  to 
Do    you    think    nc    could   have   electric    lights?"      look  ahead  .  .  .  .see  strength  in  individuality  .  .  ." 

Annivorsarv  Film  Looks  to  Human  Values 

Purllaiiil    (iciH-ral    Kleclrit-    <:uiii|>aiiy    Ohservo-.   a   7.>lli    Uirlli<lay   «>!'   Servite    With 
Differeni    Kiml    of   Anniversary   Film:    Showing    Inner    Value*    <»f    the    Individual 

'T'lit  Corporate  Anni\  ersarv  is  often  wcll- 
-^  observed  throusih  the  medium  of  a  motion 
jiicturc  which  brings  employees,  customers  and 
shareholders  a  review  of  company  history,  up- 
dating progress,  products  and  pohcies.  But  the 
Portland  General  Electric  Company,  observ- 
ing its  75lh  year  of  service  to  the  people  of 
Oregon,  merits  special  attention  for  an  anni- 
versary film  that  sharply  departs  from  tradi- 
tion, doesn't  show  long  sequences  on  its  new 
generators,  doesn't  have  a  sequence  on  how 
"the  West  was  won"  and  turns,  instead,  to  the 
story  of  two  families,  past  and  present,  as 
their  lives  reflect  the  changing  times  from 
ISSy  to  I9fi5. 

Portland  GE's  28-minute  color  film.  The 
Constant  Heart,  was  produced  by  Fred  A. 
Niles  Communications  Centers.  Inc.  Because 
this  investor-owned  utility  is  one  of  the  com- 
fnunity's  leaders  in  effecting  change  and  prog- 
ress, the  film  became  a  most  appropriate  ex- 
pression of  its  point  of  view  about  change.  It 
was  created  for  audiences  of  opinion  leaders 
and  has  been  well  accepted  by  such  groups, 
shtiwing  in  color  on  regional  television  and 
attaining  wide  distribution  to  audiences 
throughout  PGE's  30  square  mile  service  area. 

f-red  Kempe.  assistant  vice-president  in 
charge  of  advertising  and  public  relations  for 
the  utility  company,  supervised  this  highly-cre- 
ative effort.  The  Constant  Heart's  "families" 
of  yesterday  and  today  might  well  be  your 
neighbors.  They  adjust  and  adajil  to  the  exigen- 

"Hcrc  is  change  .  .  .  hut  a  curious  sort  of  contin- 
uity, too  .  .  .  for  thin  is  a  building  block  of  civ- 
ilization. Is  he  ci>  ilizcd':'  Born  in  the  darkness 
of  a  junuli'.  would  'ir  arow  up  to  .study  law'?  Do 
rcniuries  really  mat  ■  that  much  of  a  differenet? 


11-%^ 


Niles'  \  ice-president  Lionel  Grover  iliscus.'ies 
scene  i)i  "The  Constant  Heart"  with  Fred  Kempe, 
a.s.si.stant  vice-president  for  advertising  and 
public    relations    at    Portland    General    Electric. 

cies  of  the  late  "yO's,  meet  the  problems  of  the 
depression  days  of  the  3()"s  and,  as  they  enter 
the  post-war  decades,  their  values  remain  con- 
stant but  today's  patterns  of  women's  influ- 
ence emerges,  the  children  de\elop  wider  lati- 
tude in  their  activities. 

This  picture  deals,  primarily,  with  the  changes 
that  occur  in  the  outer  fabric  of  life  —  boom 
or  bust  —  war  and  peace.  But  it  also  seeks 
to  show  the  inner  values  of  the  individual  — 
love  and  faith,  trust  and  hi>pe.  giving  and 
getting  —  making  something  of  one's  self 
and  working  toward  a  better  life.  These,  the 
film  shows,  are  the  human  values  that  in  the 
midst  of  change  are  constant.  These  are  the 
values  that  forge  dreams  into  reality. 

Illustrating  this  "constancy  of  values  through 
change"  the  same  cast  is  used  through  the 
three  main  periods  of  the  story:  1889.  1933 
and  contemporary.  The  periods  were  chosen 
witji  good  reason:  18K9  was  the  birth  dale  of 
Portland  General  l-^lectrie:  1933  was  a  lime 
of  major  change;  modern  times  provide  a 
frame  of  reference  for  "what  is  to  come." 

I  ionel  Grover.  Niles'  vice-president  and 
writer  ol  the  script,  took  sjieeial  care  in  research 
of  set  dressing,  props  and  story  elements.  Cast- 
ing is  excellent,  with  special  emphasis  on  the 
young  people  in  the  picture.  The  net  result: 
viewer  reaction   has  been  most  rewarding.      • 


TV  in  EDUCATION 

Definitive  Hell  System  Film  Shou>||i)ii 
KT\'  Helps  .Maintain  T«»|>-(^uality  Teihinj 

lyTi  ws  Reports  Tell  the  Story  of  pmm 
•^  ^  in  educational  television — ETV.  D;i 
Puerto    Rico.    The   Department   of  Eili 
has  placed  an  order  for  nearly  1,800 
tional  TV  sets  to  improve  the  quality  n,    .. 
cation  in  that  island  commonwealth.  Da.n,. 
Dade  County.  Florida.  More  than  23.000  aih- 
olic  school  pupils  heaan  receiving  classroa  in. 
stnution  in  November  as  Miami  hecait  iki 
nation's  first   Catholic  Diocese  to  use    ■ 
form    of   multiple-channel   educational 
casting.  Dateline:  New  York  City.  The  Rmun 
Catholic  Archdiocese  of  New  York  wilTuik 
one  of  the  largest  educational  lelevisioi  sm- 
terns  in  the  L'nited  .Stales  .  .  . 

Spurring  the  nation's  schools  into  bi'^idci 
thinking  about  ETV  in  recent  years  hasie« 
a  27 ''2 -minute  color  motion  picture,  sptv 
by  the  Bell  System,  Television  in  Edu 
produced  by  Parthenon  Pictures,  has  pruda 
V.  S,  educators  with  a  documentary  sivey 
on  film,  of  how  the  television  medium  is  ein] 
used  in  pioneering  ETV  installations. 

On-the-Scene   Record  of  In!>tallation» 

Filmed  and  recorded  in  actual  classi:>m 
and  ETV  studios  in  schools,  colleges  and  bad 
casting  stations  from  South  Carolina  to'ali 
lornia,  it  shiiws  how  this  medium  is  hoin 
to  maintain  top-quality  instruction  dfit 
explosions  in  school  population  and  ne;  ir 
formation.    It    is   completely    non-commc:ia 

But  the  film  has  also  provided  the  copj 
ny's  representatives  with  positi\e  answe  t 
the  many  questions  asked  of  them.  Witf,thi 
picture,  the  Bell  System  has  prepared  its>cc 
pie  w ith  a  complete  "package"  which  has  ec 
supplemented  by  a  second  Partlienon-pro«,i:e 
film.  Communications  Services  for  ETV.^t 
film  provides  specific  data  on  equipment. 

Ilelpfiil   Guidance  for  School  Conimitto 

Television  in  Education  helps  the  S"Oi 
committees  considering  this  subject  to  |ai 
what  instructional  TV  is.  how  it  is  integu 

"Television  in  Education"  a.sks  "will  youii,U- 
pay  attention  to  a  teacher  on  a  tube'?"  Ame 
"they've    been    doin'^    it    all    their    short    /'"■' 


BUSINESS  SCREEN  MAGA2' 


iic  curriculum;  hmv  the  lessons  are  created 
listributed;  the   relationship  between  the 
;r  in  the  classrotim  and  the  teacher  on 
Ihe;  and  how  young  pupils  react  to  tele 
\  instruction. 

educators  who  cannot  visit  ETV  instal- 
■,  for  background,  the  picture  provides 
id  and  definitive  survey  of  the  above  top- 
s  mission:  to  give  this  concerned  audi- 
^n  across-the-board  "short  course"  which 
frs  them  to  approach  their  local  applica- 
wilh  solid  knowledge  of  the  whole  scene 
()ws  Difftrciice  Bttwi-cii  ET\'  aiul  ITV 
•  film  clearly  differentiates  between  ETV 
'umbrella"  term  which  includes  not  only 
jtion.  but  also  cultural  and  enrichment 
miming,  and  Instructional  Television 
)  which  is  defined  as  the  regular  teaching 
h(H)l   subjects    in    day-to-day    classes.    It 

the  lwi>  methods  by  which  tele-lessons 
stributed:   Open-Circuit  and  Closed-Cir- 

c.  the  broadcast  station  v.s.  the  schools' 
e  system  of  coaxial  cables  and  micro- 
links. 

ributes  of  each  are  shown:  Open-Circuit 
casts  covering  a  large  geographical  area 
entially  low-cost  per  pupil,  but  restricted 
L'  lesson  at  a  time;  Closed-Circuit  per- 
g  the  transmission  of  several  lessons  to 
il   grades    simultaneously,    thus    keeping 

content  and  scheduling  under  control. 
10,000  Miles  of  Travel  for  Research 

no  time  does  the  film  itself  editorialize 

■  narrator  presents  only  obviously  factual 
nation.  Personal  views  on  ETV  are  giv- 

heads  of  various  school  systems  and  col- 
rV  centers,  in  person,  on-camera.  The 
rity   reflected   in   this    picture    may   well 

■  from  the  I  ().()()()  miles  of  travel  by 
-producer  Charles  Palmer  and  Courtney 
rson.  researcher,  who  visited  12  states, 
third  "capsule  version"  entitled  Televi- 
ind  the  Teacher  was  a  final  derivative, 
three  and  one-half  minute  film  was  pre- 
fer use  in  displays  and  exhibits  by  con- 
is  loop  projection.  The  total  program  is 
ummed  up  as  a  "major  contribution  to 
lalive  discussion  of  educational  televi- 
role  in  the  nation's  schtwis."  • 

lion  director  Don  Livingston  ( above  cam- 
iiis  tip  a  scene  for  "Television  in  Educa- 

•n  n  ^itiitlt  Cfirclitid   /I'^'/i   \rhonl  riassrooni. 


Somelimcs  a  little  knowledge  can  really  he  a  dangerous    thing.    The    dialogue    from    the    picture: 
"And  you   hnou    those   rumors  about   Federated':'  Well.  I  can  tell  you  what's  really  going  on.   .  .  .' 


ii 


A  Matter  of  Balance"  in  Bnsiness  Etiiics 


IKM    Presriils    Kealislie    Appraisal   of   Ethical  Behavior  in  Ciompftilive  Uiisiness 


BUSINESS  Ethics,  like  the  weather,  has  tra- 
ditionally seemed  a  subject  more  suited 
for  conversation  than  action.  Not  so  with  IBM. 
As  acknowledged  leader  in  its  field  —  and 
fully  aware  of  the  responsibilities  which  that 
leadership  imposes  —  the  IBM  Corporation 
takes  the  matter  of  ethics  in  business  seriously 
enough  to  do  more  than  talk  about  it. 

■As  evidence,  the  company  has  underwritten 
a  22-minute  motion  picture  which  takes  as  its 
theme  the  delicate  matter  of  ethical  behavior 
in  competitive  business  situations.  By  present- 
ing honestly  and  realistically  the  problems 
faced  by  IBM  representatives  in  conducting 
the  everyday  affairs  of  their  company,  the  film 
makes  clear  that  management  is  not  unaware 
of  the  ethical  dilemm;is  in  which  its  employees 
sometimes  become  involved. 

The  Nucleus  of  an  IB.\I  Traininj;  Program 

By  opening  the  door  on  the  whole  question 
of  what  is  ethically  proper  in  certain  basic  sit- 
uations, the  film  also  serves  as  the  nucleus  of 
an  extensive  IBM  training  program  on  the 
subject  of  business  ethics  generally. 

A  Matter  of  Balance  is,  as  its  title  implies,  a 
film  that  touches  upon  a  sensitive  scale  of  val- 
ues. Produced  by  Henry  Strauss  and  Co.  of 
New  York  City  as  part  of  the  ethics  program 
developed  in  conjunction  with  IBM.  the  film 
brings  to  life  the  criteria  with  which  an  indi- 
vidual can  measure  his  actions  against  the 
background  of  pressures,  tensions,  and  temp- 
tations that  complicate  his  life. 

The  pressure  to  succeed,  the  tension  that 
accompanies  freedom  of  choice,  the  tempta- 
tion to  "look  good"  no  matter  at  whose  ex- 
pense, are  factors  of  business  life  that  are  hard 
to  ignore.  A  Matter  of  Balance  takes  a  long 
and  candid  look  both  at  them  and  at  what  it 
takes  to  stand  up  to  them. 

Child's    Make-Bcliexe    vs.    Adult    Reality 

The  balancing  act  that  goes  on  between  the 
desire  to  win  and  the  knowledge  that  fair  is 
indeed  fair  is  shown  in  the  film  to  he  a  precari- 
ous one  that  has  its  beginnings  in  childhood. 
Scenes  of  youthful  games  and  fantasies  are  cut 
and  blended  with  scenes  of  typical  factory  and 


office  situations  in  a  way  that  enables  A  Mat- 
ter oj  Balance  to  make  the  whole  business  of 
ethics  forceful  and  dramatic.  What  was  large- 
ly and  comfortably  make-believe  as  a  child  is 
seen  as  a  hard  and  occasionally  painful  reality 
as  an  adult. 

A  fuel  oil  salesman  is  shown  using  the  sheer 
size  of  his  company  in  an  attempt  to  run  down 
his  competition.  A  building  contractor  relies 
on  a  dazzling  exposition  of  expertise  to  im- 
press a  customer.  A  factory  mechanic  seeks 
to  gain  additional  stature  by  revealing  "inside" 
information  about  other  firms  for  which  he 
works. 

The    .Vudience    Makes    Ethical    Decisions 

In  each  of  these  instances,  intentionally  re- 
moved from  the  context  of  IBM  to  permit  a 
more  objective  appraisal,  the  audience  is  moti- 
\ated  towards  recognizing  and  critically  evalu- 
ating behaviiir  that  edges  against  the  Kiunds  of 
acceptable  standards.  And  in  the  prixress.  a 
viable  code  of  ethics  based  on  the  independent 
judgment  of  each  individual  begins  to  take 
shape. 

Competition,  though,  is  still  the  name  of  the 
game,  and  it's  nice  to  win.  But,  as  the  film 
makes  clear,  there  are  rules  —  rules  that  are 
sometimes  hard  to  live  with  unless  the  goals 
are  clearly  understoiKl. 

In  dramatizing  the  way  an  IBM  salesman 
reacts  to  a  competitive  bid,  the  manner  in 
which  a  programmer  meets  a  customer's  re- 
quest for  a  personal  favor,  and  how  a  custom- 
er engineer  solves  a  proMem  involving  a  com- 
petitor's   attachment    to    the    satisfaction    of 

(CONTINl,F.D    ON    THE    FOLLOWING    PAGE     120) 

Below:  IliM  eu.stower  engineer  and  his  manager 
work  out  an  ethical  .solution  to  a  delicate  prob- 
lem: "If  we  could  get  their  representative  to 
conic  here,  wc  can  locate  the  trouble  together." 
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J(CTiil)l>i-(l,  ;^(p\Mii<l  and  niaskc'd.  Sliirfii.s-C'.raiit  pK.sidiitl  diul  i\i(Uliii  pin- 
(luccr  Warren  Sliirgis  nwn.s  the  camera  him.selj  to  lens  an  operating  room 
procedure  (at  Presbyterian  Hospital,  .V.V.)  jor  a  film  on  surgical  technique. 


nnill  ■EDrCATIONAL"  Labi  1,  is 
-'-  olicn  stretched  precariously  to 
cover  films  that  are  sponsored  by 
or  receive  financial  support  from 
commercial  concerns.  Pulling  to- 
gether industrial  and  academic 
interests  in  a  film  project  is  a  dif- 
ficult assignment,  but  it  happens 
with  an  uncommon  degree  of  suc- 
cess in  the  field  of  medicine. 

While  medical  societies,  health 
agencies,  and  the  U.S.  government 
often  finance  audiovisual  materials 
from  their  own  funds,  a  look  at  the 
whole  spectrum  of  medical  films 
produced  in  this  country  shows 
that  the  drug  and  allied  industries 
have  invested  millions  of  dollars 
in  films  that  authentically  accom- 
modate the  educational  label. 

.Active  Sponsors  and  Subjects 

\\  ell-known  pharmaceutical  firms 
such  as  Squibb.  Abbott.  Johnson 
&  Johnson.  Winthrop.  Smith  Kline 
&  French  and  Schcring.  to  name  a 
few,  are  active  in  the  sponsorship 
and  distribution  of  medical  films 
whose  subjects  range  from  hifra- 
iliaphra^maiie  Resection  of  Vaiius 
Ner\e\      and      (iastroenteroslonn 


(Winthrop).  and  Technic  for  Mi- 
tred Commissurotomy  (Squibb) 
to  Resuscitation  of  the  Newborn 
(Smith  Kline  &  French)  and  Fron- 
tiers of  Alleri;y  (  Schcring  ) . 

During  the  last  two  decades,  a 
period  that  has  seen  the  broaden- 
ing of  medical  practice  into  a  wide 
field  of  highly  disciplined  special- 
tics,  the  established  trend  of  spe- 
cialization in  every  branch  of  med- 
icine has  placed  unique  demands 
on  film-makers  who  serve  the 
medical-pharmaceutical  establish- 
ment. 

Film  Maker  As  a  "Catalyst" 

Warren  Sturgis.  president  and 
executive  producer  of  Sturgis- 
Grant  Productions  in  New  York, 
knows  from  long  experience  that 
the  maker  of  medical  films  not 
only  has  to  be  well-informed  on 
virtually  all  levels  of  medical  sci- 
ence, but  has  to  fimction  also  as  a 
kind  of  chemical  catalyst.  "When 
you  make  a  film  that  involves  a 
medical  society,  a  pharmaceutical 
company,  possibly  a  hospital  for 
location,  and  a  physician  who 
serves  as  technical  advisor."  says 
Mr.  Sturgis.  "one's  powers  of  di- 


THE  WELL-CONCEIVED  TEACHING  FILM  SERVES  MEDriVt 

lliiz;lK'r  Slandiird^   in  Conlciil.   Produdm 
Increase  Filin>   U.^e  b\   Medical  PiofcssHi 


plomacy    and    discretion    must    be 
utilized  to  the  full!!" 

In  atldilion  to  bringing  various 
institutional  and  policy  interests 
into  focus  and  harmony,  there  is 
the  ultimate  need  for  a  film  that 
hangs  together  visually  as  good 
cinema  —  a  film  which  will  not 
only  please  its  sponsors  but  com- 
mand the  attention  of  its  intended 
audience.  .And  physicians.  Mr. 
Sturgis  is  quick  to  underscore,  "are 
by  profession  and  nature  among 
the  most  critical  film-viewers  any- 
where." 

How  One  Film  Serves  Medicine 

Typical  example  of  an  industry- 
supported  medical  teaching  film 
is  a  recent  production  by  Sturgis- 
Grant  for  The  American  Academy 
of  Orthopaedic  Surgeons,  made 
with  a  grant  from  Johnson  &  John- 
son. Titled  Plaster  Casts  and 
Splints:  Preparation  —  Applica- 
tion —  Removal,  the  film  is  being 
circulated  through  the  Film  Li- 
brary of  the  American  Medical 
Association  to  hospitals,  medical 
schools  and  societies. 

A  supplementary  brochure  jiub- 
lished  by  Johnson  &.  Johnson  sums 
up  the  film's  genesis  and  purpose: 
"The  need  for  an  educational  mo- 
tion picture  on  basic  techniques  ol 
immobilization  with  plaster  ot 
Paris  has  long  been  recognized  by 
the  American  Academy  of  Ortho- 
paedic Surgeons.  Such  a  film 
should  he  broad  enough  in  scope 
to  provide  a  good  fundamental 
knowledge  of  the  more  common 
|iitfalls  of  cast  application,  as  well 
as  to  piiint  out  various  short  cuts 
and  methods  familiar  to  the  ex- 
perienced   medical    orthopedist. 


Above:  diagrammatic  auinur 
(below)  a  doll  manipulated  .  ,.. 
scene"     were     techniques    i/Jf  i 
Smith  Kline  &  French  teachiuifilt 
"Resuscitation    of   the   .Vf'a7«i." 


"Because    Insihand    ex|- ' 

at  the  side  of  a  skilled  te^ 
is  not  always  easily  ati.i  >: 
this  film  should  help  to  .j'^» 
many  questions  and  fill  ihtJO 
for  priiper.  basic  instruction  i  ll 
'Preparation.  .Application  ar  R 
moval'  of  the  more  familiar  yp 
of  plaster  casts  and  splints. 

"It  is  hoped  that  medical  W 
ties  will  find  the  film  useful* 
basis  for  discussion  and  IhilW 
pitals  will   take  advantage  « ti 


Preliminary  film   layouts  are  reviewed    (/'•//   to   right)    by  Warren   Sturgis;      This  animation  artist  is  rendering  <;  Ji\;K((;»i;iif;Mc  smic /o  iV/io/rd/r 

rirl  diniliir  Onstes  C.idpiui.  and  Dr.   lionalil  \' .   ('haj)ple.   medical  director     of  fcttd  (  irculiiliou.    M((li<(d  tiiichiug  films  demand  such   skills. 
<>/   Orthi)   Pharnmci  ulicid  ('.oij)i>ralion.   an   (Utite  sponsor  of   medital  films,      hij  idiilihi  lo  inler]>rit  <inaloudcal  dclail  in  the  approiiriate  cint  nuitir 


'h1 

itit-^ 


ri'iity  to  instruct  pnifcssion- 
ji:chnical  personnel  in  prop- 
sioom  procedures  by  incorp- 
,,    i(     into      their      routine 
\e  training;  protirams." 
tlires,  Tedini(|Ufs  May  N'ary 
II  it  conies  to  medical  tech- 
>;ind    procedures,    cjualilied 
jns  arc  not  aKvays  in  agree- 
here  are  several  ways  to 
a   medical    procedure    in- 
plaster  casts   or   anything 

after     a     consensus     is 

on  techniques  to  be  illus- 

I  a  teaching  film,   a   less- 

nstaking  producer  still  can 

lasc  if  staging,  lighting  and 

angles,  to  say  ni>thing  of 

ation.  arc  not  precisely  ar- 

to  serve   all   of   the    aca- 

rcquirements.    Not    infrc- 

.   after    an    advisory    com- 

of    physicians    screens    a 

nt.  the  film-maker  must  re- 

;enes  and  sometimes  entire 

es. 

Mr.  Sturgis  points  out. 
a  diKtor  sees  on  film  for 
I  time  what  he  or  a  col- 
has  been  doing  routinely, 
want  to  refine  or  sharpen 
iiase  of  the  procedure  being 
trated.  After  all.  what  the 
Joes  on  film  will  be  seen  by 
ds  of  other  physicians.  In 
)hitheatre"  of  that  size,  even 
luoso    surgeon    is    apt    to 


oversights  in  film  content  or  form. 
Teachini;  Is  the  Primary  Goal 

As  for  the  industrial  sponsor 
who  foots  the  bill,  whatever  tan- 
gential exposure  his  product  may 
receive,  he  is  logically  intent  on 
accommodating  the  needs  of  the 
medical  men  who  are  interested 
in  teaching  and  not  advertising. 
The  professional  ethics  attached  to 
that  distinction  are  well  defined 
and  strenuously  pursued. 

Another  example  of  successful 
collaboration  between  industry 
and  medicine  is  Modern  Oh.stet- 
rics:  Noinwl  Delivery,  a  film  offi- 
cially presented  by  both  the  Amer- 
ican Medical  Association  and  the 
American  College  of  Obstetricians 
and  Gynecologists.  Sponsored  by 
Ortlio  Pharmaceutical  Corpora- 
tion, the  16mm.  color  sound  film. 
27  minutes  long,  was  produced  by 
Sturgis-Grant  as  an  up-to-date 
teaching  aid  for  the  practicing 
physician,  intern  and  student. 
Dealing  with  the  care  of  the  ob- 
stetric patient  and  her  baby  during 
normal  delivery,  the  film  provides 
details  on  current  widely-used  ob- 
stetric techniques. 

rhe  Hole  of  the  "Product"  Film 

The  pharmaceutical  industry's 
contact,  via  film,  with  the  medical 
community,  is  not  limited  to  the 
institutional  teaching  subject.  Doc- 
tors arc  naturally  interested  in 
new  drugs  and  equipment   which 


of  subjects,  camera  aiijjle  and  liKlitiu);  an  all  ctilical  jdclors  in 
ruliiifi  tirliiiiiiiii  for  the  prapir  appliealiou  of  a  plaster  eaut.  This 
beiiin  leiised  for  a  recent  ]ohn.soti  &  Johnson  medical  teaehinfi  film. 


long  over  every  minute 
fhis  W(irk.'" 

thus,  during  the  editing 
f  the  medical  film,  that  the 
r  tries  to  keep  a  baleful 
the  budget  even  as  the  pro- 
.1  authorities  involved  right- 
ep  their  eye  on  the  cutting 
ewer  for  possible  lapses  or 
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may  improve  their  practice.  Thus, 
the  "product"  film,  made  inde- 
pendently oi  professional  sponsor- 
ship, enjoys  greater  latitude  as  a 
commercially-oriented  information- 
al subject.  Distribution  of  this 
type  of  medical  film  is  generally 
handled  by  the  sponsoring  film's 
representatives,  who  help  stimulate 


showings    through     hospitals    and 
local  physicians'  groups. 

When  Squibb  was  ready  to  an- 
nounce \shat  it  considered  a  major 
break-through  in  bone  grafting,  a 
ten-minute  color  film  was  in- 
strumental in  promoting  their  new 
product,  trade-named  "Bii-plant." 
I  elevision.  along  with  national 
press  and  periodicals,  gave  con- 
siderable coverage  to  the  new 
heterogenous  bone  and  cartilage 
harvested  from  calves  and  pro- 
cessed for  human  bone  grafting. 
I'se  Restraint  in  Promotion 

Frank  Rollins,  veteran  head  ol 
Scjuibb's  motion  picture  program, 
acknowledges  the  broader  latitude 
for  product  identification  in  a  film 
such  as  Roplani.  but  stresses  the 
need  to  exercise  restraint  in  pro- 
motional zeal  when  the  audience 
is  composed  of  physicians.  "The 
medical  audience  accepts  the  fact. 
"says  Mr.  Rollins,  "that  somebody 
has  to  pay  for  a  film  which  de- 
.scribes  a  new  product  and  how  to 
use  it.  But  common  sense  and  good 
taste  dictate  the  subordination  of 
commercial  reference  to  scientific 
information." 

Also  in  the  product  category. 
Sturgis-Grant  will  soon  ccmiplete 
a  Squibb  film  dealing  with  radio- 
active istotopes  as  well  as  a  Scher- 
ing  film  on  a  new  dermatological 
medication. 

.\udience  of  2()0,0()(»  Dwtors 

That  the  multi-billion  di>llar 
ethical  drug  industry  is  acutely 
tuned  to  the  communications  fre- 
quency of  physicians  is  an  accept- 
ed fact.  Pharmaceutical  firms  gen- 
erally recogni/e  the  efficacy  of  aid- 
ing the  continuing  education  of  the 
nation's  200. 000  doctors.  Signifi- 
cantly, an  ever-increasing  percent- 
age of  the  drug  industry's  adver- 
tising-promotion dollar  is  being  in- 
vested in  the  film  medium,  possi- 
bly on  the  assumption  that  a  use- 
ful educational  motion  picture  is 
worth  as  much  if  not  more  than 
200.000  free  drug  samples.         • 

T^-  -^  -^ 

\l  till'  right,  top  to  bottom: 

film    scenes  are   reiiresenttitive 
of  the  Sqtiihh  motion  picture 
"Boplant."  uliieh  demoiislrates 
the   reioUttiomirtj   new   honc- 
firaftin<i   material   extracted 
from   calves  for  human    trans- 
plantation.   This   color   film 
was  created  and  produced  by 
S/(/cfii.v-Cn;;i/  Prodnetions. 

it      it       -ir 


Tlow  to  Catch  a  Porpoise  on  Film 

Sea-I{«irin'    l{f«'la    Film    <;re>»    J<»iiis    tin-   Porpoise    Hunters    to 
Briii^  Home  Award-W  inning  Film  for  the  Miami  Seaquariiim 


SEVENTEEN  DAYS  Spcnt  OR  a  72 
foot  yacht  cruising  emerald- 
grccn.  sub-tropical  waters  off  the 
coast  of  South  Florida  with  profes- 
sional porpoise  hunters  is  some- 
thiPL'  to  remember! 

To  this  exciting  adventure  add 
the  extra  thrill  of  underwater  pho- 
tography of  6(K)-pound  porpoises 
in  their  natural  habitat,  plus  aerial 
photography  so  high  that  the  yacht 
is  but  a  white  speck  in  a  vivid 
green  sea  which  is  clear  enough  to 
see.  twenty  feet  below  the  surface 
of  the  water. -celtfrass  growing  on 
the  ocean  floor,  swaying  with  the 
ebb  and  flow  of  the  water.  That  is 
something  you  can"t  forget. 
Seaquarium   Commissions    Series 

This  was  the  experience  of  the 
Reda  Films"  production  unit  that 
made  To  Catch  a  Porpoise  for  the 
.Miami  Seaquarium.  an  outstand- 
ing, world-renowned  attraction  in 
South  Florida. 

In  March  l^fU,  Burton  (lark. 
Director  of  the  Miami  Seaquarium. 
commissioned  Rccia  Films.  Inc.. 
Miami.  Florida,  to  produce  five 
films:  two  documentaries,  one  to 
be  half-hour  and  one  ten-minutes, 
both  to  be  I6mni  color,  sound  on 


film;  also  three  3''2-minule  short 
subjects  in  16mm  color,  silent  — 
for  retail  distribution. 

All  subjects  were  to  differ  in 
specific  scenes,  but  all  had  the 
same  subject  matter:  the  capture 
and  training  of  porpoises  for  en- 
tertainment   purposes. 

All  of  the  films  were  for  pro- 
motion of  the  porpoise  show  at  the 
Florida  Pavilion  at  the  World's 
Fair  in  New  York,  which  was  pro- 
duced by  the  Miami  Seaquarium. 
The  tcn-niinute  show  was  to  be 
finished  in  time  for  the  opening 
of  the  Fair,  the  end  of  June  1964. 
This  film  was  used  for  closed- 
circuit   television   within   the   Fair. 

F.  F.  (Ted)  Sack.  Vice  Presi- 
dent and  General  Manager  of 
Reela.  immediately  traded  his 
"Vice  President"  hat  for  his  "Pro- 
ducer-Director" hat  and  called  a 
|->roduction  staff  meeting.  This  was 
too  juicy  a  production  to  let  pass. 

Four  cameramen  were  assigned 
to  the  production,  temporarily 
called  =ll.sy.  The  Reela  staff 
cameramen  were  Ralston  Prince 
and  Roberto  Insua.  Seaquarium 
staff  cameramen  were  Michael 
Davis,   long-time   marine-life   pho- 


As  told  to  Business  Screen  hy  Producer-Director  Ted  Si 
.\t  left;  film  \criirs  show  Capldin  Iluii.wn  and  crncman  hoatiitu  a  r/jA 


t. 


tographer.  and  Don  Renn.  under- 
water photography  specialist.  In 
addition.  Sack  assigned  Marian 
Kley.  Supervisor  of  Production  at 
Reela.  as  supervising  editor,  \\ith 
Raul  Corvison  as  chief  sound  en- 
gineer. Grip,  electrician,  and  assist- 
ant cameramen  completed  the 
crew. 

Kley.  veteran  of  many  years  of 
production,  wrote  a  tight  shooting 
outline.  The  finished  half-hour 
show  is  alnuist  scene-for-scene  the 
same  as  the  outline  ...  a  rare 
accomplishment  considering  the 
animal  stars  arc  quite  uniiredicla- 
ble  and  completely  undireetable  in 
their  wild  state. 

The  yacht  "Seaquariimi".  offici- 
al collectmg  boat  for  the  Miami 
Seaquarium.  is  skippered  by  Cap- 
tain Emil  Hanson.  Hanson,  a  man 
bursting  at  the  seams  with  ener- 
getic and  never  tiring  know  how. 
was  invaluable  on  the  production. 
The  boat  itself,  although  officially 
legistercd  as  a  yacht,  is  actually  a 
work  boat,  comfortably  and  ettici- 
ently  appointed  for  its  purpose  .  .  . 
to  transport  a  crew  of  three  and 
huge  quantities  of  marine  speci- 
mens. 

They  Aren't  Easy  to  "Shoot" 
There  are  several  factors  in  por- 
poise hunting  that  make  photo- 
graphing the  entire  catch  very  dif- 
ficult. Porpoises  are  wary  and  very 
intelligent.  They  are  caught  in  a 
type  of  nylon  net  —  three  quarters 
of  a  mile  long  and  weighing  well 
over  a  ton.  When  this  net  is  pla\ed 
out  over  the  stern,  the  speed  of  the 
boat  is  "wide  open".  When  the 
net  has  porpoises  in  it,  the  net  is 
shortened  and  pulled  around  into 
a    pocket.    Porpoises    are    hauled 


ph( 


out  of  the  ocean  in  the  polej 
put  into  a  skiff  by  three  m 
sional  porpoise  hunters  wiji 
a  team. 

This  action  must  be  fa  i 
work  or  the  porpoises  carie 
Once  the  porpoise  is  boat .  || 
docile.   But   the  actual  bcjinf 
6()()-S()()     pounds     of 
thrashing   animal    is   vers 
and.     until     =  1  159.    was 
graphed  from  a  skiff  aloni 
boating  skiff.  If  the  sea  w; 
the    bobbing    of    the    bo 
filming  nearly  impossible. 
C^umera    Platlorm    Really 

Captain  Hanson  was 
on  the  possibilities  of  bi 
special  camera  platform  1^1 
tended  from  the  side  of  thcoll 
ing  boat  near  the  stern,  sohal 
in  a  rough  sea  —  scene:ol'! 
boating  of  the  porpoise- wo 
not  have  the  eyetearing.  p-i 
down  motion. 

Hansiin  and  his  crew  lilt 
platform  strong  enough  n 
with  the  camera  crew's  mds 
would  support  the  weigl  ol 
cameraman,  assistant,  bati.')', 
flectors  and  or  other  ge«  | 
the  director.  i 

This  platform   made  it  ass 
to    photograph    every   stepM 
exciting    moments    of    thi  nc 
and  capture,  from  the  monot 
net  was  played  out.  at  li' 
to  the  transfer  of  the  poi 
from  the  skiff  to  the  dec^al 
mother  ship. 
lii;lit   .Sihfdiili-   and   lli);li  lof 

Shooting  began  April  I'H 
doekside  scenes  of  the  yacl"S 
quarium"  being  loaded  w  i  S 
plies,  etc.  Reela  had  a  tii' 
ule  and  high  hopes:  ya^' 


In  the  picture  below,  made  (hiring  the  lilmiua  of  "To  Culih  a  I'oijioisi  ." 
Iraiiii  r  Jiiiiiinj  Khiic  is  uiirkiiiu  <i  funjtoisr  through  ii  hi<j,h  juin)).  At  riKhl: 
l<<  I  la  iilms  crew  included  {Ujt  to  ri^hl)  cani(  ratiKiii  Htil\to>\  Vriuci-  ^rii) 
Hill  Cahana;  producer-director  Ted  Sack  (poinliiifi) ;  ciiiik  iniiKin  Miki  Davis. 
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PICTURE  PLAYS  KEY  ROLE  IN  SELLING  COMPANY  IMAGE 

A  Film  llrlps  Win  Sales  for  Mogeii  DaNid 


l)<)iig  Houhtnn  li>u])l\  a  fioritoisn    into  a  liigli  jump  at  W'orlil's  Fair 


sea  —    14  days;  docksidc 

five:   odd    pickup    scenes. 
three.    Shootini:    at    the 

Pavilion  showing  the  por- 
performing  at  the  World's 
■  2  da\s.  The  shooting,  due 
her  and  other  delaying  fac- 
ts 28  days,  instead  of  the 
ed  24. 

yacht  crew,  under  the 
il  eye  of  Captain  Hanson, 
he  tight  shooting  schedule 
:.  There  was  never  a  time 
hey  weren't  sitting  on 
';  moving  nets,  rigging  and 
■quipment  to  make  room 
w  camera  setup, 
r  a  time  w  hen.  if  they  were- 
ore   the    cameras    in    their 

actors,  they  weren't  work- 
grips,  gaffers,  or  anything 
pful  —  all   in  addition   to 

duties.  Previously  men- 
imitations  held  production 
a  minimum. 

kRiin   a    Nine-Day   Chase 
days  were  spent  in  shoot- 
surface  scenes  at  sea.  Dur- 

time  ....  always  on  the 
for  porpoises.  No  matter 
:enes  had  to  be  shot,  the 
of  porpoises  was  the  first 
:most  concern  of  the  yacht 
irium  ■  and  its  crew. 

time  the  lookout  at  the 
d  or  the  Captain  shouted, 
scs".  the  crcNS  jumped  into 
'ith  the  precision  of  a  mili- 
v,.  L'ndcr  full  speed,  the 
gan  a  huge  circle,  feeding 
nile  net  out  over  the  stern, 
ire  netset  and  return  of  the 
ok  from  two  to  five  hours. 
ne  on  the  weather,  wind, 
sea. 
aerial   scenes  caused    real 
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havoc  in  the  schedule.  Due  to  the 
necessity  of  split-second  timing 
with  the  netset.  and  the  position  of 
the  camera  helicopter  having  to  be 
synchronized  with  the  speed  and 
position  of  the  boat,  coupled  with 
the  possibility  of  not  finding  any 
porpoises  to  catch  when  wc  had 
the  helicopter  in  the  right  overhead 
position  ....  we  had  citizens-band 
communication  set  up. 

When  an  attempt  was  made  to 
communicate  sea  to  air.  something 
went  wrong  with  the  "walkie- 
talkies".  We  could  hear  the  cam- 
eraman in  the  helicopter,  but  he 
couldn't  hear  us.  On  the  second 
day  we  got  new  communication 
sets  and  were  able  to  get  the  scenes 
we  wanted. 

Timing   Was   a   \'ital   Factor 

The  timing  of  the  'copter  and 
boat  had  to  be  perfect  and  added 
to  a  perfectly  timed  netset.  Hvery 
time  that  net  was  set.  the  yacht 
crew  had  to  move  on  the  double 
without  stopping  a  single  second 
for  at  least  twenty  minutes. 

That  net  was  run  i)ut  and  taken 
in  three  times  on  the  morning  of 
each  day  we  made  the  aerials.  The 
aerials  are  breathtakingly  beautiful. 
It  was  with  great  difficulty  that  we 
selected  which  aerials  to  use  in  the 
half-hour  show.  The  collecting 
crew  was  exhausted  and  our  good 
relationship  with  them  was  some- 
what strained. 

.Although  the  waters  in  Biscayne 
Bay  and  the  Atlantic  Ocean  off 
the  coast  of  South  F-'lorida  are 
beautiful  and  photograph  in  vivid 
color  topside.  Rccla.  like  other 
producing  units,  had  to  go  to  the 
Bahamas  to  ^hoot  the  underwater 
scenes.     ( Coniinued  <m  pii\;e  113) 


(ihiracu-Haiscil    \\  iiir    Maker 
by  SlioMiiif;  C<>iiipaiiy''N  Size 

¥Ji)\v  Imi'okiasi  Is  iiiiiNAME 
■  *^  of  a  company  or  a  product? 

How  directly  can  a  name  be  re- 
lated to  sales? 

Management  at  Mogen  David 
\\  me  Corporation  can  provide 
some  cogent  answers  to  these  ques- 
tions. The  firm  is  currently  riding 
the  crest  of  a  still  growing  wave 
of  consumer  popularity. 

Yet.  through  the  end  of  World 
War  II.  Mogen  David  was  basical- 
ly a  sacramental  wine  used  during 
religious  ceremonies. 

Aiiioii!;   Most    Popular   Wines 

Today,  the  Mogen  David  label 
is  among  the  most  popular  with 
wine  consumers  in  the  United 
States. 

"Mogen  David  caught  on  so  fast, 
and  so  surprisingly,  that,  at  the 
end  of  World  War  H.  we  actually 
had  to  'dump'  tanks  of  other 
brands  we  produced  and  bottled 
just  to  make  room  for  it."  recalled 
Bernard  Wiernik.  President  and 
Chief  Executive  Officer. 

Traditionally,  there  was  little 
historic  market  for  wine  in  the 
United  States.  In  addition,  there 
are  many  legal  regulations  on  the 
sale  of  wine.  Thus,  to  increase 
sales  of  Mogen  David,  it  was  first 
necessary  to  create  a  growing  mar- 
ket for  wines  as  a  mass  consumer 
product. 

"The  wine  market  is  booming 
today."  Wiernik  explained,  "be- 
cause well-placed  advertising  and 
effective  point-of-purchase  dis- 
plays opened  the  door  to  the  con- 
sumer market.  Once  this  was  done, 
consumer  tastes  developed,  and 
the  door  was  pushed  open  wider 
by  word-of-nmuth. 

"But    this   was   not   enough.    In 

District  sales  managers 

lhr<\ii'^hiiul    thr   fi 


'>    l'i<'liir<-    Itiiildin^    Hii>>ines<t 
,  .Scope   iinil    I'roiliicl   (^iiulitv 

order  to  sell  OUR  wine  to  the 
public,  it  became  necessary  to  sell 
OUR  image  to  distributors,  prin- 
cipals, distributor  salesmen  and 
consumer  groups. "  Wiernik  con- 
cluded. 

Film  Helped  ".Sell"  Image 
Much  of  this  image-selling  has 
been  accomplished  with  a  single 
1 6mm  color  and  sound  motion  pic- 
ture film  stressing  the  size  and 
scope  of  the  company  and  the 
c|iiality   of   Mogen    David    Wines. 


Bernard       Wieniik,       President 

.>/(){,'<  n   David  Wines.  Chicago 

The  film  was  designed  to  tell  this 
basic  stoi7  to  all  groups  affecting 
sales  of  Mogen  David  Wine  — 
from  key  distributors  on  down  to 
individual  consumers. 

In  contrast  to  most  business 
films,  the  motion  picture  has  a 
story  line  —  and  a  humorous  one. 
at  that.  The  story  line  is  a  direct 
take-off  from  Mogen  David's  well- 
known  advertising  slogan:  Wines 
Like  (Irandina  i'sed  to  Make. 

The  film  opens  with  a  little  old 

(CONCLUDFI)     ON      PAGI       122) 


iiagers  nvicw  llir  Mofiin  David  color  film  tliiij  are  iisiiin 
'I  Id  to  \hoiv  ilistrihtitor\  und  retailers  the  eonipntti/   ston/. 
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\1ciiiIhts  ()t  the  Tclc\  ision  and  Fihn  Department,  Space  &  Information  .Si/s- 
tdiis  Division  at  \orth  Aniirican.  outlined  the  ukcs  and  potentials  for  vloscd- 
circtiit  tch'vixion  in  an  industrial  complex  at  this  recent  chapter  meeting. 


TV  &  Film  at  North  American  Aviation 


Members  of  .Spare  &   Inf< 
at  Downey  Hosts  (or  Los 

nPHt  TriLEvisiON  &  Film  Dcpart- 
-*-  ment.  Space  &  Information 
Systems  Division  of  North  Ameri- 
can Aviation  at  Downey.  CaHf. 
was  host  to  members  of  IFPA's 
Los  Angeles  Chapter  in  October. 
Despite  an  unseasonal  heat  wave 
and  the  20-milc  drive  from  Holly- 
wood to  Downey,  some  60  mem- 
bers gathered  in  the  large  Studio 
"A"  to  learn  more  about  the  de- 
velopment of  one  of  the  nation's 
largest  industrial  television  organ- 
izations. 

Chapter  chairman  Jim  Swift's 
brief  word  of  greeting,  followed  by 
national  president  Harald  Dyren- 
forth's  report  on  national  activities 
were  preliminaries  to  the  main 
program  event  as  Bob  l.loyd.  mar- 
keting representative  for  the  S&ID 
closed-circuit  television  organiza- 
tion gave  a  brief  history  of  the  de- 
partment. 

He  also  miiiiiK'tl  the  purposes 
of  this  acti\  ity,  the  niany  trials  and 


trination  Systems  Division 
Aiijieies"  Chapter  Profjram 


Boh  Lloyd  presented  a  brief  history 
of  the  hlAA  closed-circuit  protirani. 

tribulations  it  has  faced  during  its 
first  three  years  of  operation  and 
then  presented  a  TV-tape  record- 
ing which  graphically  illustrated 
the  many  varied  uses  and  poten- 
tials of  a  close-circuit  activity 
within  an  industrial  complex. 

following  this  introductory  pre- 
sentation, niembcrs  separated  into 
three  groups  lor  guided  tours  of 


IFPA   President  Harald  Dyreiiforth  reports  on  ndliniial  aelitilirs  nf  llu    a.s- 
sKcidliiiu  duriuii  the  ri  i  <  lit  October  meeting  of  the  Los  Angeles  Chapter. 


the  TV  facilities.  Each  grcjp , 
led  by  a  member  of  the  SlD ' 
and  Film  Department  i  f 
Deets  (IFPA  editorial  v.p  ( 
Reed.  IFPA  member  and  Un 
er  "Cindy""  award  dinner  h  t 
I  loyd  took  their  respccti\ 
through  the  plant. 

Stor>-  of  Film  Operaliu 
During    a    "coffee    brea/  ( 

Reed  delivered  the  story  «  R 
Operations    within    the    iii 
also  noted  that  although 


Cal  Reed  described  Film  Oppli^ 
ihiring  the  Downey  S&ISD  pert 

unit  "spawned""  the  televisii  si 
tion.  this  offspring  promise  foi 
long  time  to  turn  into  a  "misK 
about  to  consume  its  own  are 
Both  Reed  and  Lloyd  vn  i 
freshingly  candid  and  siid 
forward  in  their  commciarii 
neither  hesitated  to  outli;  t 
difficulties  members  of  eai  d 
partment  had  to  ovcrconn  Bi 
by  now.  personnel  in  both  fih  ai 
TV  realize  and  understan  h( 
each  group  member  can  ho  ai 
complement  the  efforts  '  I 
counterpart:  many  productii'sU 
fers  now  interchange  dulii  t 
tween  the  two  media.  ' 

Role  of  Closed-Circuit    ■ 
It   was   an   exciting  as    ill 

thought-provoking  session  >r  '■ 
who  attended.  Questions  ke|COi 
ing  at  the  various  speakci  uB 
1 1  p.m..  when  the  meetini; 
adjt>urned. 

We  are  sure  tiuii   many 
bers.    most    i>f   w  horn    are  I 
people,  went  off  pondering  I 
ment  made  by  Bob  Lloyd:! 
closely  at  these  presentatioif 
lies,  because  if  you  look  fB 
to  T\'"s  role  in  ytnir  organ! 
sou  will  learn  many  of  the 
tages  and  how  to  li\e  with  it, 

Bui   lo  those   who  do  m  t 
for  television  in  their  facilil 
noted   that  this  also  gave 
\;ood  look  at  its  eapabilitics.  | 

Incler  no  circumstances, 
noted,  should  anyone  feel  th' 
halt    its    arrival    on    the    iiv 
scene  ...  it  is  well  on  its  wii'" 
as  even  a  cursory  look  at  i-S*"' 
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ipler    Chainiiaii    Jim     Swift 

(/    mnnhirs    It)    the    nrcnt 
It  Sorlh  Amiriraii  Aviation. 

m  "hardware"  sales  to  in- 
organizatiiins  will  quickly 


.  Confer  With  Kodak 

jn  a  Program  for  Seminar 

V";  propi^sed  series  of  Scmi- 
liirams  to  be  conducted  in 
<  Angeles  area  by  our  na- 
iffice  is  making  considera- 
igress.  Through  the  gcner- 
p  of  Neal  Keehn.  national 
•  of  sales  for  DeLuxe-Gen- 
m  Laboratories,  the  aid  of 
n  Kodak  has  been  assured 
rdinate  and  help  develop 
jrani  li>r  a  seminar, 
ings  have  already  been  held 
1  Dr.  Harald  Dyrenforth. 
president;  Roy  L.  Deets, 
Editorial  v. p..  Mr.  Keehn 
ughn  C.  Shaner  and  J.  L. 
Robertson  (of  EK's  West 
'pcrations )  to  review  sub- 
iltcr.  approach  and  other 
involved  in  getting  the  proj- 
crway.  • 


Discuss  Animation  Techniques 
at  Mceiing  in  San  Francisco 

Membcis  of  the  Northern  Cali- 
fornia Chapter  took  active  part  in 
the  recent  San  Francisco  Interna- 
tional Film  Festival  last  month. 
During  its  preceding  (late  Septem- 
ber )  meeting,  the  chapter  opened 
its  fall-winter  program  with  a  ses- 
sion on  ".Animation".  Two  ani- 
mated films  produced  by  the  Na- 
tional Film  Board  of  Canada  were 
screened  and  their  techniques  dis- 
cussed following  dinner. 

Cameron  Guess,  Jeffrey  Hale 
and  Barry  Nelson,  of  Cameron 
Guess  Associates  in  San  Francisco, 
ctinductcd  the  screening  and  dis- 
cussions on  the  two  films:  Christ- 
mas Cracker  and  The  Great  Toy 
Rohhery.  These  short  films  arc 
wryly  satirical  in  content  and  both 
have  had  feature  theatrical  release. 
The  Great  Toy  Robbery  was  es- 
pecially successful,  having  been 
distributed  by  Columbia  Pictures. 
It  was  generally  "packaged"  with 
the  feature  Dr.  Sirani^elove. 

Guess  and  Hale  produced  both 
films  while  members  of  the  Film 
Board  staff  and.  because  of  this, 
an  authoritative  discussion  was 
held  on  the  techniques  and  equip- 
ment used  as  well  as  the  trials 
and  tribulations  endured  during 
production. 

H.  Vin  Agar,  chairman  of  the 
Northern  California  Chapter  and 
Jim  Goldner.  program  chairman, 
are  lining  up  a  series  of  highly 
interesting  programs  for  the 
months  ahead,  including  a  prom- 
ised visit  ( right  after  the  first  of 
the  year)  by  noted  Hollywood 
cinematographer  James  Wong 
Howe. 

All  former  members  and  others 
in  the  area  interested  in  joining 
this   conveniently-located   Chapter 
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should  contact  Vin  Agar  at  W.  A. 
Palmer  f-ilms  in  San  Francisco.  • 


List  Exhibitors  and  Sponsors 

for  the  1966  National  Conference 

■  Eight  exhibitors  and  four  spons- 
ors have  already  "signed  on"  for 


the  1966  National  Conference  to 
be  held  next  June  2,  3  and  4  at 
the  Miramar  Hotel  in  Santa  VIi>n- 
ica. 

Recording  secretary  Elaine  Dol- 
nick.  coordinator  for  the  National 
Conference  and  Bob  Dickenson  of 
Magnasync  Corporation,  chairman 


three  iiiiided-tours  ol  .S&lSD  tatililics  dl  Doniutj  uus  coiuhirlcil  hy 
ditoriiil  V.I).  Roy  I,.  D(it\.  .v/iouii  i«'i7/i  iiunil)rr.\  of  /ii'.v  tour  parlij. 


Meet  Jim  Swift:  Man  Behind  tlie  Camera 

I^LR  Closeup  for  this  issue  is 
^-^  focused  on  the  dynamic  chair- 
man of  the  Los  Angeles  Chapter  of 
IFPA  —  Jim  Swift,  supervisor  of 
the  motion  picture  unit  of  Hughes 
Aircraft  Company  in  Culver  City, 
California. 

James  R.  Swift  was  born  in 
Cleveland.  Ohio  but  moved  to  Cal- 
ifornia at  an  early  age.  He  attend- 
ed school  in  the  Hollywood  area 
and  began  his  higher  education  at 
Pasadena  Junior  College. 

Jim"s  career  had  already  started 
to  take  shape  while  he  was  in  high 
school.  During  his  spare  time,  he 
worked  in  a  local  portrait  studio 
and  was  bitten  by  the  "photo- 
graphic bug"  —  although  it  took 
several  years  for  the  results  to 
de\elop  into  a  profession. 

Meanwhile,  Jim  had  become  an 
expert  ice  skater,  and  was  offered 
a  job  as  a  professional  skater  in 
ice  shows,  which  he  accepted.  His 
ice-skating  talents  also  led  to  his 
participation  in  professional  ice 
hockey  for  two  seasons. 

World  War  II  interrupted  the 
skating  potential  of  Jim  Swift,  and 
he  served  in  the  Navy  from  1941 
through  \945  as  a  deep-sea  diver 
:md  as  a  tug  master. 

By  the  lime  of  his  military  dis- 
charge, the  photo  "bug""  had  taken 
hold  and  he  began  the  career  that 
was  to  lead  him  from  still  photog- 
rapher to  motion  picture  execu- 
tive. In  1946.  Jim  was  employed 
by  Shiney  Wright,  a  color  illustrat- 
or, to  do  his  mauazinc,  fashion, 
and  advertising  photography. 

In  1947.  our  seasoned  camera- 
man joined  the  Steve  Hanacan 
Publicity  Aeency  in  Sun  Valley. 
ld;ilio  as  a  still  and  motion  picture 
cameraman.  He  shot  news  stories 
to  service  movie  fan  magazines, 
wire  services,  and  newsreel  com- 
panies with  information  on  Hana- 
i;an"s  clients.  The  Hanauan  tiffice. 


L.  .\.  C^hairmaii  Jim  Swilt 

(and  Jim),  moved  to  Las  Vegas 
in  1948.  During  this  time,  Jim 
accumulated  credits  for  more  than 
one  hundred  magazine  covers  and 
advertising  layouts. 

Then,  in  1950.  Jim  took  a  fling 
at  operating  his  own  photo  studio, 
known  as  Buck  and  Swift  Photog- 
raphy, in  Las  \egas.  in  partnership 
with  another  former  Hanagan  em- 
ployee. But.  by  the  end  of  \950. 
Jim  was  back  in  Los  Angeles  as 
head  cameraman  for  Rocket  Pic- 
tures. Inc. 

Five  years  later,  he  accepted  a 
job  with  his  present  empli>yers. 
Hughes  Aircraft  Company.  Start- 
ing as  a  motion  picture  cameraman 
on  the  Falcon  missile  program,  he 
steadily  advanced  to  bcciimc  su- 
pervisor of  the  motion  picture 
unit. 

When  asked  about  his  hobbies. 
Jim  always  replies  that  it  is  the 
buying  and  remodeling  of  older 
homes  filled  with  character  and 
charm.  But  somehow,  for  those 
who  have  seen  his  remixieled 
homes,  they  seem  to  take  on  a  new- 
vitality  —  just  as  has  the  Los 
Angeles  Chapter  of  IFPA  under 
Jim  Swift's  chairmanship  during 
the  past  six  months.  • 
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(CONTINUED       FROM       PAGE       S3) 

of  the  Exhihiturs'  Committee,  dis- 
closed that  the  ArriI'lex  Corp.  of 
America.  Amega  Corporation. 
Bach  Auricon.  Inc..  F&B/Ceco. 
Inc..  Hollywood  Film  Co.,  Mai:na- 
sync  Corp..  Raike  Company.  Inc.. 
and  S.O.S.  Photo-Cinc-Optics. 
Inc.  are  the  first  exhibitors  signed. 

Sponsors  for  the  upcomins:  Con- 
ference include  Brown's  Motion 
Picture  Labs  (San  Diego).  Color 
Reproduction  Company.  Consoli- 
dated Film  Industries,  and  Film- 
service  Laboratories.  Inc..  all  of 
Hollywood. 

As  additional  organizations  join 
our  Exhibitors"  Roll  or  become 
Sponsors  for  the  National  Confer- 
ence, they  will  be  listed  in  these 

Joi  RNAi.  columns.  • 

*        «        * 

National    Board    Tables    Motion 
to    Change    Name    of    Association 

1  he  motion  for  a  change  in  the 
name  of  the  Industry  Film  Pro- 
duci.TS  Asst)ciation  to  "informa- 
tioral"  Film  Producers  Associa- 
tion was  tabled  at  the  meeting  of 
the  National  Executive  Board  — 
priiiiarily  because  of  the  extreme 
closeness  of  the  vote  by  the  general 
membership. 

Although  only  a  relatively  small 
portion  of  the  membership  parlici- 
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Filmservice   Laboratories 


General  Film  Laboratories 
Division   of   DeLuxe   Labs. 


Arriflex  Corp.  of  America 

Hirns   and   Sawyer,   inc. 

Byron  Motion  Pictures,  Inc. 

Cinema  Research  Corporation      Hollywood  Film  Company 

Cinesound   Corporation  Magnasync  Corporation 

Color  Reproduction  Company      Mole-Richardson  Company 

Consolidated  Film  Industries         SOS  Photo-Cine-Optics 


official  photographer  for  in < 
"Chargers'"  professional 
team  since  1961.  died  at 
last  month.  He  was  an  en  jsj 
supporter  of  this  Associ;on 
work  and  principles. 

Joe  was  also  famed  for 
era  work  of  the  annual  l'^ 
rades   in    Pasadena  and  t^  ( 
land      (Ore.)      annual     |U) 


00 


S( 


w 


miss  him! 


pated  in  the  mail  vcite  (thus  not 
giving  the  Board  a  real  expression 
of  total  membership  feeling  on  the 
name  change),  it  was  felt  best  not 
to  make  the  change  at  the  present 
time. 

Those  in  favor  of  the  name 
change  expressed  the  opinion  that 
perhaps  they  had  not  done  a  prop- 
er job  of  "educating""  the  member- 
ship on  why  they  felt  that  a  change 
in  name  (but  retaining  the  "IFPA"" 
letters )  would  be  advantageous  at 
this  time.  • 


"Sea  Lab"  Experiment  Films 
Shown  at  the  San  Diego  Chapter 

.  Films  made  during  the  recent 
"Sea  Lab""  experiments  citnducted 
deep  below  the  Pacific  Ocean  off 
the  coast  of  San  Diego  were  fea- 
tured on  the  October  program  of 
IFPA"S  chapter  in  that  citv.  • 


Filmakers,  Sportsmen  Mourn 
Loss  of  Producer  |oseph  Maestro 

Joe  Maestro,  a  leading  figure  in 
San  Diego  film  production  and  the 


DeMello  Producing  and  Im 
a  Hughes  Film  on  "Clean  (a 
••■  The  operation  of  th^" 
room""  at  Hughes  Aircraf|s 
cribed  by  Marvin  Mil 
coming  one-reel  color 
Clean  /.v  Clean'.'"  being  pid 
and  directed  by  Paul  deNJIk 
Georiie  Stimson. 


ler  inl  fc 
^r  fill  J 


S.O.S.    Photo-Cine-Oplics 
New    Western    Branch 

•     The  Western  office  of 
Photo-Cine-Optics.    Inc. 
located  at   10635  BurbanI 
North  Hollywood.  Califoi 
hert  Huffman  is  now   mai 
this  branch,  assisted  by  CI 
Pitts,   formerly  at   the  co| 
New  York  headquarters, 


NORTH    AMERICAN    AVIATION.   INC 


LOS    ANGELES    DIVISION 


21  October  I965 


Mr.  AiiiAt«au 

Inrtltut*  of  Foreign  Language 

TOW  RoUyvood  Blvd. 

Loa  Angeles,  28,  California 

Dear  Hr.  Amateau: 

Tlie  Bovle  "Speed  and  Heat"  that  you  translated  and  narrated  for 

us  In  French  was  very  veil  received  In  Europe.   We  have  had  much 

success  with  It  there,  and  I  must  say  part  of  the  credit  Is  due 

to  ywi  and  we  want  to  take  this  opportunity  to  thank  you  for 
your  assistance. 

It  has  been  a  pleasure  to  work  with  you  and  both  our  motion 
picture  departnect  and  Mr.  Gallchon  were  very  pleased  with  your 
performance . 

Slnceilely, 


kJ 


Ooraon  F.  Oray 
Public  Relations 
Los  Angeles  Division 


/de* 


It  is  a  privilege  to  serve 
sophisticated  clients  who 
appreciate  a  job  well  done! 


JOIN  THE  INTERNATIONAL  SET  OF  WORLD  MARKETERS  AND  PRODUCER 
FOR  WHOM  WE  HAVE  DUBBED  FILMS  IN  ONE  OR   MORE  LANGUAGE 

FOREIGN  LANGUAGE  &  CINEMA  SERVICI 

7046    HOLLYWOOD    BOULEVARD,    LOS    ANGELES,    CALIFORNIA   9002 
Telephone:    HOIIywood   7-5128   (Area    Code   213) 
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trt  an  the  Sixth  Mntvmaiional 
atriai  Fiiwn  F»stivai  ... 

ire  ll^m«  the  Grand  Prix 

ain's  IVeu?  My^oh  in  Pictures 

and  W^idena  Film  Horiaons 

fnatianai  Mjistings  af  Fiim 
luction  A  MBifitrihutian  Services 


^ 


^tP 


Le  Gros  Horloge:  historic  cioci<  tower  of  tiiis  Normandy  town. 

Films  of  21  Countries  Compete  at  Rouen 

France  W  iti>  (^rund  Prix  With  Seven  Awar)l>;    British,  German    Fihns   Win    12   Prizes 
as    the    Sixth     International    Industrial    Film  Festival   Attracts  Hundreds  to  Normandy 


'I'^MK  Turning  Years  brought  the  Intcrna- 
-^  tional  Industrial  Fihii  Festival  bactc  to 
Rouen.  France  in  October,  1965.  Since  its  birth 
in  this  ancient  Norman  city  in  I960,  this  fore- 
most industrial  film  shovscase  of  the  Western 
WOrld  has  grown  in  stature  and  in  numbers 
of  participating  countries.  The  Sixth  Interna- 
tional at  Rouen  brought  nearly  1 30  films  from 
2 1  lands  and  the  horizon  oi  competition 
expanded  to  new  continents  as  Africa.  Aus- 
tralia and  Japan  brought  films  to  Rouen.  Join- 
ing this  expanding  group  of  participants  were 
Canada.  Ireland  and  Israel.  The  Festival  was 
held  for  a  full  week,  from  October  I  I  to  16th. 
Some  500  delegates  and  jurors  were  there. 


joined  by  wives  and  by  a  growing  number  of 
interested  industrialists  fiom  all  over  Europe. 
The  international  press  coverage  was  amazing, 
considering;  the  highly-specialized  nature  of 
the  event.  Over  40  journalists  from  Austria. 
Belgium.  Britain.  Denmark.  Finland.  Ciermany. 
Italy,  Norway,  Spain  and  Switzerland  joined  a 
large  number  of  their  counterparts  from  the 
press  of  France  for  the  week  of  showings. 

The  Grand  Prize  of  the  Festival  at  Rouen 
was  won  by  the  host  country — France — which 
accumulated  the  necessary  points  when  its 
entries  won  two  first  prizes,  three  second 
prizes  and  a  fourth  prize.  Although  no  offi- 
cial  recognition  was  given  to  rumiers-u|i."  the 


A   Report   from    Rouen   by  On  Cclln 

honors  for  second    place  uent  to  Brit, 
its  films  won  two  first  prize  awards. 
prize  and  three  third  prizes. 

Six  special  prizes  were  also  aw,: 
members  of  the  international  press.  iIk 
Productivity  Association,  the  French 
tion  of  Industries,  the  City  of  Rouei 
Inforfilm.  international  film  distributic 
ization  now  serving  some  19  countries,  iclu 
ing  the  U.  S.  and  Canada. 

Their  Hospitality   Knew   No  Bouiu 

These  are  the  "vital  statistics"  of  tl 
Festival.    But   there   was  another,  vasi 
appealing  side  to  this  story  in  the  trenndo 
"show"  which  the  organizers  of  the  ' 
officials  of  Rouen   and  of  the  Seine-' 


Claude  Auguste-Dormeuil.  of  the  Dep.tim 
Cinema,  Kodak-Pathe  in  Paris,  regists  I 
attendance    at    festival    showings    in   "'ii 

district  and  the  people  of  that  area  put  t;cil 
for  the  comfort  and  enjoyment  of  the  dcgal 
jurors,  press  and  other  guests. 

Industrial  films  reigned  in  Rouen  i  fl 
of  competing  nations  hung  throughct  ' 
town;  guidebooks  "posted"  the  dail  f 
showings;  students  from  the  L'niver  y 
Rouen  attended  the  judging  session  1 
"Paris-Normandie"  newspaper  carried  )  c 
umn  inches  every  day  with  Festiva^iM 
items  and  critiques  of  the  day's  filni|  1 
Regional  Prefect,  representing  the  rei 
go\ernment.  the  lVIa\or  and  the  Presiint 
Rouen's  Chamber  of  Cmnmcrce  all  23'  0 


The  Cincdit  cinema  in  Rouen  was  the  showcase  where  iiearK  1  lO  iiidus-     Festival  delegates  at  Rouen  gather  for  the  opening  of  the  "Fill  t 
trial  films  competing  for  Festival  honors  were  shown  to  jury  members,      Photography  in  the  Service  of  Industry  "  cxhibiiion  liekl  during 
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x'-piions.  The  French  hosts  at  ull  these 
store  than  upheld  traditions  of  grandeur, 
loin's  lavish  hospitahty  all  but  submeriied 
LXl-pressed  jurors  and  we  speak  from 
lice!  The  publisher  of  Business  Screen 
1  iifficial  deleiiate  for  the  United  States, 
siting  the  participating  National  Asso- 
i^of  Manufacturers.  With  our  counter- 
l-om  Denmark.  France.  Germany  and 
Me  helped  judge  the  21  films  entered 
fcaory    B.    Our    fellow    delegates    and 


nation  (all  wrapped  in  one  memorable  eve- 
ning), was  the  almost  total  absence  of  time 
and  place  for  some  discussion  and  viewpoint 
exchange  with  industrial  film  men  from  all 
over  Europe  and  abroad.  For  Rouen  was  truly 
a  "United  Nations"  of  specialized  film  makers 
and  users.  Festival  authorities  finally  answered 
our  call  on  the  last  day  of  the  week,  [X-rmitting 
a  brief  two  hours  of  early  Saturday  morning 
discussion  among  the  members  of  the  inter- 
national juries,  who  were  most  appreciative. 


"The  Forth  Road  Bridge"  won  both  first  and  special  prizes.  Story 
of  one  of  Britain's  most  important  civil  engineering  projects  has 
scenes  which  capture  grandeur  and  excitement  of  magnificent  feat. 


torn  the  U.  S.  were  Carl  Lenz.  president 
Jern  Talking  Picture  Service,  and  John 
consultant  to  the  .Motion  Picture  and 
ion  Markets  Division.  Eastman  Kodak 
ny.  who  served  as  an  alternate  juror, 
rincipal  shortcoming,  amidst  this  weck- 
ircuit  of  daily  ceremonial  luncheons, 
eceptions  in  historic  halls  and  chateaux, 
iting   in   an    awards    banquet-fete-coro- 


At  the  end  of  jury  deliberations  French 
entries  led  that  country  to  the  Festival's  Grand 
Prize  with  two  first  awards,  three  third  prizes, 
a  fourth  and  the  one  of  the  two  special  awards 
given  by  the  Conseil  National  du  Patronat  Fran- 
cais  (the  French  Industrial  Federation). 
Britain  also  took  home  seven  prizes,  includ- 
ing dual  honors  for  an  inspiring  film  story  of 
The    Forth     Road     Bridi;e.    co-sponsored     by 


"Der  Heissen  Frieden"  (The  Hot  Peace)  was  a 

first  prize  winner  at  Rouen  for  its  sponsor. 
Badische  Anilin-und  Soda  Fabrik.  The  film 
emphasizes  the  importance  of  scientific  re- 
search for  industrial  progress.  It  was  pro- 
duced   by    Gesellschaft    fur    bildende    Filme. 


Shell-Mex  and  British  Petroleum  Limited.  This 
film  won  first  prize  in  Category  B  and  also 
received  the  unanimous  vote  of  the  press  for 
a  special  "Journalist's  .Award."  Britain  wound 
up  with  another  first  (Triumph  of  ChilJhirih): 
as  well  as  a  second  prize  and  three  third  prizes. 
German  film  entries  also  did  exceedingly 
well  at  Rouen.  That  country's  industrial  films 
also  won  two  first  prizes  ( The  Third  Fiutor 
and  The  Hoi  Peace):  took  single  second  and 
third  prizes  and  finished  up  with  a  special 
award  from  the  French  Industrial  Federation 
for  an  important  "employee  altitude"  film 
titled  The  Fof;  Is  Grey.  Belgium  was  a  sur- 
prise   winner    as    this    comparatively    smaller 


ig  delegates    (left  lo  right):    M.   Loraillere;   M.  Lecanuet,  mem- 
frcnch  Senate;  ami  M.  Weil-Lorae  of  the  Ircncli  film  industrv. 


Rene  Arnaud    (third  from  left):  secretary-general  of  Council  of  Euro- 
pean   Industrial   I'ederations:   right.   M.  Dauge,  festival  jury  president. 
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CATEGOin     \   \\\  \RI)S: 


H.  T.  Wolff  (ai  ligln).  rcprc^cniing  the  Ger- 
man Government  Information  and  Press  Of- 
fice, accepts  fir^t  award  in  Category  A  for 
"The  Third  Factor."  The  presenters  (left  and 
center) :  E.  Lorailiere,  secretary-general  of  the 
Rouen  festival,  and  E.  Mayolle,  vice-president, 
the    Conseil    National    de    Patronat    Francais. 


M.  M.  Mignard  (left),  representing  N.  V. 
Philips'  Gloelampendahrieken.  of  Holland,  re- 
ceives second  prize  in  Category  A  for  "Inter- 
ludium  Electronicum."  produced  by  N.  V. 
Multifilm,  of    Hildersum    in    the    Netherlands. 


CATEGORY    B    AWARD 


V.  ).  A.  Lillic-Cosicllo  (right)  accepts  first 
prize.  Category  15,  awardci:  "The  Forth  Road 
Bridge."  The  presenter:  M.  Ilcudicr,  president 
of  the  Hmployers  Federation  of  the  Seine- 
Maritime  region.  Film  was  sponsored  by 
Shell-Mex  and  British  Petroleum  Ltd.;  pro- 
duced bv  Random   Film   Productions   l,td. 
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Films  of  21  Nations  (onipHc: 

(CONTINUED  FROM  THE  PRECEDING  PAGE  57  ) 

nation  scored  a  first  award  for  a  thrilling; 
non-verbal  fishing  film  (0.333);  won  a  fourth 
prize  (liulinaison  vers  I'Laii)  and  then  re- 
ceived the  City  of  Rouen's  special  prize  for  the 
film  l.a  Cyhernetique.  detailing  the  principles 
of  cybernetics. 

Films   ol    llolhiiui    and    llah     Malrli    Honors 

llollanci  and  Italy  were  matching  winners  as 
the  Netherlands'  entry.  Iiuerhidiiiin  Llectron- 
iiimi.  sponsored  by  Philips  of  Eindhoven,  won 
a  second  (and  to  many  at  Rouen  deserved  a 
first!).  Inierhuliiiin  was  judged  tiie  winner  of 
the  first  annual  Inforfilm  award,  given  by  the 
international  distribution  organization.  Italy 
also  won  a  second  prize  as  the  Fiat-sponsored 
film.  lACB — Accialo  .\ii  Misiira  was  accorded 
that  honor.  A  special  award  to  the  Italian  entry 
Quakosa  di  Nuovo  Fra  (Hi  Olivi  (a  film  on 
improving  olive  culture)  was  given  by  the 
French    Productivity    Association. 

Whi)  brought  up  the  rear  ranks'.'  Well,  the 
U.  S.  A.  for  one  as  only  one  third  prize  was 
won  by  this  country  when  the  Johnson's  Wax 
film.  Seven  Keys  to  Clrealer  Creativity  (pro- 
duced by  Flagg  Films)  was  so  honored. 
Japan,  with  only  two  entries  compared  to  the 
U.  S.  total  of  14  submissions,  had  a  better 
"percentage"  as  its  informative  wide-screen 
ilm  A  New  Railway  /,v  Born  took  a  similar 
third  prize.  Denmark  won  a  fourth  award  for 
a  very  useful  motion  picture,  57  Million 
Ihihiyles.  describing  an  historically  new  marine 
salvage  method  using  polystyrene  granules  to 
raise  a  wrecked  freighter. 

Tiainiiii;    .Subjects    Win    First    for    France 

I  he  French  winners  have  not  been  men- 
tioned by  title  thus  tar  but  merited  the  jury 
consensus.  First  prizes  went  to  two  extremely 
useful  "working"  films:  I.e  Soiidai^e  de  iAIiiin- 
iniiim  (The  Welding  of  Aluminum),  spon- 
sored by  L'Aluminium  Francais;  and  to  l.e 
Secretarial.  (Fhe  Secretary)  co-sponsored  by 
Olivetti  and  the  Institute  National  Pedagogiquc 
(proiluced  by  Les  Analyses  Cinematographi- 
c|ues  of  Paris).  French  second  prize  awards 
were  of  equally  high  quality.  I'ompey  Aciers 
Spedaii.x.  on  the  specialized  steels  of  its  spon- 

The  skill  and  pride  of  the  workers  who  built 
■■'I'he  Forth  Road  Bridge"  make  this  a  shining 
hour  of   Iriiiniph   o\er   lieighl.   wind,   weather. 


Upholding  opening  day  tradition  are 

Lorae  (left),  official  of  the  French 
picture  industry  and  (right)  M.  I, 
secretary-general    of    the    Festival    at 


jue 


ton 


sor.  Societc  des  Acieres  de  Pompcy; 
Tilt,   a   brief  eight-minute   color  fiim 
structure  of  material,  sponsored  by  th. 
try's  Commissariat  a  I'Energie  Alonik, 
Ne  Le   Prenez    Pas  a   la   Le^ere   (dontai 
heavy  things  too  lightly),  sponsored  by  ou 
leres  du  Nord  et  du  Pas-de-Calais,  all  W(,  sc 
ond  awards  at  Rouen. 

France    wound    up    with    a    fourth   p  e 
/.('  Concorde,  sponsored  by  Sud  Aviatii 
presaging   the    new    super-sonic    air  tr; 
plane  now  in  early  stages  of  pn>ductiii; 
host    country    completed    its    prize-tak 
Rouen  with  a  special  award  from  the 
Industrial    Federation   to   The  Iron  Mo\ia 
sponsored  by  S.  A.  des  Mines  de  Fer  dc 
tanie.   This  picture  shows  iron  ore  minir 
has  begun  in  the  heart  of  Africa. 

Britain   Almost   \\\m   the   Festival  Pri 

And  Britain  might  well  have  won  its 
successive  Grand  Prize  (which  it  rcceivi 
year  in  London)  but  for  a  six-point  difPcn 
in  final  totals.  The  fortli  Koad  Hridae.  rc' 
ously  mentioned  for  its  first  and  special  a'ln 
had    a   counterpart    first    prize   winner     i 

(CONTINUED    ON      llll      lOllOWtNG    PAG' 61 


ai 

i|X 

T 

! 

en 


au 


li 


"Alome  Tilt."  an  eight-minute  color  r*" 
sponsored  by  the  French  Atomic  Fnerg\  ^ 
mission,  won  the  second  prize  in  Catcgv 
for  its  clarity  of  exposition  on  the  r| 
lure  of  material:  atoms  and  molecules. ll 
film    was   created    hv    Paris   Cite    Product' 
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^RD-WINNING  FILMS  OF  FRANCE 

'two  First  Prizes,  three  seconds  and  one  fourth  award. 
■  plus  the  special  prize  given  by  the  French  Industrial 
Idcration,  carried  France  to  the  Grand  Pri.x  which  it 
h  at  Rouen.  Films  on  job  skills  and  safety  were  notable. 


cialized  steels  of  Pompey   \\ . ;  ^    uo^cribed  in  great  detail  in  a 
tc  color  film  awarded  second  prize.  Created  by  Films  Caravelle. 


"Le  Concorde"  won  a  fourth  prize  at  Rouen.  This  Sud  Aviation  film  on 
the  advance  planning  for  this  super-sonic  airliner  gave  viewers  a  sig- 
nificant and  timely  reminder  of  today's  smaller  world,  united  by  air. 

The  winning  Frencli  entries  at  Rouen  had  several  things  in 
common:  first,  the  painstaking  care  and  skill  used  by  their 
producers  to  delineate  the  subjects;  secondly,  where  color 
was  vital  (as  in  Pompey  Aciers  Speciaiix).  the  quality  shown 
was  superb!  Content  was  also  most  timely  in  Sud  Aviation's 
advance  look  at  Le  Concorde,  their  new  super-sonic  airliner. 
Le  Monnii>ne  de  Fer  shows  iron's  role  in  developing  Africa. 
But  two  first  prizes  won  by  France  went  to  job  instruction 
films:   to  show  how  to  weld;  to  improve  secretarial  skills. 


Jaj^c  de  I'Aluminium  was  another  win- 
a  first  prize  (Category  D).  Sponsor- 
Aluminium  Francais  and  produced  by 
ns  du  Centaure.  this  28-minute  color 
ows   methods    of    welding    aluminum. 


"Le  Secretariat"  won  u  iirst  prize  at  Rouen 
for  its  producer.  Les  Analyses  Cinematogra- 
phiques.  of  Paris.  This  scene  shows  Monique 
as  the  perfect  secretary,  the  boss'  right  hand. 
She  excells  in  relations   with  other  workers. 


"Ne  Le  Prcnez  Pas  a  la  Legere,"  sponsored 
by  Houilleres  du  Nord  et  du  Pas  de  Calais, 
was  cited  for  safety  message:  "don't  take 
heavy  things  too  lightly,  because  anything 
heavy   is  dangerous   and   statistics   prove   it." 


Absit  (right)  accepts  first  prize  in 
)'  D  for  the  film  "Le  Soudage  de  I 'al- 
ii" sponsored  by  L'Aluminium  Fran- 
L  Mayolle   was    the    award    presenter. 


Georges  Roze  (right) .  of  Les  Analyses  Cinema- 
tographiques.  receives  first  award  in  Cate- 
gory F  for  his  film  "Le  Secretarial-Part  111" 
Film    was   sponsored    by   Olivetti    and    I.P.N. 


M.  Chaniand  (right)  ol  Houiiicres  du  Nord 
et  du  I'a^  de  Calais,  receives  second  award 
in  Category  G  for  "Ne  Le  Prenz  Pas  a  la  Le- 
gere," produced  by  Son  et  Lumiere.  of  Paris. 


R  7  -  VOLUME  26  -  1965 


59 


"Triumph  in  Childbirth."  sponsored  by  Siiiiih 
Kline  &  Freneh  l.iiboratories  Ltd..  describes 
two  methods  of  relieving  fear-tension  char- 
acteristics of  child  delivery:  hypnosis  and 
psychoprophylaxis.  It  was  created  (for  pro- 
fessional   use)    by    Liitle    King   and    Partners. 


(CONTINUED   FROM   THE    PRECEDING    PAGE    58) 

Smith  Kline  &  French-sponsored  film.  Triumph 
of  Cliildhirth.  Britain's  second  prize  award  was 
given  the  Fruit  Producers  Council  for  Be  Care- 
ful Boys,  a  humorous  but  pointed  film  on  care 
in  handling  perishables. 

Three  third  prizes  (in  Categories  C.  D  and 
E)  helped  Britain's  score  mount  up.  The 
Bari^'oin.  a  humorous  cartoon  film  that  leads 
its  perplexed  hero  to  the  benefits  of  bank 
services,  won  a  third  prize  for  its  sponsor. 
Barclays  Bank  Ltd.  Produced  by  W.  M.  Lar- 
kins  Studios  in  association  with  the  Film  Pro- 
ducers Guild  it  merited  even  higher  honors. 
The  Shell  International  film.  Determents  Up-to- 
Date.  was  a  third  place  winner  and  that  group 
also  included  Hater  in  Bioloi;\.  sponsored  by 
Unilever  Ltd.  and  produced  by  World  Wide 
Pictures   Ltd. 

Did    Nutional   Interests   Influence  Jurors? 

H  ere  jury  decisions  fair.'  Our  own  experi- 
ence proved  this  point  to  our  complete  satis- 
faction as  experienced  men  from  five  different 
lands  had  almost  total  unanimity  in  final  selec- 
tions for  Category  B  in  which  we  judged. 
Friendships  were  born,  problems  discussed  in 
candor  and  respect  for  our  ■lunne"  countries 
engendered. 

To  Javier  dc  la  Cueva.  of  Spain,  our  Cate- 
gory B  jury  chairman:  to  Frik  Heimann  Olsen 


i>l  Denmark;  to  Jean  Bacon  of  France;  and  to 
Dr.  G.  Scharnhorst  of  Germany  we  send  our 
fondest  regards  and  await  the  day  when  we 
shall   meet  again! 

Confusion   Didn't   .\ffect   Winning  Entries 

Through  the  years,  confusion  in  placing 
films  in  their  correct  categories  has  persisted. 

Fortunately,  none  of  the  winning  entries 
were  affected  by  the  confusion  in  categories 
hul  there  were  noteworthy  questions  raised 
among  the  jurors.  A  recruiting  film  (from 
Britain )  hardly  seemed  to  fit  the  defined  areas 
of  Category  B  (products  and  projects)  where 
It  uas  placed  for  judgment.  A  Swedish  film 
{Ihe  Alno  Bridiie)  turned  up  in  Category  D. 
so  ostensibly  it  was  for  highly  specialized 
audiences,  while  the  prize-winning  Forth  Road 


"Water  in  Biology"  was  sponsored  by  Unilever 
and  produced  by  World  Wide  Pictures  Limited. 
This  third  prize  winner  (Category  E)  shows 
that  industry  is  concerned  with  scientific  prin- 
ciples which  underlie  its  manufacturing  in- 
terests. "Every  living  thing,  plant  or  animal, 
depends   on   water   for   vital   life   processes." 


Btidiie  (in  Category  B)   was  placed  there  be- 
cause it  was  intended  for  puhlic  showinu. 

The  United  States  submitted  no  films  spon- 
sored by  either  Federal  or  state  governments, 
interpreting  this  competition  as  restricted  to 
industrial  films.  But  Europe  takes  a  different 
view  of  such  matters,  as  witness  entries  from 
the  German  (government)  Press  and  Informa- 
tion Office;  Belgium's  Maritime  Commission; 
the  Japanese  Ministry  of  Foreign  Affairs;  the 
Belgium  Ciovernmcnt's  O.?^?'  (winner  of  first 
prize  in  Category  C  and  sponsored  to  promote 
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"The  Bargain"  won  a  third  prize  at 
its  sponsor.   Barclays  Bank   Ltd.  Pt 
W.    M.    Larkins    Studios,    in    associ.; 
the    Film    Producers   Guild   Ltd..  this^atl 
film    pictures    the    trials    and    triumr 
man  who  learns  to  employ  bankiiu 

that     country's     fishing     industry);    id 
French  Atomic  Energy  Commission,  iriu 
army   recruiting   film.    Ten  Foot  Tat  *i 
destined  for  prize  honors  but  certain'  di 
originate  within  industry. 

Important  Subjects  Presented  at  the  Istit 

Over-riding  such   "problems"   (an 
any  film  competition  where  they  dor 
was  the  sheer  interest,  the  revealing  fws 
the    contrasting    excellence    of    film'  \»1 
illuminated  the  two  screens  of  the  CirJit 
a  neighboring  theater  where  jurors  si  e 
competing  entry.  Subject  matter  relati  la 
dustry  concerns  such  as  producti\ity.  ien 
progress,  and   export   promotion   (n.- 
products  but  of  engineering  skills).    I 
age  came  to  light  on  screens  at  Roueiand 
did  advances  in  air  and  rail  transpor  ■■• 

Japan's   entry    Un  Nouveau  chen. 
est  ne  (a  New   Railway  Is  Born)  sp^ 
along   the   high-speed,   automated  ri^i: 
out  of  Tokyo.  This  development  is  ocril 
importance  in  both  Europe  and  the  L'S. ' 
French    "design   stages"   look   at  Le  ('in: 
presaged   the   super-sonic   airliners  whh  ' 
shorten    the    distance    across    the   At!  lie 
little  more  than  two  or  three  hours. 

An  historic  "first"  in  marine  salvage  elh 
was  revealed  in  Karl  Kriner's  film.  '  1 
lion  Hiihhle\.  in  which  this  Danish  filmhiK 


Karel  Simons  (right)  receives  first  award  in 
Category  C  for  the  film  "0.353"  on  behalf  of 
S.  A.  Belgavideo  and  S.  A.  Sofidoc,  sjionsors 
and    producers.    The    presenter:    M.    Mayolle. 


Giacomo  Guiglia  (right)  receives  the  second 
prize  in  Category  C.  for  "F  4CB-Acciaio  Su 
Misuru"  on  behalf  of  liat.  Presenter  was 
K.    T.    Wolff,    presideni.    Lrench    Press    Assn. 


•  wi;  !'• 


Beryl  Stevens  (right),  of  W,  M. 
dios.  proilucers  of  "The  Bargain 
Smart,  of  Barclays  Bank  Limited, 
They    accepted    third    award    in    CatesfV 


the 
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■eful  Boys"  for  this  lady  is  not  for 
handling.  She's  the  only  "live"  fig- 
he  ll-minute  cartoon  film  sponsored 
ains  Fruit  Producers'  Council  lo 
uce  workers  to  reduce  waste,  damage 
ling  of  fruit  and  other  perishables, 
r  was  Biographic  Films  Ltd..  England. 


ROUEN  AWARD  WINNERS  FOR  IHREE  CATEGORIES 

RECIPIENTS  oi-  Prizes  pictured  below  received  honors  in  these  categories:  films 
in  Category  D  presented  specific  industrial  products,  materials  or  projects, 
or  were  about  industrial  technique.  Category  E  included  films  on  industrial  appli- 
cation of  scientific  principles  and  research  for  special  audiences;  Category  F 
covered  films  on  management  and  manpower  training,  for  industrial   audiences. 


rium  Elcctronieum,"  a  most  imagin-  , 
'■osition  on  human  perception,  shows  ■ 
iclping  man   to  exceed    these   limits. 


ig  of  a  valuable  cargo  vessel  by  the 
(  special  pumping  system  and  poly- 
:ranulcs.  Banking  services  were  pro- 
y  the  clever  animated  film.  The  Bar- 
ich  Barclays  Bank  is  using  through- 
tin.  It  was  created  with  consummate 
Beryl  Stevens  and  the  W.  M.  Larkins 
in  association  with  the  Film  Producers 
ir  Charles  Barker  &  Sons  Ltd. 

tilion    Brings    Out    Cinematic    Flaws 

laws  which  mar  otherwise  useful  pic- 
on    become    apparent    in    competitive 

Two  U.  S.  entries  lost  ground  from 
nortcomings.  One  of  these.  Cover  Girl 
.  took   coals   to   Newcastle   when    its 

carried  a  lovely  young  American  girl 
rcssmaker  salons  of  Paris  but  unfor- 

also  conveyed  double  entendres  to 
ated  French  viewers  at  Rouen.  An 
J  fascinating  film,  well-liked  by  its 
feminine  audiences  in  the  U.  S., 
iri  was  a  bit  loo  much  for  the  French. 
1  it  be  that  this  .siiii;le  feminine  aiidi- 
lure  in  all  the  Festival  was  beyond 
of  industry-oriented  male  jurors? 
er  good  U.  S.  film.  Winds  oj  Change. 
s  Aircraft)  was  sailing  along  to  awards 
vhen  it  came  to  a  natural  conclusion, 
en?  .An   irrelevant  sequence   on   tour- 
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H.  Sauer  (right),  o\  Siemens  &  Halske  \.  G., 
receives  second  prize  in  Category  D  for  the 
film  "Mehr  Sehen-Besser  Erkennen"  sponsored 
by  Siemens-Reiniger-Werke  AG.  of  Germany. 
Film  was  produced  by  Siemens  &  Holske  A.C. 


Hugh  Wiekham  (right),  of  Shell  International 
Petroleum.  recei\es  third  prize  in  Category  D 
given  "Detergents  Up-to-Date"  produced  by 
the  Shell  Film  Unit.  The  presenter:  Mailre 
Allard,   representing   the    Mayor   of    Rouen. 


Dr.  W.  Paekenius,  (right)  ol  Badische  ."Xnilin 
-und  Soda  I  abrik.  receives  first  award  in  Cat- 
egory E  for  "Der  Heisse  Fricden"  produced  by 
Gesellschaft   I'ur  Bildcnde  I'ilme.  of  Germany. 


S.  lovanovie  (right),  of  Unilever  Ltd..  accepts 
third  prize  in  Category  E  given  his  firm's 
film.  "Water  in  Biology,"  produced  by  \\  orld 
Wide  Pictures.  The  presenter:    M.  Columbicr. 


Michael  Shersby  (right),  of  the  British  In- 
dustrial Film  Association,  accepted  second- 
prize  in  Category  F  for  "Be  Careful  Boys." 
on  behalf  of  its  sponsor,  the  Fruit  Produ- 
cers Council.  The  presenters:  M.  Heudicr 
and    M.    Loraillere,    festival    secretary-general. 


Carl  Lcnz,  president.  Modern  Talking  Picture 
Service  (right),  receives  third  prize  in  Cat- 
egory F  for  "Seven  Keys  to  Greater  Crea- 
tivity" on  behalf  of  lohnson's  \\  ax  and  Flagg 
Film's.  Presenters:  M.  Loraillere;  M,  Vaudour, 
president  of  Rouen's  Chamber  of  Commerce. 
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tvaliialiiigllir  Films  al  Koiieii: 

(COMIMIiU    1  ROM     111!     I'R1CU)INC,    I'AGK    61) 

ism.    literally   tacked   on    after  a   fine  ending, 
cost  this  picture  a  possible  Festival  prize. 

The  most  general  single  flaw  in  many  films 
at  Rouen  was  their  tendency  to  compress  loo 
much  within  a  single  reel.  To  know  when  lo 
end  the  picture,  how  to  simplify  and  direct 
the  message  was  a  lesson  many  industrial  film 
makers  still  need  to  learn! 

Color  dominated  the  winning  entries  at 
Rouen  with  22  out  of  23  award-winning  sub- 
jects of  excellent  color  quality .  The  sole  black 
and  white  subject  was  Les  Analyses  Cinema- 
tographiques"  Le  Secretarial,  which  obviously 
didn't  need  color  to  show  aspiring  office  sec- 
retaries the  qualities  which  help  them  succeed. 

Also  worthy  of  comment  was  the  near- 
perfect  job  of  translation  provided  jurors  at 
Rouen.  Head-sets  were  provided  and  controls 
for  these  "'walkie-talkie"  receivers  permitted 
a  choice  of  English.  French  or  German  trans- 
lation on  every  subject.  Experienced  trans- 
lators were  on  hand  early  and  late.  .About  the 


Wlial  This  Ffslival  Achi* 


:,rt 


R.  L.  Bassetl  (riglit).  Siiiitli  Kline  &  I'rcncli 
Lab^)ratoric^  Ltd..  accepts  first  prize  given 
"Triumph  of  Childbirth"  (in  Category  F) .  It 
was   again    presented    by    M.    Mayolle    (left). 


only  time  they  seemed  superfluous  was  in  the 
ceremonial  events  outside  the  scrccnint;  rooms 
where  every  formal  introduction  and  talk  was 
laboriously  translated  into  the  three  "official" 
languages  of  the  Festival.  But  that's  protocol! 


Till       MOSI     SlCNlMCANr     COMKI 
these  annual   International  Induct 
Festivals  is  their  complete  specializai! 
era   when   most  other  film  compctilimis  j 
fused    into   a    mixture   of   cinematic  cj.T;i 
nient.   experimental   and   undergrouno 
making,  pot-pourri  of  classroom.  reliL 
other  types  of  films.  The  emphasis  .1 
as    it    has    been    throughout   the   prc\ 
festivals,  is  ujion  industrial  concerns    1 
term    "business"   has   special   meanini 

F  here  is  strength  in  this  unity  of  ll^^ 
and  in  this  direct  comparison;  where  tt  Fa 
\al  lacked  strength  it  was  only  becise 
European  tendencies  toward  nationalizion 
industries,  i.e.  railway  films  from  Fraic  a 
Japan  were  government  films.  But  l*  1 
of  little  note  when  compared  to  the  hter 
of  important  industrial  executives  wh(fou 
it  worthwhile  to  view  the  offerines  . 
because  they  knew  their  time  wouli 
wasted  by  irrelevant  material. 

There  is  no  single  comparable  eventii  t 


SIX  WINNERS  OF  SPECIAL  INDUSTRIAL  <Sc  INFORFILM  AWARDS  AT  ROIEI 


^^^^^^^^^^^^^^B^^^-^3B^*-           '  ^1 

■■ 

^^^^^^^^^^^^^^^^j^/^^^l 

HI 

I^^^^^^^^^^^^^^^H  !^^^l 

The  first  annual  Inforfilm  Award  was  presente- 
at  at  Rouen  by  (left  lo  right)  |an  Botermans, 
general  secretary  of  international  film  dis- 
tribution group,  to  Mssrs.  Gerdes,  Mignard 
who  accepted  on  behalf  of  spon!^or,  Phillips. 
and  the  producer.  Multifilm,  of  Holland. 


Giacomo  Guiglia  (center),  of  the  lialiaii  Con- 
federation of  Industries,  receives  special  prize 
awarded  by  the  I'rench  l'roducti\  ity  Associa- 
tion to  the  film  "'Qualeosa  di  Nuovo  fra  gii 
Olivi"  produced  by  Gruppo  Cinema  Monlc- 
calini    for    Societe    Monteshell    Petrochimica. 


Karel  Simons  (right),  of  the  Inierrja 
,'\udio-Visual  Technical  Centre.  recei\>  ' 
special  prize  aw  aided  by  the  City  of  .o( 
to  "La  Cybcrnciiquc"  bponsored  by  ll  I 
gian  Service  Cincmatographique  du  Mist 
de    TEducation    Nationale   et    de    la   Clt« 


P.  R.  Wolff  (left),  president  .f  the  Irench 
Press  .Association,  presents  the  .special  |our- 
nalist's  Award  given  "The  Forth  Road  Bridge" 
to  V.  J.  A.  Lillie-Coslcllo,  who  accepted  on 
behalf  of  sponsors:   Shell-Me\  and  B.   V.  Ltd. 


Mme.  P.  Ou/.illeau  (right)  accepts  a  special 
prize  gi\en  S.  A.  des  Mines  de  I'er  der  Maur- 
iumia  for  their  film  "l.a  Monlagne  de  Per" 
by  the  French  Federaiitm  of  Industries.  Pro- 
ducer was  CAPAC.  The  presenter:  M.  Mayolle. 


B.  Konig   (right),  of  August  Thyssen  1 1 
G..  receives  special  award  of  the  Fri.i 
eration  of  Industries  given  his  comp;ii 
"Nur  der  Nebcl  isl  Grau"  produced 
sclie    llulu^lrie    und    Dokuinentorlilni 
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'eze  (Icit).  prc!-idciu  ut  l.>ibuiatoiiCi 
,'Paris.  chats  with  Peter  Rigg.  Eiiro- 
fitor  of  Business  Screen,  in  the  lobby 
IJit  theater.   Rouen    festival   showcase. 

I 

Je  in  the  United   States  or  anywhere 

ithe  world,   for   that    matter.    There    is 

the  V.  S.  for  such  an  event,  sponsored 

idustrial  organization  of  the  stature  of 

S.  participant  at  Rouen:   the  National 

ion   of   Manufacturers. 

t  of  Europeun    Industrial   Federations 

Jnited  States,  however,  has  no  official 
this  European-dominated  event.  While 
ints  are  the  industrial  federations  of 
in  countries  (and  their  officers  were 
resented  on  juries  at  Rouen),  the  host 
4  the  Council  of  European  Industrial 
ions.  Secretary-ueneral  Rene  .Arnaud  of 
ncil  told  us  at  Rouen  that  it  has  been 
;tanding  U.  S.  decision  not  to  partici- 
icially  in  European  events  of  this  kind. 
Festival  achieved  noteworthy  success 
ral  other  important  areas.  Friendly, 
urs  exchanges  with  sponsoring  com- 
™d  Federation  executives  as  well  as 
rs  \Kas  most  (and  we  hope,  miinially) 
We  hoped  for  time  aw  ay  from  the  awe- 
•cial  schedule  to  have  "official  hours" 
discussion.  This  is  an  important  aim 
ire  Festival-planners.  Such  a  "L'nited 
of  industrial  film  people  should  let 
ct  better  acquainted,  formally,  with 
spective  interests  and  developments. 
i  Well  Represented  at  the  Festival 
;  "important  areas"  of  achievement 
ertainly  include  the  presence  at  Rouen 


OtI  Coclln  (Icll).  jury  member  and  dclcgale 
for  U.S.  at  Rouen  festival  (and  publisher  of 
Business  Screen)  enjoys  one  of  many  official 
luncheons   given   by    hosts   of   Si.xth   Festival. 

of  journalists  from  throughout  Europe  as  well 
as  the  French  press.  Columns  about  indus- 
trial films,  their  purposes,  their  values  and  their 
results,  appeared  in  the  largest  dailies  of  these 
countries.    Men    like   John   Chittock.    Kenneth 


John  Flory,  Eastman  Kodak  Co..  alternate  jur- 
or and  delegate  at  the  Rouen  festival,  pic- 
tured   beside    busy    waterfront    of    the    Seine. 

Myer  and  Frits  Van  der  Molen  wrote  learned 
pieces,  reacting  to  Festival  events.  They  have 
awakened  interest  among  non-visitors  in  high 
places  among  Europe's  industries.  For  in- 
stance, the  Berlin  business  paper  "Handels- 
blatt"  issued  a  four-page  supplement  in  both 
German  and  French,  discussing  international 
developments  in  German  industrial  films. 

Domestic    use   of   business-sponsored    films 
was  stimulated  among  viewer  groups  exposed 


Kersl  Blaauw  (Icfl)  and  |an  Boiermans,  buih 
members  of  the  Inforfilm  official  family,  en- 
joy a  brief  respite  during  festival  showings 
as  they  chat  in  the  foyer  of  the  Cinedit  theater. 

to  this  extensive  press  coverage.  Showings  will 
be  made  easier-to-get  through  the  growing 
influence  of  the  international  distribution 
organization.  Inforfilm.  whose  chiefs  from 
many  countries  were  at  Rouen  through  the 
festival   week. 

Members  of  Inforfilm  also  held  their  own 
two-day  conference  in  Rouen.  With  the  ad- 
mission of  a  new  representative  in  Finland. 
Filmiyhyma  Oy.  of  Helsinki,  this  group  can 
now  provide  film  showings  in  \5  countries 
throughout  Europe,  the  V.  S.  and  Canada. 
A    Most    Prdfitable    Week    for    .Ml    Concerned 

We  emphasize  the  benefits  gained  by  dele- 
gates and  jurors  during  this  Festival  week.  A 
sense  of  excitement  in  the  potential  of  the  film 
medium  was  engendered  and  even  those 
whose  films  failed  to  gain  awards  benefited 
by  seeing  their  flaws  in  competition  on  screen. 
The  industrial  executive  not  yet  active  in  films 
could  also  profit  greatly  by  this  unequalled 
showcase  from  so  many  countries,  with  so 
many  ideas  and  techniques  for  his  edification. 

The  1966  International  Industrial  Film 
Festival  may  be  held  in  Venice.  Italy  next  fall. 
Its  advance  planners  should  spend  time  and 
ask  co-operation  from  all  countries  on  such 
subjects  and  by  all  means  schedule  their  events 
so  there  is  a  planned  period  for  pre-judging 
counsel,  instruction  of  the  jurors,  review  of 
categories,  etc.  Even  if  it  means  one  less  cere- 
monial banquet.  Au  revoir.  Rouen! 


diners  (left  to  right) :  Michael  Shersby,  British  Industrial  Film      Rouen's   Festival   hosts   excelled   in   hospitality.   These   delegates   were 
lames  Carr.  World  Wide  Pictures;   Hugh  Wickham.  Shell   Intl.      pictured   at   the  reception  given  by  the  regional   Prefect  at  his  home. 
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I  NPR's  two-lens  turret 
as  you  blimp-free  silence 
:h  any  lens.  Any  lens. 


igenieux  12-120  zoom  is  an  excel- 
ns.  Sometimes,  though,  you  may 
something  faster,  or  wider,  or 
Or  you  may  want  to  use  one  of 
resent  lenses.  No  problem.  Next 
ey  may  produce  a  better  lens  than 
:ists.  It  will  fit  the  NPR. 
s  is  not  a  camera  whose  noisy 
nent  has  been  blimped.  It  is  a 
i  whose  quiet  movement  needs  no 
Its  rotating  turret  has  two  mounts: 
lard  C  mount  for  wide  adaptability 
-amerette  mount  for  the  precision 
[required  by  modern  zoom  lenses. 


The  NPR  also  gives  you  registration- 
pin  movement,  ten-second  magazine 
changes,  precise  reflex  viewing,  sync- 
pulse  generator,  constant-speed  motor 
and  effortless  hand-holding. 

Service,  sales  and  rental  facilities  are  available 
from  these  expert,  franchised  dealers:  Chicago: 
Behrends  inc.;  New  York:  F&B  CECO,  Cannera 
Service  Center  or  Camera  Mart;  Los  Angeles: 
Gordon  Enterprises  or  Marl<  Armistead;  Detroit: 
Victor  Duncan  Company;  San  Francisco:  Brooks 
Camera.  Or  write  to  us.  We'd  like  to  send  you 
our  brochure: 

Eclair  Corporation  of  America 

7262  Melrose  Avenue,  Los  Angeles,  California 


Motion  Picture  Cameras  since  1909. 
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Sciiir    of    <tmtrast    from    "llolhuul    Today 


^     hnui<i>t,i     iiilo    locus     mil,     laiinliiii     iriii(l,iiill. 


The  Wide  World  of  Holland's  Film  Makers 


Cii 


.rill„n  Pictures  UphoM  Tra.lili.,,.  of  Dul.h   Kxplorors  in  Global  Outlook 


T>  I NOWNED   Seafarers   of    Old   and    now 
-I*-  amonj:    the    leaders    in    international    air 
transport  (with  their  KLM  airlines),  the  Dutch 
look  to  the  world  with  an  interest  fortified  by 
centuries  of  experience.    Fihns   of   Holland   at 
the     recent     international     Industrial     Festival 
(see  other  pages),  included  a  35-minute  color 
film   on   Latin   America   produced   by  Carillon 
Films    of    Rijswijk.    Sponsored    by    Philips    of 
Eindhoven,  Laiin  American  Rliapsodv  throws 
light  on  some  of  the  varied  aspects  of  life  on 
that  continent  of  contrasts,  presents  a  picture 
of  progress  and.  in  so  doing,  manages  to  shou 
a    good    bit    of    its   sponsor's   contributions    to 
better  living  among  South   Americans. 

We  met  Carillon  Films'  principals.  Gerard 
J.  Raucamp  and  Ted  de  Wit.  at  Rouen.  And 
after  we  had  seen  still  another  of  their  pictures 
on-screen  there  {Holland  Today)  we  accepted 
with  keen  anticipation  their  kind  invitation  to 
visit  the  company's  studio  on  a  brief  journey 
to  Holland  after  the  festival.  It  turned  out  to 
be  one  of  the  high  spots  of  a  most  eventful 
European  journey. 

Films    Reach    Viewers    Throughout     World 
The  "true  story"  of  all  film  makers  is  told 
on  the  screen.  The  work  of  Carillon  Films  is 
showing  on  cinema  screens  all  over  the  world 
The  pers(xx-tive  of  this  Dutch-based  company 
reaches    from    Indonesia    to    .South    America 
Commissioned  by  the  government  of  thai  Far 
Eastern  land.  Raucamp  and   l)c  Wit  are  com- 


pleting an  entire  series  of  films  on  its  people, 
products  and  problems.  Their  forte  is  truly  pic- 
torial,   often    requiring    no    verbal    tracks    but 


A  Ici.sure  da>  i.s  ;,,s  good  ;is  any  to  look  at  llic 
Dulrh.  These  lakeside  ueek-euder.s  appear  in  ,);,r 
()/  many  color  Mtpiiucs  wilhin   ■Holland  Todaij." 

letting  exciting  cinematography  carry  viewers 
into  a  sense  of  "being  there"  as  the  screen 
unlolds. 

For  example.  Holland  Todav  brings  the 
image  of  that  country  up  to  date  without  "push- 
ing all  the  windmills  over  the  dikes."  Sans  nir- 
ration.  scripted  by  Raucamp  and  edited  in  a 
fascinating  off-beat  way  (by  Carillon's  Oli^a 
Servaas).  this  KLM-Royal  Dutch  Airlines- 
production  IS  presently  distributed  in  1  I  dif- 
ferent \ersions  in  many  hundreds  of  Techni- 
color    U,n,ni     prints.     There     is     a     one-reel 


In  thi.s  .scene  fioin 
film  Candid  luiropc" 
Carillon  Films'  camera 
shows  Tiirkixh  coffee 
hchin  clwrminnhj 
served  on  a  terrace 
"f  till  tstanlml  Hilton 
hi  siili   thi    Hosporns. 


Reporled    from    Holland    by    Olt   Clj, 

"theatrical"  short  subject  companioj  1 
entitled  Holland  Off  Guard,  now  on  Me 
throughout  the  world  bv  Paramount  P{u 
I  his  short  will  reach  an  estimated  auditce 
4()-.'>()  million  viewers. 

Production  Here  is  a  "Team-  OperaAn 
Documentary  films  produced  by  theiu 
are  justly  world-famous.  Many  of  thesih' 
been  "one-man"  efforts  but  the  job  at  Crill 
IS  a  "team"  operation.  There  is  a  "'w 
staff  of  30  talented  people,  working  tcetl 
from  script  to  screen.  Animation  servici  ■ 
among  the  notable  assets.  Sound  peep  J 
equipment  at  the  studio  work  toward  "fc-ig 
versions  as  an  every-day  challenue.  kipi 
dozens  of  commentators  active  for  these  loi 
than-frequent  overseas  dubbing  jobs.      , 

Other  Carillon  productions  "(like  its  \Oel 
shown  European  Rhapsody)  characteri:  tl 
broadness  of  scene  and  visual  excitement  hii 
these  film  makers  impart  to  their  work  'an 
Madrid  or  Istanbul  are  as  familiar  tothe 
lenses  as  the  production  lines  in  AmstJai 
or  Eindhoven.  By  the  end  of  each  pictuii  tl 
viewer  is  aware  that  a  vast  amount  of  sujec 
have  been  covered,  a  mass  of  inforn.tia 
disclosed  without  tiresome  verbalisms.  I  th 
a  secret  of  successful  international  publicfcli 
tions'  use  of  the  screen  medium'.' 

A  fine  "blending"  of  cinematic  skill  \|h 
real  subject  empathy  was  apparent  in  m 
Carillon  productions.  Let  these  be  exaiple 
of  skills  abroad  in  the  interpretations  of  fud 
ucts  OT  people  from  the  "wide  world  ofHol 
land's  truly  creative  film  makers."  ( 


AI)o\c:    (.'.erard    J.    Raiicamp.    lali  nt,<l    pre,  ■ 
'Old    one    of    the    principals    at    Carillon    I 
Below:    Ted  de   Wit   of  Carillon   "off   ^  .,n 
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lernational  Scene  in  Focus 

(i'inia*!*   Porl.x    Viilli<»ril>    SIioms   "(iaiewaj    to   lli«-    W  »»rUl" 


n'ng  a  Three-week  gocxlwill 
lur  of  Europe.  William  J. 
ri,-.  Director  of  Commerce 
(cpment  of  the  Virginia  State 
[Authority,  was  host  to  over 
Britain's  major  shippers  at 
dJon  reception  in  September, 
ly  saw  Gafenay  to  the 
I  the  Ports  Authority's  pro- 
iiial  movie  produced  b\ 
i:T  Smith  Studios  of  Laudcr- 
jFla.  This   is   a   film    which 

!  convincingly  that  the  \ir- 
ports  can  offer  capacity. 
•tumround  and  direct  access 
1  heart  of  the  U.S.A.  through 
)  railroad  and  waterway  sys- 
I 
jidinR  Grain,  Tobacxo  Port 

British  shippers  learned 
h  the  movie  that  more  grain 
hacco  are  shipped  out  of  the 
than  any  other  in  the  U.S..^. 
lore  coal  than  from  any  oth- 
rt  in  the  world  —  and  the 
ing  ships  have  ample  space 
icr  bulk  and  mixed  cargoes, 
y  also  saw  the  overseas  links 
•  Ports  .Authority  in  their 
1    offices    in    Brussels    and 

and  agency  operations  in 
.ountries  —  all  of  whom  ad- 
local  manufacturers  about 
urtalion  facilities  —  and  of 
t  openings. 

'verscas  Office  in  Brussels 
iking  to  Blsiness  Screen 
he  show,  Mr.  Murray  said 
ic  Virginia  Ports  Authority 
e  first  to  set  up  a  permanent 
as  office  —  in   Brussels   in 

Since  then  they  kept  in 
with  their  regular  overseas 
rs  through  a  monthly  broad- 
)ut  an  essential  factor  in  se- 
ncw  business  was  the  Ports 
rity    film.    Gateway    to    the 

was  shown  by  all  overseas 
and  there  were  foreign  Ian- 
versions  in  French.  German, 

and  Japanese.    He   visited 


Europe  and  Japan  every  other  year 
and  each  time  organised  meetings 
to  see  the  latest  film. 

On  the  current  trip  Mr.  Murray 
has  shown  the  film  to  a  conference 
of  700  shippers  in  Denmark.  200 
in  Antwerp.  Belgium,  and  similar 
groups  in  Rotterdam.  Holland,  as 
well  as  to  audiences  organised  by 
the  Authorities  agents  in  Germany. 
France  and  Spain  prior  to  the 
London  meeting.  He  was  enthu- 
siastic about  the  power  of  the  film 
to  show  shippers  the  things  they 
need  to  know  to  place  business  — 
"as  effectively  as  if  they  visited 
with  us". 

Gateway  to  lite  H'orU  was  re- 
leased in  May  1965.  and  will  be 
outdated  by  November  due  to  ex- 
tra port  capacity  beci>ming  avail- 
able, and  the  installation  of  new 
handling  facilities. 

Sells  U.  S.  Goods.  Facilities 

This  was  a  fine  practical  exam- 
ple of  the  use  of  film  to  sc//  U.S. 
goods  and  facilities  and  certainly 
would  put  the  Virginia  State  Ports 
Authority  one  up  on  its  competi- 
tors in  the  eyes  of  European  ship- 
pers. • 
«        *        « 

liiiluva's  "Moon   Mission"  Film 
llflps  Boost  Exports  to  Hrilain 

Bulova  boosted  exports  to  Brit- 
ain through  a  highly  successful  ex- 
hibit at  the  10th  International 
Watch  and  jewelry  Trade  Fair 
in  Lt)ndon  recently. 

In  their  small  movie  booth  they 
showed  Moon  Mission  —  a  20 
minute  film  trip  to  the  moon  in 
Project  Apollo  showing  how  two 
Astronauts  will  land  on  the  moon 
and  return  to  earth  —  also  As- 
tronaut White's  walk  in  space. 
Buk)va  time-pieces  similar  to  those 
seen  in  the  space  capsule  were 
then  demonstrated  to  a  highly  im- 
pressed audience  of  trade  buyers. 

Then   word  got  out  and   mem- 

I'itfiircd   at   left: 

rill-  C.hdiniKin  of  tin 
iihii  Proiliirrrs  C'.uiUI, 
Mr.  K.  Lockliart-Siiiitli 
CDiijcrs  ivilli  Mr.  (.'. 
.\ii(i<>iiir-\\'illi(iiii\.  the 
Miiiuifinin  Dintior  of 
I  III   Clidiui  h'ilin 
lii(lii.\tni  iliiriiifi  till 
liiltrrs  ti.sit  to  lii.\ 
London  Oficnt.-i  icliilc 
prrntiirinfi  Chitna's 
first  fraturr  film. 
Till  Guild  produces 
hi-tii-fkly  ni  [i\rrels 
for  Ghana  cinemas. 


bers  of  the  public,  anxious  to  see 
the  N.A.S.A.  films,  got  in.  and  the 
Bulova  movie  booth  became  the 
Exhibition's  focal  point. 

Note  for  exporters:  there  is 
no  better  way  of  attracting  atten- 
tion than  with  the  movie  every- 
body wants  to  sec  —  and  if  it 
shows  your  product  in  use.  it  be- 
comes a  sales  argument  which 
cannot  be  beaten!  • 

*  *        • 
Gernian     Inrormntioii     Pictiir«' 
Is  .\vtar(l<-il   to   Mariillion    liil''l. 

.  The  new  spirit  of  Germany  and 
its  effect  on  the  arts  will  be 
the  subject  of  a  new  color  film 
awarded  to  Marathon  Internation- 
al Productions.  Inc.  of  New  York 
City  by  the  German  Information 
Center. 

The  new  film,  as  yet  untitled, 
will  show  how  freedom  of  thought 
in  Germany  has  brought  exciting 
forms  to  architecture,  art  in  gen- 
eral, industrial  design  and  even 
to  the  people  of  that  country,  ac- 
cording to  Dr.  Joseph  Thomas, 
director  of  the  Information  Center. 
It  will  be  presented  in  the  German 
Pavilion  at  the  1967  World  E.x- 
position  to  be  held  in  Montreal.  • 

*  *        * 

"Laser  &  Living  Cells'"  Film 
Honored  l>y  Military  Siirjieons 

A  French-produced  film.  Laser 
and  Living  Cells,  which  was  made 
available  in  the  United  States  by 
Merck  Sharp  &  Dohmc.  has  won 
the  annual  honor  award  of  the 
Association  of  Military  Surgeons 
for  outstanding  biological  cinema- 
tography. It  was  created  by  Dr. 
Marcel  Bessis.  French  cytologist, 
one  of  the  world's  foremost  inves- 
tigators of  cell  structures. 

The  film  depicts  the  destruc- 
tive effects  of  ruby  laser  beams  on 
living  cells  while  visually  record- 
ing reactions  of  neighboring  cells, 
such  as  phagocytosis,  to  intra- 
cellular dissection. 

Photography  involves  the  en- 
largement of  microscopic  images, 
relayed  to  a  television  screen, 
and  then  photographed  using  time- 
lapse    motion    picture    techniques. 

The  film  is  recommended  for 
persons  interested  in  laser  research 
and  in  basic  scientific  aspects  of 
cellular  effects  of  energy,  the  spon- 
sor notes.  • 


Scene  at  ri;4hl 

from  "Proiiil  I) 
ninhj-rclrasid  h\i\ 
Ford  of  Britiiiii 
.s/ioif.s  protoliiih 
vehicle  getlini: 
"cold  room"  /cw 
at  3i)-l)rlotc  zero 


.\iiila    di.spiiiiis    an    hiiliiin    sari. 

India's  "From  Fields  to  Forms'" 
Shows   Klefianc-e   of   ."^ilk    .Saris 

Asia  Telefilms,  of  Hyderabad. 
India,  is  producing  a  new  film 
series  titled.  From  Fields  to  Forms. 
The  first  of  the  series  is  a  film 
titled  The  Story  of  Cotton  and 
Cottonwear  Fashions,  featuring  a 
leading  star,  Anita,  in  graceful 
flowerprint  saris. 

This  Indian  film  producer  main- 
tains a  regular  staff  of  talented 
English-artists;  films  are  dis- 
tributed through  cinemas  in  35mm 
color,  also  via  mobile  vans  and  by 
special  projection  at  large  gather- 
ings. From  one  to  five  English- 
version   prints  are   kept   active  on 

such  sponsored  films.  • 

*        *        * 

Im'l  Lahor  X'  Iniliislrial  F'ilm 
Triennial  in  Anlwerp  May    1966 

■■■'.  The  .Sth  International  Labor  & 
Industrial  Film  Triennial  will  be 
held  May  16-21.  1966  in  Ant- 
werp. Belgium.  Its  announced  pro- 
gram includes  a  series  of  showings 
of  representative  films  of  that  type 
in  various  Belgian  cities  and  an 
"international  plenary  session  at 
which  the  best  of  these  pictures 
are  to  be  shown." 

Films  submitted  for  this  event 
must  be  entered  in  the  perii>d  from 
January  31  to  March  15.  1966, 
Address  inquiries  to  5lh  Triennial 
Frankrijklci    128.^.  in  Antwerp.   • 
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FliiK-bedct-kcd  convention  hall  wluic  Conthiind  hisuroiirc  cxcciiliics  tiirt  at 
tli(    Hilton,  rrcsidciit  W.  Clciiunt  StDiir  i.\  iii  front  roir.  fomlli  froifi  left. 

Winning  Combination  for  a  Meeting  Abroad 

6(K)    K\fciili\«'r»    of    (!oiiiliin<-il    luMirancf    (!<>ni|>iin>     u(    Aiii«'ri<'a 
Find     AdMincfd    Sales    Seminar    at    London     Hilton    a     IJcal     Mil 


IVloRi,  iHAN  W)()  Executives 
-'■'•*•  and  sales  representatives  of 
the  Combined  Insurance  Company 
of  America  and  their  wives  attend- 
ed a  week-long  convention  at  the 
London  Hilton  Hotel  in  Septem- 
ber. 

The  delegates,  flown  in  from 
the  United  States.  Hawaii.  West 
Indies.  Canada.  Australia  and  New- 
Zealand  were  to  participate  in  the 
first  full  scale  Advanced  Sales 
Seminar  to  be  conducted  in  Lon- 
don by  W.  Clement  Stone,  founder 
and  President  of  the  Company. 

Ritt  Sets  Up  the  MeetiiiK 
In  charge  of  the  Convention  ar- 
rangements was  Mike  Ritt.  Com- 
bineds  International  Sales  Promo- 
lion  Manager,  a  member  of 
I.A.V.A.  Mike  led  an  advance  par- 
ty to  the  Hilton  two  weeks  before 
the  event  —  but  this  trip  was  the 
culmination  of  months  of  prepa- 
ration in  Chicago. 

It  was  to  be  an  all-An)erican 
convention,  and  all  the  flags,  the 
bunting,  the  novelties,  even  the 
note-books  had  to  be  shipped  over 
and  cleared  through  Customs.  Pre- 
liminary arrangements  and  pur- 
chases had  to  be  made  in  Chica- 
go —  for  this  was  the  first  time 
an  American  Company  had  held 
such  a  Convenlion  overseas  —  and 
there  were  no  local  precedents. 
London  A-V  Facilities  Used 

Long  before  the  ((invention 
Mike  asked  Bisiniss  S(  ki  i  n's 
London  office  if  a-v  hicilities 
could  be  obtained  locally  —  the 
answer  was  Yes  —  what  do  -ou 
want?" 

"I  he  intention  was  to  record  the 
events  through  Auricon  sound  on 
film  cameras  —  the  cameras  could 
be  had  for  rent  in  London  but  the 
film,  pre-strippcd  Ecktachrome.  is 


not  yet  a\ailablc  in  sufficient  quan- 
tity for  the  job  —  so  this  would 
have  to  be  shipped  by  Combined. 

Next  was  a  request  for  closed 
circuit  television  facilities  and 
video  recording  equipment.  Was 
this  available  and  compatible  with 
U.S.  playback  equipment?  Again 
the  answer  was  "Yes". 

Similar  enquiries  came  in  for 
sound  recording  equipment,  a  16 
mm.  arc  motion  picture  projector 
and  a  number  of  portable  16  mm. 
machines  to  show  training  films 
to  small  groups.  In  each  case  local 
suppliers  were  sought  out  and  alert- 
ed to  the  requirements. 

A    Most    Comprehensive    Show 

By  the  time  that  I  met  Mike 
and  his  team  and  we  had  carried 
out  a  preliminary  recce  of  the  con- 
vention hall  and  facilities.  I  felt 
that  this  was  shaping  up  to  be  the 
most  comprehensive  a-v  coverage 
yet  seen  in  London. 

The  Hilton  is  a  new  Hotel,  de- 
signed   with    conventions    in    view 

—  accommodation  for  nearly  900 
and  the  Ballroom  is  designed  for 
big  meetings,  Its  seating  capacity 
as  an  auditorium  is  1. ()()()  and  for 
dinner  750  places.  Ihe  Combined 
required  tables  —  and.  seated  in 
rows  of  \5  or  so.  all  the  delegates 
were   comfortably    accommodated. 

A  concealed  catwalk  encircling 
the  Ballroom  high  under  the  roof 
which,  with  spotlight  ports,  en- 
abled a  complete  lighting  plot  to 
be  worked  out  for  the  stage  — 
back-up  table  and  podium,  the 
band,  set  to  the  side  of  the  stage 

—  and  travelling  spots  to  pick 
up  delegates  as  they  spoke  from 
the  floor  or  moved  up  to  the  podi- 
um. 

Nine  microphone  channels  in 
the  hall  and  on  the  stage  were  fed 
into  a  control  console  in  the  pro- 


jection bo.\  where  there  were  lull 
tape  recording  facilities  and  ampli- 
fier to  loudspeakers  throughout 
the  hall.  Hall  lighting  and  air  con- 
ditioning were  also  controlled  from 
Ihe  bo.x. 

I  he  assembly  lobby,  hospitality 
tiesk.  small  conference  rooms  and 
dining  rooms  were  conveniently 
placed  to  the  convention  hall  — 
and  away  frt)m  the  Hotel's  normal 
lobby  traffic. 

Problem     in     (^imnuinications 

In  describing  how  he  would  di- 
rect operations  of  his  27-man  con- 
venlion staff  and  officials.  Mike 
showed  mc  his  "walkie-talkie" 
equipment  which  had  just  arrived. 
And  here  we  hit  snag  number 
one  —  the  U.S.  "citizens  band" 
to  which  they  were  tuned  is  re- 
served for  defense  purposes  in 
Britain  and  mav  not  be  used.  With 


Mike     Ritt     is    at     the     roiitrols     of 
(iniplifii-r    (iiid    Idpc    deck    coiisolv. 


three  days  to  go  before  the  arrival 
of  delegates  a  supplier  had  to  be 
found.  British  a-v  dealers  do  not 
carry  "walkie-talkies"  on  their 
shelves  ( I  reckon  at  least  one  will 
from  now  on! )  This  involved  con- 
tact with  the  manufacturers  —  to 
be  told  that  all  available  equipment 
was  out  in  use  on  sales  demonstra- 
tions at  golf  tournaments,  police 
exercises,  motor  rallies.  E\entual- 
ly  the  sets  were  discovered  and  de- 
livered. 

PhiMo  coverage  was  arranged 
by  British  Travel  Association  and 
Coinbineil's  own  staff  iiholograph- 
ers,  but  Mike  wanted  each  dele- 
gate to  have  a  souvenir  picture  of 
hitnself  and  his  w  ife  —  so  Polaroid 
picture  frames  were  obtained  and 
printed  with  Combined's  logo. 
Wlix     the    C'ompanv    Went    .Abroad 

As  I  lunched  with  W.  Clement 
Stone,  whi)  incidentallv  is  the  au- 
thor of  "The  Success  System  That 
Never  Fails"  anil  whose  \i)ice  I 
already  knew  from  the  Business 
Men"s   Record  Club  discs,  he  ex- 


plamed  why  he  brought  hi^ 
over  to  London  for  their  ( 
tion.  Many,  he  explained.  h;Jne* 
er  been  outside  the  United 
and    this    was   a   great   c\\ 
for  them  to  have  the  opp. 
to  visit  Europe.  After  the  c  ,,,„ 
tion  they  would  tour  in  manuiun 
tries  as  part  of  their  annu 
day.  This,  he  reckoned.  \i.. 
a  measure  of  reward  for  gooscn 
ice  and  strong  motivation  t(,ard 
achieving  his  sales  target. 

In  fact.  .Mr.  Stone  conducdhi 
seminar  with  so  much  con;tio 
that  he  put  the  fear  of  Go  inl 
his  staff  to  the  extent  tha  the 
just  had  to  justify  his  faith  inticn 
He  himself  is  fully  convimd  ( 
the  value  of  the  film  and  rcirde 
tapes  which  are  used  not  liy  ; 
the  Conventions,  but  also  b  5fl 
managers  at  Sales  Seminars 'hie 
are  held  in  the  Regions  :vei 
three  months.  "Training  iihi 
Combined  is  a  continuous  ficc 
and  it  relies  heavily  on  aud-vi 
uals"  said  Mr.  Stone. 

.Some    Usefid    Items   of   Adce 

1    asked    Mike    Ritt   aboi;  ai 
special    problems    in   organine 
Convention  4.000  miles  fro  tl 
Home  Office.   He  had  two  ten 
of  advice: 

I  1  )  It  is  essential  to  cle  tl 
lines  with  the  British  CuJin 
prior  to  shipping  the  convitic 
stores,  to  ensure  their  dui-fn 
importation  and  re-impo  ' 
LLS.A.  The  first  step  should'Ci 
contact  the  British  Travel  ss 
elation  in  New  York,  whi «" 
give  every  assistance. 

(2)  It  is  most  important  ci 
gage  a  liaison  man  in  Londi  i 
handle  the  supply  of  audio-su 
equipment  and  stitres.  film  ro 
essing.  etc.  and  to  look  aftenv 
print  requirements,  as  ther  ai 
many  differences  between  L'. 
and  overseas  conditii>ns  vii  tl 
"citizens  band"  for  "walkitall 
ies"  and  different  frcquencicar 
voltages  for  electrical  equip cr 
Lamps,  flash  bulbs.  e\en  film  ix 
nia\  have  different  code  nui^c 
which  can  cause  confusion,  :d 
requires  a  professional  a-v  iM 
\o  look  after  the  Conventio  o 
ganiser's  interests. 

Other  than  that.  Mike  felilh 
organising  a  Convention  in  oi 
lion  was  no  more  complieateiJhi 
in  any  typical  U.  S.  city, 

and  the  money  W' 

for  if,'  W.  Clement  Stone  ^a 
that  it  came  from  Combi-'i 
overseas  earnings  in  C'atiada.  •" 
tralia  and  Britain,  so  there  \h.  ' 
export   of  dollars! 
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BUSINESS  SCREEN  INTERNATICIA 


Here  are  four  new  things  you  can  do  with 

the  KODAK  CAROUSEL  Projector,  Model  AV-900 


Now  you  can  use  thick  glass 
slides.  Kodak  is  offering  a  new 
KODAK  CAROUSEL  Universal 
Slide  Tray  with  compartments 
that  can  hold  80  slides  of  any 
thickness  within  the  ASA 
tolerance  of  .125  inch. 
It  fits  all  KODAK  CAROUSEL 
Projectors,  too. 

Now  you  can  have  professionally 
smooth  dissolves.  There's  a 
new  KODAK  CAROUSEL 
Dissolve  Control  that  lets  you 
dissolve  smoothly  from  slide  to 
slide.  You  can  use  two  projectors 
to  program  up  to  160  slides  and 
get  as  much  as  40  minutes  of 
uninterrupted  program  with  a 
fresh  slide,  automatically,  every 
15  seconds.  You  can  also  select 
automatic  intervals  of  5  seconds 


or  8  seconds.  Or,  for  complete 
flexibility  in  pacing  the  program, 
you  can  use  manual  control. 

Want  sound?  Now  there's  a 
KODAK  CAROUSEL  Programmer 
that  lets  you  synchronize  your 
slides  with  any  standard  tape 
recorder. 

Need  unattended  operation? 
The  AV-900  has  the  long-lasting, 
heavy-duty  components  and 
special  safety  devices  that  let 
you  set  up  for  continuous, 
unattended  operation  month 
after  month. 


Kodak  has  a  new  free  booklet  to 
help  you  acquaint  people  in 
your  organization  with  the 
benefits  of  audiovisual 
presentation.  The  booklet, 
AUDIOVISUALS  IN  BUSINESS 
AND  INDUSTRY,  introduces 
audiovisual  methods  and 
applications.  It  includes  a 
bibliography  of  current  literature 
on  a  variety  of  AV  subjects. 
Please  use  the  coupon. 


Motion  Picture  and  [ducjtion  Markets  Division  H-^' 

EASTMAN  KODAK  COMPANY,  Rocheiter,  N.Y.    1-1650 

n  Please  send  mc  literature  on  the  KODAK  CAROUSEL  AV-900  Projector  and  its 
associated  equipment.  D  Also  send  AUDIOVISUAIi  IN  BUSINESS  AND  INDUSTRY. 
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FILM  PRODUCTION  SERVICE  COMPANIES 
IN  ENGLAND  AND  CONTINENTAL  EUROPE 


Film    Laboratory    Companies    in    England 


COLOUR  CENTRE  CINE  LTD. 
ranilKini    Kdn.iI.    Slimuli,    Bucks 
Fhoiic:    Farnluim    Common    4443 
j.   Honisby 

Sekvu  ES:  16mm  foloi  duplicatiiiK; 
16mm  Austhrome  pitK-essing;  16min 
Ektadirome  commercial  processing. 

COLOUR  FILM  SERVICES,  LTD. 

22-2.">    I'orlinaii    C.losf.    HakiT   .St.. 

London   W.    1,   England 
Phone:    UrXfer    2,SS1 
(.ai)lc:  C.'olorpliilm,  London.  \\  .  L 
K.   C.   F.   C:iiase.  Director 

Services:  16mm  Ektachromc  proc- 
essing. Color  &  B  \V  cutting  piints; 
Editing;  .Sound  Hecordiiig  and  dul)- 
l)ing;  release  printing  Koiiachromc 
•5269  and  Eastman  Color;  Pre\ie\\ 
theatre  facilities. 

FILMATIC     LABORATORIES     LTD. 
Lonsdale  Road,  London  \\  .   1 1 
Phone:    Bayswater   9391 
J.  C.  P.   M.  Davis.  Mwuifiiuti  Di- 
rector 
R.  F.  Ehbefts,  Technical  Director 

Sehvices;  16mm  processing  and 
printing,  Ektachrome;  Eastmancolor 
B  Ac  W  revers;il.  ncg  nos.  etc.  .3.5  16- 
rnni  and  16  8mni  reduction  in  color 
and  B  6c  W  neg.  cutting  and  edge 
numbering. 


FIIMPRINT  SERVICES   LIMITED 

71    (.rosvcnor    Street.   London 

\\.     1. 
Phones:    Mayfair   24.56.   OfiOO 
enable:    Filmprin.  London 

I).  J.  .Mdridgc.   Director 
L.  C.  Oslifl,  Director 

Services:  35mm  -  reduction  to  8- 
mm  or  16mm,  colour  and  l)lack  & 
white;  ]6inm  -  contact  anil  reduc- 
tion to  8mni,  colour  and  hkick  & 
uhit<-.  Protcssing,  cutting,  editing, 
titling,  etc;  8mm  -  magnetic  strip- 
ing and  sound  transfer;  fJassetfe 
loading  facilities  for  Technicolor 
8(H)  series.  I'airchild,  Videotronic, 
Jayark  projectors. 


GEORGE  HUMPHRIES  &  CO.,  LTD. 

78/81     Whitfield    Street.    London 
W.   I 

Phone:    Miiseun)    .tfi.'tfi 

(able:    I  liiniphrilab   London 

lelex:   262907 

I'     .Adori;^.    Clitiiniiaii 

11  S..\.   B.ullic.  Depl.  Cliainiitin  \- 
yoi;i/    Mmitmiiiti    Dinelor 

B.    Litchfield,  ]t)iiil   Mniianiun 
Dinelor 

H.  ('..  p;llis,  Lahoraldrii  Mtnmaer 
Si-.n\  ices:  F'iiII  laboratory  process- 
ing facilities.  .3.5inni  B  &'  \V;  Ea.st- 
n)aiict)lor;  opticals;  traveling  matte; 
neg.  cutting,  etc.  16mm  B  &  W  or 
color;  negative  and  reversal,  ICast- 
m  :i  n  c  o  I  o  r;  Ektachrome;  koda- 
(hrome,  eti-.  Contact  and  reduction 
printinu,    Snun    B    &•    W    and    color. 


Magnetic  striping  16  8mm.  .Anima- 
tion; titling;  recording  and  re-re- 
cording. Preview  theatre  and  con- 
ference room  at   111   W'ardour  St. 


KAY   LABORATORIES   LTD. 

49.A  Oxford  Boad,  I'insbury  Park, 
London 

Phones:  Labs:  .\RC;  3050  Stu- 
dios: M.\I  1141 

Eniest  G.  Ro\-,  Maiiafiiug  Director 

Services:  Processing,  color  and 
black  &  white,  all  gages;  sync  stu- 
dios; RCA  recording  and  dubbing; 
cutting  rooms;   filnistrips, 

THE   RANK   ORGANIZATION 

Film  Processing  Division 
Oenham.   nr.   Uxbridge.    Middx 
Phone:  Denham  232,3 
Cable:   Denlab  I'xbridge 
<)l>nipic  Laborator\ 
School    Road,   London   N.U .    10 
Phone:  Elgar  4030 
Cable:    llarles   London 
\V.  .\1.  Ilarconrt.  Mgiufi,  Director 
R.  Dibley,  General  Manager 

Services:  Complete  processing  fa- 
cilities for  .35nmi.  16nini,  8mni.  East- 
man Color,  Kodachronie,  I'"err;inia- 
color.  Ektachrome,  Cievacolor  and 
black  iind  \\liite.  Dupes,  reduction 
printing  to  8mm.  Film  cleainng  and 
protection.  Projection:  .3.5nim.  16- 
mm  married  aTid  donhic  film.  Sound 
and  Dubbing:  35inni  optical  (five 
channels);  magnetic  (three  chan- 
nels). Transfers:  magnetic  and  opti- 
cal to  !6mm.  Post  s\  ncli.  ;ind  com- 
mcntar\   rec-ording. 


TECHNICOLOR   LIMITED 
Bath    Road,   Harmondsworfh, 

West  Drayton,  Middx. 
Phone:   Sk>porl  54.32 
Cable:  Technicolor  West  Drayton 
A.    .Mhui,    Managing   Director 
F.  Ceorge  C.nnn,  Director  —  Sales 
Frank   C.    Littlejohns,   Plant   Mgr. 
Services;   see  Techmcolor,  l'.  S.  A. 

Animation    Services 

BIOGRAPHIC    FILMS   LTD. 

90  Dean  .Street,  London   W  .    1 

Phone:    Gcrrard    9082  4879 

Services:  Animation;  Photo-anima- 
tion; Live  action;  All  .sei-vices  35nnn. 

CARTOON    ANIMATION    SERVICE 

The    Colonnade.    Maidenhead. 

Berks. 
Phone:    Maidenhead    21756 
Kalpli  Ayres 

Services:  C;irtoons  for  ;dl  purposes. 
Stop  motion,  diagnun  i)hoto;inima- 
tion,  speci;d   effects. 


Animation    Services: 

HALAS   &    BATCHELOR 
CARTOON    FILMS   LTD. 
L>sbeth  House.   lOa  Soho  Square, 
London  \\  .   1;  3  —  7  Kean  St., 
London   \\  .   C.  2. 
Phones:   Cerrard   7681/2 
C:ahle:    llabafilm   London 
Studios:  2,  3  \-  4  Dean  St.,  Lon- 
don,  W.    1;    .Animation    Stroud, 
Church     Road.    C;  a  i  n  c  r  o  s  s, 
Stroud,    Glouc-ester. 

.Associates  in  I'nited  States:  Ste- 
phen .Mann,  RTN  International, 
Inc.,  405  Park  Avenue,  New 
York.  N.Y.  10022.  Phone:  HA 
1-0680;  Louis  de  Hochemoiit 
Associates,  Inc.,  18  E.  48th  St., 
New  York,  N.Y.  Phone:  PLaza 
5-9710 

Associates  in  Germany:  European 
Artists.  K:unpch;uissee  12, 
Hamburg  205.  Phone:  718675. 
Eberhard  Kruger. 

loliTi   Halas,  Producer.  Director 
|()\    Biitchelor,  Producer.  Director, 

Scrii)t[criter 
Richard  Ta\  lor 

S,    Eckniiui,  jr.,   C.B.E.,   Director 
Harold    W'hitaker,    Key   Animator 
Tom    Baile\-,   Chief  Designer 
Bernard  Gitter,  Manager  of  Sales 
Jack  King,  Chief  Editor 

Si:rvices;  Full,  semi,  photo  anima- 
tion; special  effect  i)lu)togr;iphy  in 
16mm,  35mm,  wide  screen  fonnats; 
studios  for  .3-dimensional  model 
work;  cutting  and  editing  facilities. 


STEWART   HARDY   FILMS   LTD. 
Iinperi;d    Studios,    Mavwell    Hoad. 

Elstree    \\'a\.    Boreham    W Ood, 

Herts. 

Phones:    Elstree   .3730/4743 

Ken   fi.uiiv.  Managing  Director 
I'etci   Dards;  Ken  Ca\  ;  Jo\ce  Mes- 
senger;   Louis   D;dil,   John   Wil- 
liams,  Animation   Directors 
Guy   l'"erg\isson,   \\'riler.  Producer 

Services:  Diagram  ;inil  cartoon  ani- 
mation for  educatioiiiil.  technic;il. 
scientific,  medical  and  industrial 
films.  Specialized  animation  for  T\' 
commercials;  35  &  16nnn  editing, 
cutting  rooms,  tlicatrc.  Bi>slinni  c;im- 
eras. 

"THE   LARKINS   STUDIO"    LTD. 
51    Charles   Street,  London   W .    1 
Ph.mes:  MAY  1I3S/GB()  7432 

Miss    Mcr\  I    Stevens.    Joint 

Managin-i   Direelm 
D.    R.   (iiljiin.  joint   Managing 

Director 
\y.   Leach,   Eililor 
I).    lenseii.  Animator 
Miss   S.    Keeuiin,   Designer 

Si  n\  ic  i;s:  TrcMtnient  siripts;  stoiA- 
bo;u'ds;  ;mim;ition  -  ciU'toon  and 
diagram;  graphii-s;  photo  animation; 
hve  action  inserts;  model  anil  stop 
Irame;  matte  work;  titles.  Rostrum 
;uid  MikIcI  i;imeras;  cutting  r(M)m; 
tluMtre  with  double  head  projection, 
optical   :ind   m;ignetic. 


PRODUCER     SER'JC 

Editing    and    Recordig 

ASSOCIATED   BRITIII- 

PATHE    LTD. 
(Production    DIvislo) 
Film   House.    142  W  ;irdo  St 

London   W  .    1 
Phone:  C;errard  0444 
Cable:  Patherima  Rath  Lndi 
Harry  Field,  Director/  Cn.  J 
Lionel    Hoare,     Prodiu  ■     " 
mentanj    Departmne 

Sehvk  ES:  Sound  recording 
bing  theatres  in  35  16  Hu, 
rooms  and  a  comprehenM 
department.  P;itlie  librap 
reel  in;iteri;d  dating  bail 
Studios  available  ;it  Ward 
iuid  Elstree.  Complete  pdw 
facilities  available. 


BIRMINGHAM   COMMECW 

FILMS   LTD. 
Film    House.   28    Sutton  I.. 

mingham    6 
Phone:  ASton  .\  4294 
Offices   and   City   C^entre'm 

Theatre:     14    C^ohnoreCir 
Birmingham     4.     Phone:  ^ 

I05S. 

Year   of   Organization:    133 
Harold   Juggins.   Chairmu 
C.oiltrev    D.ivies,  Managiu  Di 

tor 
John  Ilatton.  Retail  Sales^iM 

Services:  Recording,  film  iittg 
work,  titling  :uid  rostnimpM 
filming;  location  filming  iM 
equipment  hire  with  or  »ifl 
technicians;  Perfectone  sun  i* 
rcconling;  editing  rooms 
l.iiililirs  for  Uinini  inagiii  1 
and  .3.5mm  optical,  single  uilui 
heail;   e<|in'pmont   sales. 

CAMPBELL  FILMS  LT. 
358  Strand.  W.  C.  2.  Lolon 
Phones:   Temple   Bar  7037 

Year  of   Org.miz.ition:    If.) 

John   Haiin-Campbell.   A/iajK 

Director 
Sam    Hiudlev;    Jo.m    flallCa 

bell.    Directors 

Services:    35   16nnn   s\  nc  s  «•!: 
scriptwriting.    direction,    <l. 
ting    rooms    for    .35    16nnii 
foreign   anil  domestic  l.mgii..e  ' 
sioiis.  .Arriflex  lamenis,  .Xcii'l-' 
.Acmade    editing    machine^ 
tioii   6c   post   production  pl.i 
a!)le. 

CINEMA    LIAISON   LT 
Trading  As:  Sound  Film  S  vie 
22-27a  Charles  Street.  Califf 
Phone:    Cardiff    25402 
R.  C:olwvu  Wood,   \l.l  I     '■ 
A.  James  Hiett;  A.  Wats. 

Services:     16mm     editini; 
.sound    recording   suite   iuid 
theatre;  production  facilities 


Eoitor's   Note;    Producers 
ed    in    iletail    in    the   pages 
.Annual  Prcnluctiou  Review   i- 
first  numbei  of  <Mih  publicatilj' 
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BUSINESS  SCREEN  INTERNAT 


m 


AIFORD  STUDIOS   LTD. 

iC.itc   Lam-,    Slupptrtdii, 

,■:  Waltoii-on-Tliimu's   2()341 
, :    Hallifilms    Slieppcrton 
iic  Andrews,  Studio  Maiuifitr 

5s  Two  sound  stajies  with 
|,.r  area  «.I»(U)  s^.  ft.;  1,000 
.lilable  on  «'.k1i  stai;e.  Diib- 
"atre;  pre\  icw  tlic.itre;  dre.ss- 
!ns:  offices;  workshops. 

CARLTON   HILL  STUDIOS 

.irltoii  Hill,  I.oiulon  N.W.  S 
w:  .Maida  Vale   lUl 
I   Rov,  Mdiiatiiiit:  Director 
'  Parkhoiise.  Studio 
tiujRi-r.  Director 

|.s;   S\nch   studio   production 
preview  theatre. 

-  RECORDING  STUDIOS 

iIki  S(|u;iri'.   London    \\  .    1 
c;   Gerrard   "SI  I 

>;  Recordini;;  duhhinj;;  HC.A 
17..5mni,  Kiinni.  ,Snini.  (See 
lx)ratories  Ltd.  for  services) 

DERRICK   KNIGHT 

&   PARTNERS   LTD. 

Broadwick   Street,  London 

1 
c:  Gerrard  0761/2 
ck  H.  Knijiht,  Producer  Dir. 
1  Douet,  General  Manager 

»:  3-5  16mm  editing  .serv- 
itting  riHHns  for  liire,  with 
out  trews;  Holiywootl  Mo\i- 
1  antillan.  e<iuipment;  script- 
aiid  research,  (."onipletc 
im  production  facilities. 

VERS-RICH   &   CO.   LTD. 

na    House.    SO  Si2    NN  ardour 

■eel,  London   \\',    1 

c:   Gerrard   4161 

lald     Barni's-Heath;      Fred 

•minji.  Joint  Studio  Managers 

-s;   Sound  transcription  .ser\- 
iirim    optical    and    maRnetic; 
)ptical  and  magnetic  (edge  or 
track);    17. .5   magnetic;    Disc 
■ds;   ''4"   tape:    Synchropidse; 
Perfectone;     Fairchild     and 
:one  at   all    standard   speeds, 
these    may    be    cross-tran- 
Oveniight      transcription, 
n     stripe<l     prints     recorded 
[iy   spn)cketed    master.    Dub- 
leatre    facilities:    ,35   16  8mm 
on  interlocked   to   six   .3-5mm 
g    tracks.    Six     16mm    mag- 
•acks.    Four-wa\    (^ram   turn- 
Live  mike   for  commentar> 
LtK'ution  and  editing  facili- 


A.  GREAT   BRITAIN    LTD. 
)ln    \\a>.    Windmill    Ki)ad. 
iibur>.ou-riiames    Midd\. 
e:    Sunbury-on-Thames   5511 
c:  RC.\  London 
i:   2.S60.S 

■:s:  Complete  service  for  strip- 
ind  recording  35mm  and 
release  films  from  producer's 
moM.uiral,  nmltiple  track,  or 
lioiiic  sound  masters  emplo\- 
?  through  six  .sound  tracks. 
onding  facilities   available. 


STANLEY   SCHOFIELD 
PRODUCTIONS   LTD. 
6-8     Old      Bond     Street.     London 

W.   1 
Phones:    Mayfair    4642/3 
Cable:    Eskofilms   London    W.    1 
^'ear   of    Organization:    1943 
Stiiide\    Schofield,   Managing 

Director  /Producer 
Kenneth   Hittener,  Asst.  Producer 
Hubert   E.    Eaves,   Production 

Supervisor 
Clordon   Pitt,   Cliief  Sound 

Recording   Engiiuer 
.Man  Ilavncs,  Electronic  Engineer 

Seiu  KEs:  Studio,  preview  theatre, 
sound  recording  studio,  cutting 
rooms,  etc. 


SHERATON    PRODUCTIONS   LTD. 

171    \\  ;irdour    Street.    London 

\N.    1 
Phone:   Regent  2()S9 
Digb\-  Tuipin;  G.  Neale 

Sehvices:  Complete  production 
.ser\ice  for  live  action  and  anima- 
tion. Sheraton  Preview  Theatre,  8- 
35mm  double  head. 


SIXTEEN   SERVICES  LTD. 

Kinocrat   House,  Oomwell   Road, 

London   S.W  .   7 
Phone:   Frobisher  2242 
Cable:  Kinocrat  London 
Year  of  Organization:    19.37 

Gerald  Cook.son,  FIBP,  Managing 

Director 
Brian   Gibson.   FIBP,    Technical 

Director 
Odran   Walsh,  Director 
Alec  Snowden,  Production 

Manager 
Eric  Thirer,   Chief  Editor 
Innes-Watson,    Sales    Director 

Sebvices:  Script  writing;  studio  and 
location  filming  (16mm);  editing; 
sound  recording;  dubbing;  preview 
theatre,  double  liead  optical,  (piad- 
niple  head  magnetic;  cutting  rooms; 
negative  room;  recording  and  dub- 
bing  studio;   closed-circuit   tv. 

DIGBY   TURPIN   FILMS   LTD. 

171/173  W  ardour  Street,  London 

W  .  1 
Phone:   Regent  2074 
Digby  Turpin;   G.  Neale 

Skuvices:  Complete  production  .serv- 
ices  for   li\e   action    and   animation. 

ZONAL  FILM   FACILITIES   LTD. 
Zonal     House,     W'eslfields    Road, 

Acton,  London.  W.  3 
Phone:    .Acorn    6S4 1 
Cable:   Zonagram   London 
Year   of   Organization:    19.50 
F.   V.   Royce,    FCA,   Chairman   & 

Maiuiging  Director 
].   E.    Coxhill,    Director 
B.  \'.  Ho\ce,  FC:A,  Director 
D.   R.   Bedford   Smith.   FCA. 

Director 

SEKvifEs:  Magnetic  striping  of  films 
of  ;dl  gauges  from  8nun  to  7()mm. 
Pennafilm  protection  and  Perma 
New  scratch  removal  of  film  of  all 
gauges.  Sole  agents  for  MPO  N'idco- 
tronic-8  sound  projector. 


Musical    Libraries 

BERRY   MUSIC   COMPANY    LTD 

Id     Denmark     Street,     l.cindipu 
U.  C.  2 

Phone:  Temple  Bar  1653 

V.  S.  Ag<nl:  Ad.  Ascher,  Emil 
Ascher  Inc.,  745  P'ifth  Avenue, 
New  York  22,  New  York;  1617 
El  (!entro  .Vvenue,  HoIKwckkI 
Blvd.,  Hollvwood,  Cal.  Phone: 
Hollyw.KKl '3-2051  AC:  213 

H.   Berry;   R.  C.   Denton 

Services:  Conroy  recorded  music 
library  on  tape  or  disc. 

SOUTHERN    LIBRARY 
OF    RECORDED   MUSIC    LTD. 
8   Denmark   St..  London   W  .  C;.   2 
Phone:    Temple    B;ir   4.524 
Cable:   Southmusic  London 
.Mrs.     M.     1.     Peer-.Morris;     Ralph 
Peer    II:    T.    H.    Ward;    T.    F. 
Ward;  Robert  Kingston,  Direc- 
tors 
Dennis  Berr\ ,  Managing  Director 

Services;  Librar\  of  recorded  music 
on  tape  and  disc  for  t\-.  radio,  film 
and    transcription    use. 

SYNCHROFOX  MUSIC   LIBRARY 
21,  Parke  Road,  Bames,  London, 

S.W.  13 
Phone:    Riverside    1633 
Cable:  Synchrofox  London  SW13 
Fretlerick   Fox,  S.   Kautman,  S.  J. 

Marks,   Directors 
Andrew    .■\dorian.    General    Man- 
ager 

Services:  Libran  of  recortled  music 
on  tape  and  disc  (78'  &  33*3')  for 
TV',  radio,  film. 

Location   &   Studio   Equipment 

GOLDHAWK   STUDIOS,    LTD. 
Godolphin  Hoad,  Shepherds  Bush, 

London  W.   12 
Phone:   SHE  4466  7  S 
Year  of  Organization:    1961 
Fred  J.   Robertson 

Sehxices;  Film  shooting,  set  build- 
ing: cutting  rooms,  sound  stages, 
numbering  machine,  lighting  efjuip- 
inent,  crews.  Westrex  sound,  Nlovi- 
olas,  N'inten  velocitators,  Newall 
and  .Arriflex  cameras.  3  stages:  6.5x 
3.5x25;  42x26x20;  ,35x13x10  projec- 
tion theatre. 


FOR  EUROPE'S  FINEST 

in 

FILM  PROCESSING 
AND  PRINTING! 

SPECIFY   THE 
LABORATOIRES 

VITFER 


Consultant   Services 

AUDIO-VISUAL   CONSULTANTS 
1.36    (irand    Buildings,    1  rafalgar 

S(|uare,  London  \N  .   C;.   2 
Phone:    Museum   0641 
R.  P.   Rigg:   |.   L.  D.  Senior 

Services:  Preproduction  plaiming; 
scriptxvriting  senices;  negotiation  of 
contracts;  production  liaison  serv- 
ices; film  distribution  and  promotion. 

FRANCE 
—   Film    Laboratories   — 

COMPAGNIE    LYONNAISE 
de   CINEMA   S.   A. 
7 1    rue    de    la    Bepubliciue,    Lyon, 
Rhone,  France 


16nini 

REVERSAL 
NEGATIVES 
POSITIVES 


IGmrn 

DUPLICATES 

COLOR-TO-COLOR 

A   &   B   ROLLS 

Overnight    Service 
on  Television  Films 


•  EASTMANCOLOR 
35MM   PRINTS 

ANIMATION   STAND 
-35-16- 

•  OPTICAL   SOUND 
TRANSFER- 16MM 

.  SPECIAL  EFFECTS 


Cable,  Telephone 
or  Airmail: 

E.  LEZE 

LABORATOIRES 

VITFER 

1,  rue  Charles  Marie  Vidor 

PARIS,  I6e 

TELEPHONES: 
288.88.05 
647.53.50 


ERVICE   BUYER'S   GUIDE 
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FILM  PRODUCTION   SERVICE  COMPANIES: 


FRANCE 

—    Film    Laboratories    — 

COMPAGNIE   LYONNAISE 
de   CINEMA   S.    A. 

71  nif  (le  la  Kcpuhliquc.  L>on, 
Rhone,  France 

Phone:    .')7-88-92 

Laboraton,-  and  screening  room: 
274  cours  Emile  Zola  a  \illeur- 
banne  (Rhone).  Phone:  84- 
87-98 

Ileiiri    (^irautl.    Frc.sidrnI   of 
AilniinisluUifi'  Coiimil 

X'ictor  Kandelaft,  Administrator- 
Director  General 

Andre   jahbert,  Comniereial 
Director 

Sehvices:  35mm  developing,  print- 
ing, editing,  titling;  Ifimni  printing, 
titles:  screening  room,  ilonhle  head. 

LABORATORIES   CINEMATO- 

GRAPHIOUES  C.T.M. 
Mi     rue     Pierre-Tinibaud     Genne- 

villiers    ( Seine ) 
Phones:  GRE  473  46-00 


LABORATORIES  FRANAY  TIRAGES 
CINEMATOGRAPHIQUES  L.  T.  C. 

19.     Rue     Marius     Frana\'.    .Saint 

Cloud   (  S  &  ()  )   France 
Phone:    .\K)Litor   09-20 
Cable:   Labofranay,  Paris 
.Albert   Pa.ssy,   Co-Director 
jactjues    Hawadier,    Co-Director 

Services:  35mm:  black  &  white  and 
color;  gcneriques;  special  effects, 
trick  work,  mattes;  titling,  all  lan- 
guages, chemical  and  optical;  thea- 
tre "Oinni:  negative  processing; 
workprints  and  .35iniii  optical  reduc- 
tion; film  treatment,  fi  track  mag- 
netic re-recfjrding  ;uid  4  track  (35- 
mm);  trick  work;  (icrieriqties.  8mm/ 
Jfinun  services  at  Tiragc  16mm,  69, 
Ave.  Pasteur,  .\lontrcuil  (Seine). 
Phone:  AVRon  .35-50. 


VITFER  /  E. 


LEZE 


—Music    Libraries— 
CHAPPELL   S.   A. 
85,  Boulevard  Houssman,  Paris  S 
Phone:  387-4293 

—Equipment    Hire- 
CINE  LUMIERES   DE   PARIS 
60,  rue  Carnot,  Boulogne,  S  Seine 
Phone:    Molitor  41.37 

Year   of   Organization;    1955 
Mme.   Christian   Duvaleix. 

Premdcnl,    Directrice    Cencrale 

Services:    Lighting   equipment. 


AUSTRIA 

—    Film    Laboratories    — 

WIEN-FILM   Ges.    m.   b.   H. 

Cobenzgasse   32.   \ienna    19 

Phone:   Vienna  36-22-52 

Telex:   01-2824 
Sehvices;     Studios,    35mm,     16mm, 
b&w  and  cok)r  hiboratories;  dubbing, 
recording,       re-rocording      facilities; 
cutting  rooms;  camera  hire. 


DENMARK 
—   Film    Laboratories   — 

JOHAN   ANKERSTJERNE 

Lygten,  47-49,  Copenhagen,  N.  V. 

Phone:  Aegir  1700 
Services:  35mm,  16mni,  b&w;  East- 
man Color. 


A/S   NORDISK   FILMS  TEKNIK 

Redha\  nsvej-Frihavnen, 
Copenhagen 
I        Phone:   Tria   2601 
'        Telex:   5006 

Skhvices;  35nim,  IBnim,  b&w  and 
color  laboratories;  preview  theatre; 
sub-titles. 

For  the  WORLDWIDE  Picture  —  Look 
to  BUSINESS  SCREEN   INTERNATIONAL 


Recording    Studios 
TIVOLIS   CONCERT   HALL 
\'esterbrogade,  Copenhagen 
Phones:    ML    1001    1010 

GERMANY 

—   Film    Laboratories   — 

Cutting  Rooms/Sound  Studios 

ARNOLD   &    RICHTER   K.   G. 

Turkenstr.    SO,   S    Munich    13 
Phone:    36.591 
Cable:    Arrifihn 

—   Sound    Recording    Studios   — 

BERLINER   UNION-FILM 

GMBH   &   CO.   STUDIO   KG 

Oberlandstr.    26-35,    I    Berlin    42 

(Tempelhof) 
Phone:   70   00   11 

Cable:   Berlinunionfilm 

Dr.    Hermann   Scliwerin,   Bindness 

Manager 
Kurt   Kzner,    Business  Manager 
Dieter  ('harisius.    Business 

Manager 

Skbvices:  Music  recording;  dubbing 
and  mixing  studios;  laboratoiy  for 
16  35mm,  black  &  white  and  color; 
optical  and  title  services;  studio 
rental  for  lilm  ;uid  tv  production, 
16  35mm.  6  sound  stages,  set  con- 
struction facilities,  4  channel  stereo 
recording  equipment,   etc. 

ITALY 


•^ 


TECHNICOLOR   ITALIANA 
\'ia  'liburtina,  1138,  Rome 
Phone:  416-447 

Dr.    Giulio    Monteleoni,    Director 

General 
Renzo  Avanzo,  Sales 
Dr.  Cuido  Maqiicati.   riani 

Manager 

Services;    .see   Technicolor,    U.S.,\. 


SPAIN 

—    Film    Laboratorii 

FOTOFILM   S.   A.  . 

Traverser;!    tie    Dalt,    1     >   | 

Barcelona 
Phone:   235-01-00 
Cable:  Fofofisa 
Branch    Office:    Fotofilr  Mad 

S.    A.     Pila    dc    Zaraiu, 

Madrid,  Phone:  2.55-i4ff 
Daniel     .Aragones;     Rairo  ; 

gones;  .Antonio  Pujol,  (an^ 

Skiuk  i;s:  6.5mm,  TOmi 
16mm,  8nim,  black  &  ■ 
color.  Special  effects,  title 


FOTOFILM   MADRID,  .  A. 
Pilar  de  Zaragoza.  .30.  >idri( 
Phone:   255-36-07 
Cable:  Quiminsa 

(See    complete    listing   unfr  f 
film    S.A.;:..    Bareelo) 


SWEDEN 
Film    Laboratory 

AB    NORDISK   FILMKi'lA 

Norra    Stationssjatan    791. 

Stockholm 
Phone:    23-47-85 
Cable:    Filmkopia 
Oskar  Ertnaes.  Manager 

Services:  35nun;  black  &  uih 
color;  16nim:  black  &  w'te 
color;  reversal  print,  black-k  \ 
and  color.  Wetprinting;  ho 
subtitling;  optical  printin,  t 
studio. 


-Equipment   Hire 
AB  SANDREW-ATELJEIN 

Filmstaden    Solua    2 
Phone:  S3  04  30 
Cable:  Sandrewstudio 

Eric   W'ennerholm,   Presiinl 

Services;       Photographers;  s 
hire;  equipment  hire. 


CINE   TV    LABORATORIES 

1     Hue    Charles    \I;irie    \\  idor, 

Paris   W  leme,  I'Vance 
Phones:    ALT   88-05;   .MIR   53-.50 
Branch:  Issy,  47  Rue  Victor  Cres- 

son.   Plume:   MIC:  46-99 
'^'(•ar  of   Organiz.itioii;    1934 
I-'-mile   Leze,   President 
jean    Vemay,    Technical   Director 

Services;  35mm:  bLick  &  white 
processing,  printing,  l''.;istmaTicolor 
printing.  16mm:  l''kt;i(.'lirome,  ))roc- 
€ssing,  printing,  A  &  B  mils,  special 
effects,  ficg;iti\e,  positive,  rcvers;d. 
Snecial  services:  16nun  .sound  tr;ins- 
fer,  optical  or  magnetic;  aiiiiii;ition 
stands  —  16,.3.5mm.  One  hour  serv- 
ice for  T\'  newsreels. 


"A   For  the  best  in  overse;is  film  sri 
vices,   use    these    listing   p;iges    thru 
the  ye;ir  ;ihead.  Thev're  dependable! 


INTERNATIONAL   DISTRIBUTORS   OF   THE   SPONSORED   MOTION    PICTUR 


INFORFILM 
lle;i(li|u;irlers  Office: 

147  :ive.  de  11  lippodriime,  Brussels  5.  Belgium 
Phone:    47.10.03-47.28.77 
Jan  Hoterinans,  General  Secr<  lanj 

MEMBER  COMPANIES 

.\uslr;ili:i:  Sixtrcn   .Millimetre  Austr;di.i,   lic(\    1778 

(;,!'.()..   Sydii.'V,  Australi;i. 

Belgium:    Solcdi,     117    ;i\<mimc    dc    l'liipp<>di(inu", 

Brussels   .5. 

C:aiiada:    Modern   Talking  Picture   Service,    1875 

Leslie   Stieet,   Don   Mills,  Ontario. 

Denmark:    l'",rhvervenes    l-'ilm    Center,    22    Kolm;i- 

g<-rg;i<le,   ( 'oix-nluigeu. 

Finland:    l-'ilmi\  lilim;i  Oy.    K;iis;miciii<Mik.ilii    I3.\. 

Helsinki. 

France:   (^efilm.   3!    ;i\cnue   Pierre   let    de   Si'rbie. 

P;uis    16. 

Ck-rniuny:      Konferenz      der      Lantlesfilmdieuste, 

Rheinallee  59,   Bad  (iodesberg. 


(;re;il    Uril;iiu:    Soumi-St-rv  ices   Ltil..   Wilton  (  n 
icnl,    Mcrton   Park,   London  S.W.    U). 

lt;il>:  Difi,  3  Via  Domenico  Chelini.  Home. 

Japan:  Ednc;ition;d  Film  Exchange,  3  (iin. 
.\islii   6-(!hoine,    (!liuokn,   Tokvo. 

Netherhuids:  Technical  Film  Center,  Stadho* 
dersl,i;m    152,  The  Hague. 

New  Zealand:  The  H.  J.  Ashton  Compain  Lt< 
Box  2541,  Auckhmd. 

Sweden:  Swedish  Council  for  IVrsoniirl  Atlnnin 
tratiou.  \\';ufvinges  \';ig  26,  Stoikluilm  K. 

Switzerland:  Schui.dfilm  Zentrale,  Erlachstr  2 
Bern:  Schweiz.erisches  Film-Archiv,  Ankerstra.s; 
3,  Zurich  3/36. 

I'nited  Slates  of  .America:  Modem  Talking  Pi< 
tun-  S(r\i(c,  3  I'^.ist  5  Itli  Street.  New  York.  N.I 
10022. 

EuroiK-an  Office:  191.  W  Ciine  de  Terviirei 
Bnissels.  1 
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A-V   CORPORATION 
(Formerly  Texas  Industrial  Film  Company) 

2.')1.S   North   Blvd.,  Houston,  Texas  77000 
Phone:  JA  9-4377  .\C:  713 

Year  of  Incorporation:  1945 
|.  C.   Hebnian,  President 
Albert  P.  Tyler.  Vice  Prr.siclrnt 
WilJiaiu    H.   Padou,   ^icrctciry-Trciisiircr 

I6mm  Services:  printiuK  and  pnKessing:  black 
&  white  re\crsal,  negative,  sound  tracks,  dupe 
negatixe,  positive  and  reversal  release  prints, 
Ektachrome  original,  work  prints,  release  prints, 
Eastmaji  color  negative,  inteniegative,  positive 
release  prints;  ke>'  or  printed  edge  numbers. 

Special  Services:  optical  effects  &  printing,  dupe 
negatives,  color  interncgati\cs.  black  &  wliite 
master  positives,  Ektachrome  or  Kodachrome 
masters;  editing  and  recording,  re-recording  of 
magnetic  tape,  transfer  to  film;  conforming  films 
for  printing;   animation,   sound   stage;    titles. 

Member:  Association  of  Cinema  Laboratories. 
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ACME   FILM   LABORATORIES,   INC. 

1 161  N.  Highland  ,\venue,  Hollywood,  Cali- 
fornia 90038 

Phone:   HO  4-7471  AC:  213 

400  Madison  .\ venue,  16th  I'^loor,  New  York, 
N.  Y.    10017 

Phone:  MU  2-4100  AC:  212 

Year  ol  Incorporation:  1945 

Sam   Sawelson,  President 

.Mel  Sawelson,  V.P.  &  General  Manager 

David  Christopher,   Secretanj.   Treasurer 

Hill  Sawelson,  Viee  President 

Irving  Kahn,   Sales  Manager 

Hobert   Tioup,   Viee   President /Sales 

Pete  Wood.  Chief  Engineer 

John   KiJJough,  I^ab  Stipt. 

35mm  Services:   video  tape  transfer  to  film. 

lOnun  Services:  color  and  black  &  white  proc- 
essing &  piintiiig;   \  ideo  tape  tr;msfcr  to  film. 

Special  Services:  television  recording  dcpt.  in- 
cluding video  tape  to  film,  video  tape  to  tape, 
film  to  tape,  tape  editing  and  tape  \icwing.  black 
&  white  or  c-olor. 
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ALLSERVICE   FILM   LABORATORIES,   INC. 
35  West  45th    Street,   New   York,   N.Y.    10036 
Phone:   LT   1-2960  AC:   212 

Date  of  Incoiporation;    196.3 

Byron   HuiiiLilinsli.  VrrsidtuI  &    Tniisiirer 
Burton   Stone,   i'.xeeiitiie  Viee-PresidenI 

&  General  Manager 
I'clcr    Agnew,    Seerelanj 

35mm  Services;  bliick  &  white  |irocessing  ;uid 
printing;  (ontiict  ;ui<l  rcduition;  .\  t<  B  roll  ;uid 
printing:   snperimposition. 

16mm  Services:  black  &  wliite  proiessing  ;ind 
printing;  contact  :nid  reduction;  A  ti  B  roll  print- 
ing;  supcriini>osition. 


ALPHA   CINE   LABORATORY 

1001    Lenora   St.,   Seattle,   Wash,.  OSl 
Phone:  MU  2-8230  AC:  206 

Year  of  Organization:   1956 

Leslie  E.  Davis,  Manager 
George  H.  Harsey 

70mm  Services:  Eastmancolor  negativepoiji 
continuous  processing  and   printing. 

35mm  Services:  black  &  white  negativf:vt${ 
processing;   Ultrasonic  cleaning;   Perm,. 

16mm  Services:  Ektachrome  processi 
mancolor  negative/positive  processing 
white  negati\i'.  positi\e  &  re\ers;d  ] 
Additive  ct)k)r  printing.  Ink  edge  numii' 
sonic  cleaning.  Pcrmafilni.  Optical  sou 

ALPHA   FILM   LABORATORIES 

P.   O.    Box   .5325,    Baltimore,   Mar.vlar  21 

Phone:   CL  2-41,50    AC:   301 

Year  of  ()rg;ini/aliou:    1919 

W.  E.  Wood,  Ouner 
35mm  Services:  developing,  printing,  titl^.  so 
recording.  ' 

I6mm  Services:  reversal  processing,  d(i'l()| 
&  jirinting;  titles,  sound  recording  — liv( 
from  tape. 

ARTA  LABORATORY,   INC. 
723  Seventh   Ave.,   New  York,  N.Y.   DIJ 
Phones:  JV  6-7.5,56,  7  AC:  212 


M 


Wil]i;un    Kapelmaster,   President 

35mm    Services:     black    &    white    negate 
positi\e  de\el()ping  and  printing;  dupes; '.G 
workprints  and  release;  high  contrast  dedop 

16mm  Services:  black  &  white  negative  ;d| 
tive  developing  and  printing;  T\'  spots. 

Special     Scr\'ices:     optical     negatives    i'  • 
continuonslv. 


* 


this  syuibiil.  .ippraring  over  :i 
listing  in  these  pages  indii;ites  thiit  clisphu'  ail- 
MMlising  continuing  additional  uselnl  relerenee 
d.ita  appears  in  other  pages  ol  this  Buyer's  Guide. 


BAY  STATE   FILM  PRODUCTIONS,  iC 
35   Springfield   Street,  .\ga\vam    (Spriifit 

Mass. 
Phone:  734-3164  AC:  413 
Branch:   SO  Bo>lston   Street,   Boston,  .Niss 
Phone:    HA    6-S904.   Lowell    Wentwor .  ' 

President,  in  c/K/rgc. 

Year  of   Incorporation:    1943 

Morton  H.  Head,  President 
Diiviil   Do\le,  Exec.  Viee  Prc.^d(  nl 
Harold  ().  Stanton,  Viee  President 
Lowell    F.    Wentworth,   Viee   Presiden} 
Fr;nicis   N.    Lclcudre.   Viee  President 
.\.    Herbert   Wells.   Treasurer 
II.Liold   M.    Fischer.   Produetion  Man 

35nnn    Ser\ices:    blaik    &    white    and 
action    pliolograiihx  ;    ;inimation   earner. i 
and    C(|uali/;itiou;    iulciloik    projection.     o\ 
;uul  .sound   reath'rs. 

I6mm    Services:    bhick    &    while    and    <"' 
action  and  :niim:itiou  photogr:i]ih\  ;   iul<    ' 
jectors;  sxncluDiions  ui;ignetii-  rccordinu 
labs  for  color  and  black  6;  w  bite,  bhic  k  •  " 
processing,   positive.   ncg;itive,   reversal.   Niv 
and   sound   readers. 

Special    Services:    hoi    press    titles    in    cor 
bkiik  ^  wliite;   still  photogriiplu .  color  ;in  b 
i<    white;    sound    slidcfilms,    color    ;uul    lie 
white;    screening    rooms;    animation    d('p;i"' 
foreipi  liUigiMge  dubbing;  script  servid 
ing;  printing;  pitRcssing;  .sovmd  stage;  s.  ' 
ing;  carpenter  shop;  film  vaults. 
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BEBEU   &    BEBELL 
COLOR  LABORATORIES,   INC. 
,\est  24th  Street,  New  York.  N.Y.    100 11 
,■:  924-857:1    AC:   212 
h  LABSBKBELL.  N.  Y. 
iiil   Iiaiirporation:    1951 
I  an  Lars   Bcln-ll.   Pnsidciit 
i,r  Fretlerick  Bchell.  Vice  President 
)Anne  Bebell,   Sccreturtj-Treastirer 

iSenices;  lilack  &  wliite  reversal  tiiie  pri- 
,ncl  still  prixessiiij;  and  priiitiiiK;  work 
)i  color  and  black  &  white,  hlaik  &  white 
rint  conversions  from  color,  blowup  Irom 
•and  re<lnction  to  Uiinni;  Anscochrome 
cine  priorit\  processing  and  printinj;  and 
,tc'S;  Eastman  negative  positive  filmstrip 
'ing  and  printing  and  duplicates;  inteniega- 

I 

iScrvices:  black  6f  white  reversal  cine  pri- 
(K^ssiiig  and  tlnplicatiiig;  duplicate  nega- 
sork  prints  in  color  and  black  &  white, 
ak  &  white  work  print  conversions  from 
intemegatives:  release  printing;  Ansco- 
reversal  cine  priority  processing,  print- 
duplicates;  blowups  to  35min;  reductions 
omm;   intemegatives. 

er\ices:  black  \'  white  and  color  reversal 
(x'essing  and  duplicating;  intemegatives; 
c  white  reversal  duplicate  negatives;  black 
f  and  color  release  prints. 

Senices:  filmstrip  black  &  white  and 
elease  prints,  masters  and  duplicates  in 
ind  double  frame  and  friuneless  horizontal 
lie  lines);  slides  &  vu-graplis  in  every  size 
)unt  processed  and  duplicated,  eidarged 
it?d,  in  color  and  black  &  white;  test  T\' 
rcials  cine  priority  processed  and  dupli- 
n  color  and   black   &   white  (.15mm   &    16- 

■\ices:  .'Bomm  &  Ifinun  Ansc(Khronie  ami 
&  white  reversal  .'?()-minute  dr\-t()-dry 
iorify  processing  for  hard  news;  color  and 
{{  white  spot  and  slide  processing  and 
ting;  titling  and  special  effects;  special 
filmsfrips;  packaging  and  distribution. 

I  Services:  35mm  X-ray  slides  copied; 
&  35mm  Roentgen  cinematography  proe- 
and  <lu|)lications;  cine-fluoroscop\  proces- 
1(1  dupliiations;  Ansc-ochromc  16mm,  35- 
fimin  processing;  color  slides  and  color 
iplicates  of  fechniiiues   and  o|)erations, 

JOHN   R.   BENNEH 

.Aberdeen    Ave.,    Columbus,   Ohio   43212 

le:  AM  .1-7007  AC:  614 

of  Org.mi/ation:    1951 

R.   Bennett,  Owner  and  Manager 
lie  ('offey.  Secretary 
well  Richeson.  II 

Services:  fa.st  service  on  16mm  pnx.essing 
1  and  negative  black  &  white;  release 
R;  workprints,  reversal  ,ind  negative; 
I  edge  numbering. 

1  Ser\ic-es:  editing;  film  repairing  and 
ig;  make  titles. 
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BUCKNER'S 

i    Unruh    Avenue,     LaPuente.    California 

ie:   3.30-2902   AC:    213 

of  lncorporati(m:    1948 

Buckner,  Otiner-Manafier 

Services:  color  aiui  black  &  white  rever- 
'  negative  release  printing,  processing  b/w 
J  or  negative. 

ler^'ices:  8mm  processing,  striping,  editing, 
onized  sound  from  anv  svnch.  medium. 


BYRON   MOTION    PICTURES,    INC 
I22()    \N'iscoiisiii    Avenue,    N.    W  .,    Washington 

D.  C,  20007 
Phone:  FE  3-4000  AC:  202 
New  York  City  Phone:  CO  5-7732  AC:  212 

Year  of  Incorporation;   19.38 

Byron  Houdabush,  President 

Dudle\-  Spniill,   Vice  President /('.in.    Miinaiiri 

.Arthur  Reseller,  Sales  Manager 

35mm  Services:  black  &  white  sprav  negative 
and  positive  processing.  Black  fit  white  ctjntact, 
step  &  bkiwup  printing.  .35mm  .32mm  printing. 

I6mm  Services:  black  &  white  negative,  positive 
and  reversal  processing.  Color  negative-positive 
processing.  Ektachrome  proc-essing.  Black  fie  white 
and  color  printing.  Contact,  step,  reduction,  1- 
to-1   optical  and  additive  printing. 

Other  Laboratory  Services:  edge  nnnibering,  nl- 
tra.sonic  cleaning.  Peerless  film  treatment,  mag- 
netic striping. 

Other  Services:  35mm/16nim  editing,  confonii- 
ing,  music  librarv',  editoriid,  i-oom  rental;  W'estrex 
sound,  recording,  mixing,  tiansfer-to-optiial  print- 
ing track,  interlock. 

Member:   Association  of  Cinema  Laboratories. 

CALVIN   PRODUCTIONS,    INC. 
1105    Truman    Road,    Kansas    City,    Missouri 

64106 
Phone:  HA  1-12.30  .\C:  816  Cable:  Calvin-Fox 

Year  of  Incorporation:    1931 

Leonard   Keck,   President 
William   Hedden,  Vice  President 
Frank  Barhydt,  Vice  President  —  Production 
James    Hash,    Serretary-Treastirer 
Richard    Biilkeley,   Production    Manager 
James  Moore,  Services  Manager 
Donald  S.  Phillips,  Manager-Contract  Division 
William    Scrogin,    Operations    Manager 
Larr>-   Kauffman,   Manager  —   Vuiversity  Films 
Division 

35mm  Services:  color  and  black  &  white  rele;ise 
prints;  black  &  white  dupe  negatives  and  master 
positives;  color  intemegatives  anil  interix)sitives. 
35mm  prix^essing,  color  and  black  fie  white. 
Dailies  —  color  ;ind  black  &  white  -  pictures 
and  sound.  .3.5nini-16mm  reductions. 

I6mm  Services:  color  and  black  6i  white  reversal 
and  positive  release  prints.  Color  and  black  fii 
white  workprints;  ink-printe<l  edge-nundiering; 
black  fi(  white  dupe  negatives  and  color  inter- 
negatives.  16mm  processing  —  Kktiichrome  com- 
mercial iind  ER,  exterior  Kothuhronic  ,uh1  Tvpe 
A,  black  &  white  reversal  and  negative. 

8mm  Services:  16mm-8mm  reduction  printing. 
8mm  color  ami  black  &  white,  reversal  and  posi- 
tive release  printing;  black  &  white  dupe  nega- 
tives; color  intemegatives;  magnetic  sound  strip- 
ing and  sound  transferring. 

Special  Services:  scripting,  location  &  sound  stage 
photography,  sound  recording  .uid  tr;uislerring 
(V4"  ;uid  magnetic  film),  multiple  chaimel  mix- 
ing to  photographic  printing  tracks  (negative, 
positive,  .3.5mm,  16mm).  Music  and  sound  effects 
libraries  and  recording,  original  scoring,  staff 
narrators;  set  design  and  construction;  titling 
and  animation,  storvboards;  etliting.  cutting,  and 
conforming  services;  traveling  matte  optical 
effects. 
Member:    Association  of  Cinema  Laboratories. 


FiLi  L^Ml^^Til^lf  MllE 

CALVIN-DeFRENES   CORPORATION 
(  East  Coast  Subsidiary  of  Calvin   Productions, 

Inc.,  Kansas  City,  Mo.  ) 
1909     Buttonwood     Street,     Pliiladelphiu,     Fa. 

191,30 
Phone:  LO  3-1686  AC:  215  Cable: 

CALDEFCORP 

Year  of  Incorporation:  1963 

Lee  Davis,  President 

Steve  Ciechon.  Vice  President 

Paul  Litecky,  Production  Manager 

Ward  French.  Marketing  Director 

llenrv   McKee.  Art  Director 

lohn  Heidenrelch,  Scrticc  Director 

Edward    B.    Magnire,    Manager.    Equipment 

Ihntal  fi(  I.ah  Services 
Rol>ert  Collom,  C/iic/  Sound  Engineer 

35mm  Services:  black  fii  white  ;ind  c-olor  proc-ess- 
ing and  printing. 

16mm  Services:  bhick  fit  white  negative,  black  fit 
white  revers.d,  Ektachrome  processing  anil  print- 
ing. Titling,  editing,  script  serviivs;  production 
services. 

8mm  Services:  8min  tailor  positive  release  print- 
ing. 

Special  Services:  Music  and  sound  effects  libra- 
ries, recording  and  mixing  facilities,  studio  and 
equipment  rentals,  editorial  facilities  rental,  edit- 
ing and  confomiing  services,  animation  ser\ices 
and  insert  photography. 
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CAPITAL   FILM   LABORATORIES,    INC. 
470  E.  Street,  S.  W.,  Washington,  1).  C.  20024 
Phone:   DI  7-1717   .\C:   202 
1998   N.   E.    1.50th    St.,   North   Miami.    Florida 

33161 
Phone:   949-3242   AC:   305 

Year  of  Incorporation:    1949 

Alfred  E.  Bmch,  Presidimt 

William  N.  Brooks,  Vice  President 

Garland  C:.  Misener,  Vice  President.  Technical 

Director 
N.  Dean  C^ole,  Customer  Service  -  Sales 
Siun  C.  (;ale,  Cuslomer  Service  -  Sales 
Jo.seph  K.   Hwiper.  Ci4.v/i>i?i<'r  Servile 
Dana  L.  Smith,  Customer  Service 
James  P.  Custer,  Customer  Service 
A.  Bruce  Conrad,  Production  Control 
Jack  C:link,   Sound  Director 
Robert   H.  Johnson,  ChUi  Editor 
Betty  L.  Seabolt,  Assu!tant  Treasurer 

35mm  Services:  c-olor  negative  processing;  nega- 
tive-positive color  printing  .uul  prixessing;  black 
fie  white  negative  and  positive  priK-essing  and 
printing. 

16mm  Services:  Ektachrome  processing,  all 
types;  bhick  fit  white  negative  .uul  positive  proc- 
essing and  printing;  color  reversal  printing;  nega- 
tive-positive color  printing;  .35mm  to  16mm  re- 
duction printing;  .35  32nini  prmessing  .^nd  print- 
ing. 

Special  Services:  35mm  and  16mni  film  editing; 
music  .mil  sounil  effects  editing;  music  librarv; 
sound  effects  librarv.  title  servic-e  (bv  sulvcon- 
tract ) ;  .sound  recording  service  —  35mm,  16mm 
mixing,  narration  recxirding.  post-sync  dubbing; 
location  rec-ording;  recording  to  35mm.  1 6mm, 
35 /32mm  optical  track. 

Other  Special  Services:  magnetic  striping,  \'acu- 
umate  treatment,  edge  numbering,  ultrasonic 
cleaning,  reels  and  cans;  videotape  to  film  trans- 
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FILi  L^lii^Til^V  I 


CAPITAL    FILM   LABORATORIES: 

fers    (by   sub-c-ontriict')    uitli    our    negative    prof- 
essiric  iiiiil   control. 

Member:    AssiKi.ilidii   nl   f'iniin.i   L.iboratories. 


CARLETON    LABORATORY 
7608  San   Fernando   Hoad.   Sun  \alley, 

C^alifoniia 
Phone:   7f>7-S507   AC:   213 

^'oiir  of  Organization:    1949 

C.  H.  Carleton.  Owner 
Paul  \'.  Manor.  Manager 

16min  Ser\'ices:  specialize  in  color  iliiplication. 
Special   Services:   N'itatreating   film   preservation. 

CHICAGO   FILM   LABORATORY,   INC. 
1322  \V.  Belmont  Avenue.  Chicago,  111.,  fi06.=>7 
Phone:  9.3.1-67S5  AC:  312 

Year  of  Incorporation:   1928 

Eugene  G.  Josephson.  President 
Robert  O.  Casterline.  Viec  President 
Howard  .Schu\ler,  Recording  Enf2,ineer 
Fred  Piemonte,  Laboratory  Manager 

3.5mm  Services:  processing  and  printing  of  lilack 
&   wliifc   pictnre  and  so\nid   track. 

16mm  Services:  processing,  contact  and  reduc- 
tion printing  of  black  6c  white;  reversal  color  and 
inter-negative  printing. 

Special  Services:  recording,  mixing  and  tran.s- 
fening  of  16mm  and  .35mm  and  V4".  Editing, 
interlock  projection,  magnetic  and  optical. 

CINCINNATI   FILM   LABORATORIES,    INC. 
3705  Lonsdale  Street,  Cincinnati,  Ohio  45227 
Phone:   27 1 -.5540  AC:   513 

Vc.ir  1)1    Iniorporation:    1960 

\l    W.  Herbst,  President 
Max  Laskv.  Viee  President 
Elizabeth  Peters.  Treasurer 

16mm  Services:  color  and  black  &  \\]\Hv  reversal 
and  negative  release  printing;  workprints.  key 
or  printed  edge  nnmbers;  black  &  white  dupe 
negativ<-s:  16mm  processing,  black  &  white  nega- 
tive or  reversal;  optical  sound  tracks. 

Special  .Services:  editing  and  recording;  con- 
lormliig  film  for  jirinting;  rcrecording  of  mag- 
netic tajx-  to  optical  track;  voice  and  music  re- 
cording. 


CINE-CRAFT   CORPORATION 
S764   BeM-riv    Blvd..  W  .   Hollywood,  C;alif. 

')()04S 
I'li.ine:  6.52-7357  AC:  213 

^ear  of  Organiziition :   1918 

George  Widing,  President 

Klaiise  \\'arme,  Exceutive  Viee  President 

16mm  Services:  all  color  and  blaik  iv   white  lab 
services. 


Smm   Scrv'iccs: 

services. 

Special  Services:  title 


* 


this  sv  ibol,  appearing  over  a 
listing  in  llicse  pages  ind  ■  ;ites  that  displav  ad- 
vertising containing  addition;d  uselnl  relerence 
data  appears  in  other  pages  of  this  Buyer's  C>uide. 


* 


color    and    bl.u  k    \    white    l.ib 


CINE-CHROME    LABORATORIES,    INC. 

407.5   Transport    Street.    I'alo    Alto.   C:ilif<irnia 
Phone:  .321-5678    AC:  415 

Ve;ir  ol    Incoiporation:    19.57 
Burton  Smith.  Engineer 
Wliitcman  Smith,  Engineer 
lolm   Hunt.  Sales 

35mm  Services:  color  and  black  &  white  dail> 
and  release  prints;  dupe  negatives  and  master 
positives;  color  and  black  &  white  processing. 

16nnn     Services:     color    processing    Ektachrome. 


CINE-CHROME   LABORATORIES 

MS  and  ER  reversal,  prints  made  and  i„..^ 
on  5269  or  7386  reversal,  color  intemegaic ,  ^ 
positive  release  prints;  black  &  white  ii:,,tn, 
positive  and  reversal  processing  and  pri  n.^ 

Smm  Services:  black  &  white  &  color  ; 
to  8nim  or  8  to  Smm. 

Special   Services:    Ultrasonic  cleaning,  Ptnafd 
proc-es.ses  (including  scratch  removal),  p-- 
ing  (edge  nimibers),  optical  sound  tran^ 
vision  spot  services;  vault  storage  and  fili  nr^ 
tenance. 

Member:  Association  of  Cinema  Labor 


LABORATORIES  SPECIALIZING  IN   FILMSTRIP  &  SLIDE  PROCESSING  &  PRIiriN 


CINEQUE   COLORFILM   LABORATORIES,   INC. 
424  K.  S9th  St..  New  York,  N.Y.   I(K)2S 
Phone:  SA  2-58.37    AC:  212 
Sanuicl  Marcus,  President 
B.    Sperling.    Treasurer 

Services:  Filmstrip  ])r()dncti()n.  dnplii  .ition;  35- 
nim  slides  in  2x2  mounts;  reproductions  from 
negatives,  transparencies  or  art  work;  direct  re- 
versal or  negative  positive  inetliods. 


COLOR   FILM  CORPORATION 

.500    llalste;id    Avenue,   Miimaroneck,   N.Y. 
Phone:  OW  8-63.50  AC:  914 

WE  .3-3322   (New  York  City)   .\C:   212 

Year  of  Organization:    19.50 

Richard  X.  Jav.son.  President 

C.  Nelson  \Vingct.  S(des  Manager 

Maureen  K.   Hallain.  Office  Manager 

Artlinr  M.  \'ilchick.  Production  Manager 

Tlionias  C.   Ricbtcr.   Customer  Service 

Pat   .Mule,  Engineering 

Fred  Gauthier,  Research  &  Cuiilrnl 

35mm  Services:  color  filmstri|5s  and  (juantitv 
2x2  slides  onl\';  [irinting  and  pnK'Cssing  Eastman 
C>>l()r  Negative  .52.51.  Eastman  Color  Print  5385 
and  Kodiik  6008  Intcrnegative;  master  negative 
preparation;  .'\&B  printing;  intrrpositive.  dupe 
negative  and  intcrnegative  ]>reparation  and  proc- 
essing; anf()m;itic  slide  mounting;  packing  ol 
filinstrips    and    re];itcd    inatcriiils. 

Special  Services:  processing  only  misc.  sizes  East- 
man Color  Print  including  70mm,  55.5mm  and 
35mm  Quad  Eight  (7385). 


* 


CREATIVE   ARTS   STUDIO,   INC. 
814  H  Street,  N.W.,  Washington,  D.C.  20001 
Phone   737-0.302    AC:    202 

I), lie  ol    Incorporation;    1942 

Milton    H.   'linslcy.   President 

rliillip  C:.   .Vrncst.  Viee  Presid,  iil 

Willi, iin    W'iitsoii,    'I'reasnrer 

Louis    Rar;i,    TeeJiniad   l)ir..    Pliolo   Lidi 

Services:  artwork;  hot-press  lilies;  filmstrip  iuid 
slide  animation  camera  service;  ;nitoin;itic  2x2 
slide  binding  and  iuitomatic  slide  duplication; 
kiboratorv  processing  facilitv.  Distribution  ol 
sponsored   filinstrips  and  slides. 


* 


FRANK   HOLMES    LABORATORIES,    INC. 
1947    First    Street    (Box   991),   San    IVrnando. 

C!:difornia 
Phone:   KM  5-4.501    AC;:  213 

Year  ol    Incorporiilion:    1948 

Frank  A.   Holmes,  President 

Kenneth   M.   Bell.  Vice-Prcs./Ceneral  Manager 


FRANK   HOLMES  LABORATORIE: 

3.5mm  Services:  color  processing  .\nsci 
and  Kodak  color  positive.  35mm  or  ^ 
forated;  35mm  color  fibnstrip  masters 
lease  prints;   35mm  color  slicle  dupliwt 


* 


IDENTICOLOR   LABORATORY,  1N( 

849    North    llii;hl;uid    Avenue.    Ilollyvvi'd. 

California  9t)038 
Phone:   469-2946  AC:   213 
Year  of   Incorporation;    1961 
Dalton   B.  Cjeaser,  President 
\\'illi;un  Beale,  Vice  President 
Florence  Creaser,  Secretary  &  Trcasurt, 

35mm  Services:  filmstrip  masters,  color  pitii 
art  and  hot  press  titles;  cutting,  cannii'  a 
packaging. 

Special   Services:   35mm   slide  duplicatinc';)'i( 
heatseal    inovmting.    imiirinting.    and    p.i 
original   Kodachrome  copies  of  flat  art 
nets.  ( 

Smm  Services:  Slitting,  reeling,  cartridgiij  a 
boxing. 

MANHATTAN  COLOR  LABORATORY, ,« 
210  West  65th  St.  New  York,  \.Y.  1(23 
Phone:  TR  3-1919  AC:  212 

Yc;u'  ol    Incorporation;    1952 

Chuck  Bobbins.  President  &  Treasurer 

Beniie  Barnett.  Executive  Viee  Presidi 

Rich;ucl    Lim.    Plant   Manager 

Cliff   Baggs.   Distribution 

Chuck   lanna/.zo,  Sn;)rrLi.v<)r.  Fibnstrip  .'im 

tion  ' 

Frank   Matich.   Siipcrti.sor,   Plant   Engiiurii 
S;uidra    Snyder.   Purchasing  ( 

Pedro   \'as(inc/..   L(d>oralory   Su]>enisor  j 
Ed  Zink.  ('usionur  Screice 

.35mm   Services:   color   film   prcx'essing  ol 
neg;itive  ;uul   positive;   .35   46mm   .\nscii 
.S)xx'iali/ed  facilities  for  slides,  lilnislrips  .1 
mounting.   E.   K.  negative.  E.   K.  jiositivc.  .'» 
reversal;  lontinuous  running  processing  inadi" 
automatii-    slide    mounting    machines:    auto.i 
processing  for  E.  K.  6008  negative.  Cuttiiiv'CJ 
ning.  N'.ncuumating  ,ind  disiribution  .service 

SOCIETY    FOR   VISUAL   EDUCATION,   K 
1345    Diversey    Parkway,   Chic:mo.    111.    «> 
Phone:  LA  .5-1.500  AC:  312 
Date  of  Orgam/ation;    1919 
lohn  C.  Kennan.  Presi(lent 
James    J.    Mcl'aitee.    Convnercial   Produon 

Services:  artwork;  tyix-setting;  hot-press  ^' 
filmstrip  and  slide  ;uumation  camera  sr'i< 
automatic  2x2  sliile  binding  and  antoiniitic" 
duplication;  laboratorv  processing  bicility." 
tribution  of  sivmsored   filnistrips  to  schools 
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BUSINESS  SCREEN  MAGAI' 


CINEMA    RESEARCH,    INC. 
I.aBrca  A\c..  HolK  "<'<i<l.  (al.   !)0():).S 
WE  3-9301    AC:  213 
omplete  data  under  Film  Services) 


* 


W.  COIBURN    LABORATORY,    INC. 
Uackcr  Drive.  Chicago,  Illinois.  (>()(>()() 
332-62S6  AC):  312  Cable:  C:()LAB 

f  Organization:  1939;  Inc.:   1946 

W.  Colbiim.   President 

.\.  Colbum.   Executive   Vice   President 
i  W.  Colbum.  Secretanj  &  Treasurer 
'.  Mafhieu,  Vice  President  —  iMhoratory 
rations 

<.   L.   Yoiint;.    .^/gr..    Printing/Processing 
Riippert,  Producer  Services 
Zenner,  Slidefilm/Tiths/I6mm  &  35hihi 
nation  l 

S.  Thro<ip.  Sales  Manager 
(lid  Czaniik,  Order  Control  | 

Milliard.  Technical  Information  &  Piihlir 
ilinns  Director 

cniees:  color  intcniepative,  po.sitive  and 
printing;  black  &  white  dnpHcate  nepa- 
itive  and  reversal  printing;  Ifinini  ontica! 

from  35.  28,  17'-.  16.  9'-:.  S;  editinc. 
iinatioii.   protliicer   ser\ic-e;    narration    ro- 

and  ^'4"  tape  to  16nini  magnetic  and 
ptica!  sound. 

rv-ices:  cf)Ior  positixe  reduction   printing; 
L    sound;    Smin    special    op(ic;d    printing 
28.  17'-:  16.  9'2,  8. 

Services:  Super  8  from  16nim:  8mm  & 
rom  Super  8;  Super  8  from  Super  8. 

on  Services:  .35mm  slidefilm  masters  and 
:  duplicate  slides.  16  35mm  titles. 

r:  Association  of  Cinema  Laboratories 


COLOR   SERVICE   COMPANY; 

lohn  Wongen.  Production  Manager 
H;il    Humctt.   Plant   Mananir 
Joseph    Hrouri.   Tt  clinical  Director 
Robert  C.  Hheiiieck.  Chief  Engineer 

35mm  Services:  developing  Eastmancolor  dailies, 
work-prints,  release  prints,  interpositivcs.  inter- 
negatives,  blow-ups. 

16mm  Services:  Ektaihroine  dailies,  workprinfs, 
rcliMsc  i>rints  in  Kodiichronie,  Eastmancolor  inter- 
negatives,  relciisc  prints. 

Smm  Services:  double  negatives  ;uid  releiise 
prints,  ()ptic:d  sound  prints. 

Special  Services:  code  niunbering,  cdit()ri;d  rooms. 
screening  rooms,  negative  matching. 
Member:  Asscxiation  of  Cinema  Laboratories. 


)LOR   REPRODUCTION    COMPANY 
Santa  Monica  Blvd.,  Hollywood,  Cal. 
D46 
e:  6.'>4-8010  AC:  213  Cable:  COLRE 

of  Organization:    1939;    Inc.    1946 

y.  Lavos.  President  —  Treasurer 
laid  S.  Dunn,  Vice  President  —  General 
magPT 

li/iibeth  Bailey,  Secretary 
nl  (Jeff)  Edwards,  hahoratorti  Contact 

Scr\ice5:  Kodachrome  reversal,  color  posi- 
;ick  &  white  reversal  and  black  6f  white 
'.  silent  and  sound.  Electro  printing,  nega- 
ick,   yellow   edge    numbering,    laminating. 

■erviccs:  Kixlacbromc  reversal,  color  posi- 
lack  &  white  reversal  and  black  &  white 
•.  silent  and  .sound;  reduction  fr(>m  16mm 
n  c-ontact. 


CONSOLIDATED   FILM   INDUSTRIES 
A  Division  of  Republic  Corporation 
959   Seward    Street,   Hollywood,   California  | 

9n03S 
Phone:   HO  9-1441    AC:   213  Telex:   06-74257 
Cable:  CONSOLFILM 
Branch  (Sales  Office):    16560  Wyoming 

Avenue,  Detroit  21,  Michigan 
Year  of  Organization:  1920 

S'dncv    P.    Solow.   President 
Ted  Fogelman.  Plant  Super'ntendenI 
R.    S.    Rodgers,    Assistant    Treasurer    &    Sales 
Manager 

35mm  Ser\ices:  color  ;nid  black  &  white  nega- 
tive developiuL',  dailv  prints  and  release  printing; 
overnight  dailies;  black  &  white  dune  iiecatives 
and  master  positives;  color  intemegatives.  mas- 
ter positives. 

16mm  Services:  color  and  black  &  white  r'-xersal 
and  negative  'positive  release  printinc:  worknrints 
—  kev  or  printed  edge  n\mibers;  16m:ii  and  35' 
32nim  black  &  white  dupe  negatives  ;ind  co'or 
intemegatives;  16mm  processing  —  Ektachrome. 
black  &  white  negative  positive  or  reversal;  East- 
man color. 

Smm  Services:  color  and  black  &  white  —  re- 
lease printing. 

Soecial  Services:  35mm  &  16mm  title  and  optical 
.service,  color  and  black  &  white,  including  :irt 
work  &   animation   photographv . 

Videotapc-to  Film  Transfers:  35mm  or  16nHn 
negatives  from  videotape  recordings  with  either 
3.5mm  or  16mm  reduction  or  contact  release 
prints. 

35mm  Filmstrip:  35mm  color  and  black  &  white, 
pbotocraphing.    printing    and    processing. 

Member:    .Xssociation   of   Cinema   Laboratories 


CRITERION   FILM   LAB,    INC. 
33  West  60th  St.,  New  York,  N.Y.  10019 
Phone:  CO  .5-2180    AC:  212 

Year   <>l    Incorporation;    1950 

Fred   G.   Todaro,    President 

Ernest  Tochuo.   Secretary 

Irving  Schecter,  Sales  Manager 
35mm  Services:  color  and  black  &  white,  print- 
ing and  i^HK-essing. 

16mm  Serxices:  color  and  black  &  white,  printing 
and  processing. 

DELTA   PICTURES,   INC. 

327  Market  Street.  Shrcvcport,  Louisiana 
71101 

Phone:  423-2679  AC:  318 

Year  of  Incorporation:  1955 

Robert  F.  Menasco.  President 

R    E.  Florsheim,  Vice  President 

David    Hramlctt,   S(rrr/(iri//Trrfl.vi/rrr 
Serxices:  Smm  and  16mm  black  &  white  proc-ess- 
ing  only.  Audio-visual  equipment. 


* 


* 


COLOR   SERVICE   COMPANY,   INC. 
A  Subsidiary  of  Perfect  Photo,  Inc. 

West  45fh  St.,  New  York,  N.Y.   10036 
ne:  ]V  6-0833  .\C:  212 

T  of  Incorporation:    1948 

ert  Crane,  President 
ter  Samif,  Secrctanj-Treasurcr 
1  P.  Cvirtin,  Vice  President 
Howard,  Sales  Manager 
ii  Guidone.  General  Manager 


CRESCENT   FILM   LABORATORIES,    INC. 
7510    N.    Ashland    Ave..    C;hicago,    111.    60626 
Phone:  262-5000  AC:  312  TWX:  312-222-9244 

G.  Carlefon  Hunt,  President 

Mvrou   L.   Freedman,  Vice  President,  General 

Manager 
Thomas  M.  Woods,  Superintendent 

35mm  Services:  black  &  white  negative  develop- 
ing; black  &  white  positive;  EK  color,  negative/ 
positive;    filmstrips. 

16mm  Services:  contact  reduction  printing,  silent 
or    sound;    negative    developing,    bkick    4v    white; 
black    &    white    prints;    black    &    white    reversal 
processing;    reversal    color   prints;    EK    negative 
positive  prints;  soundstriping. 
Smm    Services:    reversal    color    prints;    negative 
positive  prints;   soundstriping. 


* 


DE   LUXE  LABORATORIES,   INC. 
8.50  Tenth  Ave.,  New  York,  N.Y.   10019 
Phone:  CI  7-3220  .\C:  212 

Regional  Plants  and  Sales  Offices:  1418  North 
Western  Avenue.  Los  Angeles.  Cal.  90027. 
Phone:  HO  9-3141:  General  Film  Labora- 
tories, 1546  N.  Argvle,  Hollywood,  Calif. 
90028;  7510  North  Ashland  Avenue,  Chica- 
Illinois    60626.    Phone:    AM 


go- 


2-5000.  9 
Brockhouse  Road,  Toronto  14,  Ontario.  Can- 
ada. Phone:  CL  9-7811. 

Year  of  Organization:  1914 

G.  Carleton  Hunt,  President 

Neal  Keehn.  Director  of  Sales 

Irwin   B.    Freedman,   Asst  to   President 

Fred   Scobev,   Lah   Superintendent.   .\.l. 

Kurt   Kanis,  Salis  Manager.  .\.  1.  . 

Sanniel  R.  Schlein,  Production  Manager.  .\.l. 
35mm  Services:  color  and  black  &  white  negative 
developing  and  dailies;  lab  facilities  for  repro- 
ducHon  of  35mm  black  &  white  and  color  release 
prints  and  intenneiliate  material. 
16mm  Services:  bk.ck  &  white  negative  develop- 
ing and  dailies,  color  and  black  &  white  release 
printing  including  int.-rmediate  preprint  material. 
Smm  Serxices:  black  i<  white  and  color  negative 
and   rele;ise   printing. 

Special  Services:  70mm  color  release  printing; 
35;nm  hk.ek  &  white  and  color  filmstrip  print- 
ing inel.uling  breakdown,  canning,   and   labehn^. 


* 


DOUGLAS   FILM   INDUSTRIES,    INC. 
II)   W.    Kin/ie   Street.   Chicago.   Illinois   60610 
Phone:  MO  4-74.55  .\C:  312 

Year  of  Ini'Oiporatiou;  1945 

Fred  C.  Ravmoiul.  Prcsi<lent 

Arthur  R.  Jones.  Vice  President 

D.  P.  Ravmond,  Vice  President  -  Production 
35mm  Services:  Eastman  negative-positive  proc- 
essing. C:inex  testing.  Acme  color  or  lilack  Cv 
white  registration  printing  and  color  correction, 
color  or  lilack  &  white  contact  and  reduction 
printing.  Negative-,>.sitive  Hi-contrast  processing 
and  printing.  Print  fluu  cdce  number  workpnnts. 
Photography   and   editing. 


SERVICE   BUYER'S   GUIDE 
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DOUGLAS  FILM  INDUSTRIES: 
35mm    Filmstrips:    lah   sfr\ites   for   printing   and 
priKessin^;  of  .35min  t-olor  filmstrips  and  2"  x  2" 
slides.   Art  and  original  photography. 

16mm  Ser\ices:  Cinex  testing,  Eastman  color 
negatise-positive  printing  and  processing;  color 
mternegatives;  c-olor  re\ersal  printing;  black  \- 
«hite  negati\e  and  i»sitive  printing  and  proc 
e.ssing;  master  positives  —  dnjie  negatives;  work- 
printing;  blo«  lips  to  .J.'Sinni  neg;itive-positi\e 
Hi-contrast  processing  and  printing;  edge  innn- 
Wring   and   prodnction    release   i)rinting. 

Spetial  Services:  editing  and  rec-ording  to  Va" 
and  16mm  magnetic  ta[:K-;  optical  transfer  to 
lomni  film;  4  channel  mixing,  mnsic  libran . 
interlock  screening;  .l^mm  and  16mm  editing 
and  conforming;  photography  and  make  up  of 
titles;  art  for  motion  pictures  and  filmsfrii)S;  ani- 
mation stand. 

Member:   Association  of  Cinema   Laboratories 


ESCAR    MOTION    PICTURE    SERVICE: 

:)5mm  Filmstrip:  color  and  black  &  white  film 
strip  printing  and  proc-essing. 

16mni  Services:  color  and  black  &  white  reversal 
and  iiigiitive  release  printing;  work  prints  — 
key  or  printed  edge  nnmbers;  black  &  white 
diiix-  negatives  and  color  internegatives;  I6inm 
pnx-essing  of  black  &  white  negative  and  reversal 
film. 

Special  Services:  editing,  recording  and  re- 
recording  of  magnetic  tape  or  film  to  optical 
track;  voice  and  music  recording,  conforming  film 
lor  printing;  tv  commercials,  16mm  and  .}omm. 
black  &  white  and  color;  .3.5  to  I6mm  optical 
printing  with  frame  holcLs. 


ard 
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DU    ART   FILM   LABORATORIES 
-  DU   ART   COLOR   CORPORATION 

•245   Uest   55th   St.,   New    York.    N.V.    10019 

Phone:   PL  7-45S0  AC:   212 

Branch      (Canadian      Suhsidiar> );      Associated 
Screen    Industries,    Ltd.,     2000     Northcliffc 
Avenue,  Montreal,  Canada 
Year  of  Organization:  1922 
Irwin  Young,  President 
Paul  Kaufman.  Exeetifive  Vice  President 
■  Uthiir  Miller.  Vice  President 
Kobert  Smith,  Vice  President 
f^obert   Young,   Secretary-Treasurer 
-Nat  Alper;  Ray  Fellers,  Sales 

35mm  Services:  color  and  black  \-  while  release 
printing;  overnight  dailies,  black  &  white  dupe 
negatives  and  master  jxisitives;  color  intemega- 
fives.  interpositives,  master  positives;  35mm  proc- 
essing of  color  and  black  &  white. 

16nim  Sei^ices:  color  and  black  &  white  reversal 
and  negative  release  printing;  workprinfs  —  ke\ 
or  printed  edge  nnmVrs  16mm  ;ind  35 /32mm 
black  &  white  dupe  negatives  and  color  inter- 
negatives; 16mm  procfssing  of  color  and  black 
«  white  negatives. 

3.5mm  Filmstrip:  .3.5nim  color  and  black  \-  white 
filmstrip  printing  and  processing. 

Member:   Association  of  Cinema   Laboratories 


VIRGIL   DUNCAN    STUDIOS 

4725  F.  State  St.,  I  orl  Wayne,  Indiana  4(iS05 
Phone:  438-3811  AC:  219 

Year  ol  Organization:  19.53 
^'i^gil  \\.  Dniuan,  Ouner 
Laura  .\    Duncan,  Assistant 

16mm  Services:  reversal,  negaliv.-,  positive  proc- 
essing and  printing,  color  and   black  &   white, 
8mm  SerMces:  printing,  color  and  black  &  white. 

SiK-cial  .Ser\iccs:  sound:  original  recording    field 
and  studio  (to  pix). 

ESCAR   MOTION    PICTURE    SERVICE 

7315    Carnegie    Ave.,    Cleveland,    Ohio    44103 

Phone:  FN  1-2707  AC:  2H> 

Year  of  Incor|X)ration:  1925 

E.  .S.  Carpenter,  President  &  CI,.  „/  thr  lUuird 

t.  n.  Rankin.  Vice  President 

Virginia    Unimenshenkel,    Secre.anj-Treasunr 
35mm  Services;  color  :ind  bk.ck  &  ^^hit<■  release 
I'rinting;  black  &  white  du|x-  negative  ..n.l  master 
positives;    .35    to    16mm    reduction    printing   with 
hold  frames;  .35mm  processing. 


FILM-ART,   INC. 
3407  Clifton  .Avenue,  Cincinnati,   Ohio   45220 
Phone:  221-4158  AC:  513 

Year  of  Incor|x>ration:  1950 
Chas.   H.   .\Ietzger.  President 
Ray   .\I.   .\letzger.  Vice  President 

16min  Services:  black  &  white  processing  and 
printing;  color  printing;  dupe  negatives?  fine 
grains,  etc. 

FILM   ASSOCIATES,   INC. 

4600  S.   Dixie  Highway,  Da) ton,  Ohio  45439 
Phone:  293-2164  AC:  513 

Year  of  Organization:    1937;   Inc.    1946 
E.   Raymond   Am,   President,   Treasurer 
Mildred  G.  Am,  Vice  President 
CMement  \'.  Jacobs,  Secretary 
E.   R.   Lang.   Production  Mana<ier 
Janice  Lawrence,  Office  Sfanatier 
Da\id   Rartholomew,  Animation 
Robert  K.   Dye.  Chief  Engineer 

16mm  Services:  complete,  b&w. 

8mm  Services:  processing  only. 

Member:   Association  of  Cinema   Laboratories 

FILM   SERVICE   LABORATORIES,    INC. 

6327    Santa    Monica    Boule\ard,    Los    .Vngeles 

California  90038 
Phone:  HO  4-5141  AC:  213 

C;ill)eit    H.    Scott.    Vice-Prrsidi  nl    \-    Ceneral 

Manager 
Lou  \iiiceiit,   l.iihoratoni   Superintendent 
Virgil  St.  (.'lair.  Plant   Manager 

35mm  Services:  black  &  white  ;uul  color  —  de- 
veloping, daily  and  relea.se  printing;  splicing, 
coding,  projection  and  .35nnn  Kktacl)rome  (ER 
5.3.57  &  ER  .5258)  processing. 

HJmm  Services:  black  6c  white,  Ektachrome,  Ko- 
il.ichronie  and  Eastniancolor  —  developing, 
daily  and  release  jirinting,  all  allied  laboratorv 
services  including  splicing,   ciKiing,   projection. 

8mm  Services:  relea.se  printing,  black  &  whitc>  or 
color;   cont;icf  or  optical   letluction. 

Special  Services:  16inni  color  dailies,  8  lioiir  .serv- 
ice I6nini  Kkt.Khroine  :uid  EH  processing,  .35inm 
Ektiichiome  ;uid  ER  processing;  transfers  from 
ta|x;  to  motion  picture  films,  editorial  rooms. 
theater;   I'ltriisonic    chMiiing  ccjiiipment. 


FILM   SERVICES,   INC. 

I  l.t-l  19  West  llnhhard  St.,  Chicauo,  III.  60610 
Phone:   644-0735    .VC:   312 

Ye;n   ol  Org.iin/.itioii:    1917;    Inc.    195.3 
Lawrence  S.    I'.    Il.inchek.   President 

3.5mm  .Services:   printing  ;ni(l  iiioccssing  ol   bkuk 
^   white  negiiti\<-  .ind  positive,  printing  ol  color. 
Hiiiim  Services:  printing  and  processing  of  black 
&  white  negative  ami  positive;   printing  of  color 
optical  sound  transfers, 

Smm   Services:   printing  and   prcK-c-ssing  ol    black 
&  white;  printing  of  color;  sound   recording. 


FILMACK  STUDIOS        j 
1327  S.   Wabash  A\e.,  Chicago.  III.  \^ 
Phone:  HA  7-4855  .AC:  312 

Year  of  Organization:  1919 

Irving  .Mack,  Chairman  of  the  Boar, 

Hernard   .Mack.   President  j 

Joseph  R.   .Mack.   Executive  Vice  PreU 

Pat  Cascio,  Vice  President-Productionia 

35mm  Services:  color  and  black  &  whi'  r* 

printing;  dailies;  dnije  negatives  and  maer 

tives;   prcK-essing;  filmstrip  printing  an^, 

'"K 

16mm  Services:  color  and  black  &  whit*^^ 
and  negative  relea.se  printing;  work  |int 
key  or  printed  edge  numbers;  dupe  ilyi 
and  negati\e. 

Smm  Services:  16inm  to  8min  negativeno 
.ind  reversid.  Technicolor  •Instant"  Smiilos 

station. 

Special    Services:   editing;   conforming;  ite 

screening;  recording  services;  tape  dupli^n 
cilities;  mastering,  processing,  pressings  n 
for  same  da\  acetate  service;  sound  ef:t.s 
music  librar\;  35mm  and  16mm  niagiief  « 
ment;  studio  or  location  recording  facil.es 
tomatic  signalling  for  DulCane,  Labelle  a]  S 
mate  projectors;  also  pulse-bell  signak.) 

FILMLAB,   INC.  j 

1.30  West  46th  St..  .New    York,  N.Y.  m 
Phone:  JU  2-2863  AC:  212  , 

Year  of  Incoriy)r;ition:  1924 
Joseph  H.   Hursch.  President 

35mm   Services:   photographing,   dcveloinc 
printing    black    &    white    and    color    • 
black    &    white    dui^e    negatives;    vac 
cutting    and   canning    filmstrips;    devel 
printing   silent   motion    picture   film;   3" 
tact    printing    on    paper    from    .35mm    iijiati 
doui>le   Irame   printing  for  2x2  slides. 

I6nim   Serv  ices:   de\  eloping  and   printini  18 
negative  film  (bhick  &  white  silent  onl'       ' 
tion  printing  tioni  .35mni  black  &  wliiti 
to  16inm  positive  bhick  &  white  to  l6miiH.in 
white  negative. 

Special   Services:   deseloping  35mm   unp<.0H 
negative;      developing     5finim,     65mm,  ^Ol 
90niiii.   and  aerogi.ipliic  black   6c   white  .tJll 
(no     prints);     de\c'loping     inicrofile.    oscjf 
and    sp<>ci;il    scientific    lecoicling    ni.iteriai 
crapheci  on  .35mni  bhick  &  white  lilin. 


* 


FISCHER   PHOTOGRAPHIC 
LABORATORY,   INC. 
65.55  West  North  Avenue,  Oak  Park.  IIMI 
Phones:  Fl'  6-6603;  CO  1-2174  AC:  .i; 
Year  of  Organization:  1949 

Eugene  J.   Fischer.   Prcsi(hnt 
Josc-ph   \'..   Fisdu-i,  Vice  President 


Don   F.   l-"ischer.  Vic,'  President 
Hill   Horn,   Lai)  Mananer 

16mm  Services:  negati\e.  positive,  levers   r 
and  sound  tnick  processing;  cl.iiK    bl.ick 
and  color  work  prints  —  optical  or  ink  e<! 
bers;     master     positives,    dupe    negative 
negatives,   color   masters,   opticiil    printin 
6:  white  positive  ;ind  color  ixisitive  ii-le.r 
ing;   reversal   bhick  ;ind   white  .ind   levei 
release   printing;   .\-H   roll   iirinting;   van 
solve  and  l.iilc-  length.   D;nlv    pickup  ;iiul 
of   l';kt;ic  hroinc  ;iiiil   Ekt;iihroine   ER   to  1 
Chiciigo.    Title  iihotogr.iphv ,  hot   press  ci 
tive  art;   conforming,   special  effects.   Stii 
ration    recording,    narrators,    mnlti-ch.iiiii' 
lock  with  pictiire:  voice,  mnsic  and  sonm 
mixes.     16mni    magnetic,    edge    or    ceiiti 
N'EO-pilot    and    R;ingei1one    W    tajie    rt  N<i 
and  transfer.  Optical  sound  tracks. 
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*<ER  PHOTOGRAHPIC   LABORATORY: 

sSic«s:  lolor  positivi-,  it)l<)r  reversal  and 
f«hiff  Ifiiiii"  t'>  ^mni  redmtion  priiitiiisi 
,,etic  sound.  Contact  Hnini  orints.  Fair- 
,  1  TethiiicTl'"'  magazine  loacliiiK  service. 
I  SerNKt's:  creative  editin)i  interlock 
il  little  tlieatre.  inapietic  striping;,  film 
I'Peerless  treatment,  repair,  vault  storage, 
,    canning.    l.il)elinu    .nid    drop    shipment. 

'■ORDE  MOTION   PICTURE   lABS 
;,iniew   \\e..  N.  Seattle.  U  ash.  98109 
s:B,S2-2.ilO/H  AC::  206 

,,rtland   Ore.:    21.1.3    N.E.    .Sand>    Blvd. 

•32 

!■:  234-05.53  .\C.  503 

.,1  Orfianization:  19-49 

■  atton,  Ownir 

•er%ices:  .^nsciK'hrome.  Ektaclironii-.  black 

'•    negative  positive,    reversal    prixessinp; 

1(1  black  &  white  dnplicatiiiK.  editinc  and 

servii-es. 

r:  Association  of  Cinema  Laboratories. 


GENERAL   FILM   LABORATORIES 
livition  of  DeLuxe  Laboratories,  Inc.) 
North   Argyle   Avenue,   Hollvvvood.  Cali- 
nia  9002.S 
e:  462-6171     .\C:   213     Telex:   06-74345 

(if  Organization:  19.53;  Divisional  status; 
tober  1964 

Keehn.  Director  of  Sales  and  Citstoinir 
latioit.s 

.\itkens.  Hii^iriess  Manager 
Landers.   Production   Manager 
O'Brien.   ImU  Superintendent 

Services:  Eastmancolor  and  black  6;  white 
printing;    overnight    dailies;    color    intcr- 

:-s.   interpositives.    master   positives;    black 

te  dupe  negative  and  master  ]X)sitives; 
developing,    color    and    black    6<    vvhite; 

•olor  and  black  &  vvhite  filmstrip  printing. 

Services:  lolor  and  black  6<  vvhite  reversal 
sitive  release  printing;  vvorkprints  —  kev 
ite<l  edge-MumlxTS;  16mm  &  3.5  .■32mm 
if  vvhite  du[ie  negatives  and  color  inter- 
es;  16mm  processing  —  Ekt<ichrome.  blaik 
e  negative  or  reversal. 

Services:  re-recording  of  magnetic  tape 
to  photographic  printing  track;  electro 
;  on  small  orders;  arrangements  for  con- 
!;  editing;  35mm  or  16mm  television  com- 
s  handled  through  separate  Commercial 
ment. 

t:  .\ssoci;ition   of  Cinema   Laboratories. 


GENERAL  FILM  LABORATORY: 

35mm  Filmstrips:  color  and  black  6;  white  lilm- 
strip  processing  and  printing.  Wiciunnating.  cut- 
ting aiul   caiuiing.   packaging   and  shipping. 

T\  Clommercials:  .3.5mm  or   16mm  service. 

.Special  Services:  editorial  service,  ultrasonic 
cle;uiing 

GUFFANTI   FILM   LABORATORIES,   INC. 
630  Ninth  Ave.,  New  York,  N.Y.  10036 
Phone:  CO  .5-5530  AC:  212 

Paul  (iuffanti.  Sr.,  President 

O.  Edward  Cantor,  LmH  Stiperititeiidi xI 

.35mni  Servic-es:  bKick  6«  vvhite  release  printing; 
overnight  d.iilics;  bkick  &  white  dujie  negatives 
and   master   positives. 

16mm  Services:  color  and  hl.ick  6<  white  reversal 
and  negative  release  printing;  vvorkprints  —  key 
or  printed  edge  numbers;  black  &  vvhite  duix- 
negatives.  16min  processing  of  black  6<  white 
negative  or  reversal. 

T^    Commercials:  3.5  or  16mm. 

Special  Services:  re-recording  of  magnetic  taix' 
or  film  to  photographic  printing  track;  conform- 
ing  film   for  printing;    arrangements   for  editing. 

HIGHLAND   LABORATORIES 

90   Tehama    Street,    San    Francisco.    California 

94105 
Phone:  YU  6-5480  \C:  415 

Year  of  Organization;    1960 
Karrv    J.   Brose.  Oivner 

16mm  Services:  color  processing  of  Ektachrome 
commercial  and  EK,  Ektachrome  dupe  with 
applicated  sound  tnick;  Ektachrome  with  mag- 
netic stripe;   Kodachrome  dupe,   type  7387. 

Special  Services:  sound  track  application  of  all 
Ektachrome  films  for  single  system  recording. 
I'ltrasonic  film  cleaning. 


ENERAL  FILM   LABORATORY,   INC. 
libley  Street,  Detroit,  Michigan  48201 
>e:  WO  1-7818    AC:  313 

of  Incorporation;  1940 

ard   C;.    Powles,    President 
ilvn  Sharpe.  Vice  President 

.Services:  color  negative  processing,  color 
gatives,  interpositives,  ma.ster  positives. 
L-lease  printing.  .3.5mm  black  &  vvhite  nega- 
rocessing.  black  &  vvhite  vvorkprinting. 
&  vvhite  master  V.  (.',.  positive  and  dupe 
'es,  black   &   vvhite  release   printing. 

Services:  Ektachrome  processing,  color 
inting,  duplicating  and  release  printing; 
6t  v\hitc  negative,  ix)sitive  and  reversal 
<ing.  hhuk  &  white  vvorkprinting.  master 
[X)sitives  and  dupe  negatives,  negative  and 
il  relea.se  printing;  ink  or  print-through 
uimbering. 


HOLLYWOOD   FILM   ENTERPRISES,    INC. 
6060     Sunset     Blvd.,     Hollywood,     C:alifomia 

90028 
Phone:   464-2181   AC:   213  Cable:  Holly  Film 

Mickev    Kaplan,  President 
Robert  W'arde.  Vice  President 
Tom  Emmett,  Sales  Manager 
Richard    Wallach,   Comjitroller 

16mm  Services:  c-olor  and  black  &  vvhite  reversal 
and  negative  relea.se  printing;  vvorkprints  —  key 
or  printed  edge  mnnbers;  black  &  vvhite  dupe 
negatives,  ami  color  internegatives.  16nun  proc- 
essing —  Ektachrome,  black  &  white  negative  or 
reversal,  and  Ektsichrome  ER;  same  dav  service 
processing  c-olor  original  —  furnishing  a  color 
"daily"  print  on  TyiX"  7386  color  reversal  print 
stock. 

8mm  Services:  rclc;ise  jirints  —  black  6;  white, 
Kwlachrome  or  Eastmancolor;  Ea.stmancolor  in- 
ternegatives, magnetic  striping  and  soimd  trans- 
fer. 

Special  Services:  re-recording  of  magnetic  tape 
or  film  to  photographic  printing  track;  electro- 
printing  on  small  orders;  arnuigements  for  ori- 
ginal editing  or  re-editing;  conforming  film  for 
printing.  .Also  can  luuidle  70mm  black  &  white 
nrocessing  in  rolls  up  to  1(K)0  l<'<-t.  and  54". 
7'2".   9'2".   and    12"   in   bliuk   ^•   white   or  color. 

A   Listing   of   Professional    Specialists 

:'  The  compiinies  inv  ite<l  to  suhnnt  listing 
data  for  this  Buyer's  Ciuide  are  recognized 
proirssional  s-pecialists  within  the  service 
groups  idphabeticallv  indexed  for  the  c<m- 
venience   of   our   worldwide   reader   family. 


HOLLYWOOD   VALLEY   FILM   LABS,    INC. 

2704  \\est  Olive   Avenue.   Burbank.  California 

Phone:  846-7262  AC:  213 

Year  of  Incorporation:   1952 

N'crnon    C.    Frith.   President 
Elizabeth  E.   Frith,  Vice  President 
John   W.   Trubey,   Processing   Foreman 

16mm  Services:  sound  &  silent,  Kodachrome. 
Ansco.  black  6f  vvhite  reversal  duplicate  prints; 
Eastmancolor  internegative  and  jxjsitive  print 
processing  and  printing;  black  &  vvhite  negative, 
duplicate  negative  and  positive  (iriut  process- 
ing and  printing. 

8mm  Services:  single  Hmin  Kodachrome  dupli- 
cates; double  8mm  black  &  white  negatives  and 
color  internegatives;  volume  production  printing 
in  both  color  and  black  &  white;  8mm  magnetii 
striping  and  recording. 

Special  Services:  8mm  to  16mm  blow-ups;  16mm 
to  8mm  reductions.  35mm  to  8mm  reductions, 
super  8  duplicates;  super  8  reduitions  from 
1 6mm  or  3.5mm. 

JAMIESON   FILM   COMPANY 
3825    Bryan   Street,   Dallas,   Texas   75204 
Phone:  TA  3-81.58  AC:  214 

Year  of  Organization:    1916 

Bruce  Jamieson,  President 

Hugh  V.  Jamieson,  Jr.,  Exec.  Vice  President 

Chester  D.  Gleason.  \'itc  President 

Llovd  Abemathv ,  Director  of  Producer  Services 

Jerry   A.    Dickiti.son,   Vice  President /Television 

Walter  Spiro.  Secretary 

35mm  Services:  black  &  vvhite  negative  prixf ss- 
ing.  dailies,  master  iwsitives,  dupe  negatives,  re- 
lease prints;  35mm  to  16mm  black  &  white  re- 
duction printing. 

16mm  Services:  Ektachrome  Commercial.  MS. 
•and  ER  Color  proces.sing;  Ektachrome  color 
dailies;  Kodachrome  and  Ektachrome  release 
printing  vvith  scene  to  scene  color  correc-tion  and 
()ptic;d  effects;  one  to  one  Ektachrome  color  mas- 
ters; reducti<m  color  miisters  from  35mm  color; 
1 6mm  black  &  white  negative,  iwsitive  and  re- 
versal prcxessing  ;md  printing;  ultr;isonic  clean- 
ing. 

Special    Services:    .35mm    and    Ifimin    soimd    re- 
<-ording.    music   scoring,    mixing,    editing,    anima- 
tion, .script  writing,  ;uid  production  scrvii-es;  film- 
strip  masters. 
Member:  Association  of  Cinema  Laboratories. 

KIN-O-LUX,   INC. 
17  West  4.5th  Street,  New  York,  \.V.   100.36 
Phone:  JUdson  6-1880  AC:  212 

Date  of  Orgaui/ation;    1934 

Marv  E.  Pfeiffer,  President 

Seymour   B.   Richmond,  Secretary/Treasurer  6c 

General  Manafiir 
Frederick  Schreck,  ImU  Manaiii  r 

16mm  Services:  black  *:  white  reversal  &  negative 

developing,   reversal   work   prints;   color  to  black 

&  wiiite  work   prints,  reversal  &  jxisitive  release 

printing. 

8mni   Services:   black   6c   white  &   color,   bl.ick   & 

white  reversal  or  negative  developing;  workprints; 

color  relea.se  and  vvorkprints. 

Special     Services:    same    day     service    on     ni.niv 

phases  of  printing  and  developing. 


this  s\iiib()l.  appearing  over  a 
listing  ill  these  pages  indicates  that  display  .id- 
vertLsing  containing  additional  useful  reference 
data  appears  in  other  pages  of  this  Buyer's  Guide. 
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LAB-TV 
723  Seventh   A\f..    Nixn    York,   N.V.    lOOlSJ 
Phone:  }V  6-2293  AC:  212 

Year   of  Orpanizatioii:    1952 
Jack  Ashei.  Oiau  i 
Ken  Williams.  Maiid'riir 
(ieorj^e  Penio,  Suiurviwr 
Laura  Palermo,  Credit  Manager 

16mm  Sen  ices:  hlack  &  white  reversal  process- 
ing and  color  and  hlack  &  white  printinij.  Work 
prints;  color-to-color  prints;  color-to-hhick  & 
uhite  prints;  raw  stock;  Ultrasonic  liini  cleaning; 
A  &  B  roll  prints;  fades-dissolves;  timed  prints; 
edge  nnmbering. 

Member:  Association  of  Cinema  Laboratories. 


* 


LABCRAFT   INTERNATIONAL  CORP. 
4(»I9  Prospect  Avenue,  C.le\ eland,  Ohio  44103 
Phone:   IT   1-4334   AC:   216 
Year  of   Incorporation;    1954 

Hobert  F.  Blair,  President 

Mac  R.  Blair,  Viee  President  -  Sales 

()li\er  Stamper,  Seeretary 

Michael  Baile\-,  Led}  Manager 

{;eorge  .Miirph\,  Customer  Services 

Joseph  L.  Mitchell,  Editorial  Services 

16mm  .Services:  color  and  hlack  &  white  reversal 
and  negative  relea.se  printing;  negative,  positive, 
and  reversal  sound  track  processing;  work  prints 
—  printed  edge  numbers.  16nim  to  8mm  reduc- 
tion;  color  processing  —  expedited  serMces. 

.Special  Services:  editing  and  recording  —  sound 
magnetic  and  optical. 

Member:  Association  of  Cinema  Laboratories. 


LAKESIDE   LABORATORY 
5929  K.  Ounes  liighwa>.  P.O.  Box  2408,  Gary, 

Indiana 
Phone:    9,38-1113    (Gary)     AC:    219 

SA   1-4600  (Chicago)    AC:  312 
Ve;ir  of  Incoqioration:    1949 
\\'a\iie  K.  Shert/.er,  President 
M.   Paul   Ireland,  Viee  President 
Lucille  B.  Acord,  Secretary-Treasurer 
35nun   Services:   color  and   black  &  white  timed 
answer  and   release  prints;   black  &  white  c-olor 
sep;irations;     color     intemegative,     interpositives; 
reduction    printing   to    16mm.    35mm    processing 
of    Ea-stmancolor    negative,    positive    and    Ekta- 
chrome  EH  and  forced  EH,  black  &  white  nega- 
tive and  positive. 

I6nwn  .Services:  I':ktachrome  processing  witii 
overnight  color  dailies  (work  prints);  scene  to 
stetK-  color  and  density  timing;  additive  color 
printing;  Korlaclirome  answer  and  release  prints 
lolor  inleniegalives  and  color  positive  relejise 
prints;  blow-up  printing  to  35mm.  Ifinim  process- 
ing of  Ektachronie  (commercial.  EH.  .MS  and 
forced  EH),  Eastman  color  interneg;itive  and 
positive;  black  &  white  negative  aiid  positive. 
35mm  Slidefihn:  (oli.r  and  black  &  white  print- 
ing and  processing;  standard  and  low  grain 
pHKCSses;  (jveniight  answer  prints;  frame  to 
frame  timing  from  reversal  original  to  optical 
'liii)e  n.'gative;  conia' (  dupe  negatives;  black  & 
white  color  separatioi  ..  interncgatives;  cutting 
and  canning. 

Special  .Services:  any  le/  gth  Ektachiome  con- 
tinuous processing  -  .35mn  EH.  .MS,  forced  ER, 
MS  and  print  .stock  -  16m  n  Commercial,  Eh' 
MS,  forced  EH.  MS  and  pimt  stock;  editing 
service  and  conforming  film  for  printing;  35mm 
iind   16mm  optical  effects. 

Entire  Contents  Copyright  1965 


MECCA   FILM   LABORATORIES   CORPORATION 
630  Ninth  Ave.,  New  York,  N.Y.  10036 
Phone:  CO  .5-7676  AC:  212 

Year   of   Incoqioration:    1960 

Hrvoii    Houdabush,   President 

Jack     llaber.     Exec.     Vice    Pnsidint    &    Gen. 

Maudfier 
Elovd  Weber,  Jr.,  Vice  President 
James  M.  Pierce,  Director,  Client  Relations 

35mm  Services:  bkick  &  white  negative  devel- 
oping, rush  dailies,  edge  numbering;  black  & 
white  dupe  negatives,  master  positives;  black  & 
white  release  prints,  contact  &  reduction. 

16mm  Services:  bhick  &  white  negative  develop- 
ing, rush  dailies,  edge  numbering;  black  &  white 
dupe  negatives,  master  positives;  black  6c  white 
release  prints,  contact  &  reduction. 

Eastman  negative/positive  and  Ektachronie  ijrint- 
ing  and  processing.  16mm  and  35mm.  offered 
in   early    1966. 

Special  Services:  television  commercials,  fast 
service. 

Member:   Association   of   Cinema   Laboratories. 


* 


MODERN  MOVIES  FILM  LABORATORIES,  INC. 
832  N.  Cole  Ave.,  Hollywood,  Calif.  90038 
Phone:  464-7293  AC:  213;  Cable:  MOFILAB 

Year  of  Incorporation:   1936 

Eugene   R.   Johnson,   President 

Jean  \'.  Connell,  Secretary/Treasurer 

Phil  R.  Engelberg,  Plant  Superintendent 

16mm  Services:  l)lack  6c  white  negative  process- 
ing and  |iriiitiiig. 

8mm  Services:  black  6c  vvliite  optical  reductions; 
relea.se   printing. 

MOTION   PICTURE- 
ADVERTISING  CORPORATION 
1032  Carondelet  Street.  Post  Office  Box  52768, 

New  Orleans,  Louisiana  70150 
Phone:  JA  5-2253  AC:  504 
Yi-ar  of  Incorponition;    1921 

C:arl  J.  .Mabrv,  President 

Robert     W.     Dv'er,     Viee    Prcsidiiil-Vroilurtion 

Manager 
R.  P.  Karrigan,  Vice  President,  Sales 

.35mm  Services:  black  &  white  oiilv'.  Negative 
processing;  dailies;  release  printing;  O.xberrv  op- 
tical  facilities. 

16mm  Services:  b  i<  vv  onlv';  Kinun  cciiit;Rt  iiiiiil- 
ing.  negative/positive;  35  to  16min  reduction 
|)rinting. 

Special  Services:  sound  mixing  facilities  R.C.A. 
(7  channels),  HVimm  &  35mm  magnetic  or  35- 
mm  optical;  editing  services;  eciuipment  rental; 
soimd  stages. 


MOTION   PICTURE   LABORATORIES,    INC. 

7SI   Siiulh  Main  Street,  Memphis,   lenn.  3SI06 
Phone:  948-0456    AC:  901 

l''r;ink   Me(;earv',   President 

Jiitnes  \'.  Solomon.  I.ah  S»//«ri  imx 

Lynn    Higbee;   I'Aviiig   keitli,  ('iistonier  Service 

Uimm  Services:  bkick  6c  white  negative.  ])ositive 
iind  reversid  developing;  color  ]>rocessiiig  of  Ek- 
tachronie C:ommeieial.  I';kt.ulii(>ni<'  MS  and  ER; 
color  iinil  black  &  white  work  prints;  printing  of 
bhuk  &  while  dupe  neg;itive.  master  positive, 
positive,  ;ind  reversal;  also  printing  of  color  in- 
temegative, color  iminediate  positive,  <iilnr  posi- 
tive, and  color  reversal. 

Special  Services:  fades,  dissolves,  siiiieriiuposi- 
lion;  one  to  one  optical  printing  ;md  optical  print- 
ing   spe<  i.il    elleils.    <)iigiii;il    recording,    inixing. 


MOTION  PICTURE  LABORATQRi 
optical  sound  transfer  from  W  tape,  16tn  ■ 
netic  and    17V4   magnetic   film,   interlod  q 
library,  magnetic  souiidstriping,  editing.  ]n(« 
iiig,   preparation  of  .\  &   B  rolls,  ink  i 
bering.   scripting,   titling,  \TR  to  kint- 
triuisfers;    film   treatments,   electronic  til  i.|( 
ing.  ' 

Member:  AsscK-iation  of  Cinema  Laboi 

MOTION   PICTURE   SERVICE  COMI.NY 

125  Hvde  Street,   S;m  Krancisi-o,  Cali   'H 
Phone:  673-9162  AC:  415 

Year  of  Incorporation:   19.35 

Gerald  L.   Karski,  President 
Harold  A.  Zell,  Vice  President 

35mm  &  16mm  Services:  photographv 
ing  and  printing,  reduction  printing, 
dubbing,  black  &  white  onlv. 

Special    Services:   editing,   titles,   tv  coi 

MOVIELAB,   INC. 
619  West  54th  St.,  New  York.  N.Y.  1D19 
Phone:  JU  6-0360  AC:  212 

Y'ear  ol  Incorporation:   1931 

Saul  Jeffee,  President  | 

Frank  S.  Bemum,  Executive  Vice  PrMt 
Benjamin  Bloom,  Vice  President  —  Sai> 
Ted  Gaski.  Vice   President  -  Black  ijWl 

Production  j 

John  Kowahik,  Viee  President  —  Color  rod 

tion 
Daniel  S.  Eisenberg.  Vice  President  —  , 

Adntinislration  tx  Treasurer 
Murrav-  J.  Chikofsky,  Secretary 

35mm  Services:  develoning  6c  printing  ctfrl 
black  6c  white  —  dailies  and  release  flnti 
A  6c  R  i>rintiiig  on  the  above  services,   j 

I6mm  Services:  developing  and  printini « 
and  black  6c  white  —  dailies  and  release  jnti 
reduction  and  contact  printing;  A  &  B  inl 

on  the  iibove  servic-es 

I 

8mm  Serv  ices:  color  and  black  6c  white  rtud 

and  contact  release  printing.  | 

Special  Services:  interUx'k  projection,  16rn  i 
35mm,  optical  and  magnetic  sound;  16in  : 
35mm  edge  numlH-ring,  negative  inatchii;  ( 
ting,   film  ;ind   tape  storage,   reversal  protssi 

Member:  Association  of  Cinema  Laboraties 

MOVIELAND   FILMS,   INC. 
6039     Holl.vwood      Blvd.,     lloli.v  wood,  O 

90028 
Phone:  HO  9-7205  AC:  213 

Ye.u    ol    Incorporation;    1940 

Nathan  Lieberman,  Presiilent 

Pete  Comandinie,  Manaiicr 

David   Papmever,  C/ii</  Editor/Coordi.to 

Rav-   J;icobs,   Sales   Engineer 

16mm  Services:  ]irinting,  developing. 

8mm   Services:  color  .md   bhuk  6c   vvhite;'o« 

tnmsfer. 

Special  Services:  editing,  titles,  hot  pres  I 
photography. 

NATIONAL  CINE  LABORATORIES,  W- 

4.(19   Klicxle   Island    \\eniu-.   Brentwood,  l-i 

land   20722 
Phone:   779-6800   AC:    .301 
Year  of  Incorporation:    1910 

Roy  Johnson,  Presiilent 
Peg  Johnson.  \'ife  President  &  Tredsun 
Bob  Miller.  I.ahorutory  Manafier 
Diik    I\-nkert,   Processing   Supervisor 

16mm  Services:  reversal,  negative/ix)sitive'"' 
essing    ;md    diipliciiting;    sound    striping;    <" 
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BUSINESS  SCREEN  MAGAH 


vJATlONAL  CINE  LABORATORIES: 

and  Ektatliroine  picKi'ssitig,  work  prints, 

lor  and  black  &  white  duplicates.    16mm 


to  8mm. 
unices:  color  and  black  &  u  hite  dii|jes; 
Jtripinp.  8mm  enlarged  to   16mm. 

I  Senices:  N'acuumatiiiii  on  all  duplicates; 
ay  reversal  processing  and   work   printiim 


i 


0 


W.   A.    PALMER   FILMS,    INC. 

Howard  .Street,  .San  Francisco,  Cal.  94105 
le:   9S6-5961    .AC:    41.i 
of  Incorporation:    1936 

iam   \.    Palmer,    President 
Corso,  General  Manager 
.Agar,  Technical  Services 
est  E.   Btxifhe,   Recording  Services 

Ser\ices:  .35mm  to  16mm  reduction  print- 
Services:  color  and  black  &  white  proc- 
c-olor  and  black  &  white  answer  and  re- 
printing, optical  printing,  dupe  masters, 
legatives,  edge  numbering.  Peerless  treat- 
music  librarv-,  electro-printing,  interlock 
ng,  editing,  conforming  A  &  B  roll  prep- 
;  art,  titles  and  animation. 

I  Services:  "Live-Camera":  a  Palmer-de- 
i  adaptation  of  li\e  T\'  methods  to  film 
■tioii,    is   a   copvrighted    trademark.    Sound 

er:  .Association  of  Cinema  Laboratories. 


here's  No  Substitute  for  the  Facts 

)ur  thousands  of  subscribers  in  agencies, 
ustrv,  govennnerit  and  trade  groups,  etc. 
coviplele  factual  data  on  which  to  base 
<ortant  bttying  decisions  in  these  pages. 


Association  of  Cinema  Laboratories. 
PACIFIC  COLORFILM,   INC. 

\.     I.arclininnt     Blvd..     llollxwood,     Cal. 
1004 
<ie:  Hollywood  3-6844  .AC:  213 

>.  Jane  f"ox.  President 
is  Cox,  Vice  President 

i  Sen'ices:  Ektachrome  processing;  color 
;  inting;  Kodachrome  relea.se  printing.  Opti- 
iim  one  to  one  printing  on  all  color  stocks. 

I  Services:  negative  matching;  editorial 
s. 

PACIFIC  TITLE  &   ART  STUDIO 

I   Santa   Monica    BKd..    lloll>  wood,   Cal. 

ms 

K-:  HO  3-5611    AC:  213 

of  Organization:    1925 
Rogell.  President 

Ion  R.  Hubbard,  Vice  President/ 
nieral  Manager 

ert  Williams,   Directory   of   TV 
ommercial  Operations 
1  dough.  Art  Director 
rles  McKimson,  Animation  Director 

Senices:  dailies  —  developing  and  print- 
Hies,  ma.sters  (black  6c  white  only);  olack 
Ic  reversals  from  original  work  prints  with 
imbers. 

Services:  black  &  white  processing  and 
e,  composite  printing,  100%  reduction 
e  from  35mm  negatives. 

I  Services:  titles,  optical  effects,  inserts, 
ion,  special  effects,  commerciak  through  a 
:e  Commercial  Department. 


PAN   AMERICAN    FILMS 
822   North   Kampart   Street,   New    Orleans, 

Louisiana 
Phones:  J  A  2-5364   5  AC:  504 
Year  of  Organization:    1950 
Frank  ).  Richard,  Partnei 
John  M.  LeBlanc,  Partner 

16mm  Services:  negative  or  reversal  processing; 
P".i()-Mc2a  color  proc-essing;  color  and  black  & 
white  duplicating;  sound  rec-ording;  answer  or 
release   prints;    editing   work   prints   or   originals. 

Special  Services:  tape  transfers  to  16mm:  optical 
from  '•4",  16mm,  IT'-zmm;  titling  —  color  or 
black  &  white. 


PARTH  CINE  LAB 
11  Knob  Road,  Mt.  Pocono,  Pa. 
Phone:   S39-72S4  AC:  717 

Julia  Parth,  Owner 
^^'illiam  Johnson,   Manager 

16mm  Services:  silent  color  printing;  black  6c 
white  silent  printing  and  prtK-essing. 

8mm  Services:  16mm  to  8mm  reduction  printing, 
black  &  white  and  color:  black  &  white  printing 
and  processing. 

PATHE   LABORATORIES,    INC. 

105  East   lOtitli  St..   New   York.   N.Y.    10029 

Phone:  TR  6-1120  AC:  212 

Branch  Offices:  Pathe  Laboratories,  Inc..  6823 
Santa  Monica  Blvd..  Ilollvwood,  Cal.  Phone: 
no  9-.59S1.  Pathe  Deluxe  of  Canada  Ltd., 
9    Brockhouse    Road,    Toronto,    C^anada. 
Phone:  CL  9-7811 

Year  of  Incorporation:   1952 

Otis  W.  Murray,  President 
T.  R.  Howitt,  Exec.  Vice-President 
Kenneth  J.   Coleman,  Vice  President 
Frank  Bucci,  Sales  Manager 

35mm  Services:  color  and  black  6c  white  release 
printing;  overnight  dailies;  black  6c  white  dupe 
negatives  and  master  positi\es;  color  internega- 
tives,  interpositives;  35mm  processing  —  color 
and  black  &  white. 

16mm  Services:  color  and  black  6c  white  release 
printing,  overnight  dailies;  black  6c  white  dupe 
negatives  and  master  positives;  color  inteniegat- 
ives,  interpositives;  16mm  processing  —  Ansco 
and  Ko<lachronie,  black  6c  white  reversal. 

8mm  Services:  black  6c  white  and  color  printing. 

Special  Services:  35mm  or  16mm  negatives  from 
videotape  recordings,  with  either  35mm  or 
16mm  reduction  or  contact  release  prints;  35mm 
color  &  black  6c  white  filmstrip  printing  and 
processing;  35mm  and  1 6mm  tv  commercials: 
optical  and  recording  facilities;  35mm,  16mn)  and 
magnetic   transfer   facilities. 

PHOTO   TECH    LABORATORY 
200   v..  First  St.   South,  Salt  Lake  City,  Utah 

84711 
Phone:  359-3825  AC:  801 
Year   of   Organization:    1954 

C^harles  L.  Stockdale,  President 
Bernard  P.   Lee.  Vice  President 
G.  LucUe  Stockdale,  Secretary-Treasurer 
C.  Burton  Pugh,  Lah  Manager 

16mm  Services:  bkick  6c  wliite  and  color  proc- 
essing EK  and  Ektachrome  Commercial;  black 
6c  white  and  ER  printing. 

8mm  Services:  black  6c  white  processing. 

Special  Services:  sound  recording  and  tran.sfers; 
editing;   production   services. 

Member:  Association  of  Cinema  Laboratories. 
Entire  Contents  Copyright  1965 


PHOTOGRAPHIC  LABORATORIES 
1926  W.  {.ra>,  Houston.  Texas  77019 
Phone:   J  A   6-1567    AC:   713 

E.   W.   Taylor,   Owner 

Jack  B.  Zilker,  Owner 

Harvey   E.   Wheeler,   Laboratory   Manager 

35mm  Services:  filmstrips  and  slides;  color  and 
black  6c  white  filmstrip  processing  and  printing. 

16mm  Services:  optical  sound  tran.sfers;  c-olor 
workprinting;  duplicating  and  release  printing, 
black  6c  wliite  negative,  positive  and  reversal 
processing;  black  6c  white  workprinting;  master 
F.  C  jTositives  and  dupe  negatives;  negative  and 
reversal  release  printing;  optical  effects,  edge 
numbering. 

Special  Services:  script  writing;  animation;  edit- 
ing, sound  mixing;  studio  and  location  shooting. 

PITTSBURGH    MOTION    PICTURE    LAB,    INC. 
116    Seventh    Street.    Pittsbnr'.;li.    Pa.    15222 
Phone:  281-9522   AC:  412 
Date  of  Organization:  1959;  Inc.:  1964 

John  W.  Zwergel,  President 
John  W.   Martin,  lAib  Manager 
Jay  B.  Gould,  Editorial  Supervisor 
August  .A.  Borgen,  Sound  Engineer 

16mm  Services:  developing  of  black  6c  white 
reversal,  negative  —  positive;  printing  of  black  6c 
white  and  color  work  prints;  black  6c  white  dupe 
negative,  color  ma.sters,  black  6c  white  positive 
and  color  release  printing:  reduction  from  16mm 
to  8mm  both  black  6c  white  and  color. 

Smm  Services:  Processing  black  6c  white  —  print- 
ing,   reduction    and    enlarging. 

Special  Services:  editing;  conforming  of  16mm 
films  or  16mm  sound  track;  original  voice  and 
music  recording,  channel  clubbers  for  mixing; 
transfer  from  magnetic  to  optical  sound  track. 
Edge  numbering,  ultrasonic  cleaning.  Perina- 
Film  protection.  Sound  studio;  recording. 

Member:   .Association   of  Cinoin.i   I,.iboratories. 

PRECISION   FILM  LABORATORIES,   INC. 
21   W.  46th  St.,  New  York,  N.Y.   10036 
Phone:  JU  2-3970  AC:  212 
Cable:    PHECISFILM 

Daniel  R.  Ehrlich,  President 

Lee  Shaw,  Vice  President 

Frank   \'.    Papalia,   Laboratory   Manager 

William   Kwartler,  Controller 

35mm  Services:  color  internegatives,  inter|X)si- 
tives,  c-olor  negative  processing,  master  positives, 
color  rele;ise  printing;  black  6c  white  negative 
priK-essing;  black  6c  white  workprinting;  black 
6c  white  master  F.  G.  positive  and  dujie  nega- 
tives and  black  6c  white  release  printing. 

16mm  Services:  color  internegative.  interpositive. 
color  negative  prix-essing,  color  release  printing 
from  inter-negative,  c-olor  work  prints,  reversal 
color  release  printing.  Reduction  prints,  color  and 
black  6c  white:  black  6c  white  negative  procx-s- 
sing,  release  printing,  masters,  du|>e  negatives  and 
sound   transfers. 

Special   Services:    re-recording. 


* 


REELA   FILMS,    INC. 
17   N.W.  Third  Street,  Miami,  Florida 
Phones:  FR  4-2108/6262  AC:  305 
Year  of   Incori>oration:    1951 

F.  F.  (Tedt  Sack,  Vice-Prcs.  General  Manager 

A\   Dcmpsey,   Production  Manager 

J.  T.    (Trev)   Wilson,  Laboratory  Manager 

J.  LaTourette,  Still  Dept.  Manager 

M.  A'ann,  Photo  Offset  Manager 

C,  Biddlecom,  Animation  &  Art 


SERVICE  BUYER'S  GUIDE 
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REELA   FILMS:   CONTINUED 

35mm  Services:  l)lack  6c  utiitc  processing;  sound 
transfer;   printing. 

16mm  Sen  ices:  bluck  &  wliite  positive,  negative 
printing;  lolor  reversal;  16-.'5.5nini  blow  np;  35- 
16inm  reduction  printing. 

Special  Services:  .sound  stage  rental  —  all  pro- 
ducer's services  —  animation,  titling,  graphic 
.irts,  nnisic  lilirarii's.  editing,  editing  room  rental, 
sound  mi.\  &  transfer  lab.  lab  services  through 
release  prints;  kinescope  transfer  from  video  tape. 

RUSSELL   FILM   LABORATORIES 

4S05   Lenox    Axenue.   Jacksonx  ille.    Kla.    32205 
Phone:  389-2316  AC.  305 

Date  ol    Incorporation:   Januarx     1,    1965 
(Operated    under    name    Russell-Barton     Film 

Co.   1952  through   19f>4) 
Cerden  O.  Hussell,  Pn.sident 
.Veil  Ru.ssell,  Secretary-Treasurer 

35mm  Services:  black  &  white  negative  process- 
ing and  printing;  color  release  printing.  \\'estrex 
optical   sound   recording. 

16mm  Services:  blaik  &  white  reversal  processing 
.Old  printing;  black  6c  white  negative /iKisitive 
processing  and  printing;  color  reversal  printing. 
Ink  or  print-through  edge  numbering.  Westrex 
optical   sound    recording. 

Special  Services:  magnetic  mixing  of  tapes;  edi- 
torial facilities  rental.  Ektachrome  processing  will 
be   offered   by   mid-summer    1966. 


SlY-FOX   FILMS,   INC. 
1025    Currie    .\venue,    Minneapolis.    Minn. 

55403 
Phone:  336-6777  AC:  612 

Year  of  Organization:    1914;   Inc.    1923 

Earle  C.  Slv .  President 
Richard    H.   SK .   %alen  Manager 
Robert  K,  Slv,  Production  Muuuficr 
C.  Rasmusson,  Lah  Manager 

35mm  Services:  black  6v  white  develo|iing  and 
printing. 

16mm  Services:  black  6i  white  negative  and 
pr)sitive  and  reversal  developing  ;uid  printing, 
iniluding  fades  and  di.ssolves. 

Smm  Services:  reversal  developing  and  jHint- 
•  nu. 

Special  Services:  titles,  editing,  sound,  .35mm 
slide  films  in  color  and  black  6t  white,  silent 
.Old  sound  photographv ;  16tnm  edge  munber- 
itig,  55  to  Tdnun  black  &  white  negative  de- 
veloping. 


SOUTHEASTERN    FILM 
PROCESSING   COMPANY 
1.305   OeiKer   .\ venue,  Columbia,   S.   C. 
Phone:   253-0066  AC;:  803 
Year    of    Organi/atjon:     1953 
S.   Remard  l^'ver.  Owner 
Mrs.    Florence    M.    Lever,    Ofjicr   Maiiiifirr 

I6nim  Services:  black  \-  whit<-  positive,  rever- 
sal, negative  processing;  printing  of  negative 
an<l    revers;il. 

8mm  Services:   black  6c  white  processing. 

Special  Servic-es:  Ifimm  magiK-fic  sound,  soinid 
recordiiiu,  editing;  preview,  film  rep,, it  clean- 
ing. 

Member:   Asst)ciation  of  Cinema  Laboratories. 

An     Exclusive     Feature    for    Our    Subscribers 

-'-  These  ((itiiplili,  rarclullv  (lilted  listing  p.lgcs 
provide  the  film  pro<lucer  and  sponsor  with  a 
dependable  .source  for  speciali/inn  film   services. 


SOUTHWEST   FILM   LABORATORY,    INC. 
3024  Fort  Uorfh  Avenue.  Dallas.  Texas  75211 
Phone:   FE   1-8.347   AC:   214 
D.iti-  of  Organization :    1950 

Jack  .\.  Hopper,  Vice  President  iC.ciKral 

Stanoficr 
C;harles  E,  Flovd.  Customer  Service 
.Ara  Carapetyan,  Sound  Engineer 
Ravfuoiid    Rradford,    Producers  Service 
Frank  Howell,  Proc(  ssinfi  Supervisor 
Hope  I'eteis,  Color  Timing 
l-"ran  Herger,  H  Us.  W  Titniufi 
Bob  (;ook.   Traffic 

16mm  Services:  Dailv  processing  of  Ektachrome 
C Commercial,  Ektachrome  ER  &  MS,  black  & 
white  reversal  and  negative,  Hi-contrast  positive, 
black  tc  white  positive,  relea.se  prints,  color  and 
black  6c  white,  lite  and  timed  dailies,  clip  to 
clip  optical  and  contact  color  and  black  6c  white 
printing,  replacement  setions,  contact  and  optical 
color  and  black  &  white  masters,  exclusive  Triad 
color  control  printing  (additive  .scene-to-scene 
conection)  from  Ektachrome  Commercial,  Ekta- 
chrome ER  and  MS  or  Ansochroine  on  Eastman 
Reversal  Print  Tyix-  7387  and  or  Ektachrome 
Reversal  print  Tv'ix?  7386,  Electro-printing,  color 
and   black   6c   white.    Westrex   Electro-printing 

Special  Services:  Editorial  .services  or  editing 
room  rentals;  narration  lec-ording,  transferring  to 
magnetic  film,  Westrex  optical  .sound  transferring, 
tnuisfer  to  magnetic  striped  print;  multiple  chan- 
nel mixing;  sound  effects;  music  backgroniKl 
scoring;  e(|iiipment  sales  and  rental,  studio  rental; 
titles,   animation,    scripts,   art   work. 


* 


LOUIS  STUDNA   FILMS 

3214  Gillham   Road,  Kansas  City,   Mo.   64109 
Phone:    LO    1-6,300   AC:    816 

Year  of  Incorporation:   1946 

Louis  Studna,  President 

Phvllis   .Studna,    Sccretanj-Treasuri  r 

Clyde  Inge,  Lah  Manager 

3.5mm  Services:  black  6c  white  negative-posi- 
tive printing  and  developing,  picture  and  track; 
dupe  negatives  and  master  positives;  optical 
effects. 

16mm  Services:  black  &  white  negative-posi- 
tive and  reversal  printing  and  devoping,  picture 
and  track;   diiix-   negatives  and  master   positives. 

Special  Services:  animation  and  photographv; 
3.5mm   lilmstrip.  black   6c  white  or  color. 

SWIFT   MOTION    PICTURE 
LABORATORIES,    INC. 
1079   Nelson  Avenue,   Bronx,  N.Y,    10452 
Phone:    CY    3-2400    AC:    212   C:abie;    S\\  IFT- 

PIX    NEWYORK 
Year   of   Incorporation;    19.50 

W,  G.  Snowden,  President 
y.  Dennerlein.  Vice  President 
.\.   L.   CJeiger,   L«/)  Superintentlcnt 
B.  J.   Smith,  Overseas  Manager 

.35mm  Services:  .35inni  reduction  to  Ifimm  and 
I6nuii  blow -111)  to  .3.5mm  color  interpositive  or 
( olor    intermediate   neg;itive    iirinting. 

16mm  Services:  color  printing,  color  revers.d 
printing,  color  iiilei  negative  and  color  positive 
release  printing,  Hiniin  Ektaihrome  ;md  other 
camera  color  original  processing,  16mm  color 
masters,  scene-to-scene  c-olor  coriections;  also 
bliick   6c    vxhite   reversal   processing  ;in<l   printing, 

.S|K'cial  ,Services:  sonnil  recording,  track  trans- 
Icrs,  editorial  services,  negative  cutting,  title,  art 
photographv,  animation.  interlink  facilities, 
nnisic,  siript  revision,  foreign  transhitions,  lilm 
treatment,  nationwide  library  distribution  services. 

Also  refer  to  the  Annual   Production  Review 
Issues  of  BUSINESS  SCREEN  for  Service  References 


TECHNICOLOR   CORPORATION   OF   A,ER| 
MOTION    PICTURE   DIVISION 

6311    Romaine    St.,    Hollywood.    Calil  (MK 

Phone:   HO  7-1101    .\C:   213 

Branch    Offices:    50    Rockefeller    Plaz;  Ra 
1022.    New    York,    N.   Y.    10020.   ?!«■: 
7-7934   AC:    212;   905   Sixteenth   St  \  \ 
Suite  503,  Washington,  D.C.  200()( 

Year  of  Incoriwration:    1915 

Patrick  ].  Frawley,  Jr.,  Chairman  of  r 
Melvin  H.  Jacobs,  President  &  Chii'f  I 

Officer 
Thonuis  J.   Welsh,  Chairman  of  the  i 

Committee   &    C/ii</    Administratii 
Paul    W.    F;tssnacht,    Vite    Pres..    Int. 

Oi>erations,  General  Manager  of  M 

lure  Division  &  Director  of  Systems 

Divifion 
.Albert  P.  Lofipiist,  Jr.,  Vice  P resident ^oi 

tion  I  1 

Robert  Riley,  Vice  President  —  Sales     j  | 
Beeves  L.  Kennedv,  Treasurer 
Fretl  H.   Detmers,' As.sf.  to  Vice  Pres 
E.   Del  Smith.   Manager.  C.overnmeni-  din 

Operations.  Washington.  D.  C.  , 

Motion  Picture  Division 

6311    Rcmiainc    St..    Hollywood.    Calil  9(K 

Phone:  110  7-1101  AC:  213 

Romauld  W.  Bachmayer.  Plant  Manaii 

.35mm  Services:  color  and  black  6c  white 
and  positive  printing  and  processing.  D 
fer  color  release  prints. 

16mm  Services:  dve  transfer  color  relea^  nr 
from   65mm,    35min   and    16nim   origin  i 
&  white  release  prints. 

8mm  Services:  dye  transfer  color  releas  pr 
from  35mm  and  16mm  originals.  Black  <  «rf 
release  prints.  Silent  and  magnetic  stripetfOd 

Special    Services:    Auto-Selective    printin  fl 
35mm    color    negative.    Complete    labor.i  v 
cilities   lor   Technirama®.   Techniscope'' 
nia  and  65mn)-7()mm  processing  and  pi 

Tklkvision   Division 
140    Universal    City    Plaza,    L'ni versa  C 
California  91608.  Phone:  769-8,500  .'Ct'. 
Earl    D.    knettles.    Plant    Manager    ( Sas  I 
Administration   as   above) 

35mni  Services:  color  and  black  6c  whit  W 
five  and  |xisitive  printing  and  processing  '  fi 
for  television.  ' 

16mm  Services:  color  and  blaik  6c  whiteek 
printing  from  35mm  or  16mm  originals  oiflui 

Te<hm<<>i,oh  Ovkhskas  Skhvice* 

Affiliates:     Technicolor    Ltd..     H.ith     Hoai   1 
mondsworth.  West  Dravton,  Midillesex.  I 
Phone:    Skvport   5432.    Cable;     Techninil 
Drayton. 

Technicolor  Italiana.  S.  p.  .\..  Via  1  '"^ 
11.3.S.  Rome.  It.dv.  Phone:  416-447.  Cabl.  T( 
nii-oloi    Roma. 


U.   S.    PHOTOGRAPHIC 
EQUIPMENT   CORPORATION 
40-13  —    l()4lli  Street.  (  orouii  (iS.   \.\ 
Phone:  NR  2-3140  AC:  212 

Year  of    Incoriioratiou:    1916 
(Mrs.)   (Carolvn    Bera.    Manager 

I6nim    Services:    duplicates,    lolor    antl 
white;    reductions    to    .Sunn,    color    and 
white;     titles,     soundstriping,     eilge     nun  tn 
editing;   black   6c   white   reversal   prcK-essii. 

8mm    Services:    duplicates,    color    and    b:k 
white;  cnlargenuMits  to   I6mm,  color  and  he' 
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t  S.  PHOTOGRAPHIC   EQUIPMENT: 
lies,  black  i«  white  &  c-olor  reversal  pr<K- 
Iditi'ng:  soiiiKlstripinn. 

nm  Services:    color   aiul    bl.uk    6c    uliite. 

,„m   iluplitiitcs;    8inm    regular    to    8mm 

iiper  Hinin   reduction    to    regular    Siiun; 

|,Xc-Hoii    to    Super    8inm;    Super    8mm 

(  to   16inin;   souiidstriping   Suix-r   8mm. 

Seoices:  film  washing,  lacquer  coating, 
I'air  scr\ice.  re-perforating,  work  prints, 
J-    optical;    sound     transfer    to    magnetic 


VARSITY   FILM   LAB 
Vest  C:linton  Street,   Ithaca.    New   York 
,.:  AR2-i40()  .\C::  (iOT 
bf  Organization:    19-52 
Herson.  Proprietor 
,Herson.  fiuxiiusn  Maiuifiir 

Herson.  Exiculivc  Sccntary 
ler>ice5:  black  &  white  reversal  process- 
frsal  duplicating;  work  prints  from  rever- 
im  camera  work  (SOK  and  silent). 

•nices:   8mm   black   tc   white   processing 
I. 
Senic«s:  sports  photography;  news  work. 


* 


VIDEO   FILM  LABORATORIES 
A.  43rd  St..  New  York.  N.  Y,   10036 
c:  Jl'6-7196.\C:  212 

of  Organization:    1949 

iervices:  black  &  white  negative /positive, 
printing   and    proc-essing;    c-olor    reversal 


* 


WESTERN    CINE   SERVICE,    INC. 
312  South  Pearl,  Denver,  C;olorado  80209 
Phone;  SH  4-1017  AC:  303 

Yen    1)1    lnc<)rp<>r;ition:    19.52 
John    Newell.   Prcsidrni 
Henn;ui   I'rscbel,  Vice  Pnsidmt 
Mai  Jesse,  Trvastirvr  &  Secretary 

16mm   Seoices:   Commercial    Ektachrome,    Ekta- 

clironic    EH,    bhick    &    white    reversal,    negative, 

positi\e    developing,    printing,    edge    numbering; 

sound  recording,  matching;  titling. 

8mm  Services:  silent  printing,  color  and  black  & 

white. 

Member:  AsscKiation  of  Cinema  Laboratories. 


5  MOTION    PICTURE    LABORATORY 

Semplc  Street.   Pittsburgh,   Pa.   1.';2I3 

c:  683-6300  .\C:  412 

of  Incorporation:    1952 

Ross,  President 
ck  Napor,  Geueru]  Manager 
;e  A.  Farkus,   Lah  Ma^iager 
Id  .\.  Trimmer,  Technical  Director 
n  Fine,   Chief.   Producer  Services 
d  R.  Smith,  Sales  Manager 
ira  Ciccione,   Customer  Service 

iervices:  black  &  white  &  color  negative 
.itivc  processing  and  printing  —  masters, 
"gatives,  b&w  or  color  internegatives,  re- 
rints,  reversal  processing,  printing  and 
,  ink  edge  mnnoers,  Ektachrome  or  Ko- 
rie   ma.sters,   c-olor   reversal    release   prints, 

0  scene  color  correction,  fades  &  dis- 
zero  cuts,  35  16mm  reduction  printing, 
itid  color.  Ektachrome  prcK-essing  after 
T   1,   1966. 

Senices:  black  t<  white  &  color  negative 
sitive  prcK-essing  and  printing  —  masters, 
pgativcs,  b&w  and  c-olor  release  prints. 

Ser\ices:    sound    recording:    synchronous 

16nim,    rerecording.    mixing    w  ecjualiza- 

:)mpression,    etc.,    optical    transfer,    studio 

tion.  Producers  Services:  creative  editorial 

1  picture  and  track,  sc-oring  and  FX  from 
ies,  confonning,  creative  titles.  Transhado 
etates.  .50'x50'  sound  stage  rental  with  all 
Hon  eciuipment  Uxated  on  premises,  cam- 
hting.   grip,  editing  c<iuipment,   rental. 

)mmercials:  rapid  d<'li\er>  of  black  6c 
>r  color  relea.s«-  prints  due  to  unique  print- 
iiipment  and   technicjues. 

Additional  Copies  of  This  Buyer's  Guide 
jsiness  Screen,  Chicogo  60626.  $1.00  each. 


ASSOCIATED   SCREEN    INDUSTRIES,    LTD. 
2000  Northcliffe  .\ venue.  .Montreal. 

(sec  previous  lisliufi  of  Du-Art  Color  Corp.) 


CRAV\/LEY   FILMS   LABORATORY 

19    Fairmont    .Avenue,    Ottawa    3.    Ontario, 
Canada 

Phone:  728-3513  AC:  613 

Branch  Offices:  1  Place  Ville  Marie.  Mon- 
treal, Quebec.  Phone:  861-9449  .AC:  514. 
H.  E.  Strub,  in  charge;  181  Eglinton  Ave., 
Toronto,  Ontario.  Phone:  485-0325  AC: 
416.  VV.  C.  Kennedy,  in  charge. 

Y'ear  of  Organization:   1939 

F.  R.  Crawlex,   President 

Graeme  Eraser,  Vice  President 

Charles  Everett,  Vice  President 

W.  O'Farrell,  Manager 

Glenn  Robb,  Ass't.  Manager 

SalK    MacDonald,   Producer  Services 

Ronald  Keiniedy,  Office  Manager 

35mm  Ser^ices:  black  &  white  negative  and  posi- 
ti\'e,  spray  processing,  dupe  negative  and  master 
positives. 

16mm  Services:  black  &  white  negative,  positive, 
spray  processing  dupe  negative  and  master  posi- 
tives, .\  &  B  roll  printing,  internegatives,  Ekta- 
chrome mxsters,  release  prints. 

Special  Services:  rec«rding,  re-recording,  V*" 
tape,  16  magnetic.  8  channel  mi.xing,  music  (stock 
or  written  scores),  editing,  art  and  animation. 

FILM  HOUSE  LIMITED 

22   Front   St..   West,    Toronto.    1,  Ontario 

Phone:  363-4321  AC:  416 

Robert  C.  Crone,   Pre.wlent 

Mrs.  N'iolet  Crone,  Vice-President 

Findla\    J.   Quinn,  Vice  President.  Operations 

JohTi  Lafreinonille.  Laboratory  Manager 

3.5mm  Services:  black  6c  white  negative  and  posi- 
tive processing  and  printing;  reduction  35nmi  to 
16mm;   synch   edge   numbering. 

16mm  Services:  black  6c  white  negative  and  posi- 
tive processing  ;md  printing;  color  printing  re- 
lease and  Ektachrome  ma.s-ters;  synch  edge  num- 
bering —  16  fnunes  if  rc()uired  for  35 '16  cut- 
ting. 

8mm  Services:  negative/ ixwitive  blac-k  6c  white 
and  reversal  color  from  .3.5iTun  or   16mm. 

Special  Services:  print  procrirement  services; 
Telecine  projec-tion  facilities;  overnight  dailies 
and  24-hour  operation.  Film  distributing;  sound 
effects  library,  music  libniries;  screening  facili- 
ties; shooting  stages  and  .services;  .sound  rec-ord- 
ing  .studios,  equipment  ;md  services:  transfer 
room,    preview    theater:    dubbing   theater;    trans- 


FILM  HOUSE  LIMITED.  CONT'D. 
fer  facilities,  e<piipment  and  .services;  equipment 
for  monaural  and  stereo,  radio  rec-ording;  optical 
effects.  16  &  35nim  supers,  dissolves,  etc. 

PATHE-DeLUXE   OF   CANADA,    LIMITED 

9   Brockhouse   Road,   Toronto    14,   Canada 

Phone:  C:L  9-7811  AC:  416 

Sales    Agents:   Leon  Shell>    i  Company,  Ltd., 
160  Bay  Street,  Toronto. 

Y'ear  of  Organiziition;   1960 

R.  J.  Beaudry,  Vice  President,  General 
Manager 

Ed.    .Munday,   Lah  Manager 

E.  Ziplans,  Accounting 

C.  Bourne,  Technical  Sales  Representative 

G.    -Mangan,    S(  rt  icf    Manager 

G.  C;rimaldi,   Soi/ii</  Department   Head 

W.  James.   Lah  Supervisor 
35mm    Services:    negative    developing   6c    dailies; 
black  6c  white  dupes;  masters;  black  6c  white  re- 
lease printing. 

16mm  Services:  negative  developing  6c  dailies; 
black  6«  white  dupes,  master;  contact  and  re- 
duction rele;i.se;  35  32mni  release;  Ektachrome 
masters  and  reversal  color  prints. 
Smm  Services:  magnetic  striping,  black  6c  white 
printing. 

Special  Services:  Edge  coding.  16  6c  .35mm; 
editing;  sound  mixing  facilities.  35  6c  16mm;  all 
sound  transfers,  optical  and  magnetic,  16-35mm, 
^i"  s\nc,  etc. 


TRANS-CANADA   FILMS,    LTD, 
916  Davie  Street,  Yancouver.  British  Columbia, 

Canada 
Phone:  MU  2-4646  AC:  604 

Year  of  Incxirporation:  1945 

E.  W  .  Hiunilton,  President  fit  General  Manager 

(..  M.  Hurdick,  ()//ic-c  Manager 
35mm  Services:  black  6c  white  prcK-essing;  optical 
recording;  interl(K-k  projection. 
16mni  Services:  black  6c  white  proces-sing;  optical 
recording;  interlock  projection;  magnetic  striping. 
8mm  Services:  magnetic  striping. 
Special     Services:     Kodachrome     printing;     code 
numbering;  titles;  editing:  pr(xlnction  equipment 
rental;    theatre    trailers;    six-cial    effects;    optical 
printing. 

Member:  As.scx?iation  of  Cinema  Laboratories; 
.\ssociation  of  Motion  Picture  Producers  and 
Laboratories  of  Can;ida.  

TRANS-WORLD   FILM 
LABORATORIES,    LIMITED 
240    Bates    Road,    Montreal,   0<'»'h«'c.   C:anada 
Phone:  733-7181 

.Andre    Prefontiiine,    Chairman    of    the    Board/ 

Managing    Director 
Maurice    (^odbouf,    Sr(-rrf(jr!/-7rf«.siir(r 
Pierre  Comte,  Technical  iMh  Director  &  Sales 
Michel    F;tore,   Production   Manager 
Cl.iude   Cardinal,   .\sst.   Technical  Dir.-Control 
Pierre   C:;nnpeau,   As.st.   Technical   Dir-Sight 
Supervuior 
35mm  Services:  bl.ick  &  white  negative  pn>cess- 
ing  and   overnight   dailies;    black   6c   white   dupe 
negative  and  master  positives  and  release  print- 
ing. 

I6mm  Services:  black  6c  white  and  color  reversal 
release  printing;  black  6c  white  negative  and  re- 
versal prcK-essing,  work  printing  and  master  posi- 
tives and  duix>  negatives;   16mm  optical  services. 

Special  Services:  16  35nun  opticals;  scratch 
removal;  reduction  commercial  printing  and  proc- 
essing; all  processing  iMtra-sonic  cleaned,  screen- 
ing facilities.  Cinemascope  and  standard  projec- 
tion —  .3.5mm  and   16mm. 
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AGS.  &  R.   STUDIOS 

178-180  \V.  Randolph  St..  Cliicai;o.  111.  60601 
Phone:  FR  2-8888  .\(;:  ;)12 

Branch:    1835    S.    Calhoun    St.,    Fori    Wayne, 
Ind.  Phone:  744-42.5,1  .\C:  219 

Walt   .Schroeppel,   Chainiian,   Treasurer 
.\aron  Ciordon,  P resident /Asst.  Treasurer 
Arthur  C.  Allen,  Viee-Pres.,  Asst.  Secretary 
Robert  G.   Cecka,  Vice-President 
John  J.   Gushing,  Vicc-Pres.,   Secretary 
Stanle\   A.  Morrow,  Vice-President 
Thomas  E.  Hirte,  Vice-Pres.,  Prod.  Mgr. 

Se^^■ices:  motion  picture  animation,  storvboard- 
on-film.  art.  photograpln ,  lilinstrips,  slides.  2 
Oxbern-  animation  stands. 


ANICAM 

Animation  Camera  Service 

(i'.m     Homewood    Axe.,     Ilollwvood,    Calif. 

90(128 
Phone  465-4114  \C:  21.3 

jack   Huehre,  President 

Jan  Hiielue.  Vice  President 

IMll   Tomkin,   Jr..    Marlyn    O'Connor, 

Sam  Di.Maggio,  Kim  Huehre,  Cameramen 

.Services:  animation  photography,  black  &  white 
and  color;  sc-ene  planning  and  checking;  titles 
and  slidefilms,  35  and  Ifinirn.  Animation  photog- 
raphy from  2Vi  field  to  43  field. 

ANIFILM   STUDIO,   INC. 

1150  Sixth   Ave.,   New   York,   N.V.    10036 
Phone:  YU  6-7427  AC:  212 
Year  of  Incorporation:   1958 
Albert  Semels,  President 
Lou  LaRose,  Vice  President 

Services:  animation  photography;  opticals;  special 
effects;  aerial  image  photography. 

ANIMATION   ARTS   ASSOCIATES,   INC. 

1528    Walnut    St.,    Philadelphia,    Pennsylvania 

19102 
Phone:  PEnnypacker  .5-0664  AC:  215 
Year  of  Organization:    1963 
Harr>-  E.  Ziegler,  Jr.,  President 
Leonard  E.  Cooper,  Vice-President 
Alice  .\I.  Ziegler,  Secretary-Treasurer 
Ph\His  Z.  Ueckert,  Assistant  Secretary 
Darwood  F.  Taylor,  Aninuition  Director 
Services:    fechmcal    and    cartoon    animation    for 
motion     pictures,     stripfiims,     slidefilms,     story- 
boards,  special  effects,  titles. 


ANIMATION   GRAPHICS 
Pier  5   North,  San  Irancisco,   Calil.   94111 
Phone:  434-2760  AC:  415 
Hobert  J.  .Mills,  Owner 

Ser\ices:  graphics  animation,  animated  advertis- 
ing art.  animated  cart(«)iis,  i)li()to  ainmation,  in- 
sert footage,  live  and  animated.  Facilitites'  for 
3omm  shooHng,  editing  and  interlock. 

ANIMATION    STAND,    INC. 

2  W.  46tli  St..  New  York  City,  .N.Y.   100.36 

Phone:  J I   6-2226  AC:  212 

Year  of  Inc-orporation:    19.59 
Services:   full  amrnation,   zooms,  dissolves,  fades. 
Color  slidi    lilinslrip,  motion  picture  photography. 

AillMATION/VISUAL   ARTS 
DEPT.    OF   MGM   STUDIOS 

6290   Sunset    HIvd.,    llollv wood,   Calil.    90028 

Phone:  466-3393  AC:  213 

Charles  M.   (Chuck)   Jones,  Supervising  Dent. 
Head  and  Producer 


ANIMATION/VISUAL  ARTS:  MGM 

Les   Goldman,  Associate   Dipt.   1 1  cud  and 

Producer 
Maurice  Noble,  Design  and  Layout 
Eugene  Poddan\',   Music  and  Composition 
Robert  Ogle,  Story 

Services:  animation,  direction,  background,  i^ho- 
tograph\.  editing,  scoring,  all  pre-production  and 
post-production.  Eciuipment  and  personnel  for: 
niatti'-paintiiig,  special  effects;  sound  stages;  re- 
cording, transfer  and  dubbing;  jirojection.  live 
and  animated.  Film  libran ;  standing  sets;  opti- 
cal and  title  design. 

THE  ANIMATORS 
1104  Keenan  Building,  Pittsburgh.   Pa.   15222 
Phone:  391-2.550  AC:  412 

Year  of  Organization:   1959 
Robert  A.   Wolcott,   Production   Supervisor 
Williiuii   J.   Wolcott,   Sales  Manager 
Carol  M.  Heuber,  Office  Manager 

Services:  designed  motion  pictures,  animation, 
titles,  filmstrips. 


CREATIVE  ARTS  STUDIO,   INC. 
814  H.   St.,  N.W.,  ^\ashingtoll.   D.  C:.  20001 
Phone:  737-0302  AC:  202 

Date  of  Incorporation:    1942 

Milton  R.  TinslcN.  President 

Phillip  G.   Arnes't,  Vice  President 

William    Watson,    Treasurer 

Williiuu    De  La   Vergiie,   Producer/Writer 

Hela  Orban,  Camera  Director 

Edward    C.    Santelmann,    Director,   Animation 

Services:  animation:  technical,  cartoon,  filmo- 
graph  tcchnicinc.  Titles:  hand  lettered  and  hot 
press.  Storyboiud  and  film  planning,  inchiding 
live  action.  Filmstrijis  and  slides.  16mm  and 
35mm  Oxbcny  animation  stand,  film.strip  and 
title  stands,  editorial  facilities,  research  and 
writing  staff;  still  photo  lab. 

ESKAY   FILM   SERVICES 

1325  S.   Wabash   Ave.,  Chicago,   111.   60605 
Phone:  939-2130  AC:  312 
Services:   animation  and  optical  effects. 


KEITZ  &   HERNDON,   INC. 
.3601   Oak  (;ro%e,  Dallas,  Texas  75204 
Phone:  LA  6-5268  AC:  214 
Year  of  Organiz;ition:    1950 
L.   F.   Hcrndon.  President 
R.  F.  Keitz,  Executive  Vice  President 
Tom  Young,  Vice-Pres.,  Art  Director 
John  Bronaugh,  Chief  of  Photogfapln/ 

Services:  ammation  specialists;  also  li\o  pliotog- 
r;ipln,  Ifi  \-  35uun,  b&w  and  color;  sound  re- 
cording, editing;  filmstrips;  slides.  Optical  print- 
ing. Lighting,  animation  and  .sound  recording 
e(iuipmeiit. 


L  &   L   ANIMATION,   INC. 
62  W.  45th   St.,   Nc«    York.   N.Y.    10036 
Phone:  MO  1-3180  AC:  212 

Year  of  Incorporation;    1958 

Larr\-  Lippman,  Chris  Crodcw  dd.    Ir\    Leviue, 

.W  Shirano.  and  Ken  Bowen. 

Services:  art;  special  effects;  prc-optic.d  effects; 
stop-motion;  luiimation  cameni  ]>h(it(>gr;iph\-;  op- 
tical erf(x.-ts  with  ;uTial  image  canuMii;  Filmo- 
graph  camera  effects  with  ;mfon);itic  movement. 


* 


PAGANELLI  ANIMATION  &  TITli 
21  W.  46th  St.,  .New  York.  N.Y.  1003^ 
Phone:  JU  2-2899  .\C:  212  ' 

Albert  Paganelli.  Ouner 

Services:  animation:  technical,  medical,  nps , 
charts.   Titles:    hand   lettered,   hot  pres^-   ' 
strip;  art  and  j^hotography;  35mm  Hell  > 
6c    16mm   .\Iaurer  camera  and  aniaiatioi.,,.,,, 

PARTHENON-REEL/3 
8439    Melrose    .\\e..    West    llollvwoot'Cl 

90069 
Phone:  OLive  3-0630  .\C:  213 

Date  of  Organization:   1963 

Richard  Earic  Spicks,  Executive  Produc 

Services:  technical,  instructional  and  thtri 
animation  services;  animation  integratel  w 
live-action.  Art,  editorial  and  camera  eq|)mi 
for  animation  work. 


* 


this  symbol  ;ippearing  over  a 
listing  in  these  pages  indicates  that  display  ad- 
vertising   ap|x»ars    in    other    pages    of   this    issue. 


PILGRIM   FILM  SERVICES,   INC. 
2502  50th  Ave.,  Tu.vedo,  Hyaltsville,  MvU 
Phone:  773-7072 
Y'ear  of  Inc-orporation:  19.59 
Robert  S.  Pilgrim.  President 
Robert  H.  Y'ance,  Vice  President 
Dennis    C.    Pilgrim,    Secrctary-Treasurt\ 

Services:   art,  animation,  animation  photo^anl 

titles,  opticals  and  special  effects. 

PICTOCRAFT,    INC. 
408   ^L•^maroneck   .\ve.,    Maniaroneck,  (cm 

York 
Phone:  OW  8-3437  AC:  914 

Y'ear  of  Organization:    1957 
Elwood  Fr\e.  President 
Charles  Amy,   Production   Manager 
Audrey  Steinmetz,  Office  Manager 

Senices:   specialist  iji   filmstrip  and  slidtnej 
tive  and  print  service. 

STANART  STUDIOS 

45  W.  45th  St.,  New  York.  N.  Y.  10036' 
Phone:  JC  6-0445  AC:  212 

Stan  Popko,  Owner  i 

Services:  animation;  title  design;  storyboa:  s( 
cialists;  art  service. 

TECHNICAL  COMMUNICATIONS,  li:. 
10340  Santa    Monica    Blxd.,   Los   Angek  C 

90025 
Phone:   273-1440    AC:   213 

Leon   \ickman,   Presitloit 

l-'rilz  Miller.  Vice  Pres./Animation  Dii 

K.  Bnndy,  Animation 

Services:  animation,  script  writing,  ediln 
plete  production  services  mid  facility. 

TELEMATED   MOTION    PICTURES 
8  W.  4(lth  St..  New  York,  N.'k.   1 00 IS 
Phone:  LO  5-5341    AC:  212 

Y'e;u'  ol    Inc-otporation:    1947 
Saul  S.  Taffet.   Producer-Director 

Services:  imimation  and  live  action,  pnutti 
facilities.  Scripts,  stor\  boards,  c-onsultatioi  sal 
ices. 

VIDEART,   INC. 
62   W  est   45th   Street,   New   York,   N.Y.  0^ 
Phone:  .ML'  2-2363  .\C:  212 
Y'ear  of  Orgiuiization:    1951 
[oe  Zuckenuiin.   President 
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VIDEART,  INCORPORATED: 
C    complete    aiiiination    anil    art    service; 
;  ptical  effects. 

ZAPEL  STUDIOS,    INC. 

\'.  Wabash  Ave..  Cliitas".  HI.  WKill 
Ae:  787-27.5.5  AC:  312 
I  of  IiKoqidi.ition:    195-4 
.11  A.  Zapel,  Prciiili-nt 
[.  Zapel,  Exec.  Vice  Prcsulcnl 
's:   animation;    optical    effects    production; 

).irtls;  filmstrip  .iniination;  art  ami  (iliotot*- 


Y.   10036 


d'JU 


CINE   METRIC,    INC. 
fiVest  45th  Street,  New  York,  \. 
>ie:  LT  l-(i220  AC:  212 

Ln  Fallick,  PrcsUhnt 

irence  Plastrik.  Vice  Prcsidml 

ris  Albcnda,  Secretary 

nel  J.  C:alan)ari,  Jr.,  Treasurer 

K    Seniels.  ComptraUcr 

•s:  on  location  for  completini;  coninicrcials, 
fiitaries,   T\'   series,   theatrical   film,   from 
through  release  prints. 

CITY   FILM   CENTER   INC. 

0  69lh  St..  Middle  \  illage  (Queens,  NYC), 
iw  York   11379 

ae:  TWining  4-7800    kC.  212 

•  of  Incorporation;    1957 

1  R.  Oregon',  President 

l>ert  .\vvenire,   Executite  Vice  President 
elas    Mitchell,    Vice    Presidint 
t-nce  Sclitnidt,  \'iV('  President 
|)h  W.  Harrop,  Secretary 

;s:  editing  services  inckuiini;  fine  cutting, 
ining.  negative  cutting,  A&H  rolls,  prepoia- 
l  opticals  and  masters;  sound  rea)rding. 
Diiizing,  e<liting  and  mixing  preparation 
log,    narration,    music    and    effects    tracks; 

•  completion  from  workprint  (or  processed/ 
cssed  original)  to  rele;»se  print,  ineluding 
'ss  tilling  and  insert  or  retake  photograplu', 

or  location.  Moviolas;  sound  department 
itom  luirration,  music  and  sound  effect  re- 
1,%  on  tape  or  sprocketed  film;  narrator's 
interlock  projection,  nuisic  libraiy;  studio 
"Jilent  or  sound  stage.  Set  design  and  con- 
tn.  Pnxiuction  management.  Security  liand- 


FOTOSONIC,    INC. 
iV.  .((ith  St..  New  York.  N.  Y.  1003fi 
nc:  J  U  6-03.55  .VC:  212 
•  of  Incorporation:    1948 
Steiner,  President 
-offman,  Fred  Tjong,   Editors 
")n\-  Kirk.  Assistant  Editor 
Siintoniauro.  Stockshot  Coordinator 
rlotte  Nelson 

cs:  film  editing;  commercials,  tv  shows, 
rials,  shorts  &  features;  cutting  rooms;  in- 
;  projection;  stock  shot  library;  film  com- 
I  from  dailies  to  answerprint. 


BEN   KANTROWITZ-CINEMATECH 
^\.  45lh  St..   New  York.   N.Y.    l()()3(i 
nc:  CI  6-S922    AC:  212 
■  of  Organization:    1961 

Kantrowitz,  Owner 
I  Martin,  Ci/(/rr 

is:  editing;   negative  cutting,   matching. 


BILL   KING    EDITORIAL   SERVICES 
18  \\.  45th  St.,  New  York.  N.  ^.    l(H)3(; 
Phone:  Yl'  ()-5707  .VC:  212 
Y'ear  of  Organization:    19(il 
William  E.  King,  Owner 
Services:  editing  and  completion  services. 


jr  the  BEST  in  Film  Production  Services 
ese  Buyer's  Guide  Pages  Through  the  Year 


GLEN   McGOWEAN    &   SON 
Correlated  Film  Service 
Uil    E.   Crand    Ave.,   Chicago,    III.    (iOfill 
Phones:    943-7742  3    AC:    312 
Year  of  Organization;    19(il 
Glen  McGowean,  John  McGowcau,  contacts 

Services:  16,  35mm  film  editing,  16,  35mm  black 
&  white  and  color  optical  effects  printing. 

PROJECTED   FILM 
EDITING  SERVICE,   INC. 
45  West  45th  St.,   New  York,  N.Y.   1003G 
Phone:  LT  1-1030    AC:  212 

Year  of  Incorporation:    1961 

Bert  Feldman.  President 

Dick  Cohen,  Secretary,  'I'reastirer 

Services:  complete  editorial  ser\ice,  16  and  35mm 
for  live  action  and  animation;   film  consultants. 

WILL  SHAW  ASSOCIATES 
3   Last  Huron   Street,  Chicago,   HI.   (iOOU 
Phone:  SUperior  7-01 10  AC:  312 

Wilfred    (Dave)    Shaw,  Stipenisina  Editor 

Services:  editorial  sei-vices  from  camera  original 
to  release  prints.  Editing  facilities;  screening 
room. 

STAHL  EDITING   &  TITLING   SERVICE 

33    ^\ .    42nd    St..    (  Penthouse )    New    York, 

N.  Y.  10036 
Phone:  PE  6-9517  AC:  212 

Miss  W.  E.  Stahl.  Owner 
Services:    editing    and    titling    of   motion    picture 
film. 


TELE-CRAFT  FILM  SERVICE,   INC. 

630  Ninth  A\e.,  New  York,  N.  Y.  10036 
Phone:  Circle  .5-4909  AC:  212 

Year  of  Organization:    19  JS;   Inc.   196(1 
Ma.xwell  S.   Seligman,  President 
John  Martin,  Production  Vice  President 
Kennetli  Mcllwaine,  Sn/Jcni.vijig  Editor 
Irene  Halpern,  Sales  Rei)resentatii-e 

Services:  editing;  consultation;  .sponsored  theatri- 
cal distribution;  editorial  f;ieilities,  3.5mm  & 
16mm   camera  equipment. 


TELIC,   INC. 
Film    Center,   630   Ninth    Avenue,    New    York, 

N.Y.   10036 
Phone:  JU  2-3480    .\C:   212 
Woody  Siegel;  Ed  Bougliton 
Services:    complete    35- 16mm    editorial    and    co- 
production   services;   Smm   relea.se  print   services. 

ZAVALA-RISS  PRODUCTIONS,  INC. 
1600  Broadway,  New  York,  \.  Y.  10019 
Phone:  .5S2-.5869  AC:  212 

Year  of  Org;ini/ati()n;    1962 
Slieldon    Hiss 
Pablo  A.  Za\ala 

Services:   editing   to  completion;   production   and 
post   pnuluetiou   facilities  and   services. 


EFFECTS  mu  mimki% 

HOWARD   A.   ANDERSON    COMPANY 
751    N.   Fairla\   A\e.,  lloll>w»o<l.   (alii.  90046 
Phone:  OL  .3-4480  AC;:  213 

Ilowartl   A.  .\nderson,  Jr..   President 

Darrell    A.    .\nderson,    Secretary/Treasurer 

Robert    K.    lUder,    Caineramau 

Honald   S.    Booth,    Optical   Canieraniaii 

Garson  Citron,   Artist 

Donald  W,  Simonils,  Comptroller 

Services:  special  photographic  effects,  titles,  in- 
serts, matte  shots,  miniatures.  Sound  stage,  stu- 
dio, optical  department,  Oxberry  printer  equip- 
ment. 

CINEFFECTS,    INC. 
115  N\.  45th  St.,  New  York,  N.  Y.  10036 
Phone:  CI  6-0951  AC:  212 

Year  of  Organization;    19.39 
Isaac  llecht.   President 

Services:  optical  and  special  effects,  16mm.  35- 
mm,  Smm  to  35mm,  Smm  to  16mm,  color  and 
b&w,  in.serts,  table-top  photography,  etc. 


CINEMA   RESEARCH,    INC. 
716  N.  I.ii   Brea   Ave.,   Ilolbwood,  C.A.  90038 
Phone:   WEhster  3-9301    .\C:   213 
Year  of  Organ  iz.ation:    1947 
Harold  A.  Scheib.  President 
lack  Glass,  Charfie  of  Production 
Luis  McMamis,  Staff  Artist 
\ic  Czerkas,  Staff  Artist 

Services:  for  16/35/70mm;  special  effects;  trick 
work;  traveling  matte;  miniatures;  inserts;  com- 
bin.ition  animation  ;md  live  action;  optical  print- 
ing; duplicate  negatives;  wipes;  fades,  dissolves; 
enlargements;  retluctions;  combinations.  Titles: 
hand-lettering  and  hot  press;  backgrounds;  color 
correction  of  packages,  film  correction;  lavouts, 
stock  shots,  anmseling.  Stor\'  boards:  artist  avail- 
able to  produce  story-  boards  on  location  and  at 
customer's  plant  or  office. 

COASTAL  FILM  SERVICES,  INC. 
45  West  45th  Street,   New  York.  N.  Y.   10036 
Phone:  JU  2-7780  .\C:  212 

Y'ear  of  Incorporation:   1958 

Mann\'  Casiano.  President 

Lou  LeMont,  Exec.  Vice  Presid(  nt 

Dick   Swanek,  Vice-Pres.   chiie.   Production 

Donald    S.    Hillman,    Vice    President.    Sales    & 

Creative  Developnunt 
Lewis  Cohen,  Art   Director 
Joseph  Ayers,  General   Manager 

Ser>'ices:  optical  effects,  animation,  16mm  & 
35mm  bl.ick  &  white  and  color,  fluid  gate  16mm 
work,  aerial  image  optical  and  animation  camer.is, 
stop  motion  .studio,  art  department,  laboratory, 
.still  photography  studio,  ultrasonic  film  cleaning. 


* 


EASTERN   EFFECTS,   INC. 
333  W.  52nd  St.,  New  York,  N.Y.   I00I9 
Phone:  CI  5-5280    AC:  212 
Kphraim  Wernt-r.  President 
JeiTv-  Lipsner,  Exec.  Viee-Prcs..  Sales  Slur. 
Rodne\    I'ried.son.  Vic(-Pre.s.,  Gen.  Mar. 
Les  Price,  Vice  President -Production 
Ed  Berger.  Vice  Pres.-Oualily  Control 

Services:  optical  effects  iuul  special  effects  in 
color  and  black  &  white:  ;uiimation;  stop  mo- 
tion photography/still  photograph)  ultrasonic  film 
cleaning;  art  and  design;  in.sert  stage;  Hquid 
gate  printing;  film  laboratorv';  day  and  evening 
shifts. 


SERVICE   BUYER'S   GUIDE 
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FILM    EFFECTS   OF   HOLLYWOOD,    INC. 
114(1   North  Citrus,   llollxAvood.  Cal.  90038 
I'hoius:    IK)   9-5S0.S  5S11    AC:    213 
C;iblf:  FILMEI  \ 
Veil   ol   OrR.iiii/aliou:    1946 
Liii\v()o<l  G.  Dnim.  ASC.  Prcsulint 
Don   \\     Wcfd.   Vic(    President.  C.vmral 

MiiiuifXi  r 
Cftil    D.    Love.    Via    Pnwidcnt.    Talitiioil 

Director 
Jark    Tliomus,    Lahorattiry    Siiiteriiilindtiil 

Sen  ices:  si)etializ«cl  lahoratorv  printing  in  16- 
3.'i-65-7()min  t-olor  ami  h&w  liuplicatinjj;  titles; 
optical  printing;  matte  paintings;  miniatures;  in- 
serts. Photographic-  acKisorv  and  technical  serv- 
ices troin  stor>  idea  to  screen;  equipment  tlesign. 

K  4   W  FILM  SERVICE  CORP. 

1657    Broacl\va>.    New    York.    N.V.    10019 
Phone:   CI  5-8080    AC:   212 

Ser\'ices:  opticals,  titles,  special  effects;  ;inima- 
tion  and  stop-motion  photograph). 


* 


L  &   L  FILM  SERVICES,   INC. 
62  W.  45th  St.,  New  York,  N.  Y.  10036 
Phone:  .MO  1-3180  AC:  212 

■\ear  of  Organization;    1962 

Chris  Grodewald,  President 

Larry  Lippman,  Vice  President 

Irv.    Levine,   Secretary,   Treasurer 

Oick  Cullen;   Herb  Grodewald;    Boh   Heath 

Services:  optical  effects,  16mm /35mm,  color, 
hiack  &  white;  aerial  image;  titles;  pre-optical 
effects  (See  complete  listing  under  .Animation 
Services,  this  section). 

MANHATTAN    EFFECTS,    INC. 

210  U.  65tli  St.,  .New  York,  N.  Y.   10019 
Phone:  TR  .3-1919  AC:  212 

C;hnck   Robbins,    President /Treasurer 

Moses   WeitziUiUJ,   Vice  President.  Production 

Beniie   Bariiett,   Vice  President,   Marketing 

Services:  complete  motion  pictiire  optical  effects, 
16,  .35,  8mm;  arjimation  stand  photography, 
liquid  gate   blow-up   and    reduction   facilities. 


RAY   MERCER   &   COMPANY 
4241   Normal  Avenue,  Hollywood,  Calil.  90029 
Phone:   NOrmandy  3-9331    AC:   213 

Y<Mr   of   C)rgaiii/.iitioii:    1925 

Services:  for  35  16mm:  underwater  ;Mi<i  suriace 
photograph) ;  miniatures;  animation;  trick  shots; 
inserts;  piiintings  for  backgrounds  iind  other 
piirposis;  titles;  scenic  materials;  optical  printing- 
speci;il  cdi-Kts,  idea  counseling;  promotional  aid. 


* 


PILGRIM   FILM   SERVICES,    INC. 

2.502  50th  Ave.,    I  livedo,  Ihallsxille.  \lar>lainl 

Phone:  7".3-7<t72 

^<ar  of  Inciirpoi.itioii:   19.59 

Mobert  S.  Pilgrim.  President 

Hubert  11.  Nance,  Vice  President 

Dennis   C.    Pilgrim.   Seeretanj.    Treasurer 
Services:    .irl,   animation,   animation   photograph)', 
titles,  opticals  and  special  i  fleets. 

i.Mso  see  Effccls/Oiilicals  lisiings.) 

Look  to  the  Authoritative,  Complete  Listing 
Poges  of  Business  Screen  for  Quality  in  Services 


TELEFEX   FILM  PRODUCTIONS 
902  Wentworth  .\ve..  North  N'aneouver,  B.  C:., 

Canada 
Phone:  988-0483  AC:  604 
Frank  E.  Fleming,  C.enerul  Mnnager 

Ser\ices:    motion    picture    backgrounds  for    use 

witli  siipered  slides,  rental  .service  to  tv  stations; 

black  &  white  and  color;  sound-track  voicing; 
title  art;  .special  effects;  editing,  etc. 

TRI-PiX  SERVICE,   INC. 
49  West  45th  St.,  New  York,  N.Y.   10036 
Phone:  JV  2-0650    AC:   212 

Ve^ir  of  Incorjioration :    1960 

(ill)    X'arrichio,   President 

.■\lfred   Terone,   Exec.   Vice-President 

Robert  Biishell,  Treasurer 

James   E.    Ha)liow,    Secretary 

Services:  art,  animation,  optical  effects,  titles, 
hand  lettering,  slideflims,  filmographs,  filmed 
stor)boards  for  agenc)  presentation,  in  I6inin 
or  3.5min,  black  &  white  or  color.  0.\ben\  ani- 
mation stands,  Oxbenv  aerial  split  beam  optical 
printers.  Ultra  Sonic  film  cle;iniiig  m;Rliinc  for 
.35mm  and  "Omin  film. 


VIDEART,   INC. 
62  West  45th  Street,  New  York,  N.  Y. 

Services:  special  optical  effects,  16mm.  3.5mm; 
b&w  and  color.  (See  complete  listing  under  Ani- 
mation Services,   this   section.) 

WESTHEIMER   COMPANY 

736  Sevtard  St.,  Hollywood.  Cal.  90038 
Phone:   HO  6-8271   AC:  213 

Year  of   Incorporation;    1955 
Joseph    Westheimer,    President 

Services:  opticals  and  inserts  for  television,  incl. 
commercials,  b&w  and  color;  titles.  Traveling 
matte  work;  aerial  image  setup. 

Bekins  Film  Service  Center 
1025  N.  Highland  Ave.,  Hollywood,  C:al  90038 
Phone:  HO  9-8181  AC:  213 
{see  complete  listing  on  following  page) 

COMPREHENSIVE   FILMTREAT,    INC. 

250  West  64th  Street,  New   York,  N.  Y.   10023 

Phone:  799-2.500  AC:  212 

Branches   (service  centers):   at   250   West   64th 

Street.    New    York;    and    829    North    High- 
land  Avenue,   Hollywood.   (\ililorni;i 
Year   of   lncorp()r;iti()n;    193(1 
Michael    Ficedman,    Pr(sidenl 
Jules    Leni.   Vice  President   &    I'retisurir 
Stanley  (iitiier.  Vice  President  —  Operations 
Harry  Ehrreich,  Vice  President  —  Sales 
Ivan  M.  Ellis,  Manager  —  \'on-Thealrical  Sales 

Services:      restoration     of     original     scratch-free 

pliotographic  i|iialit\  to  motion  picture  originals 
and    prints. 

Member:    .\ssocialioii   of   (aneina    l..il>uiatiiries. 

THE    LARSEN    COMPANY 
1145   N.   Las   I'almas   Ave..   HolKwood.   C:al. 

90038 
Phone:  462-2777  AC:  213 
Year   ol    Organization;    1949 
Seth   li.  Larsen,  Presidt-nt 
M.  C'.  Larsen,  Vice  President 
M.    Tiews,    Secretary-Treasurer 
Daniel    f!astro.    I.uhoratorii    Suprrit\l{  tiili  ut 


THE   LARSEN  COMPANY:  CONTi; 

3.5mm  Services:  film  laciuering  to  reino- 
es  Irom  color  negatives;  magnetic  sti 
lease  prints,  ciiiema.scope. 

16mm  Services:  film  lacquering  t- 
scratches  from  16mm  color  original, 
striping;   release  prints;   camera  rawstix 

Special  Services:  editorial  .service,  Hinm  laen 
•Striping. 

LEONARD   FILM   SERVICE    ; 

1700  East  Walnut  Street,  Pasadena,  ( l;»- 
Phone:  MU   1-9950    AC:  213 

Year  of  Organization:    1958 

Kenneth  L.  Dymmel,  Ou7ier 

Germaine  M.  Gage,  Production  Supeim 

Services:  \'ite-a-Lize  Film  Treatment;  iijiccl 
rejiair  and  cleaning;   film  distribution. 

PEERLESS    FILM    PROCESSING    CORPCATI 
250  West  64th   St.,  New  York.  N.Y.   '02; 
Phone:   799-2.500    .\C:   212 
Cable:  PEERFILPRO 

Branch  Office:    West  (^last   Laboratoi  ,,i 

Seward   St.,   HolKwood.   Calitoniia 
Year  of  Incoiporation:    1934 
Stanlev  C^ohen,  V.P.  —  \eic  York  Oral 
Vick  C.  Krupa,  V.P.  -  West  Coast  Oral 

Services:     protective     treatment;     rec<i 
services   including  scratch   rc^noval.   in^ 
repair,  shrinkage  rediic-tion,  correction 
ness,    buckle    and    curl;    supplies    for   i 
repair. 


I 

lOOf  " 


PERMAFILM,    INC. 
79  Fifth  Ave.,  New   York,  N.  Y. 
Phones:  AL  .5-57.57  8  9  AC:  213 
Cable:  PERMAFILMS 

Year  of  Incorporation:    19.55 
Paul  N.  Robins,  President 
Robert   M.  Howse,  Vice  President 
.Anthoii)    Hennet,   Treasurer 
Edwin   Weiser,   Secretary 
(ills  Bozinos,  Production  Manager 

Servic-es:   lilm  protection,  negatives  and  |Sit 
film    rejuNcnation,    negatives    and    positivs; 
scratch   removal   s)'stem   for  negatives   .i  i 
tives, 

PERMAFILM  OF  CALIFORNIA,   l^ 

7264    Melrose   Ave.,   HolKwood.   CUdi  9" 
Phone  WEbster  3-8245  AC:  213 

Services:  See  Permafilm,  Inc.  listing  .ili" 


* 


RAPID    FILM   TECHNIQUE,    INC 

.37-02   27tli    Street,    Long    Island   City  ,  '. 
Phones:    ST   6-4600    12  3    AC:    212 
In  New  York  City:  21  W.  46th  St. 

Year   ol    Iniorporatioii:     191(1 

Heni-)    Llo)'d,  President 

leroine  (Jober,  Secretarti/Triasurer 

.Services:     rejuvenation     and     scratch-i( 

used.  d;uii;iged  Smm.  16min  and  35miii  I'l 
picture  negatixcs  and  prints;  distribution  ni 
speclioii.  Jl 

ROBERT   H     REDFIELD,    INC. 

S31    .S.    Wabash    A\e..   Chicago,    111.    6(01 
Phone:  HA  7-3046  AC:  312 

Year  of  Incorjioration:    1946 
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FILi  ^EJilWEPa^TliP^ 


ROBERT  H.  REDFIELD.  INC. 

Redfield,  President 
i,t-  Collander.  Vice  President 
ill   \N'-    KtHJfield,    Secretary.    Treasurer 

::  film  treutnu-nt;  retordinj;  service  (tape) 
isinate  (35niin)   and  La  Belle  Courier;  li- 


* 


VACUUMATE   CORPORATION 
■\\e>l  42iid  Street,  New  York.  N.  V.   10036 

e:  L0  4-ISS«  7  AC:  212 

of  Incorporation;    1947 
le!  H.  Bunchez.  President 

s:  inspecting,  cleaning,  rcpairini;,  rejii- 
«i.  scratch  removal,  ciittinj;  ;uid  canninfi 
sstrips.  breakdown  of  T\"  i-oniinercials, 
;  arul  shippinu  of  tilinstrips  and  motion 
^,  film  prfser\ation  Wunnmate  Process; 
film    treatment. 


FiLi  %imm 


AFP   DISTRIBUTORS 
broadxvav.   New   York,   .\.Y.    100 19 
*:  PL  7-591.5  AC:  212 

•rt  Ciross.  President 
rence   A.    Clesnes.    Vice    President 
Jon  .\bn)nio\vitz.  Production  Supervisor 
ey  Hecker.  .\iiei\cij  Liaison 
iet  Hester.   Director  trf  Television 
•ticilies 
Enriglit.  Traffic  Mana^ir 

s:  preparation  and  distribution  ol  tilni  and 
pe  commercials;  editing,  film  and  video- 
wage;  negative  and  jwsitive  cutting  rooms; 
ion  r<x)ins,  .\dditional  storage  vaults  in 
ilm  Exchange.  Ft.  Lee,  N.J.  Other  facili- 
Hollvwood. 


>   Refer   to    15lh    Production    Review 

-aborator)  and  film  protluition  seiAices 
also  pn)\ided  by  producers  whose  com- 
p  listings  appeared  in  the  15th  Annual 
luction  Review  issue  of  Bisiness 
EEN.  Check  your  copy  (see  facilities) 
further  references  to  all  film   services. 


AERICAN   FILM    REGISTRY    DIVISION 

Robert    H.    Redfield,    Inc. 
S.  \\  abash    A%c..  C:hicago,   111.,   60605 
le:  HA  7-2697  AC:  312 

I.  Retlfiehi.  President 

lie  C'ollander,  Vice  President 

'1!  W.  Kedfield.  Secretary-Treasurer 

s:  .storage,  handling  and  distribution  ol 
ed  films,  rental  of  religious  and  enter- 
it  films;  16nmi  motion  picture  film  rental 
films  electronically  inspected  (See  Robert 
Ifield  listing  under   Film  Treatment). 

BEKINS  FILM  SERVICE  CENTER 

N.  Iliijliland   Am-.,  Holly  wood,  C;al.  90038 
i:  LA  989 

of  Organization:    19.58 
olas  Muskey.   Manager 

s:  insjiection.  gr;iding  and  cleaning,  re- 
and  rejuvenating;  scratch  removal;  pro- 
coating;    commercial    in.sertion;    .storage; 

iroc-urement. 


BONDED   SERVICES 
A  Division  of  Novo  Industrial  Corporation 
630   Ninth   Avenue,   New  York,   N.Y.    10036 
Phone:   J I    6-1030   AC:   212 
Branches:    160  K.   Illinois  St.,  Chicago.  III. 

Phone:  467-1466  AC:  312.  Carolyn  Chinn, 

Manager;    8290    Santu    Monica    Blvd.,    Los 

.\ngeles.  Calif.  Phone:  OL  4-7.575  .AC::  213. 

Stanley    Halperin,    Vice    President-Manager. 
Canada:     Bonded    TV    Film    Service    (Canada 

Ltd.,   15  Saint  Mary's  St.,  Toronto,  Ontario. 

Phone:    W'A   ,5-2826,   Ed   Yanush,   Manager 
C;bester  M.   Ross,   President 
Emanuel   Kandel.  Executive  Vice  President 
Ira  S.   Stevens.  Vice  President /Treasurer 
Ben  Rachlis,  Vice  Pres.-Eastcrn  Division 
Robert  Rawson,  Vice  Pres.-Mgr.,  VideoRecord 
Alex  Leslie,  Vice  Pres.-Sales  Manager,  Agency 

Service 
Sally  Hawthorne,   Manager,  .\gency  Service 
Phil  Teneriello,  Mgr.,  TV  Program  Service 
Len    Kaiser.   Comptroller 
Aaron  Ray.  Office  Manager 

Bonded   Storack 
Bonded  Park,  550  Main  Street,  Ft.  Lee.  N.J. 
Phone:   J  I'    6-1030 

Jim   Stone.   Vice  President 

Ed  H(X'\.  Mgr..  Storage  Services 

Lou   FaJkoff.   Mgr..   Theatrical  Disirihution 

Services:  film  distribution,  inspection,  repair  & 
rejuvenation,  cleaning,  scratch  removal,  commer- 
cial insertion,  storage,  print  procurement,  ship- 
ping, editing.  Storage  Facilities:  standard,  air 
conditioned,  humidity  controlled,  refrigerated 
vaults  at  all  sites;  maximum  .security,  optiminn 
environmental  storage  available  in  Wichita  un- 
derground site. 

REGISTERED   FILM  STORAGE   INC. 
1430  Bergen  Blvd.,  Fort  Lee,   New  Jersey 
Phone:  947-5300  AC:   201 

Year  of   Incorporation:    1962 
Robert   B.   Pell,   President 

Services:  de-humidified,  air  c-onditionetl,  air  c-on- 
trolled  film  storage  facilities;  24  hour  recall 
deliveries. 

iyii(g  m^  TB3E  FiLi 

BOULEVARD   RECORDING   STUDIOS 

632   N.   Dearborn  St.,  Chicago,   III.  60610 
Phone:  WH  4-2752  AC:  312 
Y'ear  of  Organization:    1956 
Hal   Kaitcbuck.  President 

Services:  music  scoring  to  picture,  live  in  studio; 
music  librarv-.  Narration  recording  to  picture; 
editing;  slidefilm  rec-ording.  tajje  duplicating. 

CAPITOL   PRODUCTION   MUSIC 
(CAPITOL   RECORDS) 
Hollyw<M)d    &    \ine,    Hollywood.    C:alif.   90028 
Phone:    HO   2-62.52      AC:   213     Cable:   C:AP- 

RECORD 
Year  of  Organization:    195.5 

Ole  Georg,  Manager 
Lorene  Wildason.  Secretary 

Services:  so\irce  of  the  Hi-Q  music  library  for 
film  scoring,  .\vailable  on  lease  basis  throughout 


iysD(g  [F®i  m  niM 


CAPITOL  PRODUCTION  MUSIC: 

V.  S,  to  industrial  film  producers  and  sound 
labs.  Locally,  audiHon  rooms  available  for  scor- 
ing T\"  films  and  spots,  


* 


CHAPPELL   RECORDED   MUSIC   LIBRARY 
117  W.  46th  St.,  New  York,  N.Y.   10036 
Phone:    PL  7-3641     AC:   212 

Edmund   Mitchell,   Manager 

Harvey   Kiigler.   Musicologist 
Services:   background  music,  sound  effects,  avail- 
able  on    tape,    disc   or   magnetic   film;    licensing, 
music  selection;   recording  and   transfer  f;icilities 
available.  Sole  U.  S.  distributor. 


* 


CINEMUSIC,    INC. 

3,53  W.  .57th  St.,  New   York.   NY.    10019 

Phone:  PL  7-3795    .\C:   212 

Date  of  Organization:   1949 

Joan  Barry,   Manager 
Services:    Background    music    libraries    in    many 
varied  fields.  Mood  music  on  disc  and  tape,  mono 
and  stereo. 


* 


CORELLI-JACOBS   FILM   MUSIC,    INC. 

25  West  45th  St.,  New  York.  N.Y.   10036 

Phone:  ]l    6-6673    .\C:  212 

Date  of  Organization:    1951 

Fred  Jacobs,  President 

Alfonso  Corelli.  Vice  Pre.iident 

Morris  Goldstein.   Music  Editorial 

Dan  Barrie.  Music  Editorial 
Services:   create  music  and  sound  effects  scores 
for  films  and  slidefilms  from  own  music  library. 
Also  lease  background   music  library    on   disc  or 
V4"  tape.  


* 


F  &   B'CECO,    INC. 

315  W.  4.3rd  St.,  New  York,  NY.   10036 

Phone:  ]V  6-1420  .\C:  212 

.\rthur  Flonnan,  President 
Services:  sound  effects  records;  idso  background 
and  mood  music.  

SAM   FOX   FILM   RIGHTS 
1S41    Broadway,   New    York,   N.Y.    10023 
Phone:   Cllrcle   7-3S90   AC:   212   Cable:    SAM- 
FOX 
Year  of  Organization:    1930 

Frederick   Fox.   Vice   President 
Howard   l.crner.  C.eniral  Manager 
Midwest    Representative:    Esther    Frank    3349 
W      Outer    Drive,    Detroit.    Michigan    48221 
Western    Representative:    Bemiv     Miller,    1680 
Vine  St.,   Hollywood,  California   90028 
Services:     comprehensive    libraries    of     ri-corded 
background  music  av.iilable  on  record  and  tape; 
creation  of  original  music  scores. 


* 


H-R   PRODUCTIONS,   INC. 
17   East  45th   St..   New    York,  N.Y.    I00I7 
Phone:  O.Xford  7-0725  AC:  212 
Y'ear    of    Organization;    1951 
Herbert   Rosen,   President 
Services:   background   music  of  over  500  selec- 
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H  R  PRODUCTIONS:  CONTINUED 
fions    lor    diililnng    and    re-retordiiis.    Available 
on     "ni-cdlc-dowii-once",    annual     lease    or    out- 
right piirchiise  basis. 

JOHNSEN   FILM  SERVICE   CO. 
3352  Clareninnf   C.t..   Santa    Kosa,  C  al. 
^ear  of  Orgiuiizafion:    1959 
Paul  lohnsen.  President 
I  lancisco  Gaona.   Vice  President 
NaniA    johnsen.  Secretary 

Services:  jiraphic  arts  desipi;  original  music  lor 
films  and  records,  includinj;  composing,  arrang- 
ing, copying  and   musical  direction. 


MUSIC   FOR  FILMS,   INC. 
45  West  45th  St.,  New  York,  N.Y.  10036 
Phone  Circle  7-3577  AC:   212 
^car  of  Incorporation;    ]95fi 

Hennan    Fiichs.    President.    Treasurer 
Louis  Turchen,  Vice  President,  Secretary 

Ser\ices:   supply  and   edit   music  and   sound  ef- 
fects for  films  and  t\'  commercials. 


MUSIC   SOUND  TRACK   SERVICE 

l(i(l(l    liroadway.   New   York,   .\.V,    10(119 
Phone:   Circle  6-46S7  AC:  212 
Year  of  Organization:    1937 

Theresa  M.  Craig 

Danny  Hart.  Music  Editor 

f;eorge  Craig.   Music  Editor 

Services:   music  scoring  for  motion  pictures  and 
television   from   music  library;   editing. 


MUSIFEX,   INC. 
45  West   45tli   St.,   New   York,   .\.Y.    lOO.Ui 
Phone:  CI  6-4061     AC:  212 

Year  of  Incoiporation:  1958 
K.   Robert   \'ela/.c().  President 
Richard   Lavsky,  Secretary 

Ser\iccs:  background  music  scornig  for  motion 
picture,  tv,  radio  and  slidefilm  producers;  sound 
el  <cts;  musicid  sound  effects  discs  for  outright 
sale;  music  librar\-  for  lea.se;  sound  effects  lor 
outright  sale;  original  .scores;  si)ecial  sound  ef- 
Iccts  made  to  order,  transfer  facilities 


TRF   MUSIC,    INC. 
501    .Madison    A\e.,   Now   York.   N.Y.    10022 
Phone:   PL  .■(-;J2:i4  AC:  212 
Albert  Vander  .\lolen,  Sr.,  President 
Louis  .\nrk().  Vice  President,  Treasurer 
Albert  \'ander  ,\Iolen.  Jr.,  Secretary 
Alexander  Semmler,   Musical  Director 
Senipw:    recorded   mood    and    bridge   music    lor 
IV  and  lilms;  custom-made  music;d  material    orig- 
■ua    scores;   music  for  tv  and  radio  commercials- 
juidition  facilities  —  records  and  tapes.  Folkwavs 
Recortl    Librarx. 


A  &  R  Recording,  Inc. 
112  W.  48th  St..  New  York,  N.Y. 
Phone   J  I'    2-1070      AC:    212 


AUDIO  EFFECTS  COMPANY 
1600    N.    \\csteni     Ave..    Los    Angeles,    Cal. 

90027 
Phone:  HO  9-3692     AC:  213 
H.   E.   ToUefson,   General   MatKi'^er 

Services:     complete     sound     recording     services; 
Ifinim,   35mm.    'V  re-recording. 

CINE   MAGNETICS,   INC. 

202  E.  44th  St.,  New  York,  N.Y.  10017 

Phone:  MU  2-2780     AC:  212 

Year  of  Incorporation:   1961 

Everett  Hall.  President 

Allan  A.   Annour,  Exec.  Vice  Presidoil 

na\id    Tlionison,    Senior   Vice   President 

Kent  Hiitcnum,  Prod.  Vice  President 
Services:  magnetic  sound  striping  (8  &  Ifimm) 
.sound  dubbing  to  stripe,  8  &  16mm  picture 
duplication,  reduction  from  16mm  to  8mm.  color 
and  black  6c  white.  8  &  16mm  .sound  duplica- 
tion, tape  and  film,  creative  film  editing,  nega- 
tive film  cutting,  I6mm  optical  re-recording; 
music  and  voice  ini.x;  A\'  equipment  sales  & 
rentals;  film  d'stribution. 

CINEMA   RECORDING   CORPORATION 

21   W.  46th  St.,  New  York,  N.  Y.   10036 
Phone:  JU  2-3745     AC:  212 
Vci]  Peters,  in  charge 

Services:  sound  recording.  Optical  and  magnetic 
recording   facilities. 


FINE  RECORDING,  INCORPQRATEd 
radio   and   phonograph    industries.    Filn 
transfer,     optical     negatives,     editing, 
mastering  and  pressing  facilities.  Tape  d)|i, 


mg. 


recording,    all 
(instant    sync); 


44103 
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THOMAS  J.   VALENTINO,   INC. 
150  W.  46th  St.,  New  York,  N.Y.   10036 
Phones  CI  6-4675  6    AC:   212 

Vcir  of  Organi/atioh:    1932 
Thomas  [.  N'alentino,  Pn.sidenl 
Michael   \alentino.   Vice  President 
Elsie  Valentino,  Secretary 

Services:  background  music  libnirv  and  sound 
etlects  library;  services  for  film  and' tape  (video- 
tape); production  d.'partments  for  tv.  newsrecls 
Iheatncal  prodmtions  and  film  relea.ses,  etc' 
.Available  on  records  ;ind  tape. 


CINESOUND  COMPANY,   INC. 
915  N.  Highland  Ave.,  Hollywoiid,  Cal.  90038 
Phone:  HO  4-1155     AC:  213 

Rose  La\()s  Green,  President 
Austin  Green.  Vice  Prcsiilcnl 
Isabel  Zavad,  Secrelan/ 
In-  Nafshun,  Recordist' 

Services:  motion  picture  sound 
phases;  foreign  picture  dubbing 
library  music  scoring. 

CLEVELAND  FILM  CENTER 
4810    Prospect    Ave.,    CIc^  eland,    Ohio 
Phone:   HE   2-1455     AC:   216 

Stanle\-    Kaiii,    President /General    Mgr. 
Tlionias  D.  Ros.se.  Vice  President 

Services:  produdion  service  facilit\  for  produc- 
ers. 16nini  dubbing,  transferring  (optical  &  mag- 
netic) recording,  mixing  (up  to  5  channels), 
sound  stage,  etliting  rooms,  music  library  (B  &  H 
and    f:apitol). 

EMC   CORPORATION  ~ 

(Universal  and  Radio  Recorders  Division) 
7000  Santa  Monica  Blvd.,  Hollvwood,  Cal. 
Phone:  IK)  3-3282     AC:  213 

Mil    Ibilpcrn.  President 

Jeionic  (ireenfield.  Vice  President 
Ser\iccs:  film,  tape  and  disc  recording  services- 
motion  piclur.-  scoring;  slid<-lilm  recording;  mast- 
ering and  processing;  three  Inick  and  four  track 
stereo  capabilities;  16  and  .35mm  wild  film  re- 
cording, projection  facilities;  iX"i-.sonn<'|  .md  fai  ili- 
ties  cleared  for  classified  work. 

FINE    RECORDING,    INC. 
MS  \\.  .-)7lli  ,S(.,  New    York,  N.Y.    10019 
PiKiiie:  CI  .5-6969    AC:  212 
(.'.   Robert   l''ine.   Vrisident 
George   I'iros,   Vice   Prcsidait 

Services:  .sound  recording  for  niolion  pictures,  tv, 


GLEN   GLENN   SOUND  COMPAN^ 
6624   Romaine  Street,  Hollywood,  Cal. KM 
Phone:    HO   9-7221      AC:   213 

Year   of   Organization;    1937 

R.   (;.   Cloodwin,   President  \ 

Joseph    D.    Kellev.    Vice   Pres.dcnt  ondb* 

Engineer  | 

Tom  T.   Koba\ashi.   Treasurer  I 

J;uk  Phillips.  Scheduling  &  .Srt/r.\  | 

Robert    .McK.ie,   Quality   Standanis  &     ' 

Methods  Verification 

Services:    motion    picture    and    televisii 
recording  from   original   production  to  Ir 
cal    negative;    tnmsfer,    scoring,    dubbing  lit 
35  and  35/32  optical  negative  recordinc 

Gotham  Recording  Corporation 
2  \V.  46th  St..  New  York.  N.Y. 
Phone:  JU  6-5577    AC:  212 


HORIZON   SERVICES 
Div.  of  Longmoor-Nelson,  Inc. 
301    West  73rd    Street,   Kansas   Citv,  Nsoi 

64114 
Phone:   E.M   3-3585     AC:   816 
Year  of  Incorporation:   1952 

William   \\    Longmoor,   President 
.Allen  Jacobs,   Vice  President 
James   P.   Jouras,   Secret ary-Trrasurrt 
Maurice   Prather.   Producers    Serv'ccs  I 
Robert  C.  Webb.  Sound  Ricorduit 

Services:  Motion  picture  sound  recordiii'.; 
stage  and  location  s\  nc  and  voic-e-over;  n 
tape    and    film    and    optical    recording.    I 
scoring,   dubbing,   music,   sound  effects  i 
editing,     script     senic-es.     Eight-i-hannel 
ini.xing  theater,  Magnasxnc  and  .\miH'x  n 
four    lOinm    in;ign;is\  nc    Selsv  n-Interloeki 
bers,      Miigiiii-Tech     I  Haiigcrtone)     transi 
pla\back   s\nchronizcr.   gniphic  ecinalizei 
rex  35  32  mm  ;ind  16mm  optical  rec-ordei 
stage,    editing    facilities,    crews    and    eqimnii 
available  to  clients. 

i— 

Magno   Sound,   Inc. 

723  Seventh  Ave.,  New  York.  N.Y.   lOW 

Phone:  CI  7-2320    AC:  212 


MANHATTAN    SOUND   CORPORATICI 
411    I  itlh  Ave.,  New    York.  N.^.    lOOHi    ' 
Phcme:  LE  2-2428    AC:  212 
460  W.  54th  St..  New  York.  N.Y.   1001!) 
Phone:    Mf    9-0220     \C:    212 
V(- 11    (i|    Org;iniz;ition:    1962 
l-'ivd  li.  Adair.  Jr..  Pri.<i!dent 
(iiistiive   E.    Mortensen.   Vice  President 
Jack  Clordon.  Sahs  Manager 

Services:  motion  pic-lure  ;ind  tv  .sound  rei 
transfer,   including  oplic;d;   dubbing;   scorin 
35  32nim    \     Ifiinni    optic, il    n('.;,ili\c    rCi"     : 

OLMSTED   SOUND   STUDIOS,   INC. 
I    E.  .54th  St..  New  York,  N.Y.    10022 
Phone:    PLa/a    1-0890    AC):    212 

^  cMi    ol    liicorpor.itioii:    1954 
Rich:u(l    R.    Olmsted.   President 
Arthur  Shaer.  \i<-(-  President 

Services:  film  and  transcription  recording;  <^ 
circuit   Telecine  scoring  and  screening.  / 
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PATHE   SOUND   SERVICES 
;:.  106th  St.,  New  York.  N.^.   1<)02» 
y.;   TR   (>-1120     AC:    212 
^\<implete  data  under  Film  Laboratories) 

RKO   SOUND   STUDIOS 
(A  l)i\.  of   HK()-(.iiicral.  Inc.) 
\  Broadwiiv,  New  York,  N.  Y.   10018 
,•:  LO  4-.S000      AC:   212 
iH.  Ha\»'s,  Fnsidctit 

\:  recording  of  sound  for  motion  pictures, 
'ms,  television  and  radio  tonimercials  in- 
I  tramft-r.  scoriiiR,  niixinj;.  oditiiiji,  re- 
ig.  Also  screeninp  theater.  Hi  and  .35nini 
•)ii.  closed  circuit  T\',  sound  effects  and 
'ii)raries.  talent  ser\-ic-es,  pressings,  liigli- 
ilie  dujilication,  all  t\ix-s  tape  cartridge 
\i  and  duplication. 

t 

JDED  PUBUCATIONS   LABORATORIES 

f  Recorded  Publications  Mfg.  Co.,  Inc.) 

Pierce   .\ venue,   Camden,   New   Jersey 

O.T 

•>:  963-3000  AC:  609;  922-8558  AC:  215 
of  Organiziition;   1948 

.rd  J.  Goodman,  Prctidcnt 

1  H.  (ioodman.  Vice  President.  Sales 

t  W.   Merker,   Chief  Engineer 

:  film,  tape  and  di.sc  recording  facili- 
md  track,  editing,  mixing  and  scoring  for 
pictures  and  strip-films,  disc  mastering, 
,s.  high  speed  tape  duplication  and  mail- 
ices,  monaural,  stereo,  three  track  studio 
'g; 

RECORDING   STUDIOS,   INC. 
Br(Md«a>,   .\e«    York,   New   York    10020 
1-.  PLaza  7-8S55  AC:  212 
of  Incorporation:    19.58 

Dn  Schwartz,   President 

rt  J.  Kingsle\-,  Vice  President 

<:  recording,  mixing,  post-synchronizing 
iisfer  studios;  music  film  scoring  stage. 

Reeves  Sound  Studios,  Inc. 
F..  44fh  .St.,  New  York   17,  N.Y.   10017 
c:  OR  9-3550 

SONIC   FILM   RECORDING 

\V.  Washington  BKd.,  Chicago,  111.  60607 
es:  CH  .3-2600/4     AC:  312 
of  Organization:   1946 

H.  Lieh,  President 

en  H.  Lieh.  Vice  Pres. /Production 

rt  .\.  Axerill,  Engineer 

ir  Ellis,  Music  Editor 

Richter,  Recordist 

>:  16  3.5mm  interlock  screening  and  pro- 
RC.A  optical  reci)rding;  Neo-pilot,  pilot 
1  Faircliiltl  I4KC:  pul.se  Ranger  Tone  trans- 
ecoriling;  recording  to  35  or  Kimm  pic- 
wp  racks,  click  tracks  and  interlock  foi 
and  track  availahle;  ''4"  duhhing  and 
for  slidefilms;  \lo\iola  editing  available 
_for  slidefilms;  Mosio!;!  editing  ;ivailal)le 
5mni;  ''4"  editing;  music  recording  studio, 
ivith  natural  echo  chamber  ;itid  .Steinwa\- 
narration  studio;  music  librarv  and  soimd 
available. 


* 


SOUND   STUDIOS,   INC. 

V.  Michigan  Ave.,  Chicago,  Illinois  60601 

e:  236-4814  AC:  312 

ael  Eisenmenger,  President 

Glickman,  Vice  President 

s:  recording  of  sound   for  slidefilms,   mo- 
istures, TV.  radio,   inchuhng  signals,  scor- 
i.xing,    magnetic    taiie    editing    and    sound 
record   pressing   plant. 


SPECTRA-SOUND,   INC. 
6110    Santa    Monica    HKd..    Hollywood,    Calif. 

90038 
Phone:   HO  2-6981      AC:;   213 

Piuil   Ta\lcr.    Pr(s:tltnl 

H.   Flint  Ranne\ ,  Treasurer 

Esta  J.  Ta\ler,  Seerelarij 

Niels  G.  Hansen,  Chief  Engineer 

Services:  "4"  and  W  magnetic  tape  recording; 
reference  and  master  disc  recording;  traitsfer  to 
or  from  Vi"  or  '2"  taf)e,  disc,  Ittmm,  17'.-2mm  or 
35nun  film;  35mm  and  16mm  film  scoring,  loop- 
ing, dubbing  and  iirojectioii;  location  recording 
on  17'2"nmi,  Hinim  film  or  '■4"  s\iic  tape;  Xagra 
rentals;   script  t>ping,   duplication. 

SYNCHRO-SOUND,   INC. 
62   West  45lh   Street,   New   York,   N.Y.    10036 
Phone:  0.\  7-2985  AC:  212 

Y'ear  of  Organization:   1961 

Win  Sharpies,  Jr.,  President 
Rob  Scholp,  Effects  Ed'lor 
Cliff  HiLxter,  Effects  Ed.tor 
Cecile  Abramson,  Music  Editor 

Ser^•ices:  music  available  on  .35  magnetic  or  W 
tape  or  cbsc.  Transfer  facilities  including  35mm 
and  ]6nun  magnetic  and  optical;  voice  recording 
and  dialogue  direction;  editing  facilities  lor  pic- 
ture, music,  effects;  background  music,  original 
or  track. 


1^{ 
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UNIVERSAL  RECORDING   CORPORATION 

46  E.  Walton  Pbice,  Chicago,  111.  60611 

Phone:   Ml  2-6465     AC:  312 

.\.  H.  Clapper.  I'n  sident 

Mason  Coppinger,   Vice  President. 

Chief  Engin<(r 
R.  A.  Weber,  Srcretanj.  Triasurer  i 

John  Hrix,  Production  Siiprrti-sor 

Services:  location  lip  sync  recording,  35,  16mm 
or  pulse;  re-rec-ording,  .35mm  mag.  or  16mm 
mag.;  interlcK-k  screening;  music  scoring  to  pic- 
ture or  click  track;  transfers,  '4"  to  35  and  16rnm, 
music  scoring,  narration,  re-recording,  projection, 
l(K-ation  equipment. 


TV   RECORDERS 
6054    Sunset   Blvd.,    Hollywood,    Calif.    90028 
Phone:    469-8201      .AC:    213 

\'irginia  Aicholtz.  Pres'dcnt  &  Manager 
James  Aicholtz,   Vice-President 

Services:  sound  recording  service  from  produc- 
tion through  re-recording  (dubbing)  for  motion 
pictures  and  TV.  Magnetic  transfer,  RC\  vari- 
able area  optical  transfer,  transfer  to  Hinim  and 
8mm   striped  release  prints. 

TELESOUND  STUDIO 
6296  Melrose,  Holh^ood,  Cal.  90038 
Phone:  WE  1-8161     .\C:  213 

Clarence  Thompson,  Owner 

Services:  somid  studio,  stage  u;uiati()n  and  dub- 
bing Kimm;  transfer  service;  location  equipment; 
16mm   shooting  on  stage   and   location. 

TODD-AO 
1021    N.   Seward    St.,   Hollywood.   Cal.   90038 
Phone:  HO  3-11,36  AC:   213 

.S;ilah  llassanein.  President  (X.Y.) 
Fred  H\nes,  Vice  President,  General  Manager, 
\Ves1  Coas-t  Studio 

Services:  sound  .services,  from  8mm  through 
70mni.  6  track. 

UNITED    FILM    &    RECORDING    STUDIOS,    INC. 
161   K.  (;rand   Ave.,  (:liicai;o.   111..  (i(Hill 
Phone:  SI'  7-SII4     AC;:  312 
Willi;nM   L.   Klein,  Presid'Ht/Exee.   Producer 
.MiiriKii    L.    Friedel,    Executive   Vice-Pres./ 

.\udio-Vixual  Director 
V.(.\  Humphre) .  Assi.stont  Director 
Art  Brown,  Assvitant  to  tlie  President 

Services:  technical  and  editorial  ser\'ices  —  mo- 
tion pictures,  slidefilms,  recordings;  sound  effects, 
music  libr;iries;  music  scoring;  foreign  language 
programs.  F;uilities  for  ta|x>  and  disc  recoriling 
and  duplication;  record  masters  ;uul  pressing 
work;  sound  slidefilm  technical  equipment.  West- 
ern Electric  RC:.\  soinul  systems  (35mm/17.5 
16mm);  Stancil-Hoffn>an  and  .Maurer  magnetic 
ami  optical  interlock  systems  for  transfer  and 
mixing.     Marketing,    distribution    assistance. 


iLlllFiLi  M^ 


COLUMBIA   RECORD   PRODUCTIONS 
51    West   52nd    St.,    New    York,    N.Y.    10019 
Phone:  76.5-4321  .\C:  212 
CaKin  Roberts,  Vice  Prcs./Ccncral  Manager 
Branch  Offices:   630  North  McClurg  Court,  Chi- 
cago  11     HI.,  \\H  4-6000;  Richard  Hutter.  6121 
Sunset  Blvd..  Hollvwood  28,  Calif..  IK)  6-2481; 
Michael  C:o()lidge.  2990  West  Grand  Blvd.,   De- 
troit, Mich.,  TR  1-6100;  Tom  Yan  Gessel. 
Subsidiary:  Bradlev  Recording  Studios,  804  16th 
Avenue  South,  Nashville,  Teimessee,  Phone:  254- 
.5.578. 

Services:  recording  studios  as  listed  above;  music 
libran-;  sound  effects;  and  record  duplicr.tion 
from   masters   for   slidefilms  promotinn;il    records. 


RCA  CUSTOM   RECORD   SALES 
155  East  24th  Street,  New  York,  N.Y.   10010 
Phone:    ML'   9-7200   AC:    212 
C^ontact;    James   I-.   Ile;i(l 
Branch    Offices:    445    North    Lake    Shore    Drive, 
Chicago  11,  III.,  WH  4-.3215;  William  Reilly.  800 
17tli  Avenue  South,  Nashville,  Tenn.,  AL  5-5781; 
Edward  J.  Hines.  6363  Sunset  Boulevard,  Holly- 
wood. Calif.,  HO  1-9171;  G.  B.  Bennett. 
Services:    slidefilm    and    record    pressing,    music 
hbraries    for   dubbing;   sound  effects   library   and 
studios  available. 


COLOR   STOCK    LIBRARY 
Lem  Boiley  Productions 
79,34    Santa    Monica     Rl\d.,    Holl\  wood,    Cal. 

90046 
Phone:  6.-4-S197  .AC:  213 
Lem  Hiiiley,  President 
Berneic-e  Davis,  Seaj,  Treasurer 

Services:  stock  shots  (16nun  bhick  &  white,  color. 
3.5nun  black  &  white,  c-olor)  for  industrial,  educa- 
tional or  (ItKumentan.  films,  theatre  or  tv  wm- 
mercials,  live  or  filmed  tv  iinuluctions;  shoot  to 
order  in  16  or  .35nnn;  educational  film  depart- 
ment. _ 

THE   DASHIELL   FILM   LIBRARY 
725  N.  Seward  St.,  Hollywood,  Calif.  90038 
Phone:  IIO  2-6001   AC:  213 
Doris   Dashiell.   Owner 
Services:    color    stcK'k    film    in    35    I6mm    from 
world-wide  sourc-es  available  for  motion  picture, 
tv,  commercial  and  industrial  producers. 

FOTOSONIC,   INC. 
15  W.  64th  St.,  New  York,  N.Y.   10036 
Phone:  JU  6-0,3.55  AC:  212 

Services:  35   16nuu  stock  shots  in  color  &  black 
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FOTOSONIC  INCORPORATED: 

&  white,  tiitalog  availablf;  stock  shots  to  order; 
ifsearch. 
{see  complete  listing  under  Editing  Services) 

Photographies  International 
ITU   \.   Wilton  Placf,   Hollywood,  C;;d.   90028 
Phone:   HO  7-6126    .\C:   21.J 


* 


STOCK   SHOTS,   INCORPORATED 
333  West  52nd  St.,  New  York,  N.Y.   10019 
Phone:   JU  2-618.5    AC   212 

Mauricr   Zouar>,   contact 

Services:  libraries  include  XBC  News,  National 
.\sstKiation  of  Manufacturers,  Miles  Library, 
Fihns  for  Industry  Color  Librarv',  also  various 
production  libraries. 

STOCK   SHOTS  TO   ORDER,   INC. 
550  Fifth  .\ve..  New   York,   N.Y.    10036 
Phone:  CI  6-1626    \C:  212 
R.  A.  Phelan,  President 
H.  C.  .Miller.  Vice  Pre.mlent 
.Anthonx    Brook,  Secretary 

Ser\ices:  stock  film  library  in  16  and  35mm,  color 
and  black  &  white;  also  shoot  material  to  order 
(rear  projection  plates,  inserts,  interviews,  tv 
commercials,  etc.);  location  filming;  editing  fa- 
cilities. 


UNITED  AIR  LINES  {Publicity  Department) 
230    Sfatler    Center,    900    W  ilshire    Boulevard, 

Los  .Angeles.  California  90017 

I'hoiKs:    Ml'   2-,3.300     AC:   213   (Los   Angeles); 

922-5225     (New     York    City);     RA     6-5500 

(Chicago);    RE    7-6830    (Washington,    D.C.) 

Ser\ices:  stock  f(X)tage:  jet,  piston,  liistoricai,  iii- 

lliulit.    airport   scenes;   catalog   available. 


T^^e^Sd^TOI  M  FiLi: 


FOREIGN    LANGUAGE   SERVICE    COMPANY 

Foreign  Language  Translations  & 

Cinema  Service 

7046    Hollywood    Blvd.,    Los    Anneles,    Cal. 

90028 
Phone:  HO  7-5128/9    AC):  213 
Cable:   A.MATEAU 

Albert    |.   Amatean,   Picsiiliiit 
Paul   Harris,   Vir<-  Prrsidiiil 
.Mex  B.  Taranfo.  Vice  Presidiiil 
Bekita   Amafeau,    Treasurer 
Sandra   Leoncavallo,   Secretary 

.Services:  translations  into  or  from  aiiv  loreign 
l.iiignage;  proofreafiing  and  lorrection  of  jjrinted 
galleys;  cinema;  translation  and  adaptation  of 
script  or  story  to  (it  narration  or  lip  s\ncluoni/.a- 
fion  of  films;  narrators,  voices,  directors,  editors 
in  any  langiiage;  facilities  for  recording,  transfer, 
editing,  developing  and  printing  black  ik  white 
or  color  in  conventional  or  animated  Srnm,  Ifimm 
or  35mm  foreign  language  film  versions;  con- 
sultation on  foreign  markets,  language  lilm  and 
distribution  for  business  or  industrial  films. 


For  the  Most  Dependable  in  Film  Services  .  .  . 
Refer  to  These  Listings  Through  the  Ysar  Ahead 
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CREATIVE   ARTS   STUDIO,    INC. 
814  H  .Street,   N.W.,   U  asliington,   O.C.   20001 
Phone:   7370302    AC:   202 

Services:  ;uiimated,  hand  lettered,  hot  press  titles 
lor  motion  pictures,  tv,  graphic  presentations, 
slides. 

(■see  complete  liMliiia  under  Animation  Services) 

FILM   EFFECTS  OF  HOLLYWOOD 

1153  N.Highland  Ave.,  Hollywood,  Cal.  900.38 
{see    complete    listing    tinder    Effects/Opticals) 

HOT  PRESS  COMPANY 
2  W.  46th  St.,  New   York.  N.Y.   10036 
Phone:   Circle  5-6350    AC::   212 
Bud  \V>ckott 

Services:  color  typography  for  film  titles,  slides, 
filmstrips,   flip  cards,   comps,   short   runs. 


* 


KNIGHT   STUDIO 

159   E.   Chicago  Ave.,  Chicago.   III.   60611 
Phone:  SV  7-5069    AC:  312 

Date  of  Organization:    1942 
Ivend  H.  Krohn,  Owner,  Manager 
.\rthiu-  F.   Krohn,   Sales  Manager 

Services:  hot  stamping  of  motion  pictine,  slide- 
film  and  slide  titles  in  l)&w  and  color.  Production 
of  presentations  and  t\pographic  consultation  and 
service. 


KNIGHT  TITLE  SERVICE  OF  NEW  YORK 
145  West  45th  St.,  New  York,  N.Y.  10036 
Phone:  CO  5-2080    AC:   212 

Year  of  Organization:    19.38 
Robert   B.  Knight,  President 
(ieorge    Mayer,    Vice   President   &   Genera} 
Manager 

Ser\ices:  hot  press  craftsmen  for  film  titles,  pre- 
sentations, art  overlays,  compreliensives,  and  re- 
production proofs. 


KEITH    LaBAR 

179  N.   Martel  A%e.,  Los  Angeles,  (alii.  90036 
Phone:   WE  4-1126    AC:   213 

Services:   printed  motion  picture  titles. 


* 


RAY   MERCER   &   COMPANY 

4241    Normal    Ave.,    Hollywood,    Cal.    90029 

(see    complete    listing    under    Effects/Oplicals) 


PILGRIM   FILM   SERVICES,    INC 

2502    50tli    A\enue,     1  iixedo,    H>atts\illi'. 
Miiryland 
(see  complete  listing  under  Animation  Services) 

TITLE-CRAFT 
1022  Argyle  St.,  Chicago,   111.   (i()640 
Phone:   RA  8-4821     AC:  312 

He,\  Soice;   Boots  .Soice,  Co-oiinir.v 

Services:     titles    for    8nmi-l6mm    film    and    2x2 
slides. 


fi^ki  nu 


Cinematography:    Filmstrip; 

CREATIVE   ARTS   STUDIO,   INC. 
814  H  Street,  N.W.,  Washington,  0.(2(10 
Phone:   737-0302    AC:   202 

Services:  0.\berr\  camera  and  standi 
art  and  so\ind;  promotion  and  distribuli 
(sec  complete  listing  under  Animation  ^ 

PRODUCERS  AID  INC. 

(A  Subsidiary  of  MCL) 
210  \\.  6.5th  St.,  New  York,  N.Y.  lOOi 
Phone:   TR   3-1919    .\C:   212 
Chuck   Bobbins.   President.  Treasurer 
Beniie   Bamett,   Executive  Vice  Preswit 
Richard   Lim,    Manager 
C  lannazzo.  Camera  Supervisor 

Services:     filmstrip    and    slidefilm    photiun! 
including   E.K.6()08    photography.    Fivi 
animation    camera    stands    for    complel' 
negative  photography. 

Cinematography:   Motion   Pictu>s 

CINEMATOGRAPHY   SAN    FRANCIS;) 
2200   \  allejo  Street,   San  Francisco,  Cil. 

94123  ' 

Phone:   WEst  1-4484    AC:  415 

Verne  Carlson.   Sylvia  Carlson 

Services:  cinematography;  unit  niaiia^mei 
equipment  rentals.  16  &  35mm  priKliictiotiqui 
ment.   Location  services,  , 


COLORAMA  PRODUCTIONS  HAW/I 
1618  S.  King  St..  Honolulu.  Hawaii  96  4  ' 

POB  .5018 
Phone:   996-003    AC:  808 
Chester  Lau.  Owner 

Services:  motion  picture  photography  in  i  3 
mm,  color  and  black  &  white;  snoot  tcrtk 
Production  equipment,  trucks,  etc. 

TED   &   VINCENT   SAIZIS 
.5616  Tenth  \\e..  So.  Itirminghani  12,  Al 
Phone;  .595-4163 

Services:  sjiecialisis  in  motion  picture  I'alH 
production  completel)'  i-tiiupjx'd  witli  ••l" 
vans;  field  generators,  etc. 

TOM   WILLARD,   CINEMATOGRAPH 
1S60   Hroadway,   New   York,   N.Y.    HHi: ' 
Phone:  Jl'  2-1698    AC:  212 
Oiite  of  Organization;    1962 
Thomas  W.  W'illard,  Owner 

Services:  six'cializes  in  motion  picture  p*'"'! 
raphv',  including  provision  of  irew.  eqiii;,Teil 
lilm   and   l;tt)i)r;it(M\    processing. 

ELI  WHEELOCK  PRODUCTIONS  IN( 
45  \\.  45th  St.,  New  York,  N.Y.  1003«> 
Phone:  Jl'  2-0441    AC:  212 

loliM    \l.   S(|uiers,   |r..  President 
D.ivid  ('.   Ilesse\.  Vice  President 
Fr;uik    brittain.    Production   Manager 
I'KHleriik   Porrelt.   Dir.   of  Photography 

Scrxiees:    New  York  UK-ation  and  studio  ■i''"' 
raph\';    editing    :uid    completion    servic 
York  casting;  rei-ording  and  projection,   I' 
camera   e(iiiipment    iinlnding    \Iitt-hclls. 
Maurer.    Bell    &    Howell,    liolex.    etc.;    1* 
Moviokis.   etc.;   cutting   rooms;   client  priv;'  " 
fices;    35    and    16nun    projection    room;    "''' 
lights,  tnick  and  wagons. 
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Photo-Science   Specialist 

ROLAB   STUDIOS 
flab  Photo-Science  Laboratories) 
,    Tree  Hill.  Siindv  Hook.  Conn.  06482 
.,  426-24(Hi    AC:    2(»;} 
]•■  Orgaiii/ation  in  Now  York  City:  1928; 
lonnecticut:   1933 

i  Roger,  Owner-Director 
IKoger.  Secretary 

\  coniplftf  aiitl  partial  proiluLtioii.  as- 
fo  other  priKluccrs  iitili/.iny;  our  facili- 
(era  and  soiind;  somid  stage  for  rent; 
k  in  hifihly  technical  and  scientilic  cam- 
scientific-  laljoratory  for  time  hipse,  bio- 
ind  eiiK'neeriiiK  research;  (consulting; 
id  macro  equipment. 

Producer  Service   Facilities 

MOTION    PICTURE    EQUIPMENT   CO. 

\.    Western    Ave.,    liolhwood,    Calif. 
>- 

465-7141  \C:  213 
k  E.   Beckett,    in   cliar^c.    Production 

photograph \;    professional    crews    and 
it;  sh(«)tini;  space  available  on  premises. 


MUki  m\ 


* 


EVEREST  SERVICES,   INC. 
fk-man  Place,  New  York,  N.  Y.  10022 
:  PL  2-1023    AC:  212 

V  Moniitain.  Prcxidrnt 
Kaufman.  \icc  President 
K.  Rohlfs,  Vice  President 
\l.  Gallego,  Secretary-Treastircr 

prcKlucers  service  organization  supply- 
lance  creative  and  tecJmical  personnel 
r  production  basis  from  script  research 
I'ditini;  and  mixing. 

FILM   PRODUCTION   CENTER 
W.  Magnolia  Blvd..  Burbank,  Cal.  9150.5 
;  S4,5-37()9  .\C:  213 
e  R.  Wickham,  Jr.,  Owner 

:   ser\ice  center   for  producers   of  indiis- 

immercials,  educational  films,  etc.   16mm 

transferring,   recording,   air  conditioned 

tage,    editing    room,     projection     rooms, 

■oring  library.    16  35mm    .\Iagnas>nc   re- 

dubl)ers,     Ampex     it".     16mm     .\Iauer, 

cameras,    Fisher    booms.    .Mole-Richard- 

ing  eciuipment. 


RAMPART  STUDIO 
Temple   St..    IlollvNvood,   Calif.   90026 
s:  385-.39I1;  383-7205  AC:  213 
of  Organi/;ition:    1954 

■  (Ted  I    Palmer.   Studio  Manager 

■  full  Hollywood  production  services 
■tage  se(iuences,  etc.)  on  sub-contract  to 
-fihn  producers.  Studio  rental  (The  Par- 
a«d  \\  olff  stages)  and  contract  crews. 

ROSS-GAFFNEY,   INC. 

•  46tli   Street,   Ne«    York,   N.Y.   10036 

?:  jr  2-:J744    AC:  212 

of  bicorjioration:    1955 

lo  Ross,  President 

'  Gaffnes-,  Vice  President 

'  Besser,   Vice  President 

i  B.  Harris.  Secretary-Treasurer 

:  producers  service  organization  supply- 
production  and  post  production  services: 
ting,  music  librarv,  sound  effects,  equip- 
ntal. 


Film   Insurance 

Saul  Kornreich  &  Sons,  Inc. 
Pan  Am.  Hidg.,  200  Park  Ave.,  New  York.  N.Y. 

10017 
Phone:  TN  7-7730    AC:  212 

Saul   Konneich.  President 

Matthew   H.  &  .Morton  A.  Kornreich,  V'.P.'x. 

Services:  film  insurance;  specialists  in  all  forms 
of  insurance  for  tv  and  film  producing  companies. 

Film    Procurement   &    Export 

S.    I.    0.   SERVICES   INC. 

419  West  54th  Street,  New   York,  N.Y. 

Phone:   .586-6250    AC:   212 

C.   Kipp  Wessot,  President 
Elaine  Kupersmith,  Vice  President 

Services:  TV  film  procurement;  international 
sliipping.  import  and  export  of  all  film  media; 
editing  service  and  equipiuent;  screening  facili- 
ties, 35/16/8mm;  distiibution,  TV  .spot  commer- 
cials. 


Film   Salvage 

Film    Salvage   Company 
3602  S.  Crenshaw    Hl\d.,  Los  Angeles,  Cal. 

90016 
Phone:   731-2348    AC:   213 

Jan   l-'riedman.   President 

Barrv'  M.  Stidtz,  General  Manager 

Services:  complete  destriiction  of  all  films  ac- 
companied by  a  written  certification  of  destmc- 
tion  b\'  recjuest. 

Theatrical    Livestock 

Chateau  Theatrical  Animals,  Inc. 
fiOS  W  .  4Sth  St.,  New  York,  N.Y.  10036 
Phone:   Circle  6-0.520;   Cable:  CIIATHEAT 

Frederick  E.  Birkner,  President 
Gloria  A.  Stoesser,  Vice  President 

Services:  suppliers  and  trainers  of  theatrical  live- 
stock and  animal  dr;u\ni  \ehicles.  livestock  vans; 
low  bc-d  trailers  for  hauling  wheeled  stock.  Op- 
crate  farm  and  warehouse. 


Other  services 
featured  in 
this  Guide . . . 


( Listings  begin  on  following  pages) 


(lieprcsrnlativcs  (ire  listed  on  page  94) 


( Their  listings  begin  on  page  96  .  . .) 


ACME   FILM   LABORATORIES,    INC. 
1161     N.    Highland     Ave.,    Hollywood,    CaliL 

90038 
Phone:   HO   7-7471     .\C:    213 

Videotape  Services:   35  and    16mm   tape  transfer 
to  film,  video  tape  to  tape,  film  to  iupe,  editing, 
viewing,   black   6c   white   or   color. 
(See  complete  listing  under  film  laboratories) 

TELE  VIEW   RECORDING   SERVICES,   INC. 

6324    Santa     Monica     hbcl.,     I  l<>ll>  udod.    Cal. 

90038 
Phone:   HO  6-5254    AC:   213 

Charles   \'erH;ilen,   President 

Gilbert   R.   Scott,  Secretary-Treasurer 

Bradle\-  Kemp,  Vicr  President-General  Manager 

Services:  videotape  transfers  to  16mm  sound 
film;  making  of  duplicate  vdeotapcs,  editing  of 
videotape. 

VIDEOTAPE    PRODUCTIONS 
OF   NEW   YORK,    INC. 
Videotape  Center,   101   \\  est  GTth  Street,  New- 
York,  New  York    10023 
Phone:  TR  3-5800    AC:  212 
Date  of  Organization:    1958 
John   B.   Lanigan,  President 
George  K.  Gould,  Exeaitivc  Vice  President 

Services:  black  &  white  and  color  videotape  fa- 
cilities, including  studio,  sovmd,  casting,  duping, 
available  to  independent  producers,  agencies  and 
clients. 


VIDEO   TAPE    UNLIMITED,    INC. 
341    .Madison   Axe.,  New    York.   N.Y.    10017 
Phone:  Ml'  6-8066    AC:  212 
Year  of  Organization:    1960 
Henry  Alexander,  President,  Exec.  Producer 

Services:  T\'  packages  &  facilities;  television  mo- 
bile video  tape  cruiser,  studio  or  location:  pro- 
gram, commercial,  pilots;  closed  circuit,  live  or 
videotape  pickups.  Special  effects;  genlock;  mat- 
ting; inserts;  tilm  and  slide  c-hains;  editing. 


IBflE^TTE^J 


PARK   AVENUE   SCREENING   CORP. 
445  Park  Avenue,   New   York,   N.Y. 
Joan    Raphael,    Manager 

Services:  30  scat  theater  for  16  and  35mm;  ele- 
vated stage  for  demonstrations,  meetings,  audi- 
tions, etc. 

PREVIEW   THEATRE,   INC. 
1600  Broadway,   New  York.  N.Y.    10010 
Phone:   CI    6-0865     AC:    212 
William    H.   (inllette.   President 
Mort  Hartung,   Manager 

Services:  four  screening  rooms  for  1 6mm  and 
35nun.  Optical,  magnetic;  interlcK-k;  Cinema- 
Scope.  Stereophonic-;  ecpiipix-d  cutting  room  rent- 
al; outside  rental  of  editorial  equipment;  repair 
department    lor   c^ditorial   e()uipment 

JOHNNY   VICTOR   THEATRE 
RCA   ExhibiHon   Hall,   40    \N .    49th   St.,    New 

York.  N.Y.   10020 
Phone:    .Ml':    9-7200    .\C:    212 
Miss  Madeline  B.   Matterson,  Secretary 
Services:  screening  room  for  film  preview. 
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NATIONAL  DISTRIBUTORS  OF  SPONSORED  FIL/' 


ASSOCIATION    FILMS,    INC. 
Head(|ii;irtiTs   Olliic: 

.147   Madison  Ave.,  New  York.  N.Y.   10017 
PhoiK-:   Mlrray  Ilill  .5-2242    A  C  212 
Midwc'sl  Sali-s  Offici-:  The  Wriijley  Bld«..  400 
\.     Miclii'.;;!!!     Ave..     Chie;ii;o.     III.     00611. 
Phone:   4(i7(l400    A  C  312 
Robert  D.  Mitchell,  PrcmlciU 
J.    R.    Kiniihain.    \'irc-Cluiirni(iii.    Truisiinr 
Rohert    M.    Fineliiint,    Vice    Pri:\uh'iit,    Corpo- 
rate Advcrlisiiiii  &  Public  Rchilioiis 
Roliert  W.   Blither.  Vice  President.  Sales 
A.    L.    Fredrick.    Vice   Presidcfil.    Mid-Wcstcrn 

R<pre\e)ilative 
Rei;.  E\aiis,  \')fT  President.  Sales 
John   Harwick.   Manager  Association 
Instructional  Materials 

Eastern  .■Vrea  Exchange 
600  Grand   .\veiMie,   Ridncfield,    N.J.,   Phone: 
201   WHitnex-  3-8200.  E.   II.  Johnson,  Manaf^er. 

East  Central  Area  Exchange 
.■\lle)»hen\    and   Delaware  A\es.,  Oakmont,  Pa. 
Phone:    4 1 2-828-5900.   Jo.seph   R.    Liebich.    .A/(/;i- 
ager. 

Central  Area  Exchange 
.561    Hillgrove    .Ave.,    La    Cranijc,    111.    Phone: 
312-.325-.337T.    Williani    Larciui.    Manap.er. 

Southern  Area  Exchange 
1621   Dragon  .St.,  Dallas  7,  Texas.  Phone  214 
Riverside  8-87.59.  Ivan  Clark,  Manaficr. 

Western   Area  Exchange 
25358  Cvpre.ss  Ave.,  Havward,  Calif.  Phone: 
11.5-783-0100.  Winston  O.  Siler,  Manager. 

Canada 
Association-Industrial   Films,   135  Peter  Street. 
Toronto.  Oiil.irio.  .\lis.  Jean  Lewis,  Vice-President 
and   Ceneral  Manager;  James  Bach,  Sales  Man- 
ager. 


FILMS  OF  THE  NATIONS  DISTRIBUTORS  INC. 
.305  E.  Srilh  Street,  New  York.  N.Y.   l(t02S 
Phdne:   34S-7fi(M)     A/C  212 
Cable;   CLU- rOFlL.M   NEW    YORK 
Maurice  T.  Groen,  President 
Fnisf   Fisehel,  Vice  President 
William    Rosenfcld,    Secretary/Treasurer 
llenrick   N.   Weener,   Service   Manager 

DisTiuniTioN  oFFirKS:  Birmingham.  Ala.;  Sac- 
r;uMcnlo,  Cjilif.;  Chicago,  III.;  Boston,  Ma.ss.;  St. 
Louis.  Mo.;  Raleigh.  X.C;  Buffalo.  X.Y.;  Brook- 
lyn, \.Y.:  New  York  f:itv;  Canton,  Ohio;  Pitts- 
buruh.  Pa.;  Fort  Worth,  Tex.;  Spokane,  Wa.sh.; 
.Milwaukee,  Wis. 


* 


IDEAL  PICTURES   INCORPORAltD; 

Calif.  94703,  Phone:  OL>iiipic  4-3006  AC:  415, 
Eddie  .\akagama;  6514  .Sehna  Ave.,  Uolhjwood, 
Calif.  90028,  Phone:  HOlivwood  3-0357  AC: 
213.  William  E.  Kennev;  1011  E.  Colfax,  Den- 
ver, Colo.  80218.  Phones:  TAbor  5-5525/KE 
4-4533.  Hal  F.  Stewart.  Kav  Stewart;  55  N.  E. 
13th  St.,  Miami.  Fla.  33132,  Phone:  FRaiiklin 
4-8173,  AC:  305,  Jack  Spire;  133  Nassau, 
N.  W.,  Atlanta,  Ga.  30303,  Phone;  523-2645 
AC:  404,  Glenn  C.  Raines;  1370  S.  Beretania 
St.,  Honolulu,  Hawaii  96814,  Phone:  6-5.536, 
Oram  II.  Sirauser,  Jr.;  417  N.  State  St.,  Chi- 
cago. III.  60610,  Phone:  321-9693  AC:  312, 
Robert  Craig;  15  E.  Marvland  St.,  Indianapolis, 
Ind.  46204.  Phone:  ME  2-6383.  Mrs.  Marty 
.Markev;  616  S.  .5th  St.,  Louisville,  Ki/.  40202, 
Phone:  JUniper  3-.38.59  AC:  .502,  W'right  C. 
Hadden;  102  W.  2.5th  St.,  liallimore.  Md.  21218. 
Phone:  TU.xcdo  9-9963  AC;  301,  Nelson  C. 
White;  42  Melrose  St..  Boston.  Mass.  02116, 
Phone:  IIAncock  6-1133  AC:  617,  Edw.  Konda- 
zian;  15924  Grand  River  Ave.,  Detroit,  Mich. 
48227,  Phone:  VE  8-58.50  AC:  313.  Leo  Leddv; 
3400  Nicollet  Ave.,  Minneapolis,  Minn.  .55408, 
Phone:  TAvlor  7-2966  AC:  612.  Joe  Komarek; 
1822  Main  .St.,  Kan.'ias  Citt/,  Mo.  64108,  Phone: 
HAnison  1-2481  AC:  816,  Charles  Brokenick\  ; 
1907  S.  King.shighwav,  St.  Louis,  Mo.  63110, 
Phone:  PR  1-7160  AC;  314,  Williani  C.  Ravnier; 
1.5.58  .Main  St.,  Buffalo,  M.Y.  14209,  Phone;  TT 
.3-3782,  AC:  716,  William  Ki.kpatiic  k,  Jr.;  321 
W.  44th  St.,  New  York,  NY.  10036,  Phone;  CI 
6-0.560  AC:  212,  Walter  J.  Daulei;  2110  Pavne 
Ave.,  Cleveland.  Ohio  44114,  Phone:  MAin 
1-9173  AC:  216.  Mike  Bhicttnar:  1611  S.  Bo.ston 
.St.,  Tulsa,  Okla.  74119.  Phone;  LU  4-2128  AC: 
918.  Bill  Blair;  1201  S.  W.  Morrison  St.,  Portland, 
Ore.  97205,  Phone;  228-6403  AC;  503,  John  T. 
Moore;  41  N.  113tli  St.,  Philadelphia,  Pa.  19107, 
Phone:  WAlnut  3-0650  AC:  215,  Rav  W.  Oakes; 
220  CJrant  St.,  Pittsburgh,  Pa.  15219,  Phone: 
471-0145  AC:  412,  Mcrvin  C.  Revnolds;  18  S. 
3rd  St..  Memphis.  Tenn.  ,38103.  Phone:  JAck- 
.soii  7-4313  AC:  901,  Stanlev  Nolan;  2434  S. 
Harwood  St.,  Dallas.  Tex.  75215,  Phone:  HAmil- 
ton  8-0109  AC:  214.  Bill  Blair;  1  E.  Main  St., 
Richmond,  Va.  23219,  Phone:  Milton  4-2973 
AC:  703,  D;in  Browning;  4431  W.  North  Ave., 
Milwaukee,  Wis.  53208,  Phone:  UPtown  3-0434 
AC:  414,  Richard  Hoelke. 


THE     JAM     HANDY     ORGANIZATION,      INC. 
Ile.'i(lr|uarlers  Oflice: 

2S2I   K.  Grand  Blvd.,  Detroit,  Mich.  48211 
Phone:  TRinily  5-24.50    A/C  3!.! 

BcU\   W.iiiiis.  ill  I  barge.  D'\li  ihiiilnn  Services 


IDEAL   PICTURES,    INCORPORATED 

III    \lll,ll  All  I  I  IIS     Ol  I  l(  1 

J 010  Church   St.,  Kvanston,  Illinois   60201 

Phone:  273-4563    A/C  312 

Jack  C.  Walts.  President 

Nelson  S.  White,  VicePresulenl 

M.  Cleorge  Weiland,  Ceneral  Manag(r 

Hal  C.  Stewart,  Treasurer 

Eddie  Xakagama,  Srcretanj 

Bn.wrii  Exrii.wcKs:  .530  \.  18tli  St.,  Birming- 
ham, Ala.  35203,  Phone:  323-5268  AC:  205,  Mrs. 
Louise  Hoffman;   1840  Alcatraz  Ave.,   Berkeley, 


* 


MODERN    TALKING    PICTURE    SERVICE,    INC. 

Il(';i(l(|ii;irters  Odice: 

1212    Avenue    of    the     .Vniericas,    New    York, 

New  York,  100.36 
Phone:  76.5-3100  AC:  212 
C:arl  H.  Lenz,  President 

\V.    II.    MacCallum,    EMculive    Vice    Prisident 
R.  .M.  Hough,  Viee-Pnsid<  iit-Sales 
Elsie  C.o\.  Secretary  &  Treasurer 
H;irr\  Bogaards,  A.s.sistaut  Si  trelary 
Ralpii  Del  Coro,  Vice  Presidenl-Satis 

Promotion  &  De{  elopmeut 
W.   .M.  Oard,  Vice  President -0\)irations 
F.    .M.    Kinclu'liK',    Promotitin    Manager 

MoiJKHN    .\lAHKKriN<.    I'iKX.It  V  \l  S 

1212    Avenue    of    the     .Americas.     New     York, 

New  York,  100.36 
Phone:  765-3100  AC:  212 
K.ul  M.  KucchcniMcisler,  in  eliargr 

NATIONAL  SALES  OFFICES 
Eastern  Division  Sales  at  New  York: 
1212   Ave.   of   the   .\inericas.    New    York.    ^.^■. 
Phone:  76.5.3100  AC:  212 
E.  II,  Rogers.  \'iii   President 
Bruce  Thomas;  \\  illi.nn  Qiiivey 


MODERN  TALKING  PICTURE  SER . 
National  Sales  Offices:  at  Pittsburgh: 
910    Penii    Ave..    Pittsburgh,    iVnna.  V"» 
Phone:   GRant   1-9118  AC:  412  "** 

D.  P.  Konii),  in  Charge 

Cexth.^l  Division-  Sales 
1909    I'rudentiiil     Pla/a.    Chicago,    \\  ^ 
I'hoiie:  l)Ela«are  7-3252  .\C:  312 
Dan  Kater,  Vice  President 
Jack  Lusk;  Edwin  Swanson 

Westehn  Di\  isioN  Sali-s 
at  Los  .\ngeles 
1717    N.    Highland    Ave.,    Los    .Vn'.;. 

90028 
Phone:  HOIIywood  2-2201  AC:  213 
N\  .    M.    M.u(;.iiiniii,    Executive  Via    , 
at  San  I'rancisco: 

16    Spear    St.,    San    Francisco,    Cal. 
Phone:  Yukon  2-9414  .\C:  415 
Robert  A.  Kellev-,  in  Charge 

Soi  TiiEHN  Divisio.v  Sales 
1834  "K"  St.,  N.W.,  Washington,  D.  (2« 
Phone:  783-0.558  AC:  202 
Jack  Lallev',  Vice  President 

At  Tohonti) 
1875    Leslie    St.,    Don    .Mills,    Ontan. 
Phone:  444-7.347  AC  416 
C.  L\nn  Meek,  in  Charge 

-At  Biussels.  Belcil'm 
194   .Ave   de  Tervucren,   Brussels   15.  ^Ip 
Donald  W.  Llo\d,  in  Charge 

MODERN  LEARNING  AIDS 
Div.  of   Modern  Talking  Picture  Serv;,  1 
1212    Avenue   of   the    .Americas,   New  loci 

New  York  10036 
Phone:  765-3173  AC:  212 
Joseph  E.  L\nch,  General  Manager 
John  Cook,  Marketing  \hniager 
Jane  Gerisch,   Commioiiealions  Maui 
John  Sullivan,  Accounting   Manager 

National  Sales  Offices 

Eastern  Division  Sales 
at  Boston: 

1168     C'oinnionwealtli       \\e..      Boston'.M 

02134 

Phone:  HA  6-7262  AC:  617 

Jack  L;ingIois,  in  Charge 

at  ^^■ashington,  D.C.: 

IS34  "K"  St..  N.W.,  Washington.  I).  (iO 

Phone:  738-0.5.58  .AC:  202 

I'rank  Hufford,  in  Charge 

Centhal  Di\  ision  Sai.ks 
160  E.   Grand    Ave.,  C:hicago,   111.   601 1 
Phone:  467-6475  AC:  .312 
Jim  Rciiko.  Regional  Manager 
Jack  Fowlie 

StuTiiwr.sT  Division  Sales 
1411  Slocum  St..  Dallas,  Texas  75207 
Phone:  Rl  2-4106  AC:  214 
Bert  Downing.  Regional  Maiuiger 

Westehn  Division  Sales 
at  .S:in  I'riincisco: 

16   Spe;ir   St..   S;in    Francisco.   Cal.   94i5 
Phone:  Ylkon  2-9414  .AC:  415 
(Gordon  Ciiminings.  Jerrv    Holland 
at  Seattle:  c/o  Rarig's,  Inc. 
2100    N.    45(h    St..    Seallle,    ^\  ash.   981' 
Phone:  MFIrose  3,3878  AC:  206 
(  l.nk  Rarig.  {Continued  on  facin,f* 
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BUSINESS  SCREEN  MAGZ 


)I-:rn  learning  aidS:  continued 

SOITHEHN  l)i\rsi()\  Sai.ks 
.  ing   St.,    N.W.,    All:ml;i.    (ia.    M)M8 
=B6  AC:  404 


I  NEWPORT   FILMS,   INC. 

«<th  Ave.,  New  York,  N.Y.   l()();Ui 
i]\}  2-1180    A/C  212 

II  Bfrkowit/,   Prrsidcut 
I'ier,  \'i<c  Prisidi  lit 
iorkowit/.   S(;/c.s   A/flnagrr 
'  llwaiiif,   /'"i/i/i   Editor 

JExcliisive  tlistributor  of  sponsored  film 
lical  use. 


I         ROTHACKER,    INC. 

W  Builclini;.   241    West    17th   Street, 

York.  N.Y.  10011 
1989-2929    A/C  212 
},  D.  Rotliacker.  Jr.,  Prrsidnil 
:ifield  Cooper.  Vicr-Prcsidciit 
I  F.  Psoft.i,  Vicr-Prrsidtiil 

R.  Dawson,  Sccrilory-Ticti.siircr 


ERLING  MOVIES   U.S.A.,   INC. 
M-  Office: 

rk  Axeiiiie,  New  York,   N.Y.    10022 
.586-1717    A/C  212 
,  F.  Dolan,  President 
C.  Holme.  Senior  Vice  President 
(er  Cahanex',   Executive  Vice  President 
].  Fink,  Vice  President,  Director  of 

J.   Henipei.  Ceneral  Maiwfier  — 
atioiis 

ELEvisio.N    Presentations,    Inc. 
(Closed  Circuit  Division) 

rk  Avenue,  New  York,   N.Y.    10022 

42I-9fir)(i    AC   212 
E.  Hrockwa\',  President 
DeLuMien,   Executive   Producer 

lEATivE  Programming  Services 
irk  Avenue,   New  York,  N.Y.    10022 

.58(;-1717    A,C  212 

E.  C;nrNit/.,  President 
.1   Atwood.   Production    Manager 

National  Sai.ks  Offices 
IN  Region 
irk  Avenue,  New   York,   N.Y. 

.5S(i-1717    A  C  212 

1     J.   Fink;   Sophie   C.   Hohne;    Ray   W. 
;  Robert  \'an  Monten 

NCTON,  D.C.  Sales  Office 
I'enusxivania   .\venue,   N.W .    20200 
;  2y.S-.>9,S0    A/C  202 
J.  llavlieek.  Regional  Scdes  Manufier 

■.STERN   Region 

nuth    Mieliinan    Avemie,    Chieauo,    111. 
1)4 

:  9.39-60.56    A/C  .312 
m  J.  Tro\,  Vice  Presidait 
Naphin 

RN    Hi  (:l()\ 

Sunset    Boulevard,    Los    Anjieles,   CaHf. 
28 
:  467-.3739    AC  213 

Rafik,  Rcfiioiuil  Sides  Manager 

Canadian   Sales  Office 
>g  Movies   Canada  (Cont'd,  above) 


STERLING  MOVIES  U.  S.  A.:  CONT'D 
4980  Bucluin  Street,  Montreal  9,  Quebec 
I'l.one:    737-1147    A/C  514 
John    l.nsh.   Manager 

Kegionai.  Film  Kxciianges 

Eastern  Operations  llead(|uarters:  43  West  6ist 
St.,  New  York,  N.Y.  10023,  Phone:  586-1717 
A/C  212,  X'incent  J.  Capu/./.i,  Director  of  Opera- 
tions.  Joseph  Silverniiiit/.,  ContplroUir.  Ophelia 
Bnissaly,  Maiuifier  TV  Dipt..  John  Saitt.i,  Manag- 
er. Data  Process  Di  pi..  Nhiric  liiilioi  k,  Maiiii'^er, 
Proniolion  Dipt.:  Midwestern  Henioual  Office: 
200  S.  Miehinan  .\ve.,  Chicano,  III.  (iOfiOt.  I'hone: 
0.39-0050  .A   C  312,  Donald  'I'horkclson,  Manager: 

Soutliwestcrn  Kegionai  Office:  100  liii\<isity 
A\e.,  Fort  Worth,  'IVx.  70107.  I'honc:  .332-7184 
A/C  817,  1.  L.  Miller,  Manager:  Western  Region- 
al Office:  6290  Sunset  Blvd.,  Los  Alludes,  Calif. 
90028.  I'hone;  464-2656  A/C  21.3,  R;ilph  Rafik, 
Regional  Manager,  Heather  Forsyth,  TV  Co- 
ordinator; Canadian  Office:  4980  Buelum  St., 
Montreal  9,  guebec.  Phone:  737-1147  A/C  514, 
John   Lush,   Manager. 


UNITED   WORLD   FILMS,    INC. 
Ileadjiuarters  Office: 

221    Park   Avenue,   S.,   New  York,  N.Y.    10003 
Phone:   SPring  7-0600    A/C  212 

James  \l.  FrancN ,  President 

Mnna\   Cooilnian,  Viei  -President .  Castle  Pack- 
aged Til  ins 

John   I).  Desmond,  Vice-President,  Distrihulioii 
Services 

Donald    Freeberg,   Director.   .Ai/i  rr/i.s;/i«   & 
Sales  Promotion 

Edward  S.  Rile>-,  Director  of  Piiicliasing 

Frank  J.  (^.ilhans.  Manager.  Rraneli  Oiniations 

.\rthnr  MeLanghlin,   Director,  Sponsored  Film 
Department 

Charles    McGraft\-.   Assistant    Director. 
Sponsored   Film    Distribution    Services 

Leo   li.   Caielpa,   Manager,   Educational   Films 
Department 

New  York  Regional  Aula 
221  Park  Ave.,  New  York,  N.Y.   10003 
Phone:    spring  7-6600    A/C  212 
Herbert  Sidel,  Manager 

Chicago    Regional   Ahea 
542  S.  Dearborn  St..  Chicago,  111.  60605 
Phone:  W  Abash  2-7840    A/C  312 
Dan   Bishop,   Manager 

Los  .\ngeli;s  Regional  Ahea 
1025  N.  Highland  Ave.,  Los  Angeles,  C;dif. 

90038 
Phone:    HOllywood  .5-5136    A   C   213 
\\  illi.nn  Powers,  .Manager 

Portland  Regional  Aula 
.5023  N.E.  Sandy  Blvd..  Portland,  Ore.  97213 
Plione:   ATlantic   1-9732    A   C  503 
l''i;uik  Schnlz,  Manager 

.'\lLA\TA    Rl.GlONAL    AhEA 

287  Techwood  Drive,  Atlanta,  Ca.   30313 
Phone:  JAckson  3-6201    A/C  404 

|.   Hunt.  .Manager 

Dallas  Regional  Ahea 
6434  M:iple  Ave.,   Dallas,  Texas  7.52.35 
Phone:    FLeetwood   2-1830    A  C;   214 

r    Howard,  Manager 

A   Listing  of  Professional   Specialists 

";  ;■  The  coTnii.iriics  Insili'd  I"  snlmnl  lislini; 
data  hir  this  Bn\cr's  (iuide  are  reeogni/cd 
professional  s])eaali-sls  within  the  sei-viee 
groups  alphabetical!)'  indexed  for  the  con- 
venience of  our  worldwide  reader  familv. 


National 
Distributors 
of  the 
Sponsored 

Motion 
Picture . . . 


A     SERVICE      BUYERS     GUIDE 
SPECl.XL    REFERENCE    REPORT 


RVICE   BUYER'S   GUIDE 
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You  can  actually  save  30  to  50%  at 
Cinema  Research  on  traveling  matte 
work,  aerial  image  combinations,  zoom 
titles,  animation,  art  inserts,  live  ac- 
tion combos,  and  blowups  to  35mm  in 
color  or  black  and  white. 
Motion  picture.  TV  and  industrial  pro- 
ducers now  find  special  effects  are 
within  the  realm  of  the  16mm  com- 
mercial/industrial production  budget 
..at  Cinema  Research. 
Put  our  18  years'  experience  to  work 
for  you.  Phone  or  write  Hal  Scheib 
for  economical  answers  to  your  spe- 
cial effects  problems,  or  write  for  il- 
lustrated brochure  and  price  schedule 
today 


SPECIAL 

EFFECTS, 

TITLES 

■ 


OPTICAL 
EFFECTS 

are  within  your 


16mm  fjudget! 


16-36mm  Enlargements 

70-3516mm  Reductions 

Optical  Wipes 

r/atte  Shots 

Inserts 

Stock  Shots 

Film  Correction 

Titles 

Matte  Paintings 
Write  or  phone  for  our  price  list  and  bro- 
chure Illustrating  our  complete  facilities. 


REPRESENTATIVES    OF    THE    FILM    MANUFACTURERS 

A  cDiucnicnt   reference  listing  ol   lield  olliees  and   lechnieal 
specialists  for  these  leading  manufacturers  of  raw  film  stock. 


mtmo  mia\t 


Hi   Norlh  I J   Bict  hot. 
Calll. 


[   HollyMOod   38,   I 


MMCialH  wltk  RiiMnk  PrMiidt,  lac,  muiufK- 
tann  cf  cy<l«m-bullt  •*tlc«l  prlMliii  MUlpntiit. 


PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE   1938 

K' rile /or  FREE  lyf*  tian 


AGFA-GAVAERT,    INC. 

275   North   Street,   Teterboro,   New 

Jerse> 
Phone:  288-4100  AC  201 

Sales  Manager,  Professional  Cine 
Products,  Paul  \'.  C^onnelly. 

Atlanta 

F.  Cole,  1019-C  Collier  Road,  N.W., 
.\tlaiita,  Georgia;  Phone:  .35.5- 
74.50  AC:  404. 

Chicago 

[oe  Berounsky,  6601  \.  Lincoln 
Ave.,  Lincolnwood,  Illinois; 
Phone:   CO  7-9100  AC:   312. 

Dallas 

Tack  Gilbert,  1.3.55  Conant  St.,  Dal- 
las, Te.xas;  Phone:  ME  1-7290 
AC:   214. 

Denver 

R.  Rennett,  5225  East  38th  St., 
Den\er  7,  Colo.;  Phone;  388- 
9261  AC:  303. 

Detroit 

!•".  Schaetzing,  27236  Soiithfield  Rd., 
Latnip  Milage  (Detroit)  Mich., 
Phone:    3.57-1151.   AC::    313. 

Los  Angeles 

I  George  Alexander,  Phil  Singer,  102.5 
Grand  Central  Ave.,  Glendale, 
Calif.  91201.  Phone:  246-8141 
AC:   213. 

San  Francisco 

k'ent    Rooks,    1485    Havshon-    lU\d., 
1        San      Francisco,      Cfalif.      94124; 
Phone:  DE  .3-7569  AC:  415. 


E.  I.  DU  PONT:  CONT'D. 
Midwestern 
F.  11.  Lines,  District  Muiiagi  i;  K.  S. 
Hontz  &  D.  F.  Jones,  Field  Saks 
Managers,  4.560  Toiihv  Avenue, 
Chicago,  Illinois  60646.  Phone: 
ORchard  .5-1010.  AC:   312. 

East  Central 
W.  D.  Raker,  District  Manager. 
R.  E.  Xase,  Field  Sales  Manager, 
20575  Center  Ridge  Road.  Cleve- 
land, Ohio  44116,  Phone:  333-3674. 
AC:  216. 

Southwestern 
R.  \.  Kidwell,  Di.striet  ^fanager. 
].  \y.  Blocher,  A.  C.  King.  R.  C. 
Hitchcock,  Field  Sales  Managers, 
P  O,  Bo.\  10486,  3120  C:ommon- 
wealth  Dri\e,  Dallas,  Te.xas  75247. 
Tecltiiical  Representative:  C.  S. 
Mowbrav,  Southwestern  District 
Office.  Phone:  ME  1-7810.  AC:  214. 

\\'estern 

.M.  .V.  Hatfield,  District  Manager, 
H.  W.  Knop,  Jr.,  Field  Sales 
Manager,  7051  S;uita  Monica  Blvd., 
Los  Angeles,  Calif.  90038.  Phone: 
469-5147.  AC;  213.  Technical  Rep- 
resentatives: R.  L.  McCallister,  San 
Mateo.  Calif.,  Phone:  Diamond  2- 
2822;  W.  A.  Cushm;in,  W.  R.  Holm, 
Los  Angeles  District  Office;  A.  W. 
Statt.  Seattle,  Wash.,  Phone:  Lin- 
coln 6-2610.   .\C;   206. 


].     M. 


KNIGHT  TITLE  SERVICE 

M5  Weil  4Slh  il.,  N.w  Yoik.  N.Y 


E.   I.   DU   PONT 
DE   NEMOURS  &   CO. 

Photo   Products   Department 

Wilmington,  Delaware  19898 

1.  A.  Lniidgaard,  Director.  Sales 

Divi.titm 
F.     B.     Astley,    Assistant     Director, 

Sales  Division 
H.     T.     Haiding,     Moliim     I'icture 

Marketing   Manager 

Regional   Sales   Offices 

.Soutlieastern 
W.  M.  Springer,  Jr.,  District  Man- 
ager. C.  S.  Gates,  Field  Sales 
Manager,  1737  Ellsworth  Industrial 
Drive  N.  W.,  Atlanta,  Georgia 
.30325,  Phone:  .3.55-12.30.  AC:   404. 

Northeastern 
F.  G.  Ileadlev,  Distritt  Manager. 
.380  AlKvoodRd.,  Allwood  Station. 
Clifton,  New  Jerscv  07012,  Phone: 
GH  3-4004,  WAtkins  4-3100  (for 
N.  Y.  use).  Technical  Representa- 
tives: ].  N.  Bennett,  J.  T.  Doiigliertv, 
New  York,  N.Y.  Phone;  951-4777. 
AC:   212. 

Northeastern  —   New  England 

W.  J.  C;uiiion,  Field  Sales  Manager 
Chiruig      BIdg..      824       Bovlston 
Street.   Chestnut    Hill,   Mass.  02167. 
Phoiw:  423-3405.  AC:;  617. 


Mid-Atlantic 

Hustler,  District  Manager. 
W.  F.  Lockwood,  Fivld  Sales 
Manager,  308  E.  Lancaster  Ave., 
W'Nnnewood,  Pa.  19096,  Phone: 
TRiiiity  8-2700.  Technical  Repre- 
sentative: F.  W.  Gerretson,  Wash- 
ington, D.C.  Phone:  ,547-3124.  AC: 
202. 


EASTMAN    KODAK   COMPANY 

Motion  Picture  and  Education 
Markets  Division 

General   Offices:    343    State    Street, 

Rochester,   New    York    14630 
Phone:   325-2000   A/C  716 

D.  E.   Hyiidm;in.  Ceneral  Manager 

East  Coast 
K.    .\1.    .M.ison,   S«/c.s-  Manager,   200 

Park  Ave.,  New  York,  N.Y.  10017. 
Phone:  MUrrav  Hill  7-7080.  AC: 
212. 

Loe;il    Distiibntioii    Point: 
5315     Peachtree     Industrial     Bhd., 

Cluunblee,     Ga.    30005.     Phones: 
GLendale  7-5211/12/13.  AC:   404. 
Midwest 

E.  M.    Stifle.    Sales    Manager,    130 
E.     Randolpli    Dr..    (;hic;igo.    111- 

60(i01.  Phon.-:   2.36-7234.  AC;   312. 

Local    Distril)Mtiou    Point: 

6.300    Ced.ii     Springs    Rd..    Dallas, 

Tex.  75235.  Phone;  I'Leetwood 
1-3221.  AC;  214. 

\\  est  C:oast 
W.   L.   l.uley.  Sales  Manager,  6677 

Santa  Moiiica  Blvd..  llolKwood. 
C:alif.  90038.  Phone;  464-6131.  AC: 
21.3. 


I 


GENERAL   ANILIN 
&    FILM   CGRPORATN 

140  W.  51st  St.,  New  \ , 

10020 
Phone:  JU  2-7600    AC;  1 
C.  W.  Seager,  \ational 

Manager 
L.   ^\'.   Jennis,  Product 

Regio.n-.\l  And  Distp.t 
S.ALEs  Offices  ' 
Northeastern  Regio 

P.  ].  Daly,  Regional  Mam. 
Ban-v,  District  Manager 
51st    St.,    New    York,    N.'i 
Phone:     212    JU     2-7600 
Schlag,  District  Manager, 
versitv      .Ave.,      \\'estwooi' 
0209L  Phone:  617  329-1."' 
ChristniiUi,   District   Mana. 
Lvdel    Rd.,    C:he\erly,    M 
(Washington,  D.C.  District 
301  322-31.30. 

Central  Region 

W.  D.  Hopkins,  Regional 

P.      Stadler,     Di.y/ric( 
42.55  W.  Touhv  Ave.,  CI. 
60646.  Plioiie;  312  679-2:-. 
Davis,      District      Managti    ^i 
Spring  Grove  Ave.,  Cinciniu,  01 
4.5214.     Phone:     513    CH   -511 
H.     W.     Cost,     District    .\naj 
12680     WesUvood     Ave.,    "etr 
Mich.    43223.    Phone:    313  5R 
8410;    E.   J.    Dower.   Distridf 
ager,  K;msas   Cit\,  Kansas. 
Southern  Region 

P.  \'.  DeGraff.  Regional  .\.w 
J.  H.  Faniham,  District  Xm 
2925  Avenue  E  East,  P.O  « 
Arlington,  Tex.  76011;  Fhoi;  '■ 
CR  5-4411;  J.  D.  Coil,  is! 
Manager,  1219  \\illi;uiis  St  \ 
Atlanta,  Ga.  .30309.  Phone;  H 
6-0351;  W.  L.  F;igan.  Dislri.\\ 
ager,  Jacksonv  ille,  Fla.  (mai  g 
dress  —  Orlando).  Phone:  :5 
3-7101. 

Western  Region 

L.    11.    Puieell.    Regional   Mui 
P.  T.  McXaiighton.  Disiric}^ 
ager,   Los   .-Vngeles    District,  " 
Imivrial    Highwav,    P.O.    Bt 
1...  I  labia.  C.dif.  90631.  Phoi: 
LA  6-6601;  \\'.  H.  Met/gar,  J 
Manager,    206    I'tah    Ave., 
Francisco,  Calif.  94080.  Phoi 
jU  9-6500. 

Canada 

G.    F.    Ashniore,    Vice   Prcsio 

Sales  Manager,  ,\nseo  of  <: 

Ltd..  2403  StiUifield  Rd..  Coo 

Ontario.   Phone;    705  277-0.3S 


METRO   KALVAR,   INC 
5.50  Fifth  Avenue,  New  York 

New   York    10036 
Phone:   Jl'   2-2000  A/C  212 

N     B.    B.uon.  Fr<  sidtnt 
A.  W.  H.ill.  Jr..  /)inc/<)r,  A/'H 
R.   B.   Lindeniexer,   Director. 
Technical  Services  ^ 

Rosenau    loins    Becker-Goe 
as  V.  P..  Dircelor  of  Sale; 

•i^  Paul    (i.    Rosenau    has 
Bcckcr-Goessl.   Inc..  C'hicai 
based    communications    fir 
vice-president  :ind  director  o 
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BUSINESS  SCREEN  MAG 


^ 


LARGEST  INVENTORY 

of  Lighting  Equipment 
in  MIDWEST,  U.S.A.  and  CANADA 


# 


National   Headquarters   Detroit 


JACK  A.FROST 


COBO  HALL  OFFICE:  401  Washington  Blvd. 
Rm.  3143,  WO  2-12SS,  Detroit  26,  Michigan 


MAIN  OFFICE:   234   Piquette         CANADIAN   OFFICE: —336  Berini 
TR   3-8030,    Detroit   2,   Michigon         Btlmont  9  1145,  Toronto,  CaMda 
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San  Francisco's 
complete  16  mm 
film  service 


W.A. PALMER  FILMS. INC. 

en    HOWARD    STREET      SAN    FRANCISCO 


Slill  W  riling  Scripts 
Under  I  he  Siimc 
In>|)iiing  l^ilni  Tree  , 


Oeveslc  Ciaiidiicci 

BOX  1473    .    ST.  THOMAS 

U.  S.  VIRCilN  ISLANDS 

Zip  Code:   00802 

Phone:  A/G  809  —  774-L':  70 

Please  call  collect 


YOUR    REFERENCE   GUIDE   TO 

Film  Writers 

A    LISTING    OF    CREATIVE    SPECIALISTS 
EXPERIENCED   IN   AUDIO-VISUAL   MEDIA 


ARMINGTON  &  MEISTER 
220  East  54ll,   St.,  New  York,  N.  Y.   10022 
Phone:   MU  8-:J909  AC:  212 

Date  of  Organization:    lUfiO 

H.   F.  AnniuKton,   Writer 

1-  W.  Meistcr,  Industrial  P.  R.  Consultant 


HOWARD  W.   BAIIEY 
P.O.  Box  "IS.  Winter  Park.  Fhi.  .$2790 
Plione:    644-9.507    AC:    305 

Howard   W.   BailcN',   Wrilrr.  Director 


JOHN   C.   BANCROFT 

5718  North  CanipJKll,  ChicaKo,  111.  60645 
Phone:  ARdmore  1-7747    AC:  312 


SHERMAN    BECK 
207  East  4:5rtl  St..  New  York,  N.Y. 
Plione:   O.Mord  7-1459    AC:   212 
Date  of  Organization:    1947 
Sherman  Beck,  Writer-Director 


LESTER  S.  BECKER 
II  Coh  Drive,  \\  estporf.  Conn. 
Phone:    226-0300    AC:    203 

Lester   Becker,    Writer-Director 


WILLIAM   BERNAL 

161    Dnhois  Ave..  Sea  C.lill,  N.Y.   11579 
Phone  OB  6-1664    AC:  516 
NVilliam    Benial,   Writer-Producer 


SPENCER   BOSTWICK'S   PLANFIIM,   INC. 
.3212  -O-  Street.   N.   \\ ..   \\  :,shiimton,  D.C. 

20007 
Phone  .3,37-2181    AC:  ,301 

Date  of  Organization:    1958 

Spencer  Bostwick,  Owner  -  Head.  Script 

Production  and  Stori/hoard  Services 
Harbara   Ross,    Editorial  .Usi.stant 


RICHARD   W.    BRUNER 
66:t  liftl,  A\e.,  New  York,  N.Y.    10022 
Phone:  PL  2-7510    AC:  212 
_Dateof  Organization:    1963 


COE-PEACOCK 
Covernors   I  loose,  8400  ^\  isconsin   A\e. 

Washington.   D.   C;.   20014 
Phone:   656-5240    AC::   301 
Date  of   Incorpoialion:    1961 
l..mT>    \.  (:„,.,   I,,.  c;liflord  L.  Peacock 


CREATIVE  IMAGES 

Il">   W.sl    7M    Street.    \,  u    'io.k.   N.V.    10023 
Phone:    SI'   7-2626    .VC:    212 
D;i(e  of  Oig.inizatiori;    19," 
Harvey J^ide  Cro.s,s.  Writer-Director 

TED   DE   ALBERICH 
14  Yiirn.oulh   ltd..  (  hiilh:nn.   \e«    |erse.v 
Phone:    6:15-S67S     AC:    2(H 
led   <!,•  Alherieh,   Writer-Director 


EDITORIAL   SERVICES,   INC. 
1276  West  Jl.ird  Street.  CleNeland,  Olii^; 
I'lione:   TOwer   1-4577   AC:  216 

Dale   ()|    Incorporation:    1952 
William   D.  Ellis.  President 


JANE   FITZ-RANDOLPH 
1845   Bluebell   Ave..    Boulder.   Colorad.sn 
Phone:  442-44:16 
Date  of  Organization:    1959 


DON   FRIFIELD  ' 

55  West  42iid   St..   New   York,   N.Y.   I(ft6 
Phone:  565-5230    .\C:  212 
Don  Krifield,  ^\'rit(r-Director 


JAMES  B.  GAHAN 
21  Claremont  A\x:.  Nc"   York.  N.Y.  ln!7 
Phone:  MO  6-0025    AC:  212 

Date  of  Organization:    19,52 
James  B.  Gahan,  Writer-Director 

TONY  GORSLINE 
3.33  E.  21st  St.,  Costa  Mesa,  Calif.  92^ 
Phone:    642-.5251     .\C:    714 
Tony  Gorsline,  Writer-Director 


* 


OEVESTE   GRANDUCCI 
P.O.  Box  1473,  St.  Thomas.  I  .  S.  \  iru, 

Islands.  00802   (Air  .Mail,  please) 
Phone:   774-2770  AC:  809  —  call  colle 
Cable:  GRANSCRIPT  ; 

Date  of  Organization:    1946 


DWINELL   GRANT 
Solebury,    Bucks    County,    Penns>  baiiia  i9«; 
Phone:   297-5204    AC:   215 

Date  of  Organization:    1955 
D\vinell    Griuit,    Science    Writer  &  Ani.ilm 
Designer 


ROBERT  HECKER 
745  N.  llgliland  A\e.,  llolK  wood.  Cal.  KI3$ 
Phone:  WE  7-1016    .\C:  213 
Date  of  Organization:   1960 


BRUCE   HENRY 

Mctor>    Heights,  Stone  Lake.  W  isc-onsiii.    ST6 

Phone:   865-2937    AC:   715 
(opeiiiles    from    mobile    tr;i\el    office    «li«  M 
assignment;   mail   to   Stone    Lake   address  ifw 
warded. ) 


ROBERT  M.    HERTZBERG 
57   \\est  75tli  St.,   New   York.   N.Y.    UWl 
Phone:  TR  .3-3211    AC::  212 


THOM   HOOK   ASSOCIATES 
3726   Oliver  St.,    N.W  ,.   Washington,  D.t 

20015 
Phone:  KE  7-1418    AC:  202 
Dale  of  Organization:    1965 
llioin  Hook,  Oii;i(T 


CHARLES   E.   HUSTON 

7:i;i7    Beecliwood    l)ri\e.    Mentor.   Ohio 

Phone:    255-;US9    AC:    216 

Charles  K.  Huston.  Writer.  Script.s  and  I 

PAUL  W.   JENSEN 

115  South    Benton   St..   P;ilaline,  111. 
Phone:   .3.58-1137    AC:   312 
D.ilcof  Org.uiization:  Jaiiuar\.  1963 
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1 6mm  OPTICALS 

Special  Effects  and 

Animation  Photography 

•  wipes       •  freeze  frames       •  irises       •  flip-overs 

•  split  screen      •  speed  up  action       •  reverse  action       •  slow  down  action 
•blow-ups        •  titles  (any  color)   with  shadow,  over  live  action 

•  frame  line  correction       •  reduction  from  35mm 

•  travelling  mattes      •  special   effects 
^  ^^^^-t,      y"^     *N  •  multiple  exposure       •  bi-packing 

•  color  correction      •  optical  masters 

...  3  optical  printers  ...  5  animation  stands 

.  .  .  and  in-plant  facilities  to  provide  art,  titles, 
mattes,  processing  and  printing. 


special  problems  .  . .  shrunken  stock  .  .  .  edge  fog 
.  .  .  hair  in  gate  .  .  .  bad  framing.    Call  us. 
We've  saved  thousands  of  feet  of  film. 


PILGRIM 

FILM      SERVICES 

2502  50TH  AVE,,  HYATTSVILLE 

MARYLAND 
Phone:    Area    Code    301       773-7072 


<?^^*<. 


'  7  -  VOLUME  26  -  1965 


97 


Your  Reference  Guide  to 

FILM  WRITERS: 


PHILIP  KAIFUS 
1323  51st  Strtil,   Br.u.kl.Mi.   N.Y.  11219 
Phone:  GEdney  5-1075    AC:  212 
Date  of  Orgiuiization:    1953 


JOSEPH   KENAS 

342  East  49tli  St.,  New  York.  N.Y. 
Phoiic:   PLaz:i  3-3395    AC:   212 

Date  of  Oi'j.iiii/.ilioii:    U)-)S 


10(117 


DAVID    E.    KENNEDY  -  SCRIPTS 
6201  Salem  Pike,  Ciiicimiati,  Ohio  45230 

(P.O.    Bi)\   92.   riiiiiimati   4.52011 
Phone:  2:U-1S70 
Date  of  Organization:   1964 


ALEXANDER    KLEIN 
521   Wist   112tli  St.,  .New  York,  .\.Y.   10025 
Phone:  AC  2-7634    AC:  212 
Alexander  Klein  &   staff,  Writers 


DAN   KLUGHERZ 

48  Arrandale   \\iiuii-,  Crtiit  Neck,  New  York 
Phone:  HUnter  2-5737    AC:  516 


ED    KNOWLTON 
Box  368,  Charlton  City.  .Massachiisclfs 
Phone:   248-58S6    AC:   617 
Date  of  Organization:    1963 


WAYNE  A.   LANGSTON 
2266  Houcil   Mill   |{<l..   \.\\..  Atlanta    Ga. 

.30318 
Phone:  355-2422   AC:  404 
Wayne  A.  Langston,  Writer-Director 


DOUGLAS  C.  Mcmullen  -  Script  Services 

10   KtllouK   DiiM-.    Wilton,   Conn. 

Phone:   762-3145    AC:   203 

Dale   of  Organization:    December,    I960 

Donglas    f:.    \I. AIiiIUmi,    Wriirr 


OSMOND  MOIARSKY 
1430    Rhode    Island    Ave.,    .N.W .    Washington, 

DC. 
Phone:   667-6697    AC:   301 
Date  of  Organization:    1946 


BRUCE   MOODY 
372  Central  I'ark  Wfsl.   \i«    ^(,rk.  N.Y.   10025 
Phone:  UN  .5-5278    AC:  212 
D.iti-   111    Oruatii/ation:    1961  ' 


EDWARD    R.    MURKLAND,    Writing 
27   Bank  Street,  .New  Milford,  C;oini.  06776 
Plioiies:   EL  4-3301/5660    AC:  203 
Date   of   Organiz;iti()n:    1962 


NICK   NICHOLSON 
6222  Rex  Drixo.   Dallas,    1  ixas  75230 
I'hont:    K.M    S-0903    AC;    214 
Date  of   Organization:    1957 


EDDIE   O'BRIEN  -  THE   WRITER 
67   Old   lii^liway,   Wilton,   C;oini. 
Phone:   762-8400    AC:  203 

Date  of  Organization:    1960 


WILLIAM   E.   O'CONNELL 

17    lr\iiij;    Place.    IViliani,    New    York 
Phone:   PE    S-5;MS    AC:   914 


STAN    PHILLIPS 
1060   Bannock  St..  Den\er,  Colo.  80204 
Phone:   534-6494    AC:   303 

Date  of  Organization:  ]9f->2 

Stanle>    C.    Pliillips.    Wiilir-Cnusidtant 


HENRY   R.    POSTER 
Sonth   Farm   Hoad.   Port   Washington,  N.Y. 

110,50 
663  Fifth  Avenue,  New  Y'ork,  N.Y.   10022 

PI,  2-7510    AC::   212 
Phone:  PO  7-1310  AC:  516;  in  New  York  City: 
Date  of  Organization:   1961 


HARRY    PRESTON 
1279  W  .  Forest  A\e.,  Detroit,  Michigan  48201 
Phone:  831-1786    AC:  313 

Date  of  Organization:    1952 

Mail)    Preston,   Writer.   Director,  Producer 


CARL  PUGH 

13123  S.W.  64th  Court,  Miami,  Fla.  331.56 
Phone:  MOhawk  1-9440    AC:  305 


LEON   S.   RHODES 
King  Road,  Br>  n   Allnn,   lVnns\  Kania    19009 
Phone:   Wilson  7-1 153    AC:  215 

Date  of  Organi/ation:   1942 


MARSHALL  RIGGAN 
2.300  Stanley,  Fort  Worth  Texas 
Phone:   WAlmit   4-!)669    AC:   817 


M.   G.    RIPPETEAU 

1427    Chu'-e:i    St.,    Kvinislon,    III 
Phone:  UN  4-9043  AC:  312 


60201 


Detailed  Listings  of  Experienced  Film  Writers 
Are  Also  Published  in  the  Production  Review 


RAY  MERCER  ^  CO. 

4241  Normal  Avenue  Hollywood  29,  Calif. 


NO.3-9331 


ANN    AND   RALPH    SCHOOLMAh 
Ilorton    Koad.   Cold    Spring.   New    York' 
Phone:    Cold   Spring  5-3609    .\C:   914 
Ralph  Schoolman,  Writer 
Ann  Schoolman,  Writer  and  Research 


* 


WOODY   SIEGEL 
Film  Center,  6,30  Ninth  Ave.,  New  Yor 
Phone:  JU  2-3480    AC:  212 


N.l 


WILLIAM   L.   SIMON   FILM  SCRIPTS,  fc 

24(17'.;  K\v  St.  N.W..  Washington,  D.C.OOJ 
Phone:  FEderal  3-7514    AC:  202 

Date  of  Organization;   1958 


STANFORD   SOBEL 

103  Park  Avenue,  New  York,  N.Y.  100 
Phone:   LExington  2-14,50    AC:  212 

Date  of  Organization;    1947 


RAY  SPERRY 

23.32  Manchester  A\e.,  Cardiff-hy-the-S 

Calif.   92007 
Phone:  75,1-7118    AC:   714 
Date  of  Organization:   1961 


GENE   STARBECKER,   film  builder 
475  Fifth  Ave..   New  York.  N.Y. 
Phone:  MU  3-1093    AC:  212 

Clene  Starbecker.   Writer 

C.i\]  Ste\ens,  Research  Assistant 

Rita  Franklin,  Sccretani 


J.   M.   STARBECKER,   INC, 

8700  Manchester  Rd.,  Silver  Spring,  M( 
Phone:   587-8648    AC:  301 

D;i(('   (il    Organization:    1954 
I.    M.   Starbecker,    Writer-Director 
Mugene    Starbecker,    Writer-Director 
Marcia    Marlow,    Ste\e    Stelean,   Writers 
Inna  Einhebei,   Marlnini   Belew.  Sccrelar, 


KENNETH   STUBBS 
1334  Wisconsin  Avenue,  N.W. 

\\'ashingt(Mi,  D.C.  20007 
Phone;  33S-4449  AC:  202 
Date  of  Organization:  1954 
Kenneth  Stnbhs-.  Writer  and  Artist 


PETER   J.   STUPKA 

69S0   Maple   Street.   N.W..   Washington.  .C, 

20012 
Phone:   RAndoIph  3-6427    AC:  202 
Date  of  Organization:   1945 

DON   SWEET 
3402  —   15:ird  St.,  Mushing,  N.Y.   I13.5J 
Phone;   463-9095    AC:   212 
Date  of  Organization;    1963 


lOOl 


JOHN   TATGE 

.322  East  .14th  St.,  New  York,  N.Y. 
I'l.one;  LE  2-3697    AC:  212 

I  'ate    ot    Oig.iiii/.itiou:     1961 

W  ;isliini;lon  Hepresenlative:  Cene  Fcltoii.  »• 
loM  Stmlio,  IS3()  Jclfcr.son  Pi.,  N.W.,  V* 
ington  36.  D.C.  Phone:  FE  8-4294. 

FRAN    TUCKSCHER   AND   ASSOCIATE? 
Til    —    I4tli   St..    N.W..    Washington.   IX 

20005 
I'l (•;    lAccntixe   .t-(i6()4     AC:   202 

I). ill-  ol    Org.iiii/.ilioM:    19.5.5  H 

Fran    'I  iicksriicr.    Writer-Director  '^ 

Kim    N;itli;iiisoii.    Editorial  Siiperc'sor- 
Hi  \ear(  Ik  r 

(  (  ON  IIM)|;»    ON     nil      IDMOWING    PAGE    lU 
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BUSINESS  SCREEN  VIAGA2NE 


THIS  FILM  PRODUCER  HAS  INDEED  ''ARRIVED''7 


Y  N  C  R  0 


announces  the  truly  unique,  cost -saving 


Producer's     Rental    E  q  u  i  p  ivi  e  im  t    Plaim 


Now  get  complete  film  rental  equipment  to  fit  any 
job  (16  or  35mm)  from  the  smallest  industrial  to 
the  largest  theatrical  at  special  low  package  rates! 
Meets  the  requirements  of  your  flexible  shooting 
schedule  and  varied   production   problems! 


Choose  from  our  large  inventory  of  new  and  highly 
maintained  equipment.  We  quick-load  and  deliver  on 
our  own  trucks  DIRECTLY  TO  YOUR  SHOOTING 
LOCATION!  All  equipment  is  guaranteed  to  be 
trouble-free  for  quick  setups! 


At  your  instructions  we  truck  directly  to  any  of  33  major  cities  from  Richmond. 

and  anywhere  in-between! 


Virginia,  to  Bangor.  Maine,  west  to  Cleveland,  Ohio 


Send  now  for  your  copy  of  our  romptrtr  rale  cartl 
nr  phanr  for  (lirrcl  (luotations. 


SYNCR0N    CORPORATION 


>A/ALLINGFORD 
CONNECTICUT 
203-269-A465 
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lAVA  Report:   AnaloniN  of  Coinnnini(  ations 


Bol)  MfCaslin.  (iitiipdhir  Tractor 
(ihirtl  from  left),  sinaks  up  chiriii^ 
a  Topical  Go-Roiiiul  vc.s.siod  at 
lAVA's  full  nuctiiifi  in  lio.stoii  .   .  . 

(CONTINUED    FROM     PAGE    45) 

man  Edward  Palmer  ( New  Eng- 
land Telephone  &  Telegraph  Co. ) ; 
Dr.  Raymond  Wyman,  Audio- Vis- 
ual Director  of  the  School  of  Edu- 
cation. L'ni\ersity  of  Massachu- 
setts, described  what  educators 
need  in  the  way  of  industry-sup- 
plied overhead  materials,  and  how 
this  need  can  be  met.  Other  speak- 
ers on  this  panel  were  Dr.  Gaylen 
Kelly,  Audio-Visual  Director.  Bos- 
ton University  School  of  Educa- 
tion, and  George  Gibson.  Audio- 
Visual  Director  of  Harvard  Grad- 
uate School  of  Business  Adminis- 
tration, who  both  discussed  "how 
industry  can  help  the  education 
field." 

New  Tool  to  Help  tlif  Blind 

Dr.  Edward  J.  Waterhouse.  Di- 
rector of  the  Perkins  School  for 
the  Blind,  in  Boston,  described 
some  of  the  psychological  aspects 
of  blindness.  Blind  people,  he  said, 
use  sound  as  a  guiding  influence 
better  than  sighted  people  for  no 
other  reason  than  that  they  try 
harder.  He  demonstrated  a  newly 
developed  machine  which  com- 
presses the  time  of  speech  —  by 
eliminating  pauses,  and  by  other 
methods  —  without  altering  pitch. 
Compressed  speech  —  up  to  Si) 
percent  shorter  in  elapsed  time  — 
greatly  benefits  students  and  other 
users  of  spoken  books. 

At  lAVA's  Banquet,  held  out 
over  the  water  at  Anthony's  Pier 
4  Restaurant,  the  guest  speaker 
was  Dr.  Benjamin  VVeiner.  Direc- 
tor of  American  Business  .Service 
of  the  Office  of  the  Deputy  Sec- 
crctary  of  State,  who  described 
some  of  the  services  the  Depart- 
ment of  State  is  performing  for 
American  business 

I'resc-nliiiu  Film  as  ;i  \ltdiiim 

A  final  day"s  activities  iw  pres- 
entations by  Carl  Lcnz.  president 
of  McKlern  Talking  Picture  Serv- 
ice, and  members  Larry  Wai  lock 
and  Al  Schlachtmeycr  (Link-  It 
C  ompany). 

Mr.  Lcnz's  "Stop  Light"  pres- 
entation  is  designed   for  showing 


to  groups  of  ad\ertising  and  pub- 
lic relations  people.  It  was  brought 
to  Boston  for  a  tryout.  he  said,  be- 
cause lAVA  represented  the  most 
sophisticated  of  industrial  groups 
and  he  hoped  that  these  true  be- 
lievers in  the  film  medium  would 
approve  of  its  contents.  Working 
in  tandem  with  the  multi-screen 
slide  and  motion  picture  presenta- 
tion. Mr.  Lenz  established  the 
point  that  films  are  now  an  ecjual 
partner  with  other  major  media 
—  they  offer  big  and  last  grow- 
ing audiences,  and  new  techniques 
of  reaching  people  are  continually 
increasing  the  versatility  of  the 
medium. 

Mr.  Warnock  and  Mr.  Schlacht- 
meycr described  a  complete  mar- 
keting   approach     that    Link-Belt 


Company  has  recently  produced 
lor  its  salesmen.  A  motion  pic- 
ture. Internal  Quality,  is  the  key- 
stone to  the  entire  program,  which 
involves  advertising,  trade  shoAs. 
direct  mail  and  other  media. 

Carl  Lenz  also  filled  in  for  Ott 
Coelln  (Blsiness  Screen)  to  re- 
port on  the  recently-completed 
Si.Mh  International  Industrial  Film 
Festival,  at  Rouen.  France.  Mr. 
Lenz  and  Mr.  Coelln  had  been 
jurors  at  this  event  during  the 
preceding  week. 

Meet  in  Chicago  Next  Spring 
Next  Spring's  annual  lAVA 
meeting  will  take  place  in  Chica- 
go (on  May  2-5)  at  a  location  not 
yet  chosen.  Don  Glasell  (Mont- 
gomery Ward )  is  program  chair- 
man. • 


Creative  accomplishments  through  films 
that  achieve  their  purpose  for  clients 
communicating  to  business  and  industry. 


'^^       Recent  Awards 
From 

COLUMBUS  FILM  COUNCIL  FESTIVAL 

DAY  OF  VISUALS 

COUNCIL  ON  INTERNATIONAL  NON -THEATRICAL  EVENTS 

VENICE  FILM  FESTIVAL 

NAM  INSTITUTE  OF  INDUSTRIAL  RELATIONS 

AMERICAN  FILM  FESTIVAL 

NATIONAL  SCIENTIFIC  UNIVERSITY  FILM  FESTIVAL 

UNIVERSITY  OF  PADUA  SCIENTIFIC  DIDACTIC  FESTIVAL 


Reid  Ray  Films 


I'anelists    from    education 
CUorfic  Gibson,   Harvard 
Ihi.sitirss;  Raymoiul  Wijmu 
\itij   of   Ma-ssachu.sdis;  an 
Kelly,  of  Boston  Univeni: 


2269  FORD  PARKWAY,  ST.  PAUL,  MINN. 


208  S.  LASALLE  ST.,  CHICAGO,  ILL. 


"Conformity"  Provokes  Tlnghi 
About  the  Role  of  Individij  M 

'     A  thought-provoking  laisi 
documentary.     Conformity  g 
"what's  happening  to  thi.    ' 
ual   in   .Xmeriea'.'""  Origii 
duced  as  a  CBS-TV  "spi. 
now  available  in  16mni  ~ 
free  loan  to  schools,  ser\ 
and  other  adult  groups. 

Conformity  —  one  of  tl  im 
hazardous   threats   to  ourlcn 
cratic  society  today  —  :    - 
nized  in  sequences  on  nic 
assemhiy  lines,  look-alike 
de\elopments.   organizatK ;.  .. 
men"  and  standardized  ma'  ed 
cation.   The  4()-minute  fi'  ' 
a\ailahlc     from     Sterling 
V.  S.  A.,  makes  the  point  ilitl 
problem    can   only   be  soH  1 
persons  \\hi>  prize  the  rigliufi 
fusing  to  accept  things  as  ' 

The  script  by  author  Jci 
is  narrated  by  CBS  news  eoiw 
tatiir  Harry  Reasoner.  Th, 
|iiclurc  is  sponsored  by  ^ 
.lames  Laboratories.  Dii 
requests  to  Sterling  at  .- 
.Xvenue.  New  York.  ^ 
10022. 

*        *       * 

Capital    Bakers   Aid   Trainit 
of   Route   Salesmen   With  Im 

.\n  intensified  training  r'' 
for  route  salesmen  of  Cap 
ers.  Inc..  a  large  regional  ''i^ 
with  disiributiiin  in  Penns\  m 
Maryland  and  New  Jerscv » 
launched  with  a  20-niinuti."ol 
film.  Produced  by  the  Motic'P 
ture  Division  of  the  Walt  ' 
O'Connor  Co.,  llarrisburgP 
the  training  film  is  titled  hid 
Bread  Rnuncw  Your  Ihi- 

The  film  depicts  a  da- 
life  of  a  route  salesman  anil  '' 
solutions  to  the  problems  at  o 
jections  he  faces.  "We  fully  iP« 
this  picture  to  pay  its  way  in  I" 
atively  short  time."  said  C)il 
sales  manager  Arthur  F.  '« 
"The  savings  in  man-hours  ' 
struction  alone  will  be  trci'l 
ous." 
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BUSINESS  SCREEN  MAGA  N 


fNUFACTURERS  OF  FILM  PRODUCTION  EQUIPMENT 


i 

Motion   Picture 
ijera   Manufacturers 
Itl  Impex  Corporation 
J  Ave..    S.,    New    York,     NY. 

i  ibutor    of    Bauer    cameras. 


;  Corporation  of  America 

I  Avenue.  South.  New  York 
10  Phone:  (212)  SP  7-3200. 

[26  N.  Cole  Ave.,  Hollywood, 

distributor  of  Arnold  &  Rich- 
1  picture  equipment,  includ- 
.'X  16  and  Arriflex  35  cameras 
.sories. 


)ach-Aur!con,  Inc. 

-laine  St..  Hollywood.  Cali- 
10036.  Phone:  (213)  HO  2-0931. 

urer  of  the  Auricon  line  of 
und-on-film  motion  picture 
and  full  line  of  associated 
es. 


* 


I  &  Howell  Company 

:ormick  Road,  Chicago.  Illi- 
)45.  Phone:  (312)  262-1600. 

urer  of  professional  motion 
ameras  for  newsreel,  studio 
to-instrumentation,  plus  re- 
essories. 

Cinema  Beaulieu 

twood  Blvd.,  Los  Angeles, 
)024  Phone:  (213)  477-8641 

ributor  for  Beaulieu  motion 
cameras. 


* 


e  Debrie  of  New  York 

th  Ave..  College  Point.  New 
356  Phone:  (212)  HI  5-4200; 
York;  (212)  JU  6-0799 

ibutors  of  the  Andre  Debrie 
imm  professional  motion  pic- 
ira. 


* 


men  Kodak  Company 

,  Rochester,  New  York  14650 
(716)  325-2000 

urer  of  the  Cine-Special  and 
essional  Reflex  motion  pic- 
eras  and  related  accessories. 


* 


Corporation  of  America 

ose  Ave.,  Los  Angeles,  Calif. 

)rs  of  the  Eclair  NPR  and 
wtion  picture  camera  equip- 
accessories. 


A    Convenient    Directory    of    Camera,    Lens,    Sound,    Lighting    &    Other 
Products    &    Accessories    Important    to    the    Producer    and    Laboratory 


Mitchell  Camera  Corporation 

666    West    Harvard    Street,    Glendale, 
Calif.  91209   Phone:  (213)  CH   5-1088 

Agents:  Mitchell  Camera  of  New  York, 
Inc.,  521  Fifth  Ave.,  New  York  City. 
Vinten  Mitchell  Ltd..  715  North  Circu- 
lar Road.  London  N.W.  2,  England. 
Nagase  &  Co.,  Ltd.,  3,  2-Chome  Kobu- 
nacho,  Nihonbashi,  Chuoku,  Tokyo, 
Japan. 

Manufacturer  of  Mitchell  16,  35  and 
65mm  standard  and  high-speed  cam- 
eras for  special  requirements,  plus  all 
related  accessories. 


Paillard,  Incorporated 

1900   Lower   Rd..   Linden.   N.J.    Phone: 
(201)381-5600 

Representing  the  Bolex  line  of  16mm 
professional  motion  picture  cameras 
and  related  accessories. 


Pathe  Products,  Inc. 

153     Daboll     St..     Providence.     Rhode 
Island.  Phone:  (401)  DE  1-5050. 

U.S.   Agents   for   Pathe   Societe   Com- 
merciale      et      Industrielle.      Pathe 
Webo-M  16mm  reflex  professional  mo- 
tion picture  camera  and  accessories. 


Specialized   Cameras 

(see  descriptions  in  listings) 

Beckman  &  Whitley,  Inc. 

993  San   Carlos   Avenue,   San    Carlos, 
Calif.  94010.  Phone:  591-8241. 

Manufacturer  of  high-speed  and  pho- 
to-instrumentation equipment  and 
accessories,  including  both  framing 
and  streak  cameras. 


Benson-Lehner  Corporation 

1860  Franklin  St.,  Santa  Monica,  Calif. 

15mm.  35mm  and  70mm  high-speed 
cameras  and  photo-instrumentation 
equipment. 


Edgerton,  Germeshausen  &  Grier, 
Inc. 

160   Brookline   Avenue.   Boston.   Mass. 
02215  Phone:  (617)  CL  7-9700. 

Underwater  cameras  and  accessories. 


* 


Fairchild  Camera  &  Instrument 
Corp. 

(Industrial  Products  Division) 

221     Fairchild    Ave.,    Plainview,     N.Y. 
Phone:  (516)  WE  8-9601. 

Aerial  cameras  and  aerial  reconnais- 
sance systems;  high-speed  motion 
picture  cameras  and  the  Fairchild 
8mm  sound  camera  (with  Fairchild 
8mm  sound-on-film  projectors). 


Flight  Research,  Inc. 

P.   0.   Box   IF.   Richmond   1,  Virginia 

16mm.  35mm  and  70  mm  multidata 
cameras;  70mm  space  camera  and  ac- 
cessories. 

D.  B.  AAilliken  Company 

131    N.    Fifth    Avenue.   Arcadia,   Calif. 
91006  Phone:  EL  9-6691. 

16mm  photo-instrumentation  cameras 
High-speed  motion  picture  cameras; 
photo-instrumentation  accessories. 


Photo-Sonics,  Inc. 

820  South   Mariposa   Street.   Burbank, 
California.    Phone:   (213)   VI    9-6251. 

16.   35,   and   70mm   high-speed   photo- 
instrumentation  cameras. 


Polaroid  Corporation 

119    Windsor    St..    Cambridge.    Mass. 
02139 

Manufacturers  of  Polaroid  color  and 
b&w  still  cameras  and  related  acces- 
sory equipment  for  industrial  view, 
record  and  other  systems  applicable 
to  business  and  industry. 


Red  Lake  Laboratories 

2971   Corvin   Drive.  Santa  Clara.  Calif. 
95051  Phone:  739-1698 

Electronic    and    high-speed    cameras. 


3M  Co.  —  Photographic 

Equipment  &  Optical  Div., 

Wollensak  Plant 

850     Hudson     Ave.,     Rochester,     N.Y. 
14621 

High-speed  motion  picture  cameras 
and  photo-instrumentation  accessor- 
ies. 


Traid  Corporation 

777  Flower  St..  Glendale.  Calif.  Phone: 
(213)  245-9393. 

High-speed  motion  picture  cameras 
and  photo-instrumentation  equip- 
ment. Other  cine  accessories. 

Lens   Manufacturers 

(also    see    Bell    &    Howell,    Kodak, 
Rank  and  other  listed  firms) 


Arriflex    Corporation    of    America 

257  Park  Ave.,  South.   New  York.  N.Y. 
10010  Phone:  (212)  SP  7-3200. 

U.S.  distributor  of  Arnold  &   Richter 
lenses,  tripods  and  other  accessories. 


This  listing  is  selective,  including 
only  those  principal  sources  of  pro- 
ducts and  services  used  in  the  field. 


Bausch  &  Lomb,  Inc. 

(Photographic  &  Industrial 
Optics  Dept.) 

72262    Bausch    St..    Rochester,    N.    Y. 
Phone:  (716)  LO  2-3000. 

Manufacturer   of   optical    products   & 
lenses;  special  optical  systems. 


Elgeet  Optical  Company,  Inc. 

838  Smith  St..  Rochester.  N.  Y.  Phone: 
(716)  BE  5-8080. 

Manufacturer    of    lenses;    optical    in- 
struments and  accessories. 


Kollmorgan  Optical  Corporation 

347   King   Street.   Northampton,   Mass. 

Manufacturer  of  motion  picture  and 
television  lenses,  aerial  camera  lens- 
es, and  other  optical  photoinstrumen- 
tation  systems. 


Tiffen  Optical  Company 

71    Jane    St..    Rosiyn    Heights,    Long 
Island,  New  York.  11577 

Optics-mirrors,   prisms,  windows,  vac- 
uum coatings,  photographic  filters. 


Carl  Zeiss,  Incorporated 

444  Fifth  Ave.,  New  York.  N.  Y.  10018 
Phone:  (212)  PE  6-6070. 

U.  S.  agents  for  lenses  and  precision 
optical  systems. 


Zoomar,  Incorporated 

55  Sea  Cliff  Avenue.  Glen  Cove.  N.  Y. 
11542 

Manufacturer  of  Zoomar  lenses;  op- 
tics for  TV  and  ITV.  camera  assem- 
blies for  photo-instrumentation. 


Sound    Equipment 


Amega  Corporation 

11817  Wicks  St.,  Sun  Valley,  Calif. 

Manufacturer   of   Amega    Sound    Sys- 
tems for  the  motion  picture  industry. 


Ampex  Audio  Division 

401    Broadway.    Redwood    City,    Calif. 

94063. 
Manufacturer    of     professional     mag- 
netic tape  equipment  and  related  ac- 
cessories. 

Bach  Auricon,  Inc. 

(see  listing  under  Cameras) 

Manufacturer  of  sound-on-film  record- 
ing equipment  including  single  & 
multi-track  recording  on  prestriped 
16mm  film. 

Kudelski 

6,  ch.  de  I'Etang.  Paudex  —  Lausanne, 
Switzerland. 

Manufacturer  of  professional  portable 
lip-sync  tape  recorders  and  sound 
systems  including  the  Nagra  III. 
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MANUFACTURERS  & 


DISTRIBUTORS  OF  FILM  PRODUCTION  EQUIPMENT  \HS^ 


SOUND   EQUIPMENT:  Specialists    in    Lighting    Equipment   Rental   &   Sales 


Magnasync  Corporation 

5547  Satsuma  Avenue,  North  Holly- 
wood, Calif.  91601.  Phone:  (213)  TR 
7-0965.  Cable:  MAGNASYNC. 

Manufacturer  of  professional  sound 
recording  equipment  and  sound  sys- 
tems; dubbers  and  interlocked  repro- 
ducers for  transfer  work,  assemby 
and  magnetic  mixing. 


Precision  Laboratories 

Division  of  Precision  Cine  Equipment 
Corporation,  928-930  East  51st  Street, 
Brooklyn.  New  York.  11203 

Manufacturer  of  sound  editing  equip- 
ment. 


* 


RCA  -  Broadcast  & 

Communications  Products 

Division 

2700  W.  Olive  Ave.,  Burbank,  Cal.  91505; 
or  36  W.  49th  St.,  New  York,  N.Y. 
10020 

Manufacturer  of  professional  record- 
ing and  reproducing  systems,  includ- 
ing the  RCA  PM-77  and  Unilock,  a 
complete  1/4"  sync  tape  system. 

Reevesound  Company,  Inc. 

35-54  36th  Street,  Long  Island  City 
New    York.    11106    Phone:    AS    4-1500 

Manufacturer  of  Reevesound  record- 
ers for  optical  and  magnetic  motion 
picture  sound  track  recording. 

Stancil-Hoffman  Corporation 

921  North  Highland  Avenue,  Holly- 
wood, Calif.  90038.  Phone:  (213)  HO 
4-7461. 

Manufacturer  of  magnetic  tape  re- 
cording equipment. 


Westrex  Company 

Division  of  Litton  Industries 

1136  N.  Las  Palmas,  Hollywood,  Calif. 

Manufacturer  of  sound  recording  and 
cutting  equipment. 

Animation    Equipment 

Oxberry    Corporation 

620  Fayette  Avenue.,  Mamaroneck,   N 
Y.  Phone:  (914)  OW  8-9400 

Branches:    7445   Sunset    Blvd.,    Holly- 
wood,  Calif.    Phone:    HO   9-7080.   33 
Liberty  Lane,  Addlestone,  Surrey,  Eng- 
land. 

Manufacturer  of  the  Oxberry  line  of 
animation  stands,  aerial-image  equip- 
ment and  all  related  accessories. 


* 


this  symbol,  appearing  on 
a  company  listing  in  these  pages, 
refers  to  informative  advertising  ap- 
pearing in  other  pages  of  this  Annual 
Buyer's  Guide  to  Film  Production 
Services   4    Production    Equipment. 


* 


Jack  A.  Frost 

234   Piquette,   Detroit,  Michigan   48202 
Phone:  (313)  TR  3-8030. 

Canadian    Office:    336    Bering,    Toron- 
to, Canada.  Phone:  BE  9-1145. 

Rentals,  sales  and  service  of  lighting 
equipment;  also  handles  other  types 
of  production  equipment;  specializes 
in  "package  deals." 


Charles  Ross,  Incorporated 

333  West  52nd  Street,  New  York,  N.  Y. 
10019.  Phone:  (212)  CI  6-5470. 

Rental,  sales  and  service  of  special- 
ized lighting  equipment  including 
generator  trucks  &  trailers,  grip  equip- 
ment and  props. 


L.  A.  Stage  Lighting  Company 

1451    Venice    Boulevard,   Los   Angeles, 
Calif.  90006.  Phone:  (213)  DU  4-1241. 

Rental,  sales  and  service  of   lighting 
equipment  and  related  accessories. 


Studio  Lighting  Company 

2212    North    Halsted    Street,    Chicago, 
III.  60614.  Phone:  (312)  EA  7-2800. 

Rental,  sales  and  service  of  lighting 
equipment  including  lights,  cable 
boxes,  and  grip  equipment. 


LIGHh 
ANYONE  ? 


1 


STUDIO 


LIOMTINO 


If  you  ore  based  in  the  Midwest,  or  if  you  come  here  to  work, 
you  con  rely  on  our  help.  Forty-six  years  of  experience  stands 
behind  our  ability  to  serve  your  lighting  needs  for  Motion 
Pictures,  Exhibitions,  Trade  Shows  or  Television.  You  can  rely 
on  our  StafF.  You  can  rely  on  our  equipment.  It  is  properly 
maintained.  That's  our  promise  to  you.  Send  for  our  free 
rental  catalog. 
RENTALS -SALES- PRODUCT/ON  SERV/CE  -  REPAIR  SERV/CE 


AREA  COOC  112  PHONl  12;.2WM 

(TUDIO    LIOMTINO    COMPANY.  INC. 

2212  NORTH   HALSTED  STREET 
CHICAOO,  ILLINOIS   60«  I  < 

Serving  the  Profess/on  since  1919 


Manufacturers  of  Liifjng 
For   Studio   and   Locotii  (k 

Century  Lighting,  li 

512  West  43rd  Street,  New  Y«,|i* 
10036.  Phone:  (212)  CH  4-70S 

Manufacturer  of  Lekolite  anirr^f.; 
lens  spotlights,  floodlights  arxoop 
and  a  variety  of  striplight  •— 
other  related  accessories. 


* 


ColorTran  Industrie 

1015     Chestnut     St.,     Burbani  c?i' 
91502. 

Specializes  in  the  manufaore  i 
high-intensity  light  sources  ij  i|^ 
terns,  systems  for  explosion-(of  ( 
mospheres;  absorbing  and  rtectii 
heat  filters  and  other  accessor'i. 


General  Electric  Compcy 

Lamp  Division 

Nela  Park,  Cleveland,  Ohio44U 

Manufacturer  of  the  Portab 
Light  and  many  other  types 
equipment  and  accessories. 

Lowel-Light  Photo  Engineinj 

429  West  54th  Street,  New  Yor  N. 
10019.  Phone:  (212)  PL  7-2125. 

Manufacturer  of  the  Uni-6  lighlgl 


J.  G.  McAlister,  Inc 

1117    N.   McCadden    Place,  Hol«o 
Calif.  90038  Phone:  (213)  HO  33 

Bardwell  &  McAlister  lighting  qi 
ment,  generators;  both  sale,  ! 
rentals. 


* 


Mole-Richardson  Compo- 

937    N.   Sycamore   Avenue,  Holl'( 
Calif.  90038   Phone;  (213)  OL  ) 

Manufacturer  of  specialized  im 
equipment  for  motion  picturs 
television  studios.  , 


Naren  Industries,  Inc 

2104    North    Orchard    Street,  Of. 
III.    60614.    Phone:    (312)   OE   I 

Manufacturer    of    lighting    eqin 
and  related  accessories. 

Novo,    Division   of   Asco 

25-15     50th     St.,    Woodside    77, 

York.    Phone    :(212)   932-4040 
Professional   lighting  equipment 


Packaged  Lighting  Services 
36  38   Woodworth    Ave.,   YonkerJ 

York  10701 
Manufacturer  of  studio  lighting 
ment  and  related  accessories. 
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]  a  Electric  Products,  Inc. 

ii  Avenue,  New  York,  N.  Y. 
lone:  (212)  551-1000. 

direr  of  the  Sun  Gun  profes- 
(ht  and  accessories;  other 
luipment. 


I  ouse  Electric  Corporation 

Lamp  Division 

ll.  New   Jersey  07003 

;irer  of  lamps  for  all  motion 
id  TV  studio  flood  and  spot 
irements. 


^ting   Accessories 

irewster  Corporation 

,  Connecticut 

irers  of  the  "Polecat",  al- 
iDole  support  for  lights,  re- 
tc. 

iional  StucJio  Editing 
Tient  Manufacturers 
/wood  Film  Company 

!ward  St.,  Hollywood,  Calif., 
'hone  (213)  HO  2-2384 

122  W.  Kinzie,  Chicago,  III. 
(312)  644-1940.  524  W.  43rd 
York  10036.  Phone:  (212)  LO 

jrer  of  precision  editing 
t  and  accessories  for  pro- 
:ine  use. 


Manufacturing  Company 

rton  Ave.,   North   Hollywood, 
ia.   Phone:   (213)   TR    7-2173. 

jrer     of      Moviola      editing 
t    and    all    related    editing 

iS. 


We  at  Hollywood  Film  Enterprises,  Inc.  congratulate  every  person  who 
contributed  to  the  following  1965  Film  Award  Winners  —  each  an  out- 
standing achievement   in  industrial   film  production: 

1.    Sales,   Advertising  and    I'ublic   Relations 
•THE  WIND  OF  CHANGE"  produced  by  Douglas  Aircraft  Co.,  Inc.,  Aircraft  Division 

"FLAMING  GORGE"  produced  by  the  U.  S.  Bureau  of  Reclamation 

2.    Industiial  Relations 
"WELCOME  TO  DOUGLAS"  produced  by  Douglas  Aircraft  Co.,  Inc. 

Missile  &  Space  Systems 

3.    Research  and  Development 

"AIRFORCE   001  "   produced   by   North   American  Aviation,  Los  Angeles  Division 

Hollywood  Film  Enterprises  is  proud  to  have  had  the  privilege 
of    processing    and    printing    these    outstanding    productions. 


We  take  pride  in  providing 

a  complete  16mm  Laboratory  Service 

for  Color  and  Black  and  White. 

Why  dont  you  try  H.  F.  E.  for 
guaranteed  consistent  quality? 


FOR  THE 


^'^fejf^ 


(OLOR 

or  Black  &  NVhite 


ir     72.>iS 


Daily     Prooessiiifj  —  B&W    iirjialive    aiul     reversal.     Kklachrome    Tvj 

EktachrouK'     K.     R.     Type     72.i7-72.5}{.     Kklaclironie    i\I.    S.    Type     72.56. 

SPECIAL    SAME-DAY    SERVICE:     proeet^sin^    your    eolor    originals 
and    furnishing    you    with    <lail>    rolor    prints    .    .    . 

Optical   Masters    •     Ko«la<-hronie  or    Kklaclironie    •     Re«iii<-lion    Prints 


'::'t:'' ':rr:';!l    The  Finest  in  Color! 


Ih  St.,  New  York,  N.  Y.  10019 
;212)  JU  6-5810. 

i'^t    of     Neumade     editing 


Splicing    Equipment 

sr-Hancock  Sales  Co. 

itura    Blvd.,   Sherman    Oaks, 
ia 

r    of    film    splicing    equip- 
accessories  for  35  16  8mm 


Permacel 

swick,  New  Jersey. 

Jrer   of    splicing   equipment 
seel  film  splicing  tape. 


loseal  Manufacturing 
Corporation 

th   St.,   Corona,    N.    Y.    11368 
IL  7-5566 

urer  of  film  splicing  equip- 


Eastiiian    Color    interMegati\4>s    an«l    Eastman    ('olor    release    prints. 
Kodai-lironie   dailies   and    ko<la<-lir(»nie    release   prints. 

.\«l«lilive   seen«'-to-seeii«'   color    printing   on 
latest  niodf'l   Bell   ^    HoMell  additive  printer. 

You  are  invited  to  inspect  our  ultra-modern  facilities  in  person. 
Write  for  current  lab  price  list  and  beautiful  16-page  illustrated  brochure. 

Hoi-LYVirOOD   FILM   ENTERPRISES,   INC. 

6060   SUNSET   BOULEVARD        •         HOLLYWOOD,   CALIFORNIA    90028 
TELEPHONE:    213   /   464-2181 

SERVING    FILM    PRODUCERS   SINCE    1907 — THE   LABORATORY 
THAT'S  OLDEST  IN  EXPERIENCE  AND  NEWEST  IN  EQUIPMENT 
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r 


Another 


F&B/CECO 


Exclusive! 


AERO-VISION 

...  a  new  anti-vibration  mount 
designed  for  use  in  helicopters, 
airplanes  or   other  moving  vehicles  . . . 


Five  patented  features  pro- 
vide almost  100%  picture 
steadiness  and  freedom 
from  vibration— even  when 
using  long  lenses. 


Renfa; 

rates— 

$100. 

per  day, 

not 

including 

camera. 


^/ 


*«••»- 


Available  immediately  for  sale  or  rent. 
Call  or  write  for  brochure. 

F&B/CECO: 

M«IN  OFFICE:  315  West  43rd  St  ,  New  York,  N.  Y.  10036 
Phone  (212)  lU  61420-Cable  CINEQUIP-Telex  1-25497 


iM  ^dAAA 


•    J rVi I 


Y&B/CECo 


[ 'Jo.^ii..  iiui.  r^  Fa.  »fj« 


Branches:  Florida:  51  East  10th  Ave..  Hialeah.  (305)  888  4604;  Mgr.  Norman  Zuckerman, 
Telex  51532  California;  6446  Santa  Monica  Blvd.  Hollywood.  (213)  HO  5  7196  Mgr  Bill 
Sallzman/ Washington.  DC:  1314  Powhatan  St.  Alexandria.  Va,.  (703)  6832520.  Mgr.  Greg 
Bell/Atlanta:  140  Spring  St.  (404)  523  5653.  Mgr  Gordon  Craddock/New  Orleans:  822 
North  Rsmp.irl  fit  ,  'S04)  5??  5364.  MRr    Frank  Richard 


Rental,    Sales,    Service   of   Professional   Cine   Equipr> 


ml 


ABC   Camera   Corporation 

352  W.  44th  St.,  New  York,  N.  Y.  10036 
Phone:  (212)  JU  2-1441. 

Rental,    sales    and    service    of    cine 
equipment    and    related    accessories. 


Behrend    Cine    Corporation 

IBl  E.  Grand  Ave.,  Chicago,  III.  60611, 
Phone:  (312)  527-3060 

Rental,  sales  and  service  of  cine 
equipment  lighting,  editing  and  sound 
equipment. 

Birns  &  Sawyer  Cine  Equipment 

6462  Santa  Monica  Blvd.,  Hollywood 
Calif.  90038.  Phone:  (213)  HO  4-5166. 
Cable:  Birnsaw. 

Rentals,  sales  and  service  of  cine 
equipment  and  all  related  accessor- 
ies. Specializes  in  Arri  equipment. 

Burke  &  James,  Inc. 

333  W.  Lake  St.,  Chicago,  Illinois. 
60606.    Phone:   (312)   372-5422. 

Sales  and  service  of  photographic 
and  cine  equipment  and  all  related 
accessories. 


The  Camera  Mart,  Inc. 

1845  Broadway  (at  60th  St.),  New  York 
N.  Y.  10023.  Phone:  (212)  PL  7-6977. 
Cable:  Cameramart. 

National  rental,  sales  and  service  of 
professional  cine  equipment  and  ac- 
cessories. 


Camera  Service  Center 

333   West   52nd    St.,    New  York,   N.   Y. 
10019  Phone:  (212)  PL  7-0906. 

Rental,    sales    and    service    of    cine 
equipment  and  accessories. 


Cine  60 

630  9th  Ave.,  New  York,  N.  Y.  Phone: 
(212)  JU  6-8782 

Rental,  sales  and  service  of  cine 
equipment.  Specialize  in  Arri  attach- 
ments. 


Victor    Duncan    Motion    Picture 
Cameras  &  Equipment 

250     Piquette     Ave.,     Detroit,     Mich. 
Phone:  (313)  TR  4-2334. 

Rental,    sales    and    service    of    cine 
equipment    and    related    accessories. 


* 


J.  P.  Filbert  Co.,  Inc. 

2007    S.   Vermont,   Los   Angeles.   Calif. 
Phone:  (213)  734-1196 

Equipment  rental,  sales  and  service, 
audio  and  video;  specialize  in  Xenon 
light  projection.  Creative  consultants. 


* 


F&B/Ceco,  Inc. 

315  W.  43rd  St.,  New  York,  N    m 
Phone:  (212)  JU  6-1420 

Branch:    51    E.    Tenth    Ave 
Florida.  Phone:  TU  8-4604. 

National   rental,  sales  and  since 
professional     cine    equipmer    j, 
eras,  lights,  recording,  proj> 
editing  equipment;  consultc 
ices  for  producers. 


General  Camera  Corporion 

723   7th   Ave.,    New  York,  N.     1M 
Phone:  (212)  581-1061. 

Rental,    sales    and    service 
equipment    and    related   accsoii 

Gordon  Enterprises 

5362    N.   Cahuenga,    North   H(/w« 
Calif.  91601.  Phone:  (213)  PI6-3) 

Rental,  sales  and  service  ofbfjfi 
sional  cine  and  photographicequ 
ment  and  accessories. 


Hollywood  Camera  Exch'ig* 

1607    North    Cosmo   Street,  Htpn 
Calif.  90028.  Phone:  (213)  HIS-3( 

Rental,  sales  and  service  of  ca  i 
photographic  equipment,  and  !l3t 
accessories. 


* 


Motion  Picture  Camera  Sipl) 
Inc. 

630    9th    Ave.,    New   York,  N.  >m 
Phone:  (212)  586-3626 

Rental,    sales    and    sen/ice   c  ci 
equipment  and  all   related  acfss 

les. 


Jack  Pill's  Camera  Equiprtnl 

6510  Santa   Monica    Blvd.,  Hol.«« 
Calif.  90038.  Phone:  (213)  H0,-3J 

Rental,    sales    and    service    o  ci 
equipment  and  re'ated  accessois. 


S.  O    S.  Photo-Cine-Optics, ic 

387  Park  Ave.,  S.,  New  York,  N.  YW 
Phone:  (212)  MU  9-9150 

Branch:  10635  Burbank  Blvd..  '^  "'' 
wood,  Calif.  Phone:  (213)87' 

National   rental,  sales  and  set.2 
cine,  photographic  equipment  al ) 
related  accessories  for  the  prodi.". 


0 


Syncron  Corporation 

Wallingford,  Conn.  Phone:  269-44( 

Film  rental  equipment  to  fit  a'  f 
(16  or  35mm)  at  special  package  t« 
truck  directly  to  any  of  33  major  tn 
from  Richmond,  Va.  to  Bangor^ 
west  to  Cleveland,  Ohio  or  any* 
in  between. 
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\'aufacturers   of   Laboratory    &    Printing    Equipment 


* 


ll  &  Howell  Company 

(onal    Equipment    Division 

csrmack  Road.  Chicago,  III. 
IPhone:  (312)  262-1600. 

(urer  of  film  printing  equip- 
i  motion  picture  laboratories. 
t  16mm.  35mm,  35  32mm, 
t  and  70mm  sizes. 

I  Manufacturing  Company 
\  Clark  Street,  Ctiicago,  III. 
1  Phone:  (312)  SH  3-2442. 

surer  of  print  processors,  mix- 
;;torage  tanks,  wasfiers,  sinks, 
\r  laboratory  accessories. 

I     .    - 

ir  F.  Carlson  Company 

ig  Park  Road,  Chicago.  Illi- 
0618.  Phone:   (312)   JU   8-6720 

urer  of  Depue  motion  pic- 
n  printers,  automatic  light 
oards  and  microfilm  printers. 

nputer  Measurements 
Company 

DD    of    Pacific     Industries 
adiey  Avenue,  San   Fernando, 
nia.   Phone:   EM   7-2161. 

turer  of  Unicorn  products, 
;  the  Unicorn  solvent  film 
and  the  Unicorn  automatic 
;er. 


* 


itributors     of 
icessors;    lab 


man    Kodak    Company 

n    Picture   and    Education 

Markets   Division 
i.  Rochester,  New  York  14650 

(716)    325-2000. 

:ed    film    processing    equip- 


e  Debrie   of   New   York 

»h  Ave,  College  Point,  N.Y. 
Phone  (212)  HI  5-4200;  in 
'ork:    (212)    JU    6-0799 


Andre     Debrie 
equipment. 


ilmline  Corporation 
Street,  Milford,  Connecticut, 
turer  of  black  &  white  and 
ition  picture  film  processing 
nt  for  16mm.  35mm,  and 
m. 


>r  Fisher  Company,  Inc. 
!  2306,    Newburgh,   N.Y.   12550 
turer  of  processal  "dry"  spray 
)n  film   processor;   Mark   film 
rs;    other    processing    equip- 


Frank  Herrnfeld 

gineering  Corporation 

nille  Ave.,  Culver  City,  Calif. 

turer  of  continuous  and  step 
picture    printing    equipment. 


Hi-Speed  Equipment,  Inc. 

73  Pond   St.,  Waltham,  Mass.  02154 

Manufacturer  of  full  line  of  Hi-Speed 
products  for  the  laboratory  including 
processing  machines  and  related  sys- 
tems. 


Houston  Fearless  Corporation 

Westwood  Division 

11801  West  Olympic  Blvd.,  Los  Ange- 
les. Calif.  90064.  Phone:  (213)  BR 
2-4331. 

Manufacturer  of  Houston  Fearless  mo- 
tion picture  film  processing  machines 
and  related  equipment. 

Lipsner-Smith  Corporation 

3501  West  Touhy  Avenue,  Chicago, 
III.    60645.    Phone:    (312)    673-4030. 

Manufacturer  of  the  CF-2  Ultrasonic 
Film  Cleaner. 


Macbeth  Instrument  Corporation 

P.O.    Box    950,    Newburgh,    N.Y.    12553 
Phone:    JO    1-7300.    Cable:    ARTDAY. 

Manufacturer  of  motion  picture  labo- 
ratory equipment. 


A.  Maurer,  Inc. 

Long    Island 


City, 


37-01    31st    Street, 
New  York.  11101. 

Manufacturer  of  Maurer-Matic  film 
processor,  16  35mm  model  and  70mm 
model,  and  other  laboratory  equip- 
ment. 


Motion  Picture  Printing 
Equipment  Co. 

Ridgeway    Ave.,    Skokie.    III. 
(312)    OR    5  8220 

Manufacturer     of     Peterson     contact 
printer  and   related  accessories. 


8107    N. 
Phone 


Producers   Service   Company 

1145     N.     McCadden     PI..     Hollywood, 
Calif.  90038. 

Manufacturer  of  Acme  optical  printer 
for  special-effects  motion  picture 
printing. 


Research    Products,    Inc. 

716  N.  LaBrea  Ave.,  Hollywood,  Calif. 
90038.  Phone:  (213)  WE  3-9301. 

Manufacturer  of  Research  Products 
Optical  Printers  in  70mm,  35mm,  16- 
mm,  8mm.  Agents  for  sale  of  Acme 
cameras,  projectors,  registration  con- 
tact printers,  animation  equipment. 
Custom-built  special  effects  equip- 
ment to  order. 


Sickles   Sales   and   Service 
Company 

RR   si,  Box  726,  Scottsdale,  Arizona. 
85257.    Phone:    WH    6-4323. 

Manufacturer  of  slide  duplicators,  op- 
tical printers,  color  printers,  film  strip 
printers.  (Continued) 


DEDICATION  TO 
QUALITY  and 
DEPENDABILITY 

Two  of  the  reasons  why 
Eastern  Effects  has 
gained  the  loyalty 
of  film  producers 
everywhere. . . 


•  Optical  and  Special  Effects  in  Color  and  B  &  W 

•  Animation  •  Art  and  Design 

•  Stop  Motion  Photography  •  Insert  Stage 

•  Still  Photography  •  Liquid  Gate  Printing 

•  Ultrasonic  Film  Cleaning  •  Film  Laboratory 

•  Day  and  Evening  Shifts  for  Prompt  Service 

For  the  finest  optical  effects  and  the  fastest  service  .  .  .  call 

S^^fe/'/?  Effects,  /nc. 

333  West  52nd  St.,  New  York,  N.  Y.  10019     212'245-5280 

Builders  of  the  new  EMELL  Camera,  Custom  Animation  and  Optical  Motion  Picture  Equipment. 
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Specializing    Laboratory 
Equipment   Manufacturers: 

Treise  Engineering,  Inc. 

1949  1st  St.,  San  Fernando,  Calif. 
Phone:  (213)  EM  5-3124. 

Manufacturer  of  continuous  film  proc- 
essing equipment  and  accessories, 
sound  track  applicators,  precision 
film    sprockets  and   rollers,   etc. 

Uhler  Cine  Machine  Company 

15762  Wyoming  Avenue,  Detroit  38, 
Michigan.  Phone:  UN  1-4665.  Cable: 
UHLCIMA. 

Manufacturer  of  motion  picture  labo- 
ratory equipment. 

Camera   Tripods 

Quick-Set,  Inc. 

8121  North  Central  Park  Avenue,  Sko- 
kie,  Illinois.  Phone:  (312)  OR  3-1200. 

Manufacturer  of  full  line  of  tripods, 
pan  heads,  stands,  dollies,  and  mobile 
instrument  positioning  equipment. 


Manufacturers   &   Distributors  of  Reels  &   Containers 


TA  Manufacturing  Corporation 

Cinema  Products  Division 

4607  Alger  Street,  Los  Angeles,  Calif. 
90038.  Phone:  (213)  CH  5-3748. 

Manufacturer    of    Thomas    fluid    pan 
heads. 

Filmstrip   Containers 

Buckeye  Stamping  Company 

555    Marion     Road,    Columbus,    Ohio. 
43207  Phone:  (614)  443-9458 

Manufacturer  of  filmstrip  cans.  etc. 


Plastican   Corporation 
Box  157,  Butler,  New  Jersey 
Full  line  of  plastic  containers. 

Richard   Manufacturing   Co. 
5914  N.  Noble  Ave.,  Van  Nuys,  Calif. 

Full  line  of  plastic  containers. 

Film   Shipping   Cases 


* 


Fiberbilt  Sample  Case  Co. 

40  W.  17th  St..  New  York,  N.  Y.  10011 
Phone:  (212)  WA  9-7772. 

Manufacturer    of     Fiberbilt     shipping 
cases  for  film  requirements. 


William  Schuessler 

361  W.  Superior  St.,  Chicago,  III.  60610 
Phone:  (312)  Superior  7-6869. 

Manufacturer  of  complete  line  of  film 
shipping  cases  for  motion  picture  and 
sound     slidefilm     requirements;    etc. 


Compco  Corporation 

1800  N.  Spaulding,  Chicago,  III.  60647 
Phone:  (312)  EV  4-1000. 

Manufacturer  of  Compco  line  of  film 
cans  and  reels  for  all  sizes. 


* 


* 


Comprehensive  Service  Corp. 

250  W.  64th  St.,  New  York,  N.  Y.  10023 
Phone:  (212)  799-2500. 

Branch:    829    N.    Highland    Ave.,    Los 
Angeles,  Cal.  Phone  (213)  HO  2-0969. 


Plastic  Reel  Corp.  of  America 

612  Boulevard  East,  Weehawken,  N.  J. 

Manufacturer  of  Plio-Magic  plastic 
film  shipping  cases,  reels  and  acces- 
sories. 

Probe   &    Develop,    Inc. 

The  Whitcomb  (Penthouse),  San  Fran- 
cisco, Cal.  94103.  Phone:  (415) 
626-1919 

Manufacturer  of  P-D  Filmpack,  plastic 


Motion  picture  reels,  cans,  equipment      filiri  shipping  containers 


Goldberg  Bros. 
3535  Larimer,  Denver,  Colo.  80217. 

Manufacturer  of  film  reels  and  cans. 


* 


Mastereel    Industries,    Inc. 

25    Home    St..    White     Plains.     N.    Y. 

Phone:  (914)  946-4884;  in   New  York: 

(212)  933-1488 
Specialized  film  handling  equipment; 
interchangeable   split   reels. 


Tayloreel  Corporation 

185  Murray  St..  Rochester.  N.  Y.  14606 

Manufacturer  of  Tayloreel  line  of  film 
cans  and  reels  for  all  sizes. 


Mention  this  Buyer's  Guide  reference 
when  contacting  any  of  listed  firms. 


Film    Editing 
&   Inspection   Equipment 

The  Harwold 


ie  narwoid  Compdy 

Chicago    Avenue.   Evanon. 


1245 
60202  Phone:  (312)  DA  8-707() 

Manufacturer    of    Inspect-O-f 
of  professional  film  inspect 
ment,  with  all  related  access 
modifications.  Also  professic 
ing    equipment,    film    storagjequ^ 
ment,  etc.  | 


Kidde  Machine  Corporoon 

35  Farrand  St.,  Bloomfield,  Nl. 

Manufacturer  of  Kidde  inectii 
equipment  and  related  film'Klitli 
accessories. 


Paulmar,  Incorporate 

710  —  17th  Ave.  N.  Chicago,  I  M 
Phone:  (312)  662-1600. 

Manufacturer  of  Paulmar  lineffi' 
inspection  equipment  and  rel.K)  J 
cessories. 

Other   Specialized  Seizes 

Hurletron  Incorporate^ 

Electric   Eye   Equipment  Divion 

1938   East   Fairchild   St.,  Danvii,  I 

Manufacturer  of  automatic  iUtI 
control  systems  for  high-speed  ot« 
picture  printers;  other  lab  acce  ^rii 


Midwest  Visual  Equipmenio 

3518  W.  Devon  Ave..  Lincolnwrt,  I 
Phone:  (312)  IR  8-9820. 

Rental,    sales    and    service   o'ci 
equipment  and  related  accessors. 

Photomechanisms,   Inc 

15   Stepar  Place,   Huntington  Sti( 

New  York. 
Manufacturer  of  Rapidata  Proc* 
equipment  (negative  &  positivi 

Rank  Precision  Industries,  » 

Woodger      Road.      Shepherds    u 

London  W.  12,  England. 
Manufacturer  and  distributor  CP 
fessional    motion    picture    andte 
vision  camera  equipment  and  rW 
accessories.  v 


Ryder  Sound  Services,  In 

1161     North    Vine    Street.    Holl)» 
Calif.  90038  Phone:  (213)  HO  9-J' 

I    Rental    of   magnetic   sound  recil 
equipment  for  production. 

Photographic   Chemicc 

Phillip  A.  Hunt  Chemical  (■ 

Roosevelt  Place,  Palisades  Parhl 

Manufacturer  of  photographic,  ^ 
ic  arts  and  x-ray  chemicals. 
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Krciman,  general  manager 
,ia</<>r  V  Commercial  &  Ed- 
Branch,    scored    a    "first 
I' A     airline    famous    for    its 
movies",  when  he  brought 
Deluxe    Motie-Vision    pro- 
nd   films   aboard    uhile    on 
t    European    flight.    Hostess 
mtrager  w  learning   how  to 
artridge     in    the     machine. 

I  Service  Center  Opens  a 
how  room  in  Manhattan 
ncra  Service  Center.  Inc. 
>  sales  affiliate.  Camera 
enter  Corp..  bnth  at  333 
2nd  Street.  New  York,  have 
idditional  space  within  their 
g.  The  new  space  increases 
\iccupancy    to    three    full 

new  offices  and  showrooms 
used  primarily  for  addition- 
;ing  and  grip  equipment  and 
inventory.  The  expansion 
so  enable  CSC  to  retain  its 
1.  lighting,  editing,  projec- 
,ound  and  engineering  de- 
L-nts  under  one  roof.  The 
'.  the  engineering  department 
icn  doubled,  permitting  more 
l.sis  on  research  and  develop- 


De    Luxe    President    Formalizes 
West   Coast   Management   Tasks 

Kev  managerial  responsibilities 
for  the  West  Coast  Division  of  Dc  ( 
I  uxe  Laboratories  have  been  for- 
malized by  G.  Carleton  Hunt.  , 
president  of  the  national  concern 
which  has  two  facilities  in  Holly- 
wood. General  Film  Laboratories 
on  Argylc  Avenue  and  the  De 
Luxe  plant  on  Western. 

Seal  Keehn.  the  De  Lu.xe  na- 
tional director  of  sales,  is  also  di- 
rector of  sales  and  customer  rela- 
tions for  the  West  Coast.  Russ 
Landers,  formerly  executive  assist- 
ant to  Hunt,  is  production  man- 
ager in  charge  of  both  plants.  John 
Aitkens.  who  joined  General  Film 
as  controller,  is  business  manager 
with  complete  responsibility  over 
accounting,  credit  and  finance. 

Stacy  O'Brien  continues  as  plant 
manacer  of  General  Film  and 
Henry  Goldfarb  as  plant  manager 
of  the  De  Luxe  Western  Avenue 

plant. 

In  addition  to  its  West  Coast 
Division.  De  Luxe  operates  mo- 
lion  picture  film  processing  plants 
in  New  York.  Chicago  and 
Toronto. 
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THEY  ARE  AVAILABLE  THROUGH 


Detailed  Production  Forms  Are 
Available  from  F&B  Ceco.  Inc. 
-V  Complete  production  forms 
bound  in  pads  and  truly  indis- 
pensable to  any  film  producer  are 
available  from  F&B  Ceco.  Inc. 
These  detailed  costing  and  other 
control  forms  are  put  up  in  11 
different  styles. 

The  forms  cover  every  conceiv- 
able production  detail,  including 
an  employee  withholding  card, 
daily  time  cards,  script  breakdown, 
director's  breakdown,  actor's  re- 
port, call  sheets,  transportation, 
lunch,  location,  daily  prcxluction 
and  a  17-page  complete  picture 
budget.  Prices  range  as  low  as 
40c  a  pad. 

A  full  sample  set  with  prices  is 
offered  free  of  cost  to  film  pro- 
ducers who  write  on  their  letter- 
head to  F&B  Ceco.  Inc..  315  West 
43rd  Street.  New  York.  N.  Y. 
10036.  Mention  Business 
Screen.  * 


Wm.   Kirschner   &   Co.   Occupy 
New  Offices  in  Glenview.  111. 
<-  William  N.  Kirschner  &  Com- 
pany.   Inc..    prtxiucers.    have    oc- 
cupied new  office  and  production 
facilities  in  Glenview.  111.  Offices 
and    screening   rooms   are    in   the 
new    Glenview    Executive    Plaza, 
1132  Waukegan  Road.  The  com- 
pany   maintains   production    facil- 
ities in  the  Midwest  Studios.       • 


Plastican  Corp. 
Box  157 
Butler,  N.J. 


PLASTICAN  Slide  Sheets 

•   Provides  orderly  filing  of  slides 


•   Twenty  slides  viewed  at  o  glance 

•    Fits   standard    ring   binders 

•   Holds  slides  snugly 

•    Slides  slip  in  and   out  easily 
•   Flexible  yet  durable 

Plastican    Corp. 

Box   157 
Butler,   N.  J. 
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Brief  Reviews  of  Ciirrenl  Sponsored  Films 


This  New  York  theater  showed  "Xo 

Time    for    I'nliiuw"    (via    Sterling) 
to  4,000  persons  in  four  (Idijs. 

"No  TiiiM-  (<.r  Igliiiess"  ShoM.. 
Urban  l)ev(>lu|iineiit  Prohleiii 

Most  of  today's  cities  are  an 
incredible  collection  of  buildings, 
people,  noise,  history,  hopes.  They 
are  built  haphazardly,  growing 
rapidly  in  some  sections,  deterior- 
ating in  others,  sprawling  in  an 
undisciplined  clutter.  Our  cities" 
approaches  are  marred  by  the 
loud  sell  —  walls  of  billboards 
and  tasteless  neon  signs.  Who  is 
responsible  for  this  spreading 
blight  on  the  American  landscape? 
Rental  agencies,  thoughtless  city 
officials,  businessmen  and  each  of 
us. 

This  is  the  message  of  a  new 
film.  No  Time  for  Ugliness,  jusl 
released  by  the  American  Institute 
of  .Architects  and  distributed  by 
Sterling  Movies  U.S.A. 

The  film  shows  how  downtown 
areas  can  be  confused  by  commer- 
cialism, poles,  wires  and  traffic 
congestion.  Or.  as  in  Fresno,  Cal- 
ifornia, traffic  can  be  channeled 
off  the  main  street,  creating  a 
beautiful  pedestrian  shopping  cen- 
ter with  sculpture,  fountains, 
benches,  trees  and  flowers. 

We  can  deny  residents  the  beauty 
and  recreation  of  an  urban  river 
or  lake  with  industrial  debris,  or. 
as  the  film  shows  in  San  Antonio. 
Fcxas.  we  can  grace  a  river  with 
shaded  walkways,  boating,  trees 
and  cafes. 

Due  to  the  present  population 
growth  and  the  construction  boom 
we  will  rebuild  America  in  the 
next  40  years.  What  sort  of  cities 
will  we  build  for  ourselves  and  our 
children'  lime  is  running  out  — 
the  choice  is  ours.  As  we  race  to- 
ward the  future,  we  have  No  Time 
for  UfiUness. 

The  film  was  produced  by  Nova 
Studios,  New  York.  Larry  Ravitz 
and  Peter  Yung,  co-producers.   • 

*        *        • 

V'i8Ual«roiH'%  "■\ilumin"  Film 
>'ow  in  \ationiil  Dihiriltiilion 

k'  Vitamins,   from   A    to   K.   and 
their  relationship  to  health  are  the 


subject  of  Vitamins  and  Your 
llealili.  a  new  film  available  to 
high  schools,  colleges,  adult  organ- 
izations and  TV  stations  for  free- 
loan  use.  The  15-minutc  film  is 
presented  by  the  National  Vitamin 
Foundation,  produced  by  Visual- 
scope.  Inc..  and  is  distributed  by 
Association  Films,  Inc. 

Vitamins  and  Yoin-  Healrli 
seeks  to  make  people  aware  of  the 
importance  of  a  well-balanced  diet 
and  urges  them  to  re-examine  their 
own  eating  habits.  Using  a  light 
and  animated  style,  it  discusses 
the  catalytic  action  of  vitamins  in 
the  body  and  their  ultimate  effect 
on  health.  Starting  with  vitamin 
deficiency  diseases  such  as  beri- 
beri and  .scurvy,  the  film  concen- 
trates on  modern  health  problems 
that  are  affected  by  low  vitamin 
intake.  • 


lli^itoric   Itulc  ol'  Scolti>h   Hit*- 
-Ma.son^  ill    Vmeriea  Is  Pirliircd 

vr  American  history  as  seen 
through  the  contributions  of  the 
Masons  of  America  is  portrayed 
in  a  new  film.  //;  tlie  Hearts  of 
Men.  recently  released  by  the 
Ancient  and  Accepted  Scottish 
Rite  of  Freemasonry,  Southern 
Jurisdiction.  U.S.A. 

Through  liberal  use  of  old 
prints,  art.  and  new  live  photogra- 
phy as  well,  the  film  shows  that 
in  almost  all  courses  in  American 
luinian  events.  "Freemasons  were 
there  spreading  the  cement  of 
friendship,  morality  and  brotherly 
love."' 

Depicted  in  the  film  are  such  ill- 
ustrious Masons  as  George  Wash- 
ington. Benjamin  Franklin.  Alex- 
ander Hamilton,  James  Madison, 


MARKETING  MEN: 

ENJOY 

A  BIG  AUDIO -VISUAL  PLUS 

WITH 
LENSCREEN  REAR  SCREENS 

by  POLACOAT 


J6  mm.  Ciiw  Fducaior  by  Busch 


The  advantages  of  rear  screen  projection  in  sales  promotion,  sales 
training,  exhibits  and   displays  are  well   established. 

However,  Lenscreen  by  Polacoot  offers  a  valuable  plus.  The  millions 
of    tiny    lenses    on    the    surface    of    LENSCREEN    respond    only    to 
projected  light.  Lens  response  is  unaffected  by  room  illumination! 
So,   with  Lenscreen,   your  present  projector  con   show  sharp,  clear 
pictures  (even  in  full  color)  in  fully  lighted  rooms. 

You  command  greater  attention.  Your  viewers  fake  notes  readily, 
assimilate  faster,  retain  facts  and  soles  points  longer. 

Eliminate  the  inconvenience  and  distractions  occasioned  by  dark- 
ened rooms.  Discover  how  only  Lenscreens  can  let  you  enjoy  the 
benefits  of  true  "daylight"  presentations.  Reasonably,  too. 

Send  for  your  free  LENSCREEN  Idea  Kit,  today. 

POLACOAT,  INC. 

MAIL    THIS    COUPON    TODAY 

POLACOAT,   INCORPORATED 

9725  Conklin  Road,  Blue  Ash,  Ohio  45242 

Please  send  the  Lenscreen  Information  kit. 

Name  Position  

Company       

Address   

City State Zip  Code 


Tnulitional   ritual   iif   I'rce  M,.i.. 
a  scene  from   "Hearts  of  M 

Patrick  Henry,  as  well  a><i(,ff 
modern  members  as  J. 
Hoover.  Charles  Lindberi:  „„^ 
Astronaut  Gordon  Cooper  »h( 
took  a  Masonic  flag  on  hi  fin 
space  flight. 

//(  tlie  Hearts  of  Men.  2 
b  w.  was   produced  by  th. 
lute  of  \isual  Communicu: 
will    be    distributed    throuL 
(  S5()  per  print )  by  the  Frci 
at    1733    Sixteenth    Street 
Washington     20009.    The 
five  niillion  Freemasons  of ; 
will  find  it  an  excellent  mea  to 
public  information  about  wh^a 
sons  arc  and  for  what  they  sl;d,  i 


"Trek  lo  the  Tetons"  Showihe 
Scenery  and  Wildlife  of  the »'« 

Unusual  and  rarely  fDic 
graphed  wildlife  of  one  o  th 
last  regions  in  the  Unitci! 
where  herds  of  buffalo.  ^ 
moose  still  roam  the  prairi,  i 
featured  in  a  new  film.  Trek  .ih 
Tetons.  Presented  as  a  public :n 
ice  by  the  Eastman  Ki>dak  Cup; 
ny.  the  23-minute  film  is  avaib 
for  free-loan  use  to  school,  sar 
and  nature  groups,  camera  ul 
and  adult  and  civic  organiz;oi 
from  Association  Films.  Ir 
was  produced  by  Mattco  Ax 
ates  in  the  Teton  country  of  rrtl 
west  Wyoming. 

I  rek  to  tlie  Tetons  captun  tl 
magnificent  scenery  and  w;.li 
of  the  region  in  a  story  alxwlv 
ikKles"  who  go  west  to  gel  h 
lographs  for  a  magazine  artici 
wild  game  conservation.  Wilt 
help  of  local  residents  who  a; 
guides  and  help  them  set  up  u 
era  shots,  they  are  able  to  i' 
some  unusual  photographs:  t\ 
U)s  stampeding,  whitetail  •"" 
prairie  dogs.  elk.  moose  and  li 
seldom-seen  animals  in  theim 
ural  habilal.  Camping  out  oi; 
signment.  they  cover  the  ip 
reaches  of  local  moimtain  r;J 
on  horseback  and  go  fishin 
neighborhood  lakes. 

The  film  contains  some  inu: 
ing  close-up  and  telephoto  s3 
of  interest  lo  camera  buffs. 
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jgrcss  Report  on  Trlcplionc  Tot  hnologv 


roiiif    SHitrhiiifi    Syslciii 

KtvDLUTioN  taking  place 
•Icctronics  is  being  adapted 
^Scstcrn  Electric  Company 
ine  increasing  demands  for 
more    versatile    telephone 

One  of  the  radical  ad- 
made  by  this  comnuinica- 
iianufacturer  is  the  Elec- 
Avitching  System,  known  as 
irtually  all  electronic,  tiie 

uses  magnetically-stored 
ition  to  control  the  opcra- 
ceessary  to  put  through  a 
necall. 

—  A  Manujacluring  Re- 
om  the  New  World  of  Tel- 

Technoloity  tells  the  story 
,  advance  in  a  25-minute 
lotion  picture  produced  for 
n  Electric  by  Pelican  Mo- 
.lures. 

Iiics   Show    B;isic   Features 

intrixluctory  graphic  anima- 
;quence.  designed  by  Peli- 
fed  Lowry.  explains  the  ba- 
turcs  of  the  new  system  — 
e  new  services  made  possi- 
this  switching  network.  One 
conveniences  provided  by 
.  the  transfer  of  your  calls 
other  phone  when  you're 
from  your  own.  If  you're 
talking.  ESS  automatically 
.  another  call  coming  in.  It 
Iso  set  up  conference  calls; 
»  a  few  digits  will  connect 
ith  the  numbers  frequently 

.•  Pelican  crew,  under  the  di- 
n  of  Jeri  Sopanen  (  who  also 
le  photography )  traveled  to 
plants  at  Allentown.  Pa.  and 
iibus.  Ohio  to  film  the  mann- 
ing processes  invclvcd  in 
ng  this  system.  An  entirely 
manufacturing  environment 
reated  to  meet  the  extremc- 
^h  degree  of  precision  de- 
ed by  this  complex  new  sys- 
ncw  tools  and  new  processing 
iques  were  also  required. 

niifatturin^   and    Measuring 

irioHs  Stages  of  manufacture 
nown:  the  makinu  of  the  twis- 
ire  (\Khich  furnishes  access  to 
iformation  stored  on  memory 
)  and  the  assembly  of  the 
.>r  module,  heart  of  the  con- 
.ysteni.  .Another  high  produc- 
eomponent  is  the  sealed  con- 
basic  element  of  the  ferreed 
h  which  performs  line  switch- 
mctions  in  ESS. 
nally.  the  film  takes  viewers 
igh  testing  and  measuring 
cs  which  are  continuous 
igh  all  of  these  steps.  As  solid 
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Pictured  at  riftht:  ti  Sanj  Drout 

Anti-Suhiiitiriw  Ihlicoplrr  takes 

off  from  (lislroyrr's  flifilil  deck 

for  an  anti-.sid)mariiw  "search  and 

destroy"  mission.  Scene  i.s  from 

the  Cijrodtjne-U.S.  Navy  coUn  film 

liroiliiced  by  MRC  Films  .  .  . 


DASH:  Navy's  Answer  lo  Submarine  Allaek 

(;vro(lviH-  Film   Kvplaiiis  Anii-Siiluiiariiie   lldiropter  System 


state  manufacture  becomes  in- 
creasingly sub-miniaturized,  prob- 
lems multiply.  The  standard:  no 
ESS  office  must  be  out  of  service 
for  more  than  a  few  minutes  in 
decades! 

Ihis  in-depth  technical  film  is 
available  on  loan  irom  the  West- 
ern Electric  Company  for  groups 
interested  in  communication's 
technology.  • 

«       «       * 

Galvanized   Sheet   Film   Shows 
Fire   Tests   on   Duct   Materials 

Filmed  documentation  of  fire 
tests  on  four  different  heating  and 
and  air  conditioning  duct  materials 
is  the  subject  of  a  24-minute  color 
film.  Modern  Duels  and  Fire 
Safetv.  sponsored  by  the  Commit- 
tee of  Galvanized  Sheet  Producers, 
American  Iron  &  Steel  Institute. 

The  film  shows  how  commer- 
cially available  ductwork  materials 
perform  under  static  load,  impact, 
puncture  and  environmental  tests 
as  well  as  under  various  fire  condi- 
tions. A  highlight  sequence  is  a 
full-scale  fire  test  in  which  four 
ducts  (installed  side  by  side)  are 
subjected  to  an  actual  fire.  This 
test  also  shows  how  some  duct  ma- 
terials generate  smoke  and  noxious 
fumes  "after  brief  exposure  to  fire. 
Free  loan  prints  are  available 
on  request  to:  Committee  of  Gal- 
vanized Sheet  Producers.  Amer- 
ican Iron  &  Steel  Institute.  150 
E.    42nd   St..    New    York.    N.    Y. 

Results  of  fire  tests  on  four  dij- 
jerenl  healinfi  and  air  condilioninu. 
duel    materials   are   shown    in   film. 


0\\  oi  THi:  Navv's  newest 
weapons,  the  Drone  Anti- 
submarine Helicopter  (DASH),  is 
the  subject  of  an  unusual  33-min- 
ute  color  film  recently  produced 
for  the  Gyrodyne  Company  of 
America  and  the  U.  S.  Navy  by 
MRC  Films,  a  division  of  Mc- 
Laughlin Research  Corporation. 

Early  sequences  in  the  film,  nar- 
rated by  Alexander  Scourby,  trace 
the  history  of  anti-submarine  war- 
fare from  the  first  World  War  to 
the  present.   In  World  War  I.  it 
was    the    invention    of    SONAR 
which    helped   end   the   threat   of 
German  U-Boats.  This  means  of 
underwater  detection   made  depth 
charges  feasible  and  effective. 
.\S\\    Problem:  the  .\uelear  Sub 
But  by  World  War  II.  subma- 
rine tactics  had  improved  consid- 
erably. The  development  of  long- 
er range  SONAR,  radar  and  air- 
borne means  of  search  and  attack 
as  well  as  the  use  of  new  "ahead 
throwing"  weapons  such  as  Hedge 
Hog.  again  turned  the  tide  against 
the  U-Boat. 

Today,  with  the  advent  of  nu- 
clear subs  capable  of  traveling  fast- 
er and  farther  than  ever  before 
without  the  need  of  surfacing,  cap- 
able of  launching  nuclear  missiles 
against  cities  and  industrial  com- 
plexes, the  problem  of  ASW  forces 
has  greatly  increased.  Although 
"ahead  throwing"  weapons  have 
improved  in  range  and  accuracy 
through  the  development  of  ord- 
nance' such  as  Weapon  Alpha  and 
Asroc.  submarine  capability  has 
not  lagged.  Subs  now  carry  weap- 
ons which  can  be  launched  beyond 
the  range  of  counter  weapons,  can 
seek  out  ASW  ships  and  destroy 
them. 

Todays   .Vnswor  to  Sub   .\tlack 
The   problem:    how   can   a  de- 
stroyer stay  out  of  the  submarine's 
weapon   range   and   still   get  close 
enough  to  kill  it? 

It  Was  conceived  that  if  a  de- 
stroyer was  equipped  with  a  small 
helicopter  carrying  homing  tor- 
pcdos.  attacks  against  subs  could 
he  projected  to  the  limit  of  an 
,.\SW  vessel's  sonar  range.  This 
was  the   DASH   Weapons  System 


concept.  A  refinement  of  the  sys- 
tem was  to  remove  the  man  and 
remotely  control,  or  driine.  the  hel- 
icopter. 

Navy  destroyers  were  subse- 
quently outfitted  with  flight  decks, 
hangars,  two  Drone  helicopters 
and  all  the  control  equipment  re- 
quired. Gyrodyne.  the  manufac- 
turer of  DASH  helicopters,  was 
made  Weapons  System  Manager 
for  DASH. 

DASH  Makes  Successful  Kill 
This  film  serves  as  an  introduc- 
tion to  the  system,  shows  how  it 
operates  and  concludes  with  an 
actual  mission  in  which  DASH  is 
used  to  successfully  seek  out  and 
destory  a  sub.  The  script  by  Gene 
Starbecker  was  directed  and  su- 
pervised in  production  by  Lawr- 
ence Mollot.  Cinematography  is 
bv  Charles  T.  O'Rork. 

MRC  Films,  in  business  for  less 
than  four  years,  has  won  kudos 
for  the  quality  of  its  industrial 
films.  14  of  these  have  been  pro- 
duced, for  example,  for  Sylvania 
Electriinic  Systems.  The  parent 
firm.  McLaughlin  Research  Cor- 
poration, has  been  a  leader  in  the 
field  of  technical  documentation 
for  more  than  a  quarter  century, 
with  headquarters  both  in  New 
York  and  Washington.  • 


"More  Power  for  the  lob"  a 
Useful   Film   for  Teen-Agcrs 

Stressing  the  educational  back- 
ground necessary  for  college  and 
for  vocational  schools  and  on-the- 
job  trainim:  is  a  useful  new  14- 
minute  color  film.  More  Power 
for  the  Job. 

Available  for  outright  print  sale 
(SlijS)  or  daily  rental  from  the 
International  Film  Bureau.  Inc.. 
332  S.  Michigan  Ave..  Chicago. 
111.  60604.  More  Power  points  out 
expanding  opportunities  available 
{o  studeiits  who  consult  a  school 
vocational  guidance  counselor  — 
chart  their  career  goals  and  plan 
educatii>nal  and  training  programs 
for  the  vears  ahead. 

The  film  was  produced  by  the 
Montana  Slate  College  Film  &  TV 
Center.  * 
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NEWS  OF  STAFF   APPOINTMENTS  AND  A-V    INDUSTRY   DEVELOPMENTS 


Navy's  Hardy  Glenn  Becomes 
V.  P.  at  Ragsdale  Associates 
V:  H;ird\  Glenn,  former  director 
of  the  Media  Relatit)ns  Division. 
U.  S.  Navy  Office  of  Information 
has  been  appointed  a  vice-presi- 
dent of  Carl  Ragsdale  Associates. 
Inc.  and  its  Sun  Dial  Films.  Inc. 
division.  He  will  headquarter  at 
the  company's  Washington.  D.  C. 
facility.  1032  33rd  Street  N.  W. 

Recently  retired  from  the  Navy 
with  the  rank  of  Captain.  Hardy 
Glenn  has  held  a  wide  variety  ol 
assignments  in  its  Public  Infor- 
mation program.  These  include 
duty  with  the  United  Nations 
Command;  Naval  Forces.  Far  Fast 
(  where  he  was  Deputy  Spokesman 
for  the  U.  N.  Advanced  Armistice 
Negotiations  in  Korea);  Naval 
Forces.  Philippines;  and  the  U.  S. 
Pacific  Fleet.  He  was  also  head 
of  the  Audio-Visual  and  News 
Branches  of  the  Navy's  Office  of 
Information  at  the  Pentagon.       • 

*        *        * 

Kodak  Appoints  |ohn  A.  Pistor 
lo  Head  Film  Trade  Relations 

Motion  picture  trade  relations 
at  Eastman  Kodak  will  be  directed 
by  John  A.  Pistor.  reporting  to 
C.  Ray  Troutncr.  sales  manager  of 
the  company's  Motion  Picture  and 
F.ducation   Markets   Division. 

Pistor  is  a  veteran  member  of 
Kodak  film  departments,  having 
joined  the  company  in  1938  after 
graduation  from  Cornell.  He  be- 
gan work  in  the  motion  picture 
sales  departmer'  in  1946.  After 
a  10-ycar  perioc'  on  leave  of  ab- 
sence when  he  wa:  associated  with 
W.  J.  German.  Inc  he  returned 
to  Kodak  as  general  manager  of 
the  East  Coast  Division  i  1963.  • 
•        •        * 

Pederson  Now  Product  Mai.  ger 
of  the  Permacel  Tape  Divisioi: 

'^:  Carl  R.  Pederson  is  now  prod- 
uct manager  for  film  splicing  tapes 
and  equipment  at  Permacel.  a  divi- 
sion of  Johnson  &  Johnson.  • 


Connelly  to  Agfa-Gevaert  as 
Head.  Professional  Cine  Sales 
■sir  Agfa-Gcvacrt.  Inc.  has  named 
Paul  V.  Connelly  as  sales  manager. 
Professional  Cine  Products.  The 
appointment  was  announced  by 
Rene  Aerts.  president  of  the  Tctcr- 
boro.  N.  J.  company. 

For  the  past  I  1  years  vice-pres- 
ident of  Pathe  Industries.  N.  Y.. 
Connelly's  background  includes 
financial  and  general  officer  serv- 
ice in  the  advertising,  motion  pic- 
ture and  paper  industries.  He  was 
previously  treasurer  of  America 
Corp.;  treasurer  and  director  of 
National  Transitads.  Inc.;  and 
vice-president  of  Lalhrop-Vande- 
water  Paper  Co 

He   attended   Fordham    Univer- 


sity and  Boston  College;  served  as 
a  first  lieutenant  in  the  U.  S.  Air 

I-orce  from    1942-45.  • 

*        *        * 

Burt  Ncuburger  Is  Sales  V.  P. 
at  Video  Pictures  of  Illinois 

Riirton  Ncuburger  has  been 
named  vice-president  in  charge  of 
sales  for  the  Chicago-based  divi- 
sion of  Video  Pictures.  Inc..  New 
York  City.  His  appointment  was 
confirmed  last  month  by  Fred  Ol- 
sen.  president  of  VPl  of  Illinois. 

Ncuburger.  a  former  sales  exec- 
utive for  the  Technicolor  Corpora- 
tion, will  remain  available  to  that 
company  in  an  advisory  capacity. 
He  returns  to  the  production  field 
where  he  has  had  20  years  of  ex- 
perience with  national  companies. 


We  process  filmstrips,  too. 

In  fact,  for  16  years,  w/e've  been  doing  nothing  else  except  perhaps 
for  some  slide  duplicating  work  now  and  then.  Here,  on  Long  Island 
Sound  about  30  minutes  from  mid-town  New  York,  we  have  man- 
aged to  design  and  build  our  own  printers  and  processors  and  to 
sign  on  a  capable  crew  who,  above  all,  care  about  shooting  your 
master  negatives  and  processing  your  release  prints. 

For  price,  technical  or  delivery  information,  please  telephone, 
write  or  come  out  and  visit  any  time  you're  in  the  neighborhood. 


Ideal  Pictures  Names  Weilail 
as  General  Manager  on  |anl| 

V.    .M.    George    Wciland   \m  • 
come    general    manager  ot 
Pictures  Inc..  national  distriUor^ 
and  film  library  firm.  His  apjini- 
ment  will  be  effective  JanuA  ] 


i^S^,  <4 


George    Weilaiid 


COLOR  FILM 
<OHl>()KATI<>N 


'^  500   Halstead   Avenue,    Mamaroneck,    New   York 
_:  Telephone:  (914)  698-6350.  NYC  Line:  933-3322 


1 966.  according  to  Jack  C.  Wlu, 
recently-elected  president  of  I.-aL 
Wciland  assumes  a  post  vailed 
by  the  retirement  of  Paul  R.  F.hi 
president  and  general  man.n 
this  4S-year  old  compan_\  ... 
1952.  Weiland  has  served  as  id- 
west  sales  manager  for  a  n.r  ' 
film  distribution  company  1 
past  16  years.  . 

*  *        * 

Antonia  Villi  to  Direct  P/R  id 
Advertising  of  VPI  Production: 

;:  Mrs.  Antonia  \  illi  has  jo'ed 
VPI  Productions.  Inc..  New  Yk. 
as  director  of  public  relations  ,id 
advertising,  according  to  an  ii- 
nouncement  by  \P1  presimt 
George  Tompkins. 

Mrs.  \'illi  held  the  same  pii- 
lion  with  the  Communicatns 
Group  before  her  VPI  appul- 
ment.  Prior  to  that,  she  was  $• 
st)ciate  PR  director  of  Rcstaunt 
Associates,  staff-writer  at  Gci- 
son-Todman.  and  for  eight  yiB 
was  \ice  president  and  accounH- 
ecutive  of  Garton  .Associates,  pv 
lie  relations. 

Al  \  PI  her  responsibilities  II 
include  the  creation  and  supci- 
sion  of  the  ad\ertising  and  ptiic 
relations  programs  for  all  VPI  f- 
filiated  companies,  as  well  as  hi- 
illing  contract  and  placement  vh 
the  trade  and  consumer  press. n 
addition,  she  will  be  editor  of  e 
\  PI  promotion  organ.  Imaois* 

*  *        * 

Stephen  Kelly  to  Manage 
Production   at    Marathon    Int'l 

i\  M.ir.ilhoM  Internalional  P" 
ductions.  Inc..  New  York  C'. 
has  appointed  Stephen  M.  Kely 
as  production  manager.  He  wasB 
assistant  producer  for  Ni» 
Studios.  Inc.  * 
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Visualscope    Names   A.    |.   Sliano. 
Karl   Fischl  as  Vice-Presidents 
■^  Two    excculi%e     appointments 
have  been  made  to  the  sales  staff 
at    Visualscope.    Inc..   New   York 
City.  Anthony  J.  Silano  has  joined 
the    producing   company    as    vice- 
president    and   account   executive. 
Karl    Fischl    is   vice-president    for 
Hducational     Marketing     Services 
and    also    serves    as    an    account 
executive. 

Silano  began  his  career  1 5  years 
aao   as   an    animator,   was   subse- 


Jciikins  .  .  .  jui'"'  Acme 


ab  Names  Lynn   lenkins 
[  Research    Engineer 
I    M.    Jenkins    has    been 
chief  research  engineer  at 
Film    Laboratories.     Inc.. 
)od.   by    general    manager 
wclson.   In   his   new   post, 
will  be  in  charge  of  re- 
ind  development  at  .Acme, 
ing  the  labs"  continuing  ac- 
"High  Band  ■  transfers  and 
ling   \^ith    its   new    Ampex 
)0\ideotape  equipment, 
e   has    been    working    for 
ears  to  perfect  color  video- 
film  transfers  and  is  now 
on  the  threshold  of  a  break- 
1.  Current  facilities  provide 
id  color  tape-to-tape  repro- 
1.  b&w    tape-to-film    trans- 
d  16mm  b&w  and  color  film 
ping  and  printing, 
vins  came  to  .Acme  from  the 
%.  Corporation  where  he  was 
field  engineer..  He  attended 
at  SMCC  and  I  CLA,  re- 
n  Northridgc.  Calif,  with  his 
.  He  is  an  active  pilot  and 
lutdoorsman.  • 


I  to  Direct  Kodak  Market 
inel.  Education  Services 

[omas  H.  Miller's  appoinl- 
ias  director  of  marketing  per- 
'i  and  educational  services  at 
istman  Kodak  Company  was 
♦  need  in  November  by  Gerald 
irnow.  vice-president  for  mar- 
|.  Since  1957  he  has  been 
kistant  director  of  industrial 
i.ins.  Miller  began  his  Kodak 
(I-  in  1936  as  a  trainee.         • 


C\  to  Represent  Reid  Ray 
lo  in  Twin  Cities  Region 
\  veteran  of  communications 
d.  J.  Webb  Hcdin  has  joined 
i'H.  Ray  Film  Industries,  St. 
u  Minn,  as  a  regional  account 
LMtive.  Hedin  will  serve  ac- 
ujs  in  the  Twin  Cities  and 
ifboring  areas.  He  is  active  in 
n]  affairs    and     a     native    of 


.\nthony  J.   Silano 

quently  promoted  to  director  of 
animation,  associate  producer  in 
charge  of  live  action  production 
and  executive  producer.  He  came 
to  X'isualscope  from  Mogubgub 
Limited  where  he  served  as  execu- 
tive vice-president  and  contact  co- 
ordinator of  sales. 

Fischl  has  been  one  of  the  in- 
dustry's most  active  sales  execu- 
tives  since    1946.    He    previously 
served  as  sales  vice-president  for 
Transfilm  and  was  marketing  di- 
rector  for  Wilding.   Inc.   in   New 
York  City.  His  special  responsibil- 
itv  in  the  new  post  will  be  to  ex- 
tend  Visualscope's    products    and 
services    in    the    education    field. 
Four  years  of  field  experience  in 
evaluating    audio-visuals    for    this 
market  and  aid  to  textbook  pub- 
lishers   are   among   the   assets  he 
brines  to  the  new  activity.  • 


O 


Here's  an  exciting  way  to  bring  showmanship 
to  sales  meetings  and  presentations! 


D.i  1  Ill's  new  Ei.iriROLrrt' 
pii.jiitiim  screen  goes  up 
and  down  land  out  ol 
sit>lit)  al  the  touch  of  a 
bulton.  .Add  an  extension 
cord  and  you  can  operate 
the  F.lectrolet  from  any- 
where in  the  room!  Adds 
cxiilement  and  a  "profes 
sional  touch"  to  any  sales 
meeting   or    preseiuation. 

Tlie  ELEcriRoiET  attaches 
easily  to  wall  or  ceiling. 
Plugs     into     any      regular 


outlet.      Uptialis      lioiil.l' 
free.    Near   after   year.    Ele 
(fanilv    styled   to   match   of 
fite    and    conference    room 
decor, 

Sound     expcnsiveV      11 
50"    X    50"    ELrcTRoitr    is 
only  ^4.95.   Prices  for   the 
60"    and    70"    models    arc 
just  as  modest. 

Write  for  free  color 
rolder  today.  I>a  Lite 
Screen  Co.,  Inc.,  War^w, 
Indiana. 


-*>: 


Woitd's  Foremost  Projection  Screens 
Since  1909 


NEXT  ISSUE:   ANNUAL  REVIEW  OF  AWARD-WINNING  FILMS 

-  The  Annual  -Film  Awards  of  the  Year"  Review  will  provide  special 
f  a^re  Z^^ci  in  these  pages  next  month  as  the  Editors  summarize 
196S  ilm  award  programs  for  business  and  factual  mot.on  p.ctures 
a  d  sUdefilms.  Film  festivals  at  home  and  abroad  will  aUo  He  the  subject 
of  editorial  analysis  and  rated  according  to  their  methods  and  values. 


/llewfromF&B/CECO! 


y»B/CECo 


16mm  eclair 
SYNC  MOTOR 


COMPLETELY  NOISELESS 

•  WEIGHS  10  OZS. 

LESS  than  constant 

speed  motor 

This  is  the  first  synchronous 

motor  specifically  developed  (or 

irj,'r*«'."  ss,.- 1.  «B  cEco. ... «. 

Basic  Motor:  110  Volt  AC— 
60  cycles-24  frames  per  sec. 


Immediate  ^R^ll 
Delivery  at       U  O  U 


F&B/CECO 


ujesota. 
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Karl    Fischl   nmc  heads  educational 
marketing    services    at    Visualscope. 


1  315  West  43rd  Street.  New  York. 

N        N.Y.  10036      (212)  JU  61420 

C.     Cable  Address:  CINEOUIP  •  Telei;  01-25497 

Lanchcs    ncnda:   51   ^astimh  Ave     H,aleah(30S,  888^46^^ 

iTelex   51532    California:  6446  Santa   Mo"'"  c,     Ai«andr"r  Va     (703)  683  2520.  Mgr.  Gregl 

rr';?.ant:";40X"nn°"s..''(1.04r^^^^^^^^^  Crai.docK    New   Orleans:   822 

iNorth  Rampart  St..  (504)  522  5364.  Mgr.  Frank  Richard  / 
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DASH- 

THE   DRONE 

ANTISUBMARINE 

HELICOPTER' 

sponsored  by 

CYRODYNE 

COMPANY 
OF   AMERICA 


two  of  the  many  outstanding 
films   produced  by 


MRC 

F-||_MS 


a  division  of 

McLA  VGHLIIX 

RESEARCH 


diii 


71    WESI     23til     STBEEI 
NEW      yORK.    N.y. 


SPECIALISTS    IN   TECHNICAL   DOCUMENTATION    FOR   25    YEARS 


NOW    AVAILABLE    FROM    BUSINESS    SCREEN! 

INatlona^l 
Directory 
of  Safety 
Films 

I!»f>.>-l!ir,C  KDITION 

A  comprehensive  catalog  listing  over  a  thousand  motion 
pictures,  filmstrips,  and  slides  dealing  vi/ith  safety  and 
related  topics  such  as  fire  prevention,  health,  training,  first 
aid,  and  rescue.  The  catalog  includes  sections  on  occupa- 
tional safety,  office  safety,  farm  safety,  school  safety, 
traffic  safety  and  home  hazards.  Each  listing  gives  a  de- 
scription of  the  film  (type,  length,  year  produced),  sum- 
marizes the  content,  tells  where  each  film  can  be  obtained, 
and  vi/hether  it  can  be  rented  or  must  be  purchased^ 

It  is  the  most  complete  safety  film  catalog  published.  It 
can  provide  assistance  to  the  many  individuals  and  groups 
involved  in  safety,  education,  club,  or  civic  activities. 

Single  copies  $2.80;  send  check   with   orders. 
(wriie  for  schedule  of  quantity  disvounls) 

HIMNKSS  SCHKKN    M  AG  A/INK 

7061   .Sheri'liin    Kouil,   riiira^'o.    Illinui..    U{\U1U 


THE  EXECUTIVE 


Mason  Heads  N.Y.  Kodak  Sales; 
Stifle  Direel!>  Midwesi  Region 

K(.niicili  .VI,  Mason  has  been 
appointed  sales  manager  of  East- 
man Kodaks  motion  picture  and 
education  market  activity.  New 
York  City  Region.  His  post  was 
confirmed  last  month  by  Donald 
E.  Hyndman.  Kodak  assistant  vice- 
president  and  general  nianager  of 
the  MfWHM  division.  Mason  re- 
ports to  C.  Ray  Troutner.  sales 
manager  of  the  division. 

Ethan  M.  Stifle  assumes  Ma- 
son's former  post  in  Chicago  as 
sales  manager.  Midwestern  Region, 
also  reporting  to  Troutner.  Both 
men  arc  veteran  members  of  the 
Kodak  organization. 

Mason,  who  graduated  cum 
iaude  from  Washington  &  .leffer- 
son  College  and  took  graduate 
work  at  the  University  of  Roches- 
ter, joined  Kodak  in  1935.  Cur- 
rently, he  is  conference  vice-pres- 
ident of  the  Society  of  Motion  Pic- 
ture t^  Television  Engineers,  hav- 
ing previously  held  many  executive 
posts  in  that  organization. 

Stifle,  who  graduated  v\iih  high 
honors  from  the  University  of  Illi- 
nois, joined  Kodak  Research  Lab- 
oratories in  1931.  In  19. SO  he 
was  appointed  manager  of  the  East 
Coast  Division  of  the  company's 
former  motion  picture  film  depart- 
ment. In  1963  he  was  named  man- 
ager of  engineering  service.  East 
Coast.  Stifle  has  also  been  very 
active  in  professional  motion  pic- 
ture, trade  and  technical  associa- 
tions. He  is  currently  serving  as 
president  of  the  Society  of  Motion 
Picture  &  Television  Engineers.  • 

*  *        * 

Jay  Sheridan   Joins  Niles  as 
Produeer-Direeior    in    Chicago 

.lay  .1.  Sheridan,  a  I.S-year  vet- 
eran in  film  and  television  direc- 
tion and  production  has  joined 
I- red  A.  Niles  Communications 
Centers,  inc.  as  a  producer  and 
director. 

Sheridan's  background  includes 
five  years  at  Ziv  Iclevision  Pro- 
ductions, five  years  as  an  associ- 
ate producer  of  the  "Robert  Mont- 
gomery Presents"  TV  scries  and 
five  years  with  the  (^hicago  office 
of  Louis  G.  Cowan,  Inc.  • 

*  *        * 

Roberl   Wright.   lack  Runirill 
loin  Stuff  of   i  ilniuek   Studio 

■A  Roberl  I-.  Wright  and  .hick 
Rumiill  have  been  added  to  the 
I  \  -industrial  film  sales  staff  ol 
lilmack  Studios.  Chicago.  Wright 
formerly  represented  WildiuL'.  Inc. 


in  Washington.  D.  C.  and  ' 
Rumrill   is  a  former  Ncu 
with   I  1  years"  experience 
ing  and  selling  radio  and  u,  ,„, 
package  shows.  I 

*        *       « 

Hcrny  to  Plastic  Reel  Corp 
as  Deputy  Director  of  Sale; 
.:    Plastic     Reel    Corporati^  < 
America  has  appointed  He     - 
Herny  as  deputy  director 
responsible  to  .Milt  Blutter.  ir« 
tor  of  sales  for  Weehawkcn.s' 
manufacturer  of  film  handlit  « 
cessories. 

Herny  was  formerly  advcHip 
manager  for  Kling  Photo  ([rpt 


^ 


lleiirv    llcriiv:    note   at   Pla-i   ' 
Corp.    as   dcpuly   director  i 

ration.  Simmon  Omega.  Incam 

the  Arriflex  Corporation  of 
ica.     In    confirming    the    .i, 
ment.   company   president  V.lie 
Elterman  noted  "that  this  -  ■ 
created  post  is  one  more  m. 
ward    in   our   continuing  el 
popularize    economies   in   t: 
of  plastic  reels  and  cases  ijllH 
audiovisual    communication  pM 
*        *        * 

ISuddy  Gaines  to  Sarra,  Inc 
Staff  as  a  Produeer-Dirccloi 

-  Sarra-Chicago.  Inc.  hasaI^ 
nounced  the  appointment  ol 
Buddv  Ciaines.  a  former  cxciliw 


lliulch    (.jiiics:    III    Sarra-('li 

pioilueer  at  Cypress  Gardcns'TO" 
ductions,  Ilorida.  He  is  ni  > 
producer-director  on  the  sla  i« 
the  Chicago-based  film  prodiiic* 
company.  ' 
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^latcli  a  Porpoise:" 

TINUEI)  FROM    PAGE   51  ) 

is  no  place  in  the  world 
Hiamas  for  underwater  jilio- 
;if|y.  The  ocean  is  liiiht  aqua 
L)l  and  crystal  clear.  Ihere  is 
itj;  turbulence  in  movement 
wvatcr  that  the  photoiiraphic 
It;  are  fantastic.  I'wenty  or 
y.'ct  down,  the  li^ht  is  excel- 

(lad  written  a  sequence  into 
stipt  in  which  Captain  Wil- 
ray.  Director  of  Collecting 
H.Vlianii  Seaquariuni.  would 
Hi  porpoise  because  of  fight- 
,  liat  marred  its  appearance. 
Jsly,  this  was  to  show  that 
prfcct  specimens  would  be 
r.ible  for  the  Fair.  Kley  was 
ic  doubt  whether  this  was 
e  —  to  find  a  peculiarly 
I  porpoise  in  the  great  At- 

Captain  Gray,  veteran  of 
years  collecting  marine  life. 
I  us  that  we  could  find  just 
porpoise.  Good  to  his  prom- 
scarred  porpoise,  evidently 
m  of  a  fight  with  a  shark, 
ught  in  the  net  and  Captain 
rejected  it  for  shipment  to 
ir.  The  scene   was   shot   as 

lughout  the  latter  part  of 
ining  scenes,  the  porpoises 
ily  weren't  afraid  of  the 
s  and  crew,  but  the  stars 
ixluction  unit  became  one 
appy  family.  Even  when 
■  ere  made  from  the  bucket 
herry  picker"  directly  over 
he  big  animals  were  expect- 
lake  an  1 8-foot  leap  out  of 
ining   pool,    they    exhibited 

E\ery  member  of  the  unit, 
ic  director  to  the  grip,  fell 
with  the  cast  of  the  show, 
the  training  complete,  they 
ansportcd  in  large  custom- 
>xes  to  the  airport  and  so 
^''orld's  Fair.  Always  docile, 
cred  no  photographic  prob- 

did  they  rebel  too  much 
:onfinement  of  the  boxes, 
ward   the  cargo  plane  to 


'cS^  CURED 


*ATlFllM  PROTECTIVE  TREATMENT 
PROTECTION  Against 

ater. wear-climate 
:hes-  finger  marks 
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(ILM    SfRVICINO 
«nd  OlSTRiauTtON  PROILEMS 
SOtViO.    COMPtfTl    TV   FILM 
SKPEDIIING      .     ,nd  MOTION 
PICTUB!   StSVICINO.  fILM 

STRIPS-CUT    CANNtO       and 
PACKACEO 


«ATE   .-A..      <J'  WEST  4J-d  ST«[tT 

HATE  CORP         NEW  roiiK.  n   y 


New  York  the  scenes  presented  a 
photographic  problem  because  of 
a  misumlerstaiiding  with  the  air- 
line regarding  power  for  the  lights. 
There  was  nothing  to  do  but  shoot 
color  with  available  light.  How- 
ever, this  was  acceptable  enough 
to  show  the  conditions  under  which 
the  porpoises  travelled  to  New 
York:  First  class  —  with  a  plane 
to  thcmsehes  —  courtesy  Eastern 
Airlines. 

The  last  scenes  were  shot  at  the 
World's  Fair  and  it  was  very  cold. 
I  he  people  who  came  to  view  the 
porpoise  show  at  the  Florida  Pa- 
vilion wore  overcoats,  so  odd 
shots  and  cutaways  of  the  audience 
could  not  be  made. 

However,  before  our  film  was 
edited,  with  the  sound,  etc..  we 
were  able  to  send  a  staff  camera- 
man back  to  get  the  necessary 
scenes.  It  was  ironic  that,  with  the 
difficult  scenes  we  had  made  in  the 
open  sea.  simple  audience  reaction 
scenes  were  so  much  trouble  and 
so  expensive  to  make. 

We  must  come  back  to  the  or- 
iginal commission  Burtt)n  Clark 
had  given  to  Reela  —  five  separate 
films  to  be  made.  Before  shooting 
was  completed  it  was  suddenly 
decided,  on  a  Friday  morning  in 
June,  that  an  additional  promo- 
tional film  would  be  needed. 

The  editor,  sound  engineer  and 
director-producer  Sack  came  back 
to  Reela  that  Friday  night  and  put 
together  a  3 Vi -minute  promotion 
film  that  so  pleased  Clark  that  he 
subsequently  made  a  Spanish  ver- 
sion for  Latin  America. 

It  was  a  short,  steep  pull,  but 
six  months  after  we  finished  all 
subjects  we  were  rewarded  in  re- 
ceiving a  1965  Cine  "Golden 
Eagle"  and  an  Educational  Film 
Library  Association  "Blue  Rib- 
bon" for  the  half-hour  show.  To 
Catch  a  Porpoise.  And  —  we  are 
proud  —  all  of  us,  including  the 
director,  cameramen,  sound  en- 
gineer, editor,  grip  and  —  no 
doubt,  the  porpoises  would  be 
proud  if  they  knew  about  it!         • 

Below:    Tvd  Sack  ((.sr.s  hull  horn 
It)  kibitz  crew  on  masthead  .  .  . 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC   &   SOUND   EFFECTS  . =, 

SERVICE  h5t?( 

•  BACKGROUND  MUSIC  EDITING 

•  SOUND  EFFECTS  EDITING 

•  ORIGINAL  SCORES 

•  MUSIC  LIBRARY  FOR  LEASE  .  .  . 

•  SOUND  EFFECTS  LIBRARY 

FOR  SALE  .  .  . 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  SOUND  TRANSFER  FACILITIES 

•  COMPETITIVE  PRICES 

Musifex  talent  proven  on  over  5,000  productions 

FLY -PHONE -WIRE -WRITE   NOW 
FOR  FULL  INFORMATION  AND  CATALOG 

E.    ROBERT   VELAZCO 


ci  6-4061 


Quality  . . . 

TIME  AFTER  TIME,  IN  TIME 


at 


/ 


iTvc:: 


or 

ii   16-35mm  Developing  and  Printing 
•il  Black  White    v.     Eastman  Color 
it  Ektachrome    ''■:    Kodachrome 
■si:  Reduction  &  Blowup  Printing 
^  Reversal  Printing  ond  Developing 

'includes  free  edge  numbering) 
tV  Editing  and  Conforming 


A     free    Booklet    is    available     Ihal    will    be    helpful    in    budget 
preparation  and  the   handling   of  pre-print   materials.   Write   today. 

33  WEST  60TH  STREET   •   NEW  YORK,   N.   Y.    10023 

Telephone:  COIumbus  5-2180     •     A  C  213 
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Spiiicller  &  Saiippo,  iiiakcrs  of  Select ro.sluh'  projectors,  arc  note  ot 

of  tills  niddiru  i>Jiml   in  C.niuil  Cciilrtil  lixhislruil  Centre.  C.l'.iidali .  al^ 


"Pioductioti  mini  her  4^-l^(i9 — Ttike  26  .  .  ." 
NliXr  RECORDING  SESSION,  BOOK 
JUST  HALF-AN-HOUR  .  .  .  CALL  .  .  . 

CHARLCS  MOUNTAIN 

HA  1-3777  •  A/C  212 

NARRATOR  •  COMMERCIAL  SPOKESMAN 

OVER   125  FILMS  NARRAIHD  IN    I'X.l 

ANNOUNCER   I"OR      THH  Dl.l  liNDERS  '     THURSDAYS: 

f  HS  lA' 


Spiiullcr  &   S;iiip|i(-  Ocfiipies 
Lar^«'r  Plant   in  (Flcndale.  (]aL 

t-:  Spindlcr  &  Sauppc.  Inc..  tor 
many  years  located  on  IJeverly 
Boule\ard  in  Los  Angeles,  has  ex- 
panded in  a  move  to  a  new  7. ()()()- 
square-foot  headquarters  facility  at 
1329  Grand  Central  Avenue.  Glen- 
dale,  Calif. 

Norman  A.  Sauppe.  Emil  E 
Eisenlohr  and  Kipp  O.  Pritzlaft 
are  executives  of  the  firm  which 
manufactures  tiie  Seieetroslide  line 
of  automatic  slitie  projectors  and 
related  accessories.  • 


Four  L'.S.  Film  ExtTuti>«'s 
Tour  Sovifl  Studios  and  Lalis 

■A-  A  delegation  of  four  American 
motion  picture  film  experts  organ- 
ized by  the  Society  of  Motion  Pic- 
ture and  Television  Engineers  has 
taken  a  three-week  tour  of  major 
cine  facilities  in  the  Soviet  Linion. 
This  trip  was  made  under  the  pro- 
visions of  the  U.S.  —  U.S.S.R. 
exchange  agreement  program  of 
the  U.S.  Department  of  State. 

The  trip,  originally  schetluled 
for  last  June,  was  in  reciprocation 
for  the  visit  to  the  U.S.A.  made 
last  year  by  a  similar  group  of 
U.S.S.R.    film    experts,    hi     \'-)b}. 


the  Society  sponsored  and  elcta 
t!ic  initial  exchange  scndioL' 
delegation  to  the  Soviet  Unit 

The  present  SMPTE-sporjro 
group  was  composed  of  H.tei 
E.  Farmer.  University  of  Sojirt 
C'alift>rnia;  Saul  Jeflee.  MoAlai: 
Inc.;  Konstantin  Pestrecov.  iVI 
and  Sidney  P.  Solow.  Consolala 
Film  Industries.  , 

Ihe    delegation    hoped  tcvisi 
outstanding  U.S.S.R.  facilitit  fo 
design  and  performance  of  tiM 
used    in    cinematography:  pnlin 
equipment  for  mass  printin 
lease    prints    and    special   . ... 
latest  technical  developments Mh 
use  of  motion   pictures  in 
tion;   and    broadly,   to  rcM- 
velopments    of    U.S.S.R.    ntio 
picture  techniques  and  facilils. 


.S|(^  .S«T\  if»-r..  Inc.  Is  Foniil 
for  Inl'l  Print  Pronireniei 

A  new  firm.  SJQ  Service^  nc 
specializing  in  print  priKuruci 
services  for  the  international  lai 
kct.  has  been  established  al41 
\\  est  .S4th  Street.  New  York. 

Officers  are  C.  Kipp  Wsc 
president  and  Elaine  Kupcniill 
vice-president  and  director  i  0| 
eralions. 


MOOD 


r^rrrrjl 


TITLE  MUSIC 

For  Every  Type  of  Production 

EITHK  ON  A  "PER  SffLf CTION"  OR  "UNUMfTf D  USi"  BA  S 


Par  rM  Dctaili  Writ*.  Wire  ar  Mon* 


^  /5  ProductioHS,  Jhc, 


\1  lAST  4Sth  ST^  N.  T.  17, 
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y-Anglcs  Adjustable  on 
f  ew  "Slide  Sorter   11" 
, »  HPI  Slide  Sorter.  Model 
iJfealures  which  allow  slide 
fjio  edit  or  view  a  full  roll 
i|J  slides  at  a  viewini;  angle 
Ijle  to  the  user.  It  occupies 
I  If  the  space   required   by 
:i  Slide  Sorters. 
1  alusive  feature  allows  the 
1  adjust  and  fix  the  huilt-in 
iir    proper    viewint;    angle 


ilodcl    II    Slide    Sorter    /< yj- 
lariahlf     vicwiiifx     aitfile. 

he  Slide  Sorter  II  is  used 
>w  table,  eye  level  shelf  or 
;  from  a  wall.  It  has  an  ali- 
lousing;  face  is  moulded  of 
ranslucent  plastic  with  five 
I  shelves  to  accommodate 
.>11  of  slides.  Light  source  is 
att  household  lamp.  Price 
5. 

:  Hudson  Photographic  In- 
i.  Inc..  Ir\ington-on-Hud- 
?w  York  for  nearest  dealer 


"Polecat  Shorty   Kit" 
dio  or  Location  Work 

lew  "Polecat  Shorty  Kit" 
s  spring-loaded,  floor-to- 
supports  for  backgrounds, 
ind  reflectors  for  both  stu- 
d   location   use.   even   out- 

22-piece  kit  is  only  32  inch- 


es long  with  enough  interlocking 
2-ft.  sections  and  fittings  for  back- 
ground assemblies  that  will  reach 
any  ceiling  up  to  14  feet  high;  it 
includes  a  10-foot  cross  bar  for  no- 
seam  paper  and  other  backgrounds 
or  lights. 

Where  ceilings  are  out  of  reach 
and  for  outdoor  use,  the  "Pole- 
cats" are  supported  by  tripods 
made  from  the  same  2-foot 
"Shorties."  All  parts  are  light- 
weight, black  anodized  aluminum 
packed  in  a  compartmcnted  can- 
vas kit  with  shoulder  strap.  The 
■Shorty-Kil"  sells  for  $89.50. 
\V  rile:  Brewster  Corp..  Old  Lyme, 
Conn,  for  kit  or  data  on  the  com- 
plete line.  • 

*  *        * 

Low-Cost    Closed-Circuit    TV 
With  New  Ampex  Videotrainer 

To  expand  use  of  closed-circuit 
television  in  industry,  training,  etc., 
the  .Ampex  Corporation  has  in- 
troduced a  new  low -cost  profes- 
sional "\'R-7000""  videotape  re- 
corder and  the  VR-7100  Video- 
trainer. 

The  \R-71();)  \idcotrainer 
combines  the  new  recorder  with 
a  television  camera,  receiver  and 
all  related  equipment  necessary  for 
the  production  and  display  of  vi- 
deotape programs  in  a  self-con- 
tained mobile  console  priced  at 
$5,945. 

The  VR-7()0()  and  Videotrainer 
were  designed  "to  fill  the  gap  be- 
tween broadcast-quality  portable 
videotape  recorders  and  those 
built  for  home  use."  according  to 
C.  Gus  Grant.  Ampex  group  vice- 
president.  This  recorder  handles 
A3  minutes  of  the  program  mate- 
rial on  a  3.000-foot  reel  of  video 
tape.  Programs  produced  with  the 
videotrainer  can  be  played  back 
on  a  number  of  conventional  tele- 
vision receivers.  • 

*  *       « 

■'  More  news  about  audiovisual 
equipment  is  featured  on  the  next 
two  pages  of  this  issue.  • 


ornm  reduction 

PRINTS 

•  CONTINUOUS   PROJECTION 
TREATMENT 

•  FAIRCHILD   &   TECHNICOLOR 
CARTRIDGE   LOADING 


PHOTOGRAPHIC  LABORATORY.  Inc. 

6555  NORTH  AVE..  OAK   PARK,  ILL. 
Area   Code   312-386-6603 


Need  WEEKEND 
Lab  Services? 

If  your  Motion  Picture  Film  deadlines  make  Weekend  Lab 
Services  necessary,  perhaps  we  can  help.  When  it  comes 
to  16mm  Color,  v/e  are  unique  in  that  we  can  perform  all 
of  the  following  in  our  own  lab: 

if    Develop  Ektachrome   Commercial,  MS,  ER  or  ERB 
Color  Original  Films  .  .  . 

if    PrinI     and     Process     Kodachrome     7387     Reversal 
Color  Workprint  .   .  . 

if    Transfer  Mag  Sound  Track  to  Optical  and  develop 
complete  .  .  . 

if    Print    and    Process    Silent    or    Sound    Kodachrome 
7387  Color  Release  Prints  with  color  correction  .  .  . 

if   Print  and  Process  EK  Color  Internegative  and  Posi- 
tive Re/ease  Prints    with   color  correction  . 

The  Cost?  So  reasonable,  you  v/on't  believe  it!  We  can 
also  provide  San  Francisco  Airport  Pickup  and  Delivery. 
Call  Code  415-321-5678,  or  v^rite  or  wire — 

CINE-CHROME  LABS.  Inc. 

4075     Transport    Street,     Palo    Alto,     California     94304 


Why  Don't  You 

Concentrate 

on 

Profits? 


Let  us  concentiate  on  helping  you  make  your  clients' 
films  faster,  easier,  less  costly. 

Whatever  your  production  personnel  needs  are,  we 
can  provide  you  with  qualified  free-lance  people  to 
write — direct — edit — you  name  it — the  next  motion 
picture,  slidefilm  or  tv  commercial  you  hare  to  do — 
hut  your  staff  is  already  overworked! 

We  are  NOT  in  the  business  of  making  films — you 
are — we  have  the  help  you  need.  May  we  serve  you? 

EVEREST  SERVICES,  Inc. 

20  BHHKM.X.N  P1,.ACE  •  .NHW    ^ OKk  CIT^    10022 
PHONE:  PL  2-102;5     .     A/C  212 
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For  16mm.  Film  —  400'  to  2000'  Reels 

Protect   your   films 

Ship  in  FIBERBILT  CASES 

Sold   at  leading  dealers 


Only 

original 

FiberbiH 

Cases 


Motion   Picture 
&   TV   Equipment 

SALES  ♦  RENTAL 
SERVICE 

Gene    Levy 

MOTION   PICTURE 
CAMERA   SUPPLY,   INC. 

630   Ninth   Ave.   N.Y..   N.Y.   10036 
212-586-3626 


EQUIPMENT  SPECIALISTS 
CREATIVE  CONSULTANTS 

ZEISSIKON  I 

Xenon    Light 

ProieCion  [QUIRMENT 

Audio 

and   Video       1 

Call:  734-1196  (213) 
J.   P.   FILBERT  CO.,   INC. 

2007    So.    Vermont,    Los    Angeles 


VIDEO 

FILM   LABORATORIES 

311    West   43rd   Street 

New    York    36,    N.    Y. 

Phone:   JUdson  6-7196 

Complete   16mm  block 
&  white  services 

COLOR       PRINTING 


Da-Lile    "Executive    Electrol" 
Screen  Recesses   into  Ceiling 

An  all-new.  heavy-duty  Execu- 
tive Electro!  projection  screen 
which  recesses  ci>nipletcly  in  the 
ceiling  and  provides  its  own  auto- 
malic  ceiling  closure  has  been  an- 
nounced by  the  Da-Lite  Screen 
C'l'mpany.   Inc..  Warsaw.   Intiiana. 

C".  J.  Ccrny.  sales  vice-president 
for  Da-Lite,  calls  the  Executive 
Electrol  "one  of  the  most  signifi- 
cant developments  by  our  com- 
pany  in  recent  years.  This  com- 


Da-Lite    Executive    Electrol    screen. 

pletely  automatic  screen  is  the  ulti- 
mate for  executive  suites,  confer- 
ence rooms,  small  auditoriums  and 
presentation  quarters.""  he  noted. 

A  hinged  ceiling  closure  panel, 
only  three  inches  wide  and  the 
length  of  the  screen,  opens  at  a 
flick  of  a  decorator-type  switch,  al- 
lowing the  screen  surface  to  lower 
in  position  and  stop  automatically. 
Another  touch  of  the  switch  and 
the  screen  rolls  back  into  the  ceil- 
ing case  and  the  panel  closes  auto- 
matically. 

The  Executive  Electrol  is  avail- 
able with  screen  surface  sizes 
starting  at  50"x5()"  up  to  12- 
feet  square.  Surfaces  may  be  either 
Da-Lite"s  White  Magic  C'hemi- 
Cote  glass  beaded  or  ni)n-gloss 
mat  white,  • 

*  5j:  * 

Exhibit  Mode!  " Movie-Male" 
Available  for  Display  Shows 
t-:  A  new  exhibit  model  '■Movie- 
Mate"  I(Smm  continuous  sound 
projector  (Model  ('V'-3  Speci;il ) 
has  been  introduced  by  the  Mo- 
vie-Mite Corp..  Detroit.  Designed 
for  use  in  exhibits  or  displays,  the 
CV-3  may  be  used  for  continuous 
or  push-button  ("on  demand") 
showings;  it  is  available  for  either 
remote  or  rear  screen  use. 

Features    include:      Iru-I- lector 

New    exhibit     model    tif    coiiliiiiioiis 
Kiiniii  "Mmic  Miili"  muiikI  iiiiiiliiiK  . 


a-v  equipment  trade  bi 

NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PR^ 

projection  lamp;  case  air  filtering; 
film  dust  and  static  removal  and 
full  component  of  film  protectii>n 
switches  to  assure  long  film 
life.  Maga/ine  capacity  is  .'^OO  feet 
of  16mm  film;  weight;  approx.  35 
lbs.  Priced  under  $550  f.o.b.  fac- 
tory. Evanston.  III.  For  further  de- 
tails write;  Movie-Mite  Corp.. 
K.SII  Puritan.  Detroit.  Mich. 
4823S.  • 


RCA   "1600"   Sound    Projector 
Features    New   "Safe   Threader" 

;."  The  Radio  Corporation  of 
America  has  introduced  the  "RCA 
I6(){)",  a  new  16mm  sound  motion 
picture  projector  featuring  a 
unique  self-threading  device  said 
to  eliminate  a  major  source  of 
film   damage. 

The  1 600  model  makes  the  first 
use  of  the  RCA  "Safe  Threader"" 


RC.\     IfiOO,    Hiiiiin    sound    projector. 

which  is  engaged  only  during  the 
threading  operation,  theieby  a\ert- 
ing  film  jams  and  sharply  reducing 
film  wear,  according  to  A.  J.  Piatt, 
manager  of  distributor  sales  for 
RCA  Audio-Visual  Products.  The 
projector  also  features  a  weight  re- 
duction lo  30  pounds  from  previ- 
ous nioilels.  • 


New   Kodak   Sound   Synchronizer 
for  (he  Carousel   Slide   Projeelor 

The  Koilak  Carousel  Soimd 
Synchronizer,  a  low-cost  syncho- 
nizing  unit  which  adds  stereo  tape 
sound  tt>  the  well-known  Carousel 
slide  projector,  has  been  :in- 
nouneeti  by  Eastman  Kotlak.  Ihe 
compact  de\ice  proviiles  lor  auto- 
matic slide-sound  programming 
'.sithmit  distracting  ;iudible  sliile- 
changing  sign;ils. 

The  lightweight  unit  enables 
owners  of  standard  stereo  tape  re- 
corders who  also  have  Carousel 
Models  700,  SOO  or  AN'-^OO  to 
proiluce  tape-slide  progr;uns  either 
with  or  without  the  company's  Car- 


ousel   Dissolve    Control  \lo 
570  and  AV-580  can  be 
the  Carousel  Dissolve  Ciiui 

The  Synchronizer,  whicwe 
only  9  ounces  in  its  cart- 
nected  by  plug  to  the  ; 
remote  control  rcceptacK 
jector's   remote   control 
plugged  into  the  Synchri- 
Synchroni7er"s  phone  \\ 
connected  \n\.o  a  micropi 
on   one   channel   of   th^ 
and  the  mike  is  pluggti 
other  input  channel  ol 
recorder. 

Voice  and  musical  hkupv 
;ire  recorded  on  one  trac  W 
the  forward  button  is  r 
change-slide  signal  is  rc>.  ,.-. 
the  second  track.  Each  coi 
signal  then  acti\'ates  the  "  rwi 
switch  in  the  projector,  w  le 
ration  and  background  suiid 
provided  by  the  other  hai 
Ihe  device  is  available  fiin 
dak  dealers  at  "less  than  .30, 


Modular   Film    Storage   Pcks 
Hold    All   Standard   Cans  Ct 

-  A  new  modular  stor.c  i 
for  film  cans  and  cases  .s  1 
developed  by  Worley  &.  ( 
S02  W.  Whittier  Blvd..  n" 
Calif.  Designed  for  any  fii  s 
age  necil.  the  r;ick  Imlds  -H).! 

W  orlev     inodiihir    film    sli" 
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id  2.000-fool    film    cans 

[IS  can  be  rearranged  nr 
mcetint;  changing  needs; 
ii;ht  (see  illustratinn  )  has 
lii  index  card  holders  for 
ition  and  comes  in  seven 
colors  to  harnu>niKe  with 
cor.  • 

rflex  DS8-BTL  Camera 
w  Double  Super-8  Film 

vs   motion  picture  camera 
K)-foot  rolls  of  double  Su- 

11m  is  now  available  from 
'rixlucts.  inc.  Providence. 
I;  Pathe  Professional  Reflex 
in.  permits  the  cameraman 
200  feet  of  single  Super-8 
'a  single  100-foot  roll  with- 
usc  of  any  external  maga- 


ic  liotissional  DSS-BTL 

is  thus  suitable  for  work 
film  economy  is  a  guiding 
ind  where  professional  ef- 
.'  required. 

Pathe  B n.  system  gives  ex- 
reading  information  before 
ring  filming  with  any  "C" 
prime  or  zoom  lens,  from 
;  wide  angle  to  extreme  tel- 

at  any  camera  speed  from 
)  fps.  any  variable  shutter 
1.  any  ASA  setting  from  12 

with  any  filter,  any  acces- 
"he  system   offers   a  direct 

by  cds  cell  of  the  actual 
aching  the  film  at  the  film 
The  light  is  measured  only 
has  passed  through  all  the 
•mcnts,  the  diaphragm,  the 
reflex  system  and  the  cam- 
Itcr.  Overexposed  or  under- 
i  effects  if  needed  or  de- 
an be  achieved  by  simply 
ing  the  BTL  cxptisurc  read- 

)rding  to  Aaron  Davis,  pres- 
f  Pathe  Products.  Inc..  ex- 

distributt)r  of  Pathe  prod- 
1    the    United    States,    the 

Pathe  company  determined 
duce  a  camera  specificalK 
"  industrial  market  which 
not  be  hampered  by  the  lim- 
>  of  the  cart'idge  svstem. 
r  discussions  with  both 
in  Kodak  and  Ge\aerl. 
totype    based    on    a    dou- 
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ble-8  format  was  produced.  Now 
simultaneously  with  the  announce- 
ment of  the  camera.  Eastman  Ko- 
dak has  anninmced  the  availabil- 
ity of  double  Super-S  film,  spooled 
in  lOO-fool  lengths,  which  will 
produce  200  feet  of  processed  film. 
Film  prices  will  be  S6.33  net 
per  100  foot  roil,  with  processing 
at  S4,.'50  net. 

Price   of   the    Pathe    DS8  BTL 

will    be    in    the    neighborhood   of 

S8.S0   —    final    price    calculations 

have  not  been  completed.  • 

*        *        * 

RCA  Announces  "Budgel-Price" 
PIRIO    Video-Film    Recorder 

A  budget-priced  television  film 
recorder  for  transfer  of  T\'  images 
to  16mm  film  is  announced  by  the 
RCA  Broadcast  and  Communica- 
tions Products  Divisions.  Design- 
ed especially  for  industrial.  schot)l 
and  military  use.  the  new  PFR-10 
recorder  uses  a  special,  vibration- 
free  camera  to  photograph  TV 
images  off  the  display  tube. 

The  recorder  is  housed  in  a 
compact  cabinet  requiring  less 
than  six  square  feet  of  floor  space. 
A  variety  of  panchromatic  film 
types  may  be  used  for  pick-up  off 
the  unit's  10-inch  display  tube 
which  is  coated  with  P4  phosphor. 
The  systen\  includes  2.400-foot 
film  cassettes  for  one  hour  of  re- 
cording time  and  provision  for  au- 
dio signal  input  into  an  optional 
optical  or  magnetic  sound  record- 
ing channel.  Price  of  the  RCA 
PFR-10  recorder  is   $14,500. 

Write:  RCA  Broadcast  &  Com- 
munications Products  Division. 
Burbank.  Calif,  for  complete 
data.  • 

RC.V  television  film  recorder  for 
transfrrrinfi  TV  images  to  Ifiniiii 
film    IV    s/ioicM    1)11    S.    f).    .Siifliivoii. 


Miilli-Piirpose  "SIiom  Talk"  for 
Filiii.strips  Slides  W  illi  SouikI 

A    new    multi-purpose    instruc- 
tional and  sales  tool  combining  a 

(CONCLUDED  ON  THE  NEXT  PAGE) 


Trrltnirolor'a  uctc  Model  .510  )iiotion  picture  projector  uses  Super-H  film. 

Trcliiiicolor  Goes  '=Siiper-8''  Willi  Model  IK) 


TIIF  Si:i'LR-8  Format,  intro- 
duced by  Eastman  Kodak  ear- 
lier this  year,  is  now  available  in 
cartridfje-locullni;  projection.  First 
of  the  projector  manufacturers  to 
introduce  a  new  model  extending 
the  simplicity  of  cartridge-loading 
from  the  camera  (as  introduced 
by  Kodak )  into  projection,  is  the 
Technicolor  Corporation. 

The  Technicolor  Model  510 
projector,  just  introduced  in  the 
U.  S.  and  abroad,  is  the  world's 
first  cartridge-loading  motion  pic- 
ture projector  for  the  new  Super-8 
film.   Advantages  of  the  new.  en- 


.Mudel  510  in  action  a\  group  of 
sdlesuieu    view    Super-S    pictures. 

larged  film  format  within  8mm 
(approximately  50*"^  greater  than 
previous  standard  8mm )  include 
better  resolution  and  picture 
brightness.  Larger  audiences  can 
now  see  both  image  detail  and 
subtitles  much  more  clearly  on 
this  Smm  ( silent )  cartridge-load 
equipment. 

The  Model  510  is  a  vastly  dif- 
ferent    projector     than     previous 


.\t  right:  llie  audit  ne< 

wonders  how  that  pictun 

pot  on  the  .screen  that 

(juieklii.  The  cartridge-load 

".510"  .<i(7.v  up  in  .seconds! 


Technicolor  equipment  of  this 
type.  While  basic  simplicity  has 
been  retained,  new  emphasis  has 
been  given  to  quality  and  preci- 
sion of  the  510.  A  wholly  new 
optical  and  lighting  system,  using 
a  150-watt  Truflector  lamp  (said 
to  provide  50()-walt  brilliance )  is 
featured.  The  standard  lens  is  a 
Technor  20mm  f  1.5  at  the  low- 
est base  price  of  S87.50:  Model 
510Z  features  a  standard  zoom  20- 
32mm  f ,  1 .4  lens  at  S99.50;  and 
Model  5 IOWA  has  an  optional 
wide-angle  10mm  f  I.I  lens  at 
$114.50. 

Weight  has  been  kept  to  the 
minimum  eight  pounds;  maximum 
film  length  is  56  feet  per  cartridge 
(the  Super-8  cartridge  only  will 
work  on  these  new  models),  al- 
lowing four  minutes  of  screen 
time  with  no  rewinding  required, 
of  course. 

The  new  Super-8  cartridge  con- 
tains film  wiping  pads  and  car- 
tridge lockout  prevents  accidental 
use  of  standard  8mm  film.  The 
power  input  is  110-120  volts  off 
standard  60  cycle  AC  for  a  con- 
stant-speed, maintenance  -  free 
blower  (cooling)  motor  within  the 
unit. 

The  pictures  on  this  page  tell 
the  story  of  the  new  Model  510 
"Instant"  Super-8  projector.  Speed 
and  simplicity  of  loading  are  its 
principle  advantages.  The  least 
skilled  individual,  without  training 
or  practice,  can  load  a  "Magi- 
Cartridge"  into  this  Technicolor 
projector  in  a  few  seconds.  Im- 
ages on  the  screen  uphold  the 
promise  of  quality  and  precision 
inherent  in  this  new  design.  • 
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EASTERN  STATES 

•  MASSACHUSETTS  • 

Cinema,  Inc.,  234  Clarendon  St., 
Boston  02116. 

•  NEW  YORK   • 

Buchan  Pictures,  122  W.  Chippewa 
St.,  Buffalo  2,  N.  Y. 

Cra\tford,  Immig  and  Landis,  Inc., 
6  West  48th  St.,  New  York  36, 
New  York. 

The  Jam  Handy  Organization,  1775 
Broadway,  New  York    10019. 

S.O.S.  Pho«o-Cine-Optics,  Inc.,  387 
Park  Avenue,  South,  New  York 
City.  New  York   10016. 

Trainine  Films,  Inc.,  150  West  54th 
St.,  New  York   19.  CO  5-3520. 

Visual  -Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  221  Park 
Avenue  South,  N.Y.  3.  SP  7-6600. 

•  PENNSYLVANIA  • 

Appel     Visual     Service,     Inc.,     963 

Liberty    Avenue,    Pittsburgh   22. 

Audio-Visual  Center  —  Rentals, 
Sales,  Repairs.  27  South  17th 
Street,  Philadelphia  3,  Pa.  Phone: 
LOcust  3-6872. 

Oscar  H.  Hirt,  Inc.  41  N.  11th  St., 
Philadelphia   7,   WAInut   3-0650. 

J.  P.  Lilley  8t  Son,  Inc.,  Box  3035, 
928  N.  Third  St.,  Harrisburg 
17105,  (717)  238-8123. 

The  Jam  Handy  Organization,  Pitts- 
burgh.  Phone:  ZEnilh  0143. 


SOUTHERN   STATES 

•  GEORGIA  • 

Colonial   Films,   71    Walton   St.,   N. 
W.,  JA  5-5378,  Atlanta. 

United  World  FHms,  Inc.,  287  Tech- 
wood  Dr.,  NW.,  Atlanta. 


•    MARVI.AM)    • 

Stark-Films  (Since  1920).  Howard 
and  Centre  Sts.,  Baltimore  1.  LE. 
9-3391. 


MIDWESTERN  STATES 


•   ILLINOIS   • 

Robt.    H.    Redfield,    Inc.,    831    So. 

Wabash  Ave.,  Chicago  60605. 

The  Jam  Handy  Organization.  230 

North  Michigan  Avenue,  Chicago 
60601.  State  2-67.57. 

Midwest     Visual     Equipment     Co., 

3518  W.  Devon  Ave.,  or  571  W. 
Randolph,  Chicago. 

United    World    Films,    Inc.,   542    S. 

Dearborn  St.,  Chicago  60605. 


•  MICHIGAN  • 

The  Jam  Handy  Organization,  2821 
E.  Grand  Blvd.,  Detroit  48211. 
Phone:  TR  5-2450 


•  MISSOURI  • 

.Swank  Motion  Pictures,  Inc.,  621  N. 

Skinker,    St.    Louis.    Mo.    63130, 
PA  6-3333. 


•   OHIO   • 

Academy    Film   Service,    Inc.,   2110 
Payne  Ave.,  Cleveland  44114. 

Films    Unlimited    Productions,    564 

Park    Avenue,    Mansfield. 

Fryan   Film  Service,  2929   Prospect 
Ave.,  Cleveland  44115. 

Sunray    Films,    Inc.,    2005    Chester 
Ave.,  Cleveland  44114. 

Iwyman    Films,     Inc.,     329    Salem 
Ave.,  Dayton  45401. 

M.  H.  Martin  Company,   1118  Lin- 
coln Way  E.,  Massillon. 


•   LOUISIANA   • 

LIST   SERVICES   HERE 

Delta  Visual  Service,  Inc.,  715  Girod  Q^^^iifi^d  audio-visual  dealers  are 
St..  New  Orleans  12.  Phone:  JA  y,^^^^  ;„  ,his  Directory  at  $1.00  per 
5-9061.  line  per  issue  on  annual  basis  only. 


WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 
HO  6-1651. 

The  Jam  Handy  Organization,   305 

Taft  Building,    1680  N.  Vine  St., 
HolK-wood  90028.  HO  3-2.321, 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 
Hollywood  6-7681. 

Raike   Company,   Inc.   A-V    Center, 

641    North    Highland    Ave.,    Los 
Angeles  36,  933-7111  (A/C  213). 

S.    O.    S.    Photo-Cine-Optics,    Inc. 

10635  Burbank  Blvd.  North  Holly- 
wood. 213-877-5326 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  90057.  Phone; 
Dunkirk  9-1288. 

United  World  Films,  Inc.,  7374  Mel- 
rose   Ave.,    Los    Angeles    90046. 

SAN   FRANCISCO   AREA 

Photo  &  Sound  Company,  116  Na- 
toma  St.,  San  Francisco  5.  GAr- 
field    1-0410. 

Westcoast  Films,  255  Minna.  San 
Francisco  94103. 


•  COLORADO   • 

Cromars"   Audio-Visual  Center.   922 
Bannock,  Denver  80204. 


•  OREGON  • 

Moore's  Audio-Visual  Center,  1201 
S.  W.  Morrison,  Portland  5. 
Oregon. 

United  World  Films.  Inc.,  5023  NE 
Sandv   Blvd.,   Portland  97213. 


•  TEXAS   • 

I  nitcd     World     lilms.     Inc.,     6434 
MiiplcSi.  D.ill.is  75235 

•  UTAH  • 

Dcseret    Book    Company,    44    East 

South    Icniplc  St  .  Salt  Lake.    10. 


(CONTINUED      FRO.M      PAGl 

lour-spccd  record  player,  an 
a  filmstrip  slide  project< 
screen,  all  fitted  into  a  sni 
patch  case,  has  been  annoui 
Vicwlcx.   Inc..  of  Holbroto 

Named  Sliowialk,  it  is  c 

to  be  used  as  an  integrate  umi 
or  separately  as  an  Individ i 
ord  player  and  the  slide  p 
for  large  screen  projectionjs  re 
quired.  j 

The  visual  portion  is  pikid« 
by  the  well  kn(n\n  "Link- 
blower  cooled  projector.  A 
of  film  carriers  adapts  it  i 
filmstrip  or  slide  projectioii  ncn 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


is  a  choice  of  two  projectoroo 
els.  the  V-8  powered  with  i.^ 
watt  lamp,  and  the  \'-83  itti 
with  a  3()0-\\att  lamp.  A  rw 
control  unit  permits  the  .s 
to  be  operated  from  a  disi..  - 
The  audio  portion  consistVif 
reliable,  long-life  amplificj  f 
from  a  four-speed  record  [lyi 
The  arm  is  fitted  with  a  fli d> 
cartridge,  adaiMing  it  to  whc\ 
record  is  being  played.  The  .' 
inch  built-in  projection  scrccu; 
a  non-glare  surface  for  \  w 
close-up. 

There  arc  four  Showtalk  rxi 
beginning  from  .S^'^.-'^O. 
*        *        * 
Camera    Angle    Rule   Provid 
Quick    Data    on    Lens   Covii| 
An    adjustable    camera  J 
rule,  which  alli>\\s  a  scenic  u 
man    to    determine    the   co-r 
both  horizontally  and  vcrticiv 
any  type  of  lens  has  been   ' 
oped  by  a  source  in  Britain. 

Normally,  the  draftsman  ' 
require  a  special  angle  rit 
each  type  of  lens.  This  instr<l 
determines  the  coverage  Cj 
normally  used  lenses,  incll 
Panavision  a  n  d  CincmaS! 
Selling  price  is  SX  (includingj 
age)  in  the  V.  S.  Order  fromj 
\illc\  Pliologr;iphic  Serviccsj 
31  I  Bath  Road,  Slough,  BuiJ 
hamshire.  Englanil. 
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illSYOOBF'LM    ^ 


Brittle? 


Stained? 


Scratched? 


Worn? 


Rainy? 


Damaged? 


S«nd  it  to 


1  m  oociofts 


Specialists  in  the  Science  of 

FILM  RE.JUVENATIOX 

FOR  16  MM  AND  35  MM 
RAPIOWELO  Process  includes    treatment  lor: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

8MM  SERVICES  NOW  AVAILABLE. 


Send  for  free  Brochure, 
-FACTS  OS  FILM  CARE'\ 


H 


ARID   riLM 
^TECHNIQUE.  INC 

7-02  27  ST.,  L.  I.  C.  1,  N.  Y. 
Tlllwall  e-4600  •  Est.  1940 


m  MOTION  PICTURE  •  B&W-COLOR 

10,000.000  FEET  OF  CLASSIFIED  MULTI- 
ECT  FOOTAGE  IN  ALL  CATEGORIES  ...  FOR 
MENTARIES.  TV  LIVE  AND  FILM  PRO- 
S,  FILM  SERIES.  COMMERCIALS  AND 
ATIONALS 

ies  include:  NBC  News  •  National  Asso- 
1  ol  Manulacturers  •  Miles  Library  •  Films 
dustry  Color  Library  •  Also  Various  Produc- 

ibraries 

all  Us  First!  JUDSON  2-6185 

W.   52nd   St,    New   York    City    10019 
Contocf;  Maurice  H.  Zouary 

IRICAL  AND  UP  TO  DATE  MATERIAL  TO 
PRACTICALLY  ANY  REQUEST  OF  FOOTAGE 


Best  in  Services:  Look  to  Business  Screen! 


Music       X  Rfc* 

For  *   Film 

Films  and  Film  Strips 

corelli  •Jacobs  film  music,  inc. 

2S  West  4Sth  St,  New  Vorli,  N.  Y.  10036 
Tilephone:  212 /JU  6-6673 


1  Hi:  EDITORIAL  \Ti:\V POINT: 

(continued  from  the  preceding  pace  36) 

New  York  World's  Fair  Had  Its  Problems 
But   Many   Exhibitors   Report    Real   Success 

-  As  New  York's  World  lair  fades  into  his- 
tory, the  general  publie  impression  is  left  that 
it  failed  to  reach  its  anticipated  total  attend- 
ance goal.  Although  the  Fair  was  not  a  financi- 
al success,  major  business  exhibitors  are  far 
from  displeased  with  the  results  of  their  pavil- 
ions. Ford.  General  .Motors  and  others  have 
reported  excellent  attendance  and  have  ex- 
pressed genuine  satisfaction. 

Out  of  this  industry,  the  Eastman  Kodak 
Company  is  a  pioneer  exhibitor  at  such  Fairs 
and  it  considers  its  participation  in  the  1964- 
65  New  York  shows  "a  huge  success  with  all 
company  objectives  accomplished."  according 
to  Carroll  E.  Casey,  general  manager  of  the 
Kodak  Pavilion. 

"This  picture-taker's  paradise  was  the  most 
photographed  event  in  history.  Over  1  2  million 
Fairgoers  who  visited  the  Kodak  Pavilion  came 
away  with  a  new  awareness  of  the  achieve- 
ments of  the  company  in  chemicals,  fibers  and 
plastics  as  well  as  the  broad  spectrum  of  pho- 
tography." 

Pointing  to  immediate  rani;ihle  results.  Kod- 
ak reported  highest  sales  of  camera  equipment 
in  its  history  during  the  two-year  Fair  season. 
Kodak  distributors,  dealers  and  photofinishers 
from  all  over  the  U.  S.  and  abroad  confirm  the 
tremendous  amount  of  picture-taking  that  took 
place. 

"The  very  nature  of  a  World's  Fair  permits 
a  company  such  as  Kodak  to  focus  attention 
on  the  company's  diversified  operations  in  an 
interesting  and  dramatic  manner  that  could 
hardly  be  accomplished  in  any  other  way," 
Casey  noted. 

"For  instance  many  people  learned  for  the 
first  time  of  Kodak's  major  participation 
through  its  subsidiary.  Eastman  Chemical 
Products  Inc..  in  chemicals,  plastics  and  tex- 
tiles through  its  motion  picture.  Quest,  which, 
like  Kodak's  feature  film  attraction.  The 
Scarchini;  f-'ye.  has  become  one  of  the  most 
honored  films  of  the  Fair." 

As  our  own  editorial  postscript,  we'll  all 
long  remember  the  Johnson  Wax  multi-screen 
motion  picture.  To  Be  Alive.',  as  one  of  the  all- 
time  great  pictures  of  the  Fair  and  of  the  era. 


DcVrij  Ends  ,3.'»mii  Projector  TJne  to  Turn 
All  I-.fforl.'i  to  "  rr(ii)iers"  for  the  Spuee  Age 
<r  A  Chicago  company  which  made  many  nota- 
ble contributions  to  the  motion  picture  industry 
and  whose  founder  may  truly  be  called  one  of 
the  "fathers  of  visual  education  "  has  written 
a  nostalgic  "finis"  to  a  fabulous  era  of  film 
equipment  manufacture.  The  late  Dr.  Herman 
A.  DeVry.  inventor  and  motion  picture  pio- 
neer in  education  as  well  as  entertainment,  will 
be  long  remembered  for  his  contributions. 

In  early  November.  W.  C.  and  E.  B.  DeVry. 
sons  of  the  trail-blazer,  brought  an  era  to  a 
close  as  their  company  turned  out  the  last 
DeVry  35mm  motion  picture  projector  for  use 
(concluded  on  the  following  page  120) 
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(CONTINUED  FROM  THE   PRECEDING  PAGE    1  19) 

in  theaters  and  institutions.  President  Bill  De- 
V'ry  explained  that  since  1961  DeV'ry  Indus- 
tries. Inc.  has  concentrated  on  the  production 
ol  complete  electronic  educational  laboratory 
units  for  schools  and  industry  —  in  the  new 
age  of  automation. 

*  *  :ft 

Almadeii   Vineyards   Carry   Wine-Making 
Story  to  Vieuers  of  Colorfid  Xeir  Film 

■  ,'  An  appetizing  and  inlormative  picture  of 
the  famed  Almadcn  Vineyards  is  given  view- 
ers of  a  colorful  new  film  titled.  The  Almadcn 
Slory  of  Moiinlaiiis  ami  Wines.  Produced  by 
John  Wolfe  &  Associates  of  San  Francisco 
from  a  script  by  the  noted  international  wine 
expert  Frank  Schoonmakcr.  the  new  film  can 
be  obtained  through  ail  of  the  company's  dis- 
trict managers  or  from  the  company's  head- 
quarters in  San  Francisco. 

Much  of  shooting  was  done  by  Verne  Carl- 
son at  Almaden's  4.{)()()  acre  Paicines  Vine- 
yards in  the  high,  rolling  foothills  of  the  Gavi- 
lan  Mountains  in  the  San  Benito  area,  which 
is  fast  gaining  fame  as  one  of  the  foremost  wine 
producing  areas  of  the  world. 

IBM:    A  MATTER  OF  BALANCE 

(CONTINUED  FROM  THE  PRECEDING  PAGE  47) 

everyone.  A  Mutter  of  Balance  points  up  the 
difference  between  simply  "winning"  and  the 
more  important  success  of  genuinely  meeting 
customer  needs.  On  the  screen  as  it  is  in  the 
marketplace,  that  difference  is  real  and  mean- 
ingful. 

A  Mailer  of  Balance  is  the  first  of  a  series 
of  different  visual  presentations  with  which 
IBM  intends  to  augment  its  ethics  program. 
Conlerencc-lable  discussions  between  top 
management  and  field  representatives  on  spe- 
cific problems  involving  ethical  decisions  have 
been  filmed  by  the  Strauss  Co.  and  will  soon 
he  integrated  into  the  program. 

1  hcse  seminars  —  edited  only  for  cinema- 
tographic effect  and  essentially  unrehearsed  — 
communicate  not  only  management's  ideas  on 
various  problems  but  its  very  concern  with 
those  problems  to  begin  with.  Like  A  Matter 
of  Balance,  the  filmed  seminars  serve  more 
than  one  purpose. 

Although  proiluccd  lor  the  exclusive  use  of 
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IBM.  the  wide  appeal  of  A  Matter  of  ula^ 
was  recognized  by  the  Educational  F^  | 
brary  Association  at  the  recent  Americi  Fi 
Festival  in  New  York.  There,  the  film  i*civ 
the  1965  Blue  Ribbon  Award  for  \i< 
and  thoughltui  treatment  of  a  subjc. 
has  a  significance  beyond  its  meaning  tt  bu 
ness  and  industry. 

A  Contribution  to  Better  UnderstaiJ^ 

Both    IBM    and    the    Strauss    on:. 
merit  respect  for  their  contribution  tv 
understanding  of  the  interplay  of  force- 
seeming  conflict  of  values  within  oir 
The  pressures  are  subtle.  But  as  A  .\;.,, 
Balance  makes  clear,  their  impact  on  tl  jm 
vidual  is  not. 
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Next  Issue:   Annual  Film   .\war«ls   Uevie«  I 

■w  The  next  issue  of  Business  Screen  will 
feature  a  cdmprcliensive  review  of  national 
and  international  film  awards,  with  speeial 
focus  on  "most  honored"  pictures  of  1965. 
The  Editors  will  also  appraise  current  Film 
Festival  programs,  noting  their  respective  val- 
ues, costs  and  methods  of  judging.  These  uill 
be  experience  reports,  based  on  our  constant 
contact  with  current  film  award  programs.       • 
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X.  he  objectives  of  Comprehensive  Service 
Corporation  are.  as  the  name  implies,  to 
render  the  most  comprehensive  and 
satisfying  service,  with  complete  under- 
standing of  the  needs  of  all  who  require 
motion  picture  equipment,  accessories  and 
supplies. 

We  point  with  pride  to  our  long  list  of 
large  and  small  customers  all  over  the 
world,  who  have  been  coming  to  us.  again 
and  again,  over  the  many  years.  Our  ever 
expanding  business  is  proof  of  their  con- 
fidence in  the  quality  of  our  products,  our 
dependability    and    expert    knowledge. 
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Film  Helps  Make  Sa 

(COM  INI  11)       1  KOM        PAGl         51) 

grandmother  silting  in  her  rocking 
chair  watching  television.  On 
comes  an  announcer  who  claims 
that  Mogen  Da\id  makes  wines 
like  grandma  used  to  make.  From 
the  real  "grandma"  comes  an  in- 
dignant "harrumph."  Switching  off 
the  television,  she  turns  on  the  ra- 
dio only  to  hear  the  same  slogan. 
Silencing  the  radio,  she  picks  up 
a  newspaper.  The  first  thing  that 
greets  her  eye  is  a  Mogen  David 
ad  with  the  same  infuriating  claim. 

Grandma  is  now  boiling.  In  the 
next  scene,  she  is  chugging  toward 
the  Mogen  David  Winery  in  her 
ancient  Model-T  Ford.  Of  course, 
on  the  way.  she  passes  an  outdoor 
Mogen  David  sign. 

Storming  into  die  Mogen  David 
Winery.  Grandma  angrily  corners 
a  top  executive  and  vehemently 
protests  that  no  one  ever  made 
wine  like  she  used  to  make. 

Humor   Sets   Stage,   Keys   Slogan 

Done  in  a  warm,  humorous 
vein,  this  opening  effectively  sets 
the  stage  for  the  balance  of  the 
film.  In  addition,  by  using  Mogen 
David's  famous  slogan  as  a  vehicle 
for  the  story,  it  further  builds  the 
firms  image.  Needless  to  say. 
Grandma  emerges  at  the  end  of 
the  22-minute  film  a  confirmed 
Mogen  David  user.  She  is  con- 
vinced that  Mogen  David  gives 
just  as  much  individual  care  and 
attention  to  the  making  of  wine 
as  she  used  to  do. 

Produced  and  directed  by  Acad- 
emy Film  Productions.  Inc.,  Chi- 
cago, the  motion  picture  was  orig- 
inally   shown    to    Mogen    David's 


les  for  iMogen  David  : 

28  district  sales  managers  at  an 
annual  meeting.  These  managers 
handle  the  sale  of  Mogen  David 
to  distributor  organizations  in  all 
50  states. 

The  effect  of  the  motion  picture 
on  these  managers  was  great. 
"They  knew  the  size  and  scope  of 
the  Mogen  David  operation." 
Wicrnik  recalled,  "but  the  film 
really  enabled  them  to  visualize 
it." 

Color  With   ".\ppetite   .\ppcal" 

Use  of  color  is  particularly 
effective  in  the  film.  "Color  shows 
the  winery  as  it  really  is."  Wiernik 
commented.  "This  is  important 
because  wines  sell  themselves  on 
the  appetite  appeal  of  color.  Bas- 
ically, we  used  color  for  the  same 
reason  Hollywood  did  when  it  pro- 
duced 'Cleopatra.'  Color  simply 
has  more  impact." 

Mogen  David  distributed  indi- 
vidual prints  of  the  22-minutc  film 
to  each  of  its  district  managers. 
These  managers  showed  the  film 
to  distributor  organizations  for  a 
two-fold  purpose  (  1  )  to  visually 
sell  the  distributors  on  the  size  and 
scope  of  the  Mogen  David  opera- 
tion, and  (2)  to  enable  them  to 
make  more  effective  sales  pres- 
entations to  retailers. 
Making    Impact    on    Distributors 

Again,  the  impact  was  outstand- 
ing. Distributor  after  distributor 
was  visually  shown  the  immensity 
of  Mogen  David's  wineries,  one 
of  which  is  the  largest  in  the  world 
devoted  to  the  production  of  one 
type  of  wine.  In  one  case,  the  mo- 
tion picture  was  used  to  indoctri- 
nate an  entirclv  new  4()-man  dis- 
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lributt)r  staff  in  kenlucky.  Within 
a  year,  the  new  sales  force  was 
able  to  repert  that  Mogen  David 
accounted  for  one-quarter  of  all 
the  tabic  wines  sold  in  the  state. 

Projecting  of  the  16mni  film 
proved  to  be  no  problem  at  all. 
District  sales  managers  simply  rent 
a  1  fimm  projector  from  a  local 
camera  supply  shop.  The  man- 
agers either  operate  the  projector 
themselves  or  hire  someone  recom- 
mended by  the  supply  shop,  de- 
pending upon  the  circumstances 
of  the  showing. 

In  addition,  managers  make  the 
film  available  to  their  distributors 
to  show  at  both  retailer  and  civic 
and  private  group  meetings.  In 
this  way.  both  the  retailers  and 
consumers  are  exposed  to  the 
Mogen  David  image. 

"No  Question,  It's  Making  Sales" 

"Everywhere,  the  reaction  is  the 
same."  according  to  Wiernik.  "Peo- 
ple are  just  stunned  by  the  total 
immensity  of  our  operation.  There 
is  no  question  but  that  it  is  making 
sales."  he  added. 

In  showing  the  film  to  groups 
of  retailers,  the  Mogen  David  dis- 
tributors go  on  to  point  out  the 
gri>wing  market  for  wine.  They  tell 
package  store  owners  that,  while  it 
is  not  usually  possible  for  store 
managers  to  make  a  second  sale 
of  a  hard  liquor  when  customers 
come  in  to  buy  one  label,  they 
can  often  close  a  wine  sale.  Then, 
they  point  out  that  the  already 
popular  Mogen  David  can  best  be 
used  to  induce  those  extra  sales. 
More    Retailers    Stock    the    Wines 

The  result:  More  retailers  carry 
and  sell  Mogen  David  Wines. 

The  same  type  of  reaction  has 
been  obtained  through  the  show- 
ing of  the  Mogen  David  film  at 
civic  group,  club  and  even  com- 
pany meetings.  The  film  is  inter- 
esting enough  to  draw  the  atten- 
tion of  audiences.  Then,  the  dis- 
tributor goes  on  to  tell  them  how 
wine  is  becoming  an  increasingly 
popular  beverage  in  the  United 
States — pointing  out  how  Mogen 
David  has  grown. 

The  result:  Consumers  go  into 
llicir  local  stores  and  ask  for 
Mogen   Daviil. 

Does  it  work?  Distributors  ha\e 
taken  llie  time  to  show  the  film 
literally    thousanils   of   times. 

A  residual  ad\antage  of  these 
liiin  programs  is  that  they  frc- 
(.|ucntly  draw  attention  in  the  local 
press  and  even  in  some  compan\ 
lunise  organs. 

Because  of  the  nature  of  this 
"image"  film,  it  is  likely  that  the 
original   subject    matter   will   stand 


up  for  some  years.  "There  it^  ^ 
some  plans  to  edit  new  i^'ijJ 
int©  the  film  to  cover  new  .heiji 
But  basically,  our  original  [nduji 
lion  cost  was  the  major  \f^. 
ment."  Wiernik  explained,  i 
Shot  on  Ektacliroinc  Coiniiictjl 
In  producing  the  film,  o^cj 
David,  of  course,  leaned  feivi|< 
on  the  advice  of  its  ad\iSsini 
agency.  Edward  Weiss  and  om- 
pany.  and  account  manayjg 
supervisor.  Byron  A. 
A  local  producer  was  favoi] 
making  the  film  because  ( 
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flexibility  and  convenience 
ting  up  schedules  for  shootit 
of  the  actual  production  do;  b; 
Academy  Films  was  on  ( 1 
Ektachrome      Commercial 
High-quality — and   rugged- 
chrome    prints    were    made 
these  originals. 

These  prints  must  stand  a 
gent  test  in  the  rugged  wet  ara 
tear  of  being  shipped  fron  dis 
tributor  to  distributor,  and 
used  time  and  again  by  di 
projector   operators. 

However,  except  for  an  nui 
quality  check  of  all  prints,  \N  nil 
has  not  found  it  necessary  Kak 
any  other  action. 

"We  just  show  our  sales  lan 
agers  how  to  use  the  film  am  he 
in    turn    pass    the    word   alo 
their  distributors. 

"We  find  that  people  are^oi 
crally  interested  in  learnini: 
about  us.  .^nd.  when  they 
usually   results  in   more  sale 
us."  Wiernik  concluded 
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Informative    12-Page    BookU 
With   "Comments   on   Editir* 

■>•  Chicago's  Colburn  l.ab^tioi 
has  done  an  admirable  job  oful 
lishing  an  informative  seri  ( 
booklets  for  film  makers.  Tl  la 
est  of  these,  "Colburn  Com  ai 
on  Editing"  is  a  12-page  « 
aimed  to  help  resolve  the  i  a 
ma  of  the  motion  picture  uni| 
rator:  how  much  editing 
the  unit  perform  and  how 
should  a  professional  "comr 
service"  do'.* 

Seven  cardinal  rules  »t 
are  stated;  tips  and  hint^ 
(i.e.  allowing  a  maximum 
words  for  each  foot  of  film  '<" 
the  topics  of  editing  taken  i^' 
elude  slating  of  scenes,  sequit* 
making   the   "rough  cut."  .\- 
rolls,    "checkerboard    tcchniq-"! 
invisible  splices  and  lap  disscf 

Copies  of  "Colburn  Comi'f 
on  Fdilmg"  are  available  orl( 
terhciid  request  from:  Geo  ^ 
Colburn  Laboratory.  Inc..  l-'l 
HS-7.  164  N.  Wacker  Drive.  1 
cauo.   Illinois  60626. 


OR  COLOR  AND  BLACK  &  WHITE  complete  35  mm- 

6MM  DAILY  AND  MULTI-RANK  RELEASE  PRINT  LABORATORY.  FEATURING: 
DDITIVE  COLOR  PRINTING  •  35MM  &  16MM  A  &  B  CONTACT  &  REDUCTION 
RINTING  •  LIQUID  GATE  BLOWUPS  •  UNSQUEEZING-SCANNING  •  LIQUID  GATE 
RINTING  .  SEPARATION  MASTERS  &  REGISTRATION  INTERNEGATIVES  •  EKTA 
HROME  DEVELOPING  &  KODACHROME  DAILIES  •  REVERSAL  DEVELOPING  AND 
RINTING  •  FILM  STRIP  &  COMPLETE  TITLE  DEPARTMENT  •  SOUND  TRANS 
ERRING,  INCLUDING  35/16MM  DOUBLE  RANK  .  NEGATIVE  MATCHING  •  AIR 
ONDITIONED  FILM  &  TAPE  STORAGE  ROOMS  •   EDITING  &  CUTTING   ROOMS. 


MOVIELAB.  INC. 


Kelly  Girl  Service  Inc.,  shows  ihe  wide  range  of  ils  lemporary  conlracl  services 

in  a  fact-filled,  imaginative  picture.  Fresh  and  original  graphics 

deliver  the  message  in   13  minutes,  lucidly,  and  convincingly. 

With  the  help  of  Jam  Handy  professionals,  using  136  varied  skills,  you  may 
choose  any  of  a  number  of  motion  picture  techniques  to  fit  your  purpose. 


The  Jam  Handy  Organization 

NEW  YORK   •    DEIllOIT    •    CHICAGO    •    HOLLYWOOD    •    TORONTO 
JUdson  2-J060      TRinity  ..  a  150      STuto  2  0757       Hollywood  3-2321       EM piro  3-8850 


MOTION  PICTURES 
BUSINESS  THEATER 
SLIDES     •     SLIDEFILly^S 
ART     •     CHARTS  &  GRAPHICS 
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BUICK 

SPORTS 

A 

FILM 

SUCCESS 

STORY 


The  Buick  Open  started  in  1958  as  a  sports  event,  and  has  since  become 
one  o(  the  most  successful  pubhc  relations  promotions  going.  Through  the 
medium  of  color  motion  pictures,  well  over  50,700,000  people  have  relived 
the  exciting  moments  of  the  last  five  Buick  Opens . . .  and  projected  a  modern, 
exciting,  vigorous  image  of  Buick.  Last  year  Buick  added  a  film  about  skiing. 
They  produced  a  dramatic  and  instructional  28  minute  film  that  has  piled  up 
an  audience  of  ski  buffs  comparable  to  that  of  the  golf  films,  proving  that  a 
tournament  is  not  necessarily  the  secret  ingredient  for  film  success. 

Buick  knew  that  a  public  relations  film  is  only  as  good  as  the  size  and 
quality  of  its  audience,  so  they  engaged  H/lodern,  the  leader  in  the  business 
of  getting  films  seen.  The  score  racked  up  by  Buick's  sports  films  speaks 
for  itself,  and  enthusiasm  for  the  program  is  indicated  by  the  growing  Buick 
"Film  Shelf"  at  Modern 

It  you'd  like  to  know  more  about  how  your  company  can  generate  its  own 
film  success  story,  contact  the  Modern  office  nearest  you 


COMMUNITY  AUDIENCE  GROUPS 

1961  Buick  Open  Golf  Tournament 

1962  Buick  Open  Golf  Tournament 

1963  Buick  Open  Golf  Tournament 

1964  Buick  Open  Golf  Tournament 

1965  Buick  Open  Golf  Tournament 
Ski  With  Buick 

TELEVISION 

1961  Buick  Open  Golf  Tournament 

1962  Buick  Open  Golf  Tournament 

1963  Buick  Open  Golf  Tournament 

1964  Buick  Open  Golf  Tournament 

1965  Buick  Open  Golf  Tournament 
Ski  With  Buick 
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FROM   TECHNICOLOR  CORPORATION. 
WORLD  S  FIRST    CARTRIDCCaOAOING 

MOVIE    PROJECTOR   FOR   SUPER   8   FILM 

NEW 
SUPER  8 

Super  .')l(j  Projector  —  only  $87 .50 


Now  movies  that  present  your  story  BIGGER,  BRIGHTER,  SHARPER,  in  full  color,  live  motion,  instantly  with  exclusive  cartridge-loading  action! 

COMPARE  IT  TO  16"™  IN  QUALITY  &  8™™  IN  COST 


Now  you  can  enjoy  the  advantages  of  big  film  projected  on  full  sized  screen  lor  large  groups 
at  economical  8mm  cost  —  wltfi  Technicolor's  all  new  Super  510  Projector.  Weighs  only  8  lbs 
Technicolor  Super  510  models  priced  from  )87.50.  Great  for  desk-top  selling,  too! 


ELIMINATES  THREADING   AND   REWINDING 

Technicolor  Magi  Cartridge  film  magazine 
provides  snap  in  loading  Operates  in  sec 
onds  with  no  previous  instruction  No 
reels.  No  sprockets.  No  threading.  No  re- 
winding Just  slip  in  the  Magi-cartridge  and 
the  film  begins  instantly.  New  heavy-duty 
cartridge  protects  film  from  dust,  smudges 
and  costly  scratches. 


New  Super  8  film  picture  is 
50%  larger.  Bigger  picture 
allows  more  light  for  brighter, 
sharper  and  better  image  on 
a  big  screen. 


NOW  TWO  8MM  MOVIE  SIZES 

Technicolor's  full  line  of  Standard  8mm 
projectors  for  a  personalized  way  to  direct 
your  sales  message  to  the  individual  where  it 
counts.  Or  Super  8mm  projectors  to  show 
your  sales  message  to  many  prospects  at 
once  in  conference  foom  size  situations 


TECHNICOLOR    >*    A    RtClftTLNLO    T  M  A  Q  L  u 


"Technicolor 

C  O  R  F^O  R/\~ri  O  I\I 


TECHNICOLOR    Corporation    Dept.    No. 
1985  Placentia  Avenue   Costa  Mesa.  California  92627 
Please  send  more  information 

Name 

Title 

Company 

Address 
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COMf^ERCIAL     AND     EDUCATIONAL     DIVISION!  Qj(y_ 
I9B5     PLACENTIA     AVENUE     -    COSTA     MESA      CALIFORNIA     92627   I 


NOTE    TO    FILIVI    PRODUCERS 

TECHNICOLOR    THEATRICAL    QUALITY     BLACK    AND    WHITE     AND     COLOR     PROCESSING     FOR 
ALL     BUSINESS     AND        INDUSTRIAL    FILMS     —    PRACTICAL    —    ECONOMICAL 
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It's  easy  to  tell.  A  salesman  may  have 
a  good  knowledge  of  )our  product  or 
service  but,  for  sales  success,  that's 
onK  half  of  what's  needed.  The  other 
half,  equally  important,  is  "people" 
knowlecjge.  When  a  salesman  lacks 
this,  he's  just  half  as  effective  as  he 
should  be. 

To  be  wliolly  effective,  salesmen  must 
possess  "people"  knowledge,  under- 
stand the  fundamentals  of  selling,  and 
develop  persuasi\e  skills  that  motivate 
prospects  to  want  to  buv. 


IN 


This  new  University  of  Marketing 
audio-visual  sales  course  offers  //ii.s 
knowledge.  It  makes  it  easy  to  train 
\'our  men  in  the  attitudes  and  tech- 
ni()ues  of  today's  top  earners.  It 
enthuses  men  to  want  to  do  a  better 
job  .  .  .  shows  them  how  to  work 
"smarter",  rather  than  harder. 
The  six  two-hour  sessions  are  so  clearly 
programmed,  it's  remarkably  easy  to 
conduct  the  training  meetings. 

Mail  the  coupon  for  details  on  how 
you  can  add  another  half  to  each  of 
your  men  .  .  .  and  doiihle  his  sales 
effectiveness. 

BETTER  SELLING  BUREAU 

ir,4l    \.   Wislirii   A\f.,  Dcpt    \:i 
Los  .Vngclcs,  California  9(1027 

I'd  like  "pnview"  drtniU  on  the  University  ol 
Marketing  Audio-Vlsiiol  Sales  Course. 

NAME _^__ 
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FOR   SALE    —    a:  IS 
WHERE   IS  —  OrAI 
OR  ALL  BA!i 

BIDS   ARE  Dl: 

3:00   p.   M.  E.!'. 
TUESDAY,    FEBRUAf 
1966 


For  defails  and  bid  of 
write  or  phon 

The  Port  o 
New  York  Autiiil 

PURCHASE   i   ADMINISn'l 
SERVICES  OEPARTMl 

111    8th  Aveni, 
New   York.   N.  Y.  0( 

TELEPHONE 
212   620-837 
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It  costs  plenty  to  produce  1,000  feet  of  16mm  film.  But  it  costs  only 
pennies  per  month  to  protect  these  irreplaceable  A&B  roll  color 
origmals,  reversal  positives  and  tapes  from  damaging  extremes  of 
temperature  and  humidity.  Store  them  at  the  famous  Bonded  Film 
Storage  vaults  in  Fort  Lee,  New  Jersey.  Bonded  now  provides  tem- 
perature and  humidity  regulated  storage  areas,  when  specified.  Also 
available  on  request  are  environmental  controlled  chambers  for  maxi- 
mum care  and  protection.  Bonded  experts  record  every  carton  you 
send  in,  individually  log  the  location  and  keep  everything  at  your 
fingertips  for  you.  Bonded's  radio-directed  trucks  will  pick  up  and 
deliver  for  you  anywhere  in  Metropohtan  New  York.  Bonded  has 
skilled  packers  and  on-the-premises  screening  and  shipping.  (Ask 
De  Luxe  Laboratories,  they've  been  with  us  for  years).  Better  still, 
write  us  at  630  Ninth  Avenue,  New  York  City  10036. 

BONDED  m 

A  division  of  tsiOvO  Industrial  Corporation 
New  York,  Ft.  Lee,  N.  J.,  Chicago,  Los  Angeles,  Toronto, 


Are  your  films  stored  in 
the  best  of  hands? 


Announce   New  York  Conference 
on  "Biomedical  Communications" 

A  conference  dh  ■Biochemical 
Communication:  Problems  and 
Resources-  will  be  jointly  spon- 
sored by  the  New  York  Academy 
of  Sciences  and  the  U.  S.  Public 
Health  Service  Audiovisual  Facil- 
ity at  the  Waldorf-Astoria  Hotel 
in  New  York  Citv.  April  4.  5  and 
6, 

Aim  of  the  conference  is  to 
present  "practical  ways  in  which 
communications  media,  personnel 
and  systems  can  help  achieve  im- 
portant health  objectives,  while 
conserving  monetary  and  human 
resources."  Deans  of  medical 
schools  and  other  institutions  of 
the  health  professions,  hospital  ad- 
ministrators and  representatives  of 
national,  state  and  local  health  or- 
ganizations have  been  invited  to 
participate. 

The  program  will  emphasize 
resources  available  for  solving 
communication  problems  arisins: 
from  the  shortage  of  faculty  and 
from  the  growing  body  of  bio- 
medical knowledge  and  curricu- 
lum content  which  has  expanded 
at  an  unprecedented  rate.  Inquir- 
ies should  be  directed  to  Dr.  James 
Liebcrman,  conference  chairman 
and  director  of  the  Public  Health 
Service  Audiovisual  Facility. 
Communicable  Disease  Center. 
Atlanta.   Georgia    30333.  • 

Keehn   Elected  Vice-Presidenl. 
Sales,  of  DeLuxe  Laboratories 

The  directors  of  De  Lu,\e  La- 
boratories, meeting  in  New  York 
last  month,  have  elected  Neal 
Keehn  vice-president  in  charge  of 
sales  for  the  national  film  process- 
ing company. 

Director  of  sales  for  De  luxe 
since  October  of  last  year.  Keehn 
was  previously  the  vice-president, 
sales  for  General  film  Laborator- 
ies, now  a  division  of  De  Lu.xe, 
He  will  be  responsible  for  overall 
sales  planning  and  direction  for 
the  national  laboratory  organiza- 
iion  and  will  continue  to  make  his 
lnMilquar leis   in    HoIIvuchhI,  • 

Studio  Cil>  Opening  Set  For 
North    Miami    on    February    4-5th 

Sluilio  City,  the  huge  motion 
picture  production  complex  in 
North  Miami,  llorida.  will  hold 
opening  ceremonies  on  Iriday  and 
Saturday,  February  4-5.  Leaders 
in  government,  industry  and  film 
ptdiluction  from  thai  state  and 
other  I'.S    cities  \\il|  he  on   h.ind 


Hosting  the  event  4  D 
Kay  Brady,  builder^  of 
City,  and  Arthur  Prm 
Robert  Bregman.  forF4| 
who  arc  equipping  tk  c 
Largest  of  the  souncfsia 
80  x  125-ft.  with  40-  hi 
ings.  Two  smaller  s(IikJ 
40  x  8()-ft.  with  3(t. 
have  been  in  full  procdic 
series  of  network  telesio 
mercials.  Veteran  mojn 
executive  Sam  Segal.  Udi 
operations. 

Located  in  the  areas  t 
Miami-based  color  prcvtsi 
oratory  of  Capital  Fii  1 
torics.  with  headquarte  in 
ington.  D.C.  Sam  Ga  hj 
named  sales  manager  f  tl 
Florida  plant  (see  paj  5( 

February    1st    is    Enir  D 
for  the  TV  CommercJ!.'  I 

■>  February  1st  will  b  thi 
deadline  for  the  Seveih  , 
American  TV  Commeiials 
val.  All  U.S.  and  Canliai 
mercials  that  were  tele  si 
first  time  during  1965  nit 
January  1966  are  eligic  I 
domestic  competition,  wh 
open  to  advertisers,  agicie 
duction  companies  an  si 
Walter  Weir,  Preside  ol 
Weir  &  Bartel  .Advertiic 
the  1^66  Council  of  Ju:cs 
will  meet  as  nine  regical 
to  appraise  an  expecte  I! 
more  entries  accordin  to 
product   classification. 

In  additiim  to  'Best  I  P 
Category"  selections,  Je  ; 
will  award  Clio  statuei-s, 
warranted,  to  Best  Sini,  Ai 
Bi'M  Low  Biulfici  (Vmr  ! 
Best  Retail  Store.  Best  aiu 
Bests  for  six  Rei;ional  M^kt 
for  Fni;lisli  and  Frencluai 
Market  y. 

The  annual  awards  Rill 
place  on  May  5lh  in  f» 
with  regional  festivals  pntH 
other  cities  later  that  nnth 
Entry  forms  and  otir  1 
arc  available  from  th  H( 
<iffice  at  40  Fast  49th  Srtt 
^'ork    11)017, 

*        *       * 

LJni\crsily  Film  Producs  I 
Annual  Conference  Aujsi 
I  he  20th  .Annual  Coi-'ra 
the  Iniversity  film  Pnxccr 
siiciation  will  be  held  f'!^^ 
20  on  the  Oregon  State  niv 
Campus.  Corvallis,  Orc'i- 
lyo  has  been  named  pre 
eh.nrni.in  lor  the  session^ 
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"Atoms  in  Action,"  winner  of  National 
Visual  Presentation  Association  award 
for  documentary  films  (June).  In  35mm 
Cinemascope,  this  film  for  the  U.  S. 
Atomic  Energy  Commission  tells  the  story 
of  the  workings  of  the  atom,  emphasizing 
its  peaceful  uses. 


1-1 

^irml 

1  -  ■ ' 

"Million  Dollar  Pantry,"  produced  by 
Niles  in  16mm  color  for  Reader's  Digest, 
garners  merit  award  in  the  National  Vis- 
ual Presentation  Association  employee 
training  category  (June).  Film  explains 
sales  techniques  preferred  for  employees 
of  supermarkets. 


MOTION  PICTURES  FOR  THEATRE  •  TELEVISION  AND  INDUSTRY 
ANIMATION  •  TV  COMMERCIALS  Sl  SHOWS  •  SOUND  FILMSTRIPS 
RADIO  COMMERCIALS  S  SHOWS  •  BUSINESS  THEATRE  •  SALES 
MEETINGS     •     COLLATERALS     •     "PACKAGED"    COMMUNICATIONS 


A.  Nl 

COMMUIMICATIONS 
CENTERS,  INC. 

In  Chicago:  1058  W.  Washington  Blvd.      SE  8-4181 
In  New  York:  108  West  End  Ave.      SU  7-8770 
In  Hollywood:  650  N.  Bronson  Ave.      HO  3-8154 


8  •  VOLUME  26 


Hold  I8ih  Canadian  Film  Awards 
Ceremony  in  Montreal  May  6th 

The  18th  annual  Canadian  Film 
Awards  presentation  will  be  held 
on  Friday.  May  6th  at  the  Oucen 
Elizabeth  Hotel  in  Montreal.  The 
Association  of  Motion  Picture 
Producers  and  Laboratories  of 
Canada  has  assumed  responsibili- 
ty for  show-casing  the  presenta- 
tion. The  Management  Committee 
of  the  Canadian  Film  Awards  will 
continue  to  administer  the  entry 
and  judging  of  films. 

For  the  fourth  year,  also,  the 
Canadian  Society  of  Cinematog- 
raphcrs  will  present  its  awards 
during  these  ceremonies  (one  for 
the  best  film  in  black  and  white 
and  one  for  excellence  in  color 
photography)  and,  for  the  first 
time,  the  Directors"  Guild  of  Cana- 
da will  present  two  new  citations: 
one  for  best  direction  and  one  for 
best  editing. 

*        *        * 
Armour  Shifts  A-V   Department, 
Expanding  Its  Corporate  Services 

In  a  move  described  by  the 
company  as  "meeting  expanding 
needs  for  audio-visual  service." 
Armour  and  Company,  in  Chi- 
cago, has  transferred  its  Audio- 
Visual  Department  into  the  Gen- 
eral      Advertising       Department. 


right  off  the  newsreel: 


headed  by  K.  F.  Skiliin,  corpor- 
ate ad\ertising  director.  The  A-V 
Department,  directed  by  Charles 
N.  Shaw,  will  serve  all  Armour 
divisions  and  subsidiaries. 

Coincident  tii  the  expansion, 
.Marshall  L.  Wayne  has  been  ap- 
pointed to  the  newly-created  post 
of  audio-visual  technician,  report- 
ing to  Shaw.  He  came  to  Armour 
from  the  Univac  division  of  the 
Sperry  Rand  Corporation,  where 
he  was  supervisor  of  that  firm's 
photographic    department.  • 

*        *        * 

Underwater  Photography  Wins 
Two  Awards  for  Carl  Ragsdale 
i-r  Carl  V.  Ragsdale,  president  of 
Sun  Dial  Films,  Inc.  of  New 
York,  has  received  two  awards  by 
the  Underwater  Photographic  So- 
ciety at  its  Sixth  International  Un- 
derwater Photographic  Exhibit 
held  in  Los  Angeles.  Mr.  Rags- 
dale's  citations  were  for  excellence 
in  black  and  white  photography, 
receiving  the  Gold  Medal  for  Any- 
time You're  Ready  C.B..  and  the 
Bronze  Medal  for  Warriors  oj  ilie 
Deep.  Ragsdale  has  a  natural  alfin- 
ity  for  the  marine  field;  his  com- 
pany is  active  in  L'.S.  Navy  film 
production.  • 


Invite  16mm  Film  Entries  for 
1966  Western  Heritage  Awards 

If  you've  produced  a  factual 
motion  picture  or  television  film 
with  a  "Western"  theme  consider 
entering  it  in  the  1966  "Western 
Heritage  Awards"  program  spon- 
sored by  the  National  Cowboy 
Hall  of  Fame. 

Films  symbolic  of  the  "proper 
image  of  the  American  West  and 
of  the  people  who  were  responsi- 
ble for  developing  it"  are  eligible 
for  prize  honors  to  be  awarded 
later  this  year.  Either  16mm  (or 
.'^.'^mm)  films  may  be  entered:  the 
deadline  for  entries  is  January  31, 
1966.  Contact  the  Public  Rela- 
tions Department.  National  Cow- 
boy Hall  of  Fame,  1700  North- 
cast  63rd  St.,  Oklahoma  City, 
Oklahoma  for  entry  blanks.         • 

*        *        * 

A  Note  of  Correction  on  the 
DeLuxe-General  Trademark  Ad 

Our  "design-conscious"  printers 
inadvertently  created  a  whole  new 
art  effect  for  the  DcLuxe-Gencral 
two-color  advertisement  which  ap- 
peared in  the  recent  Number 
Seven  issue  of  Business  Screen, 
During     press     operations     they 


GO 


"switched"  the  color  emei 
this  page  and  neatly  d' 
a  famed  trade-mark  - 
the    two    major    laborairv 
panics    which    those 
double-reels  identify. 


\ll-li 


The  ad  appears  int;i. 
rect  on   page  seven  i 
but,   lest  we  forget  thaa  ' 
mark  symbol  is  the  mospri 
asset  of  its  owner,  we  tpr 
a  miniature  oi'  the  entirud 
emphasize   the   unity  o4)e 
General  as  these  two  nne 
round    a    symbol    of   c  ' 
dependability  in  film  p; 


UNITED  AIR  LINES 


jet  •piston  •historical -in-flight  and  airport  scenes  •complete  film  catalogue  available 
35  mm/ 16  mm  COLOR  and  BLACK  &  WHITE 


UNITED 


Contac  Publicity  Department 

New  York  922-5225  Chicago  RA  6-5500 


Washington  RE  7-6830  Los  Angeles  HU  2-3300 

FREE   FILM   PROVIDED  TO   PRODUCERS   FOR   AUTHENTIC   AIRLINE   SEQUENCES 


BUSINESS 


Serving  Professional 
Film  Producers  Everywhere 


V 


De  Luxe  Laboratories,  Inc..  850  Tenth  Avenue,  New  York,  New  York  10019(212)  CI  7-3220. 
West  Coast:  1418  Nortti  Western  Avenue.  Hollywood,  California  90027  (213)  HO  9-3141 

General  Film  Laboratories,  A  division  of  De  Luxe  Laboratories,  Inc. 
1546  North  Argyle,  Hollywood,  California  90028  (213)  HO  2-6171 
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Look  to  Mecca 

r 


Sued.  N. 
20036. 


\N..  W  ashinrin, 


in  16  mm  &  35  mm 


ff^H 


For  over  a  quarter-century 


have  come  to  depend 
on  Mecca  for 
the  best  in  ijuality 
and  service. 


Newman  Bum.stcud:  lo  C'INF.  Hoard 


Elect  Bumstcad,  Rev.  Poindexter 
lo  CINE's  Board  of  Directors 

T\v(i  key  pusts  on  the  board  of 
directors  of  the  Council  on  Inter- 
national Nontheatrical  Events. 
Washington,  D.  C.  have  been 
filled  by  the  election  of  Newman 
Bunistead  and  I'he  Rev.  David 
O.  Poindexter. 

Bumstead  is  chief  of  the  Geo- 
graphic Art  Division  of  the  Na- 
tional Geographic  Society  in 
Washington  and  is  the  assistant 
editor  of  its  national  magazine. 

Re\ .  Poindexter  recently  joined 
ihe  National  Council  of  Churches 
of  Christ  in  the  United  States  as 
director  of  utilization  for  the 
Council's  Broadcasting  and  Film 
Commission  in  New  York  City. 
He  was  formerly  the  pastor  of  the 
Parkrose  Heights  Methodist 
Church  in  Portland,  Oregon. 

CINH  has  also  forwarded  entry 
application  forms  for  1966  inter- 
national film  festival  candidates  to 
the  nation's  producers.  These  en- 
try forms  were  lo  he  returned  by 
January    14    on    films    released    in 

1965  or    earlier.    Any    films    re- 
leased during  the  first  45  days  of 

1966  can   be  entered   up  to   mid- 
night. February  15th. 

Application  forms  for  these 
iate  entries  may  be  obtained  from 
the   CINE   office.    1201    Sixteenth 

Koviriiid    l):nld   ().    PoIikUMit 


MECCA  FILM  LABI  RATORIES  CORPORATION 

FILM  CENTER  BLDG.,  630  NINTH  AVE.,  NEW  YORK,  N.Y.  10036  •  CO  5  7676 


Sterling   Forms  New  D||| 
Creative      Programminji  Si 

Slcrlmg    ,\lowes    L.A 
has  formed  a  new  divi  m 
knt)wn    as   Creative   Pr(raii 
Services.   The  division    Ij 
age   shows   for  free  sh  ii 
commercial    and    educa  m 
and  radio  stations  and  i  |) 
Robert  E.  Gurvitz.  forn^| 
ol    the   Radio.  T\'  and^| 
partment  of  the  New  nH 


Robert  E.  (;ur\l 

Exchange,  has  been  n.: 
dent  of  the  new  divisici 

Charles  F.   Dolan,  r 
Sterling   Movies  U.S. A 
ent   company,   describ 
Programming  Services 
step  in  advancing  the  ca 
Sterling    Movies    to   "re 
ences  which  are  generai'>iO 
able  to  sponsors. 

The  key  consideration  1 1 
ing  toda\'s  audiences."  V  ! 
said,  "is  the  dcvelopn 
ceptable  formats  to  cai 
lie  relations  message. 
Creative    Programmin;. 
v.ill  attempt  to  do." 

Robert  E.  Gurvit/ 
head  the  new  dixision.ji 
Radio.  T\  and  Film 
of  the  NYSE  in  1955. 
duced  over  50  films  whj 
stock  exchange,  handled  < 
radio  feeds,  and  was  inv'ii 
in  the  production  of  in  nil 
1  \  and  radio  spot  new 
about  the  exchange.  Prio.^ 
ing  the  stock  exchange -^ 
was  with  Cecil  &  PrH" 
(Irani  advertising  agcncie 

lieaduuarters    of    the 
I'rogiannning     Services    .' 
will    be    in    the    home  O' 
Sterling  Movies  L',S,A..  .: 
Avenue.  New  York. 


UmIi  Production  Review 

Ihe  big   IMh  .Annual 
lion    Review    issue    i>f    ' 
Screen  is  now  in  prepai 
our  next  edition. 


''dI 

S5.  i 
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ives  it  ••zing" 

ceptive  pacing"  sounds  like  a  fancy  phrase— hut  when 
pplied  to  t/our  mcssaqc  if  nxikrs  the  difference  between  a 
movie  and  a  brilliant  one. 

good  example:  "Arizona"  fur  American  Airlines. 


PETER  J   MOONEY   PRESIDENT 

ALEXANDERS   GANSELL  SECRETARY 

M    E   FLETCHER  TREASURER 

JOHN  HENDERSON.  3d    DIRECTOR  OF  TV  SALES 

PRODUCER-DIRECTORS 

FRANK  BECKWITH 

L   S   BENNETTS 

FRANK  BURNS 

ALEXANDER  E.  GANSELL 

STAN  JOHNSON 

HAROLD  R   LIPMAN 

H    E    MANDELL 

DICK  MILLER 


U     D     I     O 


PRODUCTIOIMS 


INC. 


I   CENTER    BUILDING    /    B30    NINTH   AVENUE    /    NEW   YORK,   N.  Y.   10036    /    TELEPHONE:    PLAZA    7-0760 
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rigliff  off  tlie  newsreel: 


Calk'  A.  Camllo 

Calle  Carrcllo  Retires  as  Chief  of 
USDAs  Moiion  Picture  Service 

One  of  government's  veteran 
filni-malicrs  closed  a  44-year  ca- 
reer of  service  to  his  country  on 
December  31st  when  Calle  A. 
Carrcllo.  chief  of  the  Motion  Pic- 
ture Service.  U.  S.  Department  of 
Agriculture,  retired.  He  began  his 
long  and  eminently  successful 
work  in  government  in  1921  when 
he  joined  the  USDA  at  the  age  of 
Hi  as  a  messenger. 

In    1423    Al  Carrcllo  became  a 


laboratory  aide  in  the  Motion  Pic- 
ture Service,  even  then  convinced 
that  films  would  become  an  im- 
portant tool  for  the  education  and 
information  of  farmers  and  the 
public.  By  1925.  as  an  assistant 
cameraman,  he  learned  to  use  the 
Akeley  hand-cranked  camera  of 
the  day  and  in  his  job.  also  proc- 
essed and  edited  his  own  films. 
Thereafter.  Al  Carrcllo  served  as 
photographer  and  film  director 
until  the  outbreak  of  World  War 
II. 

Transferring  to  the  Field  Pho- 
tographic Branch  of  the  Office  of 
Strategic  Services  in  1941,  this 
film  pioneer  served  as  a  cinema- 
tographer  under  the  famed  direc- 
tor John  Ford  and  later  became 
supervisor  of  the  OSS  processing 
laboratory.  At  the  end  of  the  war 
he  returned  to  the  USDA  after 
turning  down  a  contract  proferred 
by  a  major  Hollywood  studio. 

Carrello  took  charge  of  the 
USDA"s  lab  until  he  was  named 
head  of  prt)duction  in  1952.  In 
1961  he  was  appointed  to  his 
present  position  and,  as  chief  of 
the  Motion  Picture  Service,  co- 
ordinated and   led   all  activities  in 


production,  lab  wurk,  scripting 
and  distribution.  Under  his  direc- 
tion, the  Service  received  a  USDA 
Award  for  "Superior  Service."  the 
first  such  honor  given  to  the  unit. 
The  award  was  "in  recognition  for 
exemplary  service  to  the  Depart- 
ment of  Agriculture  in  conducting 
and  distributing  a  series  of  com- 
memorative films  which  improved 
the  understanding  of  agriculture 
throughout  the  wurld." 

His  successor  has  not  yet  been 

named  by  the  Department. 

*        *        * 

Public  Health  Service  Medal 
Awarded  (o  Dr.  |ames  Liebcrman 
M-The  Public  Health  Service  Meri- 
torious Service  Medal  has  been 
awarded  to  Dr.  James  Liebcrman, 
director  of  the  Public  Health  Serv- 
ice Audiovisual  Facility  in  Atlan- 
ta. Georgia.  The  Surgeon  General 
announced  the  award  to  Dr.  Lie- 
bcrman, a  career  officer  in  the 
Service,  last  month. 

The  honor  was  given  for  '"his 
leadership  in  developing  and  ad- 
ministering a  national  and  inter- 
national program  for  the  improve- 
ment of  biomedical  communica- 
tion." (See  report  on  page  four). 


The  Facility  which  DrL^i), 
man  directs  is  a  natioi)  lo, 
point  for  the  devclopnut,  n 
duclion  and  distribution  lej 
ing  resources  for  the  he  h  n, 
fessions.    During    the    r 


Dr.  James  Liebemic 

honored  for  ser\ices  to  altt 
\\  iih  meritorious  service  rdal 

expansion  of  this  center  \s  r 
ommcnded  by  the  Pnda 
Commission  on  Heart  [.eai 
Cancer  and  Stroke.  Thi- 
facility  was  also  host  i. 
portant  conference  on  Sini-<.i 
cept  Audiovisuals  for  heal  a 
cation  and  medical  insjcl 
during  the  past  year. 


16mm 35mm 


PHDiJECTIOWl  §g|  ZOOM  Lt/VotO      machine  shop 

llllllllllllllllllllll 

DOLLIES 


SPECIAL  ACCESSORIES 


SMPTE 


camera  service  center,  in 

sales   affiliate    •    CAMERA    SALES     CENTER     CORPORATl 

'333  WEST  52nd  STREET  •   NEW  YORK  19.  N.  Y.      PL  70' 
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BUSINESS  set 


"FISH  IN  THE  WATER"— One  Of  a  serlM  of 
reverse  origami  using  the  Ou  Art  logotype. 


NO  FISH  STORY.  YOU  CAN 

CUT  OUT  OUR  FISH  PICTURE. 
YOU  CAN  FOLD  IT.  YOU  WILL 
WIND  UP  WITH  A  DU  ART 
LOGO.  WHICH  IS  NO  FISH 
STORY  WHEN  IT  COMES  TO 
COLOR.  DU  ART'S  EXPANDED 
COLOR  PROCESSING  FACILI- 
TIES MEAN  BETTER  SERVICE. 
FASTER  PRINTING.  DU  ART'S 


HAZELTINE  INSTANTANEOUS 
COLOR  FILM  ANALYZER  PRE- 
VIEWS THE  COLOR  FILM  ON  A 
CLOSED-CIRCUIT  TELEVISION 
SYSTEM.  ELIMINATES  DELAYS 
OF  TRIAL  AND  ERROR  IN  MAK- 
ING ANSWER  PRINTS.  AND 


SOON:  EVEN  MORE  COLOR 
OUTPUT  FROM  DU  ART.  NEW 
16MMEKTACHR0ME  REVER- 
SAL PROCESSING  MACHINE 
AND  ADDITIONAL  EASTMAN 
COLOR  PROCESSING  READY 
JANUARY  1966.  PLUS  MORE 
NEW  PRINTING  MACHINES. 
COLOR?  COME  TO  DU  ART. 


UU     AKI       rILM      LAbb/UU     AKI       LULUK     LUKr.     INCANAOA     ASSOCiAIEO   SCRUN    industries     lid,   2000   NORTHCUFFEAVE.MONTReAL 
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Television  sold  the  kids. 


Moviematic  sold  the  dealers. 


When  Pillsbury*  came  out  \silh  a  new  powdered  drink, 
they  had  to  come  up  with  a  way  to  tell  dealers  about  it. 

And  what  better  way,  they  thought,  than  to  show 
dealers  the  actual  commercials  that  kids  would  sec  on 
network  television?  The  kids,  in  turn,  would  do  a  "selling 
job"  on  Mom. 

So  Pillsbury  equipped  their  representatives  with  portable 
Kalart/Victor  16mm  Moviematic  Repealer  Projectors,  and 
dealers  pre-viewed  the  commercials;  in  color,  and  with 
sound. 

How  about  what  you're  selling?  Moviematic  will  help 
sell  it  better.  Applications?  Sales  training  programs,  exhib- 
its, display  use,  at  point-of-purchasc  sales  .  .  .  you  name  it. 

If  you'd  like  to  find  out  more  about  Moviematic,  and 
about  how  you  can  buy  it  or  lease  it,  look  up  your  nearest 
Kalart/Victor  dealer.  Or  write  Kalart/Victor,ni'i>t.  M-7, 
Plainviilc,  Conn.  06062 


•  "PlLLSBUdY.FUNNY  FACE"  COPYRIOHT  TRADEMARKS  OF  PILLSBURY  CO. 


Expanding  in  Education  Field, 
Raytheon  Acquires  D.  C.  Heath 
t-:  In  late  December,  the  Raytheon 
Company.  Lexington.  Mass.  and 
D.  C.  Heath  and  Company,  Bos- 
ton, announced  agreement  on  plans 
to  merge  the  textbook  publisher 
and  producer  of  classroom  films 
and  audiovisual  aids  with  Ray- 
theon. 

The  diversitied  electronics  man- 
ufacturer has  acquired  three  other 
prominent  education  firms  in  re- 
cent months  as  part  of  a  planne  I 
program  to  build  a  broadly-based 
education  business.  In  the  past 
six  months.  Raytheon  has  ac- 
quired Macalester  Scientitic  Cor- 
poration, Dage-Bell  Corporation 
and  the  Edex  Corporation,  with 
its  Drivex  subsidiary.  • 

New  Photographic  Technology 
Building  Is  Announced  by  Kodak 

■y  The  Eastman  Kodak  Company 
has  announced  the  construction  at 
Kodak  Park  Works  of  a  multi- 
million  dollar  building  to  house  its 
photographic  technology  division. 
The  building  will  house  a  labora- 
tory complex  especially  designed 
for  the  study  and  development  of 
photographic  systems,  according 
to  Clarence  Wynd.  EK  vice-presi- 
dent and  general  manager  of  Ko- 
dak  Park.  • 

*  *  :V 

F&B/Ceco  Reports  Higher  Net; 
Expands   Branches;    Product    Line 

f<  At  a  special  meeting  of  F&H 
Ceco  Industries.  Inc.  shareholdeis 
last  month.  Arthur  Florman,  presi- 
dent of  the  motion  picture  equip- 
ment firm,  reported  a  net  profit 
of  $234,937.  or  33<-  per  share  for 
the  fiscal  year  ended  May  3 1 . 
1965;  and  compared  to  a  loss  of 
.$5  1 0.294  for  the  prior  year. 

Mr.  Florman  alsi)  outlined  sev- 
eral achievements  accomplished 
during  the  year,  which  included 
the  establishment  of  F&B/Ceco 
branches  in  major  cities;  e\|\iii- 
sion  of  the  Florida  branch  aiui  the 
construction  of  studios  there;  in- 
troduction of  successful  new  prod- 
ucts; and  impnned  efficiencies  in 
operations,  including  a  new  ma- 
chine shop  for  manufacturing  the 
company's  own  line  of  equipment. 

He  further  stated  that  several 
new  products  and  additional 
branches  will  be  announced  dur- 
ing the  current  year,  and  that  he 
is  anticipating  further  improve- 
ments in  sales  and  earnings. 

Stockholders  re-elected  the 
Board  of  Directors  and  approved 
the  grant  of  options  to  purchase 
9.000  shares  of  common  stock  to 
15    key   employees.  • 


Paul  \>.  Fassnai 

Fassnacht  Heads  Moiion'i^'v 
Division  of  Technicolor  «f 

Paul    \V.    Fassnacht   i$  h 
named    general    manage  of 
Motion    Picture    Divisio  o( 
Technicolor  Corporation  rlis 
pointnicnt  was  confirmee liii| 
month  by  Patrick  J.  Fr;i^> 
board   chairman  of  Ihi 
and    he   has   been  elcck 
Board  of  Directors  of  Ti  :i . 
Incorporated.  | 

Also    a    vice-presidcr*  ■' 
Corporation.    Fassnacht 
tinue    as    director  of  ; 
Research    Division    an^ 
president    of    Technicok  li 
national    Operations.  Hes  ) 
ing   his   36th   year  with  r  ( 
pany,    having   joined    ' 
in  1929.  and  has  been  a.  w 
phases   of  operations  of  ic 
lion   Picture  Division. 

■■:  :::  * 

Paul  Harris  is  Manager 
Production  at  Crawley  F,» 
,\    1 6-year  veteran  ai  n 
Films  Limited.  Ottawa,  s 

named  production  ma'' 
Canadian  firm.  Paul  H 
criy  chief  editor  for  the  pM 
years,  was  named  to  the  « 
i-iv  F.  R.  Crawley,  prcsidt 
uhoiii  he  will  work  direc. 


WANTED 
DIRECTOR   EDITO 

Miilwistrni  film  prod 
panv.   aetivr   in   I'otl'  ^'""' 
ami  goviMnimiit  lilms,  noS 
g.tic  porsoii  to  till  dual  » 
Kditing    nsponsi!>ilifi»">   " 
iliulo  SI  OIK'  selection  ai"l'» 
tion.  .-diting.  .\-B  lonloniil 
soMiul    track    .•liiting.   iW 
liri'forriHl,    ininimuin   thn 
actual   <-\p»-riciKf  ri-qnin 
nsiiinc.  photograph,  list  o5 
and  salarv  (Apcctrd  t": 
BOX   BS-8A 
BUSINESS  SCREEf 

7064      Sh.ridoo      Rcj  ,      Chico«o 
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business; 


Latest 
MODEL  2C 


Cameras 


ArrltldX  35  MOdSl  2CV,  »>ir  ^n  ttHinei  &I  t^e 
MoOei  2C  plus  Variable  Shutter,  adjustable  from  0  to  165' 
opening 


ArrnieK  35  Model  2C. 

(180  shutter!  With  New  Im- 
proved Reliei  Finder  showing 
Cinemascope  Field  (0,735"  t 
0.868"t.  detachable  eyepiece 
and  interchangeable  ground 
glass,  supplied  with  film  gate 
and  ground  glass  for  Academy 
Aperture 


^^ 

( 

'  A 

^ 

■ 

ArrtfleX  35  Modal  2C-fiS.  same  as  Model  2C  plus 
Conifoi  Signal  Generator  i24  fps.  60  cycles)  and  Auto 
matic    E'ectric  Cijp  StTfc    tattcy  installed 


Now  available  at  selected  dealers 
for  lUim\  UlASll  or  SALl^ 

COMPLETELY  NEW  REFLEX  VIEWING  SYSTEM 

Production  is  beginning  to  catch  up  to  the  enthusiastic  acceptance  of  Arriflex's  brilliant,  advanced 
line  of  35mm  professional  motion  picture  cameras.  These  latest  2C  models  have  been  worth 
waiting  for-and  now  that  they  are  becoming  more  available-worth  insisting  on! 

Featuring  a  completely  new  reflex  viewing  system-larger,  brighter  field,  divisible  finder  and  inter- 
changeable ground  glass-Arriflex  35  2C  models  are  the  easiest  handling  lightest  weight,  most 
versatile  professional  cine  cameras  in  the  world.  Advantages  that  have  made  Arriflex  synonymous 
with  the  most  advanced  cinema  techniques. 

There  are  Arriflex  35  2C  camera  models  available  for  every  filming  assignment-  documentary  or 
feature,  "shoestrmg"  production  or  "spectacular."  So,  for  your  next  assignment,  insist  on  an 
Arriflex  35  2C.  Whether  you  rent,  lease  or  buy  it,  you'll  be  starting  out  right.  With  the  best. 


ArrHltl  35  Model  2C-S.  >>in  m  mc  fijiures  oi 
the  Model  ?C.  plui  special  32  volt.  DC  motor,  separate 
speed'Controt  rtieoslat.  and  special  tactiometer.  for  oper- 
ation to  80  tps 


NEW  CATALOG!  Just  out  our  new  12  page,  fully  illustrated 
catalog,  describes  the  complete  Arri  35  2C  system  of  professional  motion 
picture  equipment,  Please  write  for  your  copy. 


Arrmei  35  Modol  2C-T.  sm.ur  lo  Modfi  ?c  but 

With  "..cTn!  f_r  two  peffonlion  pull-down  and  Techm- 
scope  l<tm  apeduie  (0  373"  i  0  868').  ?00*  shutter  «nd 
{round  iiass  marked  for  Tcchmscope  format  (Uses  stand- 
ard  Afi.flei  35  ?00  fl    and  400  ft   mipa/'nes  ) 


/^[g[S0[?[l[12X 


CORPORATION 
OF       AMERICA 


257  PARK  AVENUE  SOUTH.  NEW  YORK.  N. 


"THE  Mill  STORY"—  An  akiarklnf  32  minutt  calsr  Mund  (llm  dtplctini  thi  itip  ky  ittp 
manulicturt  o«  Arrltlei  prtciiion  umtrai  and  thtir  appllcatloni  to  variid  clntmatt- 
iraptiic  aiiignmentt.  Availabit  witheul  cliarit  lor  group  ihowinii.  Wrttt  (on  Itttorlioad. 
ploaio)  Arrilloi  Corporation  ol  Amorica  for  bookingt. 
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S  Y  N  C  R  0  N 


FOR  REALLY  BIG  JOBS 


P! 


PROBLEM 


SOLUTION 


•    Light  a  1,000  foot  assembly  line  to  250  foot  candles 
for  color. 


•  Provide  sufficient  110  Volt  power. 

•  Dolly  entire  length  of  area  in  one  shot. 

•  Do  it  without  disrupting  plant  production. 

•  Complete  the  job  under  "no  second  chance"  conditions. 

•  Keep  it  within  budget  limitations  of  the  producer. 


•  Use  smaller  economical  lamps  to  give  modeling  effd 
without  wasteful  overflow  of  costly  floodlighting  tec 
niques. 

•  Place  5  mobile  generators  strategically  to  allow  I 
short  cable  runs  and  supply  130,000  watts  of  light 

•  Supply  a  fully-equipped  camera  car  with  20-foot  booi 

•  Pre-plan  all  cable  and  equipment  layouts  to  elimina 
time-consuming  changes. 

•  Inspect  and  check  every  piece  of  equipment  before  d 
livery  to  assure  trouble-free  operation.  i 

•  Plan  thoroughly  for  economical  lighting  (no  arcs)  pe 
mitting  top  quality  at  modest  rates. 


Sikorsky  Aircraft's  photo  unit  chose  SYNCR0N  to  plan  details  and  supply  complete  equipment  for  their  film. 
Advance  preparations  by  SYNCR0N's  staff  provided  thorough  wiring  and  lighting  diagrams  combined  with  over- 
all production  advice  to  save  time  and  money.  Sikorsky's  crew  was  able  to  do  the  entire  job,  including  set-up, 
filming,  and  striking,  in  under  8  working  hours  . . .  ! 

Have  you  got  a  production  problem?  Big  or  small  —  SYNCR0N  can  help  with  a  solution. 


Send  nitii-  for  your  coity  nj  our  complrlr  rale  cord 
or  phonr  for  direct  quolations. 


'f*  an 


d  little  ones  too  .  ' 


SYN 


R0N    CORPORJ 


WiM4>n/ 


WALLINGFOR 
CONNECTICU 
203-269-446 
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BUSINESS 


,(,\INS    THROUGH    UNITY 

Ri  SOLUTIONS  arc  temporal  and 
1    fiiriidttcn    as    exigencies    of 
val   and  old   liabits  cliip   away 
ion  to   accomplish    needed   re- 
no  sharp  turn  from  new  dircc- 
wander  and  goals  draw  farther 
r  1466  with  this  declaration  of 
however,  as  an  obligation  im- 
re    than    a    quarter-century    of 
;onipanies  and  people  who  cre- 
c  powerful  tools  of  sight/sound 
en  of  esteem  and  faith  toward 
friends  at  himie  and  abroad. 
;t  of  all.  the  "family"  of  special- 
e.  companies   who   are  the   key- 
ative,  \ibrant  "industry,"    Iheir 
;  challenges  which  lie  before  us 
nd  effective,  despite  the  present 
inmng  such  companies.  For  the 
mile  them   trunsii'tui   the  proh- 
parate  ilieni   today  into  purely 
•Kal  entities. 

houghts  to  This  Rc-Statcnicnt 
:-slatement  of  worthwhile  com- 
s,  of  develtipments  and  short- 
ad  to  a  more  vigorous  approach 
il  and  international  unity.  Lei 
down,  in  no  special  order  of 
It  as  challenges  or  goals  to  be 
enter  another  vital  year; 
of  unprecedented  technological 
agging  the  dog  of  production: 
ind  silent  motion  pictures  are 
1  a  bewildering  array  of  image 
which  "Super  K"  seems  to  be 
not  yet  certain;  is  it  to  be  8mm  t 
and  where  is  8mm  magnetic 
lore  than  half-million  working 
motion  picture  projectors  pro- 
asic  viewing  audience  for  most 
s:  what  arc  the  characteristics 
nd  how  do  they  differ  from  the 
sure  to  be  created   for  8mm 

mmon  denominator  of  national 
reducing  companies  subservient 
labor  considerations?  The  res- 
ited.  experienced  members  of 
<  insufficient  to  meet  national 
ery  top  of  organized  labor  there 
ogram  for  or  understanding  of 
the   revolution   in  communica- 

niied  States  Government  in  its 
e  lowest  bidder  sacrificing  the 
ility  and  more  effctlive  pictures 
:sult  from  a  policy  of  using  the 
r  film  maker  instead  of  the 
le  inexperienced  bidder  whose 
ignorance  of  value' 
ustry  can  long  survive  or  grow 
knowledge  of  fiscal,  economic 


THE      EDITORS      OF 

ISUSLL^lESS  SCREEN 

proudly  dnnounce  the 

16TH  PRODUCTION  REVIEW 

The  Complete  1966  Buyer's  Guide  and  Reference  Bluebook 
to  Qualified  Producers  of  Business  and  Television  Films 

THE  U.  S.  &  WORLD  MARKET  PLACE  FOR  EVERY 
PRODUCER,  SERVICE  FIRM  AND  MANUFACTURER 

This  most  widely-used  reference  "blue  book"  of  the  specializing 
film  production  companies  in  the  United  States,  Canada,  Europe 
and  other  lands  provides  more  facts-in-depth  about  personnel, 
physical  facilities  and  recent  experience  than  all  its  imitators  com- 
bined. That's  why  important  bid  and  buying  decisions  are  made 
daily  from  its  dependable  pages  by  industry  subscribers,  trade 
groups,  advertising  agencies  and  government  bureaus.  Producers 
seek  location  cooperation  through  listed  companies  at  home  and 
abroad.  1966  features  include  complete  data  on  national  and  in- 
ternational film  distributors;  specializing  film  writers;  national  and 
international  awards  programs  and  data  on  professional  and  trade 
organizations.  Federal  Audiovisual  Programs  are  reviewed  in  depth. 
The  deluxe  award-winning  format  remains  an  economical,  efficient 
medium  for  the  display  advertising  of  all  who  sell  the  medium,  its 
equipment  and  services  in  the  U.  S.  and  abroad.  Paid  readership, 
up  11.5  per  cent  in  1965,  continues  to  make  BUSINESS  SCREEN 
and  the  PRODUCTION  REVIEW  the  big,  best  book  of  this  industry. 

PUBLICATION    DATE:    FEBRUARY    25,     1966 
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AT  CFI,  WE  TREAT  FILMSTRIPS  LIKE  MAJOR  SURGERY.  Any  good  surgeon 
demands  the  best  back-up  staff  he  can  get  and  the  vast  facilities  of  the 
modern  hospital  complex.  At  CFI,  we  do  for  filmstrips  what  the  hospital  staff 
and  equipment  do  for  the  surgeon.  Our  labs  are  staffed  by  trained  techni- 
cians backed  up  by  the  most  precise  laboratory  equipment.  Sensitometric 
control  insures  proper  color  correction  and  exposure  balance;  Chemical 
control  gives  consistent  color  balance  and  density;  Accurate  color  rendition 
and  minimum  contrast  gain  is  assured  by  special  lighting  equipment.  At 
CFI,  our  experts  take  the  worry  out  of  the  operation.  Delivery  problems?  In 
our  business,  one  week  is  normal  for  a  complete  filmstrip,  but  on  tighter 
deadlines,  we'll  work  with  you  to  meet  your  schedule.  Emergency?  Like 
need  a  special  piece  of  artwork?  Our  art  department  will  design  and  com- 
plete original  frames  with  just  the  right  touch.  Or  we'll  photograph  your  flat 
art  up  to  24"  x  32"  (32  field).  Worried  about  getting  the  message  across? 
We  set  type  on  cells  for  superimposure  or  give  you  special  handlettering. 
3-dimensional  packages  ?  We  can  shoot  them  against  a  colorful  background 
right  into  your  filmstrip.  Different  size  transparencies?  We  shoot  directly 
from  35mm  through  8  x  10  with  no  intermediate  reduction  step  to  cause 
loss  of  detail  or  color.  And  at  CFI,  no  matter  how  delicate  the  problem,  our 
unique  continuous-loop  printing  equipment  assures  you  absolutely  uniform 
filmstrip  prints  from  scratch-free  negatives.  Our  experts  are  ready  to  solve 
your  problems  right  now  in  our  labs.  Hopeless  case?  Call  Lou  Livingston  at 
HO  2-0881. 

Your  filmstrip  benefits  from  thie  superior  facilities  and  technology  that  have 
been  developed  to  meet  the  high  standards  of  the  motion  picture  industry. 


CONSOLIDATED    FILM    INDUSTRIES 

c,S4  '.rwARf)  sir- •  T    HOLIYWOOO    CALIfOK.N..'»  jj.j;      Hu  .  UiSl  •  HO  9-144! 


THi:  KDITORIAL  \  Ih\, 

(CONTINUED   FROM    THE    PRECED! 

and  physical  trends  of  the  indu 
it  operates'  This  "family"'  of  sp. 
producers  has  hterally  no  accur.i 
of   its   employment,    production 
figures,  etc.  Only  our  own  anni. 
Review   issues  provide  a  true  [ 
industry's    active    participants.   iL, 
their  wi)rk.  the  depth  of  their  ph  ^, 
ties.  We  have  initiated  one  of  oumt 
Year's  resolutions  as  we  resume,  is  g 
an  accurate  national  survey  of  fa,  u 
ures  about  this  business. 

Him  Festivals:  for  Prestige  or  l.f-* 

5.  Is    there    a    surfeit    of   "L 
awards   programs'?   How  do  you 
worth  of  honors  from  recognized 
authorities  such  as  the  National  ( 
Films  for  Safety  from  "promoted   i 
exist  primarily  for  the  financial  j. 
who  prosper  from  our  zeal  to  cc 
Such  events  cost  entry  fees,  tit 
screening  prints  and  dismay  both  mo 
winners  with  the  lack  of  ineanim: ' 

6.  Perhaps  most  impt)rtant 
need  for  planned  creativity.  Wherdo ' 
down  the  relevant  national  problcn  a 
our  great  media  can  play  such  a  vi  rel 
match  them  with  suggested  titles?Vk 
we  analyse  entire  industries  and  finlk 
for  films  as  yet  unconsidered'?  Wh  sh 
begin  to  take  cues  from  city,  state  aire 
development  projects  and  suggest  k  ( 
bution  of  films  to  get  them  movir? 

7.  Research  and  development  bulpr 
within  companies  and  trade  group  0 
nation's  specializing  film  pnxlucc:  " 
to   have   a   beginning   in   that  dii 
not  a  conference  of  technical  exf 
labs  and  equipment  makers  to  pri^;  ... 
which  must  be  reflected  first  of  alt  I 

European  Industry  Supports  Film  lb 
This  statement  is  an  all-liK>-bricl uii 
should  take  note  of  the  direct  supirt 
Europe's   film   makers   receive  fronthc 
tional   industrial   associations;  in  tl  rr 
tion  achieved  when  their  Council 
Industrial  Federations  sponsors  c 
petititin    worthy    of    top    nuinaj:!. 
ance  and   interest.   What  is  the  '■ 
our   own    Natiiinal    .Association 
turers.   whom   we    represented  ;>: 
fall  lor  the  first  time'  Or  will  the 
Chamber   of   CiMiimerce   assuiiu 
leadership,  taking  the  film  throughbt 
local  chambers  whose  members  \"  " 
realize   all   potentials'? 

Let  us  hear  from  both  prtnluci.; 
of  the  factual  film  mediun\.  Do  you  •'•'■ 
views   or    reject    thcni?   Will   you   >' 
progress,    wiuk    for    national   unit)  »^ 
your  own  economic  growth  or  conli*_ 
it  alone"  into  an  indistinct,  hazy  h''* 
No  single  man  or  publication  a* 
plish  the  miracle  of  unity  but  we  caW 
we  can  try.  I'or  there  is  no  better  w;" 
the   years   of   rewarding   service,  fh  P" 
of  publication   leadership  than  l> 
try  to  lead  and  to  help  achieve  (Ik 
ness  already  inherent  in  the  men 
served  by  Business  Screen. 
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champagne  lighting 
on  a  beer  budget? 


Of  course.  Charles  Ross  answers  every  budget  need.  Many  of  the  country's 
largest  motion  picture  producers  appear  on  our  extensive  list  of  customers.  But 
whether  your  company's  big  or  small . .  .there's  only  one  requirement  for  do- 
ing business  with  us  — you  must  insist  on  the  finest  lighting  equipment  in  the 
industry!  Send  for  a  schedule  of  rental  rates. 


THE  EAST'S  ONLY  SPECIALIST  -  LIGHTING  /  GRIP  EQUIPMENT  /  PROPS  /  GENERATORS  /  RENTALS  /  SALES  /  SERVICE 
SOLE    DISTRIBUTOR    OF    MOLE-RICHARDSON    COMPANY    PRODUCTS    IN    GREATER    NEW    YORK^^ 

INC.,  333  West  52nd  Street,  New  York  10019.  Area  212  Circle  6-5470 


VOLUME  26 


17 


tuforfilin  Diiiiilnrs  in  Lomlaii  jhiiiiI  (/  hi  r ) :   Dr. 
trSA):  John  Dmiiuiioiid  (S/k//).   W.  Pillfi-Tticki 

Inforfilin  Offers  Business 
an  Inlernational  Audience 

nniii  Umvirsai,  Olt.stion,  "where  will 
-*-  these  great  films  be  shown?"  was  raised 
again  at  Rouen,  France  last  fall  when  the 
Council  of  European  Industrial  Federations 
hosted  the  Sixth  Industrial  Film  Festival.  The 
answer  for  many  of  the  important  pictures 
was  at  hand.  Members  of  Inioki  il.m.  the  In- 
ternational Association  of  Informational  Film 
Distributors,  were  in  that  Normandy  city  to 
hokl  their  own  meetings  and  to  sponsor  t)ne 
of  the  awards  given  at  the  festival. 

The  idea  was  born  in  November.  1961), 
when  representatives  of  six  European  services 
met  in  Brussels  to  review  the  possibilities  of 
international  collaboration  on  distribution  of 
factual  films.  They  were  joined  a  few   months 


Holirddiiz    iC'.cniKiuij) ;  Jon  Bolcntums:   Carl  Linz 
r  iCoiii'tahlfi) :  K(i\t  Blnaiiw  ( Holland)  and  others. 

later,  in  January.  IMdl.  when  the  late  Frank 
Arlinghaus,  as  jiresident  of  Modern  Talking 
I'icture  Service,  came  to  Bern,  Switzerland 
with  two  more  European  distributors  inter- 
ested in   joining  the  movement. 

In  May,  1V61,  Inioriiim  was  officially 
launched  in  The  Hague  and  today,  five  years 
later,  the  organization  covers  15  countries  in- 
eluding  the  U.S.  and  Canada  (served  by 
Modern)  and  Belgium.  Denmark.  I-inkmd. 
Irance,  Germany,  Great  Britain,  Holland, 
Italy,  Sweden  and  Switzerland  in  Europe.  The 
Eastern  hemisphere  is  served  by  Ini-orfilm 
members  in  Australia.  Japan  and  New  Zea- 
land. 

Thus  a  total  potential  audience  of  6'Jl)  mil- 
lion worldwide  viewers  awaits  the  sponsor  of 
films  with  international  marketing  or  related 
concepts.  The  group  provides  organized,  sys- 
leiuciiii    hanilling  of  prints  with  M)imd  data  on 


language  print  requirements  for  ,  , 
desired  by  the  sponsor.  It  ably  su^..' 
the  local  and  regional  represcniativ,  rf 
sponsor.  Such  subsidiary  eonipan',  a 
lacked  initiative  or  were  badly-supplj  u 
home  offices  on  earlier  film  venture    ' 

But  Inforfilm  provides  an  evcnioT^ 
porlant  service   in   building  audien, 
its  centralized   promotion   and  nali 
bers.  Groups  in  various  countries 
of  a  single  source  with  continuing 
ply;  their  needs  are  met  by  profc- 
spected   prints  of  consistent  qualii-. 
habit   of  turning   to   the   theatricals, 
its  primary  (and  often  sole  outlet i    • 
to  group  audiences  within  communrs. 

Within  five  years  Imorfu.m  meni;rsh 
delivered  over  seven  million  showingtoa 
than  600  million  viewers  (not  incluMv 
vision).    Perhaps  the  greatest  contridkni 
all   is   the   organization's   ability  to  inai 
European    tariff  barriers.   A  single  nrr 
now   meeting   that   problem  coUe( 
viding    the    potential    user   with   oik^; 
Equally    important    is   the   establishnit  r 
single  international  booking  rate  ol 
elusive,  for  all  films  coming  to  tli, 
tion  from  abroad.  This  worldwide  - 
for  a  certified  non-theatrical  bookir  ^ 
paid  in  the  sponsor's  own  national   rr. 

The  record  of  experience  within  t>  in 
national  association  is  notable.  Its  nieber 
includes    Modern    for   the   United  Sies 
Canada:   in    Europe,   the  widely-rev 
film  organization  serves  all   of  Fra 
Britain    is   especiall\    strong   with  a  tal 


Creativity  in  films  often  means  seeing  thefiimiliar  in  a  new  way! 


The  evolution  of  Super  8  Film  presented 
a  new/  challenge  to  Colburn  technicians  .  .  .  namely, 
to  process  the  new  film  on  our  existing  high 
performance  laboratory  equipment  without  acquiring 
completely  new  processing  machines. 

The  answer  is  our  duo  drive-sprocket  (shown  in 
close-up).  The  small  sprockets  accommodate 
the  new  Super  8  film  perforations  and  the 
large  sprockets  handle  standard  8mm  and  16mm 
film  perforations. 

For  more  information  about  our  Super  8 
laboratory  services  write  to: 


GEO  W  COLBURN  LABORATORY,  INC 

IB4  N  WACKER  DRIVE  •  CHICAGO.  ILL  60606  •  332  6286 
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THERE'S  ONLY  ONE 

PRO-JR. 

FIRST  CHOICE 
OF  PROFESSIONALS 


The  ProJr.  line  of  tripods 
has  been  a  mark  of  excel- 
lence for  over  25  years. 
More  than  30,000  have 
been  sold  all  over  the 
world. 


Write  for  detailed  specifica- 
tion sheets  describing  our 
whole  line  of  PrcJr.  Tripods, 
HiHats,  Dollies  and  accesso- 
ries. 


I"^     SPECIM         I 
1    TRADE-m  OFFER   i 

I  ,for.l.m,.e6<.meonl») 

I      T,ad"-.nMlow3nce.oryou. 

I         '.       tTC  nn  for  your  old      l 

^P?  .;'    n  o°°.eya.a,nst      , 

'      the  purchase  ot  any  of  our      , 

'      new  legs  ^ _J 


RB/CECO 


N 


F&B/CECO  MARK   II   PRO-JR. 
FRICTION   HEAD 

The  new  Mark  II  Pro  Jr.  Head  with  Teflon*  bearings  com- 
bines tluidhead  smoothness  with  the  fast,  free  move- 
ment of  a  friction  head.  Features  include  "T"  level; 
accessible  knob  for  mounting  camera;  adjustable  angle 
telescoping  pan  and  tilt  handle;  3  positions  for  attaching 
pan  handle;  tension  control  knobs. 

"o^nfy  '125.00 


WAv 


A 


y 


^ 


/^ 


\ 


INC. 

315  W.  43rd  St., 

NiwYork.N.Y.  10036 

(212)  JU  6-1420 

Branches  In:  Hialeah,  Fla. 

Hollywood/  Washington,  D.  C. 

Atlanta  /  New  Orleans 

Cable  Address:  CINEQUIP 
Telex:  1-25497 


with  Pro  Jr.   $1  Qc    rjrj 
V  Grooved  legs      -I-  ^J.v/W 


F&B/CECO  PRO-JR. 
FLUID  DRIVE  HEAD 

Just  as  the  original  Pro-Jr.  Friction  Head  was  a  world 
leader  in  reliability,  this  has  created  a  new  standard  for 
fluid  heads  in  the  motion  picture  industry.  Exclusive 
formula  of  silicone  fluid  assures  maximum  smoothness. 
Features  positive  grip  locks;  camera  balancing  and 
tightening  lever;  removable  pan  handle  ad|usts  in  any 
position;  "T"  level;  accommodates  any  camera  up  to 
30  lbs. 

only     obU.UU  V-Grooved  legs     ^2Sj.\J\J 


F&B/CECO  PRO-JR. 
SPRING  HEAD 

The  F&B/Ceco  Professional  Junior  Spring  Head  is  similar 
to  the  Pro-Jr.  Friction  Head.  It  incorporates  torsion  spring 
for  counterbalance.  Interchangeable  telescoping  pan  han- 
dle. "T"  level.  Can  be  supplied  with  V*  x  20  or  %  x  16 
camera  tie  down  screw. 


Head 
only 


170.00 


with  Pro  Jr.  %')AC\  C\C\ 
V-Grooved  legs     ^M-U.UU 


F&B/CECO  PRO-JR. 
GEARED  HEAD 

The  F&B/Ceco  Professional  Junior  geared  drive  tripod 
head  includes  metal  crank  handles  which  control  pan  and 
tilt  action.  Crank  handles  snap  on  either  side.  "T"  level. 
Can  be  supplied  with  %  x  20  or  H  x  16  camera  tie  down 
screw. 

^ly  *230.00  VcrcioveXs  *300.00 


F&B/CECO  PRO-JR. 
TRIPOD  LEGS 

Professional  Junior  adjustable  V-Grooved  Tripod  Base 
(legs  complete).  Constructed  of  hard  maple  legs,  alumi- 
num and  steel  hardware.  For  use  with  all  Professional 
Junior  tripod  heads,  except  integral  ball  joint.  The  "V" 
groove  design  gives  almost  twice  the  gripping  surface  as 
before  and  greater  rigidity  at  any  extension  is  assured. 

Tripod  only    85.00 
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5  Unique  Powers 
of  the  Film  Medium 


W  iiv  Film? 

Ask  yourself  what  other  medium  guar- 
antees /////  attention  to  your  enlire 
message.  No  print  advertisement,  no 
TV  show,  no  broehure.  not  even  the 
most  hypnotic  salesman  can  persuade 
a  prospective  customer  or  an  un- 
believer to  sit  quietly  for  5  to  30  min- 
utes and  (.omeniniie  on  your  message. 

Thanks  to  this  unique  environment, 
film  can  get  your  message  over  in  the 
right  logical  progression  of  the  mes- 
sage-points —  writhout  the  prospect 
being  able  to  interrupt,  or  worse,  to 
skip  ahead. 

Film  doesn't  need  to  waste  precious 
time  on  attention-grabbing  "stoppers," 
because  the  viewer  is  already  seated 
and  attentive. 

lilni  "carries  its  stinger  in  its  tail," 
i.e.,  in  its  residual  impression,  and 
hence  is  free  to  implant  important, 
though  sometimes  quiet,  foundational 
material  up  front,  with  a  solid  effec- 
tiveness impossible  in  any  other 
medium. 

Finally  —  and  perhaps  most  impor- 
tant —  film  implants  its  impressions 
in  the  form  of  picture-images.  And 
since  people  tend  to  remember  what 
they  see  better  than  what  they  hear, 
the  impressions  burned  into  their 
minds  via  film  have  a  better  chance 
to  endure  —  to  inform,  persuade,  in- 
spire .  .  .  and  compel  action:  to 
motivate.  —  Cap  Palmer 

*        *        * 

A.sk  Parthenon  for  loan  prints  of  any 
of  our  iiidmrs.  Or  III  our  j)roi)lc 
screen  them  for  you  in  \ctc  York,  Chi- 
cago, Detroit,  or  California.  (\Vc  will 
suggest  compclfnt  fihn-nuihcr.\  iu  other 
areas.)  Telcphouc  Parllienon  I'iilurc.s 
at  f213)  38rv.3yil  and  «.si-  /.  r  Cap 
Pnhnrr  or  Hill  Crrrii  . 

PARTHENON   PICTURES 

Cop     Polmer     Exec.     Producer 

2625  Temple  St.       •       Hollywood  26 
213-DUnkirk   5-3911 


rk.u:hi.\(.    \ii:\vi:rs   .\bro.\D; 

(CONTINUED  FROM   THE   PRECEEDING  PAGE    18) 

ship  of  Sound  Services  Limited.  The  Belgian 
audience  is  served  by  Soledi.  out  of  Brussels, 
and  in  Germany,  the  Konferenz  der  Landes- 
filmdicnste.  has  thorough  kncnvledgc  of  film 
using  groups  and  their  interests. 

.Services  Headed  by  Kxpericnccd  Leaders 

Sweden  is  served  through  the  Swedish  Coun- 
cil for  Personnel  Adnunistration  and  the 
Netherlands  has  as  its  member  the  Technical 
Film  Centre  in  The  Hague.  Japan  is  a  note- 
worthy member  because  of  the  status  of  the 
Educational  Film  Exchange,  which  represents 
Infori  iiM  out  of  Tokyo. 

Within  these  companies  are  some  of  the  top 
experts  in  informational  film  utilization,  lead- 
ing the  member  groups  in  their  lands.  Eric 
Morden.  who  heads  Sound  Services  Limited 
in  Britain;  Carl  Lenz,  president  of  Modern; 
Kerst  Blaauw,  in  the  Netherlands;  and  Sven 
Hallonsten.  in  Sweden  are  just  a  few  of  these 
experienced  and  progressive  men  behind  the 
idea.  They  look  to  Jan  Botermans,  general 
secretary  of  the  organization  at  its  headquar- 
ters in  Brussels,  for  coordinatiim  and  group 
promotion,  unification  of  systems  and  com- 
munication. 

Succe.ss  Depends  on  Mational  Cooperation 

Says  Jan  Botermans:  "while  considerable 
progress  has  been  made,  the  road  ahead  is  not 
entirely  rose-strewn.  Europe  is  a  complex  area 
where  political  and  language  boundaries  make 
a  supra-European  operation  impractical.  Lo- 
cal managers  of  subsidiary  corporations  may 
be  uninterested  in  their  own  companies'  in- 
vestment in  films.  We  also  have  to  live  with 
the  growing  pains  of  establishing  our  own 
identity  and  purpose." 

But  the  general  secretary  is  cognizant  of 
these  problems  and  Botermans  is  a  crusader 
for  the  future.  Today,  the  organization  he 
serves  has  attracted  more  than  SOO  clients  and 
it  takes  note  of  the  fact  that  the  U.S.  Depart- 
ment of  Commerce  has  reported  a  24%  in- 
crease in  worldwide  capital  investment  by  U.S. 
corporations;  the  same  is  also  true  of  world 
marketing  interest  by  European  companies 
and  those  of  the  Far  East.  Inforfilm  is  work- 
ing hard  to  make  the  use  of  films  by  these 
firms,  trade  groups  and  other  sponsors  easier 
and  more  elfectivc.  In  a  way.  it  is  a  small  but 
highly-practical  version  in  business  of  the 
United  Nations.  • 


who  ever  heard  of  w.  f.  mutschmann  ? 


you  have.  now. 
8  and  16  mm 
films  for  portable 
sound  projectors, 
or  any  other 
use.  who  ever 
heard  trom 
w.  f.  mutschmann? 
you  will  if  you 
write  Plank  Ave., 
Paoli.  Pa.  or  call 
2156442774. 


MUTSCHMANN   FILMS 


H 

X 
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16M1M 


BLACK  & 

REVERSAL 
PRINTING 

% 
PROCESSING 


COLOR  PRINTINC 

OTHER  SERVICES  ' 

•  Work  Prints 

•  Color-to-Color  Prints 

•  Color-to  B  &  W  Prints 

•  Raw  Stock 

•  A  &  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numt>ering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  S-2J 
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"POLAROID"  • 


V(^ 


Just  a  few 

minutes  from  now 

you  can  tell  your  story 

with  slides. 


That's  Polaroid  Land  transparency  film.  Load  the 
film  into  a  Polaroid  Land  camera.  Start  clicking.  And  in 
a  few  minutes  you  can  have  8  slides  ready  for  imme- 
diate projection. 

There  arc  two  kinds  of  Polaroid  Land  transparency 
film  for  making  two  kinds  of  slides.  One  is  for  line  copy 
work.  In  10  seconds  it  gives  you  a  sharp,  high-contrast 
transparency  of  anything  set  in  type  or  drawn  m  mk. 
The  other  is  for  making  transparencies  of  continuous 
tone  material  (people,  objects,  pictures,  etc.).  and  its 
development  time  is  2  minutes.  It  produces  slides  un- 


surpassed in  sharpness,  brilliance,  and  range  of  tones. 

Both  films  arc  easy  to  use.  so  anyone  can  make  slides 
with  them.  You  just  snap  the  shutter.  Pull  the  tab. 
Wait  for  your  finished  picture.  Dip  it  in  a  quick-drying 
hardening  solution.  Then  slip  it  into  a  snap-together 
plastic  frame  and  it's  ready  for  the  slide  projector  and 
your  audience. 

And  what  does  this  literally  up-to-the-minute  slide 
presentation  cost?  About  '  ■^  what  you've  been  paying 
for  the  conventional  kind.  Here's  the  way  to  get  your 
points  across.  Agree?  Polaroid  Corp..  Cambridge,  Mass. 
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EVERY  PROSPECT 

WANTS  TO  KNOW: 

"WHAT  WILL  IT 

DO  FOR  ME?" 


The  timeless  truths  for  successful  sell- 
ing are  often  ignored.  Salesmen  fall 
into  habits  of  stressing  product  or 
service  facts  when  everyone  knows 
it's  the  benefits  to  the  buyer  that 
create  the  big  sales  orders. 

"SELLING  THE  END 
RESULT  FIRST" 

trains  salesmen  hov/  to  apply  this 
most  powerful  of  sales  strategies... 
gives  ways  and  means  of  building 
presentations  for  maximum  effective- 
ness. Here  are  the  tested  ways  for 
hitting  harder,  to  develop  a  higher 
percentage  of  sales  from  calls.  It's 
one  of  a  series  of  six  color  sound 
slidefilms:  — 

'-SELLING  IS 
MENTAL' 

that  provide  you  with  tested  mate- 
rial for  18  resultful  sales-training 
meetings. 


Selling  Bureau 

A  DIVICION  01  liOCKtT  PICTURES,  INC. 

Send  coupon  for  provitw  inlormalion 


BETTER   SELLING  BUREAU    Depl.   X  2 

IS4I   N    V/cJiern  Ave. 

Lot  Angelei,  Colli.  90027 

We'd    like    to    hove    detotli      n    previewing 

filmtlrip    progromt   "SEllINC    .      MENTAL." 

Nome__ ^ 

ArfHr«ii 

Cily Slat* Zip  Cod* 


Decade   of    Auto    Racing    History 
Picture  in  a  45-FiIm  Library 

Over  45  tilnis  recording  more 
than  a  decade  o(  racing  history  arc 
now  available  for  rental  and  sale 
from  Association  Instructional 
Materials,  a  division  of  Associa- 
tion Films.  Inc.  Many  of  the 
16mm  films  are  in  both  color  and 

!  black  and  white  and  are  about  ."^0 

I  minutes  in  length. 

The  series  prt)duced  by  Dynam- 
ic Films.  Inc..  features  scenes  from 
some  of  the  more  famous  stock 
car  races  filmed  at  Daytona  Beach. 
Darlington.  LcMans.  Sebring  and 
Monza.  In  addition,  the  series  in- 
cludes all  the  Indianapolis  500 
races  from  1952  to  1963.  Films  on 
the  Gold  Cup  Motor  Races  on  the 
Potomac  and  hydroplane,  direct 
track  and  motorcycle  racing  are 
also  available. 

The  rental  price  for  color  prints 
is  S8.5()  per  day  and  for  black  and 
white  prints  $6.50.  All  color  films 
sell  for  $175  and  black  and  white 
films  for  $100.  To  rent  or  preview 
films  for  purchase  write  to  Asso- 
ciation Instructional  Materials, 
347  Madison  Avenue.  New  York 
10017.  • 


Hospital    Isolation   System    Is 
Subject  of  Professional  Film 

.;  Bona-fide  medical  or  patient- 
care  personnel  and  institutions 
will  be  interested  in  a  new  eight- 
minute  16mm  sound  film  offered 
by  Matthews  Research.  Inc.  Titled. 
Life  Island  Hospiral  Isolation 
Systems,  the  film  describes  the 
clinically  proven  Life  Island.  It 
portrays  the  various  uses  of  the 
isolator,  shows  how  to  maintain  a 
contented  hospital  patient  for 
months  without  direct  contact  with 
the  hospital  staff. 

Doctors,  hospitals  and  other 
patient-care  groups  may  obtain  a 
print  from  Matthews  Research, 
Inc..  4306  Wheeler  Avenue.  Alex- 
andria, Virginia.  • 


Seymour  Zwiebel  Delivers  90th 
Slidefilm  to  W.  T.  Grant  Company 

v-  Seymour  Zweibcl  Productions. 
Inc.,  New  York  has  just  delivered 
1 250  prints  of  a  new  sound  slide- 
film.  Don't  Say  Another  Word. 
produced  for  the  W.  T.  Grant 
Company. 

Ihe  film  is  the  90th  in  a  series 
the  Zweibel  company  has  made 
for  Grant  since  1954.  Si.xty  of 
these  films  are  still  in  regular  use 
throughout  the  Grant  chain.         • 

"The    Cancer   Researchers"   Is 
Available   for   TV   Programs 

A-  A  new  public  service  television 
film  release.  The  Cancer  Re- 
searchers, merits  wide  audience 
interest.  Produced  by  Parthenon 
Pictures  in  a  new  7'2-minute  ■■ex- 
perimental"' length,  the  brief  and 
timely  subject  enables  station  pro- 
grammers to  use  it  in  varied  open 
slots  and  hn  news  shows. 

The  Upjohn  Company  made  the 
film  possible  and  Sterling  Movies 
U.  S.  A.  will  distribute  to  tele- 
vision stations  nationally.  Addi- 
tional length  enables  the  producer 
to  detail  subject  matter  which  will 
not  fit  the  five-minute  category.  • 

*        *        * 

America's  Merchant  Marine  Is 
Pictured  in  "Bridging  the  Seas" 

The  story  of  America's  merch- 
ant marine  is  told  in  a  new  mo- 
tion picture.  Bridi;ini>  the  Seas 
sponsored  by  The  Propeller  Club 
of  the  United  States. 

The  I6nim  color  film,  which 
runs  27 '/2  minutes,  covers  all 
phases  of  American  shipping,  in- 
cluding passenger  liners,  freight- 
ers and  inland  carriers  as  well  as 
deep  sea  vessels.  The  film  was 
produced  by  A'fred  1.  Palmer 
Productions  of  San  Francisco. 

Prints  niay  lie  obtained  from 
Propeller  Club  offices  in  all  port 
cities  for  gri>up  showing  or  out- 
right print  purchase.  * 


11.  L  E  R  O  Y  V  A  N  D  E  K  E  ()  R  I) 

C  o  n  s  II  I  I  a  ti  t 
A  IJ  1)  I  O-V  I  S  I  A  I,  C  O  >l  M  U  M  C  A  T  1  O  N  S 

MOTION    PICTURES   •   CI.OSFI)-(  IR(  I  II     III  F\  ISION 

Formerly  lilm  Production  Manai;cr.  A.  T.  &  7'.  Co. 


1051  \illa  View  Drive 
Pacific  Palisades,  Calil 
90272 


P.  ().  Box  2444 

I  lollywood,    Calif. 

90028 

Telephone:  213  -459-1019 


Quality-Bi 

Film  Sliippiiio^a^ 

•  Best  quality  domeslicbr» 

•  Heavy  steel  corners  f( 
added  protection 

•  Durable  1"  web  strap 

•  Large  address  cord  hder 
with  postive  retainer  ^Inc 

•  Sizes  from  400'  to  20C 

OTHER      "QL".\LI'n-BIl 

Salon  Print  Shipping  Ca» 

Sound  Slidefilm  Shipp 
(for  Transcriptions  4  1 

2"  X  2"  Glass  Slide  C 

Filmstrip  Shipping  Ca- 
to  6  strips  plus  script? 

Write  direct  t. 
maiii/facturer  for  M«.| 

WM.  mmn 

361  W    Superior  St.,  Chico  ' 


Ccmpony 


Title 


LAB  SPECIALIf! 

SINCE  1936    ■ 

8mm  SILENT 
16mm  SILENT-SOiD 

BLACK  &  WHITE  PRINTS  'W 

That  means: 

SPECIAL    SKILLS 
SPECIAL    CARE 
PIUS 
ESPECIALLY  FAST  SEfIC 
and 
ESPECIALLY      "GOOD"  » 
on 
QUANTITY   WOR 

Try  us 

MODERN  MOVIES.  C 

832  Cole   •   Hollywood  38,* 
Hollywood  4.7293 
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a  portable 
16/16  Interlock 
for  previews? 

yes! 


MODEL  2000  16/16 


SIEMENS  2000    16/16   projector 
from  16mm  magnetic  deck  side. 


SIEMEINaS   SIXTEEN/SIXTEEN 

Hard  to  be/ieve  — this  suitcase-size  "studio"  makes  16/16  interlock  quick  and  easy- 
gives  your  previews  theaUe-impaci  —  v/ithout  costly,  cumbersome,  electrical  interlocks. 
Now  you  can  have  professional  quality  previews  in  your  own  studio-or  on  the  run-in 
client's  office,  plant,  or  wherever. 

The  16/16  Siemens  2000  is  a  quality  16mm  optical/magnetic  sound  projector, 
mechanically  interlocked  with  fine  16mm  magnetic  deck.  Its  versatility  is  virtually  un- 
limited. Whether  it's  to  be  your  only  projector  or  a  supplement  to  existing  equipment,  the 
unique  Siemens  2000  16/ 16  is  the  time  saving,  money  saving  answer  to  dozens*  of  sound 
film  problems, 

*  Operaia  as  a  single  system  or  double  system  pro/ecfor  *  Record  on  200  mil  track  of  (he 
16mm  mii^netic-decfc  *  Record  on  100  mil  magnetic  ttriped  16mm  picture  film  *  Mix  * 
Transfer   *    Playback  optical  or  magnetic  sound    *    And  more 


WRITE    FOR    NEW    CATALOG 


CORPORATION 
OF       AMERICA 


257  PARK  AVENUE  SOUTH,  NEW  YORK,  N.  Y.  10010 
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Jiiiini>  Clark  ilifl),  last  yearn  auto 
raiinti  clunnitioii.  ricrhrd  a  per- 
xoiKiI  priut  of  "Tlw  1965  Indianapo- 
lis 5(K)"  film  from  producer  Xat 
y.uckir  diiriiifi  recent  premiere  of 
till  off.eial  film  of  the  Indianapolis 
Motor  Speedtcaij. 

Dynamic  Premieres  Official  Film 
of  "Indianapolis  500"  Aulo  Race 

t  lyfi.S  Indiaiuipolis  500.  the 
official  motion  picture  of  the  an- 
nual auto  classic,  was  premiered 
at  a  press  reception  at  Toots 
Shor's  in  New  York  at  year-end. 
Guest  of  honor  was  Jimmy  Clark, 
international  world's  champion 
driver  this  year,  and  winner  at 
Indy  in  his  Lotus-Ford. 

The  color  film.  28'/->.  minutes 
in  length,  shows  much  of  the 
distinct  personality  of  the  race  — 
always  one  of  the  biggest  sports 
shows  in  the  world.  This  year 
marks  the  end  of  an  era  —  the 
small  rear-engined  Ford-powered 
cars  finally  overtaking  the  Offen- 


hauser  roadsters  which  had  dom- 
inated American  racing  for  so 
U>ng. 

the  iy6.S  film,  uhich  will  be 
used  officially  by  the  Indianapolis 
.Motor  Speedway,  was  produced, 
as  have  many  of  the  great  racing 
films  of  the  past  decade,  by  Dy- 
namic Films.  Inc..  New  York.  This 
year's  Indy  film  will  again  be 
sponsored  by  several  leading  auto- 
motive parts  manufacturers.  • 

Kodak  8mm  Sound  Film  Shows 
Draftsmen  the  Benefits  of  Estar 
•k  Where  Do  You  Draw  the  Line.' 
is  a  new  sales  promotional  film 
designed  for  audiences  of  drafts- 
men. It  is  sponsored  hy  Eastman 
Kodak  and  is  intended  for  point  of 
sale  use  on  portable  8mm  sound 
projectors. 

Kodak's  Estar-based  drafting 
materials  are  a  radical  improve- 
ment over  the  papers  commonly 
used.  But  draftsmen  are  a  touchy 
lot  of  craftsmen.  They  are  used  to 
paper  and  it  is  hard  to  change 
their  ways. 

The  film  faces  up  to  all  possible 
negatives  that  might  pop  up  in 
draftsmen's  minds  —  hard  to 
draw  on?  Hard  to  erase?  Easy  to 
smudge?  Difficult  to  clean  up?, 
etc.  This  honest  approach  and  the 
straightforward  answers  supplied 
should  do  a  lot  to  overcome  natur- 
al prejudices. 

H  here  Do  Y'oti  Draw  the  Line? 
was  produced  for  Kodak  by  Wil- 
lard   Pictures.   Inc..  New    York.   • 


Goodyear's  "American  Challenge" 
Shows  Daylona  and  Sebring  Races 

America's  smashin'i  '•ports  car 
victories  in  the  iy65  Daytona 
Continental  and  12  Hours  of  Se- 
bring are  colorfully  portrayed  in  a 
new  film  announced  by  The 
Goodyear  Tire  &.  Rubber  Com- 
pany. 

The  film.  The  American  Chal- 
lenfie.  chronicles  the  successes 
scored  by  the  Ford  GT  Prototype 
and  Carroll  Shelby's  Cobras  at 
Daytona  Beach  and  Sebring  and 
the  unexpected  first-place  finish  of 
Jim  Hall's  unconventional  Chap- 
arral at  Sebring. 

In  the  two  big  races,  American 
entries  routed  both  European  driv- 
ers and  equipment  and  made  deep 
inroads  in  the  Grand  Prix  racing 
class  long  dominated  by  the  Euro- 
peans. 

Fords  and  Cobras  swept  the 
first  five  places  in  the  Continental 
and  won  the  grand  touring  proto- 
type and  grand  touring  classes  at 
Sebring  behind  the  Chaparral. 

The  action-packed  Sebring  race 
was  deluged  during  its  final  hours 
with  a  Florida  rainstorm  that  put 
parts  of  the  track  and  pit  areas 
under  water.  That  portion  of  the 
film  records  some  of  the  most  ex- 
citing scenes  ever  seen  in  an  auto 
race. 

Running  time  for  the  16mm 
film  in  full  color  is  28  minutes.  It 
is  available  on  a  loan  basis  without 
charge  to  interested  clubs  and  or- 
ganizations  and   may   be   ordered 


IN  FLORIDA... 


creative  productions 
complete  producers  services 
studio  soundrecording 
animation  — graphic  arts 
still  photography 
editing— titling 
complete  laboratory 
complete  mobile  video  tape 
unit  with  6  camera  chains 
VTR  transfer 


REELA  FILMS,  INC. 

A  DlVISIufi  vl  rtoWUCu  IMlKHKIbtS.  ir.c 

17  N.W.  Third  St.,  Miami,  Florida 
Phone:  FR  4-2108 

WRITE  fOR  rR[[  CATALOG 


for  showing  on  a  spcV,? 
writing  the   .Audio-Vi;. 
mcnt,  The  Goodyear  tjj 
ber      Company.      Al,i^ 
44316. 

*  » 

"Anatomy  of  an  Expiigg- 
Depicts  Preventive  Meurp 
...    Based  on   the  fact  i^' . 
sions    are    not    instaniic- 
new  film.  Anatomy  < 
sion.  shows   how   poii.,„ 
sions  can  be  detected  id  ■ 
out  before  they  cause 
The  1  8-minute  color  • 
able  for  free-loan  use  uli 
and    adult    organizatii    •" 
Association  Films.  In^ 
sored  by  Fenwal.  Inc..  A4 
Mass. 

Using  high  speed  citm 
film  illustrates  how  ancta 
plosion  takes  place,  fro  itit 
of  ignition  to  the  final  :toii 
It  then  explores  the  hih  i 
tive  detection  equipnii.  (kg 
acts  to  conditions  of  ^nbi 
such  as  sudden  ehaniii.'  pit 
or   heat,    and    autoni 
presses  them  in  the  iiu  . 
in  .5.   10  and  20  thouv:i 
second. 

The  various  tvpes  oiniii 
systems  that  arc  tail' 
industrial  processes  .r 
in  manufacturing  seq 
ing  from  a  starch  cor 

chemical  plant.  i 

'  I 

Charles  Beckett  Crcii 
on  the  Art  of  Studio  Lpu 

-t  Charles  Beckett,  oncf 
wood's  top  directors 
has  scripted.  superviM-.a 
rected  a  soon-to-bc-rck* 
^in  the  art  of  studio  ligUI 
film  concentrates  on  J 
placement  of  key  light.  I 
fill  and  kicker  lights,  pna 
tion  of  back  or  hair  \k\i 
ratio  between  key  and  til 
Both  filming  and  dr 
will  be  handled  by  Dclii 
Inc..  1661  N.  Western' 
Hollywood.  California  "^j 

•  *  •  j 
Fortune's  "Salesman"  F' 
Available  for  Video  Sh 
•>■  The  21 -minute  Fortu 
The  Salesman  Isn't  Detu. 
Different,  is  being  made 
for  public  service  sho\ 
television  stations.  Mad 
operation  with  Internatio 
ness  Machines  Corp.  bv 
Films.  Inc..  the  film  sh 
today's  salesman  works  ii 
ciimpetitive  market,  how 
sell  service  as  well  as  pr 

Prints  are  available  fr 
ciation  Telefilms  lineal  Ii 
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<     CERTIFIED 


TO  BE  MOLDED  OF  GENUINE 
SUPER  TOUGH.  EXTRA  LIGHTWEIGHT 


PLIO-MAGIC 


PLIO-MAGIC  SHIPPING  CASES  are  beautiful  but 
more  important,  they  PROTECT 
ivhile  sauing  you  money! 

Tnese  handsome  Film  Shippmg  Cases  are  styled  like  modern  luggage.  They 
transport,  protect  and  store  film  with  simplified  efficiency  and  money  saving 
convenience. 

The  only  cases  available  that  are  molded  of  authentic  PLIO-MAGIC*  material 
for  super-tough  protection  and  the  utmost  in  shipping  economy.  The  money 
you  save  in  postage  will  pay  their  low  cost  the  first  few  times  they  are  used. 

Compare  them,  feature  for  feature,  to  any  case  now  available  anywhere  - 
at  any  price!  "PLIO-MAGIC"  cases: 

•  Fit  on  existing  shelves,  give  you  compact  storage,  easy  access  and  decor- 
ative neatness. 

•  Save  you  time  in  handling.  The  patented  snap-locks  eliminate  cumber- 
some straps,  give  you  utmost  security. 

•  Push-in  handle  makes  carrymg  easy  and  convenient. 

•  Light  in  weight,  makes  handling  easier,  saves  postage  costs. 

•  Super  tough,  won't  crimp,  bend,  rust,  chip,  dent  or  discolor. 

•  Can  be  permanently  imprinted  with  your  name  or  advertising  message. 

Get  all  the  details  on  these  modern  cases  now.  Mail  the  attached  coupon,  it 
will  brmg  you  an  informative  "PRC  DATA  KIT"  FREE!  In  addition  to  data  on 
these  Shipping  Cases,  you'll  get  complete  details  on  PLIO-MAGIC*  -  Film 
Reels,  Reel-Paks,  Tape.  Reels,  Processing  Rollers,  Cores,  Bushings  and  the 
exciting  new  Film  Cans. 

Mail  today,  there  is  no  cost  or  obligation! 

PLASTIC    REEL    CORP.    of    AMERICA 

Mailing  Address:   Box   750,   UNION    CITY,  N.  J.   ■    Office  and  Warehouse:    612   BOULEVARD    EAST,  WEEHAWKEN,   N.   J.,   212   YU   6-4841 
West    Coast    Office:    1133    COLE    AVENUE,    HOLLYWOOD,     CALIFORNIA    90038,    Area    Code    213-462-8005 


Dept.B  II 


PLASTIC  REEL  CORP    OF  AMERICA 
BOX  750  UNION  CITY,  NEW  JERSEY 
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lost-Honored"  Pictures  of  the  Year 

1   "(!<(ii!i«'ll»ii'«    SfU-rlioii"   «•!'    S|MHl.Horr<l     Moliuii     l'i<-|iir<-s    &    .S|i<l<-riliii> 
{|-eiv<-<l  Auarils  l((>ii<>r>  in  Kci-u^iii/cd  Film  (!oiiipflilioii   Diirin;:  llii-   ^  <-:ir 


)  wiNNLRs  of  the  past  year,  listed 

ally  in  these  pages,  include  only 

ccclved   first   award    plaques   or 

nurs  at  a  rccOjinizod  film  festival 

which  received  hi^ih  ranking  at 

J;iinipetitive  events  in  the  U.  S. 

MiMis  selection"  is  a  fair  and  im- 

.xh   to   dc^erved    leco^^nition    of 

ictual   films.   It  supplements  the 

of  overseas  winners  honored  at 

:rnational   Industrial    Film    Fcsti- 

reporied  in  our  previous  issue. 

—  A  — 

iFL  All-Star  Football" 

The  Chenisirand  Company 
Doyle,  Dane.  Bernbach  Inc. 
ial:   (nlernalional  Film  &  TV 

estival  of  New  York 

*  «       * 

ullure,  Research  and  You" 

::  Chas.   I'fizer  cV:  Company 
r:  Star  Informational  Films 
ibon:  American  Film  Festival 

:  CINE  "Golden  Eagle" 

*  «       * 

\nd  Something  More" 

American   Library  Association 
t:  Guggenheim  Productions 
bon:  American  Film  Festival 
a;h:   International  Conference 
Education    (Certificate) 

;  CINE  "Golden  Eagle" 

«       *       * 

Tall  as  the  Mountains" 
r:  Adolph  Coors  Company 
:   Larry  Madison  Productions 
bon:   American   Film   Festival 
dal:   International  Film  &  TV 
estival  of  New  York 

—  B  — 

k  Ballad  for  the  Fair" 
)r:  Bell  System  Companies 
:  Owen   Murphy   Productions 
)urgh:    International   Film 
Festival   (Certificate) 

CINE  "Golden  Eagle" 

»       *       * 

Beyond  All  Barriers" 

)r:   Bell  System  Companies 

:   Larry  Madison   Productions 

5  Festival:  "Chris  Statuette" 

^edal:    International  Film  & 

Festival  of  New  York 
«       *       # 

Beyond  Three  Doors" 

)r:   liell  System  Companies 
:  Henry  Strauss  &  Company 
ize:   Freedoms  Foundation 
rd:  NVPA  "nav  of  Visuals" 


"Before   It's  Too  Late" 

Sponsor:   Bell  b\slem  Companies 
Producer:   Audio  Productions 

Bronze   Plaque  Award 

National  Safely  Film  Contest 

Columbus  Festival:  "Chris  Statuette" 

U.  S.  Selection:   Rouen  Festival 

and:  CINE  "Golden   Eagle" 


"The  Capitol:  Chronicle  of  Freedom" 

Sponsor:   Savings  and   Loan   Toundalion 

Producer:   National  Broadcasting  Co. 

Cork:    International   Film   Festival 

(Programmed) 

and:   CINE  "Golden  Eagle" 

*  »         •::• 

"Change  for  the  Better" 

Sponsor:  Aluminum  Company  of  America 

Agency:   Fuller  &  Smith  &   Ross.  Inc. 

Grand  Award:    International   Film  &;  TV 

Festival  of  New  York 

*  *       * 

"Children  Without" 

Sponsor:  National  Education  Association 

Producer:  Guggenheim  Productions 

Columbus  Festival:  "Chris  Certificate" 

Bronze  Medal:    International   Film  &  TV 

Festival  of  New  York 

Venice:    International  Exhibition  of  the 

Documentary  Film    (Lion  of  St.  Mark 

Plaque) 

and:  CINE  "Golden  Eagle" 

■>;•  *  * 

"Choices" 

Sponsor:  Aluminum  Company  of  America 

Producer:   On   Film 

Blue  Ribbon:   American  Film  Festival 

U.  S.  Selection:   Rouen  Festival 

and:  CINE  "Golden  Eagle" 

»       *       * 

"Clean  Air  is  a  Breeze" 

Sponsor:   Sandia  Corporation 

U.  S.  Selection:    Rouen  Festi\al 

and:  CINE  "Golden  Eagle" 

*  «       » 

"The  Colonial  Naturalist" 

Sponsor:  Colonial  Williamsburg.  Inc. 

Blue   Ribbon:    American   Film   Festival 

Siher  Medal:    International   Film  &  TV 

Festival  of  New  York 
Columbus  Festival:  "Chris"  Certificate 
and:  CINE  "Golden   Eagle" 

*  *       « 

"Cover  Girl  in  Paris" 

Sponsor:   Noxzema  Chemical  Company 

Producer:  Helen  Nash  Associates  Inc. 

U.  S.  Selection:   Rouen  Festival 

and:  CINE  "Golden  Fagic" 


—  D  — 

"Dodge  Truck  Announcement,   1965" 

Sponsor:  Dodge  Truck  Div.,  Chrysler  Corp. 

Producer:    Kerbawy-MPO 

1st  Award:   NVPA  "Day  of  Visuals" 

—  E  — 
"The  Extra  Payday" 

Sponsor:  United  Air  Lines 

1st  Place:   IFPA  "Cindy"  Award 

Merit  Award:   NVPA  "Day  of  Visuals" 

—  F  — 

"Follow  the  Leader" 

Sponsor:    Pan  American  World  Airways 

Producer:   Henry  Strauss  &  Company 

1st  Award:  Society  for  Advancement  of 

Management  International   Film  Festival 

Columbus  Festival:  "Chris"  Certificate 

«       -.i       * 

"First  Impressions" 

Sponsor:  Magazine  Puljlishers  Association 

Producer:   Morton  Goldsholl  Design 

Associates 

Cest  of  Festival:  Chicago  International 

Film  Festival 

1st  Avv-ard:   NVPA  "Day  of  Visuals" 

Silver  Medal:    International  Film  &  TV 

Festival  of  New  York 

Columbus  Festival:  "Chris"  Certificate 

U.  S.  Selection:    Rouen   Festival 

and:  CINE  "Golden  Eagle" 

"A  Fisherman's  Notebook" 

Sponsor:  Aetna  Life  Affiliated  Companies 

Bronze  Medal:  International  Film  <.<:  TV 

Festival  of  New  York 

Columbus  Festival:  "Chris"  Certificate 

«       «       * 

"From  Here  lo  There" 

Sponsor:   United   Air   Lines 

Producer:  Saul  Bass  &  Associates 

1st  Award:   NVPA  "Day  of  Visuals" 

and:  CINE  "Golden  Eagle  " 

«       »       » 

"Full  Circle" 

Sponsor:   Vocational   Rehabilitation 

Administration  and  Mental  Health 

Authorities  of  Conn..  Ind..  P.R..  and  S.  C. 

Producer:   Affiliated  I'ilm  Producers 

Blue  Ribbon:  American  Film  Festival 

Columbus  Festival:  "Chris"  Certificate 

and:  CINE  "Golden  Eagle" 
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"The  General  wiih  the  Cockeyed  Id" 

Sponsor:    Associated   Gcncnil   Con irac tors  of 

America,  Inc. 

Producer:    |ohn  Sutherland   Productions 

Silver  Medal:    iniernaiiona!   Film  &  TV 

Festival  of  New  York 

Columbus  Festival:  "Chris"  Certificate 

■y-        *        * 

"Genesis  of  the  Transistor" 

Sponsor:    Bell   Telephone   l.ahoralories 

Ottawa:    International   Festival  of  Films 

on  Science   (Programmed) 

and:  CINE  "Golden  Eagle" 

*  4f  # 

"GifJs  of  Winter" 

Sponsor:   Swissair 
Columbus  Festival:  "Chris"  Statuette 

*  ■*       * 

"Gun   Mayhem" 

Sponsor:   Directorate  of  Aerospace 

Safety,  Norton  AFB 

Bronze   Plaque  Award 

National  Safety  Film  Contest 

Columbus  Festival:   "Chris"  Certificate 

-H-l-l- 

"History  Comes  to  Life" 

Sponsor:   Atlantic  City   Press   Bureau 

Producer:    PCS   Film   Productions 
1st  Award:  NVPA  "Day  of  Visuals" 

»       *       * 

"Homeless  Child" 

Sponsor:  Division  of  Child  Welfare, 

County  of  Los  Angeles 

Silver  Medal:  International  Film  &  TV 

Festival  of  New  York 
Columbus  Festival:  "Chris"  Certificate 

*  *       * 

'How  D,D,  &  B.  Use  the  Polaroid  Camera" 

Sponsor:    Polaroid  Curpuralion 
Producer:    Bay  Slate  Film   Productions 
1st  Award:  NVPA  "Day  of  Visuals" 

♦  •»       # 

"Image" 

Sponsor  :  Pan   American   Airways 
Producer:    Henry  Strauss  &  Company 
Best  of  Festival:   Chicago  International 

Film  Festival 

1st  Award:  NVPA  "Day  of  Visuals" 

Columbus  Festival:  "Chris"  Certificate 

U.  S.  Selection:    Rouen   Festival 

and:   CINE  "Golden  Ea^Tle" 

*  «        » 

"The   Invisible  Power  of  Coal' 

Sponsor:  National  Coal   Association 

Producer:    Audio  Productions 

Dipolma  of  Honor/Gold  Medal:   Venice 

Film   Festival 
Columbus   F'cstival:   "Chris"  Certificate 


"(ourney  to  Yesterday" 

Sponsor:   Demer  &   Rio  Grande  Western 

Railroad  Company 

Producer:  Sonochrome  Pictures 

U.  S.  Selection:    Rouen   Festi\al 

and:   CINE  "Golden  Eagle" 

—  L  — M  — 

"The  Land  —  Legacy  &  Promise" 

Sponsor:   National  Plant  Food   Instiiuic 

Producer:    Audio  Productions 

Gold  Medal:    International   Film  &  TV 

Festival  of  New  York 

Columbus   Festival:  "Chris"  Ceilificate 

*  *       * 

"Let  My  People  Go" 

Sponsor:   Xerox  Corporation 
Producer:  Wolper  Productions 
Columbus  Festival:   "Chris"  Certificate 

and:  CINE  "Golden  Eagle" 

*  *       * 

"Light" 

Sponsor:   General  Electric  Company 

Producer:   Wilding  Inc. 

Gold  Medal:    Internationa!   I  ihii  A;   TV 

Festival  of  New  York 
Columbus  Festival:   "Chris"  Certificate 

"The   Louvre" 

Sponsor:    Xerox  Corporation 

Producer:    National   Broadcasting  Co. 

Blue  Ribbon:    American   Film   Festival 

and:  CINE  "Golden  Eagle" 

*  *  •;:• 

"The  Many  Faces  of  Mexico" 

Sponsor:   Aeronaves  de  Mexico  Airlines 

Producer:   Douglas  Aircraft  Company 

Columbus  Festival:  "Chris"  Certificate 

and:  CINE  "Golden   Eagle" 

*  *       * 

"A  Matter  of  Balance" 

Sponsor:    IBM 

Producer:    llcnry  Strauss  &  Company 

Blue  Ribbon:   American  Film  Festival 

Columbus   l'esli\al:   "Chris"  Cerlificalo 

_N  — O  — 

"A   New   Life  for  Jennifer" 

Sponsor:    Lutheran  School   for   llic   Deaf 

Producer:    Portafihns 

1st   Award:   NVPA  "Day  of  Visuals" 

Blue   Ribbon:   American   Film   Festival 

Columbus   Festival:   "Chris"  Certificate 

and:  CINE  "Golden  Eagle" 

^       -^       -«■ 

"New  Water  for  a  Thirsty  World" 

Sponsor:  Office  of  Saline  Water, 

U.  S.   Depailineiil   of   Interior 

Producer:    Reid   11.   Ray   1  iim    Insustries 

Silver  Medal:   International  Film  iVc  TV 

Festival  of  New    'i'ork 


"Open  Your  Eyes" 

Sponsor:   Girl  Scouts  of  the 
Columbus  Festival:  "Chris"  t. 
and:   CINE  "Golden  Eii> 

—  P  — 

"Pacemakers" 

Sponsor:    IB.M    World  Trade  C\ 

Producer:   Film  Enterpri 

Gold  Medal:    International  Fih 

Festival  of  New  Yorl 

Columbus  Festival:  "Chris"  C 

5rd  Award:  Society  for  Advan^ 

of  Management  International  Filn 

*  *       » 

"Parable" 

Sponsor:  The  Protestant  Coun 
of  the  City  of  New  York 
Producer:  Fred  Niles  Communicate 
Best  of  Festival:   Chicago  Inic 

Film   Festival 
Cold   Medal:    International  Filnii  T 
Festival  of  New  York  ' 
and:    CINE:   "Golden  Eji 

"Pennsylvania  Country  Cookj" 

Sponsor:   Caloric  Corporali. 
Producer:   Bob  Bailey  Protli 
Blue   Ribbon:   American  Film  I  „.. 
and:  CINE  -Golden  Eagle 

*  *       « 

"Picture  Your  Teeth" 

Sponsor:    Eastman   Kodak  Comnr 
Edinburgh:    International  Cor 
on  Education  (Certificate) 
and:   CINE    'Golden  Eagle 

*  *       • 

"Point  of  View" 

Sponsor:    National  Tuberculosb,?- 
Producer:   Vision  Associate 
Sii\ci     \\\ard:   San   Francisco  In 
Film   Festival 
Columbus   Festival:   "Chris"  >    ■ 

*  *       •  f 
"The  Prospects  Before  Us' 

Sponsor:    Bureau  of  .Advertisir- 
American  Neswpaper  Publish^. 
Producer:  Nova  Studios 
Gold  .Medal:    International  Film    ^ 

Festival  of  New  York 
■>rd   Award:   NVPA  "Day  of  \  i -' 

*  ♦       ■» 


I 


"Pursuit  of  Profit 
Sponsor:   Procter  <.^  Gamble  Cor_ 
Producer:   The   lam   Handy  Orr  "^ 
2nd   Awaril:   Society  lor  Ad\uiK 
Managemcni    International  Film 
Colimibiis   lcsti\al:   "Chris"  Cn  .  ^" 

—  R  — 
"Rochester:   A  City  of  Qualii 
Sponsor:   Rochester  Gas  &  Ek 
Producer:   The    lam   Handy  Org.t"" 
2nd   Award:    Societ>    for  Advancciii' 
ManagemctH    International  Film 
Certificate:    .American   l"iim  I 
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The  Roll  of  Drums" 

DijCaicrpilliii    Traciur  Company 
rcucer:  Calvin  Productions 
iJronzc  Plaque  Await! 
a,jnal  Safely   Film  Contest 
J  Selection:   Rouen  Festival 
r\:  CINE    -Golden  Eagle" 

—  S  — 
Safely — With  Strings  Attached' 

>^s:  National  Safely  Council/ 
journal  Films 
Gilbert  Altschul  Productions 
Ijronze  Plaque  Award 
jonal  Safety  Film  Contest 
»       *       * 

"The  Searching  Eye" 

r:  Eastman   Kodak.  Company 

;er:  Saul  Bass  &  Associates 

!0  Award:   Chicago  International 

Film  Festival 
ird:  NVPA  "Day  of  Visuals" 
obon:   American   Film   Festival 
;h:   International   Film   Festi\al 

(Diploma  of  Merit) 
'a:   International   Festival  of 
on  Science    (Programmed) 
:   International  Exhibition  of 

Films  for  Children 
on  of  St.  Mark  Trophy) 
I:  CINE  "Golden  Eagle" 

♦  *       -»■ 

"The  Secret" 

nsor:   Parish  Tithing.   Inc. 
oducer:  William  Deneen 
bbon:  American  Film  Festival 
I:   CINE  "Golden   Eagle" 

♦  «       * 

jell  America — Sell  AC" 

ir:   AC  Spark   Plug   Division, 

General  Motors 
jcers:  Ceniron  Corporation 
dal:   International   Film  &  TV 
Festival  of  New  York 
»       *       * 

Sense  of  Anticipation" 

isor:   Newsweek   Magazine 
icer:   Peckham  Productions 
rd:   NVPA  "Day  of  Visuals" 
Selection:   Rouen  Festival 
:  CINE  "Golden  Eagle" 

♦  *       * 

Keys  to  Greater  Creativity" 

:  S.  C.   lohnson  &  Son.   Inc. 

'roducer:    Flagg  Films 

dal:   International   Film  &  TV 

-estival  of  New  York 

izc:    International   Industrial 

Film  Festival.  Rouen 

:  CINE  "Golden  Eagle" 

♦  *       * 

"Ski  With  Buick" 

ick  Motor  Div..  General  Motors 
:  General  Motors  Photographic 
rd:  NVPA  "Dav  of  Visuals" 


"The  Silent  E.xplosion" 

Sponsor:   College   Lo>alt\    Alumni 

Producer:   Fidelity   Film   Productions 

Gold   Medal:    International   Film  &  TV 

Festival  of  New  York 
Certificate  of  Exceptional  Achievement: 

National  Honors  Competition. 

American  College   Public   Relations  Assn. 

*        »       « 

"The  Sixty  Minute  Circle" 

Sponsor:  American  Automobile  Association 

Gold  Medal:  liiicrnational  Film 

&  TV  Festival  of  New  York 

*       *        « 

"Slips  and  Falls" 

Sponsor:   Bell  System  Companies 
Producer  Parthenon   Pictures 

Bronze  Plaque  Award 

National   Safety  Film  Contest 

Columbus  Festival:   "Chris"  Certificate 

«       *       » 

"Steel  in  America" 

Sponsor:   American    Iron  &  Steel    Institute 

Producer:   Walt  Disney  Productions 

1st  Award:  Society  for  Advancement  of 

Management  International  Film  Festival 

«       «       * 

"Sunrise  at   Eastern" 

Sponsor:    Eastern   Airlines   Inc. 

Producer:   Audio   Productions 

Columbus  Festival:  "Chris"  Statuette 

Grand   Prize:   Society  for  Ad\ancement  of 

Management   International   Film   Festival 

Silver  Award:  San  Francisco 

International   Film   Festival 

Silver  Medal:   International  Film  &.  TV 

Festival  of  New  York 

—  T  — 

"Take  Your  Choice" 

Sponsor:   The   Detroit  Society  for  the 

Prevention  of  Blindness 

Producer:  The   jam  Handy  Organization 

Merit  Award 

National  Safety  Film  Contest 

Certificate:  American   Film  Festival 


"Three  Minutes  to  Live" 

Sponsor:    Department  of   National   Defense 

(Air)   of  Canada 

Producer:   Nat'l.  Film  Board  of  Canada 

Bronze   Plaque  Award 

National  Safety  Film  Contest 

»       »       * 

"The  Time  of  Growing" 

Sponsor:  Metropolitan  Life  Insurance  Co. 

Columbus  Festival:  "Chris"  Statuette 

*  «       » 

"Time   to  Live" 

Sponsor:   American   Petroleum   Institute 
Bronze  .Medal:   International  Film  &  TV 

Festival  of  New  York 
Columbus  Festival:  "Chris"  Certificate 

—  W  — 

"Way  Out  Men" 

Sponsor:  The  3M  Company 

Producer:   Wolper  Productions 

Columbus  Festival:  "Chris"  Certificate 

Rome:   International  Electronic,  Nuclear 

and  Telecommunications   Exposition 

(jury   Diploma  of  Merit) 

and:  CINE  "Golden  Eagle" 

"Whatll  You  Do  If  .  .  .  ?" 

Sponsor:   Bell  System  Companies 
Producer:    Parthenon   Pictures 

Bronze  Plaque  Award 
National  Safety  Film  Contest 

»       •*       * 

"Where  Life  Still  Means  Living" 

Sponsor:    The   Montefiorc   Home 

Producer:   Edward  Feil  Productions 

Best  of  Festival:  Chicago  International 

Film  Festival 

Columbus  Festival:  "Chris"  Certificate 

and:  CINE  "Golden  Eagle" 

*  «       * 

"Wherever  You  Go" 

Sponsor:   Sandia  Corporation 

2nd  Place:   IFPA  "Cindy"  Award 

Columbus  Festival:  "Chris"  Certificate 

*  *       » 

"Who  Wrote  That?" 

Sponsor:  Connecticut  Mutual 

Life  Insurance  Company 

U.  S.  Selection:  Rouen  Festival 

and:  CINE  "Golden  Eagle:" 

*  *       * 

"The  Wind  of  Change" 

Sponsor:    Air    Xfrique 

i'roducer:   Douglas  Aircraft  Company  Inc. 

Columbus   Festival:   "Chris"  Certilicate 

U.  S.  Selection:   Rouen  Festival 

and:  CINE  "Golden  Eagle" 

»       »       » 

"The  World  Next  Door- 
Sponsor:   Pepsi-Cola  Company 
Producer:   Wilding,  Inc. 
2nd   Award:   NVPA  "Day  of  Visuals" 
Bronze  Medal:    International  Film  &  TV 

Festival  of  New  York 
Columbus   Festival:   "Chris"  Certificate 
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(COSriNUED   FROM     I  111     PRECEDING    PAGE    29) 

"You  Are  a  Team" 

Sponsor:   Sinclair   Refining  Company 

Producer:  The  |am  Handy  Organization 

2nd  Award:  NVPA  "Day  of  Visuals" 

5rd  Award:  Society  for  Advancement  of 

Management   international  F-ilm  Festival 

»       *       * 

"You  Musi  Take  it  With  You" 

Sponsor:   The  Garrett  Corporation 

Producer:  Arco  Enterprises 

U.  S.  Selection:   Rouen  Festival 

and:  CINE  "Golden  Eagle" 

SPONSORED   SLIDEFILMS   OF   THE   YEAR 


"The  Complete  Call" 

Sponsor:  I'epsi-Cola  Company 
Producer:  Turtletaub  &  Moss 

1st  Award:  NVPA  "Day  of  Visuals" 

*  *       * 

"Dear  Esther" 

Sponsor:  Girl  Scouts  of  the  U.S.A. 

1st  Award:  NVPA  "Day  of  Visuals" 

*  *       * 

"Employee  Insurance  Program" 

Sponsor:  The  Boeing  Company 
Producer:  Jay  B.  Simpson 

1st  Award:  NVPA  "Day  of  Visuals" 

*  *       * 

"The  Forest" 

Sponsor:  U.  S.  Forest  Service 

Producer:  U.S.  Department  of  Agriculture 

1st  Award:  NVPA  "Day  of  Visuals" 

*  *       ♦ 

"L&M  Cigarettes" 

Sponsor:  Liggett  &  Meyers  Tobacco  Co. 
Producer:   Dura-Sell  Corporation 

1st  Award:  NVPA  "Day  of  Visuals" 

*  *       * 

"Profile  of  a  Fair" 

Sponsor:  The  Travelers  Insurance  Co. 
Gold  Medal:  International  Film  &  TV 

Festival  of  New  York 

*  *       * 

"Supplied  Air  Means  Safety" 

Sponsor:  Accident  Prevention  Committee 

of  the  American  Bar  Association 

Producer:  Morton  Goldsholl  Design  Assoc. 

Bronze  Plaque  Award 

National  Safety  Film  Contest 
»       »       » 

"Thank  You,  Mr.  Rumplcslilskin" 

Sponsor:  Bank  of  America 
Producer:  FilmFair  Communications 

1st  Award:  NVPA  "Day  of  Visuals" 

■>■•       •»       * 

"Trailing  Series" 

Sponsor:  B.  iik  of  America 

Producer:  FilmF.  ir  Communications 

Gold  Medal:  Interna  lonal  Film  &  TV 

Festival  of  New  York 
»       #       • 

Slide  &  Overhead   Pre  cniation 
"Operation  Red  Carpel" 
Sponsor:  Atlantic  Refining  Company 
1st  Award:  NVPA  "Dav  of  Visuals" 


Clca\cr-Bro()k>  Sho\v.>  Tlieiii 
"A  World  of  DifferiMue" 

"Heavy"    Siihj.-.l     W  .ll-llan.llr.l    in     Film 
lo  Update  ProsjMTl*  on  <:oiii|>;iii>    (,r(>\>ili 

'T'liF.  Cleaver-Brooks  Company  is  the  orig- 
-*-  inator  and  probably  the  world's  largest 
maker  of  packaged  boilers.  The  company  was 
launched  by  John  Cleaver  and  Raymond 
Brooks  in  1931.  has  continued  to  its  present 
leading  position  through  a  widespread  sales 
and  service  organization  backed  by  a  continu- 
ous research  and  developnienl.  Not  the  least  of 
its  manufacturing  resources  is  their  modern, 
automated  facility  at  Lebanon.  Pa.,  one  of  the 
most  efficient  in  the  industry. 

That's  the  premise  which  was  obvious  to 
Cleaver-Brooks"  management  team.  But  prog- 
ress has  been  rapid,  advances  in  that  field  have 
been  manifold  and  what  was  obvious  to  the 
Milwaukee-based  headquarters  organization 
may  not  have  been  too  vividly  clear  to  such 
various  prospects  as  school  boards,  trade 
groups,  consulting  engineers,  contractors,  archi- 
tects, plant  managers  and  maintenance  engin- 
eers .  .  .  some  of  whom  might  still  harbor  the 
notion  tiiat  boilers  are  hammered  together  in 
plants  with  dirt  floors,  let  alone  an  automated 
facility. 

Aim:  Hold  Interest  of  Diversified  .Audience 

Cleaver-Brooks  faced  the  problem  of  how  to 
tell  their  story  to  a  selective,  yet  highly  diversi- 
fied audience,  while  making  a  truly  heavy  in- 
dustry exposition  interesting  and  worthy  of  real 
attention.  \V.  Wurth  Ware,  tiie  firm's  ad\ertis- 
ing  and  public  relations  director,  turned  to 
Fred  A.  Niles  Communications  Centers  to 
bring  it  all  together  on  film.  Goals  were  set  in 
initial  sessions  attended  by  president  John  C. 
Cleaver,  vice-president  of  sales,  Hal  Holtz: 
Niles'  Ervin  Jourdan  and  Roy  Hilligoss  of  the 
firm's    agency.    Klau-Van    Pietersom    Dunlap. 

The  resulting  screen  effort  is  a  straight  for- 

The  cover  picture:  syiiiholizis  tin-  llunic  and 
title  of  this  uric  Cleaver-Brooks  eolor  film,  "A 
World  of  Difference."  This  scene  is  also  featured 
on  the  roinpiiui/s  pronwliomd  color  Inoehure  .  .  . 


ward    3()-minutc   color   exposition 
maximum  attention  and  content  \ 
intended  viewers.  Primary  cmphav 
on-location  sequences  at  the  autoiv. 
on  complex.  Here,  in  a  12-miniik 
the  picture,  viewers  are  given  soiin' 
has  never  been  filmed  before:  the  u 
of  a  boiler  from  start  to  finish-from  »  j 
steel  to  shipping. 

C'hunge  Brouuhl  Ne»  Group.s  Inlu  il  >(, 

The  sponsor's  awareness  of  the  um 
boiler   specification   within  recent 
to  turnkey  contracting,  etc.)  is  scr\. 
ing  new  groups   of   people  with  ainnt 
coverage  of  the  Cleaver-Brooks'  stor\, 

Viewers  see  giant  boilers  moved  ith 
efficiently,  using  the  most  advance  ii 
terial  handling  and  positioning  can 
through  many  production  stages,  pliw 
some  1700  parts,  and  going  throughxia 
final  tests  until  it  is  completed  in  a  ntV 
ful  of  working  days. 

A  documentary  treatment  was  : 
propriate  to  both  the  subject  matter 
through  the  company's  backgrountl   :. . 
World  War   II   production  and  its  ^-x. 
market  expansion  and  design  advam;  d 
past  two  decades. 

Focus  on  Today's  Applications  and  esic 

But  focus  is  on  today's  vvorldwi 
tions  and  design  features.  The  car 
C/B  product  divisions  and  an  affil 
Chem.  Inc.  of  Waukesha.  Wiscm 
manufacturer  of  sea  water  dcsaltin;: 
This  latter  phase  informs  audiences 
of  the  firm's  commitment  to  prcseni 
trial  growth.  Product  and  markctini: 
as  well  as  export  activities  of  the  c 
skillfully  woven  into  the  film's  fabric 

Professional  narration  by  NBC's  < 
ley  adds  much  to  the  interprctatioi! 
plex  story-line.  .And  because  the  -. 
intent  on  delivering  a  wholly  autli. 
mentary.  a  vast  amount  of  researc; 
preparation.  The  same  diligence  in 
was  necessary  at  the  Lebanon  conn 
before  filmed).  Music,  sound  effect^ 
over  narration  by  Huntley  were  ci 
Niles'  Chicago  studios.  From  the 
the  finished  product  —  A  WorUlv 
was  eight  iiioiiilis  in  liie  making. 

Finp!<i\ee  rreniiereN  in    I  hrco  Plant  *< 

Distribution  began  with  cniployci-  n^ 
at  theaters  in  three  plant  cities: 
Lebanon  and  at  Stratford,  Oman 
I  hesc  were  well-planned  e\enls  witli 
ly  mailed  tickets  and  a  descripti\ 
going  to  all  company  guests,  incli 
representati\es  in  each  area. 

The  second  important  phase  c 
lion  is  bringing  the  picture  to  the  gi 
sales  representatives  in  every  major 
I'.  S.  and  Canada.  ,\gents  will  con 
li\e  film  showings  as  part  of  he.itin 
fi>r  interested  people  in  their  tcrrii>' 

The  final  step  in  distribution  wil' 
film  available  to  a  national  dislribu 
lionwide  use  by  civic,  commercial  . 
iional  groups.  By  that  time  a  goiKl  ^ 
lions  of  viewers  will  have  shared  the  ■ 
present  aiul  future  of  Cleaver-Brixiks 
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tng  Film  Needs  of  Color  TV 

iil's   Switch    lo   dolor    Iti-iii;:    Mrl    li\     Marliiiu-s.    Mm 
,  >vi-r<-oiiif  'I'i^lil   Siliiiilioii   \\  itiioiil   I.o.ss  of  4^iiiilil\ 


[  PORTS  in  New  York's 
;,d  trade  press  have 
iipression  that  televi- 
i;ht  switeh  to  color- 
lught  the  fihii  labora- 

I  true  that  the  sudden 
'hift  of  ABC  and  CBS 
lin  challeneini;  NBC's 
I  has  eaused  a  tcmpor- 
processing  situation, 
evidenee  that  many 
lave  planned  lor  this 
for  several  years  and 
to  take  steps  to  meet 
I  some  time  ago. 
stmcnt  in  Fquipnicnl 
begins  it  is  estimated 
irk's  film  laboratories 
J  several  million  dol- 
olor  proeessing  equip- 
iperating  around  the 
-•  process  of  installa- 
)rder  for  delivery  this 
ly  spring. 

le  city's  major  proc- 
iTt  Film  Laboratories, 
c  $550,000  into  new 
the  past  few  months 
Juled  to  invest  even 
1966. 

to  Irwin  Young.  Du 
•nt.  none  of  the  labs 
earning  of  the  sudden 
olor  until  about  six 
But  far  before  that. 
J  others)  had  under- 
r  expansion  moves, 
most  overnight  move 
(up  to  80  per  cent  of 
casting  now  as  com- 
per  cent  a  year  ago) 
lansion  plans  can  not 
It  in  the  orderly  fash- 
been  planned.  It  has 
leed  aheaii  in  every 
or  many  months. 
ines  to  Meet  Dcniand 
the  color  capacity  of 
just  a  case  of  buying 
g  new  equipment  — 
rt  has  been  doing  on 
asis  for  many  years. 
is  year,  the  company 
1  two  new  Eastman 
ssors.  a  Pako  Ekta- 
:rsal  color  processor. 
?eltine  Instantaneous 
Analyzer  which  was 
months  ago.  Before 
t,  five  new  Bell  & 
ters  will  be  in  opera- 
I  printing  and  process- 
will  be  added  early 
e  lab  will  be  capable 


of  processing  100  million  feet  of 
film  a  year,  up  from  70  million 
last  year.  (Also  being  expandetl 
is  the  company's  Canadian  affili- 
ate. Associated  Screen  Industries, 
which  expects  to  be  well  in  time  lo 
handle  its  pari  in  Canadian  tele- 
vision's switch  to  color  in  1967.) 
A  good  part  of  the  problem  in 
providing  color  processing  service 


Irwin  \ouiiK,  j)!!  siclcnt  of  Du  Art,  is 
(in  iiidtislridl  citfs.iiiccr.  a  <ir(i<hi(itc  of 
Lcliiflli  I'lnfcrsitij.  lie  joincil  lite 
coitipdiiy  ill  19.50,  hicdtiic  cxiciitivc 
vicc-jncsidciit  in  19.5.5  and  president 
in  1960.  //(■  is  also  president  of  As- 
sociated Screen  Industries,  the  Cana- 
dian affiliate  acquired  hij  Du  Art  in 
19.57  and  is  vice-i)resident  of  West- 
ern liroadeastin^i  Coniiianij,  uliieli 
operates  WOLE,  Channel  12,  in 
Puerto  Rico. 


on  a  par  with  black-and-white  is 
that  each  step  along  the  way  takes 
more  care  —  much  more  time  to 
complete.  The  first  print  takes  a 
long  time  to  produce  with  all  the 
variables  that  must  be  controlletl 
—  even  with  the  Hazeltine  Timer. 
First  prints  often  take  hours 
of  calculation,  and  sometimes  re- 
calculation before  perfect  timing 
is  achieved.  And  color  considera- 
tions are  subject  to  a  great  deal 
of  subjective  thinking.  A  print  is 
not  just  loo  dark  or  light,  it  can 
also  be  too  magenta,  or  cyan,  or 
yellow,  according  to  the  whim  of 
the  viewer. 

An  Intensive  I  niinint;  I'm^rani 
To  handle  the  vastly  inereaseil 
service  problems  that  color  en- 
tails, Du  Art's  training  program 
has  been  stepped  up  to  put  many 
more  of  the  company's  black-and- 
white  trained  personnel  into  color. 
Hiring  of  trained  printing  and 
processing    operators    and    super- 


Thf  lla/.L-ltinc  Instantaiicuus  Color  I-"ilm  .\iial>scT  is  a  ni  uly-developed 
system  in  which  a  color  ncfiutive  or  positive  film  may  he  qidckly  "tinwir 
for  prinlinfi  purposes.  It  projects  a  ixisitive  coh)r  inuifie  on  the  television 
screen  from  a  seanntd  frame  of  film.  The  electrical  characteristics  of  the 
:\n(ilys(  r  snuidate  the  photoiirapliic  priiitini:.  iirocess.  :\djustm(  nts  made  hy 
iht  operator  to  obtain  optimum  color  ijuality  control  the  .\id>\e(iuent  /Jriii/- 
iitfl  exposures.  Thus,  the  operator  nuiy  chtermine  the  hrifihtness  ncces.sary 
for  correct  printinfi  as  well  «.v  the  proper  ratio  of  red,  green  and  blue 
lights   which   are    used   in    the    ultimate   proce.'ising    of    the    color    prints. 


visors  is  going  on  at  a  greatly  in- 
creased rate. 

To  house  all  the  new  equipment 
and  personnel.  Du  Art  has  ex- 
panded its  occupancy  of  the  build- 
ing at  245  West  55th  Street  to 
nine  floors  —  up  fri>m  three  in 
1950.  The  lab  first  began  opera- 
tion at  this  address  in  1922  —  it  is 


.\rllmr  J.  Miller,  Du  Art's  cn<iin<i  i 
infi  vice-president,  also  leads  the  in- 
dustry's A.s.sociation  of  Cinema  ImI)- 
oratorics  as  its  current  president.  lie 
uas  as.sticiated  with  Eastman  Kodak, 
CEI  and  Pathe  Eabs  before  joining 
Du  .\rt  in  1959.  .Mong  the  way.  he 
tcorked  with  Fred  Waller  in  the 
development  of  the  Waller  Gunnery 
Trainer,  the  direct  progenitor  of 
Cinerama.  Later,  at  the  American 
Optical  Company,  he  spent  18 
months  helping  develop  the  Todd- 
.\()  process  for  wide-screen  cinema. 


die  oldest  continuously  operating 
motion  picture  lab  in  New  York. 

Du  Art's  image  for  many  years 
—  that  of  an  old-line  conservative 
company  —  has  been  greatly 
changed  in  the  past  ten  years  by 
a  period  of  dynamic  growth  under 
the  helm  of  its  new  president.  Ir- 
win Young.  Much  more  emphasis 
is  now  being  placed  on  both  prac- 
tical and  theoretical  research.  Du- 
Art  has  pioneered  in  such  technic- 
al advantages  as  the  use  of  fiber 
optics  for  printing;  it  was  the 
first  lab  in  the  city  to  do  Eastman 
Color  processing  in  1953. 

rit;h«  Situation  to  Ea.sf  Up 

With  the  industry's  crash  ex- 
pansion program  now  well  in  hand 
Du  Art  feels  that  it  will  not  be 
many  weeks  befi>re  New  York's 
labs  arc  again  completely  out  of 
the  tight  situation  which  the  TV 
color       changeover       temporarily 

caused.  • 

*        *        * 

Dr.  Raymond  Fielding  Now   on 
Faculty  at   University  of  Iowa 

■i^-  Dr.  Ra>mortd  I  icidmg,  film 
writer,  professor  and  a  member  of 
the  board  of  the  I'niversity  Film 
Producers  .Association,  has  joined 
the  University  of  Iowa  faculty. 
Formerly  at  the  University  of 
California  Los  Angeles,  he  will 
leach  courses  in  film  history,  pro- 
duction and  technology  at  Iowa 
and  will  supervise  that  university's 
film   research  program.  • 
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Lip  sync  is  now  as 

easy  as  voice  over  and 

usually  cheaper.  Does 

your  scriptwriter  know 

about  the  NPR? 


Tell  him  this  story:  Jack  Davidson  makes  indus- 
trial and  educational  films  in  San  Francisco. 
A  giant  oil  company  recently  hired  him  to  make  a 
20  minute  instruction  film  on  location.  Limited 
budget,  so  the  treatment  called  for  post  narra- 
tion, library  score  and  wild  effects. 
But  Mr.  Davidson  took  an  NPR,  a  Nagra  and  a 
soundman  on  location,  intending  to  shoot  sync 
sound  effects.  Once  there,  they  decided  to  shoot 
lip  sync,  too,  while  they  were  about  it.  The  final 
cut  ran  for  10  minutes,  not  20,  because  lip  sync 
covered  the  film's  points  with  less  talk  and 
consequently  less  footage.  The  sponsor  was 
delighted  with  the  way  the  story  told  itself, 
needing  no  narrator,  in  half  the  time. 
These  items  pleased  him  too:  less  shooting  time, 
less  film,  no  narration,  no  narrator,  no  score, 
no  wild  effects  to  find  and  lay  in,  cheaper  mixing 
session,  shorter  prints.  Immediacy,  brevity  and 
effectiveness  for  less  time  and  money  than  the 
old  voice  over  and  violins. 
It's  not  news  that  sync  sound  is  better.  What  is 
news  is  that  in  this  case  it  cost  less.  It  cost  less 
because  the  NPR  and  Nagra  made  shooting  sync 
as  quick  and  easy  as  shooting  silent,  and  the 
track  was  ready  as  soon  as  the  rushes.  Here's 
how.  The  NPR  weighs  only  20  pounds  and  is 
completely  silent.  It  needs  no  blimp,  repeat  no 
blimp,  no  AC  power  and  no  clapstick.  It  has  a 
built-in  sync  pulse  generator  and  a  battery 
operated  constant  speed  motor.  The  magazine 
can  be  changed  in  well  under  ten  seconds. 
Many  NPR  users  run  sound  even  when  they're 
shooting  an  M.O.S.  sequence.  It's  no  more 
trouble,  and  it's  surprising  how  often  the  scratch 
track  works  better  than  narration.  The  choice 
of  camera  hasn't  affected  a  film's  style  until  now. 
Until  now. 

Service,  sales  and  rental  facilities  are  available  from 
these  expert,  franchisee!  dealers:  C/)/cago ;  Behrends  Inc.; 
New  York:  Camera  Service  Center,  Camera  Mart  or 
F&B  CECO;  Los  Angeles:  Mark  Armistead  or  Gordon 
Enterprises;  Detroit:  Behrends  Inc.  or  Victor  Duncan 
Company;  San  Francisco:  Brooks  Camera.  Or  write  to  us. 
We'd  like  to  send  you  our  brochure;  Eclair  Corporation  of 
America,  7262  Melrose  Avenue.  Los  Angeles,  California. 

Motion  Picture  Cameras  since  1909 
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^^■hiU■  I  louse  prt'iiik'rc  of  "Tin  Ami  licaii  Vision" 
hrotight  greeting  from  Mrs.  IajiuIoh  B.  Jolinsoit  to 
noted  art  piilroii.  Mrs.  Chester  Dale  and  Callen/ 
direetor  Jolin  Walker.       (Washington  Star  plioto) 

Film   BriiiiTs  W Orld   tlio  Arl 
of  '"The  Anicricaii  Vision" 

'T'lii:  White  House  served  as  a  preview  the- 
-■-  aire  on  November  16  for  an  audience  of 
art  fanciers  invited  by  Mrs.  Lyndon  B.  Johnson 
to  see  a  new  National  Gallery  of  Art  film.  The 
American  Vision. 

The  35-minute.  color  motion  picture,  pro- 
duced by  United  States  Productions.  Inc.,  of 
New  York,  traces  the  development  of  Ameri- 
can painting  from  prc-revolutionary  days  to 
the  beginning  of  our  own  century.  It  is  based 
on  the  American  pictures  hanging  in  the  Na- 
tional Gallery  of  Art  in  Washington,  D.C. 

Mrs.  Johnson's  guests  at  the  special  showing 
included  many  public-spirited  citizens  whose 
contributions  in  the  field  of  American  paintings 
can  be  found  in  the  White  House  and  the  Na- 
tional Gallery  of  Art  collections. 

Rc'specl  .Shape,  Composilion  of  Each  Work 

The  film  is  not  a  conventional  visit  —  show- 
ing the  paintings  in  their  frames  hanging  in 
the    galleries    with    a    camera    host    describing 

John  .SiiiKleton  Copleys  work,  "The  CopUij  h'am- 
ihj"  is  one  of  the  great  i>ainlings  brought  into 
clo.se    perspeelive    for    "The    .■\nieriean    Vision." 


This  Color  Film  Studies  a  Nation's 
Art  Heriiaue:  Re-Creaiini;  History 
Throiifil)  the  Work  of  Its  I'ainters  .  .  . 

them.  Rather,  the  paintings  are  presented  for 
themsehes  and  the  camera  work  and  editing 
dramatize  certain  aspects  of  the  paintings.  In 
a  departure  from  the  standard  film  on  art.  an 
attempt  has  been  made  to  respect  the  shape 
and  total  composition  of  the  individual  work 
of  art,  without  losing  sight  of  the  fact  that  a 
static  medium  is  being  translated  into  a  kind 
of  three-part  counterpoint  of  images,  music 
and  words. 

Particularly  impressive  are  scenes  in  which 
the  camera  moves  about  the  painting  picking 
up  its  significant  aspects  —  such  as  in  Benja- 
min West"s  great  Battle  of  La  Hogiie,  or  John 
Singleton  Copley's  The  Copley  Family. 

From  Colonial   Painters  to  the  Realists 

Artists  whose  work  is  covered  include  John 
Singleton  Copley.  Benjamin  West  and  Gilbert 
Stuart  from  the  Colonial  Period:  Thomas  Sully. 
John  James  Audubon.  George  Inness  and  Al- 
bert   Pinkham    Ryder    among    the    Romantics; 


John  James  Audubon's  "Swallow-Tailed  llntik"  for 
Plate  72  in  his  finned  hook  on  "liirds  in  Aineriea." 
The  original  aipiatint.  eolored  Ihj  hand,  was  pre- 
sented to  till    ('.alien/  liij  .Mrs.  Waller  H.  James. 

the  Expatriates  James  McNeill  Whistler.  Mary 
Cassatt  and  John  Singer;  and  Thomas  Eakins. 
Winslow  Homer  and  George  Bellows.  Realists. 

The  film,  uliieli  had  another  invitational 
showing  later  in  November  at  the  National 
Gallery,  will  now  be  distributed  to  schools  and 
other  interested  groups,  according  to  J.  Carter 
Brown,  who  is  assistant  director  of  the  National 
Gallery  and  who  wrote  and  directed  the  film. 
Mr.  Brown  said  at  the  premiere  that  final  dis- 
tribution plans  arc  still  under  consideration. 
He  hoped  that  The  American  Vision  would  be 
the  first  of  a  series  of  films  on  art  sponsored 
1\\  the  National  Gallery. 

30  l.unKUiiKe  Versiiuis  for  Shoninj;  Ahroiid 

I  he  U.S.  Inl'ortuation  .Agency  will  show  the 
film  in  SO  countries  around  the  workl.  Thirty 
language  versions  are  being  made. 

The  film  was  produced  under  a  grant  to  the 
National  Gallery  by  Mrs.  Cordelia  S.  May.  It 
was  narrated  by  Burgess  Meredith;  original 
music  by  I-rank  I.edlie  Moore;  photography  by 
Rene  Bras.  H.xeculive  producer  was  Francis 
C.  Thayer  of  rniled  Stales  Productions.  • 


Russia  Bids  for  Leacrsl 
in  Film  Sciences:  JffQ 

WE  Must  Accelerate  techniJm 
programs  in  the  motion  picti.u^ 
vision  sciences  in  our  schools  and  ^ 
abdicate  our  position  of  world  keid 
these  areas." 

These  are  the  words  of  Saul  J 
dent  of  Moviclab,  Inc.,  reporting 
week  tour  of  Russian  motion  pic 
laboratories,  universities,  technical    ■« 
design  centers.  Jeffee  made  the  tn 
ber  of  a  four-man  technical  dele..,,,, 
the  auspices  of  the  State  Departma  a 
Society  of  Motion  Picture  and  Ti 
gineers.    surveying    the    film    ind 
USSR. 

Russia  Leads  the  L.  S.  in  film  \st» 

Jeffee  pointed  out  that  a  siMiikunsji 
trip,  part  of  the  continuing  Sovii.Aii 
cultural  exchange  program,  was  ladc 
years  ago.  Ethan  M.  Stifle  of  Eastiai  | 
and  a  member  of  the  U.  S.  delcg,:xi, 
on  November  20,  1963,  that  the  Ruiaa 
making  a  tremendous  technological  ffa 
"narrowing  the  gap"  in  American  jpa 
in  film  science.  The  consensus  of  oi.rtji 
tatives  after  the  "63  visit,  he  addci  si 
the  Russians  were  fairly  close  to  u  in-! 
doing  more  to  catch  up  than  we 
to  maintain  our  supremacy  in  the  m 
technicians  and  in  research  and  devo^rK 

Jeffee    contrasted    these    obsci 
those  of  Sid  Solow,  president  of  c  m.. 
Film  Laboratories  and  a  member  ofiei 
delegation,  who  reported  (N'o\cnib 
that  Russia  leads   the   U.S.   in  ti 
having  made  great  technical   pre 
intervening  two   years.   Solow  citi..  : , 
methods    of    production,    film    priK^ifi; 
projection    featuring    highly    advaivJ  i 
ment  now  in  use  in  the  USSR. 

Intensive    lechnicul    Irainin);  Is    tt 

Acknowledging  that,  based  on 
scrvations,  the  Russians  are  ovei 
various  phases  of  motion  picture 
gineering,  the  president  of  Mo\iel, 
the  industry  that  steps  must  be  ! 
courage  intensive  technical  film  Ir. 

(CONTINUED    ON     THE     KOLLOWIN( 

Saul    Jeffee,    president    of    Movielnl).  «■ 
insiuels  niaehine  at  Kharkov  VrinlinfiU 
with  liiissian  direetor  Analoh/  Mi  shl 
I'.  S.  delegate  Dr.  Ki'v.ii!>iliii  Prst' 
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iT  Thri  E  Yi  ARS  the  National  Tu- 
Associatinn  has  gatlicred  a  niini- 
lAwards  for  its  health  education  pro- 
d  well  as  its   round-the-year  health 

|id  Christmas  Seal  televisii>n  spots. 
rj  were  recently  topped  by  a  first 
liSan  Francisci*  Film  Festival  for  the 
klilin  on  cigarette  smoking.  Point  of 

(j)r  in  NTA's  recent  prominence  in 
flirts  has  been  the  advent  of  Milton 
ijiis  director  of  radio  TV  film  lor 
ijion  in  1962.  Robertson  came  to 
'i    health   education    with    years    of 

in  film  and  television.  Just  before 
wsilion  he  served  as  writer-prod uc- 
e.xperimental  PM  West  show  for 
]^c  Broadcasting  —  and  was  man- 

of  the  Arlenc  Francis  Home  Show 

IV  Rc-K\aluulcd  Its  Film  Making 

;  well-equipped  creative  craftsman 
FA  could  initiate  a  concept,  trans- 

a  thoroughly  professional  script, 
rovide  knowing  cooperation  with  a 
1  organization  to  fulfill  the  concept. 

NT.A  films  have  been  produced  by 
■ciates.  New  York. 

'c  in  NTA.  and  perhaps  the  attitude 
of  many  health  and  welfare  organ- 
ns  and  spots  were  usually  prepared 
IS  less  than  total  knowledge  of  the 
d  its  wide  possibilities.  NTA  ac- 
challenge  and  re-evaluated  its  film- 
Im  spots  were  suddenly  no  longer 

health  lectures,  but  one-minute 
itures  whi>se  intent  was  not  only  to 
.•allh  message,  but  to  do  so  with  in- 
rative  and  picture.  The  New  York 
lune.  in  a  Sunday  feature  by  John 
yzing  film  spots  both  commercial 
Tiniercial.  hailed  the  work  of  NTA's 
mcnt.  calling  the  Christmas  Seal 
ig  the  most  inventive,  pleasing  and 
ling  material  on  the  air." 
iroach  to  tlu'  Ha/.ards  of  Smokin); 

Usociates  recognized  the  willing- 
\  to  find  new  ways  to  deal  with  old 

contributed  very  much  to  the  de- 
ind  fulfillment  of  material  initiated 
Vnother  film  organization.  Amram 
ociates.  produced  a  series  of  NTA 
hat  recently  won  a  silver  medal  at 
ional  Film  Festival  of  New  Yi>rk. 
challenge  to  NT.A  arose  when  it 
1  to  do  its  first  film  on  cigarette 
eretoforc  a  score  of  films  on  the 

struck  hard  on  a  theme  of  death, 
lisaster.  Most  films  that  dealt  with 
.  a  threat  to  health  assumed  a  burd- 
dity  and  then  proccded  to  deck  the 
loke  screens  of  fear  and  threat, 
■crsed  the  process  and  created  a 
Icfied  precedent  by  offering  an  un- 
ait  of  cigarette  smoking  and  its 
ers  in  the  form  of  a  sophisticated 
script,  written  by  Robertson,  as  arc 
I  NT.A.  went  into  the  hands  of  the 
i  medical  film  committee.  .Although 
tee  had  been  exposed  to  new  ideas 
:hniques.  the  smoking  script  was  a 


III  tlic-sc  sci'iK's  from  the  Xalioiiol  Ttil)crculii\i.\  ....  as  llii  tj  probe  tin  "pit  slit:r  iiuiludluiiis"  that 
Association  film,  "Point  of  Viciv,"  Second  City  lead  these  "characters"  to  smoking.  Casting  adds 
Satirists  provide  some  very  funny  moments  ....      freshness  and  zest  to  this  picture's  messafie  .... 

A  Fresh  'Toinl  of  View"  About  Sniokiug 

Thf  ".NeM    Look"  in  Film.-.  Spoii.^ori-d  lo    llic   NalioiKil   Tiil><'r('iilu>i.s   .V.sMtciali<)ii 
.>Ierit.«i   Special    .\Ucntioii    lo   This    Soplii^liciited    Salir«-    on    (!i;:areUe    Sniukin^ 

began  to  take  shape  as  a  most  unusual  film  — 
entertaining,  funny,  but  effectively  putting 
across  its  serious  message. 

Point  of  View  called  for  unusual  effects,  and 
the  film  demonstrates  these  effects  in  telling 
sequences.  Perhaps  of  greatest  importance,  it 
was  particularly  intended  to  make  an  impres- 
sion on  youngsters.  The  resi-umse  of  youthful 
audiences  across  the  natii>n  attests  to  its  suc- 
cess. It  will  not  change  the  smoking  habits  of  a 
nation.  No  film,  no  hundred  films  will  accomp- 
lish this. 

"Best  Health  Kducalion  Film  I've  Seen  ..." 

But  it  will  be  noted.  F.mersi)n  Foote.  former- 
ly head  of  a  leading  advertising  agency,  and 
now  serving  as  chairman  of  the  National  In- 
teragency Council  on  Smoking  saw  the  film  and 
stated  "this  is  the  best  health  education  film  I 
have  ever  seen,  and  the  first  that  I  believe  can 
be  shown  as  a  commercial  feature  in  film 
theatres." 

Perhaps  the  most  important  effect  of  the  suc- 
cess of  Point  of  I  lew  is  the  know  ledge  that 
health  education  films  can  move  out  of  the 
musty  world  of  "educational  films"  into  the 
arena  of  creative  film  making  using  advanced 
techniques,  dynamic  production  methods  and 
creative  scripts  that  offer  the  viewer  stimula- 
lion.  entertainment  and  education.  • 

smoker  from  that  first  cinarette  in  early  morning 
until  thai  final  ehokinfi  eoufih  as  he  noes  to  bed. 


This  artiul  siiiukcr  is  nut  on  fin  .  .  .  hi  s  jnsl 
polluting  the  air  with  noxious  clouds  of  carbon. 

sharp  avant  garde  step  in  their  experience  of 
film  making  and  quite  a  hit  of  discussion  devel- 
oped concerning  the  film. 

Fortunately,  and  after  much  soul  searching. 
NTA  agreed  on  the  concept  and  Point  of  View 
arrived  at  Vision  Associates  to  begin  its  odys- 
scy.  It  could  ha\e  been  just  another  superficial- 
ly clever  film,  but  with  the  casting  of  the 
Second  City  Satirists  to  perform  the  roles,  it 

S(|ueeze-framc  sequence  from  "Point  of  \'it'ir" 
lakes    viewers    "round-thi  -eloek"    leilh    a    typical 
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rlirc-c  tilled  glass  projection  ports.  ;)/i/\  <;  icidc  licuiilg  iciiidnH  .  iilhni:  use       Eiglit-l)>-i'i.iilit    toot   cciitcT   screen    /i7/.v  jitr  ovcrlicud  proi(ctii 
()/  full  range  of  equipment.  Storage  area  for  tables,  chairs  is  uiuler  booth.      versatility  of  the  room.  40  comfortable  folding  chairs  are  color 


A  Model  Audio-Visual  Presentation  Room 

Tlie     N  crsalile     Audio-Visual     Presentaliou     Hoom    al    Moulfioiiiery    >X  ar«l    &    (iompany 
^  as     nesi^iK-il     ntiil     I'^(|iii|>|i<-(l     to     Inspire  and  Motivate  Its  .Merchandising  Executives 


WHEN  MoNTGOMER>  \\  ARI)  ICllKKlolcd  its 
corporate  cifficcs  in  C'liicagu  recently.  R. 
P.  Pettit.  product  sales  training  manager,  re- 
quested "an  area  where  we  can  do  a  profes- 
.uonal  job  of  showing  films."  Realizing  that 
the  showing  of  a  film  usually  complements  a 
meeting,  and  that  at  a  meetinu  the  learning 
process  sht>uld  take  place.  Ward's  professional 
A-V  staff  rolled  up  their  sleeves  and  went  to 
work. 

The  determining  philosophy  for  an  A-V 
room,  they  reasoned,  should  be  based  on  the 
principle  that  the  learning  process  is  enhanced 
when  the  instructor  has  complete  control  over 
his  environment.  To  arrive  at  this  control, 
then,  an  A-V  room  must  be  designed  and 
equipped  to  prepare  audiences  mentally  and 
physically  to  be  receptive,  so  that  they  can 
be  inspired  or  motivated  to  learn. 

Flexibility  Was  a  Key  Design  Factor 

Application  ot  this  philosophy  was  the  next 
step.  Who  exactly  wDuld  use  the  room  and 
for   what   specific   purposes   had   to   be   deter- 


mined. Ward's  management,  buyers  and  mer- 
chandisers needed  an  A-V  room  for  specific 
purposes,  but  not  necessarily  for  the  same 
niirnoses.  Logically  the  room  had  to  be  flex- 
ible enough  to  anticipate  the  needs  of  all. 

Buyers  and  merchandisers  in  particular 
needed  an  area  where  they  could  combine 
visual  and  recorded  media  with  actual  displays 
of  merchandise.  Frequently.  Wards  had  to 
make  professional  quality  recordings,  but  had 
no  place  adequate  to  make  them.  Closed  cir- 
cuit television  and  the  making  of  films  also 
had  to  be  anticipated.  And  there  was  not  a 
suitable  place  in  the  building  to  hold  news 
conterenccs. 

Designed  for  Professional  .Showmanship 

So.  the  embryo,  "an  area  where  we  can  do 
a  proje.s.sioncd  job  of  showing  films."  was  de- 
veloped by  Ward's  professional  .\-\'  staff  un- 
til it  grew  into  a  mature  and  versatile  Audio- 
Visual  Presentation  Room,  a  room  for  all  types 
of  presentations,  including,  but  not  primarily 
restricted  to.  recorded  and  projected  visuals. 

The  room  was  desi'jned  tii  szive  the  iiresenter 


Tlie    carpeted    projection    room    area    houses    the  latest  in  proleetors.  recorders  and  record-players. 
Il    is   •^iiuud-danipi  t{ed  lo  ])rei(iil   extraneous  now-'    from    affeelin<^    the    a-e    presentation    neliiities. 


as  much  control  of  the  meeting  enviruia 
possible  with  the  least  amount  of  an 
elements,  in  order  to  motivate  the  nad 
live  communication  between  the  pre  iter 
his  audience. 

\\  ith  philosophy  and  concept  k 
Glasell,  audio-visual  manager  at  J] 
Barth.  Wards  audio-visual  prcxiuci  tn 
to  the  corporate  engineering  and  Ime 
nishings  division  and  told  them  whahet 
in  mind.  The  three  groups  wont  towirl 
did  the  architecture  detailing,  intcir  i 
and  layout  without  enlisting  outside  fifa 
al  help.  The  end  product  was  well  xtl 
effort  that  went  into  it. 

Features  of  Ward's  Presentation  \m 
Here  are  the  main  features  of  therm 
tion  room : 

The  viewing  room  measures  2V    . 
the  projection  room.   7  by  20  ft.  hot 
people,  theater  style,  and  25.  clas'- 
Ihe  ceiling  height  is    13   ft.   It 
room  in  the  building  with  this  heigh*ll 
exception  of  the  auditorium.  It  wa^     '' 
projection  with  minimum  obstruclu 
ing.  for  photogiapln  and  lor  better  ri»ii 
tics.  I 

The  room  is  illumiiuiteil  hy  inc« 
lighting  on  separate  circuits  for  ^3d 
There    is    a    general    liiihtim:   dininicifa 


Projection  room  controls  are  at  the 
of  the  operator.  Projectors,  recordcn 
iiraph.  phone,  inlcrcotu.  lights,  screen 
and  sound  amlrols  are  all  leilhin  ea-tij  i 
The  large  sound-proofed  uindine  givesl> 
\h<     booth    lull    line    of    idl    ailiiitics 
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Dpt-rators  port,  looking  to  ncrccii  he-  Three  meeting  room  screens  can  he  used  indivi- 
id  dcctrkulhj-controUvd  drapes  arc  duulhj.  for  oicrlappiiif^  projccticm  or  for  wide- 
st, screens;  8  x  8  ft.  screen  in  center.      screen  images;  the  center  screen  may  he  tilted. 


Ijustment  to  dark  and  light  condi- 
pots  were  installed  for  podium  high- 
d  display  accent.  Fluorescents  arc 
fhitc   color   to   match    incandescent 

ens.  two  of  them  4  by  8  ft.  and  one 
are  concealed  roll  down  type,  elec- 
ntrolled  by  remote  switches  from 
ion  room  and  from  a  portable  re- 
n.  They  can  be  used  for  overiappini: 
.)r  for  wide  screen.  The  center  sc  ccn 
Ic  for  overhead  projection, 
note  control  switchboards  were  in- 
:  in  the  projection  area  and  the  sec- 
table  unit  located  on  the  end  of  a 
'  for  installation,  on  a  podium  or  for 
point  in  the  room.  The  switchboard 
S  switches,  prtijector.  remote  exten- 
ires  controlling  24  volt  relay  switch- 
he  actual  switching, 
s  of  independent,  electrically  con- 
pcries  serve  primarily  as  a  sound 
factor;  decor  is  secondary.  They 
;d  to  reveal  wall  displays  on  cue 
t  provides  a  neutral  background  for 

y- 

ng  hcxikboard  and  tackboard  walls 
ty  of  mounting  and  hanging  presen- 
rials  were  installed.  Two  12  ft.  sec- 
ich  wall  have  regular  store  display 
4  ft.  intervals  for  accepting  stand- 


ard store  display  accessories.  A  fiberglass  noise 
stopboard  was  installed  behind  all  walls  for 
sound  deadening. 

The  sound  system  incorporates  two  Eleclro- 


rhc  control  panel  i.s  moiiiitid  on  tite  lectern  hut 
may  he  easiUj  remoied  and  used  anyultere  in  thi- 
room;  a  twin  panel  is  in  the  projection  area. 
Screens,  projectors,  recorders,  players,  lighting 
effects  and  drapes  can  all  he  operated  hy  the 
man    in   booth   or  sjteaker   in   the   ineetiiif:  room. 

Voice  Sentry  11  speakers  mounted  at  ceiling 
line  to  avoid  being  in  back  of  draperies.  They 
are  used  in  conjunction  with  a  Mcintosh  Ampli- 
fier for  the  finest  reproduction  from  any  source. 
The  room  has  been  sound-dampened  suffi- 
ciently to  allow  sound  recordings  to  be  made. 
It  also  allows  the  playing  of  tapes,  records  and 
films  with  a  minimum  of  disturbance  to  ad- 
jacent areas  with  maximum  quality  conditions. 


Electrically-controlled  drapes  open  on  cue  for 
dramatic  effect.  A  sieimd  set  of  nenlral-hued 
drapes  covers  the  side  walls  of  room  at  Wards. 

All  room  outlets  are  on  individual  circuits. 
20  amps  each.  One  outlet  is  30  amps.  The 
total  available  power  at  room  switchbtiard  is 
200  amps,  and  there  are  a  total  of  26  indi- 
vidual circuits. 

.Ample  power  is  available  lor  motion  picture 
photography  or  for  closed  circuit  T\'  produc- 
tion. 

Intercoms  in  the  viewing  room,  control 
room  and  outside  A-V  area  allow  independent 
inter-communication.  Earphones  can  also  be 
plugged  in  to  cut  off  the  intercom  speaker 
when  needed. 

A  separate  unlisted  telephone  line  into  the 
room  is  for  use  by  meeting  participants.  A  pick- 
up extension  in  the  control  room  and  cntrance- 
wav  is  also  available.  There  is  a  plug-in  phone 
with  a  20  ft.  cord  in  ihc  main  room  for  use 
anywhere  in  the  room. 

The  projection  and  control  room  features 
three  separate  ports  plus  an  operator  viewin;: 
port.  Double  plate  glass  in  each,  for  sound 
control,  is  angled  to  reduce  unwanted  reflec- 
tions. The  control  room  lights  arc  on  a  dimmer 
control  to  reduce  unwanted  light  in  the  room 
when  projecting.  The  floi>r  is  carpeted  for 
sound  deadening.  The  projection  stands  are 
individually  adjustable  for  varying  projectors. 
A  1 6mm  optical  and  magnetic  sound  projec- 
tor will  be  a  permanent  part  of  the  room.  A 

(CONTINUED   ON    T  H  li    KOLLOWINC.    PAGE) 


ttures,  similar  to  those  used  in  Ward^s  retail  stores,   broaden 
f  the  room  as  actual  displays  of  merchandise  arc  hung  on  walls. 


Now  it's  a  versatile  meetini;  room  as  Ward  cxectitives  discuss  product  lines 
displayed  along  walls  ulu  re  they  may  be  viewed  by  merchandising  people. 
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record  turntiibic  is  permanently  installed  and 
slidefilm  and  slide  projectors  are  also  always 
available. 

Double  doors  allow  a  person  to  enter  and 
leave  the  viewing  room  without  disturbinj 
the  group  as  well  as  preventing  light  Iron) 
entering  if  the  room  is  dark. 

Room  ("an  Bi-  Cleared  for  A-V  Produclion 

Carpeting  in  the  viewing  room  serves  as 
sound  conditioning  as  well  as  being  decora- 
tive. It  is  not  permanently  installed  so  it  can 
be  rolled  up.  if  necessary,  to  use  the  floor  for 
camera  dolly  work  or  for  nu)ving  displays  in 
and  out. 

Fifty  folding  chairs  are  a  part  of  the  room's 
equipment.  They  are  the  folding  type  so  they 
can  be  easily  stored  under  the  control  room 
on  two  special  dollies.  Ten  folding  tables,  eight 
2  by  6  ft.  and  two.  2  by  5  ft.  are  also  stored 
under  the  control  room  when  not  needed. 

Two  4  by  4  ft.  charcoal  grey  blackboards 
are  mounted  on  sliding  panels  in  the  front  of 
the  room.  Tackboard  is  in  the  upper  4  ft.  pan- 
els as  well  as  on  two  separate  sliding  4  by  8 
ft.  panels  behind  the  blackboards. 

Adjustable  shelving  is  available  behind  the 
tack  and  blackboards  in  the  front  of  the  room 
for  displays  and  for  storage.  Sliding  door 
cabinets  below  are  also  for  storage. 

No  single  feature  of  the  room  was  installed 
as  a  gimmick  or  for  its  own  sake,  but  rather 
to  serve  the  whole  —  to  create  a  controlled 
learning  environment. 

Staff  Helps  Users  Prepare  for  Meetings 

Providing  the  room  and  its  equipment  is  just 
one  job  of  Ward's  A-V  staff.  They  help  users 
of  the  room  plan  their  meetings  or  presentations 
around  the  facilities  so  that  they  can  be  used 
to  the  fullest  advantage.  Staff  members  teach 
users  how  to  operate  e  juipmcnt  and  when  nec- 
essary, operate  it  for  them. 

it  didnl  take  long  for  the  good  news  to  get 
around.  When  company  executives  saw  what 
could  be  done,  they  decided  to  incorporate 
some  of  the  room's  features  in  other  areas. 
The  wall  treatment,  for  example,  and  lighting 
controls  arc  being  planned  for  other  confer- 
ence rooms. 

Provides   Single   Control    of    All    laeililies 

"We  are  satisfied  that  the  presentation  room 
leprcsents  a  modern  business  communication 
concept.  It  is  much  more  than  simply  a  new 
A-V  facility,""  Glasell  said.  "A  user  can  pre- 
sent and  have  complete  remote  control  of  the 
ecjuipment  and  lighting  without  the  need  of 
an  operator,  all  as  a  subtle  and  smoothly  in- 
tegrated portion  of  his  presentation  without 
making  the  audience  keenly  aware  of  the 
props  being  used."  he  .idded.  • 

*  ■>  ♦ 

l'<riiiani-iil    IIoiik-    (or    \\  nrhPH    Fair    Mil! 

Construction  will  begin  ,  is  Spring  on  the 
disc-shaped  '"Ciolden  Rondel.  '  theater  adja- 
cent to  the  Racine.  Wis.  headqn  irlers  building 
of  Johnson's  Wax  where  the  17-niinute,  three- 
screen  film  To  Be  Alive!  will  be  shown  as  part 
of  the  company's  tour  program  for  its  visitors  • 


r 

Chairman  of   the  hoard  Lee  Tailey  oj   The  Coca-Cola    CDiiipaiitj    itu/(/.v    .vci.v.vor.s    al    ni 
that    opened    exhibits;    vice-president   Sam    Gardner    (h-ft)    and   president   ].    Paul  Aus' 

r^ r^„i.  T^ *„  ^*  7v/r-,.„-    t ^i 

v^oca-^^oia  jvevnoie  ai  iviiaini:  iiincn  aiKn 

4',500      Representatives      fr«»m       C<>ni|>aiiy''s     itoltlin^     Plants     in     the     I  .S..  ,bn- 
(iallicr    at     (Convention     flail     to    See   "Vi  hat's     Happening"     In     Market    Op|rlH 


THii  Importance  of  Innovation  in  the 
Coca-Cola  business  from  its  earliest  years 
was  noted  by  Lee  Tailey,  chairman  of  the 
board  of  The  Coca-Cola  Company  in  his  key- 
note address  to  more  than  4,500  representa- 
tives from  that  company's  bottling  plants  in  the 
United  States  and  overseas  as  they  gathered  in 
Miami  Beach's  Convention  Hall  in  early  De- 
cember. 

"If  ever  a  wx>rd  fitted  —  characterized  — 
and  epitomized  the  proud  history  of  Coca-Cola 
it  is  that  word  —  innovation,  "Mr.  Tailey  said. 
".  .  .  certainly  by  innovating  wc  do  stand  to 
lose  some  of  the  traditions  that  have  been  of 
great  value  to  us  in  the  past.  But  here  is  tme 
of  the  tests  of  leadership  .  .  .  those  who  are  to 
lead  in  these  changing  times  not  only  need  to 
know  the  difference  (between  what  siiould  be 
retained  and  what  slu)uld  be  modified )  but 
they  must  have  the  fortitude  to  act  on  wiial 
they  know." 

"This  is  What's   Happeniii);"   in    Marketing 
Following  Mr.  Tailey 's  address,  the  bottlers 
enjoyed   and   were  enlightened   by  a  two-hour 

This  "Little  Hed  Sclioollioiise"  iniiled  bottlers 
to  study  ittir  lessons  to  be  Itarnid  in  Iraininfi 
tidoiupus  (il  (iiK  of  till  most  interesliufi  exhib- 
its  fealiiK  (I   at    tin      Xiii:  intinii    diiriufi    meeting. 


stage  presentation  featuring  highlit: 
keting  opportunities  which  lie  ahead, 
by   The   Jam    Handy   Organization, 
opened  with  recollections  of  the  eom| 
national  gathering  in    1961.  which  I 
theme.  "Coca-Cola  Here  and  Now." 
presentation.     "This    Is    What's    H; 
featured  original  song  numbers  prese 
professional  cast  of  25.  accompanied 
piece  orchestra. 

Thomas  C.  Law,  Jr..  vice-presi 
manager  of  the  Bottler  Sales  De 
closed  the  first  session  by  noting  tha 
sential  message  of  this  entire  eonvci 
is  that  in  order  to  maintain  and  ini 
value  of  this  business,  it  is  niand; 
every  one  of  us  do  our  utmost  to  cap 
the  current  changes  in  our  business 
menl. 

"We  have  to  learn  the  contenipiir| 
ness  facts  of  life  —  face  those  facts  — tf 
make  some  decisions  that  will  result  iljlj 
of  profitable  growth  for  all  of  us.  \V 
just  in  the  refreshment  business  whet 
in  enVet,  competing  against  every  otlie 
on  the  shelves.  We  are  not  just  the  ni;! 
purveyors  of  soft  drinks  —  and  there] 
side  the  ken  of  other  economic  forces 
like  it  or  not,  up  to  our  necks  in  the  m;J 
of  a  totally-changing  business  environn 
Meeting    Todaj's   Market  Opportui 

J.  Paul  Austin,  president  of  The  ( 
Company,  ojiened  the  secontl  day''- 1" 
sessions  by  calling  on  the  bottlers  to  iJs 
their  efforts  to  meet  ti>day's  market  ood 
ties.  Reminding  the  convention  of  i!'* 
alleled  marketing  strength  of  their  * 
system,  he  noted: 

"The  strength  of  intcrdependenci. 
the  same  time  — •  independence  c' 
vidual  business.  Our  business  is  naii' 
is  local.  We  bring  to  you  all  the  ad\.i'l!' 
a  national  business.  Yi>u  in  turn  arc 
the  consumers." 

I  le  closed  his   remarks  with  a  sUff! 
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lans  now   under  development   to 

further  streamline  and  modernize 

cs. 

of  Mrclings  for  Plant  I'crsonnel 

and  final  tlay's  sessions  were  op- 
jhard   Ellwcin.   president   of  The 
Jottlers   Association   and   head   of 
ola    Hottlinu    Company.    Mitchell. 
;a.  The  main  dramatic  feature  of 
.1  full-dress  preview  of  moti\ation- 
for  bottling  plant  personnel  schcd- 
••cntatiiMi  this  month  and  throuuh 
41  cities  across  the  nation.  William 
ice-president  and  field  sales  man- 
Sales  Department,  introduced  the 

ntalion  features  special  music,  lyr- 
ing  which  dramatizes  the  import- 
I  route  salesman's  job  and  the  im- 
I teamwork  throuehout  the  bottling 
nation. 

by  The  Jam  Handy  ()r)>ani/alion 
ijanning    and    organization    of    the 
was  under  the  direction   of  S.   N. 
ice-prcsidcnt    of    The    Coca-Cola 
rhc  Jam  Handy  Organization  pro- 


Research  Exhibit  at  the  Americana 

g  computer  ivhich  provided  data  for 
r   pertinent    to    his    home    terriloiy. 

entire  show   under   Mr.   Gardner's 

supervisor  for  Jam  Handy  was 
s;  the  script  was  written  by  David 
Wilson  Stone  composed  the  or- 
.  Sets  and  visual  effects  were  by 
)  Ballou  and  the  choreography  was 

Rodgcrs.  Musical  director  was 
vine.  Script  dcvelojiment  and  co- 
or  Coca-Cola  was  under  the  direc- 
iry  Morrow,  manager  of  the  com- 

group  for  the  company's  .Advertis- 
•i  Promotion  Department. 
Im.s  and  lechniqucs  for  Training 
nling    the    on-stage    presentations 
■es  during  the  convention  were  a 
exhibits  set  up  at  the  Americana 
quarters  during  the  week.  A  Coca- 
t   Theatre    provided    showings    of 
ns;  the    T.ittle   Red   Sehoolhousc" 
lers   to   study    new   lessons   to   be 
it  training  techniques. 
Vlarket  Research"  exhibit,  a  large 
rovided  data  pertinent  to  his  terri- 


Coca-Cola  President  J.  Paul  Austin  opened  the 
second  day's  .vc.v.sioii.s  /;(/  ealluii  on  bottlers  to 
re-double   efforts   to   meet    market   opportunities. 

lory  for  each  visiting  bottler.  And  in  the  "Ad- 
vertising and  Sales  Promotion"  exhibit  (the 
largest  at  the  convention),  bottlers  saw  "main 
thrust"  advertising  media:  outdoor  boards, 
television  commercials  and  magazine  ads. 

The  convention  program  closed  with  an 
address  by  J.  Paul  Austin.  After  summarizing 
the  essential  areas  of  marketing  and  manage- 
ment covering  the  meetings.  Mr.  Austin  closed 
with  a  challenge  to  action: 

"It  has  been  our  task  so  far  to  make  rec- 
ommendations based  on  the  state  of  this  busi- 
ness," he  said. 

"To  act  on  these  recommendations  to  im- 
prove the  state  of  this  business — that  is  a  task 
for  all  of  us — there  is  an  exciting  journey 
before  us  if  we  can  continue  to  innovate, 
improve  and  change.  The  courageous  business- 
man is  not  unhappy  at  the  thought  of  dangers 
beside  the  road  ahead.  He  welcomes  them  as 
challenges  to  be  faced  and  overcome  along  an 
aiKcnturous  course."  • 


RcNolulioii  111  Our   I  iiiu" 
The  Savings  &  Loan  Idea 


'T'liF.  Transformation  of  the  United  States 
-^  from  a  nation  of  predominantly  tenant 
families  a  quarter-century  ago  to  its  present 
status  where  two  out  of  three  families  own 
their  own  homes  is  dramatically  told  in  a 
2S-minute  sound  motion  picture.  RevoUition 
in  Our  Time,  which  this  month  launched  a 
nationwide  campaign  among  the  more  than 
6,300  savings  and  loan  associations  all  over 
the  country. 

The  fifth  film  produced  by  their  association, 
the  United  Slates  Savings  and  Loan  League, 
brings  the  story  of  this  "quiet  revolution"  to 
the  screen  in  a  factual  dtKumentary  format 
which  has  wide  appeal  among  television  and 
film  viewers.  Important  as  a  historical  review 
of  one  of  the  great  social  developments  of  the 
20th  Century,  the  film  includes  sequences  fea- 
turing the  Hon.  Hubert  Humphrey.  Vice-Presi- 
dent of  the  United  Slates:  the  Hon.  Everett  M. 
Dirksen  of  Illinois,  minority  leader  of  the 
Senate  and  the  Hon.  Wright  Patman,  Chair- 
man of  the  Committee  on  Banking  and  Cur- 
rency of  the  United  States  Congress. 

Helpin)!  Our   Neighbors    Kstablish   Systems 

In  the  film,  the  \ice-President  notes  that 
savings  associations  "have  now  embarked  on 
another  great  adventure,  involving  the  expan- 
sion of  thrift  and  home  financing  facilities  for 
our  Latin-American  neighbors. 

"Working  in  ci>operation  with  the  State  De- 
partment and  Peace  Corps,"  he  said,  "Ameri- 
can savings  and  loan  associations  are  assisting 
in  the  cslablishnicnt  of  similar  systems  through- 
out all  of  Latin  America. 

"By  helping  the  people  of  South  America 
to  help  themselves  (that's  what  savings  and 
loan  associations  do)  an  important  forward 
step  can  be  taken  in  creating  a  climate  in 
which  the  false  ideals  of  communism  can  never 
flourish.  One  of  the  sure  preventives  of  com- 
munism is  private  ownership — home  owner- 
ship." 

Storj    Behind   (he   League's   I  ifth   Picture 

Playing  a  key  role  in  the  planning  and  pro- 
duction of  Revohitioii  in  Our  Tinw  was  Wil- 
liam B.  OConnell,  public  relations  counsel 
of  the  League.  He  tells  the  story  of  the  film: 

"This  is  a  different  type  of  film  from  the 
four  earlier  pictures  we  produced.  Two  of  our 
previous  films  were  dramas  built  around  fami- 
lies and  their  ventures  into  home  ownership. 
A  third  was  a  cartoon  presentation  of  the 
savings  and  loan  business  and  the  fourth  was 
a  service-type  film  based  on  the  highly-suc- 
cessful League  booklet,  'What  You  Should 
Know   Before  Buying  a  Home.' 

"Our  latest  venture  in  film  sponsorship  is  a 
documentary  picture,  of  the  type  which  has 
become  so  widely  used  in  American  television, 
such  as  the  Twentieth  Century  series,  CBS 
Reports  and  the  NBC  While  Paper  scries. 
They  present  actual  people  and  events. 

"The  basic  purpose  of  this  new  film  is  to 

(CONTINITD    ON    TlIF     FOLLOWING     PAGE     53) 
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the  Man  Behind  the  Camera 

is  Larry  Madison  has  been  interested  in  mak- 
ing films  since  his  ymith  in  Pennsylvania.  As 
the  man  who  is  Larry  Madison  Productions, 
Inc..  one  of  the  world's  most  distinguished  mo- 
tion picture  producers,  he  has  more  than  20 
films  to  his  credit,  many  of  them  prize  winners. 
Of  the  56  motion  pictures  selected  to  be  shown 
at  the  Brussels  Worlds  Fair  in  1958,  for  ex- 
ample, six  were  produced  and  photographed  by 
Larry  Madison. 

His  films  have  taken  him  all  over  the  United 
States  and  to  many  countries  of  the  world.  It's 
an  exciting,  exhilarating  experience,  but  a  tir- 
ing one,  too.  Whenever  he  can,  he  comes  back 
to  his  woodland  retreat  in  northwestern  Con- 
necticut. 

Although  their  headquarters  are  in  New 
York  City  and  their  permanent  home  in  Scars- 
dale.  New  York,  the  Madisons  bought  land  in 
an  unpopulated  area  outside  of  Norfolk  just 
over  10  years  ago.  For  the  first  years,  they 
lived  in  tents,  still  refer  to  their  home  as  their 
"camp."  Now  the  land  sports  two  roomy  cab- 
ins, open  to  the  sunlight  wherever  possible, 
and  a  boatshed  on  the  shore  of  Doolittle  Lake. 

"Its  the  greatest  spot  on  earth,  no  doubt 
about  it,"  says  Larry  Madison.  "If  I  could 
manage  it.  Id  come  up  here  and  live  full-time." 


FILMING  BEYOND  ALL  BARRIER^ 

Today.  miUions  of  people,  still  i)ri\oiiers  of  a  primitive  way  of  life,  are  siepj'  ■ 
into  the  twentieth  ceniiiry  with  ilie  aid  of  modern  communications.  A  hii;M\-e]u 
tive  new  Bell  System  film.  "Beyond  All  Barriers,"  tells  tlie  story,  focusing  on  ; 
family  of  man  around  ilie  world.  A  crew  of  cameramen.  Iwaded  hy  Larry  Madi\' 
wlio  also  produced  and  directed  the  film,  traveled  for  si.x  months  to  capture  it' 
t)Uitic  evidence  of  this  revolution:  to  remote  areas  in  the  Bolivean  Aiuies  wh< 
natives  learn  modern  ai;ricultural  methods  hy  transistor  radio,  to  Thailand  m7i, 
a  new  teleplione  system  lies  people  together,  to  \ii;eria  witere  a  tape  recorder  bnr. 
education  to  fascinated  villagers.  For  Larry  Madison,  making  the  film  turned  oiii 
be  a  moving  experience.  Here  he  describes  his  impressions: 


IV  I  H.U)  lo  Pl  1  Mv  Finger  on  the  pleasure 
1  had  uhile  making  Beyond  .411  Barriers,  it 
would  be  traced  to  the  people  we  met.  The 
pleasure  of  meeting  so  many  —  with  their 
wonderful  faces.  Even  the  pain  of  seeing  so 
many  overwhelmingly  uneducated  was  as- 
suaged by  seeing  the  look  of  recognition  and 
joy  on  their  faces  as  they  learned  to  read  and 
write. 

People  are  pretty  nuicli  the  same  all  over  the 
world.  I  was  staggered  by  their  intelligence, 
decency  and  sincerity.  As  soon  as  they  discov- 
ered what  you  were  about,  they  went  out  of 
their  way  to  help  you. 

Making  the  film  wasn't  only  a  personal  edu- 
cation; it  was  a  hard  job,  too.  Without  doubt, 
the  most  difficult  chores  were  moving  ourselves 
and  our  equipment  to  21  nations.  In  almost 
every  case,  we  needed  clearance  from  govern- 
ment officials.  This  took  time  and  we  didn't 
always  succeed.  For  example,  it  took  me  three 
days  to  get  our  equipment  through  customs 
in  New  Delhi. 

We  wanted  a  sequence  of  the  Parthenon,  so 
before  we  left  New  York  we  checked  with  the 
Greek  consulate  to  see  if  special  clearance 
was  needed.  The  answer  —  none  was  neces- 
sary. Once  in  Athens  we  found  that  we  did 
need  special  permission.  It  took  days  to  get 
approval.  We  selected  a  filming  day.  and  as  I 
was  carrying  my  tripod  into  the  Parthenon  I 
was  stopped.  Special  permit  needed  for  the 
tripod.  Three  more  days  lost. 

On  the  day  of  the  slKuiting,  we  followed 
.^,()()0  visitors  into  the  temple  and  stayed  to 
film  the  moon  rising  over  the  Parthenon.  One 
night  a  month  you  can  film  the  full  moon  under 
ideal  conditions.  liy  luck  we  happened  to  hit 
the  right  time  and  had  15  minutes  of  perfect 
shooting.  A  cameraman's  dream. 

When  we  were  finished  shooting  and  had 
recuperated  from  the  sheer  jihysical  exhaus- 
tion, we  had  40.000  feet  of  film.  It  ran  about 
eight  hours  and  was  edited  down  to  28  min- 
utes. I  think  we  lia\e  a  truly  beautiful  and 
moving  film.  • 

'K  «  « 

\t  ti>|)  Irit;  MddiMiii  Vittdiiilu<n\  liiiis  profis- 
sidiiiit  editors  fur  cacU  project  hut  I.tnii/  M(uli- 
son  docs  iiiiirh   of  lite  pii  liiiiiiumi   noik   liiiiisrll 

Below  left:  in  Xincria,  a  camrramun  photonrtiphs 
Itio  luilivc  ttotiwn  carnjiiiii  houl.t  on  their  hrtid.'i. 
Hehind  them,  a  modern  coiiiinunicalintix  sijmhol: 

ihi     Wisleiii    l.leilric   Iraekiiifi   slalioii    at    Kanos. 


l''.florts    of    uiicient    civ  ili/.atioii.s    lo  cuu 

uitli   future  ^encriitions   is  seen  in  f/ifirl 
wciits  at   Kanwk.   Efiypt.   Scene  is  b<  ■ 
for   the   Hell   .Si/.s7(  »i    litiii   "lieijoud  .Mi 

The  Editors  .no  indebted  to  The  TelefW 
Biillitiii  of  The  Southern  New  England k 
phont'  ('onipan\  for  pennis,sion  to  nW 
text    .111(1    pictures   appearing   on   tin- 

Below:  (ilonii  a  road  in  Ethiopia,  the  a"'* 
pmisis  to  pholofiraph  a  fiirl  uilh  an  iii' 
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nerica!  Ami  heain  the  journey 
•sil   to    this    vast    North    hind! 

ICAN  World  Airways  has  a  dis- 
J  and  very  active  library  contain- 
the  worlds  finest  expi>siiions  on 
J  customs  and  scenic  attractions  of 
jibroad.  It  makes  sense  for  Pan  Am 
lie  interest  of  multitudes  of  poten- 
ilers  but  this  world  airline  has  also 
iderahle  contribution  toward  rich- 
iderstandini:  betv^een  countries. 
'  motion  pictures  also  reach  the 
nelcr  to  the  United  States.  And  as 
|ion  to  "Travel  America"  Pan  Am 
premiered  H//n,'\  to  Alaska  and 
vers  an  intriguing  and  [K'netrating 
|f  the  4yth  state.  This  latest  color 
'lotion  picture  blends  romance  and 
•.des  a  fascinating  look  at  a  strange 
1  land  and  the  people  who  relate  to 

rst  Concerned  With  the  People 

:ra  focused  on  H'/«j,'.v  to  Alaska 
lose-up  that  is  as  much  interested 
as  it  is  in  the  land;  in  the  Eskimo, 
id  the  newly-arrived  citizen.  These 
lant  to  the  picture  as  the  awesome 
•  land  itself. 

is  rendition.  Pan  .Ams  newest  film 
es  a  tradition  of  incisive  reportage 
j1    beautv    that    was    evident     in 


till  siiotiliiii  His  thi  \kii  r's  drraiii 
i  Inj  tlic  suifhi-cUiiihiuji  In  licopter." 

res  by  the  same  producer  (Henry 

>mpany )  who  gave  us  films  in  the 
es  on  Japan.  I  ahiti.  New  Zealand 
compassing    view    of    the    Soviet 

<an:  a  Pioneer  unci  a  Pruspeclur 

reaches  of  Alaska's  forests,  the 
'  her  mountain  ranges,  the  mystery 
3uds  much  of  the  glaciered  inland 
)  have  their  effect  on  the  Alaskan 
s  the  narrator  points  out.  "There 

ot  the  pioneer  and  prospector  in 
m."  And  well  there  might  be:  for 
;c  this  last  American  frontier  as  a 

comfortable  one.  Alaska's  cities 
ler  wilderness  is  great  .  .  .  and 
han  a  few  miles  away. 

of  Alaska's  people  the  wilderness 
idc  the  door.  The  Eskimos  living 
:>rcs  of  the  Bering  Sea  and  the  Arc- 
e  still  wresting  a  living  from  an  al- 


l.iiiu'^    [iiud    filiii    iiKikiiii:)    im    llu     sIidiis    iij    tli'    Antic   Uckiii   <<//( /.v   souk     pricariom    iiioiiu  ills. 

jliijniio  me  49 d  Skk. . . 

The  Latest  Addition  to  the  Library  of    Pan    American    Airways"    Pictures. 
"^\'inl>s    to    .Maska"    Is    an    Intriguing  Study  of  the  Land  and   It^   Peoples 


most  barren  land  and  a  sea  that  gives  grudg- 
ingl\  and  then  only  to  the  skilled  and  strong. 

The  airplane  has  brought  them  a  certain 
measure  of  security;  rifles  make  hunting  a  bit 
easier.  But  as  the  film  points  out.  the  ancient 
ceremony  of  the  blanket  toss,  which  once  hon- 
ored men  who  battled  whales  with  bone  spears. 
".  .  .  still  seems  fitting;  for  an  Eskimo's  whole 
life  is  a  dance  on  air  —  an  acrobat's  trick  of 
living  on  nature's  tightrope." 

I.i)>hting  the  Path  to  Real  Under<<tancling 

This  technique  of  establishing  a  context  for 
sequences  of  local  color  is  what  gives  Winv^s  to 
Alaska  its  stamp  of  authenticity.  There's  al- 
ways a  reason  for  what  we  see.  \\hether  it's  a 
bush  pilot  flying  a  doctor  into  an  isolated  com- 
munity; or  a  group  of  Indian  children  perform- 
ing an  ancient  ceremonial  dance;  or  the  ghost 


ridden  hulk  of  an  old  sternwheeler;  or  e\en  a 
trio  of  skiers  leaving  their  tracks  on  a  slope 
that  may  never  before  have  had  its  snow  dis- 
turbed by  man. 

Nothing  is  shown  that  doesn't  "fit";  nothing 
that  doesn't  bring  us  closer  to  an  understanding 
of  what  it's  like  to  be  an  Alaskan  ...  in  .Mas- 
ka. The  results  are  notable  here! 

Prints  Are  Available  from   Pan   .Vni   Offices 

Filmed  and  directed  by  Henr\  Strauss. 
H'/>;,(,',v  to  Alaska  shows  the  result  of  the  months 
of  research  and  preparation  that  went  on  be- 
fore a  single  frame  of  16mm  color  film  was 
exposed.  The  thousands  of  feet  that  were  even- 
tually shot  have  been  judiciously  edited  into  a 
26-1  2  minute  motion  picture  that  is  available 
through  Pan  American  sales  offices  through- 
out the  country.  • 


"Sou  and  till  II  llu   (lid  lull  s  nil    I'       ^  lifi  .       Mori-  uiallli  has  hrrii  Inkrn  jri  in  tin   seas  near 

hi  math  aiicii  lit  disguises  .  .  .  jit-agc  youngsters!"      Juneau  than  from  all  of  Alaska's  gold  mines  .  .  ." 
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Dclconwn  Jack  FicUlx  addressed  dealer  audienee  at  the  Dekorama  in  lUislmi. 

Dolcoiaiiui  Slum   Plavs  to  20().()()()  Dealers 

Uniijiie  and  (loiiiplcx  Film  and  Live  8Iicm\   ll<-l|te<l  Introduce 
Delco's  Automotive   Power   Source   in   225   Principal   (Cities 


|~kN  December  5,  1965  they  ran 
^-'  the  last  Dclcorama  show  f(ir 
an  audience  of  forty-five  at  the 
aging  Grange  Hall  in  the  wind- 
worn  town  of  Rock  Springs.  Wyo- 
ming. The  time  was  8:00  p.m. 
Some  of  the  service  station  own- 
ers had  driven  more  than  1 30 
miles.  It  all  started  back  in  July 
of  last  year,  when  United  Dclco's 
Zone  Managers  and  Assistant 
Zone  Managers  came  to  the  Gen- 
eral Motors  Technical  Center  in 
Warren,  Michigan.  For  four  full 
days  they  saw  the  show  and  then 
two-man  teams  were  carefully 
trained  to  put  it  on  in  some  22.'^ 
cities  across  the  land. 

The  show  is  complex  and  cer- 
tainly unique.  Delcorama  is  a 
combination  film  and  live  show, 
using  two  screens  and  featuring 
such  TV  and  motion-picture  lumi- 
naries as  Walter  Brennan.  Lome 
Greene,  and  Tom  Harmon.  The 
principal  purpose  of  the  show  was 
to  introduce  Dclco's  Encrgizer,  a 
new  automotive  power  source  that 
promises  to  make  the  word  "bat- 
tery" obsolete. 

C;ri>ups  from  5(1  lo  3.000 
At  this  date  the  •■how  has  b.-en 
run  for  over  2()(),()i)()  gas  station 
and  garage  owners,  in  groups  that 
ranged  from  fewer  than  .SO  to 
more  than  3000  in  Boston  and 
Minneapolis. 

The  whole  idea  is  unii|ue  be- 
cause units  of  the  show  traveled 
the  country  in  Ihirty-one  especial- 
ly Buick  Spoil  Wagons  calletl 
"Dclcorama  Sho  >.  Wagons"  — 
(ah  there!  medicine  men  of  old). 
Special  ingredients  of  the  presen- 
tation were  a  9  x  12  main  screen 
and  a  .*>  X  7  vertical  screen.  Two 
Bell    &    Howell    projectors    were 


used  and  |iiojection  was  accom- 
plished on  the  vertical  screen  by 
running  the  projector  on  its  side. 
The  dialog  of  the  show  was  in- 
tegrated between  a  live  meeting 
leader  and  actors  talking  from  one 
screen  to  another.  The  whole  show 
ran  almost  two  hours  and  it  was 
unquestionably  the  most  success- 
ful product  announcement  and 
overall  meeting  that  United  Delco 
has  ever  presented.  This  is  saying 
a  lot  because  llnited  Dclco's  mer- 
chandising program,  headed  by 
Mr.  J.  P.  Kane,  is  accustomed  to 
doing  lively  and  effective  meetings. 
The  Men  Iteliiiid  the  .Show 
The  logistics  of  the  show  were 
staggering.  The  entire  presentation 
was  scripted  by  iiddie  O'Brien  — 
The  Writer,  of  Wilton.  Connecti- 
cut and  production  supervision 
and  filming  was  done  by  GM 
Photographic  with  James  W.  Bost- 
wick  as  the  head  of  the  Audio- 
Visual  Department.  Mr.  O'Brien 
worked  closely  with  the  Campbell- 
fiwald  Advertising  Agency  to  co- 
ordinate  the   content    with    I  niietl 

This  illuniinalecl  Boston  theater  iiiar- 
(jiiee  united  service  station  dealers 
alio   attended   Delcorama   pronram. 


show  11121  iisliip   ill 

Delco's  advertising  seheikiles  and 
coneejit. 

Special  credit  must  be  given  to 
individual  Zone  and  Assistant 
Zone  Managers  for  the  quick  man- 
ner in  which  they  grasped  the 
complex  mechanics  of  the  show 
I'nd  put  it  on  for  varied  audiences 
in  halls  ranging  from  school  audi- 
loriums  \o  full-size  theaters.  In 
more  than  200  showings,  they 
never  had  a  breakdown,  and  split- 
second  timing  was  needed  to  co- 
ordinate special  cues  on  the  two 
projectors.  Mr.  Kane  typified  re- 
action when  he  said  "Eddie,  how 
are  we  ever  going  to  top  this?" 

Sales  records  for  the  Encrgizer 
are   now   topping   all   previous   re- 


loda.v's   biisinoss 

cords    and    expeetatKui 
Delco's      wholesale     c 
backed  the  show  with 
thusiasm  and  assured  gi., 
anee  by  providing  d(X)r  p 
refreshments.  Walter  Bri 
"This  is  the  first  show  i-: 
that  I  have  ever  been  in 
If  this  is  typical  of  busir, 
I    certainly    have    had 
opened    to    a    new   anc 
medium." 

Tom  Harmon,  who  is 
by  United  Delco  on  CBS 
down  to  Kickoff,"  cal , 
rama  "best  example  of 
important  sales  mes^ 
sure-fire  entertainment  ;: 
ever  seen." 


Kaiser's  "Magic"  for  Aluminum  Distrihloi 

Live   Demonstrations,   Films    and    Closed-('irciiit   Tfle\ioi 
Were  Combined  in  Effective  Kaiser  IMarketing  Frei>enliM 


M.\RKE-TiNG- Oriented  Infor- 
MAiioN  on  new  techniques  in 
metalworking  and  anodizing  alu- 
minum was  the  substance  of  an 
hour  and  a-half  show  presented  b\ 
the  Kaiser  Akimiiuim  &  Chemical 
Corporation  to  the  Natiiinal  Asso- 
ciation of  Aluminum  Distributors 
(NAAD)  at  their  recent  annual 
conference  in  Phoenix.  The  jtres- 
entation  was  made  on  the  imita- 
tion of  the  association's  program 
committee  on  the  final  day  of  the 
Arizona  sessions. 

The  Kaiser  show,  titled  Markei- 
in\i  Mauic.  was  a  really  unusual 
combination  of  live  demonstration, 
both  color  and  black  and  while 
films  and,  finally,  closed-circuit 
television  projection  using  three 
sets.  The  "live"  portion  of  the  pro- 
gram brinuhl  out  exotic  metal- 
working  techniques  and  explained 
these  with  animated  film  sequences 
in  sound  and  color:  then  followed 
with  the  black  and  white  films 
(sync  sound)  and  closed-circuit 
television. 

The  monochrome  film  was  a 
s|U'cially-pre|iared  motion  picture 
satirizing  a  Iluntley-Brinkley  news- 
cast as  it  describetl  sales  advantag- 
es accruing  to  aluminum  distribu- 
tors who  offer  pre-anodi/ed  alu- 
minum to  their  customers.  The 
live,  closed-circuit  telecast  (by  the 
local  CBS  news  ilirector)  further 
ilevcrihed  the  adsantages  of  ano- 
dizing. This  technique  was  also  em- 
ployed to  present  close-up  views. 

The  effective  total  presentation 

its  unusual  staging  and  logistic 

prohleins  faced  by  the  San   I'lan- 

cisco  baseil  producer.    Tom  Eraser 


Mr.  .Magic  plaijs  a  ftalu 
the  market-oriented  prey 
ranged  btj  Kaiser  Ah. 
Clieniieal  Corporation  l> 
of  llie  Xalional  Associiit 
minum  Distributors  at  llii 

Productions  —  add  up 
example  of  technique  .i 
tion.  It  played  to  a  star 
audience  of  300  in  Phoc 
Kaiser  Aluminum's  li 
program  was  a  protessir 
i>f  ceremonies,  "Mr,  M 
cut )  and  considerable  > 
was  provided  by  his  f' 
assistants.  We're  indeb 
p,r,  representative  Kid 
son  for  this  advance  ri 
ginid  piece  of  industry  .-•■•'- 
ship  out  in  the  field,         ■ 

♦       ♦       • 
World-Famed  PianlMs  Pcrl» 
in    United    Nations'  Fund*" 
fV  Six  Pianos  on  One  Di^'* ' 
Ifimm  free-loan  motion  r"" 
television    stations   offei 
from  the  phonograph  r^ 
ternational    Piano    I  esi 
turing     six     outstandin 
from  all  over  the  work' 
is    presented    by   the   I 
tions"  Hiuh  Commissioner  t* 
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is     13' 2-niinutes    in 
istributcd  by  Associa- 
a  division  of  Asso- 

Inc. 
|.  on  One  Disk  prc- 
hts  from  the  record, 
'roduced  by  tiic  High 
'r  til  raise  money  for 
')  are  very  much  in 
^ecord  includes  such 
bert  Casadesus.  Wil- 
If.  daudio  Arrau. 
Brailowsky  Wilhelm 
.1  Byron  Janis  playing 
)zart.  Shubert.  Schu- 
1.  and  Beethoven, 
n  the  film  is  Wilhclm 

plays  a  selection  by 
t  is  recorded  in  the 
Brynner.  as  narrator, 
le  needs  of  refugees 
India.  Palestine.  Al- 
ong Kong  as  well  as 

places  around  the 
emphasizes  that  the 
"International  F'iano 
crs  viewers  a  chance 
;cllent  music  and  at 
e  provides  an  oppor- 
p  fellow  humans.     • 

alive   Volume   on 
:ing   (o  Communism" 

)tion    pictures   of   im- 
understanding    Corn- 
examined    in    a   new 
fcrcnce   book.  "Films 
Communism."    The 
published  by  the  Re- 
tute    on     Communist 
I   Propaganda   at   the 
F  Si>uthern  California, 
rcction  of  Dr.  Rodger 
The    book's    author 
["ook. 

d  his  selection  of  ma- 
his  recurring  trips  to 
list  countries  of  Cen- 
tern  Europe  annually 
si.\  years,   upon   his 
experience    overseas 
lington  for  the  U.  S. 
A'jcncy,  upon  several 
irs  of  evaluating  sev- 
thousand  feet  of  film 
a  use   Institute   film 
IS   an    adjunct    to   his 
yment   by  the   RAND 
Santa  Monica.  Calif, 
g  with  the   use   Re- 
uters policy  of  making 
-■rial     available     at     a 
ipense  to   the   public, 
ting  to  Communism" 
S2.50  for  professors. 
1  students;   at   $4   for 
isers.  Address  orders, 
to  Research  Institute 
ist  Strategy  and    Pro- 
nivcrsity    of    Southern 
Jniversity   Park.   Cali- 
7.  • 


SALlSMr.N  AND  Toi'-R  WKINd 
dealers  of  A.  ().  Smith  llarvcs- 
ore  Products,  Inc.  who  attended 
that  company's  annual  meeting  in 
Colorado  Springs  last  fall  \verc 
entertained  ( and  well  informed ) 
through  the  medium  of  a  live  nui 
sical  presentation  which  was  an 
integral  part  of  the  three-day  pro- 
gram. Its  objective:  to  reinforce 
the  information  on  the  corporate 
image,  sales  plans  and  new  mar- 
kets for  Marvestore  Systems. 

The  reception  accorded  this 
Wilding-produced  "live"  program, 
noted  by  Harvestore  management, 
brought  the  idea  of  using  a  good 
part  of  it  to  show  to  farmer-pros- 
pects out  across  the  country.  The 
company's  prospects  in  the  field 
are.  for  the  most  part,  highly-so- 
phisticated commercial  farmers. 
These  Audiences  Want  Facts 

A  further  important  element: 
techniques  and  methods  of  com- 
municating product  information  to 
this  group  are  becoming  highly 
specialized,  particularly  where  the 
price  tag  on  the  product  is  consid- 


Hohcrt  C;.  Smith,  clirtrlor  of  aiirkul- 
luial  tiunkt  tiiifi  for  A.  O.  Sinilli  lliir- 
vrslorc  Prochicls,  Inc.  i.s  tlic  riidu  dir- 
ectly concerned  with  this  program. 

crcd  by  some  to  be  too  high.  By 
way  of  explanation,  the  Harvest- 
ore  System  offers  farmers  three 
features: 

(  1  )  There  is,  first  of  all,  a  ct)m- 
pletcly  sealed  structure  to  prevent 
air  from  coming  in  contact  with 
livestock  feed  to  cause  oxidation 
losses  and  spoilage; 

(2)  The  System  provides  top- 
filling  and  bottom  unloading  which 
permits  refilling  anytime  feed  is 
available,  while  feeding  continues 
uninterrupted  out  the  bottom;  and 
A  Third  Keulure  of  System 

,  3 )  glass-fused-to-steel  con- 
struction eliminates  deterioration 
inside  due  to  acids  in  the  stored 
feed  and  maintenance  on  the  out- 
side. The  increased  profit  features 


"Wiu'rc  on  Your  \\V/(/"  .sung  by  Win  Stracke,  Boh  Carroll  and  Dave  Shelley. 

Harvcslorc  Sliow.s  Farmers  a  Way  lo  Profits 

Filiiied  Se^iiienls  Conihined  AX  itii  Live  Dealer  Prcsentatlon.s 
.Are  Helping  Sell  llie  Company's  System  lo  Farm  Pro>|»ecls 


are  associated   mostly   vvith   points 
one  and  two. 

The  presentation  which  Harvest- 
ore  dealers  are  using  in  their  sales 
meetings  this  winter  was   adapted 
from  the  Colorado  Springs"  show 
by  filming  at  Wilding.  The  stars  of 
the    Colorado    program    —    Win 
Stracke.    Bob    Carroll    and    Dave 
Shelley  —  bring  both  serious  and 
humorous  episodes  to  the  screen. 
Carroll,  for  example,  sets  the  mood 
of  the  show  with  a  folk  tune  . .  . 
'Tall  Blue  i.s  taking  a  .stand 
On  all  the  horizons  across  this 
hii;  land  .  .  .  ." 
And  Win  Stracke  sings  of  what  is 
facing  the  world  .  .  . 

"News  of  !>reai  trouble  and 
.sorrow  in  many  a  poverty 
land  .  .  . 

The  spectre  of  famine  is 
Uwmini;  in  nianv  a  poverty 
land  ..." 

President's  Talk  Was  I'ilmed 
This  leads  into  Harvestore  pres- 
ident Arthur  D.  Hyde's  filmed 
keynote  talk  about  the  future  i>f 
farming  in  the  I'nited  States  and 
the  problems  the  farmer  must  meet 
in  order  to  suppiv  ihc  demand  fiir 
food  all  over  the  workl.  Competi- 
tion enters  the  picture  in  the  form 
of  a  character  called  "Chrome 
Dome"  when  Bob  Carroll  sings 
about 

"That  old  open  silo 
That  old  concrete  silo 
I'hal  old  open  silo 
lias  seen  its  best  days  .  .  ." 
Dave  Shelley  as  the  "pitch  man" 
warms  up  the   audience   with   the 
reasons  why  the  Harvestore  Sys- 
tem   means    more    profits    to    the 
farmer  in  a  carnival  number  called 
Profits  12  Months  of  the  Year.  It's 


all  good  fun  but,  more  than  that, 
the  show  is  very  effective  sales- 
manship well-suited  to  its  intended 
viewers  in  the  field. 

There  is  good  use  of  "live"  epi- 
sodes among  the  filmed  segments. 
These  arc  designed  to  provide  an 
opportunity  for  dealer  sales  people 
to  take  an  active  role  in  their  own 
programs.  Solid  factual  data  forti- 
fies the  presentation  as  it  gives 
information  on  farming  opportuni- 
ties in  the  future  plus  information 
on  increasing  profits  through  max- 
imum use  of  a  farmer's  land 
( through  nu>re  intensive  produc- 
tion and  better  harvesting  me- 
thods ) . 

David  and  Morton  Share  Credit 
Martin  David  created  and  wrote 
the  Harvestore  program  at  Wild- 
ing, Inc.  and  the  motion  picture 
was  produced  and  directed  by  that 
studio's  production  vice-president, 
talented  Joseph  Morton.  • 

Pitchmnn  Dave  .ShelU-N  u.'ic.\  the 
farm  mamtgcr  audience  .some  good 
rca.sons  uhy  llanc.slorc  mean.s  more 
money  lo  them  "Tuihc  Months  of 
till-    Yi  iir"    ill    this    ti  iiiil  nil    i  iii\<iili\ 
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FOR  EUROPE'S  FINEST 

in  FILM  PROCESSING 

AND  PRINTING! 
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LABORATOIRES 

IBmin 

REVERSAL 

NEGATIVES 

POSITIVES 

EKTACHROME 


16nim 

DUPLICATES 

COLOR-TO-COLOR 

A  &   B  ROLLS 


Same  Day  Service 
on  Television  Films 


•  EASTMANCOLOR 
35MM   PRINTS 

•  ANIMATION   STAND 
-35-16- 

•   OPTICAL  AND 
MAGNETIC   SOUND 
TRANSFER -16/35 

•  SPECIAL  EFFECTS 

Cable,  Telephone 

or  Airmail: 

E.  LEZE 

LABORATOIRES 

VITFER 

1,  rue  Charles  Marie  Widor 

PARIS,  16e 

TELEPHCNES: 
288.88.U5 
647.53.50 


Combo  for  a  Uil:  "She  Purrs  Like  a  Kitten' 

Brevity  aii<l  Hiiiiior  Itiiilcl  This  Fivr-Miniilf  Sat°rl\-Miiiil<-il 
Picture  Into  an  I  iilteataltle  <!oiiil>iiiati<in  lor    \ii\    \  !•■>«<■  r- 


BREVITY  AND  HUMOK  arc  tWO 
sure-fire  elements  all  too-sel- 
\  dom  seen  in  the  sponsored  film. 
Got)d  thiniis  abound  for  the  short- 
short  motion  picture  in  an  era 
when  a  suitably  non-commercial 
subject  is  an  ideal  time  vehicle  for 
the  voracious  television  program 
schedule  and  there  is  always  a 
place  for  an  "extra"  short  to  fill 
out  a  club  or  employee  meeting: 
show  via  16mm  programming. 
Add  the  priceless  ingredient  of 
humor  and  the  combination  used 
in  She  Purrs  Like  a  Kitten,  latest 
five-minute  16mm  safety-minded 
film  out  of  Parthenon  Pictures  in 
Hollywood  is  practically  unbeat- 
able. This  color  subject  is  even 
funny  in  its  concept :  it  treats  the 
woman  driver  as  one  to  be  loved 
rather  than  scorned  (or  driven 
hurriedly  by).  And  why  not,  for 
isn't  the  woman  driver  all  too  of- 
ten the  victim  of  fate  or  of  a  heed- 
less husband? 

Underwritten  by  American  Oil 
The  production  uas  Linderwrit- 
tcn  by  the  public  relations  depart- 
ment at  American  Oil  Company 
(but  without  credit  lines);  their 
objective  is  sifer  driving  through 
better  car  maintenance.  Their  aid 
results  in  a  widely-useful  short  at 
a  most  reasonable  print  cost  to  all 
who  can  use  this  picture. 

She  Purrs  is  true  "go  go"  and  it 
starts  going  when  teen-ager  Eloise 
turns  on  her  ignition  and  Mrs. 
Stalcy,  a  suburban  matron  shuttl- 
ing her  Cub  Scout  Pack,  lifts  the 
hood  and  Mrs.  Johnston,  the  little 
okl  laily  from  Pasadena,  brakes  to 
turn  in  a  driveway,  and  two  club 
ladies  chat  amiably  in  their  town 
ear  when  suddenly  the  chauffeur's 
eyes  bug  out  .  .  .  they're  off.' 

But  they're  not  runningl  In 
wacky  cutting  of  some  howling 
Chaplinesque  sequences,  the  cars 
which  box  in  Floise  feel  the  im- 
pact of  her  idler  adjustment  being 
set  too  high!  Mrs.  Staicy's  broken 
radiator  hose  frees  not  only  clouds 
of  steam  but  her  entire  Cub  Scout 
Pack!  The  little  old  lady  from  Pas- 
adena nearly  ejects  herself  through 
her  car  roof  when  she  stands  on 
her  faulty  brakes! 

The  club  ladies  (nsIid  forgot  to 
fasten  their  safety  belts )  momen- 
tarily disappear  when  the  chauf- 
feur whams  his  brakes  .  .  and 
what  are  those  Cub  Scouts  doing 
out  there.' 

The  action  li\es  up  to  a  motion 


picture  adage  to  keep  it  niovni'^  tor 
the  fi\c  shortest  minutes  in  recent 
tilm  history.  But  this  is  also  a 
"whistle -while -it -works"  picture 
and  while  the  audience  is  through- 
ly amused  and  entertained,  it's  also 
being  given  some  very  vivid  images 
of  safe  driving  through  sensible 
car  care. 

Narrated  by  Frank  Nelson 
Frank  Nelson,  who  will  be  re- 
membered as  Jack  Benny's  fam- 
ous floorwalker,  narrates  She 
Purrs  Like  a  Kitten  from  Cap 
Palmer's  script.  Don  LivingstcMi 
directed  and  edited  (try  a  five- 
minute  film  sometime)  and  Dave 
Bowen  brought  in  the  music  and 
sound.  You'll  want  to  look  at  this 
"keep-sake"  subject  from  the 
source:  Data  Films.  2625  Temple 
St.,  Los  Angeles  90026  or,  if 
you're  in  a  hurry,  call  Ted  Palmer 
there  at  213/385-3911.  • 

*        *        * 

Pepperdine  College  Film  on 
Role   of    Investigating   Groups 

Pepperdine  College  of  Los  An- 
geles has  been  a  staunch  defender 
o  f  Congressional  investigating 
bodies,  particularly  those  dealing 
with  subversive  groups.  It  has 
summed  up  the  contributions  of 
such  groups  as  the  House  Com- 
mittee on  Lin-American  .■Xctivities 
and  its  Senate  coimterpart.  the  In- 
ternal Security  Sub-Committee  in 
a  timely  16mm  soimd  film.  Tl>e 
Questions  and  Ans\ver\. 

Written  by  Maurice  Ries.  nar- 
rated by  Carleton  Young  and  pro- 
duced by  Ries  and  John  Hennes- 
sey, the  film  surveys  the  role  of 
these  investigations,  beginning 
with  the  first  formal  investigating 
uroup  organized  in  the  Congress 
in   1792.  ^ 

For  additional  data  iMi  this  film 
write;  Office  of  Civic  Services 
and  Research.  Pepperdine  College. 
South  Vermont  at  79th.  Los  \n- 
iieles.  Calif.  90044.  • 


"Toddler's   Hours"  a  Safely 
Film  About  the  Very  Young 

The  Aetna  1  ife  &.  Casualts 
Co.  has  released  lite  Tod- 
dler's  Hours  of  Hazard,  a 
color  film  telling  how  a  fam- 
ily's home  life  can  expKide 
into  datiger  for  pre-school 
children.  It's  a\ailable  for  free 
loan  to  groups  from  their  In- 
formation &.  Fdueation  Dept. 
at  Hartford.  Conn.  • 


Iowa   Mfg.  Co.  Picture  ka 
Crushing  Plant  to  (he  Bq 

-y  The    Iowa    ManutdctiM 
is     showing     adsantaKsof 
"Straight   Line   Portable  nd 
Plants"   to  prospective  Ikd 
a    soon-to-be-released   si 
titled.    Desii>ned  jor  Priy 
16mm   color  motion  picn 
produced    by    Pilot   Pnvb 
Inc..  of  Chicago. 

Pilot     cameras    wen' 
show  details  of  this 
ment  to  contractors  arik 
spective  users.  The  d 
make   prints  available 
tributors  for  demonstrati'. 
*        »       » 

Problems  of  Arthritis  V^ 
Explored  in  "The  Fifth  Fih 

The  Fifth  Family  is 
which  explores  the  pri'l 
by  a  typical  American  ' 
the  mother  is  a  victim 
toid  arthritis.  It  is  prcv 
community  service  by  tlu 
Foundation    and    is   a\   " 
adult  groups  through  li 
tion  facilities  of  Associ,, 
Inc..  at  a  service  char;;. 
was  produced  by  William. U 
Productions. 

1  he   1 3-minute  film  shh  r 
Bobbie  Miller.  28-year-. ' 
of  two.  has  found  hop, 
years  of  suffering  from  : 
arthritis  and  explores  i 
this  crippling  disease  in; 
her  husband  and  family. 

Interviews  with  doctorW 
searchers    at    Parkland  Ito 
Hospital   in   Dallas.  Tc\   " 
how    Bobbie   is   beint 
them  to  lead  a  more  r. 
jiroductivc    life.    Dr.   M 
director  of  The  Arthni 
tion  Research  and  Trc.ii 
ter,  discusses  the  prohk 
arthritis  victims  and  the  w 
increased    facilities   in  c 
over  the  country. 

riie  film  stresses  the  in 
of  additional  research 
causes  and  cures  of  the  c 
shows  what  is  being  il' 
way  of  diagnosis.  physK 
surgery,  and  social  vm'  • 
arthritis  sufferers  and  i 
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Golden  Gale  Report 

.San  Fraiici-co  (!hapt<T  \cli\c 
in  Many  Aspects  of  City   Festival 

■^  Northern  California  chapter 
members  were  again  active  partici- 
pants in  the  San  Francisco  Inter- 
national Fihn  Festival  of  1965. 

Following  their  annual  custom, 
the  members  uided  in  the  screen- 
ing of  the  Category  111  finalists 
(foreign  and  domestic  films  spon- 
sored by  industry,  companies  and 
other  conmiercial  institutions  for 
showing    to    the    general    public). 

They  also  participated  in  a 
"Film  As  Comnumication"  con- 
ference held  on  October  21-22  in 
that  city,  at  which  time  speakers 
representing  minority  groups,  gov- 
ernment, and  the  film  medium 
explored  the  question  of  whether 
the  documentary  film  is.  in  fact, 
meeting  the  challenge  of  today's 
social  revolution. 

Speakers  scheduled  for  this  con- 
ference included  George  Stevens. 
Jr..  Director  of  Motion  Picture 
Services  of  the  United  States  In- 
formation .Agency;  Horace  Cay- 
ton,  prominent  Negro  writer  and 
educator;  Willard  Van  Dyke, 
famed  documentary  film  maker; 
and  David  Brokensha,  an  anthro- 
pologist at  the  I'niversity  of  Cali- 
fornia. 

The  Northern  California  Chap- 
ter is  also  very  proud  of  the  fact 
that  member  Raymond  Jaeger. 
Executive  Vice  President  of  IFPA 
Western  Affairs,  has  been  one  of 
the  important  guiding  lights  of  the 
San  Francisco  International  Film 
Festival  committee  for  several 
years.  In  addition,  Ray  is  heading 
the  Film  Competition  for  the  IFPA 
1966  Convention  next  June. 

Vin  Agar,  Northern  California 
Chapter  Chairman,  and  his  pro- 
gram committee,  presented  a  stim- 
ulating program  for  November 
with  George  Stoney  screening 
some  of  the  films  which  he  re- 
cently completed  for  the  New- 
York  police  department. 

Stoney,  who  is  currently  teach- 
ing at  Stanford  University,  also  dis- 
cussed his  methods  for  audience 
testing  of  these  films,  which  were 
made  to  train  police  officers  in  the 
handling  of  various  situations. 

Also  present  at  the  November 
meeting  was  Mrs.  Elaine  Dolnick. 
Recording  Secretary  of  the  Na- 
tional Office  of  IFPA  in  Los  An- 
geles. She  flew  up  to  San  Fran- 
cisco to  attend  the  meeting  and 
take  care  of  some  exhibitor  busi- 
ness in  connection  with  the  1966 
National  Convention.  • 
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IFPA  Co-Sponsors  \\  orkslioj)  and  Seminar 


Joiii>    W  ilh    .Su<'i<-I\    of    Million 
an<l    University   of   .Southern   C 

THE  Big  News  from  the  Nation- 
al Chapter  offices  of  IFPA 
this  issue  is  the  announcement 
made  by  Dr.  Harald  Dyrenforth. 
President  of  IFPA.  that  the  or- 
ganization would  join  with  the 
Society  of  Motion  Picture  and 
Television  Engineers  (SMPTE) 
and  the  University  of  Southern 
California  in  presenting  the  Win- 
ter Semester  of  their  joint  Work- 
shop and  Seminar. 

Early  in  December,  after  many 
discussions  on  the  potential.  Dr. 
Dyrenforth  and  Roy  L.  Deets, 
Editorial  Vice  President  of  IFPA. 
met  with  Messrs.  Herb  Farmer 
and  Don  Perrin  of  USC  and  the 
SMPTE  Education  Conmiittee. 
and  Dr.  Bernard  Kantor.  Head  of 
the  Department  of  Cinema  of  USC 
at  a  luncheon  in  the  faculty  dinin : 
room. 

Subjects  of  Member  Interest 

From  this  first  discussion,  an 
interest  was  expressed  by  Herb 
Fartiier  and  Don  Perrin  to  learn 
just  what  the  IFPA  members 
would  most  desire  in  such  a  series 
of  workshop  lectures  and  whether 


Pirlurf    &    T«'l«-\  isioM    (>roiip 
alifornia    in    W  iiilt-r    Program 

it  could  be  fitted  into  the  format  of 
the  scries  which  has  been  con- 
ducted so  successfully  over  the 
past  nine  years  by  the  SMPTE 
and  USC. 

A  National  Board  meeting  was 
held  the  following  week  and  a 
series  of  lecture  topics  proposed. 
Dyrenforth  then  presented  this 
proposed  format  to  Mr.  Farmer 
and  a  general  acceptance  was 
r.iade. 

Course  to  Begin  Next  Month 

Further  information  should  be 
reaching  IFPA  members  early  in 
January  —  along  with  registration 
forms.  The  course  is  due  to  start 
in  February.  It  is  indeed  an  honor 
of  high  stature  for  JFP.A  to  be 
invited  to  co-sponsor  this  es- 
teemed professional  workshop. 
All  members  are  urged  to  support 
it  to  the  best  of  their  ability. 

Lapel  Emblems  .Vre  Due  Soon 

The  National  otfice  also  an- 
nounced that  a  special  IFPA 
membership  lapel  pin/tie  tack  will 
be  available  sometime  in  Janu- 
ary. It  can  he  secured  by  placing 
an  order  with  your  chapter  office. 


Niver  Describes  Work  of  Film  Presenation 


The  December  meeting  of  the 
Los  Angeles  Chapter  was  held 
in  the  new  facilities  of  Cinesound 
Corporation  —  an  IFPA  sustain- 
ing member  of  many  years  — 
operated  by  two  hard-working 
friends  of  IFPA,  Rose  and  Austin 
Green. 

Their  new  modern  facilities  lit- 
erally roll  out  the  red  carpet  for 
those  who  enter.  The  building  in- 
corpt>rates  three  recording  rooms, 
three  dubbing  stages,  a  large 
shooting  stage,  beautiful  and 
spacious  office  areas,  and  other 
facilities. 

The  first  half  of  the  program 
—  and  not  nearly  long  enough  by 
the  consensus  of  everyone's  opin- 
ion —  was  devoted  to  the  showing 
of  ancient  films  which  had  been 
discovered    and    restored    bv    the 


guest  speaker,  Kemp  Niver,  presi- 
dent of  Renovare  Film  Company. 
■All  of  the  pictures  shown  had  been 
filmed  prior  to  19001  Many  were 
in  full  color! 

How  could  this  be.  when  color 
film  was  not  available  at  that  early 
date?  Well,  as  .Mr.  Niver  ex- 
plained, they  were  luiiulintiiued  — 
each  and  everv  frame  painted  by 
hand  at  one  frame  at  a  time!  Many 
optical  effects  were  utilized  in 
these  early  films,  and  it  is  nearly 
unbelievable  when  you  realize  all 
the  effects  had  to  be  created  with- 
in the  camera  —  and  the  camera 
was  cranked  by  hand  and  didn't 
even  have  a  footage  counter. 

Kemp  Niver  certainly  put  on  a 
spectacular  and  amazing  display. 
One  soon  realized  what  a  great 
debt  of  gratitude  the  film  world 
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(cont'd     from      PREVIOLS     PAGF  ) 

owes  Mr.  Nivcr  and  the  Rcnovare 
methods  of  restoring  these  price- 
less and  historical  mementos  of 
the  earliest  da>s  of  filmniakins;. 

The  second  half  of  the  Decem- 
ber meeting  was  devoted  to  an 
early  viewing  —  while  still  in  the 
rough  cut  stage  —  of  a  documen- 
tar\  film  produced  by  Raoul  Al- 
teresco  for  the  USIA.  This  was  an 
interesting  experiment  on  the  part 
of  Raoul  to  get  audience  reaction 
on  a  film  even  while  it  is  in  the 
editing  stage.  Most  of  those  at- 
tending agreed  there  was  still  quite 
a  bit  of  work  to  be  done  in  polish- 
ing this  ■"peoplc-to-people"  type 
documentary.  A  few  even  offered 
to  help  J^aoul  do  this. 

Earlier  in  the  month,  the  Los 
Angeles  Chapter  had  been  invited 
by  Dan  McGo\ern  of  Edwards 
Air  Force  Base  to  make  an  all- 
day  visit  at  the  base  on  December 
4th.  Ht>wcver.  "because  of  circum- 
stances beyond  his  control",  Dan 
had  to  postpone  the  meeting  until 
January  15th.  Tentatively  sched- 
uled for  the  program  are  an  early 
morning  tour  of  the  base  and  a 
look  at  all  the  current  aircraft 
under  test  there.  Following  this, 
there  will  be  a  lunch  at  the  Offic- 
ers Club,  and  then  a  trip  to  the 
Missile  Flange  area  for  a  spectacu- 
lar demonstration.  For  those  who 
wish  to  stay  longer,  a  dinner  will 
be  served  in  the  Officers  Club  at 
a  minimal  charge. 

*        *        * 

Lieut.  Colonel  Robert  Hecker 
Wins  Honors  at  Two  Festivals 
^'  IFPA  member  Robert  Hecker 
has  been  promoted  to  lieutenant 
colonel  in  Air  Force  Reserves 
within  recent  months  and  to  make 
his  days  even  brighter,  Bob's  out- 
standing film.  The  Homeless 
Child,  won  a  Chris  award  at  the 
1965  Columbus  Film  Festival  and 
later  took  a  silver  medal  at  Film 
Mnd    TV    Festival    of    New    York. 

Hill)    lliihir    Hint   film    Ittiiiors   .    .    . 


THE  INDUSTRY  FILM  JOURNAL 


A   LISTING   OF   SUSTAINING    MEMBERS  OF  THE 
INDUSTRY   FILM   PRODUCERS  ASSOCIATION 

r-ilmscrvice    Laboratories 


Ciencral   Film   Laboratories 
Division   of   DeLuxe   Labs. 


Arriflex  Corp.  of  .America 

Birns  and  Sawyer,  Inc. 

Byron  Motion  Pictures,  Inc. 

Cinema  Research  Corporation      Hollywood  Film  Company 

Cinesound   (\>rporation 

Color  Reproduction  Company 

Consolidated  Film  Industries 


Magnasync  Corporation 
Mole-Richardson  Company 
SOS  Fhoto-Cine-Optics 


Filming  the  Historic  "Sea  Lab"  Project 

Roy   Georfje  Supervis*'*!   Film   Ret-ord  of  A(|iiaiiaiit   Experimeiil.s 


Roy  George.  Treasurer  of  the 
Southern  California  IFPA  Chap- 
ter and  Chief  of  the  Film  Branch 
of  the  Naval  Ordnance  Test  Sta- 
tion (NOTS).  supervised  the 
filmed  recording  of  the  recent  his- 
toric Sea  Lab  II  project. 

During  this  project,  three  teams 
of  aquanauts  spent  various  periods 
of  time  living  and  carrying  out 
experiments  in  a  special  deep-sea 
lab  located  205  feet  beneath  the 
surface  of  the  Pacific  offshore 
from  the  Scripps  Institute  in  La 
Jolla,  California.  Team  two  of  the 
aquanauts  was  headed  by  Scott 
Carpenter,  one  of  the  world's 
first  astronauts. 

Made  Three  Dives  in  Open  Bell 

Roy  George  personally  made 
three  dives  in  an  open  diving  bell 
to  photograph  the  activities  in  the 
murky  depths  of  the  Scripps  sub- 
marine canyon.  However,  accord- 


ing to  Roy,  conditions  for  photog- 
raphy were  far  from  ideal  at  such 
depths.  Water  density  and  color 
prevented  adequate  photo  cover- 
age of  subjects  larger  than  a  man, 
and  bottom  photography  by  the 
first  and  second  teams  of  aqua- 
nauts disclosed  little  more  than  an 
occasional  fish  or  a  tantalizing 
look  in  through  one  of  the  Sea 
Lab  ports. 

At  one  time,  Lee  Hanson  — 
one  of  the  NOTS  cameramen  — 
remarked:  "We  have  been  using 
a  four-camera  crew  and  have 
shot  19.()()()  feet  of  film  and  still 
not  one  foot  will  cut". 

l.iKlit  a  Problem  in  Depths 

Available  light  at  the  2()()-foot 
depth  was  not  sufficient  to  expose 
film  rated  at  an  ASA  of  400.  The 
only  bottom  coverage  made  re- 
quired an  underwater  light  on  the 
camera  and  a  great  deal  of  per- 
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sistence  on  the  part  of  ,e . 

tographer. 

One     interesting    sideji. 
ported     by     March     ! 
NOTS  scriptwriter  asM. 
Sea  Lab  II  project,  wa- 
by  the  White  House  to 
to  the  Sea  Lab  via  a  I, 
operator.  When  Comn 
Carpenter   picked  up 
his  voice  bore  the  typk 
a  pressurized  helium  . 
of   course,    and   sourt; 
deal  like  Donald  Duf 
pitched  and  squeaky. 

The  operator,  no  dou  fr 
the  pressures  and  imp. 
a  Presidential  call,  rciu-v , 
plete     the     call,     claing 
connection    was    not   ci 
Bond,    Navy   Captain  or\ 
Lab  staff  who  had  lx\ 
ing  the  conversation,  v 
agonizing    minutes   at:, 
explain  to  the  operator  t  v 
she  was  hearing  was  ili " 
effect   of  helium  gas 
man  \iiice,  and  it  really  ^ii. 
mandcr  Carpenter  talking 

At  this  point,  the  opear 
overheard    telling  anoi'- 
tor:    "Now,  they're  tr; 
me   that  Carpenter  is  ink 
chamber!" 

Eventually,    the   open 
con\inced  and  the  cat' 
pleted,    but    the    feelir' 
the  Sea  Lab  personnel 
President   didn't  undcf>iu 
penter's  strange  voice  a  t« 
than  the  operator  haii 
true    Johnsonian    styk 
right  ahead  with  his  cor 
message  to  the  aquanai 

*        »       • 

Hughes  "Story  of  SvncoiUI 
Cited  for  Space  Travel  i^ 
:-■:  Hughes  Aircraft  h.i~ 
that  the  company's  film. 
of  Syneom  III.  was  awanli 
ond  prize  in  the  space  '  " 
gory  at  the  lirst  Work; 
of  the   International  Co»» 
tion  and  Film  Festival 


Se^eral    Positions  Avail:' 
Through  Our    'Person' 

Your    IFPA   "Pers> 
has  several   positions 
the  motion  picture  ficM 
interested,  contact  the  H  ' 
for  information  but  pK 
a    stamped,    self-addri- 
opc  to  lacilitate  our  i^ 
positions  arc  located  ii 
—   both   Northern  ami 

■And     for    JOURNAI 
who  are  seeking  qualii 
nel  to  fill  any  motion  ; 
sition  available,  write  u- 
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KODAK  K-lOO 
Turret  Camera.  Holds 
any  throe  Cine  Ektar  Lenses 
coupled  to  corresponding  viewfinders. 
Expose  up  to  40  feet  of  film  with  one 
winding.  Choice  of  additional  lenses 
from  wide-angle  to  telcphoto  . . . 
plus  many  accessories 
for  special  effects. 


How  to  find 

qualified  backstopping 

on  film  programs 

Come  to  where  equipment,  film, 
and  techniques  originate.  Come  to  Kodak. 


FILM: 

Color  or  black-and-white.  Color-negative 
or  color-reversal.  Slow  speeds  or  fast. 
Whatever  film  characteristics  you  need, 
Kodak  can  supply. 


KOD.VK  f'AGE.ANT  Sound 
rrojector.  Model  AV-126-TR. 
Transistorized;  12-watt 
amplifier;  built-in  P. A.  system 
(microphone  and  extra  speakers 
optional) :  gentle  film-transport 
system.  High-fidelity  i)erformance 
plus  lowest  maintenance  cost  of  any 
16mm  sound  projector.  Best  value 
on  the  market. 


TECHNICAL  HELP.  There's  hardly  a  photographic  problem  or  tech- 
nique that  hasn't  been  covered  in  depth  by  Kodak  literature.  Tell  us  what 
you'd  like  to  know  and  we  can  probably  get  the  answer  back  to  you  fast. 


llAOtMAIft 


'        Mnliitn  I'lcliirt'  iin'l  I-'.>liicatnKt  MiirkfU  Uivi.sion 

I      EASTMA.N  KODAK  COMPANY 

:ll:!  .Slate  .Slrii(,  HimIh^Iit.  N.  Y.  M05()  12-47 

Plea.se  .send  informntional  literature 
on  subjects  I  have  chocked. 

□  Kodak  Pageant  16nini  Sound    □  Audiovisuals  in  Husines.s 

Projector.  Mo<lel  AV-I26-TH  and  Industry 

[j  Kddak  K-100  Turret  Camera     [_,  Kcxiak  Prore.ssional  16mm  I-'ilms 
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Season's  Over.  Bin  National  Fooihall  Lea^'ue  Films 
Brini;  Thrills  of  Bit;  dames  to  Millions  in  Fan  And 


Canwrax   opcraliil   jruin    all   aii^Uf,    tliiiiiiti.    Iiliiiiii>i    of    Ciant-Vackcr    tith 
f;ame  as  ei^ht  were  in  action  in  end  zones.  5Q-yaril  line  and  at  sidelines. 

Pro  Football  Films:  Where  the  Action  Ls! 

Filming  of  Weekly  Pro  (iames  in  National  Fooll»all  League 
Takes  Plenty  of  Skill   anil  Split-Seeond  Tiniin<;  on   Release 


No  DoLHT  About  It,  profes- 
sional football  is  the  glamor- 
ous new  in-sport  of  the  American 
sp<irls  fan.  Baseball  may  be  called 
the  national  pastime,  but  it  is  foot- 
ball that  has  captured  the  fans" 
fancy.  Last  season,  over  60  mil- 
lion of  them  paid  their  way  throuiih 
turnstiles  to  watch  head  crunching 
combat  on  the  field.  Even  teams 
that  figure  to  be  season-long  losers 
discover  that  they  have  sold  all 
seats  for  every  game  long  before 
the  first  kick-off  is  toed  up. 

Because  this  is  so,  television 
networks  arc  spending  large  sums 
of  money  in  an  effort  to  land  top 
football  attractions  for  their  own 
hookups.  Networks  and  film  pro- 
ducers outbid  each  other  wildly  in 
a  scramble  to  air  the  best  games  in 
the  big  leagues.  Even  the  replay 
value  for  key  games  has  an 
enormous  appeal. 

Films  Kcflcct  Interest  of  Fans 

One  company  that  is  carving  it- 
self a  piece  of  the  promotional 
dollars  being  spent  to  saturate  TV 
channels  with  flying  footballs  is 
National  Football  I  eague  Films 
Inc.,  (formerly  Bla  Films  of 
Philadelphia),  NFL  1  ns  makes 
an  excellent  thermonK  .r  with 
which  to  judge  the  rising  \cr  of 
interest  in  pro  football. 

|-our    years    ago    the    comp.niy 
didn't  even   exist.    Its   head   man 
Ed  Sabol.  was  a  retired  business- 
man making  scouting  films  for  his 
son's  prep  school  as  a  hobby. 

Today  NFL  films  is  a  booming 


business.  capitalizing  on  the 
American  publics  apparently  in- 
satiable appetite  for  its  favorite 
sport.  It  has  offices  in  two  major 
cities  (Philadelphia  and  New 
York),  and  teams  of  cameramen 
in  every  national  football  league 
city  from  coast  to  coast. 

Its  job:  photographing  c\ery 
play  in  every  game  on  every  Sun- 
day afternoon  in  color,  in  each 
city,  then  processing,  editing, 
scripting,  and  producing  a  30- 
minute  color  film  for  each  game. 
The  color  films  are  delivered  to 
TV  stations  in  each  national 
league  city  no  later  than  the  Wed- 
nesday night  after  the  Sunday 
game,  and  in  some  instances,  in 
lime    for   Tuesday    night    shi>\\ing. 

Ki'i-ls  Musi  (ii'l  I  here  nil  Time 

The  physical  logistics  for  photo- 
graphing, processing,  and  return- 
ing finished  films  on  schedule,  are 
a  lot  more  complicated  than  any- 
thing a  pro  quarterback  ever 
cooked  up  to  mi>ve  a  football 
across  a  goal  line. 

To  get  the  job  done,  split  sec- 
ond liming  and  close  cooperation 
are  an  absolute  nuist.  The  fact 
that  it  is  done  successfully  can  be 
attributed  to  an  integrated  cflorl 
by  all  hands  at  NF-I.  films,  the 
staff  of  Byron  Motion  Pictures  in 
Washington,  D,C',  (the  outfit  re- 
sponsible for  printing),  and  the 
Eastman  Kodak  Color  processing 
plant  in  Washington,  D.C,  where 
incoming  footage  is  developed. 

While  NFL  films  mav  he  head- 


quartered in  Philadelphia  and 
New  York,  after  the  final  whistles 
blow  on  Sunday  afternoon,  it  is 
Washington.  D.C.  that  bect>mes 
the  focal  point  of  activity.  All  the 
processing  action  is  concentrated 
in  the  nation's  capital.  This  is  not 
a  whim  choice.  Since  all  NFL 
films  arc  winged  in  by  air  to  one 
central  processing  location,  it  is 
L-ssential  that  the  area  he  open  to 
.lir  traffic.  Washington.  D.i..  has 
the  best  record  for  not  closing 
tlown  its  airport  because  of  weath- 
er conditions  of  any  city  on  the 
eastern  seaboard.  It  was  selected 
I  or  that  reason. 

Nenative  Moves  to  l.ab  by  Air 

As  soon  as  each  eame  is  over, 
stand-by  messengers  rush  cannis- 
ters  of  film  shot  by  NFL's  teams 
of  cameramen,  plus  written  play 
descriptions  to  the  airports  in  their 
respective  cities.  At  Washington, 
other  messengers  are  waiting  at 
the  two  D.C.  airpiirts  to  pick  up 
the  film  and  paperwork  the  second 
it  arrives  and  deliver  it  to  the 
Eastman  Kodak  color  developing 
laboratory. 

From  that  point  on.  each  film 
is  shuttled  back  and  forth  be- 
tween the  color  lab  on  Oakie 
Street  and  the  Byron  Motion  Pic- 
ture plant  in  Georgetown,  where 
it  is  edited.  First,  the  2.000-somc 
odd  feet  shot  during  the  game  is 
processed  by  the  Kodak  lab  and 
then  edited  down  to  yOO  feet  at 
the  Byron  plant.  This  is  timed, 
ami  returned  to  the  color  lab  for 
printing.  The  film  is  then  rushed 
hack  across  town  to  Byron  for 
final  editing  and  then  is  zipped  on 
out  to  the  airport  for  shipment. 

It's  a  wild  time  because  all  the 
game  films  have  to  be  processed 
and  out  again  within  4S  hours,  but 
it's  all  part  of  the  job  for  NFL 
Films,   a   company    that   has  gone 


from  amateur  to  prolu 
time  professional,  in  u- 
years. 

td  Sabol  I.aunihtd  ,p, 

The  driving  force  ai  p 
is    Ed    Sabol.   the  p- 
founder,    who   nursti: 
through    the    days   w 
known  as  Blair  Filn; 
man    who    "Had   It 
couldn't  stand  it.  At  r 
Sabol    sold    a    succc^- 
manufacturing    busir. 
tired    with    a  Iucrali\ 
live    a    life    of   leisur 
found  out  that  he  anc 
not  cut  out  for  each  oth, 

Restlessly  seeking  stflh 
do,    Sabol    turned  to   In 
hobby:    photograph)    - 
cellar  full  of  equipni. 
equipment:    cameras,  \t^ 
ing  machinery. 

More  to  keep  hiiii 
than   anything  else,  ^ 
a    small    motion   pic; 
called  Blair  Films  In. 
uct  was  travelogues  a: 
films.  As  it  stepped  ur  ■ 
ity,  Blair  Films  lurncJ  ,i 
pictures    for    Howard  i> 
Bahama  Development  «i 
Piper  Aircraft, 

W   the  same  tinu 
had  always  had  an  inlc  !• 
ball,  began  to  shoot  coiiat 
for  the  prep  school  teifc 
played  on.  This  was  pi| 
his  own  amusement.  Kl 
good  results  that  he  stti_ 
offers  from  other  prcpsS* 

WiiinliiC  Bid  on  Chant* 

The    big    break-t! 
howexer.  when  Sabc 
the    motion    picture 
National  Football  Li 
ionship  Game  were 
Ha\ing    picked    up 
know-how    on    ph\^ 
football    games    dun 
uiih   prep  schools.  S. 
ted  a  bid. 

.As    it    turned   out    1  * 
high  bidder  for  the  ■ 
ended  up  with  the  ci 
game.  With  the  com 
hand  Sabol  then  soK 
and   Compan_\.  a  cil 
facturer.  on  the  idea  ol «« 
and  distributing  the  liii* 
lie  relations  purposes,  i  ' 
set. 

I  hat  WasaDaj  loRc^ 


I 


VA  Suhol  (rinhl.  in  hood)  i.i  direct- 
inn  liliiiinfi  of  Salioniil  Liiiiixk 
Footlmll  action  at  a  cluiniiHonsliip 
t^diiic   hitiriiu   C.iinits  <nid  Packcr.-i. 


Ihat  first  game 
filmed  was  played  ■ 
30.  1962,  a  date  thai 
fans  will  remember. 

The  place:  Yankee 
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The  Green  Bay  Pack- 

!.>w  York  Giants, 
r.  Ferocious, 
^an-hour  gusts  raged 
'jikee  Stadium  while 
jure,  which  started  at 
les.  dropped  steadily, 
hd  payed  ten  dollars  a 
;h  the  game,  huddled 
i.'ts  listening  to  it  on 
jios. 

e  field,  bonfires  were 
jami  the  hands  of  the 
H  through  these  .Ant- 
fons.  Sabol  and  a  team 
f-anien  made  their  way 
Adelines,  the  end  zones. 
fxes.  filming  the  action 
jny  different  angles  as 

lital  work.  Film  brittled 

in   the   cold.   Cameras 

lad   to  be  thawed   out 

fires 

till,  the  cameramen 
went  to  the  hospital 
fingers,  another  tem- 

t  the  circulation  in  a 
the  standpoint  of  get- 

)  done,  the  conditions 

irst  possible. 

12.000  Feet  of  Color 

he  job  done  they  did. 
of  Ektachrome  Com- 
and  high  speed  Ekta- 
ersal  film  were  e.\fK>sed 
And    when    these    had 
down   into   the   final 
olor  film,  entitled.  Pro- 
Lonitesi    Day.    results 
I  worth  the  effort. 
1  at  Toot's  Shors"  Res- 
film  drew  raves  from 
"It  is  the  finest  football 
ever  seen."  said  Na- 
je  Commissioner.  Pete 
Dther  commented.  "The 
k  was  so  good  I  could 
5C  bumps  on  the  baton 

lur  Daley,  sportswriter 
/  York  Times,  summed 
1  his  column.  "Because 
fers  so  much  analytical 
ly  be  the  best  football 
y  to  date." 
lion  From  .Ml  Angles 

he  big  reasons  tor  the 
s  that  Sabiil  and  his 
ilmed  the  game  from 
:eivable  angle.  There 
ras  in  the  end  zones. 
:ameras  at  the  sidelines, 
ras  were  high  in  the 
e  the  50-yard  line,  one 
ry  play,  the  other  using 
:  lens  to  get  close-ups 
3tion.  Another  camera 
d  to  cover  bench  reac- 
teams  to  the  develop- 
lED     ON      PAGE      62) 


2.000  Milo  JoiirncN  Tlir()iio;li  Nonv  Fn^land 

Culorriil  Panorama    Vloiifi  "H«Tilaf:«-  Trail"  Tapliires  Srenit- 
and    llist<>ri«-al    Sifrhl*    <>f    Inltrt-I     l<>    Millions    nf    \  i«-«<r« 


Ntw  England's  Heritage 
Trail,  which  was  conceived 
in  1960  by  a  group  of  New  Eng- 
land civic  associations  with  the 
approval  of  state  development 
commissioners,  is  the  subject  of  a 
new  film  sponsored  by  the  New 
England  Mutual  Life  Insurance 
Company,  of  Boston. 

Premiered  at  the  Johnny  Victor 
Theatre  in  New  York  last  month. 
The  New  EngUiiul  Heritai^e  Trial 
was  introduced  by  James  B.  Mc- 
intosh, executive  vice-president  of 
New  England  Life,  and  by  James 
B.  Roberts,  vice-president. 

.Anticipate  60  Million  Viewers 

It  is  estimated  that  the  film, 
which  cost  S50.000  to  produce, 
will  be  seen  by  some  60  million 
people. 

"We  decided  to  sponsor  this 
picture."  Mr.  Mcintosh  said. 
"when  we  learned  no  film  depict- 
ing America's  first  heritage  trail 
existed.  We  believe  the  trail  is 
important  to  New  England  econ- 
omically and  historically  and  that 
a  film  which  tells  its  story  will  be 
of  genuine  interest  to  people 
everywhere." 

From  Skiers  to  Stone  Cutlers 

From  skiing  to  sky  diving,  from 
sailing  to  stone  cutting,  the  28- ': 
minute  color  film  covers  the  tradi- 
tional and  unusual  sights  along 
the  highway  trail's  2000-mile 
length. 

The  enigmatic  Mystery  Hill 
Caves  at  North  Salem.  N.H., 
which  may  antedate  Columbus  by 
4000  years,  receive  detailed  treat- 
ment. 

Paul  Rcvere's  birthplace.  Dan- 
iel Webster's  home  and  its  massive 
Witches'  Elm.  the  U.S.F.  Consti- 
tution, and  the  Mystic  Seaport  are 
among  other  important  places 
visited.  A  montage  of  area  colleg- 
es appears,  as  does  a  scries  show- 
Minute  .Man  stutue  at  lAxinfitou 
seen   in  film  of  "Hcritafif   Trail." 


ing  each  state  capitol.  There  is 
skiing  at  Stowc.  \t..  and  stone 
cutting  in  Barre  and  Proctor: 
s|^>cctacular  aerial  views  of  RhinJe 
Island  and  its  coastline;  granite 
quarrying  in  Frankfurt.  Maine  and 
memorable  scenes  of  Casco   Bay. 

The  lakes,  seacoasts.  hills, 
meadows,  and  valleys  of  the  six- 
state  region  are  pictured  flowingly 
in  the  richly  colored  wardriibes 
of  the  four  seasons. 

A  Pair  of  Lovel>  ^oung  Kjcs 

The  principal  character  in  the 
film  is  W  endy  Packer,  an  11- 
year  old  actress  from  Hazardvillc. 
Conn.  She  plays  "Barbara  Anne ". 
a  child  whi>  takes  an  imaginary 
trip    along    the    trail    accompanied 


Young  Wendx  Packer  iii/iV/c.v  t/Vti- 
cr.s  on  Scii  Eniilaiul  Hcritafic  Trail. 

by  "Deming  Jarves."  early  19th 
century  manufacturer  of  Cape 
Cod's  cherished  Sandwich  glass. 

Production  of  the  film  began 
15  months  ago  at  the  studios  of 
Bay  State  Film  Productions.  Inc.. 
in  Springfield.  Mass.  Kd  knowlton 
of  Charlton  City.  Mass..  wrote  the 
script.  Camera  crews  logged  6000 
ground  miles  and  750  miles  in  the 
air  during  shooting.  More  than 
10.000    feet    of    color    film    were 


James  B.  Hoberts,  vicc-prciidint  of 
Scic  England  Mutual  Life  /ri.vur- 
ancc.    wai    one    of    hosts    in    .V.    Y. 


James  B.  .Mcliitosli  (/).  "/  .\  r  u 
Lnfiland  Miittuil  I.ifr  In.suranci-  Co. 
and  Duiiil  Dotjii .  Hinj  Slate  Fihn 
Production.s,   the  producer. 

shot.  Of  these.  1 .026  feet  are  used 
in  the  completed  film. 

52  Million  Saw  Previous  Film 

New  England  Life  officials  say 
a  60  million  estimated  audience 
for  the  new  film  is  based  on  the 
company's  previous  successful 
film.  AV»  Enifland  Portrait,  which 
has  been  seen  by  52.000.000  peo- 
ple since  its  release  in  1956.  New 
Lnaland  Portrait  is  still  in  circula- 
tion, still  much  in  demand,  and 
was  recently  selected  by  .American 
.Airlines  for  showing  on  Astrovi- 
sion  on  jet  airlines. 

The  New  Eiiiilund  Heritage 
Trail  is  now  available  throughout 
the  country  from  Asse^ciation 
Films,  Inc..  which  was  also  the 
distributor  of  the  earlier  New  Eng- 
land Life  film.  • 
•        *        * 

"Follow  the  Gulls  "  Over  a  New 
Scenic  Chesapeake  Bay  Route 

Follow  the  Gidh.  a  newly-re- 
leased color  film,  features  a  trip 
across  Chesapeake  Bay.  from  east- 
ern Virginia  to  the  southern  Vir- 
gina  mainland,  via  the  new 
bridge-tunnel.  The  13-minute  nuv 
tii>n  picture  is  available  for  free- 
loan  use  to  TV  stations,  high 
schools,  colleges  and  adult  groups 
cast  of  the  Mississippi  through  the 
natii>nal  distribution  centers  of 
Association  Films.  Inc.  It  is  pre- 
sented by  the  Chesapeake  Bay 
Bridge  and  Tunnel  District. 

Follow  the  (lulls  highlights  the 
construction  of  the  18-mile  com- 
plex with  its  twelve  miles  of  low- 
level  concrete  trestle,  two  one- 
mile  tunnels,  two  steel  bridges  and 
four  man-made  islands.  It  shows 
how  this  new  route  affords  travel- 
lers a  variety  of  sightseeing  oppor- 
tunities along  the  way  including 
views  of  Hampton  Roads  Harbor 
and  the  ports  of  the  upper  bay. 

Scenes  from  Williamsburg, 
Jamestown  and  Virginia  Beach, 
the  southern  terminus  of  the 
bridge-tunnel,  are  also  featured.  • 
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Fi<'^lilinii  ilcaw    loll  of  Off-DulN   Accidcnls 

Nr>*     Y..rk    T.l.plion.-    (oiiipaii)     S|u.iiM.r>    "SalV    «.r    Sorry"    lo 
M,-.l     I'rohl.iii     ul     J..I.      \I.-.IH,-     Tliroiifrh     Oli-Uutv     Arri.lilils 


a  considerable  monetary  saving. 
Mut  more  than  this  —  it  has  been 
inslrumcnlal   in  saving  New  York 


Telephone  Company  pec; 
a  great  deal  of  human  su 


ABSiNci;  From  mi  Jon  is  a 
universal  problem  for  indus- 
try. For  the  New  York  Telephone 
Company  it  represents  an  annual 
cost  of  more  than  1  1  million  dol- 
lars. Five  to  six  percent  of  the 
total  absence  is  caused  by  off-duty 
accidents. 

To  meet  the  problem,  the  com- 
pany has  recently  formed  a  cen- 
tralized company-wide  absence 
control  program  and  is  distributing 
internally  a  series  of  films  which 
are  designed  to  help  curb  absenc- 
es. A  recent  motion  picture  in  this 
series.  Safe  or  Sorry,  is  aimed  at 
the  important  problem  of  off-duty 
accidents. 

Job  Safety  Gets  Attention 
As  the  film  points  out.  thou- 
sands of  man  hours  are  expended 
each  year  in  writing  about  safety 
.  slogans,  bulletins,  booklets, 
talking  it  up  at  group  meetings  .  .  . 
all  in  an  effort  to  prevent  acci- 
dents on  ihe  job. 

"But  it's  usually  not  until  we 
see  our  own  blood  on  the  highway 
and  spend  a  few  uncomfortable 
weeks  in  the  hospital  that  most  of 
us  begin  to  think  about  o//  the  job 
safety  awareness  as  our  own  very 
personal  problem."  the  film  says. 

Lcailcr  in  Industrial  .Safety 
On  the  job  safety  awareness  is 
built  into  practically  everything  an 
employee  does  in  the  telephone 
company.  The  Bell  System  has 
traditionally  been  a  leader  in  in- 
dustrial safety  records.  But  em- 
ployees sometimes  lose  this  atti- 
tude when  they  step  out   into  the 


v^ide   world   of  free-time  carefree 
living. 

Saje  or  Sorry's  content  is  based 
on  actual  occurences  of  accidents, 
and  these  are  stressed  in  propor- 
tion to  their  actual  incidence  in 
the  records.  The  film  concentrates 
mostly  on  the  causes  of  such  com- 
mon accidents  as  the  natural  haz- 
ards of  home  —  ladder  falls,  back 
strain,  burns,  etc.  —  and  the 
equally  serious  problem  of  auto 
injuries.  It  is  basically  an  animat- 
ed motion  picture  with  some  li\e 
action  clips  taken  from  Bell  Sys- 
tem safety  films. 

Major  Investment  in  Showings 
Saje  or  Sorry,  which  was  pro- 
duced by  Gotham  Film  Produc- 
tions. Inc..  New  York,  is  being 
shown  to  all  company  employees 
at  in-plant  screenings.  The  im- 
portance of  these  showings  to  the 
company  can  be  realized  from  the 
fact  that  over  25.000  man-hours 
will  be  invested  in  employee  at- 
tendance at  the  showings.  The 
film  is  being  well  received  in  the 
company.  Interest  is  also  being 
evidenced  throughout  the  Bell  Sys- 
tem —  and  even  in  some  other 
industries. 

Since  the  absence  contrt)l  pro- 
gram and  the  film  series  has  been 
in  effect,  there  has  been  a  marked 
improvement  in  the  company's 
absence  record.  It  has  now  dropped 
—  in  countable  daily  absences  — 
from  3.3  percent  of  scheduled 
work  days  to  slightly  over  2.7  per- 
cent. At  a  company  cost  of  $400.- 
()()()  for  each  tenth  of  one  percent, 
it  can  he  seen  thai  there  has  been 


'\ 
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Love  Makes  the  Long  Distance  Pliont 

Film    KiH'ourages    Beller    llaii<iliii^    of    Non-KiisinrMJ 


PEOPLE  Make  Long  Distance 
Calls  mainly  because  they 
want  or  need  to  speak  to  their 
loved  ones. 

This  is  the  simple  basic  theme 
of  a  new  Bell  System  film,  /'/ic 
.VtM7  Best  Thing  to  Being  There. 
now  being  used  within  the  system 
to  encourage  more  effective  han- 
dling of  non-business  long  dis- 
tance calls.  It  is  based  on  the  re- 
sults of  a  survey  conducted  h\ 
American  Telephone  &  Telegraph 
Company  which  can  be  summed 
up  as  "the  telephone  cord  has  re- 
placed the  umbilical  cord." 

Covers  Basic  Points  in  Survey 
The  film,  produced  by  Film 
Graphics,  Inc.,  New  York,  and 
written  by  William  Bernal.  pre- 
sents in  dramatic,  graphic  amusing 
animation,  the  basic  points  con- 
tained in  the  long  distance  Resi- 
dence Market  Survey.  To  drama- 
tize the  points  and  give  the  film 
unity,  the  story  is  presented 
through  one  typical  family  unit 
and  its  adventures  in  growing  up. 
growing  apart  (geographically), 
and  keeping  in  touch. 

The  film  shows  that  the  I'nitcd 
States  is  a  family-oriented  nation. 
The  basic  unit  of  the  family  is. 
and  always  has  been,  a  prime  in- 
gredient of  the  culture.  However, 
modern  times  have  changed  radic- 
ally the  structure  of  this  family 
unit,  and  because  of  the  change, 
the  long  distance  telephone  line  is 
one  very  important  way  the  family 
maintains  its  unity  —  "by  keepini; 
in  touch   " 

Much    More    1  haii    a    t  onvenience 

The  picture  also  says  that  long 

distance    lines   are   a  con\enience. 

i.ut  a  ureat  deal  more.  I'sers  have 


.\uiit  Sophie  i.v  off  on  a  i 
trip  abroad— })ut  .she  herf^. 
uitli  ihc  fainihj  at  home  (I 

stated  that  such  calls  an 
as  good  as  a  visit",  "a 
"better  than   a  letter",  al 
showing  love  and  affectio 
way   of   offering  consol; 
couragement.  friendship. 

It  is  natural  that  cmotil 
underlying  cause  ot  thel 
make  a  long  distance  calB 
derstand  this  may  help 
company  personnel  hand! 
distance  calls  give  bettel 
and  to  derive  more 
from  their  own   jobs 

Buzz  is  statioiu'd  (/(  i/ii  ar, 

bill  till-  phoiii    /)/iiit;\  /id 


Job  Corps^  Girls  Learn  Dental  Hygin 


U.)\v  Oo  You  Tell  17  to  21 
year-old  girls,  who  may  never 
have  tlone  so  before,  to  brush 
their  teeth?  That's  one  of  the 
questions  they've  been  asking  at 
the  all-girl  Job  Corps  Center  in 
Charleston.  West  Virginia. 

The  answer  to  this  particular 
question  is  forthcoming.  Film!  air 
Communications.  Santa  Barbara. 
California,  has  just  finished  pro- 
duction of  a  2.*i-minute  pro- 
eranmied     instruction    course    on 


dental  hygiene. 

The  program  was  devel' 
Packard  Bell  Electronics,  i 
of  the  center,  for  use  c 
AYR- 1  I  raining  Consol 
console,  which  is  dcsigr 
auto-instruction,  uses  35m 
slides  which  are  advanced 
audible  beeps  on  an  accc 
ing  narration  tape. 

^Telling  the  girls  how  a 
to  brush  their  teeth  was 
mary  purpose  of  the  progr 
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,S.  Dept.  of  Parks.  Kaiser  Jeep.  International  Paper,   Sandia  Corp.,  L.I.  Lighting,  Carnegie  Tech  and  others 


SLIDE-TO-SLIDE 

DISSOLVING 

UNIT 

WITH  BUILT-IN 

SOUND 

SYNCHRONIZATION 


Creates  a  new  automatic  'dissolve"  projection  system  with  the  flexibility 
and  quality  of  2x2  slides  plus  the  action  and  effectiveness  of  sound  mo- 
tion pictures  .  .  .  using  existing  equipment. 

The  HPI  Control-A-Show  is  a  new  and  highly  effective  tool  for  use  in 
sales,  advertising,  training,  teaching,  progress  reports,  time  lapse  projec- 
tion, animation,  displays  and  similar  applications  in  business,  educa- 
tional, scientific  and  governmental  fields. 

The  compact,  easy-to-use  HPI  Control-A-Show'  is  the  first  one  package 
unit  to  offer  this  exclusive  combination  of  features: 

•  It  will  dissolve  the  image  of  one  slide  projector  into  the  image  of 
another  projector  .  .  .  smoothly  and  automatically,  without  con- 
tinuity-disturbing black  intervals  or  while  flashes. 

•  It  will  synchronize  sound  from  a  stereo  tape  recorder  with  the  dis- 
solving image  changes  from  two  automatic  projectors. 

•  It  can  be  used  manually,  or  remotely  without  a  tape  recorder  for 
"live"  commentary  operation. 

•  It  will  program  synchronizing  signals  on  the  tape  with  its  built-in 
signal  generator. 

No.  806  HPI  CONTROL-A-SHOW  —  complete  S299.95 


® 

If  your  dealer  cannot  supply  you.  contact: 
HUDSON   PHOTOGRAPHIC   INDUSTRIES.   INC.   •   EDUCATIONAL/INDUSTRIAL   PRODUCTS   DIVISION 

IRVINGTON-ONHUDSON.   NEW  YORK 
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JOIN  THE  INTERNATIONAL  SET  OF  WORLD  MARKETERS  AND  PRODUCERS 
FOR  WHOM  WE  HAVE  DUBBED  FILMS  IN  ONE  OR  MORE  LANGUAGES 

FOREIGN  LANGUAGE  &  CINEMA  SERVICE 

7046   HOLLYWOOD   BOULEVARD,   LOS  ANGELES,   CALIFORNIA  90028 
Telephone:    Hollywood   7-5128   (Area   Code   213) 


SOW    AVAILABLE    FROM    BUSINESS    SCREEN! 

1, 


National 
Directory 
of  Safety 
Films 

1965-1966  KI>ITION 


A  comprehensive  catalog  listing  over  a  thousand  motion 
pictures,  filmstrips,  and  slides  dealing  with  safety  and 
related  topics  such  as  fire  prevention,  health,  training,  first 
aid,  and  rescue.  The  catalog  includes  sections  on  occupa- 
tional safety,  office  safety,  farm  safety,  school  safety, 
traffic  safety  and  home  hazards.  Each  listing  gives  a  de- 
scription of  the  film  (type,  length,  year  produced),  sum- 
marizes the  content,  tells  where  each  film  can  be  obtained, 
and  whether  it  can  be  rented  or  must  be  purchased. 

It  is  the  most  complete  safety  film  catalog  published.  It 
can  provide  assistance  to  the  many  individuals  and  groups 
involved  in  safety,  education,  club,  or  civic  activities. 

Single   copies  $2.80;  send  tlicck   uiih   orders. 
(wrie  for  schedule  of  quaiUily  lii.untinis) 

BUSNESS  SCRKKN    M  \<;AZINE 

706 i    Shrriiluii    Hoad.    Chicago.    Illinois   60626 


(cont'd    from    previous    PAC.F  ) 

capturing  and  holding  the  interest 
of  a  group  of  girls  with  divergent 
backgrounds  and  educational 
levels  was  the  problem.  The  solu- 
tion is  found  in  the  theme  which 
is  woven  throughout  the  instruc- 
tional material:  bad  teeth  can 
bring  personal  unhappiness. 

By  using  live-action  photos  to 
highlight  affairs  of  the  heart  the 
production  hopes  to  involve  the 
girls  in  something  which  is  already 
foremost  in  their  minds.  Even  the 
casting  was  done  with  the  idea  of 
using  talent  with  whom  the  girls 
could  identify.  And  the  narration, 
which  at  times  presents  very  ele- 
mentary material,  was  handled 
with  extreme  care  lest  it  sound 
condescending. 

Although  it's  too  early  to  judge 
the  success  of  the  program  it 
should  be  noted  that  everyone  in- 
volved in  the  production  now 
rinses  his  mouth  out  with  water 
after  having  a  between-meals 
snack.  • 

*        *       .* 

"Good  Old  Days"  of  Air  Travel 
Are   Re-Lived   in  "Fly  American" 

In  this  jet-age  of  air  travel, 
there's  a  rich  vein  of  nostalgic  in- 
terest and  inevitable  comparison 
which  has  been  tapped  by  Ameri- 
can Airlines  with  the  recent  re- 
lease of  an  original  1933  travel 
film  that  is  showing  viewers  what 
it  was  like  to  fly  from  Chicago  to 
New  York  on  one  of  the  compa- 
ny's twin-engine  Curtiss  Condtir 
biplanes  in  the  good  old  days. 

Community  organizations  and 
television  stations  alike  have  re- 
s|ioik1ciI  with  heavy  print  requests 
tor  the  picture  through  its  dis- 
tributor. Association  Films. 

The  2()-minute  film.  Fly  Anicri- 
can.  which  might  be  described  as 
"high"  (ov  airborne)  camp  had 
been  out  of  distribution  tor  more 
than  30  years,  until  the  original 
negative  was  recently  disco\ered 
in  American  .Airline's  film  vaults. 
A  test  print  was  made  and  it  was 
decided  that  the  film  should  be  re- 
issued because  it  shows  so  dra- 
matically the  tremenilous  striiles 
commercial  aviation  has  made  in 
only  three  decades. 

Audiences  will  find  the  film  an 
amusing  and  nostalgic  "(iraiul  Ho- 
tel" of  the  air.  with  a  most  di\erse 
cast  of  characters:  a  lillle  okl  lail\ 
on  her  first  plane  trip,  a  movie 
star  win)  travels  as  she  lives, 
"among  the  stars"  and  an  anxious 
father  racing  the  stork.  A  high- 
light of  the  film  shows  the  "great 
winged  bird  "  outdistancing  a  iiain 
far  below. 

At  the  lime  Ihe   tilm   was  made 


.American     Airlines    * 
American    Airways.  Thofj, 
presentation  title  and  djai 
remain   on   the   film.  T!  r 
Condor  carried  18  pas> 
would     make     the    ( t 
York  run  (landing  at  N, 
port)   in  "about  five  h 
ing    time    from    Bostm  t 
.Angeles   was   "a   little  i,rt  > 
a  day." 

American  Airlines  h.ii,. 
a    special    prologue   am. .-pi 
to  Fly  American  whit! 
the    advances    aviation 
culminating  in  the  7(i" 
now   in  service. 


Pros  Give  Young  Ballplan 
Safety    Pointers   in   Aeii  Ph 

A    new    public   serM,  ; 
picture  depicting  safei\ 
youth   baseball   has  Ki. . 
by  Aetna  Life  &.  Casuuli  ■! 
ford,  Conn. 

Called  riay  Ball.  I\. 
color  film  illustrates  c, 
tices   that   can   injure  un^ 
players  and  offers  tips  c  \u 
prevent  on-the-dianiond  xi 
It  was  produced  by  .A.'  '■ 
Casualty   in   cooperati- 
Babe   Ruth    League  andhe 
cinnati  Reds. 

In   the    13-minuie  filnOf 
nati    players    give   ha^c' 
ad\ice    and    demonsir, 
avoid     injuries     that 
players   of  a   typical 
preventing   it   from  qi 
the    state    championshir 


For    16mm.   Film  —  400    t-  •' 

Protect  your  filn 
Ship  in  FIBERBILT  CB 

Sold    it   IcAding  d«<l 
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.\  HOMi;  OWNI-RSHIP: 

(  KOM    IHI     PRhCIDISC.    I'A(.K    39) 

iiiur  reasons  behind  the  progress 
yicrship  with  sonic  emphasis  on 
lon  which  saviniis  ami  loan  asso- 
1  made  in  niakint;  this  progress 
-lably  many  of  our  own  people, 
they  are  in  their  day-to-day  activ- 
)t  realize  that  our  business  has 
;)r  financial  catalyst  in  a  ilraniatic 
»merican   life. 

.ure   is   divided    into    three    parts: 
irs  the  reforms  enacted  as  a  result 
Ision  of  the    iy3()'s:   the   second 
reviews  the  post-war   real  estate 
the    third    phase    expresses    the 
I  the  hope — that   the  progress  of 
.hip  in  the  I  nited  States  may  be 
other    countries    abroad    by    the 
the  savings  and  loan  idea, 
ve  this  film  is  unusual  in  several 
s  certainly  the  first  time  anyone 
set  down   on   film   the   chain   of 
have   produced    the    recent   great 
\merican   home   ownership.    It   is 
in  that  three  of  the  highest-rank- 
in  our  national   government  par- 
it:   Chairman    Patman    introduces 
on   depression    reforms:    Senator 
(xluces    the    section    of    the    film 
the  start  of  the  post-war  hous- 
he  film  is  clima.xed  by  \ice  Presi- 
irey's  appearance. 
m  in  Our  Time  was  produced  for 
ivid  L.  Wolpcr  Organization.  This 
which  created  the  award-winning 
Lxrunientary,     llw    Mukini;    of    a 
960  and  which  presented  a  sequel 
i  campaign  just  a  month  ago." 
\$.sociations  to  Promote  Showinijs 
for  showing  by  the  League's  mem- 
ons  to  service  and  church  groups 
uls.  prints  of  the  new    picture  are 
available  for  outright  purchase  or 
il.  It  is  accompanied  by  an  excel- 
ional    kit.    containing    a    synopsis, 
troductory  remarks  for  local  show- 
s   release    and    an    order   form.    It 
cd  last  November  at  the  73rd  an- 
tion  of  the  League  and  drew  en- 
plause  from  the  entire  assembly.  • 


peration  was  a 

SS...but  the  patient  died 

in  lose  "patients"  through  sonne 
I . . .  such  as  titles  not  up  to  the 
f  the  rest  of  your  production.  .  . 
nst  loss  of  clients  by  protecting 
investment  in  time  and  money 
mall  investment  in  Knight  titles. 

3HT  STUDIO 

/hicago  Ave.,  Chicago  11 


niiodir^  kw  CAMART  PRODUCT 


Kin\A/  SHOOT  MULTIPLE 
nUff  IMAGES  FROM  A 
SINGLE  SUBJECT  WITH  THE 

CAMART  OPTICAL 
FXUNIT 


ProdDces  2-7  Images  in  Rotation . . .  Montages 
Special  Distortions . . .  Unlimited  Variations 

Create  unusual  optical  etTects  right  in  your  own  camera  Give 
your  films  drama  and  impact.  The  Camart  Optical  FX  Unit 
can  be  used  with  motion  picture  cameras  TV  cameras 
animation  cameras.  The  unit  reproduces  up  to  7  multiple  images 
from  a  single  object.  These  can  be  rotated  clock-w  ise  or  counter 
clock-w  ise  .  .  .  fast  or  slow  ...  or  photographed  "still." 


Camart  Optical  FX  Unit  with  four  surface  prism,  mount, 
revolving  housing,  camera  base  plate  and       $11050 

double  arm  assembly  '^" 

AJJitii'ii.il  Prnm<  C  AcceKnriri  Ai.iihble   Pri, 


,11  Kti/'ii 


ARRIFLEX  •  BOLEX  •  RLMO  •  MAURER  •  MITCHELL  I.  MANY  OTHERS 

ROTATOR  LENS  for 

CAMART  OPTICAL 

FX  UNIT  FOR         ^i^^V 


\m' 


16-35mm  & 
TV  Cameras 


The  Rotator  Lens  reproduces  images  upside  down, 
sideways  or  tilted  at  any  angle.  Scenes  can  he  rotated 
a  full  360"  in  clock-wise  or  counter  clock-wise  direc- 
tions to  create  a  spinning  effect  at  any  speed.  Or  by 
cranking  back  and  forth,  you  can  create  a  ship-board 
motion.  Uses  and  applications  are  limited  only  by 
your  imagination.  Ideal  for  animation  and  live  action 
commercials  ^  -  _  _ 

Camart  Rotator  Lens  ^loO 

Adaptor  jor  TV  Cameru\  Available.  Prices  on   Request. 


I'lir  fiirtlier  details  write: 


the  CAMERA-MART  inc. 

IS-f  BrOddvkuv,  New  ^ork  2>.  N.  Y. 
Pl.aza  7.fi9T7 
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Nwhat's  ne\A/  In  produ(ti, 


S.  Dfim  PetirsDii,  /hi  .sic/i  ;i/  o/ 
;wtY   nitli   Ricluird  Ballciitiiw. 
Canada.    Slaiuling    (/    to    r): 
I.alxir  Hi  lalit)ii\  firoup.  (Uorfic 

Canadian  Directors  and  Producers 
Collective  Pact  Is  Now  In  Effect 

•  The  Directors  Guild  of  Canada 
has  announced  the  signing  of  the 
first  Collective  Agreement  with 
producers  in  that  country,  cover- 
ing the  employment  of  freelance 
directors.  The  pact  was  negotiated 
between  the  DGC  and  the  Associ- 
ation of  Motion  Picture  Producers 
and  Laboratories  of  Canada  and 
went  into  effect  January  1.  1966. 
The  agreement  establishes  mini- 
mum rates  and  working  conditions 
as  well  as  defining  the  creative 
rights  of  the  director  and  will  em- 
brace all  specialists  in  that  cate- 
gory working  on  a  free  lance  basis 
in  the  Canadian  film  industry. 
First  producers  to  sign  the  agree- 
ment were  Peterson  Productions 
Limited  and  Chctwynd  Films 
Limited.  The  Guild  was  formed 
in  1962  and  at  present  has  some 
60  members.  • 

*        *       * 

Priority  Color  Film  Processing 
Introduced  by  Bcbcll  &  iicbell 

i-r  .^O-minutc  dry-to-dry  jirofcs- 
sional  16mm  and  3.'^mm  Ansco- 
chromc  cine  priority  processing  has 
been  introduced  in  New  York  by 
Bebcll  &  Bebcll  Color  Laborato- 
ries. Inc. 

According  to  Norman  Lars  Be- 
bcll. new  designs  of  equipment 
and  formulation  of  chemicals  has 
now  brought  professional  cine 
color  processing  to  a  nominal  rate 
of  one  half  hour,  dry-to-dry  .  .  . 
down  to  the  speed  of  b/w  process- 
ing. 

This  new  concept  makes  availa- 
ble a  practically  insi  intaneous 
sound  or  silent  film  color  process- 
ing service  ideal  for  use  i  TV 
spot  news  programming.  I'he 
Bebell  lab  is  processing  daily  lot 
a  major  network  and  its  affili- 
ates. ) 

Additionally,    half-hour   dry-to- 


CaiuuUan  producers'  firoiip,  si'^ns 
president  of  Directors  Guild  of 

Arthur  Chctuynd,  chairman  of 
Cornian,  Gerald  Charncij.  DC.C. 

dry  processing  is  finding  applica- 
tion in  test  TV  commercials,  color 
work  prints,  color  answer  prints, 
color  timed  prints,  sports  color 
photography,  engineering  and  data 
color  photography,  specialized 
medical  color  cinematography, 
high-speed  color  duplicates,  in 
addition  to  general  motion  picture 
production.  • 

*        *       « 
Kim  &  Gifford  Conduct  Film 
Seminars  for  New  York  Agency 

At  the  request  of  the  Sullivan. 
Stauffer,  Colwell  &  Bayles  agency, 
Paul  Kim  and  Lew  Gifford,  New 
York  film  producers,  have  recent- 
ly conducted  a  sjx'cial  night  course 
for  the  agency's  creative  television 
department.  The  ten-week  course 
explored  metht)ds  for  creating 
ideas,  techniques  in  experimental 
film    for   client    presentations.     • 


National  .\udio-\'isual  Association  presented  "Talk  Is  Sot  I 

Second  Annual  Audioiisu(d  Institute  for  American  Society  jinrn, 
Development  held  at  Indiana  University  last  fall.  Threc-scrttm 
tion  was  continuing  coast-to-coast  shotcings  in  early  month'- 


Eddie  Paul,  Film  Musician,  Is 
Accepting    Free    Lance    Subjects 

Edward  (Eddie)  Paul,  who  has 
composed,  conducted,  scored  and 
laid  tracks  for  hundreds  of  motion 
pictures  in  the  factual  film  field, 
is  now  available  for  free  lance 
work.  Long  known  for  his  work 
on  Jerry  Fairbanks  Productions 
and  (for  the  past  15  years)  for  the 
music  in  AT&T  films,  he  is  now 
at  liberty  to  accept  assignments. 

A  graduate  of  the  Julliard 
School  of  Music  in  New  York 
City.  Paul  was  music  director  for 
the  Roxy,  New  York  and  Para- 
mount Theaters  in  that  center.  .4 
member    of    the    Motion    Picture 


\\hen  "Point  of  >'iew"  began  Broadway  run   (see  page  35),  principals  on 

hand  were  (I  to  ;):  Milliin  Rohert.son.  director.  Radio-TV-Tilm,  NTA; 
Dr.  jaines  Perkins,  nianaging  director,  XT.\:  Emerson  Foote.  chairnunt. 
Xut'i.  Interagency  Council  on  Smokiiifi  ti  Health:  and  Sol  IAf.\on  of  XTA. 

PREMIERE  "poTiTf^fvtOri 


Academy.     Televisi 
and    ASCAP.    his 
"sensitivity  and  gooo 
with     vast     technics 
according  to  one  lo; . 
Vince    Hunter  of  theiH 
cific  Railroad. 
Paul    is    located 

Lomond   Place.  Hoi 

*  * 

Hollywood  Valley  Fil  U 
Equipped   for  Super-Sn 

•;v    .'K  new   Research  Plu 
tical    printer,    providii  a 
Super-8mm     capabil"    ■ 
area,  has  been  insi,: 
wood  Valley  Film  I 
bank.    Calif.    The 
handles  16  and  35ni 
jector  side:  8  and  Sui-a 
the  camera  side.  , 

According    to    lab  a- 
Frith,  the  printer  i"-   ■ 
by  punched  tape  to  i 
aiul  other  effects,  ( ' 
tures   incluile  expo^ 
( made  with  neutral  ^ 
and  use  of  aluminuii 
probes,  on  the  origin 
panding    the   Super- 
contact    printer   is  l'- 
by  Peterson  Motion  Pi'»l 

ineiit  Co. 

*  * 

Graflex,  Inc.  Names 
Connelly  to  New  Post| 

D.miel  W  .  \lcl/dorf; 
1).  Connelly  have  K'| 
U)  new  posts  in  the 
ment  of  Graflex.  Iru 
now  field  sales  man 
\silh  coordinating  t 
company's  field  salc~ ' 
home  office  progij 
He  has  been  with  ' 
1W46.  Connelly  admini.>f- 
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lit'  of  the  line  liijron 

New  Motion 
in  Washington,  D. 

riy  an  acre  of  land 
ndiistrial  and  com- 
opnicnt  area  close 
V\  ashington.  D.  C. 
I  Pictures  has  an- 
I  to  build  a  new 
ion  picture  center 
aboratory  and  pro- 

the  60.000  square- 
ive  been  completed 

in  the  engineering 
nt  will  be  located 
tol  and  K  Streets. 
c  Capitol  Plaza  and 

Government  Print- 
Jnion  Station.  Con- 
bcgin  this  Spring. 
Jyron  facility  will 
in  three  times  the 
:  of  the  present 
ace  for  additional 
mnsion  is  required. 
St  in  a  large  sound 
igton  is  being  con- 

;  will  be  unique  in 
IS  window-less  con- 
of  filtered  air  to 
3m"  standards,  etc. 
convenient  by  rail 
i  location  is  very 
ity  Beltway.  • 

'reduction    Review 

Annual  Priiduction 
our  next  issue.     • 


Sfotion  Picture  Center  in  Washington. 

Field  Enterprises  Set  Up 
Audio-Visual  Service  Group 

.A  new,  audio-visual  services  de- 
partment, under  the  supervision  of 
Robert  E.  Dressier,  has  been  or- 
ganized by  Field  Enterprises  Edu- 
cational Corp..  publishers  of  the 
World  Book  Encyclopaedia,  Child- 
craft  and  other  reference  ma- 
terials. 

The  department  will  produce 
films,  filmstrips  and  recordings  to 
serve  the  company's  needs  and 
will  also  experiment  with  audio- 
visuals  for  coninicrciai  and  educa- 
tii>nal  television  and  the  school 
market.  It  is  under  the  overall  di- 
rection of  James  Colvin.  vice- 
president  and  director  of  adver- 
tising. 

Headquarters    are    at    the    Mer- 
chandise Mart  Plaza  in  Chicago.  • 
*        *        * 

Victor  Duncan   Opens  Chicago 
Camera  Rental,  Repair  Office 

Victor  Duncan.  Inc.,  of  De- 
troit, supplier  of  professional  cam- 
eras and  camera  accessories  to  mo- 
tion picture  producers,  has  opened 
a  new  Chicago  facility  at  12  E. 
Grand  Ave.  Frank  Marasco,  for- 
mer shop  foreman  at  Detroit, 
heads  this  rental  department  which 
includes  repair  services  and  an  ex- 
tended inventory  of  Arriflcx,  Bell 
&  Howell.  Eclair.  Mitchell  and 
other  cameras. 

A  featured  item  is  Duncans 
conversion  of  Mitchell's  Mark  11. • 


oinni  REDUCTION 

PRINTS 

.   CONTINUOUS   PROJECTION 

TREATMENT 
.    FAIRCHILD   &   TECHNICOLOR 

CARTRIDGE   LOADING 


T 


B 


PHOTOGRAPHIC  LABORATORY,  Inc. 

6555  NORTH  AVE.,  OAK  PARK,   ILL. 
Area    Code   312-386-6603 


r 


Another  F  &D/ LuIjU  Exclusive! 

AERO-VISION 

...  a  nev/  anti-vibration  mount 
designed  for  use  in  helicopters, 
airplanes  or   other  moving  vehicles  , . . 


Five  patented  features  pro- 
vide almost  100°o  picture 
steadiness  and  freedom 
from  vibration— even  when 
using  long  lenses. 


Rental 


Available  immediately  lor  sale  or  rent. 

Call  or  write  for  brochure. 

F&B/CECO 


C. 

MAIN  OFFICE:  31S  West  43rd  St..  New  York.  N.  Y.  10036 
Phone  (212)  )U  61420-Cable  CINEQUIP-Tele«  1-25497 

Branches:  Florida;  51  East  10th  Awe..  Hialeah.  (305)  888  4604;  Mgr.  Norman  Zuckernn.)n. 
Telex  51532  California;  6446  Santa  Monica  Blvd.  Hollywood.  (213)  HO  5  7196.  Mgr  Bill 
Saltzman  W,ishington,  DC  :  1314  Powhatan  SI  .  Alexandria.  Va..  (703)  683  2520.  Mgr.  Greg 
Bell  Atlanta;  140  Spring  St.  (404)  523-5653.  Mgr  Gordon  Craddock  /  New  Orleans:  822 
North  Rampart  St  ,  (5041  5.''2  5364.  Mgr    Fr.ink  Richard 
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Sam  C  Gale,  Jr. 


Sam  Gale  lo  Direct  Sales  of 
Capital's  New  Miami-Based   Lab 

Sam  C.  Gale.  Jr..  has  been 
named  sales  manager  t)f  the  Mi- 
ami-based laboratory  of  Capital 
Film  Laboratories.  Inc..  which  is 
headquartered  in  Washington.  D. 
C.  He  will  continue  in  his  present 
capacity  as  a  sales  executive  in  the 
nation's  capitol,  responsible  for 
new  business,  advertising  and  sales 
promotion. 

Capital  president  Alfred  E. 
Bruch  noted  that  Gale  was  "main- 
ly instrumental  in  developing  the 
Miami  subsidiary  concept."  The 
company's  third-of-a-million  dol- 
lar facility  in  that  area  will  be  the 
only  laboratory  in  the  Southeast 
offering  35mm  color  overnight 
"daily"  film  processing  service  to 
producers  in  Florida,  the  Carib- 
bean and  Latin  America. 

Prior  to  joining  Capital  in 
1963.  Gale  was  a  writer  and  direc- 
tor of  motion  pictures  for  General 
F.lectric's  Missile  and  Armament 
Department.  Burlington.  Vermont. 
He  holds  a  degree  in  advertising 
from  the  University  of  Minnesota. 
The  company's  new  branch  is  at 
I99«  N.  E.  l.-^Oth  Street.  North 
Miami.  • 

«  » 

Leonard  Hirschfleld  at  MPO 

i-r  Cameraman-Director  Leonard 
Hirschfieid  has  joined  the  staff  at 
MPO  Videotronics  Inc..  New 
York.  He  is  noted  for  his  work 
as  director  of  photography  for  the 
feature.  Daviil  and  Lisa,  as  well 
as  on  many  award-winning  TV 
Commercials. 

Mr.  Hirschfieid  uill  be  avail- 
able to  direct  and  photograph 
connncrcials  and  industrial  films 
at  MPO.  Prior  to  joinin;'  MPO 
he  was  a  vice-president  a  VPL 
His  early  film  exiicriencc  in- 
cludes a  B.A.  in  Cinema  at  Ihc 
University  of  Southern  California 
and  free-lance  directing,  cinema- 
tography,  editing   and    writing.    • 


W.  R.  Lane  lo  Direct  Advertising 
of  Technicolor's  Com'l  Division 

William  R.  Lane  has  been  named 
advertising  and  sales  promotion 
manager  of  the  Commercial  and 
Educational  Division.  Technicolor 
Corporation.  Mis  appt)intment 
was  confirmed  last  month  by  Rob- 
ert Kricman,  general  manager  ot 
the  Division. 

Lane  joins  the  Costa  Mcsa- 
bascd  organization  after  wide  ex- 
perience in  the  film  production 
field.  He  has  handled  production 
work  for  such  Technicolor  pro- 
ducer-dealers as  Fred  A.  Niles 
C\)nimunication  Centers.  Inc  and 
Parthenon  Pictures,  in  Hollywooil. 
He  was  an  assistant  production 
manager  at  Subscription  TV,  Inc. 
and  also  headed  Lane  Films. 
where  he  specialized  in  a-v  pres- 
entations for  government  con- 
tractors. 

"Mr.  Lane's  background  and 
experience  in  the  audiovisual  and 
film  prixluction  field  fit  perfectly 
with  our  expansion  plans  for  the 
Commercial  and  Educational  Di- 
vision," noted  Kricman.  A  gradu- 
ate of  the  University  of  Southern 
California,  Lane  is  married  and 
makes  his  home  in  Torrance.       • 


Ernst  Luiz  Now  Eastern  Sales 
Rep  for  Association  Films,  Inc. 
A  Ernst  Lutz,  formerly  an  ac- 
count executive  with  Trans-World 
Airlines,  has  joined  Association 
I  ilms  as  their  eastern  sales  repre- 
sentative. He  will  work  in  New 
York  state  and  New  England. 

Prior  to  TWA.  Mr.  Lutz  was 
an  account  supervisor  with  Ad- 
vertising Radio  and  TV   Services. 


Kenyon  &  Eckhardt  and  McCann 

lirickson  advertising  agencies. 

In    addition    to    sales,    he    will 

service    sponsored    film    accounts 

and  contact  television  stations  for 

placement   of  sponsored    films   on 

sustaining    time    periods.  • 

*        *        * 

Wilding  Names  George  Zenner 
Vice-President  for  Finance 

The  appointment  of  George 
Zenner  as  vice-president,  finance, 
at  Wilding.  Inc..  has  been  an- 
nounced by  president  Robert  C. 
.Ausbeck.    He    was    previously    fi- 


Knul   l.ut'/:   ill   Assncialion    I'ilms 

Inc.  and  account  executive  and 
branch  manager  with  a  motion 
picture  distribution  company.  Mr. 
Lutz  has  also   Ix-en  employed   by 


(ieorgc  Zenner:  to  Wilding,  Inc. 

nancial  vice-president  and  a  mem- 
ber of  the  board  of  directors  at 
the  E.  F.  MacDonald  Company. 
Dayton.  Ohio. 

Zenner  received  his  degree  from 
the  School  of  Commerce.  Loyola 
I'niversity.  Chicago  and  was  af- 
filiated with  the  Chicago  account- 
ing firm  of  Alexander  Grant  &  Co. 
bel\>re  joining  the  MacDonald  or- 
uanization.  • 


Sheldon  Berman  lo  Manage  Sales 
for  Score  Productions,  New  York 

•  .Score  Proiluctions,  Inc..  New 
York,  packager  of  music  for  films 
and  television,  has  appointed  Shel- 
ilon  Berman  its  sales  manager  for 
I!ast  Coast  operations.  Mr.  Ber- 
man was  formerly  with  the  Wil- 
liam Morris  Agency. 

Score  is  currently  producing 
original  music  for  33  network 
shows  a  week,  in  addition  to  pro- 
ducing the  music  for  the  United 
Artists'  release.  The  Ciroiip.         • 


Rosenthal  Names  Segal  a  V.P. 

Stephen  J.  Segal  has  been 
electeil  vice-presiileni  of  Rosen- 
thal Productions  Inc..  New  York. 
He  will  have  control  of  the  com- 
mercial and  industrial  production 
in  the  company.  • 


loseph  Liebich  Headjii^ 
Sales   for   AssociatiotFb 

•'■  Association  Film 
nounced  the  appoin;^. 
eph  Liebich  as  niidu  ,., 
ager  with  offices  inhd 
Building.  Chicago,  r.  t 
formerly  manager  olh(| 
ny's  East  Central  An  [| 
in  Oakmont.  Pa.,  jdi-^  ^ 
tion  Films  in   1963 

Robert  Imlach.  op.  , 
agcr  of  the  Centr,  \-. 
change  in  LaGrangc.  .,t 
named  manager  of  i  *, 
office,  succeeding  M 
has  been  with  the 
over  five  years. 

'■■        * 
Stephen  Rose  Joins  FiiCii 
at  Goldsholl  Design  soa 

Film  designer  and  oiet 
Stephen  T.  Rose.  >nie 
WNDT-TV  ( Channel  3n 
York  City  has  join  i 
group  at  Morton  Gisy 
sign  Associates.  Nor.fid( 
nois. 

Rose   organized   tl  id 
department    at    Ch.r 
designed      show      oj 
other  features  for  th.  ■  •■ 
was    also    associate.! 
IV.  commercial   phi 
Manhattan,  and  is  . 
the  Rhode  Island  Sch.U 
*        * 

H.  R.  Henkc,  Former  r*l 
a  Vice-President  at  PIh 

Paulmar.   Inc..  N 
Illinois   has   acquire^ 
of  Harr\   R.   Henkc       . 
ager  of   Internation.i 
group  of  IT&T  indu 
division.  He  will  ser\civ: 
ident   Robert   F.    Menyi 
president  of  the  autoiilit 
film  inspection  and  ck'iij 
ment   machine   firm. 

*        * 
Dwan  to  Mehring  Pnifli 
-     Robert    1-.    Dw.iii   <• 
as  a  produccr-dirci.: 
joined    Mehring   Pre 
Angeles.    Dwan   rec^ 
from  England  where  .  p 
a  television  series  fcr  ^ 
Television.  He  is  a  fi 
director  for  Grouchi 
the  "You   Bet   \ow 
and    has    also    diri.\ 
commercials  for  nuiiu  , 
al  accounts. 

«        * 

I.  J.  Bernstein,  Dick  I 
loin  Siaff  of  ihc  Filn) 
Jordan  J.  Bernstein 
ard  E.  Dobosz  have 
to  the  executive  sta 
Film-Makers.    Inc.  of 
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ARROWS  FILM  CAP: 

HOM    1M1     PRFCEDING    PAGF    34) 

ih  projects  in  our  high  schcxils. 
l>usinesscs.  acting  on  our  own 
In  partnership  with  local,  state 
Acrnmcnts. 

■actor  in  the  success  ot  the  Rus- 
lifee  said,  has  been  due  to  their 
ling  program.  For  those  who 
*ct  film  field  after  com|X'titive 
;ninations.  the  government  pro- 
inded    training    at    special    tech- 

I 

Mitule  Has  $5   Million   Budget 

I  the  All  Union  Research  Insti- 
ll and  Photography  (MFK.1)  has 
I  budget  devoted  solely  to  film 
cningrad,  the  Institute  of  Film 
>nly  concerned  with  the  instruc- 
echnicians  in  laboratory  opera- 
dics,  optics,  acoustics  and  all 
S  of  motion  picture  operations, 
ema  Design  Centers  in  Moscov^ 
1  devoted  solely  to  studying  im- 
Js  of  production,  processing  and 

ic  University  of  Moscow,  there 
us  emphasis  on  the  importance 
I  aids  and  motion  picture  cours- 
red  basic  for  a  better  understand- 
nt"s  elective  subjects.  Film  is  as 
[cxtbooks  in  the  Russian  educa- 
Jeffee  stated. 

upport  for  Technical  Trainees 
the  Soviet  technical  schools  re- 
support  while  studying  for  their 
J  women  take  their  studies  and 
ously.  he  went  on.  even  employ- 

I  correspondence  courses  to  ac- 
idvanccment  qualifications.  The 
■n.  the  more  they  earn.  Seniority 
J  to  ability  and  knowledge.  Train- 
nbraces  the  technology  of  motion 
najor  attention  is  also  given  to 

II  at  the  State  Film  Institute  in 
IK)  where  the  creative  side  of 
eluding  direction,  writing,  acting. 

ON    THE    FOLLOWING    PAGE    59) 


ION  PICTURE  •  B&W-COLOR 

00  FEET  OF  CLASSIFIED  MULTI- 
TAGE  IN  ALL  CATEGORIES  . . .  FOR 
tIES.  TV  LIVE  AND  FILM  PRO- 
H  SERIES.  COMMERCIALS  AND 
.3 

ude:  NBC  News  •  National  Asso- 
nufacturers  •  Miles  Library  •  Films 
olor  Library  •  Also  Various  Produc- 


First!  JUDSON  2-6185 

id   St.,   New   York   City    10019 
tacf:  Maurice  H.  Zouary 

AND   UP  TO   DATE   MATERIAL   TO 
;ALLY  ANY  REQUEST  OF  FOOTAGE 


THE  VEDETTE  16mm 

For  high  speed  audio/visual  inspection  (100  fpm)  of  both  motion  picture 
and  optical  sound  track  simultaneously.  Also  simple  rewind  up  to  750 
fpm.  Dimensions  are  53  "  wide  x  24'  high  x  18"  deep  (for  table  mounting). 

Call  or  write  for  full  details. ..  brochure  available  upon  request...  or  a 
demonstration  can  be  arranged  at  your  convenience. 

PROFESSIONAL  EDITOR/VIEWER 


Distributed  in  the  United  Stales  4  Canada 


ANDRE  DEKRIE  OF  NEW  YORK 

MAIN  OFFICES:  College  Point  56,  NEW  YORK  I  NEW  YORK  CITY  SERVICE  DEPT.  &  SHOWROOM 
(212)  HI  5-4200 -CABLES:  ANDREMAC,  N.Y.I  432West45ttiSt.,N.Y.,N.Y.10036-(212)JU6-0799 


■    III 


For  the  User  of  35,  16  &  8mm  Films 

-for  fast,  strong  precision  splicing 


■  I  ■  ■ 


■  ■  ■ 


The  only 
professional   portable 

HOT  SPLICER 

with  a  built-in  life-time 

CARBIDE 
SCRAPER  BLADE* 

(Si'-tprr    P^i       \"      .■''•4-i'ifyj  I 

•  Low-v!iibilily    tpliCfft    mod*  ot   froa*  •    Tharmoitoticollr   h«Of«d   blod*l    fnok* 
lin*   p«r   propOMd   ASA   irondard*  p«rf«ci    w«)dt 

•    Hord«ned,     ground     chrom«-il»«l     Cw*- 

•  Potanlad   lifa-tim*  icropvr   blod*  ond  t*f    blodet. 
hold.r    bvlll-l..                                                  .    ,^^    ,^,,,^   p,,„   ^^,^ 

•  Pixiiion.    (•ll-fTMint   pilot   pint.  •    Mo<«    ll<on    13,000    no-    :n    ui«. 

$••   your    photographic   dooUr  or   WRITE   FOR   LITERATURE 

MAIER-HANCOCK      SALES      CO. 
14106  Ventura  Blvd.,  Sherman  Oaks,  California 

ihuuU  arafHr  rujJt:  eier  nerJ  iharpening.  ue  utU  ib^rpen  il  t'lr  a  nominal  iharge  of  SI. (JO 
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a-v  equipment  trade  fair 

NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 


35nini   Filmstrip   Prcviewer  Sr. 

Previewer  Sr.  Projecls  35mm 
Filmstrips  on  Built-in   Screen 

*  The  7  x  y-inch  rear  view  screen 
of  this  improved  35mm  filmstrip 
projector  pops  into  position  when 
the  case  cover  is  hfted.  The  Pre- 
viewer Sr..  recently  introduced  by 
Viewlcx,  Inc.,  is  sell-threading. 
accepting  35mm  strips  into  a  lip 
on  top  of  the  unit.  From  then  on 
it  is  advanced  by  a  click-stop  knob 
set  on  the  left  of  the  body. 

This  manually-operated  desk 
top  projector  will  handle  images  in 
ordinary  room  light.  Other  fea- 
tures include  a  screen  tilting  de- 
vice to  allow  head-on  viewing;  an 
isolated  storage  compartment  to 
house  cord  set  and  filmstrips.  All 
internal  parts  are  of  rust-proof, 
heavy-gauge  steel  but  weight  of 
unit  is  only  five  and  i)ne-haif 
pounds.  Priced  at  $62.00  list; 
write  the  New  Products  Desk  (n 
Business  Screen  to  receive  man- 
ufacturer's literature.  • 
*        ^        * 

Paulmar,  fnc.  Announces  a  New 
16mm  Film  Cleaning  Machine 

Paulmar.  Inc.,  makers  of  auto- 
matic 16nini  film  inspection  equip- 
ment, have  announced  a  new 
16mm  film  cleaning  machine 
which  washes,  dries  and  condi- 
tions film  "with  complete  safety." 

This  "C'lean-a-Matic  50()""  ma- 
chine is  self-powered,  accommo- 
dates 16mm  reels  up  to  2.()()0-foot 
capacity.  In  the  washing  chamber, 
filter  film  cleaner  and  conditioner 
material  from  two  nozzles  flood 
each  side  of  the  film;  soft  rotating 
optical  brushes  "scrub"  the  film, 
A    replaceable    filter    insures    thai 

r:iiilrii:ir°s   "(  liaii-a-Miilii    5(MI" 


only  clean,  filtered  liquid  is  recir- 
culated to  film  washing  chamber 
by  the  pump. 

The  operation  continues  in  a 
forced-air  drying  chamber.  A  flex- 
ible duct  and  fitting  for  exhausting 
air  and  fumes  from  the  drying 
chamber  to  outside  is  part  of  the 
installation. 

Write  our  New  Products  Desk, 
BusiNiss  Screen.  7064  Sheridan 
Rd.,  Chicago.  111.  60626  for  de- 
tailed literature  and  price.  • 
*        *        * 

HPls    •Pro-Splicer "  Helps  to 
Keep  Films  Working  in  Field 

Today's  greatly-increased  use 
of  both  8mm  and  16mm  films  in 
the  field  often  requires  immediate 
availability  of  a  desk-top  film 
splicer  to  keep  the  show  on  the 
road,  Hudson  Photographic  Indus- 
tries meet  that  need  with  a  line  of 
"Quick  Splice"  splicers.  The  mod- 


HPI's   Handy   "Pro-Splicer 


el  pictured  here  is  the  company's 
8  and  16mm  Pro  Splicer,  made 
with  special  cutting  blades  for  use 
with  C'ronar  base  films. 

This  butt  splicer  enables  anyone 
to  make  a  professional  splice  on 
any  film,  ("ronar  or  acetate,  with- 


out scraping,  liquids  or  heat.  In 
operation,  film  ends  are  automat- 
ically aligned  by  registration  pins, 
then  cut  exactly  between  frames 
with  a  simple  motion  of  the  splic- 
er's cutting  blades.  Film  ends  are 
held  in  contact,  not  overlapping, 
so  that  Ouik  Splice  tape  can  be 
applied.  Tape  is  made  of  optically 
clear  Mylar  backed  with  a  pres- 
sure sensitive  adhesive  designed 
to  bond  to  all  film  bases.  This  ma- 
terial is  supplied  in  a  profesional 
dispenser  pack  as  a  key  accessory 
to  the  splicer. 

Splicer  is  $19,50  list;  tape 
packs  are  $5.00.  Contact  your 
dealer  or  write  A.  V.  Industrial 
Products  Division,  Hudson  Photo- 
graphic Industries,  Inc..  Irvington- 
on-Hudson,  New  York  for  nearest 

source,  • 

*        *        * 

ColorTran  Announces  Line  of 
Variable,    Fixed-Focus   Broads 

^"  A  full  line  of  variable  and  fixed- 
focus  broads  capable  of  meeting 
any  motion  picture  or  TV  studio 
lighting  problem  requiring  this 
type  of  lighting  is  now  available 
from  Color  Tran  Industries.  Ex- 
clusive focusing  capabilities  are 
noted  as  a  key  feature.  The  maker 
says  this  line  permits  wider  cover- 
age and  more  lumens-per-watt, 

ColorTran  focusing  broads  are 
available  in  two  model  types:  the 
Variable  Broad  and  the  Multi- 
Broad.  Both  are  variable-beam 
single  broads,  using  320()-degree 
K  quartz-iodine  lamps  operating 
from  1 20  or  230  volts  AC  or  DC. 
They  maintain  constant  intensity 
and  are  jiarticularly  adaptable  for 
color  work  requiring  constant 
temperatures. 

Write  the  New  Proilucts  Desk 
for  literature,  • 


The  Iniluslnj's  Book-of-the-Year! 

16th  Annual 
Production  Review 

nil     l'ir,6  FILM    ItUYERS  GUIDE  AND  STUDIO   REFERENCE   BLUEBOOK 

The  one  aiillwrilative  ciiiil  ((>nii>lcic  reference  listing  of  film/ 
tape  jiroduction  sources;  plus  detaileil  background  on  national 
and  international  awards  programs;  professional  organizations; 
government  a/v  programs,  etc,  will  publish  on  February  25th, 

Contiut  Busiiu'ss  Screen  ojlices  in 
CHICAGO   •    NEW  YORK    •   SAN  MARINO    •    LONDON 


Genarco  .1,(I(K)-V.,i 

Electric  Changer  on  tu 
New    3,000-Watt  Sli'  h 

A  new  3()()()  watt  ♦«  x 
slide    projector    withtii  : 
changing    system    i 
marketed    by   Gena:.    . 
maica.  N.Y. 

The    projector    I 
signed   especially  f 
of  large  groups.  Ti 
of  power  allow  thi 
a  6{)()()  lumen  iniai:^ 
size  screen  by  front    ru 
jcction.  The  reversiWfa 
the  slide  changer  is  jcqi 
the  training  director  iibh 
to  come  back  to  a  pr-or 
jected  slide  to  em| 
portant  point,  or  to  .■ 
lion  from  the  audieiii 

The  price  of  the  " 

proximately  $\9tM.  

the  projection  lens  a< « 
ies. 

♦       * 

Four   Cine   EquipmcnSa 
Offer  These  Useful 

.     lour  speeializini; 
and    distributors    c 
cine   equipment  oft, 
catalogs  and  broehu 
i?  Write  Tele-Bean 
Kalart   Company.   I 
Conn.  1)6062  for  Ln 
large   screen   televi^ 
system  catalog  and 
on  letterhead  requc 
t:   Write     ColorTr. 
1015    Chestnut    Sii 
Calif,  on  companx 
their  new    I^)(i6  Gcik' 
It  incorporates  all  I'l^"* 
lighting  accessories 
systems   for   motion  i  — 
visit>n  and  still  photo  A 
t:  Write  Burke  &  Jam, 
W.  Lake  St..  Chicago 
for   the   6Sth   Annual 
photograiihie     equipnij 
vv  Write   R.   S.   DickcJ 
ager    of    marketing. 
Corp.,  5547  Sai-^uma 
Hollywood.  Calif,  9l6 
company's   new  24-pa 
Catalog  S-102  describ 
of    magnetic    film    rcc 
reproducers.  It's  frecoi 
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^oorf**-*^ 


Scratched^ 


Worm' 


'  Rain  11^ 


it  to 


fiLM  DOCIORS 


ialists  in  the  Science  of 

I  REJUVENATION 

\  16  MM  AND  35  MM 
.0  Process  Includes    treatment  for: 
t  •  Abrasions 

rilch  Removal    •  "Rain" 

;rvices  now  available. 


'ree  Brochure, 

JN  FILM  CAKE". 


=ID  FILM 
ECHNiaUE.  INC 


T..  L.  I.  C.  1,  N.  Y. 
-4e00  •  Est.  1940 


Hollywood   2  6981 

Spectra-Sound 

6110  Son>o  Monico  Blvd. 
Hollywood  38.  Calif. 


ake  MANHATTAN 


omitie  precKtinc  af  ANSCO 
OLOR  FILM  (HP   to    1,000   ft 
Id  ANSCO  Mmm   (typ«   7470) 
ER  SLIDES 


rAN    COLOR     LABORATORY     INC.^ 

'"  ^-   ''■-■■■  y  ■■  ■■   >   :--      r     ■       J 


RECORDING  SERVICES 

16MM  and  35MM 

tals  •  Transfers  •  Scoring 
>  Projection  •  Dubbing 
isc  and   Editing    Facilities 

ne  and  see  what  we  offer. 
Write  loi  Price  Schedule 


RUSSIA  NARROWS  FILM  GAP: 

(CONTINLED   FROM    THE    PRECnDING    PAGE    57) 

set  design,  art  direction,  musical  scoring,  edit- 
ing and  photography  is  covered  by  a  wide 
range  of  courses. 

The  U.  S.  film  industry  lacks  comparable 
training  facilities  and  curricula  in  the  motion 
picture  and  television  sciences  and  this  should 
be  the  basis  of  a  crash  program,  Jeffee  believes, 

"If  we  ignore  the  film  equipment  'sputniks' 
that  our  delegation  saw  and  do  not  rise  above 
the  lethargy  that  surrounds  our  own  research 
and  training  plans,  .American  initiative  will 
be  overshadowed  by  dramatic  developments 
abroad." 

$25,000   Gnint   to   SMPTE   Scholarships 

Jcffcc  is  not  only  talking  about  the  need  for 
training  programs;  he  is  doing  something  about 
it.  On  his  return  from  the  USSR.  Movielab 
made  the  first  contribution  of  $25,000  to 
launch  the  scholarship  program  of  the  Society 
of  Motion  Picture  and  Television  Engineers 
(SMPTE)  for  undergraduate  degree  programs 
in  the  photographic  and  television  sciences. 
Additional  contributions  are  expected  in  the 
near  future  to  broaden  this  SMPTE  education- 
al pri)gram.  First  college  selected  is  Rochester 
Institute  of  Technology.  Other  universities  are 
now  being  considered. 

The  Movielab  executive  also  referred  to  a 
program  now  under  way  in  New  York  ("ity  in 
which  he  is  taking  a  leading  role  ti>  formulate 
vocational  school  programs  for  the  primary 
training  of  film  handlers  and  for  upgrading 
low  le\el  technicians  during  the  course  of  their 
employment.  Discussions  have  already  been 
held  with  the  New  York  City  Board  of  Educa- 
tion and  the  state's  Office  of  Manpower  De- 
velopment operating  in  conjunction  with  the 
federal  government. 

Charts  Courses  for  Expanding  U.S.  Effort 

"There  is  nothing  wrong  with  our  education- 
al system  and  its  capacity  to  produce  results 
in  competition  with  totalitarian  methods  once 
the  wheels  arc  set  in  motion  and  a  direction  is 
charted  particularly  with  the  federal,  state  and 
local  governments  evidencing  a  readiness  to 
participate  in  such  programs."  Jeffee  stated. 

Additional  ways  of  intensifying  L'.  S.  devel- 
opment and  research  programs  were  enumer- 
ated by  leffee.  He  suggested  that  a  portion  of 
the  federal  funds  earmarked  for  the  establish- 
ment of  an  American  Film  Institute  be  allo- 
cated to  technical  research  projects  in  film  and 
television  sciences.  The  SMPTE  would  be  a 
logical  organization  through  which  to  funnel 
this  project,  he  added. 

Urging  all  branches  of  the  industry  to  further 
the  effort.  Jeffee  stated  that  the  unions  were 
in  a  unique  [xisition  to  get  behind  the  concept 
by  actively  participating  in  the  technical  train- 
ing programs  and  by  helping  actively  in  the 
preparation  of  technical  curricula.  He  also  re- 
ferred to  the  positive  benefits  derived  from  the 
all-industry  Motion  Picture  Research  Council 
prematurely  shelved  because  of  discontinued 
financial  support.  The  Movielab  president  con- 
cluded with  a  recommendation  ftir  reactivation 
of  an  all-industry  research  project  on  a  national 
basis  through  the  SMPTE  as  a  step  in  the  right 
direction  toward  national  progress.  • 


A  NOTE  TO 
BACKGROUND 
MUSIC  USERS 


Tired  of  titles  like: 

"Love  in  a  Lift"  or  "Waterloo  Links"? 


Try  the 

CINEMUSIC  LIBRARY 

2  0    L.P.    12- INCH    HI-FI 

RECORDS    NOW    READY    FOR 

DI.STRIBHTION 

Industrial    •    Documentary    •    Openin<is 

Closings    •    Military    •    Science    •    .Space 

Scenic  •  Dramatic  •  Ciuiirdic  •  Neutrals 

Bridfies  •  Sports  •   Ja/.z  •   Etc. 

U  Moods  — 38.5  Items 


I^TIIKIt  SKTS 
IX   l>lll<:i>Alt.\TIOX 

Also  aiailalde  on    y^-invh  tape 

— hundreds  of  selections  of 

every  conceivable  mood. 

f  omplele  libraries  for  lease 

®    Send  for  free  drino  diM- 
and  descriptive  catalog 

®   WIRE.   WRTTF   OR   C  \T.T, 

CINEMUSIC,  INC. 

"One  of  the  tvorld's 
largest    libraries^' 

:5r):}We.s(.17lh,S(roH 

NEW     YORK.     N.Y.      !  (K)  I  9 

PHONE 
Area  212  •  PLa/ji  7-3795 
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LISTING  SUPPLEMENT  TO  THE 

15th  Annual 

Production 

Review... 


Additional  producer  listings  submitled  since 
publication     of    the     1965     Annual    edition: 


ACTION    FILMS,   INC. 

1 1  South  Spriiii;  Stri-et,  Elgin,  Illinois 

Phone:  742-0877  A/C  312 

Date  ot  (iiKaiiizatioii:  August,  1964 

Mai  Middlesworth,  President 
Skkvicks:    Motion   pictures,   slidefilms,   TV   films 
and    commercials,    news   clips.    Facilities:    none 
listed. 

RECENT       PRODUCTIONS       AND      SPONSORS 

.MoTio.N  Pic;tiiu;s:  The  Peoria  T.T.  Natimutl 
Chaiiipioiishii)  Motorcycle  Races;  Shotv  and  Co 
(P.  A.  Sturtevant  Co.);  'Jlie  ]Oth  Annual  National 
Chunipionsliii)  Draf^  Races  (Dodge  Div-Chrysler 
Corp.  \\\nn  Oil  Co.);  196.5  ImliaiMpolis  500, 
ABC;  Wide  World  of  Sport,  (.Mobil  Oil  Co./Ford 
Motor  Co.  Autolite  W'yun  Oil  Co.  P.  A.  Stiirte- 
vant  Co.);  Slidefil.ms  for:  The  Pure  Oil  Co.; 
American  Trucking  Assn.  T\'  Commkucial-s: 
Leo  Burnett  Co.,  for  Pure  Oil  Co.;  Procter  & 
Gamble. 


COPRI    INTERNATIONAL   FILMS,   INC. 

9S4  W  est  Flagler,  Miami,  Florida 

Phone:  .377-2081  A/C  305 

Date  of  Organization:  19.55 

Branch  Office:  515  Madison  Ave.,  New  York, 
N.  Y.  Phone:  PLaza  2-2790 

Eugene  A.  Prinz,  President 

.Sherman    Price,    Ceneral   Manager.   Production 

lose   D.   de   X'illegas,    Director,  Aniinaliim 

(ionzalo    Hodriguez,    Director,    Hound/ Editing 

Bussell  Costanzo,  Secretary 

Joseph  Adler,  Director /Writer 
.Skuvices:  Industrial  films,  TV  commercials,  the- 
atrical features.  Facilities:  sound  lfimrn/35mm; 
language  dubbing;  art  staff,  Oxberry  animation 
cariier.i;  sl.ilf  writeis.  directors,  (auieramen,  etc 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pktihks:  .\/i«7i  To  lie  Done  (United 
Finid);  The  Ihis  of  Tiirrii  Viejn;  C.liopatra.  The 
Queen  of  the  West  (U.SIA);  Pan  Am  Paris  (Pan 
.American  World  .Mr\va\s);  Esso  Institutional 
(Es.so  International).  T\'  C:oMMKit(:iAi.s  for; 
Pan  American,  Esso,  Communitv  Chests.  TV 
CAnroo-v  SEniEs:  Dr.  Zen;  Rotkil  liahhil.  Tiii:- 
athi<:al  Fla  1 1  III     The  Living  End. 


DONALD   A     DAVIS   PRODUCTIONS    INC. 

70.5    \.    (cle     \m-..    II(>II%h()c,<I,    Calif.    HOO.W 

Phones:  HO  9-9808;  HO  9-80,i7 

Date  of  Iiic<irp<>ialioii:  19.59 

Donald    A.    Da\is,    President/Proiluct^/Post 

Production  Suixrvisor 
Sam    Singer.    Animation    Production/Direction 
Dale  and   Cliarles   Knight,   Sound  Department 
Cieiic  K;uier;  Doug  Lackey,  Mii\ir 


DONALD  DAVIS  PRODUCTIONS: 

SKj»vu:F>i:  Prodiic-ers  of  training,  etlucational  and 
sales  films.  Post-production  super\ision  —  film 
editing,  music,  sound  effects,  dubbing  and  nega- 
tive cutting,  8  16  35mm  films. 
Faciliiiks:  Editorial  e(juipment,  music  (original 
or  recorded),  sound  effects  librarv',  sound  re-cord- 
ing ;md  transferring  e(iuipment,  etiuipment  and 
faciliti«'S  for  li\e  action  or  animation. 

Motion  Pictures:  Skilled  InstaUers  (C^ongo- 
leum-Naim);  Your  I'nion;  Your  Voice  &  Vote 
(("aipet.  Linoleum  N  Soft  Tile  Crafts  Local 
#1247);  Stretched  Wood  (Higgins  Stretched 
Wood);  Sinksmith  (Sinksniith  Corp.). 


FILM   MOTIVATORS,   INC. 
3610   W.   Pratt  Ave.,  Chicago,  Illinois  60646 
Phone:  276-3680  A/C  312 
Date  ol  Organization;  March,  1965 
R.  E.  Willets,  President 
S.  G.  Price,  Vice  President 
H.  P.  Croy,  General  Sales  M anager/ Executive 

Producer 
G.   R.   Bowen,   General  Operations  Manager 
M.  Hans  Zielke,  Director  of  Pholof^rtiphii 

Services:  Motion  pictures,  slidefiliiis.  T\'  com- 
mercials, training  programs,  product  presenta- 
tions. Facilities:  30'  x  40'  studio,  editing  room, 
production    equipment    toi    studio    or   loc;ition. 

RECENT       PRODUCTIONS       AND      SPONSORS 

MoiioN  PicTi'HEs:  I[ydrofranu-(H)  (Pullman 
Standard);  7'ij/ir  to  Pour  (Amsted  ("oqo.).  Slide- 
films:  Sell  the  Total  Market  (Speed  Queen); 
liroaxted  Supreme  (Broaster  Co.);  Family  Serv- 
ice; Dairy  Sales  Publications  Program  ( Xibot 
Corp.). 


REX   FLEMING   PRODUCTIONS 
2449    Las   C;anoas    Road,   Santa    Barbara,   Cal. 
Phone:  WOodland  6-3087  (A/C  805) 
Date  of  Organization:  1940 
Rex  J.  Fleming,  President 
Irv  Tiuvey,  Viee-Pn  sidint .  Cru.   Mgr. 
Duane  Pieice,  Chief  Editor 
Barr\  Duihmii,  Chief  Animator 
Wesjev  Stoft,  Release  Printing 
Martin    .Miller,    Goeerninental    Rilations 

Sehvk;es:  Production  ol  iiKition  pictures  for  edu- 
cation, training,  industr\,  public  relations  and 
travel.  I'"a(  ii.ri  ii:s:  Sound  stage  with  studio  light- 
ing anil  sound  e(iuipment;  recording  and  mixing 
lacilities;  editing  rooms;  iun'nuition  dep;utment; 
speci;il  effects  dep:ntment  with  opticii!  setup  lor 
combining  motion  pictures  with  ;uiinuition;  pro- 
j<'clioM  rooms,  film  \aults.  C^)mplete  printing  l;i- 
cilities  for  (jiuilitN-  Himni  color  relea.se  prints  and 
film  flistribution  dep;irtment.  including  inspec- 
tion, cleaning  ;ind  rep;iir  ol  rele;ise  prints.  Three 
trucks,  four  automobiles  and  a  C'essiui  195  .u'l- 
plane  for  transportiition  and  location. 

RECENT      SCRIPTS,      PRODUCTIONS      &      SPONSORS 

MinioN  I'k  iMiis:  .\/f/  i'riiiid  jxe  (  \,ilii)ii,il 
Multiple  Sclerosis  Societv  ) ;  Amigo  Mio  (Soei;il 
Securil\  Administration);  joslyn.  Hist  tmd  Dia- 
hiles  (Fli  l.ilK  and  Comp;m\  ) ;  South  Pacific 
Uoliilay  /(,)u,inl:is) .  In  orodiutiou:  six  lilms  lor 
Gerber  Products  (!(>.:  three  films  lor  I'^li  l.ilK; 
tliree  films  lor  Cib.t  Pharin:iceutii:il  L;d)oratories, 
Inc.;  one  film.  |ap;iii  .Mr  Lines. 


FOSTER   FILMS,   INC. 
200  West  .57lh  Street,  New  York,   N.Y.   10019 
Phone:  J  I'  2-7620  A/C  212 
l);ile  ol  Oigani/.ilion:   1963 
Ilarrv   p'oster,  PresidrnI 
B;nr\   Dubin,  Vici-President 
D:i\id  Pincus,  Sales  Manager 
Ron  Hich;ntls,  Director-Producer 

SEHVict-s:     Industrial    and    tlie;itric;d    films,    T\' 


FOSTER  FILMS  INCORP0R| 

commercials.    FACiLmES:    stages,  c|| 
protluction    facilities. 
RECENT       PRODUCTIONS      AND|t| 
MoiioN  Pi(  ri  lus:    Wotiders  of  Kfj( 
of    Kentuckv);    Hunting    C'n/imitrcl] 
Arms);  Vogue  Fashion  Sliow  (Vogi| 
Aquacapers    ( Province    of    Ontario  ^ 
Story  (Pepsi-Cola). 

MARVIN   FOSTER   PRODUCQH 

309  W  est   B  Street,  Yakima,  \V;i  n* 
Phone:  GL  3-1964  A/C  509 
Date  of  Organization:  1964 
Marvin  Foster,  in  charge 
Sehvices:    Motion    pictures;   TV  fiJi  jj 
mercials     (live    and    animated);   thtffi 
Fac;ilities;   Creative  department, 
facilities,    animation,    art    dep.irtin 
production  eciuipmt  nt. 
RECENT       PRODUCTIONS      A  N  D  :•'" 

Motion  Pictures:   Washington  S 
(ill    production);     TV    Commf.hi 
Motorcycles    (Freeborn   Advertisii 
cific    Basin    Trading    Co.);    Roll-.\  ^ 
To\  s ) . 


FRANK/JAMES   PRODUCTIOI 

224  North  Meramec,  St.  Louis,  N 
Phone:  PA  6-2116  A/C  314 

Date  of  Organiz;ition:  1962 
Frank  Both.  President 
James  B.  N'ewcombe.  Executin 
Robert  Hubright.  Vice  President 
Patrick  Murphy,  Vice  President 
Charles  P.  Rea\ ,  Art  Designer 
L'uda  Ka\e  Recker,  Art  Desigiw 
Louis  Mainieri,  Art  Designer 

Skuvices:   Creation   and  iiroductioh 
motion  programs  including  motion  | 
slide    films,    recording    and    plioin 
live    industrial    shows    Fa< :ilitii> 
aiul    product    designers,    writers,   i 
ducers.    I'se    facilities    of    scr\iie   >' 
e\er  needed 
RECENT       PRODUCTIONS      AND 

Motion    Pictures:    The    Cool    \' 
tional  Oil  Burner  Corp.);  Slidefh 
Cake  All  Y<ar    ( Freund   B;ikeriesV 
S])ortacular    (Grove    L;ib()ratoriesi 
Cutters  (Gane  Bros.  &  Lane,  Inc.*. 


!  a 


lia 
n 


LORI   PRODUCTIONS,  II 
9046  Sunset  Blvd.,  Los  Angeles.'J 
Phone:  CR  4-0839  A/C  213 

D;ite  ol  Ornaniziition:  1962 
Jack  Wippcr,  President 
Ralph  l)rcwr>,  ;;.V(c'.  Vice  Presi, 
Gil  llubbs.  Production  OperatinK' 
Ronalil  Peterson,  Writir-Direetoi 
BeverK  Witt,  Corporation  Secrrtu 

Services:    35  ■16mm    motion    piit     ' 
:nid    film    serviies.     Slidefilnis.    i 
dustii;il   and   business  Minis.    I"a(  h 
(l<-p,utnienl.  studio,  titles,  .uiim.il' 
sound    e(|Mipnicnl     l.icilities    loi      > 
RECENT       PRODUCTIONS       AND    ' 
Moilov    Pi(  TCRES:    7Vi<'    Third    /' 
phalt  Institute  of  .America);   7/ii    ^' 
( Bendix    Corp.  The    Fireman's    1 
Co.);  Face  of  Rus.\ia  ( Desilu  Sah  - 
()/   Grace    (.XMF   Piiispotters.    In. 
Cadet     ( Bernarr    M.icFailden    Im. 
Heights  Militarv  Academy)   Magic  il», 
a   lirush;   A  Colorful  Idea    (Shu   M-l| 
This  is  Reelamile    (Golden   Bear  OO 
Systems     (  Electronic    Specialt\    Co   ■ 
sadness     ( Beiss-Davis     C:linic);     7. 
Touch    (E.    L.    Bruce   Co.);    W'/i't.* 
Regin.i  (True  Temper  Corp.). 
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BUSINE) 


IJl(    Sciiiicfs 
NASSP.    XKA.    lulucatioiuil 
Affairs,   Spacf 


I  Morgan  associates,  inc. 

Iitrcft,    N.    ^^..    Wjihinutoii,    D.    (.'. 

I.)  15.5  A/C  202 

ilanizatioii:  1961;  Inc.  196") 

Iwith:     {;i)fliain     Klioilc^     Ltd.,     45 

l-t  I'la/a.  New  Voik.  N,  Y. 

Uaii,  W'rilcr-Dircrtor-PnxliiciT 

,riii<>.  Writcr-Dirrctoi-Pnxliicrr 

hiilu'it).  Salts  Manaiii-r 

;)\slc>,  Director 

I  nan.  Director 

Iwcky.  U.S..  PhU 

If 

k 

\l 

iiig.  NASA,   Pnl 

i/if/  Consultant 

)em .  N.\S.\,  Space  Sciences,  Space 

"nnsiiltant 

\.  AlleKlieny  Airlines, 

"o/i.vi(//a;if 

tion  pictnre  writinj;,  direction  and 
r  government,  education,  indnstrx', 
IS,  tv  and  entertainment  industry, 
slidefilm,  live  presentations  and 
or  education,   public   relations   and 

ODUCTIONS  AND  SPONSORS 
.  ut.s:  Tilt  St  condiinj  School  Frinci- 
S'ational  .Association  of  Secondary 
)als,  \E.\);  Hurricane  Penetrations 
.  (I'.S.  Navy);  The  Geor<ietown 
towii  Universitv);  16tli  of  Decein- 
tonj  of  The  Battle  tif  The  Buh^e 
ictures  release);  The  World  Was 
Prtiject  .V-1.5;  Manned  Flight  Be- 
'Ct  Apollo:  The  Shape  of  Things  to 
V). 


ONAL  TELEVISION    NEWS 

ter  Drive,  Detroit,  Michigan  48234 

.3620  A/C  313 

ani/ation:  1961 

E.  -«9tli  St.,  New  York.  X.V.  Plione: 

A  C  212.  John  Heiney,  Manager 
:k.  Executive  Editor 
ell.  Managing  Editor 
ler.  Operations  Manager 
mninn,    prodiution,    distribution    of 
business    and    industry;    T\'    puiijic 
iseliiig;    preparation    and    distribu- 
ortslilin.  women's  features,  editori;il 

newstape  and  related  material. 
6'3.5nun  production  and  editing. 
ODUCTIONS  AND  SPONSORS 
ihillook  '6.5  (C'luyslcr  (.'oi-]).; 
Rrestone;  Sliell  Oil;  Stanfter  Chem- 
;ge);  Yoti  and  the  Ectinoniy  (.Ameri- 

Lederle  Laixiratories;  Pillsbury; 
i;  .Mutual  Life  Insurance);  T\' 
r:  Chevrolet;  PKnioutii;  Dodge; 
;  Minnesota  Mining;  Control  Data; 

.\nierican    .Motors;    Buick;    Ameri- 

Institute. 

kM   NOWAK    ASSOCIATES 

lb  Street,  New  York.  NY.   10(136 

1-3140  A/C  212 

ani/ation;  1960 

vak.  President  &  Producer 

evine.   Vice  Pres.   chge.   Prothictum 

nan.  Creative  Director 

'T.  Cameraman  &  Editor 

iducer  of  documentarx    motion  pic- 

blic    ser\ice    TV    spots    for    health. 

',    religious    and    educational    agen- 

lES;    Editorial    rooms,    insert    stage, 

reeiiing    romn.    executive    offitcs. 

ODUCTIONS       AND      SPONSORS 

VREs:    Quiet    Battle;   World  Within 


AMRAM  NOWAK  ASSOCIATES 

Our  Beach  (Unitarian  I'niversalist  Service  C^im- 
mittee);  Bichard  Courant  ~  Beflectiotwi  on  a 
Life  in  Mathematics  (Mathematical  Association 
of  .\merica).  TV  Spots:  1965  Campaign  (Na- 
tional Tuberculosis  Associ;ition  1 . 

ROSENTHAL   PRODUCTIONS,    INC. 
1501  Broadway,  New  York,  N.Y.  10036 
Phone:   279-4260  .\C:  212 
Diite  of    {)rg;ini/.;ition:    May,    1964 
Robert   M.   Hoscntlial,  President 
Stephen    I.    Seg.d.   Vice   Prcsitlcnt 
Peter  -\I.   S;ilini,   Proiluclion   Manager 
Hhcxla    H.    Hosentlud,   Vice    President 
William    V.    Hosenblum,    Jr.,    Cencral   Council 

Skhvicf.s:  Production  of  motion  pictures,  iiidus- 
ti"ials,  documentaries,  business,  sales  and  com- 
mercial films.  F.\c:iLlTlEs;  16/3.5nun  capabilities; 
creative  department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Moruiv  I'll  ri  Hi:;  foreign  Newsicel  (L'.S.  In- 
formation    .\genc\).     Tlll'.,\THI(:.\I.     PuiiSE.NT.'VTION 

for;  (New  Jerse\  Water  Conservation).  TV 
Co.mmeik:i.\i,s  lor:  llelit/.er  \\'aring  and  W;iyne 
for  Budd\-L  Tnicks;  Pesin,  Sydnev  iind  B;ud  for 
Eylure  Eylashes.  Phonkitional  Si'ots  for:  .■Amer- 
ican   Broadcastinu   f!orporation. 


SABRE  INTERNATIONAL  FILM  CORPORATION 

Suite    818,    Citizens    .National    Bank    Building, 
Abilene,  Texas  79601 

Phone:  OR  4-2431 

Date  of  Organization:  May  1,  1965 

J.  E.  Perkins,  President 

John  E.  Kirk,  Executive  Vice  President  /General 
Manager 

David   Dodge,  Vice  Pres./Dir.  of  Phtytographtj 

Bobb\'   Morrow,  Vice  Pres.  'Director  Public 
Bclalit>ns 

|.  1).  C^one.  Secretanj-Trcasurer 

Paul  Kenwortliy,  Assistant  Secretary 

Robert  E.  .■\nderson,  Produclitm  Manager 
Services:  Motion  pictures,  16mm  and  35nun, 
sound  slidefilms,  TV  films  and  commercials, 
syndication  .services.  F.^cilities:  Creative  de- 
partment; 16mm  and  .3.5mm  production  ecpiip- 
ment;  sound  recording  in  studio  or  on  location. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihks:  'The  York  Stori/  (York  Col- 
lege); The  Christian  &  The  Dance  (York  Chris- 
tian Fouiulation ) .  Syndicateo  Spots;  Series  of 
13  for  C^)nsumer  Finance  Spot;irama  Inc.  Slide- 
films:  Hidden  Dollars  (Columbia  Life  Insurance 
Co.);  Play  it  Safe  (Heserxe  Life  Insurance  Co.); 
Seven  League  Boots  (Bob  Jasjier  Productions); 
]ourney  of  a  Life   Time    (Methodist   ("burcb). 

SHOW  ASSOCIATES   INC 
236  West  55th  Street,  New  York,   N.Y.   10019 
Phones:  LT  1-5420;  LT  1-5732;  CI  5-5618 
Date  of  Organization:  1963 
Rodney  C.  Chalk,  President 
Stan  LoPresto,  Vice  President 
X'irginia  Chalk,  Secretary-Treastirer 
I-'hiine  Housm;m,  Associate  Producer 
Seh\  icFs:    Production   of   theatrical,   training,  T\', 
industrial    and    public    rehitions    films;    still    pic- 
tures, slide  and  filnistrip  production.  Facilities: 
35,  16mm  color,  Ij&w;  still  photogr;iph\   4x5,  120, 
35mm.     Eciuipment     includes     .Amicon,    Arriflex, 
Bolex.    N'iigra.     Linhof.    Rollei,    Nikon.    Location 
shooting,   also   underwater,  aerial  and  macropho- 
toui.iphx     Studio  .uid  screening  room. 
RECENT       PRODUCTIONS       AND      SPONSORS 
Motion    Pic-rx'HES:     Service     the     United     Way 
(Unitetl     P;ircel    Service);     Mexican    Watercolt>r 
(J.  C:.  Penne\    C.it.):   The  Worlil  in   Your  Kitchen 
(Corning    Class    Works);    Dtncn     Mexico     Way 
(.■\eronaves  De  Mexico):   Two  Way  Street   (Na- 
tional Federal  Health  .\geiicies);  Sature's  Satur- 
ilay    (Nature    Education    Center,    Pennsylvania). 


SOUNDFILM,    INC. 

1800    N.    ilighland    Ave.,    Mollywuod,    Calif. 
9002S 

Phone:  HO  .5-5108  A/C  213 

Date  of  Organization:  1957 

Studio  and  Production  Facilities:  707  S.  Brand 
Blvd.,  (;lend;de,  California  91204.  Phone; 
CI  6-8;l29. 

John  B.  Sullivan.  Executive  Producer 

J;k  k  Slincll,  Production  Supi  rvisor 

NYilliam   Troi;nio,    Direclt>r  of   Photography 

William  B.  Kelsay,  Writer 

Clark  Howat,  Sales  &  Program  Development 
Services:  Planning,  writing,  production  of  pub- 
lic relations,  training,  sales  promotion,  educa- 
tion;il  motion  pictures  and  T\'  commercials.  Fa- 
cilities: Creative  dep;irtment,  studio  and  sound 
stage  e<|uippe<l  lor  16  .3.5nHn  [iroduction. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTio.N  PicTiHFs;  Liaistiu  (.\ineric;ni  Biulit  of 
Way  Association);  6()(K)  Very  lmpt>rtant  Peo- 
ple; The  Knock  im  the  Door;  Vtiice  of  the  Gas 
Company  (Southern  (California  Cas  CCo.);  List- 
ing; Closing  the  Sale  (California  Real  Estate 
Association);  The  Other  Side  t>f  the  Street  (Los 
Angeles  Substnicturc  Conwuittce). 

JOSHUA   TREE    PRODUCTIONS,   INC. 

43  W.  47th  Street,  New  York,  N.Y.    100.36 

Phone:  421-7925  A/C  212 

D.ite  ot  ()rganiz;ition;  September.  1964 

John  .Mfriol,  Product  r/Diriclor 

David  W.  Funt,  Producer/ Director 

Tom  Genelli.  Production  Manager 
Services:    TV   Onnmercials,   business    and   edu- 
cational   films,   scripts    and   storyboards.    Facili- 
ties:   Creative    department,    screem'ng    and    edit- 
ing facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  Tht  Only,  Only  Ctddcr  (In 
cooperation  with  Guggenheim  Museum);  Edu- 
cational .series  (McGraw-Hill).  T\'  Commer- 
cials for:  Ogilvv,  Benson  &  Mather  ( Pepperidge 
Fann;  Metrecal);  B.B.D.&O.  (Niagara-Moluiwk); 
Wesley  Associates  (Shulton). 

CANADIAN    FILM    PRODUCERS 


WESTERN   FILMS   LIMITED 
757   St.   Marys   Road,   Winnipeg.   M:mitoba 
Phones:   253-0064/4853 
Date  of  Organi/;ition;    October.    1964 
C;.   T.    Henning,   P resident /Proilucvr 
W.    Franz,   Vice-President  Producer 
L.   Brown,   Vice-President 
G.  T.   Biazzell,  Secretary 

Services:  Motion  Pictures,  TV  fibns,  commer- 
cials, live  and  animated.  Facilities:  Creative 
dept.,  studio,  titles,  animation,  .35  16mm  eipiip- 
ment;  sound  recording  in  studio  or  on  location, 
magnetic-  and  optii.il. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picn  iu;s:  Take  30;  Tclescopi  i  (  an.i- 
dian  Broadcasting  Cori>.);  City  <»/  Bivers  (  Dei^t. 
of  lndustr\-  and  (^)mmerce.  Manitob;«);  Grand 
Rapids  (Carlings  Brewery);  Fish  Mtirkcting 
(Dept.  of  Mines  and  Minend  Resources.  Mani- 
toba); Caniidian  Wildlife  ( L;ib;itt's  Brewery). 
T\'  CoMMKiK  iM.s  lor:  Mc('onnel-K;istm;ui  (Car- 
ling's  Brewery);  Aktiholic  Eiluc;ition  CCominittee; 
Richardson  Mfg.;  Foster  .\dvertising  ( Nhmi- 
toba  Telephone  System);  I'nited  fChnrih  of  C.nn- 
ada.  (Continued  tm   the  foUtming  page  63) 


16th  Annua!  Production  Review  in  Work 

rlic  wDilil's  Jims/  ii)inpl(l(  listing  refer- 
I'uce  to  speii.ili/ing  produtvrs  of  business 
.iiul  television  films  will  be  provided  in  the 
forthcoming  16th  Annual  Production  Re- 
view, now  in  preparation. 
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NATIONAL   DIRECTORY  OF  VISUAL  EDUCATION   DEALERS 


EASTERN  STAnS 


•  MASSACHUSETTS  • 

Cinema.    Inc..    234    Clarendon    St., 
Boston  02 1 1 6. 


•  NEW  YORK  • 

Buchan  Pictures,    122  W .  Chippewa 
St..  Buffalo  2.  N.  Y. 

Crawford.   Immig  and   Landis,  Inc., 

6  West  48th  St.,   New   York   36, 
New  York. 

The  Jam  Handy  Orgunizalion,  1775 
Broadway.  New  York    10019. 

S.O.S.    ITioto-Cine-Optics,   Inc.,   387 

Park   Avenue,   South,    New   York 
City.  New  York   10016. 

Training  Films.  Inc.,  150  West  54th 
St..  New  York   19.  CO  5-3520. 

Visual  .Sciences,  599BS  Suffern. 

I'niled  World  Films,  Inc.,  221   Park 
Avenue  South,  N.Y.  3.  SP  7-6600. 


•   PENNSYLVANIA   • 

Appel     Visual     Ser>ice,     Inc.,     963 

Liberty    Avenue,    Pittsburgh    22. 

Audio-Visual  Center  —  Rentals, 
Sales.  Repairs.  27  South  17th 
Street,  Philadelphia  3,  Pa.  Phone: 
I.Ocust   3-6872. 

O.siar  H.  Hirl,  Inc.  41  N.  11th  St.. 
Philadelphia  7,   WAInut   3-0650. 

J.  P.  I.illey  &  Son,  Inc.,  Box  3035, 
928  N.  Third  St.,  Harrisburg 
1 7105.   (717)   238-8123. 

The  Jam  Handy  Organization,  Pitts- 
burgh.  Phone:  ZEnith  0143. 


SOUTHERN  STATES 

•   GEORGIA   • 

Colonial    Films,   71    Walton   .St.,    N. 
W.,    lA  5-5378.  Atlanta. 

United  World  FHms,  Inc.,  287  Tech- 
wood  Dr.,   NW.,  Atlanta. 


•  LOUISIANA   • 

Delta  Visual  Service,  Inc.,  7  1 5  Girod 
St.,  New  Orleans  12.  Phone:  JA 
5-9061. 


•   MARYLAND   • 

Stark-Films  (Since  1920).  Howard 
and  Centre  Sts.,  Baltimore  1.  LE. 
9-3391. 


MIDWESTERN  STATES 


•   ILLINOIS   • 

Robt.    H.    Rcdfield.    Inc.,    831    So. 

Wabash  Ave.,  Chicago  60605. 

I  he  Jam   Handy   Organization.  230 

North  Michigan  Avenue,  Chicago 
(S0601.  .State  2-67.57. 

Midwest      Visual     Equipnii'iil      Co.. 

3518  W.  Devon  Ave.,  or  571   W. 
Randolph,  Chicago. 

United    World    Films.    Inc.,    542    S. 

Dearborn  St.,  Chicago  60605. 


•   MICHIGAN   • 

The  Jam  Handy  Organization,  2821 
E.   Grand  Blvd.,   Detroit  48211. 
Phone:  TR  5-2450 


•   MISSOURI   • 

Swank  Motion  Pictures,  Inc.,  621  N. 
Skinker,  St.  Louis,  Mo.  63130, 
PA  6-3333. 


•  OHIO  • 

Academy    Film   Service,    Inc..   2110 
Payne  Ave.,  Cleveland  44114. 

Films    I'niiniited    Productions,    564 

Park    Avenue,    Mansfield. 

Fryan   Film  Service,  2929   Prospect 
Ave.,  Cleveland  44115. 

Sunray    I'ilms,    Inc.,    2005    Chester 
A.ve.,  Cleveland  44114. 

Twynian    I'ilms,     Inc.,     329    Salem 

Ave,    n:iyton  45401. 

M.  H.  Martin  Company,   1118  Lin- 
coln Way  E..  Massillon. 


WESTERN  STATES 


•  CALIFORNIA   • 

LOS   ANGELES   AREA 

Coast  Visual  I-^ducation  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 
HO  6-1651. 

The  Jam   Handy   Organization,   305 

Tail   Building,    1680  N.  Vine  St., 
Hol]>'wood  90028.  HO  3-2321, 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 
Hollywood  6-7681. 

Ralkc   Company,   Inc.   A-V   Center, 

641    North    HighLiiid    Ave.,    Los 
Angeles  36,  933-71  I  1   (A/C  213). 

S.    O.    S.     Photo-Cine-Optics.     Inc. 

10635  Burhank  Blvd.  North  Holly- 
wood. 213-877-5326 

Spindler  &  Sauppe,  2201  Beverly 
Rlvd.,  Los  Angeles  90057.  Phone: 
Dunkirk  9-1288. 

United  World  Films,  Inc.,  7374  Mel- 
rose   Ave.,    Los    Angeles    90046. 

SAN   FRANCISCO   AREA 

Photo  &  Sound  Company,  1  1  6  Na- 
toma  St.,  San  Francisco  5.  GAr- 
field    1-0410. 

Wcstcoast  Films,  255  Minna.  San 
Francisco  94103. 


•   COLORADO   • 

Croniars'   .Audio-Visual    Center,   922 
Bannock.  Denver  80204. 


•   OREGON   • 

Moore's  Audio-Visual  Center,  1201 
S.  W.  Morrison.  Portland  5, 
Oregon. 

United  World  Films,  Inc.,  5023  NE 
Sandy  Blvd.,   Portland  97213. 


•  TEXAS  • 

I'nitcd     Uorld     Films,     Inc.,     6434 
M.ipic  .Si    D.ilUis  75235 


LIST    SERVICES   HERE 

Qualified    audio-visual    dealers    are 

listed  in  this  Directory  of  $  1 .00  per       "'•"•''i"     ""ok    Company,    44     East 

line  per  issue  on  annual  basis  only. 


UTAH 


South  Temple  St..  Salt  Lake.   10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


PRO  FOOTB.\LL.|U 

(CONTINUED       FROM 

ments  on  the   field, 
other    vsas    roaming 
stands  capturing  fan  rcl 
various  production  crew 
tact    with    each    other  J 
waiky-talky  radios. 

With  success  like  th 
Blair  Films  had  no 
ning  the  contract  to  fll 
lowing  year's  champio 
It  was  equally  successf] 
time.    Sabol    and    his 
making  a  reputation  for  j 
around  the  league.  Wh 
time   for   the   League 
company  to  handle  its] 
hy    Play    Report,    the 
films  which  replay  eaci 
games  on  the  following  \ 
Films  was  in  the  driverl 

Blair  did  so  well  at  I 
1964.  that  this  year.  th| 
League  bought  out  the 
switched  its  name  to  ' 
made  it  an  official  zc 
league,  and  gave  its  iv. 
president  Sabol. 

Banks  Sponsor  a  NeiFh 

Success     during     th'  m 
league  season  has  pu; 
in  a  position  to  turn  i 
promotional   football  ' 
now  the  company  has  iL, 
a    picture   called.   How  <  H 
Pro  Football,  which  i- 
as  a  promotional  piece 
in  48  states.  The  fiin 
posite  of  65  plays  fe.i 
team  in  the  league.  ^' 
fccts  utilizing  arrows 
lines   appear   in    the  prin- 
The  film  is  also  appeariioe 
vision,  just   one  more   xt 
the  career  of  the  honn'  i" 
who  built  a  companv 
turc  as  big  as  pro  fo. 

Two  "Chemistry  at  N\ 
Are  Offered  by  Associan 

V.    IJii'   Llciiroly.\is  oi  ■ "' 
Commercial  Protliuli' 
rine.  the  first  two  film- 
series.  Chemistry  oi  II  ■ 
available  for  free-loan  u  fc 
leges,  adult  and  indu--!"  •'" 
zations.  They  are  pre 
public  service  by  Pili^ 
Glass    Company.    iiii> 
tributcd  by  Associatim 
The  Fleitrolysis  ol 
minutes    color)    show 
classroom   demonslralii'nuv 
massive  commercial  appl* 
the  same  basic  process   * 
lial  I'nxliution  ol  Chlon' ^ 
minutes,  color)   features  t 
mercial    manufacture  of" 
from  the  cxtractiim  of  hi* 
the  earth  through  the  d" 
process.  Other  films  will  ^ 
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BUSINESS  ;' 


ii  fiiM  wm 


inipnhnisi} r  Listing 
%  Motioji  Pictures 
iihl  lilnistrips 
I  ting  to  Ail  Phases 
)f  Agrihiisiness 

[jpropriate  source  references 
free-loan    and    rental    films. 

mred  Inj  the  Editors  of 
BISINESS  SCREEN 
in  coUaboration   ivilli 
\]\\\  FILM  FOl  NDATION 

miy  SI. 25  per  copy 

xiid  if  paiiiiicnt  willi  order) 

fi)r  Schetlule  of  Discotints 
ders  of  10  or  More  Copies 

vY     -iV     ir 

n    Film    Guide    is   cross-index- 

the    Motion    Picture    Catalog 

Department    of    Agriculture. 

der  Your  Copies  Today 
from  the  Offices  of 

[NESS      SCREEN 

Sheridan  Road  Building 
CAGO,  ILLINOIS  «0626 


PRODUCTION      REVIEW      SUPPLEMENT: 

(CONTINUED   FROM    THli    PRECEDING    PAGE    61) 

WILLIAMS   DREGE   &   HILL   LIMITED 

12  Sliiili-r  SIrrrt,   i  oroiito  I't,  Oiitiiiiii 

I'honc:  362-5931 

Date  t)l  Orjianization:  19.5.5 

llciii/  .\.  K.  Dii'Ke,  Exfc.  Vice  Prrs.  'Maiuifiiiif^ 

Director 
Nat  \'.  Donato,  Director  of  Sales  &  Fuhlic 

l\(  Idlioiis 
C.ohu  V.  Smith;  William  C.  Bopp;  Hans 

Klostermaiiii;  Christa  L.  Drege, 

Producer-Directors 

Sekvices:  TV  Commercials;  motion  picliires  for 
TV  and  iiulustiy  (Advt'itisin)i,  piililic  relations, 
sales  and  promotion,  travel,  edncation,  presen- 
t.itions,  etc.).  .■\lso  "Pictafilm",  exclusive  patented 
lilni  production  process  for  h&w  and  color. 
1''a(  ii.n  ii:s:  For  live  s\  nc  sound  productions, 
Hi  .linim  camera  equipment.  Creative,  design, 
commercial  art  and  still  photoRraplu  di'part- 
ments.  "Pictatilm"  pnxluction  iaciiities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictchks:  A  Solid  Iiivestincnt  t  .\meri- 
can-Standard  ) :  Hello  Toronto  (Metropolitan  Tor- 
onto Tourist  and  Convention  .^ssn  '  Metropolitan 
Industrial  Commission/Metropolitan  Toronto 
C!ouncil);  Kiln  (Domtar):  Patterns  (Southern 
Newspapers);  .Vicr  Brifiht  Sheet  (Canada  Cla/ed 
Papers);  Conditioned  Air  (Dunham-Busli);  Rc- 
cruitinfi  ( IH.M  Canada  Ltd),,  etc. 


BUSINESS      SCREEN       INTERNATIONAL 

ARTRANSA   PARK   TELEVISION    PTY.    LTD. 
\\  arriiifiah  Koad,  French's  Forest, 

Sydney,  New  Soutli  \\  ales 
Phone:  JY  9311;  Cable:  Artfilm  Sydney 

Datf  of  Oiyani/ation;  19.56 

Branches:  21iS  High  Street,  Kew,  X'ictoria, 
Melbonnie,  G.  Pollock,  in  Charge.  229  West 
43rd  Street,  New  York  .36,  N.Y.,  H.  Hughes, 
International  Rcpresentatitc;  .5a  Princes 
St.,  Hanover  Scjuare,  Loudon,  Patrick  Crook- 
shank. 

J.  H.  M.  Oswin,  General  Manager 

L.  Becker,  Manufier 

H.  Hannam,  Assistant  to  the  Manager 

S.  Piddington,  General  Sales  Manag^er 

B.  Fletcher,  Sales  Manager 

A.  E/ard.  Senior  Producer-Director 

A.   R.   Litchfield,   Mgr..   Docuntentarij   Dei  el. 

G.  L()wr\',  Manager.  Prod.  Facilities 

E.  Taylor,  Director.  Photographtj 

G,  Pike,  Animation  Director 

C.  WooKeridge,  Art  Director 
A.  .Mien,  Chief  of  Sound 

Skuvices;  Feature  production,  T\'  program  pro- 
duction, T\'  commercials  and  theatrical  adver- 
tising films,  document;ny,  tr.iiiiing  ami  industrial 
films.  Ecjuipped  to  handle  film,  videotape,  ani- 
mation production.  F.\cii,rriEs:  35  aiul  16mm 
film  production  e(iuipment.  Mitchell  BN'C,  Arri- 
flex  cameras;  Oxherrv-  optical  printer  and  ani- 
mation camera;  Westrex,  Magnasyne  sound  equip- 
ment. Sound  stages,  lighting,  etc.  N'ideotape  in- 
stallntion  —  .3  Amn<"x  recorders  with  selective 
editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pun  hi  s;  Tin  Hoad  to  the  Wist  (Dcpl. 
of  the  Interior);  Hickory  Made  Mi'  a  Scamp 
(Dowtl  .•Kssoc.  Pt\.  Ltd.):  Spray  Irrigation 
(Comalco  Alimiinum  Pty  Ltd.);  Simpsomalic 
Documentary  (Simpson  Pope  Dist.  (N'.S.W. ) 
Pty.  Ltd.);  Dollar  Bill  (Decimal  Currency 
Board);  Let's  Go  I-'i.sliing  (.\ustralian  Broadcast- 
ing Commission). 

WATCH     FOR    THE     I6TH     ANNUAL     PRODUCTION     REVIEW 


Ji;sr   OFF  THE  PRESS! 

YOUR   COMPLIMENTARY   COPY   OF 

FOTOMATION  FILM  TIMETABLE 


Handy  plastic  computer  timei 
.  our  narration,  music,  effects, 
for  stidefilms,  soles  promo- 
•  on    &    presentotions,    TV    ond 

notion     pictures. 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  MAKING 

FOTOMATION! 


Tell  your  lolcj  Jlory  in  lOTOMATION  -  ujing  lliu 
popular  TV  commarciol  merhod  of  "quick  cult."  willi 
Mill  pholoi,  trantporencio,  artwork  and  graphic 
color  design!  W*  give  your  film  life  and  ontmotion 
with  every  type  of  camera  movement,  xoomi,  pans, 
dissolves  —  synchroniied  lo  modern  percussive  mu- 
sicl    Production    time    is    in    DAYS,    not    MONTHS! 

Gel  (he  lull  ilory  wilfi 
your  fOrOMATION    Timetable 

Call  Al  Stohl  -  212   CO  S-2942 


ANIMATED  PRODUCTIONS.  INC. 

1600  Broadway,  New  York  19 


VOLUME  26 
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WANTED 
TOP-NOTCH   SALESMAN 

—  b>  luiiiunul  concern  wiih  Icadci- 
ship  reputation  in  motion  picture, 
slidefilm.  meeting  presentation  and 
live  siiow  production.  The  full 
range  of  services  to  represent  out 
of  our  key  midwest  sales  office 
for  a  man  qualified  by  appearance 
and  baclvground  to  call  on  execu- 
tive clientele.  Salary  commensur- 
ate with  a  real  opportunity  and 
long-range  future. 
Write: 

Box    BS-8B 
BUSINESS   SCREEN    MAGAZINE 


^Reference  Shelf  I 


7064     Sheridan     Rd 


Chicago    60626 


FILM   WRITER 
-  CONSULTANT  - 

Years  of  experience  available  on 
a  free-lance  basis  for  application 
to  your  film  or  script  problem. 
Expert  in  converting  miscellaneous 
company  footage  into  meaningful 
presentations. 

SUMNER   J.    LYON 

518  8th  St.,  Wilmette,  Illinois 

312/ALplne   6-1526 


PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE   1938 

W  Tilt  for  FREE  lyfe  chart 

KNIGHT  TITLE  SERVICE 

MS  Wtif  45f(i  Si  .  New  York.  N  r 


« 


Kodak   Offers   24-Page   Booklet 
on   "Audiovisuals   in    Industry" 

An  illustrated  24-pagc  brochure 
which  details  the  effective  use  of 
motion  picture  films,  slides  and 
sound-slide  presentations  in  busi- 
ness and  industry  is  available  irom 
the  Eastman  Kodak  Company. 
Ask  for  "'Audiovisuals  in  Business 
&  Industry  (VI-7)  when  address- 
ing requests  to  the  company's  Mo- 
tion Picture  and  Education  Mar- 
kets Division,  Rochester,  N.  Y. 
14650.  Single  copies  are  available 
free.  • 

:;:  :f:  Jft 

Screen  Directors  Guild  Issues 
a  New  "Directory  of  Directors" 

■>  The  1965-66  "Directory  of  Di- 
rectors." published  by  the  Screen 
Directors  International  Guild.  250 
W.  57th  St..  New  York.  N.  Y. 
10019.  lists  more  than  600  mem- 
bers of  that  organization.  Direc- 
tors listed  in  detail  (with  credits) 
serve  every  type  of  screen  presen- 
tation, including  feature  motion 
pictures  and  television  shows  to 
documentary,  business  films  and 
television  commercials. 

The  Directory  also  lists  associ- 
ates on  the  set:  assistant  directors 
and  production  assistants,  script 
supervisors  and  production  secre- 
taries. It  includes  a  summary  of 
the  current  SDIG  Basic  Agree- 
nieni  (effective  until  March  7. 
1966)  and  an  expanded  list  of 
Guild  Area  Kcpresentatives. 

Write,  on  your  company  or 
Mtiilio  letterhead  to  the  Guild 
office  above  for  a  free  copy.         • 


YOU'RE   INVITED  TO  JOIN  OUR  SUBSCRIBER  FAMILY! 
•  To  get  all  the  nens  and  features-In-depth  ahoiii  the  latest 
and    best    in    audiovisual    tools    and    techniques,    just    fill    in 
the  convenient  Reservation  Form  below  and  mail  to  us  today: 

Yes,  Enter  My  Subscription  to 

BUSINESS    SCREEN    MAGAZINE 


□  One  Year  (Eight  Issues)  $3.00 
Name: 


□  Two  Years  $5.00 


Compony; 


Position: 


Addrou: 


City: 


Zone: 


Slate: 


n  Check  Enclosed  □  Bill  Company  Q  B'"  Me 

Subscribers  in  Canada  and  obroad  pay  $4.00  a  year;  $7.00  for  two  years. 


52-Page    Modern   Catalog   Lists 
Over  300  Free  Loan  Pictures 

More  than  300  16mm  sound 
motion  pictures,  many  of  them  in 
color,  are  described  in  the  current 
52-pagc  catalog  of  Modern  Talk- 
ing Picture  Service.  Inc.  A  section 
on  "How  to  Plan  Your  Film  Pro- 
gram" gives  valuable  aid  to  groups 
served  by  this  nationwide  distribu- 
tor of  sponsored  films.  All  are 
available  on  a  free-loan  basis. 

Copies  of  the  catalog.  "A  Won- 
derful World  of  Informative  En- 
tertainment" arc  available  on  let- 
terhead request  from  Ralph  Del 
Coro.  Modern  Talking  Picture 
Service.  Inc..  1212  Avenue  of  the 
Americas.  New  York.  N.  Y. 
10036.  • 

Genarco  Catalog   #406   Covers 
Slide  Projectors  and  Changers 

"  A  new  audiovisual  equipment 
catalog  (ii406)  describes  the  line 
of  3,000-watt  slide  projectors  and 
electric  slide  changers  for  3'4"  x 
4"  slides  available  from  Genarco. 
Inc..  Jamaica.  N.  Y.   1  1435. 

Among  the  new  items  described 
is  a  reversible  electric  slide  changer 
which  accepts  glass-mounted  slides 
and  Polaroid  transparencies  in 
plastic  mounts.  It  is  the  only  slide 
changer  for  this  size  image  which 
operates  forward  or  in  reverse  by 
push-button  remote  control. 

Write  the  manufacturer  for  a 
free  copy  on  your  company  letter- 
head, mentioning  B  i'  s  i  N  i  s  s 
ScRi;iN  as  the  source.  • 

*  *        * 

Brochure  Describes  Arriflex 
55  2C   Professional   Cameras 

A  new  12-pagc  illustrated  color 
brochure  on  the  Arrinex-35  2C 
line  of  professional  motion  picture 
cameras  and  related  accessories  is 
a\ailahlc  from  the  Arriflex  Cor- 
poration of  America. 

Detailed  data  on  the  various 
Arri-35  2C  models  and  full  speci- 
fications is  provided,  including  the 
35mni  blimp  program  and  acces- 
sories. A\ailablc  on  letterhead  re- 
quest from:  the  Arriflex  Corp.  of 
America.  25-20  Broi>klyn-Oueens 
1-xpressway  West.  Woodside.  Ncu 
York  11377.  Mention  BiisiNtss 
Sc  Ki  t;N  as  the  source.  • 

•  *        * 

I  airehild    Users'   lUdlclin   on 
"8miii  Sound  I'ilm  Production" 

■  A  new  auilio\isual  users"  bul- 
letin on  the  "Production  of  Smm 
Sound  lilrus"  is  available  from 
Fairchild     liulustrial     Products,    a 


division  of  Fairchild  ( 
Instrument  Corporatici 
It     includes     specitu 
recommended   printint;  jM 
and    laboratory   faciliiietfajll 
fessional  results.  Addr. 
quest   (on  firm  Ictlerh 
director   of  communk 
ucts  and  services.  FairLj  || 
trial  Products.  221  Fiun,'.' 
nue.    Plainview.   N    ^ 

"Free    Film    News"   Ai 
from    Sterling    Movie^ 

If  you  haven't  alrCh 
one.  copies  of  the  fal 
"Free  Film  News"  listi 
current  sponsored  motu!  f% 
available     from     Stcrlin|  M 
U.S.A.    are    available 
company. 

The  pictorial  catalc 
loan  16mm  sound  films   Ij 
I 
too 


gories  such  as  sports  al 
ture.  investing,  health 
travel.    Bookings,    hand  I 
automated  system,  arc  iicp( 
far  into  the  future  as  thcfoi 
sires.    Letterhead    reque 
be   sent    to   Sterling's 
headquarters    at    43    ^ 
Street.  New  York.  N.  ^ 


United   World    Films'  Ech 
on   Custom    Film   Disiriidl 

t>  A  deluxe-size,  infornpm 
churc  titled  "How  Cu 
tribulion  Can  Improve 
lie  Information  Film  Pikn 
offered  by  United  \\i> 
Inc.  to  eligible  film  spi>  w 
dress  letterhead  request  :o 
vice-president  John  D 
221  Park  Avenue  So 
York.  N.  Y.  10003  for 
copy. 


HII 


d 


O/alid's  Sensitized  Mate  i 
Described    in    a    28-Pag  ' 
■     A  new  28-page  catali  i 
ing  O/alid  sensiti/ed  rc| 
materials    has    just    hcein 
by  General  Aniline  &  Fi  i 
ration,  manufacturer  ot 
pro  prtulucts. 

The  catalog  gives  CO 
formation  on  the  comp 
of  Ozalid  dry  diazo  matj 
as  opaque  papers,  ca 
tcrmediate  papers,  clothd 
and  special  purpose  pri>'< 
afaz  moist  diazo  matcri;. 
thermal    diazo    papers.  !« 
!>apcrs.   lithographic  proic 
the  GAF-Microlinc  miciil 
micro-image  prmlucts. 

A  free  copy  of  the  calc 
be  obtained  from  the  u 
Service  Dcpartmenl.  Geiri 
line  &  Film  Corporati<- 
hamton.  New    York 


OR  COLOR  AND  BLACK  &  WHITE  complete  35  mm 

MM  DAILY  AND  MULTI-RANK  RELEASE  PRINT  LABORATORY.  FEATURING. 
)DITIVE  COLOR  PRINTING  .  35MM  &  16MM  A  &  B  CONTACT  &  REDUCTION 
ilNTING  .  LIQUID  GATE  BLOWUPS  •  UNSQUEEZING  SCANNING  •  LIQUID  GATE 
tINTING  •  SEPARATION  MASTERS  &  REGISTRATION  INTERNEGATIVES  •  EKTA 
iROME  DEVELOPING  &  KODACHROME  DAILIES  •  REVERSAL  DEVELOPING  AND 
MINTING  .  FILM  STRIP  &  COMPLETE  TITLE  DEPARTMENT  •  SOUND  TRANS 
RRING.  INCLUDING  35/16MM  DOUBLE  RANK  .  NEGATIVE  MATCHING  •  AIR 
•NDITIONED  FILM  &  TAPE  STORAGE   ROOMS   •   EDITING   &  CUTTING   ROOMS. 

ID  THF    FINF<?T    PRI\/ATtr    CPDrrMiMr>    cnnn  iTirc    im    ti  ir-    i-/io-r 


\y — 

In  the  East... it's 

K/^ 


MOVIELAB.  INC 
Movielab  Building 


for  our  customers 

We're  proud  of  all  10  presented  to  Jam  Hand 
motion  pictures  and  slidefilms  in  1965 


ewards  are  for  our  users 

The  successful  use  of  every  production  is  the 
real  measure  of  achievement  for  which  we  wojk 
through  originality,  technical  excellence  and, 
above  all,  in  the  attainment  of  objectives. 

For  productions  that  win  people,  as  well  as  honors,  ask  the  help  of 


•XJMK   HONOREI)  FILMS 

•'Amcrii.,  ihr  Bounliful" 

•  •       • 

"No-Turn  Hroiline" 

"Thr  Puinuii  ,,i         j,,-. 
">    V  M  lull  K-MH.M  |.,j„. 

<<>lmiil)us  Film  F,-,,,,  ,,  ,    . 

•  •       • 
"RochcKlcr,  t:iiy  of  O"  . 

VA/M  lull  l-.-Mival:  l!ii,i 
Ain<rii;iii  Mln,  l-c(i»al    \ 
•       •       • 

"Vou  Arc  a  Team" 
L'lid  l'rl«-;  ••|)a>  of  Visuals 


The  Jam  Handy  Organization 
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FROM   TECHNICOLOR  CORPORATION 
WORLD'S   FIRST    CAmDIDCELOAOINC 
MOVIE    PROJECTOR   FOR   SUPER   8   FILM 

NEW 
SUPER  8 

Super  510  Projector  —  only  $87.50 


Now,  movies  that  present  your  story  BIGGER,  BRIGHTER,  SHARPER,  in  full  color,  live  motion,  instantly  with  exclusive  cartridge-loading  action! 

COMPARE  IT  TO  16"""  IN  QUALITY  &  8"""  IN  COST 


^ 


Now  you  tan  enjoy  the  advantages  of  big  film  projected  on  full-sized  screen  for  large  groups 
at  economical  8mm  cost  —  with  Technicolor's  all  new  Super  510  Projector.  Weighs  only  8  lbs. 
Technicolor  Super  510  models  priced  from  $87.50.  Great  for  desk-top  aelling,  too! 


ELIMINATES  THREADING  AND  REWINDING 
Technicolor  Magi-Cartridge  film  magazine 
provides  snap  in  loading.  Operates  in  sec- 
onds with  no  previous  instruction.  No 
reels.  No  sprockets.  No  threading.  No  re- 
winding. Just  slip  in  the  Magi-cartridge  and 
the  film  begins  instantly.  New  heavy-duty 
cartridge  protects  film  from  dust,  smudges 
and  costly  scratches. 


New  Super  8  film  picture  Is 
50%  larger.  Bigger  picture 
allows  more  light  for  brighter, 
sharper  and  better  image  on 
a  big  screen. 


NOW  TWO  8MM  MOVIE  SIZES 

Technicolor's  full  line  of  Standard  Smm 
projectors  for  a  personalized  way  to  direct 
your  sales  message  to  the  individual  where  it 
counts.  Or  Super  8mm  projectors  to  show 
your  sales  message  to  many  prospects  at 
once  in  conference  room  size  situations. 


TCCHNICOLOI*   IS   A   MfCISTCRCO    TRAOCMARK 


Technicolor 

C  O  R  PO  R>^~ri  O  INI 


TECHNICOLOR    Corporation    Dept.    No.  BS2-15 

1985  Placentia  Avenue   Costa  Mesa,  California  92627 
Please  send  more  information 


Name_ 
Title_ 


Company. 
Address 


COMMERCIAL     AND     EDUCATIONAL     DIVISION]  (^,^_ 
1985     PLACENTIA     AVENUE    •    COSTA     MESA      CALIFORNIA     92627   L 


NOTE    TO    FILM    PRODUCERS 

TECHNICOLOR    THEATRICAL    QUALITY    BLACK    AND   WHITE    AND    COLOR    PROCESSING     FOR 
ALL    BUSINESS    AND       INDUSTRIAL   FILMS    —   PRACTICAL   —   ECONOMICAL. 


PARTHENON 


PICTURES 


BOLLYWOOD 

•READYMADES" 

GOOD   FILMS   READY   FOR   YOUR 

SAFETY   MEETINGS 

TRAINING   PROGRAMS 

COMMUNITY   AND 

PLANT-TOWN   SHOWINGS 

"WHATLL  YOU  DO  IF  ...  ?" 

How  to  he  prepared  for  sudden 
emergencies  —  brakes  fail,  accelera- 
tor sticks,  soft  shoulder;  skids,  glar- 
ing lights,  etc.  Top  awards.  B  &  W. 
12  mln.  16nim  .  .  .  $.S5.  (also  Smm). 
•        •        • 

"WHAT'S  UNDER  YOUR 
HOOD?" 

For  teenage  and  women  drivers. 
"What  makes  it  go,"  in  simple  clarity; 
fuel  system,  ignition,  power  train, 
brakes.  Animation,  models  and  live. 
Color  ...  11  minutes  .  .  .  16miii 
.  .  .  $98.50. 


"THREE  FOR  THE  ROAD" 

3  single-concept  segments  —  "Lights 
Have  Limits"  .  .  .  "Sudden  Emer- 
gencies" .  .  .  "Margin  of  Safely." 
Silent  Sound.  B  &  \\.  .  .  .  13'  2  min, 
16mni  .  .  .  $40.50  (also  Smm). 

•  •       * 
"LOVE  THAT  CAR" 

Very  fast  and  funny  "entertainment" 
approach  to  auto  safety  through  good 
car  maintenance.  Told  by  Jack 
Benny's  Frank  Nelson.  Color  ...  10 
minutes  . .  .  16mm  .  .  .  $79.50. 

•  *        • 

"AND  MIEN  THERE  WERE 
FOUR" 

Made  in  1951  and  still  the  classic  in 
driver  safety.  Told  by  Jimmy  Stew- 
art. B  &  W  .  .  .  27  minutes  ...  16 
mm..  .$135. 

•  •        • 

"HOW  10  I  LOODI'ROOF 
AGAINSI  RISINC;  WATERS" 

Should  be  screened  periodically  in 
flat-land  areas  and  broadcast  when 
high  water  threatens.  Color  .  .  . 
16nim.  I«  minutes  ...  $150. 

•  •        * 

"PLAY  BALL,  SON" 

To  raise  funds  for  youth  baseball 
teams;  recruit  men  for  coaching;  and 
train  the  young  plavcrs.  Color  .  .  . 
21 '/j  minutes  .  .  .  16mm  .  .  .  $185. 

•  •        * 
PREVIEWS  —  $12.50 

(10  minute  film  x5.0()) 
Deductible  from  purcluise  price. 

PARTHENON   PI  TUBES 

(Ted   Polmer,   Print  Mo       ler) 

2625  Temple  St.,  Los  Angek    <?0026 

(Area  213)-385  3911 
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accuracy 


How  many  prints  did  you  or- 
der? At  Byron,  each  will  be 
uniformly  accurate.  A  Byron 
timer  punches  exposure  data  on  a  controlling  tape, 
then  plays  it  back  to  check  accuracy.  His  tape  and  your 
original  go  to  the  printing  room.  Quality  never  varies  from  first 
to  final  print,  because  a  single  tape  controls  the  amount 
of  red,  blue  and  green  for  each  scene.  No  wonder  film 
producers  the  world  over  turn  to  Byron  for  the  finest  in 
16mm  "Color-Correct"    prints.  Only  Byron  can  give  you 
"Color-Correct""  accuracy,  because  only  Byron 
makes  "Color-Correct""  prints. 


byron 

MOTION  PICTURES 


Developing 

Printing 

Music 

Sound 

16mm,  35mtn 

Editing 

Color  or  black  and  wliite 

Exclusive 
"ColorCorrecl"* 

Complete  Service 

Everything  but  the 
origmal  photography 


1226     WISCONSIN     AVENUE,     NORTHWEST.     WASHINGTON,     DC      20007     •     TELEPHONE     202.     FEDERAL     3-4000 


1  PRODUCTION   REVIEW 


830  Films  Compete  for  Honors 
at  American  Film  Festival,  N.  Y. 
ii  Roger  L.  Stevens,  chairman  of 
the  National  Foundation  on  the 
Arts  and  Humanities,  will  be  the 
honored  guest  speaker  at  an  Amer- 
ican Film  Festival  luncheon  on 
Thursday,  May  12.  The  event 
is  jointly-sponsored  by  the  host 
organization,  the  Educational  Film 
Library  Association  and  the  New 
York  Film  Council. 

830  motion  pictures  and  film- 
strips  have  been  submitted  for 
blue  ribbon  honors  at  this  year's 
Festival,  which  will  be  held  at 
the  Hotel  Biltmore  in  New  York 
City  from  May  11-14.  The  awards 
banquet.  clima.\ing  three  days  of 
competitive  screenings  in  44  sub- 
ject area  categories,  will  be  held 
in  the  Grand  Ballroom  of  the 
Biltmore. 

Offer  Program  of  Si>ecial  Tours 
Festival  guests  will  be  able  to 
take  part  in  a  diverse  program  of 
special  tours,  demonstrating  how 
films  are  prtxluced.  distributed  and 
used.  They  may  also  join  any  one 
of  five  free-for-all  panel  discus- 
sions of  current  controversies  in 
the  audiovisual  field.  Included  in 
the  tours  are  visits  to  Reeves 
Sound  Studios  and  to  the  head- 
quarters building  of  MPO  Video- 
tronics,  a  major  producer  of  tele- 


Imporlaiit  Events  on  the  Industry  Calendar 


vision  commercials  and  sponsored 
films  for  industry. 

On  May  13,  a  scries  of  panel 
discussions  led  by  recognized  au- 
thorities will  be  on  the  Festival's 
afternoon  agenda.  Topics  include 
"The  Impact  of  Federal  Spending 
on  the  Audiovisual  Field",  "The 
New  Role  of  Films  in  Multi-Media 
Programs",  "The  Inter-action  of 
Television  and  Films,"  and  "The 
Creative  Filmmaker  and  the  Func- 
tional Film." 

The  Committee  on  Physical  and 
Mental  Health  Films  will  also  pre- 
sent a  prtjgram  of  films  and  dis- 
cussion on  "Stress:  Its  Causes  and 
Effects"  on  May  13. 
Sliow  Awar<l-\\'inners  on  Saturda\ 

1966  Blue  Ribbon  award  win- 
ners will  be  shown  on  Saturday, 
May  14.  following  the  awards  ban- 
quet on  the  previous  evening,  at 
the  Biltmore.  Festival  information, 
advance  programs  and  reserva- 
tion forms  may  be  obtained  from 
EFLA,  2.50  West  .^Tth  St.,  New 
York,  N.Y.    10019.  • 

*  *  * 

Catholic  Audio-Visual  Educators 
Present  Film  Awards  on  April  14 

7^  The  Catholic  Audio- Visual  Edu- 
cators  Association    will    hold  its 


first  Communication  Arts  Award 
dinner  at  the  Conrad  Hilton  Hotel 
in  Chicago  on  Thursday  evening, 
April  14th.  Awards  are  to  be  pre- 
sented in  10  categories  of  motion 
pictures  and  to  a  like  number  of 
outstanding  3.'>nim  filmstrips  which 
have  contributed  to  Catholic  edu- 
cation. 

CAVE  president,  the  Rev.  Louis 
Rongione.  O.  S.  A.  will  introduce 
the  presiding  officer  of  the  awards' 
program,  the  Most  Reverend  Jo- 
seph Hodges,  Bishop  of  Wheeling, 
West  Virginia  and  Episcopal  Mod- 
erator for  the  Catholic  audiovisual 
organization.  • 

*  ♦  * 

27th  National  A-V  Convention 
in  Washington,  D.C.,  July  16-19 
■'■  The  27th  National  Audio-Vis- 
ual Convention  and  Exhibit,  host- 
ed by  the  National  Audio-Visual 
Association,  has  taken  as  its  theme 
"Audio-Visuals  =  Dynamic  Com- 
munication." The  annual  gather- 
ing of  audiovisual  dealers,  equip- 
ment makers  and  service  com- 
panies will  be  held  July  16-19  at 
the  Washington  Hilton,  in  Wash- 
ington, D.C.  Max  Rarig,  of  Seat- 
tle, Washington,  is  general  chair- 
man  of   the   convention.   Here   is 


what  this  NAVA  pioneer  sayl 

"Our  theme  this  year  expi.sej 
a  conviction  that  is  fundamital 
to  our  reason  for  having  ar  an- 
nual gathering  of  the  people  md 
products  of  the  industry,"  ciir- 
man  Rarig  said.  "The  NAVA  on- 
vention  and  trade  show  arc  liv- 
ing demonstrations  of  the  act 
that  audiovisuals  do,  indeed,  i  ual 
dynamic  communication,  rcrd- 
less  of  whether  this  communicion 
happens  to  take  place  in  the  (iss- 
room,  the  church,  or  in  the  lar 
ket  places  of  business  anc  in- 
dustry." 

Underscoring  the  associa  in'i 
move  to  Washington  for  its  irsi 
annual  gathering  in  history  oi  id( 
of  Chicago,  the  convention  t  m< 
may  also  be  abbreviated  to 
"A-V  =  D.C."  Federal  speijini 
for  education  has  made  anim 
portant  contribution  toward  \ie\ 
utilization  of  audiovisuals  thrc  gb 
out  the  nation's  schools. 


UNITED  AIR  LINES 


jet -piston -historical -in-flight  and  airport  scenes -complete  film  catalogue  available 
35  mm/ 16  mm  COLOR  and  BLACK  &  WHITE 


Cor«tact  Publicity  Department 
New  York     :2  5225  ChicaflO  RA  6-5500 


UNITED 


Washington  RE  7-6830  Los  Angeles  HU  2-3300 

PREe  FILM  PROVIDED  TO  PRODUCERS  FOR  AUTHENTIC  AIRLINE  SEQUENCES 
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NILES  AIMD  THE 
SALES  MEETING 
1965-66 


For  Scrta  Mattress— Niles  conducts  three- 
city  meeting  to  present  "Perfect  Sleeper" 
mattress  and  its  promotional  program  to 
Serta  plant  management  and  sales  personnel. 
Productions  were  staged  by  Niles  crews  in 
Chicago,  San  Francisco  and  Washington, 
D.  C.  Stage  show,  with  a  full  orchestra  on 
hand,  had  original  musical  score  and  chore- 
ography developed  especially  for  occasion. 
Motion  picture  presentation  provided  first 
showing  of  Niles-produced  sales  promotion 
"Get  Keady  for  Henry". 


MOTION  PICTURES  FOR  THEATRE,  TELEVISION  AND  INDUSTRY 
ANIMATION -TV  COMMERCIALS  &  SHOWS  •  SOUND  FILMSTRIPS 
RADIO  COMMERCIALS  &  SHOWS  •  BUSINESS  THEATRE  •  SALES 
MEETINGS    •    COLLATERALS    •    "PACKAGED"   COMMUNICATIONS 

FRED  A.  MILES 
COMMUNICATIOIMS 
CEIMTERSi  INC. 

In  Chicago:  1058  W.  Washington  Blvd.     SE  8-4181 
In  New  York:  108  West  End  Ave.     SU  7-8770 
In  Hollywood:  650  N.  Bronson  Ave.     HO  3-8154 
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AT&T  AMERICAN  BANKERS  ASSOCIATION 
ABC-TV  M^IM  ABC-TV  INTERNATIONA 
L  AMF  AMERICAN  HOME  MAGAZINE  AUDI 


Freedoms  Foundation  Honors  Films  ancjD 

George  Vi'asliiiigtun  Honor  Medal  to  Procter  &  Gamble  Fm 
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i  N  C  O  R  H  O  R  AT  E  D 

103  PARK  AVENUE    ■  NEW  YORK  CITY  17   ■  MU  3-3513 


'T'he  I  7th  Anntai.  Awards 
•■■  program  of  Freedoms  Founda- 
tion at  Valley  Forge  has  bestowed 
a  George  Washington  Honor 
Medal  on  the  Procter  &  Gamble 
Company,  of  Cincinnati,  (^hio,  for 
its  motion  picture.  'Hw  Pursuit  of 
Profit,  produced  by  The  Jam 
Handy  Organization.  The  film, 
"Afhich  shows  that  product  distribu- 
tion today  is  free  enterprise  at 
work,  emphasizes  that  profit  plus 
free  enterprise  makes  progress  as 
shown  by  America  where  each  in- 
dividual profits  by  profit. 

The  Pursuit  of  Profit  award  was 
part  of  the  Freedoms  Foundation's 
Alexander  Hamilton  Awards  pro- 
gram for  "Economic  Education 
on  Dynamic  Capitalism."  The  film 
has  been  widely  shown  to  retail 
clerks  throughout  the  United  States 
and  was  featured  in  these  pages 
last  year. 

Encased  Medal  to  Thomas'  Film 

The  principal  motion  picture 
award,  an  encased  George  Wash- 
ington Honor  Medal,  went  to 
Thomas  Productions  of  Holly- 
wood, California,  for  the  film.  Let 
the  Word  do  Forth.  The  film  is 
an  account  of  the  tyrannies  and  in- 
justices which  fomented  the  Amer- 
ican Revolution,  culminating  in  the 
victory  which  enabled  every  Amer- 
ican to  say,  '13  years  ago  1  had  a 
king.  Today  I  have  a  president, 
a  Nation,  a  Constitution  and  a  Bill 
of  Rights." 

Principal  awards  ceremonies 
took  place  at  Valley  Forge,  Pa,  on 
Washington's  Birthday,  February 
22nd  and  will  he  followed  by  a 
number  of  regional  awards  pre- 
sentations being  made  throughout 
the  country.  Dr.  Kenneth  D.  Wells 
is  president  of  Freedoms  F-ounda- 


tion.  The  Very  Reverend 
W.    Dullea,  president  of  tl 
versify  of  San  Francisco,  se 
chairman  of  the  distinguish!.    ., 
•Awards  Jury. 

These  Pictures  Were  Hon 

Other  honor  medal  awaU  jj 
motion    pictures    were   sha'd  t 
The  American  Iron  and  St  I  Ii 
stitute.  New  York  City,  for  i  tilr 
Steel  and   America,   prodii^l  \ 
Walt    Disney    and    by    th> 
Motor  Company,  for  the 
picture,  A  Mouthful  of  I> 
the  activities  of  the  F.B.I.,  s  .\i( 
that,  despite  the  background>f  tl 
individual     involved,    all 
lives  are  protected  by  lav 
Parthenon    Pictures,   ot 
wood,  received  the  George  t^j 
ington  Honor  Medal  for  idi 
Washington  —  C(7.v  of  the  " 
This  pictorial  report  on  thi 
history  and   growth,  was  h 
as  a  ""television  exhortation 
zenship  and  patriotic  appre 
of  our  national  shrines  to 
ican  freedom," 

This  film  is  being  distribjed 
U.  S.  schools  by  Film  Assrii 
of  California. 

.\\vard  Medal  to  Masonic 
William  J.  Ganz"  produc  n 
In    Tlie   Hearts   of   Men   v>f\ 
honor  medal  for  its  spons ,  . 
Scottish     Rite     of     Freem;  J 
Washington,  D.  C.  This  d(x  J 
tary  film  report  shows  Ma  ij 
role  in  proxiding  leadership! 
development  of  America  fni 
time  of  Washington,  Frankl  i 
Madison,  to  the  continued  dfl 
of  freedom  by  Mac.Arthur.Rl 
enbacker  and  Astronaut  < 
Dimension  Films,  Los 
received  the  medal  award 
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■^^^^^^^^fm^elivery  trucks. 
There  goes  another  one  or  o 

west  coast:  1418  North  Western  ^  ^  ^^^^  Laboratories.  Inc. 


,3t:  1418  North  western  .v..,...^^^^^^^^^^^^^_,^^ 

Genera.  F,..  ^bo.tor.s  A  Dw.s.n  ^^^^^^^^     ^^^3^  ,,     ^171 

1546  North  Argv"^   HoU..  /^CMFRAL 

DE  LUXE   .  O  SlSilvJjSh 


A  musty  drawer  is  no  place  to  protect  your  investment  in  motion 
pictures.  Bonded  Film  Storage  is.  With  Bonded's  Personal  Service 
Storage,  there's  no  chance  of  mix-up  or  misplacement.  Bonded's  ex- 
perts record  every  carton  you  send  in,  individually  log  the  location 
and  keep  everything  at  your  fingertips  for  you.  Bonded  has  skilled 
packers  and  on-the-premises  shipping  and  screening  facilities. 
Sprinklered  and  electrically  protected,  the  fireproof  vaults  at 
Bonded's  huge  plant  in  Fort  Lee,  New  Jersey  (and  five  other  ware- 
houses), are  supplemented  by  a  fleet  of  radio  trucks  to  pick  up  and 
deliver  for  you  anywhere  in  Metropolitan  New  York.  And  you 
never  have  to  lift  a  finger,  except  to  dial  our  number!  Bonded  is  the 
professional  place  to  store  film.  Insist  on  our  PSS. 
Write  us  at  630  Ninth  Avenue,  New  York  City  10036 

BONDED  ilMKO: 

A  division  offMCMD  Industrial  Corporation 
New  York,  Ft.  Lee,  N.  J.,  Chicago,  Los  Angeles,  Toronto 


The  professional  way 

to  keep  your  films  at 

your  fingertips. 


Freedoms  Awards: 

(cont'd  from  previous  pace) 
Liberty  and  Justice  Means,  a  film 
for  young  viewers,  and  Coronet 
Instructional  Films,  of  Chicago, 
was  again  honored  as  its  film.  Fed- 
eral Taxation,  received  an  honor 
medal  from  the  Foundation. 
Television  Award  to  Lutherans 
The  principal  television  award 
went  to  the  Luthern  Church,  Mis- 
souri Synod,  of  St.  Louis,  Mo.  for 
its  filmed  program.  Tlie  (Ireatest 
Freedom.  Part  of  the  Synod's  This 
Is  the  Life  series,  the  program  fea- 
tures a  German  refugee's  descrip- 
tion of  the  terrors  of  life  under 
totalitarianism  and  communism  in 
East  Berlin  which  causes  a  stu- 
dent to  disavow  subversive  activ- 
ites  on  his  college  campus  and  re- 
turn to  Christian  Church  leader- 
ship and  the  true  foundation  of 
faith  on  which  human  freedom  is 
firmly  based. 

In  the  special  category  of 
"Americana"  awards,  the  George 
Washington  Honor  Medal  was  be- 
stowed on  Burt  Munk  &  Company 
and  The  Society  for  Visual  Educa- 
tion, Inc.,  both  of  Chicago,  for  two 
sets  of  educational  filmstrips,  The 
United  States  Flat;  and  Our  A  tner- 
ican  Heritage  of  Patriotic  Songs. 
The  strips  were  honored  as  "inspir- 
ing reverence  and  respect  for  the 
Flag  and  those  ideals  for  which  it 
stands,  and  admiration  for  the 
patriotic    spirit    of   our    Nation's 

people."  • 

«       *       * 

18th  NAVA  Selling  Institute 
Opens  at  Indiana  U  on  July  10 

■jV  To  accomplish  its  purpose  of 
"helping  prepare  commercial  peo- 
ple  to   meet   total   responsibilities 


Dr.  Kenneth  Wells  ( left ) .  prc.si -nt 
of  Freedoms  Foundation,  presenian 
encased  George  \Va.'>hinf^ton  Itior 
Medal  to  Dr.  Leonard  C.  Wueiel, 
on  behalf  of  the  Lutheran  Chu-h- 
Mi.'isouri  Synod's  top  television  jm. 

to  business  and  industrial  fins 
using  audiovisual  techniques,"  tie 
National  Audio  Visual  Associam 
will  hold  its  18th  Annual  NAA 
Institute  on  July  10-15,  1966.  'le 
conference  will  be  held  at  le 
Audio  Visual  Center  of  Indiia 
University,  Bloomington.  Ind. 

The  purchase  and  utilizatiorDf 
audiovisual  equipment  in  busirss 
and  industry  for  all  types  of  trn- 
ing  and  sales  presentations  will>e 
one  area  covered  at  the  NAVA  i- 
stitute.  Concentration  will  be  n 
practical  instruction  and  coui.'s 
will  include  creative  selling,  se/- 
icing,  application  of  equipment  o 
industrial  programs  and  prepci- 
tion  of  audiovisual  materials. 

Newly-appointed  Chairman  >r 
the  1966  program  is  Marty  Mi- 
dro.  of  Chicago.  He  will  be  5- 
sisted  by  a  staff  drawn  from  exei- 
tives  representing  AV  manuf:- 
turers,  AV  dealers,  and  Indiia 
University  faculty  members.      • 


CREATIVE     FILMWORK     OPPORTUNITY 

WE  ARE  LOOKING  FOR  2  FILM  MAKERS  to  work  in  an  outstand- 
ing film  studio  in  the  Chicago  area.  We  own  complete  facilities 
and  equipment.  Our  group  is  compact  and  will  remain  so  since  w» 
will  accept  and  make  only  unique  industrial  and  cultural  films. 
We  are  experimental  film  makers  with  a  well-established  reputa- 
tion, international  awards  and  successful  results. 

1.  We  want  an  animation  cameraman  with  experience,  willingness 
and  art  ability  or  aesthetic  understanding. 

2.  We  also  need  an  experienced  animator/artist  willing  to  work 
as  well  as  experiment,  able  to  accomplish,  wanting  to  grow. 

Ideal  working  conditions  with  full  benefits.  We  are  an  equal 
opportunity  employer.  Send  full  details  on  experience,  salary  re- 
quirements along  with  credits,  sample  films  and  an  outline  of  your 
film  philosophy. 

Write  Box  BS-66-1A  c/o  BUSINESS  SCREEN 

7064  Sheridan  Road   Building,  Chicago,  IIL  60626 
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"MAGAZINE" 

story 


16  M 


ONE  CAMERA- CHOICE  OF  THREE  MAGAZINES 


You're  ready  for  any  assignment  with  an  Arriflex  16M.  Just 
select  the  film  load  that's  right  for  the  job— big,  little  or  in- 
between.  One  camera— choice  of  three  magazines.  Makes 
sense.  Saves  time.  Saves  money.  Typically  Arriflex. 

HERE'S  HOW.  For  short  runs— hand-held  grab  shots  and  great- 
est mobility— there's  the  compact  200  ft.  magazine.  For  runs 
of  hundreds-offeet,  and  most  professional  jobs,  use  the  capa- 
ble 400  ft.  magazine.  These  magazines  use  200  ft.  and  400  ft. 
core-wound  film  and  100  ft.  and  200  ft.  daylight  loadmg  spools 
respectively.  And  for  the  really  long  run  jobs,  there's  the  big- 
capacity,  1200  ft.  magazine.  Co-axial  design  gives  it  excellent 
balance  and  handling  ease.  Locks  onto  the  camera  as  easily 
and  quickly  as  the  other  two.  Uses  1200  ft.  core  wound  film— 
33  minutes  film  running  time. 


BEST  OF  ALL:  All  three  16M  magazines  are  gear  driven,  have 
a  built-in  sprocket  and  preformed  film  loop  system.  These  ad- 
vantages provide  the  sturdiest,  most  reliable  quick-change  sys- 
tem available  today.  The  best  system,  because  it  locates  the 
entire  film  gate  (aperture,  side  pressure  rail  and  rear  pressure 
plate)  all  safely  in  the  camera  head  for  maximum  precision 
and  maximum  reliability.  In  addition,  this  professional  feature 
keeps  the  cost  of  the  magazines  low— important  savings  for 
you  when  your  filming  needs  call  for  more  than  one  magazine. 

The  Arriflex  16M  wide  choice-of-magazines  concept  and 
Quick-Change  system  are  but  two  more  proven  professional 
features  of  this  distinguished  camera— in  good  company  with 
its  mirror-shutter  reflex  system,  registration-pin  movement 
and  the  many  other  famous  Arri  features.  On  your  next  assign- 
ment, shoot  with  an  Arriflex  16M.  You  can't  miss. 
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New  York  Film  I^odiicers  Elect  New  Bdid 

Mucciolo    is    Presidenl-Eleci;    Members    Hear    Talk    bv 


leremy  jur 


IV'EW  OFFICERS  of  llic  Film  Pro- 
^ '  (Juccrs  Association  of  New 
York  were  introduced  at  an  an- 
nual membership  meeting  of  the 
Association  held  at  the  Columbia 
University  Club  on  February  24. 

Installed  as  president  for  the 
1966  term  was  Louis  Mucciolo 
(Gerald  Productions.  Inc.)  Other 
new  officials  are  Irving  Uccht 
(Cineffects,  Inc.),  vice-president; 
Robert  Colodzin  (Colodzin  Pro- 
ductions, Inc.),  secretary;  and 
Morris  Behrend  (WCD,  Inc.). 
treasurer. 

Harold  Klein,  executive  secre- 
tary, reported  that  FPA's  mem- 
bership has  now  grown  to  over 
sixty.  He  said  that  negotiation  with 
the  various  crafts  and  guilds  are 
progressing,  but  that  many  hours 
of  hard  bargaining  will  still  be  re- 
quired before  present  areas  of  im- 
passe can  be  overcome. 

Shakespeare  and  Mass  Appeal 

A  feature  speaker  of  the  eve- 
ning, Jeremy  Gury,  Senior  Vice 
President  in  charge  of  Creative 
Operations,  Ted  Bates  &  Co.,  told 
the  group  of  75  FPA  members  and 
guests  that  "if  it's  got  mass  appeal 
it  stinks"  is  an  "idiotic"  and  "un- 
realistic" attitude.  In  fact.  William 
Shakespeare's  purpose,  he  stated, 
was  exactly  the  same  as  an  adver- 
tising agency's  "...  to  appeal  to 
the  largest  possible  audience  in 
order  to  make  money." 

Good  writing,  Mr.  Gury  said, 
is  the  result  of  the  talent  and  taste 
of  the  author,  not  the  size  of  the 
audience  he  is  aiming  at. 

Bad  writing  and  bad  commer- 
cials are  produced  every  day,  Mr. 
Gury  admitted.  Hut  the  poor  qual- 
ity is  the  result  of  laziness,  indif- 

FPA  president-elect  Louis  Mucciolo  (at  lifilil)  of  C'.craUl  Product ionsrc 
ceives  connnitiihitiom  from  his  predecessor,  Robert  Bernnmim,  Filmex.nc 
at  recent  inembership  meeting.  Executive  seerrtanj  Harold  Klein  in  crcr 


Jeremy  Gun-,  senior  v. p.  in  cirgi 
of  creative  operations  at  Ted  ale 
&   Co.,  makes  point  on  amorc  ari 

ference  or  the  wish  to  pleas  th< 
client  rather  than  sell  his  prcuci 

Universality  is  obviously  tl  re 
suit  of  understanding  mass  a[eal 
Mr.  Gury  went  on.  whether  tl  re 
suit  is  a  three-hour  play  or  s30 
second  commercial.  I 

"You  and  I  are  not  in  the  usi 
ness  of  creating  immortal  ai  — 
but  neither  was  Shakespearejm 
mortality  is  a  by-product  of  bil 
ity,  work  and  taste,"  he  on 
eluded.  < 

Below:  Harold  Klein,  executkntc 
retary  of  FPA,  reports  favchl 
progress  on  color  negotiations   . 
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"FISH  IN  THE  WATER"— One  of  a  serl«s  of 
reverse  origami  using  the  Ou  Art  logotype. 


NO  FISH  STORY.  YOU  CAN 

CUT  OUT  OUR  FISH  PICTURE. 
YOU  CAN  FOLD  IT.  YOU  WILL 
WIND  UP  WITH  A  DU  ART 
LOGO.  WHICH  IS  NO  FISH 
STORY  WHEN  IT  COMES  TO 
COLOR.  DU  ART'S  EXPANDED 
COLOR  PROCESSING  FACILI- 
TIES MEAN  BETTER  SERVICE. 
FASTER  PRINTING.  DU  ART'S 


HAZELTINE INSTANTANEOUS 
COLOR  FILM  ANALYZER  PRE- 
VIEWS THE  COLOR  FILM  ON  A 
CLOSED-CIRCUIT  TELEVISION 
SYSTEM.  ELIMINATES  DELAYS 
OF  TRIAL  AND  ERROR  IN  MAK- 
ING ANSWER  PRINTS.  AND 


SOON:  EVEN  MORE  COLOR 
OUTPUT  FROM  DU  ART.  NEW 
16MMEKTACHR0ME  REVER- 
SAL PROCESSING  MACHINE 
AND  ADDITIONAL  EASTMAN 
COLOR  PROCESSING  READY 
JANUARY  1966.  PLUS  MORE 
NEW  PRINTING  MACHINES. 
COLOR?  COME  TO  DU  ART. 


UU    AK  I     rlLM    LAbu/UU    AKi     UULUK    UUKr  .    incanwa    associmio  screcn  mousiRits   lid    2000  northcliffeave.momoeal 
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Ne\>  Yoik  Film  Producers  Elect  New  Boid 

Mucciolo    is    President-Elect;    Members    Hear    Talk    by    lercmy  iur 

TV'ew  OFfiCERS  of  the  Film  Pro- 
■'■ '  diiccrs  Association  of  New 
York  were  introduced  at  an  an- 
nual membership  meeting  of  the 
Association  held  at  the  Columbia 
University  Club  on  February  24. 

Installed  as  president  for  the 
1966  term  was  Louis  Mucciolo 
(Gerald  Productions,  Inc.)  Other 
new  officials  are  Irving  Hccht 
(Cineffects,  Inc.),  vice-president: 
Robert  Colodzin  (Colodzin  Pro- 
ductions, Inc.),  secretary;  and 
Morris  Behrend  (WCD,  Inc.). 
treasurer. 

Harold  Klein,  executive  secre- 
tary, reported  that  FPA's  mem- 
bership has  now  grown  to  over 
sixty.  He  said  that  negotiation  with 
the  various  crafts  and  guilds  are 
progressing,  but  that  many  hours 
of  hard  bargaining  will  still  be  re- 
quired before  present  areas  of  im- 
passe can  be  overcome. 

Shakespeare  and  Mass  Appeal 

A  feature  speaker  of  the  eve- 
ning, Jeremy  Gury,  Senior  Vice 
President  in  charge  of  Creative 
Operations,  Ted  Bates  &  Co.,  told 
the  group  of  75  FPA  members  and 
guests  that  '"if  it's  got  mass  appeal 
it  stinks"  is  an  "idiotic"  and  "un- 
realistic" attitude.  In  fact.  William 
Shakespeare's  purpose,  he  stated, 
was  exactly  the  same  as  an  adver- 
tising agency's  "...  to  appeal  to 
the  largest  possible  audience  in 
order  to  make  money." 

Good  writing,  Mr.  Gury  said, 
is  the  result  of  the  talent  and  taste 
of  the  author,  not  the  size  of  the 
audience  he  is  aiming  at. 

Bad  writing  and  bad  commer- 
cials are  produced  every  day,  Mr. 
Gury  admitted.  Hut  the  poor  qual- 
ity is  the  result  of  laziness,  indif- 

FPA  president-elect  Louis  Mucciolo  (at  rifiht)  of  Ccrald  rroductio'i''TC 
ceivcs  confiraltilaiiuns  from  his  predecessor,  Rohirl  Biriiiiuiim,  Filmex.^u: 
at  recent  iiiciuhrrsliiiy  vwctiug.  Excaitii-r  sccrrtdnj  Harold  Klein  m  cier 


Jeremy  Gury,  senior  v.p.  in  (5fg( 
of  creative  operations  at  Ted  ate 
&  Co.,  makes  point  on  amort  art 

ference  or  the  wish  to  pleas  th( 
client  rather  than  sell  his  prcuct 

Universality  is  obviously  tl  re 
suit  of  understanding  mass  ajeal 
Mr.  Gury  went  on.  whether  tl  re 
suit  is  a  three-hour  play  or  j30 
second  commercial.  I 

"You  and  I  are  not  in  the  lis! 
ness  of  creating  immortal  aj  — 
but  neither  was  Shakespeare.Im 
mortality  is  a  by-product  of  bil 
itv,  work  and  taste,"  he  on 
eluded.  < 

Below:  Harold  Klein,  execu^xntc 
retarij  of  FPA,  reports  favcbl 
progress  on   color  negotiations   . 
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"FISH  IN  THE  WATER"— One  of  a  series  of 
reverse  origami  using  the  Du  Art  logotype. 


NO  FISH  STORY.  YOU  CAN 

CUT  OUT  OUR  FISH  PICTURE. 
YOU  CAN  FOLD  IT.  YOU  WILL 
WIND  UP  WITH  A  DU  ART 
LOGO.  WHICH  IS  NO  FISH 
STORY  WHEN  IT  COMES  TO 
COLOR.  DU  ART'S  EXPANDED 
COLOR  PROCESSING  FACILI- 
TIES MEAN  BETTER  SERVICE. 
FASTER  PRINTING.  DU  ART'S 


HAZELTINE INSTANTANEOUS 
COLOR  FILM  ANALYZER  PRE- 
VIEWS THE  COLOR  FILM  ON  A 
CLOSED-CIRCUIT  TELEVISION 
SYSTEM.  ELIMINATES  DELAYS 
OF  TRIAL  AND  ERROR  IN  MAK- 
ING ANSWER  PRINTS.  AND 


SOON:  EVEN  MORE  COLOR 
OUTPUT  FROM  DU  ART.  NEW 
16MMEKTACHR0ME  REVER- 
SAL PROCESSING  MACHINE 
AND  ADDITIONAL  EASTMAN 
COLOR  PROCESSING  READY 
JANUARY  1966.  PLUS  MORE 
NEW  PRINTING  MACHINES. 
COLOR?  COME  TO  DU  ART. 


UU    AK  I     rlLM    LAbu/UU    AKI     UULUK    uUKr.    incanad*   associaieo  scpetN  industries   uo  .  2000  noRtHCuffE  *ve  .  Montreal 
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TAIL 
BUILDING 

NEEDS 

DEEP 

EOUNDATIDNS 


The  foundation  of  a  documentary  film  js  a  pen- 
etrating survey  which  will  shape  the  plan  of 
the  film,  and,  bearing  in  mind  the  audience  for 
which  it  is  to  be  made,  decide  its  scope. 

The  steel  framework  is  the  script,  which  will 
give  the  film  its  final  form.  As  the  steel  is  clad 
with  the  stone,  so  the  script  is  given  substance 
by  intelligent  direction  -  good  photography  - 
polished  editing  -  faultless  sound. 

But  ultimately  the  functional  suitability  of  the 
building  depends  upon  the  skill  of  the  archi- 
tect. Behind  every  Reid  Ray  film  is  the  experi- 
ence of  a  pioneer  in  film  production.  Like  a 
building,  a  Reid  Ray  film  is  an  investment. 


MOTION   PICTURES 
TELEVISION   COMMERCIALS 
SLIDE   FILMS 


REID   RAY  ^ILMS 

2269  FORD  PARKWAY    /  208  S.  I  A  SALLE  ST. 
ST.  PAUL.  MINNESOTA  /    CHICAGU.  ILLINOIS 
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Engineers  to  Meet  in  Washington  May   6 

99lh  Technical  ("oiiference  to  Open  W  illi  Talk  l>y  Senate 

Oenator  GroRGr  Murphy  of 
^  California  will  be  the  guest 
speaker  at  the  Get-Togethcr  lunch- 
con  when  the  Society  of  Motion 
Picture  and  Television  Engineers 
opens  its  99th  Technical  Confer- 
ence and  Exhibit  on  May  1st  at 
the  Sheraton  Park  Hotel.  Washing- 
ton, D.C. 

The  five-day  conference,  at 
which  attendance  is  expected  to 
run  into  the  thousands,  will  mark 
the  50th  Anniversary  of  the  found- 
ing of  the  Society,  which  was  in- 
corporated in  Washington  in  1916. 
Senator  Murphy's  background  in 
the  motion  picture  industry  makes 
him  a  most  appropriate  figure  for 
the  celebration  of  this  significant 
event. 

The  amazing  changes  in  tech- 
nology the  SMPTE  has  seen  in 
the  course  of  its  50  years  will  be 
amply  demonstrated  during  the 
99th  Conference.  At  one  end  of 
the  scale,  the  very  latest  technical 
advances  in  space  photography 
will  hopefully  be  highlighted  by 
the  presentation  of  special  awards 
to  astronauts  McDivitt  and  White, 
the  first  cincmatographers  to  op- 
erate literally  in  space.  At  the 
other  —  the  Library  of  Congress, 
Smithsonian  Institute  and  the  Na- 
tional Archives  will  display  treas- 
ures from  their  collections  of  his- 
torical motion  pictures  from  the 
earliest  days  of  the  industry. 

Other  highlights  of  the  confer- 
ence will  be  a  technical  review  of 
the  Seventh  International  Congress 
on  High-Speed  Photography,  held 
in  Zurich,  Switzerland,  last  Sep- 
tember; plus  an  important  presen- 
tation on  underwater  photography; 
and  some  significant  recent  con- 
tributions in  television  broadcast 
engineering.  • 


Saul  Jeffee  {left),  president  o)\fo- 
viclah.  Inc.,  presents  check  loicfc- 
ing  SMPTE's  Scholarship  Aard 
Program  to  Society's  present, 
Ethan  M.  Stifle,  {see  story  otthit 
program  at  work  below) 

encourage  professional  educ  ion 
in  the  photographic  sciencesind 
engineering.  The  initial  fund  for 
this  educational  program  ere 
contributed  by  Movielab,  ic, 
Saul  Jeffee,  president.  • 

*  *  * 

Training  &  Development  Soct>' 
Holds  23rd  Institute  on  May  ) 
a  Seventeen  sjjeakers  will  bcea' 
tured  at  seminars  covering  Hiiai 
Relations,  Organizational  Devop 
ment  and  Training  Techniqui  a 
the  23rd  Annual  Institute  olthi 
American  Society  of  Trainingiiw 
Development.  The  meeting  w  b 
held  at  the  Lawrence  Institui  o 
Technology  in  Detroit,  Michai 
on  May  10,  1966. 

For  further  information  coac 
S.  B.  McDonald,  Burroughs  oi 
poration,  707  W.  Milwaukee.)* 
troit,  Michigan. 

*       *        * 
fj:  Other  news  of  industry  nci 
incs    is    featured    on    page   lui 


First  SMPTE  Scholarship  to 
Photographic  Science  Student 

■jV  Jan  L.  Mcades,  a  third-year 
student  in  the  photographic  science 
course  at  Rochester  Institute  of 
Technology  has  been  selected  by 
R.l.T.  and  the  Society  of  Motion 
Picture  and  Television  Engineers 
as  the  first  SMPTE  Scholarship 
Award  recipient.  Miss  Mcades,  of 
Norfolk,  Va.,  is  the  only  giii  in 
her  class  and  possesses  a  most  im- 
pressive academic  record.  Upon 
graduation  in  1967  she  hopes  to 
continue  at  R.l.T.  as  a  teaching 
assistant  while  earning  her  mas- 
ter's degree. 

SMPTE   last    fall    inaugurated 
this  scholarship  program  to  further 


FOR  SALE 

NATIONALLY-KNOWN    WE: 

COAST  "ONE  STOP  SERVICI 

PRESENTATION  &  AUDIO-VIS  ^ 

COMPANY 
Estbl.  12  yrs.,  slidefilm,  meeiij 
and  other  creative  services  as  e 
as  A-V  equipniciu  dealerships  n 
rentals.  Servicing  150  West  Ci 
Blue  Chip  accounts.  $60,000  n 
iiual  gross.  SI 5.000  equipn-i 
rental  inventory.  Owner  senr 
tiring:  will  remain  limited  pc: 
as  sales  and  consuliant  if  desi 
Down  payment  and  ex  ten: 
terms. 

Box    lC-66 
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champagne  lighting 
on  a  beer  budget? 


Of  course.  Charles  Ross  answers  every  budget  need.  Many  of  the  country's 
largest  motion  picture  producers  appear  on  our  extensive  list  of  customers.  But 
whether  your  company's  big  or  small . .  .there's  only  one  requirement  for  do- 
ing business  with  us  — you  must  insist  on  the  finest  lighting  equipment  in  the 
industry!  Send  for  a  schedule  of  rental  rates. 


THE  EAST'S  ONLY  SPECIALIST  -  LIGHTING  /  GRIP  EQUIPMENT  /  PROPS  /  GENERATORS  /  RENTALS  /  SALES  /  SERVICE 
SOLE   DISTRIBUTOR    OF    MOLE-RICHARDSON    COMPANY    PRODUCTS    IN    GREATER    NEW    YORK 

INC.,  333  West  52nd  Street,  New  York  10019,  Area  212  Circle  6-5470 
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DjsMors 


right  off  the  newsres 


Look  to  Mecca 
lorme'lesi" 
in  16  nini  &  35  mill 


For  over  a  quarter-centuiy 


I'M 


have  come  to  depend 
on  Mecca  for 
the  best  in  quality 
and  service. 


MECCA 


m 


MECCA  FILM  LABORATORILS  CORPORATION 

FILM  CENTER  BLDG.,  630  NINIH  AVL..  NEW  YORK,  N.Y.  10036  •  CO  5-7676 


Paths  to  Health  Goals  Discussed 
at  Biomedical  Conference  in  N.Y. 

•w-  The  New  York  Academy  of 
Sciences  and  the  U.S.  Public 
Health  Service  Audiovisual  Facil- 
ty  were  co-sponsors  of  a  first  con- 
ference on  "Biomedical  Communi- 
cation: Problems  and  Resources" 
which  was  held  at  the  Waldorf- 
Astoria  Hotel  in  New  York  City 
on  April  4-6. 

The  objective  of  the  conference, 
as  presented  by  its  chairman,  Dr. 
James  Lieberman,  director  of  the 
Public  Health  Audiovisual  Facility 
at  Atlanta.  Georgia,  was  "to  pre- 
sent practical  ways  in  which  com- 
munications media,  personnel  and 
systems  can  help  achieve  impor- 
tant health  objectives,  while  at  the 
same  time  conserving  monetary 
and  human  resources." 

Keynote  speaker  at  the  confer- 
ence was  introduced  by  Dr.  F. 
Ellis  Kelsey,  special  assistant  to 
the  U.S.  Surgeon  General  (for  Sci- 
entific Information)  in  the  Pub- 
lic Health  Service,  Washington, 
D.C.  Robert  Abcrnethy,  Washing- 
ton correspondent  for  NBC,  was 
the  moderator  for  a  presentation 
of  "The  Tomorrow  Show"  a  fea- 
tured program  event.  Pauline  Fred- 
rick, United  Nations  correspond- 
ent for  NBC,  was  moderator  and 
chairwoman  for  the  program 
"Focus  on  Today."  Adrian  Tcr- 
Louw.  educational  consultant  for 
the  Eastman  Kodak  Company, 
participated  in  this  program, 
speaking  on  "Why  Is  Industry  In- 
terested'.'" • 
*        *        * 

Midwest  Chapter,  NVPA,  Hosts 
13th  "Day  of  Visuals"  June  1-2 

^r  The  13lh  Annual  "Day  of  Vis- 
uals" and  annual  awards  program 
of  the  National  Visual  Presenta- 
tion Association,  held  in  New  York 
City  for  12  previous  years,  will 
move  to  the  Sherman  House  in 
Chicago  on  June  1  and  2.  The 
associalij)n's  Midwest  Chapter  will 
serve  as  the  host  organization. 

Howard  Turner,  of  the  DuKane 
Corporation,  is  program  chairman 
for  Chicago's  fiisl  "Day  of  Vis- 
uals" event.  General  co-chairmen 
for  the  gathering  arc  Marvin  E. 
Gocssl,  Becker-Goessl,  Inc.  and 
A.  M.  Ball/er,  National  Safety 
Council.  Howard  Rice,  of  the  Mo- 
torola Communications  Division, 
is  awards  chairman. 

The  program  will  feature  talks 
by  leaders  in  business  audiovisual 
activities  and  competitive  screen- 
ings of  motion  pictures  and  slide- 
films  entered  in  the  NVPA  awards' 


I 


contest.  Seven  catcgori.  | 
been  set  up  for  judging  au 
visuals  in  this  annual  comctii 
Judging  chairman  is  Ro-ri 
Konikow,  editor  of  A 
and  Sales  Promotion  m.i 

Exhibits  of  the  latest 
visual  ctjuipmcnt  and  sei 
be  another  featured  eve; 
two-day    Chicago    prograi     | 
Robinson,  of  Harper  &  Khin 
in  Chicago,  is  exhibits  clrn 
Arrangements  for  partici! 
exhibits    and    attendanci    : 
"Day  of  Visuals"   may  b  n 
at  the  newly-opened  mid'fi 
fice,  333  North  Michigan 
The  Chicago  telephone  null 
Financial  6-1665. 

Norman    C.     Lindquisli 
president  of  Fred  A.  Nile 
munications  Centers.  Inc., 
ident  of  the  Midwest  Chi 
NVPA  and  host  at  this  ye: 
gram.  Theme  of  the  scmiir 
gram  to  be  held  during  t; 
day  meeting  is  "New  Dinns 
in  Audio-Visual  Communick 
The    Sales-Marketing    Ex;i 
of  Chicago  are  cooperatingi 
gram  arrangements. 

Norton  Company  Notes  25J 
With  2.000  Film  Shows 

■m   Two  thousand  showings 
ing  an  increase  of  25'"r  if 
previous  year  for  its  libra 
films,  arc  reported  by  the 
Company.  Worcester,  Mas> 
ufacturcrs  of  abrasive  equj 
The   films:    The  Cullinfii 
How  to  Select  the  Right  d\ 
Wheel:    drindini;     Wheel 
Tlie    Diamond    Wheel.    It. 
and  Use:  The  Grinding  If/ilj 
Adventures    in    Abrasives 
shown  in  all  50  states.  Re;l| 
the  upsurge  in  \ocatioiial 
tion,  colleges  and  trade  schcl 
counted  for  50^^  of  the  shi/| 
The    remaining    bookings 
color,    optical    sound    filmslj 
shared    by    public   institH 
technical  societies    and    inc 
companies. 


WANTED 
SALES  REPRESENTATI1 

Small  film  company  in  Ne\ 
City  suburbs  wants  an  cxper 
salesman  of  sponsored  films| 
it   sharing   for   man   with 
ability.    Relocation    not    reel 
.Ml  replies  confiilcniial.  Writ 
Box    1B-66 
BUSINESS   SCREEN   MAGAiNE 

7064    Sheridan    Rd.       •      Chicago,   IIIM>'' 
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se  at  Eastern"  for  Eastern  Airlines.  A  combination  of  creative  concepts:  Story,  Direction,  Photography,  Editing  and  Music. 
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The  moneylcamera 
plays  for  keeps. 

Don't  you? 


That's  what  we  call  the  Bolex 

16:  "the  money  camera!'  Be 

cause  when  there's  some 

thing  on  the  line,  when  you 

can't  afford  mistakes,  you 

can  always  depend  on  it. 

\        Why? 

\\  Because  Bolex  has 
more  going  for  you. Take  the  camera 
pictured  above,  it's 
called  "The  Coach" 
and  with  it  you  can 
take  anything  from  a 
wide  sweep  to  a  close- 
up  of  a  quarterback 
hand-off.  Capture 
athlete's  form  in  all 
sports,  easily.  Or  slow 
the  action  down  to  extra 
slow  motion.  And  never  waste  a  second  in  reloading, 
because  of  automatic  threading  and  spool  ejection.  And 
you  have  more  going  for  you  in  sports  accessories,  too. 
Take  the  "all-sport"  tripod,  shown  above.  It  lets 
you  zoom  with  your  left  hand,  while  you  pan  to 
follow  the  action  and  hold  the  pan  handle  with 
built-in  cable  release  in  your  right.  You  just  don't 
miss  a  play.  And  take  the  special  "unimotor" 
(shown  above)  that  lets  you  run  c'f  100  feet  of 
film  at  a  clip.  Either  plugged-in  or  ci  batteries.  And 
take  any  one  of  the  more  than  50  otter  accessories 
That's  "the  money  camera"  for  you. 


Now  you  might  ask 
whether  the  Bolex  is 
great  only  outdoors.  Not 
by  a  long  shot.  It  has 
the  lens  speed  and  focal 
length  to  capture  the 
action  of  basketball, 
(shown  right)  swimming, 
wrestling,  fencing.  Any 
indoor  sport.  And  just  to 
show  its  real  versatility, 
replace  the  zoom  with 
an  extreme  wide  angle 
or  extreme  telephoto 
lens  (as  shown  below) 
and  it's  perfect  for  na- 
ture study  (shown  right),  drama  class,  bio  Idb,  or  any  other 
scholastic  purpose. 

That'swhywecall  Bolex"themoney camera!'  Because 

it's  rugged,  dependable,  versatile.  Because  it  always 

comes  through.  In  any  situation.  That's  why  you'll 

find  the  Bolex  "Coach"  in  schools  throughout  the 

country.  And  that's  why  your  school  should  put  its 

money  on  it,  too.  Bolex:  "the  money  camera!' You 

can  depend  on  it. 

For  further  information  or  free  catalog  on 
shooting  sports  with  the  Bolex  16,  write: 
Paillard  Incorporated,  1900  Lower  Road, 
Linden,  N.J.  07036.^01—^^C 


Atlas  Chemical  Premi^^ 
"The  Man  from  D.A.R:.0." 

■i^  Atlas  Chemical  Ind.tria, 
Inc.,  of  Wilmington,  Dela- 
ware, premiered  its  nc  Ijlm 
on  the  correct  use  oficiiv- 
ated  carbon  in  dryclining 
operations  on  Thurs  ay, 
March  24  in  the  lencli 
Room  of  the  Sheraton-lack- 
stone  Hotel  in  Chicago 

Titled  The  Man  from 
D.A.R.C.O.,  the  cole  pic. 
ture  was  patterned  afi 
stories  currently  popu 
television.  It  shows  he  th< 
hero,  an  agent  of  Drychnen 
Association  for  RightCai' 
bon  Operations,  bailei 
S.M.O.C.K.  (TheSoci£/fo( 
Making  Our  Custncn 
Komplain)   for  controbf  i 

drycleaning  plant.  « 

*  *       « 

Modern  Offers  TV  Statins 
Choice  of  1 50  Color  Filis 

■i;  Some  52  half-hourfiln 
programs  in  color  an  3i 
quarter-hour  color  film  an 
included  in  the  Modern  jin 
bow  Theater  list  of  Mien 
Talking  Picture  Service,  nc. 
offered  on  free  loan  to  .rd 
pressed  color  televisionila 
tion  program  d  i  r  e  c  It 
throughout  the  U.  S. 

The  national  distrilto 
also  has  26  half-hour  an  2( 
quarter-hour  shows  in  ilSe 
the  U.S.A.  library;  tfi 
Wheels  to  Adventure  sie 
offers  another  13  half-)u 
travel  films  ( presented  b 
Humble  Oil  &  Refining  (  i 

*  »        • 

"Something  to  Work  Fo 
Aids  Employee  Motivati'i 
-;V  Latest  of  the  syndics 
training  films  produccdb 
Roundtable  Films,  Inc.,  b 
crly  Hills,  Calif.,  is  a  C 
minute  motion  picture,  So'i 
thing  to  Work  Tor,  \v:c 
encourages  managers  andi 
pervisors  to  re-examine  t:i 
own  attitudes  towards  trti 
vating  employees. 

The  film  is  based  oi 
composite  case  history  J 
illustrates  how  supervi'i 
can  most  effectiv  ly  nioti*' 
employees  by  being  sensi. 
to  their  subordinates'  vali 
R.  HoUis  Hamstra,  a  w 
known  industrial  psychi 
gist,  was  the  consultant. 

Something  to  Work  Foi 
available  for  rental  or  c 
right  purchase  in  black 
white  or  color  from  Rou 
tabic  Films,  Inc.,  321  So 
Beverly  Hills,  Calif.  902 
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The  Facts  About 

5  _ 

minute  ^ 
films 

the  modern  way  to  reach  people  on  the  go 


modern  talking  picture  service,  inc. 

opens... nev\/  markets 

new  opportunities 

for  5-minute  film 


igests 


•^ 
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FILMS 


in  motion  picture 

nding  contribution 
ulturc,  hi)nic  eco- 
s,  and  the  public 
years.  Honorable 
each  may  also  be 
ic  judges. 

i  will  be  presented 
the  Farm  Founda- 
r  American  Agri- 
g  of  the  American 
College  Editors 
6  at  The  Univer- 
eorgia. 

■mber  of  AAACE 
otion  picture  pro- 
of the  Award.     • 


Y  AWARDS 

f  Film  Techniques 
jw   York 

Robert  Flaherty 
best  documentary 
;eding  year.  The 
te.  encourage  and 

and  professional 
r  the  film  which 
hed  tradition  gcn- 
micntal  figure  of 
bert  Flaherty. 

n:  Entries  will  be 
1967.  There  is  a 
students.  Address 
snapp.  Chairman, 
Institute  of  Film 
New  York,  133rd 
New  York,   N.Y. 


IN   AWARDS 

■ns  Foundation 


iylvania 
ivember   1, 


1966 


is  given  to  all 
iring  1966,  which 
ter  understanding 

ury  of  State  Su- 
r  eminent  citizens 
vard  and  approxi- 
;orgc  Washington 
ivards  will  be  an- 
in    February    22, 

forms  arc  avail- 
iation,   at   Valley 

• 

1   PRODUCERS 
/ARDS 

!,   3,   4,   1966 


,    ,.,                                  ■      ■           ■.-                  1   ,.- r ,A/-v /^/1        11  u  mirainur    noici,   oumu   i»>uiiica,   California 

"  enter  motion   pictures  and   filmstrips  inscribed  certilicate  and  S>500.0()  will  be  given 

:cd  in  1964,   1965  and   1966  provided  to  an  active  member  of  the  American  Asso-  Annual   Awards  Competition   in   recogni- 

lavc  not  been   previously  submitted   to  ciation   of  Agricultural   College   Editors,   who  tion  of  outstanding  factual  films.  The  purpose 

olumbus  Film  Festival.  Entries   (in  the  is  selected  by  a  committee  of  three  Judges  as  of  the  IFPA  awards  is  to  stimulate  constant 
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more  going  for  you. Ts 
pictured  above,  it's 
called  "The  Coach; 
and  with  it  you  can 
take  anything  from  a 
wide  sweep  to  a  close 
up  of  a  quarterback 
hand-off.  Capture 
athlete's  form  in  all 
sports,  easily.  Or  slow 
the  action  down  to  exi 
slow  motion.  And  ne 
because  of  automatic 
you  have  more  going 
Take  the  "all-sport"  tr 
you  zoom  with  your  le 
follow  the  action  and 
built-in  cable  release 
miss  a  play.  And  take  I 
(shown  above)  that  let 
filmataclip.  Either pk 
take  any  one  of  the  mo 
That's  "the  money  car 


5 

minute 
digests 

extend  the  scope 

of  your  corporate 

communications 

effectively  and 

economically 


the 

modern  digest 

reaches  people 

on  the  go! 


i-^' 


at  airports 

Modern's  Free  Movie  Lounges  reach 
decision-making  executives. 

Operated  as  a  service  to  waiting  air  travelers,  our  frei 
Skyport  Movie  Lounges  are  placed  in  major  air  terminal; 
throughout  the  country.  The  popularity  of  these  movi( 
lounges  is  evidenced  by  the  hundreds  of  enthusiastit 
compliments  we  have  received.  Sponsors  like  Skypor 
Cinema,  too...  because,  according  to  viewer  surveys 
96%  of  the  viewers  are  employed,  as  follows: 

Management       11%         Sales  &  Marketing      31*/i 

Technical  & 

Engineering     16%         All  others  38V( 

Truly  a  tremendous  new  market  reached  by  sponsorec 
films! 


Short,  to-the-point  digests  are  especially  appreciate 
by  these  executives,  who  are  accustomed  to  brief,  con- 
cise reports  in  their  business  communications.  Up  to  250C 
airport  showings  per  year  can  give  tremendous  exposure 
to  your  Digest  message.  j 

at  resorts  I 


ji 


I 


Modern  supplies  movies,  projectors  and  delivery 
service  — all  free  of  charge  to  reach  vacationing 
family  groups.  j. 

Resort  Cinema  now  includes  over  1300  participating  re-'  "' 
sorts,  motels  and  camps  — from  Squaw  Valley  to  Cape 
Cod— where  our  movie  programs  are  shown  3  to  6  nights 
a  week  during  vacation  seasons.  The  many  letters  of 
appreciation  and  continued  participation  by  resorts  make 
it  evident  that  Modern's  ever-growing  Resort  Cinema 
will  continue  to  afford  sponsors  an  ideal  opportunity  to 
reach  prime  family  groups  with  higher-than-average  dis- 
posable income. 

Certain  sponsors  will  find  that  a  unique  opportunity 
exists  to  make  Digests  with  particular  appeal  and  appli- 
cation to  vacationers.  Swimming  and  boating  safety,  for- 
est conservation,  anti-litter  and,  of  course,  sports  and 
travel  are  just  a  few  of  the  subjects  that  merit  considera- 
tion. With  100  prints  of  your  Digest,  Modern  can  deliver 
2,000  resort  showings  during  the  summer  months. 


-V 


// 


tl^ll      lJUlClI^l^C      111      uiofc*   ' 

white  (ir  color  from  Roun- 
tabic  Films,  Inc.,  321  Sou 
Beverly  Hills,  Calif.  9021. 
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additional 

opportunities 

for  digest 

exposure 


the  digest 

can  be  effective 

for  you 


savings 

are  yours 

with  a  digest 


Depending  on  the  subject  matter,  your  digest  can  ex- 
tend your  communications  through  exposures  in: 

Regular  Community  Groups 

where  films  are  used  to  provide  information,  train- 
ing and  entertainment. 

Television 

where  Digests  are  used  by  the  stations  to  fill  "holes" 
in  their  daily  programming. 

Theatres 

where  "short  subjects"  are  used  regularly.  Of 
course,  35mm  prints  are  required. 

You  have  the  facts  about  the  fantastic  exposure  oppor- 
tunities . . .  here's  how 


In  an  era  of  1 -minute  television  commercials,  an  increas- 
ing number  of  film  sponsors  are  finding  that  they  can 
tell  their  story  and  achieve  great  impact  with  the  short 
to-the-point  film.  Whether  you  sell  steel  or  stocks,  travel 
or  tackle,  automobiles  or  airplanes,  the  Digest  may  be 
an  effective  vehicle  to  carry  your  message  to  our  prime 
viewers.  These  people  appreciate  well-produced  sub- 
jects that  are  informative  and  interesting. 


Savings  In  Distribution 

Modern's  charge  for  Digest  showings  at  airports, 
resorts  and  community  groups  is  only  $2.50  per 
booking  —  about  30%  less  than  the  average  distri- 
bution charges  for  longer  films. 

Savings  In  Production 

The  production  cost  for  a  Digest  will  vary,  depend- 
ing on  the  type  of  film,  but  you  can  obviously  plan 
on  considerable  savings  when  making  a  Digest,  as 
compared  to  a  30-minute  film  of  a  similar  type  and 
quality.  The  economy  of  production  will  allow  you 
to  plan  a  series  of  Digests  aimed  at  specific  audi- 
ence markets,  or  covering  different  facets  and  divi- 
sions of  your  company. 

Savings  In  Prints 

The  difference  in  print  costs  between  a  Digest  and 
a  30-minute  film  represents  substantial  savings  that 
could  be  applied  to  your  production  or  distribution 
budget. 


FILMS 
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inscribed  certificate  and  S500.00  will  be  given 
to  an  active  member  of  the  American  Asso- 
ciation of  Agricultural  College  Editors,  who 
is  selected  by  a  committee  of  three  Judges  as 


I   PRODUCERS 
/ARDS 

i,  3,  4,   1966 
lY^iromar   noiei,  oaiiiu  ivionico,   California 

Annual  Awards  Competition  in  recogni- 
tion of  outstanding  factual  films.  The  purpose 
of  the  IFP.A.  awards  is  to  stimulate  constant 
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more  going  for  you. T 
pictured  above,  it' 
called  "The  Coach 
and  with  it  you  ca 
take  anything  from 
wide  sweep  to  a  cios 
up  of  a  quarterbac 
hand-off.  Captur. 
athlete's  form  in  a 
sports,  easily.  Or  slov 
the  action  down  to  e> 
slow  motion.  And  ni 
because  of  automatic 
you  have  more  going 
Take  the  "all-sport"  t 
you  zoom  with  your  li 
follow  the  action  and 
built-in  cable  release 
miss  a  play.  And  take 
(shown  above)  that  ie 
film  at  a  clip.  Either  p 
take  any  one  of  them 
That's  "the  money  ca 


the  modern  digest . . . 
a  short  film  with  high  potential 


Until  Modern  developed  the  new  markets  for  sponsored 
films,  Digests  were  primarily  made  for  television  because 
of  the  limited  exposure  opportunities  in  other  areas.  But 
now,  with  audiences  in  airports,  resorts  and  community 
groups,  Modern  can  generate  up  to  6500  showings  per 
year  on  your  Digest  with  only  150  prints. This  fact,  coupled 
with  the  additional  distribution  to  television  and  theatres, 
makes  the  Digest  a  powerful  and  versatile  communica- 
tions tool. 

If  budget  problems  have  previously  prevented  you 
from  using  the  16mm-sound  film  as  a  vehicle  to  reach  the 
public,  the  economy  of  the  Digest  opens  new  horizons 
for  your  corporate  communications  program.  The  econ- 
omy of  the  Digest  also  means  you  can  afford  to  produce 
films  for  specific  audience  groups  that  may  be  of  par- 
ticular interest  to  your  company. 

The  Digest  can  also  affect  your  plans  for  the  produc- 
tion of  longer  films.  More  and  more  sponsors  are  now 
making  15  to  30  minute  films  for  general  distribution  with 
Digest  "lift-outs"  for  specific  audiences.  This  approach 
allows  them  to  maximize  exposure  opportunities  for  very 
little  extra  production  cost. 

A  WORD  OF  CAUTION... 

Don't  regard  Digests  as  a  way  to  expose  viewers  to  a 
5-minute  commercial.  These  are  not  captive  audiences; 
they  can  and  will  walk  out  if  the  subject  is  not  interesting 
and  informative. 

If  your  message  requires  more  than  Digest  treatment, 
make  a  longer  film.  The  basic  foundation  of  our  Airport. 
Resort  and  Community  Programs  is,  and  will  continue  to 
be,  15  to  30-minute  films. 

FOR  ADDITIONAL  INFORMATION 

about  the  Digest  and  Modern's  new  markets  and  opp- 
ortunities, contact  your  producer  or  Modern. 

modern 

talicing  picture 

service,  inc. 

main  office: 
1212  avenue  of  the  americas,  new  york,  n.y.  10036 

sales  offices: 

CHICAGO.  Prudential  Plaza-Delaware  7-3252       LOS  ANGELES,  1717  N.  Highland 
Ave,  -Hollywood  2  2201  /  NEW  YORK.  1212  Avenue  of  the  Americas- 765-3 100 
PITTSBURUH,  910  Pcnn  Avenue    Grant   1-9118       SAN  FRANCISCO,   16  Spear  St, 
Yukon  2  9A\A  ,    WASHINGTON,  1834  K  St.,  N.W     783-0558  /  DON  MILLS  ONTARIO, 
1875  Leslie  Street  -444-7347. 


iiglll  puiciiasc  III  uiavfc  ' 
white  nr  color  from  Rour- 
tabic  Films,  Inc.,  321  Son 
Beverly  HiUs,  Calif.  9021. 
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FARDS  COMPETITION  FOR  BUSINESS  FILMS 


I  THE  AMERICAN   FILM  FESTIVAL 

Sponsored  by  the  Educational 

Film   Library  Association 

New  York  City  May   11-14,    1966 

he  1966  American  Film  Festival,  spon- 
,  by  the  Educational  Film  Library  Asso- 
n,  representing  school,  university  and 
:  libraries,  and  film  libraries  throughout 
I'.S.  will  be  held  May  11-14  at  the^Biit- 
Hotel,  New  York  City. 

ooRiEs:  32  major  areas  of  education  and 
nation,  art  and  culture,  religion  and 
,  business  and  industry,  and  health  and 
tine  will  be  offered  for  final  judging  by 
ling  groups  during  the  Festival.  Elections 
lave  been  made  by  pre-screening  juries 
nal  entries. 

!Ds:   Blue   Ribbon    (certificate)    Awards 
presented  at  banquet,  Friday,  May  13. 
rs  closed  on  January  27,  1966. 

Festival:    May    10-13.   Closing  date: 
ry  27,  1967.  • 

HE  FIFTH   ANNUAL   FILM   FESTIVAL 
^ERICAN    PERSONNEL   &   GUIDANCE 
ASSOCIATION 

Held  in  conjunction   with  the  Annual 
Convention  at  Washington,  D.  C,  April  4-7 

xiRiEs:  Films  and  filmstrips  in  the  fol- 
;  categories  will  be  presented:  Inter- 
lal  Relations;  Educational  and  Career 
ing,  Rehabilitation;  Counseling;  The 
ision.  Principles  and  Techniques;  and 
Jice  Films  from  other  countries. 

tion:  All  films  and  filmstrips  presented 
Film  Festival  are  previewed  before  the 
nvitation  to  the  producer.  Generally  75 
)  films  are  previewed,  and  25  to  30  are 
1.  Selection  is  aimed  to  provide  as  wide 
cram  as  possible. 

mation:  Copies  of  the  programs  and 
r  information  about  APGA  Film  Festi- 
rc  available  from  Laura  Mae  Kress,  Film 
al  Coordinator,  1609  New  Hampshire 
le,  N.W..  Washington,  D.C.  20009.       • 


THE   14TH  ANNUAL  COLUMBUS 
FILM   FESTIVAL   AND   AWARDS 

Sponsored   by  the 
Film  Council   of  Greater  Columbus 

in  association   with  the 
tlumbus  Area  Chamber  of  Commerce 

rds    Scrciniiigs    (for    General    Public): 
ProdiiciTs  and   Sponsors ) :    "Producers 
ber  S-9  at    Butlelle   Memorial    Institute 
rase,"    Friday    aftirunon,    Oct.    7    at    the 
Hayes    Hotel.    C;hris    .\wards    Ban(|uet: 
evening,  Oct.  7  at  the  Fort  Hayes  Hotel. 

Es:  Film  producers  and  sponsors  arc  in- 
o  enter  motion  pictures  and  filmstrips 
cd  in  1964,  1965  and  1966  provided 
avc  not  been  previously  submitted  to 
Mumbus  Film  Festival.  Entries  (in  the 


National  Programs 
for  the  Selection  of 
Outstanding  Pictures 


categories  enumerated  below )  must  be  ac- 
companied by  3x5  cards  (for  preview  commit- 
tees) noting  type  of  audience  intended. 

Films  are  judged  by  professionals  in  the 
various  fields.  Entry  fee  for  all  motion  pictures, 
regardless  of  length,  (no  filmstrips  accepted 
this  year)  is  $15.  Entries  will  be  accepted  be- 
ginning February  1  and  closing  date  is  August 
1,  196"5  at  5  p.m.  E.S.T.  Each  print  should  be 
made  available  for  judging  for  at  least  one 
month  or  longer.  If  less  time  is  available,  the 
category  chairman  should  be  so  informed.  This 
year  no  film  will  be  accepted  after  the  closing 
date  for  entries,  August  1 . 

Categories  &  Chairmen:  (Motion  pictures 
should  be  shipped  directly  to  the  following:  ) 
Business  &  Industry  (job  training;  sales  pro- 
motion; industrial  relations;  public  relations; 
Galvy  Gordon.  Columbus  Public  Library,  96 
S.  Grant  Ave..  Columbus.  Ohio  43215:  In- 
formation and  Education  (classroom  instruc- 
tional films:  specialized  instructional;  general 
information),  Frederic  B.  Saunier.  P.O.  Bo.x 
3001,  University  Station.  Columbus.  Ohio 
43210;  Health  &  Mental  Health  (health  &  hy- 
giene; mental  health;  general  medicine;  pro- 
fessional medicine;  dental),  Florence  L.  Fogle. 
Assoc.  Professor  of  Health  Fducation.  Ohio 
State  University.  321  W.  11  th  St.,  Columbus. 
Ohio  43210;  Travel  U.S.  &  Foreign,  Daniel  F. 
Prugh.  Film  Council  of  Greater  Columbus. 
280  Fast  Broad  St..  Columbus  15,  Ohio.  Re- 
ligious Films,  Miss  Delores  Sherwood,  Augs- 
burg Publishing  House,  Audio  Visual  Dept.. 
57  E.  Main  St..  Columbus  15,  Ohio;  Special 
Fields:  S.  N.  H alloc k.  Center  of  Science  & 
Industry.  280  E.  Broad  St..  Columbus  15, 
Ohio. 

.Awards:  This  is  the  eighth  year  of  the  Chris 
Statuette  Awards,  presented  to  the  outstanding 
films  in  each  category.  Films  receiving  the 
Chris  Statuette  must  be  voted  "best  in  photog- 
raphy, story  value,  and  technical  aspects  of 
production."  Chris  Certificate  Awards  are 
given  to  motion  pictures  considered  "finalists" 
but  not  receiving  the  statuette  award. 

For  Entry  Blanks:  Write  to  Miss  Mary 
Rupe,  Film  Library,  Columbus  Public  Li- 
brary, 96  South  Grant  Avenue,  Columbus. 
Ohio  43215.  • 


havini;  ni.idc.  through  work  in  motion  picture 
prcxluclion.  the  most  outstanding  contribution 
to  the  advancement  of  agriculture,  home  eco- 
nomics, rural-urban  relations,  and  the  public 
interest  during  the  past  two  years.  Honorable 
Mention  Awards  of  $50.00  each  may  also  be 
given  at  the  discretion  of  the  judges. 

Presentation :  The  Awards  will  be  presented 
at  a  dinner  co-sponsored  by  the  Farm  Founda- 
tion and  the  Foundation  for  American  Agri- 
culture at  the  annual  meeting  of  the  American 
Association  of  Agricultural  College  Editors 
scheduled  for  July  13,  1966  at  The  Univer- 
sity of  Georgia,  Athens.  Georgia. 

Eligibility:  Any  active  member  of  AAACE 
engaged  in  some  phase  of  motion  picture  pro- 
duction is  eligible  to  apply  for  the  Award.     • 

THE   ROBERT   FLAHERTY   AWARDS 

Sponsored  by  The  Institute  of  Film  Techniques 
City  College  of  New  York 
■fr  For  the  14th  time,  the  Robert  Flaherty 
Award  will  be  given  for  the  best  documentary 
film  completed  in  the  preceding  year.  The 
dominant  factor  is  to  stimulate,  encourage  and 
reward  film  people,  students  and  professional 
alike,  engaged  in  producing  the  film  which 
diKuments  life  in  the  established  tradition  gen- 
erally ascribed  to  the  monumental  figure  of 
the  documentary  scene,   Robert  Flaherty. 

Entry  Date  &  Information:  Entries  will  be 
accepted  until  February  29.  1967.  There  is  a 
small  entry  fee.  except  for  students.  Address 
inquiries  in  writing  to:  Jack  Knapp.  Chairman, 
Flaherty  Award  Committee,  Institute  of  Film 
Techniques,  City  College  of  New  York,  133rd 
Street  &  Convent  Avenue.  New  York,  N.Y. 
10031.  • 


FARM   FILM   FOUNDATION 
PROFESSIONAL   IMPROVEMENT   AWARDS 

Awards:  For  the  12th  consecutive  year,  an 
inscribed  certificate  and  S500.00  will  be  given 
to  an  active  member  of  the  American  Asso- 
ciation of  Agricultural  College  Editors,  who 
is  selected  by  a  committee  of  three  Judges  as 


FREEDOMS   FOUNDATION   AWARDS 

Sponsored   by   the   Freedoms   Foundation 

Valley   Forge,    Pennsylvania 

Closing   Dale   for   Entries:   November    1,    1966 

Categories:  Consideration  is  given  to  all 
films  produced  or  released  during  1966,  which 
are  aimed  at  building  a  better  understanding 
of  the  American  Way  of  Life. 

Awards:  A  distinguished  jury  of  State  Su- 
preme Court  jurists  and  other  eminent  citizens 
selects  one  film  for  the  top  award  and  approxi- 
mately 10  others  for  the  George  Washington 
Honor  Medal  recognition.  Awards  will  be  an- 
nounced at  V'alley  Forge  on  February  22, 
1967. 

To  Nominate:  Nomination  forms  are  avail- 
able from  Freedoms  Foundation,  at  Valley 
Forge,  Pennsylvania.  • 

ANNUAL   INDUSTRY    FILM   PRODUCERS 
ASSOCIATION   AWARDS 

IFPA  Conference  -  June   2,   3,    4,    1966 
Miramar  Hotel,   Santo  Monica,  California 

Annual  Awards  Competition  in  recogni- 
tion of  outstanding  factual  films.  The  purpose 
of  the  IFP.A  awards  is  to  stimulate  constant 
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LaBTV 

In  a  word  that  dividend  is  quality.  The 
kind  of  quality  processing  your  invest- 
ment deserves.  Quality  that  has  made 
Lab-TV  the  easts  #1  source  for  re- 
versal processing.  There  are  tvj^o  other 
dividends  you  can  count  on  from 
Lab-TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more? 

THE  LAB  FOR  REVERSAL  FILM 

16mm 

BLACK  &  WHITE  REVERSAL 
PRINTING  &  PROCESSING 

O   COLOR  PRINTING 

OTHER  SERVICES: 

•  Work  Prints  •  Color  to  color  Prints  •  Color-to- 
B4W  Prints  •  Raw  Stock  •  Ultrasonic  Film  Clean- 
ing •  A  t  B  Roll  Prints  •  Fades  Dissolves  •  Timed 
Prints  •  iizt  Numberint  •  8mm  Processini 


INDUSTRY  FILM  PRODUCERS  AWARD: 
improvement  in  the  quality  of  documentary, 
public    relations    and    educational    films,    and 
their  effective  utilization  by  industry,  business, 
education  and  government. 

Categories:  Information-Education,  Busi- 
ness-Sales Presentation-Public  Relations,  and 
Films  Produced  Specifically  for  Internal  Use. 
Entry  Information:  Any  film  produced  by 
or  commissioned  by  an  IFPA  Active  Member 
during  the  calendar  year  1965.  or  any  such 
film  completed  for  release  during  the  calendar 
year  1965  is  eligible.  Films  completed  earlier, 
under  government  security  classification,  but 
declassified  during  1965,  are  also  eligible  for 
submission.  More  than  one  film  may  be  sub- 
mitted by  the  same  member  or  organization. 
Entry  deadline  is  March  12.  1966.  Entry  fee 
for  each  film  is  $15.  For  additional  informa- 
tion write  to:  Raymond  Jaeger,  Executive  Vice 
President  and  Chairman  of  Film  Competitions 
Committee,  P.O.  Box  1395,  Thousand  Oaks, 
California.  • 


THIRD   ANNUAL   INTERNATIONAL 
MANAGEMENT  FILM  FESTIVAL  AND  AWARDS 

Sponsored   by 

The  Society  for  Advancement  of  Management 

Finalist  Judging— New  York  City 

October  20-21,   1966 

Categories:  "Community  service"  in  nature, 
stressing  a  management  interest;  films  dealing 
in  management  techniques,  such  as  manage- 
ment development  and  management  theory; 
management  in  practice;  technical  films  deal- 
ing with  technical  areas  of  management,  or 
for  the  education  of  managers. 

Entries:  Limited  to  two  from  each  producer. 
Only  films  not  previously  entered  will  be  ac- 
cepted. Films  judged  by  professional  execu- 
tives in  top  management,  and  specialists  in 
education  and  science.  Entries  accepted  until 
October  1 ,  1 966.  Entry  fee  dependent  on  cate- 
gory entered.  For  full  information  write  to: 
Peter  Livingston.  Film  Director,  Society  for 
Advancement  of  Management,  16  West  40th 
St.,  New  York,  N.Y. 

Awards:  Bronze  Plaques  presented  to  grand 
prize  winner  and  winner  of  each  category. 
Awards  presented  at  banquet  on  October  21, 
1966,  in  New  York  Citv.  • 


723  Seventh  Ave.,  Hm  York  19,  N.Y.  •  JU  6  2293 


THE  24TH  ANNUAL   NATIONAL 
SAFETY   FILM  CONTEST 

Sponsored  by  the   National  Committee 
on   Films  for   Safety 

Eligible  Films:  All  motion  pictures  and 
sound  slidefilms  produced  or  released  during 
1966  whose  primary  objectives  are  safety  or 
which  have  important  accident  prevention  se- 
quences. Contest  entry  deadline  will  be  Feb- 
ruary 20,  1967. 

Categories:  Motion  pictures,  non-theatrical 
( 16mm)  in  each  of  four  fields:  1.  Occupation- 
al. 2.  Home.  3.  Traffic  and  transportation.  4. 
General.  Sound  slidefilms  are  judged  separate- 


ly, as  are  television  and  theatrical  subi 
shorts  and  spots. 

Awards:  Bronze  Plaques  will  be  av 
top  winners  in  each  of  the  various 
safety.  Award  of  Merit  Certificates  wm-c  i 
en  to  other  films  for  special  reasons  ofuli 
treatment,  production  excellence  andJr  i 
usual  contribution  to  safety.  At  the  di  rei 
of  the  judges,  awards  may  be  given  so  lai 
for  "instruction-teaching"  and  for  "insf  at 
al"  purpose  films. 

Presentations:    Films    winning  the   n 
Plaque  will  be  shown  in  October  dung 
National   Safety  Congress   and  Exposion 
Chicago,  111.  Plaques  will  be  presentedlt  t 
time   to  representatives  of  sponsors  r  th 
films   by   the   Committee's   chairman,   ert 
cate  of  Merit  winners  will  receive  their K^a 
after  the  final  judging  which  is  in  Apl. 
winners  will  be  notified  immediately  air 
judging. 

Information  on  Awards  Programs  W 
to  William  Englander,  Secretary,  >tia 
Committee  on  Films  for  Safety,  425Nc 
Michigan  Avenue,  Chicago,  Illinois  60<!L 

13TH  ANNUAL   "DAY  OF  VISUAI" 

Sponsored  by  the 
National    Visual     Presentation    Assr 
Chicago,  Illinois  —  June   1-2,  196( 

•  The  13th  Annual  "Day  of  Visual"  wa 
Competition  will  be  held  June  1-2,  136, 
the  Sherman  House,  Chicago,  III.  The;ve 
are  open  to  both  members  and  non-niiiN 
producers  and  non-producers. 

The  program  includes  two  days  of  sc  ini 
a  luncheon  program  and  the  annual  .xz 
Banquet.  Winners  will  receive  their  awds 
the  Banquet  June  1 . 
Program  chairman  is  Howard  Tumei  (I 
Kane  Corp.).  Co-chairmen  arc  Marn 
Goessl  (Becker-CioessI)  and  A.  M.  alt 
(National  Safety  Council).  Awards  Chrni 
is  Howard  Rice  (Motorola.  Inc.). 

For  Imormation:  Write  "Day  of  \  ua 
Chairman  ^  333  North  Michigan  .•*cni 
Chicago,  Illinois. 


THE  SIXTH   ANNUAL 
WESTERN   HERITAGE  AWARDS 

Oklahoma  City  -  April  29,   1966 
Sponsored  by  The  National  Cowboy  Hall  oFoi 
and  Western   Heritage  Center 

Categories:  Dedicated  to  honoring  P"' 
pictures,  television  programs,  books,  |'<^u 
articles  and  musical  compositions  forilK 
accurate  portrayal  of  the  West,  the  Aar 
hope  to  bring  about  a  desire  to  create  arci 
cr  appreciation  and  a  better  understid" 
of  our  nation's  Western  heritage. 

Entry  Information:  Application  blanl  o 
be  obtained  from  the  Public  Relations  Cpai 
mcnt  at  the  National  Cowboy  Hall  of  310 
1700  N.  E.  63rd  Street.  Oklahoma  City,)k) 
Phone:   (405)  GR  8-181 1. 
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COLOR 


"Your  motion  pictures  contributed  greatly  to  the  success 
of  the  program.  The  acceptance  of  motion  pictures  and 
slidefilms  by  elementary  and  secondary  schools  and  of  the 
Home  Economics'  film  by  teachers  of  Home  Economics 
attest  to  the  contribution  you  made."  UFC-CWM* 

"It  was  loaded  with  creativity  from  the  title  on  and  we 
congratulate  you  and  your  firm  for  having  produced  it." 

EKC-EBH* 

"In  a  field  exceptionally  infiltrated  with  amateurs,  it  is 
gratifying  to  be  able  to  turn  to  at  least  your  firm 
that  is  thoroughly  dependable  in  a  professional  sense." 

GRDC-HM* 

♦Copies  of  the  original  letters  will  be  furnished  on  request. 


INSTITUTE  OF  VISUAL  COMMUNICATION.  INC. 

WflCDAM   J     OANZ-  ^nCSIOCNT 

889    WYNOCUFF    ROAO,    SCAn8DAL.E.    NEW    YORK,    P.    O     BOX    306 

AHKA    COOK    U\*    -   47S-0470 
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INTERNATIONAL  AWARD  COMPETITION 


CINE 

THE   COUNCIL   ON    INTERNATIONAL 

NONTHEATRICAL   EVENTS 

(Processing   United  States  Entries 

for   International   Film   Festivals) 

Office  (of  the  Coordinator):  1201  Sixteenth 
Street,  N.  W.,  Washington,  D.  C.  20036 
Phone:  265-1136  A/C  202.  James  Culver, 
A  dminisirative  A  ssistanl. 

Office  (of  the  Coordinator):  1201  Sixteenth 
Telephone  &  Telegraph  Co.),  President; 
Thomas  W.  Hope  (Eastman  Kodak  Co.),  First 
Vice-President:  J.  Edward  Oglesby  (Virginia 
State  Board  of  Education),  ^Anna  L.  Hyer 
(National  Education  Association),  Charles 
Dana  Bennett  (Farm  Film  Foundation),  Brig. 
Gen.  Willard  Webb  (Retired),  Vice-Presi- 
dents: James  Culver  (Retired),  Treasurer; 
Alden  Livingston  (E.  L  duPont  de  Nemours 
&  Co.,  Inc.).  Secretary;  Harold  E.  Wigren 
(National  Education  Association),  Coordina- 
tor; John  Flory  (Eastman  Kodak  Co.),  Past 
President. 

Other  Directors:  Eyre  Branch  (retired); 
Newman  Bumstcad  (National  Geographic  So- 
ciety); Ott  H.  Coeiln  (Business  Screen  Mag- 
azine); Wm.  J.  Connelly  (Union  Carbide 
Corp.,  N.Y.);  Peter  Cott  (National  Academy 


of  Television  Arts  &  Sciences);  Ralph  P.  Creer 
(American  Medical  Association);  Robert 
Disraeli  (Film  Producer);  J.  Walter  Evans 
(Retired);  Emily  S.  Jones  (Educational  Film 
Library  Association);  Stanley  Mcintosh 
(Teaching  Film  Custodians,  Inc.);  Daryl  Mil- 
ler (American  Dental  Association);  The  Rev 
Michael  Mullen,  C.  M.  (St.  Johns  University)  J 
The  Rev.  David  O.  Poindexter  (National 
Council  of  Churches);  Reid  H.  Ray  (Rcid  H 
Ray  Film  Industries);  Frank  Rollins  (E.  R. 
Squibb  &  Sons);  Randall  Whalcv  (University 
of  Missouri  at  Kansas  City)  and'Don  G.  Wil- 
liams (University  of  Missouri  at  Kansas  City). 
Note:  the  above  serve  not  as  representatives 
of  their  organizations,  but  as  individuals. 

Purpose:  CINE  is  a  voluntary  organization 
established  to  coordinate  the  selection  of  U.S. 
nontheatrical  motion  pictures  (other  than 
those  produced  by  the  United  States  Govern- 
ment), television  documentaries  and  theatrical 
short  subjects  for  submission  to  foreign  film 
festivals. 

1966  Activities:  Selection  of  U.S.  nontheatri- 
cal films  for  entry  in  the  following  festivals  is 
being  handled  by  CINE:  Anzaas  (Australia 
&  New  Zealand);  Adelaide  (Australia);  An- 
necy  (France);  Beirut  (Lebanon);  Belgrade 
(Yugoslavia);  Bergamo  (Italy);  Berlin  (Ger- 


many); Bilbao  (Spain);  Bolocna  ( Italy ^B 
sels  (Belgium);  Bucharest  (Rumania)  Bi 
pest  (Hungary)  Buenos  Aires  (Argctii 
Cannes  (France);  Cordoba  (ArgenUna  C 
(Ireland);  CorUna  (Italy);  D.u' 
(France);  Edinburgh  (Scotland);  p,r« 
(Italy);  Kampala  (Uganda);  Karachi  >a 
tan);  Karlovy-Vary  (Czechoslovakia) •  lal 
(Poland);  Lima  (Peru);  Locarno  (Sit 
land);  Lyon  (France);  Mannhcin  (Gcna 
Melbourne  (Australia);  Milan  ( Italy) ;'4c 
Carlo  (Monaco)  Montevideo  (Uri'ua 
Montreal  (Canada);  Moscow  (USSR  ( 
crhausen  (Germany);  Ottawa  (C:ad 
Padua  (Italy);  Palermo  (Italy);  p, 
(France);  Rio  de  Janeiro  (Brazil)Uc 
(Italy);  Thessaloniki  (Greece);  Ihc 
(Iran);  Toronto  (Canada);  Toulon  (Fnc 
Tours  (France);  Trento  (Italy);  rie 
(Italy);  Valladolid  (Spain);  Vancouvet'C 
ada);  Venice  (Italy);  Vicenza  (Italy "\ 
toria  (Canada);  Vienna  (Austria)  and  I;er 
tional  Industrial   (various  countries)     \ 

'-^ 

THE   18TH   ANNUAL   COMPETITIO 
OF  THE   CANADIAN   FILM  AWARI, 

Sponsored  Jointly  by 
The    Canadian    Association    for    Adult   Ediotii 
The  Canadian   Film   Institute, 
The  Canada    Foundation 

Management  Committee:  Consists  i  n 
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SUN   DrKCFIL 

a  division  of  Carl  Ragsdale  Associates,  Inc. 

318  East  45tli  Street  •  New  York,  N.Y.- 10017-889-6575 
1032-33nl  Street,  N.  W.  ■  Washington,  D.  C.  -  20007  -  333  -  6767 
440  West  Los  Feliz  Road  •  Glendale,  Calif.  -  91204  •  245  -  8646 
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If  you  are  a 

film  producer, 

yon  should  read  this: 


CAPITAL  FILM/MIAMI 

is  our  new  lab  facility  that  can  provide  you  with  professional  35mm 
Eastman  color  overnight  daily  service  whether  you're  shooting  in 
the  new  Miami,  Florida  production  center,  the  Caribbean  Islands, 
or  South  America. 

CAPITAL  FILM/WASHINGTON 

can  provide  you  with  complete  professional  16mm  and  35mm 
color  and  black  &  white  services  as  well  as  editorial  and  sound 
recording  services. 

WHEN  YOU  IMEED  PROFESSIONAL  COLOR 

or  black  &  white  film  services  .  .  .  theatrical,  commercial,  syndi- 
cated, or  non-theatrical  .  .  .  call  Capital. 


(Qmsmmk 


FILM   LABORATORIES,  INCORPORATED 
470  E  STREET  S.W. .  WASHINGTON.   D.C.  20024.  PHONE  (202)  3471717 
1998  N.E.   150th  STREET.  NORTH   MIAMI.  FLORIDA  33161  .PHONE  (305)949-4252 


*  PRODUCTION  REVIEW  ** 


INTERNATIONAL  AA^  ARD  COMPETITION 


18TH  CANADIAN  FILM  AWARDS: 
resentatives  from  each  of  the  sponsoring  or- 
ganizations plus  technical  advisers,  who  are 
associated  with  the  film  making  industry  in 
Canada.  Roy  Little.  Secretary.  Canadian  Film 
Awards.  1762  Carling  Avenue,  Ottawa  13, 
Ontario. 

Categorius:  Awards  will  be  given  for  films 
produced  for  TV  in  two  categories,  fictional 
and  documentary,  and  for  filmed  TV  public 
service  announcements.  Other  categories  are: 
Features,  arts,  experimental,  children's,  gen- 
eral information,  public  relations,  sales  and 
promotion,  training  and  instruction,  travel 
and  recreation,  amateur.  Award  for  Cine- 
matography presented  by  Canadian  Society 
of  Cinematographcrs.  Films  released  during 
1965  by  Canadian  film  producers  are  eligible 
for  award.  Directors  Guild  of  Canada  will 
present  two  awards  —  one  for  Best  Direc- 
tion; one  for  Best  Editing.  Entries  closed  Jan- 
uary 15,   1966. 

.Awards:  Award  for  the  Canadian  Film  of  the 
Year,  a  Certificate  of  Merit  for  best  in  each 
category,  trophy  of  the  Association  of  Motion 
Picture  Producers  and  Laboratories  of  Canada 
for  the  best  amateur  film.  • 


All   the   News  of  Film   Award  Competition 

■i:  The  bigger,  more  complete  pages  of  each 
issue  of  Business  Screen  provide  our  readers 
with  complete  data  on  all  factual  film  awards 
programs  throughout  the  world. 


THE   SEVENTH    INTERNATIONAL 
INDUSTRIAL   FILM   FESTIVAL 

Venice,   Italy  —  September,   1966 

Sponsored   by  The  Council  of   European 
Industrial   Federations 

"k  Italy  is  the  host  country  for  the  Seventh 
International  Industrial  Film  Festival,  spon- 
sored annually  by  members  of  the  Council 
of  European  Industrial  Federations  (CEIF). 
European  film  entries  are  selected  through 
national  industrial  film  festivals  held  in  each  of 
the  respective  countries.  Films  of  the  United 
States  have  been  invited  to  participate  through 
the  National  Association  of  Manufacturers  in 
this  country  and  a  special  committee  is  judging 
LI.  S.  entries,  in  cooperation  with  the  Council 
on  International  Nontheatrical  Events. 
Categoriis:  the  following  types  of  films  are 
in   competition   at   this    International   Festival: 

A.  Films  about  industrial  questions  (economic, 
social,  technical  or  scientific)  or  general  inter- 
est and  intended  for  showing  primarily  to  the 
general  public. 

B.  Films  about  specific  industrial  products, 
materials  or  projects,  intended  for  showing 
primarily  to  the  general  public. 

C.  Films  aiming  less  at  information  than  do 
the  films  in  categories  A  and  B,  but  which  have 
the  purpose  of  contributing  to  the  prestige  of 
the  industry  concerned  or  of  a  firm,  intended 
primarily  for  the  general  public. 


D.  Films   about    specific   industrial   pnx 
materials  or  projects  or  about  industrial 
niques    (management   methcxis,   measure  (or 
increasing  productivity,  efficiency  and  onut 
rationalisation,     automation,     applicatii  ; 
modern    techniques,    etc.)    intended    prinnly 
for  specialist  audiences. 

E.  Films  on  industrial  application  of  scietific 
principles  and  research  intended  primari'  ' 
special  audiences,  including  educational 
lishments,  rather  than  for  general  showir 
categories  A,  B  and  C. 

F.  Films  on  management  and  manpower  ain. 
ing  (for  example,  vocational  guidanceiand 
training,  training  within  the  firm)  and  onT-n. 
power  promotion  and  human  relations 

the  firm,  intended  rather  for  an  industriLuu. 
dicnce  than  for  the  general  public.  | 

G.  Films  on  accident  prevention,  occupa\)ni 
diseases,  health,  re-education  and  meaire 
of  social  security,  intended  rather  for  a  in- 
dustrial audience  than  the  general  public. 
Films  will  be  shown  in  their  original  lant""« 
The  two  official  languages  of  the  Festiv 

be  English  and  French. 

E.XHiBHioN:    There    will    be   an   Intcrnatina 

Exhibition  of  Photographic  Art  &  Scient  ii 

Venice  during  the  Festival. 

Closing  Dates:  Films  must  be  received  b|th« 

host  organization,   the   Italian  Conferatic 

Industry,  in  Rome  not  later  than  July  30.  166 

Films  are  not  accepted  by  direct  entry.   )W. 

ever,  but  must  be  submitted  through  natna: 

host  organizations  of  industry  within  theirC' 

spective  countries. 
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LET'S  TALK  BUSINESS  ABOUT  FILMS 


Maybe  a  film  really  isn't  the  answer  to  your 
particular  sales  or  public  relations  problem. 
If  it  isn't,  we  wouldn't  hesitate  to  tell  you  so. 
We've  turned  down  assignments  in  the  past . . . 
but  we've  turned  up  many  more  result-produc- 
ing films  for  such  clients  as  Xerox,  Westinghouse, 
Corning  Glass,  R.  T.  French,  Graflex,  Dunlop, 
Hooker  Chemical,  Bausch  &  Lomb,  Marine 
Midland,  and  The  United  Appeal  of  Greater 
Cleveland,  to  mention  a  few. 


If  there  is  a  film  in  your  future,  protect  your 
investment  now  by  working  with  a  business- 
oriented  motion  picture  production  firm  special- 
izing in  business  films.  Holland-Wegman  Produc- 
tions, Inc.  has  the  experience,  know-how,  staff 
and  facilities  to  put  more  telling  force  into  your 
selling  force.  To  put  effective  communications  to 
work  for  your  firm,  simply  contact  Ed  Wegman. 
He's  as  close  to  you  and  your  business  problems 
as  your  telephone. 


Ji 


s 


yf^ 


HOLLAND-WEGMAN  PRODUCTIONS.  INC. 

207  DELAWARE  AVENUE  •  BUFFALO.  NEW  YORK  14202  •  853-7411 


1th  PRODUCTION  REVIE\\ 
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INTERNATIONAL  AWARD  COMPETITION 


THE   SIXTH   INTERNATIONAL 

LABOUR   AND    INDUSTRIAL   FILM   TRIENNIAL 

Sponsored  by  the   Belgian  Ministry 

of  Employment  and  Labour 

•  The  Kingdom  of  Belgium  is  again  sponsor- 
ing the  International  Labour  and  Industrial 
Film  Triennial  to  be  held  during  May  1967. 
Entry  Dates  &  CATncoRiis:  Cinematog- 
raphie  films,  film  cartridges,  fiimstrips,  scries 
of  slides,  kinescopes  and  videotapes.  Deadline 
for  entering:  January  31,  1967. 
Information:  For  further  information,  write 
to:  Secretariat.  International  Labour  and  In- 
dustrial Film  Triennial,  Franklijklci  128a 
Antwerp,  Belgium.  • 


The  following  awards  programs  are 
privately-sponsored  enterprises  of  the 
individuals  or  corporations  in  charge 

CHICAGO   INTERNATIONAL   FILM   FESTIVAL 

Communication    In    Film,   Art  In    Film 
November  5-1 1,   1966 

Communication  in  Film:  Categories:  (A) 
TV  Commercials.  1965  and  1966  productions 
are  eligible.  Awards  will  be  made  in  three  spe- 
cific areas:  Impact,  Entertainment  Value  and 
Technical  Excellence.  Winner  in  each  area  re- 
ceives the  Silver  Hugo  Statue.  Grand  prize 
winner  will  receive  the  Gold  Hugo  Statue.  The 
judges  and  the  public  will  view  the  finalists 


on  live  television,  via  Chicago's  non-commer- 
cial educational  station.  (B)  Industrials.  Mo- 
tion pictures  will  be  judged  in  two  areas:  Pub- 
lic Relations  and  Sales  &  Promotion.  Awards 
include  The  Gold  Hugo  Statue,  Silver  Hugo 
Statue.  Gold  &  Silver  Certificates  and  special 
jury  awards.  Finalists  ail  receive  a  certificate 
of  acceptance  and  participation.  (C)  Educa- 
tional. Two  areas:  Classroom  and  Safety. 
Awards  same  as  above. 

Art  in  Film:  It  is  the  function  of  this  cate- 
gory to  bring  together  the  best  of  recently 
produced  motion  pictures  which  focus  their 
attention  on  experimental  areas  of  film-mak- 
ing. Imagination,  freshness  and  creativity  arc 
important  aspects  to  be  considered  in  this 
category  usually  entered  by  the  independent 
producers  of  all  nations.  Awards:  The  Gold 
Hugo  Statue  and  $1000;  The  Silver  Hugo 
Statue  and  $500;  Special  Jury  Awards;  final- 
ists receive  acceptance  certificates. 

Entrance  Fee:  $25.00  per  TV  Commercial 
—  16mm  prints  only:  $25.00  per  Industrial 
Film  —  16mm  prints  preferred;  $25.00  per 
Educational  Film  —  16mm  prints  only;  $25.00 
per  Art  Film  —  16mm  &  35mm  accepted. 

Entry  Iniormation:  Applications  are  avail- 
able from  May,  1966  from:  Applications  Com- 
mittee, Chicago  International  Film  Festival, 
235  West  Eugenie  Street  (T-2).  Chicago,  111. 
60614.  Deadline  for  entry  forms  is  August 
15,  1966.  • 


6TH    INTERNATIONAL   FILM   &   TV   FESTtAl 
OF   NEW   YORK 

(Held   in  Conjunction  With  the 
Industrial    Film   &   A-V   Exhibition) 

New  York   City-October  6-7,   1966  ' 

A   The  Sixth  International  Film  &  TV 
val  of  New  York  is  scheduled  for  October 
1966,  at  the  Americana  Hotel,  53rd  Strc  v 
7th  Avenue,  New  York  City.   Industri.; 
other  sponsored  films  as  well  as  TV  coii.,v.- 
cials  are  eligible  for  entry. 

Categories:  Business  films  may  be  enter!  in 

(\)  Sales  Presentation;  (2)  Training:  ' 
Public  Relations;  (4)  Scientific;  5)  1 
tional;  (6)  Public  Service;  and  (7)  Docucn- 
tary  categories.  Television  commercials  are 
grouped  into  (1)  Live  Action;  (2)  Animion 
and  Puppet;  and  (3)  Live  and  Animation.md 
arc  divided  into  (a)  up  to  30  seconds; ind 
(b)  over  30  seconds.  Public  Service  Tc-vi- 
sion  Programs  in  following  categories:  a) 
single  program  produced  by  a  local  staDn; 
(b)  series  produced  by  a  local  station; 'c) 
single  program  produced  by  a  station  grjp; 

(d)  series  produced  by  a  station  group;  Jid 

(e)  programs  produced  by  an  indepen:nt 
producer.  Industrial  fiimstrips  in  folloing 
categories:  (1)  Sales  Presentation:  (2)  Titl- 
ing; (3)  Public  Relations;  (4)  Public  Serce. 

Awards:  Grand  Prix  is  awarded  in  each  oJie 
primary  groups.  Business  Films,  TV  Comrr- 
cials.  Public  Service  TV  Programs  and  Injs- 
trial  Fiimstrips.  Each  category  in  these  grups 
is  eligible  for  First  Prize  and  Special  Awds. 

i_i 


I   I 


SPECIAL  EFFECTS 


TITLING 


FILMOGRAPHS 


Manhattan  Effects,  Inc.,  Dept.  A-B,  210  West  65tli  St.,  New  York,  N.Y.  10023,  (212)  TR3-49 
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It's  the  picture  that  counts. 


'shoot  what  looks  like  a  desert  oasis,  MPO  created 
<  -•  on  a  Florida  beach  for  Kennecott  Copper  Corpora- 
ti's  new  fihii.  "Copper!"  Then  to  Bingham,  Utah,  to 
^atograph  the  great  Kennecott  open  pit  mine;  at  a 
^iroelectric  plant  in  South  Dakota;  to  Devils  Slide, 

I.oming;  Novelty,  Ohio;  \illa  Blanca,  Texas;  Long 
md  City,  New  York— in  10  states  and  19  cities  MPO 
kxluctioii  crews  filmed  copper  resources  and  uses. 

*|tting  the  picture  is  only  one  aspect  of  MPO"s  film 


making  service.  .MPO's  unique  ability  to  interpret  the 
client's  message  and  creatively  translate  it  into  the  film 
medium  has  brought  more  awards  to  MPO  than  any 
other  film  producer. 

ThrouRh  the  \ears.  more  and  more  accounts  have  found 
it  pays  to  tnist  their  film  projects  to  a  creative,  quahty 
prodiicer:  MPO.  To  Icam  more  about  MPO's  creative 
staff  and  studio  facilities;  or  to  arrange  a  screening  of 
recent  work,  call  or  write  Judd  Pollock  in  New  York. 


jIo  productions,  inc..  a  subsidiary  of  .MPO  \  ideot..omcs/222  East  44.  New  York.  NY.  10017/212  TN  7-8200/also  in  Detroit,  Chicago,  Holly%vood 


I*1{I\ATEL^ -SPONSORED  AVi  AKDS: 

(CONTINUED    FROM     I  HI     I'RICI  DINCi    I'AGt    28  I 

Special  achievement  awards  are  given  for  con- 
tributions in  Best  Direction.  Best  Musical 
Sound  Track.  Best  Special  Effects,  Best  Pho- 
tography, Best  Art  Work,  etc. 

Entries;  For  entry  forms  and  fees  apply  to 
Industrial  Exhibitions.  Inc..  sponsors  of  the 
Festival.  17  East  45th  St.,  New  York.  New 
York  10017.  Phone:  OXford  7-4978.  • 

M  I  F  E  D,    INTERNATIONAL   FILM,   TV   FILM 
AND  DOCUMENTARY   MARKET 

13th   Cine  Meeting,   April    18-25,    1966 
14th  Cine  Meeting,  October   15-24,   1966 

Categories:  Feature  (entertainment)  motion 
pictures,  telefilms,  publicity  films  and  docu- 
mentary motion  pictures  may  be  screened  at 
this  market-place  for  possible  resale. 

Markets:  Two  sessions  are  held  each  year. 
The  Spring  session  is  concurrent  with  the  44th 
Milan  International  Trade  Fair.  The  Fall  ses- 
sion is  in  October. 

Awards:  The  "FiNC  Continents  Trophy"  goes 
to  the  best  entertainment  feature;  the  '"TV 
Pearl"  is  presented  in  two  Grand  Prix  Awards 
for  the  best  full-length  or  serialized  film,  and 
for  the  best  short  film  produced  for  TV  trans- 
mission. 

Entries;  Address  requests  or  entry  fo;ms. 
etc.  to;  Dr.  M.  G.  Franci.  Commissioner  of 
MIFED.  MIFED  Secretariat.  I.  Largo  Dom- 
odossola.  Milan,  Italy. 


AWARD  PROGRAMS 
Television  Commercials 
&    Theater    Screen    Ads 


able  from  Wallace  A.  Ross,  Director, 
can  TV  Commercials   Festival.  6  Wt 
Street.  New  York.  New  York  10019,  h 
(212)  LT  1-7060. 


THE  SEVENTH   ANNUAL   AMERICAN 
TV  COMMERCIALS   FESTIVAL 

New   York   City-May  5,    1966 

Chicago,  Toronto,    Dallas,   Los  Angeles 

Atlanta   and   Boston— May  &  June,    1966 

Hi.iGiuii  iT'^ ;  Open  to  commercials  telecast  in 
the  U.S.  and  Canada  for  the  first  time  during 
1965.  No  limit  on  entries  from  sponsors,  agen- 
cies, stations  or  production  ct)mpanies. 

Categories:  Forty  product  classifications  plus 
one  category  for  Classics,  which  must  have 
been  first  telecast  more  than  five  years  ago. 
New  International  category  this  year  is  open 
to  entries  from  all  other  countries. 

Judging;  By  nine  Regional  Councils  of  prom- 
inent advertising  executives,  headed  in  1966 
by  Walter  Weir,  President,  West,  Weir  & 
Bartel  Advertising  Agency. 

Criteria:  Outstanding  commercials  .  .  .  based 
on  strength  of  the  sales  message,  visual  and 
aural  appeal  and  all-over  technical  skill. 

Awards;  A  golden  "CLIO"  statuette  to  each 
Best  of  Product  Category  and  Special  Citation 
winner.  Certificates  to  Runners-Up  and  150 
Finalists. 


THE    13TH   INTERNATIONAL 

ADVERTISING   FILM   FESTIVAL 

Venice,  Italy  -  June   13  to  18,  19« 

Sponsored   by  the  Screen   Advertisinj 

World  Association  Ltd. 


Management  Committee:  The  Exc^ti 
Festival  Committee,  consisting  of  the 
dent,  Mr.  Jean  Mineur;  Mr.  Ernest  Pearl,^ci 
&  Dean  Ltd.,  Honorary  Life  President 
Jo  Linten.  Movierecord  S.  A.;  and 
Massimo  Momigliano,  Opus  Proclan 
fully  responsible  for  all  policy  matters  irdi 
tion  to  the  Festival  Organization.  Catcjme 
and  awards  are  planned  by  these  reprc 
lives  of  the  sponsoring  Association.  F4iv| 
Director;  Mr.  Peter  E.  Taylor,  Head  (fia 
International  Advertising  Film  Festiva 
Piccadilly,  London,  W.I..  England 
REizent    7621/2. 
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Entry  Date  &  Categories;  Entry 
issued  from  London  Office  During  \ 
Closing  dates:  for  completed  entry  forr 
April  23rd;  for  delivery  of  films  to  Vet  e- 
May  14th,  Information  in  L'nited  States 
Pinkcrton  Associates,  527  Madison  .•\ve 
York,  N,Y.  10022. 


fit 
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Categories:   There  will  be   10  categor 
each  of  the  two  groups —  Cinema  and 


•      Information:   16mni  reel  of  winners  is  avail-      (concluded  on  the  following  pagiJO 


If  you  can't  use  our  new   production  kit, 

you  probably  don't  have  anything  to  do  with  buying, 

creating  or  producing  filmstrips  and  slidefilms. 


^ 


cl< 


No,  we're  not  tired  of  solving  individual  problems.  In 
fact,  we're  rather  proud  that  our  fifteen  consecutive 
years  performing  speciahzed  laboratory  services  for 
filmstrips   and   slidefilms   qualifies   us   as   experts. 

But  we  thought  a  FILMSTRIP-SLIDEFILM  PRODUCTION 
KIT  would  be  an  invaluable  aid  in  planning  and  pro- 
ducing these  audio-visuals.  So  we  assembled  one. 

Whethor  your  A-V  program  is  being  handled  by  a  pro- 
fessional film  producer  or  your  own  inplant  depart- 
ment, this  kit  will  serve  as  a  handy  reference,  clearing 
up  many  of  the  technical  problems  that  have  become 
second  nature  to  us. 


Here's  some  of  the  areas  covered: 

■  Fllmstrip/Slidefilm  Layout  Field  Guide 

■  Filmstrlp  Shooting  Sequence  Sheet 

■  Glossary  of  Filmstrip  and  Slidefilm 
Laboratory  Terminology 

■  List  of  Filmstrip  and  Slidefilm  Apertures 

■  Table  of  Filmstrip  Aperture  Specifications 

■  Table  of  Filmstrip  and  Slidefilm  Projectors 

■  Tips  for  Shooting  ECN  and  6008 

■  Tips  for  Preparing  Original  Art 

rh«r«s   nothing   efte   like   if   avoitable.    for   your   copy    tend 
$1  to  Berni*  Born«ff,  Cxecufive  Vice  Preiidenr. 


A 


COLOR  LABORATORY  INC,  ?I0  West  65th  St.,  New  York,  NY  10023  Bep».  A  B 
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DYNAMIC  FILMS,  INC.  b^  405  PARK  AVENUE,  NEW  YORK  CITY  •  ATLANTA  ■  PITTSBURGH 


IS  F&B/CECO  TOO  BIG  TO  CARE? 


328    EAS 


STURGIS-GRANT 
PRODUCTIONS,  INC. 

T    44th    STREET,    NEW   YORK    17,    N.    Y.-MU    9-4994 


January    5 , 1 966 

Mr.     John    Babb 

F£/B/CECO,lnc. 

315   Wesl    A3rd    Street 

New   York.N.Y.     10036 

Dear    John, 

we    have    i.s.    completed    ou.    .ates.    P-^^-'^^- J.^^^J^jJ^^r'fuaT.^" 
MEDICINE    and    your    rental    equipment    functioned    perlectly  , 

,    would    also    like    ,o    tell    you    that    in    spite    o,    .he    growth    ^   ^f  J^^^'^^f 
and    bounds,    the   one    ,ean    I    had    has    nc>'    maten.ahzed         O^  •    '^-- ,^^ 

---^-^-^^Tr/in^^^ou^a    d^;      ^leTur^en    Know   what    you^re 
by    any    growth    (alter    an,    you    an      y  ^=„„o-.   between   the    customer 

aLut).       But    I    did   wonder    i.    the    personal    ra^pontbe,^^^^^^^   ^^^^   ^^^^^    ^^ 

and    the    department    experts    and    =^^^'"^^"    "^^i    channels         One   who    had 
out    the    window    in    favor    of    big-time,     impersonal    channels         u^ 

forgiven    for    dire    predictions. 

^r.    ,^v    fears     vou    have    somehow,    someway    been    able    to 
on    the    -"'X'J"  J^^JrrXhich    the    most    modest    customer   knows    that 
nnamtam    an    atmosphere    '"    w^'  ^-^    .^p    service...    with    will- 

t:::Z    t:Z:::^%^^'r\lTZ.    .J^^^^^    necessary,    compassion. 

-This    must    have    taken    a    -    °'    -'-,,;"  rker-'prnror^or^v^sr.    do 

hope    you    realize    that    the   World's    Film    Makers 

appreciate    what    F£.b/CECO   has    to    offer. 

With    that    off    my    chest,    may    .    wish    a„    my    friends    under    your  roof    the    best 

wishes    for    the    New   Year.  Sincerely. 


^ip^ 


PRODUCERS 


OF       SPECIAL 


PURPOSE 


William   H.Terry 
Executive    Vice    President 


FILMS       AND       FILMSTRIPS 


B/CECO 


I 

N 
C. 


MAIN  OFFICE: 

315  West  43rd  St.,  New  York,  N.  Y.  10036 

Phone  (212)  JU  61420 

Cable  CINEQUIP- Telex  1  25497 
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there's  just  one  thing 
that  goes  into  being 


T 


in  PROFESSIONAL 
MOTION  PICTURE 
RENTALS..: 


(and  we've  got  'em!) 

Of  course  we're  Number  One  atter  trying 
harder  for  over  30  years.  We  have  MORE 
equipment  than  anybody  else.  Of  even  greater 
importance,  we  also  have  the  HIGHEST 
SKILLED  TECHNICIANS  to  maintain  it...  an 
accumulation  of  434  years  of  experience.' 
These  engineers  and  the  folks  who  back  them 
up  are  highly  experienced  not  only  in  repairs 
and  maintenance... they' re  trained  to  serve 
your  every  need,  to  help  and  guide  you  all 
the  way. 

YOU  CAN  AFFORD 
TO  DEAL  WITH  NUMBER  ONE! 

Want  proof?  See  our  new  Rental  Price  Catalog. 
It  shows  how  we  combine  LOWEST  rental  rates 
with  highest  technical  skills.  If  you're  not  tak- 
ing advantage  of  this  unbeatable  combination 
...you're  losing  money! 

"Among  weter»n  employees  with  over  5  years  of  in- 
dustry experience.  (More  th»n  one  iiundred  otiiers 
arc  not  pictured.) 


■p&B/CECo 


These  same  fine 
technicians  also  do 
your  repairs.  Send 
your  equipment  in 
for  free  estimate. 


Call  or  write  for  catalog. 


F&B/CECO 

MAIN  OFFICE: 

315  West  43rd  St.,  New  York,  N.  Y.  10036 

Phone  (212)  JU  6-1420 

Cable  CINEQUIP- Telex  1-25497 

Branches.  Florida;  51  East  lOtti  Ave..  Hialeah,  (305) 
888-4604:  Telex  51532/California;  6446  Stntm  Monica 
Blvd..  Hollywood.  (213)  MO  5-7196/  Washington  OX.; 
1314  Powhatan  St.,  Alexandria,  Va.,  (703)  683-2520/ 
Atlanta;  140  Spring  St.,  (404)  523-5653/New  Orleans; 
822  North  RampMrt  St.,  (504)  522-5364. 


Q. 


10.       ^r^        II.  -  \^^w. 


17. 


o 


^J.. 


k*.     23.     Mi 


A. It 

1  Dom  Notto,  V.  P.  Engineering.  19  yrs;  2.  Ray  Emeriti. 
Chief  Engineer.  30  y<i.  CAMERA  REPAIR:  3.  Vic  Rl»a,  Super- 
visor 23  yrsi  4.  Charlie  Theurer,  Supervisor.  32  >rS:  5.  Henry 
MIchelln.  15  yrs:  6.  Pete  Weiss,  26  years:  7.  Hani  Gahr,  9 
yrs  lEHS  REPAIR:  ».  Willy  Holti,  Supervisor.  22  yrs:  9.  Kurt 
Schlund.  10  yrs:  10.  Fred  Hummel,  25  yrs:  MACHINE  SHOP: 
11.  Kurt  Volfht.  35  yrs;  12.  Joe  De  luca.  14  yrs;  MOVIOLA 
REPAIR:  13.  Tom  Hill,  Supervisor.  15  yrs:  14.  Joe  Malavenda, 
Asst  Supervisor,  29  yrs:  15.  Jack  Kiel,  7  yrs:  MOVIOLA 
RENTAL:  IS.  Bob  Montalvo.  Supervisor.  15  yrs:  SOUND  DEPT.: 
17  Bernit  Zuch,  Supervisor.  11  yrs;  1«.  James  Sabat,  Asst. 
Supervisor.  6  yrs:  CAMERA  RENTAL:  19.  Carl  Porcello.  Super, 
visor  15  yrs  20.  Tony  Cirardo,  Asst  Supervisor,  10  yrs; 
21.  FranK  Suarei.  13  yrs;  LICHTINC  RENTAL:  22.  Ed  Kallnow- 
skl.  Supervisor.  10  yrs;  23.  Ruby  Grossman,  Asst  Super- 
visor 5  yrs  24.  James  Moses.  Asst  Supervisor.  9  yrs:  2S. 
Tony  Robinson,  7  yrs;  IICHTINS  REPAIR:  28.  Fred  Splesf, 
8  yrs;  27.  Karl  Heermeir.  14  vi5 
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If  you  found  our 
Filmstrip  Booklet  valudble... 

(and  thousands  of  you  did!) 


don't  miss  our  new 

FREE  CATALOG 

on  Filmstrips  ^nd 
Color  Slide  Duplicates! 


.nc'^"-'^«^«»»Oe 


Our  new  catalog  contains  12  pages  of  useful 
information  designed  to  help  you  prepare 
your  material  to  assure  the  best  results. 
It  provides  production  data,  specifications, 
helpful  inserts,  ordering  information,  and 
our  latest  prices,  many  of  which  represent 
considerable  savings  to  you.  In  addition, 
you  will  find  that  we  offer  many  services  not 
generally  available,  such  as 


specific  requirements, 

imprintinp  and  packaging 

slides,  making  duplicates  from  16mm  motion 

picture  frames  or  in  special  sizes,  etc. 

Remember,  filmstrips  and  color  .slide  dupli- 
cates are  not  a  "side  line"  at  Frank  Holmes 
Laboratories.  They're  our  only  business-and 
have  been  for  over  18  years.  We  think  we  do 
them  BEST.  Ask  our  clients-they'll  tell  you ! 


processing  filmstrips  to  your 

Write  today  for  new  free  catalog! 

FRANK  HOLMES  LABORATORIES,  INC. 

1947    FIRST    STREET    •    SAN    FERNANDO,    CALIFORNIA    •    (213)    365  4501 
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.UDIO-VISUAL   SERVICE   COMMITTEE 
:  THE  ASSOCIATION    OF   NATIONAL 
ADVERTISERS,    INC. 

Ofi:e:    155   East   44th   Street,   New  York, 

Ke^York  10017. 

i  RS:  Peter  W.  Allport,  President:  Lowell 
y,  Senior   I'ice-Presideni:  Sidney  Shu- 
\iK  Administrative    Secretary,    Audio-Visual 
$fr  e  Committee. 

^^ti  "FRShip:    William    J.    Connelly    (Union 
,•  Corp.,   Plastics  Division),  chairman: 
UiT    A.     Burton     (Honeywell);     Robert 
•^  )unn    (Ford    Motor    Co.);    John    Flor)' 
in  Kodak  Co.);  John  K.  Ford   (Gen- 
:  itors  Corp.);  Gerr\-  Germain   (Metro- 
Life  Insurance  Co.);  James  J.  Graven 
\  Howell  Co.);  Jack  Hansen  (Johnson 
son);  Ralph  L.  Hoy  (Aluminum  Com- 
[HTi  of  America ) ;  F.  Barry  Koss,  (Worthing- 
irp);  James  M.  McCollum  (U.S.  Steel 
OH.  Peterson  (American  Oil  Co.); 
H.  Pratt,  Jr..   (American  Telephone  & 
..  .,;ph    Co.);    Eldon    Robbins    (Evinrudc 
Wd'ts   Div.    of    Outboard    Marine    Corp. ) ; 
Rollins    (E.    R.    Squibb  &  Sons   Div., 
;.ithieson  Chemical  Corp.);  J.  L.  Siegal 
Inrnationai  Business  Machines  Corp);  Ad- 
nir.lrative  Secretary.  Sidney  J.  Shulins   (As- 
ocJon  of  National  .Advertisers,  Inc.). 

•l^ose:  The  Committee  initiates  and  ex- 
CU5  projects  which  will  provide  the  1200 
A'io-Visual  Interest  Group"  members  of 
hekNA  with  cost,  technical,  distribution  and 
th)  information  about  business  films  and 
tl:d  audio- visual  materials.  • 


THE  INDUSTRIAL 
AUDIO-VISUAL   ASSOCIATION 


ce:  (of  Secretary):  Frank  Stedronsky, 
l.i.  Dick  Co.,  5700  West  Touhy  Avenue. 
li!»go,  Illinois  60648 

)f;cers:  Harold  W.  Daffer  (Honeywell, 
nd.  President:  Lawrence  B.  Warnock  (Link- 
k'l  Co.),  l.vr  Vice  President:  William  H. 
lu  (Lederle  Laboratories),  2nd  Vice  Presi- 
e^^  John  Hawkinson  (Illinois  Central  R.  R. 
"a;.  Vice  President.  Illinois:  Frank  Stedron- 
Ic>;A.  B.  Dick  Co.),  Secretary:  Donald  A. 
Iciimin  (Columbia  Gas  System),  Asst.  Sec- 
tt\y;  Frederick  J.  Woldt.  (Illinois  Bell  Tele- 
livc  Co.). 

)i|cTORs:  Don  L.  Giascll  (Montgomerv- 
^■j1  4  Co.),  Central  Region:  William  D. 
)as  (E.  I.  duPont  deNemours  &  Co.),  East- 
r^^Region:  Herbert  D.  Johnson  (3M  Com- 
*),  Northern  Region:  Archibald  A.  Smith, 
I  Humble  Oil  &  Refining  Co.),  Southern 
teon;  Vincent  H.  Hunter  (Union  Pacific 
'^"oad).   Western  Region. 

^risoRY  Council:  Jack  G.  Hansen  (John- 
01  &  Johnson).  Constitutional  Chairman: 
ais  Craig  (General  Motors  Corp.),  His- 
"|n.-  Gordon  W.  Butler  (Dixie  Cup  Div., 
African  Can  Co.).  Membership  Chairman; 
'0;rt  C.  McCaslin  (Caterpillar  Tractor  Co.), 
'<r  Presidents  Chairman:  Harold  N.  Read 
Lerty  Mutual  Insurance  Co.),  Program 
I  rman.  1965  Fall  Meeting:  Don  L.  Glasell 
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(Montgomery,  Ward  &  Co.),  Program  Chair- 
man, 1966  Annual  Meeting:  Herbert  R.  Mc- 
Cartney (Southern  Bell  Tel.  &  Tel.  Co.), 
Project  Chairman:  Albert  S.  Schlachtmeyer 
(Link-Belt  Co.),  Publicity  Chairman;  Henry 
F.  Stolte  (Chas.  Pfizer  &  Co.,  Inc.),  Techni- 
cal Chairman. 

Purpose:  To  study  all  means  of  audio-visual 
communications  including  creation,  produc- 
tion, appreciation,  use  and  distribution;  to 
promote  better  standards  and  equipment  and 
to  establish  a  high  concept  of  ethics  in  the 
relations  of  members  with  associated  interests. 

A.NNUAL  Meeting:  At  the  Sheraton  O'Harc 
Motor  Hotel,  Chicago.  111.,  May  2-5,  1966.    • 

THE   INDUSTRY  FILM 
PRODUCERS   ASSOCIATION 

Office  (mail  address) :  Post  Office  Box  1395, 
Thousand  Oaks,  California. 

National  Officers:  Dr.  Harald  O.  Dyren- 
forth.  President:  Raymond  Jaeger,  Executive 
Vice  President  Western  Affairs:  Lt.  Jack  T. 
Barry.  E.xeciitive  Vice  President  Eastern  Af- 
fairs: Paul  DeMello,  Financial  Vice  President; 
Bob  R.  Ganon,  Chapters  Vice  President:  Roy 
L.  Dcets,  Editorial  Vice  President. 

Membership:  Primarily  composed  of  indus- 
trial, business,  educational,  and  aerospace  and 
electronics  film  producers,  directors,  writers, 
cameramen  and  editors,  along  with  sustaining 
members  in  commercial  labs,  equipment  firms, 
independent  production  studios,  etc. 

Purpose:  Study,  discussion  and  exchange  of 
ideas  concerning  the  production  of  industrial, 
documentary,  public  relations  and  educational 
films;  upgrading  of  standards  and  advance- 
ment of  the  "state  of  the  art." 

Publication:  The  official  publication  of  the 
IFPA  is  Business  Screen. 

1966  Activities:  Seventh  Annual  National 
Conference  and  IFPA  Film  Awards  Banquet, 
June  2,  3,  and  4,  1966,  at  the  Miramar 
Hotel,  Santa  Monica,  California.  Also  co-spon- 
sors with  SMPTE  of  the  spring  semester 
courses  on  Motion  Picture  Production  given 
by  the  University  of  Southern  California  from 
February  9  through  May  25,  1966.  • 


Professional 

Organizations 

Serving  the 

Business 

and  Industrial 

Film  User 


BRITISH    INDUSTRIAL   FILM   ASSOCIATION 

Office:  Michael  Shcrsby,  Director  and  Sec- 
retary. 30  Queen  Anne's  Gate,  London, 
S.W.'l.  England.  Phone:   WHItehall  9971. 

Officers:  Sir  Peter  Runge,  President;  The 
Earl  of  Drogheda,  The  Earl  of  Halsbury,  Vice 
Presidents. 

Council:  B.  G.  Akroyd  (United  Kingdom 
Atomic  Energy  Authority);  Edgar  .Anstey 
(British  Railways  Board);  Clive  Barwell 
(Mullard);  R.  L.  Bassett  (Smith  Kline  and 
Franch  Laboratories);  Maurice  Buckmaster 
(Maurice  Buckmaster  Associates);  J.  Camp- 
bell Eraser  (Dunlop);  W.  P.  N.  Edwards 
(Confederation  of  British  Industry);  Peter 
Goodrickc  (George  Wimpey  &  Co.,  Ltd.);  L. 
M.  Mitchell  (Unilever,  Ltd.);  M.  W.  Pitts- 
Tucker  (Courtaulds);  John  Drummond  (Shell 
International);  J.  Michael  Shersby;  Hugh 
Whitwell  (Courage,  Barclay  &  Simonds). 

Purpose:  To  promote  the  best  use  of  film  in 
the  service  of  industry  and  commerce  and  in 
particular  ( a )  to  foster  the  exchange  of  infor- 
mation and  experience  among  industrial  organ- 
izations interested  in  the  use  of  films;  and  (b) 
to  encourage  the  wide  distribution  and  use  of 
British  industrial  films  at  home  and  overseas. 

Meetings  and  Activities:  Monthly  meetings 
in  London  and  cities  in  Britain;  publication  of 
news  and  comment  items;  loan  of  cinema  facil- 
ities between  members;  confidential  advice  on 
production  facilities  and  services.  Organizers 
of  the  annual  British  National  Industrial  Film 
Awards  Competition.  Selectors  of  the  British 
films  for  entr\'  in  the  7th  International  Indus- 
trial Film  Festival  in  1966  at  Venice,  Italy. 
Membership  restricted  to  sp>onsors  and  users 
of  industrial  films.  .Advertising  agencies,  public 
relations  consultants  and  non-theatrical  film 
distribution  companies  admitted  as  associate 
members  of  this  national  organization.  • 

Editor's  Note:  Specializing  trade  and  pro- 
fessional organizations  serving  the  audiovisual 
industry  are  listed  beginning  on  page  46  of 
this    16th   Annual   Production   Review  issue. 
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SOME  OF  OUR  FILMSTRIP  CUSTOMERS  bring  in  grocery  cartons  full  of 
everything  from  cornflakes  to  handlettered  signs.  At  CFI  we  make  great  film- 
strips  from  the  darndest  material.  Backed  by  special  equipment,  our  experts 
specialize  in  converting  all  kinds  of  copy  into  filmstrips.  Different  sizes  of 
art?  We  shoot  flat  copy  up  to  24"  x  32"  (32  field).  Products  to  stioot?  We'll 
photograph  them  into  your  filmstrip  against  a  colorful  background.  Weed 
additional  art?  A  sl<yline?  Hand  lettering?  Type  set  on  a  cell  overlay?  We  can 
do.  Or  if  you  have  an  assortment  of  transparencies,  vie  copy  from  35  mm 
through  8  X  10  direct  wih  no  intermediate  reduction  step  to  cause  loss  of 
color  or  detail.  Quality?  We  give  you  faithful  color  rendition  with  minimum 
contrast  gain  and  frame  to  frame  color  correction  to  insure  over-all  balance. 
And  our  unique  continuous-loop  printing  equipment  assures  you  absolutely 
uniform  filmstrip  prints  from  scratch-free  negatives.  How  long?  Our  normal 
delivery  is  one  week.  On  super-rush  jobs  we'll  work  with  you  to  meet  a 
tighter  deadline.  Need  advice?  We'll  answer  your  questions  on  the  phone. 
Call  Lou  Livingston  at  HO  2-0881. 

Your  filmstrip  benefits  from  f/ie  superior  facilities  and  technology  that  have 
been  developed  to  meet  the  high  standards  of  the  motion  picture  industry. 


CONSOLIDATED    FILM    INDUSTRIES 

959  SEWARD  STREET,  HOLLYWOOD,  CALIFORNIA  90038  /  HO  20881  •  HO  9-1441 


A-VORGANIZATIOIsi 

THE   NATIONAL  COMMITTEE  ^ 

ON    FILMS    FOR   SAFETY  ;     \ 

Office  (of  the  Secretary):  425  North  Nchie 
gan  Ave.,  Chicago,  Illinois  60611. 

Officers:  W.  L.  Robinson  (American  ,ji,u 
mobile  Association),  Chairman:  William  r.- 
lander   (National   Safety  Council),  Sea 
Member    Organizations:    American 
mobile  Association,  American  Associati 
Motor  Vehicle  Administrators.  Amcricai In- 
surance  Association,    American   MedicalUs- 
sociation,     American     National    Red    Ids*,, 
American  Petroleum  Institute,  American  T  ' 
Health  Association.  American  Society  ot 
ty  Engineers,  American  Society  for  Ti 
and    Development,    American    Standard 
sociation,  Association  of  Safety  Council 
utives,  Auto  Industries  Highway  Safety  (mi- 
mittee,    Automotive    Safely    Foundation, In- 
surance Institute  for  Highway  Safety,  Intina- 
tional  Association  of  Chiefs  of  Police,  Natjnal 
Association  of  Automotive  Mutual  Insunce 
Companies,    National    Association    of  Miu- 
facturers.     National     Association    of    Mual 
Casualty  Companies,  National  Fire  Protcion 
Association,   The   National    Grange,   Natnal 
Safety  Council,   U.S.   Air  Force,   U,S.  Any, 
U.S.    Bureau    of   Public    Roads,   U.S.  Jiior 
Chamber  of  Commerce,  U.S.  Navy.         i 

Purpose:  A  co-sponsored  group  of  natinal 
organizations,  with  active  interest  in  acci:nl 
prevention  through  use  of  films,  who  wis  to 
accomplish  the  following  objectives:  l.To 
stimulate  production  and  use  of  safety  ffns. 
2.  To  raise  the  quality  of  films  producer  3. 
To  establish  film  evaluation  standards.  4.to 
recognize  film  excellence  in  awards  progim, 

1966  Activities:  .April  meeting  of  the  CiD' 
mittee  as  a  Board  of  Judges  to  screen  nd 
finally  judge  entries  in  their  23rd  Annual  S:e- 
ty  Film  Awards  Program.  October  evcn{ 
showing  of  top  winning  films  and  presca- 
tion  of  awards  to  representatives  of  spomn 
and/or  producers  (during  the  National  Saftj 
Congress  and  Exposition  in  Chicago,  111.).' 


THE  NATIONAL  VISUAL 
PRESENTATION  ASSOCIATION,  INC. 
Offices:  National  \  isual  Presentation  Ao 
elation.  Inc.,  22  West  48th  Street,  New  Y  k 
N.Y.  Phone:  (212)  PLaza  7-1563.  Mid>;s 
Office;  333  N.uili  Michigan  .Avenue,  Chic  o 
111.  6060!. 

National  Officers:  William  W.  Wa)i 
(IBM  Corp.).  I'rfsiilrni:  Norman  Lindqs 
(I'red  Niles  Comnuinications  Centers),  Iri 
President  (Trade);  George  R,  Jacobsen  (f' 
York  Telephone  Co.).  I  ice  President  {Vsi) 
John  P.  licrney  (Standard  Oil  Co.,  N.) 
Seireiary;  Charles  E.  Behymer  (The  U 
Media  Co.),  Treasurer. 
New  York  Chapter  Officers:  Leon  L« 
enberg  (CBS  Radio).  President:  Herbert" 
Rosenthal  (Graphics  Institute).  Vice  Pr\ 
dent  (Trade);  Roger  Hall  (National  Coua 
(continued  on   the   Eoi  lowing   page  • 
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ASSOCIATION     FILMS 

AUDIENCES 


SPRING,    1966 


filVE  US  TINT  PRINTS 
m  COLOR  TV  STATIONS 


aelCinemas  Open  in 
eiiphis,  New  Orleans, 
lale-Tacoma 

infill. I    .urpciit    theaters    are    now 

in   Memphis.   New   Orleans   and 

ac    with    additional    terminal    show- 

"uler  construction    in    Seattle   and 

■i.  The  Tucson  cinema,  which  is 

:  yipletinjz  its  first  \ear  of  operation. 

bin  exceptionally  well  received  by  the 

iisjds  of   air    travelers   who    have    at- 

I 

.  to  the  success  of  the  sponsored- 
1  4-aters  is  their  location.  The  size  of 

:i(X)rt  itself  has  little  bearing  on  the 
™H  of  persons  who  attend,  studies  of 
it«  in  various  cities  show.  Travel- 
eijs  are  located  near  or  in  main  wait- 
a»s  and  convenient  to  ticket  counters, 
aiknts,  cocktail  lounges  and  other  pas- 
I<^  attractions. 

I      (Contwiicd  oil  Pofic  4^ 

in  Do  Sell  Travel', 
ijl  Travel  News  Affirms 

t-SX  Tra\el  News,  official  publication 
th  .\merican  Society  of  Travel  Agents, 
s  i  the  industry-sponsored  travel  film ; 
!  jlling  power  has  been  proved  often." 
It  feature  article,  'Travel  Films  DO  Sell 
V, '  quotes  at  considerable  length  from 
0  ition  Films"  recent  survey  of  agents 
tes  e.vamples  of  travel  films  we  dis- 
AST.-V  also  mentions  the  travel 
•f  kit  which  we  have  prepared  to  help 
t^te  travel-film  showings.  (IncidentalK 
■^han  800  of  these  kits  have  been  or- 
ejby  agents  all  over  the  countr>  ) . 


"I  be  in  color. 


RODICTION  REVIEW 


JUDY  COLLINS 

Sound  of 
Sponsored 
Film  Music 

Soundtrack  albums  of  the  musical  scores 
Irom  sponsored  films  are  becoming  increas- 
ingk  popular  as  limited-edition  giveaways 
and  other  promotions.  An  interesting  dual- 
impact  feature  is  to  have  the  music  and 
narration  on  one  side  of  a  33*3  LP  and 
nnisic  alone  on   the  reverse  side. 

.■Mcoa"s  album.  "Words  and  Music  from 
the  Motion  Picture,  Change  for  the  Better," 
produced  by  their  agenc>-.  Fuller  &  Smith 
&  Ross,  Inc.,  has  ten  musical  themes.  The 
narration  is  by  Douglas  Fairbanks.  Jr.  The 
original  score  was  written  by  Otis  Clements 
who  has  written  special  niaterial  for  Johnny 
M.ithis,    Mabel   Mercer  and   others. 

The  Institute  of  Life  Insurance  has  pro- 
duced   a    10-inch    plastic    record    of    Judy 

(Contintwd  on  Page  4) 


The  color  T\'  revolution  is  having  its 
effects  on  public  relations  and  free  films. 

Nine  out  of  fen  television  stations  with 
color  e(|uipmcnt  show  free,  sponsored 
films  in  color,  according  to  a  survey  just 
completed  by  .\ssociation  Films. 

Tlte  survey  also  revealed: 

•  Eight)  -nine  per  cent  of  the  program 
directors  would  consider  re-running 
free  films  originally  televised  in  black 
and  white. 

•  Color  prints  are  preferred  c\en  for 
black   and   white  telecasts. 

•  Tra%  el  and  sports  films  are  heavy  color 
program  favorites. 

•  Sixty-four  per  cent  of  the  programmers 
would  be  interested  in  televising  a  good 
color  series  for  color's  sake  alone. 

Forty-seven  per  cent  of  the  stations  re- 
sponding to  the  questionnaire  stated  that 
they  are  now  equipped  to  originate  local 
color  programs  both  live  and  on  film.  Sixty- 
three  per  cent  of  this  programming  is  film. 

During  the  week.  Monday  through  Fri- 
day. 26  per  cent  of  the  free-film  color  pro- 
grams are  shown  before  9:00  a.m.  Fourteen 
per  cent  are  televised  between  the  hours  of 
3:00  p.m.  and  10:00  p.m.  On  weekends. 
.50  per  cent  of  the  films  are  shown  between 
noon  and  8:00  p.m.  Noon  to  3:00  p.m.  is 
the  heaviest  period  of  color  film  telecasts: 
r)4  per  cent. 

Only  21  per  cent  of  the  stations  th.it 
televise  free  films  in  black  and  white  prefer 
black  and  white  prints,  the  sur\ey  also  re- 
\ealed.  Thirt\-one  per  cent  prefer  color 
prints,  -10  per  cent  will  .accept  either  for 
televising. 

The  ax'erage  number  of  free  films  tele- 
vised in  color  each  week  is  three,  the  124 

(Continued  on  Pa^e  4) 
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Associat;ion   Films 

INCORPORATED 

Executive  Offices: 
600  Madison  Ave.,  New  York,  N.  Y.   10022 

BRANCH    LIBRARIIS    AND    SALtS    OfflCES 
RIDGEFIELO.  N.  J.  LA  GRANGE.   ILL.    DALLAS,  TEXAS       OAKMONT.  PA.        HAYWARD.  CALIF. 
600  Grand  Ave.   561  Hillgrove  Ave.  1621  Dragon  St.   324  Delavoce  Ave    25358  Cypress  Ave. 
WHitney  3-82C0  352-3377  Riverside  8-8759    Allegheny  County  783-0100 

828  5900 

Midwest  Sales  Office:  The  Wrigley  Building,  Chicago,  III. 

/N    CANADA 
ASSOCIATION-INDUSTRIAL   FILMS 

135  Peter  Street.  Toronto  2B,  Ontario 

Accent  on  Color 

Color,  like  soiiiiil,  lia.s  alway.s  iiitiigued  moviemakers.  From 
the  earliest  days  attempts  were  made  to  bring  color  to  motion 
picture  screens.  In  the  1900's  a  few  patient  souls  actually 
hand-painted  prints  frame-by-frame. 

In  the  twenties  "toned"  prints  came  into  vogue — blue  for 
night  scenes,  amber  for  interiors,  lavendar  for  love  (purple 
passion?).  In  1926  Technicolor  created  a  chromatic  stir  with 
the  seagoing  swashbuckler  "The  Black  Pirate,"  starring  Douglas 
Fairbanks.  Two  colors,  printed  on  each  side  of  the  film,  added 
greatly  to  the  derring-do  on  screen. 

For  more  than  a  decade  the  vast  majority  of  sponsored  films 
have  been  in  color.  It  lias  been  customary,  too,  for  TV  release 
prints  to  be  black  and  white  for  reasons  of  economy  jiriniarily. 
Now,  however,  things  have  changed  drainaticalh . 

Our  television  survey  published  in  this  issue  shows  that 
nine  out  of  ten  stations  equipped  to  originate  color  programs 
televise  free  films  in  color.  Eight\-iiiiic  per  cent  will  consider 
re-running  color  films  originally  televised  in  black  and  white. 

For  these  reasons  we  are  urging  sponsors  to  make  all  release 
prints  of  color  pnKluctions  in  color.  Further,  we  are  recom- 
mending that  sponsors  start  replacing  black  and  white  jii  ints 
with    color   where   practicable. 

Lest  we  be  accused  of  seeing  the  future  through  Eastman- 
colored  glasses,  we  would  like  to  re-assert  our  belief  in  the 
importance  of  black  and  white  as  a  cinema  fomi.  The  black 
and  white  film  w  ill  e.xist  as  long  as  there  are  motion  pictures 
and  TV  screens.  Only  black  and  white  can  so  heighten  reality, 
convey  tnith  with  such  devastating  honesty  and  provide  film- 
makers with   such   flexibility   and   mobility. 

'Message'  Films 

There's  a  Molljwottd  adage,  attributed  to  various  txcoons, 
which  goes:  "If  you  want  a  message,  go  to  Western  Union." 
The  idea  was  that  so-called  "message"  pictures  were  always 
poison  at  the  box  office. 

Fortunately,  most  sponsored  films  are  message  films,  not 
beholden  to  box  office  returns.  Tliey  have  something  to  sa\, 
a  point  of  view  to  express,  sometimes  e\en  an  ideologv  to  pre- 
sent. For  example,  "It's  Your  Decision — Clean  \\  ater, "  irom  the 
Soap  and  Detergent  Association  aiid  tlie  League  of  Women 
Voters,  comes  to  grips  with  the  water  pollution  problem  and 
poses  an  answer.  (Installation  of  secondary  sewage  systems.; 
Alcoa's  "Change  Inr  the  Better"  challenges  our  earth-bound 
thinking  with  one  ol  (he  most  jiroNocative  and  erudite  scripts 
ill  years. 

"The  Road  Ahead,"  irom  the  National  Urban  League,  deals 
with  the  i)rol)leiii  of  being  a  Negro  drop-out  and  wli\  a  liiuli 
school  diploma  is  so  essential  to  success  in  an  alllueiit,  com- 
puterized society. 

We  hojie  these  films  are  coiitribuliiig  lo  "community  dia- 
logues" lliniiiglioiil  till'  (oiiiitr),  Tlieyve  got  meat  and  merit. 


P 


:  1  T..fc'mi 


I         I    1  I      I 


r:s&M^ 


NEW  HE.VDQU-^RTERS  OF  .VSSOt  l.VIION  I  I  I.MS.  tiOii 
.\venue,  .New  York  Cit.v.  The  more  ttian  (i.OOO  siiuarc  feet  on 
dorr  house  the  company's  executive  ollices.  pronmllon  and  jiiif 
department,  national  sales  othces  and  hilling  and  accnuntinc  Ipi 
ments.  .\  combination  conference  room  and  preview  thcati  \ 
facilities  for  standard  Kimm  and  (ineniaScope  projection,  hi-titei 
sound,  slide  and  film-strip  projection,  automatic  curtain  conir-  a 
dimmer  system,  sliding  blackboard  and  presentation  panels. 

PRU  PROFILES: 
MAN  OF  THE  MONTIf 


I'ope  I'aiil  \  1.  Dean  Uusk,  lio 
Clii  Mini)  and  Dr.  Michael  De 
liakex.  tainous  heart  surgeon, 
are  the  first  of  six  interna- 
tional figures  to  lie  profiled  in 
".Man  oi  tlie  Miintli"  a  new 
series  uilliin  the  series,  "'rlie 
Twentieth  ("enlnrv."  The  Iialf- 
lioiir  CllS-1  A'  (loeiiinentaries  are 
in  distrilnilion  ti)  schools,  col- 
leges and  eonnniiiiilv  organi/a- 
tions  as  an  ecliieational  service 
of  Tile  I'liiciential  Insurance 
(^mipaiix    ol    .Xineric-.i. 

.Sinee  1!).1.S.  when  "I'iieTwen- 
fietli  C'entiir\  '  first  went  on  tlie 
air  and  into  dislrihntioii  through 


.\ssociatic)n     Films,    hi. 
have  been  aiiiong  the  i 
iilar  siil)jeefs  w  ith  te;u 
program    ehainnen.    At 
other    personalities    pre! 
Win.ston  Clnirchill,  FPt 
dell    Willkie,    Al    Sinill 
.mci  Trotsky,  Dag  Ilamin.jl« 
,incl  General  Marsli.ill. 

.More  than  39  iiiillion  81 
agers  and  adults  have  «  i 
"The  Twentieth  ("cnliir 
classrooms  and  eliihroomiT 
films  have  been  shown  '^ 
times.  The  average  aiidieii'  P 
hooking  is  140  persons,  4( 
cent  higher  than  the  nm  I 
sponsored  films. 


Page  2 


(continued    on    Till      lOl  lOWINO    PAGE    4) 


36 


BUSINESS  SCREEN  •  1* 


(W  SHOWING:  ALL  OYER  AMERICA! 


I  AIKHANKS,  JK.  narratts   Al- 

,i.;htful    study     of    this    century's 

,4. aid    challmKt's.    ■■('hanm'    fi>r    the 

r'.llu'   2s-minuto    KastmanColor    lilm 

m  that  man  proKrtsses  as  he  "reaches 

tars"  even  though  they   exceed   his 


^^T*^.r-^v 


^1  r;.\T  JOHNSON  welcomes  more 
7  younK  essay  winners  and  honor 
mi  \n  a  new  him  from  the  National 
il  Electric  Cooperative  Association, 
erton  Youth."  The  (luarter-hour  color 
mi)  ary  fcdlows  the  younKsters  as  they 
Ise'  the    Capital's    wonders. 


.MISUAL  (JOIU.KTS— This  young  lady 
learns  ahout  Sandwich  kUiss  and  many  other 
things  in  an  imaginary  journey  in  "The 
New  Kngland  lIcritaRe  Trail",  a  new  film 
from  New  Kngland  Life.  The  2.S-minute  color 
lilm  was  produced  b)   Hay  State  Films. 


ON  I  UK  "UOAD"— 227  miles  in  22  minutes, 
sums  up  the  new  sightseeinn  scenic  from 
the  (ierman  Federal  Kailroad.  "The  Koman- 
lic  Road."  The  bus  tour,  from  the  Main 
Uiver  to  the  Alps,  has  become  one  of  the 
most  popular  attractions  for  .\merican 
visitors. 


nc 


(UKKN  —  Ralph  i;d«ards 
comely  college  queen  in  "The  llth 
National  Colleye  (Jueen  I'ageant". 
lor  lilm  from  lUst  I'oods  Division 
I'roducts  Company.  Fifty  outstand- 
,'e  girls,  one  from  each  state 
i.sts,  chosen  for  their  sch 
personality  and  home 
long  other  talents. 


Ill  be  in  color. 


w  e  re 
astic 
economics 


'HOND'  WAt.ON'.'  .\gciit  (KIT  would  un- 
doubtedly (ind  this  slick,  sleek  experimental 
sporlscar  very  much  t(»  his  liking.  It's 
featured  in  the  new  Technicolor  spectacular 
"Copper!",  sponsored  by  Kennecott  Copper 
Corp.,  and  produced,  written,  photographed 
and    directed    by    l.loyd    Ritter    of    MI'O. 


SK.IIIS  SKKINt;— "Trek  to  the  Tetons", 
the  new  Fastman  Kodak  outdoor  spectac- 
ular might  be  subtitled  "Two  Dudes  <;<> 
West".  It  tells  of  the  adventures  and  mis- 
adventures of  a  pair  of  magazine  writers 
attempting  to  do  a  picture  story  on  wild 
game  conservation.  The  shots  of  wild  animal 
life    have    seldom    been    equalled. 


I'll'I'Y  KOVI-: — .Mans  best  friends  are  the 
stars  of  nine  films  from  the  Gaines  Dog 
Research  Center.  Newest  entry  is  "Bringing 
up  Your  Puppy",  with  hints  on  making  him 
a   happy,  healthy    member  of  the   family. 


POLLUTION  SOLUTION?  "It's  Your  De- 
cision —  Clean  Water."  a  new  animated 
quarter-hour,  gives  the  whys  and  w  herefors 
of  water  pollution  (people —  prosperi(>  — 
products)  and  the  practical  solution:  second- 
ary sewage  treatment.  Co-sponsored  by  the 
Soap  and  Detergent  Association  and  the 
League   of    Women    Voters    of    the    I  .S. 
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'Baths  And  Babies', 
For  Mothers,  With  Love 

"Baths  and  Babies,"  Johnson  &  Johnson's 
worthy  successor  to  "Hathinj;  Time  foi 
Baby,"  is  a  dehilhtful  approach  to  bab\ 
care,  refreshing  for  its  candor  and  hcliexa- 
bility. 

The  increasingly-popular  "candid"  or 
"citwnui  vcrite"  camera  techni<iuo  is  used 
in  a  real-life  situation:  a  demonstration  to 
expectant  mothers  of  the  proper  way  to 
bathe  a  baby.  The  soimdtrack  contains  the 
actual  words  of  a  professional  nurse,  the 
questions  b\-  the  mothers  and  their  off- 
camera  comments.  Post-natal  sequences 
are  perhaps  the  most  charming  as  the 
camera  shows  the  mothers  with  their  own 
babies.  Each  is  a  delicate  vignette  of 
motherhood. 

"Baths  and  Babies"  was  produced  for 
J  &  J  b>'  On  Film.  Its  predecessor  from 
the  Walt  Disney  studio  was  seen  b>  mil- 
lions of  teenagers  and  women  during  the 
15  years  it  was  in  distribution. 


TV  STATIONS  ARE 
'DISCOVERING  AMERICA 


New  Yorl<  Life  Offers 
Business  Letter  Series 

Insurance  companies  probably  re- 
ceive, and  reply  to,  more  tellers  ihan 
any  olher  businesses  in  ihe  country. 
New  Yorlt  Life,  aware  of  the  foct  ibal 
letters  are  Ihe  language  of  business, 
has  produced  a  sound  filmslrip  series 
consisling  of:  "Dear  Mrs.  Calvin"  (an 
8V2  minute  sirip  fhat  emphasizes  friend- 
liness in  lellerwriling),  "The  Language 
of  tellers"  (a  15  minule  filmslrip  creat- 
ed by  cartoonist  Jules  Feiffer  on  the 
dangers  of  unclear  communicalion) 
and  "The  Clay  Ball"  (a  16  minute 
slide-film  on  the  importance  of  clarity, 
simplicity  and  directness  in  lellerwril- 
ing). 

The  films  are  available  for  purchase, 
with  33' 3  rpm  record,  at  $15  for  all 
Ihree  or  $6.00  each. 


Airport  Theatres 

tC.dntiuitrd  jrom  Pufif  1  I 
Because  movies.  b\'  ihcir  very  nature, 
attract  people,  TravelCinemas  are  in  open 
areas  where  the  rear-screen  units  are  visible 
to  passengers  going  to  and  from  hoarding 
gates.  Design  ol  the  theaters  conforms  to 
the  architecture  of  the  airport.  For  example, 
the  Tucson  TravelCinema  is  styled  after  the 
wild-wesl    motif  of   the   terminal. 

Seats  are  arranged  so  that  passengers  tan 
wander  in  easily,  keep  an  eye  on  the  clock 
(which  is  located  next  to  the  screen)  and 
make  their  (lights  with  time  lo  spare. 

Audiences  arc  about  70  per  cent  male, 
executive  on  professional  and  business  travel. 
Over  65  per  cent  are  college  or  graduate- 
school  educated,  making  them  a  most  at- 
tractive audience  for  sponsored  motion 
pictures. 


Association  Films'  color  travel  series, 
"Discovering  America",  shows  e\'ery  indi- 
cation of  being  the  most  successful  tele- 
\  ision  concept  we  have  yet  developed. 
More  than  100  stations  are  running  the 
series.  At  least  35  per  cent  of  the  telecasts 
are  in  color. 

The  success  of  "Discovering  .America" 
is  attributable  to  several  factors:  1)  the 
special  introduction  by  Vice  President 
Humphrc)-,  2)  the  heightened  interest  in 
travel  in  an  affluent  society,  3)  the  inter- 
national Discover  America  program  sup- 
ported b\'  the  tra\el  indvistr\  in  cooperation 
with  the  g()\ernnient,  and  4)  the  traditional 
pi)pularit\  of  tra\el  films  with  TV  program- 
mers.   (See   survey   in   this   issue). 

Among  the  new  films  being  syndicated 
as  part  of  the  series  are:  "The  New  England 
Heritage  Trail"  (New  England  Life),  "Ac- 
cent on  Youth"  (National  Rural  Electric 
Cooperative  Association),  "Follow  the 
Culls"  (Chesapeake  Bay  Bridge  and  Tuimel 
Commission),  "The  Short  Wa>'  Around" 
( Firestone  Tire  &  Rubber  Compan\  ) ,  "The 
Magic  of  the  Bicycle"  (Arnold,  Schwinn), 
and  "The  11th  Annua]  National  College 
Queen  Pageant"  (Best  Foods  Division  of 
Corn  Products  Company). 

"Disco\  ering  .America"  is  being  promoted 
throughout  the  travel  industry  b>'  the  Na- 
tional Association  of  Travel  Organizations 
(NATO)  and  the  American  Societx-  of 
Travel  Agents   (ASTA). 

Soundtrack  Albums 

{Conliniitd  from  /'(/gc  1) 

("ollins'  ballads  from  the  new  film  "Time 
.  .  .  and  a  Place  to  Crow."  The  record 
will  he  distributed  to  educators  by  the 
Institute  and  mailed  1)\'  .Association  Tele- 
films to  TV  program  directors.  Miss  ('ollins 
is  one  of  the  most  popular  \oung  folksingers 
in  the  business. 

J.  C.  Penney  has  in  iiniitcil  cilition  the 
music  scores  from  "Mexican  Watercolor" 
and  "One  Peseta,  Two  Peseta",  the  com- 
parn's  newest  travel-fashion  films.  The  for- 
mer features  mariachi  music  of  Mexico  re- 
corded on  location.  "One  Peseta"  is  pla>ed 
In  a  "Tuna"  band  which  includes  violins, 
mandolins,  guitars  and  medieval  stringed  in- 
struments. 

One  of  the  first  and  most  ambitious  al- 
bums was  the  recorded  score  from  "Rhap- 
sody of  Steel"  composed  by  Dimitri  Tiomkin 
and  played  by  the  Pittsburgh  S\inphon\- 
Orchestra. 

Page  4 


"The    Magic    of    the    Bicycle",   irudi 
"Discovering  America". 

'Chemistry  at  Worl(' 
New  PPG  College  Seie 

Pittsburgh  Plate  CMass  Compan'u;  1 
soring  a  college-le\el  chemistry  qtkh 
tion  series,  "Chemistr\'  at  Wor.'  1 
color  films  have  been  complete^  so 
"Connnercial  Production  of  ila 
"ElectroKsis  of  Brine,"  and  "Coim 
Production  of  Caustic  Soda." 

The  purpose  of  the  films  1 
simple  classroom  demonstratio: 
massi\'e  commercial  applications 
basic  processes.  Special  consult 
series  is  Dr.  Jack  C.  CaKert  ol  ' 
Uni\ersity.  The\  are  being  pro.(i.e 
D\nan)ic  Films. 

The  films  are  available  for  friflui 
colleges  and  uni\ersities  or  ma>^ 
chased  at  858  each. 

Color  Survey 

(Conliiiuid  from  I'cigc  1 
color-equipped   stations  answering; h« 
\ey    stated.    The   combined   total  iv< 
black  and  white  and  color  transissi 
fi\e  films. 

The  films  stations  prefer,  by  sulvt 
ter,  are: 

1)  sports,  2)  travel.  3^  educiW 
dustrial,  informational,  etc.),  4''S( 
and   related  subjects,  5)    art  aml'l'i 

6)  home  .service   (foods,  decor,  e.) 

7)  religious,  agriculture  and  otlii  " 
laneous  subjects. 

N'in<'t\-fivc  per  cent  of  the  coi"^' 
,ue  now  progranuniug  free,  spon.-w 
tion  pictures  in  color.  Half -hour  Ini 
preferred  to  quarter-hour  and  otlu'lci 

Replies  were  rccei\ed  from  266 1>« 
cial  and  ElA'  stations.  There  arcip 
mately  565  commercial  stations  :>' 
educational  stations  on  the  air  at  is 

Copies  of  this  questionnaire  ^i 
.i\,iilable  sliortiv  from  .Association  il 


I    (continued    on     Till      lOIIOWING    PACE    ') 
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BUSINESS  SCREEN  •  1^ 


tT  &    SOIND    IN    THE    NEWS 

irf!  Sponsors  AciuU'inij  Award  Telecast  on 
«'1S;  Ui//  S/ioif  Films'  I'seful  Roles 
AicIcvi>ion  audience  expected  to  exceed 
,  illion  persons  will  have  the  opportunity 
dminc  the  role  played  by  films  and  other 
I  isuais  used  to  improve  classroom  teach- 
I  ectiveness  and  busine^.^  communications, 
K  ing  to  an  announcement  by  the  East- 
odak  Company. 

Kodak    presentation    is    being   offered 

to  vicsvers  of  the  1966  Academy  Awards 

tation.  on   April    18.  when  a  two-hour 

program    will    be    presented    under   the 

hip  of  the  company.  (10-12  PM.  EST). 

ices  designed  to  deliver    the    Kodak 

s;;c  will   involve    youngsters    confronted 

thjiifficult  classroom   problems    and    find- 

Hutions  through  filmed  explanations.  Films 

Nincss.  industrv'  and  science  will  be  the 

bjii  of  another  sequence.  • 

I  *        *        « 

dunj  Exfumdiuii  Use  of  Atidiovimiah 
r  Icational  Classes  in  Poverty  Prog,ram 
Dit  underestimate  the  impact  of  the  Ad- 
lons   Poverty   Program   on   expanded 
;iidiovisuals  within  U.  S.  industry,  as 
Jlh  in  schools.  Many  firms  are  expanding 
^  for  both   academic   and   vocational 
I  of  socially-neglected  young  people, 
his  a  potentially  important  source  of 
,r  development.  Labor  shortages  are 
<ugh  in  some  areas  to  help  spur  the 
ion  of  business  firms, 
such  companies  who  are  operating 
ucjonal  programs  on  contract  for  the  Fed- 
■'    -\crnment    (such    as    Federal    Electric 
iiin  at  the  Kilmer  Job  Corps  Center 
1.  N.  J.),  activities  include  the  work 
jiional  specialists  in  Instructional  Re- 
ur^i  offices.   While   this  work   is   in  part 
pelncntal.  the  need  has  been  indicated  for 
t  aiiovisual  materials.  • 

1   I  *        *        * 

iio  Tele  vision  Room   to  Gain  Momentum; 
»n<«  Begins  Color  Telecasts  in  October 
^\c  color  television  heads  for  new  records 
•lanufacture   and    acquisition   in    U.   S. 
ds  in  1966  (and  for  1967  the  predic- 
-  for  six  million  color  receivers  to  be 
"",.■  similar  color  boom  may  be  predicted 
r  o-  neighbor  to  the  North — Canada.  When 
ntr\    reverses   the    1963    ruling   of  its 
Ikiard  of  Broadcast   Governors   (next 
I.  it  will  benefit  by  experience  in  pro- 
programminu  and  set  quality  learned 
S.  ^ 

'  '.   Mandards  in  Canada  are  fully  compat- 
h  the  U.  S.  and  its  present  55  television 
now  reach  92 '"r    of  the  five  million 
n    households.    The    official    start    of 
^  in  Canada  is  October  1  st  and  at  that 
irly  all  major  stations  (approximately 
I   start   transmission   of   network    and 
"r  programs. 
"'  L'.  S.  presently  has  670  television  sta- 
"i"^'!  tremendous  advance  on  the   107  sta- 
"isjpcrating  in  1949.  By  next  year,  better 
inp  per  cent  of  major  network  program- 
•"¥  ill  be  in  color.  "       • 


PARTHENON 


PICTURES 


HOLI.Y  WIIOU 

18  JOBS  YOU  CAN  DO 
BETTER-WITH  FILM 

SALES   PROMOTION 

SALESMAN  MOTIVATE-TRAIN 

"The  File  On  Henry  Royall"  (Bank  Am.) 
"The  Hardcsty  Case"  (Ford  Motor  Co.) 
"Heavy  Goin^"  (Ford  Motor  Co.) 
"SOFT"  PROMOTION 
"The  Case  of  the  Bewildered  Bride" 

(Carnation  Co.) 
"Happy  Holidays  .  .  .  A/ong  the  Potomac" 
"Love  That  Car"  &  "Purrs  Like  a  Kitten" 

(.American  Oil) 
DIRECT  SELL  (TRIA-SCOPE) 
"Commuuicalions  Services  for  ETV" 

(AT&T) 
PRODUCT  DEMONSTRATION 
"Modern  Basic  Refractories"  (Kaiser) 
CUSTOMER  GOODWILL 
"Good  Old  Sam"  (Merrill  Lynch,  et  al) 
FACILITIES  &  CAPABILITIES 
"Miisrirs  Thai   Think"   (Borg  \\'arner) 

TRAINING 

DEALER  GUIDANCE 

"Your  B-Line"  -  Stu  Erwiii  (Intl.  Harv.) 
IN-SERVICE  "SKILL"  TRAINING 

"An  Answer  For  Linda"  (AT&T) 

"Tito  Cheers  for  Charlie"  (Mutiial/Oni.) 

EMPLOYEE  INFORMATION 

"Outside  That  Envelope"  (CO.  Life  Ins.) 

SUPERVISOR  TRAINING 

"Locked  On"  (Gen.  D\ti /Astronautics) 
POLITICAL  ACTION 

"How  Opiniim  Maker  Makes  Opinions" 
(American    Medical    P.A.C.) 

SAFETY 

"Slips  and  Falls"  (Amer.  Tel  &  Tel) 
"Whafll  Yi'u  Do  IF  .  .  .  ?"  (Data/Films) 

EMPLOYEE  RELATIONS 

E.MPLOVLL  .MORALE 

"Everybody  Has  Two  Jobs"  (USITA) 
"May' I  Help  You?"  (AT&T) 
"In  Touch  With  the  Future"  (GenTel) 
"Madame.    Your   Wluilbasr   is   Missing," 

(FMI) 
NEW-EMPLOYEE  ORIENTATION 
"Brokerage   Empl.    Orieulation" 
(N.  Y.  Stock  E.vchange) 
"A  Hotel  Is  Bom"  (Hilton  Hotels) 
EXPLANATION  OF  CHANGES 
"This  Is  Standard  Oil"  (Indiana) 
EMPLOYEE  RECRUITING 
"Three  For  Tomorrow"  (Am.  Petr.  Inst.) 

PUBLIC  RELATIONS 

COUPORATE  IMAGE 

"Fire  and  the  Wheer  (Mobil  Oil) 
"Tools  of  Telephony"  (Western  Elec.) 
INSTITUTIONAL 

"Hail  the  Hearty"  (Borden  Company) 
"With  Care  ancl  Concern"  (Upjohn) 
PUBLIC  SERVICE 
"Holiday  for  Bands"  (.\merican  Oil) 
"Man  With  a  Thousand  Hands"  (I.H.) 
"Television  in  Education"  (.\T&T) 
"Fair  Chance"  (Planned  Parenthood) 
"Driver  Education"  Hrtiin  pkii.  (Su\.  Oil) 


5  Unique  Powers 
of  the  Film  Medium 


>\  HY  Film? 

Ask  yourself  what  other  medium  guar- 
antees /(///  attention  to  your  entire 
message.  No  print  advertisement,  no 
TV  show,  no  brochure,  not  even  the 
most  hypnotic  salesman  can  persuade 
a  prospective  customer  or  an  un- 
believer to  sit  quietly  for  5  to  30  min- 
utes and  concentrate  on  your  message. 

Thanks  to  this  unique  environment, 
film  can  get  your  message  over  in  the 
right  logical  progression  of  the  mes- 
sage-points —  without  the  prospect 
being  able  to  interrupt,  or  worse,  to 
skip  ahead. 

Film  doesn't  need  to  waste  precious 
time  on  attention-grabbing  "stoppers," 
because  the  viewer  is  already  seated 
and  attentive. 

Film  "carries  its  stinger  in  its  tail," 
i.e.,  in  its  residual  impression,  and 
hence  is  free  to  implant  important, 
though  sometimes  quiet,  foundational 
material  up  front,  with  a  solid  effec- 
tiveness impossible  in  any  other 
medium. 

Finally  —  and  perhaps  most  impor- 
tant —  film  implants  its  impressions 
in  the  form  of  piciiire-images.  And 
since  people  tend  to  remember  what 
they  see  better  than  what  they  hear, 
the  impressions  burned  into  their 
minds  via  film  have  a  better  chance 
to  endure  —  to  inform,  persuade,  in- 
spire .  .  .  and  compel  action:  to 
motivate.  —  Cap  Palmer 


Ask  Parthenon  for  loan  prints  of  any 
of  our  pictures.  Or  let  our  people 
screen  them  for  you  in  Sew  York,  Chi- 
cago. Detroit,  or  California.  {We  will 
suggest  competent  film-makers  in  other 
areas.)  Telephone  Parthenon  Pictures 
at  (213)  385-3911  and  ask  for  Cap 
Palmer  or  Bill  Gcrrie. 

PARTHENON   PICTURES 

Cop    Polmer     Exec.     Producer 

2625  Temple  St.      •      Hollywood  26 
213-DUnkirk  5-3911 
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VISUAL  PRESENTATION: 

(CONCLUDED  FROM   THE    PRECEDING   PAGE   36) 

Boy  Scouts  of  America),  Vice  President 
{User);  Charles  Corn  (Admaster  Prints), 
Secretary:  Robert  B.  Kugler  (Thomas  J,  l.ip- 
ton,  Inc.),  Treasurer. 

Midwest  Chapter  Officers:  Norman  C. 
Lindquist  (Fred  Nilcs  Communications  Cen- 
ters). President:  Howard  Rice  (Motorola, 
Inc. ).  Vice  President  {L]ser)\Mai\m  E.  Goessl 
(Bccker-Gocssl),  Vice  President  {Trade): 
Howard  Jacobson  (Heiene  Curtis  Industries). 
Secretary!  Treasurer. 

Purpose:  To  advance  and  encourage  the  more 
effective  use  of  visuals  to  promote  better  com- 
munication in  industry,  business,  education 
and  government.  To  increase  the  prestige  of 
the  visual  communications  specialist  by  ad- 
herence to  the  highest  ethical  standards. 

Anm  AL  Awards  Competition:  Deadline  for 
awards  for  the  "Best  Visuals  of  1966"  is  May 
2.  1966.  The  awards  will  be  presented  at  the 
Awards  Banquet  June  1st  at  the  .Sherman 
House,  Chicago,   llhnois. 

Meetings:  Monthly  luncheon  meetings.  Sep- 
tember through  June,  in  New  York  and  Chi- 
cago. Visitors  welcome.  The  13th  Annual 
"Day  of  Visuals"  Exposition.  Seminars  and 
Awards  Banquet  will  be  held  June  1-2.  1966 
at  the  Sherman  House,  Chicago.  Illinois.         • 

Extra  copies  of  this  16th  Production  Review 
issue  are  available  at  ,S2.00  while  supply  lasts. 


EDUCATIONAL  AND  SCIENTIFIC 
Organizations  Serving  Audio- Visual  Uses 


BrOLOGICAL   PHOTOGRAPHIC 
ASSOCIATION,   INC. 
Headquarters:  333  North  Michigan  Avenue 
Chicago.   Illinois,   60601.    (Office  of  the  Ad- 
ministrative Director) 

Officers:  Clifford  L.  Freehe.  RBP,  FBPA 
(Univ.  of  Washington.  School  of  Dentistry), 
President:  Howard  E.  Tribe.  RBP,  FBPA 
(Univ.  of  Utah,  Medical  Illustration  Service), 
Vice  President:  Barbara  Jacobs.  .Secretary  Al- 
bert Levin.  RBP,  FBPA  (Cook  County  Hos- 
pital, Dept.  of  Pathology),  Treasi4rer:  Samuel 
N.  Turiel,  Administrative  Director. 
Ex  Officio:  Leo  C.  Massopust,  Sr..  FBPA 
(Mount  Sinai  Hospital),  Lditor  of  the  Journal- 
Lawrence  B.  Brown.  FBPA  (Harvard  School 
of  Dental  Medicine),  Cluiirman.  Clwpters 
Committee:  Lardner  A.  Coffey.  RBP.  FBPA 
(Section  of  Photography.  Mayo  Clinic).  Presi- 
dent, 1964-65;  Mervin  W.  LaRue.  Sr.,  FBPA 
(Mervin  W.  LaRue.  Inc.),  President.  1962-63; 
Verlin  Y.  Yamamoto,  FBPA  (Medical  Illustra- 
tion Service,  Veterans  Administration  Center, 
Des  Moines,)  President,  1960-61. 

Directors:  E.  Lynn  Baldwin,  FBPA  (Col- 
lege of  Osteopathic  Medicine  and  Surgery, 
Des  Moines);  Louis  A.  Facto.  RBP,  FBPA, 
(Chief.  Medical  Illustration  Service,  Veterans 
Administration  West  Side  Hospital,  Chicago); 


Stanley  Klosevych.  RBP,  FRMS  (Otta\j,  ( 
tario);  Wilbour  C.  Lown  ( Washington,  i».( 
William  L.  M.  Martinscn.  RBP.  FBPA  Vli 
cal  Illustration  Service.  Veterans  Admtis 
tion  Center,  Los  Angeles);  Frank  J.  ;ei 
(A-V  Production  Officer.  Dental  Im 
Center,  Veterans  Administration  H;pi 
Washington,  D.C. );  Sidney  Shapiro.  Rj 
FBPA  (Dept.  of  Visual  Aids,  Long  Islar  Ji 
ish  Hospital);  Marshall  V.  Stokes  II. 'B 
(Chief.  Medical  Illustration  Service,  \'er 
Administration  Hospital,  Boston). 

Membership:  The  Biological  Phoi 
Association  is  composed  of  biophoto-:  ... 
physicians,  dentists,  veterinarians,  biogi 
and  other  scientists  dedicated  to  the  stu^'  j 
improvement  of  the  photographic  scie;e 
applied  to  all  things  which  live  or  hav^iw 

Annual  Meeting:  The  36th  AnnualVIe 
ing  will  be  held  August  21-25,  1966,'t  1 
Phoenix  Hotel,  Lexington.  Kentucky. 

Official  Publication:  The  Journal  f  i 
Biological  Photographic  Association  T 
BPA  News. 


CATHOLIC   AUDIO-VISUAL 
EDUCATORS   ASSOCIATION 

Address:  Box  6 IS.  Church  Street  P.O  N( 
York.  New  York  1 0007.       ( Cont.  on  po-  4- 


PROJECTION  FEATURES  NO  OTHER 
(0^  GROUPSHOW 


REAR  PROJECTION  SCREENS 


you°re  waVmJ  ^^aU^^T  '"'*  ^°  ^^f^  '°°"'  darkening  problems, 
oLJdI^  o  %  °'  y°'^''  investment.  Only  HPI  Groupshow 
Rear  Projection  Screens  guarantee  all  these  advantages  °"'^^"°'^ 

•  One  Hand  Portability-On   Foot,   In  Car,   Flying  .   .   .  exclusive 
Wdmg  action  permits  HPI  Groupshow  to  store  or  go  anywhere 

•  No     Extra'  Wide  Angle   Lenses-No   Image   Loss       .       aM    HPJ 
Groupshow  Screens  operate  with   lenses  in  existing   projectors 
with  all  the  image  quality  of  the  original  optical   sysrr^ 
Removes  Distracting  Noise  And  Movement  Of  Projectors 

fhn"w  ^'^  J^h^^K  .^!.'°'' /^P^'^*'°"  °'  projector  from  HPI  GrouV 
show-can  be  hidden  from  audience  if  desired 

'    P^ttTr'n!   '""^^^  ^',°f^   HS  ^'*''°"*  Shadow.   Grain   or   Fabric 
pSin.'  ■  "  '  Groupshow-impossible  with  front 

•  All  Projected  Material  Accepted  Without  CutOff  .         exclusive 
square  format  of  HPI  Groupshow  yields  maximum  imape  s  ze 
for  movies,  film  strip  and  slides-horizontal  and  vertical. 
Details.  Projection  D,star,cc  Table?.  Complete  Catalog  available  on  request 


GROUPSHOW 

REAR  PROJECTION   SCREENS 

=629-  8"x  8"  Folding  Screen 

$22. 

S^631-12"xl2"  Folding  Screen 

S49. 

i;630-18"x24"  Folding  Screen 

$95, 

#632-25"x25"  Folding  Screen 

$119. 

St633-Folding      Stand      (42" 

high)    for    Nos.    630    & 

632  $29.50 
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BUSINESS  SCREEN  l** 


. .  .your  surest  way  to  sell  an  idea,  a  product, 

a  service,  a  viewpoint,  a  technique... to  motivate 

your  salesmen  or  your  consumers. 


exclusive  with 


^^    an  exclusive  method 
developed  by 
Rocket  Pictures,  Inc. 
for 

}  Audio  Visual  Communications. 
I 

'SjiOCKET  PICTURES.  INC 

*|'RODUCTION  REVIEW 


AuViCation  ...  the  modern  way  to  solve  the  greatest  inhibitor  to  successful  mar- 
keting—"poor  internal  communications!' 

AuViCation. .  .the  best  way  to  influence  those  you  select  to  "want"  to  be 
associated  with  you...  cause  them  to  "want"  to  adopt  your  successful  selling 
techniques. .  .and  motivate  the  customer  to  "want"  your  product  or  service. 

AuViCation  is  available  to  you  now,  through  ready-made  programs,  or  custom- 
tailored  programs  to  achieve  your  sales  and  manpower  "wants!" 


FILL  IN  COUPON 
AND  SEND  FOR  OUR  PRE-VIEW  OFFER 


ROCKET  PICTURES,  INC.,  1541  N.  Western  Awe.,  Los  Angeles,  Calif.  90027 

Please  send  me  Information  and  previews  offer  for  the  following  program(s): 

n  General  Sales  Training         D  Insurance,  recruiting,  training  and  selling         □  Banking 

n  Management  Supervision         D  Custom-tailored  programs  for 


(INDICATE) 


NAME. 


-TITLE  . 


COMPANY  . 
ADDRESS 
CITY 


STATE 


-ZIP  CODE 
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EDUCATIONAL  AND  SCIENTIFIC 

Organizations  Serving  Audio- Visual  Useis 


WHAT  PRICE  SNOW? 

(Being  a  coldly  analytical  look  at  motion 
picture  production  costs,  and  their  re- 
lationship to  real  or  imaginary  commu- 
nications barriers.) 

There  is  a  widespread  impression 
that  all  motion  picture  producers 
learned  their  alphabets  by  reciting, 
"A  roll,  B  roll,  C  roll".  Not  so.  A  few- 
mind  you,  a  few-can  talk  to  you  in 
terms  of  your  technology,  your  prod- 
uct and  your  market.  And  can  talk 
with  equal  knowledgeability  to  re- 
search people,  engineers,  and  top 
management.  Their  vocabularies  In- 
clude such  terms  as  atomic  absorption 
spectroscopy,  microminiaturization, 
magnetic  domains,  computercontrol! 

In  the  last  year  we've  produced  indus- 
trial films  on  each  of  these  subjects. 
For  some  of  the  largest  industrial 
corporations.  Including  the  largest 
Why?  We  talk  their  language.  Tech- 
nically. Economically. 

Want  to  cut  through  the  snow?  Write 
today  for  our  Film  Fact  Sheets-resu- 
mes of  actual  production  costs  on 
some  of  our  more  recent  efforts.  You 
won't  have  to  take  a  course  at  Berlitz  to 
get  the  meaning.  Mutschmann  Films, 
Plank  Avenue,  Paoli,  Pa.  (For  sudderi 
attention,  call  215  6471650.) 

MUTSCHMANN 
FILMS 


CATHOLIC  AUDIO-VISUAL  EDUCATORS: 
Officers:  Rev.  Louis  Rongione,  O.  S.  A. 
(ViJlanova  University).  Presideni:  Rev.  Ray- 
mond F.  Valle.  1).  Ed..  (Cand.),  Vive-Presi- 
ilent:  Sister  Jean  Philip,  O.  P.  (St.  Ailbe's 
Convent,  Chicago,  ill).  Secretary:  Rev.  Ber- 
nard Butcher  (St.  Mary's  Church,  Meriden, 
Conn.),   Treasurer, 

Purpose:  To  further  the  use  of  Audio- Visual 
equipment  and  materials  in  Catholic  educa- 
tion and  to  encourage  production  of  suitable 
films  for  Catholic  school  use. 

Annual  Convi  ntion:  CAVE  is  coordinating 
its  Fifteenth  Annual  Convention  with  the  Na- 
tional Catholic  Educational  Association  na- 
tional convention.  April  11-14,  1966  at  the 
Conrad  Hilton  Hotel.  Chicago.  111.  Audio- 
visual equipment  and  materials  may  be  exhib- 
ited at  this  joint  convention.  No  registration 
fees  are  required.  "  « 


DEPARTMENT  OF   AUDIOVISUAL 

INSTRUCTION    OF   THE 

NATIONAL   EDUCATION   ASSOCIATION 

Offki  :  1201  Sixteenth  .Street,  N.W.,  Wash- 
ington. D.C.  20036.  Anna  I..  Hyer,  Executive 
Secretary. 

Officers:  Kenneth  Norberg  (Prof,  of  Educ, 
Sacramento  State  College).  President:  Wesley 
C.  Meierhenry  (Asst.  Dean,  Teachers  College. 
Univ.  of  Nebraska),  President-Elect:  John 
Vergis  (Prof,  of  Educ.  Arizona  State  Univ.), 
Vice  President:  Donald  P.  Ely  (Dir.,  Center 
for  Instructional  Communications.  Syracuse 
Univ. ) ,  Past  President. 

Dues:  Individual,  $10  and  $15;  Business, 
$25  and  $50.  Membership  is  approximately 
6,000.  A  joint  membership  plan  at  a  reduced 
rate  of  $20  has  been  set  up  with  the  Na- 
tional Assn.  of  Educational  Broadcasters. 

Purpose:  The  improvement  of  instruction 
through  the  better,  wider  use  of  audio-visual 
equipment,  materials  and  techniques.  Member- 
ship consists  primarily  ol  directors  and  special- 
ists in  colleges  and  universities,  state  depts.  of 
education,  and  county  and  city  school  systems. 
School  supervisors  and  administrators,  class- 
room teachers,  librarians  and  audio-visual  spe- 
cialists in  the  armed  forces,  in  industry  and 
among  religious  groups  are  included  in  mem- 
bership of  this  NEA  a-v  department. 

Conferences:  National  Convention:  l';66. 
San  Diego,  Calif..  April  24-29;  19(,7;  Atlantic 
City.  N.  J.,  April  2-7;  l9hX:  Houston,  Tex,. 
March  24-29.  Summer  meeting  in  connection 
with  NEA  Convention,  Miami  Beach,  June 
27.  Lake  Okoboji  Educational  Media  I  cader- 
ship  Conference,  August  21-2.'^. 

A(ii\iiiis.  1965-66:  DAV!  has  committees 
and  commissions  dealing  with  such  areas  as 
quantitative  standards,  teacher  education,  pro- 
fessional education  of  the  AV  specialist,  sch»)ol 


plant  design,  technical  standards  for  lu 
ment.  legislation,  international  relations « 
sultative  service,  research,  and  histor  a 
archives.  DA\'I  participates  in  activits 
international  organizations  such  as  Worlclc 
federation  of  Organizations  of  the  Tehi 
Profession.  International  Council  for  lui 
tional  Films.  DA  VI  participates  in  stak  ai 
regional  audiovisual  conferences  and  pilid 
consultants  for  conventions  of  many  n;or 
organizations:  works  on  joint  projects  irlu 
ing  the  Educational  .Media  Council.  Anric; 
Assn.  of  School  Librarians.  American  luc 
tional  Research  Assn.-American  PsycHoj 
cal  Assn.,  National  Assn.  of  Educ;on 
Broadcasters,  National  Assn.  for  Ind.iri 
Educational  Cooperation;  and  operates  ;N 
tiiinal  Tape  Repository  of  approximately '.?{ 
titles  offering  recording  service  for  educ;on 
institutions. 

Publications:  Official  organ  is  Audiivu, 
Instruction  (monthly  except  July  and  Aiiist 
AV  Comnuinicati(»i  Review  (quarterlyl Ri 
cent  publications  include:  Criteria  or  Im 
tional  Media  Proi>rams  in  Illementar:  an 
Secondary  Schools  (with  E\aluative  Ccci 
list);  Criteria  for  Educational  Media  Proam 
in  Higher  Education  (with  Evaluative  itA 
list);  Quantitative  Standards  for  .And 
Personnel.  Equipnieni.  and  Materials  . 
mentary.    Secondary,    and    Higher    Educm 

Teaching  Machines  and  Programmed  Lr^ 

//:    Data    and    Directions:    Recommei: 
for  Reporting  the  Effectiveness  of  Progi 
Instruction    Materials:    Selection    and    I  • 
Programmed  Materials  (  1  2-inch  recordii  ao 
companying  filmstrip);  DAVI  Memhersh  Pt 
rectory  &  Data  Book:  Handbook  for  Lion 
of  State  ^'e\v\letters.    (Complete   public iom 
catalog  available  upon  request. ) 

Awards  and  Scholarships:   Pioneer  .Aardl 
for  long-time  service  in  the  AV  field  p\i  al 
each   national   convention;    three   schol.. '•"• 
for   AV   personnel    —    H.    Wilson.    Mi 
and  Programnicil  Inxtruction  scholarship-     • 

THE   EDUCATIONAL   FILM 
LIBRARY   ASSOCIATION 

Office:    250   West   57th   Street.   Ncu 
New  York  10019. 

Officers:  Galon  R.  Miller,  President:  .md 
L.  Limbacher.  \'ice  President:  Willia  J. 
Speed.  Secretary:  Emily  S.  Jones.  .Admit  irch 
tive  Director  (at  headquarters). 

CoM.Miirns:  Frederic  Krahn.  Festival' 
man:  William  J.  Speed,  Nominations  < 
man:  James  L.  Limbacher,  Membership  ' 
man:   Ihco  Betjemann.  Evaluations  Clun 

MiMHi  Ksiiii':     (Constituent)     —    570 
profit  ctlucalional  institutions;  (Service) 
commercial    organizations    and    intereslv 
dividuals;    4    international    members    (i:"-^ 
ment  agencies,  film  groups  of  other  countd^ 
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Nowl  An  exciting  new  opportunity 

to  teii  your  PR  story  to 

tiieatre  audiences  across  the  country: 


sterling  Movies  USA  presents  a  new  iow  cost 

PR  nim  series  tor  companies 

and  organizations  that  have  a  story  to  teii 


CAVALCADE  is  a  news-and-feature  film  series  in  the 
great  tradition  of  the  theatre  newsreel.  Stories  in 
CAVALCADE  serve  the  hearty  American  appetite  for 
information  on  meaningful  events  taking  place  around 
them  every  day.  In  striking  wide-screen  color,  CAVAL- 
CADE achieves  high  impact  in  reporting  on  modern 
science,  travel,  fashions,  industry  research  and  devel- 
opment, trends  in  education  ...  in  fact,  any  activity  of 
interest  to  discriminating  theatre  audiences. 

If  you've  got  a  story  to  tell  —  and  who  hasn't?  —  get 
in  touch  with  us  about  theatre  CAVALCADE.  In  less  than 
a  year,  you  can  reach  approximately  2,500,000  people 
under  ideal  viewing  conditions.  And  at  a  cost  which  will 
surprise  you. 

Call  or  write  at  any  of  the  Sterling  Movies  addresses 
below  —  or  use  our  coupon  so  we  can  add  up  the 
response  to  this  announcement. 

FILM  PRODUCERS:  CAVALCADE  offers  you  a  unique  opportunity  to 
extend  the  reach  of  your  clients'  film  programs.  Discuss  with  us  how 
your  current  projects  can  include  a  CAVALCADE  segment  at  small 
additional  cost. 


STERLING 
MOVIES 


CAVALCADE  STERLING  MOVIES  USA., 

375  PARK  AVENUE,  NEW  YORK,  N.  Y.  10022 


D  O.K.  Shovi/  me.  I'd  like  to  see  a  sample  CAVALCADE. 

n  Send  me  more  info.  I'm  not  yet  ready  to  screen 
CAVALCADE. 


NAME- 


COMPANY^ 
ADDRESS- 


CITY 


.STATE. 


PHONE- 


NEW  YORK  375  Pack  Avt  )U  6  1717  WASHINGTON.  0  C  ;  1750  Penn  Ave  .  N  W.  298  5980 
CHICAGO  2C0S  Michigan  Ave  939*056  lOSANGEUS  6J90  Sunset  Blvd.  HO  4-2656 
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IT'S  OUR 

30TH 

ANNIVERSARY 


But  what  can 
we  say  about  it? 

Not  too  much,  really. 

We  like  making  good  films 

.  .  .  films  that  persuade 

and  excite  .  .  . 

films  that  move  products 

and  people  .  .  . 

films  that  make  good  sense. 

At  30,  a  film  company 

is  old. 

But  we're  not. 

Just  ask  anyone  who 
knows  us  or  who  has  seen 
our  films. 

Even  better,  drop  in 
some  day. 

We  make  pretty  good 
conversation,  too. 

You'll  find  us 
in  new  offices  at 

28  West  11th  Street 
New  York,  N.Y.  10036 

IProciiaotions 


EDUCATIONAL  &  SCIENTIFIC  GROUFS 


EDUCATIONAL  FILM  LIBRARY  ASSOCIATION 

46  sub-memberships  and  180  personal  mem- 
Derships,  for  a  total  enrollment  of  875. 

Purpose:  To  encourage  and  improve  the  pro- 
duction distribution  and  utilization  of  edu- 
cational nims.  EFLA  conducts  a  film  evalu- 
ation  service. 

1966  American  Film  Festival:  To  be  held 
May  11-14.  at  the  Biltmore  Hotel.  New  York 

II'I'-aVT^'  ^'''  members  _  Evaluations, 
EFLA  Bulletins,  Service  Supplements  and  Film 
Review  Digest.  A  catalog  containing  descrip- 
tions of  EFLA  "gencrar'  publications  is  pro- 
vided on  letterhead  request.  , 


LTD. 


THE   FARM   FILM   FOUNDATrON,   INC. 

Main  Oleicl:    142.5   H  St..  N.W..  Washing- 
ton, DC.  20005.  ^ 

Officers;  Dr.  Roger  B.  Corbett  (New  Mex- 
ico State  University),  PresUlent:  Mrs.  Edith 
T.  Bennett.  Executive  Vice  President;  Beatty 
H  Dimit  (National  Grange),  Francis  Wilcox 
(National  Council  of  Farmer  Cooperatives) 
Mrs.  Haven  Smith  (Women's  Committee  Am' 
Farm  Bureau  Federation),  E.  M.  Norton  (Na- 
tional Milk  Producers  Federation),  Vice  Presi- 
dents: Ken  Geyer  (Connecticut  Milk  Produc- 
ers Assn.),  Treasurer:  J.  K.  Stern  (American 
Institute  of  Cooperation),  Secretary:  Charles 
Dana  Bennett,  Special  Consultant;  Lewe  B 
Martin  (Pope,  Ballard  &  Loos),  Counsel- 
Dickson  Loos  (Pope,  Ballard  &  Loos),  As- 
sistant Treasurer. 

Board  of   Trustees:    Elmaar  Bakken    (Boy 
Scouts  of  America);  Mrs.   Edith   T    Bennett 
Exec.  V.  P.:  Henry  O.  Bercher  (International' 
Harvester  Co.);  William  T.  Brady  (Corn  Prod- 
ucts Co.);  Mrs.  Anna  Breckcnridge  (Potomac 
Grange);  Rober  Ci)rbctt   (New  Mexico  State 
University);  P.  Q.  Davis  (Assn.  of  Land  Grant 
Colleges);  Beatty  H.  Dimit  (National  Grange)- 
Roger  Fleming  (American  Farm  Bureau  I-ed- 
eration);  Ken  Geyer  (Connecticut  Milk   Pro- 
ducers'   Assn.);    James    E.    Gibson     (Peace 
Corps.);  N.  John  Hansen  (National  Assn.  of 
County   Agricultural    Agents);   H.   G.    Hawes 
(Maine  .State   Dept.  of  Auriculture) ;   Karl   D 
Loos    (Pope,    Ballard   &    Loos);   Hcrschel    D 
Ncwsom    (National   Grange);   E.    M.    Norton 
(National   Milk   Producers   Federation);   Mrs. 
Haven  Smith  (Women's  Committee,  Am.  larm 
Bureau    Federation);   J.    K.    Stern    (American 
Institute    of    Cooperation);    Carroll     Sirceter 
(Farm  Journal);  R.  Douglas  Stuart   (Quaker 
Oats    Company);    Webster    Tenney     (Future 
Farmers  of  America);  J.   Jerome  Thompson 
(Chas.    Pfizer  &  Co.);   Francis  Wilcox    (Na- 
tional Council  of  Farmer  Cooperatives):  P.  O. 
Wilson  (National  Live  Stock  Prod.  Assn.). 

Honorary  Life  Members:   Earl  W.   Benja- 
min, Frank  W.  Jenks,  James  A.   McConnell. 
;   Wheeler     McMillen,     Mrs.     Raymond     Sayre! 
William  T.  Spanton. 


Channel  Broadcasting  Service);  E.  Q.  (ig, 
bonnier  (Foundation  for  American  Ag-u 
ture);  Ott  Coelln  (Business  Screen  Magazei 
Don  Donnelly  (American  Farm  Bureau  ed 
eration  );  Kit  H.  Haynes  (National  Coic 
of  Farmers  Cooperatives);  Wib  Justi  »Ja 
tional  Grange);  J.  Don  Parel  (Associatico 
America  Railroads);  Val  Sherman  (Natpa 
Milk  Producers  Federation);  C.  Maurice  \iei 
ing  (Ohio  Farm  Bureau  Federation);  Lou  H 
Wilson  (National  Plant  Food  Institute);  jd( 
Wyatt  (Missouri  Farmers'  Association). 

Meetings:  The  Trustees  meet  each  ycc  ii 
June.  The  Board  of  Consultants  meet  to  s«i 
films  on  call  of  the  Executive  Vice  Presi^nt 

Purpose:  The  creation  of  better  understpd- 
ing  between  rural  and  urban  America  thnigh 
audio-visual  education. 

Activities:  (1)  Distributes  through  its  lain 
office  and  cooperating  depositories  Kim 
motion  pictures  found  suitable  by  Bean  of 
Consultants  for  Foundation  endorsement,  is- 
tribution  is  principally  to  rural  America.  Tpre 
is  no  cost  to  film  users  except  for  return  fst- 
age.  There  is,  however,  a  small  library  of  fe- 
cial purpose  rental  films  maintained  at 'he 
main  office.  (2)  The  Foundation,  througlits 
contacts  with  all  phases  of  rural  Ame;a, 
makes  available  a  unique  consultation  seicc 
to  film  sponsors  and  producers.  ;  • 


THE   UNIVERSITY   FILM 

PRODUCERS   ASSOCIATION 

Office  (of  the  President ) :  Frank  R.  Piic. 
Film  Production,  Southern  Illinois  Univerty. 
Carbondale.  Illinois. 

Oificlrs:  Frank  R.  Paine.  President; 'Rk\i^ 
J.  Goggin  (Communication  Arts,  New  ^rk 
Univ.),  Executive  Vice  President;  Robert^. 
Wagner  (Motion  Picture  Div..  Ohio  Stc 
Univ.),  Editorial  \ice  President;  Wil.ni 
Drake  (Motion  Picture  Div.,  Ohio  Site 
Univ.),  Conjcrence  lice  President:  J  ' 
Wrenn,  Jr.  ( Va.  State  Bd.  of  Eduean 
Treasurer:  Luella  Snyder  (Winnsboro.  I 
Secretary. 

Board   of    Directors:    Oscar   E.    Pattcnr 
(Univ.  of  So.  Calif.),  Immediate  Past  I' 
dent;    Raymond    Fielding    (I'niv.    of    !o 
Larry  Silverman    (Wayne  State   Univ.);   i 
Senn    (Purdue    Univ.);    John    Tyo    (Syr.i. 
Univ.);  J.  Blair  Watson   (Dartmouth). 

Committee  Chairmen:   Herbert  E.  Fai 
(Univ.    of    So.    Calif.).    Constitution;    Jm 
Kuiper   (Univ.  of  Iowa).  Curriculum:  Roirt 
Oeslerling  (Univ.  of  Mississippi),  Distrihuiri 
Vincent   Talbot    (Loyola    Univ.   of   Los    i- 
geles),  Equipnu'tU;  J.   E.  Oglesby   (Va.  Si^ 
Bd.    of   Education),    Fe.stivats   and   Conu 
John   Mercer   (.So.    111.    Univ.).   and   Kern 
Mason     (Eastman    Kodak    Co.),    Historic 
Don  Ci.  Williams  (Univ.  of  Missouri  at  Ki- 
sas  City),  International  Relations;  Mrs.  J<n 
Flory    (Penfield    Central    Schools),    Mars  H 


Board  of  Consultants:  Roy  Battles  (Clear     (concluded  on   the   following  page 


46 


BU.SINKSS  SCREEN  •  i* 


r   A  Declaration  D'INDePENDANCE  est  run  des    plus    importcmts    et  phis 

nobVs  documen'3  qu'aient  produit  les    Etats-Unis    et  meme   ITiumcinit^  tout 

?nti6rc.    Elle  a  mis  I'une  des  plus    puissantes    nations  du  monde  sur  le  chemin 

-nvn  ni!^^^\sm  nuitrnn  nmynn  nns  xm  rust^-ivn  n":':r:i  # 
^j;  nnr,?::  nn-;^:*.!  c:  ,mDnx  '"?);  ^.nva  nrnxn  r\:r:^:^ri  nnx  "r*^* 

tiene  per  objeto  no  solo  servir  al  pueblo  norteamericano,  sino  dar  a  conocer 
los  valores  espirituales  de  los  Estados  Unidos  a  paises  que  estan  enterados 
principalmente   de  la  fortalcza  y     generosidad     de  la  Union  Norteamericana. 

3prnrl)cn  luicbcr.      O'c  lunr  bic  'Mbfii^lt  bcv  .VfniiiviKt'rr,     init  bicfcr  i>cri>ffcnt(irf)iinn 

7\   DECLARAgAO  DA  INDEPEND^NCIA  e  um  dos   mais   importontes  e  nobres 

documentos  dos  Estados  Unidos  e  de  toda  a  Humanidade.  D  D  D  D 

Morcondo  o     comego     de  um    desenvolvimento    de  proporgoes     sem  paralelo. 


olj 


'J- 


.  <   lloX->.-,^l  1 


*  J'3 


.VI 


LpL 


'j;- 


'— iJ.:^V^i^  Iju^^i^a, 


^^^ 

FOREIGN 

LANGUAGE 

ef  CINEMA 

SERVICE 

7046   HOLLYWOOD   BLVD. 

LOS  ANGELES,   CALIF. 

90028  •  HO  7  5128  (213) 

gain  r^^^T  ^T^  ^f5^^  I  f^^  K^^^  g^  ^n] 

ujg  fe3T  ff^^g  f^JJi  vTIvT.  ?>  7:fl  fZW^  qfn 
f^  riT^g  fq^  c?T^  ^'^  g^  ^^^  %  fen  vVfr!^^ 


?     Complete  translation,  dubbing  and  script  services  in  all  foreign  languages  for  scientific,  legal  or  literary  material.  Narration,  accurate  lip- 
I    sync,  recording,  transfer,  editing,  developing  and  printing  of  new  versions.  Foreign  market  consulting.  Our  25th  year  of  service  to  industry. 

LEADING  INTERNATIONAL  MARKETING  FIRMS  FOR  WHOM  WE  HAVE  PROVIDED  SERVICES: 
GENERAL  MOTORS  •  DUPONT  •  WESTINGHOUSE  •  DOUGLAS  AIRCRAFT  •  NORTH  AMERICAN 
AVIATION  •  FORD  •  AUTONETICS  •  ROCKETDYNE  •  INTERNATIONAL  METALS  Si  MINING  •  LITTON 
INDUSTRIES    •     MONSANTO     •     GARRETT    •     EASTERN   AIRLINES   AND    MANY   OTHER    FIRMS.        DDD 

NA/e  are  as  near  as  your  phone  and  oun  swltchboancd  is  open  24  hours,  7  days  a  week.  Prompt;  efficient  handling 
of  all  assignments  coast-to-coast.  Why  not  call  us  today  to  discuss  your  requirements?         DDDDDDDDD 
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Trade  and 

Professional 

Organizations 

Serving  the 

Audio- Visual 

Industry 


Associations  of  Dealers, 
Engineers,  Laboratories 
&  ProdiKers  in  the  U.  S., 
Canada  and  Abroad 


THE   ASSOCIATION   OF 
CINEMA   LABORATORIES,    INC. 
Omici  :     1925    K    Street,    N.W.,    Room    402 
Washington,  D.C.  2()00fi. 

Officers:  Arthur  J.  Miller  ( Du  Art  Film 
Labs.,  Inc.),  President;  A.  E.  Bruch  (Capital 
Film  Labs.,  Inc.),  VUe  Preskleni:  Robert  A 
Coiburn  (Geo.  W.  Colburn  Lab..  Inc.),  Treas- 
urer; Ncal  Keehn  (DeLuxc  Labs.,  Inc.),  Sec- 
retary. Preston  B.  Bergin  (Association  of  Cine 
Laboratories),  Executive  Secretary. 

Board    of    Dirictor.s:    Terms    Expirc-Fall 
1966:  [-Mst.  Kenneth  J.  Coleman  (Pathe  Labs 
Inc.);  .So////,,  A.  I-;.  Bruch  (Capital  Film  I  abs  ' 
Inc.);  Central.  W.  D.  Metlclen  (C'alvin  Prods.,' 
Inc.);    West,    G.    Carleton    Hunt,     (DcLuxc 
I.abs.,  Inc.);  Canada.  P..  W.  Hamilton  (Trans- 
Canada     Films.     Ltd.).     Terms     Expire-F-all 
1967:  East.  John  H.  Asher  (Lab-TV);  South 
I;.    F.    Sack    (Reela    Films,    Inc.);    Central. 
Irank   M.    McGeary    (Motion    Picture   labs 
Inc.);     We.u,    Burton    Smith     (Cine-Chrome 
Labs.);    Canada.    Findiay    J.     Quinn    (Film 
House,  Ltd.). 

Meetings:  Held  semi-annually  at  the  same 
time  and  place  as  the  Society  of  Motion  Pic- 
ture anil  Television  Fnpineers'  conventions.     • 
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FILM    PRODUCERS   ASSOCIATION 
OF   NEW   YORK,   INC. 

Office  (of  the  Executive  Director):  165  West 
46th  Street,  New  York,  N.Y.  10036. 

Officers:    Louis    Mucciolo    (Gerald    Prods 
Inc.).    President:    Irving    Hecht     (Cineffects 
Inc.).   Vice  President:  Robert  Colodzin   (Co- 
lodzin  Prods.,  Inc.),  Secretary;  Morris  Behrend 
(WDC.  Inc.),  Treasurer. 

Directors:  Fred  Adair  (Manhattan  Sound 
Corp.);  John  Babb  (F&B/Ccco.  Inc.)-  Rob- 
ert Bergmann  (Filmex,  Inc.);  Manny  Casiano 
(Coastal  Film  Service,  Inc.);  Jerome  J.  Cohen 
(Jerome  J.  Cohen,  Inc.);  T.  Joseph  Dunford 

Tfi^''".  ^''"''-  '"'-■•'•  S''"'"^^  Grccnberu 
(MPO  Prods..  Inc.);  Robert  Gross  (Ameri- 
can Film  Prods.  Inc.);  Walter  Lowendahl 
(Dynamic  Films,  Inc.);  Samuel  Magdoff 
(Elektra  Films.  Inc.);  Peter  J.  Mooncy  (Audio 
Prods.,  Inc.);  Sheldon  Satin  ( VPI  Prods 
Inc.);  Wilfred  .Sohl  (EUE/Screen  Gems)- 
William  Van  Praag  (Van  Praag  Prods..  Inc.). 

Producer   Members:    Allegro   Film    Produc- 
tions; American  Film  Productions,  Inc  •  Audio 
Productions,   Inc.;  John   Bransby   Productions 
Ltd.;     Colodzin     Productions,     Inc.;    Thomas 
Craven    Film    Corporation;    Directors    Group 
Inc.;  Dynamic  Films,  Inc.;  Elektra  Film  Pro- 
ductions.   Inc.;    EUE/Scrccn    Gems;    Farkas 
Films,  Inc.;  Filmex.  Inc.;  Filmfair,  Inc.;  Focus 
Presentations,   Inc.;  Gerald  Productions,   Inc  ■ 
Henkin-Faillace     Productions,     Inc.;     Ilkistra 
Films,    Inc.;    James    Love    Productions,    Inc.; 
Marathon      International      Productions,      Inc.; 
MPO  Productions,   Inc.;  Owen  Murphy  Pro- 
ductions, Inc.;  Fred  A.  Niles  Communications 
Centers,  Inc.;  PGL  Productions.  Inc.;  Pelican 
Films,  Inc.;  Producing  Artists,  Inc.;  Production 
Center,     Inc.;     Rose-Magwood     Productions; 
Savage-Friedman  Prods.,  Inc.;  Mickey  Schwarz 
Prods.,  Inc.;  Spectra  Films.  Inc.;  Henry  .Strauss 
&    Company,    Inc.;    Tele-Video    Productions, 
Inc.;  TV  &  Film  Graphics,   Inc.;  Van  Praag 
Productions,     Inc.;    Vision    Associates,    Inc.^; 
VPI  Productions;  WCD,  Inc.;  Willard  Pictures 
Inc. 


Associate  Mf.mhiks:  ABC  Camera  Corpora- 
tion, Inc.;  Animated  Productions.  Inc.;  Bonded 
Service  Division.  Novo  industrial  Corp.;  Cam- 
era   Service    Center,     Inc.;    Cineffects,    Inc.; 
Coastal  Film  Service,  Inc.;  Jerome  J.  Cohen. 
Inc.;   Color  Service  Co.;   Du   Art   Film   Labs, 
Inc.;  Eastern  FIfects,  Inc.;  F&B/CECO,  Inc.; 
General  Camera  Corporation;  Saul  Kornreich 
&  .Sons;  Mecca  Film   Labs  Corp.;  Manhattan 
Sound  Corporation;  Movielab,   Inc;  Precision 
Film   Labs.   Inc.:   Preview  Theatre,  Inc.;  Re- 
cording   .Sound    Studios,    Inc.;    Reeves    Sound 
Studios,  Inc.;  Charles  Ross.  Inc. 

Executive  Director:  Harold  Klein 

PiRi'osE:  An  organization  of  professionals  in 
the  art  and  craft  of  motion  picture  making, 
dedicated  to  preserving  standanls  ol  tjuality! 
service,  good  practice,  ethics  and  to  the  devel- 
opment of  the  Industry.  The  organization, 
through  membership  meetings  and  active  com- 
mittees, works  to  advance  the  motion  picture 
industry  in  all  of  its  branches;  to  establish 
and  maintain  a  high  standard  of  ethics  among 


producers,  their  employees,  their  supplicrL 
their  clients;  to  distribute  accurate  infor  " 
with  regard  to  technical  improvements 
vise  the  general  public  on  the  importan  , 
the  lilm  industry  in  the  nation's  econoni  i 
encourage  responsible  people  to  enter  th'ir 
dustry;  to  promote,  stabilize  and  coordina  a 
elements  of  the  industry. 


THE   FILM   PRODUCERS  T 

ASSOCIATION   OF  MINNESOTA 
Officers:  Clilf  R.  Sakrv  (Promotional  Fn, 
Inc.).    President:    Don    Bajus    (Studio    nc 
Inc.);    Secretary:    Anthony    Lane    (Ant.n 
Lane   Studios.    Inc.).    Treasurer:   Clark   I 
(Image,    Inc.)    and    Dick    Polister    (En 
Photosound.   Inc.),  Managers,   two-  and 
year  terms  respectively. 

Members:  Countryman-Klang  Film  PrcL. 
tions;  Empire  Photosound.  Inc.;  George  I  ar 
Films.  Inc.;  Promotional  Films,  Inc.;  Ri  cii 
Film  Associates;  Anthony  Lane  Film  Stuos 
Inc.;  Studio  One,  Inc.;  Image,  Inc.;  Slv 
Films,  Inc. 


irc 


Purpose:   The  advancement  of  the  arts  „« 
crafts  of  film   production   for  the  bettcrunt 


oj 


nd 


and    improvement    of   the    film    industr> 
establishment  of  improved  client  rclation> 
the  exchange  of  technical  information. 

Pro.jects:  Advertising,  publicity  and  p 
relations  campaign  to  build  recognition 
prestige  for  the  accredited  local  film  produ .., 
to  enlighten  business  and  industry  in  the  Vis. 
uses  and  advantages,  of  films  and  to  encou  gc 
wider  use  of  films  in  training,  selling,  aduis 
ing  and  public  relations 

Meetings:    Third    Monday   of   each   nicfh, 
6:30  p.m.,  Minneapolis. 
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Inlernational  Producer 
and  Laboratory  Groups 


THE   ASSOCIATION 

OF  MOTION    PICTURE    PRODUCERS 

AND   LABORATORIES   OF   CANADA 

Office  (of  the  President):  121  St.  Pal  :k 
Street,  Toronto  2B,  Ontario,  (of  the  Exd 
tive  Secretary):  Suite  512  York  Street,  Ton- 
to   L  Ontario,  Canada. 

Officers:  S.  Dean  Peterson  (Peterson  I> 
ductions  Ltd..  Toronto),  President:  Rogcil. 
Beaudry  ( Pathe-DeLuxe  of  Canada.  Ltd, 
I  /(«'  President:  C.  H.  Everett  (Crawley  FiM 
Ltd.),  Immediate  Pa.st  President:  Frank 
Young,  Executive  Secretary 

Directors:  David  Bier  (Da\id  Bier  StuiS 
and  Film  Laboratories,  Montreal);  Heinz  i. 
K.  Drego  (Williams,  Drege  &  Hill,  Ltd..  f 
roiito);  Allen  Guest  (a1  Guest  Animatil. 
Toronto);  Pierre  Harwood  (Omega  Prixl'- 
tions.  Inc..  Montreal);  Lew  Parry  (Lew  P^y 
Film  Prods.  Ltd..  North  Vancouver);  Amc 
Prelontaine  (Trans-World  I-'ilm  Laboratori), 
Ltd..  Montreal). 

Mfmbfrship:  Canadian  firms,  proprietorshi, 
partnerships  and  corpi>rations  engaged  in  n^ 


BISINK.S.S  .SCREEN      \'* 
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Where  in  the  world  is  Bay  State...? 
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Well,  last  year  alone,  our  clients  sent  us  to  Canada,  Mexico,  France, 
England,  Scotland,  Trinidad,  Puerto  Rico,  and  Surinam.  Of  course,  most 

of  our  production  work  is  done  right  here  in  the  good  old  U.  S.  A 

for  a  roster  of  Blue  Chip  clients  of  whom  we  are  justly  proud. 

During  the  year,  our  films  picked  up  three  more  Top  Awards,  too. 

If  you  need  a  first  rate,  creative  film  presentation,  then  act  like 

our  clientsl  Just  pick  up  the  phone  and  tell  us  where  to  go.  We  will! 
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RINGFIELD.    MASS. 


p.  O.   BOX    129 


AGAWAM.   MASS. 

MAIN   OFFICE*   AND  »TUDie>«   AT 

as  spRiNeFin-D  street REPUBUIC  4.»I«4 


BOSTON 

BO    BOYLBTON    BTRECT 
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DOUGLAS 

FILM 

INDUSTRIES 

10  WEST    KINZIE    STREET. 
CHICAGO.   ILL    •     M04  7455 


TRADE  ORGANIZATIONS 


CANADIAN  PRODUCERS  &  LABORATORIES: 
tion  picture  production  or  laboratory  work  arc 
eligible  for  Active  Membership.  Persons,  firms 
or  organizations  acceptable  to  the  membership 
and  interested  in  the  furtherance  of  the  motion 
picture  industry  in  Canada  are  eligible  for  As- 
sociate Membership.  Present  membership:  58 
Active  Members;  14  Associate  Members;  Total 
72. 

Purpose:  To  promote  the  common  interest  of 
those  engaged  in  the  motion  picture  produc- 
tion and  laboratory  industries  in  Canada  by 
maintaining  the  highest  possible  standards  in 
the  production  of  motion  pictures  for  com- 
mercial, theatrical,  or  television  release;  to  rep- 
resent the  industry  in  its  relations  with  govern- 
ment, other  associations  and  the  public  at 
large;  to  encourage  government  agencies  to 
have  required  films  let  by  tender  to  private 
producers. 

1966  Activities:  1.  To  continue  to  promote 
the  position  of  the  Canadian  private  film  pro- 
duction industry.  2.  To  encourage  all  govern- 
ments and  government  agencies  to  let  more 
and  more  film  production  to  private  producers 
via  tender  and  to  do  less  internally.  3.  To 
acquaint  advertisers  with  the  value  of  film  by 
making  specific  presentations  to  the  members 
of  the  Association  of  Canadian  Advertisers. 
4.  To  work  helpfully  with  the  Federal  Govern- 
ment in  bringing  into  effect  a  bill  expected  to 
be  presented  in  the  House  of  Commons  this 
year,  outlining  a  program  of  financial  assist- 
ance for  feature  film  production.  5.  To  assist 
in  staging  a  new  and  striking  Canadian  Film 
Awards  presentations  night  in  Montreal  on 
May  6th.  • 

FEDERATION   OF   SPECIALIZED 
FILM   ASSOCIATIONS 

Office  (of  the  Secretary);  2,  Bourchier 
Street  London,  W.  1,  England.  Telephone: 
REGent  3781.  J.  Neill  Brown,  M.A.,  Secretary. 

Purpose:  The  Federation  represents  and  pro- 
motes the  interests  of  ail  branches  of  the 
specialized  film  industry  through  its  constituent 
member  Associations:  ( 1 )  Association  of  Spe- 
cialized Film  Producers  representing  the  pro- 


ducers of  cinema  shorts,  documentaries,  poo. 
sored  industrial  and  Government  film;  (2) 
Advertising  Film  Producers  Association  rpr©. 
scnting  producers  of  advertising  films  foteie. 
vision  and  cinema.  (3)  British  Animioa 
Group  representing  producers  of  cawn, 
animated  diagram,  special  and  model  ijma- 
tion  films.  Each  Association  is  represenit  on 
the  Federation  Council  by  its  Chairma  and 
Vice-Chairman  and  elected  representati\i.    • 


ingM 


SCREEN      ADVERTISII 
WORLD   ASSOCIATION   LTD. 

Office:  35  Piccadillv.  London  VV.l.  En  mj 
Cables:  FESTFILM  LONDON  W.I. 

Officers:  Jean  Mineur,  President;  Inesl 
Pearl,  Honorary  Life  President;  Pax  Nircd 
and  Per  Onncr.  Vice  Presidents;  Peter  T'lor, 
Director  General. 

Purpose:  To  promote  and  develop  ciimi 
screen  advertising  on  an  international  isis; 
to  assist  in  the  promotion  and  trade  aotij 
members  of  the  Association  by  provisio  foi 
distribution  facilities  and  a  central  infomrioD 
service;  and  by  arranging  for  the  exchang be- 
tween members  of  information  for  their  ni  ual 
assistance. 

1966  Activities:  The  Association  is  reson- 
sible  for  the  organization  of  the  Internatnal 
Advertising  Film  Festival.  The  13th  Intma- 
tional  Advertising  Film  Festival  will  be  eld 
during  the  period  June  13-18,  1966.  at  Vece, 
Italy,  under  its  auspices.  • 

INTERNATIONAL   ADVERTISING    FILM   FESTIAL, 

(CONTINUED  FROM   THE    PRECEDING  PACE  0) 

vision.  In  the  Cinema  Group  the  new  dc- 
gory  introduced  in  1965  for  films  of  all  l:h- 
niques  except  Cinemascope  up  to  10  nn'Ci 
in  length  will  be  continued.  The  rcmaim 
categories  will  provide  for  films  ranging  hni 
10  metres  to  1  10  metres  in  Live  .Action,  ur- 
toon.  Animated  Objects,  etc.  In  the  Televior 
Group  there  will  be  a  category  for  all  t;h- 
niques  other  than  Live  .Action  up  to  20  "C 
onds  and  one  category  for  Live  Action  ily 
up  to  20  seconds  in  length. 

Juries:  Two  international  juries,  one  forhi 
Cinema  and  the  other  for  the  Television  gnp 
will  be  selected  to  judge  all  the  entries.      " 


?() 


BUSINESS  SCREEN  •  1' 


Whether  your  interest  is  in  mass  film  circulation 

or  in  specialized  audiences,  you  will  want  to  check  your  cost 
and  find  out  how  you  can  obtain  CUSTOM  distribution 
and  up  to  25%  more  booking  with  no  increase 


in  your  distribution  budget 


see 

United 
World 
_  Films 

for  Custom  Sponsored 

Distribution 


For  more  details  on  Custom  Distribution 
call  collect  or  write: 


UNITED  WORLD  FILMS,  INC. 

221  Park  Avenue  South  •  New  York,  N.Y.  10003 

(212)  777-6600 
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\ali()n;il  Organization  of 
Professional  FnijincHMs 


THE   SOCIETY  OF   MOTION    PICTURE 

AND   TELEVISION   ENGINEERS 

Headquarters:  9  East  41m  Street.  New  Y.^rk 
New  York  10017. 

Officers:   Ethan  M.  Stifle   (Eastman   Kodak 
Co.),  President.  G.  Carleton  Hunt   (  De  I  u.\e 
Laboratories.   Ine.).  L.xecuiive  Vke-Presideni: 
Reid  H.  Ray  (Rcid  H.  Ray  Film  Industries) 
Past  President:  Deane  R.  White  (E.l.  du  Pont 
de  Neminirs  &  Co.).  lu,f;ineering   Vice-Presi- 
dent: Herbert  E.  Farmer  (Univ.  of  So.  Calif.). 
lulitorial  I  ice-President:  Joseph  T.  Dougherty 
(E.I.  du  Pont  de  Nemours  &  Co.).  Financial 
I  ice-President:  Kenneth  M.  Mason  (Eastman 
Kodak  Co.).  Conference  Vice-President:  Wil- 
ton  R.   Holm    (E.I.  du   Pont  de  Nemours  & 
Co.).  Sections  Vice-President:  D.  Max  Beard 
(U.S.  Naval  Ordnance  Laboratory).  Vice-Pres- 
ident for  ICducaiion  Affairs:  William  G.  Hyzer 
(Consultant).   Vice-President  for  In.striimenta- 
iion  and  Hiuli-Speed  Plwiographv  Affairs:  Dr. 
Richard  J.  Goldberg  (  Ht)uston  Fearless),  Vice- 
President  for  Motion  Picture  Affairs-  Dr    J    S 
Courtncy.Pratt    (Bell   Telephone   Laboratory)^ 
Vice-President     for      Plioto-Science      Affairs- 
Richard    S.    OBrien    (CBS    Television    Net- 
work).   Vice-President  for  Television  Affairs- 
Robert   G.    Hufford    (Eastman    Kodak    Co.). 


Secretary:  Lewis  A.  Bernhard,  Executive  Sec- 
retary. 

Local    Section    Chairmen    (for   contact)- 
Atlanta:   Leigh   H.   Kelley.  4.S  1 8  Club  Circle 
N.E.;   Boston:    Willard   H.   Hauser,   Westinu- 
house    Radio    Stations,    Inc.,     1170    Soldiers 
Field    Road;   Cape  Kennedy:    Eduardo   More 
Soundlab.    Inc..   4547    Ponce   de   Leon    Blvd  ' 
Coral   Gables,   Fla.;   Chicago:    Jack    Behrend 
Behrends.  Inc.,  161  E.  Grand  Ave.;  Denver- 
Myron  P.  Smith,  Radio-TV-Film  Dept.,  Uni- 
versity of  Denver.    University   Park.    Denver- 
Detroit:   Howard   W.   Town.  National   Educa- 
tion TV  and  Radio  Center.  2715  Packard  Rd 
Ann  Arbor,  Mich.;  Hollywood:  Jack  P.  Hall, 
10146   Gaynor   Ave.,    Granada    Hills.    Calif- 
Huntsville:   William  G.  LaPier,   11321  Crest- 
ficld  Dr..  S.E..  Huntsville.  Ala.;  Montreal:   H. 
Patrick  Dickey,  Anglophoto,  Ltd..  160  Grave- 
inie  St.;  Nashville:    Robert   E.   Hawkin,    1208 
Rose  Bank  Court;  New  York:  Joseph  A.  Fla- 
herty. 19  Murray  Ave..  Port  Washington.  N.Y.; 
Rochester:    Robert    C.    Lovick.    88"  Hillhurst" 
Lane,  Rochester,  N.Y.;  San  Francisco:  Robert 
M.    Betty,    Lockheed    Missiles   &    Space    Co 
P.O.  Box  504,  Orgn.  55-76,  Bldg.  102,  Sunny- 
vale. Calif.;  Toronto:   Maurice  L.  French.  32 
Dallington   Dr..   Don   Valley   Village.   Willow" 
dale,   Ontario;    Washintiton.   D.C.:" Wesley    R. 
Sandell,    Kodak    Processinn   Laboratory    Inc 
1350  Okie  St.,  N.W.  "  ^-  - 

Engineering  Committee   Chairman:    John 
M.    Waner    (Eastman    Kodak    Co.),    Color: 


Arthur  J.  Miller  ( DuArt  Film  Laborer 

/-///;;  Dimensions:  Frank  H.  Riffle  (drl 

Inc.),    Film    Projection    Practice:   Ro.-n 

Shoberg  (Red  Lake  Laboratories),  Insu, 

lation  and  Hit^li-Speed  Photography:  i  ne 

Wassell    (Hollywood    Film   Co.),  Latru 

Practice:  H.  W.  Knop.  Jr.   (E.  L  duLm 

Nemours  &  Co.),    16  &  Hmm:  Fredcd 

Albin    (Twentieth  Century-Fox  Film  or 

Sound:  W.  T.   Wintringham    (Bell  Tchhi 

Laboratories),  Standards:  Richard  E.  im 

(General  Electric  Co.).  Television:  Fncr 

M.    Remley.    Jr.    (University    of   Michai 

Video   Tape  Recording:  R.   E.   Birr  (One 

Electric  Co.).  PH22-,  Frank  N.  Gillette G( 

eral  Precision  Laboratory),  C98. 

Conferences:    99th    Semiannual    Itm 

Conference  and  Equipment  Exhibit.  Mj  1 
1966.  Sheraton  Park  Hotel.  Washington,J.( 
lOOth  Semiannual  I'echnical  Conferenc  a 
Equipment  Exhibit.  October  2-7.  1966Ai 
bassador  Hotel,  Los  Angeles,  Califomi; 


Civic  and  National 
Film  Council  Group.si 


CHICAGO   FILM   COUNCIL,   INC. 

Office:  5400  N.  St.  Louis.  Chieaiio,  looi 
60625.  Phone:  583-5000,  Mr.  Seipp.    ■ 

Oi  F ir r  Rs :  Robert  Seipp  ( WTTW-TV ) )>Te. 


The  Journey" 

An  Owen  Murphy  Production 
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Produced  for  the 
U.S.  Information  Agency 


Dear  HFE: 

Everybody  talks  about  fast  service.  Please  tell  us  what  YOU  mean  by  it. 


i^       ^       it       it       ^ 


it 


Dear  Lal^  Customer: 

To  us,  speed  means  same-day  processing  of  your  color  originals  and  giving 
you  daily  color  prints. 

At  HFE,  speed  means  daily  processing  of  B&W  negative  and  reversal . . .  Ektachrome 
Type  7255  . . .  Ektachrome  E.  R.  Type  7257-7258  . . .  Ektachrome  M.  S.  Type  7256. 

It  means  using  our  own  in-plant  equipment  for  processing  Ektachrome  Commercial 
. .  .  and  using  five  additive  printers  so  incoming  work  immediately  becomes 
outgoing  work — not  piling-up  work.  (The  printers,  incidentally,  are  built  for 
super-quality.  Filter  changes  provide  for  color  correction  of  inter-negs  or 
masters  or  color  prints. ) 

Sometime  you  might  also  ask  what  we  mean  by  quality,  safety,  and  service. 
They're  all  part  of  the  same  package. 

Meanwhile,  since  "The  proof  of  the  pudding  is  in  the  eating,"  you  can  find  out 
exactly  what  these  terms  mean,  at  HFE,  with  a  personal  visit  and  inspection  of 
facilities — and  or  a  trial  order.  Do  it  soon,  won't  you? 

For  complete  PERSONALIZED  16mm  Laboratory  Service— 

|-|OLLYWOOD   FILM   ENTERPRISES,   INC. 

6060   SUNSET   BOULEVARD      •     HOLLYWOOD,   CALIFORNIA   90028     •      TELEPHONE:    213   /   464-2181 


Serving  film  producers  since  1907 — 

the  Laboratory  that^s  OLDEST  in  Experience 

and  NEWEST  in  Equipment .  .  . 


FOR  THE  /Of^jf^ 

in/5ZOLOR 

or  Black  &  NA/hite 
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CHAPPELL 

Recorded  Mu^ic  Library 


'iwvac 


i31Cj...and  getting 

BIGGER 

Complete 
Music  Selection  Service 

Special  concern  for 

ALL 

your  programming  needs 


Send  for  catalogue 
and  demonstration  tape 


Chappell  Music  Library 

117  West  JtCth  Street 

Neiv  York,  New  York  10036 

phone:  212  PI.  7-36 J, l 


^^T^i 


Civic  and  National 
Film  Coiinc  il  Groups: 


THE  CHICAGO  FILM  COUNCIL: 

dent:  Jerry  Curto,  Jr.  (Santa  Fc  Railroad), 
Vice  President:  Phil  Tobin  (Contemporary 
Films,  Inc.),  Treasurer:  Frank  Bronwell  (Chi- 
cago Cinema  Club),  Proi>ram  Director:  Gloria 
Janis  (Argonne  National  Laboratory),  Secre- 
tary. 

Directors:  Dr.  Philip  Lewis  (Chicago  Board 
of  Education);  Darryl  Miller  (Am.  Dental 
Assn.);  Richard  Edmundson  (Illinois  Public 
Aid  Commission);  William  Kruse  (Audio- 
Visual  Media,  Inc.);  John  Colburn  (John  Col- 
burn  Assoc);  Bernard  Mack  (Filmack  Stu- 
dios); Donald  Buck  (Coronet  Films);  Esther 
Altschul  (Journal  Films,  Inc.);  Robert  Koni- 
kow  (Advertising  &  Sales  Promotion);  Frank 
Grcenleaf  (U.S.  Steel  Corp.);  George  Tressel 
(Argonne  National  Lab.);  Jack  Lusk  (Mod- 
ern Talking  Pictures). 

Purpose:  The  purpose  of  the  Council  is  to 
promote,  improve,  and  extend  the  use  of  films 
and  other  audio  visual  materials  for  commer- 
cial, informational,  cultural,  and  socially  con- 
structive purposes,  and  to  seek  progressive 
methods  of  film  production,  distribution  and 
effective  use  of  films.  • 

Meetings:  Third  Thursdays  of  month,  noon 
luncheon  at  Stouffer's  Restaurant,  Fiesta 
Room,  26  Madison  Street. 

THE   FILM   COUNCIL  OF 
GREATER  COLUMBUS 

Offices:  Center  of  Science  and  Industry,  280 
E.  Broad  Street,  Columbus  15,  Ohio,  and  Film 
Dept.,  Columbus  Public  Library,  96  So,  Garnt 
Avenue,  Columbus,  Ohio. 

Officers:  Dr.  D.  F.  Prugh  (Director,  Frank- 
lin County  Historical  Society),  President: 
Gaivy  Gordon  ( Public  Relations  Dir,,  Colum- 
bus Public  Library),  Executive  Vice-President. 
Kenneth  B.  Hobbs  (Battelle  Memorial  In- 
stitute), Vice  President:  Mary  A.  Rupe  (I'ilm 
Librarian,  Columbus  Public  Library),  Secre- 
tary-Treasurer: Samuel  E.  Blackwell,  Pronratn 
Chairman:  E.  H.  Gillis,  Director  of  Public 
Relations. 

Trustees:  G.  Roger  Cahaney  (Executive 
Vice  President,  Sterling  Movies  U.S.A.);  Dr. 
Edgar  Dale  ( Research  Associate  of  the  Bu- 
reau of  Education,  Ohio  State  University); 
Carl  M.  Lcnz,  (President,  Modern  Talking 
Picture  Service);  Dr.  Alfred  Garrett  (Vice 
I'resident  lor  Research,  Ohio  State  Univer- 
sity); Dr.  Robert  M.  Wagner  (Director  of 
Motion  Picture  Division,  Ohio  State  Univer- 
sity), Charles  W.  Vaughn  (Director  of  Com- 
munications Arts  Department.  Xavier  Uni- 
versity); Robert  Finehout  (Vice  President, 
Association  Films). 

Purpose:  To  promote  a  greater  interest  in  the 
production  and  use  of  films  by  schools  and 
universities,  public  service  organizations,  civic 
groups,  and  business  firms  and  industries.  The 


use  of  films  by  these  organizations  in  the  b. 
lunibus    area   and   the   state    is   also  stres^! 

1966  Activities:   The    14th  Annual  Colh- 
bus  Film  Festival  will  take  place  October  "p, 

1966.  This  year's  Chris  Award  banquet  {li 
be  held  at  the  Fort  Hayes  Hotel  on  FriL 
evening,  October  7.  Something  new  has  bn 
added  to  the  Festival  celebration.  For  k 
benefit  of  all  producers,  sponsors  or  tlir 
representatives,  award-winning  films  will 
shown  in  the  entirety.  These  screenings,  kncjn 
as  "Producers  Showcase,"  will  be  held  at  e 
Fort  Hayes  Hotel  on  Friday  afternoon.  P  >- 
lie  screening  of  Chris  Award  films  will  t;e 
place  on  Saturday  and  Sunday.  October g 
and  9  at  Battelle  Memorial  Institute.  A  spe 
er  will  replace  film  clips  at  the  Chris  Aw  J 
Banquet,  October  7. 


THE   CANADIAN   FILM   INSTITUTE 

National  Office:  1762  Carling  Avenue,  (- 
tawa  13,  Ontario,  Canada. 

Officers:     His     Excellency     Major-Genell 
Georges  P.  Vanier,  DSO,  MC,  CD,  Govern 
General  of  Canada,  Honorary  President:  Jti 
Clavel,  President:  A.  L.  Hepworth,  Vice-Prt 
dent:  G.  Delisle,  Vice  President:  Dr.  L.  Han- 
son,  Honorary   Treasurer:  Roy  Little,  Exe 
tive  Director:  G.   F.   Noble,   Acting  Direct 

Divisions:  Canadian  Film  Archives,  Canad  i 
Federation  of  Film  Societies,  Scientific  Fii 
Division,  Business  Film  Service. 

Purpose:  To  bring  together  Canada's  edu<- 
tional,  scientific,  cultural   and  community 
terest  in  the  field  of  documentary  films  a  I 
to  encourage  and  promote  the  study,  apprec 
tion  and  use  of  motion  pictures  and  televisii 
as  educational  and  cultural  factors. 

Activities:    Distribution — National   Film  I- 
brary  (8.000  titles  in  32  special  collection 
National    Science    Film     Library    establish  I 
June.    1962.   Peter  Morris.  Director:  Inipori' 
tion  of  films  from  other  countries;  Informatii 
Service;    Preservation    of    films    of    historic 
interest;  Distribution  of  sponsored  films;  Car 
dian  Film  Awards;  Special  services  in  the  ficl 
of  business  films,  scientific  films,  films  on  a 
films  for  UNESCO's  East- West  preijcct.  mc< 
cal  films,  etc. 

Puin  rations:  Bulletin.  Catalogues.  Spec 
Subject  Listings  of  I'ilm  SiK'ieties,  lnformati( 
Sheets  on  selected  entertainment  films.  C.I 
F.S.  Bulletin. 

CoMMn  lEEs:  Canadian  Film  Awards.  Can 
dian  Film  Archives.  Canadian  Labiuir  Fil 
Committee.  Canadian  Centre  of  Films  for  Ch 
dren  are  represented  by  committees. 


Copyriflit   1966  by  Business  Screen  Magazii 


1 


MUSIC  LIBRARY  .SOUND  EFFECTS'  EDITING 
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BUSINESS  SCREEN  ■  19i 


Great  Talent-in  Creativity-in  Actors-in  Production 
Means  Great  Motion  Pictures  in  Films  for  Industry,  too! 


>tOCVUCVtOTM 


HOLLYWOOD    2-IIOI 
WASHINGTON.    O.C:    202     554-4823 


OF  CALIFORNIA 

I330     NORTH    VINC     STPCCT 

HOLLYWOOD.  CALIFORNIA    90020  »BC»  CODC   III 


DETROIT.   MICMIGANi   313    »62-e»9e 
THEATRICAL. COMMERCIAL  AND  TELEVISION  MOTION   PICTURES 


M  PRODUCTION  REVIEW 
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IF   IT'S  A 

QUESTION 

OF 

CREATIVITY  .  .  . 


CHECK 

on  the 

Fastest  Growing 

Film  Production 

Facility 

in  the  Midwest  .  .  . 


Capital  Film  Services  of 
Lansing,  Michigan  offers 
industry  a  really  com- 
plete and  modern  film 
production  service. 
There  has  yet  to  be  a 
job  too  "big"  ...  or 
one  too  "small"  for  our 
creative  talents  or  fa- 
cilities   .    .    . 


CAPITAL 

FILM   SERVICES 
INC. 


in  the  Heart 

of  Michigan  .  .  . 

serving  the  Nation! 


SCRIPT 

TO 
OR  ANY 

JOB  IN 
BETWEEN 


.  .  .  over  30,000  square 
feet  of  modem  filming 
and  film  production 
equipment  .  .  .  plus  .  .  . 
the  technical  and  cre- 
ative ability  of  over  SO 
skilled  photo  specialists 
.  .  .  all  at  your  service 
—  if  necessary. 


.  .  .  whether  it's  the 
completion  of  your  own 
internally  produced  film 
project  (slides,  strip  or 
movie)  and  you  need  a 
segment,  a  location  shot, 
a  special  animated  se- 
quence, or  the  use  of 
Capital's  huge  new  38' 
X  85'  indoor  sound 
stage  .  .  .  Capital  can 
serve  you! 


Phone   (517)  487-3735 


C|F  CAP/TAL 

Film  Services,  Inc. 
1001  Terminal  Road 
'     LANSING,  MICH. 


National  Organization 
of  Aiiclio-\  isiial  Dealers 


THE   NATIONAL   AUDIO-VISUAL 
ASSOCIATION,    INC 

National  Omth:  3150  Spring  Street,  Fair- 
fax, Virginia  22030. 

Contact:  Don  White.  Lxecutive  Vice-Presi- 
dent or  James  W.  Hulfish,  Director  of  Infor- 
mation. 

Membkrsiiip;  A  trade  association  of  the  com- 
mercial audio-visual  industry:  membership 
consists  of  (1  )  A-V  dealers  and  film  libraries; 
(2)  A-V  materials'  producers;  (3)  A-V  equip- 
ment manufacturers;  and  (4)  independent 
A-V  suppliers'  representatives. 

Purpose:  The  Association  was  organized  in 
1939  to  (1)  collect  and  furnish  data  which 
will  benefit  A-V  business;  (2)  improve  the 
professional  status  and  business  practices  of 
the  industry;  (3)  provide  business  education 
and  information;  and  (4)  promote  better  re- 
lations between  A-V  suppliers,  distributors, 
and   customers. 

1965-66  Board  of  Directors:  Harold  E. 
Newman  (Newman  Visual  Education,  Inc., 
Kalamazoo.  Mich.).  Chairman  of  the  Board: 
Eloise  Keefe  (T.E.A.  Film  Library,  Dallas). 
President:  Max  Rarig  (Rarig's.  Inc.,  Seattle), 
First  Vice-President  and  President-Elect; 
Frank  S.  Bangs  (Frank  Bangs  Co.,  Inc.,  Wich- 
ita), Second  Vice-President:  John  Fllingson 
(Inland  Audio  Visual  Co.,  Spokane),  Secre- 
tary: P.  Ray  Swank  (Swank  Motion  Pictures. 
Inc.,  St.  Louis),  Treasurer. 

Directors-At-Largi;:  Matt  Dowling,  (Dowl- 
ings.  Inc..  Oklahoma  City);  Jack  Spire  (Ideal 
Pictures  Co.,  Miami);  Ann  Vath  (Audio-Vis- 
ual Aids,  Sharpsville,  Pa.);  Jasper  G.  Ewing, 
Jr.  (Jasper  Ewing  &  Sons,  New  Orleans). 

Regional  Directors:  Rutherford  K.  Clarke 
(The  Rud  Clarke  Co.,  Inc.,  Syracuse);  C.  T. 
Chandler  (The  Film  Center.  Washington, 
D.C. ) ;  Boggs  I  luff  (  Visual  Education  Co.,  Inc., 
Nashville);  Alan  P.  Twyman  (Twyman  Films, 
Inc.,  Dayton);  Lester  E.  Norstad  (Norstad 
Audio-Visual  Co.,  Northfield,  Minn.);  I.  1.. 
Miller,  Jr.  (Miller's  Visual  Aids,  Inc.,  Fort 
Worth);  Ronald  Nelson  (Redlands  A-V  Sales 
&  Service,  Redlands,  Calif.);  Peter  Allingcr. 
Viewsound  Supplies,  Vancouver,  B.C.). 

H\  Omtcio:  Robert  P.  Abrams  (Williams. 
Brown  &  Earle  Co.,  Philadelphia);  Harvey 
Marks  (Visual  Aid  Center.  Denver);  Marliii 
S.  Mendro  ( Midwest  Visual  Equipment  Co., 
Inc.,  Chicago). 

Pkinch'ai.  Committees:  Listed  \siili  ihcir 
Chairmen  —  Convention.  Max  Rarig;  /educa- 
tional. Ellsworth  C.  Dent;  lilm  Council.  Alan 
Twyman;  Industry  &  Business  Coundl.  Robert 
P.  Abrams;  Memhershii>,  Frank  Bangs;  Nomi- 
nuting,  P.  H.  Joffarian;  Relii;ious  Council. 
Harvey  Marks:  Resolutions.  Paul  Cox:  l.onv 
Raniic  Phmniui;.  Max  Rarig;  Technical  Stand- 
ards, Ainslie  Davis. 


Publications:  The  Association's  regular  ul 
letin,  NA  VA  News,  is  published  26  issuesxi 
year,  available  to  members  only.  Of  geiral 
interest  are:  The  Audio-Visual  Kquipmenf),- 
rectory.  Twelfth  Edition,  published  Janir\ 
1966  (340  pages,  S6.00);  Tlie  NAVA  Mii,. 
bership  List  and  Trade  Directory,  1965i6, 
coded  to  show  services  and  products  avaible 
(free  on  request);  Tiie  Audio-Visual  Speairs 
Guide.  1964  (free  on  request);  and  Tails 
Not  linouiih.  1962,  an  A-V  utilization  h;d- 
book  for  industry  (single  copies,  free  one- 
quest). 

1966  Activities:  The  NAVA  Convention  id 
Trade  Show,  July  16-19.  The  Washington  il- 
ton  Ht)tel.  Washington,  D.C.  Guests  admi^d 
on  fee  basis.  i* 

(continued  from  I  hi  preceding  page  \) 
Lovrien  (Univ.  of  Iowa),  Membership:  Hv- 
ard  W.  Cotton  (So.  III.  Univ.).  Personnel. 

Publications:  The  formal  publication  of 
UFPA  is  a  quarterly  issue.  The  UFPA  Jounl. 
(subscription  to  non-members  is  $4.00  ;r 
year).  Other  special  reports  and  papers  p> 
lished  at  intervals  for  member  guidance,  'ic 
UFPA  Digest  is  a  newsletter  for  members  id 
is  published  bimonthly.  The  Associationis 
represented  annually  at  Film  Festivals,  on  le 
Educational  Media  Council  and  at  the  In  r- 
national  Congress  of  Schools  of  Cinema  id 
Television  in  Europe. 

Annual  Conference:  20th  Annual  Conr- 
ence  to  be  held  August  14-20.  1966.  Hd: 
Oregon  State,  Corvallis,  Oregon.  Curtis  Rd 
and  John  Tyo,  Conference  Chairmen.         • 


UNIVERSITY   FILM   FOUNDATION,   INC. 

Office  (of  the  President):  O.  S.  (Stc) 
Knudsen.  Motion  Picture  Production.  Ale 
Norton  House.  Iowa  State  University,  An*, 
Iowa. 

Officers:  O.  S,  Knudsen  (Iowa  Slate  Uni\  . 
President:  John  I'lory  (  Eastman  Kixlak  Co . 
Vice  President:  Don  G.  Williams  (Univ.  f 
Missouri),  Secretary:  C.  N.  (Ned)  H(x:knn 
(MoPic  Dept.,  L!niv.  of  Oklahoma).  Treasur. 
Other  trustees:  Herbert  F.  Farmer  (I'niv.  f 
So.  Calif.);  Neal  G.  Keehn  (V.P..  Gene  I 
Film  Laboratories);  J.  E.  Oglesby  (Virgin 
State  Bd.  of  Education);  Frank  Paine  {So.  \ 
nois  Univ.);  Oscar  E.  Patterson  (I'niv.  of  ' 
Calif.);  Louella  V.  Snyder.  Rt.  1,  Winnsboi, 
La.;  Robert  W.  Wagner  (Ohio  State  Univ  ^ 

Advisory  Council:  Mr.  and  Mrs.  Cha 
Dana  Bennett  (Farm  Film  Foundation);  \ 
and  Mrs.  Rcid  Ray  (Rcid  H.  Ray  Film  I 
dustries);  Mrs.  Rose  Blylh  Kemp  (Califorri 
Institute  of  Technology);  Raymond  Fickli 
(University  of  Iowa.  Iowa  City);  Fdw^i 
Fischer  (Notre  Dame);  Richard  Goggin  (N^ 
York  University);  J.  Blair  W  atson.  V.  (D- 
mouth  College  I'ilms);  Laurence  Silvern- 
(Wayne  State  University);  ByrI  Sims  (Ui 
versity  of  Illinois);  John  Kuijx'r  (Library  | 
Congress);  Jesse  Senn   (Purdue  University) 


Purpose:   This  Foundation  is  a  tax-excni|, 

non-profit  corporation  established  to  raise  C' 
dowment;  haiuile  research  contracts;  and  fac 
itate  fellowship  and  scholarship  programs.     ' 
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16»h  PRODUCTION  REVU* 


...  to  meet  the  growing  demand 
for  excellence  in  color  processing. 

\  1966,  our  new,  million  dolhir  plant  will  olTcr  our 
customers  llic  hii<l)csl   slaiulards  of  excellence. 

f-fciplctely   air-conditioned   to  help   maintain   the   most 

•tins  sjstem  of  quality  control,  our  new   facility  will 

the  latest,   most   ad\anced   equipment    available   to 

cet  the  )<rowing  needs  of  a  growini*  color  industry. 

Mincluded  Hazcltine  liming,  Rktachromc  Processing 
I  and  a  multi-Rank  Additive  Printing,  for  example, 
I  to  provide  a  standard  of  service 

j  and  quality    unsm-passed  anv  where. 

At  321  West  .^4th  Street,  .New  "^ork  City...  Soon. 


•PROni'CTION   REVIEW 


COLOR  SERVICE  COMPANY  INC. 

A      SUBSIDIARY      OF      PERFECT       PHOTO      INCORPORATCD 
115    WEST   45   STREET   •    NEW    YORK    •    10036    •    NEW    YORK    •    JU   6>0853-4'S 
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RONALD   REAGAN  warns 
tnotoiisls  111  "Disappearing  City" 


ALEX  DREIER    -veals  facts 
in  "Case  ot  Itie  Silent  Thieves" 


FRED  LORENZEN  stars  in 
exciting  "  1 01  lure  at  Laredo" 


ROGER   PRICE  puis  Kill  into 
IV  commercials 


BOB  CONSIDINE  lali^s  to 

ad-  men  in  "More  Ways  Than  One" 


JOHN  CAMERON  SWAYZE  leads 
celebration  for  "Golden  Year" 


CAi-, 

mm 


ROSALIND   ROBERTS  readies  CHET  HUNTLEY  unveils  vivid 

lor  action  in  "Desert  Raven"  "Story  behind  Report  //2238" 


For  every  business  purpose 

(and  for  many  business  leaders), 
we  create  clear-cut  interesting 

motion  pictures,  slidcfilms  and 

TV  films.  May  we  talk  with  YOU? 


\tiC. 


In  CHICAGO  /  141  West  Ohio  -  644-7600  ■   In  HOLLYWOOD  /  1040  N.  Las  Pjimas  ■  469-9011 


LLOYD  CORRIGAN  till-s 
business  in  "Pennies  lor  Profits" 
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EDDIE  APPLEGATEcycsfutur. 
in  "Challenge  ol  Dentistry" 


jgitirci 


JOHN   DALY  debuts  product 

111     I  he  hrsi  -j  Million  Miles" 


Bureau  of  Mines  Relti;v 
New  Color  Film  On  Hium 

riic  iininuc  propi- 
helium,  which  have  u^v  , 
indispensable  to  scien;.  in 
(Justry  and  national  i 
is  the  subject  of  a  n 
minute  ci)lor  film  novavail 
able  on  free   loan  fn    "- 
film    library  of  the   i 
mcnt  of  the  Interior^ 
of  Mines,  480U  Fork 
Pittsburgh.  Pa.  1521? 

Sponsored  by  four 
trial  firms  playine  k^ 
in  the   nation's  hcliu 
servation     program 
Service  Helex,  Inc.;  N 
Helex  Co.;  Phillips  i 
um  Co.;  and  Natior 
urn    Corp.),    the    fi! 
produced   by  F.   K.  ^^.^^ 
Productions,  with  aniati( 
explaining  the  atomicitni 
turc   of  the  gas  as  v\\ 
many  scenes  showingmo 
crn     applications.    Inudi 
pressurization  of  rock  ai 
missile  fuel   tanks,  shldi 
of  reactive  metals  froi  co 
lamination  during  arc.vd 
ing.  dilution  of  ancstliic 
operating  rooms  to  he,  pi 
vent  explosions,  leak  Hi 
of  refrigerators  and  ai  cc 
ditioncrs,  and  hcat-trai.fe 
in  atomic  reactors  gen-ali 

electric  power. 

*  *       » 

Nail  Boat  &  Engine  M>. 
Show  Press  "Marina"  In 
•  The  National  AssoSti 
of  Engine  and  Boat  (ai 
facturers.  Inc.  has  prccw 
its  new  niotii>n  pictun  S 
rina.  at  a  press  showir  h 
on  Wednesday.  March  0, 
the  Johnny  \'ictor  lea 
of  the  RC  A  Fxhibitio  Y 
in  New  York  City.  Tl  [ 
ture  is  expected  to  g  i 
national  distribution  1;:( 

the  Spring  months. 

*  *       » 

Tire  Production  Picluii 
in  New  Firestone  Film 

■A   The  l-ircsioiK-  lire  M 
ber   Company    has   jt 
leased    an    informativi  I 
film  on  tire  produclioni' 
I- or  livery  Hlurl  Tliai'( 
The  Himm  color  picti; 
plains    the    many    c(i| 
phases  of  lire  productit 
depicts  some  of  the  hull 
of    uses    of    rubber    ti^ 
modern  transportation. 
The  film  is  being  disil 
ed  bv  .Association  Film 
and  will  be  available  1 1 
vision    stations,    schi' 
churches,  civic  groups,  t 


BUSINIISS  screen' 


* 


ASSOCIATION    FILMS,    INC 
ladquartiT'.    Officf: 

t)  MadixMi  Avf.,  Ntu   Vork,  N.Y.   10022 
Done:  (212)  421-3900 

xdwest  Sales  Offiw:  The  \\'rij;lev  BUIi;.,  -100 
V.    Michigan     Ave,     C.liicaK<>,     III.     riOfill. 
Phone:  (312)  407-0-100.  |.  Liebitli,  Mamger 
of  Saltn 

Ibert  D.  .Mitchell,  President 

JR.  HiiiKluiiii.  Vicr-Cliairmun,  Trcosunr 

\\'iex\   .M.    Finehout.    Vice    Prcxitlrul,    Corpo- 

mie  Advertising  &  Public  Rrlatin.t 
Ibert  W.  Bucher,  Vice  President,  Sales 
J  L.  Fredrick,   Vice  President,   \lid-\Vestern 

Representative 

Ip.  Evans,  Vice  President,  Sul(  s 

in  Barvvick,  Manager  Associulion 

Inslniclional  Materials 

Eastern  .Area  Exchange 

0  Grand   Avenue.    Ridncfi.id,    N.J.,   Phone: 
20i\Vhitnc\    .3-8200,    E.   H.   Jolinson,   Manager 

East  Central   .\rea   Exchange 
^    Delaware    .Ave.,     Oakniont.     P.i.     Plione: 
11^128-5900.    Robert    Inilacli,    Manager. 

Central    .Area    Exchange 

Iliiljirove  Ave.,  La  Grange,  III.  Phone: 
...  ,1-3371.   William    Lareau,    Manager. 

1  Southern  .Area  Exchange 

VA  Dragon  St.,  Dallas  7,  Texas,  Phone  214 
tlvside  8-87.59.  Ivan  Clark,  Manager. 

I  \\estem  Area  Exchange 

■■"*!  Cypress  Ave.,   Havward,   Calif.   Phone: 
0120.  Winston  O.  Siler,  Maiianrr. 

I  Canada 

'■^ialion-lndustrial   Films,   13.5  Peter  Street, 
Ontario.  .Mrs.  Jean  Lewis,  Vice-President 
•u.tiieral    .\lgr.;    James    B.ich,    Sales    Mgr. 

lAciiROVNu:  Founded  iti  1911   (as  "The  YMCA 
lojn  Picture  Bureau,"  a  division  of  the   Inter- 
aliial  Committee  of  the  Y.M(J.A's),  .Association 
IS  the  first  spon.sored  film  distributor  in 
I.  In  1949,  the  compans  was  incorptjrated 
i  i  independent   national   distribution    service. 
n»i  Ks:     Promotion     and     Publicity:     Promotes 
<1  films  througli  catalogs,  .-ipecial  supple- 
ilirected  to  teachers  and  program   chair- 
Ivertising  in  educational  and  adult  jour- 
iividual   film   brochures,   exhibits   at   con- 
publicity  services.  Print   Inspection  and 
irice:    prints    are    electronicalK'    cleaned 
;>fctcd   after  each  use;   repairs  are   made 
I'd    and    replaci'inent    prints    ordered    on 

-  authority;  scratched  prints  are  given 
■ . ..  .\fw  treatment,  as  authorized;  during  the 
rs|.')6  months  of  print  life  .Association  Films 
i>as  in  replacement  costs  due  to  damages. 
Ii^lily  Reports:  sponsors  receive  detailed  per- 
"' f"    reports    (IB.M)     which    give    audience 

!   composition;    film-user  evaluations   and 
'l^;  course  of  study  where  film  was  used; 

-  and  showings  (current,  \ ear-to-date, 
"'i  cumulative) ;  summary  of  coverage  by 
•H'i;   and   other   data    alxnit   perfoniiance    and 

'V  Programming  Services:  confinnation 
inc-e  booking  notices  are  sent  to  users 
">,  sponsors  on  a  daily  basis;  bookers  assist 
fJ^ii/ations  in  arranging  programs  and  special 
isjimtion  concepts  ( Movie-A-Week,  Films  for 
r<.li)rn,  etc.).  Library  .Service  Plan:  a  profes- 
o-l  pliNsical  handling"  service  for  sponsored 
"•  libraries  that  provides  all  regular  services 
f^'pt  promotion,  as  desired)  ;md  includes 
Pjsor  Imprinted  forms. 

^  lATiON-  Telefilms:  This  division  is  respon- 
"!  for  the  distribution  of  sponsored  films  to 
Miiercial  and  educational  TV  stations.  It  main- 
"^  dailv  contact  with  T\'  programmers,  creates 
J<)iored-film  series  antl   special  conc-epts,  pre- 


pares TV  promotion  kits,  publicizes  sponsored 
films  in  "T\'  Ciuide"  and  local  newspapers  and 
distribul<'S  newsclips  and  scripts  to  T\'  news 
departments.  Current  .AF-TV  series  include:  Kyle 
Rote's  World.  Di.scoviring  America.  Films  for 
Freedom.  Yotir  Xcighhor  —  The  World.  Theatre 
30,  Achievement,  World  in  Focus  and  This  Aero- 
space Age,  all  comprised  of  sponsored  films. 
Theatrical  DisruiHrriON:  Through  the  book- 
ing services  and  facilities  of  Theatrical  Film 
Distributors,  .Association  Films  places  sponsored 
films  in  motion  picture  theatres.  Monthly  reports, 
comment  cards  and  advance  booking  notices  are 
provided;  promotion  is  sent  to  theatres  and  31 
exchange-city  bookers;  publicity  stories  are  sent 
to  theatrical  trade  magazines. 
Association  Instructional  Materials:  This 
division  of  Association  Films  handles  the  sales, 
long-term  leasing  and  rental  of  educational,  train- 
ing and  special  purpose  films  and  filiiistrips.        • 

FILMS  OF  THE  NATIONS  DISTRIBUTORS   INC. 

30.5  E.   86th  Street,  New  York,   N.Y,    10028 

Phone:  (212)  348-7600 

Cable:  CLIFTOFILM  NEW  YORK 

Maurice  T.  Groen,  President 

Ernst  Fischel,  Vice  President 

William   Rosenfeld,   Secretary/Treasurer 

Jerr\  Shapiro,  Service  Manager 
DisTHiHiTioN  offices:  Birmingham,  -Ala.;  Sac- 
ramento, Calif.;  Chicago,  111.;  Boston,  Mass.;  Min- 
neapolis. Minn.;  St.  Louis,  Mo.;  Raleigh,  N.C.; 
Buffalo.  \.Y.;  Brooklvn,  N.Y.;  New  York  City; 
Canton,  Ohio;  Pittsburgh,  Pa.;  Fort  Worth,  Tex.; 
Spokane,  Wa.sh.;  Milwaukee,  Wis.  • 


THE   JAM   HANDY   ORGANIZATION,    INC. 

Headquarters  Office: 

2821   E.  Grand   Blvd.,  Detroit,   Mich.   48211 

Phone:  (313)  TRinity  .5-24.50 

Betty  Watters,  in  charge,  Distrihulion  Services 
Services:  Currently  distributing  theatrically 
throughout  the  U.  S.  A.  with  fifty-odd  \ears  of 
active  experience  in  the  theatrical  and  non- 
theitrical  distributiijii  field.  Special  services  in- 
clude plnsieal  handling  of  sponsored  films  for 
self-e(iuipped  audiences;  major  convention  and 
otfier  group  meetings  projection  service  in  all 
principal  cities.  See  studio  listing  pages  for  com- 
plete data  on  corporate  background.  • 

IDEAL   PICTURES,   INCORPORATED 

lIKADyi'AHTKHS  OKKK  K 

1010  Church  St.,  Evanston,  Illinois  60201 
Phone:  (312)  273-4.56.5 

Jack  C.  Walts,  President 

Nelson   S,   White,  Vice-President 

M.  (ieorge  Weilaiid,  Ceneral  Manager 

Hal  C.  Stewart,  Treasurer 

I'lddie  Nakag;ima,  Secretary 
BraN(  II  Ex(  iia\c.i-:.s:  .5,30  N.  18th  St.,  Birming- 
ham, .Ma.  35203,  Phone:  (205)  323-5208,  Mrs. 
Louise  Iloffm.in;  1840  .Mcatraz  .Ave.,  Berkeley, 
Calif.  94703,  Phone;  (415)  OLympic  4-3006, 
Eddie  .Nakagama;  6514  Selma  .Ase..  Ilolh/uood, 
Calif.  90028.  Phone:  (213)  HOllvAvood  ,3-0357, 
William  E.  Kennev ;  1011  E.  Colfax.  Denver, 
Colo.  80218.  Phones;  TAlMir  .5-552.5  KE  4-4.533, 
Hal  F.  Stewart.  Kav  Stewart;  .5.5  N.  E.  I,3th  St.. 
.V/w;»ii,  Fla.  331.3'2,  Phone;  (.305)  FRanklin 
4-8173.  J.uk  Spire;  1.33  Nassau,  N.  W.,  .\tlanla. 
C.a.  .30.303,  Phone:  (404)  52.3-2645.  Bud  Brack- 
man;  1370  S.  Beretania  St.,  Honolulu.  Ilouaii 
96814,  Phone:  6-5.5.36,  Oram  H.  Strauser,  Jr.; 
417  .N.  State  St.,  Chicago,  III.  60610,  Phone: 
(312)  321-9693.  Robert  C;raig:  15  E.  Marvhiml 
St.,  IndianapoUs.  hid.  46204.  Phone:  ME  2-6.383. 
Mrs.  M:irtv  .Markev;  616  S.  5th  St.,  Loui.stille.  Ky. 
40202,  Phone:  (.502)  JUniper  3-.38.59,  Wright  C. 
Hadden;  102  W.  2.5th  St.,  Baltimore,  Md.  21218. 
Phone:   (.301)  TUxedo  9-9963,  Nelson  C.  White; 


National 
Distributors 
of  the 
Sponsored 

Motion 
Picture . . . 


A    16TH   PRODICTIO.N    RKMKW 
SPECIAL    KEFERENCE    REPORT 


<!  PRODUCTION  REVIEW 


59 


NATIONAL  DISTRIBUTORS  OF  SPONSORED  FILMS 


42  Melrose  St.,  liostim.  Mass.  02116,  Phone; 
(617)  HAncock  6-1133.  Eclw.  Kondazian;  15921 
Grand  River  Ave.,  Detroit.  Mich.  48227,  Phone; 
(313)  \'E  8-58.50,  Leo  LetkK ;  3400  Nicollet 
Ave.,  Minneapolis,  Minn.  5.5408,  Phone:  (612) 
TA\]or  7-2966,  Joe  Komarek;  1822  Main  St., 
Kan.ws  Citii.  Mo.  64108,  Phone:  (816)  HArrison 
1-2481,  Charles  Hrokenickv;  1907  S.  Kingshigh- 
wav,  St.  Louis,  Mo.  63110,  Phone:  (314)  PR 
1-7160,  William  C.  Ravmer;  1.558  Main  St.,  Buf- 
falo. \.Y.  14209,  Phone:  (716)  TT  3-3782, 
William  Kirkpatrick,  Jr.;  321  W.  44th  St.,  New 
York,  N.Y.  10036,  Phone:  (212)  CI  6-0560, 
Walter  J.  Danler;  2110  Pavne  Ave.,  Cleveland, 
Ohio  44114,  Phone;  (216)  MAin  1-9173,  Mike 
Blarttnar;  1122  S.  Chevenne  Ave.,  Tuha,  Okla. 
74119,  Phone:  (918)  '  LU  4-2128,  Hill  Blair; 
1201  S.  W.  Morrison  St.,  Portland,  Ore.  97205, 
Phone:  (503)  228-6403,  John  T.  Moore;  220 
Crant  St.,  Fittshurgh,  Pa.  15219,  Phone:  (412) 
471-0145,  Mervin  C.  Re\-nolds;  18  S.  3rd  St., 
Memphis,  Tenn.  38103,  Phone:  (901)  JAckson 
7-4313,  Stanley  Nolan;  Lewis  BIdg.,  3131  Stem- 
mons  Frcewa\\  Dallas,  Tex.  75247,  Phone:  (214) 
ME  7-2483.  Bill  Blair;  1  E.  Main  St.,  Richmond, 
Va.  23219,  Phone:  (703)  Milton  4-2973,  Dan 
Browning;  4431  W.  North  Ave.,  Milwaukee,  Wis. 
53208,  Phone:  (414)  UPtown  3-0434,  Richard 
Hoelke. 

Services:  Promotion,  publicity;  booking,  ship- 
ping, storage  and  inspection  of  prints  (elec- 
tronically); film  programming  (conimuiiity  and 
school  groups);  film  prograiriming  (TV  stations). 
Furnishes  monthK-  reports  on  print  activity  and 
audiences,  all  supported  by  actual  signed  audi- 
ence reports;  advance  booking  notices  to  spon- 
sors; correspondence  and  confirmations  (to 
users);  merchandising  of  teaching  aids  and  other 
film-related  materials;  print  servicing  (physical 
handling  of  professional,  sales  and  TV  prints). 


* 


MODERN   TALKING  PICTURE   SERVICE,   INC. 

lliad<iuarlcrs  Office: 

1212    .\ venue    of    the    Americas,    New    York, 

New  York  10036 
Phone:  (212)  7(i5-3100 

Carl  H.  Lenz,  President 

William  H.  MacCallum,  Exec.  Vice-President 

Richard  M.  Hough,  Vice-Presidcnt-Sales 

Elsie  Cox,  Secretart/  &  Treasurer 

Harry  Bogaards,  Assistant  Secretary 

Ralph  J.  Del  Coro,  Vice-Pres.,  Marketing 

William    M.   Oard,   Vice-President-Financial  & 

Operations 
James  D.  McPoland,  Field  Manager-Operations 
Fontaine  Kincheloe,  Advertising  &  Promotion 

Manager 

Modern   Marketing   Phocrams 

1212    Avenue    of    the    Americas,    New    York, 

New  York  10036 
Phone:   (212)  765-3100 
Karl  M.  Kuechenmeister,  in  charge 

Theatrical  Division 

Richard  H.  Rogers,  Vice-President 

NATIONAL  SALES  OFFICES 
Eastern  Division  Sales  at  New  York: 
1212  Ave.  of  the  Americas,  New  York,  N.Y. 
Phone:   (212)   76,5-3100 

Richard  H.  Rogers,  Vice-President 
Bruce  Thomas;  Wilham  Quivey 

National  Sales  Offices:  at  Pittsburgh: 
910  Penn  Ave.,  Pittsburgh,  Penna.  15222 
Phone:   (412)  GRant  1-9118 

D.  P.  Konny,  in  charge 


Central  Divlsion  Sales 
1909   Prudential   Plaza,  Chicago,  111.  6t«l 
Phone:   (312)  DEIaware  7-3252 

Dan  Kater,  Vice-President 
Jack  Lusk;  Edwin  Swanson 

Western  Division  Sales 
at  Los  Angeles 
1717    \.    Highland    Ave.,    Los    .\ngele  C»| 

9002S 
Phone:   (213 J  IlOllywood  2-2201 
William  H.  MacCallum,  Exec.  Vicc-Presi?i^ 
at  San  Francisco: 

16  Spear  St.,  San  Francisco,  Cal.  9410 
Phone:   (415)  YUkon  2-9414 
Robert  .\.  Kelley,  in  cltarge 

Southern  Division  S.\les 
1834  "K"  St.,  N.W.,  Washington,  D.C.IOM 
Phone:    (202)  783-0558 
Jack  Lalley,  Vice-President 

At  Toronto 
1875  Leslie  St.,  Don   Mills,  Ontario,  (iim 
Phone:  (416)  444-7347 
C.  L\nn  Meek,  in  charge 

At   London,    England 
32  Pont  Street,   London   SW. 
Donald  W.  Llovd,  in  charge 

MODERN  LEARNING  AIDS 
Div.  of  Modern  Talking  Picture  Servic  In 
1212    .Avenue    of    the    Americas,    NewVoi 

New  York  1003C 
Phone:   (212)  765-3173 
Joseph  E.  Lvnch,  General  Manager 
jolin   (;ook.   Marketing   Manager    (Contua 


Large-source,  virtually  shadowless 
quartz-iodine  illumination.  Exceptionally 
smooth  anrt  broad. 

Facilitates  rnf,deiing  without  producing 
secondary  si  idows.  Now.  4  sizes  from 


750  watts  to  4000  watts 

Shown    in    use    shooting    "I    Spy,"    a 

Triple  F   Production,   Sheldon   Leonard, 

Producer 

WRITE    FOR    DETAILED    LITERATURE. 


Sclentlfic/Tect     f  al  ACADEMY  AWARD  —  "for  advancements  in  the  design  and  appli- 
cation to  motii       picture  photography,  of  lighting  units  using  quarU-iodine   lamps." 


(213)843-1200 
1015  Chestnut  St.  Burbank,  California 
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BLSINKSS  SCREEN  •  ' 


EKTIMKl)  TO  HK  MOLDED  OF  GENUINE 
SUPER  TOUGH,  EXTRA  LIGHTWEIGHT 

PUO-MAGIC 


^ 


PLIO-MAGIC  SHIPPING  CASES  are  beautiful,  but 
more  important,  they  PROTECT 
while  sauing  you  money! 


^-  Dept.BS-2 


PLASTIC  REEL  CORP   OF  AMERICA 
BOX  750  UNION  CITY,  NEW  JERSEY 


These  handsome  Film  Shipping  Cases  are  styled  like  modern  luggage.  They 
transport,  protect  and  store  film  with  simplified  efficiency  and  money  saving 
convenience. 

The  only  cases  available  that  are  molded  of  authentic  PLIO-MAGIC*  material 
for  super-tough  protection  and  the  utmost  in  shipping  economy.  The  money 
you  save  in  postage  m\\  pay  their  low  cost  the  first  few  times  they  are  used. 

Compare  them,  feature  for  feature,  to  any  case  now  available  anywhere  - 
at  any  price!  "PLIO-MAGIC"  cases: 

•  Fit  on  existing  shelves,  give  you  compact  storage,  easy  access  and  decor- 
ative neatness. 

•  Save  you  time   in  handling.  The  patented   snap-locks  eliminate  cumber- 
some straps,  give  you  utmost  security. 

•  Push-In  handle  makes  carrymg  easy  and  convenient. 

•  Light  In  weight,  makes  handling  easier,  saves  postage  costs. 

•  Super  tough,  won't  crimp,  bend,  rust,  chip,  dent  or  discolor. 

•  Can  be  permanently  imprmted  with  your  name  or  advertising  message. 

Get  all  the  details  on  these  modern  cases  now.  Mail  the  attached  coupon,  it 
will  brmg  you  an  Informative  "PRC  DATA  KIT"  FREE!  In  addition  to  data  on 
these  Shipping  Cases,  you'll  get  complete  details  on  PLIO-MAGIC"*  -  Film 
Reels,  Reel-Paks.  Tape,  Reels,  Processing  Rollers,  Cores,  Bushings  and  the 
exciting  new  Film  Cans. 

Mall  today,  there  is  no  cost  or  obligation! 

PLASTIC    REEL    CORP.    off    AMERICA 

Sustaining   mrmhrrs   of:    SAl'A    anil   SMPTI 
Mailing  Address:   Box   750.   UNION    CITY.  N.  J.   ■    Office  and  Warehouse:    612  BOULEVARD   EAST,  WEEHAWKEN.  N.  J.,   212   YU   6-4841 
West    Coast    Office:    1133    COLE    AVENUE,    HOLLYWOOD.    CALIFORNIA    90038.    Area    Code    213-462-8005 


Yes 

a 
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-  without  cost 
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MODERN  TALKING  PICTURE  SERVICE: 

Jiiiic  Gerisch,  Coiiiinunicatums  Manager 
John  Sullivan,  Accoiiiiling  Marwger 

National  Sales  Offices 

E astkhn  Division  Sales 
at  Boiitoii: 

llfiS  ronimonwc;ilth  Ave-..   Boston,  Mass. 

(12 1 34 
Phone:   (617)  734-3732 
Jack  I-anglois,  in  charge 
at  \\  iishiiijjton,  D.C.: 

IS34  "K"  St.,  N.W..  \\;ishii,ui„„.  D.C.  20006 
Phone:   (202)  7S3-055S 
Kiank  Hufford.  in  charge 

f^KNTRM.   Division-  Salfs 
160  E.  Grand  Ave.,  Chicago,  III.  60611 
Phone:   (312l  467-6473 
Jim  Ik'iiko,  RtfiidiKil  Manager 
Jack  Fowlie 

SoiTiiwiM  DnisioN  Salls 
1411   Slocum  St.,  Dallas,  Texas  75207 
Phone:  (214)  Rl  2-4106 
Belt  Do« niiiR,  Regional  Manager 

NN'estkhn  DnisioN  Sales 
at  San  Francisco: 

16  Spear  St.,  San  Francisco,  Gal.  94105 
Phone:    (415)   Vlkon  2-9414 
(iordon  GiiiiiiiiiiiKs,  Regional  Manager 
at  Seattle:  c/o  Rarig's,  Inc. 
2100  N.  45th  St.,  Seattle,  Wash.  98103 
Phone:   (206)   MEIrose  3-3878 
Clark  Rarig 

SOL'TIIEH.N-   DiVISIO.N-   SaLES 

714  Spring  St.,  \.W.,  Atlanta,  Ga.  30.308 

Phone:  (404)  TR  .->-.5666 

Ken  Chastain,  Regional  Manager 

BAf.KGnoiNi):  The  outgrowth  of  a  pioncoring 
program  in  the  field  of  talking  motion  pictures 
by  Electrical  Research  Products,  Inc.,  a  sub- 
sidiary of  the  Western  Electric  Co.,  formed  in 
192r  at  tlie  hnth  <,t  the  commercial  sound  motion 
picture  medium.  .Modern  Talking  Picture  Service 
first  emerged  as  the  noii-lhcatrical  department 
of  that  company.  An  earl\'  pioneer  in  the  lic-ens- 
ing  and  operation  of  porlahje  projection  .service 
for  industry,  etc..  .Moderns  present  trade  name 
was  adopted  !>>  its  licen.sees  in  1935  and  Frank 
Arhnghaus,  then  of  ERPI,  was  placed  in  charge 
of  this  growing  activity.  .Modern  hecame  an  inde- 
pendent corporation  on  Julv  I,  1937.  under  the 
ownership  and  management  of  its  distribution 
employees. 

SEHVitts:  In  1965,  in  its  28th  vear.  Modern 
represents  over  400  organizations  from  industry 
commerce  and  the  professions,  distributing  their 
public  relations  films  to  .schools,  (..lieges,  indus- 
tri.il  pl:uits,  olfites,  and  to  (he  public  and  private 
clubs,  and  socml  groups  throughout  the  United 
States  and  Canatla.  Other  |)rimarv  chann<>ls  of 
distribution  in  win,  I,  .Modern  is  a  leading  spe- 
cialist include;  theatres  showing  sponsored  short 
subjects;  tclevisir.n  stations.  Modern  operates  a 
network  of  32  regional  libraries.  For  sponsors 
utilizing  Its  service,  the  r  ompanv  promotes,  ships 
cleans,  repairs,  maintains  and  stores  their  films! 
Additionalh.  it  counts  anrlience  attendance  re- 
cords lheircomm<-nls  an<l  l.irnishes  the  sponsor  a 
monlhly  t.ibulalion.  K.vten  ,,  ,■  ||5M  facilities  and 
e<juii)ment  b.r  promotir,!,,,!  printing  are  main- 
tained at  N,-w  York  l„-,„l,,  „.,s.  All  regional 
libraries  are  e(iuipp,.d  lor  ,i.  ,„nic  lilm  inspec- 
tion and  handling.  In  19«).  .Modern  eslablishe.l 
Its  .Modeni  Leaniing  Aids  division  to  distribute 
educitional  films  for  pur.l,..se.  s.ibs.ription 
(series  rental)   .ind  lease-to-bin     Mi    \  distributes 


film   series   developed    by    the    Physical    Science 
Stud>    Committee,    CHE.Mstud>,    Colonial    Wil- 
liamsburg, SMCG,  and  others. 
Regional  E.xcuangks  are  located  in  Anchorage 
Alaska  (811-8th  Ave.);  Atlanta,  Ga.  (714  Spring 
St.,  N.W.);  Boston,  Mass.   (1168  Commonwealth 
Ave.);  Buffalo,  N.Y.   (1122  W.   Chippewa  St.)- 
Cedar  Rapids,  la.   (129-3rd  Ave.,  S.W.)-  Char- 
lotte, N.  C.   (501  N.  College  St.);  Chicago,  III. 
(160  E.  Grand  Ave.);  Cincinnati,  Ohio   (9  Gar- 
field PI.);  Cleveland,  Ohio   (2238  Euclid  Ave  )  • 
Dallas,  Te.\.    (1400  Slocum  St.);   Denver,   cAo 
(922  Bannock  St.);  Detroit,  Mich.   (14533  Sec- 
ond  Ave.);   Harrisburg,   Pa.    (928   N.   3rd   St.); 
Honolulu,  Hawaii  (742  Ala  Moana  Blvd.);  Hous- 
ton. Tex.   (4084  Westheimer  Rd.);  Indianapolis 
Ind.    (102   E.   Vermont   St.);   Kansas   City,    Mo! 
(3718  Broadwa\);  Los  Angeles,  Calif.  (2400  W 
7th  St.);  Memphis,  Tenn.  (214  S.  Cleveland  St  )■ 
Milwaukee,   Wis.    (1696   N.   Astor  St.);   Minne- 
apolis.    Minn.      (1114     Nicollet     Ave.);      New 
Orleans,  La.   (715  Girod  St.);  New  York,  N.  Y. 
(1212    Ave.    of    the    Americas);    Omaha,    Neb. 
(1410    Howard    St.);    Philadelphia.    Pa.     (1234 
Spruce  St.);   Pittsburgh,   Pa.    (910  Penn   Ave.)- 
St.    Louis,    Mo.    (621    N.    .Skinker    Blvd.);    San 
Francisco,  Calif.    (16  Spear  St.);  Seattle,  Wash. 
(2100  N.  4.5th  St.);  Summit.  N.  J.  (315  .Spring- 
field Ave.);   Washington.   D.  C.    (927-19th  St 
N.^V.):  Don  Mills,  Ontario,  Canada  (1875  Leslie 
St.). 

Si>i:c:ial  Activities:  A  ph>sical  handling  services 
is  maintained  for  technical  professional  and  spe- 
cial films.  Recent  references  for  sponsor  reading 
(available  on  letterhead  request  or  bv  telephone 
from  listed  sales  offices)  include:  The  Modern 
Fact  Rook  of  Sponsored  Film  Distribution;  Rnsi- 
ness  Films  at  the  Movies;  How  to  Reach  the 
Television  Audience  with  Bu.finess  Sponsored 
Films;  The  Teen  Age  Market;  and  Ilotv  To  Hit 
The  Bull's  Eye  With  Your  Business  Motion  Tie- 
ture. 

Skvi'oht  Cinkma:  Free  movie  lounges  in  airport 
terminals  now  operating  in  Atlanta.  Cincinnati, 
Cle\-eland,  Denver,  Kansas  Cit\-  and  Minneapolis. 
1-^iIms  provide  entertainment  and  infonnation  for 
waiting  passengers  and  are  shown  continuousK 
for  about  ten  hours  each  da\-. 

Modern  Marketinc;  Programs:  Handles  the  sale 
and  rental  of  business  programs  to  industry;  also 
coordinates  marketing  programs  in  the  spon.sored 
film  field. 


NEWPORT  FILMS,  INC. 
630  Ninth  Ave.,  New  York,  N.Y.  10036 
Phone:   (212)  JU  2-1180 

Se\inoiir  Berkowitz.  President 
Seima  Fier,  Vice-President 
Barr\-  Berkowitz,  Sahs  Manager 
Ken  Mt-IKvaine,  Film  Editor 

Services:   Exclusive  distributor  of  sponsored  film 
for  theatrical  u.se. 


ROTHACKER,   INC. 
Rothackcr  Building,  241   West   17fh  Street, 

.\ew  York,  N.Y.   I  ()« I  I 
Phone:    (212)   989-2929 

Douglas  D.  Molh.ickcr,  Jr.,  President 
W.  Slanficld  Cooper.  Vice-President 
Edward  V.  Psotta,  Vice-President 
.Ma\ine  B.  Dawson.  Secret nnj-Trcasurer 
Ba<  kgiioi'nd:    Established   in    1910  as  the   Roth- 
acker  l'"ilin  Manufacturing  Co.,  pioneer  piodncei 
and  distribnlor  of  spon.sored  films,  the  organiza- 
tion was  subsetiiienlly  reorganized  as  Rolhacker. 
Inc.,  and  is  ciirK'iilly  engaged  in  specialized  busi- 
ness film  distribution  throughout   the  world. 
SE«vlc^x  AN»  Oi'eiiathins:   Distribution  of  spon- 
sored    business     films    through    theatrical,     non- 


theatrical  and  television  outlets  is  handle*  tr 
the  New  York  office  and  the  various  distrul 
throughout  the  United  States  and  Europi  £ 
phasis  is  put  upon  reaching  exactly  theau 
ence  the  spon.sor  wishes  to  reach;  and  t^ 
dividual  approach  is  accomplished  thron 
rate  promotional  campaigns,  audienc-e  ■-• 
publicitv-  and  physical  handling  done  n 
separate  b;isis  for  each  film.  .\  general  catoj 
is  not  published  since  each  title  receives  anxc 
sive  handling,  thus  assuring  the  sponsor  oral 
complete  identification  and  a  closer  tie-iiw 
his  film.  Prints  are  all  hand-inspected,  ui 
read,  cleaned  and  repaired  and  a  complete  -co 
maintained  on  c-ondition  of  each  print.  Aiini 
vidual  print  breakdown  with  classifications  i 
wa\-s  available  and  print  lifetime  guarar-e 
a  part  of  the  service.  MonthK-  exhibition  ]-m 
sent  with  full  information  of  each  sh.ir 
Special  questionnaires  and  personal  atteiao 
at  screenings  provide  additional  informatic  aj 
can  be  key<?d  to  supplement  companies' jth 
public  relations  efforts. 

FoHEicN  Distribution:  In  addition  to  full  )v« 
age  throughout  the  United   States  and  Ciad 
Rothacker,    Inc.,    offers   international   distriitic 
.service   for   Europe   and   the   Orient.   TIi 
basis  of  operation  is  from  Gennany  wii 
distributors  located  in  England,  Franc-c,  .'•itc 
navia,   the  Benelux  countries,   ltal\-  and  S-t?* 
land.  The  foreign  distribution  is  handled  i' 
ally  the  same  manner  as  the  domestic  wit! 
emphasis    on    audience    selectivitv    and 
standard  of  the  circulation  of  each  film  i 
this  t\pe  of  activit>-  continues  to  grow  throiltoi 
Europe,   the  number  of  specific  outlets  i  sp 
cialized  categories  continues  to  increase. 


* 


INC. 


STERLING  MOVIES   U.S.A., 
Executive  Office: 

375  Park  .\veiuic.  New  York,  .N.Y.  100: 
Phone:  (212)  .586-1717  . 

Charles  F.  Dolan,  President  If 

-Sophie  C.  Hohne.  Senior  Vicc-Presidcni 
G.  Roger  Cahancy,  Executive  Vice-Presiml 
Morton  J.  Fink,  Vice-President,  Directo 

Sales 
Gordon  J.  Hampel.  C.rncral  Manager  - 

Operations 

Television  Presentations,  Inc. 
375  Park  Avenue.  New  York,  N.Y.   100211 
Phone:   (212)   42l-9t)66 

Robert  E.  Brock  way.  President 

Ira  C;.  DeLumen,  Executive  Producer 

Creative  Pro<;ramming  Services 
375  Park  Avenue,  New  York,  N.Y.   1( 
Phone:  (212)  586-1717 
Robert  E.  Gur\  itz.  President 
Edward  Atwood,  Production  Manager 

National  Sales  Offices 
Eastern  Region 

375  Park  Avenue,  New   ^ork,  N.Y. 
Phone:   (212)  5S6-1717 

.Morton   J.    Fink;   .Sophie   C.    Hohne.    Ra  W^ 
S.ilo;  Robert  \'aii  Honten 

Washington,  D.G.  Sales  Office 

1750  Pcnns>lvania  .Avenue,  N.W.  2021 

Phone:  (202)  29S-.5980 

MiDWESTKiiN   Region 

200  Si.iilh    Michigan   A\emie,  Chicago,  I 

60604 
Phone:    (312)   9.39-60.56 
I-"raiik  J.  Havlicek,  Regional  Sales  MatlOgl 
^^'KSTEnN  Region 
6290    .Sunset    Boulevard,    Los    .-Vngclcs,   '<''' 
9002S.  (Continues  on  pap 
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BUSINESS  SCRKEN 


I 


WE  HAVE  TALKED  A  LOT  ABOUT  HOW  FUSSY  WE  ARE  WITH 
PRINT  CARE  AND  INSPECTION.  BECAUSE  OF  THIS  EMPHASIS, 
WE  NOW  CAN  OFFER  A  TWO  YEAR  PRINT  GUARANTEE  THAT 
WILL  MAKE  US  RESPONSIBLE  FOR  NEW  PRINTS  AND 
REPLACEMENT  FOOTAGE,  NO  MATTER  HOW  ACTIVE  YOUR 
DISTRIBUTION  PROGRAM.  NO  POINT  IN  REPEATING  HOW 
IMPORTANT  EXCELLENT  PRINT  CONDITIONS  ARE  TO  YOUR 
COMPANY  -  WE  ARE  SURE  THAT  YOU  REALIZE  THIS.  AND 
NOW  THE  UNKNOWN  FACTOR  OF  DISTRIBUTION  BUDGETS 
CAN  BE  ELIMINATED  BY  YOUR  KNOWING  EXACTLY  HOW 
MUCH  YOUR  CIRCULATION  PROGRAM  WILL  COST  YOU. 
THERE  WILL  BE  NO  ITEM  FOR  REPLACEMENT  PRINTS 
OR  FOOTAGE  FOR  AT  LEAST  TWO  YEARS  -  THIS  WILL 
BE  OUR  RESPONSIBILITY.  WITH  OUR  SERVICE  YOU  STILL 
WILL  HAVE  THE  ASSURANCE  THAT  EVERY  SHOWING 
MADE  WILL  REFLECT  THE  BEST  OF  YOUR  ORGANIZATION. 

ROTHACK^R 

BUSINESS   FILM   DISTRIBUTION 

ROTHACKER   BUILDING 

241    WEST   SEVENTEENTH   STREET 

NEW   YORK,    NEW   YORK    10011 

TELEPHONE:    (212)   989-2929 


«|  PRODLCTION   REVIEV.  ^ 


NATIONAL   DISTRIBUTORS  OF  SPONSORED   FI.M 


Our  Competitors 
Are  Very  Good! 

We  are  one  of  the  many  fine 
motion   picture   laboratories 
contributing  to  Chicago's 
reputation  as  a  professional  film 
center.  In  fact,  our  competitors 
are  so  good  that  it  is  not  easy 
to  stand  out  in  the  crowd. 


But  we  have  the  answer. 

It  is  a  new  concept  of  service. 

.    .    .    Immediate  service. 

.    .    .    Quality  service. 

.    .       Personalized  service. 


We  specialize  in  immediate 
controlled  processing  of   16mm 
Ektachrome  Reversal  and  black 
and  white  negative  and  reversal 
film.  We  also  provide  a  complete 
range  of  laboratory  services 
geored  to  your  immediate 
production  needs. 


For  information,  phone  or  write 
Joseph  Palese,  our  laboratory 
supervisor.  He  will  give  your 
inquiry  his  immediate  attention. 

CINEMA 
PROCESSORS 

211    East   Grand       venue 

Ctiicago,  Illinois  60    1  1 

Phione:  (312)  Ml  2-6453 


STERLING  MOVIES  U.  S.  A. 
Phone:  (213)  467-3739 
Ralph  Rafik,  Regional  Sales  Manager 

Canadian  Sales  Office 

Sterling  Movies  Canada 

4980  Buchan  Street,  Montreal  9,  Quebec 

Phone:  (514)  7371 147 

John  Lush,  Manager 

Regional  Film  Exchanges 
Eastern  Operations  Headquarters:  43  West  61st 
St,_New  York,  N.Y.  10023.  Phone:  (212)  586- 
1717,  Vincent  J.  Capuz/.i,  Director  of  Operations, 
Joseph  Silvermintz.  Comptroller,  Ophelia  Brus- 
sah-.  Manager  TV  Dept.,  John  Saitta,  Manager, 
Data  Proeess  Dept.,  Marie  Bullock,  Manager, 
Promotion  Dept.;  Midwestern  Regional  Office: 
200  S.  Michigan  Ave.,  Chicago,  111,  60(504.  Phone: 
(312)  939-6056,  Donald  Thorkelson,  Manager. 
Southwestern  Regional  Office:  100  University 
.\ve.,  F'ort  Worth,  Tex.  76107.  Phone:  (817) 
332-7184,  I.  L.  Miller,  Manager;  Western  Reg- 
ional Office:  6290  Sunset  Blvd.,  Los  Angeles, 
Calif.  90028.  Phone:  (213)  464-2656,  Ralph 
Rafik,  Regional  Manager,  Heather  Forsyth,  TV 
Coordinator;  Canadian  Office:  4980  Buchan  St., 
Montreal  9,  Quebec.  Phone:  (514)  737-1147, 
John  Lush,  Manager. 

Services:  National,  regional  and  special-market 
distribution  of  sponsored  motion  pictures  to  tele- 
vision stations.  Non-television  distribution  in- 
cludes: Professional  audience  programs  to  speci- 
fied individuals  in  business,  industu'  and  the  pro- 
fessions: Selective  audience  programs  to  specified 
organizations;  General  audience  programs  to  all 
known  and  preferred  adult  groups.  School  distri- 
bution to  high  .schools,  junior  high  and  elemen- 
tary-. Ser\ices  include:  promotion,  publicity,  print 
inspection  and  maintenance,  shipping,  and 
reports. 

News-Screen:  Syndication  of  spon.sored  news- 
film  stories  to  TV  stations.  Services  include: 
script,  production,  editing,  promotion,  distribu- 
tion, report  of  u.ses  obtained.  • 


* 


UNITED  WORLD   FILMS,   INC. 
Headquarters  Office: 

221    Park  Avenue,  S.,  New  York,  N.Y.    10003 
Phone:   (212)  SPring  7-6600 

James  M.  Frane\',  President 

Murray  Coodman,  Vice-President,  Castle  Pack- 
aged 1'ihns 

John  I).  Desmond,  Vice-Prcsidcnf,  DUitrihution 
Services 

Donald  Frecberg,  Director.  Advertising  & 
Sales  Promotion 

Edw;ird  S.  Riley,  Director  of  Purcha.ving 

Frank  J.  (iilhaus.  Manager.  Branch  Operations 

-Arthur  McL:nighlin,   Director,  Sponsored  Film 
Dejxirlment 

Chinlcs   .McCiiatty,   As.>ii.ilanl   Director. 
Si)on.'ioreil  I'ilm  Distribution  Services 

Leo   B.   (iuelpa.   Manager,   Educational   Films 
Department 

Nkw  YoitK  Ri.i.ioNAi.  Aiu;a 
221   Park  Ave.,  New  York,  N.Y.    10003 
I'honc:   (212)  SPring  7-6600 
llcibert  Sidcl.  Manager 

CiiiCACo  Re<;i<)nai,  .'\iu;a 
542  S.  Dearborn  St.,  Chieai;».  III.  00605 
Phone:    (312)   WAbash   2-7.S40 
Dan  Bishop,  Manager 

'it  The  star  (-k)  over  listings  in  these  pages 
indicates    display    advertising    in    this    issue. 


Los  Angeles  Regional  Area 

1025   N.    Highland    Ave.,   Los   Angel^j 
90038 

Phone:   (213)  HOUywood  5-5136 

William  Powers,  Manager 

Portland  Regional  .Area 

5023  N.E.  Sandy  Blvd.,  Portland,  Ot\i 

Phone:  (503)  ATlantic  1-9732 

Frank  Schulz,  Manager 

.Atlanta  Regional  -Area 

287  Techwood  Drive,  .Atlanta,  Ga. 

Phone:   (404)  JAckson  3-6201 

J.  Hunt,  Manager 

Dallas  Regional  Area 

6434  Maple  Ave..  Dallas,  Texas  7523|| 

Phone:  (214)  FLeetwood  2-1830 

P.  Howard,  Manager 
Backcroi-nd:  United  World  Films  was  o 
in  1946.  It  is  part  of  the  Music  Corpoi 
.America,  which  includes  Universal  Pic 
Inc.,  Decca  Records,  Inc.,  and  MCA-TVj 
1946  United  World  Films  purchased 
Howell    Film-O-Sound    library    which 
largest  film  library  operating  in  the  Unite(5  _ 
In   1946   United   also  purchased  outrigh  Ca 
Fihns,    the    largest    producer    and    distri' 
8nmi  and  16nuu  sound  and  silent  motion 
Services:    Since  its  organization,   United\Va 
Films  has  distributed  .sponsored  films  fv  ■•)^ 
tr>'.   Distribution  is  conducted  for  nont' 
television    and    theatrical    audiences    tin 
distribution  offices  located  throughout  tl 
States.  United  also  produces  and  distribii 
room    teaching   films    to   the    nation's   m 
makes  available  on  16mm  film  all  of  its  >' 
pany    (Universal)    feature   theatrical   title  ak 
with    selected    features    from    Paramount  nd 
.Arthur  Rank.   Demand   for  its   films  com   fr 
clubs,    business   organizations,    colleges,   i  iva 
ties,  high  schools,  women's  organization-- 
tural  groups,  etc.  The.se  audiences  are  i ' 
increa.sing  and  Uniteil  uses  this  source  (  in 
new     audience    cont;icts     for    distribntiiii  fl 
clients'    spimsored    films.    In    the    distribii 'n 
their  clients"  35mm  sponsored  films,  Uni  1 1 
lizes    the    the;itrical    knowledge,    e.xperien    I 
contacts  of  Universal  Pictures,  its  parent  tinj 
n\-.  B\'  reason  of  its  affinity  with  MCA,  nl 
hits  the  added  oportunit\'  to  be  in  consta  0 
tact  with  the  program  departments  of  te^H 
stations   throughout  the  countr>'.   These  ■  '» 
are  used  b\'  United  in  arranging  .showing 
clients'  films. 

Promotion  and  PuBLicrr\-:  United  not  m  d 
duces  individual  advertising  and  bnx  ' 
each  of  their  clients'  pictiucs.  but  also  1 
able  the  extra  advertising  exposure  %'ia  li 
other  film  c;it;ilogs  produced  by  the  coini 
distributed  to  Hinun  audiences.  United  i 
booths  iuid  exhibits  at  the  important  c 
and  ;nidio-\isual  demonstration  centers  t!  - 
out  the  world. 

I'liixT  Services  and  Maintenance:    h' 
is  part  of  a  professional  motion  picture 
tion   organization.    United   maintains   tin 
standard   of  inspection.   Prints  are  inspc< ; 
cleane<l  utilizing  the  latest  eleitronie  e(|ni  « 
Scr;itched    prints    are    repaired    under    .i    .^i- 
film   coating   process.    United   also   shares     • 
cxjst  of  replacing  any  prints  (l:un;iged  duri:t 
earl\'  years  of  distri!>ution. 
Film   Uskhs  Fvahation  Bi-i-oiits:   Ceiii' 
tendance  report  forms  iire  supplied  to  it 
on  every  showing. 

Monthly    Bepohts:    The    sponsor   recci\ 
tailetl  performance  reports  which  suppK 
information    by    type    and    size.    A    del.i 
(CONCLUDED    ON    THE    FOLLOWING    PAGli' 
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BUSINESS  SCREEN   1' 


For  over  20  years 

we  have  been  a  leade 

in  fhe  effecfive  communicafioi 

of  idea 

in  fhe  educational,  indusfria 

and  documenfary  film  world . . 

communicating  wit! 

PERCEPTION 

and  IMAGINATION 

in  animation  and  live  actioi 

at  competitive  price 

in  low  and  high  budget  films 

If  you  have  any  problen 

communicating  with  employees 

dealers,  customers,  stockholders 

or  the  general  public  I 

may  we  be  of  service': 


il[iliN  SUTHERLAND   PRODUCTIONS,  INC. 


LOS  ANGELES 

201  Norfh  Occidental  Boulevard 

Los  Angeles,  California  90026 

Phone:  (213)  388-5121 
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BUSINESS  SCREEN  • 


lEPARTMENT     OF     DEFENSE 
Oice  of   Public    Affairs:    Directorate    for 
Infmotion  Services— Audio-Visual  Division 

jie  Pentagon,  Washington,  D.  C.  20301 

Its  division  is  tlio  cfiitriil  Anned  Forces  con- 
id^'jr  news  media  and  producers  in  the  impor- 
inl  ields  of  radio,  television,  still  pictures  and 
)o|ii  pictures.   Direct  contacts  on  national  and 
ite.itional  release  matters  in   these  fields  are: 
Fl)ert  W.  Har\e\',  Deputy  Director 
nfomiation  Services  { Audio-Visual) 
^hone:  oxford  7-4162 

."irman  T.  Hatch.  Chief.  Radio-TV 
K'etcs  Branch 
Ime:  oxford  7-5111 

ijij.  F.  N.  Satterlee,  USAF,  Chief,  News 
'''hoto  Branch 
■Phone:  OX  lord  7-1252 

llnakl  E.  Hanich,  Chiej,  Motion  Picture 
^froduction  Cooperation  Branch 
Iphone:  OXford  7-4596 

Ir.iTlEs:   The  Motion   Picture   Production  Co- 

11.  tiiin    Branch    approves    release    of    Armed 

stock  footage  which  cannot  be  procured 

ri.illy   for    newsfilm    television    programs, 

il  productions,  etc.  The   Branch  cooper- 

h  producers  of  some  35  major  theatrical 

inns  and  10-12  TV  series  featuring  or  re- 

...   ;.i  the  .\mied  Forces.  Information  on  Armed 

"oi's  films  available  for  pubhc  non-profit  show- 

■  ■"  fleared  for  public  service  TV  programs  can 

iiied  from  the  Motion  Picture  Production 

tn,.iution  Branch. 

1e  Radio-TV'  News  Branch  releases  approxi- 

najy  275   (2-3)    minute)    subjects  to  the  TV, 

ie\.film  and  theatrical  newsfilm  metlia  annualh . 

t  i,.intains  two  small  Pentagon  studios  for  ser\'- 

riii  the  news  media  and  radio  programs,  which 

interviews  with  top  Defense  officials.   In 

I.    the    Radio-TV    News    Branch    releases 

.ip    and   filmed    messages   b\'    Secretaries    and 

lf:1:e  Chiefs  provides  advice  and  guidance  to 

'  iitan,'  film  and  TV  producers  on  military 

I-  News  Photo  Branch  releases  to  the  press 
iniitelevision  approximately  2,000  photographs 

ir. 

noNs:    The  only   film   directK    produced 

A  i»f  Office  of  Public  .\ffairs  for  the  Secretar>' 

w  '4ense  is  an  annual  film  report  on  the  prog- 

'1  achievements  of  the  Armed  Forces.   It 

tetl  to  be  available  in  April,  1966. 

I  Armed  Forces  Institute  of  Pathology 
Medical  Illustration  Service 

ims  M.  Goldberg,  Chief,  Medical 

'Illustration  Service 

■Phone:   .576-2866 

Jin  A.  Ey,  Jr.,  Asst.  Chief.  Medical 

'Illustration   Service 

jPhone:  576-2867 

Jnes  N.  Young,  Chief,  Training  Aids  Division 

iPhone:  576-2865 

|ss  Daisy   B.   Howze,  Chief,  Audio-Visual 

\Support  Center 

'Phone:  576-2864 
Jf(vmEs:  This  Institute  makes  or  super\-iscs 
Hill  for  the  .Anned  Forces  on  medical  subjects. 
Fa||,itiks:  hi-hou.so  capability,  and  contracts 
uirjigh  the  .Arnn-  Signal  Corps. 
DiliuBiTioN:  AFIP  operates  a  U.S.  Army  Sig- 
narorps  film  exchange  for  medicjil  films.  The 
Insiite  procures  and  loans  films  for  the  .Medi- 
!*l|er\ices  of  the  .Anned  Forc-es  wherever  and 
wrjiever  they  are  needed.  I'ncla.ssifietl  films  are 
'vJable  to  members  of  the  medical  profession, 
wt  borrowers  paying  return  postage.  For  in- 
'"  'ton  atxjut  available  films,  write  the  Covem- 
f'rinting  Office.  Washington  25.  D.C.,  and 
io  The  Film  Reference  Guide  —  Medical 
Ti^Mlied  Subjects. 


Directorate  for  Armed  Forces 
Information  and  Education 

Paul  J.   Murdock,   Chief,   Motion   Picture 

Division 

Phone:    OXford   7-2967 
Dallas   Halverstadt,   .Vssistant   Chief 

Phone:  OXford  7-2967 
•  This  office  produces  and  distributes  informa- 
tion films  for  the  use  of  the  Armed  Forces.  Films 
are  distributed  through  the  film  exchanges  of 
each  service,  through  on-base  theaters,  and  to 
.Arme<l  Forces  TV  networks  in  31  overseas  lo- 
cations. 


DEPARTMENT  OF  THE   AIR   FORCE 

The  Pentagon,  Washington,  D.C 

•  The  U.S.  Air  Force  produces  approximately 
40()-.50()  reels  of  film  each  \ear  b\-  contract  with 
conniiercial  producers  or  in-service.  These  films 
are  used  by  all  levels  of  management  for  educa- 
tion, training  and  infonnational  briefings. 

Activities:  Headquarters,  USAF  at  the  Penta- 
gon, Washington,  D.C.  The  management  focal 
point  within  the  .Air  Staff  for  all  photographic 
polic\  is  the  Audio-N'isual  Systems  Division,  Di- 
rectorate of  Operations.  Complete  address  is: 

Hq  U.S.  Air  Force 

AFXOPXB 

Washington,  D.C.  20330 

The  ke>-  personnel  in  charge  of  the  program  are: 

Lt.  Col.  Lewis  S.  Clement,  Jr. 

Thomas  E.  Fanner 

This  office  is  responsible  for  determining  or 
validating  re(iuirements  for  all  .Air  Force  motion 
pictures  and  insuring  that  the  capability  exists 
within  the  Air  Force  to  either  procure  them  by 
contract  or  produce  them  with  in-house  facilities. 
In  this  respect,  they  monitor  the  Aerospace  .Audio 
A'isual  Service.  This  organiaztion  is  a  technical 
service  under  the  Military  .Air  Transport  Com- 
mand and  is  directK-  responsible  for  producing  or 
procuring  films,  adequate  photographic  docu- 
mentation of  the  total  Air  Force  mission  and 
distribution  of  release  prints. 

F.\<:iLiTiKs:  The  Aerospace  Audio  Visual  Sei-vice. 
Orlando,  AFB,  Florida,  is  the  headquarters  for 
the  Air  Force  world-wide  photographic  program. 
Complete  motion  picture  production  facilities 
located  at  the  1365th  Photographic  Squadron, 
Orlando,  AFB,  Florida,  and  at  the  1352ntl  Photo- 
graphic Croup,  Los  Angeles,  California,  support 
.Air  Force-wide  production  requirements. 

135()th  Motion  Picture  Stiuadron,  .APCS. 
Wright-Patter.son  .AFB,  Ohio,  is  responsible  for 
contract  procurement  and  commercial  produc- 
tion of  -Air  Force  films,  and  provides  in-ser\ice 
engineering  and  film  report  t\pc  productions  to 
Technical  Comniands.  The  1.35()th  Motion  Picture 
Squadron  also  maintains  the  I'S.AF  l"ilin  Deposi- 
tory, a  film  archixc  with  historical  and  current 
film  footage  holdings  in  excess  of  99,000.000  feet. 

APC:S  also  maintains  photographic  units  at 
Vandenburg  AFB,  Lompoc,  f;alif.;  Ent  .AFB, 
Colorado  Springs,  C'olo.:  and  .Andrews  .AFB, 
Camp  Springs.  Md.  to  provide  documentary 
and  instrumentation  coverage  of  .Air  Force  mis- 
sile and  other  activities.  .APCS  also  maintains 
combat  docunieiitar\  teams  capable  of  rapid  dc- 
ploMuenl  anywhere  in  the  world.  These  teams  are 
pcnnancntlv  located  at  March  AFB.  Hiverside, 
Calif.:  Offutt  AFB.  Omaha,  Nebr.;  and  Wesfover 
AFB.  Cihicopce  Falls.  M.iss.  Photographic  De- 
tachments arc  also  located  overseas,  in  the  Far 
East.  Europe  and  certain  other  areas  of  the 
world,  to  pnnide  historical  and  combat  docu- 
mentation film  coverage  of  important  events  of 
national  and  .Air  I'orce  interest. 

.Additional  information  regarding  the  Air  Force 
Film   Program  may   be  obtained  by  contacting: 

Col.  William  S.   Barksdale,  Jr. 

Commander.   .Aerospace   .A\idio  A'isual  Serv- 
ice. Orl.mdo  AFB.  Florida  32813 
Phone:  (.305)  841-5611,  ext.  501 
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"This  lucid  and 

thorough  manual  on 

EDUCATIONAL 

FILM-MAKING 

will  be  an  invaluable  aid 

for  anyone  engaged 

in  conceiving,  writing, 

directing,  editing 

or  producing 

this  type  of  film . . . 

It  is  well-organized,  smoothly  writ- 
ten and  provides  the  theory  and 
practical  knowledge  needed  to 
make  an  expert,  professionally  or- 
ganized educational  film." 

—  FM  and  Fine  Arts 

"A  highly  professional  con- 
tribution .  .  .  the  tolal  concept  of 
film -making  for  educational  pur- 
poses is  thoroughly  and  clearly  set 
down."— /■'I'/w  World  and  A-V  News 


"Definitely  for  anyone  writ- 
ing, directing  or  m  any  way  in- 
volved in  educational  films  .  .  . 
amazingly  comprehensive  ...  in  ad- 
dition to  covering  all  aspects  of  the 
business,  it  offers  a  satisfactory  text 
for  the  making  of  movies  in  gen- 
eral."   Film  Makers'  (luide 

"Fills  a  vital  need  for  film-mak- 
ing slutlcnls  as  well  as  professionals 
in  the  educational  film  field. "-T/ie 
Journal  uj  the  Screen  Producer's 
(iiidd 

Educational  Films: 

WritinK,  DirectinE.  and  Producing  for 
Classroom.  Telcvisi'  n    and  Industry 

By  LEWIS  HERMAN 

$.^.y.S,  rifiw  at  your  IxKikHtorf  cir  direct 
from  CIIOWN  I'lntLISlI KUS  Dei.t. 
¥.y-2,  419  I'ark  Avenue  S  ah  New 
York,  N.  Y.   10016.  Kcfuiul  .f   n.,t  Ul- 


DEPARTMENT  OF   THE  AIR   FORCE: 

Col.  James  P.  Wamdorf,  Dc/Jii/t/  Chief  of 
Stuff,  Photography,  Air  Photographic  & 
Charting  Service,  Orlando,  AFB,  Fla.  32813 
Phone:    (305)   841-5611,  ext.  2226 

•  Specific  information  regarding  the  Commercial 
Production  of  Air  Force  films  nia>'  he  ohtained 
hy  contacting: 

Lt.  Col.  Peter  Ro\  ko.  Commander 

135()tli  .Motion  Pitliire  .Siiuadron,  APCS 
Wright-Patterson  AFH,  Ohio  45433 
Phone:    CLearwater   3-7111.   e.\t.   53058 

Distribution:  Approved  .Air  Force  films,  film- 
strips  and  related  visual  aitls  are  distrihuted  by 
the  Air  Photographic  and  Charting  Service 
through  the  ccTitr;ilized  facilities  of  the  Air  Force 
Film  Lii)rary  Center,  St.  Louis,  Mo.  This  facili- 
t\'  routineh  distributes  360.000  films  per  year 
to  Air  Force  units  and  other  agencies  all  over  the 
world.  The  present  active  inventory  consists  of 
nearly  one-hall  million  prints  of  more  than  4,000 
separate  film  subjects.  The  Film  Library  Center 
also  maintains  o\erseas  central  Film  Libraries 
located  in  France,  Japan  and  Alaska,  with  a 
Branch  Film  Librar\-  in  the  United  Kingdom. 
These  libraries  are  strategicalK-  placed  and  stock- 
ed to  ser\ice  apiiroxiniate]\  140  Base  Fihn  Li- 
braries located  throughout  the  world.  Informa- 
tion regarding  distriijution  of  these  films  can  be 
obtained  by  contacting: 

Major     Theodore    R.     Hammer,     Commander, 
1356th  Film   Library  Squadron,  8900  South 
Broadwav,  St.  Louis,  MLs.souri  63125 
Phone:  MElrose  1-4800,  ext.  671 


DEPARTMENT     OF     THE     ARMY 

Pentagon,  Washington,  D.C.  20315 
•  The  Chief,  Communications-Electronics  of 
the  Army  is  responsible  for  polic\-  matters  on 
the  procurement,  prothiction,  distribution  and 
utilization  ol  all  olficia!  motion  pictures  of  the 
Army.  .As  the  D\  Staff  contact  point,  all  film 
programs  are  coordinated  by  the  Pictorial  & 
Audio-Visual  Directorate  of  the  Office  of  the 
Chief,  Connniiniciitions-FJcctronics.  Information 
pertaining  to  pictorial  and  aiidi()-\isiial  activities 
may  be  obtained  from  the  following: 

Col.   Donald  S.   Bowman,  Director,  Pielorial 
ami    Audio-Visual    Direelonile 
Phone:    O.Xford  7-3520 
Lt.  Col.  Charles  F.  Campbell,  Cliiif,  I'hoto- 
firaphic    Division 
Phone:  O.Xford  5-3806 
Lt.   C:ol.    Donuiiick   \'.    Pnccio,    Cliief,   Tele- 
vision-Informalion    Di.splmj    Division 
Phone:    OXford   5-4395 
J.uues    A.    iMo.ses,   Chief,   Concept   & 
Application  liraneh 
Phone;    OXford   7-2039 
The  Army  Pictorial  Center  is  responsible  for 
the  actual   production   and   initial   distribution   of 
official   motion   pitlures   and  related   audio-visual 
materials.     Information    concerm'rig    contrails    for 
writing,  production  and  procurement  may  be  ob- 
tained   Irom: 

.Army  Pictorial  Center, 
Long  Island  City,  New 
:  Astoria  4-3100. 
Ci:NTi;ns.  .All  official  luo- 
lion  pictures,  film  strips,  lraiisp;ucncies,  language 
training  mat(ri;ils  and  r<'hiled  au<lio-\  isual  male- 
rial  are  distribuli'd  throughout  the  I'.S,  .Arnn 
hy  the  -Army  Audio-Visual  Support  Distribution 
and  I'tili/ation  S\slem.  This  system  is  com- 
posed of  three  segments;  (1)  the  Piclori;il  & 
Audio-Visu.d  Directorate,  Of:C-E;  (2)  the  Dis- 
tribution Branch  of  the  Arm\-  Pictoriid  Center: 
,uid  (.3)  till'  network  of  .Audio-\'isu;il  Support 
Centers  located  at  headipiarlers  major  {•omiiKinds, 
major  service  schools  and  throughout  the  Zone 
of  the  Interior  and  overseas  commands. 


f'oMun.inding  Officer, 
.35-11  .3.5t7i  Avenue, 
York     11106.     Phone 

Al  DIO-VlSlAI.   SriM'OHl 


DEPARTMENT      OF      THE     NAU 
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Washington,    D.C.    20390 

•  The  U.S.   Department  of  the  Navy  pro 
motion    pictures    for    such    purposes    as   tra  ni 
maintaining     fleet     readiness,     explaining 
weapons  and  devices,  and  for  medical,  hist( 
indoctrination,  safety  and  recruiting  uses,  to 
a  few  key  subject  areas. 

•  Information  and  General  Policy  Procedur 
all  aspects  of  the  Navy  film  program,  inc 
application  information  for  commercial  prot 
interested  in  bidding  on  Navy  contract  film 
handled  by  the  Chief,  Bureau  of  .Naval  We, 
Navy  Department,  Washington,  D.C.  2036( 

Captain  J.  J.  Crowder,  USN  -  Code  FJ  £ 

rector.   Photographic   Management   Of]  e 

Phone:  Oxford  8-3416 
E.   L.    Handel,   Code   FFMP.    Head.   Tr^ 

Film  &  Motion  Picture  liraiuh,  PItotog 

Management  Office 

Phones;    OXford  8-3470.   OXford  S-Sfc 

•  Procurenunt    policies   and    procedures 
invohe    information    on    technical    questior 
garding    bids,    are    handled    by    the    Offic 
Charge,    Nav\     Purchasing    Office,    \\'ashii 
D.C.  20360.  ■ 

Captain  O.  W.  Stafford,  USN,  0//icer  i 
Charge 
Phone;  OXford  8-2901 

Cdr.  E.  C.  Coodwin,  USN,  Director, 
Purchaae  Division 
Phone:  OXford  8-2845 
Facilities;  The  U.  S.  Na\al  Photographic 
ter,    a    field    activity    of    the    Bureau    of 
Weapons,  is  the  central  photographic  laboi 
for  the  Navy  Department  and  the  Navy's  ' 
photographic  acti\it\-.  The  Center,  compos 
about  530  militarv-   and   civilian  personnel, 
vides    photographic    assistance    and    speci 
services  to  the  entire  Naval  Establishment,  : 
vises  the  production  of  Navy  training  film 
maintains    the    Navy's    motion    picture    am 
photographic  film  libraries. 

The  motion  picture  production  facilities  . 
Outer  are  modem  and  aimplete.  There 
sound  stage,  film  and  tape  recording  and 
ing  e(|uipment.  an  art  and  animation  grou 
editori:il  br.uich.  Here  experienced  script  v 
and  artists  collaborate  with  Na\\  photogr.i 
■Au<\  technicians,  maintaining  high  staiidar 
((ualitv  for  Navy  productions.  The  pn 
divisiim  has  the  capal>ilit\  to  ilexelop  and 
negative  film  and  release  prints  in  35mn 
16mm  bl;ick-and-wliite  and  negati\e-p< 
color.  About  75  percent  of  all  N;i\\  films, 
ever,  are  contracted  with  eshiblished  conuii 
producers. 

In  adilition.  there  is  a  growing  requiremc 
films  to  report  on  the  Navy's  research  am 
velopment  acti\il\'.  To  meet  this  need 
closed  circuit  kinescope  facility  has  beei 
stalled.  Two  video  tape  recorders  and  kine-ri 
CIS  together  with  viscomal  processing  mak 
rapid  completion  of  urgent  films. 

Extensive  libraries  of  both  still  and  ni 
picture  photograplu'  are  maintaineil  at  the 
ter.  Librar\  servic-es  are  provitled  to  the 
Fstablishinenl.  other  government  ;igencies 
to  commercial  c<incerns  on  a  cash  s.de  basis 
Still  Picture  Dep;utin<'nl  produces  all  typ< 
still  ]iholograph>  such  as  press,  serials,  in' 
and  official  portraits.  Modern  continuous 
p.iper  printing  and  processing  units  meel 
Na\\'s  large  volume  print  demands.  Then 
•ilso  complete  neg.itive,  positive  and  Ir.mspa 
color  priH-essing   l.icilities. 

A  research  and  development  group  conC 
tests,  experimentations,  (lc\  eloimieut  and  ev 
lion  of  photogr;iphic  e(|uipineiit.  Here,  tecl 
photographic  specifitations,  insliuctions  and 
publications  are  also  prepared.  Infoiimition  £ 
NPC   mav  be  obtained  from;   Commandinf! 
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Bl'SINESS  SCREEN  • 


'SEEING  IS  BELIEVING. 
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...  Or  is  it? 
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Without  the  skill  of  the  communicator 

in  combining  visually 

the  familiar  and  the  unusual 

in  a  way  that  encourages 

the  journey  from  the  knovm 

to  the  unknown  ...  "" 
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Seeing  is  only  seeing. 


HENRY  STRAUSS  A  CO. .  inc. 

31    WEST    53RD    STREET    •    NEW    YORK    19.    N.    Y. 
PLAZA  7-0651 


Communicating  ideas  on  film  and  a  full  range  of  programmed  audio-visual  media 
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DEPARTMENT  OF  THE  NAVY: 

ficer.   Naval  PhotoKraphic  Center.   U.   S.    Naval 
Station,   Washington  25,   D.C. 
Captain  R.  C.  Janecak,  USN, 

Commandiufi    Officer 

Phone:    OXford   8-2101 
Cdr.  T.  E.  DeWas,  USN.  Head. 

.\lotioii  Picture  Department 

Phone:  OXford  8-2U2 
DiSTHiBiTiON:  Prints  of  all  Nav\  films  available 
to  the  public  can  be  purchased  from  DuArt  Labs, 
Inc..  245  \V.  55th  St..  New  York,  New  York, 
under  an  annual  c-ontract  administered  by  the 
U.S.  Office  of  Education.  Ci\ilians  may  borrow 
films  from  Naval  District  Public  Infomiation  Of- 
ficers. Training  Aids  Libnu-ies,  Aviation  Films 
Libraries.  Recruiting  Stations  and  Public  In- 
formation Offices  located  throughout  the  United 
States  will  serve  go\emmcntal  requests  for  film 
showings.  Requests  for  the  use  of  Navy  stock 
footage  in  commercial  productions  should  be 
submitted  to  the  Chief  of  Information,  Navv 
Department,  Wasliington,  D.  C.  20390. 

United  States  Marine  Corps 

•  For  information  on  U.  S.  Marine  Coi-ps  films, 
w-hich  are  produced  by  the  Department  of  the 
Navy,  write  to  the  office  of: 

Command;uit   of  the   Marine   Corps    (Code 
A03P) 
Headquarters,  U.  S.  Marine  Corps 
Henderson  Hall 
Arlington,  Virginia  22214 

it  These  U.  S.  Government  audiovisual  listings 
are  an  exclusive  feature  of  the  Production  Re- 
view issues  for  reference  use  of  our  readers. 


DEPARTMENT    OF    AGRICULTURE 

Office   of   Information 
Motion   Picture   Service 
Washington.   D.C.   20250 
•   The    Motion    Picture    Service    of    the    USD.V 
produces  motion  pictures  in  c-olor  and  black-and- 
white    on    agricultural    and    related    subjects    for 
various  agencies  within  the  Department  anil,  on 
occasion,    for    other    Covcrnment    agencies.    Pro- 
duction and  laborator)^  ser\ic-es  are  also  aNailable 
on  a  cooperative  basis  with  land  grant  colleges 
and  universities. 

Martin  Lobdell,  Chief,  Molion  I'iclurc  Service 

Phone:    DUdlcy  8-6072 
Homer   Boor,   Producer 

Phone:    DUdley  8-3628 
Judd  Scott,  Producer 

Phone:    Dl'dley  8-6518 
Gilbert  Courtnev ,   Producer 

Phone:   DUdle\   8-3319 
Joseph   Sanders,   Chief,   Business  Management 

Phone:    DUdley  8-7263 
Arthur  Foster,  Chief  of  Lulyoratort/ 

Phone:    DUdle\    8-6747 
James  E.  Alford,  Chief  of  Dislrihutioii 

Phone:    DUdley  8-5246 
Mrs.   Anne   Ware,    Stock   I-'ootii^c   Lihraridu 
Phone:   DUdle>'  8-3629 
AcTlviTiiis:   The  USD.-\  currently  has  more  than 
300  films  in  distribution  with  an  estimated  audi- 
ence ol   380   million   persons.   These   films   cover 
such   subjects   as   conservation,    forestry,    agricul- 
tural research,  insect  eradication,  c<jntrol  of  ani- 
mal     diseases,      consumer      information,       rural 
area  development.  nutriti(m  and  marketing.  In  ad- 
dition, the  Department  is  prepared  to  cooperate 
with   qualified   non-govenunent    organizations   in 
the   production    and   distiibution   of   agricultural 


'tq 


are  related  to  agricultural  programs,  it  the 
go\ernment  cooperator  is  a  non-profit  org; a 
tion  or  association  concerned  with  the  disse  n 
tion  of  agricultural  information  or  the  pr  u 
tion  or  handling  of  one  or  more  agricum 
products.  Maintains  an  extensive  16mm 
stock  footage  library  of  agricultural  scenes  \  i( 
are  for  sale  at  nominal  cost 
Facilities:  The  l'S!5.\  Motion  Picture  S^ 
luis  complete  in-service  production  and  li 
t()r\  labilities  which  lia\e  been  in  continuoi 
eration  since   1912. 

DisTiUBi'TiON:   Films  tor  school  and  group  ta 
ings  are  distributed  through  69  c(X)perativc 
libraries  located  in  each  state.  Films  for  TV 
ings    are    distributed    directK'    from    Washiii 
and  prints  of  all  lilms  mav  be  purchased 
DuArt  Film  Laboratories,  Inc.,  245  W.  .55tlS 
New  York,  N.Y..  10019.  Catalogues  are  ava 
of  motion  pictures,  films  suitable  for  T\' 
ing,   state   produced    films   and   of   stock  f 
scenes. 

PrHLir.\TiONS:    Two    catalogs    c-ontain    coii^ei 
listings  of  USDA   motion   pictures:   one  of 
provides  data  on  films  for  general    16inni 
bution;   the  other  lists  films  available  for 
servic<;  showings   by   television   stations. 
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DEPARTMENT     OF     COMMERE 
Washington,   D.C.   20230 

•  The  U.  S.  Department  of  Commerce  pru  im 
and  circulates  motion  pictures  dealing  with  m 
domestic  and  foreign  subjects  relating  tt  n 
offices  under  the  jurisdiction  of  this  Depart  :tt 
Business  &  Defense  Service  Adminlstrdoa 
James   L.   Olixcr,   Director 

Scientific.    Photographic    and    Busini 
Equipment   Division 
Phone:    WOrth  7-3518 


...with  a  name  like  Fifi  Oscar 
we  have  to  supply  great  talen^i 
for  industrial  films  and  shows 


.Some  pcop.  ised  to  think  \vc  were  the  talent 
ourselves,  but  nov\  'lat  thats  been  slraigiitened  out 
...  we  can  find  jusi  ilie  right  talent  for  your  indus- 
trial films  and  shows. 

We  work  with  tiK-  giants . .  .  and  tlic  dwarfs 
(and  anyone  in  between). 


So  whatever  your  size,  whatever  your  problem, 
whatever  your  needs  (writers,  directors,  choreog- 
raphers, composers,  and  especially  narrators  and 
actors).  thcvVc  as  simple  to  solve  as  a  phone  call. 

Fifi  Oscard  A>:cncy.  18  IZast  48th  Street.  New 
\ovk.  N.Y.  10017.^212)  HA  1-4650. 
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WILLIAM    L.  SIMON/ FILM   SCRIPTS.  INC. 

2407 ''  2    Eye   Street.  N.  W./  Washington.  D.  C.  20037/  Fe.  3- 7514 
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OCVeSTE  ORANOUCCM 


Still  Writing  Scripts 
Under  the  Same 
Inspiring  Palm  Tree  . 


Oeveste  Granducci 

BOX  1473    •    ST.  THOMAS 
U.  S.  VIRGIN  ISLANDS 
Zip  Code:  00802 

Phone:  A/C  809  —  774-2770 
Please  call  collect 


Subscriber  Note:  please  advise  our  circulation 
office  at  Chicago  office  of  publication  on  any 
change  of  address  to  assure  prompt  delivery. 
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U.  S.  DEPARTMENT  OF  COMMERCE: 

Earl   YounR.    Molion    Pirliir(    .A/iw/i/.v/.    Station 
Picture  &   Pholograpliic   Proitiitts  liranch 
Phone;  WOrth  7-2911 

•  The  Motion  Picture  and  Photographic  Prod- 
ucts Branch  was  established  to  serve  the  motion 
picture  apparatus,  equipment  and  supplies  indus- 
tries. It  performs  many  functions,  some  of  the 
more  important  being  to  foster,  promote,  and 
develop  the  foreign  and  domestic  trade  of  these 
industries.  It  provides  market  development  coun- 
sel to  producers  and  exporters  as  to  where  and 
how  to  cultivate  and  expand  their  overseas  sales, 
acquire  distributors,  facilitate  the  acquisition  of 
frozen  remittances,  and  render  assistance  in  other 
problem  areas.  It  also  participates  in  tariff  and 
trade  negotiations,  and  maintains  constant  sur- 
veillance of  foreign  trade  trends,  and  periodically 
issues  concise  basic  iiifonnation  releases  for  in- 
dustry guidance.  Furthermore,  the  Branch  acts 
as  the  focal  point  for  industr>  with  reference 
to  advice  and  guidance  to  other  agencies  and  use 
of  other  agency  facilities. 

Environmental   Science 
Services   Administration   (ESSA) 

Stanle>-  B.  Kanios,  Director  of 

Vuhlic  Information 
Phone;   496-8193 

Coast  &  Geodetic  Survey 
G.    P.    Mereditli,    Chief,    Ailminisirntivc    and 

Technical  Services  Division 

Phone:    (301)   49(>8031 

•  {)\er  the  past  decade,  the  Bureau  has  pro- 
duced five  documentary  films  co\ering  both  its 
general  activities  and  such  specific  programs  as 
tide  and  current  measurement,  wire-drag  tech- 
niques, sinvcxing  and  the  oceanographic  cruise 
of  the  Ocean  Survey  ship  "Explorer."  The  Bureau 
is  now  working  to  replace  its  older  documentaries. 
The  activities  film  has  been  completely  revised 
and  was  released  in   JuK'.   1964. 

A    documentary    film    titled    Tsunami,    dealing 
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with  the  phenomena  and  potential  dan|rs 
seismic  sea  waves,  was  produced  durinc  l9 
Production  of  a  film  depicting  the  histor  I 
pects  of  geographic  and  geodetic  position^^ 
mination,  and  clima-xing  in  the  modem  tec  A 
of  satellite   triangulation   is   planned   in   '( 

Collaborative    film    work    at    the    Coa 
Geodetic  Survey  included  assistance  on  t 
tional  Academy  of  Science  Planet  Earth  ser  i; 
in  the  preparation  of  Science  for  Surtifa  i 
cent   production   of   the   Interagency  Con  i) 
on  Oceanography. 

Film  information,  is  available  through  t 
ministrati\e    and    Techrucal    Services    D 
Coast  and  Geodetic  Survey,  Washington 
Center,  6001   Executive  Blvd.,  BfX'kville. 
land  20852. 


U.  S.  Weather  Bureau 

•  The  Weather  Bureau  occasionally  contr;  s 
films  and  film  shorts  to  be  used  in  wamii  i 
grams  associated  with  hurricanes  and  ton] 
In  addition,  it  provides  technical  assistai ! 
films  on  weather  related  subjects.  The  Bun  i 
a  librarv  of  other  weather  films  produce  e 
where;  loan  information  is  available  fro 
Public  Infomiation  Office. 


cte 


Bureau   of   Public   Roads 

William   F.    Hall,   Chief,   rholofiraphic  U 
Phone:  MOrth  7-3013 
■•\(  TiviTiKs:   This  Bureau  produces  films 
jecls    pertinent   to    highway    development 
and    related    subjects,    sometimes    in    coop^l 
with  other  go\enunent  agencies,  state  an 
highwav    departments,    and    other    interest 
gani/ations. 

F"acii.ities;   In-honse  capacity. 
DisTiuBiTioN:    These    films    are   available 
loan    basis,   with    borrower    pa\  ing   return 
portation,     from     Chief.     Photographic     Sji 
Bureau    of    Public    Roads,    Washington. 
20235.  Films  ma\'  be  purchased  b>    res] 
organizations,  by  inquiry  to  same  address 


National    Bureau   of   Standards 

\\illi;un  R.  Tillcx.  Office  of  Technical 
mation  and  Publications,  Washington 
20234 

Phone:    (301)    921-2493 
•  This  Bureau  produces  scientific  and  te< 
films    aboiit    its   own    research    programs, 
arc  a\;ulable  from  abo\'e  address  for  loan| 
out   charge    except   payment   of    return 
and   insurance.   Produied   in    1965    (in  coll 
tion  with  \a\al  Research  Laboratnr\) :   /'r|( 
lion  of  WItitc  Ciist-lron  Standards.   16nnn 
color;    15)i  mill.,  running  time.   Other  calil 
pictures  planned.  Film  catalog  on   recinest 
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Office  of  Publications  and   informati 
for   Domestic   and   International   Bufiij 

Amcrico  A.  W.   Favale,   Director,  C.raphf 
/)ii  i.vioM 

Phone:  WOrth  7-5481 
AcTiviTii  s;  This  office  produces  lilrns  dc-Si 
(;o\ernnicnt-inilustr\-  c-ooper;ition  in  stagin 
cial  U.  S.  Exhibitions  ;it  international  tradi 
overseas. 

I-'acm-ITU-.s;  Foot;ige  is  shot  b\-  st;iff  photo| 
ers  of  the  Graphiis  Division  and  films  ai 
ducetl  on  contract  b\   industrial  film  conip 

DisTnmrTioN:  Color  films  average  15  minil- 
Iciiglh  and  are  available  on  a  free  lo.m 
bv  application  to  the  Director.  Graphics  |)i> 
Tliese  films  are  also  ;iv;iil;il)lc  through  D 
ment  of  Conmierce  I'ielil  Officx-s.  Bl.icli 
White  prints  are  available  for  TV  use. 
Fn.M   NOW    .AvAU.Ani.i::    The   Trade   Fair 


BUSINESS  SCREEN  • 
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POINT    OF    VIEW 


a  film  about  smoking    ■   ■   ■    honored  at  Edinburgh. 
Columbus.  Ohio  and   San  Francisco  Film  Festivals 
and  now  nominated  for  an  Academy  Award 
Produced  for  the  National  Tuberculosis  Association 


Vision  Associates,  Inc.,  680  Fifth  Avenue,  New  York  City 


Taking  a  flyer 
to  San  Francisco  ? 

For  complete  out-of-town 
producer  services,  make 
FRASER  PRODUCTIONS 
your  first  stop 

38  Hotaling  Place 
j]-^)  Jackson  Square 

S.F.  94111 
(415)  982-9988 


we  quote: 
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A-V  PROGRAMS  OF  THE  FEDERAL  GOVERNMEr 


...  so  when  my  client  said 
he  liked  the  latest  film  I 
had  produced  for  him  I  failed  to  understand 
why  he  had  changed  to  another  producer. . . 
then  he  told  me  that  their  titles  were  much 
better  than  mine . . .  they  had  been  made  by 
Knight  Studio,  Chicago.  Now  I  get  my  titles 
there  ...  I  have  my  client 
back  . . .  and  we're  all  happy.  /  / 

Knigtit  Studio 

159  E.  Chicago  Avenue,  Chicago  11,  Illinois 
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SINCE  la-ian  SCRIPTS 
LIVE  ACTION  n  SLIDE 
FILMS  D  ANiMATlOND 
TITLES  n  OVER  FORTY 
EXPERIENCED  "EOPLE 
CREATIVE  ARTS  -tuDIO 
814  H  ST  NW  W.  '  DC 
737-0302 


Maritime   Administration 

John  K.  Tftiiiant,  Public  lujiinntilion  Officer 
Phone:  DUdley  6-44(il 
•  Tliis  adiiiiiiistratioii  engages  in  liiiiited  film 
production  to  promote  American  .Merchant  .Ship- 
I)ing.  The  .Maritime  Admini.stration  has  pre- 
pared a  cooperative  project  witli  the  Atomic 
Energy  Commission  and  commercial  indnstry, 
a  special  film  report  about  the  N.  S.  Savannah, 
the  world's  first  nuclear  merchant  ship.  l-"ilms 
are  available  through  tiie  Public  Infonnation  Of- 
ficer. 

OFFICE  OF  EMERGENCY   PLANNING 
National   Office:    Washington,  D.C.   2().5()4 

Emmet  F.  Hiordan,  Dinctor, 
hifoniuition   Office 
Phone:   382-2201 
John    Coleman,    Prcsa    Officer 
Phone:  382-1073 
.Activities:  This  office  plans  and  prodvices  mo- 
tion pictures  to  support  programs  of  OEP. 
Facilities:  All  production  is  contracted  to  com- 
mercial  film    producers,   or   performed    by   other 
agencies  of  the  Federal  (Government  under  OEP 
supervision,    l-'or   all   iiilormation   on   motion    pic- 
tures, contact  Inlorniation  Office. 

U.   S.   DEPARTMENT  OF 
HEALTH,   EDUCATION    AND   WELFARE 

Washington,  D.C.   2(»202 
Thomas    D.    Clemens,    Officcr-iii-Charge,    Re- 
search   Braiicli,    Divifiioii    of   lliiJur   Educa- 
tion   Research,    Bureatt    of    Research,    U.    S. 
Office  of  Education. 
Phone:   W'Orth  3-7931 
John  A.  (lough.  Director 

Captioned  Fibns  for  the  Deaf  Rrancli 
Phone:  WOrth  2-1751 

•  The  (3ffice  of  Education  adniiuisters  Title 
VII  of  the  National  Defense  Education  Act, 
which  pro\ides  research  grants  in  the  uses  of  new 
education  media,  and  for  the  dissemination  of 
inlorniation   about   such  media. 

The  Office  of  Education  also  conducts  studies 
and  surveys,  prepares  catalogs  and  bibliogra- 
))liies,  and  provides  consultive  .services  on  edu- 
cational uses  of  audio  visual  materials.  For  in- 
fonnation concerning  this  program  write  to: 
Office  of  the  Director, 

Media     Research    &     Dissemination     Branch 
Phone:  WOrth  3-7931 

•  The  Branch  of  (;aptioned  I'ilms  lor  the  Deal 
administers  P.L.  85-90.5  as  amended  by  P.L. 
87-715.  which  provides  for  a  free  loan  sei-vice 
of  captioned  films  for  the  deaf;  provides  for  the 
conduct  of  research  in  llie  use  of  educational 
and  training  tilnis  Ini  ihr  deaf,  for  the  produc- 
tion and  distrjixitidii  of  training  films  lor  tlu' 
deaf  and  for  the  training  of  persons  in  the  use 
ol  these  lilins  lor  the  deaf.  l''or  inlorniation  about 
(his   |)rogram   write   to  the  Office  ol : 

Director.  Captioned  Edms  for  the  Deaf  Branch 
Division  of  Handicapped  Children  and  Yonlh 
Phone:  WOrth  2-1751 

United   States   Public   Health   Service 
Communicable   Disease   Center 

Atlanta,   (Georgia    .WSM 

United  States  Public  Health  Ser^•ice 

Pntilic    Health    Ser\  ice    .Audiovisual    I^.i<  ilil\ 

Allant.i,  (Georgia  .30333 

All   Phones;   fi.33-.J3Il 

Dr.    lames    Lieberm.m.    Director 

Idward  F.  McCellan.  Dit>ul{i  Director 

j.romc   K.    Harru-lt.   AssI .    Director  for 

()perations 
James  D.  Clark,  Asst.  to  the  Director 
Nornuin   I..  (  ole.  Educational  Advisor 
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PUBLIC  HEALTH  AUDIOVISUAL  FACILI 

Dondell  C.  Cotter,  Program  Mauagemi 

Officer 
Katherine   C.    Skogstad,   Information  ai 

Publications    Officer 
I.ucian    (Glen    Lambert,   Chief.   OraplUc  td 

Photographic  Arts  Section 
(Gharles  .\.  Fanner,  Jr.,  Chief.  L'tilizatit 

Distribution  Section 

AcTivniKS:  The  Public  Health  Service  .\\imi 
ual  FacilitN-,  a  Branch  of  the  CGoniniunicah 
ease  (Center,  is  a  national  center  for  devek  na 
of  a  iKitionwide  audiovisual  program  in  nii 
and  the  allied  sciences.  It  produces  lilnis[ 
strips,  television  tapes,  exhibits,  publicatio 
other  audiovisual  forms  for  the  medic 
scientific  communities. 

New  phases  of  the  Facility's  progr.im 
Educational  .Advisorv    Services  involving  s 
for  schools  of  the  health  professions,  the 
inent    ol    specialized    conferences,    seminal 
workshops;  and  a  CGommunications  Systenitfl 
ning  activitv    through  which  consultation 
vided    to   biomedical    and    other   health  oi^ile^ 
institutions  in  the  U.S.  and  abroad. 

In  1965  the  Facilitv  sponsored  the  f 
tional  conference  on  the  .Single  Concept 
ing  Film.  In  1966  the  Facilitv  and  the  Nei 
.Academv'  of  Sciences  co-sponsored  the  _ 
ence,  Biomedical  Communication:  Probleiilan 
Resources.  .Also  in  1966  the  Facilitv  evUn 
with  a  number  of  institutions  the  possihi  c 
contribution  to  a  national  cadre  ol  bion  lic< 
conunuiMcatious  specialists  through  pn  « 
newly  established  academic  graduate  c  i  ia 
lums. 

Facilities:    The   Facilitv    has  complete  in  la 
motion   picture,   filmstrip  and  television,  pilui 
tion  and  laboratorv   iHiuipment  locateil  in 
story   building  designed   especiallv    for  .i< 
ual  activities.   In  addition,   the   Facilitv    .l 
prints    and    distributes    medical    and    In 
lated  films.  iii;ikes  multiple  prints  .uul  tli- 
theni  throughout  the  world,  operates  tlu 
al    Archives    of    Medic.il    .Motion    Picture: 
maintains   an   international   central   relereni 
of  medical   audio-visuals. 
DisriuuiTiox:    Public    Health    Service   filn 
available   from    the    U.S.    Public    Ilealtl. 
Audiovisual   Facilitv,  .Athuita,  (Gc-orgia    !' 
loan   to   schools   of   the   health   protessions. 
educational    institutions    iind    medical-he.ilt 
gani/.ations    throughout    the    U.    S.    .uid    .ilf* 
Films  are  listed  in  a  Public  He;dth  Service 
Catah)g   published    by    the    Facilitv.    Inloni^ 
on    teaching   films   is   ;ilso   avaihible   Iro 
tral  reference  file. 

Bi;i-i;hi  \(  i:   Soi  H(  i;s;    Three   other   lilni 
ar.'    published    by    the    Facilitv:    Film    /i 
Cuide  for  Medicine  and  Alliid  Sciences.  (  ♦ 
Fi7;;i     C.uidc;     and     SeuroUtgical    and    Si  ) 
Disease  Eitm  Cuide.  Other  speciali/.etl  r«l<i 
works  are   in   produc-tion.   .\   master  intern.it 
index   is   maint.iined   to   support    special   reci 
for   film    information    not    otherwise    avaii.il 
I'ltouucTioNs:   Among  the   recent    Hiinin  iii 
pictures   produced   bv    the   Facility   are;   Ch 
Today.    !■  ront    Einc   of    Battle    (.\edes   .u'B! 
mosiiuito  spriiving  fechnitine);   a  .series  ol 
single    conceiii    films    teaching    lalM)r.itory 
niciues    and    diagnosis    including    Collection 
Processing    of    Spifinx  ns   for    Ri  spiratory   } 
Isolaliim;  Eibcrscoiti   Endoscopy,  UcmipUx'^. 
Hi  III.    P.uts    I    and    \'    and    Diagnostic    Icali 
Bronchitis    and    Emphysema.    Two    ""'"'p 
videotaped  progr;mis  were  completed;   PnlP* 
and  ln.\peetion  of  the  Anterior  Chest  ancl  -V 
tnography  Tiehni(pies.  Part   1.  Projected  fllin 
videotape    productions    for    1"    V    19(i6 
proximate  110.   15  of  these  productions  Will 
Sp;niisli  or   ■•'rench    sound   tr;icks. 
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ivE  A-V  Matic 

SOUND  FILMSTRIP  PROJECTOR 


16(  PRODUCTION  REVIEW 
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had  producec 
why  he  had  cl 
then  he  told  i 
better  than  nr 
Knight  Studic 
there ...  I  ha\ 
back .. .and  v 

Knig 

159  E.  Chicai 


DuKaive  A-VMatie 

SOUND  FILMSTRIP  PROJECTOR 

If  you  have  a  story  to  tell,  the  new  DuKane  A-V  Matic  provides  the  best  way  t< 
Schools,  churches,  businesses  and  professional  offices  all  use  the  A-V  Matictc 
deliver  their  message.  Let  the  dramatic  impact  of  DuKane  Sight  and  Sound  h. 
train,  teach  or  sell  more  effectively. 

The  A-V  fVlatic  provides  you  with  an  ideal  way  to  get  and  hold  the  interesino 
attention  of  your  audience  .  .  .  whether  it's  an  individual  or  small  group. 

And  It's  so  easy  to  use.  Just  turn  it  on,  put  the  film  in  and  play  the  record  .  . .  tfi-ea 
IS  automatic.  A  new  Program  Hold  Control  lets  you  stop  the  record  and  film  at  ar-,  ~- 
and  simply  release  it  to  start  again. 

The  new  DuKane  A-V  Matic  is  tastefully  styled  in  a  rich  wood  tone  finish. 


MODEL  14A285D 


TURN 

IT 

ON 


OUTSTANDING  FEATURES: 

•  Ne\N  Program  Hold  Control  .       provides  complete 
control  of  the  program  at  all  times.    Sound  and  picture 
can  be  stopped  or  started  instantly  to  answer  questions, 
for  telephone  calls  or  other  interruptions.  Also  ideal 

for  programmed  instruction. 

•  Automatic  Operation  .  .  .  place  the  tone  arm  on  the 
record  and  from  then  on  your  program  operates 
completely  automatically, 

•  Remote  Control  .  .  .  push-button  remote  control  is 
provided  for  manual  operation  or  lecturmg. 

•  Brilliant  Pictures  .  .  .  with  no  room  darkening  required 
and  pictures  are  always  in  perfect  focus. 

•  Stylishly  Designed    .TV  type  appearance  and 
rich  wood  tone  metal  case  blends  into  any  decor. 

•  Redi-Wind  .  .  .  automatically  rewinds  the  film  ready 
for  re-use.    Provides  greater  film  life  by 

keeping  the  film  clean. 

•  Simple  to  Operate    .  .  always  ready  for  use,  programs 
can  be  changed  in  seconds.    Even  a  child 

can  operate  this  unit. 


SPECIFICATIONS: 


.OPERATION 


FILM 


Pictures  change  automatically  in  perfect  sy 
zation  with  the  recorded  message  by  means  ol 
inaudible  DuKane  30/50  system.  A  10  ft  (| 
button  cord  is  provided  for  manual  operation. 

Projects  standard  35mm  single  frame  filmstri)^ 


RECORDS 


SCREEN 


Turntable  plays  33Virpm  records  up  to  12"  indjafl 
standard  or  microgroove.  Speaker  positioned bl 
the  screen.    Receptacle  for  earphones  provided' 

9"  X  7"  TV  type,  high  brilliance  screen 


POWER 


Operates  on  1 1 5  volt  AC. 


CASE 


Durable  scuff-proof  walnut  vinyl  bonded  to  st- 
will  not  scratch,  chip  or  peel. 


ACCESSORIES 


Earphones  SI  7  00. 


WEIGHT 


17  lbs. 


SIZE 


15x13x18  inches 


WARRANTY  Covered  by  One-Year  Warranty  available  thf 

nation-wide  network  of  authorized  DuKane 
stations. 


PRICE 


$210,00  (including  protective  slip  cover). 


UXJJV^V^IE  CORPORATION 

AUDIOVISUAL  DIVISION 
ST.  CHARLES.  ILLINOIS  60174 


B360-A-««  B 


PRINTED  IN  U.S.A. 


1 


For  a  demonstration  contact  your  nearby 

DuKane  A-V  Dealer ...  Or  write— 

phone  (312-584-2300)  for  more  information. 


737-0302 


Jeronif  K.  Hariu-tt,  A\st.  Director  for 

(^prrdlionx 
James  D.  Clark,  A.tst.  to  the  Dinctor 
Norman   L.  Cole,  Educational  Advisor 


mofiraplnj  Trrhuiqws,  I'.iil  I.  i'lojecled  fill"™ 
videotape  proiliu  lions  lor  I"  Y  UKifi  will  P 
pro.xiinate  1  1(1.  15  ol  lliese  proilnetions  will  l** 
.Spanish  or   l-'reiidi    soiinil   tracks. 
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CONSIDER  "V^l^^    WHEN  YOU  CONSIDER  QUALITY 


COMPLETE 

16/35MM  COLOR  &  B/W  LABORATORY 

5  MUSIC  &  SOUND  EFFECTS  LIBRARIES  w  ,^ 

CREATIVE  EDITING  &  TITLES   /   SOUND  STUDIO 

3100  SQ.   FT.  SOUND  STAGE   /    PRODUCTION   EQUIPMENT  RENTAL 


MOTION     PICTURE     LABORATORY 

210   SEMPLE   STREET/PITTSBURGH,   PENNSYLVANIA   15213/PHONE   (412)   683-6300 
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A-V  PROGRAMS  OF  THE  FEDERAL  GOVERNMENT: 


sion  series  are  available:  Down  to  Earth, 
of  the  Union;  Out  of  the  Earth. 


Social   Security   Administration 
Baltimore.  Murylaiid  21233 

Rov  L.   Swift,   lufonmuion   Officer 

Phone:  944-5000.  ext.  2187 
Wallace    Kendall,    Chief,    Production    Branch, 

Office  of  Information 

Phone:  944-5000,  ext.  2985 
AcrrvmES:  The  Social  Security  Administration 
produces  and  distributes  films  on  Old  Age.  Sur- 
vivors and  Disabilitx  Insurance.  These  are  public 
information  films  designed  to  explain  the  Social 
Securit>-  Law.  .\11  filnw  are  designed  for  T\'  au- 
diences, and  both  spots  and  film  shorts  are  pro- 
duced. 

FACrLnxES:  The  .Admini.stration,  located  in  Balti- 
more Headquarters,  has  a  small  studio  and  limit- 
ed production  faciUties.  Most  film  work  is  con- 
tracted to  commercial  producers. 

DisTRiBiTioN:  Through  622  District  Offices 
throughout  the  countn,-,  prints  may  be  obtained 
on  a  free  loan  basis.  Prints  may  also  be  bought. 

DEPARTMENT     OF     INTERIOR 
Washington  25,  D.C. 

•  The  Department  of  Interior  produces  films 
which  are  concerned  with  the  management,  con- 
servation and  development  of  natural  resources 
in  every  section  of  the  Nation.  Films  are  avail- 
able from  the  bureau  in  which  they  have  been 
produced. 

Office  of  the  Secretary 
Harlan  Wood,  Office  of  Information 
Phone:  343-3171 
Inquiries  concerning  the  use  of  Department  of 


of  Interior  films  for  television  should  be  addressed 
to  this  office.  \  Departmental  film  catalog  is 
a%'ailable  on  request. 

The   Bureau  of  Mines 

A.   Nicholas  \'ardac.  Motion  Picture  Rcpr., 
Bureau  of  Mines,  Washington,  D.  C.  20240, 
Phone:  REpublic  7-1820,  ext.  3359 
Me\er  Reiness,  Chief,  Bureau  of  Mines  Distri- 
bution,  4800   Forbes   .\ve.,   Pittsburgh,   Pa. 
15213 
.\cTiviTrES:   The  Bureau  of  Mines  has  a  broad 
film   program   dating  from   about    1920.    Motion 
picture  subjects  deal  with   natural   resources   of 
states  and  areas  and  with  mineral  commodities 
including  metals,  non-metals  and  petroleum.  Re- 
cently released  films  include:  Helium  and  Alumi- 
num—Metal of  Many  Faces. 
Facilities:    All   fibns   are  made   in   cooperation 
with  private  industrial  firms  which  pa>'  produc- 
tion costs  and  select  commercial  film  producers. 
The  Bureau  maintains  no  production  facilities  for 
the  films. 

Disthibltion:  About  5,000  prints  of  films  are 
distributed  to  the  public  on  a  free  loan  basis 
from  the  central  film  distribution  center  of  the 
Bureau  of  Mines,  4800  Forbes  Ave.,  Pittsburgh 
13,  Pa.,  and  from  depositories  in  40  states,  .\nnual 
number  of  showings  is  200,000.  Most  films  are 
cleared  for  free  TV  use.  Single  or  block  bookings 
arranged.  Catalogues  available. 
Proouctions :  Films  in  current  production  in- 
clude: A  presently  untitled  film  on  steel  and 
revisions  of  Arizona  and  its  Natural  Resources 
and  Scvada  and  its  Natural  Resources.  Educa- 
tional T\'  Program  Series:  The  following  televi- 


The   Bureau   of   Reclamation 

Ottis  Peterson,  As.iistant  to  the  Commitni  fr 

Information 
Phone:  343-4662 

.Ac  TiviTiKs:  The  Bureau  of  Reclamation  prod: 
one   or   two   pictures  a  >ear  on  water  rest « 
development    in    the    seventeen    western   si  k 
These    films    are   usually   "low    budget,"  so 


d- 


color  films  which  run  14  or  28  minutes  forfN' 
use.  Film  catalogs  are  available  from  the  \\ih. 
ington,  D.C,  office  of  the  Bureau;  the  Regiia! 
offices  and  the  Fihn  Distribution  Center  in  |n- 
ver. 

Facilities:  Most  of  the  film  work  for  the 
reau  of  Reclamation  is  contracted  by  the  apo- 
priate  Regional  office  with  commercial  produ  rs. 
There  are  seven  Regional  offices,  all  in  the  v  it- 
em states,  super\ised  by  the  Washington  oft? 

DiSTHiBi'TioN:  Distribution  of  Bureau  of  Ria- 
mation  films  is  now  accomplished  through  le 
Film  Distribution  Center.  Bureau  of  Reck  a- 
tion,  Bldg.  53,  Denver  Federal  Center,  Den-r 
Colorado.  On  occasion,  prints  are  loaned  to  d- 
ucational  institutions  for  short  periods  of  tim 

Productions:  Recent  productions  include:  Fil- 
ing Gorge,  the  stor\-  of  the  construction  (  a 
high  dam  on  the  (ireen  River  in  the  Rocky  M(n- 
tains  in  northern  Utah  which  was  selected  asic 
winner  in  public  relations,  sales  and  advertiic 
ill  the  recent  industrial  photograph)-  competiln 
Power  for  a  Nation  in  wliich  the  liureau  of 
clamation  collaborated  with  other  Departiiit 
agencies  to  portray  the  role  of  the  Departr  nt 
in  hydropower  production.  The  Bureau  of 
clamation  is  also  distributing  prints  of  Neu: 
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BUSINESS  SCREEN  •  Vi 


As  Washington  Changes  .  .  . 

so    does    its    motion    picture    film    business. 


•        • 


Obsolescence  is  a  disease  of  progress  and  the  technique  of  documentary  film  production  is  no  excep- 
tion Stuart  Finley  Productions  presents  a  new  and  imaginative  capability  for  the  complete  production  of 
high  quality  motion  picture  films 


□  "Potomac  Concept'-A  half-hour  color  film  produced  for 
the  Secretary  of  Interior.  Stewart  Udall  Other  films  on  the 
subject  of  our  Potomac  River  Resources  have  been  produced 
for  the  U  S  Public  Health  Service.  Corps  of  Engineers.  U  S 
Army,  and  the  Interstate  Commission  on  the  Potomac  River 
Basin  Fifty  television  documentary  films  on  the  subject  of 
"A  Clean  Potomac"  were  produced  for  WRCTV 

Q  "The  Investment  -A  twenty-minute  color  film  for  the 
United  Givers  Fund  campaign  For  the  past  seven  years. 
Stuart  Finley  Productions  has  produced  these  films  in 
addition  to  over  a  hundred  TV  him  spots  for  the  UGF 

□  Oops'  -The  latest  of  eight  hims  for  the  Ohio  River 
Valley  Water  Sanitation  Commission 

Q  "Time  is  for  Taking"-On  the  subject  of  Mental  Retarda- 
tion This  IS  our  newest  "distribution"  him  The  Green  City" 
and  Physical  Education  in  Elementary  Schools  are  other 
productions  designed  especially  for  schools,  colleges, 
libraries  and  civic  organizations 


Q   "Where  In  The  World"  and  "The  New  River     produced 
for  the  Kimberly-Clark  Corporation 

□  TV   spots  in   color  for    Downtown    Progress   and    the 
Washington  Gas  Light  Company 

□  Still    photographs    for    the    United   Givers    Fund.    Public 
Health  Service  and  the  National  institute  of  Health 

Q   Film  strips  with  original  color  artwork  for  the  Army  Times 
Publishing  Company 


For  details,  call  or  write 


m 


STUART 
FINLEY 
PRODUCTIONS 

342t  Mantfidd  Ro«d 
Fallt  Church  Viigtnia  22041 
Area  Cod*  703  4a I  7700 


^  PRODUCTION  REVIEW 
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A-V  PROGRAMS  OF  THE  FEDERAL  GOVERNMENT: 


U.   S.  BUREAU  OF  RECLAMATION: 

ter  for  a  Thirsty  World  which  was  produced  re- 
cently by  the  Office  of  Saline  Water  of  the  De- 
partment of  the   Interior. 

The   Bureau   of   land   Management 

Dan  Saults,  Iiifornialiun  Officer 
Phone:  343-3609 

•  Three  films  are  available  from  the  Bureau's 
WiLshington,  D.C.  office  and  from  11  State  of- 
fices in   western  states. 

Available  for  loan  and  for  T\'  showings  are: 
Alaxka.  Land  to  Crow  On,  28-minute  color  film 
on  public  lands  and  resources  in  Alaska;  Water- 
shed Conservation,  demonstrating  water  conser- 
vation on  the  public  lands;  and  Ro/iue  River 
Country.  2S-minute  color  film  about  the  recrea- 
tioriiJ  oppt)rtunities  and  wealth  of  natural  re- 
source's found  in  the  Rogue  Ri\'er  Valley  of 
southwestern  Oregon.  State  HLM  offices  having 
fihn  libraries  are:  Portland,  Sacramento,  Phoenix, 
Reno,  Salt  Lake  Cit>,  Santa  Fe,  Denver,  Chey- 
enne, Boise,  Billings,  and  Anchorage. 

The   U.   S.   Geological   Survey 

Frank  H.  Forrester,  Information  Officer 
Phones:  343-4646/4647 

•  This  office  maintains  and  distributes  a  limited 
collection  of  motion  picture  films  dealing  with 
the  earth  sciences.  Of  major  interest  are  the 
award  winning  films,  The  Eruption  of  Kilmiea. 
1959-60  and  the  earlier  film  release.  The  1955 
Eruption  of  Kilauca.  TTiese  show,  at  close  range, 
tlie  spectacular  eruption  of  the  Kilauea  volcano 
on   the  island  of  Hawaii. 

Recent  film  releases  include  the  Alaskan 
Earthquake,  1964  and  The  Sea  River.  The  first 


of  the.se  films  documents  the  deslnictive  effects 
of  the  March  27,  1964,  Alaskan  earthquake  both 
gr;ipliicalK-  aiul  pictorially  in  on-the-spot  scenes. 
The  Sea  Ri\er  film  records  ludrological  investi- 
gations carried  on  in  The  Amazon  Hiver  Basin 
as  a  joint  operation  between  the  Geological  Sur- 
\ey  and  tlie  Brazilian  Navy. 

Requests  for  ;idditional  inlomiation  about 
these  and  other  films  should  be  addressed  to  the 
Information  Office,  U.S.  Geological  Survey, 
VN'ashington,   D.C.   20242.  '• 

U.  S.   Fish  &  Wildlife  Service 

Elliot  A.  Macklow,  Chief.  Audio  Visual  Serv- 
ices, Branch  of  Marketing,  Bureau  of  Com- 
mercial   Fisheries,    Fish   &   \\'ildlife   Service. 
Phone:  343-6897  A/G  202 
Activities:  Using  commercial  contractual  motion 
picture  facihties,   this   organizational  unit   plans, 
produces   imd   distributes   fishery  marketing   and 
educational   motion   pictures   sponsored    by    both 
Government    and     industry.     Other    audio-visual 
materials  such  as  fishery  television  spot  anounce- 
ments,    radio    spot    announcement    discs,    slides, 
speci;ili/.ed   pubhcations,  etc.   are  also  produced 
and  distributed. 

Facilities:  Commercial  contractual  motion  pic- 
ture facilities. 

DisTBiBUTiox:  Utilizing  about  200  Government 
and  private  film  libraries,  22  fishery  motion  pic- 
tures are  distributed  free  of  charge  upon  re- 
quest. Pro\isi()n  has  been  made  .so  that  most 
of  the  films  are  cleared  for  television,  although 
special  peiTnission  is  required  before  telecasting. 
Stock  footage  is  not  available.  A  catalog  listing 
the  commercial  fisheries  films  distributed  and 
the  instructions  for  obtaining  them  may  be  ob- 
tained free  of  charge  upon  request.   A  central 


Audio-Visual  Senices  film  library  is  maint.iied 
Films  and  information  may  be  obtained  by  -nu 
i"g  Audio  Visual  Ser%'ices,  Bureau  of  Comi'i,  ' 
Fisheries,  1815  N.  Ft.  .\Iver  Drive  'VrJr 
Va.,  22209.  Requests  for  films  to  be  sent  oi  mc 
the  U.  S.  should  be  made  to  the  nearest  l  S 
Embassy  or  Consulate. 

PiiODiCTiONS:  Recent  productions  include  aw 
film    for    the    Maine    Sardine    Council    ei 
Flavor  of  Maine.  Four  fully  animated  tel' 
spot  announcements  and  a  radio  disc  hav. 
released.  In  production  arc  films  for  the  N, 
Fish  .Meal  Assn.  of  the  National  Fisherie<- 
tute.  Menhaden  Magic,  the  U.  S.  Trout  F, 
Assn.  Rainbows  to  Order  and  tlie  State  of  Flida 
Mullet  For  Millions.  All  titles  are  tentative 


FEDERAL     AVIATION      AGENY 

Office  of   Headquarters   Operations 

Motion   Picture  Branch 

800  Independence  Avenue,  S.W.,  Room    2E 

Washington,  D.C.  20533 

Phone:  WOrth  2-5693 

John  A.  Nugent,  Chief 

Motion  Picture  Branch,  HQ-i50 

Martin  S.  Konigmacher 

Senior  Production  Supervisor 

James  D.  Helliwell,  Producer-Director 

George  M.  Mathieu,  Project  Coordinator 

.Activities:  The  Motion  Picture  Branch  pr. 
motion  pictures  and  tele\ision  programs  d( 
to  meet  the  needs  of  the  Services  and  Oi:*s 
which  compri.se  the  Federal  ."Aviation  Agency 
Facilities:  The  FA.A  uses  both  in-serxice  cm- 
bilities  and  commercial  contracts  with  indust  in 
supplying  its  Motion  Picture  services. 
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BUSINESS  SCREEN  •  1'' 


All  you  need  is  the  script  (and  maybe  some  dark  glasses) 
CAMERA  MART  will  supply  the  rest 


Camera  Mart  sells  and  rents  everything  you  need 
from  Arri  cameras  to  Zeiss  viewers.  That  includes 
specialized  equipment  for  shooting  in  the  tropics 
or  the  North  Pole. 

And  Camera  Mart's  30  years  experience  working 
with  film  makers  really  pays  off  for  you :  it  means 
a  broad  background  of  technical  know-how  to  help 


you  on  special  projects;  lower  costs;  no  delays; 

faster,  more  efficient  handling. 

Camera  Mart  frees  you  to  concentrate  on  your  job 

—  film  making. 

Call  today  and  see  why  it  pays  to  do  business  with 

the  one  company  that  can  get  the  job  done.  The 

way  you  want  it . . .  when  you  want  it. 


^     SALES 


SERVICE 


RENTALS 


**  *    ihe  CAMERA  MART  ino. 

o         o  1 845  Broadway  (at  60th  St.)  New  York  23,N.  Y.,  PL  7-6977 


^PRODUCTION  REVIEW 
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A-\    PROGRAMS  OF  THE  FEDERAL  GOVERNMENT: 


THE  FEDERAL  AVIATION  AGENCY: 

FtLM  DisTniBi'TiON:  Distribution  of  FAA  films 
is  handled  through  the  Aeronautical  C^-tUer  Film 
Librarv,  AC-43.1,  P.O.  Box  1082,  Oklahoma  C;ity, 
Oklahoma. 

Motion  Pkti  he  Phoduction:  Productions  var> 
from  hichly  technical  training  films  to  those  de- 
signed for  the  genera]  public. 


NATIONAL     AERONAUTICS 

AND      SPACE      ADMINISTRATION 

Office   of   Public   Affairs 


Audio-Visual    Program 
N\  ashington,    D.C. 


-  Code   FE 

2034() 

Widter    E.    W'hitaker,    Audio    Vmial    Officer 
Room  80.5,  Reporters  Building 
Phone:  962-2516 
Edward   A.   Pierce,   Director,   Media   Devehp- 
nitiit  Division.  Room  802,  Reporters  Building 

Phone:  962-2161 
Donald    M.    Swartz,    Chief,    Motion    Picture 
Branch     Room     812,     Reporters     Building, 
Phone:  962-2757 
Clavton  Edwards,  Chief.  T\'  and  Radio  Branch 
Room   814,   Reporters   Building 
Phone:    962-2795 
Warren    Phipps,   Chief,    Distribution   and   De- 
poxitoni   Room   811,   Reporters   Building 
Phone;    962-2858 
AcTiviTiKs;    These  branches  super\ise  the  agen- 
cy-wide production  and  distribution  of  films,  TV 
and  radio  programs  and  other  audio  visual  ma- 
terials   on    space    and    aeronautics,    and    coordi- 


nate requests  for  \.\.S.\  as.sistance  in  production 
of  all  these  media. 

Fai  ii.iTiEs:  Production  leiiuirements  are  fulfilled 
through  in-house  capabilities  at  .\AS.\  field  in- 
stallations and  b\'  contractors. 
DisTHiBiTio.s:  NAS.A  films,  tapes,  stock  footage 
and  other  W  resources  are  loaned  througli  .\'A- 
S.\  Central  .Motion  Picture  Depository  and  Li- 
brary. .'Ml  re<|ucsts  for  NA.SA  assistance  with  non- 
go\ernmciital  productions  should  be  directed  to 
Mr.  W'liitaker;  requests  to  borrow  NASA  films 
should  be  directed  to  Mr.  Phipps. 
Phoductions;  Those  relea.sed  in  1965  include: 
r.lectric  Propulsion;  The  Four  Dat/s  of  Gemini  4; 
The  NASA  Biosalellite  Proaram;  The  Shape  of 
Things  to  Come;  Trial  Balance;  and  The  Hard 
Ones. 


POST     OFFICE      DEPARTMENT 
Washington,  D.C.  20260 

Ira  Kapenstein,  Special  Assi.^tant  to  the 

Postmaster   General,    Public   Information 

(Public  Infonnation  Films) 

Phone:  961-7500 
Ray  N.  Mahan,  Director,  Audio  Vi.fual  Division, 

Office    of    Special    Assistant    to    Postmaster 

Ccneral,  Public  Infonnation 

Phone:  961-7077 
.'\c:tivities:    The    Post    Office    Department    cur- 
rently uses  Public  Information  film  clips  for  Pub- 
lic Service,  plus  training  and  engineering  photo 
reports. 

Facilities:  Limited  motion  picture  production 
perfomied  by  the  Department.  Public  Service 
lilm  production  is  contracted: 

Bureau    of    Facilities,    Procurement    Division 
Room  4206,  Post  Office  Department 
Washington,  D.C.  20260 


Distribution:    Public  infonnation  film  cli    i,, 
public    ser\ice    are    distributed    through   \   j 
Postmasters  in  all  regions.  Training  films  ::>  ' 
tributed  by  Regional  Directors  in   15  reu 

U.    S.    TREASURY    DEPARTMENT 
Washington,  D.C.  20025 
Alvin   W.   .\orcross,  /issistant  to  the  Dtao 
of  Personnel  (Project  Officer).  Phone 
WOrth  4-2425  ; 

Robert  L.  Skinner,  Management  Analyst,  (jfia 
of  Management  and  Organization  (Aw'-taj, 
Project  Officer).  Phone:  WOrth  4-246! 
Harold    E.    Whitwer,    Chief,    Motion    J 
Branch,    U.    S.    Coast    Guard    (Pn 
Supervi.wr).  Phone:  WOrth  4-5303 
Charles  M.  Lammond,  Public  Informatics  Of 
ficer.   Internal   Revenue  Service   (TecAfca 
Advisor).  Phone:  WOrth  4-4037 
The  Treasiinj  Story,  a  28-minute,  16ini 
film,  has  been  recently  produced  by  the  '1 
Department  to  tell  briefly  the  activities  of  t-  i; 
Bureaus  and  Offic-es  which  c-omprise  its  famii 
operation.  The  production  serves  to  one 
employees    with    Treasury    functions    an 
brings  graphically  to  the  attention  of  public  lew 
ers  the  work  of  such  organizations  as  Burei  o 
Customs,  Coast  Guard,  Engraving  and  P 
the    Mint,    the    Secret    Service,    and    otli 
Treasury   agencies.    In   its   public  viewin: 
adaptable  to  use  by  television,  civic  groui...... 

schools. 


Internal    Revenue   Service 

Washington,  D.C.  20025 

Charles  M.  Lammond,  Public  Informatu. 

Officer.  Phone:   \VOrth  4-4037  : 

John  Burleson,  Audio  Visual  Training  Oku, 

Phone:  WOrth  4-3962  , 

Activities:    Films   for  pubUc   and   intema^iuse 
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prepared  by  the  Internal  Revenue   Service. 

n  pictures  for  public  viewing  are  produced 
Public  Information  Division,  tnose  for 
t-e  training  or  orientation  by  the  Training 
II.  The  Information  Division  also  supervises 
tion  of  television  spot  announcements  for 
ring  each  tax  filing  period.  It  has  ako 
\   begun  the  production  of  films  and  T\' 

;:i  Spanish,  partly  to  extend  its  taxpayer 
ition  in  the  U.  S.  and  partly  as  an  advisory 
Latin  American  countries  concerned  with 

,.1  go\emment  cooperative  programs. 

.rriES:  The  public  information  films  of  In- 
Revenue  Service  are  produced  profession- 
iisually   utilizing   the   agency's    own    office 
s  and  personnel  for  background  scenes  but 
;irofessional  talent  for  action  bits,  niirration, 
iboratory    production    facilities    are    con- 
to  complete  the  film  after  the  first  rough 
lining  films  are  sometimes  produced  with 
,1  Revenue  Service   personnel   and   some- 
with  professional  talent. 

•niTioN:  The  58  district  offices,  and  sev- 
the  larger  local  offices,  distribute  Internal 
le  Service  film  productions.  All  clearances 
leases  have  been  obtained  for  general 
:.  of  all   Internal  Revenue   Service  films. 

rioNs:  The  Public  Information  Division 
new  half-hour  documentary,  16mm  color 
■urn  on  the  related  activities  of  its  CoUec- 
\udit  and  Intelligence  divisions;  and  a 
•hour  film,  Ifimm  color,  on  American  his- 
its  relation  to  taxes,  witli  brief  treatments 
.il  district  and  regional  office  activities  — 
•ie  of  the  ADP,  automatic  data  processing 
i.  as  they  affect  the  average  taxpayer. 
h-T  film  will  be  produced  in  both  English 
aiiish  and  will  also  serve  as  a  training 
e.  Newest  IRS  production  is  It  Happens 
I'./  Year,  third  in  a  series  of  annu;U  half-hour 
irqntations  on  preparing  a  Federal  income  tax 
etn.  Other  current  productions  are  Then  and 
<o  -  22  min.;  Time  and  Taxes  —  18  min.;  The 
nttablc  Day  —  22  min.;  Push  Buttons  and 
""a !  —  10  min.;  Moonshine  and  Taxes  —  15 
nil  Since  the  Beginning  of  Time,  Then  and 
and  Moonshine  and  Taxes  are  available  as 
■lb  films  for  theater  use. 


'eh 


United  States  Coast  Guard 

E.  \\Iiitvver.  Cliicf,   Motion   Picture  &  TV 
Branch,  Public  Information  Division 
Piione:   (202)  WOrth  4-5303 

ICHTIES:  The  U.  S.  Coast  Guard  produces  in- 
ar  ition  and  training,  as  well  as  recruiting 
The  majorit>-  are  in  16mm  color-sound  with 
Wng  time  of  3  to  28  minutes.  Coast  Guard 
I  nave  consistently  been  selected  by  the 
S  4  States  government  for  entry  in  foreign 
ilr  Festivals,  and  ha\e  won  a  number  of  awards. 
'a  ^rriES:  In-house  capability.  The  Coast  Guard 
K  imited  in-house  writing,  directing,  shooting 
M  editorial  capability.  Additional  production 
R  ."es  as  well  as  all  processing  and  printing 
I  ontracted  for  as  required. 
InBUTioN:  A  catalog  of  U.  S.  Coast  Guard 
hi  is  distributed  by  film  libraries  in  VVashing- 
»i  I).  C.  and  at  District  offices  in  Boston,  New 
01  Portsmouth,  Miami,  St.  Louis,  Long  Beach, 
wlVancisco,  Seattle,  Juneau  and  Honolulu. 
R  LCTiONS:  Latest  productions  include  a  series 
'  i  TV  recruiting  spots  and  a  new  14-minute 
)1  sound  film  on  AMVER:  Automated  Mer- 
M  Vessel  Reports.  Planned  productions  in- 
%  a  28-minute  Coast  Guard  Reser\'e  subject 
Wieveral  training  and  indoctrination  films. 


U.   S.   Savings   Bonds   Division 

■ob  Mogcle\cr,   Promotion   Manager,    U.    S. 
Soring.?  Bonds 
J  one:  WOrth  4-5702 
variety  of  films   telling  the   story  of   U.S. 
igs   Bonds    is    available,    suitable    for    com- 
ty  audiences  of  all  kinds.  Many  are  inspir- 
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Change  films  in  2  seconds  flat! 


Read  how  Fairchild's  amazing  new  MoviePak  cartridge 
multiplies  the  value  of  your  entire  sound  film  program 


At  last  you  can  show  any  film,  anywhere,  anytime  — without 
threading,  film  handling  or  rewinding. 

Simply  select  the  Fairchild  MoviePak  sound  film  cartridge 
you  want,  snap  it  into  the  Mark  IV  rear-screen  projector,  and 
play.  In  broad  daylight.  In  a  prospect's  office.  In  showrooms.  At 
trade  shows.  On  sales  counters.  In  training  classes.  In  the 
boardroom.  To  switch  instantly  to  another  film,  just  snap  out 
one  cartridge,  snap  in  another. 

Every  film  you  have  can  be  easily  converted  to  8mm  and 
threaded  into  the  MoviePak  cartridge.  Duplicate  prints  are 
less  expensive  than  16mm,  too.   Now 
you  can  unleash  the  full  power  of  your 
entire  sound  film  program. 

The  Fairchild  Mark  IV  projector  is 
portable,  weighs  only  20  pounds  and  is 
always  ready  for  action.  No  warm-up 
time  required. 

For  display  use,  it  will  run  without 
supervision,  repeating  automatically.  It 
takes  up  to  22  minutes  of  film  with  a 
single  MoviePak. 

To  see  for  yourself,  just  send  in  the 
coupon. 


F:/\IP?CHII_D 


INDUSTRIAL    PRODUCTS 


Fairchild  Camtra  and  Inatrumtnl  Corp 
Industrial  Products  Division 
331  Fairchild  Avanue 
Plainviaw.  L.  I ,  Naw  York 


Gentlemen:  Please  show  me. 


BS-2 


Poiilion. 


Firm. 


Addcett . 
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A-V  PROGRAiMS  OF  THE  FEDERAL  GOVERNMENT: 


U.  S.  TREASURY  DEPARTMENT: 

utjonal,  some  Imniorous,  some  informational.  All 
were  made  available  to  the  Treasury  by  \oluii- 
teers  and  showings  take  place  under  volunteer 
auspices.  The  Laud  W'c  Love,  16mm,  sound- 
color,  20-min.,  is  a  film  tour  produced  In'  Warner 
Brothers  in  association  with  other  major  motion 
picture  studios.  Wilbur  Gels  the  Message  .  .  . 
About  Payroll  Saviniis,  16mm,  sound-b&w.  20 
min.,  has  been  cleared  for  television.  Danny  Kaye 
for  Sehool  Savings,  16mm,  sound-b&w,  16  inin. 
is  not  cleared  for  television.  The  Junior  Astronaut. 
16mm,  sound-b&w,  15  min.,  is  cleared  for  tele- 
vision. 

UNITED      STATES 

ATOMIC     ENERGY    COMMISSION 

Division   of   Public   Information 

Audio-Visual    Branch 

Washington,  D.C.  20545 

•  The  Audio-Visual  Branch  of  the  Atomic  En- 
ergy Commission  has  as  its  primary  function 
responding  to  requests  from  the  public  media 
in  all  the  audio-visual  fields  for  assistance  in 
the  preparation  of  films,  stills,  and  other  audio- 
visual materials  on  atomic  energy. 
Edwin  L.  Wilber,  Branch  Chief 

Pfione:    (301)  973-5365 
Elton  P.  Lord,  Deputy  Chief 

Phone:  (301)  973-5476 
Sid  L.  Schwartz,  Asst.  to  the  Chief 

Phone:   (301)  973-4239 
Patti  Searight,  Radio/TV  Specialist 
Phone:  (301)  973-5367 
Activities:    This   branch  plans   and   carries   out 
film,    TV,    radio    and    still    picture    projects    to 
advance  specific  Commission  Programs,  and  acts 


.IS  advisor  to  Commission  and  contractor  per- 
sonnel in  Washington  and  nationwide  on  audio- 
\isu;il  problems  and  projects.  In  1965,  27  films 
were  produced  i)\  the  C'onuuission  and  its  con- 
tractors; about  25  films  are  planned  lor  1966.  In 
addition,  more  T\'  clips  and  ratlio  tapes  are 
produced  by  the  Comniission  and  contractors 
evcrv  \ear.  This  branch  also  places  Commission- 
and  contractor-produced  motion  pictures  into 
loan  and  commercial  sale  channels,  detcnuines 
the  content  of  the  10  domestic  and  4  overseas 
lilm  libraries,  and  issues  popular-le\el  and  pro- 
fessional-level film  lists. 

Facilitiks:  AEC  has  no  motion  picture  produc- 
tion faciity  or  motion  picture  lal)orator\',  but 
uses  Goveniment  and  or  commercial  ser\ices. 
DisTium HON;  .\EC  operates  an  8,000  still  photo 
librarx.  and  tlistrihntes  films  throui^li  10  domes- 
tic iilni  libraries  which  cover  p;uticul;u-  geo- 
graphical areas.  .Ml  films  are  lor  free-loan.  Each 
library  has  about  .300  titles  ( popular,  semi-tech- 
nical, and  technical  levels).  The  C'ommission  also 
has  four  overseas  libraries  at  its  offices  at  the 
U.  S.  Embassies  at  London,  Brussels,  Tokso  and 
Buenos  Aires,  stocked  with  semi-technical  and 
technic;il  films,  ;ind  also  supplies  iilms  to  the 
film  librar\  of  the  Intern;ition;d  .Atomic  Energy 
Agency  in  Vienna,  The  Anieric;in  Film  Library, 
The  Hague,  Holland,  The  National  .Science  Film 
Library  of  Canada,  and  to  U.Si.S-Stockholm  for 
u.se  throughout  Scandinavia.  The  Brussels  and 
Buenos  Aires  libraries  have  about  50  films  each 
in  French  and  Spanish  respectively.  Information 
on  libraries  available  from  Washington  office. 
Stock  Foot.age:  Tlie  Commission  has  more  than 
120,000  feet  of  35mm  black-and-white  unedited 
film  footage  on  peacetime  uses  ol  atomic  energy 
available  for  purchase.  Information  may  be  ob- 
tained from  Washington  office.  (]olor  stock  foot- 
age is  also  available  from  any  of  the  completed 


docunientar\  f.iins  produced  In  or  spons<.: 
the  govenunent.  Films  may  be  borrows: 
libraries  in  geograpliical  arexs  for  footage 
prior  to  pnreh;ise  of  duplic;iting  material 
the  \arions  laboratories  holding  the  or. 
Unedited  stock  film  footage  in  black-an.; 
and  color  on  nuclear  or  thermonuclear  r 
tions  sold  at  Lookout  .Mountain  Air  Force  ^ 
USAF,  S935  Wonderland  Avenue,  Ho11\.khi 
California  90046.  '  ,    * 

THE      UNITED      STATES 

INFORMATION      AGENCY 

Washington  25,  D.C. 

George  Stevens,  Jr.,   Director,  Motion  Ptirf 

Service.  Phone;  DUdley  3-2315 
-Anthony  Guiu-co,  Deputy  Director,  Motu 

tare  and  Television  Service.  Phone:  Dliirv 

3-3373 
Diane  Conklin,  Chief.  Public  Liaison  and  }aiv 

iug  Staff.  Phone:  DUdley  3-30.50 
Eugene  Friedman,  Program  Manager 

Phone:  DUdle>-  3-5488 
Bichard  Doerschuk,  Production  Manager 

Phone:  DUdlev  3-3329 
Alan  Fisher,  Chief,  Overseas  Production 

Division.  Plionc:  DUdley  3-5524 
Robert  S(|uier,  Cliief,  Staff  Production 

Division.  Phone:   DUdley  3-3768 
.Antonio  Vellani,  Cliief,  Documentary  Priuc- 

tion  Division.  Phone:  DUdle>-  3-3329 
John  Barker,  Operations  Manager 

Phone:  WOrth  2-2285 
Wilbert  Pearson,  Chief.  Coinm-Media  Atsla- 

tion  Staff.  Phone:  WOrth  2-3102 
Doug  Smith,  Chief,  Acquisitions  Staff 

Phone:   DUdley  3-5240 
John  B.  Wheeler,  Chief,  Administrative  (Na 

Phone:  WOrth  2-1494 
Services   and    pAcn-rriES:    USIA   producesao 
quires  and  distributes  abroad  motion  pictunind 
tele\ision  fihns  for  the  overeeas  infonnatiormd 


as     A 


B 


We  originally  designed  "ifse  two  Telic  cases 
for  one  of  our  industrial  nts  for  whom  we 
produce  sales  training  film:  The  cases  work 
with  Fairchild's  Mark  IV  8mm  .."jnd  projector. 
Now  other  clients  are  askin^  for  them. 
Interested?  ,  .  .  They  work  like  ihis  .  .  . 


A.  Pull  off  the  Telicover* 

•Design  ©  1964,  Telic,  Inc. 


B.  Set  the  projector  on  it 
.  .  .  It's  a  stand! 
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program  of  the  U.S.  Government.   The 

idienc*  numbers   over   260   million   tele- 

i[i  92  countries  plus  some  7.50  million 
who  annually  see  USIA  films  in  theaters 
\,itc   showings.    Output    ranges    the    full 

t  both  media  —  from  brief  newsclips  to 
rriglh  motion  pictures  and  hour-long  tele- 

.inias.  These  products  are  released  in  as 

.j8  foreign  languages. 
;  ions:   Recent  exiunples  of  the  Agency's 
picture    and    television    output    include: 

,rm   Little   Rock,   depicting   U.    S.   Civil 

rogrcss,  this  20-minute  production  won 
'.  .\c-ademy  Award  for  the  best  short  doc- 
\  of  the  \ear  and  has  since  won  several 

ijor  awards;  Suc.stro  Barrio,  a  series  of 
liming  dramatic  episodes  of  the  Alliance 
^ress  now  pla\ing  on  television  in  25 
itin  .\merican  cities.  Xight  of  the  Dragon, 

lite  documentary  on  N'iet  .Nam  now  being 
■  lie;itrically    and    non-thcatricalK'    in    23 

s.  /(i/iM  F.  Kennedy:  Years  of  Lightning, 

■   Drums,   an   85-minute   color  feature  on 

t    Kennedy's    tenn    in    office.    The    film 

,idv    pla\ed    in    over    1000    commercial 

and  bookings  indicate  its  overvvhebning 
i\  will  cwitinue.  To  date  the  29  language 
.J  have  been  in  117  countries. 


A-V  PROGRAMS  OF  THE  FEDERAL  GOVERNMENT: 


THE  PEACE  CORPS 

Washington,  D.C.  20325 
li'  Gibson,   Director,   Public  Affairs  Support 
ihone:   (202)  382-1722 

rnrriES:  Limited  film  activity. 

'TION:  Two  films,  A  Mission  of  Discoc- 

f>4)   ixnd  A  Choice  I  Made   (1965)    are 

•<  d  by  United  World  Free  Films  through 

•-.  in  continental  U.S.,  Alaska  and  Hawaii. 

.1  film.  Assignment:  Langkawi  (1965),  a 

I'cace  Corps  nurses  in  Malaysia,  is  avail- 

11  free  loan  to  nursing  schools  and  nursing 

!^  i/ations    from    Peace    Corps,    Wasliington. 


PnoDucTiON:  Three  films  in  production  are  sched- 
uled for  cx)mpletion  in  early  1966.  One  will  fea- 
ture Peace  Corps  teachers  in  India;  the  second 
will  deal  with  the  Peace  Corps  program  in 
Nigeria;  the  third  is  being  edited  from  footage 
shot  in  the  Altiplano  region  of  Peru  showing 
Peace  Corjis  \'olunteers  at  work  in  Arts  and 
Crafts  projects.  All  arc  designed  for  general  in- 
fonnation  and  recruiting  use. 

THE   LIBRARY  OF  CONGRESS 
Washington,  D.C.  20340 
Dr.  Edg;u-  Hreitenbach,  Chief,  Prints  and 
Photographs  Div. 
Phone:  STerling  3-0400,  ext.  217 
John  B.  Kuiper,  Head,  Motion  Picture  Section 

Phone:  STerling  3-0400,  e.\t.  72 
Paul  Spehr,  Motion  Picture  Librarian 

Phone:  STerling  3-0400,  c.xt.  721 
Joseph  W.  Rogers,  Chief,  Copyright  Cataloging 
Division,  Copyright  Office 
Phone:  STerling  3-0400,  ext.  458 
Mrs.  Katharine  W.  Clugston,  Audio-Visual 
Specialist,  Descriptive  Cataloging  Div. 
Phone:  STerling  3-0400,  ext.  484 
Miss  Frances  L.  Menges,  Head,  Special 
Services  Section,  Card  Division 
Phone:  STerling  3-0400,  ext.  8039 
•  The    Library   of   Congress   has   an    unrivalled 
collection    of    American    films    dating    from    the 
infancy  of  the  motion-picture  industry,   which  it 
has  accjuired  through  trie  operation  of  the  copy- 
right law  and   through  gifts,  and  it  also  has  a 
large  body  of  foreign  films  turned  over  to  it  as 
a  result  of  wartime  seizure.  The  Library's  activi- 
ties in  the  motion-picture  field  include  the  regis- 
tration of  claims  to  cop\right,  the  acquisition  of 
films,  the  cataloging  of  films   and   related   bibli- 
organizations    from    Peace    Corps,    Washington. 


The  Library's  Copyright  Office  has  registered 
claims  to  copyright  for  motion  pictures  since 
1894,  when  the  first  examples  of  this  medium 
were  deposited  in  the  Library  in  the  form  of 
photographic  paper  prints;  since  1912  the  copy- 
right law  has  provided  for  the  registration  and 
deposit  of  motion  pictures  as  such.  Generally, 
under  the  provisions  of  the  motion-picture  copy- 
right agreement  between  the  Library  of  C^ongress 
and  the  motion-picture  proprietors,  the  films  are 
returned  to  the  cop\rignt  proprietor  by  the  Li- 
brary after  registration,  but  the  Library  has  the 
right  to  claim  the  deposits  for  its  collections  later. 

The  Copyright  Cataloging  Division  of  the 
Copvright  Office  prepares  a  .semi-annual  Catalog 
of  Copyright  Entries:  Motion  Pictures  and  Fdnt- 
sirips,  which  lists  all  such  materials  registered 
for  copvright  in  the  United  States  and  which  is 
published  by  the  Library  and  sold  by  the  Gov- 
ernment Printing  Office.  It  has  also  prepared 
four  cumulative  catalogs  entitled  Motion  Pic- 
tures, which  together  cover  registrations  of  films 
for  the  years  1894-1959  and  which  are  for  sale 
by  the  Government  Printing  Office. 

In  addition,  the  Library's  Descriptive  and  Sub- 
ject Cataloging  Divisions  catalog  educational 
films,  using  data  submitted  largely  by  producers 
and  distributors,  and  the  Library  publishes  this 
cataloging  information  in  two  useful  forms  for 
purchase  by  other  Ubraries  or  individuals.  One 
form  is  the  printed  catalog  card,  which  any  film- 
user  may  purchase  to  establish  his  own  card- 
catalog  for  the  control  of  his  collection  and  for 
the  dissemination  of  film  information.  The  other 
is  a  book-catalog  reproduced  photographically 
from  the  printed  cards  and  containing  a  detailed 
subject-index,  adequately  cross-inde.xed;  entitled 
Library  of  Congress  Catalog  —  Motion  Pictures 
and  Filni-Strips,  this  publication  is  issued  quar- 
terly and  in  annual  cumulation,  and  it  also  ap- 


"NOW,   CLIP  THE  COUPON' 


'Plug   in   the   "Mark   IV" 
and  on  with  the  show! 


.  .  .  then  reach  for  the  next 
8mm  subject  in  the  handy 
Telicase*    Portable    Library. 


.'«°°"C., 

WSSSBl^^ 

• 

scim  1  i««i  1  souiio  1           * 

■A. 
O 

TELIC,  INC.  /  Film   Center 
630  Ninth  Avenue,  New  York,  N.Y.  10036 
Gentlemen:  please  send  information  on: 
~'    Telicover  for   the    Fairchild    Mark    IV 
8  mm  Sound  Projector 

□   Telicase  Portable  Library  for 
8mm   MoviePak  cartridges 

"^    Fairchild   8mm   Sound    Projectors 

[~]   TELIC  Film  Production  Services 

Name 

Position 

Firm  

Address . 

City 


State . 


-Zip. 
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FEDERAL  A-V  PROGRAMS 

(CONTINUED  FROM  THE  PRECEDING  PAGE  85) 

pears  as  a  \olume  in  the  quiiiqui'iiiiial  ciinnila- 
tion  of  the  Libran's  S'ational  Union  CalaloR. 
both  the  printed  catalog  cards  antl  the  book- 
catalog  may  be  purchased  from  the  Card  Divi- 
sion, Librar>-  of  Congress,  Building  159,  Nav\' 
yard  Annex,  Wasliington,  D.C.  20541. 

The  Librar\'s  collection  of  motion  pictures 
comprises  about  82,000  reels  and  is  in  tne  cus- 
tody of  the  Prints  and  Photographs  Division  in 


AWARD-WINNING 
DOCUMENTARIES 

—  SINCE    1950— 
May  we  help  you? 

Avalon  Daggett  Productions 

BOX   14656      •      BATON  ROUGE,  LA. 


1.  Creative   Skill 

2.  Technical    Perfection 

3.  Prompt     Service 

...Th»THRti   MAJOR    COMPONINTS 
of   Ivery  MPS    Film 


MOIIIIH  PICIIIBI  SmVICI  CO. 


CI  RAl  (1     I 


OUR  IHIfllY-FIRSl  YfAR 
I2S    Hyde    St.    Son    Francisco,    Colif.    94102 
Tel:  415-673-9162 


35mfn  MOTION  PICTURE  •  B&W-COLOR 

OVER  10,000,000  FEET  OF  CLASSIFIED  MULTI- 
SUBJECT  FOOTAGE  IN  ALL  CATEGORIES  . . .  FOR 
DOCUMENTARIES,  TV  LIVE  AND  FILM  PRO- 
GRAMS. FILM  SERIES,  COMMERCIALS  AND 
EDUCATIONALS 

Libraries  include:  NBC  News  •  National  Asso- 
'  ition  of  Manufacturers  •  Miles  Library  •  Films 
tor  Industry  Color  Library  •  Also  Various  Produc- 
tion Libraries 

Call  Us  First!  JUO:  ON  2-6185 

333   W.   52nd   St,    New   York   City    10019 
Contact:  Maurice  H.  Zo  'ory 

HISTORICAL  AND  UP  TO  DATE  MATERIAL  TO 
FILL  PRACTICALLY  ANY  REQUEST  OF  FOOTAGE 


tlic  Reference  Department.  It  is  primariK  an 
archive  in  nature,  and  reference  service  is  lim- 
ited to  assisting  research  activities.  The  Libran.' 
does  not  lend  motion  pictures,  but  some  films 
may  be  copied  under  certain  conditions;  cop\ing 
ref|uires  the  signing  of  a  standard  agreement  con- 
cerning the  clearance  of  copjright  and  the  cop\ - 
ing  of  equivalent  footage  for  the  Library. 

The   National   Archives 

James  \\".  Moore,  Acting  Chief,  Audio-Visiuil 
Branch,    8th    St.    and    Pennsylvania    .Ave., 
N.W..  Washington,  D.C.  20408. 
Phones:    (202)  WO  3-649.3;  3-6725 
•  The   National   .Archives   is   the   repository   for 
47  miUion  feet  of  motion   picture   film   created 
by   75   Federal   agencies   and   several   important 
private  producers.  Films  are  accessioned  period- 
ically thereby  ensuring  an  ever-growing  collection. 
The  entire  National  Archives  collection  of  motion 
pictures  covers  the  period  of  1896  to  the  present. 
It  depicts   a  wide  range   of   subjects.   Its  docu- 
mentation  of  the  activities  of  American,  Allied 
and  enemy  forces  during  World  Wars  I  and  II 
is  of  particular  value. 

Some  of  the  more  significant  film  was  made 
by  the  U.  S.  Army  Signal  Coips,  the  U.  S.  Air 
Force,  the  U.  S.  Navy,  the  National  Park  Serv- 
ice, the  Department  of  State  and  the  Office  of 
War  Infonnation.  Complementing  these  holdings 
are  those  films  received  as  gifts.  Among  these 
are  Paramount  News  from  1940  to  1957;  Movie- 
tone News  from  1957  to  1963  and  the  March  of 
Time  series  from  1939  to  1951.  The  largest  and 
in  many  respects  the  most  significant  gift  col- 
lection is  the  recently  acquired  Ford  Motor 
Company  Historical  Film  Collection  depicting 
.American  life  from  1914  to  194.5. 

The  film  holdings  are  almost  completely  cata- 
logued in  a  !ibrar>-t\pe  card  catalogue.  Equip- 
ment is  available  on  which  film  can  be  viewed  b>' 
any  adult  having  a  serious  purpose.  No  loan  is 
maintained. 

The  National  Archives  has  a  photographic  lab- 
orator>'  which  is  fulK'  equipped  to  make  black 
and  white  reproductions,  35mm  or  16mm,  sound 
or  silent.  No  films  are  reproduced  without  the 
consent  of  the  depositing  agency. 


NATIONAL    DISTRIBUTORS:    UNITED    WORLD 

(CONTINLJIID   FROM   THE    PRECEDING   PAGE   64) 

capitulation   of  the  cumulative  total   audience   is 
supplied   each   month   together  with   information 
on   number  of  showings,   Ixiokings  and   the   like. 
Television  Department:  This  ilopartment  spe- 
cializes   in    the    distribution    of    client    sponsored 
films  to  commercial  and  educational  TV  stations 
utilizing  TV  station  contacts  of  MCA. 
TnEATHic.M.   Film   Department:    Through   this 
department,   arrangements   are  made   for  qualit\ 
theatrical   distribution   dates   utilizing   the   exper- 
ience  and    theater   contacts   of   the    parent   firm. 
Universal  Pictures.  The  latter  company  has  had 
over   50   years   experience   in   theatrical   distribu- 
tion and  was  the  first  orgain'/.ed  motion   i)icture 
company  in  the  industry.   United  also  makes  ar- 
ranHcmenls   for  its  sponsored   clients  through   its 
film  editing  staff  to  produc-e  35mm  prints  from 
existing  J6inm  prints  via  a  special  process.  These 
35mm  nrints  are  thereafter  exhibited  in  the  na- 
tion's   fneaters.    Professional    advertising    is    em- 
plo\ed  by  l^m'ted  in  (he  exploitation  of  its  clients' 
films  in  the  theatrical  distribution, 
NoN-TiiEATniCAL  DIVISION:  Clubs,  organizations, 
colleges,  universities,  men's  and  women's  groups, 
high    .schools,    agricultural    groups,    etc.    are    but 
some  of  the  authenws   supplied   to   their  clients 
by    this    division    of   Ignited.    I'ilm    showings    are 
arranged,     advance     booking     notices     supplied, 
monthly  reports  and  recapitulations  utilizing  au- 
tomatic business  machines. 

Spo\s()h-C;i;m;ratei)  DisTHinuTiON:  Where  a 
client  wishes  to  solicit  ;md  obtain  bookings  him- 
self, Uniteil  provitles  the  physical  handling,  in- 
spection,  storage  and  distribution   of  such  films 


utilizing    its    professional   experience   and 
ties.    Additional   services    include   "custom 
motion  and  national  research  can  ako  be  oh;  , 
imder  this  type  distribution. 

"Custom"  Services:  United  produces  a  "c\i 
ser\'ice  which  includes  promotional  kits  sii| 
(under  a  special  contract  .service  with  its  < 
by  United  to  each  film  audience.  This  gi\. 
sponsored  client  the  added  public  relatin 
feet  surrounding  each  local  community  fili 
tribution.  It  is  accomplished  by  United's  puUiiv, 
division  and  advertising  staff  which  pre  re 
special  news  releases,  f*m  guides,  adverl 
mats  and  special  posters  for  use  by  local 
exhibiting  audience. 

N.\TioNAL  Research  FACiLrriEs:  United  ha  ». 
gaged  a  national  research  organization  on  a  er. 
mament  basis  for  the  purpose  of  conduct!  i 
detailed  research  on  questions  of  importanct  u 
interest  to  its  clients.  Such  things  as  pref(  ad 
length  of  films,  content  and  the  like  is  obf*  ea 
from  audiences  throughout  the  countn'.  »1 


>il3 


Overseas   Distributor, 
of  Sponsored    Pictures 


INFORFILM 

Headquarters  Office: 

147  avc.  de  ruippodrome,  Brussels  5,  Bclgm 
Phone:  47.10.03-47.28.77 
Jan  Botermans,  General  Secretary 
MEMBER  COMPANIES 

Australia:  Sixteen  Millimetre  .Australia,  Box 

G.P.O.,  SdyTiey,  Australia. 

Belgium:    Sofedi,    147   avenue   de   rHippodnie, 

Brussels  5. 

Canada:    Modem  Talking  Picture  Service,   f5 

Leslie  Street.  Don  Mills,  Ontario. 

Denmark:    Erhver\enes   Film   Center,  22  K 

gergade,  Copenhagen. 

Finland:  Filmivhtima  Ov,  Kaisaniemenkatu  JV 

Helsinki. 

France:  Cefihn,  31  avenue  Pierre  ler  de  Seile, 

Paris  16. 

Cermanj':      Konferenz     der      Landesfilmdier"*, 

Hluinallce  59,  Bad  Godeslierg. 

Great  Britain:  Sound-Ser\ices  Ltd.,  Wilton  ' 
cent,  Merton  Park,  London  S.W.  19. 

Italy:  Difi.  3  Via  Domenico  Chelini,  Rome. 

Japan:    Educational    Film    Exchange,    3    CiU 
Nishi  6-Chome,  Chuoku,  Tokyo. 

Netherlands:    Technical    Film   Center,  Stadl^- 
<lcrslaau  152,  The  Hague. 
New  Zealand:  Inforfilm  Division,  The  H.  J.  ^ 
ton  C()inpan\   Ltd..  Box  2541.  .Auckland. 

Sweden:  Swedish  Council  for  Personnel  .Admip 
tr.ition.  Warfvinges  \'ag  26,  Stockholm  K, 

Switzerland:    Schmalfilm  Zentrale,   Eriachstr 

Bern. 

I'nitcd  States  of  America:   Modern  Talking  ^ 

ture  Service.   1212  Ave.  of  The  .Americas,  >* 

York,  N.Y.  10036.  ' 

European  Office:  32  Pont  Street,  London  S,\; 

Don. lid  W,  Lloyd,  in  charge. 

Backcroi'NI):  .An  inteniational  association  of  S|- 

cialK -selected  distributors  of  information.il  fill  ■ 

It  covers  a  large  part  of  the  world  with  a  potc 

tial  audience  of  579  million.   Import.anf  inten- 

tion;il  sponsors  are  alreatly  using  the  .ser\'ices  ' 

Inforfilm    for    international    circulation    of   tnr 

films. 

Services:  Inforfilm  members  relieve  sponv- 
i)f  all  the  administrative  and  physical  handli! 
of  films.  Interested  sponsors  can  ct)ntact  the  j 
forfilm  mendier  in  their  c-ountr\'  or  the  Gene' 
Secretariiit  in  Bni.ssels.  The  tariff  of  distributn 
through  the  ser\ice  is  $3.00  per  booking,  ini  • 
sive.  (Additional  listing  on  page  20 
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IN  20  YEARS  71  MAJOR  AWARDS . . 


.f 


to  films  made  by  Larry  Madison  tor: 

American  Airlines,  Inc.  •  American  Cyanamid  Co.  •  American  Hereford  Assn.  '  Amencan 
Institute  of  Certified  Public  Accountants  •  American  Motors  Corp.  •  //^erican  Telephone  & 
Telegraph  Co  •  Adolph  Coors  Co.  •  Ducks  Unlimited,  Inc.  •  Du  Pont  Co^  *  /°''^'^°^wi^M 
.  H2mble5?l&RefmingCo.  •  Monsanto  Co.  •  Outboard  Marine  Corp.  •  ^^n  Arjencan  ^^ 
Airways  •  Remington  Arms  Co.  •  Reynolds  Metals  Co.  •  Swift  &  Co.  •  Union  Carbide  Corp. 
•  U.  S.  Department  of  Interior   •    U.  S.  Information  Agency. 


m 


LARRY  MADISON  PRODUCTIONS,  INC. 

Ill  EAST  39TH  ST.   •    NEW  YORK.  N.Y. 


MOTION 
PICTURES 

SLIDE  FILMS 

FLIP  CHARTS  •  SLIDES 

SEYMOUR 
ZWEIBEL 
PRODUCTIONS 


Convenient 

Studio 

Facilities 


for  all  types 

of  production 
•  I. 


New  York  City 

gotham 
fi 


I  IIIM 

productions 
^inc. 


ELEVEN 

EAST 

44th  STREET 

NEW  YORK 

Murray  Hill 

2-4450 


1  1   EAST  44th  STREET  .  NEW  YORK  1  7 
Murray  Hill  2-4450  ^ 


Trends  iii  ihc  BUSINESS  of  Audiovisull 


Eastman  Kodak  Earnings  Up  l8''o; 
Company's  "Besl  Year  to  Date" 

■sir  A  sales  and  earnings  report  for 
1966  that  put  it  aniont;  America's 
top  growth  companies  has  been  is- 
sued by  the  Eastman  Kodak  Com- 
pany. Albert  K.  Chapman,  chair- 
man and  William  S.  Vaughn,  presi- 
dent, reported  consolidated  sales  of 
the  company  U.S.  units  for  1965 
at  $1,463,485,000  —  18  per  cent 
above  the  1964  figure  and  the 
highest  percentage  increase  in  14 
years. 

Eastman  Kodak's  1965  net 
earnings  were  reported  at  $247,- 
625.000  based  on  the  80,602,708 
shares  outstanding  at  the  year  end. 
There  were  18,500  more  share- 
holders in  '65  than  in  the  previous 
year. 

Summing  up  the  glowing  report. 
Chapman  and  Vaughn  stated 
"against  a  background  of  general 
economic  expansion,  the  com- 
pany's sales  and  earnings  rose  to 
new  high  levels  in  1965.  It  was 
Kodak's  best  year  to  date.  Ama- 
teur photographic  products  set  the 
pace.  There  was  good  progress 
also  in  commercial  and  profes- 
sional markets." 

According  to  the  latest  Kodak 
report,  the  film's  commercial,  pro- 
fessional and  industrial  photo- 
graphic sales  have  grown  at  an 
average  rate  of  9  per  cent.  The 
1965  sales  rise  in  this  area  was 
set  at  1 1  per  cent.  • 

m  *  * 

United  Shareowners  to  Honor 
Moviclab's  "Excellent  Relations" 

■ft-  Moviclab,  Inc.  will  receive  the 
1 965-66  Management-Shareowner 
Award  of  the  United  Shareowners 
of  America,  Inc.  for  "excellent 
relations"  with  shareowners,  it 
was  announced  by  Daniel  Eisen- 
berg.  Vice  President-Finance  of 
the  film  laboratory. 

United  Shareowners  of  America. 
Inc.,  the  nationwide  association 
which  fosters  and  develops  better 
understanding  between  manage- 
ment and  shareowners.  will  present 
the  award  at  Moviclab's  annual 
meeting  scheduled  to  be  held  at 
the  Moviclab  Ruilding  in  New 
York  City  on  May   lOtli. 

In  a  letter  received  from  Benja- 
min Javits,  USA  Inc.  president, 
and  Charles  E.  Wilson,  chairman 
of  USA's  National  Advisory  Com- 
mittee, announcing  the  award, 
Moviclab's  president  Saul  Jeffee 
was  told  "this  award  serves  as  our 
acknowledgement  of  your  contri- 
bution to  the  basic  and  proper 
erowlh   of  the    national  cconomv. 
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A  cross  section  of  American  sarc4 
owners  also  recognizes  thisfacti 
...  We  are  justly  proud  ofioiid 
efforts  in  this  direction."  • 


MPO  Vidcotronies,  Inc.  Rep  i. 
Higher  Sales,  Earnings  for  l> 

■;■■  The  annual  report  of 
Videotronics,  Inc.  for  the 
year  ended  October  31, 
shows  sales  for  the  year  at 
ord  high  of  $14,641,611. 
pared  with  sales  of  $12,2" 
for  the  previous  year,  a  19  i 
increase. 

Earnings    after   taxes   in 
were  $476,098,  which  was  lual 
to    $1.02    per    share    (combed 
Class  A  and  Class  B  shares  la 
the  preceding  fiscal  year  r 
come   after   taxes  was   S25 
or  $.54  per  share,  which  in 
19c'  per  share  resulting  fri'i     , 
sale  of  a  capital  asset. 

MPO  Videotronics,  one  othe 
nation's  largest  producers  of  ;l^ 
vision  commercials  and  sponMjed 
films    for    training,    sales   p: 
tion,  and  education,  is  nov^ 
ducing   a   first   full-length  feun 
for  theatrical  and  TV  rele;^  i" 
cooperation     with     ABC 
MPO  also  manufactures  an^ 
kets  an  8mm  sound  rcpeatin 
tion    picture    projector    for   ;lc> 
and  training  use.  Shares  are  tricii 
on  the  American  Stock  Exch.ic 

*  *       ♦ 
Motion  Picture.  Consumer  Plo 
Gains  Noted  by  Tcehnicolor.pc 
■ft-  Technicolor,   Inc.   rcvc;i 
net  sales  for  1965  were  $9( 
000  and  net  income  was  S 
000  —  a  drop  from  the  prc\>u: 
vear. 

The    Motion    Picture    Divot 
and    the   Consumer   Photocr.iw 
Division  led  ail  other  division'-  n! 
significant  gains.  Sales  of  T 
color's  cartridge-loading  pi' 
for    commercial    and    cdui 
use  were  considerably  higher  ai 
in  1964. 

Eversharp,  Inc.  has  dc\ 
a  new  Super-8mm  half-houi  .■• 
ridge  loading  sound  itrojccloro 
Technicolor,  Inc.  Plans  call 
introduction  in  1966. 

*  ♦        * 

Modern  Learning  Aids  to  Hall 
Avalon  Daggett's  Teaching  \i^ 

•;■-    Avalon    Daggett    ProductiM 
Baton    Rouge,    La.    prodiu 
educational  and  industrial 
pictures    has    appointed    "^ 
learning  Aids,  a  division  > 
ern  Talking  Pictures  Servi. 
as  the  distributor  of  its  cdut.ui" 
releases  to  the  nation's  school' 
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"FOLLOW  THE  LEADER"  BRINGS  MANAGER  SOME  FORCEFUL,  BASIC  CONCEPTS 

Facing  Up  to  Our  Crisis  in  Leadership 


nPHEREs  Concern  That  American  institu- 
-*■  tions,  both  public  and  private,  are  facing  a 
leadership  crisis  .  .  .  that  the  nation's  organiza- 
tions arc  in  danger  of  coming  under  the  leader- 
ship of  men  who  lack  the  confidence  to  lead. 
If  this  is  indeed  the  case  —  and  there's  a  grow- 
ing consensus  that  it  is  —  then  "Charlie"  has 
appeared  on  the  scene  none  too  soon. 

And  just  who  is  Charlie?  Charlie's  the  "hero" 
of  Follow  the  Leader,  a  16mm  color  motion 
picture  about  supervision  and  leadership  re- 
cently released  by  Henry  Strauss  &  Co.  of  New 
York.  Charlie's  also  a  puppet,  as  are  all  the 
characters  in  Follow  the  Leader,  artfully  fash- 
ioned to  portray  a  host  of  emotions,  attitudes, 
and  personality  characteristics  that  arc  seen  to 
have  a  significant  effect  on  the  relationship  of 
the  supervisor  to  the  people  he  works  with. 
Presenting  Basic  Ideas  on  Leadership 

Afforded  the  freedom  of  a  cast  that  can  do 
anything,  and  making  full  use  of  miniaturized, 
abstract  sets  that  actually  visualize  ideas  rather 
than  serve  as  mere  backgrounds  for  the  action, 
Follow  the  Leader  is  at  once  an  engaging  ex- 
ample of  the  art  of  film  and  a  unique  and  force- 
ful presentation  of  some  basic  ideas  on  leader- 
ship. Unique  and  forceful  enough,  anyway,  to 
be  awarded  a  First  Prize  for  excellence  by  the 
Society  for  the  Advancement  of  Management 
at  its  recent  Second  Annual  Management  Film 
Festival.  Charlie's  pride  can  only  be  imagined. 

But   the  real   importance  of  both  Charlie's 


theatrical  achievement  and  Follow  the  Leader's 
cinematic  excellence  lies  in  their  direct  response 
to  the  leadership  crisis.  For  Charlie,  as  seen  in 
Follow  the  Leader,  goes  through  it  all  —  from 
his  first  moment  of  panic  as  he  realizes  the 
burden  of  responsibility;  through  longer  mo- 
ments of  doubt  and  indecision  as  he  adjusts  to 
his  new  role;  to  his  final  moment  of  triumph 
as  he  recognizes  just  what  leadership  is  all 
about  and  how  he,  Charlie,  can  measure  up 
to  its  demands. 

The  Importance  of  Goals  and  Objectives 

What  Charlie  learns  during  the  11 -minute 
running  time  of  Follow  the  Leader  are  the 
basic  principles  and  practices  of  positive  super- 
vision and  leadership.  He  learns  the  importance 
of  sound  objectives  and  realistic  goals.  He  dis- 
covers how  certain  supervisory  methods  can 
waste  not  only  his  time  and  effort  but  the 
precious  human  energy  under  his  control.  He 
realizes  that  ".  .  .  new  conditions  .  .  .  demand 
new  kinds  of  knowledge,  new  flexibility,  new 
skill  in  dealing  with  human  beings."  He  learns, 
finally,  that  leadership  is  not  a  kind  of  mystique 
of  personality  but  simply  the  considered  appli- 
cation of  proven  methods  and  techniques. 
Charlie  meets  the  challenge  of  his  own  per- 
sonal leadership  crisis  and  emerges  a  winner. 

At  first,  however,  Charlie  saw  his  problem 
as  one  of  deciding  just  what  kind  of  leader  to 
be.  He  tries  on  several  different  types  of  leader- 
ship personalities:  "Good-time  Charlie"  to  get 


.\leel  (Jiarlie:  (in  arliulUj-ja-shionid  puppet  in 
"Folloic  the  Lcddcr"  who  rrco^nizcs  the  impor- 
tance of  sound  objectives  (he's  the  hero)  .  .  . 


"Or  maybe  you  ought  to  be  li)uj;li  .  .  .  di  i  i.siic  .  .  . 
C.lwrlir  the  ('.real  .  .  .  f^ct  ihciii  to  ohcy  ijoii  with 
no  questions  asked  (and  no  quarter  giveni)  .  .  . 


ntil 
hn 


How  docs  energy  get  lost,-'  Sn  !;/ir\  it  Liits 
locked  up  inside  .  .  .  frozen  encrf^y  .  chilled  by 
criticism  and  immobilized  by  inner  Ji>ubts  .   .  . 


Positive  leadership  ttuikrs  ciUTHij  (mnhdAe  for 
work  and  available  to  do  the  job  at  liand.  It's 
a   key  factor   in   tlw  film  "Follow   the   Leader." 


people  to  like  him;  "Chariie-the-Wisc"  t  win 
their  respect;  "Chadie-the-Great",  touglde^ 
cisive,  to  get  people  to  obey  with  no  qucioni 
asked. 

Charlie  Takes  on  Varied  Personality  Roj 

His  adopting  of  these  various  personali"  •' 
complete,  down  to  appropriate  costunu 
satisfying,  if  imaginary,  remarks  from  hiiur.. 
ordinates:  "That  Chariie  —  what  a  scit  f 
humor  .  .  .";  "Ask  Charlie  —  he  knows 
answers  .  .  .";  "Charlie's  strict  as  they  inic, 
but  he's  fair  .  . .  ." 

Charlie,  though,  soon  realizes  that  whcw's 
going  to  be  is  not  as  important  as  where  1  iu- 
tends  to  go.  Without  a  good,  strong  ser  o( 
direction  ".  .  .  he  can't  lead  anybody  anvMcre 
—  except  into  confusion."  The  visualizati|i  nf 
Charlie's  sense  of  direction,  of  the  pi: 
and  objectives  he  establishes,  and  of  the .... 
tion  of  them  to  the  over-all  goals  of  his  m- 
pany   provides   some  of  the  most  intc 
cinematographic  effects  of  Follow  the  I 
.  .  .  effects  which  result  in  some  of  the  lost 
essential  insights  into  the  basic  function  ( $»• 
pervision.   Charlie  seems  well  on  his  w; 
success. 

Full  Energy  of  the  Group  Is  Essential 

His  education  isn't  complete,  however 
he  discovers  that  the  attaining  of  his  an 
organization's  goals  is  beyond  the  capaci  ol 
any  one  person,  that  what  is  needed  is  th« 
full  energy  of  the  group,"  and  that  makirall 
the  human  energy  at  his  disposal  availab  tt 
do  the  job  is  the  special  and  primary  re*» 
sibility  of  the  supervisor-leader. 

Chariie  learns  of  the  pitfalls  and  barrier  ha 
lie  between  the  leader  and  his  goals  throih  i 
gallery  of  old-fashioned  leadership  types. Ik 
demonstrate  ably,  if  sadly,  how  the  skill,  bi  ns 
and  talent  at  their  disposal  are  dissipate  b] 
ineffectual  supervisory  methods.  All  of  ksi 
"leaders"  end  up  on  the  discard  pile,  fitl^ 
enough,  but  not  before  they  provide  CHl 
with  ample  reason  to  avoid  their  pathetic  lb 
takes. 

Charlie's  development  in  Follow  the  IfUi 
is  swift  but  thorough.  Objectives  in  sight  in 
dcrstanding  how  best  to  utilize  the  strenLt'  a 
others  in  achieving  a  common  goal,  Ch 
the   personification  of  a   new   kind  of  k  ti 
Representing  as  he  does  the  tens  of  thoiM* 
of  others  who,  properly  motivated  and  t 
could    assume   with   confidence   the   rc>, 
bilities  of  leadership,  Charlie  is  nothing » 
than  a  significant  part  of  the  answer  toJ» 
leadership  crisis. 

How  to  Obtain  This  Picture  for  Group  V 

Follow  the  leader  was  originally  prod  « 
by  the  Strauss  Company  for  Pan  Amciai 
World  Airways  where  it  is  currently  use  ii 
their  supervisory  training  programs,  ton 
the  Leader  is  now  available  for  general  d  " 
bution.  The  jnirchase  price  of  the  film,  togoc 
with  a  discussion  guide,  is  $17.^.00.  Prc\« 
can  be  arranged  at  a  cost  of  $10.00  whii  > 
applicable  towards  purchase.  Henry  Strau  i 
Co.,  y\  West  53rd  Street.  New  York  Cityir 
the  sole  distributors.  ' 

*        *        * 

vV  Reviews  of  other  current  and  useful  1^ 
are  offered  on  pages  96,  108,  110,  116,  ' 
and  throughout  the  back  pages  of  this  i;* 
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\'hat  Do  These  Films  Have  in  Common? 


"This  is  Chemstrand" 
CHEMSTRAND  COMPANY 


"Fashion  Horizons  U.S.A." 
ESQUIRE  MAGAZINE 


"The  Hidden  Disease" 
fM  RAY  PHARMACEUTICAL  CO. 


"Paradox" 
DU  BARRY 


"Shoclk" 
WARNER-CHILCOTT  LABORATORIES 


"Come  Grow  With  Us" 
INDIANAPOLIS  Y.  M.  C.  A. 


"Fertility  Control" 
ELI  LILLY  AND  COMPANY 


"Coty  American  Fashion  Critics'  Auards" 
COTY 


"Innoiar—Vet" 
McNEIL  LABORATORIES 


They  Are  Representative  of  the  26  Films  Prod  need  in  ig6j  by: 

AEGIS  PRODUCTIONS,  INC. 


31    PARK     AVENUE     SOUTH 

For  a  Fresh  Approach 
to  Industriid  &  Sciet/tific  Fihns- 


N  n  W      YORK 


NEW     ^'  O  R  K     10016 


Contact:  Sid  Milstcin,  President 
Phone:  (212)  MU  4-7450 


•RODUCTION  REVIEW 
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HENRY  USHIJIMA  FILMS,  INC. 
A  FIRM,  A  SYMBOL,  AND  A  NAME 
KNOWN  WORLDWIDE 

Challenge  Is  our  forte,  whether  It's  current  productions  such  as  a 
documentary  film  report  for  the  City  of  Chicago  or  a  TV  color  series— 
(Golf  With  Sam  Snead,  a  new  NBC  network  show  sponsored  by  Firestone 
that  will  start  Saturday,  March  26,  and  run  for  13  weeks  at  5:30  p.m.  EST.) 
You'll  find  the  mark  of  Henry  Ushijima  on  a  wide  variety  of  film  projects. 
It  is  a  mark  that  has  emerged  from  three  decades  of  experience,  success 
and  service  In  the  dramatic  use  of  motion  pictures  and  slidefllms  to 
solve  problems.  Intensify  information  and  motivate  people. 


HENRY  USHIJIMA     ILMS,  INC. 
1101  Harrison  Avenue 
Park  Ridge,  Illinois 
Area  Code  312—698-3331 


Names  That  Made  NEWS  inCommunicalins 


Drotning  to  Head  American  Oil's 
Bell,  Subsidiary  of  Raytheon  Co. 

;■  Coninuinications  Services,  new 
public  relations  division,  has  been 
set  up  to  "expand  and  strengthen 
American  Oil  Company's  internal 
and  external  communicalions  pro- 
grams" according  to  that  com- 
pany's public  relations  director, 
James  M.  Patterson. 

Phillip  T.  Drotning  has  been 
named  manager  of  the  new  divi- 
sion. Prior  to  joining  American 
Oil's  parent  company,  Standard 
Oil  Company  (Indiana),  a  year 
ago,  Drotning  was  special  assistant 
in  the  Administrator's  office  of  the 
National  Aeronautics  and  Space 
Administration,  Washington,  D.C. 
He  previously  served  as  vice-presi- 
dent, public  relations,  for  North- 
west Orient  Airlines,  Inc.  and  as 
executive  secretary  to  Governors 
Rennebohm  and  Kohler  of  Wis- 
consin. 

In  other  moves  at  American  Oil, 
H.  H.  Hardy,  manager  of  field 
services,  will  assume  responsibility 
for  press  relations  as  well  as  con- 
tinuing his  supervision  of  the  area 
operations  and  other  field  services 
of  the  department.  John  Canning 
has  been  appointed  manager  of 
press  relations.  Arthur  R.  Kuhl 
will  continue  as  manager  of  crea- 
tive services  in  the  communica- 
tions services  division.  • 


Ralph  Mueth  Directs  Audiovisuals 
at  Southwestern  Bell  Telephone 

•f^c  H.  Ralph  Mueth  has  become 
audio-visual  supervisor  for  the 
Southwestern  Bell  Telephone 
Company  in  its  general  public  re- 
lations department  at  St.  Louis. 
Southwestern  Bell  operates  in  Mis- 
souri. Kansas,  Oklahoma,  Arkan- 
sas, Texas  and  a  portion  of  Illinois. 

Prior  to  his  appointment,  Mueth 
was  a  public  relations  supervisor, 
assigned  to  the  company's  Mis- 
souri-Illinois headquarters  in  St. 
Louis.  He  joined  the  company  in 
1954  as  an  advertising  copywriter, 
was  formerly  in  the  St.  Louis  bu- 
reaus of  the  United  Press,  Interna- 
tional News  Service  and  with  the 
St.  Louis  Cardinals  professional 
baseball  club. 

While  a  member  of  Southwest- 
ern Bell's  public  relations  staff, 
his  exhibit-display  program  was 
awarded  four  gold  first-place 
medals  in  the  International  Ex- 
hibit-Display Award  competitions 
held  in  1963,  1964  and  1965.  Two 
of  the  awards  were  given  for  work 
clone  in  the  past  year.  • 


Elect  Kreiman  as  Vice-Present, 
GM  of  Technicolor  Pace  Di\.ioo 

.-.■  Robert  T.  Kreiman  has  ccn 
named  vice-president  and  gcrral 
manager  of  the  new  Pace  Di\ion 
of  Technicolor.  Inc.  accordii  to 
an  announcement  by  Paul  W.  isj. 
nacht,  president. 

Technicolor's  Commercial  ind 
Educational  branch  has  now  ^n 
raised  to  divisional  level  am  re- 
named the  PACE  Division  to  ore 
closely  identify  it  with  the  inu- 
facture  of  Projectors  and  Aiio- 
visual  Equipment  and  accc^ 

Kreiman,  who  has  served 
nicolor,  Inc.  for  four  years  , 
eral  manager  of  the  Comr. 
and  Educational  branch,  will 
his   office   in   the    Pace   Divion 
headquarters.     Location    of  the 
modern  production  facilities    in 
Costa  Mesa,  California.  • 

*       *       * 

Webb  Presides  at  F.  K.  Rockl; 
lames  Ebling  Now  Vice-Presijot 

A-  A  promotion  and  a  staff  ;(ii- 
tion  have  been  announced  b\.be 
board  of  directors  of  F.  K.  Rtk- 
ett  Productions,  Inc.,  Hollyw  id- 
based  film  production  compa:. 

Stanton  Webb,  who  sene<as 
administrative    vice-president  nd 
associate  producer  since  19."^' 
elevated  to  the  position  of  ; 
dent     and     executive     prodia. 
Webb  has  had  many  years  proiK 
tion  experience  in  the  motion  I 
ture   industry  along  with  anj 
ecutive  background  in  several  | 
joT  ci>rporations. 

Lt.  Col.  James  Ebling  (Ul 
Ret.)  has  been  appointed  toS 
the  post  of  vice  president  and  o- 
duction  coordinator  at  RocltL 
While  serving  with  the  Inspect 
General  of  the  U.S.  Air  Fc*, 
Col.  Ebling  had  over  200  nio|« 
pictures  to  his  credit.  In  his  w 
position  he  will  be  primarily  e- 
sponsible  for  budget  and  prcxt- 
tion  control  of  all  film  producm 
in  the  sponsored  field.  • 

»  *  « 
Elect  Butler  President  of  Dagi 
Bell,  Subsidiary  of  Raytheon  o- 
:':;  Joseph  W.  Butler  has  bn 
elected  president  of  Dagc-1'1 
Corp.,  Michigan  City,  Ind.  s>- 
sidiary  of  Raytheon  CotapH- 
Dage-Bell  manufactures  closed  r- 
cuit  TV  systems  and  language  tl 
learning  laboratories  for  school 

Butler,  who  succeeds  Patricll- 
Clancy  at  Dage-Bell  Corp.,  joi  i 
Raytheon  in  1959  and  scrvcdn 
various  management  and  ma'- 
facturing  posts  in  the  Missiles  S** 
terns  Division.  * 
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How  do  you  measure  quality  in  film  transfers? 


You  know  it  when  you  sec  it!  Your  eye  is  our  judqc.  Tliat's 
why  we  demand  perfection  in  clarity,  definitu)n  and  true  t^rey 
scale.  We  get  perfection  by  complete  control.  All  of  our  work 
is  done  under  one  roof...  a  unique  way  of  operating  in  our 

V  industry.  And  we  feel  the  results  arc  worth  it.  So  do  our  clients 
—companies  like  ami^rican  motors,  mgm-tui.ksti'DIo.s, 

I  MCA-TV,  HHATH  DK  ROCIHEMONT,  even  AMPl-.x.  Their  names 


tell  you  a  lot  about  our  standards.  But  there's  a  better  way  to 
tmd  out.  Try  us.  We  offer  "in  by  9  — out  by  5"  processing  — with 
your  transfer  jetting  back  the  same  night.  And  optimum  quality 
is  guaranteed  (backed  by  two  decades  of  expert  Hollywood 
technology).  If  you  believe  your  eyes  call  Acme  Film  Labora- 
tories, Inc.,  Hollywood,  1161  No.  Highland  Avenue,  Holly- 
wood 4-7471;  New  York.   lOO  Madison  Avenue,  HA  l-34()(). 


Acme  Film  Transfers 


A^ 


produced 
these  shows 
,  this  year? 


THE  HEAT'S  ON 

THE  ABOMINABLE  NO-MAN 

THE  PERSONAL  TOUCH 

EASY  AS  1-2-3 

PERSONALIZED  DEPOSIT 
TICKETS 

PROPER  PERSONAL  PLANNING 

THE  CHALLENGE  OF  THE  '70s 

THE  WONDERFUL  WORLD 
OF  BOY'S  LIFE 

TELEPHONE  BOOK 
DELIVERY  PROCEDURES 


THE  MAN  ON  YOUR  HORIZON 

WHERE  TO  PLAY  IN 
THE  CARIBBEAN 

COME  TO  NEW  YORK 

TELLERS  ARE  SPECIAL 
PEOPLE 

IT'S  GOT  HEART 

KNOW  YOUR  BANK 

•  10  TRAVEL  FILMS 

•  5    MEDIA   FILMS 

•  6    BANKING    FILMS 

•  3    FASHION    FILMS 

•  2   ELECTRONIC   FILMS 

nearly  350  minutes  of 
thrilling  film  moteriall 


that's  wliol 


ROSSMORE  PRODUCTIONS  AND 
SELLING  METHODS,  INC. 

50  EAST  42  ST..  NEW  YORK  10017 
(212)  MU  ^.3625 


SIGHT  &  SOUND 

F«&B/Ceco  President  Reports 
An   Upturn   in   N.   Y.    Production 

i^  Arthur  Mornian,  president  of 
F&B/Ccco,  professional  motion 
picture  equipment  suppliers,  has 
rept)rtcd  that  film  production  in 
New  York  has  taken  a  definite 
upturn  in  19A6. 

Camera  and  lighting  equipment 
rentals  for  January  and  February 
are  up  over  30  per  cent  from  the 
corresponding  period  last  year  and 
are  continuing  to  climb. 

Also  advance  bookings  for  the 
near  future  throLigli  ne.xt  summer 
are  well  ahead  of  last  year. 

Mr.  Florman  said.  "It  looks 
like  New  York  is  making  a  film 
production  comeback  after  the 
slowest  16  month  period  in  ten 
years.  The  trend  of  shooting  TV 
commercials  in  California  had  to 
reverse  itself  eventually,  because 
there  was  no  real  reason  for  it 
to  have  gone  there  in  the  first 
place.  New  York  facilities  and 
talent  for  commercials  arc  second 
to  none  in  the  world.  TV  shows 
and  series  are  another  matter,  and 
except  for  those  needing  a  New 
York  locale,  have  always  been 
filmed  in  Hollywood.  When  New 
York-style  shows  are  needed, 
tiiey'll  be  done  here  again. 

"Florida  is  also  coming  u|i  rap- 
idly as  a  film  producing  center," 
Mr.  Florman  added,  "but  it  is 
drawing  most  of  its  business  away 
from  California.  Chicago  and  De- 
troit. The  latter  two  cities  are  los- 
ing what  television  production  they 
had  because  of  climate  and  scar- 
city of  talent,  equipment  and  train- 
eil  Icchnical  personnel. 

"It  looks  like  1966  will  he  one 
of  the  big  years  for  New  York 
film  production."  he  conchuicd,  • 

"Color  Television  Test  Film"  is 
Available  from  SMPTE,  N.  Y. 

The  -Society  of  Motion  Picture 
and  Television  F.nginecrs  has  re- 
leased a  new  Color  Television  Test 
Film  for  use  by  laboratories,  tele- 
casters,  manufacturers,  producers 
and  agencies  as  a  "reference  print" 
for  subjectively  evaluating  color 
release  prints  and  color  television 
transmission  systems  and  in  per- 
forming c|uality  control. 

With  the  inilustry  striving  for 
unilormity.  wide  use  of  this  film 
between  film  laboratories  and  tele- 
casters  will  result  in  a  major  stej-) 
toward  effecting  a  consistent  match 
of  color  release  prints  to  be  re- 
produced on  television.  Satisfac- 
tory reproduction  of  this  film  or  of 
the  companion  set  of  eight  2x2- 


inch  slides  containing  sn,^ 
scenes,  should  indicate  goodre- 
production  of  other  materials  jth 
similar  color  balance  and  conia 
range. 

The  film  as  produced  in  16kn, 
35mm  and  2x2  inch  slide 
mats  is  intended  to  serve  the 
laboratory  and  telecaster  a 
"representative  material"  to 
jectively  evaluate  product  for 
sity  and  color  balance  and  ; 
final  subjective  evaluation  of  he 
performance  of  color  televbn 
transmission  systems,  after  he 
chain  has  been  properly  set  i 

The  Color  Television  Test  i  m 
incorporates    a     narrative    scid 
track   in   addition  to  the  instc- 
tional  literature  supplied.  Inqu 
may  be  directed  to  SMPTE 
East  41st  St..  New  York. 
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Post  Office  Ruling  Now  Perns 
Instructions  to  .Accompany  Fii 

.\n    important    new    rulini; 
garding   postage   payment  on 
structions    accompanying    pri 
film     shipments     has     been 
nounced  by  the  General  Counts 
office  of  the  Post  Office  Defjt. 
ment. 

Whereas  in  the  past  instructfis 
acct)mpanying  films  were  not 
empted  and  private  carriers  \^ 
required  to  pay  postage  to  the 
partment  for  these  items,  the 
ruling  places   film   instruction!  in 
the  same  class  with  bills  of  ladg. 
freight  bills  and  invoices  that 
company  shipments.  The  new 
terpretation   is   applicable  onl 
the    instructions    accompany 
directly  relate  to  films  shipped  ir 
processing. 

The  Department  points  oui  n 
films  and  instructions  shipJ 
through  regular  mail  channels  -ll 
be  subject  ti>  usual  mail  chargt 

Exemption  privileges  coveiig 
|irivately-shi|iped  films  do  not  v 
ply  if  the  instructions  contain  i- 
formation  other  than  the  size,  il- 
or.  number  of  prints  and  i''"' 
processing  data.  ' 

*  «  • 

BUYERS    READ    BUSINESS    Sc 


PROFESSIONAL 

TITLE  Typographer 


and 


Hol-press  Crallsmei 

SINCE    1938 

\\  riu  for  FRBE  irf'^' 


KNIGHT  TITLE  SERVM 

M5  Wcsf  4S()i  il..  New  folk.    ' 
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THIS  FILM  PRODUCER  HAS  INDEED  ''ARRIVED''! 

r 


S  Y  N  C  R  0 


announces  the  truly  unique,  cost-saving 


PRODUCER'S     Rental    Equipment    Plan 


Now  get  complete  film  rental  equipment  to  fit  any 
)0b  (16  or  35mm)  from  the  smallest  industrial  to 
the  largest  theatrical  at  special  low  package  rates! 
Meets  the  requirements  of  your  flexible  shooting 
schedule  and  varied  production   problems! 


Choose  from  our  large  inventory  of  new  and  highly 
maintained  equipment.  We  quick-load  and  deliver  on 
our  own  trucks  DIRECTLY  TO  YOUR  SHOOTING 
LOCATION!  All  equipment  is  guaranteed  to  be 
trouble-free  for  quick  setups! 


At 
Vit 

your 
'ginia, 

instructions 
to  Bangor. 

we 
Mai 

truck  directly  to  any 
ne.  west  to  Cleveland 

of  33 
Ohio 

major 
—  and 

cit 
ar 

es  from 
lywhere 

Richmond, 
in-between! 

I  Send  noil-  for  your  copy  oj  our  romplrlr  ratr  card 

i  or  plinnr  [or  Hirrrt  riiintfilinns. 


SYNCR0N    CORPORi 


UVMCfly 


WALLINGFORD 
CONNECTICUT 
203-269-4465 
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Brief  Reviews  of  Current  Sponsored  Films 


Quaiity-Bilt 

Film  Shipping  Cases 

•  Best  quotity  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holder 
with  postive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER      "QUAUTYBILT"      ITEMS: 

Salon  Print  Shipping  CaMi 

Sound  Slidefilm  Shipping  Caiei 
(for  Transcriptions  &  Filmstripi) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

Write  direct  to 
manujacturer  for  catalog 

m.  SCHUESSLER 

361  W    Superior  St.,  Chicago  10,  III 


LAB  SPECIALISTS 

SINCE  1936 

8mni  SILENT 
16mm  SILENT -SOUND 

BLACK  &  WHITE  PRINTS  ONiy 

T/iaf  means; 

SPiCiAl  SKILLS   .   .   . 

SPfCMl    CARE    .    .    . 

PIUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY      "GOOD"     PRICES 

on 

QUANTITY   WORK 

Try  us 

MODERN  MOVIES,  INC. 

83}  Col*   •   Hollywoad  38,  Calif. 
Hollywood  4-7293 


Norton  Company's  Color  Picture 
Shows  "Adventures  in  Abrasives" 

,.  A  new  25-niinutc  color  film 
describing  the  manufacture  of 
grinding  wliccls  from  raw  material 
to  finished  product  has  been  re- 
leased by  the  Norton  Company, 
Worcester,  Mass.  Entitled  Adven- 
tures in  Abrasives,  the  film  is  nar- 
rated by  Lowell  Thomas. 

Scenes  were  shot  in  the  jungle 
areas  of  Surinam  where  expansive 
deposits  of  bauxite  (used  in  the 
manufacture  of  aluminum  oxide 
abrasive)  are  mined;  in  Chippewa, 
Canada,  home  of  Norton  Compa- 
ny's electric  furnace  plants  which 
transform  crude  bauxite  ore  into 
abrasive;  and  at  Worcester,  Mass., 
the  site  of  Norton's  principal  man- 
ufacturing operations. 

Adventures  in  Abrasives  points 
up  the  special  technology  and  care- 
ful controls  required  to  manufac- 
ture modern  grinding  wheels. 

The  film's  executive  producer 
was  Milton  W.  Sebring,  manager 
of  audio-visual  services.  Technical 
consultant  was  Enfried  T.  Larson, 
former  editor  of  technical  publica- 
Uons.  Bay  State  Film  Productions 
of  Boston  and  Springfield,  was  the 
producer.  • 

*        >»        * 

Ships'  Role  in  World  Trade  is 
Told  in  New  Volkswagen  Picture 

■V  The  Way  of  a  Ship,  a  new 
color  film  sponsored  by  Volks- 
wagen, tells  the  story  of  ships 
around  the  world  and  the  role  they 
play  in  international  trade.  Stars 
of  the  film  are  the  ships  them- 
selves, with  the  leading  role  taken 
by  the  Johann  Schulte.  one  of  the 
newest  and  largest  in  the  68-unit 
Volkswagen  fleet  that  delivers 
about  5,000  cars  daily  all  over 
the  world. 

The  script  was  written  by  Nich- 
olas Monsarrat,  author  of  The 
Cruel  Sea  and  other  books  about 
ships  and  seamen.  Narration  of 
the  film  is  by  Hans  Conried. 

The  picture  is  the  sixth  in  a 
series  of  internationally  distributed 
films  produced  by  Marathon  In- 
icrnational  Productions  for  Volks- 
wagen. Distribution  is  being  han- 
dled by  Modern  Talking  Picture 
Service. 

Tlie  Way  of  a  Ship  was  photo- 
graphed in  the  open  seas,  in  win- 
ter and  summer,  and  in  harbors 
of  Holland,  Italy,  Germany,  Ja- 
pan and  the  U.S.  It  shows  the 
never-ending  work  of  the  worlds 
ships  —  cargo  vessels,  passenger 
ships,  the  family-run  craft  of  Eur- 
opc '^  inland  waterways,  and  tugs. 


Facts  on  SI  I   Million  Market  in 
"Wonderful  World  of  Boys'  Life" 

V  Tiie  Wonderjul  World  of  Boys' 
Life  is  a  new  12-minute  promo- 
tional motion  picture  designed  to 
present  facts  and  figures  of  the 
$1 1  billion  male  youth  market  — 
in  an  entertaining  and  persuasive 
way  —  for  advertisers  and  their 
agencies. 

■"This  energetic  market  is  insat- 
iable," the  film  states,  "It  is  down- 
right fierce,  passionate  in  its  loyal- 
ties, laughing  at  barriers,  rooting 
loud  and  heartily  for  what  it  be- 
lieves in,  rejecting  and  selecting 
with  equal  enthusiasm  —  and  it 
is  reached  exclusively  by  one  and 
only  one  magazine:   Boys'  Life." 

The  film  goes  on  to  cite  a  rap- 
idly rising  circulation  — -  now  two 
and  a  half  million,  exceptional  edi- 
torial quality,  advertiser  successes 
and  the  teen-ager's  potent  influ- 
ence on  major  family  purchasing: 
decisions. 

Accompanying  these  words, 
spoken  by  narrator  John  K.M. 
McCaffery  and  written  by  Satur- 
day Review  columnist  John  Fuller, 
are  lively,  handsome  visual  se- 
quences depicting  youth  at  work 
and  at  play. 

Filmed  on  location  in  Connecti- 
cut and  Florida,  the  picture  was 
directed  by  Bill  Buckley,  photo- 
graphed by  Jules  Sindic  and  Va- 
chel  Blair,  and  produced  by  Anne 
Roller,  of  Rossmore  Productions, 
New  York.  It  was  supervised  by 
Boys"  Life  promotional  director, 
Robert  L.  Goldsmith. 

The  Wonderful  World  of  Boys' 
Life  will  be  shown  to  gatherinus 


market  areas  of  the  counir  dur 
ing  the  next  few  months.  IhIimm 
desk-top  presentations  will  20  bi 
made  by  Boys'  Life  reprc-nta- 
lives,    using    Fairchild    Mai  IV 

8mm  sound  projectors.  , 

<        *       » 

Role  of  Welcome  Wagon  Se  ice 
Explained  in  Two  Color  Fils 

■i'-:  The  Welcome  Wai;on  amOp. 
poriuniiies  are  two  new  filn  ex- 
plaining the  functions  of  theVd- 
come  Wagon  organization  ar  ex- 
ploring   the    many    reward- 
work  offers  Welcome  Wagm 
esses.  The  films  are  presenti  a< 
a  public  service  by  WelcomcA'a- 
gon    International,    Inc..  am  ar< 
distributed  nationally  throi: 
sociation    I'ilms,    Inc.   The 
produced  by  Wilding,  Inc. 

The  Welcome  Wagon  (2.s  iin 
color)  is  the  story  of  5. OCX)  wner 
who   serve   their   eommuniti   a; 
Welcome    Wagon    hostesses.  ITx 
film  explains  what  WelcomeA'i- 
gon  is  and  follows  several  hi' 
in  their  daily  visits  to  ne\'.. 
in  the  community.  In  additio  tb( 
film  points  out  other  hostess  liv 
ities  such  as  visits  to  familiesele 
brating  a  special  occasion,  i 
ences   with    religious   leadu 
important  meetings  with  busess 
men    —    all    showing   how  le* 
women  form  a  dynamic  andnte 
gral  part  of  community  lift 

Opportunities    (31    min.. 
is  a  filmed  panel  discussionvitj 
five  Welcome  Wagon  sup^ 
who  talk  about  the  challen;: 
portunities    for    personal 
and    service    with    the    \\i.i." 
Wagon  organization.  These  m 
en  from  all  parts  of  the  coitr 
give  their  reasons  for  goinunu 
Welcome   Wagon   work   andlis 
cuss  their  field  exjierienccs.      < 


of  advertising  men  in  most  major 

Narrator  John  K.  M.  McCaffery  (ncalcd)  checks  script  for  Hoys'  Lifii* 
as  (left  to  rifiht)  director  Bill  liiicklctj;  producer  Anne  Kollcr.  Roln  L 
('•oldsiiiitli  (ihc  tniifiazittc'.s  promotion  director):  and  ii.ssl.  fnoducer  )p 
/■.'//(  ;i  Sliiill  iciitch  (illcitlivcly  during  rccordinfi  al  Manhaltan  Sound  StiilW 
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Empire  Photosoiind  is  our  name 

The  world  is  our  soundstage 
Minneapolis  is  our  home 

There  is  a  world  of  \Noiider  everywhere.  Last  year  we  found  it  in  Tokyo,  the 
year  before  in  Bombay  .  .  .  and  before  that  over  tlie  Fnr^lisli  ooiinlryside. 
We're  experts  at  finding  it  .  .  .  even  at  our  own  door.-ilcp.  \^'e"re  producing  a 
35mni  color  fihn  on  the  wonders  of  our  city.  Vi'c'vc  found  wonder  in  16nini, 
35mni,  and  TOmni.  May  \vc  help  you  find  itY 


. 


^ 


MAIN  STUDIOS  &  OFFICES:  4444  W.  76TH  STREET 
PHONE  612-920-3020    •    CABLE:  EMPS     •    TELEX  029-5317 
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MINNEAPOLIS.  MINNESOTA,  55435 
•    AGENTS:  London,  Rome,  Tokyo,  Bombay 
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There  are  no  beards,  sandals,  sunglasses  or  shaggy  locks 
at  Centron.  Meeting  any  member  of  our  staff,  you  might 
be  inclined  to  exclaim,  "Why,  he's  just  as  normal  as  I  am!" 
if  you  believe  (as  we  do)  that  genius  is  best  expressed  in 
the  quality  of  a  production,  then  you've  got  the  real  pic- 
ture of  Centron. 

Following  is  a  list  of  those  for  whom  we  have  recently 
competed  productions  or  have  work  in  progress.  As  with 
others  in  the  market  for  successful  films,  these  clients 
normally  turn  to  Centron  for  Kookless,  quality  productions. 

AC  SPARK  PLUG  DIV.  OF.  GENERAL  MOTORS 

AMERICAN  MEDICAL  ASSOCIATION 

CITIES  SERVICE  GAS  CO. 

GENERAL  ELECTRIC  CO. 

HALLMARK  CARDS  INCORPORATED 

LENNOX  INDUSTRIES  INC. 

ELI  LILLY  &  COMPANY 

McGRAW-HILL 

MONSANTO 

THE  MOTT  FOUNDATION 

PHILLIPS  PETROLEUM  COMPANY 

SKELLY  OIl  COMPANY 

SUNRAY  DX  OIL  CO. 


o 


centron  corporation 

MOTION   PICTURES'SALES   MEETI  NSS  •  SOUND   FILMSTRIPS 
1621    WEST   NINTH    •    LAWRENCE,    KANSAS    •   Viking   3-0400 


McGraw-Hill  Offers  First  8mm  Somid  Fi 


ns 


Heleasi'  Hiiim  Optical  Suuiicl 

lytcGRAW-HiLL  Text-Films  has 
■'■"  announced  the  release  of  its 
first  two  scries  of  science  films  in 
8mm  optical  sound.  Tiie  scries'  — 
Planet  Earth  and  General  Science 
—  each  contains  thirteen  films.  In 
8mm  optical  sound,  they  will  cost 
significantly  less  than  their  cor- 
responding I6nim  color  versions. 

Albert  J.  Rosenberg,  vice-presi- 
dent and  general  manager  of  Mc- 
Graw-Hill's Te.xt-Films  Division, 
announced  that  "as  the  program 
develops,  and  it  is  developing  rap- 
idly, we  will  be  offering  a  wide 
selection  of  subjects  in  Smm.''  He 
went  on  to  point  out  that  "the 
development  of  Smm  optical  sound 
films  is  the  most  significant  ad- 
vance in  years  in  the  audiovisual 
industry." 

The  low  cost,  high  quality,  and 
convenience  of  8mni  optical  sound 
films  may  make  possible  greatly 
expanded  use  of  audio-visual 
teaching  in  the  classroom  —  add- 
ing a  whole  new  dimension  to  edu- 
cation. Prints  arc  not  only  relative- 
ly inexpensive,  but  also  light- 
weight, easy  to  handle  and  con- 
venient to  store.  It  is  now  eco- 
nomically feasible  for  individual 
teachers  to  have  8nim  equipment 
for  their  own  classes,  rather  than 
have  to  wait  for  availability  of 
basic  16mm  audio-visual  library 
materials. 

The  development  of  McGraw- 
Hill's  new  8nim  optical  sound  film 
has  overcome  a  major  deterrent 
to  the  use  of  8mni  in  the  past. 
This  new  format  is  "Smm"  in 
name  only  —  because  the  picture 
frame  itself  has  been  greatly  in- 
creased in  size,  assuring  picture 
brilliance  and  clarity  comparable 
to  16mm,  with  a  full-size  optical 
sound  track  making  the  sound  as 
permanent  as  the  picture. 

Smm  equipment  is  particularly 


Prims  of  26  ScieiH-e  Filln^ 

suitable  for  small  group  use  ,i,u 
is  therefore  especially  valuab  In 
the  individual  classroom,  fhc 
small,  compact  Smm  projdor, 
made  by  Viewlex,  Inc.,  ca  bf 
carried  easily  from  room  to  r)m, 
enabling  teachers  to  supplceni 
the  1 6mm  material  in  their  s(ool 
film  libraries  with  Smm  marial 
for  specific  classes.  • 

*        *       » 

Laser  Television  System,  Canri 
Developed  by  Perkin-Elmer  (rp. 

i<  A  development  that  les^ 
five  years  ago  would  be  attn 
to  the  pages  of  science  fiion 
literature  was  announced  by  er- 
kin-Elmer  Corporation  of  or- 
walk.  Connecticut,  Consisting  fa 
so-called  laser  television  syjm, 
it  features  the  recording  and  ro- 
jccting  of  TV  images  in  a  sllio 
requiring  no  studio  lights  orex- 
ternal  sources  of  illumination. 

The  term  "laser"  is  an  acro/m 
for  light  amplification  by  the  sm- 
ulated  emission  of  radiation,  nt 
demonstrated  as  recently  as  lil. 
the  light  from  laser  is  highly»- 
hercnt.  pure,  bright  and  mio- 
chromatic. 

The  laser  TV  camera,  dicl- 
oped  as  an  extension  of  Pcrlis- 
Elmer's  work  in  optical  scanng 
and  laser  illumination,  scans  b- 
jects  with  narrow  beams  of  ed 
laser  light  with  the  result  that  cy 
are  illuminated  on  the  TV  nioior 
as  if  in  daylight  brightness,  he 
intensity  of  the  laser  beam  i- 
below  the  level  said  to  en^  > 
the  vision  of  human  subjects. 

According  to  Marvin  J,  Fenfl. 
manager  of  Laser  llluminam 
Systems  of  Perkin-Elmer  off 
uses  for  laser  beams  are  as  II- 
weather  landing  aids  for  aire  It 
covert  surveillance  for  law  a- 
forcement  agencies  and  for  slly 
of  nocturnal  animal  behavior.  • 


II.  LEKOY  VANDERFORD 

Consultant 

AUDIOVISUAL  CO  IM  !>!  U  N  I  C  A  T I  O  N  S 

MOTION   PICTURES  •  CLOSED-CIRCUIT  TELEVISION 
I'ortnerly  Film  Production  Manager,  A.  T.&T.  Co. 


1051  Villa  View  Drive 
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FOR  EUROPE'S  FINEST 

in  FILM  PROCESSING 
AND  PRINTING! 

SPECIFY   THE 


THE  FILM  MEDIUM  IN  INTERNATIONAL  MARKETING 

How  to  Reach  26  Million  Customers  Abroad 


"^ 


LABORATOIRES 

16nini 

REVERSAL 

NEGATIVES 

POSITIVES 

EKTACHROME 


16mm 

DUPLICATES 

COLOR-TO-COLOR 

A  &   B  ROLLS 


Same  Day  Service 
on  Television  Films 


•  EASTMANCOLOR 
35MM   PRINTS 

•  ANIMATION   STAND 
-35-16- 

•   OPTICAL  AND 
MAGNETIC   SOUND 
TRANSFER -16/35 

•  SPECIAL  EFFECTS 


Cable,  Telephone 

or  Airmail: 

E.  LEZE 

LABORATOIRES 

VITFIiR 

1,  rue  Charles  Mar,     IVidor 

PARIS,  16e 

TELEPHONES: 
288.88.05 
647.53.50 


WIDESPREAD  Acceptance  of 
film  as  a  powerful  market- 
in'j.  weapon  is  one  reason  why  a 
sponsored  film  distributor's  office 
resembles  a  Command  Post  these 
days  —  planning  strategy  and 
carrying  out  operations  for  spon- 
sors on  many  an  international 
front. 

The  product  salesman  knows 
who  his  customers  are,  where  they 
are  and  how  they  can  best  be  con- 
tacted. It  may  be  a  Thai  village 
gathering,  V.l.P.s  brought  together 
round  a  dinner  table  in  Washing- 
ton, Paris  or  London,  or  an  au- 
dience of  thousands  at  a  great 
Convention  Centre.  In  each  case 
the  sales  approach  is  different  — 
and  if  a  film  is  used  to  support  the 
sales  presentation,  expert  handling 
is  needed  to  ensure  that  projection 
details,  seating  arrangements, 
methods  of  invitation,  introduc- 
tion and  follow-up  will  have  the 
maximum  desired  effect. 

Film  Presentation  Specialists 

In  Europe  is  one  of  the  most 
experienced  road  show  operators, 
Sound  Services,  which  for  thirty 
years  has  specialized  in  organiz- 
ing many  thousands  of  sales  film 
presentations  in  Britain  and  the 
European  countries,  and  is  respon- 
sible for  the  preparation  and  sup- 
ply of  all  foreign  language  ver- 
sions of  the  films  used  by  such  in- 
ternational sponsors  as  Caltex  and 
British   Petroleum. 

With  this  experience,  a  unique 
service  for  sales  presentations  has 
grown  up.  —  In  London,  for  ex- 
ample, there  is  a  bewildering 
choice  of  preview  theatres,  hotels, 
restaurants  and  meeting  halls 
where  films  can  be  shown  —  but 
variations  in  facilities,  standards 
and  service  make  it  essential  to 
maintain  a  constant  review. 

Pitfalls  for  Meeting  Chairmen 

A  change  of  bancjueting  man- 
ager or  film  projectionist  may  be 
the  difference  between  a  highly 
successful  presentation  —  and  the 
sort  of  fiasco  that  everybody  wants 
to  forget  —  except  the  competi- 
tors! In  the  hands  of  the  specialist, 
there  are  no  risks. 

in  other  parts  of  England, 
Wales,  Northern  Ireland  and  Scot- 
land a  sinnlar  service  is  main- 
tained by  a  network  of  associates 
working  closely  with  the  London 
office  of  Sound  Services. 

Can  You  I'se  I'iliii  Successfully? 

But  on  the  continent  of  Europe, 
how  can  a  U.S.  marketing  man  be 


.  .  .  "Colgaie-Pahnolive,  which  hu.s  been  selling  in  Thai 
land  for  thirty  years  .  .  .  dominates  the  toothpaste  market 
but  in  soaps  and  detergents  it  has  to  battle  with  its  uhiquitoui 
competitor,  Unilever. 

To  stay  abreast  of  the  competition.  Colgate  employs  sixty 
salesmen  and  some  unusual  .sales  methods.  In  Bangkok  the 
salesmen  make  conventional  door-to-door  sales,  but  in  rural 
areas  they  are  preceded  by  a  road  show.  Often  this  consists 
of  a  movie  projected  from  the  back  of  a  jeep  onto  a  folding 
wide  screen.  During  the  show,  .salesmen  move  among  the 
the  crowd,  distributing  samples  and  pamphlets.  Colgate  also 
uses  five  boats  to  reach  people  settled  along  the  canals.' 
(from  Fortune  magazine,  January,  1966) 


sure  that  it  will  be  possible  for 
him  to  include  films  in  a  sales 
campaign  taking  in,  for  example, 
Paris,  Brussels.  Antwerp,  Liege, 
Rotterdam,  Noordwijk.  six  indus- 
trial centers  in  Germany.  Jyvas- 
kyla  in  Finland,  Milan.  Rome,  and 
a  V.I. P.  customer  who  can  only 
be  contacted  on  holiday  at  St. 
Moritz?  That  is  —  without  the 
necessity  of  sending  a  man  on 
ahead  to  make  the  arrangements, 
or  placing  a  heavy  burden  on  the 
company's  importing  agents  who 
may  be  inexperienced  in  arrang- 
ing film  shows? 

From  a  file  at  Sound  Services' 
London  office  containing  details 
of  over  400  hotels  and  conference 
centers  in  Europe.  North  Africa 
and  the  Middle  East,  the  most 
suitable  venues  can  be  selected  — 
by  reference  to  the  listed  projec- 
tion and  catering  facilities  —  in- 
cluding other  a-v  services  such  as 
simultaneous  translatiiin.  ampli- 
fiers, tape  recorders,  slide  and  film 


ith 


itH 

in 
In 


strip  projection,  closed  circuit  k- 
vision  and  videotape  facilitie 
How  Soiuid  Services  Functit 

Working  in  collaboration 
overseas  associates,  Sound  rv- 
ices  ensures  that  the  filmsart 
available  and  ready  to  be  sho\  in 
the  appropriate  languages  art- 
quired.  Meetings  are  public  sd, 
audience  groups  contacted, 
licity  material  distributed  - 
fact,  a  whole  export  sales 
tour  can  be  planned,  booked 
carried  out  with  the  same 
fidence  as  for  a  home-based  aijii 
visual  program. 

In    the    same    way    audiovjjai 
display  material  can  be  incl 
in    exhibitions    —    last    sui^f 
Sound  Services'  specialists  we 
Cannes.     France,     providing 
CCTV  viewing  facilities  at  thi 
ternational  Advertising  Film  F  ti- 
val;  setting  up  projection  faci  t 
on  the  White  Horse  Whisky 
tillers'  stand   at  the   Internal 
Trade  Fair  in  Helsinki,  and 


IS- 


Fnforfilm's    British   member,   Sound   Services,  dispatches  more   lliiin 
film   lilies  (cull  dinj  from   litis  depot  in  Loiuloii.    The  overhead  com 
is  used  It)  move  hufis  of  film  eases  to  shipping  van  uailin<i  oulsidt 


latii 


lou 
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5  able  to  sell  in  Europe  your  message  has  to  be 
rstood  and  accepted.  That's  where  we  can  help  you.  We 
the  experience  of  thirty  years'  successful  communication 
igh  film  in  Europe.  We  can  dub  your  existing  films  in  any 
Jage  and  distribute  them  to  your  audiences. 


Sound  Services,  Europe's  largest  sponsored  film  library,  is 

just  one  of  our  nineteen  companies  in  Britain,  Germany 

and  Switzerland  which  offer  total  capability  in  planning 

production  and  distribution  of  all  business  and  industrial 

motion  picture,  T.V.  and  cinema  commercials. 


ir -man  in  Europe'  could  be  our  Bert  Jessop-why  not  communicate  with  him  and  asl<  him  to  tell  you  more? 

THE  FILM  PRODUCERS  GUILD  LIMITED 

D  HOUSE     UPPER  ST  MARTINS  LANE     LONDON     WC2     ENGLAND        TELEX  263378        CABLES  FILMICITY  LONDON        TEL  TEMPLE  BAR  5420 
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How  to  Reach  26  Million  Customers  Abroad 


Inforfilni  members  and  the  U.S. 
member.  Modern  Talkinu  Picture 
Service.  In  the  U.S.A.  Modern's 
32  regional  offices  disseminate  de- 
tails of  the  exporter's  free  loan 
films  to  200,000  active  audience 
groups  which  have  a  total  undu- 


plays  at  the  Hanover  Fair  in  Ger- 
many, the  International  Shipping 
E.xhibition  in  Oslo,  the  Interna- 
tional Samples  Fair  in  Barcelona, 
and  at  the  Paris  International  Aer- 
onautical  Exhibition. 

Operations  on  this  scale  would 
be  impossible  without  close  co- 
operation between  specialists  in 
many  countries  provided  through 
a  fifteen  nation  international  as- 
sociation of  professional  film  dis- 
tributors called  Inforfilm. 

Reacliing  .lOO.OOO  .\iidienccs  .  .  . 

Well  over  500,000  audience 
groups  regularly  borrow  sponsored 
films  from  the  Inforfilm  members 
who  operate  in  Australia,  Belgium, 
Canada,  Denmark.  Finland, 
France,  Germany,  Great  Britain, 
Holland.  Italy.  Japan,  New  Zea- 
land, Sweden.  Switzerland  and  the 
U.S. 

These  influential  audiences 
mould  opinion  in  their  countries 
—  they  are  the  industry  groups, 
business  and  professional  clubs, 
universities,  schools,  political  as- 
sociations which,  according  to  In- 
forfilm's  General  Secretary.  Jan 
Botcrmans,  have  shown  sponsored 
films  to  over  605  million  people 
during  the  last  five  years. 

If  You  Export  to  the  U.  S. 

These  are  impressive  figures  — 
and  they  can  be  invaluable  to  the 
businessman  faced  with  the  prob- 
lem of  setting  up  and  developing 
overseas  marketing  operations. 
Take  a  European  exporter  for  ex- 
ample, anxious  to  establish  his 
company's  name  in  the  United 
Slates;  or  vice  versa.  Each  way, 
there  is  the  advantage  of  direct 
contact    between    nine    European 

4ri  years  ago,  Milloii  llartniaun  of  Scliinalfilin  Central,  in  Suilzcrland,  tn  keel 
/lis  miibilc  proji'cliim  cquipmrnl  hij  sledge  to  remote  Alpine  villages  to 
H  liiini  III    iirotidrd  tlicir  only  means  of  entertainment  on  portable  screens. 


processing  of  all  bt)okings.  ship- 
ping and  retrieval  of  films,  includ- 
ing packaging  and  postage,  inspec- 
tion and  maintenance. 

The  distribution  charge  also 
buys  years  of  valuable  experience 
in  library  operations,  for  example 
—  Inforfilm's  Swiss  member, 
Schmalfilm-Zentrale    (Central    du 


liitcrnafioiial  Harvester  booth  ul  this  Loiuloii  i  xliilnlion  iiulddiil  a  film 
show  iililizinii  Sound  Service.^'  rear-pro jeet ion  ((juipment;  showings  pro- 
vided a  restful,  informative  interlude  for  trade  buyers  viewing  picture. 


plicated  audience    of    15    million 
community-minded  Americans. 

The  European  members  would 
provide  a  similar  service  for  the 
U.S.  sponsor's  films  which  would 
be  made  available  in  the  appro- 
priate languages.  And  the  cost? 
By  agreement,  the  Inforfilm  glo- 
bal international  rale  is  the  same 
for  operations  in  all  member  coun- 
tries. It  includes  research  into  au- 
diences and  their  reactions  —  in- 
clusion of  film  titles  in  the  cata- 
logs  sent   to   active   mailing   lists, 


lechnical  lilm  Centre  prcsi^  • 
dustry's  films  in  Europe's L,.' 
densely  populated  areas.  O  ih, 
other  side  of  the  world,  Stecn 
Millimeter  Australia  cover  thai 
cimlinent. 

Wherever  films  are  showriK-s: 
days  —  challenges  become  ( x)r- 
tunities  for  sponsor's  inc  iswi 
goodwill,  sales  and  profits.       , 

*         «         * 
Britain   to  Select  the  Year'fles 
Industrial  Films  on  May  2;!4 
Britain's    annual    Nation   In 
dustrial  Film  Awards  Comptioi 
will  take  place  at  the  Shell  (nin 
Theater,     South     Bank.    I 
S.  E.  1  on  May  23-24.  Th. 
competition   to   select   that  pun 
try's    outstanding    industria''- 
sored  motion  pictures  is  bi 
ganized   by   the   British   InU|t' 
Film  Association  on  behalf  |  :r. 
Confederation  of  British  Incj 

20  national  awards  will 
sentcd    this    year   from   seltl 
made  by  representatives  of 
try.  commerce  and  the  spec! 
film   industry.   The  Federati 
Specialized  Film  Associali> 
nominated  three  represent.i 
serve  on  each  of  the  prelimar 
evaluation  juries  which  viewilm 
in  each  of  the  seven  categoiu 
entry.  In  addition  to  the  ncW 
first  awards,  diplomas  and  (lif 
cates  of  merit  will  be  awarin  i 
second  and  third  prizes.  Pii 
ors  will  be  presented  at  ;i 
to  be  held  on  the  evening  olvli 
24. 

The  Council  of  the  British-ill 
Association  will  select  froi- 
winning  entries  the  15  filiii^ 
will  comprise  the  official   I 
entry  to  the  7th  Internation  i" 
dustrial   Film    Festival   to  bcK* 
in  Venice  in  September. 

Today,  .Sclimalfilm  is  one  of  Europe's  most  cffcelive  spon.'iored  fili  d^ 
Irilnition  agcneies.  The  sleigh  has  been  repJaeed  by  the  VolkswageiK 
the  pioneer  spirit,  reaching  out  for  new  victcing  groups,  remains  i/iit/u,;* 


Film  a  format  reduit)  was  founded 
in  1921  by  American-born  Milton 
Ray  Hartmann,  whose  horse-drawn 
mobile  projection  units  were  the 
first  to  visit  the  most  remote  Al- 
pine villages.  Today  they  still  rely 
on  Schmalfilm  for  their  regular 
film   shows. 

Kacli  Area  is  \astly  Different 
Each  territory  offers  a  different 
challenge  to  the  sponsor  who  seeks 
international  audiences  for  his 
films  through  Inforfilni's  services 
—  Beluium's  Sofedi  and  Holland's 
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Venice  to  Host  Industrial  Film  Festiva 

Seventh   International   Event   to   be   Held   in   Mid-September  at  ido 


weatpinnn  productions 

PRIDE  OURSELVES  ON  OUR  ABILITY  TO  MEET  HOT  DEADLINES 
AND  PRODUCE  "^PR^SSIVE  RESULTS  EVERY 
TIME.  WHETHER  IT  BE  A  SINGLE  SLIDE,  A  SLIDE  FILM  OR  A  COM- 
PLETE MERCHANDISING   PRESENTATION.   WHATEVER  YOUR 

NEED  pHOTOGRAPHY™'™™^"^'^"^ 

TRATORS    APPROACH    BACKGROUNDS 

TITLES  ^"^*^  ART  EFFECTS 
BOOKLETS  °«  BROCHURES 

YOU  NAME  IT,  OUR  SERVICES  ARE  PERFORMED  BY  AC- 
COMPLISHED ARTISANS.  ^    COMPLETE 

VISUAL  SOURCE  serving  ndus 

TRY  BUSINESS  AND  EDUCATION  FOR  PROMOTIONAL  PUNCH, 
DIM  MM  MEETS  THE  TOUGHEST  DEADLINES  AND 
PRODUCES  OUTSTANDING    QUALITY   ^^^"^^  "^"^^ 

CALL  787-8432  ^^^  ''^  °"'  °'  °'' 

REPRESENTATIVES  SHOW  YOU  WHAT  WE  MEAN. 

i-^^gP  WRITE  ON  YOUR  LETTERHEAD  FOR  OUR  FREE  INSTANT  J5  MM  SCALER 


Oi'LciALisTS  IN  BUSINESS  and  in- 
^  dustrial  film  production  and 
use  throughout  the  world  are  ex- 
pected to  attend  the  7th  Interna- 
tional Industrial  Film  Festival  to 
be  held  in  Venice,  Italy  in  mid- 
September.  Dates  were  not  final- 
ized at  presstime  but  the  indicated 
opening  date  is  the  10th  or  12th 
of  September.  The  Internationa] 
Show  of  Cinematographic  Art 
will  be  held  concurrently. 

This  year's  festival  is  being  or- 
ganized by  Italy's  Confederazione 
Generale  dell"  Industria  Italiana, 
under  the  auspices  of  the  sponsor- 
ing group,  the  Council  of  Euro- 
pean Industrial  Federations.  It  will 
be  held  at  the  Palazzo  del  Cinema, 
Lido,  Venice. 

Cuiglia  Head  of  Arrangements 
Arrangements  for  Festival 
events  are  being  made  by  Gia- 
como  Guiglia,  chief  of  the  Press 
Office  of  the  Italian  Industrial 
Confederation.  Industrial  motion 
pictures  from  21  countries,  includ- 
ing Africa,  Australia,  Canada, 
Israel,  Japan  and  the  United  States 
competed  at  last  year's  event,  held 
in  Rouen,  France.  A  maximum  of 
15  entries  is  permitted  from  each 
country  and  all  films  must  be  offi- 
cially submitted  through  associa- 
tions of  industry  within  the  enter- 
ing country. 

U.S.  entries  are  being  submitted 
under  the  auspices  of  the  National 
Association  of  Manufacturers  and 
will  be  selected  by  a  special  com- 
mittee headed  by  William  Con- 
nelly, advertising  manager  of 
Union  Carbide  Plastics,  in  co-op- 
eration with  the  Council  on  Inter- 
national Nontheatrical  Events, 
headed  by  Willis  Pratt,  Jr.,  Amer- 
ican Telephone  &  Telegraph  Co. 
Competition  Abroad  Vigorous 
In  other  competing  countries, 
such  as  Britain,  France  and  Ger- 
many,   International   Festival   en- 


tries are  selected  through  natnal 
industrial  film  competitive  etnts 
held  on  behalf  of  their  resp(ivt 
industrial  federations.  • 

•  *       • 

1966  Photokina  Combined  'ith 
Int'l  Congress  for  Photograpl 

■;ir  The  1966  Photokina— Wdd'i 
Fair  of  Photography  and  Cinna- 
tography — and  the  First  Int  na- 
tional Congress  for  PhotogrAy 
and  Film  in  Industry  and  Icli- 
nology  will  be  jointly  held  inlo- 
logne,  Germany  Oct.  1-9,  166. 
Some  600  firms  from  the  inot- 
tant  photographic  producing  cjn- 
tries  of  the  world  are  expectc  to 
participate,  exhibiting  the  late  in 
equipment. 

The  theme  of  the  first  IiT  - 
tional  Congress  for  Photo., 
and  Technology  will  be  "Phog- 
raphy  Helps  Technology."  Dr. 
Rolf  Rodenstock,  Professo  o< 
Optics  at  the  University  of  Much, 
has  been  named  president  othe 
Congress. 

Latest  developments  in  phog- 
raphy  will  be  discussed  by  lc:ing 
experts  from  all  over  the  vrld 
at  the  Congress  in  a  series  oiw 
highly  technical  discussion  ars. 
An  added  feature  at  this  ju'! 
Photokina  will  be  the  s[:iji 
screening  of  outstanding  induri« 
motion  picture  films  at  a  thilo 
set  up  on  the  fairgrounds.       < 

*       *        * 
••Audiovisual  Aids  for  Salesiui' 
at  7th  Int'l.  Marketing  Conga 

■;V  A  special  exhibition  of  "A  io 
visual  Aids  for  Salesmen"  w  b 
a  featured  event  during  thc7tl 
International  Marketing  and* 
tribution  Congress  which  t« 
place  in  Paris,  France  on  m 
1-3.  More  details  are  expectci 

*  *         • 
International  awards  on  Pagci^ 


8  Ifl  m    REDUCTION 

PRINTS 

.   CONTINUOUS   PROJECTION 

TREATMENT 
.    FAIRCHILD   &   TECHNICOLOR 

CARTRIDGE   LOADING 

PHOTOGRAPHIC  LABORATORY,  Inc 

6555  NORTH   AVE.,  OAK  PARK,  ILL 
Area   Code   312-386-6603 
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reports  the  opening  of  a  new  rental 
and  repair  facility  for  the  Midwest. 
Victor  Duncan,  Inc.  now  supplying  the 
same  highest  quality  maintenance  on 
professional  cameras  and  accessories 
in  two  great  Midwestern  film  centers. 


VICTOR  DUNCAN,  INC. 

250  PIQUCTU  ■  DimiT,  MICH.  313  874-2333        12  i  ORAHD  AVE.  ■  CHICAeO.  ILL  312  321-9405 
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INTERNATIONAL  AWARDS 
FOR  NASA  FILMS 


Kodak  Opens  Major  Exhibit  of  IMiolograpIn 

Vitril  IH  Premier*'  al  (Ihieapi  Mtiseiiiii  of  Seieiiee  &  liidiistrv 


1965:    in  EXHIBITION 

National   Gallery  of  Art,  Wash,, 
"The  World  Was  There" 


D.C. 


1965:    WASHINGTON,  D.C. 

National  Aeronautic  Assn.  (FAI) 
"The  World  Was  There" 
"X-15"    (feature)* 

*  »         ♦ 
1965:    VICHY 

"X-15"  (feature) 

"The  World  Was  There" 

♦  ♦ 

1965:    WASHINGTON,  D.C. 
(FAI)  (2nd     Prize) 

"The  Shape  of  Things  to  Come"** 
"Research  Project  X-15" 

♦  »        ♦ 
1964:    VENICE 

"Apollo-Manned  Flight 
to  the  Moon"'** 

1964:    NEW    YORK 
"Apollo-Manned  Flight  to  the  Moon" 


1963: 

VENICE  "Ariel" 

1962: 

PADUA 

1961: 

EDINBURGH 

1961: 

VENICE 

1960: 

VENICE 

1959: 

VENICE 

1958: 

VENICE 

*United  Artists  Release 

"Norwood   Studios,    Inc. 

•••Pelicor 

Films,  Inc. 

BYRON    MORGAN 
ASSOCIATES,    INC. 

MOTION    PICTURE 
SCRIPTS   &.    PRODUCTION 

1032  THIRTY-THIRD  ST.,  N.W. 

WASHINGTON,  D.  C. 

(202)333-5155 


AMa.ior  Exhibit  of  the  all- 
encompassing  world  of  pho- 
lography,  which  will  emphasize  the 
capabilities  of  photography  in  the 
fields  of  science  and  industry,  will 
be  sponsored  by  the  Eastman 
Kodak  Company  at  the  Chicago 
Museum  of  Science  and  Industry. 
The  only  exhibit  on  this  subject 
at  the  world-famed  nuiseuni.  it 
will  be  opened  lo  the  public  on 
Wednesday.  April  20lh.  A  press 
preview  will  be  held  at  10:30  a.m. 
on  that  day.  followed  by  an  infor- 
mal dinner  for  special  guests  at 
6:30  p.m.  William  S.  Vaughn, 
president  of  Eastman  Kodak,  will 
be  joined  by  other  officers  of  the 
company  at  both  events.  Their 
host  is  Major  Lenox  Lohr,  presi- 
dent of  the  Chicago  museum. 

Three  Million  Annual  Visitors 

Some  three  million  people  visit 
the  Museum  of  Science  and  Indus- 
try each  year;  32  per  cent  of  these 
visitors  are  under  21  years  of  age; 
71  per  cent  come  from  outside  the 
city.  Evolving  as  1 8  distinct  ele- 
ments, the  Kodak  exhibit  will 
demonstrate  how  photography 
contributes  to  the  ever-changing 
world  picture. 

Key  criteria  in  developing  the 
exhibit  were  viewer  participation 
and  personal  involvement.  The 
viewer  will  be  able  to  operate 
many  of  the  displays  manually. 
One  of  these  is  in  the  "time  ma- 
chine" section  in  which  a  viewer- 


operated  console  selects  historical 
events  preserved  on  film  to  em- 
phasize photography's  historical 
and  record-keeping  propensities. 

I'hotography  as  Working  Tool 

The  broad  capabilities  of  pho- 
tography will  also  include  a  "time 
modifier"  which  dramatically 
shows  how  photography  can  slow 
down  high-speed  action  and  ac- 
celerate slow  action.  Viewer-acti- 
vated Kodak  Carousel  projectors 
will  offer  slide  sequences  on  the 
uses  of  photography  as  a  working 
tool  in  industry,  education,  science, 
journalism,  business  and  explora- 
tion. Such  sequences  will  depict 
the  uses  of  photography  in  helping 
people  to  know  one  another  better 
throughout  the  world.  • 

"Point  of  View"  is  Nominated  by 
Academy  for  Documentary  Honor 
.■V  Point  of  View,  produced  for 
the  National  Tuberculosis  Associa- 
tion by  Vision  Associates,  New 
York,  has  been  nominated  as  a 
candidate  for  the  Academy  Award 
as  "best  short  documentary  sub- 
ject during  1965"  by  the  Academy 
of  Motion  Picture  Arts  and  Sci- 
ences. 

Point  of  View  is  a  film  satire 
directed  against  cigarette  smoking, 
and  features  a  cast  composed  of 
the  unique  satirists  of  Second  City. 
The  documentary,  released  a  few 
months    ago,    has    already    been 


Scene  ill  "Point  of  N'icw"  u7i. 
I)cen  cited  for  an  Academy  AtnL 

awarded  the  Columbus  Filn 
tival  "Chris""  statuette;  Ma- 
tured in  showings  at  the  lin- 
burgh  Film  Festival;  and  mo;  re- 
cently received  a  silver  awariira 
prize  at  the  San  Francisco  ilm 
Festival.  It  is  being  releasee  na- 
tionally in  both  16mm  and  Jiim 
for  showings  in  schools  and  i\ic 
organizations  as  well  as  in  he- 
atres  and  on  educational  tele  von. 
Point  of  View  was  proceed 
and  edited  by  Irving  Oshma  oi 
Vision  Associates.  It  was  wtca 
by  Miltt)n  Robertson,  Direct  d 
Radio/TV/ Films  for  NTAind 
directed  by  Sy  Weissman.  • 
*        *        * 

Distillers'  Film  Takes  Salesm  to 
Kentucky  Home  of  "Old  Taor" 

The  Story  of  a  Castle.  ;i20- 
minute  color  film  depicting  ch- 
lights  of  National  Distillers'  )ld 
Taylor  Distillery"  operatioi  in 
Frankfort.  Kentucky,  has  r^ 
been  completed  by  Foster  i 
Inc.,  New  York.  It  is  being  >iwi 
at  nationwide  sales  meetinc^    • 


Just  released/  Free  bookings  available 

^  NEW  FILMSTRIP  TELLS  HOW 
™FILMSTRIPS  HELP  SALESMEN  SELL 


"The  World's  Biggest  Sample  Case," 
produced  by  Pilot  Productions,  Inc., 
tells  how  a  good  filmstrip  saves  your 
salesmen's  time,  allows  them  to  make 
more  calls— and  at  the  same  time 
trains  and  stimulates  them. 

It  points  out  that  a  filmstrip  can  never 
replace  salesmen,  but  tells  how  it  can 
take  on  the  job  of  telling  the  basic 
selling  facts  in  the  same,  fresh,  inter- 
esting manner  each-time — allowing  the 


salesmen  to  use  their  ability  and  ex- 
perience to  supplement  the  filmstrip 
and  achieve  a  close. 

Arrange  for  a  showing.  Your  only  cost 
Is  the  postage  to  return  the  film  and 
record.  Or,  if  you  don't  mind  having 
someone  from  Pilot  peering  over  your 
shoulder,  we'll  arrange  for  one  of  our 
men  to  handle  your  showing.  Write  or 
phone. 


UjJjcrL     Utocluoticmxi 


I     N     C     «'     I      I      O     C     A     I     t      I) 

Producers  of  motion  pictures  and  filmstrips 


1819  Ridge  Avenue 


DAvIs  8-3700 


Evanston,  Illinois 
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this  is  a  bird... 
it  cheeps 


this  is  a  cheap 
color  processor 

. . .  it's  for  the  birds! 


ij  ^^S'^^^^^^®^ 


We  make  a  line  of  continuous  laboratory  proc- 
essors. They're  good. 

Sometimes  we  wonder  whether  we  make  them 
too  good.  (Apparently  some  people  are  willing 
to  settle  for  less.) 

For  example,  take  our  color  processors  for 
industrial  motion  picture  film. 

We  could  forget  that  top  color  performance  is 
essential  in  sales,  training,  and  educational 
programs  .  .  .  and  knock  off  hundreds  of  dol- 
lars by  using  low  capacity  dryers,  second-rate 
heat  exchangers,  and  two-bit  controls. 

If  we  did  all  that  (—  and  more),  we  could 

probably  sell  our   processors   for  20%   less. 

But  would  it  make  sense? 


Is  it  old-fashioned  to  give  every  processor  the 
extra  dependability  that  skilled,  dedicated 
craftsmen  can  build  in? 

Is  it  wasteful  to  test  every  unit  we  build  to 
make  sure  you  get  all  the  performance  our 
reputation  promises? 

Has  the  practice  of  providing  an  honest  prod- 
uct at  a  reasonable  price  gone  out  of  style? 

We  don't  think  so.  And  apparently  a  lot  of 
people  agree.  They  figure  they  get  what  they 
pay  for.  They  believe  that  Treise  quality  is  a 
bargain.  And  they've  helped  us  grow  to  the 
point  where  we  have  designed,  built,  and  in- 
stalled more  Ektachrome  Processors  than  any 
other  manufacturer  in  the  world! 


Write  for  free  catalof/  on  our  complete  line 
of  Color  and  B&W  Processors  and  Accessories 


REISE 

ENGINEERING,    INC. 


1949   FIRST   STREET  -  SAN   FERNANDO.  CALIF, 
EMPIRE   5-3124  (213) 
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LATIN  AMERICA  NEEDS  YOUR 

IN       . 
^P31N1§H 


Clean  Water:  a  Film  On  a  National  Issue 

Co-Sponsorecl  by  League  of  )\  umeii  Voters  and  Soap  Makers 

Hhe    Menacing    Shortage    of 


We  have  10  years  of  experience 

making   Spanish   versions  of 

foreign  films. 

Over    400    films    translated. 
Here  are  some  examples: 


•■OFFICE  SUPERVISORY  SERIES" 

(12  FILMS)  AND  45  OTHER  TITLES 

McGRAWHILL  FILMS 

•BIOLOGY  PROGRAM  SERIES'^ 

(35  FILMS)  AND  15  OTHER  TITLES 

ENCYCLOPAEDIA  BRITANNICA 

•CHEMISTRY  TEACHING  SERIES^^ 

(20  FILMS) 

MODERN  LEARNING  AIDS 

"ART  APPRECIATION  SERIES" 

(8  FILMS)  AND  5  OTHER  TITLES 

FILM  ASSOCIATES  OF  CALIF. 

•■ERUPTION  OF  KILAUEA'^ 

AND  20  OTHER  TITLES 

U.  S.  DEPT.  OF  AGRICULTURE 

••CHALK  AND  CHALKBOARDS'^ 

AND   15  OTHER  TITLES 
INTERNATIONAL  FILM  BUREAU 

••PROTECT  YOUR  HEARING' 

AND  4  OTHER  TITLES 

BRAY  STUDIOS 

••THE  MILLION  DOLLAR  PANTRY^' 

AND  2  OTHER  TITLES 

FRED  A.  NILES 


-♦♦♦-.-^ 


YOUR  NEGATIVES  DO  NOT 

HAVE  TO  LEAVE 

YOUR  FILM  LIBRARY 


Only  send  us  a  work  print  and 
the  script  in  English  with  or  with- 
out the  translation  in  Spanish. 

We  will  send  t>ack  the  sound  in 
Spanish  in  a  16  mm.  synchronized 
magnetic  tape,  ready  (or  mixing 
or  transfer  to  optical. 


■^  '< 


PANUCO  116.  MEXICO  5.  D.  F. 
Phones:  14.68  14     25-40  78 


•FBEE   OF   LOCAL   ACCENT   OR  LOCALISMS 


■■-  clean  water,  regarded  by 
many  consen'ation  authorities  as 
the  most  serious  threat  to  the  well- 
being  of  Americans  in  the  years 
ahead,  is  the  subject  of  a  public 
service  film  previewed  on  March 
7th  in  Washington.  D.C.  Titled 
It's  Your  Decision  —  Clean  Wa- 
ter, the  14 ',2  minute,  16mni  film 
was  initially  shown  to  representa- 
tives of  government  agencies,  na- 
tional trade  associations,  and  con- 
servation and  women's  clubs. 

It's  Your  Decision  —  Clean 
Water  was  produced  by  Wilding:;, 
inc.  and  is  being  distributed  na- 
tionally by  Association  Films,  Inc. 
Co-sponsors  are  the  League  of 
Women  Voters  and  the  Soap  and 
Detergent  Association.  The 
League  is  currently  studying  water 
resources  as  part  of  its  commu- 
nity improvement  program,  while 
the  Soap  and  Detergent  Associa- 
tion represents  an  industry  that 
has  just  completed  a  $150  million 
changeover  from  "hard"  to  "soft" 
materials  that  readily  "break 
down"  after  disposal  under  ade- 
quate sewage  treatment. 

Technical  assistance  and  guid- 
ance in  making  the  film  was  pro- 
vided by  the  Public  Health  Serv- 
ice and  the  Federal  Water  Pollu- 
tion Control  Administration  of  the 
U.S.  Department  of  Health,  Edu- 
cation and  Welfare. 

The  public  service  film  attrib- 
utes the  present  lack  of  clean  wa- 
ter to  three  primary  sources:  peo- 
ple, prosperity  and  products. 
There  are  three  times  as  many 
Americans  living  as  in  1900.  Not 
only  do  these  people  draw  more 
water  for  personal  use,  but  a  wide 
variety  of  equipment  used  in  to- 
day's "better  living"  utilizes  tre- 
mendous quantities  of  water.  I'in- 
ally,  in  the  last  20  years  we  have 
created  six  times  niore  pollution 
per  individual  than  in  pre-World 
War  II  days. 

The  use  of  renovated  water 
(water  that  has  been  used  and 
treated  for  re-use)  is  pointed  up 
as  an  important  potential  added 
source  in  It's  Your  Decision  — 
Clean  Water.  The  film  states  that 
only  33  per  cent  of  our  popula- 
tion is  today  served  by  secondary 
sewage  treatment  plants  which  are 
"compact,  efficient,  modern  adap- 
tations of  nature's  own  methods  of 
purifying  sewage  and  restoring 
water  to  better  quality." 

Various  kinds  of  waste  treat- 
ment in  use  today  are  illustrated 
and    evaluated    in    the    film.    The 


M}.JJ>0 


l.ii;li(  |Hr  icMi  oj  tlie  nation's  people 
si  ill  (lischarfic  untreated  raw  sewage 
from  .Kcwcr  stj.'ilcrns  into  our  streams. 

film  stresses,  however,  that  in  the 
final  analysis  the  decision  to  have 
good  sewage  treatment  and  con- 
trol of  pollution  rests  with  respon- 
sible citizens  who  make  their  in- 
terests known  by  voting  for  mod- 
ern sewage  treatment.  • 
*     *      + 

Mass  Innoculation  Urged  to  Halt 
Smallpox  in  World  Health  Picture 

■sV  In  today's  world  of  rapid  inter- 
continental travel,  no  one  is  safe 
from  the  scourge  of  smallpox  un- 
less he  is  vaccinated,  states  the  new 
film.  Smallpox:  Merciless  Travel- 
er. Using  animation,  the  17-min- 
ute,  color  motion  picture  under- 
scores the  worldwide  need  to  erad- 
icate the  dreaded  disease  by  mass 
innoculation.  It  was  produced  by 
Czechoslovak  Film  for  the  World 
Health  Organization  and  is  avail- 
able for  purchase  from  the  Center 
for  Mass  Communication  of  Co- 
lumbia University  Press. 

The  film  traces  the  history  of 
smallpox  from  its  appearance  in 
ancient  Egypt,  as  verified  by  the 
pock-marked  face  of  Ramses  V, 
to  the  most  recent  scare  in  the 
United  States  in  I9(il.  Vivid,  styl- 
ized animation  depicts  its  march 
across  the  centuries  —  first  with 
nomads,  then  with  invaders,  ex- 
plorers and  crusaders  and  today 
with  jet  travelers. 

Smallpo.x:  Merciless  Traveler 
portrays  Jenner's  successful  use  of 
cowpox  pus  to  vaccinate  against 
smallpox  and  the  slow  adoption 
of  his  methods  in  countries 
throughout  the  world. 

The  recent  case  of  Eugene  L. 
who  brought  smallpox  into  this 
country  in  19.58  dramatically  illu- 
strates the  need  for  mass  innoc- 
ulation. The  film  points  out  that 
the  threat  of  an  epidemic  in  any 
nation  is  real  as  long  as  there  are 
countries  in  the  world  where  the 
disease  remains  imchecked.  • 


DOUGLAS  ;. 
McMULLEh 

SCRIPT  SERVICE: 

for 

MOTION   PICTURES 
SLIDEFILMS 

BUSINESS  MEETINGS 

(Storyboards) 


16  Kellogg  Drive 
Wilton,  Connecticul 


762-3145 
(Area  Code  203) 
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VISTA  PRODUCTIONS  INC. 

SAN  FRANCISCO 

producers  of 

FILMS  FOR  COMMUNICATION 
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Some  people 
talk 
about 
qualifications. 

We  prefer 
to  talk 
about 
filling  the 
custonfier's 
needs . . . 
a  thing 
v^eVe  been 
doing  very 
satisfactorily 
since  1934. 

May  v^e 
bend 
your  ear? 

A  FULL  SERVIC£ 
FILM  PRODUCER 

MARSHALL  L  FABER 
PRODUCTIONS 

115-121  Mariposa 

Denver,  Colorado  8C223 

Phone:  303-255-3694 


Open  75-Seat  TravelCinema  al 
Memphis'  Metropolitan  Airport 

vr  As  a  free  passenger  service,  a 
75-seat  TravelCinema  ihcater  has 
been  opened  at  the  Memphis  Met- 
ropolitan Airport.  Centrally-lo- 
cated for  maximum  passenger  con- 
venience, the  wood-panelled  rear- 
screen  showcase  has  been  draw- 
ing large  crowds  during  its  first 
weeks  of  operation,  according  to 
Association  Films,  national  film 
distributor. 

The  cinema  is  in  an  open  area 
adjacent  to  the  airport  ticket  of- 
fices in  the  main  passenger  sec- 
tion of  the  terminal.  Association 
Films  and  the  operators  of  the 
chain  of  theaters,  TravelCinema, 
of  Westwood,  N.J.,  show  16mm 
films  on  a  continuous  basis  1 2 
hours  a  day. 

Theater  Location  a  Key  Factor 

"The  location  of  the  theaters 
and  not  necessarily  the  size  of  the 
air  terminals  is  the  key  to  the  suc- 
cess of  TravelCinema,"  according 
to  Robert  Finehout.  vice-president 
of  Association  Films.  "Locations 
must  be  carefully  chosen  for  max- 
imum passenger  traffic  to  and 
from  the  various  carriers.  We  try, 
too,  to  have  the  cinemas  in  areas 
near  or  adjacent  to  cocktail 
lounges,  restaurants  and  other  in- 
terminal  attractions." 

The  films,  primarily  sports, 
travel,  public  relations  and  enter- 
tainment, are  selected  from  Asso- 
ciation Films'  sp(insorcd-film  li- 
brary of  more  than  700  subjects. 
The  first  TravelCinema,  located 
in  Tucson  International  Airport. 
has  been  operating  for  almost  a 
year.  Audience  surveys  of  the  sev- 
eral thousand  passengers  who  have 
seen  the  programs  there  show  that 
the  free  screenings  have  been  very 
well  received. 

Other  Cinemas  Being  Built 

.Additional  cinemas  arc  under 
construction  in  a  number  of  air- 
ports in  other  cities,  TravelCinema 
has  announced.  • 

*  ..!  ..: 

ir  Distributor  listings  begin  on 
Page  59  of  this  16th  Review  issue. 


Dr.  Kugeiie  Bauingartiier  cxannurs 
a  patient  who  is  constant  smoker. 

"Critical  Decades"  Shows  Vital 
Role  of  Middle- Years  in  Old  Age 

■.-■  The  Critical  Decades,  a  new 
film  produced  for  the  United 
States  Department  of  Health.  Edu- 
cation, and  Welfare  by  Columbia 
University  Press  Center  for  Mass 
Communication,  underscores  the 
need  for  healthful  living  patterns 
early  in  life  to  prevent  later  illness. 

The  31 -minute  film  (28'/2  min. 
in  a  TV  version)  was  written  and 
directed  by  George  C.  Stoney  and 
features  Dr.  Eugene  I.  Baumgart- 
ner,  former  president  of  the  Amer- 
ican Academy  of  General  Practice. 
Dr.  Baumgartner  explains,  "Un- 
less we  get  the  patterns  of  our 
lives  straightened  out  in  our  for- 
ties and  fifties,  we  aren't  likely  to 
do  so  well  in  the  home  stretch." 
Using  actual  patients,  he  shows 
how  lack  of  medical  attention  in 
the  middle  years  results  in  serious 
illness  later  on. 

The  Critical  Decades  has  a  clear 
message  for  patient  and  doctor 
alike.  The  film  suggests  ways  the 
family  doctor  can  foster  preven- 
tive attitudes  in  his  patients.  It 
shows  how  to  educate  and  moti- 
vate patients  toward  the  goal  of 
a  positive  health  program. 

The  Center  for  Mass  Commun- 
ication at  Columbia  University  is 
a  non-profit  producer  and  distrib- 
utor of  educational  films.  It  has 
S|icciali/ed  in  the  production  of 
films  for  government  agencies. 
foundations  and  educational  or- 
ganizations. • 


729  SEWARD 
HOLLYWOOD.  CALIFORNIA 
PHONE  464-3183 

ICREATE  THE 

ytmr  mood 
(every  time 

I  with  the 

[major 

I BACKGROUND 

IMUSIC 
ILIBRARY 

Major  offers  you  a  full 
forty-five    hours   of   backgnnd 
music   for   titles,    bridges,  Ick- 
ground— for    scoring, 
editing,    recording   and 
dubbing   music  for  your: 
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recorded  original  music 
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You  can  put  your  message  on  a  Polaroid 
Land  transparency  in  10  seconds  for  a  mere 
55c.  That's  about  23  hours,  59  minutes,  and 
50  seconds  faster,  and  1  dollar  less  expen- 
sive than  an  ordinary  slide. 

All  you  do  is  load  the  film  into  the  cam- 
era. Snap  the  shutter.  10  seconds  later  you 
have  your  transparency. 

After  a  quick  hardening  just  slip  the 
slides  into  the  snap-together  plastic  frames. 
And  you're  ready  to  go. 

There  are  2  different  kinds  of  transpar- 
ency film. 

Polaroid  PolaLine  transparency  film  is 
designed  especially  for  line  copy  work.  The 
blacks  are  really  black,  the  clear  areas  are 
extremely  clear.  That  makes  it  ideal  for 
charts,  graphs,  diagrams...  any  thing  set  in 
type  or  drawn  in  pencil  or  ink.  It  develops 


in  only  10  seconds. 

The  other  film  is  for  continuous  tone 
work.  You  make  slides  of  pictures  and  ob- 
jects with  it  in  2  minutes.  You  can  even  take 
a  picture  of  someone  in  the  audience.  And  a 
few  minutes  later  show  it  on  the  screen. 
That's  guaranteed  to  liven  up  the  presenta- 
tion. 

Both  kinds  of  slides  (it  any  standard  lan- 
tern slide  projector.  Both  kinds  of  slides 
can  be  made  with  the  many  Polaroid  Land 
cameras  that  accept  Series  40  film,  except 
for  the  J-66. 

And  both  kinds  of  slides  have  terrific  im- 
pact when  they're  projected.  Just  imagine 
how  much  more  this  ad  would  have  im- 
pressed you  if  it  had  appeared  3  feet  tall  on 
your  office  wall. 

POLAROPD-  AND  •POtAllHr" 
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The  Executive's  Check-List*' 

\  4a  inK  TO  >iKMiii<:iis  of  ma>a<;kmi:>t  ixvolvko  in 

MOTION   I'llTI  III*:  l»IIOIM  rTIO.X  mUM^SAMS. 


VK^»     >0 


Is  the  producer  well  capitalized? 

Does  he  lia\e  complete  production  facilities,  includin<>  .  .  . 

A  fully-equipped  sound  stajje? 

The  finest  in  sound  recording*  and  camera  equipment? 

A  complete  animation  department? 

Complete  transportation  equipment,  including  an  airplane? 

Does  the  producer  have  a  color  release  printin<>  department  which  is  oper- 
ated solely  for  the  benefit  of  his  clients  .  .  .  one  which  offers  them  significant 
savings  in  release  printing  costs? 

Does  the  producer  have  a  roster  of  national  and  international  clients? 

Have  you  selected  a  film-maker  who  creates  quality  motion  pictures  at  a 
competitive  price? 

Is  your  producer  well  established  .  .  .  one  with  over  a  quarter-century  of 
experience  in  producing  quality  films? 

Determine  your  producer's  ability  to  meet  production  and  release  printing 
schedules  without  fail. 

Can  the  producer  create  the  idea,  write  the  script  and  handle  all  phases  of 
production  through  release  printing*? 

//  yon  are  a  discriminating  executive  who  demands  a  "yes"  an- 
swer to  the  above  questions  .  .  .  CONTACT  REX  FLEMING. 
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PRODUCTIONS 

244'>  I, AS  CANOAS  KOAI) 

Santa  IJarlr.ira,  f^alifornia  <)310S 

I'honc  area  H05        '>f>().3(>H7 

P.S.  For  inforinaiion  on  our  aniiiiation  dcpartinciii  that  can  ci-catc  l)i)il)ly  effective  animation 
to  fit  any  bud)(et,  VM'itc  for  a  copy  of  our   Kuiim  color  film  .  .  .  ".\iiiination  Techniques." 
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(lirurg,  Tenn.   Hosts   Preview 
Tv  Pictures  on  the  Smokies 
ThI  Governor    of    Tennessee, 
loment.  and  J.  W.  York, 
I  a  n  of  North  Carolina's 
ari^of  Conservation    and    De- 
nt  were    among    honored 
ihc  premiere  showings  in 
'■z.  Tenn.  on  March  2nd 

:cw  color  motion  pictures 

oilii  the   scenic   and    historic 

of  the   Blue    Ridge   and 

,oky  Mountains. 

>piNored  jointly  by  the  .Anicr- 

-  'I  Company  and  the  Ford 

if  the  Ford  Motor  Com- 

ly,  the    program    included     a 

j-inute  picture.  Happy  Holi- 

s  ifinpini>  in  the  Smokies  and 

'     -   theatrical  version,  titled 

Iduniain  M«v'(  ■    Modern 

kii    Picture    Service    will    dis- 


roie   Indian    history    is   rc-crc- 

'  '  i'xtud  froulicr  drama  "Horn 

^t"  seen  in  American  Oil- 

i    'II  premiered  at  Gatlinhurn. 

itihe  longer,  16mm  title  and 
sirt  subject  will  be  shown 
Id'de  by  Paramount  Pictures. 
heGatlinburg  premiere,  held 
ih^  Civic  auditorium  at  that 
»;  to  the  Smokies,  was  at- 
lec,  by  some   200  local,   state 

fJeral  officials.  The  national 
iri,in  of  Discover  America. 
.  3bert  Short,  served  as  mas- 
cmonies.  During  the  year 
ii/ation  will  spend  some 
0  lillion  to  promote  tourism 
ic-'nited  States. 

Tise  films,  with  their  superb 

-■raphy   and    esthetic    ap- 

-.1  age  groups  are  outstand- 

e|mples  of  how  the  film  mak- 

"  can  be  used  to  encourage 
itjners  to  'Sec  America 
li"  Short  observed,  it  is  par- 
li{y  gratifying  to  me  that  these 
isjbout  one  of  America's  most 
aiicent  areas  should  be  dcdi- 
*lo  a  cause  so  important  to 

[ttion's  economic  security," 
id:d. 

T^  films  were  produced  by 
«t  Associates,  Inc.  The  Happy 
Wv.T  picture  is  the  fourth  trav- 
il(  sponsored  by  .American  Oil 
i^jmany  years.  The  company 
ijes  that  it  will  be  viewed 
s|  million  persons  each  year. 


San   Francisco  Will   Hold    lOih 
IntI  Film  Festival  Oct.  20-50 

San  Francisco  will  hold  its  10th 
.Annual  International  Film  Festi- 
val in  the  city's  Masonic  Audi- 
torium on  October  20-30.  These 
dates  were  confirmed  at  prcsstime 
by  the  sponsor  of  the  event,  the 
Greater  San  Francisco  Chamber 
of  Commerce,  whose  directors  re- 
cently adopted  a  resolution  to  per- 
manently host  the  Festival. 

Primarily  a  non-competitive 
showcase  for  the  2 1  entertainment 
pictures  chosen  for  the  Festival,  it 
also  includes  a  Competitive  Divi- 
sion in  which  television  programs, 
communicatit)ns  films  and  art  or 
experimental  productions  compete 
in  their  separate  classifications. 
Judging  of  these  entries  is  a  non- 
public, closed  event.  Carson  Mc- 
Gill  has  been  named  chairman  of 
this  division. 

Cyril  Magnin,  president  of  the 
San  Francisco  Chamber,  also  an- 
nounced that  David  M.  Sacks,  vice- 
president  of  the  American  Broad- 
casting Corporation  and  general 
manager  of  the  network's  local 
station,  has  been  named  general 
chairman  for  the  10th  Festival. 
William  C.  Boyd,  administrative 
manager  for  the  Chamber,  will 
again  serve  as  executive  director. 

Ed.  Note;  details  of  this  Festi- 
val were  received  long  after  our 
deadline  for  its  listing  within  the 
Film  Awards  section  (pp.  21-30) 
and  further  data  will  appear  in 
these  pages  as  details  of  the  Com- 
munications Film  competition  are 
provided.  • 


Bank  of  America  Using  Cinema-D 
at  World  Trade  Fair  May  12-25 
:  When  the  8th  U.  S.  World 
Trade  Fair  opens  May  12  at  San 
Francisco's  Civic  Auditorium  and 
Brooks  Hall  for  an  11 -day  run. 
the  Bank  of  America  will  present 
a  program  of  world-wide  travel 
and  informational  films  in  a  spe- 
cially-designed 42-seat  theater 
using  a  Cinema-D  system. 

The  system  is  a  patented  proc- 
ess for  which  Jim  Holt  Enterprises 
holds  exclusive  rights  and  is  a  pro- 
jection method  which  adds  clarity, 
brightness  and  depth  without  the 
use  of  special  film,  lenses  or 
projection  equipment.  To  give  a 
"window-like"  perspective  to  the 
projected  images,  the  Cinema-D 
System  utilizes  a  large  mirror  re- 
flecting a  hidden  screen,  properly 
masked  and  oriented,  so  that  the 
sense  of  reality  is  enhanced. 

In  a  four-month  test  conducted 
among  both  trade  and  public  audi- 
ences in   a   Los   Angeles  suburb. 


COMMENTARY  ON  EVENTS  CONCERNING  BUSINESS  FILMS 

the  news  perspective 


96.5  per  cent  of  the  viewers  in  the 
40-seat  screening  room  indicated 
on  preview  cards  that  the  motion 


757  Attend  20th  Annual  Calvin 
Workshop  in  Kansas  City  Studio 

■>'.-  The  20th  annual  Motion  Pic- 
ture Workshop,  hosted  by  Calvin 
Productions  in  Kansas  City  on 
February  7,  8  and  9  brought  a 
record  attendance  of  757  guests. 
The  attendance  in  1965  was  630. 

Calvin  president  Leonard  W. 
Keck  introduced  the  keynote 
speaker.  O.  H.  Coelln,  publisher 
of  Business  Screen,  who  dis- 
cussed "Barriers  and  Bridges  to 
Better  Film  Utilization"  on  the 
opening  morning  of  the  "66  Work- 
shop. Gene  Carr,  of  the  Calvin 
staff,  was  in  charge  of  arrange- 
ments. 

Coelln's  presentation  was  fol- 
lowed by  a  comprehensive,  illus- 
trated talk  on  scriptwriting  by 
Calvin  director  William  J.  Sollner. 
Other  highlights  of  the  Workshop 
program  included  a  talk  on  8mm 
problems  and  possibilities  by  Cal- 
vin vice-president  William  Hedden 
and  the  "1965  Survey  of  Factual 


r«-- 


pictures  they  had  seen  presented 
( both  feature  films  and  short  sub- 
jects) seemed  much  "more  real." 


Motion  Picture  Progress,"  deliv- 
ered by  Tom  Hope,  of  the  Motion 
Picture  and  Education  Markets 
staff,  Eastman  Kixlak  Company. 

Edward  Ancona,  color  television 
expert  of  the  National  Broadcast- 
ing Company,  discussed  color  film 
problems  in  that  area.  As  is  the 
custom  at  these  annual  Work- 
shops, there  were  frequent  screen- 
ings of  special  films  created  for 
the  program  and  all  guests  were 
supplied  with  detailed  notebooks. 

An  exhibit  of  production  and 
projection  equipment  was  held  in 
an  adjoining  area,  next  to  the 
large  stage  where  the  program 
took  place.  A  reception  for  all 
guests  was  held  at  the  President 
Hotel  in  Kansas  City. 

Showings  of  outstanding  films 
highlighted  evening  get-togethers, 
featuring  such  pictures  as  the 
award-winning  Forth  Road  Bridge 
and  two  McDonnell  Aircraft  Corp. 
films.  The  FA  and  a  color  film  on 
Major   White's   Walk  in  Space.   • 


IW  J   A 


Pri'sidi'iit    lAMinard    Keck    welcomes 
757  ^;i/(  v/.v  /()  the  Cah  in  Work  sliop. 


Dean  Blomc>'er.  advertising  manag- 
er of    Calerpiller    Tractor   at    mike. 


v.  P.  Bill  litdilLii  ili.tcussiil  fnlurc       loin     llopt-,    of     Eastman     Kodak, 
of  8mm,   cited  need  for  standards.      brought  new  facts  on  this  industry. 
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These  shon'inos 
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to  waitim  trmm 
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Skyfrnrt  Ciitcitia  at   Kansas  City  Municipal  Airport  seats  50;   showings  are  on   a   continuous   10-liour  schedule. 


iit  lar^e  tenninah 

r         -I 

are  reaching  acttr, 

influential  viewers 


Sittjiiofii  Cinema:  free  films  for  air  travele 


fs 


"VTEW  WAYS  of  reaching  pros- 
■'■ '  pcctive  viewers  of  business- 
sponsored  motion  pictures  are  the 
constant  concern  of  the  nation's 
leading  distributors  of  this  me- 
dium. Notable  success  has  been 
achieved  by  two  of  these  firms  in 
providing  facilities  for  showing  at 
air  terminals  throughout  the  U.  S. 

The  "Skyport  Cinema"  pro- 
gram, inaugurated  by  Modern 
Talking  Picture  Service  Inc.  when 
that  company  opened  its  first  in- 
stallation at  the  Greater  Cincinnati 
Airport  in  September,  1964.  mer- 
its special  attention  in  this  rept)rt. 
Modern  will  soon  open  another 
theater  at  the  busy  Cleveland  ter- 
minal; already  in  operation  are 
Cinema  showcases  in  Atlanta. 
Kansas  City  and  Minneapolis-St. 
Paul.  A  Denver  facility  will  begin 
showings  when  the  new  air  termi- 
nal is  completed  there  in  May. 

These  theaters  were  all  designed 
.ind  eni;ineered  for  their  specific 
purpose:  to  provide  the  air  trav- 
eler-in-waiting with  a  relaxing  in- 
terval in  which  free  films  from  in- 
dustry and  other  groups  bring  in- 
formative   and    entertaining    pro- 


grams to  brightly-lighted  screens. 
Each  Skyport  Cinema  installation 
has  benefited  from  the  pioneer- 
ing effort  at  Cincinnati  where 
valuable  lessons  were  learned  on 
troubic-frcc  ct|uipmcnt  operation, 
audience   interest   and   other  data. 

What  kind  of  audiences  are 
these?  Louis  Harris  and  Associ- 
ates, in  a  recent  survey  of  the  air 
travel  market  they  made  for 
American  Airlines,  calls  air  trav- 
elers "iindoiihtedly  the  most  ar- 
ticulate. siicce.<isjid.  active  and 
alert  t-roiip  of  people  that  populate 
A  merit  a  today  .  .  .  Of  all  major 
industries,  the  airlines  probably 
have  the  most  exclusive  leadership 
community  as  their  customers." 

Modern  has  concentrated  its 
cinema  development  program  in 
major  terminals;  the  company 
considers  the  country's  "top  25" 
airports  as  its  primary  goal  and 
appears  to  be  well  on  the  way  to 
success.  Annual  Atlanta  depar- 
tures, within  the  last  reported 
year,  totaled  nearly  3  million  and 
the  figure  is  said  to  have  increased 
by  18  to  25  per  cent  in  the  past 
year.  Denver  rates  high  with  a  re- 


Cinema  installation   \iscs  rear-screen      Dual  inojectors  provide  a  com 
projection  to  show  bright  picture  in      performance   over   a    \Q-hcmt  'wl\ 
ordinanj  li<ihl  on  the  4H-inch  screen.      span  with  no  program  breaks. 


Illuininalcd  .si<;iis  ii,i,ii,fihintl  tii-  \  icwcr  reactions /ii /i7i/i  s/iiiii  i 
niinal  (this  is  Cincinnati)  direct  the  .wlicited  at  these  installation' 
wailing  pa.i.sengers  to  free  showings,      get   ininn/  enthusia.stic  comnuii 

Atlaiilii's  l>iis>  Muiii<'i|):il  riTiiiii):il  {al  left  <  had  2,741,789  departures  in  a 
year,  with  traffic  eonstanth/  groteing  at  thi.s  Southea-'it  travel  crossroad.s. 
Bt'lotv:  Modern's  Skyi)oit  Cinema  in  .Mlanta  has  comfortable  .leating  for  35. 
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Vf  Skvport  Cinema  for  icdiling  pas.scngirs  at  Miiincapolis-St.  Paid  Inter-      Modenrs  first  Sk>i)ort  Cinema  uti\  (<;"  md  in  Scplcmher,  19f>4  at  the  C.rcat- 
iMynal  Airport  uhcre  movies  arc  popular  during  afternoon,  evening  hours,      cr  Cineinnati  Airport  and  provided  valuable  experience  used  in  later  theaters. 


od  1.394.543  annual  depar- 
n;  Cleveland.  Kansas  City  and 
ncapolis-St.  Paul  had  well  over 
illion  departures  in  these  older 
i  figures.  Cincinnati  was  mov- 
up  to  the  million  mark, 
hat  kind  of  films  are  shown? 
T/vcl,  sports  and  business  short 
Is  arc  high  on  the  list  of 
iice  preferences.  And  with 
tu|/  K6  per  cent  of  air  flights  out 
o()»ansas  City,  for  instance,  being 
mJe  by  business  and  professional 
mi.  this  was  high  praise  for  such 
fai.  The  distributor  knows  what 
lh|  viewers    like,    solicits    freely- 


n  comments  in  an  open  "day 
k"  which  has  recorded  real 
se  from   appreciative  viewers. 


averaging  35  capacity  at  Atlanta 
to  .'>0  chairs  in  front  of  the  Kan- 
sas City  screen.  But  the  sponsor 
fortunate  enough  to  get  on  a  Sky- 
port  Cinema  showing  schedule 
can  achieve  impressive  audience 
totals  through  regular  daily  "re- 
peats" —  day-in-and-day-out.  He 
can  also  be  sure  of  professional 
film  projection:  rear-screen  show- 
ings on  the  48-inch  area  offer  the 
equivalent  of  6()-inch  TV  recep- 
tion. Diud  projection  facilities  fa- 
cilitate constant  operation  with 
no  "down  time"  for  repairs,  main- 
tenance or  program  "breaks." 

But  it  isn't  only  the  air  traveler 
who  attends  the  theater.  Friends 
of  the  arriving  or  the  departing 
passenger  are  in  the  audiences  — 
exposed  to  the  sponsored  film  me- 


dium and  made  aware  that  such 
films  are  also  available  for  their 
club,  community  or  business  use 

Airport  managers  and  air-line 
agents  find  that  these  free  movie 
lounges  are  welcomed  by  travelers 
—  that  they  help  ease  weather 
wait-outs  and  delays. 

The  idea,  like  air  travel,  suits 
the  pattern  of  growth,  of  progres- 
sive audience  development  which 
has  moved  the  film  medium  into 
new  groups  of  audiences.  Opening 
such  new  channels  of  film  dis- 
tribution at  this  high  level  of 
buying  power  and  community 
influence  was  neither  easy  or  in- 
expensive. But  it  reflects  the  spirit 
of  challenge  which  pervades  the 
field  of  distribution  and  it  affords 
a    real    opportunity   for  sponsors. 


Bi'Idw :  .sAi/por/  Cinemas  are  con- 
stantly attiudid  didring  all  operating 
hours.    Each    audience   is   counted- 


These  waiting  travelers  (and  potential  film  vieucrs)   al  a   bin   r'.lii   terminal   tiipifij   today's  boom   in   air   travel. 


.,«Mo»T,„;2 


Slis  like  this  .\tlanta  Skyport  Cin- 
^i  poster  inform  potential  vieuer.s 
Hilms  offered,  hours  of  operation. 

T;y'rc  also  carefully  counted  for 

'}  benefit  of  sponsoring  clients. 
f^.  attendant  on  duty  throughout 
l(  full  lO-hour  day-and-evening 
>.>wing  hours  takes  a  personal 
^id  tally  after  each  program  has 
fished  its  run. 
seating     capacity     is     modest; 
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Wisconsin  Govcnior  Warren  P.  Knowles  (center)  teas  at  premiere  shoicin^ 
of  "W'c  Like  It  Here."  S/iouii  in  firoiip  (from  left  to  right):  Rtulij  Swanson 
and  /liv  son.  Boh.  the  pnx/i/fcr.v.  Gov.  Kmmles:  Ken  Ihutjiensen,  represent- 
iNg  the  C.overnor'.i  Cotineil  for  Economic  Development:  and  Ken  Boijer,  the 
public  relations  official  of  Wisconsin   Telephone  Co.,  an  advi.wr  on   film. 


Pic  I  lire  of  Wisconsin 

Slatewifle  (louperaliun   lias   Ach 

A  Cooperative  Effort  involv- 
■'■■  ing  Wisconsin  state  agencies, 
industry,  agriculture  and  labor, 
and  an  independent  motion  pic- 
ture producer  has  resulted  in  the 
production  of  We  Like  It  Here,  a 
promotional  film  serving  as  a  cen- 
terpiece for  Wisconsin's  current 
ambitious  economic  development 
program. 

The  idea  for  producing  the 
ht)ur-long  16mm  color  film  orig- 
inated with  a  special  Communica- 
tions Task  Force  working  with 
Governor  Warner  P.  Knowles' 
lioard  of  F.conomic  Development. 
Governor  Knowles.  representing 
the  state's  minority  party,  called 
the  production  a  "truly  bi-parti- 
san effort." 

MiitchinR  Funds  \l:i<li-  l(  Possible 

Once  the  thinking  behind  the 
film  crystallized,  various  state  de- 
partments contributed  .S2.S,(K)() 
and  business,  industry,  labor  and 
agriculture  matched  the  figure 
with  a  similar  contribution. 

The  film  makers  intended  to 
extoll  Wisconsin's  virtues  as  a 
place  to  work,  play  and  vacation. 
Ihe  camera's  roving  eye  caught  a 
wide  range  of  scenic  wonders, 
people,  festivals,  lakes,  rivers  and 
farnis.  The  services  of  various 
state  agencies  were  solicited  and 
Ihe  head  of  each  was  asked: 
■'What's  new  and   unusual' 

CovcrinK  the  State  With   I  ilm 
Filming    and    editing    We    Lil ' 
li  Here  took  five  months,  and  the 
original  80.000  feet  shot  through- 
out the  state  was  edited  down  to 


We  Like  It  Here" 

ieved   .Major  Pr(>iiintionaI   Result 

2000  feet.  An  unprecedented  view- 
ing audience  was  assured  when, 
on  December  28,  1965,  all  17 
stations  in  Wisconsin  simultane- 
ously ran  the  film  during  prime 
evening  time. 

Plans  call  for  the  later  release 
of  the  film  throughout  the  coun- 
try. Industrial  executives  will  be 
|)articularly  urged  to  view  the 
presentation.  As  Raymond  Huber, 
speaker  of  the  Wisconsin  state  as- 
sembly summed  it  up:  "It's  very 
good  .  .  .  Now  it  is  up  to  us  to 
sell  it." 

And    sell    it    they    will    —    the 
picture  is  getting  a  great  deal  of 
favorable  press  comment. 
*      *      * 

The  Story  Behind  the  Picture 
fx   ^e  Like  It  Here,  the  one  hour 
16mm    color    film,    "selling"    the 
iJadger   .State    was    a   cooperative 

Below:  Dull'  Kennedij  (left)  who 
I  (imposed  original  score  for  Wiscon- 
sin picture,  shared  plaudits  with  pro- 
ducer Robert  Stvan.wn,  president  of 
Siianson  Productions,  writer  and 
producer    of    "We    Like    it    Here." 


production  involving  a  lot  of  Wis- 
consinites,  but  Bob  Swanson,  head 
of  Rudy  Swanson  Productions  in 
Milwaukee.  Kenneth  R.  Boyer,  a.s- 
sistant  vice  president  in  charge  of 
public  relations  for  the  Wisconsin 
Telephone  Company,  and  Dave 
Kennedy,  a  musician  and  Milwau- 
kee recording  studio  executive, 
did  most  of  the  leg  work. 

.Shot  Over  700  Color  Scenes 

Literally  covering  every  corner 
of  the  state.  Bob  Swanson  shot 
more  than  700  scenes  in  color  — 
80,000  feet  in  all.  Swanson 
trudged  10.000  miles  on  the 
ground,  and  hovered  above  the 
state  in  a  helicopter  logging  3000 
additional  miles. 

Boyer  was  the  coordinator,  ad- 
vance man.  persuader  and  pusher 


and  shover.  But  he  says  he  !.)  ^ 
very  simple  job  of  persuad 
do.  "When  people  saw  at, 
and  motion  picture  camera  in- 
says,  "they  came  running.  Um. 
ply  said  we  were  making  a  ilm 
for  the  state  and  they  said,  'nc! 
Go  right  ahead.'  " 
Symphony    Plays    Original   Srj 

Dave  Kennedy  wrote  an  ie- 
inal  musical  score  and  a  ' 
song.  "We  Like  It  Here"  th,. 
recorded  by  37  members  olibf 
Milwaukee  Symphony  Orchtra 
and  20  members  of  the  Milwacet 
A  Capella  Choir. 

The  film  was  narrated  b\  „. 
Scott,  the  "voice"  of  the  vrW 
championship  Green  Bay  Fli- 
ers, a  pro  football  team  th:  is 
also  a  Wisconsin  product. 


ABC  Shows  Spon.sors  "Look  of  Tomorro 

N«'tw«»rk  Samples  33  New  Color  Shows  in    V-\'  Presentatin 


/^.AsriNG  Onu  Hopeful  Eve  at 
^'^  time  buying  sponsors,  and  the 
other  at  1966  Nielsens,  the  Amer- 
ican Broadcasting  Company  re- 
cently took  its  Look  of  Tomorrow. 
a  hard-hitting  audiovisual  sales 
show,  to  audiences  in  New  York, 
Chicago,  Detroit  and  San  Fran- 
cisco. Produced  for  ABC  by  Vis- 
ualscope.  Inc.  the  presentation  fea- 
tures previews  of  television  shows 
slated  for  ABC  video  presentation 
in  the  Fall  of  1966.  Advertisers, 
agencies,  and  sales  executives  made 
up  most  of  the  audience  at  the 
series  of  breakfast  meetings. 

The  Chicago  meeting  was  in- 
trepidly presented  early  on  a  Mon- 
day morning  in  February.  Follow- 
ing a  continental  breakfast  of  fruit 
juice,  sweet  rolls  and  coffee  the 
still  somnolent  audience  of  300 
was  jolted  to  attention  by  the 
show's  fanfare:  a  visual  and  audio 
"Pow!"  "Bam!"  and  "Zap"  that 
flashed  across  three  large  screens 
on  stage,  and  reverberated  off  the 
walls  of  the  Grand  Ballroom  in 
Chicago's  Conrad  Hilton  Hotel. 
From  then,  until  the  final  fadeout. 
momentum  was  sustained. 

Sampling  of  33  Color  Shows 
Tighlly-etlited  a  n  d  projectetl 
from  a  battery  of  eleven  separate 
projectors  operating  under  the  di- 
rection of  Marvin  Green  of  Visual- 
scope.  Inc..  ABC's  hour-long 
Look  of  Tomorrow  sampled  33 
upcoming  TV  shows,  all  in  color. 
Such  ABC  stalwarts  as  Batman, 
Keii  Buttons.  Robert  Goulel  and 
proiiusiiig  new  horse  and  dog  stars 
were  paraded  across  Ihe  screen  via 
film  clips  and  slide  films.  There 
were  also  dramatic  situations  por- 
traying Ihe  I  RI  in  peace  and  the 


Marines  in  World  War  II  aon. 
A  contingent  of  ABC  c.xecu'es 
from  New  York  headquartersnd 
WBKB-TV.  the  network's  CI 
affiliate,  provided  live  nar 
during  the  showing  of  Looi.of 
Tomorrow,  and  besides  the  ■.• '" 
to  tempt  the  audience  to  bu\ 
took  a  filmic  poke  at  the  coni|U- 
tion.  This  was  the  imaginat)' ip 
through  the  place  called  the  "Cti- 
nel  Islands."  Stopovers  were  nde 
at  Stanton  Island  and  Sarnofls- 
land  where  business  looked  pir. 
But  there  was  a  decided  trade  b>si 
when  viewers  were  shepheial 
through  a  beautiful  region  kniH 
as  "Treasure  Islands"  which  lin- 
ed out  to  be  ABC's  happy  hoc 
for  advertising  agencies.  Amig 
the  colorful  places  in  this  rcsui 
were  Interpublic  State  Park,  ic 
twin  cities  of  Batesville  and  : 
batesville,  and  Young  &  Rub 

Behind  the  Sta,ge  ;in(I  Screen 
The  projectors  for  the  wall  >• 
wall  show  consisted  of  three  16i » 
and   3.'^nim   Xenon-equipped  ih 
tion  picture  units,  a  3' -4    x  4  k 
fan  set  illuminator,  a  pair  ot  ' 
erhouse  units,  and  four  Du 
projectors.    Audio    coverage 
from    magnetic    tapes   transn 
through  a  series  of  stereo  spo 
placed  around  the  meeting  i 
Ihrce  screens  were  alternateh 
sinuillaneously  employed,  anii 
lormeil   retractable  parts  of 
turistic.    ^xirtablc    skyscrapei 
placed  on  an  1 8  foot  rotating  - 
The  interesting  set  and  stage 
struclion  was  by  W  ilcox-l.aii^ 
Chicago,  from  a  design  creak' 
Robert   Taylor,   president  ot   \  „ 
ualscope  Inc.  ■ 

Their   senses    reeling   from  !• 
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ion^ntrated  audiovisual  impact  of 

■  ■'  of   Tomorrow    the    viewers 

lit  of  the  Chicago  meeting 

csented  with  attractive  sou- 

>uxes  through  the  courtesy 

if  J^C-TV.  These  contained  at- 

raC'C,    gold-filled    paperweights 

hai loused  a  folding  magnifying 


glass  with  the  ABC  escutcheon  and 
the  words;  "Look  of  Tomorrow" 
embellished  on  top.  The  implica- 
tion was  that  as  far  as  the  hosts 
were  concerned,  tomorrow's  look 
was  proportionately  as  big.  Big, 
BIG  as  looking  through  the  sou- 
venir magnifying  glass  indicated.  • 


hpe  Paul  VI  in  "The  JouriicN  for  Peace" 

^i  V  Being  Seen  i.n  Theaters  all  over  the  world  is  a  beautiful 
• ';icw  U.S.  Information  Agency  motion  picture.  The  Journey,  which 
diantly  documents  the  brief  hours  spent  by  Pope  Paul  \  I  in  the 
jnfd  States  on  his  recent  mission  to  the  United  Nations. 

Ahough  made  under  extremely  difficult  conditions  —  the  pro- 
luc|  was  faced  with  camera  space  competition  from  77  TV  cameras. 
coH  of  motion  picture  cameras  and  literally  thousands  of  still  pho- 
Dgiphers  throughout  the  day  —  The  Journey  emerges  as  a  finely 
rrciht  record  of  the  "great  city  succumbing  to  the  gentle  visitor 
ron  Rome." 

le  film  was  commissioned  to  Owen  Murphy  Productions.  New 
for  by  U.S.I.A.  just  a  week  before  the  historic  journey  took  place, 
ns^ictions  were  simply  to  make  the  best  film  possible,  and  not  to 
\3\  just  a  newsrcel.  The  results  are  a  revelation  of  what  four  thor- 
ugjy-cxpcrienced  industrial  film  and  studio  type  cincmatographers 
ritl!35mm  Eastman  color  film,  shooting  under  every  sort  of  situation 
-  rtdoors,  outdoors,  night  time,  often  hand-held  —  can  achieve, 
ho  are  not  grab-and-run  newsreel  shots  but  carefully  contrived, 
lorhtfully  framed  and  skillfully  edited  sequences  which  make  up 
ltd!  thoroughly  moving  motion  picture. 

Tc  film  covers  the  Pope's  arrival  at  Kennedy  Airport,  the  motor- 
id(  which  took  His  Holiness  through  New  York  to  St.  Patrick's 
attdral.  the  visit  to  the  United  Nations  and  the  culmination  of  the 
m:y,  a  celebration  of  Mass  at  Yankee  Stadium  in  which  a  vast 
isqiblage  participated. 

le  U.S.I.A.  message  is  contained  in  narration  accompanying  scenes 
[  Is  Holiness  and  President  Johnson  meeting  at  the  Waldorf  Astoria 
loj :  thai  these  are  two  men  united  in  a  prayer  for  peace  in  the  world 
niin  a  trust  in  the  United  Nations  as  a  means  for  achieving  this  goal. 

/,f  Journey,  which  was  directed  by  Paul  Cohen,  was  delivered  to 

A.  exactly  a  month  after  the  shooting  date.  Dozens  of  language 

5ri)ns  have  been  made  for  world-wide  showings.  • 

on  Paul  VI  officiates  til  ritual  during  "The  Journey"  to  United  S'ations. 
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Keys  to  Film  Results 

A    Buyer    Preface    to   the    Producer    Listing    Pages 

'T'lii  70  Pages  of  Specialized  Producer  Listings  which 
follow  this  preface  provide  unequalled,  exclusive  facts-in- 
deplh  about  415  companies  in  the  United  States  and  Canada, 
plus  an  additional  listing  of  76  producers  on  all  continents 
throughout  the  world.  These  are,  beyond  any  question,  the 
vast  majority  of  the  most  active,  specializing  producers  of 
motion  pictures,  slidefilms  and  the  other  relevant  forms  of  audio- 
visual communication  in  the  United  States  and  abroad. 

But  mere  numbers  have  never  been  the  primary  goal  of 
this  most  complete  and  dependable  source  of  buyer  reference. 
With  no  payment  accepted  and  reserving  the  right  to  reject 
any  listing  which  does  not  meet  our  long-established  mini- 
mum standards  of  reference  and  reliability,  the  Editors  of 
Business  Screen  put  quality  of  information  above  sheer 
naines-in-quanlity.  The  buyer  of  films  and  other  audiovisual 
media  in  business  and  industry,  government,  trade  groups,  and 
the  institutional  fields  is  the  real  judge  of  the  Review's  value. 

Let  the  buyer  look  to  this  data  with  confidence,  check  the 
accompanying  credits  freely  provided  by  all  listed  firms.  Let 
him  then  view  films  submitted  as  further  evidence  of  work 
performed.  And  then  let  the  producer  stand  on  solid  evidence 
of  financial  stability;  permanence  of  staff;  physical  facilities. 

And  let  the  record  show  that  this  16th  Annual  Production 
Review  issue  in  our  27th  year  of  publication  contained  data 
on  more  than  2,450  titles  of  motion  pictures  produced  by 
listed  companies  in  the  U.S.  and  abroad  —  plus  additional 
reference  data  on  over  500  slidefilms,  meeting  presentations 
and  live  shows  also  created  and  produced  by  these  firms. 
Behind  these  statistics  is  the  more  important  evidence  that 
ihe.Ke  were  also  the  most  widely-used  films  of  1965;  fortified 
by  more  hundreds  of  prints  and  shown  to  more  people  than 
all  others  in  use.  That  these  films  received  the  vast  majority 
of  national  and  international  film  awards  in  the  past  year  is 
impressive  evidence  of  qitality.  But  it  is  secondary  to  results 
achieved  in  helping  their  sponsors  to  more  effectively  inform 
and  persuade  —  helping  industry  and  government  with  belter 
training  and  education:  and  helping  to  deliver  ideas  and 
information  to  the  hearts  and  minds  of  their  intended  viewers. 
In  short:  these  pages  of  film  credits  reflect  real  results. 

Behind  these  resultful  films  and  their  makers  within  these 
pages,  stand  the  key  individuals  responsible  to  the  buyers,  from 
top  management  throughout  the  many  departments  of  listed 
companies.  This  16th  Production  Review  provides  the  names 
of  2.418  people  who  contributed  leadership,  creative  and 
technical  skills  toward  the  success  of  the  factual  film  medium. 

As  a  final  postscript-in-preface  to  an  editorial  effort  of 
considerable  size,  involving  months  of  preparation,  checking 
and  production  by  the  Editors  of  this  Review,  we  call  attention 
to  acceptance  of  listings  from  new  companies  (organized 
within  the  past  year)  without  benefit  of  client  and  title  reference. 
We  note  the  specialization  of  producers  of  television  commer- 
cials, the  acceptance  of  the  fact  that  in  a  few  limited  instances 
we  have  listed  companies  performing  only  a  few  tasks  during 
the  year.  We  are  fortified  by  nearly  three  decades  of  experience 
with  the  facts-of-produclion-life;  lei  the  record  stand  as  printed. 

But  we  wiiuld  also  note  in  closing  that  these  countless 
thousands  of  listing  lines  will  contain  the  inevitable  gremlins 
of  typographical  error  and  omission.  To  the  reader  ( and  to 
those  affected  t  we  offer  the  pages  of  the  Production  Review 
Supplement,  scheduled  for  an  eariy  mid-year  issue.        —  OHC 
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ALPHABETICAL     INDEX     TO     PRODUCER     LISTIhG 


UNITED  STATES 

Producers                                           Page  No. 

A  C  I  Produclions 123 

A  >'  C'orporution    167 

Academy  Film  Produclions,  Inc 153 

Academy-McLarty   Productions.   Inc 140 

Admaster   Prints.    Inc 123 

Aegis  Productions,  Inc 123 

Action  I'ilms.  Inc 153 

Alexander  Film  Company   167 

Allegro  Film  Productions 123 

Allschul,  Gilbert,  Productions,  Inc 153 

American  Diversified  Services 148 

American  Film  Productions 123 

Anderson.  Jack.  Productions   164 

Animated  Productions,  Inc 123 

Animatic    Productions,    Ltd 124 

Animators,  The   144 

Applied  Concepts.  Inc 124 

Arjan  Motion  Picture  Productions,  Inc.  .  .  170 

Artists  Representatives,  Inc 153 

Ascon   Management  Corp..  Autotrain  Div.  171 

Associated   Film  Consultants,  Inc 124 

Atlantis  Productions,  Inc 171 

Atlas  Film  Corporation    153 

Audio  Produclions,  Inc 124 

Barbre,  Thos.  J..  Productions,  Inc 167 

Barton  Film  Company.  The 146 

Bay  .Stale  Film  Production.s,  Inc 121 

Beck.  John.  Associates.  Inc 140 

Becker,  Marvin,  Films 168 

Becker-GoessI,  Inc 153 

Bransby,  Jobn,  Produclions,  Ltd 124 

Bray  Studios.   Inc 124 

Bukar  &.  Larisch  Inc 125 

Calvin    Productions,   Inc 163 

Calvin-Del-renes   Corporation    143 

Camau  Productions.  Inc 171 

Cameras  International   Productions   154 

Cameron  Film  Productions    177 

Campbell     Films     123 

Campbell.  John,  Films,  Inc 121 

Campus   I  ilm   Proiluctions.   Inc 125 

Canyon   Films  of  Arizona,  Inc 165 

Capital   Film    Ser>icc,   Inc 151 

Carlocke  Langden      165 

Cavalcade  Productions.  Inc 154 

Cenlron  Corporation,  Inc 161 

Chapman  5   i'roduclions.  Inc 171 

Charles,  Henry,  Motion  Picture  Studios   .  .  140 

C  henoweth,   R.   B.   Films    171 

ChicuKO   Film    laboratory,   Inc 154 

Christensen.   Ray  J.,   I  ilm  A.ssoc.,  Inc.    ..  164 

Cinecraft,     Incorporated     152 

Cinemakers.    Inc 1 25 

Cine-Pic     Hawaii     177 

City  Film  Center,  Inc 125 

Clifton   Productions,  Inc 125 

Close  Productions   146 

Colburn,  John.  Associates,  Inc 154 

Coleman    Produclions,    Inc 125 

C  olonial   I  ilms,  Inc 147 

Commercial    Productions,    Inc 177 

Condor    Films.    Inc 163 

Contempol    Productions,    Inc 125 

Contemporary    Classroom    Studios    163 

Continental    Film   Productions  Corp 148 

Copley    Productions    170 

Copri  International  Films,  Inc 145 

Cornell  Visual  Aids  Company 144 

Cosmopolitan    Film    Associates     168 

Couniryman-Klang  Film  Produclions,  Inc.  161 

Craig,  Waller  S.,  I'ilm  Productions 164 

Craven,  Thomas.  Film  Corporation 125 


Producers                                           Page  No. 

Creative   Arts  .Studio,   Inc 141 

Creative    Communications,    Inc 154 

Creative    Visual    Media,    Inc 126 

Crowe,  Gordon,   Productions.  Inc 126 

Custom   Films.    Inc 121 

Cygnet-LPA    Productions.    Inc 126 

D-4  Film  Studios.  Inc 122 

DaRnell,  Avalon,   Productions    147 

Daneck    Productions.    Inc 126 

Data  Films     171 

Davidson    Films    16S 

Davis.  Donald  A.,  Productions,  Inc 171 

Dawson,  Larry,  Productions 169 

Day,  Gordon  M.,  Inc 126 

Dekko  Film  Productions,  Inc 121 

Depicto  Films  Corporation    126 

Dimension    Films    171 

Directors  Groups,  Inc 126 

Ditzel,    William.    Productions    153 

Dolphin    Productions.    Inc 126 

Donovan.  Kevin,  Films 121 

Douglas   Film   Industries    154 

Douglas,   Neil.    Productions    149 

Dunn,  Cal,  Studios,  Inc ^  .  154 

Dynamic    Films,    Inc 127 

EMC    Corporation    171 

EUE/Scrcen    Gems     127 

East  West  Distributors.  Inc 127 

Edson,    Franz,   Productions    140 

Educational   Media,   Inc 149 

Flektra    Studios,     Inc 127 

Elms,    Charles,    Productions,    Inc 127 

Empire   Films   Corporation    177 

Empire   Photosound   Inc 161 

Expedition  Films,   Inc 168 

F.B.N.  Films   149 

F  M    Produclions    172 

F.P.S.    Produclions.    Inc 128 

Faber,  Marshall  I..,  Productions   167 

Fairbanks.  Jerry,  Productions  of  Calif.,  Inc.  171 

Farrell,   Matt,   Produclions,  Inc 127 

Feil.    Edward,    Produclions    152 

Fcid,  William,    Produclions    141 

Fidelity    Film    Produclions    165 

Film    Associates,    Inc 153 

Film   Enterprises,   Inc 127 

Film  Graphics,  Inc 128 

lilm    Motivators,    Inc 155 

Filmack    Productions    155 

Filmcx,    Inc 128 

Filmfair,  Inc 128 

Filnifair    172 

Filmfair  Communications 170 

Films    Five,    Inc 128 

Films  For  Industry,  Inc 169 

Fine   Arts   I'roduclions.   Inc 172 

Finlcy,   Stuart,    Inc 143 

Fiore    Films    141 

Fisher,  Robert,  Productions 149 

Flagg  Films,   Inc 172 

Fleming,   Rex,   Produclions    170 

I  lore.x.     Incorporated     149 

lordel  lilms.  Inc 128 

Format    Productions,    Inc 172 

Poster    Films,    Inc 128 

Foster,    Marvin.    Produclions    177 

Foto  Fonic  Sales  &  Produclions 164 

Fotovox,    Inc 148 

lox  Video  Produclions 152 

Irank/James    Produclions,    Inc 163 

NOTE:  Bold-face  listings  denote  display  ad- 
vertising of  producers  in  this  issue.  Sec  Index  to 
Adverti.sers  on   final   page  of  the    16th   Review. 


Producers  Pa- 

Eraser    Productions     ;  )5) 

Fried.  Si.  Productions,  Inc ji2j 

I 
Galbreath,  Richard,  Inc 

Gan/,  >Mlliani  J.  Company,  Inc 

Gemini    Films,    Inc 1)25 

General   Pictures  Corporation    'i53 

George,    Doug,    Associates    173 

Gerald   Productions,   Inc .125 

Glenn,   Jack.   Inc 125 

Goldsholl.  Morion.  Design  Assoc.  Inc.  .  .153 
Goodway  Printing  Co..  Inc.  Films  Div.  .  ,141 

Gotham   Film  Productions,  Inc ,I2S 

Gotham  TV  Productions  Corporation  .  . .  ,12i 

Grandey.   Roy.  Productions   .165 

Graphic  Films  Corporation   Jl?^ 

Graphic    Varieties,    Inc Jl2! 

Gregg.  Henry.  &  Associates  Jl4! 

Guggenheim  Produclions,  Inc ,16; 


U! 

151 


Hallmark   Films   and    Recordings,   Inc. 
Handy,  Jam,  Organization,  Inc.,  The  . . .  i 

Hankinson  Studio,  Inc J12! 

Hanna-Barbera  Produclions   17; 

Hans.   Charles,   Film    Productions,  Inc.   .  ]l2! 

Hardcastle  Film  Associates   jl6! 

Hartley  Produclions.  Inc 

Harris-Tuchman   Productions,  Inc 

Harvest   Films.   Inc .1~ 

Haverland    Film    Productions    J13I 

Haycox  Photoraniic,  Inc M. 

Hcnkin-Faillace    Produclions.    Inc J13l 

Hennessy.  John  J..  Motion  Pictures 
Henning  and  Cheadle,  Inc 


17 
151 

Hicks.  Robert  Bruce,  &  .Associates 15: 

Holland-\>egman  Productions,  Inc.  11* 

Hollywood    .Animators    17 

Horizon    Productions    16 

Howe.    Max.    Film    Productions    46' 

Huber.  Louis  R..  Produclions   ■57' 

Humphrey.  Williamson  &  Gibson,  Inc.      j 

Motion    Picture    Division    Jl6 

I 

Illusira    Films,   Inc ^^ 

Imagination.    Inc «6 

Independence  1-ilms.  Inc '*^ 

Inilusirial   Motion  Pictures,  Inc '5' 

institute  of  \'isual  Communication,  Inc.  .  .)3( 

Instructional    Arts.    Inc *5| 

Interlock    Productions,   Inc '•^• 

JPl     Denver     >6i 

Jacona    Films   Corporation    J*' 

Jamieson  Film  Company    t" 

Johnston,    Hugh   vV   Suzanne,    Inc \^' 


K   &   S   Films.    Inc 

Kamcy-Delslon    I'ilm    Productions    .  . . . 

Karas,  Jonathan.  iV  .Associates 

Kaufman.   O.   A..   &   Associates    

Kayfel/.   Victor.   Produclions.   Inc 

Keilz    \    Herndon,    Inc 

Kellock  Proiluctions,  Inc 

Kerbawy-MPO     

kerkou.   Herbert.   Inc 

Kim.  Paul.  iV  Clifford.  Lew,  Prods.,  Inc. 
Kirshner.  Wm.  N.,  &  Company.  Inc.  .  . 

Klein.  Walter  J.,  Company,  Ltd 

Kluge    1  ilm    Produclions    

Knickerbocker  Produclions,  Inc 


lance   Studios    

Lane,    Anthony,  Film  Studios,  Inc. 

La  Rue.  Mervin  W..  Inc 

Lasky  Film   Produclions,   Inc.    .  .  . 

Laurence  Associates,  Inc 

1  ewis    .Studios.    Inc 


5' 
'3( 

'2; 

31 

31 

;6( 

15'. 

;5( 

3( 

5! 
41 
6j 
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GEOGRAPHICAL 

INDEX 
rO  PRODUCERS 

II 

NEW      ENGLAND      REGION 

(mecticuf,  Mossachusetis  and  Vermont  121-123 

METROPOLITAN      NEW      YORK 
Piducer  listings  begin  on  page  123,  confinuing  through  page         139 

MIDDLE      ATLANTIC      REGION 

fw  York  State,  New  Jersey,  and  District  of  Columbia  Area       140-142 
/irylond,  Virginia  and  Pennsylvanio  143-145 

SOUTHEASTERN      REGION 

obama,  Florida,  Georgia,  Kentucky  and  Louisiana  145-147 

lirth  Carolino,  Puerto  Rico  and  Tennessee  148 

EAST     CENTRAL     REGION 

lliono,  Michigan  and  Metropolitan  Detroit  Area    149-151 

•  lio.  Metropolitan  Cincinnati  and  Cleveland  Areos     151-153 

LLINOIS     AND     METROPOLITAN     CHICAGO 
bducer  listings  begin  on  page  153,  continuing  through  page         161 

WEST     CENTRAL      REGION 

insos,  Minnesota  and  Missouri      161-164 

'brosko,  North  Dakota,  South  Dakota  and  Wisconsin  164-165 

SOUTHWESTERN      REGION 

•  izona,  New  Mexico,  Oklahoma  and  Texas  165-167 

MOUNTAIN      STATES      REGION 
;>lofodo  and  Utah  _ „ 167-168 

PACIFIC      WEST      COAST      REGION 

ilifornio,  San  Froncisco  Boy,  Santa  Barbara  and  San  Diego 

1  Areas 169-170 

I 

METROPOLITAN      LOS     ANGELES 
odueer  listings  begin  on  page  171,  continuing  through  poge         176 

PACIFIC      NORTHWEST      REGION 

•regon,  Washington  and  Hawaii  176-177 

BUSINESS      SCREEN      INTERNATIONAL 

,3nada:  Provinces  of  Alberta  through  Saskatchewan  178-180 

'Im  Production  in  Mexico  and  Latin-America      180-181 

!lm  Production  in  Europe:  Belgium  and  England  181-184 

France,  Germany,  Holland,  Denmark  184-188 

.  Norway,  Sweden,  Italy,  Turkey  ond  Yugoslavia        .„ „..  188-190 

ilm  Production  in  Australia,  Japan,  India,  Hong  Kong, 

I  Malaysia,  Africa  and  South  Africa  190-192 
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Producers 


Page  No. 


Lieb.   Jack,    Productions    156 

Lilly.  Lou  —  Mmuicmcn  Prods.,  Inc 17.^ 

Logos.   Ltd 142 

Lopalin.    Ralph.    Productions.    Inc 144 

Lori    Productions    Inc 173 

Love.   James,    Productions.    Inc 131 

Low    &    Associates,    Inc 162 

Lumar  Film  Productions.  Inc 173 

Lux-Brill   Productions.    Inc 131 

MGM  Inc.  (.Animation  Visual  Arts  Div.)   .  173 
MPO  Productions.  Div.  MPO  Vidcotronics   132 

Magna  F  iim  Productions.  Inc 122 

M.iticr    I  ilni    Productions    121 

Mudison,    Lurrt,    Productions    131 

Marketing    Communications.    Inc 150 

Marathon  International  Prods.  Inc 131 

Mattco    Associates.    Inc 156 

Matthews.  William  W..  &  Company.  Inc.  .  .  145 

Maysles   Films.   Inc 131 

Medical    Dynamics,    Inc 132 

Mcndelson.  Lee,  Film  Productions.  Inc.   .  .  169 

Mercury   Newslilm.    Inc 132 

Metrovision.    Inc 132 

Milner-F'enwick.    Inc 143 

Mode-Art    Pictures,    Inc 145 

Mokin.  .Arthur,  Proiluctions 132 

Monumental   Films  &   Recordings.   Inc.    .  .  143 

Morgan,  Byron,  Associates,  Inc 142 

.Morrison.  Arnold.  I  td 132 

Motion  Picture  .Service  Company 1 69 

Muller.   Jordan   and   Herrick.    Inc 133 

Vlunk.  Burt.  &  Company       156 

Murphy,   Owen,    Productions,   Inc 133 

Mutschmann    Films    144 

.\lcHugh.  Fenton.  Productions.  Inc 156 

.McLaughlin  Research  Corp.  MRC  Films  .  131 

McLcod   I  ilms.   Inc 145 

McNamara  Productions    173 

N.  F.  L.  Films.  Inc 144 

National    Television    News    1 50 

Nesiingen    Fi.ms    133 

Nlles,  Fred  .\.,  Communications  Centers  .  .  156 

Northwestern.    Inc I  76 

Norwood  Studios.  Inc 142 

Nova    Studios.    Inc 133 

Nowak.  Amram.  Associates 133 

O'Connor.  Waller  G..  Company   145 

On    Film    141 

I'GL   Productions.   Inc I  34 

Pace   Productions.   Inc 174 

Palmer.    Alfred   T..    Productions    169 

Palmer.    Don.    Studios    169 

Panel   Film    I'roductions,   Inc 133 

Paragon    I'roductions    142 

Parthenon   Pictures-IIollyMood 174 

Parthenon-Keel  3     1 74 

Peckh.im    Productions,   Inc 133 

Pelican    !•  ilms,    Inc 1 34 

Pictures  lor  Business 174 

Pilot  Productions,  Inc 156 

Pinnn    Produdinii'.         1 57 

l'la\  house    Piciuu           1 74 

Porlalilnis     151 

Potomac  Films,  Inc 142 

Premier  Film  &  Recording  Corporation  .  .  163 

I'roniotional    Films,    Inc 162 


Ou.irlcl    I  ilms.    Inc. 


174 


Kausdale,   (  arl,   .Associates,   inc 134 

Kaiiiparl   Mudios    |74 

Rarijj's,    Inc 1 77 


Producers  Page  No. 

Ray.  Reid  H.,  F"ilm  Industries,  Inc 162 

Read.    Brooks.    .S;    Associates,    Inc 147 

Reed.   Roland,   Productions,  Inc 174 

Reeder  Productions,   Inc 148 

Keela    Films,   Inc 146 

Regan    Productions,   Inc 150 

Rich-Lite    Productions,    Inc 149 

Richie,  Robert  Yarnall,  Productions.  Inc.   .  134 

Rippey,  Henderson.  Bucknum  &  Company  16S 

Riviera    Productions    174 

Rocket    Pictures.    Inc 175 

Rockett,  F.  k.  Productions,  Inc 175 

Rolah   Studios    121 

Rose-Magwood  Productions.  Inc 134 

Rosenthal  Productions.  Inc 134 

Rossniore  Productions,  Selling  Methods   .  .  1 34 

Roy.   Ross.   Inc 151 

Rusten    Film   Associates.    Inc 162 

Ryan.  George.  Films.  Inc 162 

SDZ.    Inc 157 

S.  P.  I.  Television  Center 170 

Sabre  International  Film  Corporation   ....  165 

Saco.   Ken.   Associates.   Inc 134 

Sandak  —  Color  Illustrations.  Inc 135 

Sarra-Chicago,    Inc 157 

Schulman,  Samuel  L..  Productions.  Inc.   .  .  141 

Schwarz.  Mickey.  Productions,  Inc 135 

Screen    F'resentations.    Inc 143 

Screen  Projects,  Inc 135 

Sebastian   Film  Productions   167 

Seneca   Productions,   Inc 135 

Show   Associates,    Inc 135 

Shuler   Productions    166 

Skyline    Films.    Inc 135 

Sloane.    Bart.    F'ilnis    144 

Smith,  Fletcher,  Studios,  Inc 146 

Snyder,    Bill.    Films    164 

Society  for  Visual  Education.  Inc 157 

Soltys.   Richard.   J.,   Productions    175 

Sonafilm   Productions  Corporation    175 

Sonochrome    Pictures    168 

Soundac    Productions,    Inc 146 

Soundfilm.   Inc 175 

Sportlight    Films    157 

Spottswood    Studios    145 

Spur  I'roductions,  Inc 157 

Stceg    Productions.    Inc 1 35 

Stewart.   Ray.   Film   Productions   145 

Stokes,  Bill,  Associates,  Inc 166 

Strau.ss.  Henry,  &  Company.  Inc I  35 

.Sturgis-tirant    Productions.    Inc 135 

Summit    Films,    Inc U18 

Sun    Dial    Films.    Inc 1 36 

Sutherland.  John,  Productions,  Inc 175 

Swain,    Hack,    Productions.    Inc 175 

Swanson    I'roductions    165 

TFI    Productions,    Inc 1 36 

T   R    Productions.    Inc 122 

TV  iV  Motion  Picture  I'roductions,  Inc.   .  .  143 

TV    Graphics,    Inc 1 37 

Take  Ten.    Inc 157 

Technical  Communications,  Inc 175 

lel-.'Xir    Inlcrcsls.    Inc 146 

Telecine  F  ilm  .Studios,  Inc 1 60 

Telle,   Inc I  36 

Terr\ loons  (Div.   CBS  Films,   Inc.)    136 

I  heaterania,    Inc I  36 

lilton.    Roger,    Films,    Inc 170 

Time  Life  8  Productions   151 

lomlin  Film  Productions.  Inc 136 

Training  Films.  Inc I  36 

Tree.   Joshua,    Protluciions.   Inc 136 

Triumph   Films.   Inc I  37 

Trvlon    Films,    Ltd 137 


DUCER     LISTIN^ 

Producers  Page  J^ 

Turtletaub  &  Moss,  Inc 

United  Film  &.  Recording  Studios,  Inc.  . ,  1^ 

United   States    Productions,    Inc 1^ 

University   Films,    Inc |' 

Urie,  John,  &  Associates   |; 

Ushijima,  Henry,   Films.   Inc 1 1 

VPI    Productions,    Inc |i 

Van    Praag    Productions.    Inc If 

Vavin,    Inc If 

Versatile    Productions,    Inc U 

Video  Films,   Inc |i 

Video-Pictures,    Inc li 

Videotape  Center  (Videotape  Productions)  .  1 

Vision  As.sociates,  Inc 1 1 

Vista  Productions,  Inc n 

Visual    Media.    Inc U 

Visual    Methods.    Inc It 

Visual  Presentations.   Inc Ii 

Visual    Techniques.    Inc li 

Visualscope,  Inc l| 

Vogue  Film  Productions.  Inc 1' 

W  C  D.  Inc I 

Wade.   Roger.   Productions.   Inc \\ 

Walker  &  Grandey   Productions   li 

Warner.   Jerry,   &    Associates    li 

Warner,    Robert.    Productions    l| 

Wexler  Film  Productions.  Inc li 

Wheelock.  Eli.  Productions.  Inc l) 

Wilding.   Inc H 

Willard.    Frank.    Productions    I 

Willard    Pictures.    Inc 1 

Winik  Films  Corporation   1 

Wolff,  Raphael  G.,  Studios,  Inc 1 

Wonderland    Productions    I 

Worcester    Film    Corporation    1 

Wright.  Norman.  Productions.  Inc I 

Zapel    Studios.    Inc I* 

Zweibel,  Seymour,  Productions,  Inc I 

PUERTO   RICO 

Delta    Films    International.    Inc I- 

Viguic    Films    Productions.    Inc I 

CANADA 

Academy  TV  Film  Productions  of  Canada  I 

Audiographic    Presentations    Limited    ....  I: 

B.  C.  Films,  Ltd 1 

Chetwynd  Films  I.in)ited   1 

Chisholm.  J.ick.   F-ilni   Productions  Ltd.  ..  I 

Cranley  Films  Limited   I 

Davey.    Ken.   Productions   Limited    1 

Graphic   Films   Limited    I 

Lawrence.  Robert.  Prods.  (Canada)  ltd.   .  .  1 

Lesser   Studio   Limited    I 

Master  Films  (.-Mberta  Ltd.)  I 

Moreland-I  atchfonl   Productions  Ltd I 

Motion    Picture   Centre    limited    1' 

Parry.  Lew.  Film  I'roductions.  I  td 1 

I'eterson    Productions   I  imitcil    I' 

Synchro-Quebec    Limited    II 

Wesicrn    Films    Ltd F 

Wcstnimsier    Films    Ltd I! 

Williams   Drege   \    Hill   limited    If 

INTERNATIONAL 

Mexico  .iiul   I  ,iim-  America    I.SO-l.' 

European  Producers:  Belgium.  England   ISI-I' 
France,  Germ.iin,   lloll,ind  ami   Denmark 

184-1: 

Norway.  Sweden.  Italy.  Yugoslavia  and 

Turkey     188-1' 

India,  M;ilaysia,  Africa,  South  Africa   ....    I' 
Japan.    .Australia    I' 
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CONNECTICUT 

KEVIN    DONOVAN    FILMS 
44   t'.il  H<>.i(l.  (•Ia.st(iiil)iir\.  Caiiiii. 

Ph..-:  (2031  6:}3-93:n 

•  Organiziitiou:  1953 

Br<.h:   15  West   4-!fh   St.,    New   York    1()()36 
,one:  (212)  YU  6-6049 
l')on(>van,  Ouncr 

-    Motion  pictures  exclusively  —  public  re- 
idiislrial  and  niodical   films.   F.\(  ilitiks: 
litihfii.   C;inc   Special.    .Arritlex   cameras; 
:ic  .mtl   N'agra  sound  e(|uipment.  Studio 
ible  lijililing  equipment. 
tCNT      PRODUCTIONS      AND      SPONSORS 
I    ■  ^  Pi(  11  iiKs:  77i(    Ki  [I  to  Our  (.'•rinillt.  Coii- 
Ramblc    (Comiecticut    Light    &    Power 
//  A/c  Truly  (  Ohio  Edi.son  Co. ) ;  C.limpsc 
:icticiil    (State    of    Connecticut).    Slide- 
I'anii  Better  Electrically  —  series  of  six 
Electric  Institute). 


CUSTOM   FILMS   INCORPORATED: 

The  Pure  Oil  Co.;  Firestone  Tire  &  Rublx'r  Co.; 
Could-N'ational  B;itl<'ries.  etc. 


t    I      JOHN  CAMPBELL  FILMS,  INC. 

B  .3443.  Grccnw  icti.  C^onn. 

J^.ne:  (203)  322-3443 

Ue  of  Incorporation:  1960 

Mn  Campbell.  President,  Executive  Producer 

diefh  R.  Campbell.  Vice-President 

\t\'el.sor.  Office  Matwfier 

Riort  De.Mane.  Prodtiction  Assistant 

>:  Script  to  screen:  public  relations,  busi- 
iiiing  films.  F.a(  ilitiius:  Studio  and  sound 
.;  on  lea.se  basis. 

t.NT      PRODUCTIONS      AND      SPONSORS 

lff|)N  PicmREs:   Parks  are  for  PcojjIc   ( X.   Y. 

Conservation  Dept..  Di\-.  of  Parks);  Tale 
Hiiers  (Power  .\uthorit\-  of  the  State  of 

..  Fboihction  Skkvices:  Location  shooting 
ir  ."w  Holland  Machine  Compan\-. 


ROLAB  STUDIOS 
VInut  Tree  Hill.  .S;in(l>  Hook.  Conn. 
Pjine:  (203)  426-246C 

lie  of  Organization  in  New  York  Cit\-;   1928; 
|i  Connecticut:  1934 
Hirv'  Roger,  Owner-Director 
DL  Roger,  Secretary 

^    Complete  and  partial  productions,  as- 

to   other    producers    utilizing   our    facili- 

lera   and    sound;    .sound    stage    for    rent; 

s  in  highly  technical  and  scientific  cam- 

■     F.\<:iLiTlEs:    Modem   studio  with   light- 

pmeiit;  preview  room;  2-5  cameras.  35mm. 

H*..  still   18mm   24mm  to  8"  x   10";  complete 

n''r  micro-macrf)-time-lapse;   optical   benches: 

il.   inediciil.    ph\sical.    chemical   research; 

ilectrical     motion     picture     engineering; 

turer  of  instnmients  for  time-lapse,   spe- 

iicras    and    de\ices,    developments.    Com- 

l<'i  l.icilitics   liir   ni.iss   production   of   filmstrips. 

EJ3NT      PRODUCTIONS      AND      SPONSORS 


... 
cjos 


Ifjos  PunxREs:    Birth  of  a   Pencil    (BHD&O- 
' '">.    Slidekilms:    Hammer,    \ails,    Scretc- 
■<  Scrcir.v  (Stanley  Works).  Mit  ho  Sltoes: 
Soundcraft  Inc.;  Eagle  Penc-il  Co. 


CUSTOM   FILMS,   INC. 
Cob  Dri\  c.  \\  cstport.  Conn, 
jiones:  226-0330  (2-3) 

jiteof  Iiic-orporation:  1963 

'-ster  S.  Becker,  President 
E  ICES:    16mm  and  35mm  motion  pictures  for 
iWr>'.     F.^c:iLiTiE,s:      Fully     equipped     etliting 
*'S,  all  equipment  for  location   photograph). 

«ENT  PRODUCTIONS  AND  SPONSORS 
I'loN  Pi(TruF_s;  S((  r(7,s  of  Success;  llou  to 
<V  Rifllil  (Crev-Rock  Div..  U.S.  .Asliestos); 
1}^  Southern  500-  1965  (Southern  .5(M)  Film 
-<]>.).  Production  Services  for:  Falstaff  Beer; 

'V  PRODUCTION   REVIEW 


MAHER   FILM   PRODUCTIONS 
40  Bermuda  Road,  \\  ethersfield.  Conn. 
Phone:  529-4582 
Date  of  Organization:  1949 

Patrick  L.  Maher,  President 
Eleanor  Maher.  Secretary,  Treasurer 
Kenneth  Maher.  Production  ManaRer 
S^;HVl(:^-s:     Production    ser\ic-es    including    script 
and    editing,     16nun     tape    interlock    projection. 
F.\ciLiTiEs:    .\rriflex,    Pathe    cameras;    CoIorTran 
lights    and    a>nverters;    editing    for    magnetic    & 
optical  tracks,  AdM  originals. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pii  Tints;  My  .\merican  City  ( F.  H. 
McC.raw  Co.);  Meriden  Progress  Report  (Meri- 
den  Democratic  Comm.);  Problems  of  City  Plan- 
ning (.Meriden  Rede\elopment ) ;  Senior  Scout 
Prefect  (Greater  Hartford  Girl  Scouts). 


M ASSACH  USETTS 


* 


BAY   STATE    FILM   PRODUCTIONS,    INC. 
35  Springfield  St.,  Agawam  (Springfield). 

Massachusetts 
Phones:  (413)  8734-3164-5;  734-6189 
Date  of  Organization:  1943 

Branches:    SO    Boslston    Street.    Boston,    Mass. 
Phone:    (617)    42e>-8904    Lowell    F.    Went- 
Worth.  Vice-President  in  charf^e. 
Officers  .\nd  Dep.\rtment  He.\ds 

Morton  H.  Reed,  President 

David  D.  Doyle,  Exec.  Vice-President 

ILirold  O.  Stanton,  Vice-President 

Francis  N.  Letendre,  Vice-President 

Lowell  F.  Wentworth,  Vice-President  —  Boston 

A.  Herbert  Wells,  Trea.\urer 

H;»n)ld  M.  Fischer,  Production  Manager 

Donald  J.  C:aulfield.  .\rt  Director 

Kenneth  .Alexander.  Chief  Sound  Engineer 

Bnice  Jore\-.  Editing  Director 

Willi;un  Rhodes.  Studio  Manager 

E.  Ritchie  Smith.  Laboratory  Manager 
Services:    16nnii   and   .35mm   motion   pictures  in 
b&w   and   color;    industrial,   scientific,   public  re- 


->  The  detail  in  depth  of  thi-se  listings  of 
business  and  television  film  companies  pro- 
vides the  si^onsor.  advertising  agency  and 
govcniment  film  buver  with  a  complete  pic- 
ture of   his  prosjiective  producer. 

In  addition  to  names  of  principal  officers 
and  data  on  .services  and  pin  sical  stiidio  f;i- 
cilities.  the  facts  on  "Recent  PriKluctions 
;ind  Sponsors"  show  the  nature  of  recent 
studio  experience,  of  films  producixl  in  the 
p.ist  Near.  Preview  current  pictures  as  a 
prerequisite  to  purchases;  bidders  should 
•tlso  provide  factu;il  d;ita  on  experience, 
staff,  facilities  and  financial  stabilit\ . 

There  was  no  charge  or  oblig.ition  uh.it- 
soever  to  these  listed  companies;  even.' 
known  source  was  contacted  with  three 
separate  first-class  mailings.  Onlv  those  who 
furnished  evidence  of  recent  production 
were    accepted    for    uncpialified    listing. 


NEW  ENGLAND  STATES 


BAY  STATE  FILM  PRODUCTIONS: 

lations,  sales,  tr;iining,  religious,  d(Kumentar>', 
medical,  animated;  special  programs  for  sales  and 
stockholders  meetings;  T\'  connnercials  and  pro- 
grams; sound  slitlefilms;  filmograph;  stor>boards; 
techn;un;iti()n;  foreign  hinguages  narratives; 
special  effects;  still  photograph),  h&w  and  c-olor; 
script  services;  sales  and  training  aids;  distribu- 
tion.   SsRVK.fLS   .AVAIL.^BLE   TO   OtIIER    ProIJIC  ERS: 

Photograph),  sound  recording,  c-olor  and  lAw 
printing,  processing,  positive,  negative  and  re- 
versal; editing,  sc'oring,  cutting,  interlock  screen- 
ing —  35nmi  and  16nun  projectors,  animation, 
titles,  use  of  souiul  stage,  .set  designing,  lighting, 
truck  mountetl  generators.  F.\c:iLiTiE.s:  Mitchell. 
Manrer.  E;istm;m.  .Arriflex,  Oxlx-rr)'  cameras; 
H) droll),  complete  lighting  facilities;  .\C  iuid  DC 
portable  gas  driven  generiitors;  two  tnicks;  Maur- 
er  16mm  optic;il  film  recording;  16mm.  '-4"  S)ii- 
chronous  magnetic  recording.  16mm,  17'2nuu  and 
35mni  dubbing  and  e(iuali/.;iti<)n;  two  printing 
labs  for  color  and  li&w .  DePue  and  Peterson  print- 
ing e<)uipment,  electronic  cueing:  16mm  l)&w 
processing,  positive,  negative,  reversal;  Fisher 
Mike  perambniiitor)-,  Camart  Portable  Boom.  Fish 
Pole,  microphones,  including  Shot  C.tiu  Mike; 
two  screening  rooms  with  .35mm  and  16mm 
interlock  equipment;  3  cutting  rcx)ms;  7  cutting 
Ijenches;  16  and  .35mm  Moviolas;  sound  readers 
for  16mm.  174mm  and  .35mm.  optical  and  mag- 
netic; animation  department  with  two  animation 
stands;  Oxberr)  16mm-3.5fnm  Bi-Pack  animation 
camera  with  ;nitomatic  follow  focus,  rotoscope, 
projection  light,  one  to  twenty-six  field,  over  and 
imder  lighting.  360°  rotar)  compound,  adapted 
for  technamation;  art  department:  hot  press, 
carpenter  shop;  set  designing;  music  libraries;  film 
vault;  still  photograph)  department  with  d.irk 
rooms  for  color  and  b&w;  air-conditioned  sound 
stage,  over  3000  s(|  ft.  pcniuinent  >:t.ift  of  30 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  7Vie  Air  Carrier  Story  { Fed- 
ral  Aviation  .Agency);  The  60  .\/ini/r(  Circle 
(American  .Automobile  .Assn.);  The  Ida  Fuller 
Story  (Social  Security  .Administration);  The  Pola- 
roid Portrait  Camera:  The  CU-5  Camera;  Clerk 
Training  Film;  The  Polaroid  Identification  Cam- 
era; Dealer  Announcement  Film  (Polaroid  Corp.); 
Adventures  in  Abrasives  (Norton  Conipan)); 
SiMice  Power  (  Nat"l.  .Aeronautics  &  Space  .Admin- 
istration); Career  Retention  Through  Coun.seling 
(U.  S.  Navv);  Brake  Service  19a5;  Rayhc.stos 
Brake  Clinic  1966  (Ra)l>estos  Div.  Raybestos- 
Manhattan  Corp.):  Biography  of  a  Pledge  Card 
(  United  Fund  C.reater  Springfield ) ;  The  Stanley 
Spirit  (Stanley  Home  Pr<Klucts);  Sine  Billion 
Envelopes  (U.  S.  Envelope  Co. ) ;  .A  Sew  Dimen- 
.lion  for  Decisions  ( .Alf;ix  Paper  &  Engineering 
Co.);  The  Sew  England  Heritage  Trail  (New 
England  Mutual  Life  Ins.  Co.);  .M  Your  Service 
(United  Shoe  Nhichiner)  Coqi  ) :  Team  Pimer; 
Products  With  Preci.\ion  ( Hamilton  Sl.md.ird 
Div.  I'nited  .Aircnift  Corji  ' ;  International  Friend- 
ship Travelcade  (Simplex  Time  Recorder  Co.); 
Instant  of  Decision  ( .AUlen  Electronics  &  Impulse 
Recording  Equip.  Co.  > ;  Ram;  Mustang  (Joy 
Mfg.  C:o. );  .\/.AC:  On  The  Job  for  Connecticut 
(  Mfgrs.  .Ass'n.  of  Conn.);  The  .Mom  &  Kir  (C'onn. 
Yankee  Atomic  Power  Co.).  Sliuefilms;  Buy 
Right  With  Railite  ( Reiss  .Asmks);  The  ComI 
Life  (New  England  Electric  S)stem):  Honey- 
well 2(M);  Honeywell  120  ( IIoiu')Avell  Eleitmnic 
Data  Processing).  T\'  C^ommeiw  ials  for:  Charles- 
ton C:hew:  Mass.  Dept.  of  Public  HeiJth. 


DEKKO   FILM   PRODUCTIONS,    INC. 
126  Dartmouth  St..  Boston,  Mass.  021 16 
Phone:  (617)  KE  6-6160 
D.ite  of  Organ iz;it ion;  1946 
Joseph  Rothljerg,  President 
Webster  Lithgow,  Creative  Director 
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DEKKO  FILM  PRODUCTIONS: 
Arthur  M.  Maccahe,  SaUfi  Manancr 
Da\  i(i  Adams.  Production  Coordinator 
fjaiuli..  IVlizou,  U,„d  Editor 
Kric  IlaiuIIe\'  Ass-istant  Editor 
DorotliN  Cohen,  Trrtmircr 
Services:  1 6111111  and  35niin  film  productions  and 
sound    shdefihns.    Design,    animation,    liot    press 
htes.   stoi->book,   script   editorial   and   consultiiiK 
Al    .services  available  to  industrv  and  producers. 
-Sales    promotion    and    sales    traininn    packacinc 
F.^ciLiTiES:  2,()(H)  It.  sound  stage;  lighting  equip- 
ment;   liell   &    Howell,    Arriflex   with   svnc   gene- 
rator,  Maurer,   Auricon    Ifinim   and   35mm   cam- 
eras;   16mm  and  35mm  projection  room;   record- 
ing booth,  »-diting  rooms  with   1 6111111  and  35nim 
.Moviolas;    sviichroiiizers;    hot    splicers;    magnetic 
and  optical   sound   re;iders;   anim;ition   st;iiid-   hot 
press  Hvclrollv   and  tracks;  Mole-Richardson  mike 
boom;    Western    Electric   and    RCA    mikes;    ten- 
position    mixing   console;   equalizers   and   dip   fil- 
ters:   ()ptic;il    ;md    magnetic    recorders;     Reeves, 
Stancil-Iioffmiui;     Fairchild     svnc;     .\nipc.\-     anci 
magnetic  interlnck-dubhers;  three  music  libr.iries. 
RECENT      PRODUCTIONS      AND      SPONSORS 
-MoTio.N  PicTiKEs:  Your  Computer  in  a  Keyboard 
(Keydata    Coqi.);    Drnnison    Copier    (Dennison 
^'*K-  Sr"-^=  ^-■^^<^'^  "  '•■  Propagation  (Ravtheon 
Co.);  tire  lest  of  Electronic  Computer  Si/stems 
Fac'torv     .Mutual    Eng.    Div.)     Hypothesectomii 
(.McNeil    Laboratories);    Cab-o-Sil    (Geo.    Cabot 
Coq).).  .Sliokfilms:  .\/()n/7or '65;  Focu.s  on  Trav- 
el (Christian  Science  .Monitor);  The  Copier  Came 
(Dennison  .Mfg.  Co.)   12,000  People  &  You  (Lib- 
ertv   .MutiKil  Ins.  Co.);  Supervisor  Incentive  Pro- 
gram (United  Fruit  Co.).  TV  Co.mmehcwls  for: 
Le    Chef;    Floorsmith;    6000    Upright     (Curtice 
^on.  Inc.):  851  Sweeper  N'ac;  TVP  Clo.set;  3001 
(Shetland  Co.);  Whitings  Lemonade;  46  Beacon- 
Coltens  (Advertising  Concepts). 


D4   FILM  STUDIOS,   INC. 

56  Elmvvood  Street,  Newton,  Mass.  02158 

Phone:  (617)  969-7770 

Date  of  Organization:  1935; 

Date  of  Inc-orporation:  1955 

Joseph  Dephonre,  President  &  Treasurer 

Stephen  Dephonre,  Sales  Manager 

Jean  Preo,  Audio  Ennineer 

Angela  \'on  Seckendorff,  Editing  Dept. 

Ralph  Picardi,  Lahoratonj  &  Printing  Dept. 
Semvkks:    16min  and  .35mm  color  and   b&w  iilm 
production.   Industrial,  educational,  medic;il    gov- 
ernment,   T\',     public    relations,    training   'films 
Sound  rec-ordmg  and  nii.xing.  .Mu.sic  scoring  from 
libraries    and    original.    Optical    sound     services. 
Color  and    b&w   printing.    Negative,   positive   aiicl 
reversal  pioc<'ssiiig.  Editing:  A&H  roll  picp;iration 
and   conlorming.    Animation,   hot   press   titles     art 
denartm.iil.    Siideliims,   slides,   still   photogra'phv- 
color     aixl      Uw.      Kac  iliiiks;      Air-conditioned 
.sound-proof    studio     with    overhe;id     lights,      KH) 
amps..  .35  &  16mm  cameras:   Four  Hell  &  lli.wclj 
Super     1200    Auricon,    Arriflc-x,     Fearless    SouikL 
M.xlilied  Cme-Voice,  Paihe,  3-zoom  lenses   35inm 
shll   cameras,   2W  Rellex,   4   x  5  studio  camera 
hiectric  Ilydrollv.  Three   16inm  magnetic  record- 
ers;    16mm    interlocked    (lubbers,    I7'2mm    mag- 
netic, .Maurer  6-traek  optical  recorder,   't:"  Amp- 
ex,    Cates    mixing    console,    interlock    projection, 
sound-proof    projection    room     (air    conditiom-d)! 
16mm  &  .35inm   projectors.   Four  music  libraries. 
16mm  color  and  l)&w  aiilomatir  printer.  Oxlierrv 
animalion  stand,  Houston  Feariess  film  Processor. 
Kensol   Hot   Press,  three  multiple  i<liliug  stations 
with   optical    ;iiid    nKigneli<     icadi-rs     viewers,    hot 
splicers.   Ail   (lep.utmenl 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Picti  iii-:,s:  /.«.srr  Target  Detection  1  H;idio 
Corp.  of  America);  A  Cenluri/  of  Achieviment 
(Dean  Junior  Oillege);  Ma.tcoma  Speaks  (N.  II. 
Water  Pollution   Dept.);   Ilannrd  leading  Fi7»iv 


D4  FILM  STUDIOS,  INC.: 
(Bureau  of  Study  Council);  High  Speed  Analyz- 
er (General  Riidio  Co.);  Football  Highlights  1965 
(Dartmouth  College);  Oeidonieter  (Ilonev-well 
Inc.);  Ireland-Host  on  Heart  Project  (Irish  TV); 
Minute  Man;  Worcester  Hoys  Club;  International 
Shoe  Machine  Co.;  General  Electric  Co.  (Syl- 
vania  Inc.).  TV  Comnjeik;i,\ls  for:  N.  E.  Federal 
Savings  Banks  Ass'n.  (LIo>d  Adv.  Agencv);  Knit 
Wit  (Ralph  Schiff  Assocs.);  Red  So.x'  Promo 
(Xeedham,  Harper  &  Steers);  Metropolitan  Dis- 
trict Commission;  Shreve  C:iump  &  Low  (Tarler 
&  Skinner);  Adams  &  Svvett  (Aclams  Abbe,  Inc.). 


JONATHAN   KARAS   &   ASSOCIATES 
Science  House,  Manchester.  Mass. 
Phone:  526-1 120;  526-7116 

Date  of  Organization:  1958 

Dr.  Jonathan  Karas,  President 

-M.  \'aii  de  R\n,  Vice-President 
Si;hvic:es:  Creative  science  and  engineering  con- 
sultants to  advertising  ;igencies,  industrv  and 
film  producers.  Client-agencv-  technical  liiiison. 
scientific  demonstnitions,  exhibits;  motion  picture- 
scripts,  technical  testing  and  specializecl  writ- 
ing. F.^riLiriEs:  Laboratory  and  photographic 
facilities  and  ;iffiliations  with  several  univer- 
sitv-  technical  staffs  witli  laboratory  and  testing 
facilities.  Scientists  and  engineers  available  as 
consultants  in  any  branch  of  .science  and  engi- 
neering and  ;is  iirofessioii.il  exhibit  demoiistr.itors. 
RECENT      PRODUCTIONS      AND      SPONSORS 

-MoTio.v  PicTUBES:  Anakjsis  of  Audience  Reaction 
(Volkswagen  of  America  Inc.).  Scientific  Ccjn- 
CEPTs,  Design,  Consultation:  for  Canadian 
Pulp  &  Paper  Pavilion,  Exposition  '67,  Montreal; 
Simmcms  (Young  &  Rubicam  Inc.,  New  York)i 
Puritroii-.Sccnil  (CHntoii  E.  Frank,  Chicago); 
Frain  Corp;  Westinghouse  Electric  Corp.  (  Hagan; 
Eastman  Kod;ik  C:o.  Exhibit  Consultation:  for 
DuPont:  Film  Dept.,  Elastomers  Dept.,  Freon 
Products  Div.;  \'olkswagen  of  Americii;  United 
States  Steel. 


LAURENCE   ASSOCIATES,    INC. 

215  Stuari  Street,  Boston,  Mass.  02116 
Phone:  (617)  423-01.33 

Date  of   IiiC()ipor;ition:    1957 

L.  C:.  Switzer,  President  &  Tn  usurer 

L.  R.  Miller,  Vice  President 

Williiun  Lovering.  Creative  Director 

I'l.mk  .McNiff.  E<iuipntenl  Managir 

John  Dalev-,  Office  Manager 

Hohert  Diivcnport,  S(;/c.v 

(jeorge  Hughes,  .\rt  &  Photography 

.Nancy  Sefraiika,  Art 
Sehvices:  Audio-visual  speciiilists.  Completi' 
production  facilities.  Filmstri]is.  slide  sound.  ;irl- 
work.  photogriiphy,  motion  pictures.  Eciuipment 
lilies  lor  sale  and  rc-ntal.  I'acilm  us:  5.000  sq.  ft. 
downtown  street  floor,  three  d.nkrooms,  color 
processing  l.il)or;itor\ .  photographic  and  design 
studios.  Inditing,  screening  ;ind  sound  rooms, 
aiidio-v  isnal  show  rooiiiv,  rcp.ui  seclidii, 
RECENT  PRODUCTIONS  AND  SPONSORS 
.McriioN  Pic  hues:  .\/i.s.vi()n  in  Houston  (Wolf 
Corp.);  Advinture  in  Pleasure  (  Hc)vv;ircl  [ohnson 
Inc.).  Slidefii.ms:  7'/ic  Story  of  Comnulape 
(Computron  Inc.):  Shake  Hands  With  Tlie  Fu- 
ture (.Mass.  Life  Ins.  Co.);  \'irc  Ee  Difference 
( Champion  Lamp  Cu. ) . 


Client  References:  Measures  of  Experience 

Title  and  sponsor  dat;i  provided  evciusivi'iv 
III  thc-se  listing  pagc-s  is  the  film  buyers  measure 
ol  the-  prospective  supplier's  experience.  These 
K'fc-reiices,  voluntiirily  provided  bv  listed  com- 
j).inies,    make    this    PriKliiction     Review    a    "bh 


MAGNA   FILM   PRODUCTIONS,  It;. 

49  Berkelcv   Street,  Boston.  Mass.  02111 

Phone;  (617)  MV  2-5.580 

Date  of  Incorporation:  1955 

Robert  Bcinian,  President 

Bernard  F.  (iregoire.  Vice  President  & 
Production  Supervisor 

Boardman  O'Connor,  Editor 

Henry  .McGonagle;  David  O'.N'eil,  Art  Ira 
Sehvices:  16mm  and  35mm  motion  picfe 
ductioii.  Industrial,  T\'  commercials,  slics, 
strips.  Creative  services,  hot  press  letteriniij 
services.  Facilities:  2500  scj.  ft.  studio;  In 
Auricon,  .Arriflex,  Bell  &  Howell  cameriffl 
inent.  RC.\.  .Magiuisv  nc-.  Ampex,  Sync)w 
recording.  1 

RECENT      PRODUCTIONS      AND      SPO$( 
Motion    Pictures:     Turbotown    1965;    j.,5 
sembly.  Foreign  Object  Diiccts;    (Gen.     ' 
trie    SAED);    Magic    Fountain     (Davi- 
Keniudy    Stores    Inc.    TV    Commerc  i 
Wonderiaiid  Park;  Rockingh;mi  Park   (1) 
livan);  Commonwealth  Nat'l.  B;mk;  {  ,, 
vertible  Furniture  (.Arnold  &  Co.);  Fenv- 
Hotels;    Independent   Insunmce   Broker^ 
Frank   .Adv.);    Hearts  and  Husbands 
Heart    Ass'n.-Dr.    Paul    Dudlev-    Whit. 
Record-.American    &    Sundav    -Advertisi 
(Ingalls  .Assocs.);  Kennedy  Butter  &  Kg'bi 
(Rav-  Barron  .Adv.). 


TR  PRODUCTIONS,   INC. 
1031  Commcmwcalth  .Ave.,  Boston.  Mas  02 
Phone:  (617)  783-0200 

Date  of  Organization:  1947 

Date  of  Incoi-poration:  1951 

Oscar  H.  Cheses.  President,  Gen,  Mgr. 

.Alfred  D.  Beiij;imiii,  Vice  President, 

Production  Manager 
lCdvv;ird  B.  Sh;ivv,  Vice  President,  Sales 
Tliomiis  Fleming,  .Ar^  Director 
Gene  Jones,  Music  Director 
Robert  .M.  Kell;ivv;iv,  Audio  Manager 
James  B.  Dederick,  A.ssl\tant  Camera  M\ 
Robert  .M.  Killawav-  Audio  Manager 
Services:  Producers  of  motion  pictures  .1 
slidefilms    for    indnstrv',    government    an- 
tion;  radio  and  T\'  commercials,  kinesc. 
torial  ;incl  animation  .services,  scripts.  1-  \ 
Production   facilities;   35inni  and    1 6111111 


sprocket,  '2"  and 


"^4     magnetic  t;ipe.  sli 


book 


.(     tl 


lese    S[X'cializing     listed     compiinic-s. 


and  optical  recorders;   1 6111111  ;mcl  .35miii 
16min   interlock  projc>ction;  sound  stag, 
equipment;  sciceniiig  room;  recording  i. 
ing  iind  dubbing  art  ;ind  .inim.itiou;  edi! 
part  men  t;  kinescopes. 

RECENT      PRODUCTIONS      AND      SPC 
McrnoN  Picn  lus:    Tlu    Tough  Prusped 
Miitiud  Ins.  Co.);  .Air  Force  Photograpl: 
Air  Force);  The  Role  of  the  Arti.\l  (N.  I 
of  .Art);  Styrenc  —  a  Sew  Process   (Ci^- 
Biulger  C"o.  and  Union  C;irbide);  Defen.^. 
Disaster    ( Mass.    Civil    Defense   .Agencv 
tcci.v.v  (C;ieat  Xorthern  Land  C^orp.).  Si  11 
R.O.T.C.   (.Noriheastem  I'niveisitv) ;  //,■ 
Career  (X.  U.  and  Hotel-Motel  .Assoc.) 
Ruck  (Elliot  Business  Machines);  Class  "1 
(Cliiisc-    Sh.ivviniit    (^o.);    Dragnet    '65 

Mlltu.ll    Ins.    C^).  ).    T\'    CoMMEIMIALS    flH 

ller.ild-.Series   (C.E.L.);   R;mibler;   X.E.    I 
Gas   Allic-s;    Rock   of   Ages;    S.    S.    Pieic. 
Fund    (C;il)ot   .Agencv);   (iiuldis    (Siinsel 
Twine  Co.);  Skiniobile   (P.F.C. );   Dodgr 
(BBD&O);    Home   Show,    Auto    Show    . 
I'edestrain  Safety  Campaign  (K&E). 

WORCESTER   FILM   CORPORATIO 
I.U  Central  Street,  Worcester,  Mass.  Olift 
Phones:  (617)  7.57-2276  756-1203 
Date  of  Organization:  I91S 
('.nletoii  E.  Be.use.  General  Manager 
D.ivid  B.  Ramsdell.  S(//c.v  Manager 
Walter  B.  Porter,  Cincmatographer 
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BUSINE.SS  S(  RI.EN    1^ 


IWORCESTER  FILM  CORPORATION: 

s:  Complete   16mni  industrial  and  medi- 

pii  pictiirt-  senice  including;  writing,  pho- 

lij;htiii)i.  editing  and  sound   recoruing; 

I  strip  film  productions  and  photographic 

anil    engineering.     FA(ii,niKs;     Studios 

■rator  truck. 

(^nt    productions    and    sponsors 

,,1  s  Pkhhis:  I'idil  of  Tin  .MlilittU  (New 
Seafood  Council  i;  Anatomy  of  an  1-lxplo- 
i.vvai  Inc.);  The  Model  8()()  (New  Britain 
Co.);  Operation  Analysis  ( Nat'l.  Shoe 
s'n  )■  Pilot's  Frolci-tivr  Asscinhly  (David 
,.);  Till  6.5,000  Mil<  Walk  (Mrs.  Day's 
iby  Shoe  Co.).  Slmjeku.ms;  The  Hole 
Morse  Twist  Drill  &  Machine  Co.). 

.ti'  on  Omissions  and  Listing  Correction 

■  ■  first-cla.ss  mailings  to  protlucing  com- 
■liroughout    the    I'.    S.    and   abroad    were 

compile  this  siition.  Listiui^  data  re- 
. liter    extended    deadlines    and    corrected 

will  appear  in  our  first  Production  Re- 
;iplemeiit   to  he  piihlishcd  later  this  >ear. 


VERMONT 

CAMPBELL   FILMS 

.\cadeni\  .\\eiuie.  Saxtons  Kivcr.  \  t. 

I'hone:  809-  2.'j47 

Date  of  Organi/.ition:   1947 

Kohert  M.  Ciamphell,  Executive  Producer 

I?ich.ird  K.  l"ox.  Account  Exeeutite 

.Milton  W.  Bellows,  Cameraman  -  Editor 

.\mie  Hatfield,  Film  Library 
Sk.iukis;  Ednc;itional  and  husiness  films  for  all 
purposes;  slidefiltns.  Industrial  still  photography. 
F.A(  ii.rnK„s:  Production  facilities,  camera,  lights, 
sound  equipment  for  location  and  studio  produc- 
tion. Editing  rooms  and  recording  studio  witli 
three  channel  magnetic  mixing.  IKmm  interlock 
screening.  Ifiinm  distrihutioii  services 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pktihes:  Chan  Poll  Lin  (Perkins  School 
for  the  Blind).  Puoih  i  rio.s  Sehvk  ks  for  Perkins 
School  for  the  Blind;  The  Industrial  Home  for  the 
Blind;  Ciuidance  Infonn;iti()n  (k'liter.  .Xmherst 
College;  .Austin  School  for  the  Deaf,  \ermont 
.Academ\'. 


•FODUCERS  IN    METROPOLITAN   NEW  YORK  AREA 


* 


* 


ACI   PRODUCTIONS 
ll'.Vest  46th  Street,  New  York.  N.Y.  10036 
Pile:  (212)  Jl'dson  2-1918 
'"      f  Orgimization;  July,  19-58 

Hoccos,  President 
U  id  Chapin,  Producer 
Fiicis  Jones.  Editor 

-     Motion    picture    production    including 

ph\.  animation,  editing,  sound  and  mu- 

i.iTiEs;   Hecording  and  editing  facilities; 

iilio  and  photographic  e(|uipment. 

ONT      PRODUCTIONS      AND      SPONSORS 

1^    PiCTiuts;    Collage;    Watcrcolor    (Kedis- 

ries). 

^1        ADMASTER    PRINTS,    INC. 
liPark  Ave.  South.  New  York,  N.Y.  10016 
'Ine:  (212)  OR  9-1 1.34 
Xe  of  Organization:  1948 
-jrles  Com,  President  &  Creative  Director 
■\r\-  Roth,  Secretary-Treasurer 
)  id  E.  Weller,  Sales  Manager 
.■jtse  Patterson,  Executive  Art  Director 
.  3vard  Gla.sser,  Production  Manager 
•    's:  Creators  and  producers  of  slides,  .slide 
MS,    filmstrips    and    limited    animations. 
i'4   X    4,    N'ugraph;    stand    photography. 
is:    Fully    staffed    art    dept.;    air-condi- 
I    -.(udios,   projection-conference  room;   cam- 
-  (id  prwessing  equipment  for  color  and  black 
.ijite  including   both    horizontal    and    vertical 
f*a   fatilities   for   all   slides.    .All    facilities   for 
;i|lete  intern. d  production  package. 

NT      PRODUCTIONS      AND      SPONSORS 

f>"lL.\is;    Solution    or    Dissolution    ( Metropoli- 

Jfe   Ins.    C^o. ) ;    Exteiuled    Direct    Dixtance 

ig  (N.  J.    Bell  Tel.   Co.);   The   Mom,-nt   of 

(J.F.D.    Electronics    Corp.);    Educational 

'c  (Intern.itional    .Nickel);    Dozen    Dynamic 

des  (N.Y.  Life  Ins.  Co.);  Seic  Jersey  Social 

ity    (State   of   X.J.);    Crossroads   of   Yeslcr- 

i(N'.Y.   State   Historical   Society);   A   Tour  of 

lese    { Olanese    Corp.    of    .America ) ;    Mar- 

'>\^  Information   (E.  I.  DnPont);  IBM.  Fcd- 

lf|>i/.rteni.s   (I.B.M.  Corp.);  Through  the  Look- 

■lass   (General   Tel.   &   Electronic-s) ;   Corpo- 

'  Image  ( Union  Carbide  Corp. ) . 


AEGIS   PRODUCTIONS,   INC. 

381    Park  .\ve.  South,  New   York,   N.Y.   10017 

Phone:  (212)  MU  4-74.50 

Date  of  Organization:  .May  1963 

Sidne>'  .Milstein,  President 

Herbert  Leventhal.  Vice-President 

Barbara  .Milstein,  Secretary-Treasurer 

Edward  J.  English.  Editor 

Harr\  Preii.sch,  Production  Assistant 
Services:  Motion  pictures  and  slidefiltns  for  in- 
dnstr\'.  T\'  connnercials.  Special  facilities  and 
equipment  for  meilical  and  scientific  productions; 
8mm  pnulnctions  for  Technicolor  Inst;mt  and 
art  facilities.  Arriflex  and  .Auricon  motion  picture 
e<iuipment;  16mm  and  .3.5mm  animation  stand; 
Nagra  and  Magnas\nc  sound  equipment;  .Moviola 
editing  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  The  Coty  Amtrican  l-'ashion 
Critics'  Awards  (Coty);  Fertility  Control;  Triad 
of  Infection  ( Eli  Lillx'  &  Co. ) ;  Fashion  Horizons 
USA  (E.squire  Magazine);  This  Is  Chemstrand; 
Schools  for  Today  and  Tomorrow;  What  S'oic 
(Chemstrand);  The  Hidden  Disease  ( Penra\ 
Pharmaceutical);  Shock;  Peritrate  Symposium; 
Colymycin  Lecture;  Anorexegenic  Activity  in 
Cats;  Proloid.  Tedral,  Peritrate,  Presate  (Wiirner- 
Chilc-ott  Lal>oratories);  Innovar  Vet  (McNeil 
Laboratories);  The  Ethan  Allen  Story  ( Baum- 
ritter  Co.);  Food  Tips  for  Professionals  (Paper 
Cup  &  C^ontainer  Inst.-I"arle\  Manning  .Assocs.); 
Come  Crow  With  Is  (  Indi;mapoIis  W'MC.A); 
.Sraii  /•"i7c;  TV  Auto  Hanking  (  Mosler  Safe  Co.); 
Persuntin  ( CleigN  Pharnmceuticid  Co.);  Inter- 
sept  (Johnson  Profession;d  Products);  Catch  Kit. 
Foley  Catheter.  Inlracalh.  .\ngioealh  (C.R.  B.ird 
Co.);  Eye  Line.  Paradox.  Clissando  (DuBarr>); 
Re.sinite  (Borden  Chemical);  (X'/C.V  (Eastman 
Chemical). 


These  Exclusive   Review  Reports  Are 
o  Copyrighted   Business  Screen   Feature 

PRODUCTION  REVIEW 


ALLEGRO   FILM   PRODUCTIONS,    INC 
201   W.  52nd  St.,  New  York.  N.  Y.    10019 
Phone:  (212)  JUdson  6-.30.57 

Diite  of  Orgiuiization:   19.58 

Diite  of  Incorporation:  1961 

leroine  C:.  Forinan.  President 

Julius    Edelman.    Vice    President    &    Executive 

Producer 
Huuli  Kinu.  Produci  r-Writer 
Robert  Sullivan,  Editorial  Chief 
Judv  Oilman,  Production  Coordinator 


NEW  YORK  PRODUCERS 


ALLEGRO    FILM    PRODUCTIONS: 

Da\id  Siiwyer;  Erford  Bedient,  Writers 
Kent  McKinney,  Production  Assistant 
Ilerm;ni  Minsk\',  Treasurer 
Seiuhi-.n:  .Motion  picture  and  slide  film  pro- 
ducers; commercials,  public  relations,  industrial 
and  spon.sored  films;  specialist  in  news  antl  sports 
films;  special  department  for  foreign  kinguage 
versions  and  post-production  finishing.  Facili- 
ties: Recording,  screening,  editorial  rcHims  and 
studio.  3.5nun  and  16inm  camera  and  editorial 
e<)uipment;  script  and  art  departments;  special 
print  |iro<uremerit  and  ser\ices  department. 
RECENT  PRODUCTIONS  AND  SPONSORS 
•Motion  Pk  tikes:  Revolutionary  Heroes  (Con- 
tinental Ins.  Co.);  Today,  Le  Congo  En  Marche 
(U.S.  Information  .Agencv);  1966  Sen  Cars; 
TV  Almanac  (Ford  Motor  Co.);  Probing  the 
Unknown;  Footsteps  on  the  Moon;  Gemini  ( .Mon- 
<)rand-Se\en  .Arts);  S'ews-Cavalcade  (Sterling 
Movies  U.S..A.);  News  Films  for:  General  Elec- 
tric. Ford  .Motor  Co..  Tyrex,  Noxema,  Union 
Carbide,  etc.,  T\'  Commehc  iai_s  for:  Dancer- 
Fitzgerald-Sample;  Ted  B;ites  &  C:o.;  Do\Ie-Dane- 
Bembach;  Tracy  Kent  6c  Co.,  etc. 

AMERICAN  FILM  PRODUCTIONS,  INC. 
UiOO  Broadua).  Neu  York,  N.  \.  10019 
Phone:  (212)  PL  7-5915 

Date  of  Organization:  1946 

Date  of  Incorporation:  1956 

Robert  Gross,  President 

Lawrence  .A.  Cilcsnes,  Secretary-Treasurer 

Sheldon  .Abromowitz,  Vice  President 

Cornelius    \anderbilt,    Jr.,    Vice    President 

Harriet   H.   Hester,  Director  of  Program 

DiTclopment 
Barbara  Brazong,  Office  Manager 
Services:  Moticm  pictures,  1 6mm  and  3.5mm, 
color  and  Ij&w;  and  slidefilms.  Speci;ilties:  in- 
dustrials, sales,  public  relations,  T\'.  education, 
training,  metlicals,  documentarv  and  merchandis- 
ing; television  commercials.  Facilities:  16mm 
and  35nmi  cameras,  lighting  and  sound  produc- 
tion etinipinent;  three  cutting  r(«)ms,  screening 
rooms,  shooting  stage;  special  effects;  animation; 
stor>  lioard  personnel,  script  writers. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pktirks:  Mandihular  Progiialhi.\m; 
Pernicious  Habits  (N.Y.I'.  Dental  College);  T/i<- 
Emerging  Role  of  Hmm  FUm  ( ISOE,  TCCU 
Project  in  Educational  Communication,  Colum- 
bia I'niversity );  .Will/  Savigation  Satellite  Sys- 
tem (I'.S.  Navy).  TV  CoMMEH(  lAUs  for:  Coca 
Cola  Co.;  Natl.  Biscuit  C:o.;  Ocean  Spray;  Sav- 
ings &  Loan  Foundation;  Pastr\  Chef;  Westing- 
house  Elec.  Corp.  Ihnnble  Oil  &  Refining  Co. 
( McC^uin-Erickson  Inc.). 


ANIMATED    PRODUCTIONS,    INC. 
1600    Br..ad»a\.    Ni«     ^ork.    N.'i.     10019 
Phone:  (212)  CO  .5-2942 
Date  of  Incoriwration:  1949 

\1  St.dil.  President 

Bii  h,ird  Stahl.  Vice  President 

Peter  Puzzo.  Director 

Shirle\  De  Brier,  Production 
Services:  Folomation  —  a  new  audio-visu.d  mo- 
tion picture  techni<ine  designetl  for  se\en  day 
pnulnction  of  limited  live-animatetl  sales  train- 
ing and  industrial  film.  Fotom;ition  uses  client's 
photographs,  slides.  stor>lK)ard  drawings,  maga- 
zine ads,  circulars,  printed  materials.  These  visual 
elements  are  photographetl  on  16mm  or  8mm 
color  film,  synchn)nize(i  to  souiul  track  and  given 
camera   movements   with   animation.    Fotomation 
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NEW  YORK  PRODUCERS 


ANIAAATED   PRODUCTIONS: 

c-ornersioii  sorvkt'  iipil.ites  lilinstiips  In-  coiuert- 
irij;  into  Kiiiiin  or  8mni  motion  pictures.  All 
phasfs  ol  aiiim;itioii;  li\e  action  and  lijnistrip 
production;  sales  promotion  and  exhii)its.  Eiiuca- 
tional  and  television  animation  film  production; 
T\'  commercials;  ad  agenc\  presentations;  sound 
slidefilms  in  three  dimensions.  F.\('iLmiis;  3  Ox- 
l)err\  ;inimation  stands;  special  stop-motion  lise- 
action  motion  picture  cameras  for  in-plant  pro- 
duction; editorial  f;icilities;  multiple  aninnition 
stand  for  product  stop-motion.  Optical  ()xhen\ 
printer  for  speci;d  effects  printing;  Mitclielj. 
()\l>cri\.  .on\  Hell  &  Ilouell  c;mieras. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  PicnnEs:  The  Wiimiitfi  Pair  {  Hurl  nytoM 
Hosiery):  Marii  Marlin  in  Radio  Cittj  (NHC); 
Frc.sli  Air  I-'iiiul  (Herald  Trilnine);  The  Cyclers: 
Siiifiin^  Princess  (.self-sponsored).  Slmjkfilms: 
Coodi/car  Riibhcr  Soles  (  Kudner  A)ienc\ ) ;  Lii- 
cilc  Weathers  All  (i\.  W.  A\er);  Flash  Cubes 
(S\l\ai)ia  Electric):  The  Telephone  Story  (A  T 
&  T).  T\'  CoMMKHd.vLs  for:  Lux.  Cut-Rite, 
Lisferine,  Scott  Paper  Towels  (J.  Walter  Thomp- 
son); Lampette  (Friend  Reis.s  adv.);  Shell  Oil 
(OKiIvy,  Henson  &  Mather):  Excedrin  (Younjj  & 
Ruhicam);  DuPont  Paint  ( \.  W.  Aver):  Ram- 
hler  (Ceyer.  Morev  &  BaJhud). 


ANIMATIC    PRODUCTIONS,    LTD. 

15  West  4fith  Street,  New  York,  N.  V.    10036 

Phone:  (212)  JU  2-2160 

Date  of  Organization:  1949 

Tasker  f;.  Lowndes,  President 

Leouiird  R.  Elliott.  Vice-President 

D.nrell  C:.  Raker.  Creative  Director 

M.iko  Oike.  Director  of  Aniniiilion 

James  DeCregory,  Art  Director 

Terr\  Clolasacco,  Production  Coordinator 
Si:h\i(en:  Producers  of  .sound  slidefilm.s,  slides, 
Salesmate  presentations,  filmographs,  techmcal 
an'mation.  .'\nimatic  Hoards  (aiumated  story- 
hoards  on  motion  picture  film),  TV  commercials, 
ch;nts  and  printed  material  for  sales,  new  business 
presentations,  corporate  stockholder  meetings  and 
agency  presentations.  pAriLiTiEs:  Art,  editing  ;iiid 
photographic  departments:  Oxberry  animation 
e<)uipment;  35mm  and  16mm  motion  picture  cam- 
eras; various  types  of  still  caineras. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Mnrio.v  PicTiMis;  The  Ciiu'inat(i<:.rai>li(r  (lien- 
Ion  &  Howies  Inc.):  The  Matchmaker  (C:oIlins 
&  .Aikman  Inc.);  Foundation  for  Connnercial 
Hanks  (C;uild.  Pascom  &  lionfigli);  The  Quiet 
Man  (J.  Walter  Thompson  Co.).  Si,n)i:i-n,.\is: 
AudO  Devices  Computer  Tape  (Frieiul-Reiss 
Adv.);  \orelro  {C..  J.  LaRoche  &  Co.  Inc.): 
Foreeasi  (J.C.  Pemiev  Co);  Pride  System  1965 
^Sh'vell-Hall  Co.);  Kenolon/Prolixin  (F.R. 
Siniibb  &  Sons);  Fund  Raisinf>  and  Trainini^ 
(W.igner  C^.llege):  Proctor  Silex  ( Wci.ss  &  (;eller 
Inc.);  Plant  Facilities  ( Weyerhaeu.ser  Co.);  Sales 
Fi'ms  -  Seres  ( Kellv-Springfield  Tire  C:o.): 
Douhle  Duty  D'shes  (Revnojds  Metals  f.'o. ).  TV 
CoM.Mi-.nciALs  for:  .Milkbone  Dog  Riscuit  (\;it'I. 
IV'sciiit  Co.);  Pal  Dog  Diimer  (Kenvon  &  Eck- 
hirdt.  Inc.):  EuraMpass  (R.W.  .Mutch  &  C;o.); 
The   C.reat    Race    (West.    Weir   &    Hartel.    Inc.). 

APPLIED   CONCEPTS,    INC. 
(formerly    Carousel    Productions) 
757     I  liird    Ave.,    New     Vork,    N.l       10017 
Phone:  (212)  HA  Ml.tO 
D.ileof  Incorpor;ilion;   1965 

Affiliate:    Location,    Inc.,    Suite    239,      ecurity 
Tni_st    RIdg.,   Miami.   Fla.   Phone:    (.30")    FR 
2-1761.  Ciul  Warner,  Producer-Directur 
Cleorge    Roberts,    President   it    Exec.    Prod. 
Ir\-   Silverberg,   Secretary  &   Creative   Direcloi 
R.  Marlin,  Associate  Producer 
Skhvk  Ks:     Sound     slidefilms.     motion     pictures, 


APPLIED  CONCEPTS: 

graphic  aids,  booklets  ;ind  binciinrcs  for  s;des 
promotion,  public  reliitions  ;uid  iidvertising.  R;i- 
dio  ;md  T\'  program  and  commercial  packaging. 
F.ACii.niK.s:  .\v;iilable  ;is  retpiired.  Script  and 
stor\bo;u-d  creation;  art  fiicilities;  motion  ;in<l  still 
pl]i)togr.iph\  ;  nmsic.  sound  ellects  libi.irv, 
RECENT  PRODUCTIONS  AND  SPONSORS 
.McnioN  PiCTrnKs:  Difference  is  in  the  Reudinf^ 
(  SatindiU' Evening  Post).  Si.idki-il.ms:  DaUi  Com- 
munications (.-\nierican  Tel.  fit  Tel.);  T.S.T. 
(C'lias.  Pfizer):  Sunday  Comics  Renais-iance 
(Puck-Comic  WeekK);  Sterling  Forest  (Ameri- 
can C^an);  The  World  of  Holiday  (Holida\'  .Maga- 
zine); Adventures  1965  (T.W.A.);  Ad  'm  ( Ser- 
\ice  Rvneau  Corp.):  Pomalus  (Allied  Chem- 
iciil).  T\'  C^oMMKHf  i.ALs  for:  X.Y.  Central  (Con- 
;iha>  .UK-.).  NIi:i;ti.\(:s:  Data  Communications 
(.•\meric;in  Tel.  &  Tel.);  Per.wnnel  Orientation 
(J.C.  Penney). 


ASSOCIATED   FILM  CONSULTANTS,    INC. 
.501    .Madison    Avenue,   New   Vork.    N.V.    10017 
Phone;  (212)  PL  2-2224 

Date  of  Organization:  1961 

Date  of  Incorporation:  1963 

Renjamin    S.    (ireenberg,   Pres.,   E.xec.    Prod. 

Samuel    Kraxitt,    Treas.,    Dir.    Film    Operation 

Natalie   P.    Holmes,   Secretary,  Comptroller 

.Marvin  L.  Holmes.  Dir.  P.R. 

Da\  id  P.  E\ans.  Dir.  of  Sales 
Services:  Production  ol  sales,  training  and  doc- 
umentar\'  motion  pictures,  particularlv  those  with 
public  lelations  orientation;  TV  commercials,  par- 
ticularK  public  .service  spots;  filmstrips.  F.\(:ili- 
TiEs:  Editing,  .sound  recording,  lighting  ecjuip- 
meiit:  .Arriflex,  .Aiuicon,  Rolex,  Eyemo  cameras; 
Magnecord,  MagnesNiic  and  .\Iinit;ipe  sound  re- 
corders; .Acmade  Editing  Equipment;  animation 
;md  titling;  hill  still  photo  service. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTio.N  PiCTiTHEs:  T(>  Paris  Willi  l.ove  ( Cehi- 
nese  International);  Packaged  Power  for  Prog- 
ress (  Mallor)  Hiitten-  C^o.);  Operation  of  limn- 
ing HW;  Operation  of  Bruning  444  (C:h;is.  Rrun- 
ing  Co. ) ;  The  Tel  Aviv  Hilton  ( Hilton  Inter- 
national), Pope  Visits  New  York  (X'acation  Film 
Distributors).  TV  C()MMEhc;i.\ls  for:  Campfire 
(;irls;  .'\rm\'  Recruiting-Officer  C;mdidate  School 
(  Ketchum  .McLeod  &  (;ro\e);  Timotin  Costello 
(Liberal  Party). 


AUDIO   PRODUCTIONS,    INC. 
Film  Center  Building 

630   Nint'i    Avtnut-,   New  York,   N.Y.    10036 
Phone:  (212)  PL  7-0760 
Date  ol  Organization:  19.33 

Oki.|(:i;hs   and   Dei'ahimi.m    IIi.vds 

I'elei  |.  .Mooney,  President 

Alexiinder  F,.  Cimsell,  Secretary 

M.  E.  I'Metiher.  Treasurer 

John    Henderson.    Ill,    Director  of   TV   Sales 

Joseph  Keane\ ,  liulustrUd  Sales 

Frank  Lucidon,  Industrial  Sales 

I'liiiDi  (  I  ii-Dmu;<  rolls 


Frank  Reckwith 
L.  S.  Rennetts 
I'°i;uik  Riuns 
.Alexander  !•"..  (tinsel 


St.iniev  R.  |ohiison 
I  l.uold  R.  I.ipman 
II. MIS  V.    M.indcll 
Kidi.ird  Miij.r 


Mike  Zin  gale 

.Servkes;  Motion  pictures,  all  conuuerci;d  cate- 
gories —  public  rekitions.  s.iles  promotion,  mer- 
ch.uidisinu.  training.  medic;d,  techniial  and  edu- 
(  .iti(>n;il.  I''\(  ll.llli'S:  Silent  ;in(l  soimd  studios; 
complcli'  lii^hliiig  ('(|nipiii('nl;   mobile  units  liii   In- 


AUDIO  PRODUCTIONS: 

ciition  work  with  tape  recorders;  pemianei  t«,t 
in  all  dep;irtments,  writing,  direction,  edili 
mated   dr;iwing  and  optical;    16  is  3.5niii] 
tion    room;    two   optic;d    printers   includiii 
Oxberr>  ;  editing  e<iuipment;  zoom  stand  !=.,;,„, 
work;   machine   shop;   stop  motion  studio.  ' 
RECENT      PRODUCTIONS      AND      SPON~- 

Motion    Pictuhes:    S((iiri.se    At    Ea.\teni 
ern  .Air  Lines);  Festival  VSA  '66;  The   V 
Sorthwest      (U.S.      Tra\el      Service); 
(American    .Airlines);    Spark    Across    T/i. 
(Agenc\  for  lntern;ition;il  Development):  ; 
The  Earth  Be  Moved  ( Office  of  Civil  D. 
A  Sew  Concept  in   Transit  Trucks  ( Bud' 
Energy-Steam  and  Progress  (  Babock  &  W 
The  liard  Ones  (.NASA);  Helicopter  Iciu. 
and   Radiation    (U.S.    Arnn);    Energy   Uii/ jr.j 
(Nat'l.  C'oal  Ass'n.).  T\'  Co.m.mehcals  for:  '  \V 
Aver  &   Son;    BBD&O;    Benton   &    Bowk    ' 
Burnett    Co.;    (;l\ne    Maxon:    Dancer-Fit/ 
Sample;   William   Est\';   Fuller  &  Smith  a 
Ceyer,    Morey,    Ballard;   Gre\-   .Advertising 
La   Roche:    Richard    K.    Manoff;    McCaii! 
son;    McKim    .Adv.;    Morse    International; 
liLUii.  Iliirper  &  Steers;  Ogilv\.  Benson  &  \ 
Papert,     Koenig,     Lois;     J.     Walter     Thi 
Weightman;  Young  &  Rubicam. 
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JOHN   BRANSBY   PRODUCTIONS,  ITC 
28    West    44th    Street,    New    Vork,   N.V.    IU3t 
Phone:  (212)  LO  4-35S0 
D;ite  of  Orgiuiization:  1936 
John    Bnuisby,    President,    Treas..   Exet 
D  ivid   M.   J;icob.son.  Vice-Pres.,  Chg.  e' 
Frank  G.  Nlarshall,  Ceneral  Manager 
Miutin  C^raven,  Production 
Lee  Stenstrom,  Secretary 
Seh\k:es:    Production    of   industri;d.   educ;itnal 
go\'ermncnt,  travel,  sales  and  tr;iining  filrn^ 
or  35nun,  color  or  black  and  white;  ediit 
promotional   film   strips;   writing  service.   ' 
ties:    Soimd    ^tage    and    studio.    E(ni>oii 
pliotogi;iph\.    sound    and    lociition    lightin 
editing  f;ici!it'es.  serxice;  anim;ition  pliotn. 
;nt  department 
RECENT      PRODUCTIONS       AND      SPON,)« 

Motion  Pictvues:   \'ir^';iiV/   (Humble  Oil  <Rf 
fining  Co.);  Scenic  Mississippi  (Staiukird  Ol^i 
of  Kentuckv);  Power  for  a  \ation   (U.  '^ 
of  Interior);   7"i;»ic  to  Live   (.American  P(  i 
Institute);   Commitlnnnl   on   the  Ohio   (I 
&  Wilcox).  Si.M)i:kilm:  Wuns  Upon  a  Tim,   .: 
Public;itions,  Inc.).  T\'  Commehcials  for:  ^ln| 
&  Rubicam;  Sullivan,  Stauffer.  CoKvell  &  l'>^ 


BRAY   STUDIOS,   INC. 

729   Sewnlli   A\eMne,   New    Vork,  N.Y.  10^9 

Phone:  (212)  CI  5-4.582 

D.ilc  of  Org;uuzation:   191 1 

|.  R.  Hr;i\.  Chairnuin  of  the  Board 

Paul  A.  Br:i\ .  Pre.s:d,nt 

Hon, dd  (;.   Stexens.   Production  Marnigi 

Rodell  Johnson,  Director  of  .\niinalion 
Seh\k  is;    Pkinning,    i>roduction    ;ind   distrilv'f* 
of    sales    promotion,     public    relations,    ti 
technic;d    and    general    education    films.    1 
langiuige     tr;msl:itions.     Facilities;      St.il 
e<|uipmeiit    for    li\e   action    or    an'm;ition. 
;nid    16mm    productions,    including   Sync  Si"'' 
slide  Mm   ;md  slide  set   reproduction;   aerial  » 
togr.ipin ;    own    film    libr.irx     for    distributio:  te 
schools.    Icchniciil   iiislitnles   .ind   indiislrie.s. 
RECENT       PRODUCTIONS      AND      SPONS«! 
MoiioN     Pun  Mis:     EngiiKiring    Duty    ('//'' 
CV.A    Shii)l>oard   (Organization;    Effects  of  \"' 
Over   a   Carrier   Deck;    \C    lA    Molrle  £/<  "< 
Power   Plant    ( I'.S.    Navv);    Radar   Chrotwet'' 
Set  .V-36;  Traveling  Wave  Tube  Pulse  Amp'J' 
(U.S.  Army):   Pneunuitic   Temperature  CoiiWf 
Milildiy      Salillil(       Commioiieati<ms 
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BUSINESS  SCREKN 


BUKAR   &   LARISCH    INC. 
lOJast  -Hhh  Street,   New   York,   N.Y.    10017 
Ph^e:(212)EL5-5111 

D.n' of  OrHii'ii/atioii:  1933 

\  jitiikar.  Partner.  Client  Contact 

I  .irisfh.  Purtntr,  Cnaliic  Direction 
,;  Aiiilio  visual  lonsiiltants  tor  pronraiii 
iieiit  ill  sales  training,  retail  projirain 
iiit  ill  sales  traiiiiiin.  retail  promotion, 
<'tiiins,  ilireet  selling  and  other  areas  ol 
itmiimiiiications.  Producers  of  motion 
stopiiiotioii  animation,  sound  slidefilms 
vtrips.  l'.\(  ILITIKS:  Script,  design,  research 
lUiition  personnel;  art  department;  pho- 
ii  studio,  sireening  room. 

IfCH^  PRODUCTIONS  AND  SPONSORS 
IMS.  \<nal  \'..vs</.v  (L'.S..\.T.D.{;.);  The 
■h  The  Hand  (Oral  Hygiene  Committee); 
iifirani  ((Jlass  (^)nt;iiner  .\ltgis.  Inst.); 
:eij'\  Children  (  I'niled  Parents  .Assn.); 
ri/  Behind  The  Ctninit  r  i  Model  Hectifier 


AMPUS  FILM  PRODUCTIONS,   INC. 
i^East  46th  St.,  New  York,  N.Y.    10017 
Pjne:  (212)  MU  2-S73.5 
De of  Organization;  1934 

V  Campus,  President 

)ijs  Krater,  Execiitice  Producvr 

LJiey   Fronm.    Distribution   Coordinator 

n:     Motion     pictures    and    slidefilms    for 
g()\ernnient    and    social    agencies;    also 


.s  lilni  senices  separateK,  including  trans- 
.,  .sound  tracks;  editing  and  finishing  serv- 
r  compain  photograiihed  films;  distribu- 
senice.  [-".vc  ilii  is:  Slndio.  on-location 
iient  and  creati\e  st.iff. 


t 

on 

|iii 

EQNT      PRODUCTIONS      AND      SPONSORS 

[oii\   Pk:tihi;s:    Hope   In    The   Home    (Xat'l. 

■"'  i     Foundation);     Insiilatinii    Pipes    With 

iiiine  Fodin    ( Esso  Research  &  Engineer- 

\:.  .1  iirtrait  Of  An    Internist    (.Merck   Sharp  & 

■  &   .Ainer.    C^ollege   of    Ph\sicians);    .\/(Vi- 

Foani    (  Schering   C^orp. ) ;    Resoiuint   lieatn 

M<v  (Enia\    Chemical  Co.);  Part   III  -   1965 

.'I'liM    ( N;it'l.    Hoard   of    Mediciil    E.xainin- 

iiiKHLMs:   Accent  on  Qiudity    (Benjamin 

'"    a  (;<).);  T\'  C()MMt;iu:i.\L.s  for:  The  Devils 

U|iiu!er  H.  Cohen  &  Assocs. ). 


CINEMAKERS,    INC. 

Ill  Broadway,  New  York,   N.Y.    10019 
Pme:  (212)  CI  6-3198 
1  le  of  IiicoriJoration:  196.5 
1  Scliull/,  President 
Vjiliani  Doherty,  Vice-President 
njcES:   Motion  pictures,  filinstrips,  TV  spots, 
wling,    film    and    sound    editing.    F.\f:u.iTiES: 
iri'iji  st;ilf;    16mm  and  35inm   film  and  sound 
lijig,   magnetic   tape   recording  and   editing. 

I 
E:NT      PRODUCTIONS      AND      SPONSORS 

(New  company  —  organized    1965.) 

CITY   FILM   CENTER,   INC. 
40  (Wth   Street,   .Middk-   \  illage.    New    York 
ICity,  N.Y.  11379 
j.one:  (212)  TW  4-7800 

ite  of  Incorporation:  1957 
bsidiary:  A\'  Lithographers,  Avvenire  Huild- 
,ing,   257   Pacific   St.,    HrookKii,    New   York, 
11201. 

[hn  R.  Cregoiy,  President 
j^rbert   .\\\euire,    F.xecntiic   Viee-Presidinl 
pughis  Mitchell,   Vice  Pnsidenl.   Productions 
lareiice  Schmidt,  Vice-President 
,seph  W.  ll.niop.  Corporate  Seeretanj 
jenri  La.Mothe,  Art  Director 

O'lCEUs:    Pnulncer   ;iiid    production    services    for 
6,  35mm   motion    pictures   and    sound    sl!de- 

i 

^1  PRODUCTION   REVIEW 


CITY   FILM  CENTER; 

lilms  lor  business,  iiulusliN,  science,  education, 
health,  religion,  political  and  public  service  fields. 
Ser\ices  include  research,  stor\  tre;itmeiit,  story- 
board,  scrint  writing,  talent  search,  casting,  art, 
work,  set  design  aiicl  construction,  direction,  stu- 
dio and  location  photogr;iph\  and  sound  record- 
ing, picture  ;ind  sound  editing  in  all  pli;ises,  and 
secnrit\  control,  f'orrehited  promotional,  distri- 
butional, public  relations  and  s;iles  p;ickages  for 
motion  pictures  and  sound  slidelilms  include  eviil- 
uation.  designing,  hiyoiit,  cop\ .  artwork  and  lith- 
ograplu  ,  Ser\  ices  to  other  producers  include  stu- 
dio rental,  set  design  ;ind  construction,  writing, 
librars  ;ind  production  inaiiiigement.  F.\<:lLlTli:s: 
Ecjuipped,  staffed  motion  picture  studio;  .sound 
stage,  with  control  room,  n;irr;itor's  both,  scene 
dock,  conference  lounge  with  projection  hicilifies. 
\rt,  editing  and  sound  depiirtments;  mobile  and 
location  units;  motion  picture  color-printers  for 
color-corrected  and  exposure  compeiis;ited  an- 
swer and  release  prints.  E(|iiippecl  and  staffed 
Lithogr;iph\  F)i\isi<)n  with  fi\e  presses,  inclnding 
die-cutting,  ;in<l  high-speed  tour-color. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicriHiis:  ATF  4-Color  Weh  Press  (  R;i- 
poport  Printing  C^orp.);  Dr.  Karl  Menitin^er 
Looks  At  Psychiatric  History;  Cincjihernastros- 
copy  ( Visual  Projects  Ltd. ) ;  Dynamic  Research 
of  Deceleration  Forces  (.'\nieric;ui  Satetv  Ecpiip- 
ment  C'o.);  Death  of  Clirist  in  Focus  (C,\[  In- 
Focus  Series);  Anticholinergic  Effects  On  Pylor- 
us; Selected  Patholofiy  ( Drs.  b;u()wsk\,  Cieene 
Searle);  Everyone  Has  Somethini;,  To  Say 
(C.F.C.);  One-Seam  Setcinfi  (St\le  I'ndies  Inc.). 
TV  Commi;hc:i.^l:  tor:  Science  of  Space  Tech- 
noloiiy;  Four-Set  Comparison;  LPV  Lofi  Periodic 
Antennas;  Satellite-Trackinfi  Antenna  ( jFD  Elec- 
tronics ("orp.). 

CLIFTON    PRODUCTIONS,    INC. 

305  East  86th  St  ,  New  York,  N.Y.    1002S 

Phone:  (212)  348-7600 

l);itc  of  Organization:   1947 

Maurice  T.  Ciroen,  President 

Houiild  T.  Ciroen,  Vice-PresitlenI 

Ernst  Fischel,  Vice-President 

William  Rosenfeld,  Secretary-Treasurer 
Sehvices:  Industrial,  public  relations,  transporta- 
tion, travel,  nature  studies,  wildlife  conservation, 
sales  promotion,  agricultural  and  horticnltur;il 
motion  pictures;  TV  shorts  and  commercials; 
color  stock  shots.  F.\<  ilities;  Camer;imeii  in 
Sweden,  Austria,  and  Holl  ind;  worldwide  cover- 
age. Production  ;itfili;itions  for  location  shoot-iig 
Ml  Europe,  Middle  E;ist,  l'":ir  E;ist,  Anstiali;i  ;iiid 
Latin  .Vmerica. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MorioN  Pun  his:  Tahiti.  A  Parad'si  ( )ii  Earth: 
Skiing  In  The  Swiss  Mountains  { Films  ol  The 
Nations):  Welcome  to  Scandinavia  (  Sc;indiiiaviaii 
Travel  Cioinmission);  Modern  Chrysanthemums 
(Jackson  &  Perkins  Co.);  Hon-  Does  Your  Carden 
Crow  —  TV  \eisioii  (Aineric;m  .\gricultnr.il 
Chemical  Co. ) . 
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COLEMAN   PRODUCTIONS: 


* 


COLEMAN    PRODUCTIONS,   INC. 

75    West    45tli    Slreil,    N.w    York,    N.Y.    100,36 

Phone:  (212)  CI  .5-9080 

D.iteof  Organiz;ition:  1935 

llarr\-  L.  Cioleman,  President 

Son\a  CioleiiKin.  Vice-President 

BariA  .A.  Lisee,  Production  Mananer 

P.iiil  (".  .Morg;iii.  Editor 

Rib  Smith.  Sales  Coordinator 

John  Peterson.  Dir.  of  Photography 

|.  Rrown,  Sinind 

Harold  .•\ziiie.  Scripts 
Skiuicks:    Production    of    l(-inin    and    35miii   mo- 
t  on  pictures  from  script  to  f  nal  print  for  iiiclus- 
tr\,   medicine,   travel   iuid   television.    Facilities: 
25'    X    25'    .sound    studio    ecinipped    with    lights. 


props,  sets.  c;uner;is;  l''e;uless  dolly;  .Ampex  sync 
sound  ei|uipment;  cutting  rooms  ;uid  screening 
room.  I';icilitiis  .i\  ,iil.il)lc  ti>  outside  prodiKi-rs 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictiues:  The  Face  of  My  Brother 
(Italian  Line);  Flspecially  Yours  (.\rmy  &  .\ir 
Force  Exchange  Service);  Easy  Does  It  (Contin- 
ental C:an  C:o.);  Appleland  (l)uff>-Mott  Co.); 
S])ectrum  (  Sinclair  Paint  Co. ) . 


CONTEMPOI    PRODUCTIONS,    INC. 

25  West  68th  St.;  New   York.  N.Y.    10023 

Phone:  (212)  TR  .3-3333 

Date  of  Organization:  1963 

Diivid  H.  Nhirshall,  Executive  Producer 

Donald  P.  Smith,  Vice-Presidint 

N;itli.ui    (.'.ildwell,    Jr.,    Production    Siipetvi.tion 

Les  XWiddiiigton,  Production  .Associate 

C:h;irles  E.  Iloetler,  Art  Director 

Fred  H.  Werner,  Music  Director 

Janice  Kiunvlton,  Coordinator 
Si;nvic:i;s:  Creative  and  production  services  for 
motion  pictures,  16inm  and  35mm,  live  theatrical 
and  meeting  presentations;  wide  screen,  multi- 
screen, multi-inuige  and  choreogr;iphed  visual 
pre.sentiitions;  .■\-\'  programmed  production.  Spe- 
cial purpose  communications  tor  sales  promo- 
tion, training,  documentarv .  theatrical  and  busi- 
ness. F.\<  ilities:  .^rt  iiiid  graphics,  editing  and 
animation  facilities;  road  show  and  inc"eting 
etiuipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

PuESENTATioNs;  Tiimlliii  Till  phone  Introductory 
Field  Meetin'^s  (Ainer.  Tel.  &  Tel.  Co.);  Wi- 
tional  Distributors'  Meeting  (Seagram  Distillers 
Co.);  1965  Bottlers  Conference  (Pepsi-Cola); 
Leadership  Presentation  (Ceneral  Motors  Corp.); 
National  Distributor  Convention  ( Detroit  Die.sel 
Division). 

THOMAS   CRAVEN   FIIM   CORPORATION 

330   liast    5(itli    .SI..    New    ^orU,    \.^.    l(M)i;2 

Phone:  (212)  MU  8-1.583 

D.ite  of  Org;inization;  1950 

Branch:  Thomas  firaven  Films  (Canada)  Ltd.. 
32  I'ront  St.  West.  Toronto  1.  Ontario,  Can- 
ada. Phone:  (416)  363-4459.  James  Swack- 
hainmer.   President  (t  F^xeciitive  Producer 

Thomas  Craven,   President 

Il;n\('\  C.  McCilintock,  Vice-Presidi  nt 

D.  \\'ilh;uii  Robinson,  Dir.  of  Production 

M;ir\in  R;ironch,  Comptroller 

.\ndrew  R.  Neines.  .\s.\oeiate  Producer 

Rc>verl\  O'ReilK  .  Dir.  of  Sales 

Willis  Rrile>.  Production  Mananer 
Seiuk  Es:  Production  of  theatrical,  television,  in- 
dustri;il.  public  information,  training  and  txhica- 
tion;il  films  ;ind  progr;imining.  lhe;itrical  feiitiir- 
ettes  and  promos;  extensive  ov»-rse;is  ;iiid  innlti- 
langiKige  (lep.irlmeiits;  live  action  and  ;iniin,ited 
T\'  cominerciiil  division,  Fac  ilities:  .^ir-condi- 
tinnecl  sound  stiige.  camera,  sound,  lighting,  ani- 
nuitioii  and  set  construction  departments;  editing, 
recording  and  projection  rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoiloN  Pi(  irius:  /.hivdfio  —  Bihinil  the  Cam- 
era with  David  Lean;  Moscow  in  Madrid.  Paster- 
nak (M(;M);  .\ction  1.50  ( .•Viiierican  C;;is  .\ss'n.); 
Training  Film  (  Mfgrs.  Hanover  Trust  Co.);  Dr. 
Zhivafio  —  La  Historia  de  una  Premiere  Mun- 
d'al  (MC.M  Intermitional);  A  Year  to  Bemend)er 
(.\meric;ui  Rible  Societv  ).  T\'  Ci<iMMEiu  iai.s  for: 
Colt  45  .Malt  Licpior  (Natl.  Brewing  (io.  W.  B. 
Doner  &  Cio. );  Hamilton  Be.ich  .Xpplances  (Clin- 
ton E.  Frank);  Carn.ilion  Mlk  (Baker  .\dvertis- 
ing);   Conoco  C.as    ((iont.nental   OM  Co.  Clinton 


125 


NEW  YORK  PRODUCERS 

CRAVEN  FILM  CORPORATION: 

E.  Frank);  Creenlickl  IVrtilizers  (Eli  Lillv  & 
Co.  Clinton  E.  Frank;  Maker  Adv.);  Ki)ol-.\icl 
Fruit  Drink  (General  Foods  Corp,  MeConnel, 
Ea.stman  &  Co.);  Kellogg 's  Corn  Fhike.s  (Leo 
Burnett);  WestiiiRhou.se  ■Appliances;  Aja.v  Clean- 
.ser  (Colgate-Palmolive  Co.  N'orinan.  Craig  & 
Kummel);  Chiclets,  Dent\ne  Cnni  (.-Kiner.  Chicle 
Co.  Baker  .Adv.);  Norge  .Appliances  (  N'orgc  Sales 
Corp.  Clinton  E.  Frank);  C:lairol  Hair  C:oloring 
(Xonnan.  Craig  &  kuniinci);  Lihln's  .Alpha-Cctti 
(Libhy.  .\lc.Vill  &  Libby  j.M.  E;istnian  &  Co.); 
Hy-Ration  Dog  Footl  (il\grade  Food  Products 
Corp.  \V.  B.  Doner  &  Co.). 

CREATIVE  VISUAl   MEDIA,    INC. 

138  Fast   MilU   .Strict,    Nc«    York,   \.V.    10016 

Phone:  (212)  MU  5-8236 

Date  of  Organization:  19.58 

.Affiliates:  .Aniber.son  Associates 

.Stanley  Neal  Productions,  Inc. 

Donald  J.  L;me.  President 

Rosaline  .Aniberson,  \'.  P.,  Creative  Director 

Henr\  Freeman,  Director.  Edit.  Service 
Services:  Motion  picture  and  slidefilni  produc- 
tion, including  writing,  research,  survovs,  devel- 
oping and  production  of  education  programs  in- 
cluding teacher's  guide  and  student  manuals. 
Facilities:   .Art  studio  aiul  service;  cameras. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  ti  iu:s:  llocdouii  for  Sti^ar  Brcis: 
More  Jack  for  the  Beanstalk:  Xitrof^en  Is  Good 
\'ews;  I-'enalien  ( .Amchcm  Products  Inc.);  Spar- 
klin/i  Taste  Treats  (Amer.  Bottlers  of  Carbonated 
Hc\  erages). 

GORDON    CROWE   PRODUCTIONS,   INC. 

15  East  41st  St.,  New  York,  N.Y. 

Phone:  (212)  TN  7-9437 

D.ilc  of  Incorporation:  1965 

(Gordon  Crowe,  President,  Executive  Producer 

Mobcrt    Haunes,    Creative   Director,    Producer 

Kent  Lime,  Vice-President,  Producer 

Skip  Ronglieii.  Production  Manager 

Diiinc    Dorr-Doreyner,   Asst.   Production   Mgr., 
Casting  Director 

('..  Davis  Smith.  Fi7;;i  Editor 

Frank  Elkin,  Art  Director 
Sehvicrs:  Sales  meetings,  entertainment  and  mu- 
sical productions  for  industry;  motion  pictures 
for  iiidustr\:  special  projection  techniques.  Ea- 
ch.riiKs:  Sonnd  stages,  rehciirsal  studios,  photo- 
graphic studio;  e(|uipincnt  and  personnel  for  mo- 
tion pi(  tnrcs  and  h\c  industrial  shows 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  PicTi  UKs:  Scharfer  Beer  (Schaefer 
Ufi-r).  Calvert  Christmas  Caper;  Legend  of  Lei- 
lani  Buw  (f:iilvert  Dist.);  Corporate  Identitt/ 
Presentation  (.Mobil  Oil  C;o. ).  Snows:  Superniar- 
kilinti  in  Action  (.Nabisco);  Opporlunitii  Vnlim- 
ited  (Colgatc-Pohnolive).  Si.iuefil.m.s:  Calvert 
Christmas  Caper  ((.:ilv<rl  Di.st.);  Corporate  Iden- 
titt/ Pri  scntatiiiu  (\l(,l,il  Oil  Co.). 


CYGNET-LPA   PRODUCTIONS,    INC. 

Ml  Maclisiin  Ave,  New  York,  N.Y. 

Phone:  (212)  Mir  6-1110 

D.itcof  Orgiuii/.alion:   1952 

Hraiich  Offices:  California:  855  Milhrae  Ave., 
Milbi.ic.  Sl<Ae  Miranda,  West  Coast  Sales 
Manau<r.  I'aigland  i  Studios;  295  Northolt 
Road,  South  Harrow,  London. 

Lloyd  Pearson,  President 

Rae  Evans,  Vice-Presiden' 

John  Reeve.  Vice-President 

David  C;r;iinger,  Treasurer 

.Alexander  Cireejev,  Secretary 

Jim  Rooines,  Production  Managf  r 

Peter  W'cekes,  Editor 

Ton\  Hope,  Chief  Cinematonrapher 


CYGNET-L  P  A   PRODUCTIONS: 

Si:HM(  Ks:  Production  and  creative  services  for 
domestic  and  international  motion  ])ictures,  slide- 
films  and  T\":  li\  e  action,  animation  ;md  studio 
shooting.  Multi-lingual  script  and  dubbing  de- 
partments. Fa(  ii.iTiEs:  Fleet  of  ciunera  cars  and 
\;ms  covering  entire  Europe;ui.  .Middle  East  ami 
Nortli  African  locales.  Two  100  x  144  sq.  ft. 
studios;  the;itre  ;uid  production  complex  including 
editing  rooms,  sound  recording,  art  dep;utment. 
etc.;  8nun.  Ifinun  and  35mm  production,  com- 
plete lighting  department  and  remote  .sound 
C((uipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pk  ti  iu:s:  Dual  Carriage  (l-oid  Moloi 
Co.);  Earhj  Warning  (.Miles  Laboratories); 
Packed  To  Perfection  (Reed  Paper  (iroup); 
Testing  Time  (Ames  Co.  Di\-.  .Miles  L;diora- 
tories);  Xext  In  Line  (Riker  Labonitories  i ;  Dex- 
Iran  In  Shock  ( .Aktiebolaget  Pharmacia.  Sweden): 
li(cii)es  (Quaker  Oats);  Super  Safetii  Master 
(Wolf  Electric  Tools  Ltd.);  Over  The  fop  (Mar- 
pies  Ridgewav  Construction);  Thyroidectomy 
Toxicosis  ( Sobering  Ltd. ) . 


DANECK   PRODUCTIONS,   INC. 

48   East   43rd   Street,    New    York,    N.Y,    10017 

Phone:  (212)  MU  7-3327 

Date  of  Organization:  1960 

Oscar  A.  Kauman,  President 

Carl  A.  Richter,  Military  &  Conruiniiil  Sales 

Leon  Schiiidl,  Production  Manager 

George  H.  Comiii.  Din  ctory  of  Photography 
Skhvices:  Design  and  create  audio-\isu;il  pre- 
.sentations  in  a  "trvic-to-life"  art  and  dimensional 
pliotographic  tcchnicjue.  Slides  in  all  sizes,  sound 
filmstiips,  sJidclilms  and  filni-o-giaphs  for  sales 
promotion  ;m(l  training,  |-)ersonnel  training,  public 
rcj.itions,  corporiite  stockholder's  meetings,  in- 
dustriiij  meetings,  new  product  presentations  and 
presentation  packages.  Fac  ii.ities:  .Art  depart- 
ments and  photographx  studios:  screening  and 
conference  rooms;  mobile  lighting  and  photo- 
gniphic  equipment  for  location  photograph)-. 

RECENT      PRODUCTIONS       AND      SPONSORS 

.Motion  Picitmks:  Test  Films  ( LcdcrJc  Liiboi.i- 
tories);  //  Cleans.  Disinfects  and  Dtodorizcs  (Pine 
Sol).  Si.iDKi-ii.Ms:  Data  Show  (.American  Tel.  & 
Tel.);  Ditision  Meeting  ( {'ontinent;d  C:an  Co.); 
Presentation  on   I'lashers   ( lcle;il   Industries). 


GORDON   M.   DAY,   INC. 

72   West   45th   St.,   New   York,  N.Y.    10036 

Phone:  (212)  867-7.390 

Date  of  Organization:  19.50 

(iordon  .M.  Day.  President  &  Crealin    Director 

Ciirol    Hulklev.   Vice   President   ^•   Production 
Manager 

Leo  L.  Reich,  Seerelary-'Trea.surer 
Si:i<\  i<  i;s:  Prep;uc  ;uid  produce  every  varietv  of 
:mdio-visual  nwitcTial.  including  business  films, 
TV  film  spots,  sound  tr:icks  ;uid  musical  com- 
mercials. I"a(:ii.tiii;s:  Stiige  ;nid  office  fiicilities 
for  prepar;ition  and  production  of  ;mdio-\  isu.il 
matcriiil  :ind  commercials. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  CoMMi:n(  lAi.s:  for:  Wise  Potato  Chips  (The 
Lynn  Organization  Inc.);  Horn  &  Ilarchirt  (The 
Clements  Co..  Inc.);  Family  I''in;ince  Co.  (Modes- 
Daniel  Co.,  Inc.);  W'earever  Pen  (S.  R.  Leon 
Co.,  Inc.);  Mohawk  .Airlines  ( I'ar()u;n.  .Ander- 
son &  Seeds,  Inc.);  Pimlico  R;icetrack  ( Kiuif- 
inaii-Sul)otiiik.  Inc.);  S.  H.  Kress  Store;  Pacific 
Airliner  ((iniiit  Advertising,  Inc.);  Allst;ile-Fi- 
iiance  (  Riim.sey  Advertising) ;  Steginaier  Beer. 

Jlic   .Most    Complete    Studio    Hcfcrcnce 

•  These  pages  of  detailed  producer  reference  list- 
ings comprise  the  world's  most  i omplele  buvcr  re- 
ferenc-e  source  to  business  and  tclev  ision  film  tape 
]irodu<  lion    f.iiilitics    iu    the    l.    .S.    :iMd    :ibioad. 


DEPICTO   FILMS  CORPORATION   i 
254  West  54fh  St.,  New  York,  N.Y.  lOol 

Phone:  (212)  CO  ,5-7620 
D;itc  ol  Organization:  1944 
Jack  R.  von  Maur,  President 
Glenn   J,   Gnives,   Vice-President.   Induslrii 
Pat  Liibate,   \'iVc  President.  Production    I 
Charles    L.    Mathewson,    Vice-President 
Skhvices:     .A    c-ompletely    integrated    one 
organization  providing:    Scripting-froni  f( 
to  creative  to   complete  convention   form.r 
tion    Picture    —    live-action,    location,    anin 
Slidclihii  —  training,  promotion,  public  rcl , 
merchandising;  Slides  -  ;dl  sizes,  color  and  tvv, 
liimiiKitiou;    Industrial   .Meetings  &   Conventiis- 
complete  piickiige  from  creation  through    • 
and   ecpiipmeiit   to  traveling   unit   teams.   I 
Tii;s:    Photogr:iphic    studios:    full    motion    i 
depiirtment.  li\e  and  animation;  complcteh 
ed    slidefilni    and   graiihic   ;ut   department;  |oc 
essing   as   well   as   photoprinting   and   hindiif  of 
all  slide  sizes;  widescreen  and  standard  slidilm 
ciunera;  special  wide-screen  and  carbon  .irc  ro- 
jectors.  1 

RECENT      PRODUCTIONS       AND      SPONsllS 

Motion  Pictuhes:  Whence  Cometh  Stre^h 
(Ceno  Corp.);  Clear  Road  Ahead  (U.S.  lib- 
ber Co.);  lOl-C  Bagger  (Union  Bag-CampV 
per);  A  Story  of  Excellence  (Bnlova  Watch  C). 
Si.iDEFiLMs:  You  Are  Ilo.si  (Kinney  Shoe  Cotj; 
1965  Adverti.sing  Program  (Southland  DairvG); 
r/if>  Big  Change  (El  Producfo).  Snows:  65 
Congress  (Nat'I.  .Association  of  .Mfgrs.);  lod 
Brokers  Meeting  (  Lehn  &  Fink  Products  Coi,); 
007  ( Westinghouse  Corp.).  , 

DIRECTORS  GROUP,   INC. 

525  Lexington  .Ave.,  New  York,  N.Y. 
Phone:  (212)  HA  1-7.5.50 

Date  of  Orgiiniziition:  1964 

As.sociatcd  Companies:  Directors  Group  lo- 
tion Pictures.  Ltd.;  Filmvue  .Associates,  p.; 
T.B.C;.  Productions,  Inc.;  I'nit  Six,  ^.; 
Howal  Film  .As.sociates.  Inc.,  525  Lexinpn 
Ave..  New  York,  N.Y. 

PhiJi]!  Landeck,  President 

hii  M.   Bcllcr.  Secretary-General  Counsel 

John  I".  Ercolc.  Treasurer 

Fred  R;iphael,  Vice-President 

Ben  (^.riidus,  Vice-Presi<lent 

Noel  H.  Miller,  General  Manager 
Sehvices:  Motion  pictures,  slidefilms.  TV  fi  s, 
and  commercials  (live  or  anim;ited).  I'"Ac:iLn"s; 
Ociitixe  department;  studio,  l;d>orator\.  optics, 
titles;  iuiim;ition:  Ifinun  ;md  3.5mm  i)roaiK>n 
e(|uipment;  sound  rcx-ording  in  studio  or  loealp. 
RECENT  PRODUCTIONS  AND  SPONSC,S 
Motion  Pic:tiki:s:  Shell's  Wonderful  Worldif 
Golf  (Shell  Oil);  (;cW  Old  Kristie  (NBC  (1- 
dren's  Thc;itie);  Zip  Code  (U.S.  Po.st  Of* 
Dept.).  TV  CoMMEHc  IA1.S  for:  Prell  Shamp; 
.American  Motors;  Sc|uibb's  Speclrocin;  Pamp-?; 
Becvh-Nut:  Oest  (Benton  &  Bowles  .Agenc,'; 
Ford  Motor  l)i\ision  (J.  Walter  Thomiison  Cc; 
C^)ca-Cola  (  Mc(";mn-Erickson) ;  ('lairol;  Qii.iT 
Oats;  Radio  Free  Europe;  Niit'l.  Federation  if 
Coffee  ClrowcMS  of  Columbia;  IITH  Pool  Puri.T 
iDovic,  Dane  &  Bemb;ich);  Whe;it  Sl.ix;  O^- 
dol  ( Dancvr,  Fitzgerald  &  Siunple);  X'aseli"; 
Mciisurin;  Noxzema  (Williiim  Estv):  Lifehiy 
(BBD&O):  Kiiiser  Jeep  ( Compfon' Adv. );  S.i 
St;unps     ( Sulliv  ;iu.    St;niffer.    ("olwcll    &    Bavlc,. 

DOLPHIN    PRODUCTIONS,   INC. 

4   East   5.1r(I   Street.    New   York,   N.Y.    1002: 

Phone:  (212)  PL  .{-.5892 

Date  of  Incorixjration:  1960 

Division:  Dolphin  Intern, ition;il. 

.All, in  Sl.iidev.  Presidi  nt 

Clarence  Smit.  Business  Manager 

Bill  Pitus.  Chi(f  Editor 

B;u'biira  Fletcher,  Co-ordinalor.   Int'l  Div. 
Si.nvui-.s:     ("ommerciid,     indnstri;il.     edueatioJ 
inolioii    pictures:     riidio    li.mscriptions;    felevi^  i 
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DOLPHIN  PRODUCTIONS: 

miiiTCials     (live    aiul    .uiiinattHl) ;    35mm    anil 
I,,,'     color    ami    li&W.    For    Dolphin    liiteriia- 
Iflevisioii    fommorcials    for    iiitcniational 
ri'\()iciiin    ami    adaptatioTi    of    existing 
I  iai  for  miilti-liiiiiiial  markets;  dealer  trail- 
.irthini;.  aiiaK/ini;.  planning  and  plaeing 
ulvertising  campaigns  around   tlie  world. 
lis;  Four  editing  rooms;  working  ;irrauge- 
\ill  all  studios  in   Ne\\    York  City;  out-of- 
..iineetions   for   loeation    pliotogr;iphy. 
|[.!NT      PRODUCTIONS       AND      SPONSORS 
'      v   Pun  His;    C(iit)ii.\il   World's   i'dir.    Hair 
nd  Fair  Stijlis  U)(i5;  .Vice  '\  Easy  (Clair- 
,  i-i/i   on  the  \FL  (CBS  T\'  NeUvork); 
ret   Vice    (Twentieth   Century   Fox).   T\' 
lu  lAUS  for:   CHS  T\'   Network;   Michigan 
li.mk;    U.S.    Coast    C.nard    ( Jepson-Murray 
Pan-.^merican    Miles    Laboratories,    Inc. 
:  Otto    Int;nti.    Inc.);    Procino-Rossi,    Inc. 
iir.iMm    .\dv. );    Colorforms    Toys    (Chalek   & 
>4r.  Inc.);  The   Esterl)rook   Pen  Co.;   Bemz- 
ic  Corp.    (The   Runuill   Co.);   Wise   Potato 
;  Co.    (The    Lvnn    Organization);    U.S.    Air 


EAST/WEST   DISTRIBUTORS: 

Sh;nvK:ES;  .Motion  pictures;  IX  connnercials.  Fa- 
CILITIKS:  3.5  ;md  Uimm  production  e<iuipment, 
lights,  soimd  records,  canier;Ls,  etc.;  editing 
rooms;  3.5  ;uicl  Himm  projection  ;ui(l  conference 
riHJins. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pic  ri  i(i;s:  jouriuij  ihroiifih  Atuirnt 
Lands  (.Arabian  .Vmerican  Oil  Co.);  Savajos 
Look  Ahead  (Standard  Oil  Co.  N.J.).  T\'  Cosi- 
MKHC  lALS  for:  Elinor  Uandshunj  (Hollvwood 
BrcMcl  C!o.);  \our  Heart  (New  York  llc;nt  I-"uncl ) ; 
Splendid  S/j/iirjjc.v  (Miiniesota  Mining  Mc.Manus, 
John  &  Adams). 


•or  Reserve    (Hum.'.    Smith.    Mickleberry). 


Kevin    Donovan   Films 
West  44th   Street,  New  York,  N.Y.    10036 
one:  YUkon  6-6049  A  €212 


'(See  complete  listing  under  Connecticut) 


* 


DYNAMIC   FILMS,    INC. 
ecutive  Offices:  40.5  Park  Avenue,  New  York, 
New  York  10022 
jone:  (212)  PL  1-7447 
jite of  Organization:  1948 

(visions:     D\namic    Theatre    Networks,    Inc. 
jMedic.il   Dsnamics.   Inc.,   D\i)amc   Programs 
anch  Offices:   133  Carnegie  \\a\ ,  N.W.,  At- 
'lanta,  Ca.  .30301    Phone:  404-524-7211.  Don 
0"Reill\,   Manager.    l,3()-7th   St.,   Pittsburgh, 
Pa.    15222    Phone;    412-471-2780.    William 
Mathews,  Manager. 
[ithan  Zucker,  President 
alter  Lowendahl,  Exec.  Vice  President 
|a>'ne  Leonard,  Controller 
fina   Hrownstone.   Director  of  Promotion 
'and  Public  Relations 

is;  Producers  ;mcl  distributors  of  all  andio- 
iiiaterials  including  films,  filmstrips,  sound 
His.    t.ipe    and    easel    presentations    lor   in- 
public  relations,  sales  training,  employee 
IIS  and  speci;ilized  \isual  aids.  .Mso  theatri- 
itnres    .md    short    subjects,    television    pro- 
iiig.     special     foreign     language     revision, 
1   film   productions,   etc.   F.acilities:    Sound 
recording    and    dubbing    studios,    editing 
IS    for    .ill    Uimm    ;md    35miii    ;iiidii)-\  isiKil 
pijliictioii. 

I^ENT      PRODUCTIONS      AND      SPONSORS 
.Nlriox    PicTiHE-s:     Chemisiry    at    Work    Sericf, 

!('.  Chemicals);  Indianapolis  500  ( Montgoni- 
Ward);  Invasion  of  the  Monsters  (CHy  of 
Nil  York  Dept.  of  Sanitation);  \ational  Sales 
.^< 'iiig  I  .\yerst  Laljoratories) ;  Revolution  at 
SJi/ S;)ring.v  (.Armco  Steel  Corp.);  Continental/ 
^rinii  ((Goodyear  Tire  &  Rubber  Co.);  Bull) 
Pinolion  (C.eneral  Electric);  Case  of  the  Chised 
(■  (•  (Nal'l.  School  Committee  for  Kconomic 
Ejcation);  Drafi  Racing,  U.S.A.  (Ashland  Oil); 
T  CoMMEHCiALS  fof:    U.S.O.    (D'Arcy  Adv.)_ 

EAST   WEST   DISTRIBUTORS,    INC. 
'5  West  45tli  St..   New   York,   N.Y.    10036 
••hone:  (212)  JU  2-fiSOO 
pate  of  Organization:  1958 
liruce  McConnachie.  President 
i'lorton  Mc<'oniiachie.  Vice-President 
Joseph  L>don,  Secretary,  Treasurer 
lieorge  Leuck,  Production  Manager 
! 'om  Martin.  Production  Manager 
oe  Dushock,  Editorial  Head 


ELEKTRA   STUDIOS,    INC. 

33  West  46tli  Street,  New  York,  N.Y.  10036 

Phone:  (212)  JU  2-.3606 

Date  of  Organization:  1956 

Samuel  Magdoff,  President 

Jordan  Caldwell,  Executive  Producer 

Bert  Hecht,  Producer 
Sehvkks:    Production    of    industrial,    edncatioiuil, 
sales  training  films,  trailers  and  T\'  commercials. 
Fac:ilities;   .St;ige;  ;inimation  st;iff  ;ind  facilities; 
editing,  design. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pic:TUHii,s:  Patterns  of  Communication 
(Western  Electric);  Agilon  (.\gilon  Milliken); 
Doc  Buzuird  (National  Assoc,  of  Broadcasters); 
Packaging  (Eastman  Chemical);  World  of  a 
Cirl  (Scott  Paper). 


I^W;.L-JL4iJ.J.Ulli^ 

E  U  E/SCREEN  GEMS: 

.Aspirin;  Falsfaff  (  Dancer-Fjtzgerald-Sample) ; 
Kod.ik;  Lark  Cigarettes  (J.  W;dter  Thompson); 
Jello;  C;hrvsler  ( Young  &  Rubicam);  Betty  f  Crock- 
er (.Neednam  Ilarpc-r  *<  Steers);  .American  Air- 
lines; Polaroid;  Rhcingold  Beer  (Doyle,  Dane  & 
Bernbach);  National  .Airlines  ( Papert,  Koenig 
&  Lois);  Ballantine  Ale  (Sullivan,  Stauffer,  Col- 
well  &  Bayles);  Scott  Tissue  (Ted  Bates);  Par- 
liament f:ig;ireltes  (Benton  &  Bowles);  Cfievro- 
let  (Camplx'll-Ewald);  DuPont  Corfam  (N.W. 
Aver);  Re\ioii  Top  Brass  ( (irev  .Adv.);  ('lairol 
(Foote,  Cone  &  Belding);  U.S.  Steel  (BBD&O); 
U.S.  Rubber  (Fletcher  Richards);  American  Oil 
Co.  (D'ArcyAdv.). 


EUE/SCREEN   GEMS 
711  Fifth  Ave.,  New  York,  N.Y. 
Phone:  (212)  J U  6-5582 
Date  of  Organization:  1959 

Branches:  Illinois;  230  North  Michigan,  Chi- 
cago. Phone:  (312)  782-8290.  California: 
Columbia  Hiiiich,  Hollvwood  Wa\  &  Oak 
St.,  Burbiuik.  Phone;  (213)  HO  2-3111. 
Ro\  Hollingswortli,  Executive  Producer;  Burt 
Harris;  Buss  .Max  berry;  Ed  Beatt> ;  Jack 
Daniels,  Directors. 
Michael    Elliot,    Vice-President.    Executive 

Producer 
Steve   Elliot,   Vice-President,  Executive 

Producer 
.Alfred  Mcndel.sohn,  Vice-President. 

General  Sales  Manager 
Dick   Kerns,   Vice-President    In   Charge   Of 

West  Coast  Production 
Bill  Sohl,  Division  Manager 
Jim  DiCangi,  Production  Manager 
Pat  DeRosii,  Su/xri  i.ving  Editor 
Errol  Linderniiin,  Sales  Managi  r 
Jack  Martin,  Midtcest  Sales  Representative 
John  Lewis,  Director  of  Department  of 

Process  Photography 
Jerry  Creenstein,  Post-Production  Co-ordinator 
Tonv   Seiiiiger,    Producer/Sales    Representative 
Mark  Druck,  Producer/Sales  Representative 
Michael  Nebbia,  Director/Cameraman 
.Arthur  Ornitz,  Director/Cameraman 
Sol  Ehrlich.  Director 
Cene  I'ric-(lm;in,  Director/Cameraman 
Martv  Invin,  Sound  Engineer 
Si;iuic:ks:   Industrial  films,  TV  commercials,  film- 
strips    and    slides.    Fac;ilitiks:    Creative    depart- 
ment:   East    C:oast.    four    stages    and    ecpiipment; 
West  Coast.  Columbia  Pictures  sound  stages  and 
back   lot;    casting,   wiirdrobe,   opticals,   titlc-s,    ani- 
mation;   Ifinini   and  35miu  production   ecpiipment 
with  recording  in  studio  or  on  location,  lu.imictic 
or  optic;il   somiil,    Uimm   ;ind   35mm,   tr.insfcrs. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion     Pkh  iies     for:      National     Council     ot 
Churches  of  Christ  of  the  U.S.A.;  I'.S.  Air  Force 
Recruiting;    I'.S.    C:\psum;    .Americ;m    Petroleum 
Institute;  AT&T;  M.ivtag;  U.S.  Arnn  ,  Avon;  John- 
ston   6c    Muiphv;    U.S.    Social    Sc-curity    Agency; 
Buclwejser  Beer.  T\'  C:c)MMiin<  iaus  lor:  Marlix)ro 
Cigarettes;  United  .Airlines  (Leo  Burnett);  Bayer 


CHARLES   ELMS   PRODUCTIONS,    INC. 

163  Highland  Ave.,  No.  Tarrytown,  N.Y. 
10.593 

Phone:  (914)  ME  1-7474; 
NYC  (212)  MU  6-8877 

Date  of  Incorporation:  19.52 

Ch.irles  D.  Elms,  President 

Chiirles  D.  Elms,  Jr.,  Vice-President 

Ruth  .M.  Elms,  Secretary.  Treasurer 
Services:  Research  and  production  of  16mm, 
3.5min  and  7()mm  "Widescope"  motion  pictures; 
slide  motion;  sound  slidefilms;  slide-presentations; 
training  iiKinniils  and  charts  for  sales  promotion, 
sales  tr;iiiiing  ;ind  education.  Facilities;  Studio 
and  technical  laboratorv ,  mobile  camera,  sound 
;ind  lighting  <(piipment,  "Widescope"  c;imer.i 

RECENT      PRODUCTIONS      AND      SPONSORS 

MoTio.N  Pic:tihes:  1966  S.M.I.  Mid  Year  (Philip 
Morris).  Slioki-ii.ms:  llow  To  Develop  Sales  Im- 
pact In  Compact  Space  (Philip  Morris);  Stop 
Trouble  Before  It  Starts;  Service  Is  Our  Bu.siness 
(Gas  Consumers  Service);  Our  Cu.stomers;  Our 
20th  Anniversary   (Federal   Boiler  Co.). 


MATT   FARRELL   PRODUCTIONS,    INC. 

213  East  3Hth   Street.   New   Yi>rk.   NY.    10016 

Phone:  (212)  .MU  3-835 S 

Date  of  Incorporation:  1951 

Matt   I':iirell,   President  &  Ceneral  Manager 

C.  Lillian  I";irrell,  Secretary-Treasurer 

Williiim  Mc.Alc-c-r,  Vice-President  ix 
Director  of  Photography 

fosepli  I-';iro,  Production  Manager 
Skuvic  i-.s:  Production  and  distribution  of  sound 
motion  pictures  and  sound  stripfilms  for  busi- 
ness and  industry.  Facilities:  Comnlete  Uimm 
and  .35mm  motion  picture  and  stripl^ilni  prinluc- 
tioii;  color  iUid  l)&w;  sound  studio,  magnetic  film 
recorcling,  editing  services,  script,  foreign  lan- 
guage, art  uiirk.  .mim.ition. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MolloN  I'lc  n  UK--;  (.rriMcr  oil  )  our  Side;  Mdk 
lidltlt  Magic.  Modern  Bulk  Loading  of  E.xplo- 
.sives  (Hercules  I'owder  Co.);  Don  M  the  Drain; 
This  is  r.S.S.  Black  Base;  Corrosion  Control  of 
Underground  Steel  (U.S.  Steel  C^orp. ) ;  The 
Sami  is  Mallory  (P.  R.  Mallorv  Co.). 

FILM   ENTERPRISES,    INC. 
485  Fifth   Avenue,  New  York.   N.Y,    10017 
Phone:  (212)  MU  2-3973 
Date  of  Incorporation;  19.59 
James  R.  ILindlew  President 
F.    William    Br>ant,   Jr.,   Secrctary-Trea.surcr 
Howard    .A.    M;inn,    Production    Supervisor 
Johan  Holm,  Production  .\.s.si.stant 
Judv  Collins.  Office  Manager 
Ruth  Nnssbaum.  Bookkeeper 
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NEW  YORK  PRODUCERS 

FILM  ENTERPRISES: 

Services:  Pioclnction  ot  16  iiiul  35inni  motion 
pictures  for  business  and  inchistr\';  slide  and 
stripfilms;  script  service:  andi()-\isii;il  prcKluction 
manauenieiit  and  coordiniition.  Intern;itii)n;il  pro- 
duction cap;d)ilit\  in  Ciinada,  Eiuope,  Sontli 
America  and  Far  East.  Representatives  availal)le 
for  proiluction  coordination.  F.vcii.niKs:  Admin- 
istrative offices;  preview  screening;  editoriiil  dcpt. 
ecjuipped  for  all  phases  iil  proiluttion 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  Tiniis:  \ikc-X  Profirrss  Report  (Ik'll 
Telephone  Laboratories);  liulustriol  LaittiiuUca 
—  Key  To  Product  liniovatioit  ( Nat'l.  Electrical 
Mfgrs.  .\ss"n.);  Mis\io)i:  The  Earth  {U.S.  Dept. 
of  Interior);  .\'\7//  Oli/miuc  Caiiws-Tokt/o:  Serv- 
infl  Biisinois:  Oii-Liiic  Systcnix  for  liankinfi: 
Profircas  Rcport-Cotiiiminicatiom  ( Ili.M  World 
Trade  Corp.);  Sot  For  Comiiicst  (Dept.  of  De- 
fense-U.S.A.F.);  IBM  In  Space  (IBM  Corp.); 
Synthanc  Laminates  (Synthaiie  Corp.). 


*- 


FILMEX,    INC. 

300   East   40th   Street.   .New   York,   N.Y.    10017 

Studio  240  E.  4.5th  St.,  New  York,  N.Y.  10017 

Phone:  (212)  OX  7-6655 

Date  of  Organization:  19.59 

Branches:  2801  Oakland  Park  Beach  Blvd., 
Fort  Lauderdale,  Fla.  Phones:  LO  4-5209; 
56B-8472,  Jack  Drur>',  Exec,  in  charge.  Stu- 
dio EAC;,  18  rue  Louis  Blanc.  Le\allois 
Seine,  Paris.  France.  Phone:  37-46,  39-46, 
Kevin  Farrell,  Exec,  in  charge. 

Hobert  Bernmaiui,  President 

Peter  Criffith,   Viee-President-Production 
.  .Paul  .Minor.  Vice-Pre.sident-Sah's 

Ste\e    Kambourian.    Vice-Pre.s.-Comph  tion 

Christian  Ilerfel,  Director 

Bernard   Herscheuson.  Cineniatofinipher 

B;uon  Treinier.  Jr.,  Director 

John   B.ill,  Anitnalio}!  anil  Graphics  Supcnisor 

Jack  llortoii.  Ciueinap}ioto^raf>lier 

Peter  Passas,  Cineniaphotofirapher 
.Seiukivs:  Films  for  bvisiness,  ;id\ertisinK.  educa- 
tion, Roveriiment  and  the  television  arts.  Facili- 
ril-^is  Studio  :ui(l  office  f:icilitics  include  .50'  .\  80' 
sound  stii^e  with  pliotonrapliic.  liKhtiuK  and 
sound  e(|uipmeut  for  studio  and  location;  still 
pholonniph  lab,  carpeiitrv'  shop,  dressing  rooms, 
makeup  rooms,  editorial  rooms,  screening  rooms 
with  35tnm  and  Uinuii  interlock  fiicilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Moriov  Pi(  iriu  ;  liri^hl  Xcn  Day  (Kaslm;ui 
K.(Klak).  T\'  {;o.MMKH<  lAi.s  for:  \'icero\-;  (."olKate 
(M)7;  f:olKate  Dental  Cream  (Ted  B;ites);  Seven- 
Up;  Eiislman  Kodak  (J.  Walter  Thompson); 
f:ainels  (Wm.  Esty);  Chevrolet  (Cliunpbell- 
Ewald);  Ilert/;  Aja.v  (Nonn:ui,  fjiuR  &  Kuin- 
inel):   .\Ielrecal    (Ouilvv  &  .Mather). 

FILMFAIR,    INC. 

TM  i:.  4Sll,  Si..  \,«  York,  N.Y. 

(212)  HA  l-84S() 

D.ile  ol  Oru.uii/.iilion:   1965 

.Annusl  A.  Jckcl,  President 

Chuck  Miinno,  Vice-Prisidi  nt 

W  illiam  I).  Jekel.  Secretary 

Ka\  Mimes.  Treusnrcr 

Armand  .■Xcosta,  Live  Action  Director 

David  Lloyd,  Editor.  . 
SicHVK  r,s;    I^ive  action   films  for  coniinercial  and 
industrial  accounts.  Facilities:  Two  si  i^es;  cfmi- 
plete  editiud  rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoMMKiu.iALs  lor:  (Xeaii  S|>ra\  Cocktail; 
llcin/  Soup  (Doyle.  Dane  &  Bernb;ich);  Tenn\ 
son  Eskimo  ( Nonniui  Clrain  &  Kummel);  .Mcoa 
(Ketchum.  Miicleod  &  C;rove);  Hallmark  ( I'ootc, 
Cone  &  BeldinR). 


FILM   GRAPHICS,    INC. 

369    Lexington    Ave..    New    York,    N.Y.    10017 

Phone:  (212)  TN  7-3330 

Date  of  Orj;aiii/.;ition:  1945 

Lee  E.  Bhiir.  President 

Bernard    Rubin.    Secret  ary-Treasurcr-Direct  or 

Sidne\    Creenh;uis,   Vice-Presith'nt.   Production 

H;u()l(l  Woiidsel.  Prodltcer,  Salesman 

P:uil  S\  Ihert,  Staff  Director 

Chiirles  Spr;niklin.  Director  of  Auinialion 

John   .Steinhcru,   Director  of  Sfxcitil  Effects 

lr\in  \\':ilhice.  Studio  Manager 

Walter  Rojij^e.  Chief  Film  Editor 
Services;  Documentary,  educational,  puVjIic  re- 
lations, training,  iiifomiational  and  T\'  conimer- 
'iiil  films  in  3.5mm  antl  Hiinm.  both  color  and 
b  &  w.  Facilities;  FulK  equipped  and  staffed 
15.000  sq.  ft.  studio;  independent  animation  and 
speciiil  effects  departments;  optical  effects  de- 
partment with  optical  film  laborator>';  editing 
and  ser\  ice  dep;utments. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicrrunES:  Metal  Crystals  in  Action 
(.American  Society  of  Metals);  Star  Searchers 
(\'.\SA  (loddard  Center);  Aircraft  Explosive 
Rivets  (E.  I.  DnPont  de  Nemours  &  Co.);  Arri- 
lon  Talks  Back  (C^hcmstrand  Co.);  Refininfi 
Sudhury  Ores  (Internatioiwil  .Nickel  Co.);  (Orbit- 
ing Astronomical  Observatory  (I.B.M.);  Gemini 
Five.  Six  and  Seven  (N.B.C;.  News);  .Vo/Ziiiig  To 
Sneeze  At  (National  Allergy  Foundation);  t'/)- 
set  ( I'^ederal  .Aviation  Agency);  Aircraft  Main- 
tenancc  (U.S.  Navy);  The  Next  Best  Thin^  To 
Being  There   (American  Tel.  &  Tel.  Co.). 


FILMS   FIVE,   INC. 

18  East  50th  Street,  New  York,  N.Y. 

Phone:  (212)  PL  2-7960 

Date  of  Organization:  1961 

Walter   Bergman,    Head  of   Studio   Operations 

Vincent  Horton.  Print  Services 

Jerr\'  Biiren,  Office  Manager 
Sehxtces;  Production  of  TV  commercials,  indus- 
trials, d()cunient;uies.  sales  presentations,  live 
action  and  aMim;ition.  Facilities:  Offices,  art 
;md  aiu'ination  (lc|it.,  shooting  st;ige,  screening 
and  cdiling  I.k  iliti<'s, 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Revlon  Xmas  Line  of  Gifts  — 
Sales  Promotion  (Revlon);  Procter  &  Gamble 
Sicing  Ding  —  Sales  Meeting  (Procter  &  (Gam- 
ble); I'.S.  Phpcooil  Comm.:  R.  I.  French  Co. 
('omni.  (Kenxon  &  Eckh:udt);  Clairol  /'/iV  .v  hi 
1966  -  Sales  Meeting  (Clairol). 

Fiore   Films 

354  West  45th  Street,  New  York,  N.Y.   10019 
Phone:  (212)  Dlgby  9-0845 
John  ( jitelli.  Executive  in  charge 

(see  com])lete  listing  under  New  Jersey) 


FOSTER   FILMS,    INC. 

200  West  57th  Street,  New  York,   NY.    10019 

Phone:  (212)  Jl'  2-7620 

Date  of  Organization;    1963 

Harry  Foster,  President 

Barry  Duhin.  Vice-President 
Sehvices:     Industrial    and    theatrical    lilms.    T\' 
commerciiils.    I-'acii.ities:    stages,    editing    rooms, 
production  faciliti<'S, 

RECENT  PRODUC1IONS  AND  SPONSORS 
Mniios  I'm  irius:  W'imi/i  rv  of  Ktnluiky  i  Sl.ilc 
of  Kentucks);  i hinting  I'niiinilid  (  Hemiugton 
Arms);  Vogue  I'dsiiion  Shou  ( \'ogue  Magazine); 
.\(iuaca}ters.  Sports  .\u  Go  Go  (Province  of  On- 
tiirio)  White  Sox  Story  (Pepsi-Cola);  The  Story 
of  a  Castle  (National  Distillers). 

Copyright    1966;    lnlern;ition;iI    Rights    Respr\e<l. 


FORDEL  FILMS,   INC. 

1079  Nelson  Ave.,  Bronx,  N.Y.  10452 

Phone:  (212)  WY  2-5000 

Date  of  Organization:  1941 

Clifford  F.  Potts,  Pres.  &  Exec.  Produd 

Enid  Borde.  Secretary-Treasurer 
Seh\  u  Es;  Public  relations;  s;iles  promotion,  .lin 
ing;    educational;    scientific   and    medical 
pictures    and    slidelilms;    complete    resixiii 
specialists    in    color,    live    and    animated, 
visual    consultation    and    ser\ices    for   eon- 
and  sales  meeting.  F.acilities;  Sound  stag' 
plete   cameras,    lights   and    sound   etinipiiH 
studio  and  loc;ition  production;  :mim;itioii  ■  ' 
art   department;    cutting   rooms;    Himin   ni.i 
;md    optical    interlock    screening    facilities 
printing    dcp;utment;     i;irpentcr    shop;    n 
shop:  mobile  units. 
RECENT      PRODUCTIONS      AND      SP0N1"' 

.Motion'     Pictures:      Toward     Better    b 
(IBM);  Reaping  A  Second  Harvest  (CxTian 
PFL    (U.S.    PKwood).    Slidefilms:    Cou: 
Coffee  Leaf  ^iiner   (Thiinet);  Aureo  S-P  -_,v 
(Cvanamid).  i 


FPS   PRODUCTIONS,   INC. 
45  West  45th  St..  New  York,  N.Y.  I00;)( 
Phone:  (212)  CI  5-6950 
Date  of  Incorporation:  1963 

Joseph  (".  Bowman.  President, 

Executive  Producer 
Jacob  R.  Moon.  Scri/yt  Supervi.wr 
Ann  Leonessa.  Executive  Secretary 
Services:   Salesmate  Selling  Programs;  als 
training    ;uid    educational    motion    picture- 
sound  slidefilms.   FACILITIES:   Art  studio;  eCin( 
and  oil  ice  facilities. 

RECENT      PRODUCTIONS       AND      SPONiii! 
S.\LESMATE         SolNDSLlOE         FhocHAMS;         /' 

Houses  (McCraw-Hill);  Better  Profits  will 
Unepoxy;  Carefree  Boating  Pleasure  Starts  m 
a  Unepoxy  Finish;  Pettil  Paint;  ( Codella  &  >iif 
fus);  Boy  Scout  Fund  Appeal  ( Bo\  Soiu o 
.•Vinerica.  N.Y.  Council):  Problems.  Prolms 
Problems  (Kal-Equip.  Co.);  7'ihic  For  A  CAigi 
(Time  .Magazine) . 


SI   FRIED   PRODUCTIONS,   INC. 
49  West  45th  St.,  New  York,  N.Y. 
Phone:  (212)  PL  7-4424 

Diite  of  Organization;  1960 

Si  Fried.  President  &  Producer 

Stan  Wmderbeek,  Creative  Director 

.Art  Zigouras,  \Vrit(  r-Director 

Fred  Heller.  Business  Manager 
Services:    Motion    pictures,    incluiling   iiidun.t 
d(>cumentar\-,    T\'    commercials,    newsfiiins.''tc 
Fa(  ii.iTiKs:    16mm   and   35mm   ecpiipinent  ;nil 
iiblc  in  house. 

RECENT      PRODUCTIONS       AND      SPON5«! 
Motion    Pictires:    Voloniatic;    The   Road' 
Led  To  Rome;  Cheekli.st;  Computtr  Systi  ' 
ence    (I.B.M.);    'Am    Pounds  Of   Patience   (-,i' 
A.A.). 


I 


* 


William  J.  Gam,  Company,  Inc. 

(A  Division  of  I.V.C.) 

259  \\>ndeliff  Hd.,   P.O.   Box  268.   Scarsils 

NY. 
Phone:   (914)  472-0470 

(See    complete    data    uiuler    Institute    of   ^  '^^ 
Communications,  Inc.  listing,  this  .section. 
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GEMINI   FILMS,    INC. 
4  East    4<llli   Mriil,    Niu    \i>rk.    \.Y.    10016 
I     jone:  (212)  MU  2-0922 
■.  of  ()ri;ani/ation;  iy(i3 
ton  S.  F^pstfin,  PrcsUlrnI 
liael  Jorriii.  Vice  Pnsidiiit 
K.s;     C'oriceptioii,     clfsijpi,     pnKliiitiDii     i>l 
lor  jioMTtimt'iit.   imliistrN,    Iv   and   tlieattT. 
I  4iirit>:   Offiif.   'iirccnini:   and   rditini;   iDoinS. 

,{IENT      PRODUCTIONS       AND      SPONSORS 

.\  Pi<  Ti  liKS:   Diirhnotith  lustival  Iltiunriitfi 

Kodtilii:    Bciiiiij    CoKtliiiau     —     Kiitfi    oj 

ml  liirtlulini  Film;   licrklcc  School  of  Mii- 

S.I.A.).    T\"    ("oMMKHi  lAi.s    lor;    (ialt-v    ti 

'  iitldus  (  BurIiMi»f()ii  Intlustrit's   Di)\  It'-Dant-- 

iih);  Caldesfnc;   Merits  Kar  Stopples;  Ora- 

.  istor.  Foote,  Milton  &  Atlierton);  Westing- 

l.anndroniat   (  XW'stiiiiilioirse  International) . 

GERALD   PRODUCTIONS,    INC. 
J/,  of  The  Communications  Group,  a  Corp. 
pi  West  .")4lli  St..  Ne«   York,  N.V.   10019 
'none:  (212)  PL  7-2125 
late  of  Incorporation:  19.5.5 

[eraJd  .Auerhach,  President 

biiis   Mucciolo.    Exvvutitc   Vicc-Prcsidcnl 

|enr>'  Traiinan,   Vicc-Prrx..   General   M^r. 

lunuel  .■Xnerbach.  Vice-Prcs.,  Comptroller 
.  Ks:  Prodnttion  in  all  coniinnnications  — 
tilni.  live  and  \ideo  tape.  T\'  and  indnstrial 
complete  distribution  services;  dnbhinn 
^  DocnnientarN .  industrial,  educafion.il, 
iMinent  and  g(»vernnicnt  films.  F.\<:iLn  ii;s: 
-tages.  recording  and  m:.\ing  stud'o;  3.5mm 
mm  tfieaters  e(niipped  with  interlock,  edi- 
Mcilities.   optical    and    stop-motion   depart- 


Ii4. 


NT      PRODUCTIONS       AND       SPONSORS 

\  Pktx'hes:  T/ic  Last  Wrinkle  (Celaiiese); 

U7i()  Lead  (ROTC-l'.S.  .Army);  Packafiinp, 

.  Billy  Liar;  Stay  Tuned  For  Terror;  Bet- 

■mis  and   Gardens    (Robert    Hills    Produ'' 
T\'    CoMMKHc  i.AL,s    for:    Cleneral    Electric 

■  Ma.von);  U.S.  .Army  ( Ketchum,  MacLeod 
'I;  J.i.v  IJeer  (Needhani,  Harper  &  Steers); 

.Hint  Pictures  (  Leniien  &  Newell);  SterliiiR 
(Tliompson-Kocli) ;  .Audio  Spectrum  (  Ket- 
MacLeod  &  Cirove);  EZO  (Ernest  William 
■  Id);  American  Home    (Ted   Bates). 


I       JACK   GLENN,    INCORPORATED 

07  East  .nth  Street.  Ni«    Vork,   N.V   lOOUi 

hone:  (212)  ()\  7-0121 

'ate  of  Incorporation;    19-53 

itk  Glenn,  President 

arroll  Lee  Donghi.ss,  Vice-President 

e\v  Walileck,  Production 

'  illiain  Lister,  Production .  . 

Ailliaiii  C'.  Hanson,  Production 

SivicK:    Complete    production    of    special-piir- 

M'  and   entert;iinment   motion   pictures;    anim;i- 

lij   and    lilmstrips:    commercial    ami    slidetilms; 

i.iplis;  stories,  storvlioards  anil  voice  tracks 

mated  cartoons;   text-film   scripts   and   pro- 

:  iinii;  speci;di/.ing  in  entertainment  and  adver- 

li  11!  cartoons;  institutional,  public  relations,  pro- 

n)ion,  orientation,  education.d  films,  fictional  or 

Jiiimentary.  Contract  or  subcontract  separateK 

'ipt-writinii    and   or    directing,     producing, 

^    Faiimtiks;    Mitchell.    Wall,    H&H,    Arri- 

•    Lanieras;    lighting   antl    Nagra   souiui    eipiip- 

ijit;   studios    am!    scenic    shops;    projection    and 

.  iiig   rooms. 

IfCENT  PRODUCTIONS  AND  SPONSORS 
^TioN  PicTlKES:  Water  Safety  —  ffl;  Water 
'*.'ty  -  itl  (Natl.  C;ouncil  of  Y.MCAs);  Sum- 
^\r  Magic;  Wonderful  Outdoors  (NYC  YMCA). 

i  ^ 

^^  this  s\mbol  over  a  producers 
l|ing  in  these  pages  refers  to  display  adver- 
Iment   in    this    Kith    Pnuluction    Re\ie\v   issue. 


GOTHAM   FILM    PRODUCTIONS,    INC. 

II   i:.  44th  St.,  New  '^ork,  N.X.   10017 

Phone:  (212)  Ml'  2-4450 

D.ite  of  Orgiini/alion;   1950 

Se\  inour  Zweibel,  President 

Sii.san  \V'a\ne,  Vice-President 
SxHVlCK.s:  Motion  pictures;  3.5mm,  lOnnn  ami 
8mm;  slide  motion;  slidetilms;  llipch;irts;  talking 
mamials.  Facilitiks:  C^omplete  sound  stage  (35x 
0()\U);  Cyc  (24xl4.\ll);  art  staff;  still  studio; 
editorial   services. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Mi)li<)\  PlcTiuiis;  Ansuirinti  l>i>ie(  lions  ( .\mer. 
Pel.  &  Tel.  Co.);  Safe  Or  Sorry  (New  York  Tel. 
("o.).  Si,ii>i:kii.ms;  Training  Series  (First  N';it"I. 
City  Hank);  77ic  Lookinn  Glass;  Sales  Training 
Series  (Amer.  Tel.  &  Tel.). 


2^^^E^^^^S 


GOTHAM   TV    PRODUCTIONS   CORPORATION 

3  E.  .57th  St.,  New  York.  N.Y.   10022 

Phone:  (212)  PL  3-4840 

Date  of  Organization;  190.3 

Se>  inoiir  Zweibel,  President 

Susan  Wa>ne,  Vice-President 
S'-iniCKS:  3.5mm  and  10mm  motion  pictures  for 
r\',  commercials  and  sponsored  prognims.  Fac:ili- 
TiKs:  Sound  stage  (.3.5x00x14);  Cyc  (24x14x11); 
Ights;  dolly;  .35nim  sound;  flats;  private  client 
(ilfii-e 
RECENT       PRODUCTIONS       AND       SPONSORS 

Numerous  TV  spots  and  conniiercials. 


GRAPHIC    VARIETIES,    INC. 

145  East  49th  St.,  New  York.  N.Y.   10017 

Phone:  (212)  PLa/.a  2-2035 

Date  of  Organization:  1960 

Stanley  Turtletaub,  President 

Jack  I.  .Moss,  V'l'rc  President 
SiiiuiCKs:    Creative   scripts,    art,   recording,   direc- 
tion iuid  photogr;iph\-  for  slidefilms,  motion  pic- 
tures   ;uid    other    projects    involved    in    training. 
Facmlitiks;      Production     from     scriptwriting     to 
screening  and  dircclioii  ol   lixc  present. itions. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion   FicxruK:    Ohiections  Overruled    ( Pepsi- 
(.'ola    Co.,);    Slhjkkil.ms;    The   Pepsi-Cola    Story; 
The   Route   Salesnuin's  job;   Safety   on   the  Job; 
Filitz    Traininp,    Profiraw;    Ohjections    Oiirruled 
(Pepsi-Cola  Co.). 
(See    listing.    Turtletaub    N    Moss,    Inc.    N.Y.C.i 


Halas  &  Batchelor  Cartoon  Films,  Ltd. 

American    Represent;iti\  e 

Stephen    .\l;inn.    HT\'    Internatlon.il    Inc.. 

405   Park   -Ave..    New    York.    N.Y.    10022 

Phone;    HA    1(1080  A/C  212 

.American  .Associate 

Louis  de   Rochemont    .Associiites,    Inc. 

18  East  48th  St..  New   York.  N.Y.   1(K)17 

Phone;  PLa/.a  5-9710  A/C  212 

(See  listing  under  England,  Int'l  Section) 


* 


The   Jam    Handy   Organiiation,    Inc. 
1775   Broadwa\.   New    York.    NY.    10019 
Phone:  (212)  JU   2-4000 
Herman  Cioelz.  in  charne 

Ciomplete  office  f;icilities  .md   projection  room 
with  service  staff  for  P'.isteni  clients 
(See  complete  listing  under  Detroit  area) 


Seiivices:    Production   for  industrial,   public  rela- 
tions, sales  promotion,  educational,  sales  training 


HANKINSON    STUDIO,    INC. 

72  West  45tli  Street,  New  York,  N.Y.  10030 

Phone:   (212)  YU  6-2180 

Diite  of  Orgiini/.ation:   1947 

Frederick  L.  Hankinson,  President 

\\  alter  Kl.is.  Vice-President 

Lawrence  .A.  Dineen,  Treastiri'r 
Seiu  i(  Es:  Producers  of  live  and  animated  motion 
pictures  for  T\',   indiistrx'  ;iiid  s;iles.    Facilities: 
.AliiuKltion   studio;    Ii\e   msiTt    st.ige;    editing  f.icili- 
tics. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  C;i)M.MK.H(:iAL.s  for:  Pop-Top  Cans  Presenta- 
tion (Continent;il  Can  Co.);  The  Raisin  Snitcher; 
Friend-Calclur  (Cieneral  ImmkIs  Corp.):  Honi  tt 
Hiirchirt  (Coffee  Graphics  (Horn  &  Hardart  Co.); 
Garden  ( Sea  brook  F.irins ) ;  Ra(c  for  Relief  — 
Yersion  1  ( \\  hitehidl  Labs);  Lofio;  Chips;  Graph- 
ics (W'i.se  Potato  Chips). 

CHARLES    HANS    FILM    PRODUCTIONS,     INC. 

305  East  40th  St..  Ne«   York.   N.Y. 

Plume:   (212)  Ml'  2-4S94 

Date  of  Organization:    1903 

Charles  S.  Hans.  President 

Sigmuiid  Sosiewicz.  \'icc  President 

Eleanor  Hans,  Secretary 

iai,  public  r 
I,  sales  train 
and  speciid  purpose  motion  pictures;  slidefilms, 
filmogr;iphs,  slides  and  slide  lamination.  Facili- 
iiis;  Studio;  ;irt  depiirtment;  projection  and  cut- 
ting room;  personnel  for  photographs,  writing, 
direction,  ecliting.  techniciil  ;mim.ition  and  pro- 
duction. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihe.s:  Malulhion  L.V.  Concentrate 
C.American  C;\aiiamid  Co.);  Pax  in  Terra  (P;i.\ 
Project).  Slidefil.ms;  Planned  Security  (New- 
York  Life  Ins.  Co.);  Belter  Service  Throufih  Sales 
(New  York  Tel.  Co.);  Diannoslic  Aspects 
(Charles  Pfizer  Co.).  Pre.sentations;  Who  Do 
You  Think  You  Are  ( Ro\  King  .Assoc);  Check 
and  Sec  (Topics  Publishing  Co.);  Dancer  Fitz- 
gerald Sample;  Meridith  Publishing  Co.   Inc. 

HARTLEY   PRODUCTIONS,    INC. 

279  East  44lh  St..  New    \ork.  N.Y.    10017 

Phone:    (212)   VU  6-0.503 

l);ite  of  Incorporation;    1951 

Irving  Hartlc-\.  Prisident 

Elda  Hartley.  Secretary-Treasurer 

I'rederick  \V.  .Adams,  Vice-President 
Sehmces:  Prcnlucvrs  of  si>onsored  films  in  the 
fields  of  business,  education,  training,  travel  and 
|)ublic  rel.itions.  Specialize  in  films  on  women's 
interests  lor  distribution  to  TN',  .sch<K)ls  and  wom- 
en's clubs.  Write  ;ind  produce  live  shows  lor  sales 
meetings  .ind  pie.senl;itions.  Develop  packiiged 
programs  with  correhit«-d  printed  materials  ;ind  a 
film  ol  the-  live  show.  Fac  ll.irils;  None  listed, 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  Pi<  times;  The  Voimg  Go-Getlcrs  ((!e- 
lanee);  //<>«  To  Look  Like  A  Sfodel  (Pet  Milk 
;incl  Dupi>nt ) ;  The  Travel  iUnne  ( .American  Ex- 
press); Tin-  Manic  llaniner  (Tea  C'ouncil);  M<ch- 
iud  Woodsandinn  ( Hehr-.Manning  Div..  Norton 
Co.). 

HARVEST    FILMS,    INC. 

25  West  43rd  M..  Ne«   York.  NY.    10036 

Phone:  (212)   BR  9-0 1  SO 

Date  of  Organization:    19.50 

Leo  TrachlenlH-rg.  President 

Simon  Nuchtern.  Producer 

Ocile  Fein.  ()///r(  Mananer 

Roger  M(K)rey.  Assistant  Producer 

Anne   Siminow.   Asst.   to   the   President 
Services:  PrcKliicfion  of  motion  pictures  and  film- 
strips  for  industry,  government,  educational  and 
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HARVEST  FILMS: 

social  senice  orsaiiizatioiis.  Distrihiitioii  of  select- 
ed films  for  clients.  Facilitiks:  Production  and 
creative  facilities  —  cameras,  sound  etiuipment,  art 
and  editorial  departments,  music  and  stock  foot- 
age lihrar\ .  storage,  staircs.  ctt 
RECENT      PRODUCTIONS       AND       SPONSORS 

Motion  Pic-n-RES:  Glaucoma  -  Sneak  Thief  of 
Sipht  ( Natl  Societ\  for  the  Prevention  of  Blind- 
ness); Crisis  on  Our  Rivers;  Aides  in  Daily  Liv- 
inc:  Helpinfi  Hands  (N.Y.  City  Dent,  of  Health); 
Rural  Exiiorl  Llectrification  (Natl.  Rural  Elec- 
trical Coopt'rati\  t"iK 


ILLUSTRA  FILMS: 
Stauffer,  Colwcll  &   Bayles);   Procter  &  Camhle 
(Ted    Hates    &    Co.);    Lever    Bros.    (J.    Walter 
Thompson);    Celancsc    (West,   Weir   fit    Ikirtel); 
Alberto  Culver  (BBD&O). 


HAVERLANO   FILM  PRODUCTIONS 

6  East  39th  St..  New  York,  N.V.  10016 

Phone:   (212)  679-0939 

Dale  of  Org;uii/.ation:   1958 

Laszio  Ha\erland,  Producer-Director 

.\rpad  Makay,  Assoc.  Prod.  &  Tech.  Director 

Bela  Szabadosi,  \rn7(T 

Alan  Bagration,  Production  A.fsistant 
Seuvkies:  35  and  Kimin  script  to  screen  produc- 
tions or  .ser\ice.  Facilities:   35  and   Ifimiii  cam- 
eras, lights,  magnetic  recorders,  dubhers,  dubbing 
studio,  recording,  niusit-  librar\ .  etc. 
RECENT      PRODUCTIONS       AND      SPONSORS 

Motion  PifTCREs:  17.  N.  Tribute  to  the  Late 
Emir  of  Kuwait  (Kuwait  TV);  Symphony  of 
Fa.shion  (B.  B.  Wiener  .Art-.\llied  Chem.);  Four- 
H  Winners  with  Eddie  Albert  (General  Foods 
.Mercury  News);  Paper  as  Architecture  (Sayko- 
Byriies);  Flesh  and  Lace  (Amalfi  Films).  TV 
Commercials  for:  J.  C.  Penny,  Chatham  Group. 

HENKIN-FAILLACE   PRODUCTIONS,    INC. 
1270  .\m-.  of  .Viniricas.  New  York,  .N.Y.  10020 
I'lionc:  (222)  246-7676 

Oate  of  Incorporation:  1963 

'i'on\-  Faillace,  President 

Howard  ilenkin,  Vice-President 

IVank  .-XniN.  Vice-President 

RaruK  Place,  Sales  Manager 
Skhvic;e.s:  Creative  and  production  ser\'ices  for 
industrial,  commercial  and  sales  training  films; 
slide  films;  creation  of  original  music;  animation 
and  live  action,  I-"a(  ii.itiks:  Creative  staff;  offices; 
cdiling:  ic( ording  ;irid  filming. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  PK-nnj:s:  lioulinn  -  A  Woman's  World 
(Ami-T.  .Machine  &  Foundr>  );  Around  The  World 
(.Sterling  Drug),  Si.idkfi.ms:  Know  Your.KcIf; 
Caravan's  (American  .Standard);  The  Bin  ^liow 
(.Mart  Magazine).  TV  Co.m.mkikials  for:  Hollo- 
way  Candy  (Don  Kemper  Co.);  Foremost  Dairies 
(Battle  Adv.);  Flrxalum  (Bliss/Grunewald) : 
(  .  .S.  Armi/,  Braun'.\  Bread  (Ketchum.  MacLeod 
&  firove);  Cily  \atl.  Bank  (Byer  &  Bowman); 
.Mcoa  ('I'nIIcr  Smitli  N  Boss). 


ILLUSTRA  FILMS,  INC. 
24  West  57th  St.,  New  York,  N.Y. 
Phone:   (212)  PL  7-4,320 
D.ilf  of  Organization:    1962 
Hrioich  Office:  California;  9004  Ashcroft  Ave.. 

West  Hollywood.  Phone;    (213)  CR  6-9124! 

Valerie  Dougla.s. 

lorben  Johnke.  Prc.iidinl 

Dominic  Juskc\ich.  Vice-President  &  Trca.surer 

l{oseinar>'  Ashton,  Vice-President  &  Secretary 

Kikuo  Kawasaki.  Chief  Editor 

HcriKird   Bass,  Comptroller 

I'aul  Dickson,  Director 
Skhvkks:  TV  films;  commercials;  docuiiiintaries. 
FAfii.iTii-is:  Two  sound  stages;  carpenter  shop; 
'■diting  rooms;  screening  room;  general  ofli< c. 
RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoMMEluiALs  for:  General  Motors  ((igivh. 
Benson    &    .Mather);    General    Foods    (Sullivan, 


INSTITUTE   OF   VISUAL 
COMMUNICATION,    INC. 

259  Wyndcliff   lUl..   P.O.    Box   26.S,   Scarsdale, 
New  York 

Phone:  (914)  472-0470 

Date  of  Organization:   1919 

William  J.  Ganz.  President 
Skhvk  lis;  Producers  and  distributors  of  .iiidio- 
\lsual  communication,  including  motion  pictures, 
lilmstrips  and  slidefilms.  Facilitiks;  Complete 
film  production  from  script  to  .screen  for  pub- 
lic relations,  industrial,  sales  training,  educational 
and  docunientar> .  C^omplete  nationwide  and  for- 
eign distribution  of  films. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  The  Best  Football  Plai/s  of 
1965  (E.  1.  duPont);  A  Little  Bit  More  (Ameri- 
can Red  Cross);  flifih  Speed  Basketball  ( Lovola 
Universitv);  G17/.S  (C:alvert  Distillers);  Constant 
As  the  Stars  (Gold  Filled  Mfgrs.  Assn.). 

KAMENY-DELSTON   FILM   PRODUCTIONS 

477  .Madison  Ave.,  New  York,  N.Y.  10022 
Phone:  (212)  HA  1,5522 

Date  of  Orgiinization:   1959 
Vernon  DcJston,  Executive  Producer 
Se\-monr  Kanicn\,  Administrative  Director 
Nat  Kanieny,  Producer 
Sehvices:    Documentaries;    commercials;    educa- 
tional   films;    live    presentations;    slidefilms;    dra- 
matic T\'.    Facilities:    Writing;   editing;    anima- 
tion; production  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictihes:  Roiiiid-thc-World  Tour  (  Bal- 
hintiiie);  Librium  (Hoffmann-La  Roche);  Air- 
drop {l'.S..\.  Quarteniuister  Corps.).  TV  Co.m- 
Mi;iic;iALS  for:  Supercraft. 


O.  A.  KAUFMAN  &  ASSOCIATES 
48  East  43rd  St.,  New  York,  N.Y. 
Phone:  (212)  MU  7-3327 
Date  of  Oiganiz;ition:   1962 
O.scar  A.  Kaufman,  President 
George  B.  Comin,  Dir.  of  Pholop.raphy 
C.m\  .\.  Richtcr,  Military  &  Government  Sales 
Leon  Schnall,  Production  Manager 
Seiutces:    Writing  &  production   of  motion  pic- 
tures. Full  and  semi-animation;  live  action;  studio 
iuid    location    shooting.    Approved    for    classified 
projects.     Facilities;     Studio     facilities,     mobile 
camera     and     recording     cfiuipment     for     indoor 
(qu;irtz-lamp  lighting)   iuid  outdoor  shooting;    16 
&  35iiun  editing;   sound;   ;ut   ;uid   aninwitlon. 
RECENT      PRODUCTIONS       AND      SPONSORS 
.Motion   Picicius;   .\utodin;   .\irolofiy;   Wiajions 
Go;      Minuteman;      Officer     of      The      Future 
(U.S.A.F.). 

VICTOR   KAYFETZ   PRODUCTIONS,   INC. 
I7S0  Broadway,  New   York,   N.Y.    10019 
Phone:   (212)  CI  ,5-4S30 

I), lie  ol  Org.mizatioii;    1947 
Branch:    New    York:    1200    Westfall    Rd.,    Ro- 
chester.   Phones:    CH   4-5164;    f;R    ,3-,30()0, 
Ext.  534.  Don  Lyon. 
Victor  Kayfj'tz,  President.  Exec.  Producer 
Sexniour  Posner.  Assistant  to  ihi    Producer 
Paul  H;illlda\,  .Animation  and  .\rt  Director 
Sylvia  (ierson.  Ad}ni)iistralive  Asst. 
\rr\ir  SIcgci,  Production  A.s.si.stant 
J. IMC  K:i\l<'tz,  Viee-Pres..  Creativisi<m.  Inc. 
Mar\    Da\i(l.  Distribution  .\/gr.,  Creativision 


VICTOR  KAYFETZ  PRODUCTIONS:     I 
.Sebvice.S:    Motion   picture  production,  coiiih-. 
live  cineniatography,  anlm;ition.  "Projected 
entiitions"  e<)ulpment.  cap;d)le  of  cinematn.; 
of  9.\12  ft.   projection  backgrounds;  live  m 
in  front  of  aru    projected  color  backgroun 
ciLiiiEs:  35nim  Eclair  Ciunerette.  16min  ( 
ette.  16mm  .Arriflex  with  zoom  lenses,  full  „,.> 
sories.  Studio  flats,  backgrounds,  table  tops  "«! 
chine  shop  and  carpentrx   facilities.  Slidefiln'-  ' 
2.\2    slide    |iroduction    cameras.     For    anii 
shooting;  ,35min  .Model  L  DeBrie  and  16niii,   „, 
Special   both   (ompleteK    adapted   lor  anima(in. 
Oxl)crr\    animation    stand    with    bl-pack   canra 
.\miuation  .stand   (16inm   and  ,35min)   with  in- 
pound  fable.  Complete  art  and  animation  depl- 
ment,    16mm  and  35mm  .sound   Moviolas,  3.-im 
interlock  and  16mm  projectors  in  booth  of  <;( 
ing  room.  Nagra  t;ipe  recorder  with  pilotonc 
signal;    microphones.    Tripods,    high    hat. 
location   lighting  equipment,   cables,  truck 
trailer. 

RECENT      PRODUCTIONS      AND      SPONStS 

.Motion   Pictures:    Molly   Mobil    (Soconv  V 
Oil    Co.);     Turbine    Enfiine     (Chrvsler    N 
Corp. ) ;  Marina!  ( Nat'l.  .'\ssoc.  of  Engine  i\ 
Mfgrs.);     Microvi.sion     (Bendi.x     Corp.); 
Xew.sreel     (Nafl.     Paint     \'aniish     &     L 
Assoc);  Formica  Presents  the  World's  Fair  i 
(The  Fonnica  Corp.);  Flamingos  of  the  Bain- 
as    (Bahamas    Nat'l.    Trust);    Letter   to   a    i\- 
friend  (Parker  Pen  Co.);  Focus  on  a  Centurof 
Communications   (P.   H.   Glatfelter  Co.);  Sp.iBl 
.Animation    Sequences    (.Aetna   Corp.);   Pn 
Presentations  —  An  Introduction   (Victor  K 
Productions,  Inc.).  TV  Com.mehcials  for:  liiuii 
Bread;    Totcn    Talk    Bread;    Butter    \ut   Bid 
(.\mer.      Baker's      Cooperative      Inc.);     Y.CA 
(YMCA  of  Greater  N.Y.) . 

HERBERT  KERKOW,   INC. 
14  East  38lh  St.,  New  York,  N.Y.  10016 
Phone:  (212)  MU  9-9122 

Date  of  Organization:   1937 

Date  of  Incorporation:   1946 

Herbert  Kerkow,  President  &  Treasurer 

Rosemond  Kerkow,  Secretary 
Seh\ic:es:  Pnuhution  from  original  researclito 
finished  film;  for  jmblic  relations,  sales  traine 
;ind  sales  presentation  films.  FACiLiTrE.s:  Sow 
stage,  set  building  department,  projection  nn. 
.sound  recording;  editing  and  animation  facillK. 
Bell  &  Howell  and  Eclair  Camerette  35in 
cameras.  M;iiirer  and  .-Vrriflex  16mni  caini»S, 
\'lsu;iIiz;itloii  sound  stage,  special  equipmen 
RECENT  PRODUCTIONS  AND  SPONSCS 
MoiioN  Pi(  Ti  iu;s:  The  Census.  Your  Mailiin 
and  You  (I'.S.  Dept.  of  Commerce,  Biire.r"' 
Census);  Country  Kitchen  on  Madison  .Ai 
( Farlex'  .Manning  .Assocs..  Inc.);  Patents  oriii  ■' 
I''orcc  Research  ami  Development  (U.S.  «r 
I'orce);  \ot  By  Magic;  Methods  of  Supply;  > 
sponsibilities  of  Contracting  l')fficers  (GemJ 
Services  .Administration.  I'ederal  SuppK  Seniij; 
Destination:  I'SA  (I'.S.  Travel  Service).  V 
("oMMEHciAi.s  for:  Medical  Silf-llilp  (Pi'" 
I  Ic.illh  Service). 

PAUL    KIM   &    LEW   GIFFORD 
PRODUCTIONS,    INC. 

342  Madison  Avenue,  New  York,  N.Y.  100 

Phone:   (212)  Yl'  (i-2S26 

Date  of  Organization:    19(i0 

Date  of  Incorporation:   1961 

P;iul  Kim,  Dinctor 

Lewis  (ill lord.  Director 

|ull;i  Whali'ii,  Production  Manager 

.Arthur  Petriione,  Salt  s 
Seiivk  Es:  Creative  service  and  production  of  -• 
lm;ilcd.  squeeze  motion  and  lixc-.ulion  fill*- 
I'mmmms;  \o  (l.it.i  piiixidcd 
RECENT  PRODUCTIONS  AND  SPONSOS 
T\'  (-'oxi.MEiiciALs  for;  Wetzlar;  Bottle  C<« 
(Schaefer  Beer  BBD&O);  Sultan  (.Newport  C- 
;irettes/Lennen  &   Newell);   Dolls   (Correctd 
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KIM  &  GIFFORD  PRODUCTIONS  : 

■  I;  Toy  Soltlitrs  ( Amistrong  Exceloii  Tile 
II;  Brifihtcn  lite  Season   (("amphell  Soup 
M;  Open  &  Close   (  Alloa  Fuller  &  Smith 
:    .V(«-    Hems    i  DiiPont    Teflon   N.    W. 
Mr.  Chii>s  (Burr\'s  J.  Walter  Thompson): 
,/<■   (Sinith-Coroiia   hHOW)). 

HICKERBOCKER    PRODUCTIONS,    INC. 

Ninth    Avenue,    New    York.    N.V.     10036 
I'lMc:  (212)  CI  5-6710 
l)c  of  Organization:    1947 

HKard  A.  Lesser,  President 
\Vliird  \'an  D\ke,  Production  Consultant 
R,/o  Olixieri,  Vice-President 
V  (Irant,  Secretary 
ric  C.  Calder,  Sales  Manager 
n:    Production    from    original   research   to 
lilni.  Facilities:  Cameras  (35  &  16mm). 
.     .;.  and  editing  equipment;    animation   and 
)  ;,.,!in  dep;irtments, 

|C!><T      PRODUCTIONS       AND      SPONSORS 

(.n.\   Hi(  Ti  HLs;    lt\  A  Lovely.    Lef^zy  World 

Hosiery,   Inc.);   There  Ought   To  Be  A 

\at"l.   Rifle  .^ss'n.);   Vict  Xam,   Frontline 

(.Associated    Press);    Tite   Corhit-Sharp 

11.  F.  duPont  Winterthur  Mu.seum). 


^-^ 
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LANCE   STUDIOS 
1^  West  46th  Street,  New  York,  N.Y.  10036 
PIw:  (212)  JU  6-4233 
tl|e  of  Organization:   1948 
Hid  \\';issennan.  Producer 
.A.idor  ("haidez.  Producer 
His  Ronto\vsk>,  Art  Director 

~     Production   of  .sound   filmstrips,   slides 
Hon    pictures    for   sales    meetings,    public 
and    emplcnee    training.    Slide-imation 
ir;    art    and    three-dimensional    models, 
'^  and  special  effects  for  sales  meetings, 
il  shows  .ind  T\'  commercials.  F.\c:ilities: 
rt^id  production  studios;   scripts.  stor>boards, 
t.  |iusic  and   sound,   photography   and   editing. 
EC|NT      PRODUCTIONS      AND      SPONSORS 
'■    ■•  \is;   i'atliir's  Day   (Old  Granddad);  Ad- 
it   Promotional    Support     (Frito-Lay); 
'1     I  liallantines    Beer);    Acid    Te.st    (Prestone 
alKreeze ) ;    Adverti.sing    —    1965    (American 
"■•    Foods);    Adverti.^ng    (Bird's   Eye   Frozen 

.\di('rti.sing  (General  F'oods). 
I  

J  Anthony   Lane   Film   Studios,   Inc. 
2j')verhill  Hd..  Scarsdale.  N.Y. 
r.i.e:  SC  .5-3477 

\IcCaffre\-,    in    charge 
I'omplete  listing  under  Minneapolis.) 

;  JAMES   LOVE   PRODUCTIONS,    INC. 

i|>Vest  4(ilh  St.,  Ne«    York,   N.Y.    10036 

tone  (212)  JC  2-4633 

tie  of  Organization:   19.52 

Jnes  .\.  Love,  President 

•jne  M.  \M\e.  Secretary 

I'thcTt  R.  Dietz,  Vice-President 
E^icE-s:  .Scripts,  storyboards,  motion  pictures 
T,le\ision  and  industry;  slidcfilms:  TV'  pack- 
Jij.hows.  Script  and  consultation.  F.\riLiTiE,s: 
f|es,  cutting  rooms,  art  department;  mobile 
t'on  unit.  Studio,  creative,  technical  and  pro- 
Won  st.iff. 

Ej-NT  PRODUCTIONS  AND  SPONSORS 
l<ioN  PicTiHEs:  DviCiyvcr  Wonderful  Delaware 
Omond  State  Tel.  Co.);  You  Onn  .Ari.vonia 
Vonia  Wire  &  C:able  Co.);  Coif  Course  Irri- 
tKn  System  (Certain-Teed  Products);  Happy 
"  Year  From  Hasbro  Toys  —  1965  ( Hassen- 
>  :}ros.);  Temporary  School  Buildings  (C.I.T.). 
-  iFiLMs:    Careers    In    Insurance    ( Insurance 


PRODUCTION  REVIEW 


JAMES  LOVE  PRODUCTIONS  : 

Inlorination  Institute);  .Ml-Stale  Welding  Alloys 
(All-State  Welding  Alloys  Co.).  T\'  C;()MMKH- 
i  lAi-s  for:  Shake  '.V  Bake  (  C^eneral  Foods  Ogilvy 
&  Mather);  Flectronies  and  Computers  ((General 
Electric  1UU)&0);  Spur  C.u.vo/im-  (Murphy  Oil 
Co.  Knox  Hee\es  &  F"itzgerald ) ;  Puiipclrina 
(Goldberger  To\s  Bruns  .•\d\  .  I ;  (.'.  /.  joe;  liuh- 
Ons  &  Potato  lleatl;  Dolly  Darlings;  llyiio-Si/uirt 
(  Hassenfeld  Bros.  Bruns  .Adv.);  7"ri(-\'i(c  Boll-.\- 
Show  (Sawyers  Inc.  Bnins  .Ad\'.);  Juiitpitt  Jupi- 
ter (  Funtastics,  Inc.  Bruns  .Ailv.);  Duncan  Yoyo 
(Duncan  C^o./Bnms  .Adv.);  Magic  Mirror  Movies 
(Sifo  Toys/ Bruns  Adv.). 

LUX-BRILL   PRODUCTIONS,   INC. 

321   Fast  44tli  St.,   New  York.  N.Y.    10017 
Phone:  (212)  OR  9-6320 
Date  of  Organization:  1950 

Bernard  Grossman.  Production  Supervisor 
Richard  S.  Dubelman.  Producer  &  Director 
Herbert  D.  Brown,  Editorial  Department 
.Anne  L.  Bauer,  Office  Manager 
Skhvices:    Production    of    li\e    and  or    animated 
motion    pictures    and    slidefilms;    ideas,    writing, 
stor\boards,   art  direction   from   concept   through 
production   to  screen;   sales   promotions,   training 
films,    documentaries.    T\'    commercials;    editing 
and  re-editing  company  films;  integration  of  film 
and  live  T\';  rear  projection  and  process  photog- 
raphs.  Facilities:   -Animation  dept..  fulK    equip- 
ped    studio;     location     eciuipment;     editing     and 
screening  rooms;    recording   studio;    creati\e   and 
technical  stall 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk:tcres:  Hallmark  Presentation  (Hall- 
mark); Toys  ( Remco  Industries);  Clinic  for 
Transfusions  (Childrens"  Blood  Foundation); 
Creat  Moments  (United  States  .Arm\);  Adoption 
(Foster  Parents'  Plan);  U.S.  Dept.  of  Labor- 
State  EmpUnment  Guidance  Films;  7'\U.A  Tempo 
1966  (TW.A).  T\'  Commercials  for:  Empire 
Brushes;  Savarin  Coffee;  Jac(iueline  Cochran  Cos- 
metics; Cieneral  Foods  Corp.;  Crystal  Springs 
W;iter  Co.;  The  Mitchum  Co.;  Standard  Brands; 
Rheingold  Beer;  Buckle\'s  Cough  .Mixture;  Men- 
ley  &  lames;  United  States  .Ann\ ;  Remco  Indus- 
tries; First  Catizens  Bank  &  Trust  Co.;  Procter  & 
Ciamble;  Trans  World  .Airlines;  H.  J.  Heinz; 
Hoffman-LaRoche;  Ta\  lor-Reed  C'oip.  Sterling 
Drug;  Lever  Bros.;  Foster  Parents'  Plan;  Orkin 
Exterminating  Co.;  Jones  and  Laughlin;  National 
Biscuit  Co.;  Colgate-Palmolive;  .American  Cyana- 
miil;  Jactjues  Kreisler  Mfg.  Corji.:  Uni\ersal  -Ap- 
pliances; Fleischmann's  Margiirine;  (";uiipana 
Sales  Corp.;  Economics  Laboralori. ;  RoNal  Des- 
serts; Alberto-Culver;  Tri-Point   Industries,  etc. 


NEW  YORK  PRODUCERS 


VA 


* 


LARRY   MADISON   PRODUCTIONS 
1  1  1  East  39tli  Street,  New  York,  N.Y. 
Phone:   (212)  MV  7-1890 
Date  of  Organization:    1962 

Larry  Madison,  President 
William  Donati,  Production  Manager 
Services:  Producers  of  industrial,  documentary, 
public  relations,  sales,  education  and  T\'  films 
and  T\'  c-ommercials.  Location  shooting  in  color 
and  B&W,  16min  and  35mm.  Facilities;  16mm 
and  35mm  -Arriflex;  lighting  and  sound  equip- 
ment for  location  shooting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Morios  I'uiiius:  Wild  Hi  fit  agi  (Remington 
.Arms);  Fishing  in  Montauk:  San  Francisco;  Si- 
agra;  Plymouth:  .Mamo:  Cape  Cod:  Pt.  Lohos 
(.American  .Airlines);  Beyond  All  Barriers  (.Amer. 
Tel.  &  Tel);  As  Tall  As  The  Mountains  (Out- 
ward Bound  Sch(M)l).  TA'  Oim.merc  ials  for: 
Salem  Cigarettes  (Salem);  R.O.T.C.  (U.S.  Govt. 
Dept.  of  Defense). 


MARATHON    INTERNATIONAL 
PRODUCTIONS,    INC 
10  East  49tli  Street.  Neu   York.  N.Y.  10017 
Phone:   (212)  Ml'  SI  130 
Cable:   Maratelvis  Newyork  Telex:  01-2539S 
Diite  of  Incorporation:    1948 
Foreign:     England:     21     Lothair    Rd.,    Ealing, 
London  W.  .5.  Phone:  (Georgian  4.593.  Cable: 
MAiRiKoiU)  LONDON.   Maurice  Ford.  Cienna- 
ny:   c/o   Ruediger   Proske,   Studio   ilaniburg, 
Tonndorfer     ll.uipstrasse    90,     2     Hamburg- 
\Vandsl>ek.  Phone;  66881.  Telex:  021  4218. 
Cable:  .stcoio  iia.miuhc. 
Konstantin  Kaiser,  President  It  Executive 

Producer 
Kenneth  Baldwin,  Exec.  Vice-President; 

Su]>ervisor  of  Production 
Raul  Otey,  Accounts  Department 
Servr:es:  Public  information  films,  worldwide 
news  .service,  company  newsreels,  special  events 
coverage  for  industrv ;  film  editing,  commercials, 
stcK'k  snots,  etc.  F",\(  ilities:  Complete  16inm  and 
35mm  prtKluction,  recording,  interlock  and  edit- 
ing facilities.  Corres|M)ndent  cameramen  in  all 
c-ountries  of  the  world   .ui<l   throughout   the   U.S. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictibes:  Priceless  Europe  (.American 
Express  C^o.);  Bug  Beat;  12  Sport  Shorts;  The 
Way  Of  A  Ship  (N'olkswagen  of  -America,  Inc.); 
Cavalcade  (Sterling  Movies  US.A,  Inc.). 

Mattco  Associates,   Inc. 
62  \\  .  45th  Street,  New  York.  N.Y.  10036 
Phone:    (212)  0.\   7-2896 

Winston  Sharpies,  Jr.,  Musical  Director 

Clifford  Baxter,  Sdes 

(See  complete  lisiini;  un<ler  Chicago  area) 


MAYSLES   FILMS,   INC. 
1697  Broadway,  New  York,  N.Y. 
Phone:  (212)  jV  2-60.50 

Date  of  Organization:   1962 

.Albert   Maysles;   David   Maysles; 
Staiile\-  Hirson,  Directors 
Services:  All  services  in  connection  with  pnxiuc- 
tion    of   motion    picture   films.    Facilities:    Total 
production    f;icilities    incliule    special    personally 
designed  porf.ible  c;unera  and  souiul  eijuipinent. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictx'bes:  What's  Happening!  The 
Beatles  in  the  U.S.A.  (CBS  T\'  Netxvork);  Em- 
ployee Barriers  to  C.ood  Service;  The  Custimier 
Speaks  His  Mind  (AT&T);  Meet  Marlon  Bran- 
do; Dali;  Junket  (20th  Century-F'ox) ;  Bill  Bla.ss 
—  Fa.shion  Designer  (.Allied  Chemical);  With 
Love  from  Trunuin  (A  Visit  irilh  Truman  Ca- 
pote) (Natl.  Educational  TN).  IBM  -  A  Self- 
Port  rait  (Walton  Enterprises  IBM );  Special 
Projects  for;  Life  Magazine;  .Americ-an  ('y;uia- 
mid;  McC;mn-Erick.son;  Office  of  Economic  Op- 
portunitv;  .\letro|X)litan  Life  Ins.;  Equitable  Life; 
Twentieth  Ontury-Fox;  MGM;  Inited  Church 
of  Christ;  British  Broatlc.isting  C^orp.;  C^ranada 
T\'   (  London ) . 


* 


McLaughlin  research  corp. 

M   R   C    Films   Division 
71  West  23rd  St.,  Ne«   York,  NY.   10010 
Phone:   (2121  Yl'  9-17.50 
Date  of  Orgiinization:    1942 
Branch  Office:   1110  13th  St.,  N.W  .,  Washing- 
ton. D.C.  Phone:   (202)  ST  3-0986 
C;.  H.  .McLaughlin.  President 
O.  C.  Romanelli.  Vice  President 
LawTence  Mollot,  Executive  Producer-Director 
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NEW  YORK  PRODUCERS 

MC  LAUGHLIN  RESEARCH:  M  R  C  FILMS  : 

John  Newijorf.  Writer 
Hainsc'N'  Tojjo.  Writer 
W  ilt.-r  HcTt/.  Siilrx,  \.Y.  Office 
D.  L.  Whelclifl.  Sales.  Waxhitifiton  Office 
W".  E.  McMalidii,  Teclniieal  Services 
Richard  Fariizzi.  Art  Director.  \'.Y. 
\\'a\iK'  Proctor.  .\rt  Director,  Wtmhinfiton 
Eilward  Siiiiiott,  Scenic  Art 
Seiuick-s:    Production    of   motion    pictures,    film- 
strips,   and    recordiniis   for   in(liisfr\-   and    j;o\ern- 
n)ciit.    Consultants   to   "in-plant"   film    units,   pro- 
viding script,  editini;.   animation,   recording,   and 
production  completion  services.  Facu.itiks;   Staff 
of  writers,  directors,  editors,   and   anim  ition   art- 
ists: camera  crews  and  production  facilities, 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  it  hl.s;  D.\SII  —  The  Drone  Anti- 
submarine Helicopter  { C\  rod\iie  Co.  of  Ameri- 
ca); Teamwork  Pays  Dividends-  Test  at  Vanden- 
herfi;  Miniiteman  and  You  (Sylvania  Electronic 
Systems);  The  Man  for  the  Aerospace  Team  — 
script  (U.S.  Air  Force). 

Medical  Dynamics,  Inc. 
40.5  Park  Avenue,  New  York,  N.Y.  10022 
Phone:    (212)   PLaza   1-7447 

(See  complete  data   under  Dynamic   Films 
Inc.  listing,  this  section) 

MERCURY   NEWSFIIM,   INC. 
.501   .Madison  .\\e..  New  'i  ork,  N.Y. 
Phone:  (212)  PL  2-2224 
Date  of  Organization:   1961 
Date  of  Incorporation:   1963 

Henjamin   S.   Greenberg,   President,   Executive 

Producer 
Daviil    P.    Evans,    Vice   President.    Director   of 

Sales 
Mar\in  L.  Holmes,  Vice  President,  D  rector  of 

Pid){'c  Relations 
Samuel    Kravitt,    Treasurer,   Director  of   Cine- 

malonraphij 
Natalia  V.  Holmes,  Secretary.  Director  of 

Accoiintiiifi 

Seiut{:i-;,s:  Production  and  distrihutioM  of  T\' 
Newsfilms  and  Cameos,  silent  and  sound.  Special 
.issimmieiits.  F.acilitiks:  Editing,  .sound  and 
li«liling  e<iuipment;  Arriflex,  Auricon,  15olc.\  and 
l-Ac-ino  cameras;  auTnation  atid  titling  e()nipmeiit; 
r;i(lio  recording  ser\'ices;  still  photo  services. 

RECENT      PRODUCTIONS       AND      SPONSORS 

\|ciiio\  I'kiihis:  Windianiniir  (irnisi  (  F.ist- 
inaii  Chemical);  A  Circus  Story  (Peppercil); 
Paris  Airshmc  (Sears  Hoehuck);  K'ddi'plume 
(.A'r&T);  Citation  Home  (.American  Clas  Ass'n.); 
Strati  Ki<  Air  Command:  Cirl  Scout  Roundup 
(C:i.riipl)ell  Soups  HHD&O);  Lasir  Ream  (West- 
ern I']|e<tri(l;    \ll  Convention   ((Icneral  Foods). 

METROVISION,   INC 
117   West   4Sth   .Street,   New   York,   N.Y. 
Phone:   (212)   PLasa  7-;J270 
Date  of  Organization:    1961 

|ohn   P.   Hudak.  President,  Exec.  VroduKr 
|olin   Wiilek.  Secretary,  Treasurer 
<  arroll    Owen.    Puhlie    Relations,    Writer 
llcnr\    .Markosfeld.   Director  of  Pholou.ra]ihy 
Nickolas    .Ml):ina,    Priiiliiier 
John   Douglas,   Productu  u   Mananer 
Skhvic:ks:    Motion   jiictures,    Irlinslrips,   slides   for 
public    relations,    sales    training     cducatiun,    tele- 
vision,  sales   meetings.    Specializi  d    color   and/or 
b&w   still    assignments,    l"Af:ii.rni-:s;    Studios   and 
olfices.   e(|ui]>ped. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  I'm  i  tins:  Dinner  is  Served  (John.son 
Itrothers),   United  Nations   (Unitetl  World   Fed- 


METROVISION   INCORPORATED  : 

eialists):  Travel  (Meredith  Publishing  C;o,  1; 
Idea  With  a  Future  ( N,Y.  Slate  Hoard  of  Ke- 
gents);  Stock  Market  Today  (self-spon.soied). 
Slidefilm:  Industry  (Borough  of  S.  Plainfield). 


ARTHUR   MOKIN    PRODUCTIONS 
17  West  (iOlh  St.,  New  York.  N.Y.  1002.3 
Phone:    (212)   PL  7-4868 
Date  of  Organization:   19,56 

.•\rthur  Mokin.  (^icrur-Prixlucer 
Joseph  Weber.  Distribution  .Manager 
Elaine  Rabinowitz,  Administrative  A.s.s't. 
Si;iuTci:s:    Production    and    distribution    of    non- 
theatrical  motion  pictures  ;uid  slidcfijnis.  I'.'^c  ili- 
Tll-,s:   (^unera  antl  editorial  equipment  for   16nini 
jiKKluction,  Lii)iar\'  and  maintenance  e(|nipment 
lor  print   distribution, 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Picti  hi;s:  Mickey  Manlh  Day  (.N.Y, 
Y;mkees);  Untitled  Promotional  Film  (.Standard 
Hrands.  Inc.).  Sliuekii.ms:  Let's  Talk  About 
Canvassing,  (E.xecutive  (Council  of  tile  Protestant 
Episcopal  C:hurch);  How  Thiiifis  Hide  People 
( Broadcastirig  &  Film  Commission,  .Nat'l.  Coun- 
cil of  the  Churches  of  Christ). 

ARNOLD  MORRISON   LTD. 
1.50  West  .55th  St.,  New   York,  N.Y.    10019 
Phone:  (212)  CI  ,5-28.50 
Date  of  Organization:    1940 
Date  of  Incorporation:   1957 

Arnold   Morrison,   President.   Producer-Director 
Herbert  L.  Shore,  Writer-Director 
.Morton   Silverstein,   Creative  Director 
Peter  Jones,  Scri))t  Su)iervisor 
H.  C  Anthon\-,  Production  Sui)ervisor 
Skhvices:    Oeative   planning   and   production   of 
business,     docmnentary    and    educational    films, 
Cionsnltation   ,services  for  visual  education.   E\al- 
u;ition  ol  film  programs.  Live  programs  for  sales 
meetings,  coinentions  and  sales  promotion.  C'losed 
circuit  TV  protluction  and  planning.   Facilities: 
Filming    and    editing    facilities;    film    librar\-    for 
stock    tootage    and    rear-screen    projection.    Film 
research, 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  1'k  htu-.s:  TIu  Seagram  Look  (  Sc, 11^1,1111 
Distillers);  The  Sword  That  Heals  (Fellowship 
ol  Hetonciliation) ;  .At  Issue  —  segments  ( .Niit  1, 
Education  TeleNision) ;  Sales  Promotion  Films 
(.Metropolitan  Lili'  Inc.  C\).);  The  Anierican 
Consumer  Francliise   (Maxwell  House  Coffee). 


MPO    PRODUCTIONS,    INC. 
(A  Subsidiary  of  MPO  Videotronics) 

222  East  44th  St,,  New  York,  N.Y.   10017 
Phone:   (212)  TN  7-S200 

D.ilc  III   Org;iniz;ition:    1947 

Branch  Offices:  \li(hig;m:  Kerbawv-MPO 
1300  liuhl  Hldg..  Detroit,  Phone:  \\'0  .?- 
0201 ,  Il.ilonl  Kcrbawy.  Presidtnt.  Illinois: 
185  ,N,  Wabash,  Chic;ig(),  Phone:  .'?7 2-2.355, 
liill  RailcN.  .\/(;mi«(r,  Calilornia:  800  N, 
Sew;u<l.  lIolKwood.  Phone:  HO  6-,334  1 .  Mel 
l)cll:u,   Vice-President,    Mananer 

Jiidd   I.,   Pollock.  President 

Miirxin   Rolhcnberg,  Vice-Presid(  i\l 

.Arnold   K:iiser,  \'iee-Pres:d<'nt 

Cerald   Hirschlekl.  .A.SC,  Virc-Pn-.vir/rM/ 

(;usla\'e  l''isenin;inii.  Vice-President 

.Marsh;dl  Stone,  Vice-President 

.Morton  Dubin,  Viee-Presi<lenl 

Willi;un   SusniiUi,  Vice-President 

S:uilor(l  (ireenberg.    Triiisurer 

Sidne\  jerris,  Assi.\tant  Tre<isur<r 

Michael    Cimino,    Rnss    I'ord,    Josejih     kolin. 


MPO  PRODUCTIONS  INCORPORATE: 
Joseph  Lenier.  Murrav'  Lerner.  Ira  M 
Newt  .\litzm;m.  David  Monahan,  ! 
Nagata.  Julius  Potocsin.  Leon  Pru 
Robert  Reagan.  Lloyd  Ritter,  X'ictor  ^ 
Miushall  .Stone,  Directors 

Ricluird  Dniz.  Irwin  Forster,  Thomas  Wilt- 
sell,  Sheldon  Friedman.  Jack  Berch,  thn 
Washburn,   Producers  I 

.Sol  (ioodnoff.  Director  of  Speci(d  Effects 

Paul  Petroff.  Director  of  Scenic  Design 

How;ud  Baker.  Willi;iin  .MoKneux, 
.\rl  Directors 

Ton\  Brooke.  Leon;ird  Hirschfield.  Stan 
ditli.  Owen  Roizman,  Bert  Speibogr 
\'idor,  .ASC;,  Directors  of  Photofiraphy 

Julian  Bergman,  Bennet  (-aiiarick,  Ron  ( 
iii.  Cieorge  Fineman,  Stuart  Cellrn;i' 
(Goldman,  Carr\'  Hayes,  Bill  Kosli 
Ileiss,  Harr\-  Howard.  Robert  Lynch. 
MacLean.  George  Norris.  Eva  Radna\ 
Schultz,  Morton  Perlstein,  Frank  .\l,, 
Geraldine  Lerner,  Philip  Colon,  Editor 

Erik  Hazel,  Lou  Leighton,  Color  Qualil;i 
trol  , 

Philip  I'rankel,  .Norman  Gewirtz,  George  tw- 
vin,  Jerr\-  Leeds,  A.ssisiant  Directors 

Sales  Mfktincs,  Inc.  Division 

Joseph  F.  Kilni.utin.  President 

IvENco  Intehnational  Corporation  i    1 
Ken  C'ofod.  C.eneral  Manager  \ 

Arthur  Cofod.  Business  Manager 
Jack  S.ilran,  Print  Service  Manager 

Services:    Complete   production   of   motion  jio 
tures   for   sales   promotion,    training,   public   la- 
tions    and    product    demonstration.    FilmeiljrV 
commerc'iils.  Distribution  service  to  T\'.  statiw, 
schools,  etc.  Film  and  li\e  presentations  and  'lee 
shows  lor  industr\ ,  closetl  circuit  and  li\i 
entations   for  sales  force  and   manageineiil 
ings.     Entertainment     piukag'ng     for     bai 
meetings,    etc,    C^ommnniciitions    counseling 
(ilities:    (New  York):    Large  self-contaim 
dio  center  for  sponsored  films;  includes  9 
stages    with    ligliting.    photographic,    and 
e<|uipinent.  make-up  antl  dressing  rooms,  ^ 
iiig  rooms,  set  construition  shops,  casting 
special    ellects   shops;    mobile   units   for  on 
lion  pliotogr;iph\  ;  editing  l;icilities.  kitchens.  [Hit 
shop.   ni.Khine  shop,   recording  studios;  off'. -e! 
r.unps   for    lo:iding,    ( ('iililornia ) :    Complete 
(iuction   hicilities  in   the  he;ut  of   the   Iloll 
motion    picture    district    including    sound    ^ 
lighting,    shops,    photogr.iphic   ;md    sound   ■ 
nicnt,  nuikc-np  .uid  dressing  rooms.  v\e. 
RECENT      PRODUCTIONS      AND      SPONSU 
MoTio.N  Pic:ti'hes:  Out  Front  with  Oldsmobii.in 
1966    (Old.smobile    Div,    General    Motors »     '' 
My.itery  of  the  Stolen  Miles   (B.   F.  G(M).! 
Copper!     (Kennecott     Copper    (^orp);     7. 
Workshop   (NASA);  OSI:  Vacuum  Tube  I 
(l',S,    Air    Force);    Effective   \aval   Lead 
\iirse  Corps  (U.S.  Navy);  Please  Don't  /. 
Wife   (Piper  .Airciiift   Corp,),   TV  Commi  1 
for:     BBD&O:    Leo    Burnett;    Compton:    P 
I'"itzgi'r;ild-S;Mnple;    Leniien    *i    Newell;    Nnn-i 
(!r:iig  &  Kumniel;  J.  W;ilter  Tlionipson;  Youn  4 
Rui)ic;im,    Sales    NIekiincs:     I BM-I'ederal    Os- 
teins;  Institute  ol  Life  Insur.uice;   Mobil  Oil  ''•; 
l";dst;iff  Brewing. 


* 


MPO    Repeater   Division 
210  West  (i.5lh  Street,  New   York,  N.V.   UW 
Phone:  (212)  TN  7-8200 

Don.ild   Woelfel.  Ceneral  Manager 
(See  complete  listing  above) 


* 


this  symbol  o\er  a  prodiK' s 
listnig  in  lhes<'  p.iges  refers  to  display  achi" 
liscnicnl    in    this    16lh    Production    Review   i^- 
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BUSINESS  SCREEN  •  !"• 


MLIER,   JORDAN    AND   HERRICK,    INC. 
;,>  Third  Am-..  .\cu    Vork,  ^.^.    10017 
pH'ie:  (212)  .MU  8-6900 

.(  ()ri;aiii/ati()ii;   19.5.5 
,,,,  r.  Jordan,  rnwidint.  Sales  Mwuijicr 
Wjiam  F.  Herrick.  Vitt-Prcs'dcnt,  Charge  of 

f«/«o-\'i''""/  Diparlincnt 
F(ik  B.  .MiilIfT.  Viir-Prts'ilcnt  &  Trcaaunr 
\Jk  Perrier.  Proicct  Stiixni-sor 
j,|i  D.  Lind,  Projict  Siiprnisor 
I>k  Christersoti.  Ac-oiiitt  Executive 
C  ries  OiKLsih.  Arroiint  Executive 
"  ■  Shaw.  Crealite  Director 

'  Zacks,  Aiul'o-Visiial  Art  Director 
nn.iril  Hirsch,  Art  Director 
H  iiiakl  TroiKoiie,  Art  Director 

l,.izani.<,  Ptihiic  Rel^ition.s  Director 

s:     Motion     pictures,     preseiitatioii.s    and 

iows    for    indu.stry;    slidefihns    and    other 

siial    nietlia.     Ser\ice    aiido-\isnal    print 

iiid  public  relations  accounts.  Facilities; 

: iters,  directors,  art  director,  art  facihties. 

tONT      PRODUCTIONS       AND      SPONSORS 

iloiiN  Pi(  Ti  Ml  s:  .A  \(  H   H(\(arcli  Ri  port   i  Ihis- 

ics  Week     M.ij;a/ine);     The     Manic     Marble 

(Wiis  Corninj;  Fiherglas) ;  Some  Things  Sever 

Tickets  Please:   The  Day  of  the  Buyer: 

.    Vespa:    The    Psychiatrist    Talks    Ahatit 

.    Wiiuloic    Shoppinfi:    The   State   of   the 

The  Spirit  of  '66  (J.  C.  Penney);  Some 

•rom  Brookhin.  Sliokfilms;  Meet  Charlie 

I  .Mco  Products);  How  To  Maki-  Profits 

FMC  Corp. ) ;  The  Word  is  Finidamental 

I'lipineeriiiR) ;   Your   \ext   Order    (Indus- 

'istrihution     Magazine);     Colorful     Caper 

s[    Fabrics);    Redhook    Is    Fashion:    Red- 

'  oung  Adults    (Redl)<)ok):   The  Secret  of 

ii:  Five  Way  Fit:  How  To  Make  a  Shoe: 

l:  I'p    ( Thoni   Mc.An);    Percussive  Weld- 

■iit    (IH.Ml;    Haireolor-Big    Business,    Big 

iiity  (Clairol);  Influence  (House  Beauti- 

•tc  Come':'   (Met   Life);   The  View  From 

hdoor   (.•Mco  Products);   Selling   Fabrics 

•    ■  mtccts   ( Fiberjiilas ) .   Snows:    ClassdUligita- 

oilrhe  Day  of  the  Ccibng:  Made  For  The  Sun: 

■'■II    and    Her    Well    Behaved    Bedspread 

(^orninn    Fil)ert:las) ;    The    Sjyirit    of    '66 

l'enne\);    The    Lively    World  of    Corf  ant 

lit);  The  Winney  Bird  (Winchester  .\mis). 


* 


'WEN   MURPHY    PRODUCTIONS,   INC. 
h^i  Fifth  .Avenue,  New  York,  N.Y.   10019 
F,)nc:  (212)  PL  7-8144 
lite  of  OrSiinization:    1946 
jjil  Cohen.  President 

v(  \\,  Lawrence.  Vice-Pres.  in  Chg.  F.dilorial 
I  Johnson.  Supervising  Edtior 
I   Kaplan,  Controller 

•-:   Motion  pictures  for  industry  and  tele- 

.   complete   production;    scripts,   cinematog- 

.  editorial,    record'uj;;    live    and    animation. 

al    editorial    service     for    industrial    photo- 

lic   departments.    Facilitiks:    Full    produc- 

'■'     '  ilities  inclndinn  3.5mm  and    16  mm  cam- 

.ihtinj;    e()ui|)ment;    magnetic    sound    re- 

"|j|^;   mobile   lociition   unit;   cuttinj;  rooms;    re- 

orig  room  and  insert  sta^e. 

i>NT  PRODUCTIONS  AND  SPONSORS 
l''os  I'KiMus:  ,\  Hiilhid  For  Tin  Fair.  Tin 
-f  ()/  Eight  (Anier.  Tel.  &  Tel.  f  :<.. ) ; 
.'/  Friendship  &  Faith:  The  Pope's  jourmy 
l-i  Info.  .A^encN  );  Into  All  The  World:  Spirit 
H;/ie  Tree  (Amer.  Hible  SocietN ) ;  Belmont. 
8^  (N.Y.  Racing  Ass'n.). 


* 


NESTINGEN   FILMS 

2 IS  Last  52nd  Street,  Ne«    York,  .N.Y.    10022 

Phone:  (212)  PL  9-8260 

Date  of  ()ri;ani/.ation:    1957 

Don   .Nestini^en,  Prisidetil 

P.   H\irke.  Vi((  -President 

ilnfili  Schuck,  Producer 

Kemper  Peacock.  Eililing 

.\lalcom  .Scott,  Sales 
Services:    16mm  and  3.5mm  motion  pictures  for 
business  and  industr\'.  F"a(:ilitii£s:  Cameras,  light- 
in}',  sound  and  editing  e(|uipinent  and  lacilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Mo  I  ION  Pun  111  s:  I  Ion  to  Wild  lilaniuin  (Ti- 
tanium Metals  Corj).  ol  America);  Rate  Material 
of  Decision  ( .McCJraw  Hill  C'orporate);  For  Want 
of  A  Sail  (Hilti  Corp.);  Uiduction  Melting  ( In- 
dncto  Therm  C'orp. ) ;  Packaging  With  Vision 
( Lil\-  Tulip):  Tht  Siinian  Marcus  Fire  VV 
Boiler  (.Airkem  ("ombiistion  Engineering);  Where 
Professionals  Meet  (.\mer.  Society  of  Mechanical 
Engineers);  In'tial  Sales  Contact  (Amer.  Tel.  4j 
Tel,  Co.);  Alpha  Cement  (M.  W,  Kellogg  Co.). 


N.F.L.    Films,    Inc. 
One  Rockefeller  Plaza.  Suite  791,   New  York, 
N.Y.  10020 
(See    complete    listing    under    Philadelphia    Pa.) 


,  I  Mutschmann  Films 

^2  East  48th  Street,   New  York,  N.Y.    10017 

ione:  (212)  HA  1-3060 
^  complete   listing   under   Philadelphia    area) 


Fred  A.  Niles  Communications  Centers,  Inc. 
lOS   West   Liid  A\tiuie,   New   York,   N.Y. 
Phone:  (212)  SUsquehanna  7-8770 
Charles  Ticho,  Vice  President 
(See  complete  listing  under  Chicago  area) 

NOVA  STUDIOS,   INC, 

14,5  East  49th  St.,  New  York,  N.Y.   10017 

Phone:  (212)  PL  8-2.520 

Date  of  Organization:   1964 

Lawrence  Ravitz,  Producer 

Peter  Yung,  Producer 

I^ose  Xeiditch.  Art  Dcparlnicnl 
Sehvices:  Production  of  industri;d.  documentary, 
education,  public  rehitions  and  promotional  mo- 
tion pictures,  T\'  commercials,  slidefilms,  presen- 
tations, and  related  \isu.il  materiiils.  Live  action 
and  graphics.  Development  and  execution  of 
project  from  concept  to  script  to  screen.  I'aciili- 
TIE.S:  Art  dept.;  .screening  and  editing  facilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pk  TiTUis:  So  Time  For  Ugliness  (Amer. 
Institute  of  .Architects);  Where  Do  You  Co  From 
Here':'  {  Hiireau  of  Adv.  of  the  .Americ:ui  News- 
paper Publishers  Ass'n.).  Si.idkkilms:  The  Scene 
—  And  How  to  Make  It  (  Hureau  of  .Adv.  of  the 
Amer.  \ewsp;iper  Publishers  .Ass'n.);  Etc.  (End- 
Users'  Version  ) ;  Etc.  (Printers'  N'ersion)  (Stand- 
ard Packaging  Co.). 

AMRAM   NOWAK    ASSOCIATES 
.5.5  West  45tli  Street,  New   Y<irk,  N.V.   1(1036 
Phone:    (212)   LT    l-.tl40 
D.itc  111  Organization:   1960 
AmraiM  Now;ik,  President  &  Producer 
David   Hoffnuin,  V'ue  Pres.,  Creative  Director 
Williiiin    Compton,    Production    Director 
Jerr\    P.ml/er.  Cain(  raman  6t  Editor 
Sally   Chauey,   Production    Manager 
Se«vk;e.s:    Producer  of  documentary  motion   pic- 
tures   and    public    service    T\'    spots    for    he;i!t;). 
social    welf.ue.    religious    and    ednciitional    agen- 
cies.   Facilitiks:    Editorial    rooms,    insert    stage, 
•inimation.   screening  room,  executive  offices. 
RECENT      PRODUCTIONS      AND       SPONSORS 
.Moiio.N  Picniu_s;  .A  SnnpU   Ctip  of  Tea  (AID); 
Target  (American  Occupational  Therapy  A.s,sn.): 


NEW  YORK  PRODUCERS 


AM'^AM  NOWAK  ASSOCIATES 

Fanfare  for  Youth  (I'SIA);  Fiddh-r  in  the  Rough 
(NET);  7((/iii  i«>i  Seumanii:  Math'-malician 
(M;ithematiciil  .Assn.  of  America).  T\'  fioM.MKH- 
ciAUs  for;  1966  campaigns  for  Nafo'ial  Confer- 
ence of  Cihristians  and  Jews;  .Natl.  Tuberculosis 
Assn.;  Save  the  Children  FVderation;  Junior 
Achievement;   Bin   lirothcrs  of  .Amer  i  a. 

On    Film 
625  West  42nd  Street.  New  York,   N,Y.    10036 
Phone:   (212)  LW  4-30.50 

.Morton  Schaps,  Vice-President,  Sales 
Cih;irles  Henuint.  Indtistrial  Sides 
James  .N.   .Manilla.  Industrial  Sales 
(See  complete  listing  under  New  Jersey) 

PANEL    FILM    PRODUCTIONS,    INC. 

.535   liltl.   Anchuc    rrtill.    New    ^c.rk.    N.Y. 

10017 
Phone:   (212)  MU  2-8755 

D;ite  ol    Incorporation:    19.59 

llenr\    E.  Knaup.  President 

C Catherine  Kn.iup.  Vice-President 

.Alice  Marzano,  Secretary  &  Treastirer 

John  L.  Huszar.  Art  Director 
SliHvlc:ES:  Commerc'al  and  industriail  motion  pic- 
tures, filmstrips  and  slides,  specializing  in  tele- 
vision test  commercials.  Facilitiks:  Editorial, 
sound  recording,  music  and  effects  library  and 
art  dept. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MorioN  Pi(  liitK:  Corporatt  Rtport.  HunlUy- 
Brinkley  (.Alcoa).  Slidefilm;  Many  Faces  of 
Hope  (.American  Cancer  Societ\).  T\'  Co.mmeh- 
(  lAi.s  for:  Worthington  .\'-r  Conditioners  (  Fuller. 
Smith  &  Ross);  F.xcedriu:  Sanka:  Johnson  &  John- 
son ( Young  &  Rubicam  ) ;  Buffirin  ( C.rev  .Adv. ) ; 
Jergen's  (Cunningham  it  Walsh);  Christian  Bros. 
Wine  (Richard  K.  Manoff). 

PECKHAM   PRODUCTIONS,    INC. 

9  East  4Sth  Street.  New   York,  N,Y.   10017 

Phone:    (212)   PL  8-0490 

Date  of  Organization:   1958 

Branch  Office:  D(i.:  1207  Twentv-eighth  St., 
N.W..  W.ishington.  20007.  Phone;  (202) 
33S-4,S.3S. 

John  L.  Peckham,  Pre.\idenl 

Harvev  Yale  (^ross.  Vice-Pre.\iilent 

Peter  ll.  Peckh;mi.  Secretary-Treasurer 

Tom   Detienne.  Director  of  Sales 

Ho\f  C;r  ffith,  Ed  torial  Director 
Sehviceus:  16nim  and  3.5mm  lilms  and  slidefilms 
—  business,  industri;il,  government,  T\'  sales  pro- 
motion, public  relations,  theatrical,  documentarv', 
educational,  scientific,  (iommerciids.  programs 
for  TV  in  color  and  b&w;  sales  tniining,  sales, 
advertising  films.  I-'ac  ilitiks:  (ireative,  priKluc- 
tion  and  editorial  depts.;  16mm  and  35inm  .Arri- 
flex  cameras;  also  Techniscope  camera,  16mni  - 
35mm  animation  camera;  sviic  sound  recording 
ecjuipmenl;  complete  .3.5mm  transfer  &  mix  f.icil- 
ilies. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MolloN  Pi(  liMls;  Color.  Color.  .\  Pnign  \\  Bi- 
port  from  Stokily-Van  Camp:  Stokely  '65  ( Stokc- 
l\-\an  (i.mip);  .A  Sen.\e  of  Participation:  The 
Plural  of  Sew  Is  Sews:  Sewsweek  International 
(Newsweek):  San  Francisco:  San  Francisco's 
Chinat(nvn  (.American  .Airlines);  Report  From 
.\mirica:  The  Turning  Point:  Report  From  Amer- 
ica: U'/i< T(  llav(  All  the  Students  (.'oiic^;  Report 
From  Anurica:  Smith.\onian  ln.\tilute  (  I'.S.L.A. ) ; 
Afon  Depends  im  You  —  nmlti-lingual  versions 
(.Avon  Products,  Inc.);  Vespa:  Mr.  Penney  (J.  C. 
Peime\).  TA'  C()MMKik:ials  for;  Multiple  Prod- 
ucts. Sorsiar  Products:  Kohner  Bros.  (CrestwocKl 
Adv.). 


<•!  PRGDLICTION  REVIEW 
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PELICAN    FIIMS,    INC. 

292  Miiclisoii  Am-..  \i«    Vork.  \.V.   1(K)I7 

I'lioni-  (212)  OR  9-0670 

IXitc  of   ()it;,mi/ati()ti:    1954 

Branch  Office.s:  llliiioi.s:  410  .\.  .MichiRun  Ave 
Chiiajio.     Phone:      (312»     337-8116.     Max 
Frule.     Producrr.     Michinan:     New     Center 
lildn..   Detroit.   Phone:    (313)    871-4200.  Ed 
I  lenr> ,  Jr..  Producer. 

Thomas  J.  Dunford.  President 
Arthur  J.  Zander,  Vice-President/ 

Secret  a  nj   Treasurer 
Marc  T.  Statler.  Vice-President/ 

Executive  Producer.  Director 
S.  William  Aron.son,  Vice-President.  Sides 
Ted  Lo\vr>.  Vice-President.  Executive 

Producer,  Director 
Th()ma.s  A.  Anderson,  Executive  Producer 
Eleanor  J.  ConnolK .  .\ssi.sitint  to  the  President 
Calhonii  .McKean,  Producer-Director 
John  D.  .McShane,  Producer-Director 
Mordi  Ger.stein.  Producer-Director 
P.ml  Har\e\,  Producer-Director 
David  Reisinan,  Cencnd  Production  Mamifier 
Arthur  Jacks.  Production  Mamifier 
Jack   Daniels,  Sales  Representative 
Hrank  I'lschmid.  Print  Service  Manager 
Skiui(:k.s:   Animation  and  live  action  moHon  pic- 
tnre.s  for  T\'  commercials,  public  relaHon.s    sales 
promotion,    training    and    edncation.    Facilitm-s: 
fnlh     staffed    and    equipped     animation     studio 
three      O.xberry      stands),      editing,      .screenin.' 
(3omm  and   16mm),  fully  staffed  and  equipped 
hve-action    stages    (8.o'   .\    90'    and    60'   .\    120'). 
RECENT      PRODUCTIONS      AND      SPONSORS 
.\I<jTio.N  P.(TiHK,s:  Trial  liahmce  (NASA);  Moon 
Exinhil  Film    (Allied   f.liemical  Co.);   Similarittr 
Intersection    of   Sets    (.McGraw-Hill    Book   Co  )■ 
America     (Hraniff     International     Airlines).     TV 
CoMMEnciALs    for:    numerous    national    advertis- 
mg  agencies,  representing  national  and  local  ad- 
vertisers. 


PGL   PRODUCTIONS,    INC. 
2.5  East  2fith  St.,  New  York,  N.Y. 
Phone;   (212)   079-2260 
Henr\   Trettin,  President 
Alfred  M.  \'iola,  Executive  Vice-President  & 

Producer  Directcyr 
Anthony  J.   Ciccolini,   Sujiervisor  of  Editinu 
Ravmond  Lofaro,  Safes 

.SKHVi<:ii.s:    TV    commercials.    Facilities:    None 
listed. 

RECENT  PRODUCTIONS  AND  SPONSORS 
J}'  /"^'"^"•"lAi.s  lor  Dun.auiier  (.ig.u.lt.s 
(led  Hales);  Nabisco  Ores  (.McCann-Erickson) 
Sanlon/ed  (Young  &  Knbicam);  Xero.v  (Papert 
Ivoening  &  Lois);  Florida  Citrus  Comm.  (Camp- 
bell-Ewald).  ' 


Krai   Tacts  for  Spoii.sors 

— eridrner    of    xuppHvra''    good    fiiilh 

■^  The  detailed  listings  given  speciali/ing 
pr<>(lu<<'rs  of  business  motion  pictures  and 
slidclilms  funii.sh  the  buyer  of  .sight/sound 
media  with  solid  evidence  regarding  any 
prosiiective  supplier.  Listii,g  data  recpicsls 
emphasizetl  the  need  for  both  film  and 
sponsor  referenc<-s  and  it  is  this  area  of 
each  listing  which  indicates  the  recent  ex- 
perience of  each  compaii>    in  these  pages. 


iiidus- 
color; 
board 


CARL   RAGSDALE   ASSOCIATES,    INC. 
31 S  East  45tli  .Street,  New  York.  N.Y.   10017 
Phone:  (212)  T\    9-0,57.5 
Date  of  Incorporation:    1962 
Branch:    1032  -  33rd  St.,  N.W.,  Washington 

D.C.  20007.  Phone:    (202)   333-6767. 
Carl  \.  Ragsdale,  President 
Tom  Carroll,  Jr.,  Executive  Vice-President,  N.Y. 
HariK  Glenn,  Executive  Producer,  Wa.shit}gton. 

Seiuices:  Producers  of  motion  pictiues  and  slide- 
films  for  iiidustiN-,  government,  trade  associations 
adxertismg  agencies  and  public  relations  finns. 
Complete  services  from  script  to  screen.  Facili- 
ties: Office.s,  screening  and  editing  rooms.  Com- 
plete pi-oduction  l;icilities  including  art  and  ;ini- 
niation  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.\IoiioN-  PicTLHEs:  liullpup  Wcopous  System 
(Tiiokol  Chemical  Corp.);  Va.st  (PRO  Electron- 
ics); Amphibious  Operations,  series  of  .seven- 
Anti-Air  Warfare,  series  of  .seven  (U.S  Naw)' 
V«n7(/.v  (Titmus  Optical  Co.);  Vi.sta  (Office' of 
Economic  Opportunit> ) ;  The  Standard  For  Home 
Landscaping  (American  Assn.  of  Nursei\nien) - 
Drownproofing   (Water  S:ifrt\    l-'oundation). 

ROBERT  YARNELL   RICHIE   PRODS.,   INC. 

240  E.  40th  St.,  New  York,  N.Y.  10017 

Phone:   (212)  MO  1-1380 

Date  of  Organization:    1948 

Robert  Yarnall  Richie,  President 

V.  C;.  Richie,  Secretary-Treasurer 

C;ilda  T.  Gold,  V.P.  Chg.  Production 
Sehvk  i:s:   Motion  picture  production,  TV, 
trial.  ilocnineiitar\.   35  &   16mni   b&w  and 
sluicinotion;    fiimstrips;    scripts    and    story 
tic.itmcnts.   Counsel  on   film   production   and  dis- 
tribution. Specialists  in  still  pliotogiaphv.  Facili- 
ties:  ,Self-e(|uipp(-d  for  all  phases  of  motion  pic- 
ture   photography;    employing    .Mitchell   cameras, 
.\Iagnas\iic  sound  on  location;  shooting  staff  for 
sets  and  special  effects.  Lighting  for  large  indus- 
trial interiors. 

RECENT       PRODUCTIONS       AND      SPONSORS 

.Motion  Pitni  hes:  Netv  Directions  ( Assn  of 
American  Railroads);  New  York  World's  Fair 
(Chrysler  Corp.);  .still  and  inolion  picture  as- 
signments of  untitled  material. 

ROSE-MAGWOOD   PRODUCTIONS,   INC. 
72  West  45th  Street,  New  York,  N.Y.  10036 
Phone:  (212)  TN  7-8020 
Date  of  Incorporation:   December,   1961 
Branches:  RMP  Productions  of  C.ilifornia.  1,380 
N.  \'an  .Ness  .\ve,,  IlolKwood,  Calif.  90()''8 
Phone:      (212)     446-8.561.     |;ick     H.-vnnlds. 
Executive    in    charge;    R.MP    Proihutions    o| 
Chicago.  203  N.  Wabash  Ave.,  Chicago    111 
Phone:    (312)  ,372-8683.  Ken  Drake.  Execu- 
live   in   charge:    RMP    Ltd.,    2.33   Jarvis   St., 
Toronto,    Canada.    Phone:     (416)    ,3Wv7917. 
Ziilc  Magder,  Ex<eutive  in  charge. 
Jim  Rose,  PrisidenI 

Howard  .\l;igwood.  Executive  Vice-President 
L;i\M(-nce  1-".  Doh<-n\,  Director 
l'.ni(-st  Caparros,  Director  of  Pholngraphy 
D.ivid  S(  lu-niK-rhorn,  Production  .Manager 
I- Link  Cratocluil,  Superi  ising   Editor 
Miihael  Spolan,  Ihad,  Print  Dept. 
Sehvk  en:    Production  of  TV  spots,   business,  in- 
dustrial,   sales    and    training    films.    Fa(:ilitii-:s: 
(Jllice.s,   studios   editorial   ;ind   distribution   facili- 
ties in  .N.Y.C;  branches  in  Los  Angeles,  Chicago 
-ind  Toronto. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  CoMMLiK  lALs  for:  West.  Wicr  ^  H.uh-I 
(Coty);  C;rey  Advertising  (Tidewater  Oil  Win- 
ston Cigarettes);  Do\  ie.  Dane,  lieinbach  (Clieni- 
strand   C:arpets;   Quaker   Oats);    Griswald-Eshle- 


ROSE-MAGWOOD  PRODUCTIONS 

man  (H.  F.  Goodrich);  Kenvon  &  Eckhat  ' 
bi.sco);   Henton  &   Howies    ( Yuban   Cofl, 
Toothpaste);    Jack    Tinker   &    Partners 
Razor  Hlades);  J.  Walter  Thompson  (Fo, 
Co);    Dancer,    Fitzgerald    &    Sample    (Ut 
Mills). 


ROSENTHAL  PRODUCTIONS,  INCJ 
1501  Broadway.  New  York.  N.Y.  100.36 
Phone:   (212)  279-4200 
Date  of  Organization:  May,  1964 
Robert  .M.  Ro.senthal,  President 
Stephen  J.  Segal.  Vice  President 
Peter  M.  Salim.  Production  Manager 
Rhoda  R.  Koseiithal.  Vice  President 
William    F.    Rosenblnm.    Jr.,    Getural  Cnt 

Sei)M(  Es:    Production   of   motion   pictures     ).. 

trials,    documentiiries,    business,    sales    aii' 

mercial  films.   Facilities:    16  ,35mni  capal,.,, 

ci(-.iti\e  de|);utnient. 

RECENT      PRODUCTIONS      AND      SPONOt 

Motion  Picture:  Foreign  Newsreel  (U.Mi 
formaticm  Agency).  Theatrical  Phesentto 
for:  New  Jerse\-  Conser\ation.  TV  bv 
MERciALs  for:  Helitzer  Waring  and  Wa\T,  fo 
HudcK  -L  Trucks;  Pesin,  Sydne\-  and  Bar  fo 
Eyiure  E\lashes.  Pho.motio.nal  Spots  for:  }im 
ican  Broadcasting  Corporation.  i 


* 


ROSSMORE   PRODUCTIONS 
AND   SELLING   METHODS,   INC. 
50  East  42nd  Street,  New  York,  N.Y.  10(,7 
Phone:  (212)  MUrray  Hill  2-3625 

Date  of  Organization:  .\Ia\-,  19.59 
Branch  Office:   54   Rossmore  Ave.,   Hronille 
N.Y.    10708.   Phone  A  C(914)    SP  9-57' 
.•\ime  Koller,  Producer 
.\1.  G.  Baas,  Creative  Director 
H.  E.  Shaff,  Communications  Director      I  | 
Orlando  Alvarez,  Assistant  Commimicati  f:  ■ 
Director 

Services:  Creation  and  production  of  inotinica- 
tures,   fiimstrips,   sliiles,    flipcharts   and   pn-it.i- 
tions  for  training,  s:des  promotion,  and  men.in- 
disiiig.   Facilities:   Photographic  and  artstuuN. 
rese;u-cli.  development  .nid  cre;iti\e  depts. 
RECENT       PRODUCTIONS       AND      SPONHtf 
.Motion  Pichres:  Thi  Wondtrful  World  . 
Life,  the  Action  Market    (Ho\s  Life   Mag.> 
Si.iDEKiLMs:  7Vir  Challenge  of  the  70',s  ( F.i 
Publications);  Telephone  Book  Delivery  (H 
H.  Donnelley   N.  Y.  Telephone  Co.);  Why  i 
Pers(mal  Planning  is  Important!    (First   N 
(;it\   Hank);  .Voic,  Personalized  Encoded  /' 
Tickds!     (Rudco     Fomis     Inc.  .Moore    Hi 
I'orms);   .\nnual  Report   of    1965    (Flaiilev 
Woodward  Inc.). 


Ross  Roy,  Inc.  : 

500  Fifth  Avenue.  New  York,  N.Y.   I003S 
Phone:   (213)  565-3200  I 

W'illi.un  .\.  W;ilker.  Executive  Vice-Presii» 
V.  Henry  Larsen,  Vice-President  &  Accl. 
(See  listing  in  Detroit.  Mich,  area) 


1 


KEN  SACO  ASSOCIATES,   INC. 
777  Third  Ave..  New  York.  N.Y.   U)017 
Phone:  (212)  OSS-2015 

Date  of  Org.miz.ition:    19,57  m 

Ken  Saco,  President  iM' 

Curt  Lowe\'.  Executive  Art  Director 
Services:    Design,  create  and   supervise  pn'iP" 
tion   of    films,   fiimstrips   ;uul   slide   present,! 
I-"a(  II  rilEs:   Design  studio. 

RECENT  PRODUCTIONS  AND  SPONSU 
MoiioN  l'i(  iiRL:  Heartbeat  (T\'  Huica  of 
Adv.).  Slidefilms:  Communications:  An  Id  '" 
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KEN  SACO  ASSOCIATES  : 

iinuimons;     CrossinRcr's    Sales    ^^c(•twp, 
11    K(Klak    Co.);    Bonnif    Prucldcn    Slum- 

Indak-coior  illustrations,  inc. 

4  a>e  -ISth   Strief,   New   York.   N.Y.    10017 
p^ne:  (212)  688-2460 
Le  of  OrRanizatioii;  August.   19.37 
\'tor  H.  Saiulak.  Prrsithnt 
I  old  J.  Saiulak,  Sccniartj-Trcasurrr 
;  hi  K-<:  liulusfrial  antl  educational  audio-visual 
tjoii  program   producers:    planning,  writ- 
iipi.   photographv .   slides,   filmstrips.   F.\- 
.Art  and  photographic  studios;   process- 
,^     -,  Oxl)err>   stand. 

II^NT  PRODUCTIONS  AND  SPONSORS 
;iMS;  VoK  Cait'l  Losf  ( Metropolitan  Life 
I;  Personal  Business  Management  (Pru- 
liis.  Co.  of  America);  Post  Ofjiee  Show 
inc.);  History  In  The  Making  (Armstrong 
.  );  Archeology  In  Israel  (Union  of  Amer- 
lirew  Congregations). 

ACKEY   SCHWARZ    PRODUCTIONS,    INC. 

i)  East  54tli  Street.  New  York,  N.Y.  10022 

^one:  (212)  421-7440 

Pte  of  Organization;    1962 

finch  Office:  Canada;  433  Jar\is  St.,  Toron- 

o  5,  Ontario.  Phone:   (416)  92.5-5997. 
ykey  Schwar/.   Otener,   Producer-Director 
1:1  Persons,  Executive  Producer 
Jjet  Plucknett,  Production  Manager 
■•'"  Siegel,  Editor 

■  s:   Scripts,  writing,  artwork,  stor>boards, 

complete  animation,  live  production,  edit- 

ILITIES:  Stage  with  permanent  cyclorama, 

> lying  room,  cutting  facilities. 

It^NT      PRODUCTIONS       AND      SPONSORS 

r\ToMMEiu:i.M_s   for:    Clairol  Kindness;   Venus 

'if  !•>■  (Doyle,    Dane,    liernbach.    Inc.);   Ccritol 

II  Adv.  .■\gencv);  Half  &  Half  Cigardtcs 

.11,    Stauffer,    Colwell    &    Ba\les);    Wall 

<it^  Journal  (BBD&O). 

.GREEN   PROJECTS,   INCORPORATED 
^1  Third  A\e.,  New  York.  .N.Y.    10022 
fcne:  (212)  Ml"  S-5255 
lie  of  Organization:   1965 
^"•ani  .\oyes.  President 

■■  s:    Creative   and    produc-tion    services   for 

picture,  filmstrip  and  slide  presentations. 

iKS:  .Ml  facilities  available  for  location  or 

Ju.  i  photography  ,ind  soimd  recording. 

lE'NT      PRODUCTIONS       AND      SPONSORS 

Pktirks:   a  World  in  Communications 

Aorld  Communications,   Inc.);   .Vfir  York, 

City    ( WOR-T\'    News).    Slujefilms; 

(/(■    (.\.   Stein   &  Co.   Leber,   Katz  &  Pac- 

AntiTV   (Bur.  of  .\dv..  A.N.P.A.);  This 

York  Bus  ( N.Y'.  Bus  .■\dv.  Co ) ;  Corning 

;/<'.s  Incentive  Program  (  McN'icker  &  llig- 

im);  Direct  Mail  Adv.  Association  1965 

lion  (D.M.A.A.). 

SENECA    PRODUCTIONS,    INC. 

;  West  4(>th  St..  New  York,  N.Y.   10036 

lone:  (212)   LT    1-04S0 

lite  of  Incorporation ;   1961 

I'bert  C;iffne\ .  President 

|>bert  J.    McCart)-,    Secrctary-Trcastirer/Vice- 

Prcsident 
Se.ices:  Motion  pictures,  including  the  produc- 
lioi  of  features.  Facilitiks:  C;isting;  sound  ii- 
"j  :  etliting;  recording;  7()mm. 
■EtNT  PRODUCTIONS  AND  SPONSORS 
M  hiv  I'll  ri  HKs:  OfH  ration  Sea  Orhil  (with 
tvy);  Atomic  Power:   Service  with  Safety 

.    ic    Industrial    Forum  .\EC);    Cantrccc    — 
*^n  European   production    (DiiPont). 


SHOW   ASSOCIATES   INC. 
2.36  West  .i.'.lh  Sired.  \e»   ^ork.  N.Y.  10019 
Phones:  LT  1-3420;  LT  1-5732;  CI  .5-5618 

D.itc  of  Org;iniz;ition:    1963 
H(h1iu'>   C.  C;halk,  President 
St. Ill  LoPresto.  Vice  President 
N'irginia  Ch;ilk.  Si  crelary-Treastirer 
Ehiine  iloiisnian.  Associate  Producer 
Sekvices:    Production  ol   the;itric;il.   tr;iiiiing.  T\  , 
industrial    ami    public    relations    liliiis;    still    pic- 
tures, slide  ;ind   filmstrip  production.   F.\(  ilitiks: 
,3.5    16mm  color,  ii&w:  still  photogr;iphy  4.\.5,   120, 
35inm.     Etiuipment     incliules    .\iiricon,     .Arrillex, 
Boiex,    Nagra,    Linhof,    Rollei,    Nikon.    Location 
shooting,   also   uiiderwafer,   aerial   and   m;i(riiph()- 
tography.  Studio  and  screening  room. 
RECENT      PRODUCTIONS      AND       SPONSORS 
Motion     Pictihes:     Service    the    United    Way 
(United     Parcel    Ser\ice);     Mexican    Walercolor 
(J.  C.  Penne\   C^o.);  7"/ic  World  in  Your  Kitchen 
(Corning    Class    Works);     Down     Mexico    Way 
( .AeronaNes  De  Mexico);   7"ito  Way  Street    (.Na- 
tional Federal  Health  .\gencies);  Sature's  Satur- 
day   (Nature    Education    Center,    Pennsylvania); 
One  Peseta,  Two  Peseta;  Mirror  of  Spain   (J.  C. 
Penney  Company). 
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SKYLINE   FILMS,   INC. 

124  East  40th  St..  New  York,  N.Y.  10016 

Phone:  (212)  YU  6-1737 

Date  of  Incorporation;   1963 

Joseph  F.  McDonough,  President 

David  Saperstein,  Vice-President 

Charles  S.  .Adorne)-,  Vice-President 
Services:  Creation  and  production  of  motion  pic- 
tures, television  commercials,  slidefilms  ;md  all 
areas  of  business  c-onununication  including  graph- 
ics. F.\c:iLiTiES:  Executive  production  offices; 
scTceiiiiig,  editing;  art  ;ind  graphics  department. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  Courtroom;  FoUow-L'ii  (Tex- 
aco, Inc.);  Principles  of  Data  Taking;  Getting 
Real  Objectives  (Conn.  General  Life  Ins.);  Du- 
quesne;  Raynile;  Pipe  Dream  Come  True  (He- 
witt-Robins, Div.  Litton);  Rip  Cap  (.American 
Flange).  Slioefilm:  Bel-Air  (Johns-Miinville). 
TV  Co.MMERCiALS  for:  Sturhridge  (Sherwin  Wil- 
liams Griswold-Eshleman ) ;  Hillbilly  Bread 
(Quality  Bakers  of  America);  Chinese  Girl  ( Ber- 
litz Gilbert);  Steamers  (Jack  Augiist  Smith- 
Greenland);  Tiger  (Es.so  International  McCann 
Erick.son);  Too  Darn  Hot  (Bryant  .Air  Cond. 
Griswold-Eshleman);  Who  Seeds  'Em;  Thinking 
Like  A  Man;  Good  Morning  Genius;  Shadows 
(Prudential  Ins.  Reach.  McClinton);  Hot  Days, 
Hot  \ights  ( Westinghouse  International). 

STEEG    PRODUCTIONS,    INC. 

701   Seventh  Axe..  Ne»    York,   N.Y.    10036 

Phone:  (212)  LT  1-S470 

Date  of  Inwrporation:   1960 

Ted  Steeg,  President 

David  Ciordon,  Vice-President  &  Production 
Manager 

William  S.  Boal,  Director  of  Sahs 

Bert  Salzman,  Manager  of  Photography 

Burrill  Crohn,  Manager.  Educational  Services 
Services;  Motion  pictures  for  television  and  in- 
dustry: sound  slidefilms,  marketing  services  and 
advertising.  Facilities:  Staff,  studio,  editing  and 
production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  ti  rf_s:  77k  7/iirf/  /.i/i  ( E,istman 
Kodak  Co.);  The  Language  Of  Leadership  (Busi- 
ness Week);  C(>n.si/mrr  Dynamics  (Progressive 
Grocer);  Self,  What  Else  Is  Xewi'  (The  Singer 
Co.);  The  Meelingplace  (Magazine  Publishers 
.Assn.);  The  Wonderland  Of  Froun  Foods  (J. 
Walter  Thompson).  Slidefilms;  17.000  Hands 
(Reuben  H.  Donnelley  Corp.);  Our  Gal  Sal  (La- 
dies" Home  Journal ) ;  Dollar  Guide  Selling  ( Pru- 
dential Life  Ins.  Co.). 


HENRY   STRAUSS   &   CO.,    INC. 
31   West  ."..ird  St..  Ni»   York.  N.Y.   10019 
Phone:    (212)   PLa/a  7-0651 
D.itc  of  Organization:   1951 

ill  iir\   Str;iuss,  Executive  Producer 

Boiicrt   Wilmot.  ViciPrciident  Producer 

l^)bert  D.  (iriiff.  Producer 

Marvin  Dreyer,  Producer 

W.iiter  Rothschild,  Production  Manager 

Willi;im  ll.igeiis.  Training  Director 

Jerr\  La\in,  Res<arch  Development 

Mary  Lynn  Hanlcy,  Distribution 
Services;  Internal  and  external  c-ommunic-ations, 
including:  public  and  emplovee  attitude  develop- 
ment; s;des  triiining;  sales  promotion;  community, 
customer  and  industrial  relations;  management 
and  staff  training,  through  the  medium  of  pro- 
grammed motion  pictures  (excluding  T\'  com- 
mercials). Semi-animated  and  slidefilms,  training 
courses  and  guides;  printed  and  recwrded  niate- 
rial;  other  coordinated  audio-visual  tools.  Facili- 
TIES:  All  necessary  for  research,  planning,  pro- 
gramming and  the  creation  and  priKluction  of 
these  media. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  n  hi  .s:  \\in>,'s  to  .\laska.  P(iss(  ngi  r  & 
Cargo  Salesmanship  Cases;  Telephone  &  Coiirifer 
Sa/e.s  Cases;  Flight  Service  Cases;  Airport  Cus- 
tomer Service  Cases.  Training  Principles  Cases 
(Pan  American  Airways);  A  Different  Drum 
(American  Medical  Assn.);  It's  Always  Sow 
(Prudential  Insurance  Co.  of  .America);  S;wee 
Project  (Johnson  &  Johnson):  Conference  (IBM 
Corporation ) . 


* 


STURGIS-GRANT   PRODUCTIONS,   INC. 
328  East  44th  Street.  New  York,  N.Y.   10017 
Phone:    (212)  689-4994 
Date  of  Org;inization:   1948 
Warren  Sturgis,  President  &  Executive  Producer 
William  H.  Terry,  £.teri/Mre  \'ite-Pre,«(fenf 
Benedict  Magnes,  Vice-President  & 

General  Manager 
W\nne  S.  Eastman,  Associate  Medical  Producer 
Hal  Marc  Arden,  .\ssociate  Producer  & 

Director  of  Public  Relations 
\\  iljiam  T.  Moeller,  Production  Supervisor  & 

Chief  Cameraman 
Orestes  Calpini,  .\rt  Director  it  .Animator 
Lawrence  T.  Quarttararo,  Chief  .Animation 

Cameraman 
C:harles  E.  Dutchess.  M.D.,  Medical  Consultant 

Services:  Educational,  industrial  and  d<Kumen- 
tarv  films  and  filmstrips;  special  emphasis  on 
medicine,  health  and  science;  animation  of  all 
t\pes,  scripts  and  stor> Ixiards;  T\'  connnercials; 
demonstration  films;  foreign  language  iidapta- 
tioiis;  .service  work;  Cinegraphic  exliibits.  Fa<  ili- 
ties;  Mitchell  and  Arriflex  16  ,35inm  cameras; 
special  timehipse,  cinephotomicrographic,  and 
endo.scopic  camera  etiuipment:  two  16  35mm 
Oxlx>rr%  animation  cameras  and  .stands;  full  art 
studio;  sound  stage,  sets;  recording,  editing  facili- 
ties. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  ri  re.s:  Cardiac  Failure  in  Infancy 
(.American  Heart  Association);  The  Emergency 
Department  ( Americ;in  C:ollege  of  Surgeons); 
Therapeutic  Uses  of  .Anabolic  Steroids  ( Exc-erptii 
Medici  ;md  Organon.  Inc.);  C.P.C.  .A  Case  Pre- 
s,ntali<m  at  Washington  i'niversily  School  of 
Medicine.  Barnes  Hospital  Medical  Cen/er  (Wm. 
S.  Merrell  Co.);  Excision  of  Parotid  Tumor  with 
Preservation  of  the  Facial  Serve  (Winthrop  Lab- 
oratories); Cinegastroscopy  in  llie  Diagnosis  and 
TreatmetU  of  Gastric  Ulcer  (.Ayerst  Laboratories); 
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STURGIS-GRANT  PRODUCTIONS  : 
Saf,  Haiutlmn  "f  Da/;ig  Accidents  (R.  M.  Rado 
■MIX  I:  1  raii.sortil  Eudoscoptj  ( .Wifional  Elcctiif 
iMstmniciit  Co.t;  Thr  AdmiustnUum  of  Prulhnmr 
(Al.liotl  LalK)iato.ies);  Tramtlionwic  Ewphifo. 
cardtomyotonit/  for  Achalasia  of  the  Esoph,i<'us 
(John  L.  Madilen,  M.D.I;  Reprieve  from  Lethal 
Infeetum  (Dean  L.  Hnrdick  Assoc.  &  Heechan. 
Lahoiatorifs);  Preanesthetic  Postanesthetic  Med- 
','/"'",",  l''""'"'  Laboratories):  Median  Labial 
Mantlihulotowi/  for  Excision  of  Cancer  of  the 
Pj-yrnor  Third  of  the  Tongue  (Robert  W.  Tilnev 

L-  ■'.■,  X  '^"''''""■'"'''  /«""/'<v  in  Medicine 
(.Vjuibh);  Phosphorus,  the  Starter  Fertili-er 
Crop  Mununemcnt:  The  Story  of  Potassium  (Esse 
Chemical  Co.);  Confidence  by  Choice  (Ortho 
Ihannacentical  Co.);  Accelerated  Healinfi  with 
(hal  Streptokinase  (  Lederle  LaI)oratories) ;  Fours 
and  hues  in  Church  School  (Hoard  of  Parish 
htlncation,  Lntheran  Chnrch  in  America). 


* 


SUN   DIAL   FILMS,   INC. 
318  East  4.5th  St.,  Now  York,  N.Y.  10017 
Phone:   (212)  TV  9-6575 

Branch     Office:      WiushiiiKton,      DC      20007 
Ph(me:   (202)  .3.33-67fi7. 

C:arl  \'.  RaKsdale,  President 

Tom  Carroll,  Jr..  Vice-President.  .V.V.C. 

Hard\    C;lenn,  Executive  Producer, 
Washington.  D.C. 

Donald  15.  .MacLeod,  Production  Manafier 
.SEnvi(.i-.s:  Producers  of  motion  pictures  and  slide- 
lilms  for  mchistrv,  government,  trade  associa- 
tions, ad%ertisinji;  agencies  and  public  relations 
lirms.  Complete  services  from  script  to  .screen 
^.^(.IL^nEs:  Offices,  screeninjr  and  editing  rooms- 
complete  prochnlion  f;icilities  includinc  art  aiuj 
animation  stalf, 

RECENT      PRODUCTIONS       AND      SPONSORS 

^^-i-u'T,  ''"'^"'•■^^  Bullpup  Weapons  System 
(  Ihiokol  Chemical  f;orp.);  Vast  (PRD  Electron- 
ics Inc.);  Amphibious  Operations,  serie.s  of  7- 
.-\;i/i-.Air  Warfare,  series  of  7  (U..S.  Navv)-  Vari- 
lux  (litmus  Optical  Co.);  Vista  (Office  of  Eco- 
nomic Opp„rlnnit\);  The  Standard  for  Home 
Landscapmii  (American  Assn.  of  \ur.ser\man)- 
Drounproofinii   (Water  .Safety  Foundatioii) 


* 


TEIIC,    INC. 

Film  Center  BiiildinK 

fi.iO  Ninth  A%eiiiie,   .New   'lork,  \.Y.    lOO.Ui 

Phone:   (212;  582-;3480 

Date  of  Incorporation:  1956 

Elwoo.1  .SicKcl,  President,  Executive  Director 

•.dw:,r<l  I-.  Houghton.  Vice-Pres..  Exec.  Prod. 
Iiilip  I-.  Hn-nr.im,  Produdion  Manaacr 

l):iM<l  Mower,  Editorial 

Albert  CewitI,  Administration 

John  (J'Kcile,  Aecinintinfi 
Skhvk  Ks:  .Motion  picture  designers  ;m(l  produc- 
ers; aiidiovisu:il  program  consnlt:uits.  .Script-to- 
screen  .service  for  business,  jndusliv,  agncullure 
educalloii.  government  &  TV.  .M:,.ximurn  s.cuiilv 
project  departn,e„t;  live  action  and  .,r  animation' 
Writers,  <lirectors,  cameramen,  soundm.^n,  editors 
and    co-prodnclion    iirn'ts    for    "in-plant"    assign- 

''.T"*',,^'""'''"';'^  ^''  '■'""''"■'""•'I  facilities  for 
J5mm/Ifimm  color  and  b&w  production  Cam- 
eras, recorders,  electrical  e.|.)ipment,  lights  grin 
prop  e<,uipment;  camera  <  ,s.  Insert  stn.lio' 
make-up  and  dressing  rooms;  ..mpletelv  e.iuipl 
ped  editorial  rooms  for  special  nrojecfs-  offices 
lor  planning  :ind  writing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  Pir  T.  H...S:  Maine-  Lour  Seasons  Vaca- 
Itonland;  lerry  lloppinu  the  Off-Shore  Islands  of 


TELIC  INCORPORATED: 
Maine    (.State   of   Maine;    S-nionds,    Pay.son   Co 
Inc.);    The  Sketchbook  of  the  Wonderful  World 
of  Julius  Wih-    (Julius  Wile  Sons  &  Co..  Inc.): 
Mulrex:  Thin  Film  Lubrication:  Compressor  Lub- 
rication: Paper  Mill  Lubrication:   The  Mobil  Hy- 
draulic Fluid  Program   for   Industry:   Hydraulics 
(.Mobil   Oil   Co.):    The   Builders  World'    Textih 
Supplies:    Cidfict    &    «/g    Valley    Armstrong    TV 
Announcement:   Packaninfi   Materials:   Cambrian: 
Ihe  Time  Payment  Plan   (Armstrong  Cork  Co.); 
Follow  the  liifi  Crop:  .\rt  Hanley's  Bi-i  Day:  Bifi 
Scale  Haymakiuti  by  the  Clock:  Clean  Siceep  the 
Hay  Market:  Baled  Hay:  llaybine  (.New  HollaiKl 
Macliine    Co.).    TV    and  or    Thi:..\ti(k  al    Co.m- 
.MEKciALs  for:   New  Holland  .Machine  Co.;   Red 
Ro.se    Tea    (Simonds,    P;i\son    Co.);    .\11,    Arrid 
(Snllixan,  Stauffer,  Colwejl  &  Ha\les):  Aniistrong 
Cork  Co.    (Batten,   Barton,    Dnistine  &   ()sl)orn)- 
Job  Corps   (Helicon). 

TERRYTOONS 
(A  Division  of  CBS  Films  Inc.) 
38  Centre  A\eiuie,  .New  Hochello,  N.Y. 
Phones:    (914)    NE   2-3466;    (212)    765-4321 
Ext.  8SS11 

William  .M.  Weiss,  Vice  President' 
General  Manager 
Skhvices:    Producers    of    aniniated    commercials, 
theatrical    cartoons,    T\'    film    series.    Facilities: 
Animation     facilities      incTuding     comprehensive 
Xerox  installation. 

RECENT       PRODUCTIONS       AND      SPONSORS 

-MoTio.s  I'll  Ti  HKs:  /;,/)/,/,/  Daw-i  &  SnioLy  the 
Bear:  Mighty  .Mouse  and  Alvin  (Colgate);  Tele- 
plione  Dial  -Loaniuii.esl"  (.National  City  Bank). 


TF!  Productions,  Inc. 

150  West  54th  Street,  New  Y'ork,  N.Y.   10019 

Phone:  (212)  COIumbus  5-3520 

Date  of  Organization:    1948 
(See  complete  data   under  Training   Films.    Inc. 
listing,  this  section) 
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THEATERAMA,    INC. 
75  West  45tli  St.,  New  York,  N.Y.  10036 
Phone:  (212)  JU  2-7775 
Date  of  Incorporation:   1965 
Hariy  L.  C^olenum,  President 
Harvey  Yale  C;ross,  Vice-President 
Sonia  Coleman,  Secretary-Treasurer 
Si:ii\i<:e.s:    Devoted   exclusitvelv   to   the   creation 
production    and    exhibition    of   360°    motion    pic- 
Inres,  sound  slidefilms,  and  mi.xed  media.   Recre- 
ation ol   the  total  ani:il   ;in(l   visual  en\  ironment. 
l-AciLiTiEs:  360°  multi-35mm  remotcK -controlled 
production   c-ameni    (p:ilent   pending)!   exhibition 
hmlmes,    iiulndiiig    port:ible    the.itie    structures. 
lO-loO'    diameters,    for    interior   or   exterior    u.se: 
svnchronous   projection   svstem;   speciallv-de\ise(i 
audience  seating,  new  screen  nuiterials.  'si.x-ch:in- 
nel  stereophonic  sound  svstem,  etc. 
RECENT      PRODUCTIONS       AND      SPONSORS 
(  See  compleic  lisliiii;  iiiidei  ( :olcni,ui  I'loductioiis 
Inc.) 

TOMLIN    FILM   PRODUCTIONS,    INC. 
40.')  I.e\iiig|(in  Anc.,  Ne«    ^ork,   N.Y.    I(M»I7 
Phone:   (212)  OXford  7-0003 

D:ilc  of  Orgiini/iition:    19.39;    Inc.    1946 

I'icderick  .\.  Toinlin,  President 

C:iil  ,\.  Tomlin,  Vice-President 

M:ii\    D.  Tomlin.  Secretary-Treasurer 

Harry  L.  I'Kun.  Sales  Manager 
Skhmcks:  Production  of  s;iles  promotion,  insliln- 
tional  :md  industri:il  luotion  picdires;  sound 
slidelilms,  wide-screen  slides  and  filmstrips; 
standard  slides  imd  filmstrips;  slide-motion  pic- 
tures. Facilities:  Photogriiphii  studios  willi  front 


TOMLIN  FILM  PRODUCTIONS: 
light  projection  system;   film  editing  rooii 
16miM  .3.5mm   Oxberr\-   Animation   stands  ,(1 
licture    and    Tnick    interlock    projection'.ft 
motion  picture  <  ;upicr.is.  '  ' 

RECENT      PRODUCTIONS      AND      SPOlio 
Motion    Pictl'hes:    Today  and  Tomorroun 
Singer     Co.);     Trimline     Presentation 
Makinc    the    Extra   Effort    (J.    C.    Pern,. 
Quality      Control:      Maintainability:      /. 
(Pratt   &   Whitne\    Aircraft).   Sliuefilm 
Seal  Lining:   Hose   Basics    (U.   S.   Rubl. 
Maxwell   House   Sales   Manpower   Man 
Birds  Eye   District   Managers  Meeting   (Uic 
Foods    Corp.);    The   .\merican    Craftsman' \i 
seum  of  Contemporar\   C;r;ifts);  Electron, 
Processing  at   Metropolitan   Life:  Montld 
ium    Sales    (.Metropolitan    Life    Iiisurancc  ,,, 
Springline    Scoop    ( L;id\     Arrow);    Bcau/i  ft 
Sales   Meeting    (The   Simmons   Co.);   Yerff, 
Meeting    (Copper    Development    A.s.sn.).    > 
SCREEN  Phesentatio.ns:    1965  \ational  I 
tion  Meeting  (Seagram  Co.);  1965  Boti! 
fcrence  (Pepsi  Cola  Co.). 


TRAINING   FILMS,    INC. 
150  West  54th  St.,  New  York,  N.Y.  100 
Phone:    (212)  CO  .5-3.520 
Affiliate:  TFI  Productions,  Inc. 


Date    of   Organi/atioii:     1948  ' 

Robert    .■\.    Lightburn,    President 
J.    .Morgan    Sherwood,    Vice-President    ' 
Services:    Specialize   in    production   of  incttri 
and   educational   filmstrips   and   slides;   noi^ha 
trical   3.5    16  8inm   motion    pictures  for  inish 
TV    and    theater;    filmographs,    easels,    bcklal 
etc.   Consultants  on   ;indio-yisual  pre.sent;)'  ■  f 
meetings;     mobile    triuning    schools    for 
Distributors    of    a-v    eciuipment.    Tape    ui,  „. 
recording    and    duplic:ition;    duplication   (  (il 
and   tape   for   Beseler   Salesmate   and   cm  '     ■ 
Smm    .sound    projectors.    Wide-screen    p.i 
and    multi-projector    filmstrip    presentation   r 
cilities:    Animation   and   live  action   facili?s  i 
the  U.S.  and  abroad;  35mm  Oxberrv   e(iiii 
Research,    writing,    graphic    arts,    phot, 
arts,  narr;ition. 

RECENT       PRODUCTIONS       AND      SPONOI 
.Motion-    Picuhe:     Indianapolis    .500    (Pii'lit. 
Products);    Slidefilms:    Cigarettes   and      ■/' 
—    A    Challenge    to    Educators    (.Nation.i' 
agency   Council   on    Smoking   ;ind    Ilealtl 
Care    Filter    Information     ( Piirolator    Pn 
IBM    Data    Processing    Schools:     IBM    i 
Communications   System:    IBM    11.30  Coi 
System:    Tht     Techniijue   Man:    1015  &   :: 
series  (IB.M);  Seeing  For  Safely:  Brake  C 
Safely:  Tune-up  For  Safety:  Cooling  For  " 
Tire  Care  For  Safety:  Filtration  For  Safelu 
trie  Pou-er  For  Safety    ( Siife  C;ir  Eihuati 
stitute);   Ptrsonal  Products  .\l(  rchandisiiiL 
soiud    Products    Co.,    A    Division    of    John 
Johnson);   Uaining   films  for   U.S.    Navy. 

JOSHUA   TREE   PRODUCTIONS,   INC 
43  \\.  47tli  Street,  New  York,  N.Y.  I00:)i 
Phone:  (212)  421-7925 
D:ite  of  Organization:    1964 
John     .Affriol.    Producer  Director 
D:i\id   W.    I-nnt,   Producer  Director 
Tom  (ienelli.  Production  Manager 
Sehvices:    TV    C'ommercials,    business    and 
cational    films,    scripts    ami    storv  boards.    F 
ties:    C|-e;itive    dep.utment,    screening    ;iiul 
ing  facilities: 

RECENT      PRODUCTIONS      AND      SPONSDS 

MoiioN  I'Kiiiiis:  Th,  (hdy.  ( )ii/i/  Calder  lo 
(ooper.ilion  with  Cuggenheim  .Museum);  )lu- 
ciilion;d  .seri<'s  ( .Mc(;riiw-IIill) .  IX  CoM!-:R- 
ciALs  for:  Ogilv\.  Benson  &  .Mather  ( Pepper  ge 
Farm;  .Metrecal);  B.B.D.&O.  ( Niagara-.MohaVN 
Wi-sley  Associates    (Shulton). 
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TRIUMPH    FILMS,    INC. 
13  West  5-th  St.,  New  York.  N.V.    10019 
,„ne:  (212)  PL  7-3795 
ite  of  Orjianization:    19.53 
Ick  Shaiiidlin.  Protlticcr-Directoi 
I  Kiihiie.  Camera 
^ls  .-Kshlf).  Editinp, 

vs.:   PrtKlucers  of  theatrical  and   non-thca- 

niotioii     pictiire.s.     F.\c:ilitie-s:      16  ,35iiim 

IS.  LutfiiiK  riK)ins.  wrifini;  staff.  Theatrical 

iiifiiiii    throniih    20tli    Cfiitiirv-Fox. 

IIENT      PRODUCTIONS       AND      SPONSORS 

\\  his    I'm  II  Ills;     .\/(//M(  .    ISA-    .\<lii  nliiri     in 

Soiiiul  of  Ariuina    ( 2()th   Clcntur>'    Fox); 

srasonx  of  Maine  (State  of  .Maine);  Mean- 

ihc  Flag  (sviidicated  film). 

TRYLON    FILMS,    LTD. 
.  West  .")5tli  -St..  New  ^ork.  N.Y.   10019 
hone:  (212)  Jl'dson  fi-SSlO 

iate  of  Oriianization:    1963 
)ny  Pan,  President 
se  di  Donate,  Sales  Manager 
'.   Blo«)nifie!d,    Secretarij-Trcasiirer 
.wiCES:  Creation,  design,  production  of  indus- 
!i(l  public  relations  films,  and  T\'  coninier- 
l"\(  ILITIFS:    Executive,   production    offices; 
ix.riai  facilities. 

IIENT  PRODUCTIONS  AND  SPONSORS 
\  Pktibe:  To  Learn  to  Live  (Kennedy 
Study  Center).  T\'  Commerci.als  for: 
iil\;  Prestone;  Winston  (William  Esty 
Mennen  (Geyer,  Morey,  Ballard  Inc.); 
[II  Kodak  Co.  (J.  Walter  Thompson); 
il  Electric  Co.  (Chne  .\Ia.\on  Inc.);  Fam- 
;i.mc-e  (Hodes-Daniel). 

TURTLETAUB   &   MOSS,    INC. 
45  East  49th  St.,  New  York.  N.Y.    10017 
jhone:  (212)   PLa/.a  2-26.}5 
Pate  of  OrRaniziition:    1 96 1 
lick  I.   Moss,   President,  Creative  Director 
Itanley  Turtletaub,  Vice-President ,  Production 
I  Director 

|)orothy  Eckhardt.  Art  Director 
iriscilla    Young.    Production    Assisiant 
SlvicK:   Creative  scripts,  art,   recording,  direc- 
ind     photography     for     slidefilms,     motion 
•  s.  sales  meetings,  live  presentations,  sem- 
iiidiistrial    shows,    school    educational    pro- 
T\'  commercials,  theatrical   and   TV  pro- 
is.  Fa(  ILITIKS:    Production  from  scriptwrit- 
screeru'nii  ;uKi   direction   of  live   presenfa- 

••cent  PRODUCTIONS  AND  SPONSORS 
'\  Pkti  iiKs:  Carroll  liahir  as  Harlow; 
cunt  1966  Product  Reel  (Paramount  Pic- 
(.'orp. );  1966  ShopfUnfi  Spree:  A  Collar 
'in  (Pepsi-Cola  Co.);  The  Hospital  Inter- 
(.AT&T).  Sliukpilms:  Space-lo-Profits; 
re    Demonstration;    The    Way    to    Display; 

■V  'Em  More;  Special  Events;   The  Percentage 

tidcr;    Financinfi;    Trucks    (Pepsi-Cola    Co.); 

riod     of     Adjustntent      (General     Acceptance 

Irp.)  TA'  CoMMEiu:i.\L.s  for:  Teem  (Pepsi- 
la  Co. ) ;  Marriage,  Italian  Style  ( Embxssv 
Jtures  C:orp.).  Salks  .Mkktings:  1966  E(iuip- 
i'nt  Seminar  (Pepsi-Cola  C"o. );  Hospital  Inter- 
(one  .Marketing  Introduction  (.\T&T);  1966 
jtemational  Sales  .Meeting  (Paramount  Pictures 
»rp.).  (See  other  listings  under  Graphic  Varie- 

iS,  Inc.  this  .section). 

I . 

I 

iAll  the  Facts  You  Need  to  Know 

[  Concise,   accurate   data  on   film   production 

iiirces  throughout  the  world  appears  in  these 

(ges.  The  buyer  is  invited  to  pre\iesv  current 

ictures  made  by  listed  companies;  the  nature  of 

l?ir  experience  is  noted  under  Client  References. 


* 


T.   V.   GRAPHICS,   INC 
3P9  Lexington  .\ve..  New  York,  N.Y.  10017 
Phone:    (212)   TN  7-3330 
Date  of  Organi/ation:    1949 
Reniard  Rubin,  President 
Lee  Hlair.  Exec.  Viee-Presidetil  &  Trias. 
Sid  (;reenh;iiis,  Vice-President  &  Prod.  Mur. 
Louis  MeJamed.  Vice-Presidrnt  &  S(i/c,s  M^r. 
Harold   Wondsel.   Director,   Industrial  Sales 
Bernard  Rubin.  Paul  Sylbert.  Peter  T\tla, 

Dirt  (tors 
Walter  Rogge.   Head  Editor 
Ted  Pahle.  Director  of  Photojiraphy 
Charles  Spranklin.  Aninuition  Head 
Bob  Franz.  John  Steinberg.  Special 
Effects,  Stop  Motit>n 
Sehvice-S:  Commercial  production  for  advertising 
and    industry.    li\e    action,    rear   projection,    stop 
motion,    special    effects,    full    animation.    Fac:ili- 
ties:  Sound  stage,  7.5'  x  100  ;  stop  motion  stage; 
Mitchell    rear-screen    process    projector;     anima- 
tion and  .lit  <l<partment;  ciptital  printiiiii. 
RECENT      PRODUCTIONS      AND       SPONSORS 

(see  listing  Film  Graphics,  this  section) 

United  Film  &  Recording  Studios,  Inc. 
17  East  45th  Street.  New  York,  N.Y.  10017 
Herbert  Rosen,  Ea.'iteru  Representative 

(See  complete  listing  under  Chicago  area) 


UNITED   STATES    PRODUCTIONS,    INC. 
(Incorporating  Science  Pictures 
and  Information  Productions) 

5  East  57tli   Street.   New  York.   N.Y.    10022 
Phone:    (212)    PLa/a    1-1710 
Cable:  UNST.\PRODS,  NEW    YORK 
Date  of  Organization:  1946 
Francis  C.  Tha\er,  President 
Hamilton  M;icFadden,  Executive  Producer 
Clem  Stigdoii;   Bert  Shapiro,  Producers 
Elizabeth   Horvath.  Production  Co-ordinator 
Sehvic:e.s:    Production    froin    conception    through 
printing  and  distribution  for  theatrical,  television, 
educational  and  industrial  motion  pictures,  sound 
slidefilms.    Facilities;    C^omplete  35  and    16min 
production  facilities,  color,  b&w,  including  sound 
stage,   theatre,   cutting  rooms   ;md    animation    re- 
cording studio. 
RECENT      PRODUCTIONS       AND      SPONSORS 

Motion  Pictihes:  A  Radio  View  of  the  Univerw; 
Explorinfi  the  Milky  Way  (.American  .A.stronomi- 
cal  Society);  The  American  Vi.sion;  Conquerors 
of  the  Wilderness;  America  in  Tran.sition  (The 
National  Gallery  of  .Art);  American  Home; 
Where  the  Action  Is  (Curtis  Publishing  Co.); 
The  View  from  Out-wle;  Mission:  Oceanofiraphy 
(U.S.  Nav\);  .An  Island  Called  Wallops;  The 
Last  Worrying  Place  (.N.AS.A);  Adaptation  to  a 
Marine  Environnunt;  History  Uiytr  hy  Uiyer; 
The  Earth  Beneath  the  Sea;  Waves  .Acro.s.^  the 
Pacific  (Niitional  Science  Foundation).  Slide- 
film:  Ten  Famous  Photonraphers  (Famous  .Ar- 
tists Schook). 

UNIVERSITY   FILMS,    INC. 
(William  P.  Gottlieb  Company) 
36  West  60th  St.,  New    York.   N.Y.    10023 
Phone:   (212)   .581-5582 

Date  of  Organization:    1949 

William    P.    Gottlieb.    President 

Walter  E.  Schaap.  Vice-President 

.Aida   Golt.   General  Manager 

Ed  Dahlin.  Art  Director 
Sebvices:  Creation  and  production  of  sound 
slidefilms  and  filmstrips.  Specialists  in  educational 
and  institutioiuil  work,  sales  promotion,  person- 
nel training,  business-spon.sored  filmstrips  for 
school  distribution.  Writing  and  production 
of  illustrated  Ijooklets.  Fa(  ilities:   Research  and 


UNIVERSITY  FILMS  INCORPORATED: 

scriptwriting  staff;  art  department,  photo  studio; 
rc(()idiim  .111(1  prDJeclion  e<|uipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidehi.mss  Manufaeturinii  Changes  Maki  Mar- 
keting Changes  ( F;icton,  Magazine);  Contents 
C.auge  Know-How  for  Cyrogenic  Fluuls  (Union 
C;arbide);  Purpose  of  Dodge  Reports  ( F.  \N . 
Dodge  Co.);  History  of  the  American  Segro 
Series  (Mc-Craw-Hill  Text-Films);  .Ar*  hy  Tal- 
ented Teen  Agers,  1965  (Scholastic  Magazines). 

VAN    PRAAG   PRODUCTIONS,    INC. 

UiOO    Broadway.   New   York,   New    Ynrk    10019 

Phone:   (212)  PL  7-2687 

Date  of  Organization:    1952 

Branch  Offices:  Mitbigan:  2301  Dime  Bldg., 
Detroit  4H226.  Phone:  (313)  WOodward 
■^-4896:  C:alifoniia;  1661  N.  Western  -Ave., 
HOllvwood  90027.  Phone:  (213(  Holly- 
wood 2-2.341:  Florida;  Studio  City-I9.54 
N.E.  151st  St..  North  Mi.uni  33162.  Phone; 
(305)  949-2111. 

William  \'an  Prii;ig.  President 

Theodore  A.  Okon,  Exec.  Vice  President 

Charles    H.    Wasserman.   Vice    President 

Thomas  R.  Smart,  Vice  President 

Maurice   Kalker,   Comptroller 

Guv    B.   Willetts,   Sales   Manager 

Anita    M.   Palumbo.   Secretary  Business  Mngr. 

Paul   M.   Domitrovich,   Account   Supervisor 

Roljert  N.  \'an  Praag,  Production  Manager 

Charles  C:arrubba,  Editor 

Henry    Nhircus,  General  Manager 

Frances   Ricci,   Distribution 

Lois  Gray,  Accounting 
Sebvkes:  35mm  and  16inm  color,  b&w  motion 
pictures  for  commercial,  industrial,  etlucational, 
promotional,  goveniment.  documentary  and  thea- 
triciil  presentations;  slidefilms  and  distribution. 
Fa(ilitie,s;  Sound  stage,  full  editing  f.icilities 
plus  vidicon  and  projection  closed  circuit  facili- 
ties. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictiiu>;  ('m(<  (  /io'i  a  Widding  (  B.ir- 
fus-C;nimmon  Co.);  Red  Circle  of  Safety  (U.S. 
Roval  Master);  P.AA  Plymouth  (Plymouth  Div.. 
Chrxsler  Corii.);  Something  for  Mrs.  Gihbs 
(Pittsburgh  Plate  Glass  Co.).  Slii>efilm:  San- 
forized (SiUiforized  Div..  C:luet.  Pealxxly  &  Co.). 
T\'  CoMMEBC:iAi-s  for:  Compton  .Advertising 
(.AllH'rto-Culver);  Ketchum.  NLieLeod  &  Grove 
(.Aluminum  Co.  of  America;  Calgon  Con^-:  R"b- 
l)emi;iid);  ( CamplH-ll-Ew;dd)  (General  Motors 
C:oni.;  Marathon  Oil  C:o.):  Kenyon  &  Eckhardt 
(LiiK-olii  Mercurv  Div..  Ford  Motor  Co.):  Gum- 
binner-North  (Jacob  Ruppert;  Remco  Toys; 
C:hemwav  Coqi.);  N.  W.  A\er  &  Son  (Chr>sler 
C:orp.;  Unitetl  Air  Lines);  Norman,  Craig  & 
Kummel  (Hertz  Corp.);  Leo  Burnett  (Pure  Oil 
Co.);  Bauer-Tripi>Foley  (Regal  Crown  Sour 
Fniit  Candies);  Do\le-Dane-Bemb.ich  (Rhein- 
gold  Breweries);  Mogul,  Williams  &  Saylor 
(Ronzoni  Macaroni  Co.).  

VAVIN,    INC, 
(\  ideo  and  \  isual  Information  Films 

236   Fast   46th   Street,   New    York.   N.Y.    10017 

Phone:    (212)    MUrray    Hill    2-4624 

Date  of  Inc-orporation:    1948 

Branch  Offices:  Paris:  72  Boulevard  Raspail, 
F.iris  M.  Fr.ince.  Phone:  222-95.30.  M.  Jean 
Pages.  Production  Maiuiger.  Switzerland: 
31  Grande  Rue.  C:ene\a,  Switzerland, 
Phone:  26-21-27.  N.  Z.  Moreno.  V.  P.  & 
Mantiger. 

Richard  de  Rochemont,  President.  Ch.  of  Bd. 

Gerald  E.  Weiler.  K.v(  c.  Vice-President 
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NEW  YORK  PRODUCERS 

■  A  V  I  N  INCORPORATED  : 
\.Z.    Moreno,    Vici-Prrsidciit 
Joseph   Stukz,    Vicc-Pnsidcu 
Ruth  Teksmo,  Sccrvtanj.  As-Y,   Tr.u.surrr 
Servk  F>*:   Prmiuttion  „f  il,Ku,ne>.tan.  industrial, 
p   blc   relations    and    traxel    li|,„s    for   theatrical 
on-fheatncal    and    telex  ision    distribution.    Pro- 
du  tu,,,    of    closec-circnit    telecasts.     F.^clitiks: 
Production  and  «  itorial  for  16  and  3.5n,m  color, 
Da«  .III  L  .  S.  and  overseas. 
RECENT      PRODUCTIONS       AND      SPONSORS 

T{W  ^■"'"''.'"";''-  (French  Government  Tour- 
ind  wT  i  ^r'"/";"  '=^"^''  (American  Iron 
M  .  "^o.  r'"*!'"'^'-  ^''^^"^  f"'"  •series  (Soconv 
.Mobil  Oil  Co.);  T\-  featurettes  .series  (Reader's 
Digest  Assn.  :U-,>rW-.v  Fair  (American  Express 
America)'"""    """''^    (Overseas  Press  Club  of 


Video   Films,   Inc. 
.321    W.  44fh   .Street,   New   V„rk.   N.Y. 
Phone:   (212)  Jl'  2-.S(),S2 
Jules  .Schwerin,  President 
(See  followiiig  lasting  of  \T1  Productions,  Inc.) 

VIDEO  PICTURES,   INC. 
321    W.  44th  Street.  \i«    V„rk,  \.Y. 
Phone:   (212)  JU  2-8082 

Date  of  Organization:    1948 
George  Tompkins,   President 
Slieldon  Satin,  Exec.  Vice-President 
(see  following  listing  of  VPI  Produchons,  Inc.) 


VIDEOTAPE  CENTER 
(Videotape  Productions  of  New  York  Inc.) 
Ktl    West  fiTth  .Street,   New  York,  N.Y.   10023 
Phone:  (212)  TR  3-5800 
John  B.   Lanigan.  President 
George  K.  Gould.   Exec.  Vice  President 
.Nathan    Weiss,    Trea.surer 
Charles   Holden,   Director,   Prodtielion 
Donald   f.olliris,   C/iic/  Ennineer 
Charles  Adams,   Cowwercial  Sales  Manager 
Ihomas   Tausig,    Director,   Profirainminp, 
Lucien   Lessard,   Director,  Creative  Services 
Cadw.-ll   .Swanson,   Advifi.  Puh.   Rel.   Mananer 
Glenn    Hotkm;    Rick    Chapman,    Vincent    Col- 
lins; Joseph   DiHuono;   Edgar  C;r(nver;   Herb 
Morion;    Louis    Selener;    James    von    Hruni. 
Account  Executives 
John   Hoffiiuin,   Executive   Producer 
John    KclK,    Production   .Manager 
.Micha<-1  Piilma.  Manauer.  Cost  Control 
Richar.l    DcMaio;    C;lenn    Giere;    Adrian    Riso- 
ll.irold    Stone,    Producers 

r.'-'n'',  ^';  '•'"'•">.   ■'^Ifir-  Schedulinfi  Estimating 

N\.ll   Hoth.  Asst.   Mur..   Scheduling  Estimalina 

IJavKl  lUrnes,  Tape  Supervisor 

SinvHiis:    lA'  Commercials  and  shows  on  video- 

i..p<-     I-ACILITIKS:     three    fully-eqnipped    ground 

I'vcl  studios  or  on  location. 

RECENT  PRODUCTIONS  AND  SPONSORS 
rV  CoMMiM.  IMS  for:  liUOM)  (  An, .strong 
Cork  Co;  3.\l  Co.);  Fletcher  Richards  (A-1 
Sauce);  Henton  t,  Howies  (.Sweeta)  Grey  Ad- 
wTtising  ^Top  Rr..ss  Prince  Gardner);  Oovle, 
Dane  Hernbach  (-ri„mi  .McAn;  Democratic  Na- 
iional  Committee):  dhers  for  Aitkin-Kvnetl 
\.  W  Aver  &  .Sou;  Ted  H;ites  &  Co.,  Halten  Hai- 
Mi,  Durstine  &  Osborii;  J>,nton  &  ISowlcs-  Po/.- 
II  &  Jacobs;  D.  P.  Hrothei;  Leo  Hurnett;  Camp- 
l"ll,  Liiierv.  Ilaiighey,  111,;  l.inson  &  Liifkins- 
'  hirurg  <S«  Cairns;  fJompton  A.  riising;  Cniiiicr- 
Krasselt  Co.;  Cunniiigl):im  &  \\  s),  O'Arcv  Ad- 
eriising;  Dancer-Fit/g.-nild-Sannl,;  Daniel  & 
'  harles;  Doyle  Dane  Hernl);ich;  Di.ip.r  Daniels- 
Monroe  F.  Dreher;  Ervvin  \\  asev;  1  ..hlgreen  & 
\ssoc.;  Firestone  &  Assoc;  Fletcher  Rich  ids  Co  ■ 
I  oote,  Cone  &  Uelding;  Clinton  E.  Frank.  Fnll.r 


THE  VIDEOTAPE  CENTER  : 

&  Smith  &  Ross;  Grey  Advertising;  Ken\on  & 
Eckhardt;  Ketchum,  MacLeod  &  Grove;  Klau- 
\'an  Pietersom-Dnnlap:  Lando;  Lang.  Fisher  & 
Stashower;  Lennen  &  Newell;  .Mac.Manus.  John 
&  Adams;  Richard  K.  .Manoff;  .Mar.schalk;  .Mc- 
Cann-Ericksoii;  Needham,  Haqier  &  Steers;  .New 
York  Ser\ices  for  Adv.;  Ncwmark,  Posner  & 
.Mitchell;  .Norman,  Craig  &  kmnniel;  North  Ad- 
\ertising;  Ogilvy  .Mather;  Papert,  Koenig.  Lois; 
Parkson  Advertising;  Post-Keyes-Gardiier;  Qual- 
ity Bakers  of  America  f:ooperatives  Inc.;  Rum- 
rill-IIo\t;  Frank  B.  Sawdeti;  Shevlo;  Simonds, 
Pa\son;  Solomon-Sayles;  Sulli\an,  Stauffcr,  Cole- 
well  &  Bayles;  Tatham-Laird  &  Kudner;  etc. 


VISION   ASSOCIATES,   INC. 
fi80  Fifth  Avenue,  New  York,  N.Y.   10019 
Phone:  (212)  Circle  5-2611 
Date  of  Organi/ation:    December,    19.59 
Lee  R.  Hobker.  President 
Ir\ing   L.   Oshman.   Vicc-Prisidvnt 
llcieii  R.  Kristt,  Vice-President 
Patricia    Phillips,    Production    Co-ordinator 
Services:    Producers   of   motion    pictures,    slide- 
films,  theatrical  and  television  programs.  Facili- 
ties:   Offices,   screening  and   editing   rooms   and 
all  necessar\  facilities  for  production  of  film.  tape, 
theatrical  and  all  audio-visual  media. 
RECENT      PRODUCTIONS      AND      SPONSORS 
-MoTlo.v   PicTiHKs:    Willis    lo    Erunei.    \Viu>is   to 
Cermant/      (Pan      American      World     Air\va\s); 
Point  of  Vieic   (National  Tuberculosis  .Assn.)';  A 
Rea.wn  for  Confidence   ( Food  and  Drug  Admin- 
istration);  Time  .  .  .  and  a  Place  to  Crou-    (In- 
stitute   of    Life    Insurance);    .\    Time    of    Hope; 
.\/(;A:i/ig    of   a    Doctor    (.Merck    Sharp   &    Dolime 
Intl.);    The    Unending   Struggle    (U.S.    Dept.    of 
State);   7"/ir('('  for  the  Future    (Geigy  Chemical 
Corp.);  Age  of  Science   (NET);  To  Pick  a  Life 
(American     Occupational     Therapy);     Governor 
(Massachusetts    Democratic    Committee);    Chal- 
lenge   of    Tomorrow    (RCA).    Slidefilms:     The 
Rest  of  Yet  to  Re?;  The  Far  Side  of  the  Moon; 
The  Time  of  your  Life  (Aetna  Life  and  Casual- 
ty). TV  Si'OTs  for:   Boys  Clubs  of  America;  Girl 
Scouts  of  .America;  American  Occupational  Ther- 
ap>    Assn.;    Sa\e   the   Children    Federation;    Na- 
tional Education  Assn. 


VISUAL  MEDIA,   INC. 
210   Fifth   Ave.,   New   York,    N.Y. 
Phone:  (212)  MU  .5-4470 
Date  of  Organi/ation:    1960 
Robert    Teodorini,    President  Producer 
Robert   Kaylor,   Vice-President  Executive   Pro- 
ducer 
Jerr\    D.   Geronimo,  Secretary,  Treasurer/Sales 

.Manager 
l''r«  in    Scharf,    Producer  Director 
Walter    Simoneko,    Studio    Manager 
Richiird   Bropin,  Chief  Film   Editor 
M:iri;i  Hclon/i.  Staff  Production  .\ssi.slaut 
Semvices:    .Motion   pictures;   slidefilms;   T\'   films 
and    commercials.     Facilities:     Fully    eiiuipiied 
Midtown    .Manhattan    .sound    st;ige    with     16mm 
rear  screen  interlock;    16mm   and  .3.5nmi   produc- 
tion   (■<|uipment    with    sound    for   studio   or   loca- 
tion: ihrer  complete  <Hliling  nioins;  si  rcenini;  f.i- 
iiliti<'s;  ,ut  (h'p.iilniciil 
RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictihies:  Art  In  .Muminiini  (\isu.il 
.Media,  Inc.);  Introduction  To  Calculus  (Mathe- 
matics .Assoc.  America);  The  Display  Man 
(C:hemstrand  Div.  Mous;mto);  Panorama  Pan- 
amerieano  -  Series;  The  Dominican  Repuhlic  - 
5  TV  specials  (1'S1A-T\');  Tuo  Orchestras 
(U.S.  State  Dept.);  .Adohscinl  Culture  -  .Series 
(Office  of  Economic  Opportunitv).  TV  C:om- 
MEHCiAi.s  for:  ]ol>  Corps  (Office  of  Ec-onomic 
Opportunity). 


VISUALSCOPE   INCORPORATED 

103  Park   Axeiuie,   New  York,  .N.V     lOOlT 

Phone:    (212)    Ml'    3-3513 

D;ite  of  Incorporation:    19.55 

Robert  G.  Taxlor,  President 

.Manuel  Garcia  Re\',  Executive  Vice-Preiia 
Creative  Director 

.Marvin  H.  Green,  Jr.,   Senior  Vice-Preiid 
Sales  Manager 

Stanford  Sobel,  Vice-President  Creative  \ift\t 

Karl  Fischl,  Vice-President.  Educational  Filg 

Anthoin'    Silano,    Vice-President  .\ccounl    >. 
ecutive 

Tom  McNally,  Production  Supervisor 
Services:  Audio-visual  presentations  include 
the  \'isualscope  wide  screen  slide  and  filmstJj 
presentations,  35mm  and  16mm  filmograa 
3.5nuii  and  16nim  li\e  action,  slides,  flipcha:' 
\'uGraphs  and  si^ectaculars  staged  for  sales  me"^ 
ings,  .sales  promotions  and  training,  public  ra- 
tions, corporate  stockholders  meetings,  motiv 
tional  research  studies  and  technical  presen- 
tions.  Facilities:  Art  department,  photograpp 
studio,  staff  writer,  projection  eipiipment  ai 
editing  facilities.  Trained  personnel  for  stage 
and  projection  of  presentations.  , 

RECENT      PRODUCTIONS      AND      SPONSOi 

MoTio.N  PicTiREs:  Paying  Ry  Chech;  Bank^ 
In  Action  (American  Bankers  Assn.);  ABC-f 
"66  (American  Broadcasting  Co.);  The  Revocaii 
Trust  (Metropolitan  Life  Ins.  Co.);  Xerox  i 
1966  (.\ero.\  Corp.).  Filmsthips:  More  Poi^ 
To  You;  Rattery  Power  Plus  and  Minus;  S;xt 
Sew  Rattery  Sales  (.Mobil  Oil  Co.);  The  Lif 
for  '66  (\'an  Huesen  Co.);  Match  For  Ctt 
(Lever  Bros.);  Hunt  With  Famous  Men;  Sh 
Into  True  (True  .Magazine  -  Fawcett  Public 
tions);  Managenunt  Meeting  (Fortune  Ma- 
aziiie).  I 


VPI   PRODUCTIONS,   INC. 

321   VV.  44th   Street.   Ne«    York,  N.Y. 

Phone:   (212)  JU  2-8082 

Subsidiar>   Ccmipanies:  California:  VPI  of  Cy 
ifornia.   Inc..    1515  .N.  Western  .Ave.,  Holt- 
wood    38.     (213)     466-8691.     Peck    Frit 
President;  \'P1  Films  of  California  (same» 
dress),  Don  Horter,  President;  N'Pl  of  Fl4 
ida,  44  Terracina  Ave.,  Clolden   Beach,  K 
(305)    949-4521,    Gayle    deC.unp.    Dir. 
of  Operations;  (ieorgia:  \P1  of  .Atlanta,  li. 
1140    Peachtrc-e    St.,    N.E..    Atlanta.    (40, 
873-2848.    Bart    Isbell.    Jr..    President.   \' 
of   Illinois,    Inc.,   4.50   E.    Ohio   St..   Chi. 
60611.    (312)   787-2500.  Fred  Olsen,  Pr. 
dent.   New   York:    \'P1    Films.    Inc.   .321  \ 
44th  St.,  .New-  York  City.    (212)   JU-2S'" 
Jules  Sdm-erin,  President. 


n..l( 


Organization:    1948 


Robert  Winkler;  V.P.  Exec.  Producer 
Bill    Huston.    \"./'.;    Sales    Manager 
J;unes  .\I;ushutz,  \'.  P.,  Sales  Producer 
Boger   Bothstein.   General   Manager 
Jack   (^lodtord.  \'.   P.,   I')irector 
Dick   l-"eldni;ui.   V.   P.,   Director 
.Alessio  del'iiohi.    L;ur\    Elik:uin.   ("hiik  Cn 
Ed  Kasper.   l'"r;ink  P;ipp,  (airdon  Rii;sl)\     ~ 
Weissman   —   Dinctors 
DoM.ild  SliirKn .  .\rt  Director 
l).i\i(l  (,)M.ii(l.  \'.  /'..  Chief  Cinematographi 
Akds  l-'.nk.is.  I)i>ii:ild  Sween<'\ .  Lair\   Willi.ii 

Canurami  n  H 

John   (iramaglia.   Production    Manager  " 

Services:   Production,  editing,  print  ser\-ice  «» 
storage   of   neg;ilives;   industrial   service   and  '" 
ticals.    FACiLiriEs:    I-"ilm,   slides   and   filnistrip^ 
N.Y.;   vidc(>t;ip<'   in    Illinois.   ;is   well   ,is   lilni. 
RECENT      PRODUCTIONS       AND       S  P  O  N  S  0  « 
T\'    C(>\f\ii  ii(  lAi.s    lor:    .MiiiM-11    \!(-.ils.    (,)nalil 
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BUSINESS  SCREEN  •  196 


V  P  I  PRODUCTIONS  : 

(Allen.  Anderson.  Niefield  &  Paley);  Plv- 
l'nite<l  Air   l-iiies   (N.   W.   Aver  &  Son); 

I     Bread,     \'iieri)\      (Ted     Hates,     Inc.); 

Ill  Motors  (  lienton  &  Howies,  Inc.); 
ill'.  I-'irestone.   M.irathoii  Oil    (  Hnchen  Ad- 

i;);  Chevrolet  ( C:Minphell-K\vald  Co.); 
Morris,  Kello^^'s;  Proctj'r  &  Gamble, 
,  All-State  liisurani'e,  I'niteil  Air  Lines 
i.innclt  ("(>..  Ine.);  ,\nierican  Dain,'  Assn.; 
Ailierto-Culver,  Ilotpoint,  Quaker  Oats, 
^.  Toastniaster.  (("oinpton  .\(lvertisinK. 
Halo,  Cierlier  Fo<k1s,  Cliinalene,  Kast  Ohio 

I'lieral    Tire    ( n".-\re\     .^dvcrtisini;.    Inc.); 

ii;en.  Cheinstrand.  (iillette  (Do\Ie-Dane- 
,.h.    Int.);    Krendi    7(i    ( W.    H.    Doner    & 

1(1  others. 


1'r 


ROGER   WADE   PRODUCTIONS,   INC. 
I  West  4(itli  Street,  New  York.  N.Y.  10036 
lone:  (212)  Circle  .0-3040 

1'te  of  Incorporation:    1946 
tger  Wade.  President 
fherl   Hra\ennan.   Vkt-Prc.sulciil.   Motion 

JPidiirr  Dipartiunil 
irence  Hewitt,  Sccrctanj  Production 
\Co-or(lin<itor 

irtin  J.  .Mclntyre,  Head.  Photofirapliic 
[Department 

is:  Planning;  and  production  of  live-action 

iiinated    motion    pictures,    sound    slidefilms 

,ind    tlouble    frame    fonuat).    \'u(  Graphs. 

multi-media   systems   and   materials.   Slide 

ion.    Salesmate    projjrams.    Research    and 

nnent    in    specific-application    audio-visual 

Milt    and    presentation    materials.    F.\ciL- 

Mudio;  art  department;  editing;  darkrooms; 

\     l(imm-.3.5mni    animation    stand;    special 

111  slide-film  shootinij  stands;  special  cam- 

11(1     copvint;     e(iuipmcnt;     slide-laminating 

II  lit,  m.ichiiif  shop  .iiid  electronics  shop. 

lEENT      PRODUCTIONS      AND      SPONSORS 

klifioN    Pi(  n  ni;s;    Welcome    to    the    Equiluhle 

E-liitahle  Life  .•\ssurance  Society  of  the  U.  S.); 

niLook  of  Leadership  (Savings  &  Loan  Foun- 

Lil>n):    Supermarket     Superioritij     (New    York 

Hi's):   Advertisinti    196.5    (Seagram    Distillers). 

JlJkfilms:    Unicon    (Anaconda    Wire   &    Cable 

Zil;  Alice  in  Exclusive  Brandland    (.Associated 

Wthandising  C'orp.);  Emphasis  on  Medical  Ex- 

•cincc    (Long    Island    Jewish    Hospital);    The 

ilti  of  Aurelia  (.Amsterdam  Continental  (Graphic 

E(|ipmcnt  Co.);  The  Long  Years  (Texaco  Inc.); 

rp(7  C.S.A.   (American  Express  Co.) 

ROBERT   WARNER   PRODUCTIONS 
East  7Sth  St.,  New  York,  N.Y.  10021 
hone:    (212)    RII  4-7979 
Kate  of  Orgiinization:  19.59 
lobert  Warner.  President 
SinK :k.s:  Li\e.  film  ;md  tape  programs  ;ind  com- 
iijcials.    Facilitiks:    For   every   t\pe   of   photo- 
;i|)hy,  special  effects  and  editing. 


WCD  INCORPORATED: 

Michael  M.  Stehney,  Producer,  Director 
Joel  M.  W'eismiin.  Producer,  Director 
Sehvk  Ks:  Facilities  ;md  st;iff  for  the  prodiution 
of  all  t\pes  of  motion  piitiires  including  theatri- 
cal, industrial,  documentary,  television,  educa- 
tional, governmental.  F\(  ii.itiks:  New  York:  two 
large  air-conditioned  studios,  !i"  and  35mm  tape 
recording;  camera,  lighting  and  pliotographii 
e(|uipmeiit.  Casting,  editing  and  film  stonigc. 
HolKwood;  |-"ully  e(|uippe<l  sound  stages  ;i\ail- 
.iblc    ill    I  lolK  VMioii 

RECENT      PRODUCTIONS       AND      SPONSORS 

TV  CoMMEiu:iALs  for:  Sunoco  Gasoline  (Sun 
Oil  Co.  W'm.  Est\-  Co..  Inc.);  Minute  Rice  (Gen- 
eral iMiods  Corp.  Young  &  Rubicam,  Inc.);  St. 
Joseph  Aspirin  for  Children  (Plough.  Inc./Lake- 
Spiro-Shurman,  Inc.);  General  Electric  Irons 
(Gen'I.  Elec.  Co.  Clyne  Maxon,  Inc.);  Contac 
Xasal  Mi.tt  ( .\Ienle\  &  James  L;il>oratories  Foote, 
Cone  &  Helding,  Inc.);  Kinney  Shoes  (Kinney 
Shoe  Corp.  Frank  B.  Sawdon,  Inc.);  Texaco 
(Texaco,  Inc  Benton  &  Bowles,  Inc.);  Metrecal 
Li(iuiil  Diet  (Edward  Dalton  Co./Ogilvy,  Ben- 
son &  .Mather,  Inc.);  Duncan  llines  Pancake 
Mixes  (Procter  &  Gamble  Co.  Com pt on  Adv., 
Inc.);  Lipton  Tea  (Thomas  J.  Lipton.  Inc./ 
Sulli\an.  Stauffer.  CoKvcll  &  B;i>  Ics.  Inc.);  Rem- 
ington Electric  Knife  (  Remington  Shaver  Div.  of 
Sperry  Rand  Corp.  Young  &  Rubicam,  Inc.); 
Hartford  Eire  Ins.  Group  (Hartford  Fire  Ins. 
Ciroiip  The  Marschalk  Co.,  Inc.);  Hazel  Bishop 
Spun  Satin  (Ha/el  Bishop,  Inc. /Daniel  &  Charles, 
Inc.);  Lakeside  Toys  ( Lakeside  Toys,  Inc./ Henry 
Bach  .Assoc.  Inc.);  Hamm's  Beer  (Hamm  Brew- 
ing Co.  Campbell-Mithun,  Inc.);  Pittsburgh  Na- 
tional Rank  ( Pittsburgh  Nat'l.  Bank  Ketchum, 
MacLeod  &  Grove.  Inc.);  Brioschi  Antacid  (Ceri 
belli  &  Co.  Gumbimicr-North  Co.,  Inc.);  Old 
Spice  Stick  Deodorant  (Shulton,  Inc./W'esley 
.Adv.,  Inc.);  Crazy  Foam  (Aerosol  Corp.  of 
-America  W'ellesle\  Adv.  .Assoc.  Inc.);  U.S.  Air 
Force  Recruiting  (U.S..F/MacManus,  John  & 
Adams,    Inc). 

Eli  Wheelock  Productions,  Inc. 
45  West  45tli  Street,  New  "iork,  N.Y.  10036 
Phone:  (212)  jUdson  2-0441 

(See  complete  listing  under  Willard  Pictures, 
Inc.,  New  York  City) 


% 


NEW  YORK  PRODUCERS 


,i|)ny,  special  ettect; 
ENT      PRODUCT 


MrioN   PicntKES:    Series   of   five   films    ( .Amer- 
M   Diabetes  Association ) . 


WCD,   INC. 
'fiOn  Broadwav.   New   York,   N.Y.    10019 
hone:   (212)  CI  7-1600 
Jate  of  Organization:    1957 

'iranch    Office:     C.difornia:     I02S    N.     LaBrea 
!    Ave..  Los  .Angeles  9U038.  Phone:   (213)  HO 
3-31 13.    Stewart   Gamer,    Manager 


Robert  W.  Carlisle,  President 
joni   Dunphy,   Executive  Vice-President 
jack  L.  Lemnion,  Vice-President  in  Charge  of 
\   Sales 

i\'alter  Kullberg,  Secretary-Treasurer 
lorris  D.   liehrend,  Sales  Manager 
iex  Cox.  Creative  Director,  Producer 


>h  PRODUCTION  REVIEW 


Wilding   Inc. 
405  Park  .A\cnuc,  New  York,  N.Y. 
Phone:  (212)  PLaza  9-0854 
Leo  Kreger,  Vice-President 
Robert  Kohlnist.  Prod.  Manager 
(See  complete  listing  under  C'hicago  area) 


WILLARD   PICTURES,   INC. 
45  West  45th  Street,  New  York,  N.Y.  10036 
Phone:  (212)  Jl'dson  2-04.30 
Date  of  Organization;    1932 

Studio:  (Editorial,  cutting,  projection,  record- 
ing, animation)  550  ["illh  .Avenue.  New 
York.   N.Y. 

Subsidiarv  Company:  Eli  Wheelock  Produc- 
tions, Inc.,  45  West  45th  St.,  New  York, 
N.Y.    10036.    Phone:    JUdson    2-0441    A/C 

O]  o 

John  M.  Sc|uiers.  Jr..  President 

David  ('.  Ilessev-.  Vice-President 

S.  II.  Childs,  Treasurer 

Frank  Hrittain,  Charge  -  Production  Dipt. 

Sehvic  i;s:  Inchistrial.  m<-dic;d.  educational,  sales 
and  job  training  motion  pictures  and  slidefilms; 
tr;iining  films  for  U.  S.  -Armed  Forces  and  Go\- 
nernmental  agencies;  theatricals;  television  film 
shows  and  commercials.  Fa(  ii-ities;  Mitchell  NX! 
cameras  and  camera-top  station  wagons,  portable 
generators,    field    sound    recording    instalments; 


WILLARD  PICTURES  INCORPORATED 

pioneer  in  indiistrv  techniques  and  ef|uipment; 
color  production  in  E;ist  and  South  .Americii  for 
thciitrical  producers;  animation  department;  pro- 
icclion  iiiid  cutting  rooms;  creative  st;iff. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MniioN  l'i(  n  iil.s:  Till-  Slid  and  the  Sitint  I  i  hr 
Koppcrs  Co.  Westinghouse  Intl.  lil.iw-Knox  C;o.); 
7'/ic  Flying  Sorceress  (John  Huntington);  Eregli 
(The  Babcock  and  Wilcox  Coqi. ) ;  U'/i<  rr  to 
Draw  the  Line;  llerli  Shriner;  Mixohigy;  Sound 
Trough;  Ringling  Bros,  and  Rarnum  tt  Bailey. 
other  production  services  (EastmiUi  Kodak  Co.); 
Comedy  (The  Koppcrs  Co.);  Sailing  the  Atlantic 
Alone  (Sliiirk  Bo;its ) ;  Peahody  Museum  of  Yale 
Ihiiversity  ExpiiUtion  to  Kenya  (Mrs.  William  J. 
Morden);  Project  Hope  1966  (People  to  People 
Foundation).  Contractors  to  U.  S.  Air  Force  and 
U.  S.  Navy\ 

WINIK   FILMS   CORPORATION 

1501  Broad«a>,  New  York,  New   \  ork 
Phone:  (212)  LW  4-0540 
Date  of  Organization:    1939 

Leslie  Winik.  Chairman  of  Board /Producer 

Richard   Winik.   President /Producer-Director 

Barr>    Winik,  Viee  Pres./ Producer-Director 

Esteile  Rosen,  Treasurer/ Controller 

Services;    Motion   picture  production;   librar>-  of 

sports  stock  footage,  li&w  and  color.  Facilities: 

C:reati\e  ;md  editorial  departments;  facilities  and 

eciuipment  for  Ifi  .35mm  production  in  studio  or 

on  locMtion. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MciTioN  PicTi'HEs:  Basketball  Hilites  1965  (Con- 
verse Rubber  Co.);  \eic  York  Giants  1965  (Bal- 
lantine  Beer);  .Wit'  York  Mets  1965  (Borden 
Fiirm  Products);  -Veil'  York  Jets  1965  (Rheingold 
Breweries);  Speed  a  la  Carte  (Harness  Tracks  ol 
America):  West  Point  Hilites  1965;  Baltimore 
Bullets  (General  Aniline  &  Film  C:orp.):  Eques- 
trian Ambassadors  (V.  S.  Ecpiestrian  Team); 
Sports  Highlights  of  1965  (Seagram's).  The- 
athical:  Sports  in  Action  Scries  (Paramount  Pic- 
tures); Clay-Patterson  Fight  (Allied  Arti.sLs). 


* 


SEYMOUR   ZWEIBEL  PRODUCTIONS,    INC. 
II   last  44lli  Street,  New  York.  N.Y.   I00I7 
Phone:  (212)  MUrray  Hill  2-44.50 

D;ite  of  Org;miZiition:    194S 

Se\inour  Zweibel.  President 

Susan  Wayne,  \'irc-PrcM</rii( 
Seiuices:  Production  of  35mm.  16mm  and  .Smm 
motion  pic-tures.  induslri;il  and  sales  training; 
sound  slidefilms;  .stripfilms.  slides,  flipcharts; 
slide  motion.  Facilities;  Still  studio;  sound  mo- 
tion picture  stage  inchiding  C\v..  editing  and  re- 
cording. (Sec  Gotham  Film  Productions.) 

RECENT      PRODUCTIONS       AND  SPONSORS 

Sl.lDlEll.Ms:     S.iles    series     iW.     T.  (ir.iiit     ('<).); 

Sales    Series    (J.    C.    Penney    Co.);  Sales    .Series 
(Dun  &  Bradstieet). 


Kitli    Proiliirtion    Review   Copirs 

/i»r     \eiir-iirintnd     hiiyrr     reference 

^  Extra  copies  of  this  useful  16th  Annual 
Production  Review  issue  mav  be  obtained 
from  Chicago  office  of  nublication  at  only 
S2.(K).  This  iumiial  edition  is  inchided 
(with  other  special  feature  issues)  in  all 
regular  subscriptions  at  only  S3.00  per 
vear    (domestic);    $5.00    annually,    foreign. 


n» 


NEW  YORK  STATE 


* 


Upper   New   York   State 
Metropolitan   Buffalo   Area 

ACADEMY-McLARTY   PRODUCTIONS,    INC. 
2(I-2S  MiMiii-r  Strt'tl.  Biithilo.  \.^.   14220 
Phone:   (Tlfil  ,S26-2.S0() 

Date  of  OiKaiiizatioti:    1934 
Date  of  Incorporation:   1959 

Franz  E.  Hartmann,  President 

W'ill'ani  T.  riiffortl.  Production  Manager 

Hod  Norton,  Art   Director 

George  Glennie.  Animation  Artist 

Robert  Cooiev.   Director-Editor 

Adolph  J.  Ailolfi,  Cameraman 

X'inient  Slavjn.  Electrician 

Fred  Heriiex .  Sound  Dept. 

James  J.   White.  S/;V/<    &  Filmstrip  Dept. 

Raymond  L.  Carroll.  Director  of  Pliotofiraphy 
Ser\i<:fs:  a  comprehen.sive  film  ser\ice  from 
pre-planning  (o  projection.  Specializing:  in  Ifimm 
and  3.5mm  motion  pictnre.s  for  sale.s  and  technical 
training,  public  relations,  edncation  and  go\ern- 
ment.  Complete  filmstrip  department,  ma.ss  .slide 
duplicating,  T\'  and  theater  conimericals.  Fa- 
( iLiTiKs:  .55'  .\  30'  main  .stage,  25'  x  25'  insert 
stage,  interlock  theater,  'ii-honse  art  department 
complete  with  t\pograph\  and  photostat  capa- 
bility, four  editing  rooms,  carpenter  shop.  16nim- 
35mm  Arr'flex.  Maurer.  H&H  cameras;  Houston 
crane,  Mole-Richardson  studio  lighting,  Color- 
Tran  location  lighting.  Transistorized  mixing  con- 
sole with  full  e()ualization  on  each  cliaiincl.  auto- 
matic ducker  c'rcuits,  and  noiseless  faders.  Mag- 
iias\iic  m;ister  recorder,  3  Magnasync  selsvn  in- 
terlocked dubbers,  s\nc  location  recorder,  Vi" 
i.ipe  recorders.  0.\berr\  animation  stand,  still 
department  and  darkroom,  four  music  libraries, 
two  location  (rucks. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MnrrdN  I'KTi  111.S;  CDC  and  You  ( U.  .S.  Air 
I'orce);  Trac-Star  (.National  Castings  Co.);  Off 
the  Cuff  (Parts  I,  II.  Ill);  Streamline  Sellinfi; 
Mirchandi'iinn  }»j  a  Successful  Dealer  (Carrier 
\ir  Conditioning  f  ;<>. ) ;  One  Pair  of  Cloves;  13.2 
'lud  Y(ni  (Niagra  .Mohawk  Power  Corp.);  A  Su- 
preme Opportunity  (Ridge  Tool  Co.);  Ocean- 
<>U.raphic  Prediction  Systems  (U.  S.  Navy);  A 
\eu  Look  at  Centerless  (Carborundum  Co.) ; 
the  Eillors  Miracle  Workers  (Filtors,  Inc.);  The 
Shape  of  Things  to  Come  (Steel  Founclers'  So- 
'  ietsof  America);  March  of  Materials  Technolo- 
iiy:  N'olumes  III  la  IV  (American  Society  for  Met- 
cls);  Dutch,  Italian.  French  and  Cierman  \ersions 
<  Icvile  Clinic  and  Proofmark  (Clevite  firiiphite 
Itroiize  Division.  Clevite  Corp);  Pinelt-Pak  (West 
\irgiiiia  Pulp  &  Paper). 

Si.ii)KHi..Ms:  C.eneral  Training- Advanced.  Oil-Re- 
Irigerant  MinralUin.  C.eneral-'I'raiuinfi- Advanced. 
Cleanaul  afler  liurnout;  Appliid  Electricity  - 
Sint'/c  Phase  Molors;  Applied  Electricity  -  Troh- 
Ic  shooting;  Appliid  Ehclridhj  -  Electric  M(- 
lers;   The  Eurnace  for  the  Age  of  Belter  [Jvinn 

Clarrier  Air  Condilioning  Co);  4  Seaters  to  Fan 
/'7s.  Invitation  to  the  Wodd's  Fair;  ( Moh.iwk 
\irlincs);  I9fi5  Fund  Campaign  ( I'niled  I'und  ol 
lluKalo  &  ICrie  CJounfy);  Muscles  and  Trauma; 
Sclira    and    Iris;    Cdaucoma;    Lids    and    Ailnexa 

kcNstoiie  \'iew  Co.).  TV  C:f),MMKiu:i.Aus  for: 
I  (imnninity  Savings  Bank;  Blue  f:ross  lUuc 
Shield  (Rumrill  Advertising  Agency). 

.Ml  iIk-  I'acl.s  ^'ou  Nrrd  to  Know 
■  Conci.se,  accurate  d  ita  on  lilm  pioihulion 
ources  throughout  the  world  appears  in  these 
lages.  The  l)u>er  is  invil.  1  to  preview  current 
i)ictures  made  by  listed  comp:inies;  the  nature  of 
heir  experience  is  noted  under  f  licnt  References. 


HOLLAND-WEGMAN    PRODUCTIONS,    INC. 

207  Dehiwarc  .\\cnue,  Hulfiijo.  N.^.   14202 

Phone:   (716)  853-7411 

Date  of  Organiz;iti()n:    1952 

Date  of  Incorporation:    ]9(i2 

Filward  J.  Wegmaii,  President 

Sheldon  C.    Holland.   Executive  Vice-Pr(sident 

lames   I.   Allan,   Production   Manuaer 

Paul  C;.  Ent,  Director  of  Photoiiraphy 

John  \'.  Clates,  Cinematog.rapher 

Zel)  M.  Pike,  Senior  Writer  -  Director 

Richard   Yates,   Writer-Director 

John  E.  IJjarnov,  Art  Director 

\\'iiliam    F.    Nailos,   Slud'o    Manager 

James  C.  Linnan.  Chief  Sound  Engineer 

Earl  S.  Rowell.  Lalwratory  Manager 

E.  Pete  C;asey,  Account  Executive 

Services:  Producers  of  motion  pictures  and  sound 
slidefilms  from  original  rese;nch  and  concept  to 
distribution.  Pernianent  staff  of  25  to  plan,  write 
and  produce  sales  promotion,  pid)Iic  relations, 
industrial,  educational,  fund-raising,  medical  ancJ 
scientific  films.  Producers  of  commercials  ;md 
SNiidicated  programs  for  television,  including 
stor\boards,  scripts,  animation  and  jingles.  Plan- 
ning and  production  of  national  sales  meetings 
and  programs. 

Facilities:  CompleteK-integrated  film  produc- 
tion center.  50'  .x  70'  x  34'  soinid  stage;  two 
smaller  studios  for  sound  recording  ;uul  insert 
shooting;  Ifimni  blimped  .Mitcliell.  .Arriflcx.  Auri- 
con  ;md  Maurer  cameras;  Fearless  Panoram  doll- 
ies e(iuipped  with  Worral  heads;  nnilti-channel 
magnetic  film  recording  and  mixing;  2  interlock 
screening  rooms;  two  recording  and  mixing 
rooms,  4()-seat  mixing  the;iter  ecuiipped  witli  12- 
channcl  Fairchild  mixing  console  with  equaliza- 
tion on  each  c-hamiel.  four-channel  stereo-output 
with  reverberation;  optic;d  film  recorder;  three 
Ampex  recorders  M-R  mike  boom,  Telefunken 
and  N'eum;ui  microphones;  complete  art  and  ani- 
mation facilities,  including  16nun  and  ,3.5mm 
Acme  animation  stand;  .sexen  nuisic  libraries; 
l;d)oratory  for  processing  negatixe  and  reversal, 
printing  ;ui(l  edgeniunhering. 

RECENT      PRODUCTIONS       AND      SPONSORS 

.Motion  Pk  tuhes:  All-Weallur  Carrier  Landing 
(Bell  Aerosxstems);  Tales  of  Inner  Space  (Birge 
Company);  1965  Appeal  Film  {Catholic  Chari- 
ties); Port  of  Cleveland  (Cleveland  Port  Author- 
ity); An  Even  lit  Iter  llamnurlock  (Columbus 
.McKinnoii);  Colleges  for  This  Century  Com- 
mmiit\  C;olleges  of  .New  York  State);  Tire  Build- 
ing (  Dunlop  Tire  &  Rubbei  Conip;ni\  );  Battle  of 
of  the  Century  (Fenestra);  Made  With  Precision 
((;le;ison  Works);  Rabbit  Farming  (Hounds  & 
Hunting  .Magazine);  Xalurc's  Colden  Touch 
(Kendidl  Belining  Companx);  Deep  Se;i  Dixe 
(Linde  Coiporation);  So  Second  Chance,  For 
Safety's  Sr/Ac  (Lucidol  Division  of  Walhice  & 
Ticrnan);  Impalienl  Frontier  (.Marine  Midland 
Trust  Comp;m\);  E.\eculive  Chamber  (Series  of 
3()-nu'mite  films  for  Covernor  Nelson  E.  Rocke- 
leller);  Anurican  L<iigue  .Ml  Stars  (Sports  lllus- 
tr;ite(l);  Salellilc  Communications  Station  (S\l- 
\;Mii;i  Electronic  Systems);  Plus  Dollars;  Internal 
Security;  Par  Star  Crui.sc;  An  Employment  Inter- 
view; Xerox  in  Preview  3t3  (.Xerox  Corpor;ition ) 
Si.n)i:i-ii.Ms:  Rectangular  Revolution  (Crouse- 
llinds);  Barney  Bornrighl.  Ceiling  Salesnuin  (  Nii- 
tioiiid  (Apsum  Comp:in\);  Trichtor,  Perchlor 
(Hooker  (Chemical  Corporation).  T\'  Commkh- 
ciAl.s  for:  .Marine  Midhmd  Trust  C'ompanx,; 
Comnmnity  Savings  B;nik;  Kendall  Belining  Com- 
p;ui\.  I'niled  Oil  Corpor;ilion;  Bell's  1(;.\  Food 
.Stores  Turl-Line  I,;iwn  l'"ood;  l.ini oln-Bochester 
B;mk;  LibertN  Niitional  B;nik;  Rochester  C;is  & 
Electric  Comp;in\,  Blue  Cross-Blue  Shield,  .Maple 
C;rest  J-'oods,  RicVi's  Whip  Topping. 

(^opvright    19f)f);    liilernalional    Rights    Reserx'ed. 


FRANZ   EDSON    PRODUCTIONS 

24  Grist   .Mill  Lane,  llaksitc.  New  York 

Phone:  (5 Hi)  HAmilti:n  7-2.545 

Date  of  Organization:    I9(il 

Franz  Edson,  Oivner 
Seiuicics:  Production  of  documentarx'.  techiiul 
;md  scientific  motion  pictures  and  slidefilms.  ,'io 
photographic  instrument;ition  serxices:  memo  p. 
tion,  high-speed  motion  picture,  photogrammic 
trianguhition,  ;md  data  and  instruinentutioii  ^ 
cording.  Facilities:  Production  facilities;  ci- 
eras,  lights,  sound  recording  ;uk1  editing  eqi*. 
merit.  Aninnition  stand  and  high-speed  insli. 
mcntatinn  f(iuipnieiil  i 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pic:titkes:  Classified  films  (Leesca 
Moos  Laboratories).  A-V  Presentations  fi: 
Bell  Telephone  Labonitories;  Pickering  &  C!; 
Friuikiin  N;itional  Bank;  Reeves  Instrumen; 
Pliilijis  Electronic  Instrument;  Institute  of  H:S 
i'idelitx;  Lee.sona  C^orporation;  Schweber  Elu 
tronics;   MoocK's   Inxestors  Serxice.  i 


NEW  JERSEY 

JOHN    BECK    ASSOCIATES,   INC. 

807  W.  Atlantic  Ave.,  Laurel  Springs, 
New  Jersev  08044 

Phone:   (609)  784-2500 

Date  of  Organization;   19.58 

Date  of  Incorporation:    1961 

John  ('.  Beck.  President 

Joseph  Chiar;i\allotti.  Director  of  P/iotograp; 

Ch.ules  Redner.  Recording  Director 
SEnvic:Es:    16mm   live  and  animated  motion  ^ 
ture   for   industrx ;   8mm   silent   and   sound  filn; 
slidelilnis  and  slide  presentations;   pohirized  a> 
mutions;   recordings.   Facilities:    I6miii  cameB 
and  editing  eciuipmenf;   still  photography  equ-- 
ment  and  studio;  photo  t\pe  setting  and  prodi'' 
tion  of  diazochrome  slides;  art  studio;  Slide  a- 
mation    by    means   of    polarized    light;    hot  pnS 
titles.  35inm  slide  film  stand;  oxerheiid  slide  pir 
grams;  tape  rec-ording  and  studio;  released  miis- 
library;  Technicolor  cartridge  loading  station 
RECENT      PRODUCTIONS       AND      SPONSO> 
.Motion    Pkh  ius:    Leakprooj    Pumps   Come  ' 
Age    (C^hcmpnmp   Di\ .   ('rane  ("o.);   Automat- 
Yeast    Processing     (Federal    Yeast    Corp.);    R' 
Wrapper;  Fine  Paper  Shelter;  Embosser  ( P' 
E;istern     Corp.).     Slidefilms:     CATC    Pn  ■ 
(Ameco  Corp.);  All  the  Way  With  RCA  i  H( 
Complete    Conditioning    of    Air    (.\.    M.    Hi 
Fuel  Co.). 

HENRY   CHARLES  MOTION   PICTURE  STUDIC 
Plain) ield   .\\enue.  Edison.   N.J. 
Phone:   (201)  .545-5104 
Date  of  OrgiUiization;    19.50 
D.ite  ol   Incorporation:    1961 
llciMV    C'harles.  President 
John  H.   Dunn.ichie,  Vice-President 
llciuy   I''leischer,   Secretary-Trea.turcr 
I    S  nis  .Murrax',  Accouitt  Executive 
Si;n\  It  Es:    C'olor  ;md   black  &   white  .35inm,   1< 
mm.  8nun.  motion  pictures;  lilmstrips,  slides,  sal< 
prcsent;ilions,  promotion  and  ni;iiketing  aids,  str 
pliotogi.ipln    in   color  iind   bhick  &   xvhite.  aeri* 
stills  and    motion    pictures,   intwork   ;uid    li;uniii 
;i;ds.  From  original  resciuch  ;uid  script  to  relea*' 
prints  iuul  distribution.  Motion  pictures  with  I 
eigu   l;uigu;igc  scripts  ;ind   n;nr;iti\c'S.   Music 
eflects    library.    1''ac  ilii  ies:    .Mr-conditioned   sli 
dios.    cutting   rooms,   dr;ikrooms,    oflice.    .'JO  se; 
thciiter    iind    projection    booth.    .Set    constiiictio 
and   rep;ur  shops.    Mobile  units   lor  location  pr< 
duction;    st;ige   ;uid    loc;ition    lighting   eciuipmeir 
.3.5inm.  16mm.  Smin  ciimeras,  projectors  ;ind  edit 
iiig  c(|uipinent. 
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HENRY  CHARLES   STUDIO 

fC(T      PRODUCTIONS       AND      SPONSORS 

|oT<>  Pktihks:    W'orlil  Piickaging  M<uhiiu-rij 

,   J.  Meyer  MaiiiifattiiriiiK  C^). );   Pharnui- 

Talorii'x    ( Pliarinacia   LahoratDrios   Inc.); 

ic  C.ood  Srifilihor  Award  Winiurs  (New 

-iisiiifss   Mana/iiif) ;    Dnjhiciul   Extrusion 

PVC  Pipr   (Prodex  Coqi.  I ;  Sutures  and 

:   Tviliiii<iucs    ill    Modtrii    Siiuill    Animal 

(Vetco  —  Johnson  &  Johnson  Co.) 


WILLIAM   FELD    PRODUCTIONS 
21  Sluyvesant   .\vc..   Lvndhurst,   New   Jersey 
PFiie:  (201)  933-2440 
n     of  Ornaiiization:    1962 

iin  Feld.  President 
.1  Feld,  Business  Manager 
kes.sler,  Cerd  Frost,  Art  Direction 
n:  .Meeting  pre.sentatioiis.  animated  slides, 
IS.    slide    presentations,    animation,    over- 
<le  presentations,  visual  aids.  F.\cilities: 
;i(),  cameras,  animation  stand,  etc. 
CC^T      PRODUCTIONS      AND      SPONSORS 
Im'ifai)    .Sl.lDK     I'lU-SiN  r.ATKlNs:     rrojtrt      (i") 
■lephone  Co.);  Unnamed  (Meyer  Bros.); 
(Tenatex   Corp.).    Bvsiness    Me1!:tinc;s: 
erdi  County  American  Cancer  Society.  Slidk- 
II  \     Project   '6.5    (  Hell   Telephone   Co. ) ;    May 
:'  You  (National  Newark  &  Essex);  Career 
,,     iiiities  ( L.T.I. );  Carotid  (Tenatex  Corp.). 
BoJcnos  Services:  Nonveek  Levehad  ( Car- 
ta Jl 


3. 


FIORE    FILMS 
li  MalloPN   Avenue,  Jersey  Cifv  4,  N.J. 
Pine:  (201)  HEnderson  2-4474 

e  of  OrCiiniziition:    19.51 
Bnch  Office;  .354  West  45th  Street,  New  York 

J9.  N.Y.  Phone:    (212)   DIgby  9-0845.  John 

l^riteili.  Exec,  in  charge. 
.Ajert  A.  Fiore,  Production 
J()i  A.  Critelli,  Photography  &  Sound 
Rfe  Hertel,  Dislrihution 
Nlhael  A.  Fiore,  Executive  Director 

^  .3.5mm  iuid  16mm  educational  and  doc- 
. .  public  .service  films,  l)&w  or  color. 
I  iilustry,  T\'.  public  rehitions,  religious  and 
»iii)rgiini/.ations.  Sound  slitlefilms;  animation; 
*  iimnierciaU.  F.-\(  ii.itiks:  35mm  and  16nmi 
it/k  and  eclitjig  e(|iiipm('nt.  45'  x  90'  sound 
lis 

iqNT      PRODUCTIONS       AND      SPONSORS 

JX  Pktibes:   Promoting  Edil)le  Oils   (Sirco 

t)|ic-ts.  Inc.);  Design  Specifics  (Lane  &  Younii, 

Big   League    Pitching    ( .\Iullane\    &    Co., 

Buhycarc     D'.apering      ( Riegel      Textile 

)ij);  Fretting  Easy  (Peterson  Associates,  Inc.). 


UGH   &   SUZANNE   JOHNSTON,    INC. 
Mallc>    Hoad.   I'rincetim,   New    Jersey    0.S540 
lj.jne:  (609)  924-7505 
I'te  of  Organization:   1985 
I  igh  Johnston.  Fihn  Maker 
izanne  Johnston,  /•"i7hi  Maker 
I  ices:    Design   and   production   of  educational 
<  ^pon.sored   motion   picture   films;   specialized 
ilpromotioii  and  distribution  services   ( Prince- 
itieminars)    F.-\(:ilitii;s;    .\11   necessar\    etprp- 
f|  and   facilities   for  production   and   distriliu- 
'j)f  motion  pictures. 

i^NT  PRODUCTIONS  AND  SPONSORS 
iloN  Pi(  Ti  His;  lutirjaee  ( .AmericiUi  Institute 
fieronautics  and  .\stronautics) ;  Americans 
•i  ]ungaria  ( Norman  Mackie  Copenhagen ) ; 
'[!/  Wants  to  Bat  (Children's  Hospital,  Pitts- 
'  1.  Pa.).  (New  cimipanv  —  organized  in 
•). 


PRODL'CTION  REVIEW 


LEWIS   STUDIOS,    INC. 
15  South  C.roxe  Street,  I'.ast  Orange,  N.J. 
Phone:  (201)  677-1800 
Date  of  Organization:    1947 

D.  E.  Hulfs,  President  and  Producer 
R.  F.  N'an  Derveer,  Viee-Presiih  nt,  Director- 
Producer 
.K.  C.  Burian,  Busine.s.i  Manager 
F.  A.  Stubbe.  Jr.,  Production  Manager, 
Art  &  .\riimali(m  Din  dor 
Sehvicks:  Motion  pictures,  slidefilms.  F.\(  ii.nit>: 
Creative    Dcp;irtnient;    studio;    Ifimm    iiroduclion 
C(iuipini'iit. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  A  Question  of  Water;  SP-28 
(Inteniational  Pipe  &  Cer;unics);  Ju.wt  for  Fun 
(Cascaile  Pools);  One  Ounce.  One  Hour,  One 
Life  (Independent  Oxygen  .Mfgs.  A.ssn.).  Slide- 
film:  Econo-Mist  ( Iff -Marlowe). 


ON   FILM 
33  \\'ilherspoon  Street,  Princeton,  N.J. 

Phone:  (609)  WAInut   1-7800 

Date  of  Organization;  1951 

Branch  Office  and  N.Y.  Citv  studio:  625  West 
42nd    St.,    New    York    Citv    10036.    Phone: 
(212)    LW    4-3050;    Morton    Schaps,    Vice- 
President,  Sales:  Charles  Bemant,  James  N. 
Manilla,  Industrial  Sales 
Robert   Bell.  President 
Frederick  E.  Johnston,  Jr.,  Treasurer 
Trac\    Ward,  Director  of  Research  &  Devil. 
William  J.  West,  Sr.,  Secretary 
.•Vrthur  SiKerberg,  Budget  Director 
Carlo  Arcamonc,  Harold  Phox,  Editors 
Francis  Irwin.  Finishing  &  Pri)i(  Super. 
.Mar\    1.   F'airle) ,   Lynne   Rosewood,   Producers 

Services:  Creation  and  production  of  motion  pic- 
lures,  sound  slidefilms  and  T\'  commercials  for 
industry,  government,  non-profit  orgiinizations, 
associations  antl  tele\ision.  Pulilic  rehitions,  sales 
promotion,  special  pmpo.se,  merchandising,  med- 
ical promotional  ;ind  training  films.  F'acilities: 
16mm  and  3-5min  c;uner;is,  5500  s(].  ft.  sound 
stage,  anim;ition  st;md  and  camera,  magnetic  re- 
corders, art  department,  staff  writers,  directors 
;m(l  editors. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTio.N  PiCTiHEs:  .A.\/A  ( Aiiiericiiu  .M;inagcincnt 
.A.ssociation) ;  Electric  Heating  ( Fedenil  Pacific 
Electric  Co.);  Did  You  Hear  What  I  Said?  (Dow 
Jones'  Newspaper  Fmul);  Baths  6c  Babies  (John- 
son &■  Johnson);  The  Wonderful  World  of  Zinc 
( .■\meric;m  Zinc  Institute).  TV  C:om-MEIu:ials  for: 
IS  .Steel  (BBD&O);  Post  Breakfast  Cereals 
(Benton  &  Bowles);  .'\this  Tires  (Compton); 
.Armstrong  Floor  Coverings  (BBD&O);  Johnson 
6«  Johnson  (  Y&R  ) ;  Marlite  Wall  C:overings  (Har- 
old Swink  .Advertising);  First  Penn.  B;mk  (  N.W. 
Ayer);  Pep.si-C:oIa  (BBD&O);  Nabisco  ( .McCann- 
Erickson);  Noxema  (Wm.  Estv);  .-Mcoa 
(K.M&C);  N;ibisco  (Kenyon  &  Eckha'rdt);  .M&M 
C;indies  I  Ted  Bates);  Heinz  I5arbecue  Sauce 
(KM&C);  Hood  Dairv  Products  (Kenyon  & 
Eckhardt). 

SAMUEL   L.    SCHULMAN    PRODUCTIONS,    INC. 
P.  O.  Box  1794,  Trenton,  New  Jersey 
Phone:  (609)  396-6913 

Date  of  Organization:   1929 
D;ite  of  Incorporation:  1955 
S.  L.  Schulnum,  Pnsident 
Mrs.  C.  y.  Miush.ill,  Vice-President 
Eileen   B.   Schulniiin,  Secretary-Treasurer 
Sebvk  K.s:    Complete    16   and   .3.5mm    motion    pic- 
ture productions.   Facilitie,s:    Complete  produc- 
tion fiicilities;  sound  recording;  iirt;  music;  sound 
effects;  color-corrt'i  I  prints 
RECENT      PRODUCTIONS       AND      SPONSORS 

.Motion  Pictures:  Hunt  ('ircu.s  (Hunt  Brothers); 


MID-ATLANTIC  STATES 


SCHULMAN   PRODUCTIONS: 
Afore    F(/ii    Than    a   Zoo    ( Pocono    Wild    Animal 
Farm);  lliah  Hydraulics   ( Hiab  Hydraulic  Co.); 
Village  2  (Ainizon  Corp.);  Amish  Farm  &  House 
(Ami.sh  Farm  &  House). 

district    of    COLUMBIA 


* 


CREATIVE    ARTS   STUDIO,   INC. 

S14  11  St.,   N.W.,  Washington,  D.C.   20001 

Phone:  (202)  737-0302 

Diite  of  Incorporation:    1942 

Milton  R.  Tinsley,  President 

Phillip  (;.  Arnest,  ViVr-Prc.si(/<  ii< 

Willi;im  Watson,  Trea.iurer 

William   DeLa  Nergne,   Producer  Writer 

Edward  C:.  Santelmann,  Director.  .Animation 

Louis  Bara,  Director.  Quality  Control 
SEnvK:ES:  Animation,  live  iiction,  and  still  pho- 
tography; commerciiil,  tniining,  educational  and 
informational  motion  pictures,  T\'  commercials, 
filmstrips,  slides  iind  hot  press  titles:  design,  art, 
and  production  staffs.  Facilities:  16nnn  ;ind 
■35nun  live  action  production  units,  Oxberrv  ani- 
mation st;md.  filmstrip  ;ind  title  stands,  editorial 
facilities,  film  distribution  progr;ims,  research  and 
writing  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pktires:  The  Alaska  Earthquake  - 
1964  (U.S.  Ceological  Survey  Office);  Improved 
Aircraft  Rearming;  Quality  .\ssurance  Program 
(U.S.  Navv  Department);  Fiiuling  the  Hidden 
Diabetic  ( F;irlev  Nbmning  .Associates);  Story  of 
Echo  Tivo  (C;oddard  Spiice  Flight  Center);  Tube 
Transit  (Tube  Tnmsit,  Inc.).  Slidefilms:  Sight  ' 
Sound  Training;  Felony-ln-Progress  Calls;  Search- 
ing Arrested  Persons  (International  .Association  of 
Chiefs  of  Police);  History  of  Marriott  Hot 
Shoppes  (Marriott  Hot  Shoppes);  Captioned 
Films  for  the  Deaf  (Department  of  Health,  Edu- 
cation &  Welfare);  People  Who  Seed  People 
(C  &  P  Telephone  Compimv  ) ;  Medicare  Dead- 
line (Social  Securitv  .Administriition);  Con.si<mcr.s 
Electric  yrtrf/.sYic/i  ( Rural  Elec-tric  Cooperative 
.Association).  


* 


Jerry   Fairbanks   Productions   of   Calif. 

1245  Fourth  Street,  S.W.,  E-70.5.  W  ashnglon. 

D.C;.  20024, 

Phone:  554-4S23. 

Col.  Richard  F.  IVnder  (Ret),  iii  charge. 
( See  complete  listing  under  Los  Angeles  area) 


* 


The   Jam   Handy   Organization,    Inc. 
11214  Stuart  Mill.  Oakton,  \  a. 
Phono:  (301)  Dl'  5-96S4 
Henry  W.  Walts,  in  charge 
(See  complete  listing  under   Detroit,  Michigan) 

Anthony   Lane   Film    Studios,   Inc. 
2S2S  Connecticut   Ave..   N.W..  Washington. 

DC. 
Phone:  (301)  332-7617 
Liiwrence  CIriswold,  in  charge 
(See  complete  listing  under  Minneapolis.) 


Mattco    Associates,  Inc. 
8400  ^^iscon^in  Ave..  Washington,  D.C.  20014 
Phone:  (301)  656-5240 
Lowr>-  N.  Coe.  Jr.,  Clifford  Peacock,  V.  P.'.v 
(See  complete  listing  under  Chicago  area) 
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DISTRICT  OF  COLUMBIA 

i 

BYRON   MORGAN   ASSOCIATES,    INC. 

1(132 -.i.ird     Sirti-t.     N.W.,     W  ;i.shiii-;lon.     U.C.'. 

20007 
Phone:   (202)  ;J:J.}-5155 
Date  of  Organization:   1961;  Inc.   1965 
Associated    wifli:    Gotliam    Rhodes    Ltd.     4.5 

Rockefeller  Plaza,  New  York,  N.Y. 
Bntoii  Morgan,  Writir-Dircctor-Producer 
Toin    Lazzarino.  Writcr-Dircctor-Produccr 
N'iiicent  Don«liert\.  Sales  Maiwfiir 
Patricia  Morgan,  Director 
Eugene    Riihacky,    H.S.,    PhD.,    Life    Scicmrs 

Consultant 
Lois  Karasik,  NASSF,  NEA,  Educational 

Consultant 
Walter  Hering,  .NASA,  Pub.  Affairs.  Space 

Photography  Consultant 
John  Rosen  berry,  NASA.  Space  Sciences,  Space 

Sciences  Consultant 
John  .Norton.  .-MleglienN    .Airlines. 
Aviation  Consultant 
Sebvice,s:    .Motion   pictnie   writing,   direction    .uk! 
production   for   government,   edncation.    industry, 
public   relations,   tv   and   entertainment   indu.str\ ! 
Consultation,    slidefilm,     live    presentations    and 
stage  shows  for  education,   public   relations   and 
entertaiimient. 

RECENT      PRODUCTIONS      AND       SPONSORS 

MoTio.N-  Picn-KKs:  The  Secondary  School  Princi- 
pal, series  (National  Association  of  Secondar\ 
School  Principals,  NEA);  Hurricane  Penetrations 
(MX  10122).  (U.S.  Navv);  The  Georgetown 
lear  (Ceorgetown  Universitv);  I6//1  of  Decem- 
ber -  The  Story  of  The  Battle  of  The  Bulge 
(Columbia  Pictures  release):  The  World  Was 
There;  Ariel;  Project  X-15;  Manned  Flight  Re- 
port '63;  Project  Apollo;  The  Shape  of  Things  to 
Come  (NASA). 


MRC   Films 
(A   Div.   of  McLaughlin   Research   Corp.) 
1110  Thirteenth  St.,   N.W..   Washington.   D.C. 
Phone:  (202)  Slerling  3-0986 
(See  complete  listing  under  New  York  City) 


NORWOOD   STUDIOS,   INC. 

926  .New  Jersev  Avenue,   N.W.,   \\  ashington, 
D.C.  20001 

Phone:  (202)  District  7-2992 

Date  of  Organization:  1951 

Philip  Martin,  President 

I'homas  II.  linrrowes.  Vice  President,  Treas. 

Irarik   .Nastitk.  Vice  President,  Secretary 

Werner  Schumann.  Vice  Pres.,  Production 

Lewis  iJaer,  Vice  President,  Producer  Covern- 
inenl  Projects 

Halph   Collctt,    Vice   President.    Dirirlur   of 
Xonroixl  h'ilnis 

l'inckne>    Ri<l«ell,   Director  of  Photography 

v.  Buddy  Hcniro,  Asst.,  Production  Dept. 

Harold  K.  Lockwood,  Director  of  Aniniatiiin 

\\illiam  Sturm,  Dint  tor  of  Graphics  Dept. 

Mike  Hitler,  i.ditcrial  Dept. 

I'hil  SpieiJer,  Sound  Di  pt. 

Robert  Peterson,  f.'ri;»  Department 
Sr.nvi(  Ks:  f;omplete  production,  including  script 
writing,  story  board,  sound  recording,  animation, 
editorial,  original  music,  set  design  ;ind  constnic- 
tion,  photograph,  promotion.  adv«-rtising,  dis- 
tribution. I'ilms  for  science,  govermnent,  indus- 
try, lalxir,  educ;itional,  medicine,  and  religion,  for 
theatrical,  non-theatrical,  and  T\'  use.  Also  slidi"- 
films.  Fac  ILITIKS:  Sound  stage;  16mm  and  35nmi 
Mitchell,  Arrifle.x  and  Cine  Speci;d  c;imeras.    16- 


NORWOOD  STUDIOS  INCORPORATED  : 

mm  and  35ium  projection.  I6mrn  and  35mm 
Moviolas,  Ampe.\  and  Magnas\nc  recorders.  Ox- 
berr\-  animation  equipment,  lighting,  grip,  gener- 
ator and  transportation  e<iuipnient.  Screening 
room;  tluMter  projection  room,  editing  rooms; 
sound  .md  music  libraries.  Film  storage  capacitv 
of  2-4,()()(),()()0  feet. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Picti'hks;  Price  of  Liberty;  How  To 
Succeed  Without  Reinventing  the  Wheel  (De- 
partment of  Defense);  Oral  Hygiene  Counseling; 
Congressional  Briefing  ( L'.S.  .Army);  Shipboard 
Maintenance;  Flight  Surgeon  in  Accident  Investi- 
gation; Xavy  Pr(n:isioning  Procedures;  Personnel 
Hazards  and  Safety;  Radio  Frequency  Calcula- 
tion and  Measurement;  Compartment.  \'alve  and 
Fitting  .Numbering  (I'.S.  .Navy);  Tactical  Air 
Control  Party;  Gateway  to  the  Sky;  Air  Power 
and  the  .Man;  Zero  Defects;  Systems  Data  Man- 
agement;  First  On  Target;  .A-28  Camera  Mount; 
Sick  Leave  Use  and  Abuse;  473-L  Concept; 
Bomb  Damaged  Runway  Repairs;  Jet  Perfortii- 
ance  Data  (USAF);  Defense  Documentatiou 
Center  (Defense  SuppK'  Agenc\);  Historical 
Origins  of  iVASA;  Accomi>li.shments  —  1965 
(NASA);  Spotlight  on  Recovery  (F.\A):  Tin- 
Master  Plan  to  Prevent  Traffic  Accidents  (Bureau 
of  Public  Roads);  Hearings-USCCR  (U.S.  Com- 
ini.ssion  of  Civil  Rights);  Stay  Alert  and  Stay 
Alive;  Burglary  Investigation;  Interview  Tech- 
niques; Police  Records;  Riot  Film  (FBI);  You. 
YiHirself.  Inc.  (Bureau  of  N;itional  .Affairs);  Men 
and  Mobility  { .American  Orthotics  and  Prosthetics 
.Assn.);  Shooting  Safety;  Guns  in  Your  Home; 
ing  (National  Rifle  Association).  Sliukkilm: 
Police  Conduit  Firing  (National  Rifle  .Associa- 
tion). Slidkfilm:  Political  Slidefilms  HI  (Team- 
sters Union).  TV  CoMMKUCiAL.s  for:  Bonanza 
(John   K.   Ilorton  A.ssoc);   Nat'l.   Wildlife  Assn. 


PARAGON   PRODUCTIONS 
2930  M  Street,  N.W  ..  W  asliington,  D.C.  20007 
Phone:  (202)  333-3252 
Date  of  Orgiuiizatioii:   1956 

VVm.  B.  II.   Legg.  Jr.,  President-Exec.  Prod. 
Frances  R.  Millington,  Production  Dir. 
Ron  Dziekonski,  Dir(  ctor  of  Photography 
Sharon  Farr,  Art  tk  .\nimation  Director 
Barbara  R.   Blair,  Writer-Script  Editor 

Services:  Educational,  industrial,  iiilorin.itional, 
technicid  and  commerci;d  1 6mm  motion  jMcture 
production,  television  commercials;  FokvMo- 
Tio\,  amination,  li\e  iiction.  Facilities:  Facili- 
ties for  16nim  motion  picture  and  tele\isi()n  com- 
incrrial   pniilnclioris. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MorioN  PicTUHES:  Your  Partner  in  Progre.ts 
(Building  Research  Institute);  Wiring  for  Today 
&  Tonwrrow  (National  Electrical  C:ontr;ictors 
.Assn.);  Know  Your  Worth  ( N;itional  Societ\  ol 
Public  Accountants);  Orbit  Wind  (  Flectro-NIech 
Industries.  Inc.);  Corn  Crih  A  Go  Go  (Corn  In- 
dustries Resciirch  Foundation);  Convention  Greet- 
ing; Your  .\s.\ocialion  .\t  Work  (Natl.  .Assn.  of 
Plnmbing-I leafing  Cooling  Contractors);  Space 
Feeding  -  images  of  Man;  Underse;i  Phenomena 
(U.S.  Civil  Service  Commi.ssion ) ;  .\niuial  Prinno- 
tion  Review  (.Natl.  Assn.  of  Bedding  Nbmuf.ic- 
turers).  T\'  C:ommeiic  iai.s  for:  Rock\  ille  I'ord 
(Doug  Baile\  .Adveriising) ;  Norihern  Virgini.i 
Board  of  Realtors  (Doug  Baile\'  Advertising); 
Br:m(lon  of  Leesburg  ( .Abriimson-IIinnnelfarb 
Advertising);  S.  Klein  Dept.  Store  (.Abr.unson 
Advertising);  (Menuillow  Carden  .Apartments. 
Shoe  (;i;mt  ( .Abramson-I  limmelf;ub  .Adv<'rtising) ; 
Mot  Shoppes  (Potomac  .Advertising);  N'ineent  et 
X'incent  (  i-"reeman  .Advertising);  Rill  Page  Poii- 
tiac,  llersoii's  8th  &  O  (  Denniberg  .Advertising); 
Corn  Drying  (Ciorii  Industries  Resc.uih  l'"ound.i- 
tion  -  U.S.  Dept.  of  Auricultiue) ;  .Mazor  .M;isler- 
piece  l''urnilure  (Sl;mle\  House  .Assoc);  Colum- 
bia Lighlhouse  for  llic  Blind. 


POTOMAC   FILMS,   INC. 
2214  .M  Street,  N.W.,  Washington,  D.C.  JOj; 
Phone:  (202)  337-5669  I    | 

Date  of  Incorjwration:    1959 
.Nicholas  C.  Read,  President 
Mari.m  B.  Sh.mk,  Secret ary-Trea.sttrer 
Arthur  fhibb.ird,  CPA,  Vice  President 
Skiuk  i;s:    Documentary    and    educational  .tnj 
16  35mm.  color,  bhick  &  white:  souiidslidellm; 
and   filmstrips.   Facilities:    Offices,  studio.klit 
n\g  f.icilities.  "; 

RECENT       PRODUCTIONS       AND       SPON'!)*! 
-MorioN    Pktihis:    \ine    Months   to   Gel 
(North    Carolina    St;ite    Bo;ird    of    Health 
Task   We  Face    (.National   Ciommissioii  01 
munitx   Health  .Sei-\ice).  Slidefilms:  77m  -• 
//(/(/   Story.   2  others    ( National   Commissio  oi 
Coimnunitv    Health  Services).  I 


* 


Carl  Ragsdale  Associates,  Inc. 
10.32— 3.ird    Street.    N.W  ..    W  iushingtoii,  ».C 

20007  I 

Phone:  (202)  333-6767 
Hardy  Glenn,  Executive  Producer,  in  chae 
(See  complete  listing  under  New  York  Ci{) 


* 


Sun  Dial  Films  ; 

1032  33rd  St.,  N.W  .,  Washington.  D.C.  JDOi 
Phone:  (202)  333-6767 

Carl  A'.  Ragsdale.  President  1 

Hard\  Glenn.  Executive  Producer,  in  chaip 
( See  complete  listing  under  New  York  Cil>  1 


LOGOS   LTD. 

3620  S.  27th  Street,  Arlington,  \"a. 
Phone:  671-1.300 

Date  ol  Orgiinization:  1961 
.Marvin  E.  Singleton,  Jr.,  President 
.M.  E.  Chanev,  Vice  Pres.  &  Gen.  Mgr. 
Charles  F.   Rilev .  Vice-President.  Operatic^ 
F.   B.   Thomp.son,   Vice-Pre.mlent.  Engineini 
Sekvices:  Color  and  b&w  mobile  viedotape  iit.<L 
Complete  color  and  li&w  T\'  studios.  Tape  1    ' 
transfer  service,  color  and  b&w.   16mm  or 

RECENT       PRODUCTIONS       AND      SPONS«$ 

MoiioN  Pi(Tiiu;.s:  .\7'7.  Football  C/i<;m/>i<"  ■'" 
I  CBS  Sports);  State  of  Union  Mes.wge 
News);  Pope  Vi.sit  (NBC:  Network);  i  . 
Launch  (.AB('  Network).  Viedotape  Fboc- 
TioNs:  Lake  Placid  Ski  Meet  (NBC  Spo;): 
Camp   Kilmer  O.E.O.  Job  Corps   (NET);  hie 

Mesta's    Wa.shington;    Jack    Thunder     (Le^ 

Ltd.);  Tape  film  Thansfeu:  Social  S( 
Amendnwnts  (Office  of  Social  Security).  • 
CoMMEHciALs  (tape)  for:  National  Beer;  .R. 
Filbert's  ( LewRon  Ltd.);  Cloveriand  F" 
(Henry  J.  Patz  Agency);  .Schmidts  Beer 
Bates  &  Co.);  Fr;uiklin  Sugar  (Lewis  &  C.n  i" 
.Agency);    Lst   Federal   .Savings    (Henry  J.   Kif- 


Soiind  Advice  for  the  Film  Hiiyn 

•,'••  .A  careful  stud\  of  the  prospective  pro 
duier's  listing  te.\l  is  a  prcre(|uisite  to  fil" 
bnving.  See  the  pictures  listed  h\  the  mm 
pan\  ;  note  the  nature  of  client  reference- 
And  if  the  prospective  producer  isn't  listci 
in  these  pages  vLsit  his  facilities;  meet  p<'i 
manent  staff  personnel  and  \iew  lurren 
pictures  identified   as  his  own   production- 
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BUSINESS  SCREEN  •  lW 


MARYLAND 

HLLMARK   FILMS   &    RECORDINGS,    INC. 
1  I  E.  North  Am-.,   Haltimorc-.   Mel.  2121.) 
Pme:  (301)  \l-.  T-.J.iHi 
I  If  of  Incorporation:  1960 
.\xwell  Brecher.  President 
liitrice  Oaiitt-r.  Via  -President 
Bniest  BarjitT  Jr..  .Ar(  &  Aniintition 
(i^ineth  .Sniiji'uski,  Editor 
s  MilLs.  "iound  Dept. 

i,s:     Motion     pictures,     sound     slidefilms, 

■  I  .i.iplis.     kinescopes,     air     checks,     medical 

■ii;    lilnis,     T\'     commercials.     F.\(:ilitii;s: 

Mope   camera,    sound    stage,    3.5   &    16mm 

I,   Bell   &    Howell,    Arriflex    cameras,    edi- 

.Kjnis,    Moviolas,    16  &   .3.5mm    projection. 

Kin   stand,    16mm   s\iic   &    '4"    Ranger   re- 

corrs.  Puppet  stage,   loiation   truck. 

tr     NT      PRODUCTIONS       AND      SPONSORS 

\   PK"n.'HEs:    C.ood  Seifihbors    (W'hitman- 

.rdt  Co.);   Space  Revii'tc    (Martin   Mariet- 

ro  Defects  (Bendix  Radio  Div.);  Penn.stjl- 

Hterxtatc  Shoulder  (Chevron  Asphalt  Com- 

Will  O'  The  Wish   (Community  Chest  - 

;  .\ppeal). 

I  MIINER-FENWICK,   INC. 

:|jO  Liberty    Height-.,    Baltimore,,    Md.    21215 

tone:  (301)  664-4221 

I|te  of  Incorporation:    19.56 

{.in  M.  .Milner,  President 

Ibert  T.  Fenwick,  Vice-President 

I  ward  F.  Hopper,  General  Manager 

is:  Scripts,  stor\ boards,  live  photography, 

;:un,  industrial  exhibits,  sales  presentations, 

idiig,  opticals.  Facilities:  Sound  stage,  mobile 
tiii)  van  with  .MoNioIa  dolly,  16-3.5mm  equip- 
net  live  &  animation  optical  camera,  360° 
ini|ition  stand.  .\1!  services  and  equipment  for 

!ipNT  PRODUCTIONS  AND  SPONSORS 
ilfiox  Pi(:tihe,s:  Searchers  for  Tomorrow  (Bal- 
in^e  Gas  &  Elec.  Co.);  A  Leader  of  Men  (U.S. 
iljie  Corps);  Supphj  Overhaul  (U.S.  Navy); 
'•FtlA  —  Ground  Electronics  Engineering,  In- 
lailinn  Agency   (U.S.   Air  Force);   Sonar  Test 

'II    ( Westinghouse   Elec.   Corp.);    Cardiac- 

itheterization  (American  Heart  Assn.); 
■li  Defense  at  Port  Facilities  ( Maritime 
Idjin.);  First  of  the  Space  People  (XASA- 
i<»lard  Spac-e  Flight  Center).  TV  Commehcials 
nt^News-.^merican;   National  Beer;  San  Ciorgio 

t-   (W.B.   Doner  &  Co.);   Richbrau   Beer; 

.1  Electric  Power  Co.;  North  Carolina  Na- 
luj.l  Bank  (Cargill,  \\'ilson  &  Acree,  Inc.); 
laain  C^o-Co  Peamit  Butter;  C.  F.  Sauer  Co. 
lier  N'eal  Battie  &  Lindsay,  Inc.). 

^NUMENTAL    FILMS    &    RECORDINGS,    INC. 

•••3  Mar>  land   A\enue,   Ballimiire,   .Maryland 
Jionc:  (301)  C.H  3-2.549 

ate  of  Organization:  1950 

'hn  I).  .\'Heni,  President  &  Producer 

emoii  Spedden,  Vice-President 
Wilbur  Taylor,  Secretary 

enneth  Resnick.  Editorial  Chief 
iiithrine  A.  Boyce,  Animation  Dir. 
'ottie  Ayers,  Artist  &  Animator 
|.irding  Roberts,  Camera  Technician 

Jomian  \'ogel.  Camera  Technician 
.ICES:  Scripting,  motion  picture  services,  edi- 
oi.I  services,  sound  recording,  narration  and 
Se,  music  sound  effects,  slidefilms,  slides,  TV 
(^mercials,  industrial,  commercial  and  educa- 
i'jd  films,  sound  recordings.  Facilities:  Sound 
ijios;  motion  picture  shooting  stage;  animation 
f^d,  BNC  Mitchell,  Arriflex,  B  &  H,  Auricon 
aeras;  Cine  specials,  dollies;  blimps;  stage  and 
'ition  lighting,  art  department;  recording  stu- 
iijvnth  interlock  projection;  Ampex  stereo  con- 
cj  and  allied  recording  equipment. 


MONUMENTAL   FILMS  &   RECORDINGS  : 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  Amver  (U.S.  Coast  (iiKird); 
Spar,  a  Vessel  for  Acoustic  Research:  Retractable 
Sose  Fairing  {U.S.  .Naval  Ordnance  Lob.); 
Courtesy  in  the  Service:  International  Operations 
for  European  Theater  ( L'.S.  Treasnrx  Depart- 
ment —  Internal  Revenue). 

SCREEN    PRESENTATIONS,   INC. 

10.524   Uetrick   .\\enue,   KensinntDU,    Marvland 

Phone:  946-17T0 

Date  of  Organization:  1964 

C.  David  Cerber,  President 

Herbert  .\we,  Vice-President 

Jeanne  .M.  Cerber,  Secretarij-T reastirer 
Sekvices:  .Motion  Pictures,  slide  films,  TV  spots, 
live  and  animated.  Script  writing  services.  Facil- 
ities: Creative  dep;irtment  for  writing  ami  direc- 
tion; editorial  rooms  for  both  16mm  and  35mni; 
screening  theater  for  interlock  projection;  16  ami 
.3.5mm  camera  and  production  equipment,  field 
recording  equipment  for  location  sound  work; 
animation  facility  with  ()\bcrr\  stand. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  Threat  and  Countertlireat 
(U.S.  Army's  Harry  Diamond  Lab);  International 
Indian  Ocean  Expedition  (National  Science 
Foundation ) ;  Progress  in  All  Weather  Flying 
(FAA);  Refractory  Brick  Pressing  ( Birdsboro 
Corporation);  Atomic  Absorption  Spectrometry 
(Jarrell-AshCo.). 


VIRGINIA 


STUART   FINLEY,    INCORPORATED 
342S  Mansfield  Road.  Falls  Church.  \  a.  22041 
Phone:  (703)  48 1 -7700 
Date  of  Organization:   19.55;  Inc.:   1966 
Stuart  Finley,  President  and  Producer 
Margaret  Finley,  Secretary 
Theodore  Jones,  Director  and  F.ditor- 

Photographer 
Ralph  Burgin,  Writer 
Services:  Motion  picture  production;  television 
film  and  spot  production;  film-public  relations 
services;  film  distribution.  Facilities:  no  data. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pktihes:  Potomac  Concept  ^l)(■p.lIt- 
meiit  of  Interior);  The  Renaissance  of  a  River 
(Susquehanna  .Advisorv'  Committee);  The  Invest- 
ment (  L'nited  Civers  Fund  ) ;  Oops  ( Ohio  River 
Valley  Water  Sanitation  C^oinm.);  Where  in  the 
World:  The  \ew  River  (  Kimberly-Chirk  Corp.); 
Time  is  for  Taking  (  Northern  N'irginia  -Xs.sociation 
for  Retardetl  Children).  TV  Commehculs  for: 
National  Capital  Downtown  Committee,  Inc. 


HAYCOX    PHOTORAMIC,    INC. 
1.531   Karly  Street.   Ncriolk.   \  a.  2.3.502 
Phone:  (703)  S.55-I91I 
Date  of  Organization:    19.56 
George  Banks  Haycox,  President 
Robert  \'.  Fischbeck,  Vice-President 
James  F..  M;ivs,  Director  of  Scripts 
Ernie   B.   Hand)lin.   Dir.,    Motion   Picture   Die. 
W.  L.  Dove,  Production  Manager 
Maurice  Jackson,  Cmdr.  I'. S.N.  Ret., 

Medieal-Sciintific  Divisiim 
Shirlev-  P;irks,  Editorial  Dept. 
Charles  Wnable,  First  Cameraman 
Jo.seph  C.  Cando.  Sound  Engineer 
Jo.seph  .Mclntire,  Motion  Picture  Proces.sing 
Services:    Complete   motion    picture    production 
services;   storvboards  and  script  writing,  set  de- 


MID-ATLANTIC  STATES 


HAYCOX   PHOTORAMIC,   INC  . 

sign,  ;irt  and  animation,  1 6mm  and  35mm  pro- 
duction, casting,  music  .selection  and  sound  re- 
cording, editorial  service  and  special  effects. 
Slidcfilm  design  and  prtKluctictn.  Motion  pictures 
for  sales,  training,  puolic  information,  T\',  medi- 
cal research  and  instniction.  Fa(  iLlTlt-s:  Efiuip- 
ped  sound  stage,  16mni  and  35mm  cameras,  loca- 
tion lighting  and  sound  recording  equipment, 
mobile  capabilities.  16mm  and  .3.5mm  animation 
stand  and  creative  art  facilities.  Editing,  sound 
recoriling,  music  selection,  screening  and  confer- 
ence rooms.  .Specialized  equipment  for  medical 
and  sientific  photographv .  16mm  lAvv  reversal 
processing.  I'ull  n)l(ir  and  lAu  still  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictirrs:  A  Vacation  That  Paid  (F.S. 
Royster  Guano  Co.);  Physiographic  Studies  — 
i'irst  Annual  Report  (Dr.  A.  L.  Marfone);  Nep- 
tune Hi  I  Ales  (.Norfolk  Professional  Sports,  Inc.); 
Chordec  Without  Itypos-jmdias:  Partial  Sephrec- 
tomy:  Radical  Metacarpal  Arthoplasty  (Eaton 
Lalior;itories  —  a  Division  of  .Norwich  Pharm;i- 
centical  Company);  Mr.  Aliens  Rose  Garden 
(Smith  Douglass  Co.  —  a  Division  of  the  Borden 
Chemical  C'ompany);  Space  Station  Research; 
Production  Services:  Photography  For  The 
Manned  Spacecraft  Center  (The  National  .Aero- 
nautics and  Space  .Administration);  Sound  of 
Voices  (revision)  (l'nited  Communities  Fund); 
For  the  Love  of  Children  (  North  (Carolina  De- 
partment of  Public  Welfare.  (;hild  Welfare  Divi- 
sion). Slidefilm:  Cent  rex  (The  Chesapeake  and 
Potomac  Telephone  Companv);  The  Public 
Works  Story  (City  of  Norfolk.  X'irginia);  Build- 
ing A  Sew  Xorfolk  ( Norfolk  Redevelopment  and 
Housing  .Authority).  T\'  Commercials  for:  .At- 
lantic National  Advertising;  Cargil,  W'il.son  Acree 
.Advertising  Major  and  Bie  Advertising.; 


TV  &   MOTION    PICTURE 
PRODUCTIONS,    INC. 
707  Dawn  Street,  P.O.  Bov  2-L,  Richmond,  \  a. 
Phone:  (703)  643-4444 
Date  of  Organization;    19.5.5 
Chesley  W.  Richey,  President 
Edward   B.  Johnson,   Secretary-Treasurer 
William  M.  Livingston.  Dir.  Motion  Pictures 
Robert  E.  Schrader,  A.sst.  Cimnuilographcr 
Sam  H.  West,  Director  of  Still  Photography 
Wendell  O.  Dean,  Sales  Manager 
Servic  us:  Industrial,  public  relations,  stockholder 
relations,    advertising,   training   and    sjiorts   films, 
sound  slidefilms,  slide  presentations;  T\'  cxjmmer- 
cials;  T\'  newsclips.  Facilitiej;:   I6mm  l)&w  lab- 
oratorv';    color   printing;    editing,    air   conditioned 
stage;  lights  and  complete  sound  system. 
RECENT      PRODUCTIONS       AND      SPONSORS 
Moiios  l'i(  II  Ills:  .\luininutn  Piprlim    (Revnolds 
Metals    Co.);    .A    f:/ii/</    is    Crying:    Berlin    Wall 
(Christian  Childreiis  Fund);  Orjihans  of  Greece: 
Randolph  Macon  (N.B.C.);  Hardee  Party  (Har- 
dee Hamburger);  Flame  Scanning  (VEPC.O). 


PENNSYLVANIA 

Metropolitan    Philadelphia 

CALVIN-DE  FRENES  CORPORATION 
1909   Bullonwnod   Street,   Philadelphia.   Pa. 

1 9 1 30 
Phone:  (213)  563-1686 

Date  of  Organization:  1916 
Date  of  Reincorporation:  196.3 
Christian  S.  Bauer.  President 
Stephen  -A.  Ciechon,  Vice-President 
Paul  .A.  Liteckv-.  Production  Manager 
Ward  .M.  F'rench,  Marketing  Director 


\i  PRODUCTION   REVIEW 
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MID-ATLANTIC  STATES 


CALVIN-DE  FRENES  CORPORATION  : 

Iltiirv   I).  MtKcf.  Art  &  Aiiinidtiim  Director 

Rolu'rt  H.  (N)lloiii.  Siniiul  Eiiniiuir 

Kilward  H.  M.igiiire,  Eqiiiiiinrnt  Riutdl  A-^i  iit 

Lab  .Srm'cr.v  Super. 
Joliii  Hticlciiri-itl).  Srnicr  Director 
John  (ioraj.  Plant  Manager 
Jack  Polito,  Special  Effects 
SEuyjCKs:  Cdinpletf  motion  pitlme  ami  slidelilni 
prodnctiou  from  script  to  iiiiislicd  lilm.  Specialists 
in  the  pnuhiction  of  motivation.  TV  and  trainini; 
fihus  for  hnsiness,  assoeiations  and  (government 
agencies.  16mm  and  35n)ni  services  and  hihora- 
tor\  facilities  for  proihicers.  nni\ersities  and  in- 
dustrial pliotonraphic  departments.  Facilitiks: 
Three-storx  hnilclinn  desijined  exclnsi\el\-  for 
motion  pictnre  proihiction  and  ser\iees.  fit)  x  W) 
X  20  sonnd  sta«e.  Art  and  animation  dept..  two 
animation  stands,  ineliidinu  ()xl)err\ ;  special 
effects  dept.;  complete  location  eciuipmciU  for 
sound  or  silent  16mm  and  35mm  color  and  Ij&w 
production;  new  .sound  studios  with  five  3.5mm 
magnetic  or  opticid  \\C.\  sound  channels,  four 
16nun  magnetic  channels,  Hiinm  optical  eijuip- 
ment.  '4"  magnetic  original  recording  and  tr;ms- 
fer  cliaruiels;  five  editorial  rooms;  music  lihrarv ; 
film  storage  vault;  16mm  and  35mni  i)rocessiiig 
lalx)r;itor\ ;  carpenter  and  m;ichinc  shop. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Mcnio.N  run  lujs:  TSLSAMi:  (L'.,S.  Coast  & 
C;eodetic  .Survey);  The  Golden  West:  U.S.A. 
(United  States  Travel  Ser\ice);  Triangle  of  Qual- 
ity: The  Partner  (New  Holland  .Machine  Co.); 
First  Aid  I- or  Shock;  Operative  Dentistn/;  Edu- 
cational Opportunities  in  the  U.S.  Marine  Corps: 
Cross  St  rvicinfi  of  Aircraft:  Caseous  Oxygen  and 
Xitrogen  Charging  of  Suhnuirines  (U.S.  Navv). 
Slii)i:i-ii,.\is:  Several  for  Honexwell.  Inc.  T\' 
CloMMKHCi.Aus  for:  Hanover  Food  Products  ( Rin- 
gold  Kalish  Co.);  Hero  Hand  Cleanser  (Hibas- 
Redlord.   Inc.). 


Close   Productions 
114  .N.  Wavne  Avenue,  \\  avne.  Pa.   I90S7 

I  Sec   ciiMipli-lc   lisliriu   under    I'loiida) 

CORNELL   VISUAL   AIDS   COMPANY 

tiMKi   Market   St..    Upper  Darby,  Pennsylvania 
liiO.S2 

Phone:  (215)  JA  8-5494 

Date  of  Organization:    1958 

Lawrence  W.  Cornell,  Oicner 

r.  Walter  Parker,  Art  Director 

Honald  A.  Parker,  Photogra])hy 

.Ann  E.  DeUeon,  Sales 

Ikrnard  Schreiber,  Sahs 

I'rancis  M.  .Matys,  Sound  Recording 
M.i(Vi(  i;s:  Audio-visual  presentations:  slides,  film- 
strips,  sound  slide-films,  associated  promotional 
literature,  sales  ;uid  service.  Fa(  n.niKs:  Scrij)! 
writing,  art,  studio  photography,  souncl  recording 
studio  and  facilities  for  multiple  voices  in  mon- 
aural and  stereo. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Si  11)1  1  n. MS:  An  ),,u  Really  Riady}"  (Lvcouiini; 
Div.  ANCO  Corp.);  MarhetAir  Service  (Trans 
XVorld  Airlines.  Inc.);  Principles  &  Practice  of 
Cood  Steam  Tra/jping  (Yarway  Corp.);  1965 
Dealers  Meeting  (S.m  Oil  Co.);  Fire-Flex  Fin 
Hose  (Goodall  Rubbci  'ompany). 

INDEPENDENc      FILMS,    INC. 
40:t<   Walniil   SI.,   I'liila      Iphia.  Pa.    I9I04 
Phone:  (215)  H.Xriiig  2-2!.  in 
Dale  of  Organi/ation:    1956 
John  E.  De  Frenes.  President 
Maria  V.   De  Frenes,  Sccretary-'l  n  ii.\urer 
Marvin  Grabosky,  Director  of  Sales 
Fred  Snore,  Editor 
f^lement  Scordinr),  Sound  Chief 


INDEPENDENCE  FILMS  : 
Siauif i:s:  Script  writing,  live-action  production, 
editing,  music  recording,  .set  building,  T\'  sales 
promotion,  public  relations  and  training  films. 
Facilitiks:  30  x  t^O  Sound  stage;  20  x  35  Sound 
stage  modern  nuisic  libraries;  16mm  &  35  mm 
interlock  projection;  .sound  effects  library;  16mni 
&  35mm  camera  etiuipment;  lighting  eciuipment; 
complete  editing  facilities 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pktchi-s:  Modtni  Heal  ireating  .Mdli- 
ods  (Leeds  &  \orthup  C;o.);  The  Snacks  Explo- 
sion ( Hachmaii-Jacks  C^o.);  Mus'.c  Theru))y  for 
Handicapped:  P,f  Paf  Poultry:  The  Three  Rears 
(Dr.  Paul  .Nordoff);  Induslricd  Strip  -  1966; 
Heavy  Duty  Meeting  (Ra\bestos  Manhattan 
Inc.).  T\'  Spots  for:  Albert  Law;  City  of  Phila- 
del]ihia:  flimhels;  Lits;  Sew  Eas\ . 


RALPH   LOPATIN   PRODUCTIONS,   INC. 

172S  Cherry  St.,  Philadelphia  3,  Pa. 

Phone:  (215)  LOcust  8-6644 

Date  ot  Organization ;   1938 

Ralph  Lopatin,  President 

Cieorge  .\f.  Adams,  Vice-President 

Mich  lel  Lexaiiios,  Jr.,  Vice-President 

Robert  A.  W'olber,  Vice-President,  C.en.  Mgr. 
Skiutcks:  Live  photography,  recording,  anima- 
tion, titling,  editing,  film  distribution.  Facilities: 
-Air-conditioned  stud'o,  offices,  editing  room, 
animation  dept.;  screeii.ng  rooms  with  16inm  in- 
terlock; dress  ng  rooms,  workshop,  camer;i  load- 
ing room,  16  &•  35iiim  s\  nchronous  c:\meras; 
.Magna-lech  s\iic  sound  eijuipmciit;  editing, 
Ighting,  dolK,  Mo\iola  e(|u;pmcnt.  ()xherr\  ani- 
mation camera  with  aerial  image. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MoiioN  PicTruhs:  Cathodic  Protection  (U.S. 
\av>');  Captioned  Films  for  the  Deaf;  A'EA 
Language:  Xeu  Science  Read'ng  Adventure  (De- 
partment of  Health,  Education  &  \\'elf;ue);  /( 
llappetis  Every  Year  (Internal  Re\-enue  Sei\ice); 
Stockholders  Report  1965  ( Pliila(i<'lphia  Electric 
Conip;iny);  Plaster  of  Paris  Techniiiues.  Series 
(Johnson  &  Johnson);  Liturgical  Conference;  And 
the  World  Looks  At  Us  (Xatioiud  Council  of 
(;;itholic  Men);  This  One's  for  Jesus  (.Americ;ui 
Snnd;iy  School  Union);  Thank  You  for  Dialing; 
The  Crass  is  C.reener  (Hell  Telephone  (iompan\ 
of  Penna.);  Philadi  Iphia's  Food  City  of  Tomor- 
row (English  &  I'reiich  I'ood  Distribution  Ou- 
ter); What  Happens  Xext  (Smith,  Kline  & 
French);  All  Weather  Testing  (U.S.  Air  Force). 
T\'  CoMMi:ii(  lALS  for:  TV  Guide;  Bell  Ti'le- 
plionc  Co.  of  Penna.;  Acme  Supermarkets;  I'idel- 
ity  Philadelphia  Trust  Co.;  P.S.F.S.  -  Phihulel- 
phia  S.uings  Fund  Society;  Interstate  Milk; 
Franklin  Inst.  KYVV;  KYW-tV  Sylvan  Seal. 


MUTSCHMANN    FILMS 

Diamond  Rock.   P.O.   \U,\  :t9S.   l';i(>ii.  Pa. 

PI es:  (215)  .\I  4-2774;  (;47-l(i5() 

D, lie  III  Organization:  1964 

Hnmch  Office:  252  E.  48th  St..  New  York.  N.Y. 
1(11117.    Phone:    (212)    IIA    l-.3()(iO 

W.   F.   Mulschm;inn.  Exeeutivi'  Producer 

J;unes  A.  \'it,ilc.  S(//c.s  Manager 

R;iymoiid   L.   Carroll,  Director  of  Photographtj 

J.  A.  Clymer,  Editor  6i  .\niination 

C.  W.  Fletcher,  Art  Director 
Skhvk  i:s:  8  &  16mm  motion  pictures,  slide  lilms, 
color  and  black  and  while  pholograplu .  script 
lo  scri'cii  in-hoiise  cap;d)ilit\,  ;ut  ami  design 
lor  aiiim.ition.  I-"a(  iLrrii:.s:  Ecl;iir,  .Arri.  ;md  Cine- 
Speciiil  liuneras;  \agr;i  tape  sound;  editing;  ;irt 
studio  and  location  lighting  e(|nipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoiiDS  Pi<  n  iu:s:  Two  Kinds  of  Putpl,  (  l.,in- 
ca.ster  Red  Feather);  PDS  1020  (K<'ullel  &  Fs- 
ser);  Somat  (Somat  C]orpor;ition) ;  Science  Aids; 
Introdiielioii  lo  Sciouc  Aids   (  Amer.  T.  N  T. ) . 


NFL.    FILMS,    INC. 

250  .\.   Ilith  St..  Philadelphia,  Pa.   lyili 
Phone:  (215)  LO  3-6413 
D;itc  ol  Org;mization:    196.5 

Branch    Office:    One    Rockefeller   Pla/.i 
791,  .New  York,  .N.Y.  10020 

Edwin  M.  S;d)oI,  President 
D:iiiiel  C.  End\,  Vice-President 
.Arthur  Si):eller,  Production  Supervisor 
John  Hentz,  Producer  Director  1 

Skhm(  i:s:  Official  motion  picture  productin'iM.ii 
of  the  .National  Football  League.  Producii, 
films    of   all    phases    of    .N.F.L.    football   t 
schools,  industry.  Facilitiks:  General  off: 
seat  theater,  six  c^diting  rooms,   matching; 
10  fireproof  dehumidified  film  vaults. 
RECENT      PRODUCTIONS      AND      SPOS 
Motion  Pktihks:    .\nal(>my  of  a  Chami 
(P.    Lorrilard   &    Mennen    Cio. );    How   to 
Pro  Foothall  ( .American  Express.  86  U.S.  I 
Year  of  the  Rookies   (Thrt\   T\'  Stations 
Play  hy  Play   Reiwrt    ( Du   Pont,   Tom   .\l 
Alka  Seltzer);  SFL  1964   (Miller  Brewin, 
Team  Highlights  ( Hamms  lirewing  Co.,  I 
I5rewing  Ciompanv ,  National  Brewing  Co.. 
.Airlines);  Came  of  the  Week  (  Bank  of  .An 

BART  SLOANE   FILMS 

136  \\  .  Lancaster  .A\enue,  Paoli,  Pennsvinii 

Phone:   (215)   647-1412 

Date  of  Organization:    1965 

Bart  Sloane.  Owner-Producer 
SKn\if:i:s:     Concept,    design    and    prodm' 
technical  and  industrial  motion  pictures  an 
lilnis.   Facilitiks:   .Art-animation  studio. 
RECENT      PRODUCTIONS      AND      SPON>l! 

(New  compain-  organized  in  1965' 

Metropolitan    Pittsburgh 

THE   ANIMATORS 
1104   Kecnan   Building,  Pittsburgh.   Pa.    22i 
Phone:  (412)  391-2550 
Date  of  Organization:   1959;  Reorg.  19^ 
Robert  .A.  Wolcott.  (^inicr  Prod.  Momu 
C.ivo]  M.  Ileuber,  Office  Manager 
\\'illi:Mn  j.  Wolcott.  S(//c.s  Manager 
Skiuk  lis:   Designed  ;md  or  animated  nuili 
tmes  for  tele\ision  ;md  indnstr\.  16inni  ^ 
color  &  B&W;  Souml  sliilefilm  production.  I 
TiKs:    writing    and    stor\board.    scoring.    .. 
editoriiil;    Oxberrv     16mm    and    35mm   am 
stand;  screening  room,  art  ;md  ;uiiin.iliiiM 
editorial  f;icilities. 

RECENT      PRODUCTIONS      AND      S  P  O  N  ■;  « ' 
NhnioN  I'll  n  lu.s:  Symnulry  (Carnegie  1> 
of   Technolog>);   A  (.'.rial   Condiinalion    •' 
States  Steel);  Colored  Alumiuion  Paint  ou 
(.Alcoa).    Slidfilms:    Sound    of    Profit 
Porter     Co.):     The     Miracle     of     Magic 
(NEFCO);  A/(7/()ii  Bank  Credit  Card  (F. 
Smith    6i    Ross).    T\"    Spots    for;    Koehlei 
Seabreeze  After  Shave;  Penelec  Duquesne  1 


* 


Dynamic  Films,  Inc. 
1.30  Se\enth  St..   Pittsburgh.   1':l    1.52222 
Phone:  (412)  471-27S0 
Willi.nn   M.ilthews.   Manager 
(See  complete  listing  under  New  York  Cii^ 


* 


This  s\iubol.  ;ippe;iring  ti\  •■ 
producer's  listing,  indiciiles  thiit  displ;i\  ao*" 
(ising  cont;iiiung  ;iddition;il  ;uul  useful  refcni* 
diit;i  ;ippe:us  on  other  p;iges  of  this  16th  AiiH' 
Production    R<'view   issue. 
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* 


ie  Jam    Handy    Organization,    Inc. 
pilbiiruli,  PtnMN>lNaiii;i 
y}n-.  (412)  ZE  014:l 

aniiplete  listing  under  Detroit  area) 

yLllAM  W.   MATTHEWS   &    CO.,    INC. 
H  Seventh   Street,    Pittslniri;li.    I':i.    15222 
Pifne:  (412)  471-2780 
n     of  Organization:    19fi() 
,il  Inc-orporation;   196(i 
III    W.    Matthews.    President /Producer 
W.  Hice.  Asst.  to  the  Presidint  Writer 
II  J.  Devhn,  Creative  Sales  Producer 
•ill  Kenierer.  Production  Coordinator 
lones  W.  Industrial  Show  Manager 
p.i  M.  Holniaii,  Traffic  Coordinator 
.w.  Lecturer.  Advisor.  Alfilms 
.    Inilnstrial  motion  pictnres,  shows,  fihn- 
~li(le  shows,  T\'-PR  fihns.  writing,  photoR- 
■     I'diting    and    film     rec-ording.    Al.so    sales 
and  presentations.   F.\c  ilities:   Studios, 
lighting  and  camera  e(|uipment  for  8    16- 
motion  picture  production.   Still   photog- 

ICNT      PRODUCTIONS       AND      SPONSORS 

■       .    PuTiKt.s:     The    liooni    is    On     (.\lcoa); 

Electric     (Edwin     L.    \\  iegand    Co.); 

_.    of  Change  (State  of  Pennsylvania  and 

\ersitv    of    Pittsburgh);    Come    to    Pitts- 

\ccent   on   Color:   Fiber  to   Fabric;   Thui 

Class  (Pittsburg  Plate  Glass  Company); 

Built  on   Friendship    (West   Penn   Hos- 

ii/r  Out  of  Five  Million  (Alfilms).  Slide- 

l^oppers,   Calgon,   Sewickle>    \'alle\-   Hos- 

Msburgh  Plate  Glass  Co.  Phesent.ations: 

Philc-o.    Pittsburgh     Plate    Glass    Co., 

(.)uill.  Gulf. 


MODE-ART   PICTURES,   INC. 

112  Forlus  Amiuic,  Pittsburgh   19,  Pa. 
Rme:  (412)  391-1846 
lite  of  Organization   1938 
J  les   L.    Haker.    Chairman    of   tlw    Board   & 
r.hiii  Executive  Officer 
hoert  L.  Stone,  President 
hiis  D.  Sisk,  Vice-President 
'  Iiest  A.  Egyed.  Secretary-Treasurer 
Id  ces:  a  complete  motion  picture  production 
oii.iii\   specializing  in  communications  of  sales 
iM.  public  image,  educational  and  televi- 
■ductions.   F.\t:iLiTiEs:    Mitchell   and   .\rri- 
nenis:  editorial  (1,  2  or  6  head  Moviolas) 
and    .35mm    picture    and    track    editorial 
\'i. ionizers    with    tape    heads;    foot    pedal    hot 
p'   is;  screening  facilities  including  selsyn  sync 
''111  35nun  picture  and  tr;ick;  lighting  eciuip- 
11' '   includes   full   ;irc   tungsten   complement   lor 
ii    '   or    loc'ation    shooting;    mobile    e(|uipment 
Mil  ^IHM)  amp   generator;   recording  studio;   re- 
■-  NH  studio  complete  for  photography  and   8 
ii.liiel  mixing. 

IHIENT      PRODUCTIONS       AND       SPONSORS 

s  PicTiHEs:   Firsi  Fivi    S(eonds   ( .\nurican 

1  Steel  In.stitute);  Indiistn/s  Key  to  Prog- 

'■'  rilaiic  of  a  Meter  ( W'estinghouse  Elcctrit 

ition);  A.I.S.E.  in  Action    (.Association  of 

Steel   Engineers);   Cateway  to  the  West 

iirgh-Des    Moines    Steel    Clo.);    \o    Man 

S/ij/.v  Alone  (Kiwaiiis  Inteniational). 


STEWART  FILM  PRODUCTIONS  : 

graph  productions  ;iiul  cinema  verite.  collateral 
services  in  writing,  t'diting  ;uid  photography. 
F.\cii.niKs;  Uinun  camenis.  sound  recording  and 
eiliting  eciuipnient;  special  eciuipnu'ut  fur  l'"ilmo- 
gr;iph  iuid  <|uick-out  .uiiin;ition  from  op;i(|ue  ma- 
terials or  color  transparencies;  editing  ;ind  projec- 
tion rooms  c;uucr;i  equipment  and  photo  lab  for 
still    photography. 

RECENT       PRODUCTIONS       AND      SPONSORS 
I  \c\\    (iiii.iiii/.itioii  —  loniK'd  ill    l'Ki5.i 


Other    Pennsylvania    Cities 

WALTER   G.    O'CONNER   COMPANY 
I  (Id   North  Ciuneron   St..   Ihirrisliurg,   Pa. 
Phone:  (717)  234-5925 
Date  of  Organization:    1952 

\\  alter  G.  O'Connor,  President 
Robert    Edmonds,   Vice-President  & 

Exec.  Producer 
lames  S.  Campbell.  Director  of  Script  Wrilinn 
G.  Patrick  O'Connor.  Asst.  Dir.  of  Script 

Writinfi 
John  T.  CJaig.  Art  b  .\niniation  Director 
boinild  B.  McEKv;iin.  Director  of  Pliotofiraphij 
Frank  Ta\lor.  Cliief  Sound  Engineer 
Services:   Script  to  screen  production  of  motion 
pictures  and  slidefilms,  including  public  relations 
and  public  senice.  industrial  training  and  sales, 
educational,    reports,    live    action    and    animated 
TV   commercials.    .\lso   disc   recordings,   etc.    F.\- 
ciLiTiEs:   4,600  scjuare  feet  studio  space  includ- 
ing sound  stage;  post-recording,  projection,  sound 
recording  ;uul   mi.ving  rooms;   editing;   animation 
stand;  complete  basic  filming  etiuipment;  art  de- 
partment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pic:tihes:  Makinfi  Bread  Business  Your 
Business  (Capital  Ikikera):  Hollinfi  for  llifih 
Production  ( Landis  Machine  Co.);  Power  Prod- 
ucts for  the  Gardener  (Little  Wonder.  Inc.); 
Successful  Use  of  the  Language  Laboratory 
(Dept.  of  Public  Instniction  Commonwealth  of 
Pa.).  TV  Commei(c:i.\ls  for:  Dauphin  Deposit 
Trust  Co.;  State  Capital  Savings  &  Loan  .\.ssn.: 
The  Patriot-News;   Charms  Cand\    Co. 


SOUTHEAST  REGION 


ALABAMA 

SPOTTSWOOD   STUDIOS 
(Formerly  Spottswood  Film  Productions) 
2520  Old   Shell   Rd..    Box   7061,   Mobile,   Ala. 
Phone:  (205)  478-9353 
D.itc  of  Organization:   1952 
M;inning  Spottswood,  Owner,  Producer 
Maribeth  Spottswood.  Office  Manager 
Jolin  S.  Spottswood,  Jr.,  Production 
Herb  Skeiton,  Sound 
Services:  Producers  of  16  and  35mm  films,  slide 
films,  filmstrips,  television  commercials,  commer- 
cial  photograph\.    F.milities:    Erpiipped   for   all 
types  of  sounil  and  silent  motion  picture  and  film- 
strip    produttions;    location    photogriiphv .    E(|uip- 
ment   includes   Arriflcx.    K.uli-.VuridPn   (iimer.is. 
RECENT       PRODUCTIONS      AND      SPONSORS 
Motion    Pi<  tire-s:    .A    .V(  it    Way.    A    Siw    Day 
(Ta\lor   .Machine   Works);   Beautiful  Baldwin   II 
(First   Federal   Savings);   Training  Film    (Scotch 
Lumber  Co.).   Slioefilm:   Sales  Film    (Fred  G. 
Price  Company). 


liRAY  STEWART    FILM   PRODUCTIONS 

j2  O;ikwood  A\eiuie,  Pittsburgh,  Pa.    15229 

lione:  (412)  931-1030 

i.ite  of  Organization:   1965 

|iy  Stewiirt.  Owner-Producer 
SfjiCEs:    Documentary  ;uid   public  information 
filj;,  travel    and    location    photography,    Filmo- 


HENRY  GREGG   &   ASSOCIATES 

413  Iplaiid    Road,   ll;i\erl<.wn.   Pa.    19083 
Phone:  (215)  446-8143 
Date  of  Organization:   1962 

Henr\  Gregg.  Executive  Producer 
Gilbert   Lieberman.  Art  Director 
M.  A.  Helzer.  Director  of  Photography 
Services:  Audiovisual  consultant  service.  Scripts, 
production    of    slitle    presentations,    sound    slide- 
films,  motion  pictures;  s;des  meetings.  Sides  train- 
ing and  emploxce  training  programs,  sales  presen- 
tations ;audiovisuals  for  sales  promotion  and  pub- 
lic   relations    programs.    Fa(  u.ities:    Art,    photo- 
graphic,   filmstrip,   motion    picture   ;md   recording 
facilities  available;   .ifHli;it<-d  with   Parthenon   Pic- 
lures.  Holl>\\ood. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Si, 11)11  II. Ms;  Your  Hit:  )■(  (/r  (New  lldll.iiid  M,i- 
chine  C:o.);  Why  Wasl(  Manpower.-'  (Schiiunm. 
Inc.);  Refrigt  ration  icith  Freon  (  Du  Pont);  The 
Uncommon  Market  ( l.Rl ) ;  Meetinc  Pre-senta- 
Tiox:  Incraluc  and  the  Mcrcer-Cohra  (Lewis 
Barry,  Inc.)^ 

Client   References   to   Guide   the   Buyer 

•  Client  references  provided  in  these  listing  pages 
are  for  the  guidance  of  our  buver-readers.  Check 
titles  and  siH)nsors  listed;  preview  work  of  your 
prospective  producer  \\ho  is  listed  in  these  pages. 


FLORIDA 

Metropolitan    Miami    Area 

COPRI    INTERNATIONAL   FILMS,    INC. 

984  West  Flagler.  Miami.  Florida 

Phone:  (305)  377-2081 

D.itc  of  OiUiinization:    1955 

Branch  Office:  515  Madison  Ave.,  New  York, 
N.  Y.  Phone:  PLaza  2-2790 

Eugene  A.  Prinz.  President 

Sherman    Price.   General   Managir.   Production 

lose  D.  de  N'illegas,  Director.  Animation 

Gonz;do  Rodriguez,   Director.  Sound  Editing 

Russell  C:ostanzo,  Secretary 

Joseph  .Adler,  Director  Writer 
Servk  Es:  Industrial  films.  T\'  commercials^  the- 
atricid  features,  Fahlities:  sound  16mm  35nHn; 
languiige  dubbing;  art  staff,  Oxln-rry  animation 
camera;  st;iff  writers,  directors,  cameramen,  etc. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  ti  hi  s;  Muth  To  Br  Dime  (United 
Fund)  The  Bees  of  Tierra  Vieja;  Cleopatra,  The 
Queen  of  the  W,st  (I'SIA);  Pan  AmParis  (P;ui 
American  World  Airwavsh  Esso  Institutiomd 
(Esso  International  I.  T\'  Commer<  iaus  for:  P;m 
American.  Esso.  Communits  Chests.  T\'  Cart<k»n 
Serie-s:  Dr.  Z<n;  Rocket  Babbit.  Theatrical 
Feature:  The  Living  End. 


McLEOD    FILMS,    INC. 

17    Palmetto   l)ri%e.    Miami   Springs,   Florida 

Phone:  887-1762 

D;ite  of  OrgiUiization:   1959 

Frank  II,  McLeotl.  President 
Servk  E.s:  Iiulustrial.  documentary,  sales,  training 
and  ednCMtional  motion  pictures.  T\'  films  and 
conunerci;ds.  sound  slidefilni  production.  I' ai  ILI- 
TiEs:  16mm  iuul  35nun  production  facilities; 
Arriflex  camera  etiuipmeut;  studio  location  sync, 
rec-ording;  ct)inplete  editing  f;icilities;  602  Dub- 
bers.  and  6  clLUinel  mixiiiU;  music  ,uid  l-.\  libra- 
ries. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pk  tirk^s:  Todays  Talent  -  Tomorrow's 
Torch  (Sciirs  Roebuck  Foundation);  hPL-  Serv- 
ing People;  Turkey  Point  (  Florida  Power  &  Light 
Companv);  A  Day  in  the  Sun  (City  of  West 
Palm  BeiK-h).  Sliufilms:  Commumcatton  Inj 
Satellite   (Pan  American  World  Airways). 


l<|i  PRODUCTION  REVIEW 
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SOUTHEAST  REGION: 


Metropolitan    Miami    Area: 


* 


REELA    FILMS,    INC. 
(Division  of  Wometco  Enterprises) 

17    N.W.    rliird   Strtit.    Miami,   lia.   :i,J128 

Phones:  (305)  374-2108;  374-6262 

Date  of  Incorporation:  19.51 

Stanley  L.  Stern.  Prcsidciil 

F.  F.  (Teil)  Sack.  VP  CUncral  Manager 

Trevetto  Wilson,  Lah  Manager 

.\\  DenipsfN.  Prodiiclion  Mgr. 

S.  jacknian.  liiisiiusa  Mgr. 

J.  Latourctte,  S//7/  Dcpt.  Manager 

.\.  Cariiiccila.  Cuslonur  Service 

Merrill  \anii.  Plioto  Offset  Manager 
Si;n\  i(  i;s:  16  &  .35mrn  positive,  negative,  reversal 
processinjj.  sound  recording,  mixing,  optical  trans- 
fer editing,  16/.3.5mni  printing,  edge  nnnihering. 
titling  (hand  and  Iiot  press),  art  and  animation, 
16/35mm  screening  kinescope  transfer  from  \ideo 
tape,  production  of  industrial,  commercial,  news 
and  educational  material  in  all  fihn  media  or 
videotape  for  T\',  theater  or  promotion.  F'.vcili- 
TiEs:  30fK)  sq.  ft.  sound  stage  with  dressing  rooms 
and  offices;  music  &  effects  libraries;  Westrex  ;uid 
RCA  sound;  complete  lab  services  through  re- 
lease prints;  Ampex.  RCA  video  tape  and  camera 
f:icilities:   remote  unit  with  fi  camera  c;ip;uit\. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  Pkiihks:  Co  Get  the  While  Por\H)ise 
(M;irine  ICxhibition  Corp.);  Bristol  Cigarettes. 
Quaker  Oalx  (Pe;n]  &  Dean  Jamaica  Ltd.);  Hold 
a  Dream  ( I'nited  Pictures  c3rgani/.ation  ) ;  Medi- 
care. Social  Secitritij  (U.S.  Departiueut  of  Ilcaltli, 
Education  &  Welfare);  Texieo  (Liiido  .N'orman 
Craig  &  Kummel):  Marco  Island  (Mackle  Broth- 
ers): World  in  an  Island  ( Winfred  .\.  Lee.  Ltd. 
Port  of  Spain);  Scotia  Hank  —  Jamaica  (B.C.F.). 
'lA'  .Nkwsfm.ms:  N'oticiero  N'acioiuil.  Diesel  En- 
gine, Div.  of  C;eneral  Motors.  Jamaica  Tourist 
Board,  J-'ord  .Motor  flompany,  Scnenley  Distillers. 
TV  C;()MMi;i«:iALs  for:  Allied  Artists  Corpora- 
tion; Pearl  &  Dean  Jamaica;  Publicidad  Toro, 
C'()lurnl)ia.  SA.  N'islii  Productions;  Arawak  Pro- 
ductions; McCunn-Erickson. 


SOUNDAC    PRODUCTIONS,    INC. 

I24(i    South    Dixie    lligiiwa\.    P.O.    Box    2167, 
Ilollvwood,   Fhi.  .{.i()22 

Phone:  (.30.5)  983-3122 

l);ile  of  ()ig;uii/.alion:    1952 

Robert  D.   Buchaiiiin.  President-ilrncral 
Manager 

Clarence    M.    Schleli,    Jr.,    Secrelanj-Treasiirer, 
Dir.  of  Prod. 

Robert  Biddlecotn,  Vite-Pre.v..  Tech.  Dir. 

Kdw.ird  A.  Bollinger,  Dir.  of  Pliolograplnj 
Sim  i(  is:  Motion  pictures  for  'lA',  sales  tr;iining, 
education,  public  relations;  specializing  in  anima- 
tion and  aninuiled  syndicated  services  for  TV. 
Advertising  consultation  and  creation  of  point-of- 
puieh.ise  material.  Special  experiencj'  in  Spanish 
l.mgiKige  protludion  for  theater  and  T\'  adver- 
tising. FArii.rnis  C:omplete  production  etitiip- 
inent  lor  Himni  hftw  imd  color;  Oxix'rry  anima- 
tion stand;  .M;iurer,  Vrriflex  cameras;  lighting  and 
sound  e(|uipment  for  shnUn  and  lociitiou  prcxlnc- 
tion. 

RECENT  PRODUCIIO';  AND  SPONSORS 
TV  C()MMi:m.l.\l.s  lor:  Lilil)s's  Tomato  Sauce; 
Libby's  .\ectars;  Skippy  Peanut  Butter  ( Lemien 
&  Newell,  Inc.);  Premier  Cigarettes  ( Publiii<i;id 
Biidiilo,  Inc.);  Wheelo  (  D.A  Advertising);  Nnlra- 
ment  (J.  Walter  Thompson);  Cli;irley's  Rum; 
Red  Stripe  Beer  (.MacMillan  Advertising);  Dei 
Monte  Foods  ( Mcf:anii-Eriekson). 


TEL-AIR   INTERESTS,    INC. 

P.O.    Box    267    (^ratignv     Beach.    Miami.    Florida 
.3,)  1 68 

Phone:  (305)  681-6362 

Date  of  Organization:   1960 

Grant  II.  Cravitt.  President 

Robert  J.  Johns,  Vice  President 

M.  L.  Cr;i\itt,  Secretary-Treasurer 
SEnvK:i:s:  Motion  picture  production,  cinematog- 
raph\-,  eiliting,  sound  recording,  script  writing, 
record  pressing,  high  speed  audio  tape  dnjilicat- 
ing.  distribution.  Facilitiks:  16mm  &  .35nim  mo- 
tion picture  ecpiipnient;  '4  inch  and  16min  record- 
ing with  electrical  interlock  .Vmpex  and  Magna- 
s\nc;  high  speed  audio  tape  duplicators;  studio; 
narration  booth;  editing  room;  music  and  sound 
effects. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTlo.v  l^lCTi'HES:  CEE-Whopper  (Rutharil. 
Inc.);  Palm  Beach  Art  Festival  (Palm  Beach 
Playhouse);  Florida  Number  1  At  the  Fair 
(Florida  Development  Commission);  1965  Miss 
USA  Pageant;  1965  Mi.ss  Universe  Pageant  (Miss 
Universe,  Inc.):  Fiesta  Races  (Pensacola  Cham- 
ber of  Commerce);  1965  Florida  Derby  (Culf 
Stream  Park);  Magic  Land  of  Flowers  (Sunken 
Cardens);  .A  Very  Sixcial  Place  (Tupperw;ue) : 
7'/ic  Racing  Greyhound  (West  Flagler  Kennel 
Club);  Florida  Cheesecake  (J.  Walter  Thomp- 
son); Auto  Thrill  Show.  Golf  at  Doral  (CBS- 
T\');  Derby  Sweepstakes  (Gulfstream  Park); 
Santa  Maria  ( Sumpter  &  Associates,  Inc. ) .  TV 
C;o.\iMEiu:iALS  for:  Delta  .Airlines  (Burke  Dowl- 
ing  Adams,  Inc.). 


0 


Van  Praag  Productions,  Inc. 
Studio  Citv:  1954  N.E.  151st  St.,  North  Miami. 

Florida  3.3162 
Phone:  (305)  949-2111 
(See  complete  listing  under  New  York  City) 

V  P  I   of   Florida 
44   Tcrracina   Ave.,   Cioldeii    Beach.    I'lorida 
Phone:    (305)  949-4521 
Gayle  de  Camp,  Director  of  Operations 
(See  complete   listing   under   New   York   Citv) 

Other   Florida   Cities 


* 


Fllmex,  Incorporated 
2801  Oakland  Park  Beach  Boulevard,  Fort 

Lauderdale,  Florida 
Phones:  LO  4-5209;  566-8472 
Jack  I3niry,  Executive  in  Charge 
(See  complete  listing  imder  New  York  City) 


* 


FLETCHER   SMITH   STUDIOS,   INC. 
2.59  S.W.  21st  Terrace,  Ft.  Lauderdale,  1  lori(l;i 
Phone:  (.305)  581-7.300 

Date  of  Oigani/alion:    19,32   (New  York  Clity) 
Date  of  lnc()rpor;ition:  1944  (New  York  State) 
Fletcher  Smith,  President 
J.mel   Snnth.  Vice-Pre.sidiiit 
.Marie  A,  Dehn,  Seiretary.  Treasurer 
Skiivicks:    Production   ol    motion   pictures  for  in- 
dustrv   ami  television,  sound  recording  lor  motion 
pictures,  records,  radio.  Scripts  lor  T\'  anil  r.idio 
commercials,  spei-iali/iug  in  coniedv .   Fac  ii.iTiKS; 
Sound  studio;  editing  .md  projection;    16min  ami 
3.5mm  ei|nipmenl;  ninsji    iibr.uy. 


FLETCHER  SMITH  STUDIOS: 

RECENT      PRODUCTIONS      AND      SPONOii 

Motion  Pi<  riTu:s:  Port  Everglades  (Hri, 
Count\  Port  .\nthorit\);  Sabal  Point;  H. 
(Arvida).  T\'  Films:  It's  Too  Good  to 
for  Tin-  Young  (  Bishopric,  (ireen  and  Fi. 
Ocean  llillsboro  ( .Adiims  and  Ke\es);  T/i. 
Gordon  Show  (C;onni  Gordon  Publishin. 
Antigua  (TV  Travelog);  ]t's  a  Man's  War 
Feature). 


CLOSE   PRODUCTIONS 
163   San   Carlos   Boulevard.   Ft.   .Myers  luch 

Florida  3.3931 
Phone:  MOhawk  4-6166 

I);ite  ol  Org.ini/.iition:   1965 

Branch   Office:    114   N.    Wavne  Ave..  WUf 

Pa.    I9,S()7.    D;ivid  J.   Flood.  Creatit. 

President 

E.  Burt  Close,  Owner 
Servk:ks:  Production  of  custom-made  souih  ir 
strips,  color  sliiles.  Readviuade  fiimstrips  (mmIo 
training,  service  station  management  and 
sales   incentive  contests,   sales   training  p- 
and  meeting  displav'  devices.   Facilities 
graphic   studio   for   production   of   filmstii 
slide  jirescntations. 

RECENT       PRODUCTIONS       AND      SPONJK 
Sliueitlnis:    Easy    Money;    It's    the    Exir 
That  Count  ( .AC  Sp;uk  Plug  Division  of  I 
Motors);    The   Future  is  Yours    ( Quiditv 
of  America);   How  to  Ease  the  Pain  of  i 
tion   Headache   (Polviner  Corporation);  Li'kiih 
Ahead  (Scott  Paper  Company). 


THE  BARTON   FILM  COMPANY 
(Formerly  Russell  &  Barton  Film  Co.l 
4S53   Waller  St.,  Jacksonville.  Florida  3;05 
Phone:  (904)  389-4541 

Date  of  Organiziition:  19.53 
Reorganized:    1965 

Doiuild  E.  Barton,  President  , 

Lee  O.  Larew.  .A.v.voc.  Producer 

Jeanne  Strickhmd,  Producer  Services  1 

George  C".  Brolin.  Photography 

Robert  Carver.  Sound  ,    . 

H.ilph  Ilaeg.  Editing 

Rebecca  Ilvsler.  .\dtninislrative  Assl. 
Sehvices:  Production  of  16mm  and  35nini  ntio 
pictures  for  industrv',  public  relations,  prom  id 
sales  training,  ))roduct  intorm;ition,  emplov' 
doctrination;    T\'    commerci;ils    .mil    iirodma 
('omplele  creative,  writing  imil   production: 
Produi-er  services  av;iil;ible  tor  ;i!l  phases  nil 
prodnition.   Faitlities:   40'  x  60'  air-coiuliliifl 
sound  st.ige  with  luMvy-dutv   lighting:   16mivil 
.3.5mm  sound  ;md  silent  photogi.iplri-  eiiuipa 
complete  editing  hiiililies;    16mm  ;inil  35ni 
terlock    iirojectiou;    .sep;u;ite    iiLunilion    recti 
stnilio;   musii-  ;md   soiinil   etieils   librarv';  an 
tion  ;ind  title  sl;uul.  Iiot  press  titles;  sound  mil 
16inrn   .md   .35muii   l.ibiii  .itni a 
RECENT      PRODUCTIONS       AND      SPON!tl 
MoTiDN    Pii  TiTtE.s:     Film    Fiindilcs    ( Pepsi'Xl 
Co.);  /  C(;m  -  /  Share  (I'nited  Fund);  Prof  I 
Ventures  (Snuill   Business  .Administration);  ' 
dent's  Safity  Mess<ige  ( .Vtl.mtic  ("o.ist  Line  I 
Aiiling    the    Child    .Ahi/jh/cc     ( Floriihi    Cri> 
(  Inidri'u's  {"ommission ) ;   Gator  Bind  Higln 
—    l^klalioma     vs.     Florida    State     ( Ciator   | 
.Assn.);   Florida  Football  Series  Prudential  ft 
;tnce  Co.  —   Lini-oln-Merciiry ) ;  Call  of  the 
(Carmelite    Monasterv).    TA'   C'ommehitalsI 
State  of  Florida   (l-'Ioriihi  Development  CoiI 
sion);       Margelo      Li(|uid       Nhugerine      (Fj 
Foods);    Blind    Panel    (The    Clidden    Co.);C 
Crow     Whiskev     (National     Distillers     Pmi 
Co.). 


These  Exclusive   Review  Reports  Are 
a   Copyrighted    Business  Screen   Feature 
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BUSINESS  SCRKEN 


OODWAY   PRINTING      COMPANY 
(Films  Division) 
lOILakeview    BIdf;.,   Nortli   Palm   Biacli,   Fla. 
PK.c  (305)  848-8260 
Dj- of  Oruaiii/.ation:   1929 

\|l[)n  ].  W'dlk.  President 

•  I.  W'oik,  Vice-President 
,1  L.  Wolk,  Secretary 

Sirt  H.  Mi'lvcr.  Mimiifier.  Writer-Director 
|l!i(l  R.  Eiijllimd,  Director  of  Pltotounipliy 
ril  H.  Logan,  Editorial  Director 

I  Uovle,  Cor)wrale  Art  Director 

v:  PrtKiuctioii  i)f  Ifimm  iiicliistrial.  ImisI- 
li'S  promotion,  tiaininjj.  pnblic  relations 
iiiical  motion  pictnres  from  researeh  and 
Ifvclopment  thronijli  release  printing. 
ihs;  Stndio.  editorial  and  oftite  facilities; 
Bell  &  Howell  cameras;  Moviola;  Mag- 
sound     recording     c<|iiipment;     lighting 

•  lit;    e(|nipment    for    underwater    pliotog- 

iph 

tr'il      PRODUCTIONS       AND      SPONSORS 

Pkti'Res:  Marusa  and  the  Mermaid  or 
War  on  Water  Weeds  (Central  and 
,  Florida  Flood  Control  District);  RL-IO 
l.nfiine  Progress  —  Reports  11,  12.  13, 
t  &  Whitnev  -Aircraft);  Christmas  in  Dixie 
..f  Lake  Park,  Florida);  Special  Events 
um  (Boy  Scout.s  of  America). 

JACK   SWAIN    PRODUCTIONS,    INC. 

I 
111  Fortuna   Street,   Sarasota.   Florida   3.').579 

I  no:  (813)  9.5.5-1706 

Ue  of  Organization:    UJfiO 

Hjk  Swain.  President 
Tiv  Swain.  Vice-President 
Nje  Swain,  Vice-President 
♦jie  Swain,  Secretary-Treasurer 
B^ES;    Production   of    16mm    industrial,   edu- 
ibyii,    documentan,     films;    T\'    spots;    35mm 
■     lidefilms,   stripfilms.    Facilities:    Editing 
for    .35mm    including    sound,    interlock 

II  and  sound  eipiipment;  '4"  Nagra  tape 
■rm  &   16mm   recording  eciuipment;   Bell 

II  sound  projectors.  Available  camera 
it:   Cine  Special,  .Auricon,  Arriflex,   Bell 

11    ill  c.imeras:  lii;litiiig 

fC>4T  PRODUCTIONS  AND  SPONSORS 
PK:TrKiis:    Dodfiertotcn,    USA    ( KTTV, 

•  les);  Tale  of  Three  Cities  (General  De- 
t  Corp.);   Plans  for  Tomorrow    (Palmer 

ilional    Bank);    Land    of    Three    Seasons 

.     Di\ision     of     Mackle    Co.);     Paradise 

Marco  Island  Development  Corp.);   Ac- 

■g   to   Snowhall    ( Weeki    Wacliee  1 .    Slide- 

Tools  to  Shape  a  City;  Colden  Clow  in 

outheast;   Sew  Pinellas  Profile    (St.   Peters- 

1  Times);  Sales  Presentation   (First   DeveJop- 

Corp. ).  TV   CoMMEiuiALS  for:    Tropigas; 

Graham    Cosmetics    ( Foster- Potter,    Inc.); 

ik-Tampa  (Louis  Benito  Advertising). 


GEORGIA 

Metropolitan   Atlanta 

COLONIAL   FILMS,   INC. 
Walton  Street.   N.W  .,   Atlanta,  Ga.  30,303 
bne:  (404)  525-5377 

te  of  Organization:    1947 
te  of  Incoqioration:    1961 
ylor  E.  Iloynes.  Sr.,  President 
Try  Boyle,  Jr.   Director  of  Marketinn 
firence  B.  Glover.   Industrial  Sales  Repr. 
1  m  E.  Sajem.  Director  of  Art  &  Prod. 
net  A.  Sulliviui.  Editor,  Writer 
^;  Creators  and  producers  of  35mm  color 
»l|ilins  and  slides  and  overhead  transparencies 


COLONIAL  FILMS  : 
for  public  relations,  sales,  training,  education  and 
sales  meetings.  .■\rt.  pliotograpin .  editorial,  writ- 
ing and  reseiirch  services.  Recording  services 
available.  .Xnimatioii  ,nid  production  <|uantity 
prints.  Fa(  ii.iTiEs;  6.()()()  s<|.  ft.  hooding  equip- 
ment, business  offices,  etc.;  photographic  and 
animation  etjuipment.  Audio  e(|uii)ment  aviiil- 
able;  Neumann  condenser  micropliones;  .•Mtcc 
console  with  amplifiers;  Ampe.v  W  multi-chan- 
nel magnetic  recorders;  Fairchild  recording  lathe 
with  Cirampian  inverse  feed-back  cutter. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Si.iDEKlLMs:  Mallirmatics  —  Series  VII;  Cood 
Posture  (Colonial  Films);  Air  Travel  (Delta  -Air- 
lines); Yesterday,  Today,  Tomorrow  (C;hart--\rt 
and  Life  Insurance  Co.  of  Georgia).  0\  ehhead 
TBANSPABENCIE.S:  Sfathcmatics  (Colonial  Films). 


* 


Dynamic  Films,  Inc. 
133  Carnegie  ^Vay,  N.W  ..  Atlanta,  Ga.  30301 
Phone:  (404)  .524-7211 
Don  O'ReilK,  Manager 
(See  complete  listing  under  New  York  City) 

VPI  of  Atlanta,   Inc. 
1140  Pcachtree  St.,  Atlanta,  Georgia 
Phone:  (404)  873-2848 
Barton  C.  Isbell.  Jr..  President 
(See  complete  listing  under  New  York  City) 

FRANK  WILIARD   PRODUCTIONS 

1S42  Briarwood  Hd..  N.F..  Atlanta,  Ga.  30329 
Phone:  (404)  634-2433 
Date  of  Organization:   1952 
Frank  H.  Will.ud.  Jr..  Writer,  Director 
Richard   M.   Ramsaur.  Production   Mana<:er 
Judge   E.  Jackson.   FicW  Production   Manager 
Shirley  Riggers,  Office  Manager 
George  Larr\'  Rogier.  Sound  Editor 
Bill  Brad\.  Photographic  Manager 
.Sam  Cravitz.  Sounil  Engineer 
Lamar  Tutwilar,  Editor 
Seiwices:    16mm  and  35mm  motion  pictures  and 
sound    slidefilms    for    business,    public    relations, 
education.    Complete    production    and    scripting 
services.    Facilities:    Film    studio    building,    air- 
conditioned    sound   stage   and   editorial   facilities, 
three  16mm  and  .3-5mm  editing  rooms;  animation, 
sound    control    anil    machiner>    rooms;    screening 
room  equipped  for  interlocks  and  print  showing; 
recording    equipment    on    16mm    edge    track    in- 
cludes   recorder,    three-channel    dubbers;    -Ampex 
V4"  tape  and  turntables;   11-channel  audio  inputs; 
16mm   projector  .sels\n   interlocked   with  dubl)ers 
for  mixing  and  trial  screening;   2  music  libraries 
on    disc    and    tape;    silent    and    studio    cameras; 
camera  <loll\,  Mole-Richardson  microphone  boom, 
complete  studio  lighting  and   grip  accessories  in 
sound   stage;   location   frailer;    uiulenvater   blimps 
for  2   16mm  cameras. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MorioN  Pi<  n  Ills:  "Etiiiunto"  Latin  Annrica 
{C;onwa\  Research);  Paper  Forest  (.Southern 
Pulpwo(xl  -Association);  Allison's  Wonderland; 
The  liruno  Sttidy  (C;l;iss  Containers  Manufactur- 
ers Institute);  Mustang  Rihuilders  (Mustang  Mo- 
tor Rebuilders);  Ciorgia  Tech  Highlights  -  1965 
(Ck'orgia  Institute  of  TechnologN  1.  Si.idei-ilms: 
7riHi  the  Tree;  Co  With  the  Pros  (Coca  Cola 
C()mp;my);  Flash-O-Malh  (Cairriculum  Supply 
Companv);  Telephone  Zoning  Areas  (Southeni 
Bell  Telephone  Company).  T\'  Commeiu  iaus 
for:  Carling  Brewing  Co.;  Frito-La>  Food  Prod- 
ucts (Liller.  Neal  Battle  &  Lindsey):  Burger 
King  (Hume.  Mickell>err\ .  Smith);  Southern  .\ir- 
wavs;  Standard  Oil  of  kentuck\  (Burton  W'yatt 
-Advertising);  Blue  Horse   (Harris  &  VVeinstein). 

Extra   copies   of    16th   -Annual   available    at    S2. 


SOUTHEAST  REGION 


KENTUCKY 

VOGUE    FILM   PRODUCTIONS,   INC. 

9701    la\l<.rs\ilU-  lUl.,  I'.O.   B<.\  20126.  Louis- 
ville, Ky.  40220 

Phone:  (.502)  267-7436 

Date  of  Orgaiii/.atir)!!:   1950 

Hal  N'inson,  President 

Edw.  A.  "Jiick"  Price.  Vice  President  & 
Gen.  Mgr. 

Elise  Mever,  Criative  Director 

C;eorgc  \\  einmann.  Director  of  Photography 

Jon  Mechlin,  Cameraman 

Robert  King.  Production  Assistant 
Sehvicks:  Complete  creative  and  production  fa- 
cilities for  I6mm  and  35mm  motion  pictures  and 
.slidefilms  for  sales,  training,  public  relations, 
bu.siness,  education  and  T\'.  Creating  and  stag- 
ing shows  for  sales  meetings  and  conventions. 
Fac  iLiTiKs:  16mm  and  35mm  production  equip- 
ment, including  sound  studio;  set  building  facili- 
ties; coniplet<-  location  e<iuipment  in  a  mobile 
unit. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  imctihes:  A  World  of  Wood  (L'.S.  Ply- 
wood Corp.);  The  Creat  Breakthrough'.;  Mini- 
Basket;  Man  IS.  Lint;  Cool  Down;  The  Fabric 
Explosion;  Auto-Fill  Icemaktr  .\diu.sla-Shelvcs 
(General  Electric  Co.);  A  Tale  of  Two  Citizens 
(United  Appeal).  Slidefilms:  Alias  on  the  Move 
(Atlas  Nan  Lines);  The  Total  Wa.'.her;  Sew  Di- 
mensions (Ck'neral  Electric  Co.).  TV  Commer- 
<  lALS  for:  Intenuitional  C;eneral  Electric  (Madi- 
son .Advertising);  Citizens  Bank;  Political  Can- 
didates. Stace  PnoorcTioNs  for:  Renault,  Inc.; 
General  Electric  Co.;  Devoe  &  Raynolds  Co. 


LOUISIANA 


* 


AVALON    DAGGETT   PRODUCTIONS 

539  Park   Boulevard.   Baton   Rouge,  La.  70808 

P.O.   Box    14656 

Phone:   (504)  DI  2-7974 

Date  of  Organization:    19.50 

-Avalon  Daggett.  Owiur,  Writer  d  Director 

Jesse  Davis.   Editor 

-Mrs.  Elaine  Miller.  Office  Manager 
Services;  Motion  pictures  for  public  relations, 
sales,  training,  ethication  and  T\".  Facilities: 
Mitchell,  Cine-Special  and  Bolex  cameras;  light- 
ing and  sound  equipment  for  studio  ;ind  location; 
editing  room;  all  priHluclion  facilities  avail.dile. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  iKnuis:  7/1.  Si/ii.v/iiiir  Bridge  (St. 
I;mus  Parish  Britlge  Authority).  In  Phoih  c- 
tion  for:  Louisiana  Fivers.  Inc.;  Max  Killeen 
Assoc;  Louisiana  Department  of  Highways;  Mer- 
cantel   Co.  

BROOKS   READ   &    ASSOCIATES,    INC. 

251   Florida  Street,  Baton  Rouge.  LouLsiana 

Phone:    (.504)    343-1715 

Date  of  Organization:    1965 

Brooks  Read.  President 

Glenn   Ducole.  Secretary-Treasurer 

Gus  C'ranow,  .A(/t «r/i.ving  Director 

Louis  M.  \'argo.  Fi7r»i  Director 
Sebvk  Ks:  Color  aiul  liisvv  I6inm  motion  picture 
piiotogr.iphv;  full  length  productions  and  tele- 
vision commercials,  news  filming,  audio  record- 
ing anil  duplicition.  film  library.  Facilitie.s: 
Small  motion  picture  studio;  audio  studio.  -Auri- 
con,  Bolex  and  Bell  &  Howell  cameras.  Ampex 
and   Magnecorder  audio  equipment;   art. 

[Sew  company,  organizid  in    1965) 
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NORTH   CAROLINA 

WALTER   J.    KLEIN    COMPANY,    LTD. 

i-2l4  i;ii/al)illi  Am-..  Cluirloltc.  .\.C;.  28204 

Phoiif:  (704)  ;i77-H)4(i 

Date  of  OrKanization:  1948 

N\altfr  J.   Klfin,   President 

Klizahi'tl)   (;.    Klein,    Vici-Prc.sulcnl 

Hitliaul   Klein,   Accdiinl   Mamificr 

Bet.s\-  Cook.  Di\tril)iiiU>ii  Dinrlor 

.\l.  H.  Hrosins.  Adniiiiisiialion  Suixni.stir 
.Skhvkks:  Proiliietioii.  (listribiitioii,  iiixlatiiij;  ol 
.3.5nim.  Ifimni  and  Snitn  motion  pittnies  in  fol- 
lowinji  eateKorie.s:  televi.sion.  pniilic  sen  ice. 
.sports,  travel,  sales  training,  public  relations,  in- 
dustrial and  feelinieal.  Fa(  ilitiks:  Own  hnild- 
ing  Willi  sound  stage,  art  studio,  film  screeiumr 
room,  sound  recording  room,  film  vault,  editing 
room,  darkroom,  ilistrihution  rooms,  and  general 
ollices.  .Ampex,  .Magnecord,  Stellavox,  and  Ran- 
geilone  ssiic  recorders,  music  libiar\,  Iieavv 
ligliting.  Writers,  editors,  pliotograpliers,  record- 
ing teilinicians. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pk:tiki;s:  Time  Bullils  (R.iiuscn  Di- 
vision of  TR\\\  Inc.):  77ir  Sprll  of  the  Cnvrru.s 
(Skyine  Caverns);  llatuh  (.Soutlieni  Highland 
Handicralt  Guild  &  LeeW'ards);  The  Fa.slest 
Indunuipoli.s  500  (Hhick  &  Decker  and  .Arm- 
s^trong  Hydraulics);  Setwiand  (Southeastern 
.North  Carolina  Reach  .Association);  liot/s  \utioii 
iTIic   .American   Legion    &   American    Bakeries). 


PUERTO  RICO 


DELTA   FILMS   INTERNATIONAL,    INC. 
152  I  etuan  .St.,  .San  Juan,  P.R. 
Phones:  722-0919;  72;J-0887 
D:ite  of  Organization:  19.56 

Bniiich  Offices:  \eu  York:  15  West  tfitli  .St 
.\iu  \(„k,  10()3fi.  Phone:  (212)  582-.571l! 
KLiiis  Werner,  Manager.  Dominiciui  Repub- 
lic: Prodiicciones  Dominicanas  C.  por  A., 
Calle  Mercetles  17.  .Santo  Domingo.  Rosendi! 
•Sepuheda,  Manager. 
Akos  Litsek.  President 

lloriuio  Sidiiev',   Creative  Dinrlor  &   Sales 
Mar\  Mullhof,  Treasurer 
Atilla  I'uto,  Director  of  Pltolograpln/ 
.Sehvicks:    Creation    and    iiroduction    ol    T\     and 
theater  commercials   in   color  iind    b&w.   Cre:ition 
and   pro<  uclion   of  doctimentarv   films,   specializ- 
ing III  ednciilioiii.l  or  technical  subjects.   Prodiic- 
lloii    ol    two    w<-ekl\     newsreels    for    Puerto    Rii„ 
aiKl  the  Dominican  Republic,  used  simull;ineous- 
ly   as   medi;i    lor   mseitioii   of  color   commercials 
•uii-rni-s:    Complete    facilities    for    producti.,,,, 
holli  video  and  audio,  with  the  exception  of  hho- 
nilory  liicihlies.  All  k.boratorv  work  :ind  opiicjs 
processed  in  .New  York  Cjly. 

RECENT  PRODUCTIONS  AND  SPONSORS 
M'.iioN  I'KMiu;  Heiiorl  from  San  Jiian  (  War- 
ner liros. )  'l\'  CoMMi:,,,  i.M.s  1,„.  j,„l,.  j.-.,^, 
products  (Swank  Sh:illcr  Rubin  Co.  In,)  Sut- 
ton Deodoriinl  I  PlMrnuico.  Inc.  .Schaller  Rubin) 
CoiKi,lin-f:     (.Shering   l):,dillo.     Inc.);     lialk.nline 

At  'm"V.-''-"^  '^'''•*-  ^\''>'''<<"'  (:>Kai.-tt,s 
R.-ynolds  W'm.  Esfv);  Clmse  .\laiih:itl;m  Rank 
Rovira  Crackers;  C;ul(  P.lrolcum  (Young  6,  R,i|,i! 
Cimi);  Singer/(Carribbea:,  (;roiip);  W  eslingl.ous,. 
(Mc(.iinn  Krickson);  Palmolive  Products  Aj  ix 
(Norman      Cji.ig     &     Kuminel);     Caribbeiui-At- 

'■' ^I'l '>  (Radillo.  Inc./,  Schlitz  Reer  (Adv 

&  Marketing  Cons.);  \'oice  of  Music  ( Assoeial<-(i 
designers.  Inc.);  Thorn  .McAii  Shi.es  (P.  Maldon- 
ado  &  A.ssoc);  Knoor  .Soups  (Leni.en  &  N<.'well)- 
Vel  Detergent  ( Lenneii  &  Newell);  M.nlboK) 
Cm.ii.tl.>.    (Riidillo,   Inc.). 


VIGUIE    FILM   PRODUCTIONS,    INC. 

I.;uii;ir  Comer  to  Salaman,   Halo   Rev,  P.R. 

Phones:  7fi«-02.)5;  7fifi-02.Ui 

Dale  ol  Org.inization:   1950 

Ju;iii  K.  \'igiiie,  Jr.,  President 

-Manuel  R.  .N'aviis,  Vice-President 

Sal\  ;id()r  Tio,  Vice-President 

Liaiui  Rosa  Toledo,  Administrator 
Siinviciis:  16  and  35mm  b&w  and  color  com- 
mercial spots;  documentarv'  films  for  goseriiment 
iind  private  org;inizations:  T\'  and  theater  new.s- 
reels;  Kinescope  f;icilities;  editing;  single  and 
double-SNStem  photogr;ipli\ ;  b&w  l;ibor;itory  fa- 
cilities; aniniiited  commercials.  F.\c;iLJTliiS:  Two 
sound  studios  (50'  x  50'  and  .34'  x  20');  cutting 
rooms;  35mm  and  16mm  b&u  l:d)orat()i\ ;  pro- 
cessing, printing;  music  library. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pk  it  iir;s;  EiigagetnenI  Ring  (  Pj.iiincd 
Piuenthood  C:oiifeder;iti()ii  of  America);  f.l  lloni- 
lire  y  Stt  C.a.sa  (Puerto  Rico  Housing  Rcnewiil 
Corp.).  TV  CoMMKnci.'^L.s  for:  Lifebou\ ;  Rin.so 
blue  (Nat'l.  Export  .Adv.,  N.Y.);  .Ace;  India  Beer; 
Puerto  Rico  Development  Corp.  (West  Indies 
.Adv.);  Pan  American;  L&M  (J.  Walter  Thomp- 
.son);  Thorn  Mc.An  (Premier  .Maldoiuido  & 
Assoc.);  Alcoholado  Superior  70  (Publicid;ul 
Hiidillo.  Inc.);  Corona  Beer  (Young  &  Rnbicam, 
Inc.);  Pepsi  C^ola  ( Lennen  &  Newell). 


TENNESSEE 

CONTINENTAL     FILM     PRODUCTIONS     CORP. 

2.320  Ross\ille   Blvd.,  Chattanooga,  Tenn. 

Phone:  (()15)  267-4302 

l):itc   of    Incorporation:     1953 

James  E.  Webster,  Pres.  &  Exec.  Producer 

William   .M.  Clark,  Vice-President  & 
Treasurer 

John  C;aither,   Secretanj 

John  B.  Ashe,  Director  of  Photograpliii 
Si:it\i(:is:  16mni  and  35mm  color  ;ind  b&w  li\-e 
iind  :inin;ited  motion  pictures;  .sound  slidelilnis; 
industriid  sales,  sales  and  personnel  tiiiining, 
d()cument;u\,  |)ublic  relations,  medical,  educa- 
tioinil  iind  TV  films.  Complete  eommerciiil  still 
Iihotogr.iphy  dept.,  including  color  negative  and 
t\pe  "C"  print  processing  e(iuipment.  Ivvcilitiks: 
Production  facilities,  including  16mm  and  35mm 
Ciuneriis,  sound  stage  ;uid  recording  rooms,  uio- 
bile  lociition  unit,  s\nclironous  recorders,  single 
svstem  cameras,  KilinR;im;i  lenses;  lighting 
<(|uipment;  complete  ;irt  and  aninuition  depart- 
ment. Pernument  cre:iti\-e  st;iff  -  writers,  tli- 
rectors  ;md  musie;il  director. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoiiDN  I'kimus;  I'niining  l-'ihns  (  Americui 
I'nilorm  Compiinv);  A  Pitigress  Report  (Blue 
Bird  Bod\  Comp;in\);  Daylglit  on  the  Delia 
(Mississippi  l)ell;i  C:oun(il);  .Vri  .r  an  Outrage. 
Riding  High:  Mississippi  .Might  (Sherman  & 
BeilK).  Si.ii)i;iTi.Ms:  A  Visit  h'roni  Mac:  You 
Colin  Face  People  (.Morrison  Ciifeleriii) ;  llonetj 
Cold  Sinisage.  Miami  Vail  luhd'';  Erosly  Morn 
(.Noble  Diiry  &  ,Assoi\iles) ;  Harvest  l-'estitdl  l-'all 
Pronnilion:  lion  lo  Turn  So  Into  Dough;  //oic 
to  1)1-  l'rosi>erous  By  Prosoeeljig  (Ro\;il  Crown 
(.'ol.i  C()inp:iM\);  Plants  Thai  ll-nd  (Tennessee 
\';ille\  AuthoiiU);  Teclini(pirs  That  Work:  Sere- 
ices  Thai  Sill  (T\A  fertilizer  Division);  7'/ic 
Waylili-  Way  (  Olin  P.iper  Compiiin).  TV  Coxi- 
\ii;ii<:iAi.s  for:  Southern  (aoss  Sleep  Products 
(C.'oinmiirk  ,Agenc>  );  Tennessi-e  \'.illi\    \iitlioiil\. 


AMERICAN    DIVERSIFIED    SERVICE 
B(i\   975.    Kiiigsport.    reniiessee 
Phciie:    (615)    239-9.301 
Dale  of  Organization:    1960 
C.  K.   I'"ellner.  Jr.,  Ciniral  Manager 


AMERICAN  DIVERSIFIED  SERVICE 

Ronald   Kdw;uds,   Creative  Director 
W.    I.    .Mills.   Jr.,   Production   Manager 
Dewe>    L;iwson,  Director  of  Photograph' 
I-inchi  Cash,  Office  Manager 
Don   Eisher,  S«/r.s   Manager 
John    Diilhis,   Manager,   TV  Sales  and 
Di.strilnition 
Si;hvice.s:   Motion  pictures  and  lilmstrip^ 
dustry,  business,  etlucation,  tv,  etc.  Distril 
films    to    tv   and    non-theatrical    sources.    \ 
TiKs;  For  live  action  and  ;inimation  phot.' 
.sound   recording,   editing,   dubbing;    film 
tion  iind  distrihntion. 

RECENT      PRODUCTIONS       AND      5PON3(i 
Motion  PicTiiuis;  77ic  SISCO  Story  (Sal 
InteruiitioiKil     Svc. ) ;    Briaruood    (Creen 
Investment);     Ten     Freedoms     (.Applaclii 
stitute).   Si.iDiii-iLMs:   Path  to  Tonunrou 
\ille    Business   College);    77ic    Little   hm    uttij 
Inns  of  America). 


REEDER   PRODUCTIONS,   INC. 
James    Agee    Memoriiil    Studio.     IDhler   .iiit 

Knoxville,   Tenn.   37919 
Phone:   (615)  .588-8181 

Diite  of  Orgiinizatiou:    1964 

Branch    Office:    417    Garfield   Ave..   Clelilf. 
Calif.    91204.    Phone:    246-4265   A  ' 
Thomas   W.  Tavlor,   in   charge 

\V.  Fleming  Reeder,  President 

Thom;is  W.  Taylor,  Sales  Manager 
Skhvicks:  16mm  and  35mm  color  and  Ik 
tion  pictures  lor  indiistrv .  television  and 
tion.  Slidelilnis  iind  other  iJie.seiit.itioiis.  .\ 
ices  Ironi  original  script  to  iele;ise  print,  i 
Tii'.s:  Offices  in  new,  cit\ -owned  studio,  I 
x28'.  C'arpeiiter  shop;  m;ike-up  moms  stoi. 
editing  rooms;  studio  ;ind  lociition  e(iii 
Lights,   ciuner.i.   sound. 

RECENT       PRODUCTIONS       AND      SPON)t' 
MoTio.N  PicTiHES:   World  Wilhoul   Hang 
Sell   a    Hanger    (\iigel    (lo.itlumger    C"o. 
From  \'irgiiiia   (  Sell-Spousoreil) ;   Dccadt 
ci.sion  ^\  &  4t2  (Lincoln  .Memorial  liiiv' 


FOTOVOX,    INC. 

752  South   Si>mer\ille.   Memphis,  Tenn.  .'KM 

(Mailing  Adiess:   Box  4386) 

Phone:   (901)   526-1259 

Diite  of  Orgiiniziition:   1951;  Inc.   19.55 

Elstou   Leonard,  Jr.,  President 

F.  M.  Leonard,  Secretary-Treasurer 
Sehvices:    Research;    script;    production    ■ 
tion  pictures,  sl'delilms;  special  preseiit.ilr 
business,    indnstrv.    Television    commerci.ii 
series    productions.    Stiulio    or    loc.ition.    A 
tion,   li\e-;ietion.  documentiUA.  Custom   rei 
iind    tiipe   dupliiiiting.    Fac  ii.i  rii:s:    45x65 
stiige  iind  20  x  30  insert  st;ige;  the;itre  wii 
iettion    room    e<|uipped    lor    interlock    .sen 
stiinding   sets   ;md    scene   dock;    prop   rooii 
stiuilion    shops;    liilent    file,    iut    iiiiil    .iiiii 
dep.ulment;     Hot    press    tilling    e(|iiipmeiil 
editing  rooms.  Mo\  iohi  ecpupped;  seven  in. 
chiinnels    iind     mixer.     St.inell-Hollmiin     n 
iind  dummies;  30  .50  iind  iiiidible  lone  gei 
lor   slidelilm    tnicks.    Miignetord    l.ipe   iliip 
porliible   sync   reiorder;    1  miter   iiiiiplilier. 
i/ers.  SDund  ellects  libriiry  iUid  4  music  111' 
Milehell.  Auriion  iind  (iine  .Speciiil  ciimer.i 
ineni;  elettronii'  control  srdelilm  iin  iiiiition 
.■rii;    h\driiulie   ( !r.ib   dolly;     Telelunk.'ii    .iiiJ   ^ 
niicrophoiies;     Mole-Ri.  hiirdson    mike    boiui 
pei.inibul.iloi ;   MR  .ind  Me.Mister  lighlini;  . 
ment;    grip   e(|Uipment    iind    sun    relleitois, 
b.iekgronnd     projection    screen,    slill    ei)iii|' 
.3.5iiini,     2'4,    4x5.    .5x7.     iind     8x10.     ( ioh- 
(,)uiirtz,  and  Lowel  Light  lociition  lighting  ■ 
ment. 
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BUSINESS  SCRKEN  •    '^ 


FOTO\/OX   INCORPORATED: 

(cJiT      PRODUCTIONS      AND      SPONSORS 

Pi(  TiRKs:  Thf  Litislick  Slonj  —  English 

li  vtTsions  (TIk-  Litfstitk  Corp.  of  Aineri- 

i()/(()  Exiciilivc  M<rclMn<li\iiifi  Prcscnta- 

iK)l\v()rtli  Corp.);  The  Slaliiiicnt  of  Frank 

( HonexAVfll.    Inc.):    S<>«;)   In   Virl    \ani; 

•I  fieri/  Siindaij:   Salr/i  Office   Exptnision 

A    Inn.s   of    .Anifrita ) ;    A    Day    at    Camp 

ill  (Tahkoiliih  of  tlu-  O/.irks,  Inc.):  WItitc 

7    (Citizens'    Fonini,    Inc.);    Go    Go    the 

_■    Frog     (Tennessee     Industries).     Slide- 

/>»(■(    of  the  Bear  (Committee  to  Prevent 

iini'iit). 


EKSTCENTRAL 


INDIANA 


* 


KHARD   GALBREATH,    INCORPORATED 
21(1  Kn!;lc   Hoad.   I'lirt   \\a\nc,   ln(li;in;i 
f^mes:  (219)  744-4379;  744-4596 
Ijle  of  Organization:    19.50;    Inc.    I96I 
rli.ird  (^aibreath,  Producer-Director 

I  s:  Motion  picture  production.  Facilities: 

cutting  rooms,   re-record,   carpenter  and 

ics    shop;     35mm     and     I6mm     .Mitchell. 

cameras,     blimped,     interlocked:     RCA 

ri-ct)rders    and    five-channel    re-recorders; 

.  onsole;  music  and  sound  effects  libraries; 

mobile  unit:  2.5().()()()  watts  .Mole-Richard- 

tiiig:  cables,  grip  e(|U!pment:  C.  M.  Diesel 

ir. 

£^NT      PRODUCTIONS       AND       SPONSORS 

Hiiits     Pu  lints:      jiiiKithaii      Wiiitrrs      I'lidir 

M;  The  Rehearsal    (Ford   Motor   Co.);    Road 

n    .-  Caniere.ns    (National    Council    of    Farmer 

itives):  Mii.sch'  in  the  Grain  Market    (In- 

I  .inn     Bureau    Cooperative);     The    Wise 

Vrt  Wasted  (National  Council  on  the  Aging). 


)  The   Book    You    Need    All    Year    Long 

I  ivtra  copies  ol  this  big  Uitli  .\ruiual  Production 
Wiow  issue  are  available  on  order  (wliile  suppK 
n  I  at  S2.0()  each,  sent  [wstpaid  if  payment  ac- 
<'panies  order.  Production  Review  and  other 
ii[  lal  i.ssues  are  included  in  subscription  at  S.3.00 
>^  year;  S5.00  for  two  vears.  Direct  order  to 
•  -"ago  office  of  publication  at  7064  Sheridan 
>d     Building     at     Chicago,     Illinois     60626. 


RICH-LITE  PRODUCTIONS,  INC. 
20  West  Jackson  .St.,  Muncic,  Ind. 
lone:  282-3111 

Iite  of  Organization:    1962 
fin   Rith.irds.    Prrsd'nt  &   Producer 
fareiicc    Licht.    \'  cr-Presidrnt 
jjrshall  K.  Willis.  Treasurer 
i)rda  Richards.  Secretari/ 
iilliani  G.   Boxle,   Lahoratory  Services  & 
Quality  Control 

ike   Keiper,    IJfihling   Technician 
•roy  llahn.  Cameraman 
>m  Lawell.  Sound  Technician 

Is:    .Motion   pictures;   T\'   films   and   com- 

V  FAf:iLlTll-:.s;  Editing  department;  studio; 

,ii|  .iton.';    8mm    and    Ifiinm    production    equip- 

nit   with   sound    record  ng   in    studio   or   on    lo- 

'.I  III. 

IIENT      PRODUCTIONS       AND      SPONSORS 

il  ION  PimnEs:  One  Gift  Works  Many  Won- 

\i    (L'n'ted  Fund);  Turhiw  P.lad''  Forcings  — 

^^  Styi'    (Wesfnghouse  Electric);    Tread  Ro- 

"uon  .American  Corp.):  Bodymasler  (  Forse 

nation);   Figure  H  Racing    (Joe   Ilelpling, 


MICHIGAN 

Metropolitan    Detroit   Area 

NEIL   DOUGLAS   PRODUCTIONS 
30.30    Iroquois.    Detroit.    Michigan    1S2I4 
Phone:   (313)  i)23-0303 

Date  of  Organi/ation:    1927 

Neil  Douglas.  President 

Rosalie    Dougkis.    Secretary-Treasurer 

.\Iar\'  Neil  Morrison.  Promotion  Executive 
.Seuvices:  Films  for  travel  promotion,  ser\'icc 
organizations  in  financial  and  public  relation 
areas.  educ;itioii  project  documentaries.  Fa(  ll.l- 
Tii-.s:  Photographic  studio,  film  projection  theater; 
.■Krriflcx.  Pailhird,  etc:  sound  retording  on  tape, 
access  to  coimn(ri.i.il  l.ii)cM;it(>r\  t.icilitics. 
RECENT  PRODUCTIONS  AND  SPONSORS 
-MoTio.v  PK:Trnfc;s:/i(Y//)  The  Wild  Water  ( Olas 
Coqi.):  Romance  &  Reality  of  Rumania  (Ru- 
manian (iovt.);  The  Story  of  Brussels  (Brussels 
Infonnation  Office);  Crossroads  of  Western 
Europe  (Belgian  Tourist  Office);  The  Battle  of 
Waterloo  (Barbant  Information  Ofice). 


EDUCATIONAL   MEDIA,    INC. 
620    New    Center    Bldg..    7430    .Second    Ave., 

Detroit,  Mich.  4.S202 
Phone:  871-2710 

Date   ol    Orgaiiiz.itioii:    1964 

Lawrence  M.  Regan.  President 

Bonnie  R.   Wolfram.   M.D..  Vice-President. 

Treasurer 
Charles  W.   Bishop.  Secretary 

SEiniciiS:  Production  of  educational,  institutional 
and  documentai\'  motion  pictures,  sound  slide- 
tilms.  tilmstrips,  l.lm  controlled  instruction,  cur- 
riculum development,  programmed  and  text  ma- 
terials for  maiKigement.  health  personnel,  stu- 
dents (elcmentarv  through  college)  and  public 
audiences.  Special  empha.sis  on  he.ilth,  medicine 
and  science. 

RECENT  PRODUCTIONS  AND  SPONSORS 
SlidilI  iLMs:  D\.\  (.Mciiill  I'.iinuM  Institute): 
Food  Makes  The  Dffcrencc  ( Dairx'  (^)iincil  of 
Detroit). 


Jerry    Fairbank    Productions 
of   California,    Inc. 
1260  Librarv,  Detroit.  Mich.  4S22() 
Ph-ne:   (31.3)   962-8998 
.Malcolm   Doolev,  Representative 

(See  listing  under  Los  Angeles  area) 

F.   B.   N.   FILMS 

1.5240   Oesccntwood,    l-.:ist    Detroit,    Michigan 

Phone:   (313)   PR  .5-0114 

Date  of  Orgaiii/;>ti()ii:    1958 

Bert  Pen/.eu.  ()i(»irT,  Cinematographer 

Dan   Bloiigh.  Script  Writir.  Sales 

Robert  .Vnthoin.  Sarrator,  Technical  Research 
Services:  Complete  protluction  of  16mm  and 
35mm  cfimmercial  and  dociimentar\-  motion  pic- 
tures for  the;itres.  iudiistr\-.  and  'H'.  Facilitiks: 
35mm  Cjiieflex  camera;  1 6mm  (t  35  mm  Moviola 
viewing  and  sound  reailing  equipment;  Sony 
tape  recorder.  OiIorTran  lighting.  c;imer:i  cMr. 
small  stiulio  space. 

RECENT  PRODUCTIONS  AND  SPONSORS 
\I()ii()\  I'll  iiius:  Target  Vxro  (  L.T.\'.  ol  Michi- 
gan); 128-30  sec.  Theatre  Cionimercials  ( Dol.iii 
Theatre  Service).  T\'  Commkhc  iaus  for:  i-.7i(i.\ 
Big  Boy  (Zimmer.  Keller  4s  C:alvert):  World  Fur- 
niture (Reed  P;isteriiak  .\genc\  ) ;  Macomb  Daily 
I    (E.  W.   B.iker  .■Xgency). 


EAST  CENTRAL  STATES 


ROBERT    FISHER    PRODUCTIONS 
430  New  Center  Building.  Detroit.  Mich.  4S202 
PhoiK-:  (313)  S7.5-0430 
Date  of  Organization:    1957 

Robert  S.  Fisher,  Producer 

(George  Sill,  Associate  Producer 

Marian  S.  Fisher.  Vice-Pres-idrnt 

.Audrey  J.  Fisher.  Vice-President 
Skii\  i(  Es:  Motion  pictures,  sound  filmstrips.  p;ick- 
aged  meeting  materials.  T\'  and  r.idio  commer- 
cials. F,\(:il.lTiES:  Motion  picture  camera  ge:ir: 
editing  equipiiii'iil;  liijhls.  Other  f.nilitics  reiit»'(l 
as  H'cpiired 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  TMI  Snles  Traininu:  TMI  Truck 
Training:  lluatt  Hidden  Values;  How  '  ong  lias 
it  Been?  (C;eiier;il  Motors);  The  Call  to  Sell 
(Electric  Storage  Battery). 

FLOSEZ   INCORPORATED 

815   Bates   Street.    Detroit.    Mich.   48226 
Phone:    (313)   WO  2-4920 

Sound  Studio:   25305  John  R.  Road,   Madison 
Heights.    Michigan 

Date  of  Organization:    1931 

Cenaro  A.  Florez,  President 

J.    Ravinond    Cooper,    Senior   Vice-Pn  suli  ut 

John  K.  Kleene,  Vice-Presid:nt  &  Creative 

Director 
Clark  E.   Pardee.  Jr.,  Vice-Presideitt,  Client 

Servici- 
Ernest  D.  Nathan,  Vice-Prcsidcnl, 

Consultative    S<'rvice 
C.    E.    Broderick,    Vice-President 
R.    M.    .MacKinnon.    Vice-Pres'denI 
C:harles  W.  Sabiii,  Secretary-Treasurer 
Ilarrv    Breitmever.    Production    Manager 

.Sehvk'es:  .Management  consult.ition  on  sales  man- 
power de\elopmeiit.  Pl.inning.  writing  and  pro- 
duction of  coinpelte  .sales  training  programs.  Pro- 
duction of  iiudio-visual  media,  inchiding  motion 
pictures,  slidefilms.  recordings,  slides  ;md  trans- 
parenc'es.  flannelboard  present.itions.  ch;irts  and 
printed  materials.  Personnel  .Senii-es  Division  of- 
fers consultation,  research  and  personnel  testing. 
\'isu;il  Presentation  Division  offers  graphic  and 
film  arts  services,  plus  meeting  plans  and  iirrange- 
ments.  Fa(  ilitiks:  Six-story  main  office  in  down- 
town Detroit.  4.000  !n\.  ft.  .sound  studio  in  sub- 
urb;iii   M:idisoii   Heights. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MorioN  Pl(  Tl  iiEs:  The  High  Plateau  ( .\niericaii 
Motors):  Si.ioEKii.MS:  M<it  Mr.  American; 
Amiriean  Star  Persuader  (.American  Motors): 
The  Poiver  Line  ( Ciilf  Oil);  Merchandising  Your 
Station  ( BP  Canada). 


Heal  Facts  for  Sponsors 

evidence    of    mtiipliers'    -^eod    fnilh 

■^  The  detaile<l  listings  given  specializing 
producers  of  busine.ss  motion  picture,s  and 
slideflims  furnish  the  l>uyer  of  sight  sound 
media  with  solid  evidence  regarding  anv 
prospective  supplier.  Listing  d  ita  retpiests 
emphasi/ed  tlie  neetl  for  both  film  and 
sponsor  references  ami  it  is  this  area  of 
each  listing  which  indicates  the  recent  e.x- 
perience  of  each  companv-  in  these  pages. 


Ijh  PRODUCTION   RFVIKW 
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THE   JAM   HANDY   ORGANIZATION,   INC. 
2S21   Eiist   (.riiiui   BK(1..   IVtroil,  Midi.  4S2U 
Phone:    (313)     Il{    .5-24.)() 

Officers 
Jaini.son  HancK.  PnsUloil 
John  A.  C.iinplK'lI.  Tn  usurer 
Williiiin  (;.  Liitlici,  Executive  Vicc-Prvsitlcnt 
W.   Eugene  Hunter.   Senior  Vicc-PrcxUlint 
Ru.ssell   H.   Robin.s,   Senior  Vice-President, 

Merchand'sinfi  and  Marketing  Development 
Everett   F.   Schafer.   Senior  \'iee-Pre.s;V/e;i/, 

Planninn   and   Prufiramwing 
Harold  Da.sh,  Vice-President.  Western  Contacts 
James  \.  Crann.  Vice-Pnsident.  Produelion 
Jennings   Hammer.    Vice-President.    Motion 

Picture  Plannin^i 

Hughes  v..   Southwell.  Vice-President. 

Business  Theater 
C:harles    W.    Renfrew,    Vice-President 
T.  H.   Westermann,  Vice-President.  Eastern 

Operations 

Branch  Offices 

New  Vouk:  177.5  Broacl\\a\ ,  New  York,  New 
York,  10019.  Phone  JUd.son  2-4060.  Herman 
Goelz,  in  charfie. 

Cuic\c.a.  230  .\.  Michigan  Avenue.  Chicago 
Illinois  60601.  Phone:  STate  2-67.57.  Harold 
Dash,   Vice-President,   in   charge. 

H()i.i.YW(H)i):  1680  North  \'ine,  Hollywood 
California  90028.  Phone:   Hollywood  3-232]! 

PiTTSBiiu.il,  Peiinsvlvania.  Phone:  ZFnith 
0143. 

W  .vsHixcTox,  D.  C:  11214  Stuart  .Mill.  Oak- 
ton,  Va.,  Phone:  DUnkirk  5-9684.  llarr\  W 
Watts. 

ToiioNTO:  Suite  1721  C:arlt()ii  Tower,  2  Carl- 
ton St..  Toronto  2.  Ontario.  Phone:  EM  3- 
8856.  Wilbur  E.  Dallev.  in  charge 

Skhmcks:  Motion  picture  production:  commer- 
cial, industrial  and  sales  promotion;  personnel, 
customer  and  public  relations:  minute  ino\ics; 
sponsored  shorts;  safet\,  educational  motion  pic- 
fur<-s;  television  commercials;  theatrical  and  non- 
theatrical  distribution  .ser\ic-e.  FUmstrip  and  slide- 
film  production:  commercial,  industrial,  sales 
training  and  shop  training,  customer  relations  and 
public  relations;  merchandising;  training;  cartoon. 
C;la.ss  slides,  traii.sparencies,  slide  racks,  opa<iuc 
materials.  Meetings  assistance:  staging  ;iri<l  pro- 
jection .service,  con\'ention  programs,  live  shows. 
I'Af  njTiE.s:  Complete  studio.  Sound  stage,  re- 
ctmling,  set  construction,  direction,  casting,  scene 
design,  mo(  k  iips,  immature,  stage  management, 
fieUl  reconnaissance,  animation  studios,  music 
direction  and  orchestra,  rear  projection,  jjrop  de- 
pariment,  spee<  h  and  acting  c-oaching,  slide- 
film  studio,  film  processing  laboratories,  art 
department,  locition  e(|uipment,  creative  .staff. 
Projection  eciuipmcnt  s.iles  and  ser\iee.  Special 
devices;  suitcase  projectors.  Shoppers  Stoppers, 
contimious  loop  projection,  projectors,  svntlietic 
training  (le\i(es 

RECENT  PRODUCTIONS  ^ND  SPONSORS 
.Motion  Pk  tikfs:  Th,  Slori,  of  Lemon  Juice 
(Heal  Lemon  f  :o. ) ;  A  Pedigi,  ,  of  Perfection 
(Whirlpool  Corp.);  .S;)/iere  of  S.  vice  (Florists' 
Telegraph  I)eliver\  Assn.,  Inc.);  Tevporunj  Con- 
tract Service  (Kelly  C;irl  Service.  Inc.);  The 
Camera  to  Camden  (Campbell  Soup  Co  ) ;  O/j/i- 
mum  Tilhige  (J.  I.  Case  Co.);  A  Vahie  Compari- 
son (  Wistinghoiise  Electric  Corp.);  What's  The 
Difference  (Xero.x  C:orp.);  77ie  Magic  of  Train- 
ing (Coca-C:ola  Cio.);  Sijlim  Cord  .V-44  Tins 
(E.  I.  DuPont  De  .Nemours  &  f:o.):  Hospital 
Dental  Service  Today  and  Tomorrow  (.American 
Dent.il  Ass'n.);  Two  C.'i/i/.v  S'amed  Eddie  (Sin- 
clair Hefining  Co.);  Pi/rsm7  of  Profit    (Procter  & 


THE  JAM  HANDY  ORGANIZATION: 
C;amble  Co.);  A  Look  At  The  Leader  (Minute 
Maid  C:o.):  City  on  The  Move  (CH\  of  Detroit); 
Th(  Chance  Yon  Take  (The  General  Tire  &  Rub- 
ber Co.);  What  a  Wonderful  World  It  Would 
He  (Chevrolet  Motor  Di\ . ) ;  A  Siw  Viewpoint  for 
"We  Drivers"  (General  .Motors  Corp.).  Sluje- 
FiL.Ms:  .\rt  of  Giving  (Natl  C:ouncil  of 
Churches);  The  People  Watchers  (S.  S.  Kresge); 
Play  It  Cool  (W'estinghouse  Electric  Corp.). 
School  Seiuke  I-"ii.msiiui's:  My  Xiighhorhood: 
Sew  Zialand:  The  At(nn  and  Its  Xucleus. 


* 


HENNING   AND   CHEADLE,    INC. 

10000  Greenfield  Road,  Detroit,  Mich.  48227 

Phone:   (313)  BR  2-1000 

Date   of  Organiz;ition:    1945 

fleorge  R.  Cheadle,  President 

John    D.    Joseph,    Vice-President 

Harold   Dobrowa,   Editorial  Chief 

James  Heinonen,  Technical  Editor 

Alan  R.  Hibbert,  Secretary 
Seh\tc;es:  Preparation  of  sales  promotion  and 
training  programs  and  materials  including  mo- 
tion pictures,  sound  filinstrips.  overhead  transpar- 
encies, charts  and  literature.  Complete  direct 
mail  and  addressing  services.  F.vcilities:  NV'rit- 
crs,  plu)tograph\-,  recording  and  direction;  direct 
ni.u'ling   lacilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pic :ti  hes:  Re:  -  Where  the  Action  Is! 
(l\v/..  Inc.  Pittsburgh  Plate  C;lass  Co.);  Ahex 
System  Responsihility  ( .\be.\  ("orp.).  Slide- 
films:  A  Future  That  Starts  Right  Sow  (Natl 
Retirement  Life  Ins.  C^o. ) ;  Toledo  —  A  Quality 
Market  ('ioledo  Blade);  Spotlight  Full-Power 
for  '66  (Ford  Div.). 

INSTRUCTIONAL   ARTS,    INC. 

16210   .Meyers    Hoad.    Detroit,   .Mich.   482,35 

Phone:  (313)  UN  2-3932 

Date  of  Organization:    1946 

Nicholas  J.   Beck,   President 

J;unes   W'.   Atkinson,   Vice-Pres.  la   Treasurer 

CJerald  C'.  Simon,  Secretary 
Sehvtc;e,s:  Creative  and  production  staff  for  slide- 
films,  motion  pictures,  slides,  instructional  man- 
uals, catalogs,  artwork  and  photographv-.  Audio- 
\isu:il  ('((uipment  sales.  F.vciilities:  f^)mpletc 
;irt  and  photographic  departments  including  40'  .\ 
50'  stage  with  (■(|uipment  for  still  or  motion  photo- 
gr;iph\ ;  still  laboratories;  16mni  and  3.5inni  ani- 
mation stiind;  recording  studio;  hot  pre.ss  typeset- 
ting department. 

Slidefil.ms:  Science  In  Industry  (Ford  Motor 
Co.);  CMC  Standard  Transmi.ssions  (G.MTC); 
The  1966  Electric  Range  Line  (.American  Motors 
Corp.);  Why  The  Uni-System?  (Ntnv  Idea  Farm 
Ecpiip.  Co.);  .Veit;  Horizons  In  Feedlot  Scicnc< 
(Ralston    Purina    Co.). 


* 


Kerbawy  -  MPO 
1300  Buhl  Building,  Detroit,  Mich.  48226 
Plume:    CM. 3)    9(>.i-020I 

Ilalord   Kc-rbawy.   Vrisident 
(See  complete  listing  of  MPO  Productions,  N.Y.) 

MARKETING    COMMUNICATIONS,    INC. 

7:J:(8  W(H.(lw;ncl   A\e.,  Detroit,  Mich.  48202 

Phone:   (313)  871-6950 

Date  of  Organization:    1964 

Earl    E.   Seielstad,    President 

E.  B.  Seielstad,  Vice-Pnsident  &  Secretary 

Robc-rt  II.  I'owler.  .\rt  Director 
Sehvk  Es:    Research,   creation   ;ind    production   of 
motion  pictures,  slidefilms.  printed  materials  ;md 
other   communii  ations   niedi:i.    I'"a(  ii.ities:    C're;i- 
ti\c'.   :ut.   direction   and    production    management. 


MARKETING  COMMUNICATIONS 

RECENT      PRODUCTIONS       AND      SPON^c, 

MoTio.N   Pictx're:    Forum    (Cadillac  Mot 
Di\'.,  (ieneral  .Motors  Corp.).  Slidefilms:  < 
Relations  Objectives;  He  Said  "\o";  .A  C.ooi: 
The   Customer  Revolution    (Cadillac  Mol^ 
Div.,  General  Motors  Corp.). 

NATIONAL  TELEVISION   NEWS 
1480  E.  Outer  Dri\e,  Detroit.  Michigan  -z.H 
Phone:   (313)  336-3620 
Date  of  Organization:   1961 
Howard   Back,  Executive  Editor 
Jim  O'Donnell.  Managing  Editor 
Bett\  (iunther.  Operations  Manager 
SEH\it:Es:    Planning,    production,    distrihut 
newsfilm    for   business   and   industry;   TV 
relations  counseling;  preparation  and  distn 
of    T\'    sportsfilm,    women's    features,    ei; 
matter,  radio  newstape  and  related  maten 
(  ii.iTiEs:    16  35nnn  production   and  editiiii; 
RECENT      PRODUCTIONS      AND      SPONSIS 
r\'   Spec:i.\ls:    Outlook  "66    ( .Armco  Steel  ' 
(^hrssler    Oirp.;    Firestone   Tire   &    Rubbt 
Sunra\   D.\  Oil  Co.;  .Minneapolis-Moline;  \' 
haeuser    Co.:    Bank    of    .America);    You   ui 
Economy  (.Aluminum  Co.  of  .America;  Fri_ 
Div.,  (ieuer;d  Motors;  C^eneral  Foods;  Join 
cock  Mutuiil  Life  Ins.  Co.;  Lederle  Labor.i 
.A\-on  Products).  Newsfil.m  for:  Lederle  1 
tories;  Frigidaire;  Hone\well;  C"hrysler-PI\ i 
.American   Motors;    Dodge;   Pontiac;   .Annci 
Corp.;     Chevrolet;     Cadilhic;     3M    Co.;    ( 
C;lass     Works;     Automotive    Safety     Foiim; 
Bendix  Corp.;  American  Petroleum  Institiit' 


Pelican  Films,   Inc. 
New  Center  Building.  Detroit,  Michigan  4.02 
Phone:    (313)    871-4200 
Ed   Hebry,   Jr.,   Producer 
(See    complete    li.sting   under    New    York 


0 


REGAN    PRODUCTIONS,   INC. 

19730    Ralston,    Detroit,    Mich.    4S203 

Phone:    (313)   883-2800 

Date  of  Organization:    19.50 

Lawrence  M.  Regan.  Chairman 

j:unes  L.  Hernnui.  President 

W.uren  Hart.  Exicutive  Vice-President 

Charles  W.  Bishop.  Secretary 

Robert  T.  (Chester.   Special  Representatii  ■ 
Detroit 

Louis    E.    Miller,    Production    Manager,   (iC 
.\ccoinit 

Lawrence  Perr\-,  Production  Manager 
C.eiural  Accounts 
Seuvices:    ("omplete  programs  lor  training,  ^'«* 
promotion,    public    relations    and    educ.itioii.  n- 
eluding  sound  motion   pictiues,  sound   slidehis, 
business  meetings,  film-controlled  meetings,  p.it- 
ed     materials,    stage    presentations,    audiogi  '« 
and  T\'  spots.   l'".\(  ii.ities:    Studio  and  st.ii; 
signed,  iiuilt  and  eciuipped  lor  motion  ]iictuu    ■ 
slidelilm  production. 

RECENT      PRODUCTIONS       AND       SPONSCS 
MorioN  Pic  n  hi  s:  So  You  Want  To  Ruy  .\  (•'o 
(«(/  Car   (Ford   Motor  Co.);   R.   F.   Cood'i 
Whirever  You  Co  (  B.  F.  Goodrich  Internali 
rhi    Inside  Ston/  (.AC  Spark  Plug).  Si.ii>efii-> 
/;()•/■    Film    Program:    Sell    Down    To    Sell    X 
Parts  Rook  Meting;    1966  CMC  Product  Tn- 
ing    Mating;    1966   Service    Highlights;    Parl.ti 
Service  Managers  Club  Mieting.  Si  lling  'i^>' 
lures;   Cab   Interior  (Options,    Inviiilory  (. 
(.■.\/f'  Franchise;  Dealer  Fleit  Receptions  (C.L 
Truck    &    Coach    Div.);    Design    For    ProteclM 
State   of    The   Business,    ( B.    F.    Goodrich);   («• 
tomer    Relati(ms    Course;    4th    Ouarterly    Dc* 
Meeting;  I'sed  Car  Training  Kit  (C^adill.ic-  Mi'f 
C"ar);    Welcinne    To    The    Croup    (MoiitgonO' 
W.nd  &  Co.). 


ISO 


BUSINESS  SCREEN  •  1< 


i  ROSS   ROY,   INC. 

jotion  Pictures,  \  isual  Aids  &  StaRi*  Div. 
2}il  E.  Jefferson  Ave.,  Detroit,  Mich.  48207 
F.iie:  (.313)  LO  7-4000 
tinch:  o(M)  Filth   Avfiiiie,  New  York.   N.   Y. 

|io035.    Phone:     (212)     5a5-320().    Wilham 

K.  Walker,  Exec.  Vicc-Pres.;  F.  Henr\-  Lar- 

jion,  Vicc-Pres.  &  Acct.  Exec. 

lomas  P.  Marker,  Vice-President,  Stage 

Bi  Motion  Picture  Production 

[iiiakl  (;.  Trac>-,  Vice-President.  Vistial  Aids 

ll)ert   S.    Fisk,    Vice-Pres-ident.    Creative 

Supervisor  —  Mercluindisin<i 

ij.  O'N'eil,  Executive  Producer 
m  Ziichar)',  Production  Manager,  Motion 
)Pictures 

iter  T.  Hrown.  Production  Stafie  Mananer 
vn'ii  FS:  Create  anil  produce  motion  pictures, 
us  and  industrial  theatre  programs  of  all 
lAciLiTiE.s:  Creative  and  supervisory  staff: 
itorial  facilities;  two  equipped  stages:  con- 
.  contractual  agreements  co\ering  special- 
•■,iti\'e  requirements  and  mechanical  facili- 

IC'ENT      PRODUCTIONS       AND      SPONSORS 

\    Pkti  HKS:    As    We    Live    and    Breathe 

K-,in    Imlustrial    Div.);    Imperial   Compari- 

lir\sler-Plyniouth    Div.,    Chrysler    Corp.); 

sO-Disc      (Difco      Laboratories);      Rebel 

■■'  Ralhj:   Charger    (Dodge    Div.,   Chrysler 

Swing     Up     ( Chrysler-PKmouth     Div., 

r    Corp. ) ;    Sales    Meeting    Film    ( Queen 

N  Div.,  King  .Seeley  Thermos  Co.);  Slidh- 

Continuing  programs  for  Chrysler  Corp. 

II  •oilier  clients.  T\'  C().\rMERCi.\Ls  for:   Detroit 

Ba   &  Tnist  C^). 


I       Van  Praag   Productions,   Inc. 

loi   Dime   Buildini;.   Detroit.    Mich.   48226 

Une:  (313)  \\0  2-4896 

•ee  complete  listing  under  New  York  City) 


VIDEO   FILMS,    INCORPORATED 

•04   K.   Jefferson   Ave.,   Detroit,   Mich.   48207 

|ionc:  (313)   WO  2-3400 

late  of  Organization:  1947;  Inc.  19.59 
illiam    R.    W'itherell,    Jr.,    President 

^ifford  Hamia.  Vice-Pres.  and  Sales  Mgr. 

I  s:    Production    of    sales    promotion,    sales 

.;.  public  relations,  and  engineering  motion 

s  for  industrv .   Script;   animation  and  live 

^i.iphy;    music    selection;    .sound    recording 

i\ing;  editing  and  conforming;  completion 

^   for   in-plant    units;    slidefilms;    TV   com- 

■  K.    F.\ciLiTins:    .Sound   stage;    Maurer   and 

A  cameras;  editing  rooms;  16mm  and  .3.5mm 

lis;    interlock    screening.    Complete    sound 

-     .luhting   ef|iiipment   for   studio   ;uid    location. 

I 
ItENT      PRODUCTIONS      AND      SPONSORS 

XjrioN  PicTX'RES:  Operation  Turn  Key  (Anchor 
S^-1  &  C"onveyor  Co.);  Life  Savers  of  the  High- 
ly (Monroe  .^uto  Ecpu'pment  Co.);  .\nnounce- 
fji/  Count-Down  (.American  Motors  Corp.); 
4fT  Jacks  from  Walker;  Tools  of  the  Trade 
(jalker  Mfg.  Co.);  Lockheed  Qualitij  .\ward 
(lick  Mfg.  Co.).  Slidefilms:  Film  So.  1 
(Jimestead  C:orp.);  Pure-Pak  School  ( Ex-Cell- 
Q:orp.);  .AHC".s  (./  Hide  Control  (Regal  Ride 
Sick  .Misorber  C^o. );  T\'  C().mmkh(:i.\us  for: 
Tinr  Carnge  Doors  (Stockwell  &  Marcuse); 
S  tdard  Federal  Savinns  &  Loan  Ass'n.  (E.  W. 
Ber);  Somerset  Park  Apartments  (Harr\  Cokl- 
b|i  Adv.  );  Detroit  Race  Course  (Fred  Yaffe 
8n'o.);  Firsi  Federal  Savings  of  Detroit:  Better 
Kle  Potato  Chips;  Michigan  Mutual  Liability 
O  (Behr.  Otto.  Abbs  &  Austin). 


E  a   copies    of    IRth    .\nnual    available    at    S2. 


!♦•  PRGDLCTION  REVIEW 


Wilding    Inc. 
492.5  Cadieuv   Koad,   Detroit,    Mich. 
Phone:   (313)  TUxedo  2-3740 
\\illi;ini    R.    Winn.    Vice-President 
13.535   Liveniois   .\\c.,   Detroit,   Mich. 
Phone:  (313)  WEbster  3-2431 

\\.    W.    Kraft,    Vice-President 

A.    J.    Henderson,    Vice-President 

Robert    Cas.sell,    Vice-President 

(See  complete  listing  under  Chicago  area) 

Other  Michigan  Cities 

PORTAFILMS 

4180    Dixie    Ilishwav,    Dravton   Plains,    Mich. 
48020 

Phone:    (313)    674-0489 

Date  of  Organization;    1947 

William    Miirrax'.    Director 

Edward   F.   Wheeler,  Sales  &   Utilization 

John  Warren.  Finance 

Stu  Knickerbocker.  Design  &  Animation 

Jim  Col.son.  Editorial 

Cweii    King,    Production   Coordination 

Micbal  Bright.  Office 
Services:    Designers    and    producers    of   modem 
pictures  for  business  and  education.   Facilities: 
Own    and  or    rent    all    eciuipment    and    facilities 
needed  for  live-action,  animation  and  stop-motion. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTlo.N  PuTlKEs:  7'/ic  Atom  and  The  Kilowatt; 
Mich-l-Cuin-l-A  (Consumers  Power  Co.);  Up 
Front  With  Moog  ( Moog  Industries.  Inc.);  GM 
Documentary  Film  (Champion  Spark  Plug  Co.); 
Profits  Plus;  Protection  Plus;  Comfort  and  Safety 
Plus  (Cioerlich's  Inc.);  Boom  Up  For  Profit 
(  HalcKvin-Liina-Hamilton  Corp.);  Catfishing  ( .\l- 
cort.  Inc.);  Total  Attack  (AP  Parts  Corp.);  This 
Is  Pharnuicy  (.American  Phannaceutical  .Associa- 
tion); Libraries  Arc  For  Sharing. 


TIME   LIFE   8   PRODUCTIONS 

(Di\.  Time   Life   Broadcast,   Inc.) 
120  College,  S.E.,  Grand  Rapids,  Michigan 
Phone   (616)   GL  9-4125 
Date  of  Organization:    1962 

Howard  J.  Silbar,  Managing  Director 

Linda   Dejong,   Executive  Producer 

Robert  LaBour.  Executive  Producer 

Leonard    Bridge.   Controller 

Gerald  Winder  Sloot.  Recording  Engineer 

Grev   Ma>o,  Fi7;ii   Editor 

Gordon   Brice.  Art  Director 

Gerald    Kni\  f.   Director.   Photographic 

DepartiiK  nt 
Peter   W'higham.   Sales  Executive 
Morris  (Jzinga,   Sales   Executive 

Seiuh  Ks:  16  and  8mm  color,  b&w  photograph). 
Slide  anil  film  strip  proiluction.  Editing;  sound 
recording;  scripts  for  audio  and  video;  art  work; 
music;  T\'  commercials;  \iileo  tape  recording; 
translation  and  foreign  language  recording.  I'ilm- 
ing  aviiilable  in  foreign  markets  through  parent 
company  (Time.  Inc.).  F.acii.ities:  .Sound  studio; 
projection  room;  editing  rooms;  ,irt  dcp.irlniciil; 
music  librars. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  tires:  7'/ic  .\ulomaled  Egg  ( Kitson 
Poultrv  Equipment  Co.);  Your  Faith  in  .\ction 
(WestMichigiUi  Catholic  DiiKCse);  People.  Pre- 
cincts &  r<mcr  (LAW -CIO);  Versatile  Sheath 
for  Metal  (Porcelain  Enamel  Institute);  Pigskin 
for  Leather  (Wolverine  Shoe  &  Tanning  Corp.). 


^'1 
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CAPITAL   FILM   SERVICES,   INC. 
1001    Terminal    Road,    Lansing.    Michigan 
Phone:    (517)   IVanhoe  7-.3735 
Date  of  Orgaiiiz;ition:    1942;   Inc.:    1964 
James  Robert  Hunter,  President 
Richard  C.  C'ole,  Manager 
[ay  Lillis,  Dir.,  Motion  Picture  Div. 
Robert   j.  Neiihierl,  Laboratory  Manager 
Robert  \\'inkel.  Laboratory  Supervisor 
Kenneth  Kortge,  Production  Supervisor 
Jiimes  Laniles,  Secrciary 
Services:  Script  to  screen  productions;  T\'  com- 
mercials;   kinescopes;    fibnstrips;    slide    presenta- 
tions; titles  and  animation  photography;  complete 
motion   picture  producer  services;   studio  record- 
ing and  record  cutting.   F.\cilitie,s:    Motion  pic- 
ture   prott*ssing    lalwjraton.',    8mm,     16mm    and 
3.5mm,    color    ;uid    black    and    white.    Licensetl 
Eastman  KcKlak  Koilachrome  II  processor.  Black 
and  White  reversals,  negative-positive  and  optical 
.sound  tracks.  Fairchild  ;inil  .■\nsco  color  procrss- 
ing.  (!i)inplctc  !.ii)(ir.itor\    facilities. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motio.n-  Picti'hes:  The  Versatile  M-44;  The  119. 
S'orway  (White  Motor  Co.);  The  Aniicay  Story 
(.\mway  Corporation);  The  Rapidway  (Rapid- 
Standard  Inc. ) ;  Look  About  You;  .\  Highway  i.t 
(Michigan  State  Highway  Dept.);  Voiir  State 
Police  (.Michigan  State  Police);  The  Rose  Bowl 
(Michigan  State  University).  Slidefilms:  The 
Catholic  Knight  (Catholic  Knight  Insurance); 
Houghton  Tech  (Michigan  Tech.  Inst.).  T\' 
Commehci.\ls:  for  Flair  .\d\.;  Upjohn  .Associ- 
ates; Les  Strang  .\dv. 


* 


this  syinlxil  over  a  protluccr's 
listing  in  these  pages  refers  to  display  adver- 
tisement   in    this    1 6th    Production    Review   issue. 


OHIO 

Metropolitan   Cincinnati 

K  &  S  FILMS,   INC. 
10490   Taconic    Terrace.   C^inciimati,    Ohio 

4,5215 
Phone:  (513)  771-4440 
Date  of  Incorporation:    1946 
Jack   R.   Rabins.   President 
S.    Ilarrv     Wilmink.    Vice-President 
Roma    I.    Rabins.    Seeretary-Trea.siirer 
Rol)ert   .\dams.   Recordinn    Director 
John  Ruthven.  .-Krt  Director 
.\lar\    J.  Stef.msson.  Production  Coordinator 
Glemi    Roberts.    .Account    Executive 
Sehvii:i-:s:    Specializing  in   industrial   motion  pic- 
tures, sales  training  films,   sound   slidefilms.   ani- 
mated   anil    live    T\'    commercials.     Faiilities: 
Production    facilities.    air-ct)nilitioned;    two    3.()(K) 
sq.    ft.    studios,    sound    control    rooms,    narration 
stuilio.  lonfercnif  room,  eiliting  nnnns.   art   and 
animation  stuilio.  Script  .service.  16mm  synchron- 
ous   sound    recording    etiuipment    and    complete 
eilitori;il  services. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pktirk.s:  7Vic  Story  of  Foamall  (Dii- 
Bois  Chemical  Co.  Div.  W.  R.  Grace  Co.); 
Frank  Loading  Systems  Model  C-2  ( Warrick 
Equipment  Co.);  Determination  of  Plasmapro- 
teins  (Llovd  Bros.).  Si.idekii.ms:  Sew  I^hel 
Campaign  (Kroger  f  "o. ) .  T\'  ("ommeri  iaus  for: 
Better  Roads  C(yuncil  ( Zimmer-Mc<"laskey- 
Lewis);  Kenner  Toy  Mfg.  Co.  —  Series  (Leon- 
ard M.  Sive  &  .\ssoc..  Inc.);  .Ml  Star  Dairy 
.A.v.v'ii.  —  Series  ( Fessel.  Siegfrieilt  &  Moeller); 
Play  Doll  -  Series  ( R;iinlx)w  Crafts);  Fifth  Third 
Union  Trust  Co.  ( Perr\ -Brown.  Inc.);  Penning- 
ton Bakiries;  Blue  Cross  of  Ohio  —  Series;  City 
Sational  Bank  (  Kight  .Advertising);  FrUch's  Res- 
taurants —  Series  ( Rollmaii  .Advertising);  Hen- 
dire's  Ice  Cream.  J.  W.  Knapp  Co.  —  Series; 
Klarer  of  Kentucky  (  Fessel,  Siegfriedt  &  Moeller) . 
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LASKY   FILM   PRODUCTIONS,    INC. 
3703    Lciiis(l;ilf    Stri'ft,   C  iiiiiiiiKili    :27.    Oliio 
Phone:    (513)  781-5833 
Date  of  OiHaiii/atioii:    1939;   Inc.    19.5fi 
Max    Lask>,    Prisiilciil.    IlxicuHic   Producer 
Eli/al)cth  C.  Pctois.  Tnimirir 
H.  n.  XielifriliiiH.  Sicrctani 
Marc  SieRel.   Script   Siz/k  rti.sor 
David  R.  Wilson,  Sound  Suinrvimir 
Doiifilas  L.  Gra\,  Production  Supervisor 
Sliukics:    Producers   of   motion    pictures   for   in- 
dustry and  television.  Specialists  in  color  pliotoj;- 
raphy.    I".\f  ilitik.s:    CompleteK-   equipped    sound 
studio  and  mobile  tinit  for  35  mm  and    16  mm 
produilion. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  FuTnuis:  Coldcii  Years  II;  Elcctro- 
clietiiic<d  Hole  Drilliufi  ( Ceneral  Electric  Co.); 
Stairuai/  To  Progress  (Uni\ersit\  of  Cincinnati); 
Stciui:  Din<:  (Procter  &  Ciamble  C:o.);  Only  60 
Minulis    (Cjucirmati   United  Appeal). 


Metropoli'lan   Cleveland 

CINECRAFT,    INCORPORATED 
2515   Franklin    I5l\d..   Cle\  eland    13,   Ohio 
Phone:  (216)  781-2300 
Date  of  Organization:   1937;  Inc.   1947 
Ra\    Cullev,   President 

Paul    Culley,    Vice-Presiilent.    General   Mgr. 
Jcrr\    Tiuk,   Vice-Pnsidenl.   Sales 
j. lines   .Sheedv-,   Seertlanj 
-Krilliii    ()\erl)\.    Controller 
Mohcrt  Mowry,  Art  Director 
llair\     Ilorrocks,    C//iV'/    Caniernian 
Kduiii    C.    Perr\,    Direetor-Camernian 
Hohert    Ha\ilaiid,    Executive    Director 
Clare   Ta.\  lor.    Director  of  Sound   Dipt. 
.Skiuicks:   16mm  and  35min,  color,  h&w,  produc- 
tion of  live  or  animated  subjects  for  docnnicntarv, 
sales    promotion    iuid    training,    public    relations, 
medical  and  full  length  T\'  productions.  .Special- 
ists ill  multi-camera  s\iichroiious  shooting.   Orig- 
inal musical  score  production.  8mm  projector  and 
film  point  of  sales  productions.  FAfiLiriiis:   Fully 
e<|iiippcd    building;    three   sound   stages;    floating 
recording  studio,  control  rooms  with  sound  equip- 
ment; art  (iept.,  two  animation  stands;  film  proc- 
essing labs,  general  offices,  carpenter,  paint  shop; 
I6nim   and  35  mm   camera  eciuipment,   .Mitchell 
NT:  and   UXC,  portable  die.sel  electric  generator 
for  location  shooting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
\l<>iio\  I'Kiiius:  Coirr  lite  Earth  (.Slici-win- 
Williams);  Cleveland  and  The  Press  (Cle\el;iii(l 
Press);  Eaton  Todai/  (Eaton  .Mfg.);  Newsreel 
Series  (Hepiiblic  Steel  Coip.);  A  Look  At  Lock- 
haven  ([lamniermill  Paper  Co.);  .SrnV.s  On 
Mathematics  (Educational  Research  Council). 
Si.ii)i;ni..Ms:  Five  Manic  Mirrors  (Robbie 
Hrooks);  lion  To  Oivn  A  Cadillac  (Harris  Se\'- 
Ijold);  Let  Dow  Do  It    (Dow  Chemical). 


EDWARD   FEIL   PRODUCTIONS 
I")  I  J    TrDspecl    AveiiiK-.   <  IcmLiikI    |."),    Oliio 
rhoiie:  (216)  771-0655 
Date  ol  (Jrgaiii/atioii:    19.53 
Edward    R.    Fc'il,    Exrciilive   Producer 
.Naomi    Weil,    Script    Department 

SliitVKKS:  Production  of  industrial,  nistitulional, 
sales,  public  relations  ;iiid  pntinoliiin  I  rims;  films 
for  television.  Facii.itiks:  .Scripts,  camera,  edit- 
ing, and  sound  recording  ;ivailable  fm  location 
or   studio   production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictihks:  77ie  Alpha  Onii%a  Ston/  (. Al- 
pha Omega  Fraternity);  End  Of  The  Line  (  I're- 


EDWARD  FEIL  PRODUCTIONS  : 

lornied  Line  Products  Co.);  Holiday  Lake  —  A 
Lake  Is  Born  (HolidaN  Lake  Wattemiuiker 
.Vilv.);  Hope  Is  An  Open  Door  ( I'nitetl  Fund  of 
Summit  County,  Inc.);  Three  Years  loiter  —  A 
Study  Of  Retarded  Children  (Mental  Develop- 
ment Outer,  Western  Reserve  l'iii\'ersit\  ).  TV 
(^o.M.MEHCiAL  for:  Cross  &  A.s.soc.  (Topper  Corp.). 

FOX   VIDEO   PRODUCTIONS 

228    Standard    Hlds;.,    C:lc\  eland.    Ohio    44113 
Phone:   (216)  781-3335 
Date  of  Organization:  1961 

Aaron  S.  Fox,  President  &  Producer 

San  ford    Schwartz,    Vice-President    & 
C.on}ptroller 

Dimakl  Mcrtens,  Second  Vice-President  & 
Film   Director 

\';ill;i  Kolman,  Director 

Judith  Joy,  Production  Co-ordinalor 

Tom  Caillinan,  Writer 

Jon  Brennan,  Art  and  (.Graphics 
Si;n\  icKs:  .Motion  pictures,  slidefilms.  T\'  films 
and  commerciids.  Sales  Meetings  ;md  Sales  Train- 
ing specialists.  FACii.iTMis:  Caeative  department; 
studio;  titles;  iiiiimatioii;  16inin  and  35mM)  pro- 
duction cfjuipment  with  sound  recording  in  studio 
or  on  location. 

RECENT      PRODUCTIONS       AND       SPONSORS 

Motion  Pictuhe.s:  The  Sheik's  Ransom  (General 
Electric  Fashionette  5()()()  R.A.C.);  Fcneshield 
Fabrics  (Pittsburgh  Plate  Class);  How  Do  You 
Measure  A  Promise  (Schwerin  Research  Corp.); 
Thi  Little  Differences:  The  Purchasing  Agent's 
Dream  (Reliance  Electric);  Problem  Solving 
Through  Creative  Thinking  (Dow  Cihemical).  A 
Day  in  the  Life  of  Clyde  Crineh  (  Westinghouse) ; 
From  Bacon  to  Belay  Rays  (.Armour);  The  C>]ien 
Coil  (Lee  Wilson  Engineering  Co.);  Ahoirnum 
<m  the  Move  (.Alcoa).  Si.ioefilms;  The  Third 
Man  (.Midwestern  Life  Insurance);  The  Horn  of 
Plenty  (The  Finney  Co.);  Dare  Magazine  (Ciash- 
iii  Publishing  Co.);  The  Josam-Rczitron  Line;  The 
jo\am-l' nitron  Line  (Josam  .Mfg.  Co.). 

GENERAl    PICTURES   CORPORATION 

4501     West     Pleasant     \  alle>     Rd..    Cle\  eland, 
Ohio  44134 

Phone  (216)  842-3636 

Date  of  Organization:    1957 

George  Oliva.  Jr.,  President  &  Sf;/rs  Mgr. 

Miliard  M.  Horace,  V'la-Prc.s.,  Prod.  Supvr. 

Doris   Shaw,   A.s.sY.    Production    Supervisor 

Wiinda  Chirk,  Treasurer 
Si:m\  i(:i:s:  Production  of  Uiiiiin  .md  3.">niin  mo- 
tion pictures,  sound  slidelilms,  \ideot,ipe  and 
film  c<)inmerci;ils,  script  writers  lor  training  pro- 
grams, sales  preseiit;itions,  lecturers,  speecnes, 
newsreel  films,  still  photograpln ,  iirt  work.  I'a- 
c:ii,iTli:s:  Sound  sliige  49'  x  49'  with  ceiling  grids 
for  o\«The;id  lighting,  rear  projection,  two  I'^Mr- 
less  Panoram  dollies,  Mole-liich;irdsoii  penimbu- 
lator,  studio  and  loc;ition  lighting  i'(|iupment, 
Ainiiex  :ind  M;igii;is\ne  tape  recording,  eight- 
(■h:innel  mixing  con.sole,  .\l;iurer  optical  recorcler, 
\lo\iol:i,  Oxberry  animation  st:in(l,  music  and 
■.iiiiiid   effects   libr;ir\'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pk  ithks:  Your  Busimss  Is  SIkiiv  Busi- 
ne.v.v  (Firestone  Tire  &  Rubber  Co.):  The  Cift 
Of  Life  (I'nited  Appe;il  of  Cre;iter  Cleveland); 
,\V)/  U'i7/i  Empty  Hand.',  (  Kar;iiiiu  House).  T\' 
C:om.mi;h(:iai.s  for:  Hoover  C.o.  ((;riswold-i'',shle- 
in:in   Co.);    flolton   f'lnb    (Luslig   .\d\ .   .Xgencv). 

Your   Most    Complete    Buyer    Reference 

•  Tliese  Annual  Production  Review  listing  pages 
provide  the  most  complete  relerence  data  avail- 
.ible   anvvvhere    to   the    bnver   of   business   films. 


INDUSTRIAL  MOTION   PICTURES,  IN. 
3211    Payne   Avenue,   Cleveland,   Ohio  !tl|^ 
Phone:   (216)   771-1833 

Date  of   Organization:   194.5 

A.  P.  MacDennott,  President-Treasurer 

D.  E.  MacDermott,  Secretary 
Services:  .Motion  pictures,  filmstrips,  slide 
sound    recording,    script.    Specialists    in    ! 
work  lor  heav  >■  incUistrv'.  F.\c  ilities:  FulK 
ped   sound  stages;   editing  rooms;   aniinati 
p.iitment;     six-channel     svnchronous     rec 
complete    music    department;    .Arriflex,    .\ 
C!ine  ,Speci;il,    Rolex   cameras;   mobile  ecjni; 
for   locitiiin   recording  .mil   |)li(itographv.      , 
RECENT      PRODUCTIONS      AND      SPON'>i( 
Motion  Pictuhes:  American  Cyanimid  19(^ 
Presentation     (American     Cvanamid    Co. 
Care  And  Handling  of  Bearings  (  Rearing^ 
Best  Brand  On  Any  Range  (Euclid  Div.  (. 
Motors  Corp.);  /'(;;ir/  Magic  (  M;igic  Iron  ( 
C:o.);   Vcr-to-Hort  Annealing   (Lee  Wilsoi, 
neering     Co.,     Inc.);     The     Weather-Titc 
( Weather-Tite  Div.  Pacific  Coast  Co.). 

Riviera   Productions 

3303  Rumsoii  Road,  Clevehind,  Ohio 
Phone:  (216)   RE   1-6076 

Pat  Rancati.  Ea.stern  Representative 
(See  complete  listing  under  Los  Angeles  .. 

VISUAL   METHODS,    INC. 

3910   Carnegie    Ave..    C;level;md.    Ohio  415 

Phone:    (216)    431-0700 

Date  of  Inc-orporation:   1963 

Donald  H.  Howe,  President  General  M 
Sehvices:   Preparation  of  original  material 
sizes  of  slides  and  visual  aids,  including  v. 
ideas,    art   work,    tvpe,    photographv .    Prod 
ol   35mni   slides,   lantern   slides,   Vii-Grapli 
parencies,   slide   programs,   flip   ch;irts,   filii 
and  sound  slidefilms.  Facilities;  .Vrt  departi  nl, 
studio,  cameni  ;iiid  processing  liuilities  for  ivv 
iind  color. 
RECENT       PRODUCTIONS       AND      SPONSRS 

Slidekil.ms:  Go  Hickok  (Hickok  Electrie.i 
Co.);   Staff  Training   Program    (Ernst  &   I 
Plastic  Pipe  (C:;irlon  Proclucts  Corp.).  \"l  i 
Slides:     Personnel    Training    Program     (Slu^. 
Foods  (iorp.);   Report  to  Management   (Joi<  A 
Laughlin  Steel  Co.). 

VISUAL  TECHNIQUES,   INC. 

7016   Euclid    Avenue.   Cleveland.   Ohio  4  03 
Phone:   (216)  361-3733 
D;ite  of  Organization:   .April.   1963 
Edward  T.  Noll,  Presidi  nt   Sales  Manag' 
Robert  T.  Davidson,  Jr.,  Vice  Prvs., 

Engineering 
('hiirles  Toth,  Photographic  Supervisor 
Rich. nil  Snhii,  Art  Director 
Slhvices:    Production   and   staging  of   ;iutoiiii'<l 
visiLil   and    stereo   sound    presentations   fealii  'i 
multiple   screens    and    p;inor;uuic    projeclim 
sales     meetings,     conventions,     public     rel 
luiirketing  meetings,   etc.    Fa(  ilities:    .Air  > 
tioiied  32'  \   2S'  studio,  art  studio,  photou 
studio,  ;inim:itioii  ciimera  for  slides  ;ind  sliili 
rei'ording  studio  lor  stereo  recording,  ninlti- 
p.inoramic  c;imera.   Traveling  e<|uipmenl   n 
ing    12   ;ind    16  ch;innel   :iiitom;itic  progran 
dissolving  slide  projectors,  screens  and  sl;ii; 
eluding  exclusive    Three-Plane  Projection  S\ 
;ind  W;ill-ol-Light  Projection  System. 
RECENT      PRODUCTIONS      AND      SPONSt^S 
Piii.sr  N  I  v  I  kins:     .\nnuiil    Murki  ling    Slioiv    I'lf 
uilli    llirh    Shrinir    ( Mar.ithon    Oil    Co.):    '" 
W'inltr  1965  Presentalion  ((';irling  Rrevving  < 
\ali<nuil  Marketing  Mi  cling  Tours  (Portable  l*- 
pli.ince  Div.  Weslinghousc  f]lectric  ( 'orp.) ;  M" 
Apiilianee  \alioiud  Mark(  ting  Meeting  —  Mi'" 
(Westinghouse    Electric    Corp.);     1966    .Va/iio' 
Marketing  Tour  (  R.  F.  Goodrich  Co..  Tire  Di)- 
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BU.SINF.SS  SCRKEN  •  1>* 


I  Wilding  Inc. 

2*  ChesU-r  Am-..  {Iivilaiul,  Ohio 
Pljie:  (216)  771-40:}0 

HaMiiDiicl.  Vicr-PrcsUh  lit 

,  oiiipli'tc   listirii;  under  Clhir.ino   area) 

1  Dayton,   Ohio 

I 

'      WILLIAM   DITZEL   PRODUCTIONS 

1^1  HcmpstiMtl   Hoiid,  Dayton,  Ohio  45429 
p',„e:  (513)  29S-53S1 
lit-  of  Ornaniziitioii;   1962 
\«!iiim  C.  Ditzel,  Oiciwr 

^     Script    and    pnxUicr    motion    pitturcs, 

s,  T\'  proKr.iins,  (.■oininertials.  and  nicct- 

,(  iLiTiKs;   .Anricon,   Hell  &   llowdl,   Ciiie- 

.inK-ra.s;  eth'torial  facilities,  mnsic  library. 

Ill  .mini.iti in.iniietl  as  needed. 

,^.,  I      PRODUCTIONS       AND      SPONSORS 

|o1)N  Pii tires:  P(Is  Dc  Dciix  —  Sew  Laundry, 

''  'rtwixic  Dryness  Control  (Frigidaire  Div., 

Scintilla     (United    .\ppeal    Campaign); 

Hall  of  Fame  Atiards  ( .Aviation  Hail  of 

\'\  Co.MMKHc  lAi.s   for:    D.   W.    .\likesell 

I).  VW  .MikeseJl  C;()./\\  iliis-Case  Harwood. 


i 


FILM  ASSOCIATES,   INC. 
!lO  S.  Dixie   llishway,  Dayton.  Ohio  45439 
Ine:  (513)  293-2164 
l!:e  of  Organ  i/.ation:    1937 

t'.Ka>iii()iid  \m.  President  &  Producer 
Vdred  C.  ,Ani,  Vice-President  &  Controlh  r 
I  "f   Lawrence,   Office   Manager  &   Seciirilii 
■:rcr 

I  .Scliwajjer.  Expeditor;  Editorial 
t  K.  D\e,  Chief  Enniiietr  Sound  Services 
.  ..d  Hartholoniew,  Producer.  Art  &  Animation 

Mrcctor 
(:>rge  Wlialen.  Jr..  Laboratory  Services  & 
Quality  Control 
is;    .Motion   pictures,   slidefilms,   TV  films 
iinercials  (live  or  animated).  Facilities; 
'     department;    studio;    lahoratorv';    titles; 
mi;     16mm     production     e(|iiipment    with 
•  ct)rding  in  studio  or  on  location;  .Anipex 
il  Hoffman   magnetic  sonnd;   Manrer  Op- 
li..(li.uks. 
!E>:NT      productions       AND      SPONSORS 

\  Pi(  tubes:  a  Day  in  the  Life  of  a  Kitchen 
Mire  Div.  of  Cleneral  Motors):   1965  Hain- 
an Stake;    196.5   Little  Broun  ]up,    (U.   S. 
^    .\ss'n.):     It's    the    Combination     That 
(Kcnner    Prodvicts   Co.):    MATS'    World 
'    (L'.S.   Air   Force);    LJED    1965    (Large 
■^iiie    Dcpt.,    Clencraj    Electric    Co.).    T\' 
'  iiciALs    for:    Bob    Evaii.s'    Farm    Sausa<ie 
\  Bowman  .Adv.);  Ohio  Xat'l.  Bank  (John 
"U    .Adv.);     Kenner     Toys     (Leonard     Sive 
*(<);  Partridge  Meats   (  Kircher.   Helton  Adv.). 


Metropolitan   Chicago   Studios 

ACADEMY    FILM   PRODUCTIONS,    INC. 

12:t    West    Clustiint    St.,    (  lijca',;.).    III.    (i(t(iH> 

Phone:  (312)  .Michigan  2-5877 

Dale  ol   Iiii<)rpor;ttion:    1950 

lieiiiard  Howard.  Pres.  &  Exec.  Producer 

Donna  Lee  Jolinson,  Associate  Producer 
.Seuvkes:  Oeation  and  production  of  16mm  and 
35mm  motion  pictures,  slidefilms.  slides,  widc- 
.screen  and  other  presentations  for  'IN',  conven- 
tions, meetings  and  sales  aids  for  hoth  the  broad- 
cast medium  and  industry,  education,  and  i)usi- 
ness.  Specializing  in  sales  promotion  and  medic;d 
films.  Editing,  writing,  recording,  titling  for  out- 
side producers.  Writing,  directing,  production 
services  for  ad  ;igencies  and  industrial  firms. 
Animation  as  well  as  live  shooting.  I".a<  ii.ities: 
Camer;is,  lights,  cables,  mike  booms,  dollies,  re- 
coriliiig  eiiuipment,  etc.,  for  complete  production 
and  shooting  either  in  own  studio  or  on  location: 
30'  X  45'  X  14'  ceiling  sound  stage. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  l'i(  n  iu;s:  Ciiliilot:  Mirchdndisin^ 
( .Montgonierv  Ward  IBM):  Aliilia  Index  File 
(Continental  Clasualtv  Co.  IBM):  Sined  Spec- 
tacular (Ceneral  Electric):  Easy  Does  It  (.Ameri- 
can Institute  of  Laundering).  Sliuei-ilm:  Sheel- 
rock-Styrofoam  (U.  S.  Gypsum). 


ILLINOl: 


ACTION   FILMS,    INC. 
.South   Spring   Street.    l-,lgiii.    Illinois 
lonc:   (312)   742-(tS77 
ite  of  Organi/ation:   1964 
al  Middlesworth.  Pri  sidrni 
>^NT      PRODUCTIONS      AND       SPONSORS 
N     I'uTlKES:     The     Peoria     T.T.     Satiimal 
•utiisliip   Motorcycle   Haces;    Shoic   and  C,o 
Murlevant  Co.);  The  \Olh  .\iiniial  Xatioiial 
pioiiship  Drag  Races  (Dodge  Div.-C:hr\sler 
t'<i'.  Wvnn    Oil    Co.);    1965    Indianapolis    .500, 
Alj-  Wide  W  orld  of  Sport.   (  Mobil  Oil  Co.   Ford 
M|)r  Co.  Autdlite/Wyim  Oil  Co./P.  A.   Sturte- 
vai  Co.):    Slidefilms   for:    The   Pure   Oil   Co.; 
A'iricaii    Trucking    .Assn.    T\'    Commeucials; 
L<!  Biiniett   Co.,    for   Pure   Oil   Co.;    Procter   & 
Chle. 


* 


GILBERT   ALTSCHUL   PRODUCTIONS,    INC. 

909  W.  Diversey  Parkway,  Chicago,  III.  60614 

Phone:  (312)  LAkevicw  .5-6561 

Date  of  Organization:    1954 

Gilbert  Altschul.  Pres.  &  Executive  Producer 

Bruce  Colling.  Vice-President 

Len  H.  Slaton,  Vice-President 

Esther  -Altschul,  Secretary-Treasurer 

Don  Schumacher,  Production  Manager 
Services:  Production  of  motion  pictures,  slide- 
films,  slide  presentations  for  industr\ .  education 
;ind  go\eniment.  Fac:ilities:  Sonnd  stage;  edit- 
ing, record'iig  and  animation  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTio.v  Pk  Tiui-s:  B(if  Beyond  lidiij.  Hiulding 
the  Stare  Image  (Swift  &  Co.);  People  Are  .Ml 
Alike  (Naitonal  Safety  Council):  Henry  Plans 
Ahead  (American  Dental  Association);  Racing 
(Monogram  .Models,  Inc.).  Slidefilms:  The 
Personal  Medium  (Specialtv  Ad\ .  A.ssn.);  Three 
Sides  to  Success  (Pure  Oil  Company). 

ARTISTS   REPRESENTATIVES   INC. 

153   West  Ohio  Street.  Chicauo.   III.  (ilKilO 

Phone:  (312)  644-81.50 

Date  of  Organization:   1956 

O.  W.  Neebe,  President -Creative  iXrector 

James  R.  Neebe,  Executive  Vice-President 

James   Barlow.  Secretary-Treasurer 

Del  Schroer,  Pnidiiei  r-Direclor 

Milan  Slade,  .\iiimalion  Director 
Services:  Creators  and  produc-ers  ol  motion  pic- 
tures, slidefilms  ami  related  materi.ds  lor  busi- 
ness, industrv,  tele\ision  and  educition.  Ia<  ii.i- 
TIES:  Art  and  ;iniin;ilion  departinriit  Studio  .if- 
filiations. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  ruTiius;  Bnakthroiigh;  Yiar  End  Sales 
Meeting  (Tath;un.  Laird  ;md  Kudner  lor  Procter 
and  (iiunblel;  10  Second  Opining  and  Closing 
ID.  (Cioodmau  Furniture  Coinp.iuy).  TV  Com- 
mercials for;  Lincoln  Nation.d  Bank  and  Tru.st 
Company  (Bonsib  Inc.). 


* 


this  sxTubol  over  a  producer's 
listing  in  these  p.iges  refers  to  displ;i>  adver- 
tisement   in    this    16th    Production    Review    issue. 


CHICAGO   PRODUCERS 


ATLAS   FILM   CORPORATION 

nil    .SoMlli    B.MiUv.ird.  O.ik    Park,    III. 

Phone:   1312)   AUstin  7-S620 

D.ite  of   Organization:    1913 

W  illi.un  F.  Benoist,  Jr.,  President 

.A.  S.  Br;idish,  Vice-President.  Production 

Roswell  P.   Mason,  Treasurer 

J.  Stephen  Cr;iwford,  Secretary 

Frederick  K.  Barber.  Vici  -President  Sales 

(;er;ild  D;i\  is.  Editor 

W  illi.un  ll.irris.  Editorial 

Ralph  SiUinders,  Sound  Engineer 

(;len  Nit'iuium,  Laboratory 

Catherine  .Nii-in.uin.  Sigiitne  Cuttir 

Doiuild    N.    Pier(|uet.   Purchasing 

L.  .A.  Kruncl.  Acanintant 
Seiivk  Es:  16inm  and  35mm  public  relations  and 
tr.iining  motion  pictures  and  slidefilms;  color  ami 
sound;  TV  commercials;  short  subjects;  theatri- 
cal shorts,  p.ickaged  programs.  Facilities:  (;.un- 
eras.  16mm  and  35mm;  RC:.A  35inm  and  16nim 
direct  positive  sound  recording;  art  department; 
time-lapse  photograph  two  sound  stages;  labor- 
ator\-;  animation;  35mm  optical  printer;  editing; 
creative  st;iff.  Magnetic  recortling;  .35mm.  I6nun 
and  17'2mm. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTKi.s  PicTi  HEs:  It's  in  the  Bag  ( I'liited  St.ites 
(Apsum  C:o. );  Sro;)«(i(r  ( I'.S.  Nav\  i ;  Hour 
.\fler  Hour  -  Day  .After  Day  (The  B.F.  C.(H)d- 
rich  Co.);  Evacuation  Procedures;  Sonieoni-  Out 
There;  The  C-141  .Mrcraft;  Water  Survival 
(U.S.  .Air  Force);  Something  Special;  Progress 
Report  (Union  Special  Machine  Co.);  Z<to  De- 
fect ( Firestone  "Tire  &  Rubber  C:o. ) ;  Thcrmos- 
phere  Probe  (XAS.A).  Slidefilms:  Dynastat 
Control;  D<  signed  for  Rock  (  Buc\  nis-Erie  Com- 
pan\);  Dealer  Service  Report;  Rear  Dumps; 
Front  End  Loader;  Crawler  Tractor;  Scrapers 
(Euclid  Division  of  General  Motors).  T\'  Com- 
mercials for;  Household  Finance  Corp.  (Need- 
ham.  Harper  &  Steers):  CO.  &  W.D.  Selhness 
Corporation:  Illinois  Claiming  C:o.  (Griibb  .Adver- 
tising. Inc.);  Wheelhorse  Prcxlucts  (Success  .A<1- 
vertising.  Inc.). 

BECKER-GOESSL,    INC. 
5621    Dempster    Street,    Morton   (irove,    Illinois 
Phones:    Morton   Grove:    (312)    YO   .5-3121:22 

Chicago:  (312)  267-0058 
Date  of  Organization:   November.   1961 
Frank  G.   Becker.   President.  Photographer 
M;nvin  E.  Cloessl,  Vice-President.  Art  Director 
Paul  G.  Rosenau,  Vice-President  Sales 
(doriii  Kondell.   Design  Illustration 
Paul  Clilf.  .Ar/  Manager 
\\  illi.un   Brixlt.  :\rt  Prodiiclion 
Fiul   Lindherg.   Photographic   Udwratory 
\\.\n\    Hedluud.   Pholograplrc  Illustrator 
Sin\l<F-s;    N'istii    screen    filmstrips;    wide    screen 
lilmstrips,    somid    slitlefilms;    slides;    \u-C;r.iphs; 
movies;   TV  commerci.ds:    flipch.irts;   easel    pres- 
entations; ch.uts  ;ind  graphs;  collateral  in.iterial: 
slidefilm    ;uum.ition,    .irt.    c.irtoons.    illustr.itions. 
lettering,    t>liograph\ .    Fa<  ii.itiks;    Photogr.iphir 
studios,   slidefilm    .mimation    cameras,   slide    pro- 
duction   and    mounting   ei|uipment.    film    process- 
ing labs,  txpesetting  i.icililies.  white  and  coloretl 
t>pe  cell  overlays. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidkkiims;  Project  66.  Xalional  Deahr  Muting 
(Johnson  Motors):  Salional  Dealer  Meeting 
(ILmiilton  Beach);  Dr.  7Jv.vago  ( Metro-Ciold- 
wyn  Maver.  Inc.);  Management  Meeting  ( Inter- 
n.itiou.d  Miner;ds  &  Chemicals  Corp.):  Midwest 
Dealer  Meeting  (Avon  Prfxlucts  Co.);  Manage- 
ment Meeting  (  A.B.  Dick);  Drier  .A.t/r  Preload- 
ing .Adjustments  ( Interniitional  Harvester);  Tor- 
que   Convertor    and     Transmission     (Frank     ('•. 
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CHICAGO    PRODUCERS: 

BECKER-GOESSL  INCORPORATED  . 

Hough  Co.);  MatuigctiienI  Meeting  (A.B.  Dick); 
Spctulinn  Your  Food  Dollars  (  Houscliold  Finaiice 
Corp.).  \"isTA  Fii.MSTiiips;  Miilti  Apirlurr  Colli- 
matvr  (Nude.ir  Chicago):  .Air  Purifirr  iFmitron 
Corp. ) . 

CAMERAS   INTERNATIONAL  PRODUCTIONS 
1724  N.  Orchard,  Chicago.  Illinois  fiOOU 
Phone:  (312)  MO  4-7308 
D.itf  of  Organization:    19,57 

C;haries  D.  Sliarp,  President 

Richard  .Man.sfield.  Vicc-Prcs.  &  Counsel 

John  Ocrtel.  Lahordtori/  Manager 

Robert  Ford.  Director 

Jerr>    Istiikawa.  Co-ordinalor 

Or\ille  Hurt.  Artist 
Sebvicks:  Producers  of  16  and  3.5nirn  motion 
pictures  and  sound  shddilnis.  Particularly  ori- 
ented to  inedic;il  films  and  social  documentary 
F.-\<  iLiTiKs:  Complete  studio,  sound  stage,  .Arri- 
fle.x  ;md  Eclair  camera  e(inipment:  \  igr;i.  Perfec- 
Tone.  .Ampe.x  and  .\Iagn;isync  sound  eciuipment. 
Interlock  screenings:  Ifimm  h&w  re\crs:il  and 
color  printing  l.d)or,it()r\ . 
RECENT      PRODUCTIONS       AND       SPONSORS 

.MoTio.v  PicTiHts:  The  Efii/ploloai.sls:  The  Kill- 
hutz  (Universit>  of  Chicago):  Si/niholie  Control 
(I|]inoi.s  Institute  of  TechnoIog\' Research  Insti- 
tute): Ovtden  (CD.  Se;irle  &  Co.).  Slum-film 
Oviden  (CD.  Searie  &  Co.).  TV  Co.mmi-hcl^ls 
for:  Tri-Piay  Tov  Corp. 


CAVALCADE   PRODUCTIONS,    INC. 
I'.O.   Hox  SOI,   Wheaton,   Illinois  (i()IS7 
Phone:   (312)  (i(iH-(iMi:i 
Date  of  Incorporation:   1948 

D;ile  Mcf:iille\,  President,  Writer-Producer 
Charlotte   H.    Meredith,   Vice-President 
ll.irold  R.  .M;ickenzie,  Secretary 
l.oreen  R.  .McCuIK,  Trea.surer'.  Office  Mgr. 
Wayne  A.   Kohu'.  Cinenuilonrapher 
Skkvicks:    Production    of    industriiil,    e(luc:itioniil 
and    religious    motion    pictures    and    .sound    film- 
strips.  P;ilented  "Cinemast;ige"  process  for  indus- 
triid  show  production.   Facilitiks:    Arrifle.x  cam- 
era   with    hlimp;    .35mm    and    120    still    cameras; 
editing:  40  x  40  sound  stage  with  variety  of  set 
components:    R;il)\    dolly;    .Mole-Richards(iii   mike 
Ixiom    witii    peramfjulator;    .Magnecord;    lighting 
e(|uipmenl. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Moilos  I'kh  lu.s:  Couhoij  Keliii's  Last  Hidi 
(Northern  Illinois  C;as  Co.);  Year  of  the  Profit- 
maker  (Ryerson  .Steel  Co.);  Way  of  Thinking: 
Parliainritlary  Prix ,  (hires  in  Action;  Improving 
Your  Vocahulary   (Coronet). 
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CHICAGO   FILM   LABORATORY,    INC. 

I.)22   West    Relmont   Ave,  C;hit:»go,    III.   (iO(i.57 

Phone:  (312)  9.35-6785 

Diite  of  Organization:  I92fi 

Kugene  (;.  Josephsoii.  President 

Robert  D.  C;isterline.  Vice  President 

I'red  Piemonte.  Lahoralory  Miiiuifier 

Howard  Sc-hu\ler.  Sound  knunii ,  r 

\irgini:i  Rose,  Olfiee  Manafier 
Si;n\i(  Ks;  Ifjnnn  :uid  35mm  coloi  mil  h&w  mo- 
lion  pictures;  slidefilms;  TV  conwni  i  i.ils.  I'a<  ili- 
Mi;s:  I.;dM)riitory  jinteessing.  lOnm  and  35nun 
l)&w  ;md  colf)r  developing  ;md  pri  ling.  RC:,\ 
sound  recording,  Kinun  and  .3.5nun  m.  nelic  an(l 
optical,  titles  and  editing,  for  our  own  nd  ollur 
jiroilucers. 

RECENT      PRODUCTIONS       AND      SPOiJSORS 
\li)ii<i\     I'm   II  mis:     A    liial    Siiiniiir,     ill,      !>)() 


CHICAGO  FILM  LABORATORY  : 

Ansicers;  Economize  With  Attachments;  Mili- 
tary Prime  Mover;  .\/-l()0  Motor  Grader  (.\llis- 
Chalmers  Mfg.  Co.);  Savers  of  Your  Crowing 
Cold;  Turn  I  lay  Days  Into  Pay  Days;  What's 
Seic  in  '66;  Wlieatland  Coinhiue:  Kintis  of  the 
Corn  Harvest  (Oliver  Corp.);  The  1966  Kick  Off 
(.MIstiite  Ins.  Co.);  Through  the  Open  Door; 
rtie  Dark  Passage  Home  (Casjo,  Inc.).  Sliue- 
1  u.Ms:  7"/ic  Dorsey  Story  ( Dor.sev  Trailers); 
Makiufi  Every  Leaf  Count;  Pace  Makers  of  the 
lliirvest;  Power  Up  for  How  Crop  Harvesting; 
King  Size  Capacity  for  the  King  of  Crops  (Oliver 
Corp.);  F«r;;i  Power  With  Huilt-in  Traffic;  Pro- 
ducers of  Ideal  Seedbeds;  {hiick  Answers  to  Plow 
Problems  ( Allis-Clnilmers  Mfg.  Co.). 


JOHN   COLBURN   ASSOCIATES,   INC. 

1122  Central  Avenue,  VVilmette,  Illinois  00091 

Phones:   Wilmelte:    (312)   ALpiiie   1-S520 
Chicago:  (312)  BRoadway  3-2310 

D;ite  of  Incorporation:   19.53 

John  E.  C^ilburn,  President 

.M.  H.  Colburn,  Secretary 

Flo\d  D.  P;irker,  Treasurer 

James  R.  Phillips.  Jr.,  General  Sales  Manager 

Robert  1.  Ford,  Vice  Prcs.,  Educational  Div. 

John  llolliday.  Account  Exeeulivi 
Sehvices:  liKluslii;il  ;iTid  educatioiuil  motion  pic- 
tures; sound  slide! ilms,  tilinstrips  iind  overhead 
projector  trausp;iicncies.  Production  sen  ices, 
studio  and  facilities  ;ivailable  to  other  producers. 
Writers,  artists  and  techm'ci;ins  available  on  free- 
lance basis.  Facilitii-.s:  Large  sound  st;ige;  com- 
pletely equipped  for  16mm  ;md  35mm  [irodnc- 
tion. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MorioN  1'k  iiHLs:  Total  Heliabilily  (Sears/ 
Whirlpool);  Reliability  is  a  Key  Word;  (Keystone 
Railway  E(juipmcnt  Co.);  My  Brother's  Keeper 
(Woodmen  of  the  World  Life  Ins.  Society); 
Wrestling  Skills  ( John  C^olburn  .Associates,  Inc. ) ; 
Tribis  Aflame:  Vietnam  (C^hristian  &  Missionary 
Alliance).  Sliuefil.ms:  Apart  or  A  Part';'  (Tec- 
Search,  Inc.);  The  Secret  to  Security  (Pioneer 
American  Insurance  Co.). 

CREATIVE   COMMUNICATIONS,    INC. 

520  .\.  .Michigan  Ave.,  Chicago.   III.  (iO(ill 

Phone:   (312)  .527-25.30 

Date  of  Incorporation:    1961 

Herschcll  C;.  Lewis,  President 

Edwiud  Drucker,  Vice-President 

.\n(ly  Ronumotl.  Production  Manager 

\\'illi;im  l'tsMnomiv;i,  Art  Director 

Larrv  Wellington,  Production  Co-ordinalor 
Slhvices:  Motion  pictures;  features;  industri.il, 
commerciid,  educ;ition;iI.  tr;iining;  slidelilms; 
still  photogr;iphv ;  public  rehilions;  scripts;  locii- 
tion  photogr;iphy  for  other  producers;  editing 
service.  P'acilities:  Studio  facilities  av;iil:il)le  in 
Chic;igo  ;in<l  Mi;uni.  Mobile  motion  picture  ;uul 
sound  unit  lullv  eipiiiiiied  for  loc;iti()n  shooting; 
3.5mm  iind  I6iiim  cdiling  (lcp;nlMienl;  ,iil  (lep:irl- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.\loii().\  !'](  iiiu.s;  So  I'hal's  How  They  Make  It 
(James  R.  Re:im  Distilling  Co.);  Another  Look 
At  Indoklon  (Ohio  Chemic;d  C^o.);  Lake  Red- 
stone (The  Rr:nng;u'  Org;iniz;ition).  Tiilathical 
FEATUHJis:   Russian  Roulette;  Monster  A  Go-Go! 


* 


DOUGLAS   FILM   INDUSTRIES 
ill  West   Kin/ie  St.,  Chicago.  III.  (iOOlO 
I'lioiu-:    (.312)   MOhawk  4-74.55 
l).ite<il  ()rg;miz.ilion:    1915 

I  red  (.'    R;iyniond,  President 
\ilhui  R.  Jdiies,  Vice-President 


DOUGLAS  FILM  INDUSTRIES: 
Douglas  P.  R.ivniond,  V^i'ce-Pre.siV/fii/  & 

Director  of  Production 
I'nmk  .M.  Miller.  Director  of  Photograplu) 
Emilv   Rich,  Art  Director 
(Jeorge  C;.  Ciilbert,  Field  Salts  Manager 
Joe  Pusateri,  Quality  Control  Manager 
Willi;im   Rielicke,  Quality  Control  Manu^ 
L;iwreMce  Tickus,  Chg.  Printing  Control 
Production 
Sehvic:es:  Creation  and  production  of  ,3.5mii 
16mm   motion   pictures,    slitlefilms,   T\'  con 
cials    ;md    the;itre    trailers    from    script    tli: 
release  prints  for   industry,   agencies  and  i 
tion.  Complete  .35mm  and   16mm  color  and 
film  laboratory  services  for  industry  and  pi 
ers.  Efpiipped  and  staffed  for  studio  and  lo^ 
photography   in    motion    picture    ;md    still   ! 
Facilities:  Large  sound  st;ige  staffed  and  eqp 
ped;  script,  art  and  animation;  magnetic  ancljv 
tical    sound     recording,    music    scoring,    edi/g. 
conlorming   ;md   distribution   of   films.   Conifte 
35mm   and    16mm   color  neg-pos,    b&vv   printg. 
processing:   ultrasonic  cleaning.  ' 

RECENT  PRODUCTIONS  AND  SPONSIIS 
.MoiioN  Pi(  ri  Ills:  I'ommunily  Recreation  (Mil- 
gomery  Ward  &  Co.):  Quiet  Home  Report  n- 
suhition  Hoard  Institute):  Market  Research  (Wt 
Foods ) ;  Art  &  Secrets  of  Chinese  Foods  ( Beat^ 
Foods);  Look  \V7i(>'.v  Talking  (.American  D-\ 
.Associ;ition ) .  Slidekilms:  All  About  K 
(Ekco  Iloiisewiires  Co.);  Power  of  Food  _ 
tion.il  Live  Stock  &  Meat  Hoard);  What  ta 
Medical  Technologist?;  Blood  PH  (Ameriln 
Societv  of  Cliniciil  Pathologists):  \ew  Cafl 
(The  Toni  Company).  I 

CAL  DUNN   STUDIOS,   INC. 
141  West  Ohio  Street,  Chicago,  Illinois  60'0 
Phone:   (312)   644-7600  i 

Branch:   1040  X.  Las  Palmas,  Ilollvvvood,  U. 
90038:  Phone:    (213)    HO  9-9011,  Alai^. 
Lee,  Manager. 
Date  of  Organization:   1947 
Cal  Dunn.  President 
Joseph  C   Hctzer,  Vice-President 
Helen   A.   Krupka,   Creative   Services  Direi/i 
Cil  DiCicco,  Animation  Director 
Hob  O'Reilly,  Art  Director 
R.iv    Mueller,  Director.  Cameranuni 
ReriKu'd  A.  .Montgomerv,  Stage  Manager 
Art  Ellis.  Chief  Editor 
Ruth  Rei<lv.  .\udil  6<  Bookkeeping 
Lind;i  -■Vxelson.  Tali  lit  Contact  i 

Sekvk  Es:  .Motion  piilures  ;uid  slitlefilms  f or  S£,S 
tr;iining.  promotion,  product  inlormation,  f- 
ployee  iiuloctriuiitioii  ;ind  special  pur^wses;  \ 
lommercials  ;ind  productions.  Facilities:  SoiJ 
st;igc,  insert  st;iges.  working  kitihen.  Oxberr)'  ,- 
iniiition  st;uid  ;md  e<|uipment;  complete  anir- 
lion,  inking  ;ind  painting  depts.;  editing.  scrC'- 
ing  rooms.  c;upenter  shop.  ire;itive  :iiul  adin- 
istr;itive  liicilities. 

RECENT  PRODUCTIONS  AND  SPONSOR 
MoiioN  PicTiHEs:  7Vic  Story  Behind  Rep't 
=  2238  (Liuidreth  Industries.  Inc.):  Disiippi- 
ing  City;  Sew  Horizons  in  Car  Classificato 
(.Vmerican  Hr;ike  Shoe  ("o.);  Brush  for  Rcail 
(.■\nieric;m  Deut;d  .Association);  Your  Wcsti^ 
Auto  Franchise  and  You  (Western  .Auto  Supi 
Co.);  77ic  Mobile  Home  {De  Rose  Industrie. 
Slideeilms:  .Make  Leasing  Pay  with  Chivui. 
Chevway  Means  More  •$$$  for  You;  Why  Shod 
you  Leu.'ie?  (Chevvv.iy  ("orp.);  Crush  —  It's  (' 
Greatest!  (Caiish  lntern;ition;il.  Inc.):  The  Pw 
of  WOWmanship!  (  W  hitlock  ^  Co.);  7/i<-  Cle 
lenge  of  ('hangi-;  Who.  Me?  |  C;unpbell  Soup': 
George  Baker  Makes  a  Siilash;  A  Clean  Pooh 
So  Secret;  li-Slcp  Formula  for  Family  Ft; 
Everybody  in  the  Pool  (Olin  Malhieson  Co; 
Office  Employees'  Death  Benefits  (  MetropoliO 
Lile  Ins.  Co.).  T\'  Com.xieiw  ials  for;  Ilollow' 
Candv  Co.  (Don  Kemper  Cj).,  Inc.);  Blue  Crf* 
(Bozell  ^•  Jacobs.   Inc.);   NHC  C:h:mnel  5. 
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EUE 'Screen   Gems   Chicago 
^J  Norlli  Miclii-iiiii   Ave.  Cliitago,   111.  60()01 
lone:  (312)  782-8290 
lee  complete  data  under  New  York  City) 


FIIMACK    PRODUCTIONS 
;27  Soiilli  \\  iih.isli  Ave-.,  Chicago,  111.  (iOOO.i 
iione:  (312)   H.Vrrison  7-4855 

late  of  Orji.mi/.ation;  lyU) 

Iving  Matk,  Chairman  of  the  Board 

L^rnard  Mack.  President 

tseph  H.  Mack.  Vice-rresident 

[mis  (iarfitikle.  Controller 

li  Daiu>.  Seerrtarij 

lliott  SafinoMT.  iitdl/Slidefihii  Dcpt.  Manaficr 

Ionian  PoIns.  Music  &  Sound  i'.nfiinecr 

wbert  Da\f\.  M^r.  industrial-TV  i^ales 

U-  Jankowski,  Lah  Manai^er 

tirr\'  C;litk.  Production  Coordinator 
(bert  Ik-ri;.  Execuliv(    Product  r 

SqN'icES:   .Motion  pictures,  sound  slidefilms  and 
'•      for  T\'.   industry,  education,   training  pro- 
sales   meetings,    public   relations    and    re- 
l«i>;  creative  ser\ices  —  script-writing,  presenta- 
ti^s,  stor\ -board   jingles:   production   ser\ices  — 
h\   motion    picture    and    still    photography    in 
stllio  or  on  location   in    Ifinini  and  35mni  color 
I'&w.   animation   and    slidefilm    photograph\-: 
recording  and  mixing— lip  s\iic.  wild  sound. 
,;  jingles,  sound  effects  for  tape,  records  or 
1  film;  art  work  —  illustrations,  cartoon  char- 
.11,  IS,  hackgroimds,  photo  touch-up;  titling  —  hot 
pjis,  cold  press.  opa(|Uc  and  transparencies;   lab 
«lk  —  editing,   processing,  printing,   inspection. 
FflLlTiKs;    C'ompletely    equipped    sound    stage, 
pn  and  dressing  rooms:  two  sound  departments: 
Mianiarntion    stands    with    automatic    Oxberry: 
' -partment:   t\pe  shop;   laboraton,    including 
.1  printers,  developing  machines,  editing. 

irENT  PRODUCTIONS  AND  SPONSORS 
MrioN  l'i(  Ti  Hhs;  /'(/.SI  Proliclion  for  Todiii/s 
FUt  Currents  (Economy  Fuse  Div.  Federal  Pa- 
ct' Electric  Co. ) ;  Total  Ericrgi/  Concept  ( North- 
Ill.  Cas);  Eumifi  Marks  Hnun  Sound  Projic- 
(Y{.\.  Hohm  C^o. ).  SLUJKKn.Ms:  /CA,  \our 
P'em  for  Progress  (Independent  Grocers  Alli- 
ae);  Dental  Health  (Procter  &  Gamble). 


FILM   MOTIVATORS,    INC 

610  \\.  Pratt  A\c.,  Chicago,  Illinois  60645 
I'hone:  (312)  267-3680 
j)ate  of  Organization:  1965 

iichard  M.  Willets,  President 
•tewart  C.  Price,  Vice-President 
'■.  Richard  Bowen,  Ccneral  Manager 
larlan  P.  C:ro>-,  Sales  Manager 
>t.  Hans  Zielke,   Dir.  of  Pliotonraphti 
SiviCKs:    Motion    pictures,    slidefilms,    industri.il 
ui    ad\ertising     photographic     illustration.     TV 
c  imercials,   tr;iining  programs,   product   [iresen- 
t  ons.  Facilities:  .30  x  40  studio;  editing  room; 
•'jipnient    for    studio    and    location    production: 
V  ftionse  and   modern   materiid   handlint;  ('((uip- 
II  lit. 

"(cent  PRODUCTIONS  AND  SPONSORS 
^•Tl()^•  Pic  riHti-s:  lliidrofrtinie-(H)  (Pullman 
^fiidard);  7i;»ic  to  Pressun  Pour.  3  foreign  \er- 
^4  IS  (.\insted  Industries).  .Si.idm'u.ms:  It's  In- 
inparahli-:  (  Hroaslcr  Co.):  Sell  the  Total  Mur- 
1  (.Speed  Queen):  Show  'Em  Don't  Tell  '/•-»»i: 
■\\latter  of  Viewpoint  ( .\ibot  Corp):  The  liean- 
tiof  Mar-Crest    Dinnerware    (Marshall-Hurns). 

iThe  Most  C^oniplctc   Studio  Reference 

Mhese  pages  of  detailed  producer  reference  list- 
ij.s  comprise  the  world's  most  complete  bu\er  re- 
lence  sourc-e  to  business  and  tcle\isioii  film  tape 
pduction    facilities    in    the    I'.    .S.    and    abroad. 

lb  PROni  (  1  ION   RF.VIFW 


MORTON    GOLDSHOIL 
DESIGN    ASSOCIATES,    INC. 
420  Frontage  Koad,  Nortlifield,  Illinois 
Phone:   (312)  446-8300 
Date  of  Organi/ation:    1942 

Morton  Goldsholl,  President,  Exec.  Prod. 
Mildred  (Joldsholl.  Sceretartj,  Producer 
jdlin  Weber,  V.P.,  Studio  Director  of  Design 
William  Langdon.  Film  .Adiiel  nisi  ration 
Tom  l'"rcese.  Producer 
Skhmci-.s:   Producers  of  motion  pictures  and  slide- 
films  for  busness.  industry,  television  and  c-dnca- 
fion.  .Specialists  in  animated  graphic  design.   Fa- 
(  iLiiiKs:    Sound    stage,    Ifimm    and    3.">mm    cam- 
eras,   .Moviolas.    Oxberry    animation    stand    with 
.\erial    Image:     .Ampex,     Nagr;i    and     Magn;isviic 
s\nc   sound    rcKiiilers,    cditiiig   ciiuipiiii'iil. 
RECENT      PRODUCTIONS      AND      SPONSORS 
MoTKiN    PicTi'HEs:     Wundcrlust:     The    .Meeting, 
Place    (Magazine    Publishers    .Assn..    Inc.):    The 
Creat   Train   Rohherij    196()'s    ( C:hic:igo  i«   North- 
western Kailwav):  Monostress  (Inland  Steel  Con- 
tainer Corp.):   Operation  Head  Start    (Board  ol 
Education,  City  of  Chicago);  Planning  is  the  Key 
(.Mobile  Homes).  Slidkkilm:  Women  I'li  Tomor- 
row's World  (McCairs). 


* 


The   Jam    Handy   Organization,   Inc 
2.30  North   Michigan   Ave..  Chicago.  III.  60601 
Phone:   (312)   STate  2-6757 
Harold  Dash,  Vice-President,  in  charge 
(See  complete  listing  under  Detroit  area) 

ROBERT   BRUCE   HICKS   &   ASSOCIATES 

2  N.   Riverside   Pi;i/a.  Suite    1904. 

Chicago,  Illinois  60606 
Phone:   (312)  372-6966 
D.ite  of  Organiz;ition:    1963 

R.  B.  Hicks,  President 

y.  N.  Hansen,  Vice-President 

R.  O.  Hicks.  Secretary-Treasurer 
Servic:ks:  Motion  pictures,  slide  films  and  closed 
circuit  T\'  for  business.  Producers  of  sales  meet- 
ing and  sales  incentive  programs.  Facii.itiks; 
.Associate  producers  in  New  York.  .Atlanta,  and 
Los  .Angeles.  Studio  facilities  leased  or  rented  as 
reciuired. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Morio.v  PicTiHKs:  Chicago  Sationtd  Hixit  Show 
(Boating  Industry  .Assn.):  linaklhrough  (  The 
Brower  Co.);  Homes  on  the  Moi(  (  Mobile  Home 
Mfrs.  Assn.):  Programmed  Learn  ng  (  Britt;mic;i 
Institute  for  Adults).  Sales  Meeting  for:  .Mystik 
Tape  Co. 


INTERLOCK    PRODUCTIONS,   INC. 
869   North   Dearborn   St.,  Chicago,   111.   60610 
Phone:   (312)  664-1966 
Date  of  Organization:  1963 

Louis  E.  \\ilder.  President.  Exec.  Producer 
\\illi;un  Snowhite,  Vice-Pris:dint.  Creative 

ti  .\rl  Director 
D.  H.  Bash.  Secretary 
Seuvkes:    Motion    pictines.    slidefilms,   merchan- 
dising displays,  point  of  purchase  displavs.  Sales 
Meetings.    I-"ac  ii.lTii-s:    Kxeciitivc  offices,   art   and 
construction  studios;   still  plioto  l.ib. 
RECENT       PRODUCTIONS       AND      SPONSORS 

Motion  Pk  n  he:  Clmf  Basil  Whili  Eagle  Slum 
(Poodle  Productions,  Inc.).  Si.idehlms:  Tin 
Crowing  Market  (American  Oil  Company):  1966 
-  Carco  on  the  Co  (I'ARCX).  Inc.).  Meetinc: 
Phesentations  for:  American  Tel.  &  Tel.,  U.S. 
Gypsum. 


CHICAGO   PRODUCERS 


KELLOCK   PRODUCTIONS,    INC 
(Midwest  Studios,  Inc.) 
1037  Woodland  Drive,  Glenview,  III. 
Phones:   CJenview:    (312)   724-0."l." 
Chicago:    (312)    273-3SSO 

James  .A.  Kelliak,  President-Treasurer 
Marion  R.  Kellock,  Secretary 
James  A.  Kellock.  Jr.,  \'if( -Pre.siV/rn/ 
Servic  Es:  Writing,  production  of  motion  pictures, 
slidefilms,      and      business      shows.      Fa(  ilities: 
Tvvi)   sound   studios   on    ground   level    —    100'x60' 
with  .30'  clear  to  overhead  catwalks  -  4(l'x25'x 
14'    clear    to    roof    -    3,000    amperes- 1 20\'    AC 
power:  screening  room:  lighting  ecjiiipment:  cam- 
era: sound;  editing;  carpenter  shop;  makeup  and 
dressing     rooms:     commissan.-;     art     dept.:     prop 
rooms;  creative  staff  and  production  offices. 
RECENT      PRODUCTIONS      AND      SPONSORS 

MoiKiN  PicTiRES:  //  All  Depends  on  You 
(I  iiited  Community  Services  of  Greater  Milwau- 
kee): Reins  of  Comnmnd:  Achieiemcnts  in  Zero 
Defects  (U.S.  Air  Force).  Slideeilms:  Time  to 
Change  to  Sparkle  (L.  M.  Rosc-iiow,  Inc.);  Av 
You  Tracel.  Credit  Card:  Hiating  Oil  (American 
Oil). 

WM.   N.   KIRSHNER  &  COMPANY,   INC. 
Executive   Pla/a.    11.32  W  aukegan  Rd., 

Cdenview,  111.;  o.J  W  .  Jackson  Blvd..  Chicago 
Phone:   (312)  729-3030 
Date  of  Incorjioration:   19.59 

Willi. im    N.    Kirshner.    PrisidenI    & 
(.'.titiral  Manager 

Robert    B.   Ross,  \'i(( -Pre  .vic/(  ii/.   Training 

Robert   Beangrand,  Vicc-Pris-denl.  Writing 
Dept. 

Ansel  Pope.  Vice-President.  .\rl  Departmer.t 

Richard  Hereford.  Vice-President.  Production 

W.  E.  Terr>.  Crcatiic  Director 

John  I'leming.  .\rt  Director 

Robert  Larson,  Secretary 
Servic:e-s:  Producer  of  audio-visual  materials  for 
marketing,  sales  promotion,  T\'.  training  and 
public  relations:  motion  nictures,  T\'  commer- 
cials, slide  programs,  sliclefilms.  industrial  and 
business  presentations,  closed-circuit  T\'  pro- 
grams for  business.  Facilities:  Two  sound 
stages:  three  production  studios;  writing,  photog- 
r.iphv-  and  art  department;  recording:  animation: 
editing:  projection  and  interliK-k  ecpipiment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoiKiN  I'Kiiius:  Miatui  liiach  19()5  i  Allis 
(h.ilniers):  Programnud  Profits  (Klenzade). 
Si  lOEEiLMs:  Thi  Beef  Makers;  Seed  for  Progress 
(American  Breeders  Service):  Cold  I  hailing 
(Elco  Tool  &  Screw):  Quality  Edierglass  Molding 
(Sackner  Products):  Let's  Look  At  Your  Future: 
Blueprint  For  Success:  Wonders  of  Stainless 
Steel:  Closing  the  Sale  (Regal  Ware.  Inc.); 
Money  For  Life  ( .Associatc-d  Life);  Products  for 
the  Power  Industry  (Dow  Corning):  How  to  Cut 
Copy  Costs  (Frederick  Post);  How  to  Tap  a 
Hole  (Commander  Manufacturing). 


Extra    copies    of     Ifith    .Animal    available    at    $2. 


MERVIN   W.    La    RUE,    INC. 
1.59    Fast   C;hicago    Ave.,   Chicago,    111.    6061 1 
Phone:  (312)  Slperior  7-8656 
D.ile  of  Organization:    1937;   Inc.   1947 

Mcrxin  W.  La  Rue.  Sr..  President 
Joanna  La  Rue.  \iV< -Prr.vi</(nr-Trc(j.«/r(  r 
Everett  Blackmail,  Production  Manager 
Seiuu  E.s:  Confined  to  medical  and  doselv -allied 
fields  exdnsivelv.   C;onsultants   in   planning,    pro- 
duction   .iiid    utilization    of    audio-visual    aids    in 
continuing    ednciition    in    medicine.    Fac:ilities: 
For  medical  and  scientific  work;   explosion-proof 
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CHICAGO    PRODUCERS: 


MERVIN  W.  LA  RUE 

cameras  and  liKlitiiiR  e(|iiipineiit;  in.an.so.pit 
and  niitroscopic  motion  camt-ras:  animation 
stands;  time  lapse,  hijrli-spccd  and  conventional 
i'<inipinent.  Development  and  application  of  filiei 
optics  in  l)od\  ca\it\  motion  iiliolom.iplix . 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Fkh  hi.;s:  A  Di.sposahir  Lnit  for  Blood 
(ixilUdititioii  and  Tciiipcrdlurr  Control  (R.A,  De 
N\aII.  M.D.);  Siphro-lrrlrrtctowi/  -  Modified 
^miilr  Incision  Ai^proach  (\'iiKent  J.  OTonor. 
Jr..  M.D.  &  Eaton  Lalioratories) ;  Toi(d  Mana^c- 
nnnt  of  Ctnlrid  Tijniixinir  Perforations  ( Engene 
Derlacki,  M.I).);  Streamline  Flow  Throuoh  a 
i.lass  Aorta:  Puhnonanj  Endtolertomi/  (Univer- 
sity of  Chieano);  Snr<iir(d  Correction  of  Varicose 
^cins  (Abbott  Laboratories  &  .\ortlnvesteni  Uni- 
\ersit\);  Ac(inir,d  Cysts  of  the  Uinfi;  Diverti- 
culum nf  the  Lower  Esopliagus  (American  Col- 
lege of  Surgeons). 


* 


JACK    LIEB   PRODUCTIONS 

l-!fll  W.  \S  aslniinlon  BKd.,  Clnca'.;..,  111.  (i()607 
Phone:   (312)  CH  3-2fi00 
Date  of  Orjjamzation :   ]94fi 
Jack   n.   Lieb,   President 
Warren  H.  Lieb.  Vice-President. 

Production  Supervisor 
Hobert  A.  A\erill,  CIticf  Sound  Engineer 
Doiudd  J.  Richter,  Recordist 
f:harles  R.  Kite.  Editor-in-Chief 
Ernest  Scbnbert,  Production 
rif  H;iekstrom.  Editor 
Elaine  Hadis,  Office  Manager 

.Sehvic:e.s:  .Motion  picture  production;  industrial. 
theatrical,  TV,  sales  promotion.  institntioiKil  and 
sales  trainiiiK;  specialists  in  travel  promotion  films, 
IV  proclnctions,  spots  and  shows.  Eilmstrips  ancl 
.sound  slidefilms.  Coirsnltiint  on  motion  picture 
problems.  Fac  imtiks:  Complete  studios.  3  sound 
stages  RCA  35inm  ancl  Ifimm  magnetic  and 
optical  recorclinu.  .Specialists  in  hi-fidelitv  macr- 
netie  nuxing.  Nagra- Ifimm  s\nc  recording  fc)r 
studio  or  location.  Editing,  musical  score  facilities 
echo  chamber. 

RECENT  PRODUCTIONS  AND  SPONSORS 
•MoTio.s  Piciii,|.;.s;  190.5  World  .Scnc  s  (American 
-    National    League    Has(>ball    Clubs;    Lew    Fon- 

seca);  )our  State  Eninhnjees  (Co, onwealth  of 

Kcntiickv);  I-oreign  Language  [earning  in  our 
Schools:  Lets  Pla,,  With  Mrs.  Ka,,  venV.v  -  The 
Policeman  and  His  Dog:  The  Lost  Balloon  The 
Knaimick:  3  Friends  (Dept.  of  IIe;dth.  ICdnc.i- 
fion  &  Welfare).  TV  Cosimi.muus  for;  7  Up  (| 
Waller  Thompson  f.„.);  Rjse  Shave  Cre;un  (Sul- 
livan-Stanlf<T-f:olw.-ll  &  Havless);  Chicago  Mov 
Sc-outs;  Chicago  Ho>s  C;lubs;  Alberto  Culver; 
Electric  Utilities  TV;  Sunbeam  f:offee  Makers 
(Pernn  &  Associates);  American  Dairv  Associa- 
tion. 

MATTCO   ASSOCIATES,   INC. 
2.309  W.  Johnslnirg  Rd..  MeHenrv,  III. 
Phone:    (HIH)   .J^.'i-.WOS 
Date  of  Organization;    I9(i(l 

Branch  Offices:  Di.sfrict  of  Coiinnbia:  8  100 
Wisconsin  Ave..  Washing!. ,n.  D  (;  •7()()]4 
Phone:  (.301)  fi.5fv.52-»0.  L-.wrv  \  C.uv  h 
Clifford  PcMcock.  Vicc-Pn  id'ents  Writers 
\<w  York;  \H  W.  45lh  St..  .•■  w  York  I0(),3fl 
Hi".,..;  (212)  OX  7-2896.  \\.„.,„„  sharpies. 
Jr.,  Mw^ieal  Director:  Clifford   ll.,M<-r,  Sales 

MMi""'  l-.-^'""-  '"'•'■"'/'"'  &  /■:.ver„/,,  ,    Director 
W  llliam  .M.  Eraser.  Dire,  tor  of  Sah^ 
John  P.  C;il)bs.  Su/iervising  Editor 
Jerry  Olson.  Production  Manager 


MATTCO  ASSOCIATES: 

SiiRvin-S:  .Motion  pietuie  ;md  slidefilin  pKidin- 
tioii.  including  the;,t,iials,  TV  and  sponsored  in- 
dustrials, sales  and  tiaini,,g  filnis.  I'^ac  u.niijs: 
Recording.  ,nusic  scoring  ;i,id  editing;  Ifimni  ;iiici 
35mm  editing  rooms.  .\Io\iola  e<inipi)ed;  Himin 
and  35„im  piojection.  Ifi  and  .3.5mm  .\rriflex  ;md 
E\e„,o  ca,ueias;  .\'ag,;i  soiii,cl  ec|uip„ie,,t;  com- 
plete studio  and  porl;il)ie  iigiiling;  .special  cam- 
er;i-bo;it  ;ind  tiiick, 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Mnrio.N  Pic  Ti  iu;s;  World's  Most  L'niisual  I'ni- 
vcrsitij  (McDonald,  Inc.);  Wonderful  Whirl 
(Eastman  Kodak  Companv);  19fi6  Product  Line, 
series  of  9  (Johnson  .Motors).  Tin.:.ATnic,u.  Fk.\- 
TUHEs:  A/m  Smile;  Hamburger  U;  The  Expert. 


* 


FENTON   McHUGH    PRODUCTIONS,    INC. 

161   E.   (;raiul   Ave.,  Chic;,g().   III.   (iOtill 

Phone:   (312)  321-()5;i3 

Date  of  Organization:   1956 

Branch  Office:  7417  Sunset  Hlvd..  IIolKwood 

C;dil.   9004.5.   Phone:    (213)    876-8,380.   Robert 

S.  Scrivner.  Vice  Pres.  hi  Charge 
Fenton  P.   McHugh,  President 
Robert  C:.   Scrivner.  Vice-President 
\"ei()nic;i  S.  Harries,  Admin.  .Vssistant 
Robert  KnigK-,  Comptroller 
Skhvickn:    Production   of    If-imm   and   ,3.5min   mo- 
tion    pictures    for    business.    industr\-    and    T\'. 
Sound_slidcfil,n   pioductions.   Facilities:    ]6min 
and  35min  production  equipment;  editing  facili- 
ties ;i,,d  sound  stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.McnioN  Pic  •hues:  The  Secret  of  Success:  19{i6 
Marketing  Conference  (Jos.  Schlitz  Hrewing  Co.); 
.\/(.v.v  Rodeo  America  (NHC  Sports  Special);  /)/- 
wnsions  (Hamilton  Mfg.  Co.). 


MPO,    Incorporated 
185   No.   Wabash,   Chicago,    Illinois   60601 
Phone:   (3121  372-2355 
Rill  R;iiley,  Manager 
(See  complete  listing  under  New   Yoik  City) 


BURT   MUNK    &    CO. 

56  E.  Walton  I'hiee,  Chicago,   III.  60611 

Phone:    (312)   3.37-0034 

D;ite  of  Organizatio,,:    1961 

Rnrton  .M.  Muiik.  President 

E;ul  .Anderson,  Productiim  Manager 

.\lar\  Abr;ili;,m,  Office  Manager 
Si-;u\|(:es:  Cacation  and  piodnction  of  motion 
pictnics,  slidelilms  ancl  lel.ited  ii,;iterials  for  busi- 
ness comi,ii,iiication.  S;iles  meeti,ig  and  eonviMi- 
tion  .services.  Nationwide  public-  school  distrib- 
ution of  sponsored  filmstrips.  I'ac  ii.i  i  iis;  C"re;i- 
llM'  writing.  p];iiining  ,ind  prii<ln<liuii 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picniu-.s:  Jewel  of  a  Job:  Dateline  Plow- 
ville:  Trizone:  Vndereover  Agent:  Spiral  iUneia- 
/(Oil.  Foam  Facts:  Thin  Shell  Designs:  Masonnj 
\V all  Applications:  ( Ilotpoi,,! ) ;  /,\IT95:  A  Prac- 
licalhi  Infinite  Idea  (The  Dow  Cheniiciil  Com- 
pany); Stamp  of  Acceptance  (  Philli|)s  Drill  C:om- 
pa,iv).  Si.,,)i.;i  ii.Ms:  77ie  Best  of  Eren/thing;  Va- 
cation With  Paij:  Refrigerators-Friezers  1966 
77ii)iA-  Smart.  Sell  Big:  A  Woman's  Touch:  The 
Inside  Story  (Ilolp,,int) ;  .Votf  Is  the  Time 
(Transcontinental  Life  Ins.  Co.);  Leadership  in 
Aclion;  Horizons  Vulimiicd   (/inilli). 


FRED   A     NILES 
COMMUNICATIONS   CENTERS,   INC. 
1058  W.  W  ashinglon  Blvd.,  Chicago,  III.  efO" 
Phone:   (312)  SEeley  8-4181 
Date  of  Organization:    19.55 

Branch    Offices:    New    York:    108   West  ^ 
A\e.,  .\ew  York.  Phone:    (212)   SU  ~ 
Charles     Ticho,    Vice-President.    C.Ar. 
650    .\.    R,c)nson    A\e..    HolNwood    Pl,«. 
(213)     HO    3-81.54.    Lionel' Crover.   V,- 
President. 

Fred  A.  Niles.  President 
Norman  S.   Lindciuist.  VicT-PrrviV/eii/    Salt 
W'llliam  E.  Hinder.  Vice-President,  Producin 
Rolf  W.  Hr;uidis,  Vice-President,  Television 
H;irr\    Lange,  Vice-President, 

Executive  Producer  j 

lames  E.   Morgan,   Vice-President.  FinanJ 
Ceorge  J;irrett,  Editing  .Administrator 
Dorotin  Roeeker,  Office  Manager 
Bert  Lindberg,  Chief  Charge  Man 

Skuvices:  TV  commercials;  industri;il  films 
training  films;  business  theater;  .soiiiid  slidi 
T\'  shows.  Facilities:    100,000  sci.  ft.  of  - 
3  .sound  stages;  3  editing  rooms  complete 
cjept.;  carpenter,  electric,  paint  and  prop  deb.; 
5  screening  rooms;  ait  dept  '  " 

I 
RECENT       PRODUCTIONS       AND      SPONS(<S 
Motion    Pic  ti  iu:s:     Travel    Creyhound    .\i\   ' 
(Crcyhound    C;orpoiation);     Sell    Shocked 
Parts  Corp, ) ;  7'/ic  Shareowner  ( New  York  .Si  k 
Exchange);    77i('   Earth   Trembled    (Care,  In). 
Slidefilms  for:  Sears  Roebuck  &  Co.;  HIair  V' 
ions;     .\dmiral     Corporation;     Ceneral     El( 
(Controls. 


Pelican  Films  Inc. 
410  N.  iMichig;,,,  A\e..  Cliic;ig,..  III. 
Phone:  (312)  337-SII6 
.Max  Pride,  Producer 
(See  complete  listing  mider  .New  York  Cil 


0 


* 


this  sMiibol  o\i-,  ;,  p,odneer"s 
listing  111  these  pages  refers  to  clispl;,\  ;,dver- 
tl.semcit    i,,    this    1611,    Production    Re\  iew    issi,e. 


PILOT  PRODUCTIONS,  INCORPORATED 
1819  Ridge  Avenue,  Evanston,  III.  60201 
Phones:    (312)    DAvis   S-3700  , 

(312)   B Roadway  3-4141  , 

Date  of  Organization;   1940;   Inc.   1952 
C:.  Robert  IseK,  President 
Robert  L.  Decirick.  /■..V(ci//it<-  Viec-Presidi  ■ 
C.  Don  Sheldo,,.  Treasurer 
A.  E.  Roiouglif.  Secretary 
ll.d  Childs,  Director  of  Photography 
ken  Ki,icht,  Director  of  Illustrative 

Photografihy 
Rob  Luce,  Director 

('(Millie   .Andersen,   Slid,  film   Department 
Rill  Rnhl,  Jii\   .NoriiKin,  Jim  Caica,  Sales 

SEiiyK:E.s;   Complete  creative  and  production 
cilities    for    motion    picln,-es    and    lilmstrips. 
.search,    writing,    photogr.ipin ,    .sound    i-ecoicU 
editing,  and  striplilm   ser\  iees   for   industrial    '! 
business   films.    Iv\c  ii.iTiis;     10,000   scj.   ft.  3." 
sc].  It.  shooting  stage  with   14  ft.  clciirancv  m 
ciitwidks;     c-omplete    kitchen    f;ieilities    for    I 
phologi;iph\;   16,,,, ,1  Mitchell  ;,ncl  .Vrriflev  can 
eciuipment;    ge,,e,,itor   ^    l)atlc'r\    p.icks    lor  I 
work;  speciiil  right  l,;md  clii\c'  ciimera  tiiick  \ 
inside   e;i,ue,.i    ,,,ounl,    lioni    phitform,    top   | 
form  ancl  nidio  gear;  .Ainpex  ;i,,d   M;,gn,is\iu 
c-ording    ecpiipment     inelndiiig     Di,K;ine     3(1 
signal  generator;  donble  s\stem  p,ojection. 
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BU.SINK.SS  SCREEN  •  li 


T  PRODUCTIONS   INCORPORATED  : 

IQil      PRODUCTIONS      AND      SPONSORS 

(,,,],    Pi(  iiHKS:  Siirrdcrtif  {drnvrvtv  Maiiitr- 

IVixlucfs);     Huill-ln     Durabililii     (Clark 

lit  Company);  Design  for  Profits  (Iowa 

liiriiiK    C^ompaiiy);    licliiiul   Your    liallol 

I    lioartl    of     I-"Iottioii     Commissioners); 

Trr/c   (Metropolitan  Criisiide  of  Mertv  ) . 

\is:  Application  for  SiictTus  (Ford  Mar- 

^-.titiition) ;  Apinoach  to  Perfection  (Allen 

(4)rnpan\);  Good,  And   'I'uesdinj    (Gun- 

irreii  Printint;  ("omp;un');  Thomas  Coitp- 

r\   ('tuiinl)elt    C<>:npan\,    Inc.);    Nielsen 

Index  (A.  C.  Nielsen). 


* 


PINNN   PRODUCTIONS 
4(.l  Erie  Street.  Cliieano,  Illinois  (JOfill 
pine:  (312)  7S7-S432 
lie  of  Organization:    1957 
111  J.  Powers,  President 
.1  Powers,  Secreldry-TretiMirer 
ilcliel.  Production  Director 
H.  Johnson,  Creative  Director 
\\UMn  licRotli,  Sales  Director 

SKnpi.ick,  Art  Director 
vard  I"itz>;er;ild,  Craphics  Art  Driector 
Hold  .Vrnston.  Plioto^rapliic  Director 
U  Mat/,  Comptroller 
IJiia  Colz,  Account  Executive 
.■Vi  D()\le,  Production  Coonlinator 
F|iik  Rossi,  Sliij)j)infi  &  Packifi^  Coordinator 
C|ie  Matferer,  Assistant  Art  Director 
Lj-  Sonnderberg.  Artist 
ijk  Hiiberkorn,   Artist  ti  Acct.   Executiic 
M  Spiel,  Animation  Cainerman 
Jji  Majewski,  M.irxin  Collins.  Producliini 
(iiig  Saknarai,  Lidxtratonj  Technician 
ii((ES:  Creation  ;ind  production  of  slidefilms. 
A  (ides,  slide  presentations  and  Vista-Sell  pro- 
r.ij>  for  iiidnstr\',  business  anil  education.  Com- 
'• '    hiilios    for   cre;iti\e    product    and    fashion 
iph\  iiicludiMg  artists,  ilesigners  and  writ- 
I-   .1    collateral    materiiil    and    sales    promotion 
riijictinn.  Special  packaging  and  shipping  facil- 
ielfor  ipiantitx'    prognnns.    Facilitie.s;    2    0.\- 
erl    animation     cameras,     Mitchell     animation 
»i|ra  with  stands;   full  range  of  35mm  4  x  5. 
"jlO  and    11x14    cameras;    automatic   slide 
iiviter:  automatic  slide  duplicator;   three  color 
ri:-s.">ing    hibs    for    roll,    sheet    film    and    color 
ri's.   B  &  W   lab  for  processing  film   and   en- 
ir^Tients,  Creati\e  ;irt  department  with   Heali- 
ng type  machines.  20. 000  sipuue  feet  of  shoot- 
iiltrea. 


EjENT      PRODUCTIONS 


AND      SPONSORS 

Slaijini^     Aliidd     in 


REID  H.   RAY   FILM  INDUSTRIES  : 

'l'\'  films,  T\'  connnerciids,  anim;tlion  and  gr;ipliic 
design,   .Screening  room   with   interlock   fiicilities, 

(See  complete  listing  under  St    I'.nil.  Minn.) 

RMP  Productions  of  Chicago 
203  North  N\  abiisli   .\\e.,  C;hicaKo.  Illinois 
Phone :   (312)  372-SfiS3 
ken  Drake,  Execulicc  in  charge 
(Sec  complete  listing  under  Rose-.Magwood 

Productions,  New  York  City) 


I.iKII.Ms:       iodaij     Shou 

>i|  42  Water  Heaters-  Youtluiuaki'  (Sears,  Roe 
1^.  anil  Co.);  Plant  &  Aninud  Relaliintships; 
'j  History  of  Texas;  Retoltition  of  Mexico. 
I'ls  of  8.  Piii;si;Nr.\Ti<)Ns:  Kellogg's  Ke\-  Bis- 
■i{<'  Sales  .Meeting;  Kroehler  S;des  .Meeting, 
ipany  Meeting;  (Leo  limnett  Co..  Inc.); 
•{•en.'  Sales  Meeting  Film  (Swift  &  Co.); 
■istmas.  19f-)5;  Ilistorv  of  Shoes  (Sear.s,  Roe- 
<V<  and  Co.);  100  Percent  Club  Meeting  (In- 
'■jational  Business  .Machines). 


* 


Reid  H.  Ray  Film  Industries,  inc. 
08  South   l.aSalle  Street,  Chicago.   III.   (i(l(>04 
"hone:   (312)   Fl  G-0S;)7 

Hyde  krebs,  \'ic<  Pres..  General  Sales 
j.il  L.  Johnson,  Midwest  Acct.  F.xecutivi 
horotln   Power,  Special  .^vsistant 
,<eid  II    Ra\,  President  &  Producer 
j'lllsworth  Polsfuss,  Director 
Hobert  Winter,  Film  Editor 

reative  staff  for  scripts,   stor>lx)ards   for   the 
duction   of   motion   pictures,   sound   slidefilms. 


* 


SARRA-CHICAGO,    INC. 

Hi  Fast  ()nl;nio  Si..  Chicago,   III.  (>()(ill 

Phone:  (312)   Wllitehall  4-5I.)l 

Date  of  Organization:    1937 

William  Newton,  President 

Marvin  Baile\-,  Vice-President 

Jack  f^)nrad,  Vice-President 

Ihuold   l.ignell,  Vice-President 

Pat  Saviano,  Production  .Manager 
SiiKVK:Es:  Production  ol  TV  commercials.  Fac;ili- 
TiES:    16mm  and   35mm  equipment,   three  stages 
and  processing  hdioratorv'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoM.MKiu  I Ai.s  tor:  .Mlst.itc  Insurance;  Camp- 
bell Soup;  Commonwealth  Edison;  Clearasil; 
Green  Giant;  Kellogg's;  Nestle"s;  Pillsbur\ ;  Proc- 
ter &  Gamble;  Pure  Oil;  Schlitz;  Stiukist;  Swift; 
United  .Air  Lines  (Leo  Burnett);  .-Vlberto  Culver; 
.American  Bakeries;  Ken-L-Ration;  Oscar  Ma\er; 
Quaker  Oats;  Sterling  Beer;  7-l'p  (J.  Walter 
Thomp.son);  Dr  Pepper  ((irant  .AiKtg. );  North- 
ern States  Power;  Iowa  Power;  Hamms  Beer; 
Red  Ball  Jets;  .American  Dair\  .Assn.;  Malt-O- 
.Meal;  .Admiral;  Wilson  .Meats;  Toro  (Campbcll- 
Mithun);  Reynolds  .Aluminum;  Toni  Co.;  Kem- 
per Insur;mce;  Ser\iS<)ft;  Hamilton  Beach  (C'lin- 
ton  E.  Frank);  Robin  Hood  Flour;  Rust-Oleum 
(D'Arcy);  Procter  &  Clamble;  Maryland  CMub 
Coffee  (Tatham-Laird) ;  Sunbeam  ( Perrin  & 
.Assoc);  .Miles  Lab;  Texize;  Pet  Dairv  ( Heniler- 
.son  Advtg.):  Alberto  Culver  (BBD&O);  Sun- 
beam; Chicago  Tribune;  Sara  Lee;  Johnson's 
Wax;  Peoples  Gas  (Foote,  Cone  &  Belding); 
Go  Dog  Food;  Zales  (Bloom  .AiKtg.);  .Alberto 
GuKer  (Knox  Reeves);  Serta  (  M;icManus,  John, 
&  Adams);  F  &  F  ( Lilienleld) ;  .Michigan  Fruit; 
Joh  Morrell  &  Co.  (Geyer.  Morey  &  Ballard): 
I'irst  Wi.sconsin  Bank  (Cramer-Krasselt). 

SDZ,   INC. 

156  East  Superior,  Chicago,   III,   (i()(i(l3 

Phone:   (312)  DE  7-1015 

D;ite  ol   Incorponition:    19fi5 

Divisions:      Showuiandi/ers,      Inc.,      Broadcast 
I'Viitures 

Bernard  H.  Baker,  President  &  E.\eciitiv<' 
Producer 

John  II.  Steu.nt,  Vice-President  &  Producer 

Gordon  Dupee,  Vice-President,  Profirainnud 
Instruclion 

Williiim  C;.   Biiiier,  .Associate  Producer 

Robert  WcDvck.  Music  Director 

John  Ciorav'.  .Ar^  Director 
.Seiuu  ES:  Total  creiitive  ;mk1  production  scr\iifs 
for  motion  pictures,  slidefilms,  film  strips,  busi- 
ness theater  anil  staged  i-onvention  servii-es.  Em- 
plo\ee  communic;itions  and  training  |irogr;uns 
for  industrs.  Fai  ilitie.s:  Inilustrial  stages  and 
st.igettes;  motion  picture  and  slide  iirojecfor 
ei|uipment;  show  domes  ;inil  tenis;  Poinl-ol- 
Purcluise  The;ilers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Si.n)i:iii.Ms:  Etuploijee  Pri  \entat:oi\  ( (  li.impicin 
Papers.  Inc.);  E.mphnjee  Presentation  (  Me.iil- 
Johnson,  Inc.);  Three  Giant  Steps  (  Montgomerv 
Ward  ;md  Co.).  STAi:Kn  PmiDi  i  Tii)\s:  Rheem 
Nation.il  Sales  Meeting;  Ilawker-Siddeley  Em- 
plo\ee  Meeting. 


CHICAGO   PRODUCERS 


SOCIETY    FOR   VISUAL   EDUCATION,    INC. 
(Subsidiary  of  General  Precision  Equip.  Corp.) 

1.345  Divcrsey   Pkwy.,  Chicago,   Ml.  ()0«iI4 

Phone:   (312)   .52.5-1500 

Date  of  Organization:    1919 

John  G.  Kennan,  President 

Walter  E.  Johnson.  Vice-President 

Casimir  V.  Wejman,   Treasurer 

James  McEiitee,  Coninurcial  Productions 
Si;hvii:ks:  Cjcalors  and  proihiiers  of  sounil  slide- 
films,  filmstrips,  and  slides  for  industr>'.  Pro- 
ducers .md  distributors  of  sponsored  filmstrips 
for  industiA  to  schools  ;ind  ihnrches.  FA<:lLlTn;s: 
.Art  ilep;irtment,  Ludlow  hot  press  typeset,  1)&\\ 
and  color  processing,  automatic  and  semi-auto- 
matic single  and  ilouble-frame  35nun  sliile  bind- 
ing, slide  c;imer;is,  ;mim;ition  camer;is,  b&w  and 
color  still  photograph\ . 

RECENT  PRODUCTIONS  AND  SPONSORS 
,Sliiji:iii..ms:  .Air  Coud'tioniuji.  Senit  e  (  Intern.i- 
tional  Hanester  Company);  Packaged  Pronram 
for  In-Service  Audio-Visiml  Education  (Ohio 
State  l'niversit\  );  The  Story  of  Coated  .\hra.sives 
(C;o;ited  .Abrasives  Manufacturers'  Institute); 
Water  Science  for  the  Home  (Ciilligan  Incoqio- 
r;ited);  Conimunitdlions  (East  Ohio  (;;is  Coin- 
p;ui\  ) . 

SPORTLIGHT   FILMS 
20  North  Wacker  Dr..  Chicai;...  III.  (iOfiOfi 
Phones:    (312)   23C-.Sy55;  236-.S4.SS 
Date  of  Organization:  July.   19.55 
.Alfred  D.  LeN'ine,  General  Manager.  Producer 
Tom  C^arnegie,  Talent  Director 
CMiiules  Lee.  I'nit  Manuficr 
Miir\   Ciirroll,  Comptroller 
Robert  Reimer.  Dick  I'pton,  Writers 
SiiHvii  Ks:  Motion  pictures  for  industrx ,  T\',  eilu- 
cation,  commercials,  "how-to"  marketing;  special 
events   and   direct    sponsor   assignments;    in-pl;mt 
iinil    entertainment,    instructional    documentaries. 
Faiii.ities:  On  loc;ition  or  studio;  Bell  &  Howell 
70DRs,    Cine    II,    .Arriflex.    Echiir:     Nagra    tape 
recorders,  mikes,  lip  s\nc.  color  or  b&w;  suppK 
c;unera  crews  to  cover  events;  color  or  l)&w  stock 
film  ,i\ail.d)le. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MorioN  Pu:TlUK.s:  1  Tor  the  Money  (Thompson 
Industries);  From  Start  to  Finish  (Eli  Lilly  & 
Co.):  Driver's  Choice  (Brxant  Mfg.  Co.);  '^5 
IXDY  ".oOO"  (Sportlife  ".500"  Films);  Hon  to  Hit 
Long  Ball  (Wilson  Sporting  GiM)ds), 

SPUR   PRODUCTIONS,   INC. 
57   West  Grand    V\e.,  Cliicauo,  111.  (i(l6I0 
Phone:   (312)  ,321-1222 
Date  of  Inioiporation:    I9Wi 
R:nisom  P.  Dunnell,  President 
l-"r;ink  B.d)coik,  Secretary-Trea.\urcr 
Rolx'rt  Fahsbender,  Sales  Munaiicr 
Patricia   Hannnan.   .A.v.sY.   Secretary-Treasurer 
Skhvicks:   Proihiction  of  T\'  c-onnnercials;  indiis- 
tri;d  and  sales   tr;iiiiing  films.   Fai  II.ITIKS:    Uimin 
;md   35nun   ei|uipment.    Midwest    Represenl.iti\es 
for:    M;nk  \'II   ( "onunercials,   lIolbwiMul.  (';dif. 
RECENT       PRODUCTIONS      AND      SPONSORS 
\(\\   icinip.in\    inciii  por.iti'd  in   l')(>(ii 

TAKE  TEN   INCORPORATED 
360  N.  Michigan  Ave.,  Chicago.  III.  60610 
Phone:   (312)   346-0782 
D.ite  of  Organi/.ition:    1961 
David  R.  Hayes,  President  &  Board  Chairman 
John  Frigo,  Vice-President.  Musical  Director 
Leo  Peyton.  Comptroller 

(Cont'd  on   P.    IfiO"* 


Ih  PRODUCTION  REVIEW 


157 


158 


BUSINESS  SCREEN  •  IW 


sync  sound  without 
a  blimp:  how  to 
spend  the  day  shooting 
not  setting  up. 


Why  IS  the  camera  crew  so  often  called  an  hour 
before  the  cast?  Lighting  is  one  reason.  Another  is 
the  time  and  effort  it  takes  to  set  up  a  biimped 
camera.  The  NPR  weighs  20  pounds  -  and  it  needs 
no  blimp. 

That's  the  day's  first  setup.  What  about  the  others? 
A  crab  dolly  saves  you  from  having  to  haul  the  rig 
yourself,  but  the  angles  you  can  get  with  it  are 
limited,  of  course.  Taking  one  on  location  is  a  pain 
m  the  neck.  The  NPR  gives  you  sync  sound  without 
a  blimp  -  and  it  needs  no  AC  power.  If  you  want  a 
really  high  angle,  you  can  climb  a  tree  with  it  in  one 
hand,  like  a  briefcase. 

Changing  lenses,  setting  the  stop  and  focussing 
are  all  slowed  down  by  a  blimp.  Changing  magazines 
is  even  worse.  We  all  know  what  a  disruption  that 
can  be.  People  leave  the  set,  the  lights  are  killed. 
When  the  camera  -  and  blimp  -  are  ready,  the 
director  has  to  establish  the  mood  and  continuity 
all  over  again,  poor  chap.  The  NPR's  pre-threaded 
magazine  can  be  changed  in  five  seconds.  If  you 
happen  to  run  out  in  mid  scene,  it  just  means 
another  take.  Immediately. 
With  the  NPR  you  get  more  shot  in  a  day.  You  also 
get  precise  reflex  viewing,  rotating  lens  turret, 
registration-pin  movement,  constant  speed  motor, 
sync-pulse  generator,  five  second  magazine 
changes  and,  of  course,  blimp-free  silence. 

Service,  sales  and  rental  facilities  are  available  from  these 
expert,  franchisee!  dealers:  New  York:  Camera  Service 
Center,  Camera  Mart  or  F&B  CECO;  Detroit:  Behrends  Inc. 
or  Victor  Duncan  Company;  Chicago:  Behrends  Inc.; 
Los  Angeles .-  Mark  Armistead  or  Gordon  Enterprises; 
San  Francisco:  Brooks  Camera.  Or  write  to  us.  We'd  like  to 
send  you  our  brochure:  Eclair  Corporation  of  America, 
7262  Melrose  Avenue,  Los  Angeles,  California. 


MTCHTSl 
COUTANr-.  MATHOT 


ion  Picture  Cameras  since  1909 
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CHICAGO  PRODUCERS: 

TAKE   TEN    INCORPORATED: 

R()>  E.  H;i\fs,  Tnusurtr 

Inez  Harris.  Sicniiinj 

Dean  DiI5rit().  Prixliiclioii  Mtiiuifii  i 

HoluMt  M.  C'ooper.  Dir..  Iiulustrial  Shoii.s 
Si;ii\i(  Es:  liuliistnal  motion  pictures;  live  iiidns- 
trial  shows;  soiMRl-sliilelilnis;  slide  presentations; 
T\'  films;  \iileotape;  mnsieal  jingles;  radio  tran- 
scriptions; riidio  projirams;  creative  consnltatioii. 
Fac  ILITIES:  Business  oHices:  creative  ilept.:  stu- 
dio. 16mm  or  35nun  production;  oripn;il  music, 
scoriiij;  and  copying  dept.:  art  dept.;  still  pho- 
toj;r;ipliy  dept.;  print  prodnifion  dept.  lor  colhit- 
v\.i]  m.iterial 
RECENT      PRODUCTIONS       AND       SPONSORS 

Motion  PK:TinE,s:  A  Matter  of  Soriw  Urgency; 
The  Right  Coinhiiwlion  (A.  H.  Dick  Co.);  New 
Ideas  (Timelx  Arts).  Slidki-ilms:  IiDiovation.s: 
The  Tah-  of  the  Ancient  liiiiklcr  ( Masonite 
Corp. ) ;  From  Both  Sides  of  the  Curtain  ( Mont- 
Romcrs  W'iud);  Saiiaage  —  A  Tradition  in  Good 
Ealing  (.Xat'l.  Live  Stock  &  .Meat  Board);  Whii 
PVCy  (Kubiak,  Carpenter  &  Flanagan).  TV 
CoM.MEHt  i.\Ls  for;  I'irst  Fed'l.  Savings  of  Pitts- 
burgh (.Adv.  Div.);  Miuine  Bank  (Klau  Van 
Pietersom  Dnnlap);  First  Fed'l.  Savings  of  Chi- 
ago  (J.  Walter  Thompson).  Live  Shows;  Pace- 
maker; Time  for  Action  {  \.  B.  Dick  Co. );  Annual 
Touring  Show  ( B.  F.  Goodrich  Co. ) ;  Reach  out 
with  Selling  Lxcitement  (Leo  Burnet  C'o.  Kroeh- 
ler  C:o. ):  Market  A  Go-Go  (Post.  Keves  &  Gard- 
ner K\'P   Sutherland). 


* 


TELECINE   FILM   STUDIOS,    INC. 
1(10  S.   NOrlliwest   Highway,  Park   Ridge,  111. 
(i(l()(iS 

I'l es;    Park    Bidgc:    (312)    823-1418 

Chicago:   (312)   763-5818 
Date  of  Org;iniz;itJon:    1952 
lixroii  L.  Friend.  Preaidcnt 
lune  \.  IViend.  Secretary-Treasurer 
jane  llenkje.  Audit -I'inancc 
Paul  Luttgens,  Production  Manager 
Seiivk:i_s;    .Motion   pictures,  filmstrips, 
ings.  new  product  introductions,  trade 
tiiip;ition.    Color    and     B&W,    .35mm 


live  meet- 
show  par- 
or  16mm 
studio  or  location.  TV  commerciiils  and  programs, 
com|)lete  ]i;ickaging  .service,  editing,  rerecording. 
nii.ving,  interlock  screening,  recording,  .script  writ- 
ing, filinstrip  animation,  high  speed,  time  lapse 
photograpli\ .  l-'.Af  ii.rriEs:  Multiple  canier;i.  con- 
tiimous  shooting  e(|uipment,  35mm  and  16mm 
cameras,  Arri.  Fdair,  etc;  magnetic  recorder  Am- 
pex,  .\agra,  etc.,  sound  st;ige  30'  x  45',  five-chan- 
nc-1  re-recording  and  mixing;  dubbing  from  Nagr;i 
to  sprocketed  in;iterial:  sels\ ii  interlock;  iuiima- 
lion  st;md,  motion  picture  ;uid  fiimstriii,  slide 
copying  (•((uipmenl;  wireless  microphones;  loca- 
tion  generators. 

RECENT  PRODUCTIONS  AND  SPONSORS 
\|c.;i(i\  I'll  Mills;  High  in  llii  Tiiiii  Cald  Air 
I  World  Book);  America,  America  (BMC  Corp.); 
Country  hair  (BI-"  Cwxjdrich).  Si.ideiii.ms:  S'cir 
for   65  (Olotcx);  Super  8  (Hell  &  Howell). 

UNITED   FILM   &    RECORDING 
STUDIOS,    INC. 
I  ilni  Ccnfcr  BIdg..   Hi  I   K.  Grand  Ave, 

Chicago,  111.  WKil  I 
I'lione:    (.312)    SC   ~-'l\  I  ( 
l)at<>  of  Organi/atioii;    l';2S:    Inc.    19,33 
Branch   Offices:    New    York;     17    K.    45th    St.. 
.\<\v    ^'ork.    Herbert    Rosen     Eastern   Rc})ri- 
sentalive.    California:    390    S     Hauser,    Los 
.'\ngeles.   W.   Bailey,  llnlhjw     d  Representa- 
tive.    Germany;     Seue     Maii    trstrasse    22, 
Frankfurt,  a/in.  I-'.  Beich,  European  Repre- 
sentative. 


UNITED  FILM  &  RECORDING  : 

W'illiiun  L.  Klein.  Presidinl  &  Executive 
Producer 

.\laril\n  L.  Friedel,  Vice-President, 
Producer  Director 

Edw;u<l  Humphre)',  A.isociatc   Dinctor 

.Art  Brown,  Creative  Dept. 
•Sekxici-.s;  Creators  ;md  producers  of  audiovisual 
programs  ;ind  correhited  materials  ior  business, 
industry,  education  and  government.  Biidio  tele- 
vision program  producers,  recordings,  the;itrical 
and  musical  productions.  Distribution  ami  sv  ndi- 
cation.  F.'VCii.ities:  16/35mm  motion  picture  and 
sound  recording  complex.  Mitchell  cameras  and 
accessories.  ^\'estre.\-RCA,  Rangertone.  St;uicil- 
Hoffmiui,  Ampex  recorders,  duplicators  ;md  phiv- 
l);icks.  .\I;uuei'  optical  system:  Selsyn  interlock. 
Projection  e(|iii|iiiicnt.  Tajic  disc  recoidiiig  ;md 
(Inplic.ition. 
RECENT       PRODUCTIONS       AND      SPONSORS 

.Motion  Pictures:  Peanut  Day  (Kiwanis  Inter- 
n;itional).  Slidefilms:  Welcome  to  St.  Mary's 
(St.  .Mary's  College);  Electrical  Shop  Training 
Course  (.Advance  Trade  Schools);  Troop  Camp- 
ing; Calling  .\ll  Good  Scouts  (Boy  Scouts  of 
America).  T\'  (;ommehc:i.vi,s  for:  Fr;mtz  .Manu- 
facturing Co.  (Gever,  .Morey,  Madden  &  Bal- 
lard); King  Korn  Stamp  (Bard  Adv.);  .Advance 
Trade  School  ( Klein  &  Assoc. ) ;  liov'  Scouts  of 
America   (Leo  Burnett). 


HENRY   USHIJIMA   FILMS,   INC. 
1101   Harrison  Avenue.  Park  Ridge,  111.  60068 
Phone:  (312)  698-3331 
Date  of  Incorporation;    1962 

Henrv   rshijiiiia.  President  is  Exec.  Producer 
Frank  C.  Ulrich,  Vice-President,  Sales 
Ruth  Ushijima,  Secretary-Treasurer 
Services:  Producers  of  motion  pictures  and  slide- 
films    for   industry    in    sales,    training,    education 
and   TV.   Facilities:    All   location   equipment   in 
both    35mm    and    16mm    and    comiiJcte    editing 
facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Morio.N  Pk.ithes;  \eurs  to  Renundxr  (General 
Tire  &  Rubber  Co.);  A  Rei)ort  on  Crowns  (Con- 
tinental C;ui  Company);  Progress  Report  —  Phase 
II  (Bethlehem  Steel  Corp.);  Where  Progress 
Never  Stops  (Chicago  Police  Department);  Cook- 
ing With  Cordials;  Janus  .\lusick  Interviews; 
llcrilngc  of  Thome's  ( .Audio-X'isual  .Arts-Hinun 
Walker);  Golf  With  Sam  Snead.  TV  Series  (In- 
dependent Sports.  Inc.  &  I'"ir<'stone  Tire  and  Rub- 
ber Co.);  Rrnntlcy-llinckley  Report  (C'oiitinen- 
tal  Motors);  Press  Conference  Film  (.American 
Photocopv).  Sr//r.s  Meeting  h'ilm  (.Audio  \'isual 
Arts  —  I'"niehaul  Trailers);  ('ill/  That  Cares  (City 
of  Chicago).  Si.iDEriL.Ms:  \\7u7r  Evil  Days  Conw 
Not  (Salvation  .Army);  The  Magic  Mirror;  Lu- 
theran Brotherhood  and  the  Farm  Family;  The 
Wise  Steward  (Lutheran  Brotherhood). 


VPI    of    Illinois,    Inc. 
450  East  Ohio  St.,  Chicago  60611 
Phone:    (312)   787-2500 

I'red   Olsen,   President 

Burton  Neuberger,  V.  P.,  Sales 

Andrew  (.'oslikvan.  V.   P.,  Director 

of  Cinematography 
John    Zaiie.    Director.    Midwe.sl    Ops. 
Bud  Langhardt,  Gcrural  Manager 
Ted    Zarp;is,    Director 
Sam   Sihapiro,   Production   .Manager 
(See  (  (HTiplete  lislini;  under  New  ^'ork  Citv) 


WIDE-SCREEN    FILMS    LTD. 

525  Pinccrcst  Lane,  Wilmellc.   111. 

Si-.iiv  i(  i;s:    .Motion   pictures,   slidefilms;   speciidists 
in  stereo  imd  widescreen   techniiines. 

(New  companv-,  organized   in    1965) 


WILDING   INC. 
1345  West  Argyle  St.,  Chicago,  III.  60(ii 
Phone:  (312)  BRoadway  5-1200 

]5ate  of  Organization:    1914;   Inc.    1927 

.Main  Office  and  Sti'dios 
1345  West  Argvle  St.,  Chic;igo,  111. 
Phone:   (312)  BRoadway  5-1200 
Clifford  F.  Weake,  Vice-Pres.,  Midwest 

Other  Chicago  Locations 
Communications  Idea  Center  —  Customer  .S' 
572.5  North  Broadvv.iv .  Chic;igo,  111. 
Phone:   BBo.idway  5-1200 
Robert  Younkcr,  Robert  Lane. 

Commercial   Picture   E(|uipnient  —   Displa\ 
C'enter.  .57 19  North  Bn);idvvav ,  Chicago.  I 
Phone;   Sl'nnvside  4-0263 
lliinev  N.  Wilcox.  Manager 

W  ii,i)i\<.  Bha.nch  Offices 
New  Yohk;  405  Park  .Avenue,  New  York,  .W. 
Phone:  PLaza  9-0S54.  Leon  Kreger,  \'ice-ri\ 
Robert  Kohlrust,  Prod.  Manager. 

Detroit:    4925    Cadieux    Road.    Detroit,    ' 
Phone:  TUxedo  2-3740.  Williiun  R.  Wmu 
Pres. 

13535  Livernois,  Detroit.  .Mich.  Phone:  Wlb- 
ster  3-2431.  W.  W.  Kraft,  Vice-Pres.;  AJ. 
Henderson,  Vicc-Prc.v.;  Robert  Cassell,  ^''- 
Pres. 

Cleveland:  2307  Chester  .Ave.  Phone:  771-4f,U. 
Dave  Ravmond,  Vice-President.  ' 

Los  Angeles:  \\'ilding-Fedderson,  Inc.,  846(A'. 
Third  Ave.,  Los  Angeles,  Cal.  Phone:  OKi 
1-1860.  Jack  Minor,  Pres. 

Toronto:  Wilding  Can;ida  Ltd..  875  Don  .NIL. 
Rd.,  Don  Mills,  Ontario.  Phone;  429-l<0. 
Dick  Carkson,  Vice-President. 

Officers  and  Depart.ment  Heads 
R.  C.  Ausbeck,  President 
Daniel  B.  (;;dlagher.  Exec.  Vice-President 
Cieorge  P.  Zenner.  Vice-President 
William  R.  Winn.  Senior  Vice-President, 

Creative  Services 
].  B.  Morton.  Vicc-Prcsidcnt-Production 
J.  M.  Constable.  Vicc-Prcsidtnl-F.xcc.  Prcxhr 
Walter  II.  Tinkham.  Vicc-Prcsident-Prod' 
C.  Rankin  Bingham,  Vice-President 
v.  V.  Palac,  Treasurer  and  As.si.stant  Secrt'y 
L.  .A.  Biickev-,  Secretary  i 

ILuold  Kinzle,  Vicc-President-Production 
l'"oslei    rr;ivis;  Richiud  Lane.  Prod.  Sen  r 
iMcd  Weiluschat.  Prod.  Mgr..  Slidefilm  IX 
Juli;iii  Krupa,  Mgr..  .\rt  D(  partment 
Rov   Henrv-,  .\rt  Director.  Slidefilms 
I'rank  Kormash,  Laboratory  Supcrintendi 
Dennis   Howe,   Superinti  ndent.  Color  Ihi 
James  E.  Dickert,  Recorduig  Director 
John  Cook,  S(//«'roi.viiig  Editor 

Government  Services  Division 

C:;nl  L;ml).  Manager 

I'nited  St.ites  .Armv   -  I'nited  States  Air  1 

United  States  .Navv 

Wildinc  T\    Division 
Ciul  Nelson.  Vice-Pre.sidenI,  Manager 

iNix'sriu  \i.  SiKivvs  —  ExHiiuis  —  Disri  \' 

Wildiiig-Di  .iin.itui  g\ .  Inc. 

230'7  C;hesler   Avenue,  Clevcl.md    II.  Ohio 

Phone:  771-1030 

C.  R.  Bingham.  President 
Tri-Dex   Dispkiv    C^orporiition 

13790  Nel.son  Ave..  Detroit.  Mich. 

Phone:   (313)   WFbst.-r   1-0300 

A.  F.  Cellinski.  Pnsident 

Services;  A  communication  iigencv'  speciali/(! 
in  m:u-ketiiig  and  promotion.  C're;itive  counsels 
;md  producers  ol  motion  pictures,  slidelilnis,  • 
coinmerci.ils,  complete  live  shows  ;uid  preserJ- 
lions,   conventions    and    sales   meetings,   displsi. 
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BISINKSS  SCREEN  •   1'''' 


WILDING  INCORPORATED  : 

•s,   printetl   materials,   and   audio-visual    iii- 

'.ins. 

iTlEs:  Studio  and  scr\'ice  operations  de- 
. IS  follows:  CiiiCACo:   ( 1345  ArK>le  Street) : 

of  file  and  niain  studios:  105.000  sq.  ft. 
.pace  —  2!-).(K)0  .s(j.  ft.  in  four  sound  stages 

NO'.  70'  X  100'.  50'  X  100'.  75'  x  fiO');  re- 
,r  in  atlniinistrative  and  creative  offices: 
ml  motion  hdxiratories.  color  and  black 
.liite;  optical,  animation  and  art  depart- 
filin  screening  rooms:  sound  recording 
iiieiits:    film    v.nilts:    carpenter    shops,    etc. 

N.  Hroadwax):   20.000  sij.  ft.  floor  space 

KH)   Sf].    ft.    devoted    to    maiuifacturing   of 

lion    screens,    portable    stages.    8inni    film 

•■■ivs.  portable  lectenis.  and  specialized  pro- 

e<inipnient:    ami    administratis  e    offices. 

DiHOiT:    (4925  Cadieux   Road):    This   hnililing 

.    •■<peciall\   <Iesiiined  anil  constnicted  lor  mo- 

ct»ire  production.  It  contains  administrative. 

lid  service  facilities,  two  sound  stages  total- 

iKMt   sq.   ft.   anil    screening   rooms.    (  13535 

.lis):     Operations     here     mcluile     creative. 

'.;  and  sales  promotion   and  merch;mdising 

s  and  a  complete  graphic  arts  production 

Hient.    (Thi-Dex    Disfl.w   Ccihp.    —   subsi- 

13790  Nelson   .\ve.):    30,600  sq.   ft.   floor 

-  27.6<M)  sq.  ft.  devoted  to  the  design  and 

lion  of  displavs  and  exhibits  and  includes 

iter  shops,  piint  shoos,  assembly  areas  and 

.  ii'.;f:  3.000  si|.  ft.  —  administnitive  and  office. 

tIENT      PRODUCTIONS       AND      SPONSORS 

>\    Pii  TiUEs:     Cliaractcr    of    a    Company: 

Train  "66:   Where  Quality  Begins   (Deere 

iiniiain);  Moods  in  Motion   (Eastman  Ko- 

l.iflht  ((ieneral  Electric):  Jet  Car^o:  Thoiis- 

'I  Experts:  Biion  Apetlito  (.■\litalia  .\irlines); 

,  Color  ( Interchemical  I :  Ounce  of  Prcven- 

li<    (W'm.    S.     Merrell):     Dealer    Service    Pro- 

ch)    (Imperial   Oil    Ltd.);    Where   Credit's   Due 

:Kan   Oil   Companv);    1966   Sew   Car  An- 

'  1/1(11/  Show:  Passport  to  Plus  Profit   (  Ford 

.Slor  Conipaiu) ;   Shipboard  Maintenance  Data 

'S    Navy):  Capitol  for  Quality   ( .\tlas  Supply 

iiiy):   Better  Look   Tuice    (Good\ear  Tire 

Inibber    C^)mpan\);    The    Rinfi    of    Success 

I  jtj.  Smith   H.irxestore).   Sliuekilms:    Mana^e- 

'int  Presentation  (Monsanto):  Advertisinfi  Prcs- 

•II    (GooiKear   Tire    and    Flubber   Co.);    A 

I- or  Decision  ((Graham.  Probst  and  White); 

Sr   Product    Introduction    Series    (Ford    Motor 

<^iii;ian>);   High   Time  for  Hires   (Hires). 

I  ZAPEL  STUDIOS,   INC. 

•  15  North   Wabash   Ave..   Chicago,   III.   (>06ll 
'hone:  (312)  superior  7-2755 
)ate  of  Incorporation:    1955 
;)\ven  Zapel.  President 
John  Madias.  Art  Director 
t\en  Knut.son.  Optical  Effects  Cameraman 
JL)an  Lawlor.  Production  Manafier 
ivicE-S:  FriMlucer  of  animation  for  T\'  commer- 
Is,  industry  anil  education.   Live  action  for  all 
poses,  .Audio  visind  productions  for  sales  pres- 
ations.  slidefilins.  filmstrips.  Cellomatic.  Opti- 
;Hid  aninuition   camera   services   for   Midwest 
liducers,    Fvc  ilities:    Studio   2000  sq.   ft.   with 
rkiiig   kitchen:    two    floors,    animators,    artists, 
out.    lettering,    hot    press.    lOmni    anil    35mni 
ijectiou;  .35mm  optical  and  m;ignetic  interlock. 
|litiiig   with    Ifimm    and    .3.5nini    Miniohis,    two 
imation    stands.     Master    series    Oxberrv     with 
••rial  Im.ige  projector,  Joy-Stick  control,    16mm 
i<l  3,5niin:   3.5iiim  priiiltr. 

jiCENT  PRODUCTIONS  AND  SPONSORS 
<)TioN  Pii:ri'ui-„s:  Sifi.v.v  Family  Robinson 
I  rans-Lux  Television);  Cheese  of  the  World 
(vraft);  Si.iDKFii.Ms:  There's-  Cold  in  Them 
\wre  Wells  (Sears  Roebuck):  Can  Manufactur- 
ig  (Continental  C'an  C>). ) .  TV  C'ommeui  i.vi. 
r:  North  Central  Airlines  (K.WP.D,  Milwau- 
e). 


t6th  PRODLCTION   R^:VIE^¥ 


KANSAS 


* 


CENTRON   CORPORATION,   INC. 

West  Ninth  at  .Avalon  Road,  Lawrence,  Kansas 
Phone:  Viking  3-0400 

Date  of  Organization:   1947 

Arthur  H.  Wolf.  President  and  Exec.  Prod. 
Russell  Mosser,  Executive  Vice-President 

and  Treasurer 
Charles  Lacey,  Viei-President  &  S(  er(  Ian/, 

Director  of  Production 
Norman  Stuewe,  Vice-President  and 

Director  of  Photography 
J.  W.  Newsom.  Director  of  Sales 
Harold  Il.uxey.  Director 
M.ngari't  Travis.  Scrii)t 
John  Clilford.  Script 
J.    D.   Powers.    Script 
Dili!  P;ilm(|uist,  Director  of  Editing 
William  Dejiuriette,  Director 
James  Pearce.  Director 
Iloite  Caston.  Director 
Don  Jessup,  Sound  Enfiinecr 
Oscar  Rojas.  Art  &  Aninuition  Director 
Douglas  Poulter.  Director  of  Animation 

Photography 

Si:iuii:es:  Motion  pictures,  slidefilins  and  sales 
meetings  for  public  rekitions,  sales,  training,  eilu- 
Ciition  and  television.  s;iles  meetings.  Subcontract- 
ing, ,Specialized  sports  photograph).  Specialized 
color  and  or  black  anil  white  still  assignments. 
,-\niination  anil  recording  service,  F.\c:ilities: 
New  studio  and  office  facilities  include  60'  x  100' 
X  27'  and  50'  x  50'  sound  satages,  voice  studios, 
editing  rooms,  sound  rooms,  etc,  Mitchell,  .\rri- 
flex  and  Cine  Sjiecial  camenus;  complete  lighting 
and  .sound  equipment  for  studio  and  location. 
Complete  animation  facilities.  Oxberr\'  Senior 
animation  stand.    16nim  ;ind  .35miii. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Piotuhes:  Change  to  Sell  (Phillips  Pe- 
troleum Co.);  All  Electric  Commercial  Con.struc- 
tion  (General  Electric);  How  To  Strike  It  Rich— 
In  Oil  (Skelly  Oil  Co,);  Ramrod  -  A  Tool  for 
Making  Money  (  Monsanto);  The  Search  for  Total 
Comfort  (Lennox  Industries);  The  Maritz  Story. 
revised  (Maritz.  Inc.);  All  of  the  People  All 
of  the  Time  (Kansas  Dept,  of  Economic  Develop- 
ment &  7  state  depts,):  AC  Rolls  Out  the  Rid 
Carpet;  The  Proof  is  Everywhere:  More  Than  a 
Match  (AC  .Spark  Plug  Div..  General  Motors): 
Making  a  Sound  Decision  (Renter  Organ  Co.); 
The  Peoph-  and  14-B  (Natl  Right  to  Work 
f'ommitee);  MTI  Radar  (Inst,  of  Science  &  Tech- 
nology, Univ.  of  Micliig.iii) :  Alaska.  Pacific 
Korthwe.st.  Ilawai':  European  Geography  Series 
(Mi<;raw-Hill).  T\'  Com.meki  i.als  for:  Skelly 
Oil  Co.  (Bnice  R.  Rrewer):  Fourth  National 
Bank  —  Wichita  ( McCormick-.Annstrong).  Sales 
Meetim;s  for:  AC  Spark  Plug  Die,  C.emral  Mo- 
tors; Phillips  Petroleum  Co.;  Maritz  Management 
Presentation  ( re\'ised ) . 


MINNESOTA 

COUNTRYMAN-KLANG 
FILM   PRODUCTIONS,    INC. 

5th    Floor.    rinK>    Hlilg..    Minneapolis.    Minn. 
.55401 

Phone:  (612)  .332-2538 

Date  ot  Organization:   1956;  Inc.  1959 

Thomas  C,  C^iuntrvnian,  President  & 
Director  of  Photography 

I-"lovil    A,    Khing,    \'i(< -Pr.  .vii/.;i/,    Writer- 
Director  &  Producer 

J.imes  W.  Thaxton.  Producer  of  Sports  Films 

Florenc-e  Brown,  Production  Coordinator 


WEST  CENTRAL.  STATES 


COUNTRYMAN-KLANG  FILM  PRODUCTIONS  : 

Robert  A.  Fiirrell.  Camera  Department 

Jack  flaiivitte.  Sound  Department 

James  Sugimura.  Slide  Eilms 

Robert  L,  Edwarils.  Art  Director 
Seiuices:  Producers  of  industrial,  etlucational. 
sports,  sales,  sales  training,  T\'  i-omniercials  anil 
filmstrips.  1 6mm  ;ind  .35mm,  Fai  ILITIE-S:  ,5000' 
stage,  .ininiation.  Mitchell,  .Arriflex,  dollies. 
l.iyhting  ;in<l  sound  f(|uipinent  for  studio  or  loca- 
tion. Complete  recording  with  .N.igra.  I'"our  .Mag- 
n. issues  interlocks  and  multi-channel  mixing. 
Music  libnirs'  ;irul  produci-rs  servii-es, 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoiiDN  I'll  iiitEs:  Carguard  (Salt  Div,,  C.ir- 
gill.  Inc.):  The  Difference  Is  Research  (  Nutrena 
Div,.  Ciirgill.  Inc.);  Bright  Warning  —  Revi.sitm 
IV:  Modern  Signing  Sy.slems  (3M  Co.);  ClOOO 
(Minneapolis  Moline);  Crn,v,v  /,v  Always  Greener; 
A  Bu.siniss  Opoprtunity  (Toro  Mfg,  Co.);  Fool- 
ball  Pro  Style  (Snorts  Productions);  Coaches  All 
.\nurica  Basketball  Team  (  Wheaties  Sports  Fed- 
eration), Si.iDEKU.Ms:  Outdoor.sman.ship:  Take  A 
Look  At  Your  Trucks;  SCL  of  Sign  Safety  (3M 
Co,),  T\'  CoMMEiiiiAUs  for:  Scotchlitc  (3M  Co. 
.Mac  .Manus.  John  &  .Adams):  Creamettes 
(Creamette  Co.  Martins-Williams) :  Kingsbury 
Draft  Beer;  Gluek's  Stite  ( Heilemann  Brewing 
Co,  (ioiild.  Brown  &  Bickett):  Polaris  Snmcmo- 
bile  (Polaris  Industries  Erie  Savage  &  Co.); 
Tonka  Toys  (Tonka  Toys.  Inc.  Kerker- Peterson, 
inc.);  Montana-Diikota  I'tilities  (Ken  Nelson 
.Assocs. ) . 


* 


EMPIRE  PHOTCSOUND  INCORPORATED 
4444  \\  .  7fith  St..  Minneapolis.  Minn.  5.5424 
Phone:    (612)   920-3(120 

Cable  Address:  EMPS.  Minneapolis 

Telex:  —  029-5317 
D;ite  of   Incorporation:    1945 

William   S.    Yale,   President  &    Treastirer 
Richard  N,  Jamieson,  Executive  Vice-Prcsiilent 
Joseph  T.   McDermott.  Viei    Pn.sident  of  Sales 
.Arthur  J,  Nicol,  Director  of  Production 
John   R;iililiitz,   Director  of  Photography 
Mary  Slieriii;iii.  A.ssi.stant  to  the  Presid  nt 
Warren  Rose.  Mgr..  Systems  Engimir.ng 
Frank  IIow;ird.  Manager.  Editing  Dept. 
Mark    Engbretson.    Sound    Recording    Engr. 
Rik  Ryillun.  Art  Director 
Piiiil   M.irtinson.   ,\/i/.vir  &  Sound  Eff<ets 
Seiuiik.s:    Production  of   motion   pictures,   sound 
slidefilins.  TV  commercials  and  sales  meeting  pre- 
sentations.   Time-lapse,    slow   motion    eipiipnient. 
Editing  ;iud  interlock  projection.  Tape  and  mag- 
netic film  recording,  disc  and  t.ipe  music  libraries. 
Process  screen  and  arc  re;ir  projection.   Still   lal)- 
oratorv ,   Fai  ii.iTit-s:    I6mni   Maurer  anil   ,-\rrinex 
cameras;  35  mm  and  Techniscope  cameras;  I6nim 
Eastman    -Arc    pnijectors:    Strong    .Arc    projectors 
for  3*4"  X  4"  slides  and  filmstrips;  S'  x  20'.   12' 
X  30'    ami  20'  x  20'  projection  screens.  :ivailable 
for   c-onventions,    sales    meeting,    etc,    ,Anim;ition, 
,souiid    reixirdiiig    studio    for    stereo    or    mon.mral 
reioriliug;  Nagr,i  recording  equipment;  MR70  4- 
track  W  stereo  eipiipment;  40'  x  60'  x  20'  high 
soiiuil    stiine:    stereo    nieh    fidililv    public    .iddress 
system. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  ti  iie-s:  /.",  (;,  India;  My  Garden  Ja- 
pan; Techniscoiie  Prmluctions:  World  Food 
Forums  in  Hongkong.  Caracas  &  Paris; 
Agricultural  in  Tokvo.  Bogota.  Mellxnime.  .Auck- 
land. Montreal.  Rotterdam  &  Frankfurt  ( Inter- 
national Minerals  4«  f  hemical  Cor^i.^;  Cash  In 
On  Corn  (National  Plant  FoikI  Institute);  The 
Situation  Demands  More  Light   (Edison  Electric 


161 


WEST  CENTRAL  STATES 

EMPIRE  PHOTOSOUND  INCORPORATED: 

Instituff.)  T\'  CoMMKRciALs  for  3M  Co.  ( Mac- 
inamis.  John  &  Adams):  Croat  \orfherii  Rail- 
way Co.  (Joliii  \\ .  Kornex  AiK. ).  Sails  Mkkt- 
ING:  1965  The  liifi  Sr//  (IiittTiiatioiial  Minerals 
&  Clu-tnical  Corp.).  Phkskn tations:  Theo.  \\". 
HaniMi  UriwiiiK  Co.  196.5  Sales  Meeting;  Fann- 
ers Union  Central  E.\cliange  1965  Annual  Meet- 
ing. 

ANTHONY    LANE    FILM   STUDIOS,    INC. 

74(11     W.iv/al.i    BIwI..    Miimiapolis.    Minn. 

Phone:  (612)  545-2518 

Date  of   Organization:    194S 

Branch  Offices:  New  York:  2  Overhill  M., 
Scarsdale.  Phone:  SC  5-3477.  Neil  McCaf- 
frey: Washington.  D.C.:  2S2S  Connecticut 
Ave..  N.W.  Phone:  332-7617.  Lawrence 
Criswold:  California;  28.59  Federal  Ave.. 
W.  Los  Angeles.  Paul  W'urtzel. 

.Anthony    Lane,    Chainiuiii    of    thi     lioiird 

William   R.   Heideman,   President 

Sereno  S.  Scranton.  Director  Teeliuieolor 
Equipment  Sales 

.Muriel  Ho\orka,  Comptroller 

David  Court.  Procliietion  Coorclinalor 
.Seiuk:k.s;  16  and  35nun  production  of  industrial 
and  T\'  films  and  connncrcials.  Hunting  ;ui(l 
other  sports  films  a  specialtv .  .\nimafion:  sound 
slidefilins;  recording  for  radio,  T\'  and  films. 
I"a(  ilitiks;  Sound  stage;  recording  16  and 
35nim  magnetic.  V4"  tape;  three  music  libraries; 
sound  effects  lihran.'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MorioN  I'll  niu.s:  Hiiitonili  —  The  Wonder 
(■lay:  Our  World  of  Cliemieals  (Archer,  Damels, 
Midland  Co.);  Melroe  lioheat  —  Grain  and  Ferti- 
lizer llaiidlinfi  (Melroe  Mfg.);  Cre.w  from  Be- 
yond tli(  S'ortli  Wind  (Anthony  Lane  Studios); 
Seven  Rules  of  Bicycle  Safety  (Colden  \;ille\ 
Safet\-  Council).  Slumcfilms:  Carpet  Mainte- 
nance (Ad\;mce  Floor  .Machines  Co.);  Sature'.s 
Clieekerhoard  (Forest  Industries  Information 
Conunillee) . 


LOW   &   ASSOCIATES,   INC. 
7708  .Morgan  Ave,  South,  .Minneapolis.  Minn. 
Phone:   (f)12)  866-4110 
O.ilc  ol  Organization;    19.59;  lac.   19()1 

R.   (ilenn   Low,   President  &   Producer 

l<ose;uiii('  E.  Low,  Vice-President  & 
Associate    Producer 

Instill    S.    Fdwards,    Vice-President 

\\\u\e\    P.    Armstrong,    Dire<tor 

Richard  W.  Laird,  Art  &  Aiiiiiinlidn  Director 

jarnes  ('..  filoegc,  Writ(  r 
Si-.nvif  Ks:  Writing  and  production  ol  motion  pic- 
tures for  industry  and  government.  Slidefilms; 
T\'  commercials  and  producer's  services.  I"a- 
cil.ITlK.s;  .Modern  studio  with  complete  live  action 
and  ;uiiinatioii  production  f;i(ililies.  .Vrrifle.v  and 
high-speed  camera  e(|uipmenl,  sound  stage. 
.\agra.  .Magnas\iic  and  Stiincil-llolfnum  sound 
e<|m'pmenl,  eleclrical  interlock  sy.stem,  Color- 
Triin  (|Uint/  lighliir.;  Moviola  and  complete  edit- 
ing er|uipment. 

RECENT  PRODUC'IONS  AND  SPONSORS 
Motion  Pkimii-.s:  I  DM  (lloncvwcli.  Inc.; 
XTDS  WDS  Mark  I  System  (ININAC,  Div. 
Sperry  Rand  Corp.),  Two  Chissifietl  l-'ilms 
(Army  .Munitions  Comn,  id);  Mdal  Parts  l-'ali- 
rication.  Automated  Assi  I'ly;  Cost  Hiduetion; 
Classified  Milal  Parts;  M.  production.  Load- 
inn,,  Assemhiy  and  Packanin^  (Juality  Assurance: 
Tunnel  Destruction  ( Picatii.  \  Arsenal);  The 
Mamj  l-'acels  of  ItDL  (llarrv  l^i.mioiul  Labora- 
tories) ;  Air  Force  Pliotonraphy  Base  Photo 
Lab  (I'.S.  Air  Force). 


PROMOTIONAL   FILMS,   INC. 
1.(13  C;amhridge  St.,  Hopkins.  Minnesota  .55343 
Phone:   (612)  935-2183  ( Mim.eapolis ) 
Date  of  Incorporation:   1955 

.Alfretl  K.   Peter.son,  President  &  Prod.   M^r. 
CMti  R.  S;ikr\.  Sales  .\/g;.  &  Cr(atite  Dir. 
(George  Dimgliert\,  Tech.  Dir.  &  Prod.  Asst. 
James  .Mitchell,  Prod.  A.sst. 

SiiiuTCEs;  Script-to-screen  production  serxices  lor 
color  and  h&w  sound  motion  pictures,  lilmstrips 
;ind  slidefilms  for  business  and  industriid  promo- 
tion. ;id\crtising,  product,  training,  public  re- 
l.itions;  hunting,  fishing,  other  outdoor  films; 
icligious,  c(luc;itional  iuid  orgiuiizatiouiil  films; 
live  or  animated  T\'  commercials.  C^ompletc 
I6mm  color-.sound  motion  picture  printing  serv- 
ices. Facilitiks:  Lighting,  photographic  and 
souiul  e()uipment  lor  studio  or  loc;ition;  script 
writing,  ;ut,  ;inimation,  film  editing  and  sound 
editing  depts.;  film  music  librar\ ;  full  recording, 
sound  nu'xing,  conforming,  interlock  and  pro- 
jection booth  facilities.  I'ndcrwater  camera 
e(|uipment  for  acpiatic  pli<)togr;iph\ .  Printer  for 
I6nnn  sound-color  motion  pictuics. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MorioN  l'i(  iiTus:  LiA'ara  Magiea  de  llydia- 
Clean:  Think  Ink:  Lube  Raw^er  (Cra\-  (^o..  Inc.); 
7"('.v(;.v  Fi.shiufi  Manic  ( Theo.  Hanun  Brewing 
Co,);  //  Only  .  .  .  I  (Lutheran  Hrotlierhood  Fra- 
ternal Ins.  Society,  Inc.);  Triple-K  Cultivator: 
Texas  Potato  Harvester:  Minimum  Tillage  Eqtrp- 
nienl:  Farnduind  Power  Ditcher:  440  Spreudir: 
430  Spreader:  Corn  Blurr:  WIucI  Rakes:  Hay 
Mill  (The  Farniliiuid  Co.);  Pollard  54{);  Pollard 
640  (Pollard  Rake  Co.);  Leopard  Hunt  (Jimnix 
Robinson).  Si.joi:!  11..MS;  Windrincer  (Owatonna 
Mfg.  Co.);  Operation  Shipshajte  (Gra>-  Co.); 
Pakorol  X-F:  Between  Camera  and  Album:  Ow 
World.  One  Industry:  Buck  Ro<iers  Show  (PAKO 
C;orp.);  Civic  Plannin<i  (Northern  States  Power 
Co.);  Select  Your  F.mploymcnt  (Control  Dat;i 
Corp.);  T.V7"  Promotion  (C'has.  Phizer  Pharma- 
ceutical Co.);  Another  Bends  Solution:  17.\'  Auto 
Mac  (Remis  RagC;o.);  The  Arion  Ar-Tik  (Minne- 
sota .Audio  \'isual.  Inc.).  T\'  Commehcials  for: 
Prodiiclioii  Credit  A.s.vn.   (Colle-McVoy  Agency). 
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REID   H.   RAY   FILM   INDUSTRIES,   INC. 
2269  Ford   Parkway,  St.   Paul.   Minn..  .55116 
Phone:    (612)   699-139.3 

Date  of  Org;iniz;ition;    1910 

Branch  Offices:  208  So.  Lii  Salle  St..  C:hicago, 
60604.  Phone:  (312)  FI  fi-()897.  CKde 
Krebs. 

Rci<l   II.   R;i\,   President  &  Producer 
.•\li(c  \I.  (iriswold.  Seeritary 
l%lls\\()rtli  II.  Polsfuss,  A.sst.  Secretary  Ik 

Prodiii  ir 
Mrs.  Ruth  .\sliton,  .A.vsr  to  the  President 
.Mrs.    I'"r;iiices   llostettler.   .A.s.sV.    'Treasurer 
T.  J.  Il<'rm;inn,  Controller 
Civile    krebs,    \' ice-President.   C.eiural   S(dcs 
Webb  Iledin,   Twin  City  Area  Acct.  Exec. 
Fd.  L.  Johnson,  Midwest  Acct.  Executive 
(iordon  R.   R;i> ,  Art  &   .\ninmtion   Director 
Rr\im   .Allen,   Laboratory  S(  rvices  & 

{>uality  Control 
Robert   11.    Winter.   C7iic/  Fdm    Editor 
DonakI  Anderson,  Chief  Sound  En^iiutr 

Skh\I(:ks;  Cre;ili\('  staff  for  si-ripts,  stor\l)oard, 
music  scoring,  ;m(l  the  production  ol  motion  pii- 
lures,  sound  slidelilms.  T\'  lilms,  T\'  commer- 
cials; animation  and  gi;i|ihic  design,  sides  meeting 
progr;nns;  16  and  35mm  l;iborator\  de\  •■loping, 
prinling.  editing,  interlock  screening.  ;md  6- 
channel  recording  s<'rvici'S.  Fa(  ll.iriKs:  .Anim.t- 
(ion  Department;  sln<lio-slage;  16  ;md  35nim 
editing  e(|uipment;  recording  e(|ui]iinenl.  in<  hid- 
ing   .Nagrii.     !i"     l;ipe,     I6nini     niiignelic,     I  (ii 

optical,    35min    magnetic,    3.5imn    optical    (R(;A 


REID  H.   RAY  FILM  INDUSTRIES: 

licensee),  studio  and  location  recording;  3()( 
here    portable    gas-electric    generators;    3' 
lOnim   .Arriflex   cameras,   35  ;uid    16inm  M 
Ciimeras,    still    i)liotogr;iphic   e(|nipinent;   ai 
inciiiidescent   lighting  e(inipment   from   1.5i 
M-R  arc  to  (^olorTran  and  (piartz  portable 
('omplete    0.\berr\'    animation    unit    for    I' 
35nmi   film   with  ]o\-   stick  electronic  conli 
maximum    progr;immiug   flexibilitv. 
RECENT      PRODUCTIONS       AND      SPONSts 
.Motion  Pictihes;  Radox  Qtdk-Pik  System 
rett-Cravens    Co.);    \\7i«/'.s    \(w    for    19()f 
aiul  At  'Em:  Cet  Up  and  Co:  Qtnck  on  /// 
lake:    I'p   and   Cor»iing;    Hillside   Comhim 
Takes  a  Setv  Shape  in  the  West   (  Deere  tv 
Seipiences    for    Walt    Disney    Productions 
Ptill    Stik-Clam:    Report    on    the   \etv    D,  ■ 
nunts    in    Loufi.    Boom     Cranes     ( Harnisc ' 
Corp.);    //',y   To   Your   Benefit    (Northern    - 
Power     Co.);     The     .■\ntr:um     Home     (\' 
haeuser):     Baiikin<i:     \o    Limit     to    Dinu 
(  Rank   Public    Rchitions   and    Marketing  .A- 
.At  oiV/i/ig   Communication   Bn akdoioi:   Af  1 . 
.Arc  in  People:  Communication  Fiidback:  ( 
in>j.    .\ltiludes     Throufih    C(nnmunication; 
municatinfs.  Management's  Point  of  View  — 
(  Rureau  of  Nat'I.   .Affairs);  Careers  in  A/i . 
( Rureau   of   Medicine   &    SurgeiT,    I'.S.    \ 
Free  As  a  Bird  (Bombardier  Snowmobile,  I 
Slidefilms;    Wheels   in    the   Woods:   Sovh 
Xciv  on   Tracks:    1010  Whid  Loader  and 
hoe  (Deere  &  (^o.):  Motiey  Haiulling  for  7 
Basic    Internal    Safeguards    (.N.AR.AC    .Ass  1 
B;iiik    .Audit.    C'oiitrol   &   Operation):    A/ori.  ; 
R(rit:    Operation    Feedback    (Bank    Public   H«- 
tions  &   M:irketint:  .Ass'ii.V 

RUSTEN   FILM   ASSOCIATES,   INC. 
.5910  Wayzata  Blvd.,   Minneapolis.  5.5416 j    ' 
Phone:   (612)  545-16.56 
Date  ol  Organization:   19.58 

Paul   D.  Rusten,  Producer 
Ted  K.  Larson.  Production  Manager 
Dnane  O.   Nielsen,   Photography 
Suzanne   Monahan.   Production   .Assi.stant 
Si:h\tces;   Creatise  design,  writing  ;md  full  io- 
duction    of    business,    ediiciitioiud    and    rcligiis 
motion   pictures,  .sound  slidelilms  and  TV  dui- 
nientaries;    talent    and    art    services.    Facilits: 
(';miera.    sound    recording,    lightinix    and    e<lii(! 
(■(|iiipment,    sound    st;ige. 

RECENT  PRODUCTIONS  AND  SPONSCS 
Motion  Pictiiu-s:  The  Customers  (Toro  \g. 
Co.);  7V11.V  I.V  77iie/  (Thiel  College);  Fram  Fm 
(St,  Olaf  College);  The  I'ndcreulter  CWr 
(  Mannix  Intern  itional.  Inc.);  Si.inKFiLMS:  Fit- 
tion  of  Law  Ltd>els  ( Wood  ("onversion  C.>): 
The  Trojan:  The  Coif  master:  The  70  Inch  h: 
The  Crcensma.stir:   The   Flail  King    (Toro  MO 

GEORGE    RYAN    FILMS,    INC. 

1019  Currie  Ave..  Minneapolis.  Minn.  554(1 

Phone:  (612)  .335-8864 

Date   of   Incorporation;    195.5 

(George   M.   lUau,  President 

Robert  Sp;uling,  ('•ineral  Mancgcr  ^ 
Producer 
Si  n\i(  Fs;  Producers  ol  Hiinni  ;md  .3.5  mm  inoln 
pictures,  T\'  commercials,  sound  slidefilms.  1»- 
<  II  rriFS;  26'  x  4S'  sound  stage;  22'  x  40'  St.* 
with  practical  kiti'hen,  Pyrex  oven;  16inm  ;J 
.3.5mm  .Arrillex,  ('ine-special;  Magnasync,  .A- 
pcx  and  Nagra  '4"  recorders;  I6mm  and  35ii) 
Moviola,  editing  facilities,  lighting  ;iiid  accev 
ries.  .Audio-visual  consnlt;itions  iind  coinpl'? 
still  services. 

RECENT  PRODUCTIONS  AND  SPONSOS 
MoiTON  PicTiTU-.s;  C^ood  'Th:i>gs  from  the  (<■ 
din  ((ireeii  (iiant  C^o. );  Street  Core  Xamed  I- 
sin:  Highway  Marvil  in  the  Sudan  Dcsl 
(Bros).  T\'  Commehcials  for;  TORO  {C\- 
Stanhaek:    .Meyers    Bread;    (Associates   Capitd 


162 


Bl  SINKSS  SCREEN  •  19) 


MISSOURI 

Metropolitan    Kansas   City 

CALVIN   PRODUCTIONS,   INC. 
II')  TruiiMii  H(i;i<l.  Kansas  City,  Mo.  ()4106 
I'l',,.:  (M(>i  II  V   1-1230 

if  OrKanizutioii:   1931 

Uiianl  W   Kfik.  Pnmlfitt 
Wfiaiii  llcdilfii.  Virc-Prcsidrnt 
Kiik  Harhyclt,  Viri-Pnwiiliiit 
l.i-i  Hash,  Stcntdni-'rrid.sitrfr 

1,1  Hiilki'l('\.  PriulitctiDU  Miindf^cr 
,,.;  ^  Moore,   M(iiuif:.ir.   Proiliiccr  Services 
Li")'   Kautliii.iii.    Miiiuifier.    I'liiv.    Films    Die. 
r>.  Phillips.  Maiitijier.  Contract  Division 

^:    Siiiin,    Ifiiiitii    and   3.5mm    color,    .sales 

s  Iraiiiini;  aiul   oducational   films;    8inm, 

iiid   .J-'imrii    serviie   work    and    Ial)orator>' 

,  for  othi'r  proihiiors.  universities  and  in- 

|)holoi;r,iphic  departments.  .\11  film  ser\ - 

'  rnl    at    one    location.    Facilities:    Two 

■iHes.  area   UJ.OOO  sq.  ft.;  location  equip- 

il)()r.itor\    witli   ontpnt   of   2.5.00(),()()()    ft. 

).(l()(),()()()   ft.   color   a    year;    Ivod.icliroine. 

loiiie.   and    Ittnini   neKati\c-positive  color 

■ind   processing,    14   editing   rooms;   two 

■iidius  with  six  cliannels,  eij^ht  phono,  rc- 

i(|nipnieiit  toi   lilm,  lap<'.  wa.\.  numnetic; 

lime    ilirectors;    creative    stall;    complete 

•inim.ition  and  music  l;icilities. 

[(JNT      PRODUCTIONS       AND      SPONSORS 

l(rl)X  Pli  ri  Hi;s:  (.'ok  v.  Kids  and  Cn-(>])s 
Aiir.  Institute  ot  Ooopenition) ;  Vdeniini  Leak 

II  Teclini(ities  ( .Vmer.  X'aciium  Society); 
'  ilter   of    Slotivation:    Hall    of    hire;    The 

»i:  The  Pacesetter;  The  Cilded  Lily;  The 

'  k;  Th(  Puzzle;  KvenjthiHfj,  to  Lose  (Cat- 
:[)tir  Tractor  Co. ) ;  Where  Do  I  Co  From 
'<r(  (College  Placement  Council,  Inc.);  Th'.nk- 
wl/  Yon  (Hallmark  Cards,  Inc.);  You  Are 
/i<i  \Vi7/i  Your  Fair  Share  (Kansas  Cit\'  United 

Let's   Talk   Patients    (Eh    LilK    &    Co.); 

I  iitial  Component  (NASA  —  IIunts\ille); 
III  l.;  Track  and  Field  (Otfici;il  Sports  I'^ilni 
Prf);  The  Latest  In  Lxnnherinii  Eiiuipmeiil; 
Dimensions  of  Desinn  (Soutlieni  Pine 
:    Itttiuiry    Development    Series     (Science 

!i    Assocs.):    The    School    of    Si/^tems    Ik 

s  —  25  single  concept   films    (I'.S.A.F.V 


HORIZON   PRODUCTIONS 
WOivision  of  Longmoor-Nelson,  Inc.) 

31  West  73rd  St.,  Kansas  City,  Mo.  64114 
Bone:  (816)  EM  ,1-.3.5S.5 

!te  of  Oruani/.ation:   1947 
te  of    Incorporation:    19.52 
lliani   \'.    Lonsmoor,   President 
jen    Jiicohs,    y ice-President 
lues  P.   Jouras,   Secy.-Treas. 
jiurice  W.   Pratlicr.   Director  of  Photography 
lilliam    K.   N'eerkamp,    Director  of 
'•Photojiraphy 

•ijer  C.  \\ej)l),  Sound  Ennineer 
tricia    .Moore,    Office    Manager 

ICES:  16mm  and  .35mm  motion  pictures  lor 
,  sales  training  ;ind  promotion,  public  rehi- 
educ.itional  ami  religious  fields.  .3.5  mm 
color  slidelilms  tor  indnstrx  and  education; 
(imiinercials,  live  and  anim.ited;  researcli. 
'ij  treatment  and  script  writini;;  complete  pro- 
'hrs  .service.  F..\(:ilitii:s:  for  Uimm  ;mil  .35nun 
"l 'II  pictures  and  .3-5inm  filmslrips.  Sound  serv- 
•  '|lepl.  with  8  channel  mixing  console,  inter- 
«j'd  projection  anil  Nhignasync  recorders  and 
"jiers,  .Xmpex.  N'agra,  and  Hangertone  sync 
wd  and  phivhack  e(iuipment.  W'estrex  .35  32 
'  iinm  optiial  recordinij  svstem;  editing  rooms, 
~>\i:  Iihr;iries.  Uimm  .md  .3.5nun  .Vrrillex  cam- 
ra-'iluipnuMit.  .mimation  and  stop-motion  cam- 
rjand  related  equipment. 


HORIZON  PRODUCTIONS  : 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pun  his:  the  I'rieeless  Ytars  I  Supreme 
Council.  Order  ol  Dc-  Molav  ) ;  Color  Pliotofi- 
raphy  ( I'.S.  .Air  Force  I ;  The  Havens  Steel  Story 
(The  liiddle  Co.).  Si.ideku.ms;  Prospectinn; 
Basic  Line  Service;  Customer  Service  Sahs; 
(Cessiui  .Aircraft  Co.);  VVic  Louficr.  Better  Life 
(Research  Hosp.  &  .Medical  Center);  Universal 
Vnderuriters  ((iaKiii  Lane  Farris).  TV  Com- 
Mi;iu:i..M.s  for:  Smaks  (ILdstead  Associates,  Inc.); 
D«i;i.v  Paint  (Rogers  &  Smith);  Skelly  Kcotane 
(Bruce  H.  Brewer  &  f;o.);  Dierks  Forests  (\'al- 
eiitine-R;idlord  ) ;  Kinfi  Louie  BoicliiifX  (  Winius- 
Brandon);  MFA  ACHI  Products;  Plaza  Associa- 
tion   ( Cidvin-LaiK'-I'arris ) :     \//    \    hiMirtOKi     Co. 


Metropolitan   St.   Louis 

CONDOR   FILMS,   INC. 

1006  Olive  Street,  St.  Louis,  Mo,  63101 

Phone:   (314)  MA  1-8876 

O.ite  ot   Organi/ation:    19.51 

Dean  R.  .Moore,  President 

Harold   A.  Johnson,   S(des  Maiuifier 

John  F.  Dinkmever.  Production  Manager 

J.  L.  Derden.  (.'.enerul  Mana<ier 

Skkvicks:  Producers  of  16mm  and  .35mm 
souikI  motion  pictmes  iind  slidelilms  lor  sales 
promotion,  advertising,  public  rcl  itions,  training. 
TV.  Complete  creative,  writing  iuid  production 
stalls.  Productions  Irom  script  to  screen  or  sei"v- 
ice  work;  i.e.,  editing,  adding  .sound  anil  music 
to  films  alreadv'  shot.  F.Ai:ii.iriK.s;  .■Vir-coiidi- 
tioned  sound  stage  with  heavy-dntv-  lighting. 
Maiirer,  Bell  &  Howell  camer;is.  St;incil-Hollman 
synchronous  m;igiietic  recording  Ifinmi.  IT'-jmm, 
Vi".  .Multiple  channel  synchronous  interlocked 
mixing.  Ifimm.  IT'smm  and  3.5mm  Moviolas 
(picture  and  soimd ) .  16mm  interlock  projection. 
Samenco  time-lapse  motion  picture  control. 
.Music  and  sound  effects  librarv .  3.5mm  and 
16mm  .Anscoclirome  proces.siiig  and  16min  color 
and  b&w  printini;. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MorioN  PicTi  KKs;  Disc-Brakes  (  W  ;igni-r  Elec- 
tric Co.);  Keokuk  (I'nion  electric  Co.);  Olym- 
pic Presentation  —  Champ  (Missouri);  Otlumica 
—  Operation  Bootstrap  (Iowa.  111.  (las  &  Electric 
Co.);  Merchandising  Meat  (Ilussman  Relrigera- 
tion).  TV  Co.MMEHCi.VLS  for:  Buster  Broun 
(Brown  Shoe  Co.);  I'.S.A.F.;  KSD-TV;  St.  Louis 
Counlij:  Du))ont;  Mon.santo. 

CONTEMPORARY   CLASSROOM   STUDIOS 
64  IS  .\laino  .\ve.,  St.  Louis,  Mo. 
iiionc:  (314)  \0  3-7580 
Date  of  Organization:   1965 
John  E.  C;idell,  Lxecutive  Producer 
Selva  Revnolds,  Director  of  Public  Relations 
Ralph  II.  ('otter.  Director  of  Ri  .search 
Sliiu  I'  i:s:    Limited   to   spei-ialty   of   planning   ;nid 
producing  sponsored  eilucational  motion  pictures 
and    slidelilms    for    free    ilistribution    to    schools. 
Planning  includes   market   researih,   aiidii'iice-ac- 
ceptance  rese;irch  and  pre-production  testing.  Na- 
tion-wide   consulting    services.     F.mii.itiks:     Re- 
search depiirtment;   writing  and  art  department; 
Uimm    and    Sinrn    production,    sound    recording; 
titles;   tilnislrip  maslering. 

RECENT       PRODUCTIONS       AND      SPONSORS 
(New  coinp;in>    oiu.mi/id    in    l')(i5  i 

FRANK  JAMES   PRODUCTIONS,   INC. 

224  North   Mi-riimec,  St.  Louis,  Missouri  63105 

Phone:  (314)  PA  6-2116 

Date  of  Organi/ation:    1962 

I'rank  Roth,  President 

James  B.  Newcombe,  Lxecutive  Vice  President 

Patrick  Murphv ,  Vice  President 

Charles  P.  Re.iv.  .\rt  Designer 


WEST  CENTRAL  STATES 


FRANK/JAMES  PRODUCTIONS: 

Liiulii  Kiive  Recker,  Art  Designer 

Louis  .M;iinieri,  Art  Desifiner 
Si;nv  K  i:s:  Creation  and  production  of  sales  pro- 
motion programs  including  motion  pictures,  sound 
slide  films,  recording  and  phonograph  records; 
live  industrial  shows.  I".\i  ii.itiks:  Staff  of  art 
and  product  designers,  writers,  directors,  pro- 
ducers. I'se  f:iciliti<'S  of  service  studios  where- 
cvci'  iicedcci 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlhcs:  The  Cool  World  ( Inlenia- 
tional  Oil  Burner  Corp.).  Slidefii.ms:  S<7/  Fruit 
Cake  All  Year  (Freund  Bakeries);  Salrs  Safari; 
Sportacular  (Crove  Laboratories);  The  Polar 
Cutters  (Gane  Bros.  &  Lane,  Inc.). 

GUGGENHEIM   PRODUCTIONS,    INC. 

14   North    Newsltad,   St.    Louis,   Mo.   63I0S 

Phone:   (314)  JE  .5-9 ISS 

Date  of  Incorporation:  19.56 

Charles  Cuggenheim,  Pr<:sidcnt 

Richard   Ileflron,   Lxcditivc  Vice-President 

Sidnev'  Aronson,  Vice-President 
StHvicKs:    Production  of  theatrical   and   non-the- 
atrical   motion    pictures.    F.vi  ilitiks:    16mm    and 
35mm  editing,   projection,  sound  reit)rdini;.  iMm- 
ci.i   ;iinl   liglitiiiU  t.K  ililics. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  PicTinEs:  .A  President's  Country;  Sifiht 
Of  The  Dragon;  Flight  Of  Gemini  IV  (U.S. LA.); 
.A  Tradition  Of  Conscience  (St.  Louis  Post-Dis- 
p;itch);  \Vi//j  Each  New  Day  (St.  Louis  Bd,  of 
Educ;ition ) . 


* 


HARDCASTLE   FILM  ASSOCIATES 
7319  Wise  Avenue,  St.  Louis,  Mo.  63117 
Phone:   (314)   .MI  7-4200 
Date  of  Organization;    1930 

J.  H.   Hiirdiaslie.  Producer 

Liimbert  K;iiman.  Director 

Rich.ud  H.irdi.istle.  F.dilorial 

Ridiard  Hardc.istle,  Jr.,  Production 
Seiutcrs:  Production  of  sound  motion  pictures, 
slidelilms,  T\'  dixnmentaries  and  commercials  in 
b&w  ;md  color;  advertising,  sales  promotion,  pub- 
lic relations,  and  training  films  for  business,  civic 
;md  religious  org;uii/.ations;  local  coverage  or 
c-ompletion  serv  ii-es  for  out-of-town  producers. 
F.\rii.iTii-;s:  .35min  &  16mm  .Arriflex.  .Auricon  Pro 
600.  Cine  Speci;ils;  sound  stage,  Nagra,  .Ampex, 
Stancil   Ilollman  iind  .Magn.isvnc  recorders;  iilit- 

ing  r ns,   Moviol.i;  port;d)le  ligliting  equipiiK'nl 

lor  loi'.ition  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MniiDN  I'll  n  Ills,  ilirilii^i  Homes  o\  St.  Louis 
(KSD  r\);  Henry  Tuttle  —  Man  or  iifiir 
(I'nited  I'miil  of  St.  Louis);  Mayor  Tucker  Cam- 
paifin  Film  ( DAicv  Adv.  Co.);  GP.ATS  (Emer- 
son Elec.  Co.);  7-1';)  and  ~-Croun  (Seven-lp 
Co.). 

PREMIER  FILM  &  RECORDING  CORPORATION 

3(t:t3    Locust   Streil.   .St.    Louis,    Mo.   (i:lUI3 

Phone:   (314)  JE  1 -.3.5.55 

Date  of  Incorporation:    1936 

Theixlore  P.  Desloge,  President  and  Lxeculivi 
Producer 

Wilson   D,il/ell.  Vice-Pre.sident  &  C.Vii.  .\/gr. 

Piitrick  Murpliv .  Director  of  Sales 

Roger  E.   Leoidiardt.   Production   ManaRcr 

John  Cainie.  Editorial  Supervisor 
Skhviiks:    Creators    and    producers    of    business, 
industrial,  relig  ous.  documentary  and  T\'  motion 
pictures    and    sound    slidelilms— 16mm    or   35mni 


l^  PRODUCTION  REVIEW 


163 


WEST  CENTRAL  STATES 

PKhMltK   HLM  ii   RhCOKDlNU  : 

sound,  \iiiw  or  lolor.  F"a<  ii.niKs:  Soiiiiil  stajies, 
recoriliiijj  studios.  .'35uini  and  lOnuu  scrfeiiing 
nH)uis.  Mitihell  35uini  anil  Himni  oaineias:  Hell 
&  Ilowfll  and  .Xuivcon  laineias.  Kcrless  dolly. 
.\I-K  Mikf  boom.  lu-av\  li^htiu^  latilities.  uiobiU* 
Ufuerator;  t-oinplete  recordiuK.  inixitii;.  seorinj; 
facilities:  tape,  disc  inaguetie  film,  interlock  s\s- 
tem;  eflects  and  music  library;  editinjj  depart- 
ment, writers,  tlirectors.  editors;  retord  proce.ssing 
and  pre.ssing  plant. 

RECENT       PRODUCTIONS      AND      SPONSORS 

MoiioN  l'i(  iini>.  \l  i7(/  Kiii'^dimi  (  Niutii.il  ol 
Omaha);  The  Sccil  and  Thf  Challtiigc  (Cen- 
tury Elec.  Co.);  Pimcr  House  ( C^hromcraft 
Corp.);  Washington  S'ticslcllcr  (U.S. I. A.). 
Slidekil.ms:  It's  a  Cool  W'orhl  ( International 
Oil  Hnrner);  Hazier  lliiifir  (IlaKei  Ilinjje  Co.); 
Moniiiil  of  Truth  ( Hussman  Refrigerator  Co.); 
Sportaciiliir:  Sales  Safari  ((;ro\e  Laboratories); 
Total  Promotion-  Spaee  Mana<ienienl  (Kalstaff 
Hre\\in]i;  Co.);  Cod's  Children  Pray  (Concordia 
l'nl)lisliinK  House);  Limited  Orlhodonties  and 
other  titles  in  seriis    ((      \      Mosbs    Co.). 

Other   Missouri   Cities 

VERSATILE   PRODUCTIONS,    INC. 
324  Broadway,  Cape  Girardeau,  M.  63701 
Phone:  (314)  .335-8816 
D;ite  of  Org;uii/.atiou;    1956 

Robert  O.  Hirsch,  President 
Jerry  Mollis.  Manager 

Stiui(i-:.s;  T\'  films  and  fomnierci;ils  (]i\c  and 
animated);  motion  pictures.  F.\(  ii.itii:s:  Cjeati\e 
department;  studio;  l;d);  titles;  animation;  Ifinnn 
.ifid  3.5mm  production  equipment  with  .sound  re- 
i-ordinn  in  studio  or  on  location. 

RECENT  PRODUCTIONS  AND  SPONSORS 
'r\'  (!<).\iMi.it(  lAi.s  ior:  Morrell  .\l(als  (.Merrill, 
Kreiner  Anenc\  );  Atlanta  Federal  Savings  tk  l/.un 
(f;eor>»e  Crnmblex  .-VKencv);  Arkansas  Potcr  & 
IJfiht  Co.  (S.  .VI'.  Hrooks  Agency);  WIV.-TV, 
Cincinnati:  Arehuaij  Cookies  (Louis  '_  W'jul,' 
AKency). 


NEBRASKA 

Omaha    Metropolitan    .\rea 

JACK    ANDERSON    PRODUCTIONS 

1701   North  74lli  .St.,  ()ni,ili;i.   Nch. 

Phone:   (402)  393-3888 

Oatc  of  OrKiUii/ation:    1958 

l.ick  Anderson,  Oancr 
Skhvicks:  Production  of  (locument;ir>,  educa- 
tional, sa'es  training,  motion  picturi's,  filmstrips, 
slides,  iccordings,  regionalK'  and  from  coasl-to- 
coast.  Producer  services.  Cleared  to  .Secret.  Fa- 
(  M.lTll  s:  Hinun  .Auricou  Pro-60(),  liolex  Refle.\, 
(,'iuc--Special,  bell  &  lloui'll  camenis;  single  ;in(l 
double-system  rei()r<ling  ('(|uipmcnt  including 
.\Iagnasync,  .\liign;icordcr,  .Ampex.  Roberts,  R;ui- 
gertorie;  animalion  stanil.  hoi  press  titles;  editor- 
ial f.icilities;  sound  slani-  w  itli  studio  liuhlinu; 
piirl.iblc  uc.ii  [or  lo(,iliriri  i  miimcnls. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MolioN  Pi<  I  iiu:.s;  Siti  Dr.i  insi;  Xatnral  Laus: 
Xaliire  of  the  lioadiiaij.  Traffii  Control  (()mah;i 
School  S\slcm);  lironn  Trendi'  i  Omsteel);  All 
Ihir  Aircraft  are  Missinfi  ( .N'E'I'  .\i  twork);  Hanion 
and  the  Pin  liaee  awl  The  Farnui's  Calf  (Ncbr. 
c  'lusolidated  Milb>). 


RAY  J.  CHRISTENSEN  FILM  ASSOCIATES,  INC. 
(Formerly  Commonications  Associates,  Inc.) 

809   N.  50th   St..   ()m;ih;i.   Nebraska 

Phone:    (402)   ,55S-5(ill 

Date  of  Organization:  1956 

Ra\   J.  Christensen,  Producer,  Director 

Roger  .Mazur.  Cineinalographer 

Joe  DeN'ivo,  Writer 
Si;u\  i(  i:s:  Research  and  creation  of  motion  pic- 
Imcs  for  public  iufornialion,  education  and  public 
relations,  specializing  in  d()cumeiit;ir\  tcchni(iues. 
Facilhiks:  .•\rrille.\  Kinuu  ;in(l  ;iliic(l  recording, 
lighting  ;uid  editing  e<|nipmeiit. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MtnioN  Picniucs:  Roads  to  Tomorrou  (.North- 
western Hell  Tel.  C;o.);  A  Time  for  Faith  (Tomco 
Cienetic  (iianl.  Inc.  Hozell  &  Jacobs);  Pipes,  Peo- 
ple and  Progress  (.Metropolitan  L'tilities  l)istrict); 
Ak-Sur-Ben  (Knights  of  Ak-Sar-Hen);  Cntitl-.-d 
Film  ( bnmanuel  Inc.). 

WALTER   S.    CRAIG    FIIM   PRODUCTIONS 

4315   Burt   Street,  ()m;il.a.   Nebraska   G;  131 

Phone:  (402)  .551-4400 

Date  of  Organization:    19.37 

Walter  S.  Craig,  Owner  and  C.-eral  Manager 
S|.:h\ic:ks:  35mm  and  16inm  production  senices. 
coloi-  and  b&w.  .sound  or  silent,  lot  ;ilion  or  studio. 
.Mso.  furnishing  out  of  town  producers  with  eiiuip- 
ment  and  personnel.  Ever\thing  from  TV  coili- 
merci;ils  to  cntertiiinnient.  Facilitiks:  Mitchell. 
Hell  &  Howell.  Cine  Special  cameras;  Westrex 
sound,  Mole-Rich;ndson  lighting;  Fearless  doll\-, 
Worrell  He:id,  \\eslern  Electric  and  Telefunkcn 
microi)h()nes;  Mole-Richardson  boom,  camera  car. 
remote  power  for  camera  and  recording,  portable 
power,  animation,  ("omplete  editing,  magnetic  or 
optical:  .3.5mm  and  16mm  interlock. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  htu-.s:  Lollipoii  (Oni.iha  llc.uing 
School);  3  Vnlilled  Dcmotistration  Films  (  LeRoy 
Wade  &  Son  r:o..  Inc.);  Childhirlh  Film  (  L'ni\-. 
of  Nebraska  f:ollege  of  Medicine);  VntitUd  Med- 
ical Film  (  Drs.  Smith  and  Hawkins);  Special 
Film  Series  ( Amer.  Road  Etpiip.  {>).;  Interna- 
tional Roiid  Seal  C:orp.;  N;it'l.  Crane  Co.);  Vn- 
lilli'd  Film  (Hearst  Metrotonc  News  &  Produc- 
tion Services;  C^)mmittee  on  Educational  Media. 
Cleveland.  Ohio;  Allied  International  Film.  Holly- 
wood); Traffic  Snrretj  (Western  Elec.  Co). 
Si.iijemim:  77//S  is  lla.\l!ngs  College  (Hastings, 
Xebr. ) 


E.xira    copies    of    this    16th    Annual    on    re(|ue.st 
while    supplies    last.    Enclo.se    $2.00    with    order. 


FOTO    FONIC    SALES   &    PRODUCTIONS 

109  F.  Ashton  St.  (Box  (iti.i)  Cr;iii(l  Ishmd,  Neb. 
fiSSO  I 

Phones:    (308)    382-0170;   2800;   9646 

D.itcol  Organization:   1963 

Hill  \l;ulin,  Clwner-Managcr-Producer 

Ste\c  Martin.  Associati-  Prodimr 

Mike  Alberts,  Director 

VA   Nbison,   Director  of  Photographij 

Wilkucl  Million.  Sr;/r,v  Manager 

Lew  Cole.  Sound  Production   Manager 

Ruth  Martin.  Mgr.  of  Script  Dcparinu  nl 
Si;ii\i(  is:  Production  oi  slidi'  and  lilmstiips  lor 
public  r<'l;ilions.  s;des  training,  educiition.  ;idver- 
lising.  jirodnct  demonstnition.  sales  meetings.  <'tc. 
Sound  lr;icks  lor  ;dl  t\pes  of  lilm  productions  ;uid 
.mdio  presentiitions,  I'Acn.riTlis:  Complete  ;uidio 
and  film  studio  liicilities;  art  and  iminuitioii  serv- 
ices; photo  ;uid  photo  cop\  ;  high  spe<'d  dubbing 
of  m;ignetic  tapes;  writing  ;iud  editing;  ami  asso- 
ciiiled  serxices  (>xcei)l  lilm  clupIi<:ition. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Si.ii)i;i  ii.Ms:  Hon  Fo  Sell:  Fislining:  lloic  To 
Create  Word  Pictnris:  Answering  ()l>icelions 
.Sales  Sonics);  For  Your  Market:  At  Work  For 
You:  At  Work  For  Your  Market.  Market  Slorij 
(Certified  Livestock  Markets  Ass'n.);  lm])ro\ing 
Your  ('reatiiiti/  (Hob  Towle  Co.);  Platte  Pros- 
jii  rill)  ^•  Water  I  Midst. ilr  It  riii.ilioii  District). 


NORTH    DAKOTA 

BILL   SNYDER   FILMS 
1 0.5' J  Broadwa\.   F;u-.io.   North   Dakota 

Mailing  .Address:   Box  984,  Fargo,  N.I) 
Phone:  (701)  232-6500 
Date  of  Organization:    1956 

Hill   Snyder,  Oifucr,  Cincmatographcr 

|ohn  McDonongh,  Crcat  ve  Director 

Conrad    Rose,   Cincmatographcr 

Jim  Haccus,  Writer 
Services:    16mm    sales    oroniotioii.   public  ik.  , 
tions  and  educational  films  lor  business,  agriil. 
ture;    T\'    commercials;    sound    slidelilms;   luV 
film   coverage;  agricultural  film   stock  footajiti- 
brarx ;  film  completion  tor  in-plant  photograpir 
FAtii.nMEs:    Cine-Special,    Eveino    and    bin 
.Arriflex    cameras;     Magnasvnc    recorder;    ; 
channel   mixing  and   ecpializing  cciuipnieiit;    t- 
fectoi.e    !i"    s\nc    recording    and    transfer  e(|j;». 
meat;     ;uiiiuation     stand;     music    library;    soW 
Moviohu     portable     lighting     equipment;    Ijp- 
lapse  e(|uipment;   companv -owned   aircr.ift.     ' 
RECENT      PRODUCTIONS       AND      SPONSrS 

Motion  Picture-s:  An  A  for  the  liC  Way  <  ! 
for  Cooperatives);  Credit  to  Crow  On   (F<>..u 
Intermediate  C:i(d't  Hanks);  The  Otier  Tail  Cn- 
munity  (Otter  Tail  Power  Co.);  Bol>Cat  Appa- 
tions  —  Series  (.Melroe  .Mfg.  Co.);  C/iiWren.s  i/- 
lagc  History    (Childrens  X'illage).  T\'  Co.mmi- 
ciALS  for:  Ice  Tires  (.National  Cooperatives  li- 
ter); Xorthwcstern  Savings  &  Loan   (.Norttr' 
em    Savings    &    Loan   Flint    &    .As.soes.);    ( 
Fund  ( Fargo-.Moorhead  United  Fini(l);C<^ 
Paint,   Oil    (Farmers   Union   Central   Exch.i 
Farm    Loans    (Production    Caedit    .Associatio'  ■ 
Colle  &  McVov). 


SOUTH   DAKOTA 

MAX   HOWE   FILM   PRODUCTIONS 
P.O.   Box   3001.   R;ipi(l   Cit>,  South   Dakot: 
Phone:    (605)    34.3-6800 
Date  of  Organiz;ition:    19.59 

.Max  ^  Hiuriettc  Howe,  Owners  &  Opcralo 
Edw.ud  II.  Davies.  .A.v,vi.v/(;)i(  Manager 
Cynthia  .\.  Davies,  Wri/ing  Constdtant 
Services:    Public    relations,    sales    ;uul    prrxii 
presentations;  travel  films  of  national  attractis; 
stock  footiige.  Facilities:  (^onlerence  and  .sct'II- 
ing    rooms;    porl;iblc    production:     50.000    w« 
lighting. 

RECENT       PRODUCTIONS       AND      SPONSt* 
.MoMo\     I'm  n  hi  s:     Fcdndous    California    -■ 
titles;     lieautiful    Colorado    -    6    titles;     ) 
Florida   -    12   titles;   ()iir   Sation's  Capilo 
titles;  \iag(na  Falls  -  2  titles  (Camenuna  I  " 


WISCONSIN 

KLUGE   FILM   PRODUCTIONS 
5350  W.  C;linton  Ave.,  Milwaukee,  \\  is.  -W^ 
Phone:   (414)  354-9490 
D;ite  ol  ()rg;miz;ition:   19.51 

Don   Kluge.  Sales  Managi  r 
Doug  Kluge.  Prodiicliim  Manager 
Hill   J.ihrmann.   Director  of    Photographi 
Ken    Sherfinski.    First    Canu  raman 
ToTu  I)<-iuiug.  /,«/)  .\/(iii(jg(r 
.Mich.u'l  .Adrian,  F.ditor 
Liz  .Arthur,  Office  Manager 
Si;h\1(  is:    Producers    of    I6inm    motion    pii- 
and    1A'    commerci;ds;    printing,    proci-ssitip,  !" 
j    cording,    editing,    titles;    workprinlmg.    edgeii'l- 
bering.   optical   sound   tr;icks,   rele;ise   prints.  *" 
i    (  u.iTlKs:    Souiul    sliige    .md     Uiinni    i  .iiner:i   '■ 


U4 


BLSIiNKSS  SCREEN  •  1'' 


KLUGE  FILM  PRODUCTIONS  : 

J 'mixing,  editing,  printing  and  I)&\v  proi- 
tacilitifs. 

|[CNT      PRODUCTIONS      AND      SPONSORS 

\t,.iis  I'll  n  Ills;  Oiithoaids  (West  Ikial  C^o.  I ; 
•iciii  for  Piniltnj  ( Aliliott  Liilxiratories) ; 
tcturc  of  Rcinwt  ( Paul-Lew  is  Laborator- 
ctlir  Sorter  ( Ciitler-Hanimer,  Inc.);  Trav- 
r  Frrifiht  (Droit  Mfg.  Co.). 

SWANSON   PRODUCTIONS 

pirf  IJlili;..   MilvN  aiilvii-,   \\  istonsin 
I  me:  (414)  BR  1-S774 
■  of  Organization:   1939 

,   ,irt  W.  .Swanson.  Prcsidtiit 

I  '.ilx'tli  Swanson.  Secretary 

'  K  Swanson,  Treasurer 

is:  Creators  and  producers  of  all  elements 

inn    and    35mm    sonnd,    color,    sales,    sales 

'.;.  documentar) ,  pnl)lic  relations  and  .sound 

1    .ind  T\'  films.   Facilities:    Motion   picture 


center  with  sonnd  stages,  offices,  projection,  re- 
cording and  editing  facilities.  Main  stage  40'  x 
(HY  witli  standing  sets.  Ifiinm  and  35mm  .Arriflex 
cameras  and  Magnasvnc  reitirding;  music  script 
.md  art  facilities.  Fearless  dolly,  gear  head.  .\I-R 
mike  Ijoom,  3  channel  pla\l>ack  interlock,  ''4" 
.Magn.icorder,  hlimpetl  Arriflex;  KKj.OOO-watt 
hea\\   lighting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Mulio.N  I'k  n  lus:  \\<  Lihi  It  llin  ( St.itc  of 
Wisc»)nsin ) ;  Ideax  In  Motion  19fi5  (Ilankscraft 
Co.);  Maraflex  liacon  Team;  Velh-Pak  ( Mar;i- 
thon  Di\.,  .American  ("an  Co.);  Fredoni.  Minhticr 
Than  Missiles  (.Murphy  Products);  Bed  Thread 
(Dow -Smith  C;o.);  Card-Con;  A.  O.  Smith  Enai- 
neerinp.  Lahorutorij  (A.  O.  Smith  Co.);  Kearney- 
Treaeher  Corporate  Story  ( Keanie\  -Tre^icker 
Co.);  Future  of  the  Liberal  Arts  College  (Lawr- 
ence University);  Jinfile  jumj)  (Block  Adv.).  T\' 
CoMMEiici.\LS  for:  Speed  Queen  (CJeer- .Murray 
.■\gency);  Kohl's  Foods;  Jingle  Jump  ( lilock 
.\dv.;  West  Bend  Humidifiers  (West  Bend 
Co.);  Wi.sconsin  Finance  Co.  (Cooper,  Strock  61 
Scanell). 


SOUTHWESTERN   STATES   PRODUCERS 


ARIZONA 


* 


CANYON   FILMS   OF   ARIZONA,   INC. 
I  \.  Seventh  Ave.,  Phoenix,  Ariz.  85007 
lone:  (602)252-1718 
hte  of  Organization:  1953 
(.\Tnond  .-v.  Boley,  President 
' '  f^rt  J.  .Allen,  General  Mpr.,  Secy.  Trcas. 
:  s:   .Motion  picture  producers  for  industry, 
-liji.sion.   advertising   and   education.   T\'   spots; 
mil    slidefilms.    Contract    shooting    or    editing 
^de  producers.   .Art.  animation  and   script 
F.\(  iLiTiKs:  Three  soimd  stages   (largest 
IIM)').   sound    recording   facilities;    Magna- 
\l,irk  I.\  DC  interlock,  dubbing  facilities  or 
'4"  tape  equipment.  Set  lighting  and  com- 
■  rtable  lighting.   Synchronous  camera,  re- 
ind  dubbers,  camera  crane.  Set  construc- 
•  and   35mm    production;    location   equip- 
Wj..   .Sound   stage   and   e<|uipment   available   on 
f^il  to  out-of-state  producers. 

lENT  PRODUCTIONS  AND  SPONSORS 
1 1  ION  PuTiiu.s:  Arizona  Shoucase  (.Ariz. 
tjf  Fair  C^ommission ) ;  Peace  For  A  Cunfi^hter 
ri>Ic  Springs.  Ltd.);  So  Room  For  Failure 
la.  Inc.);  Love  For  One  Another  ( liish- 
.  '  ..irity  &  Development  Fund);  Campus  In 
4  SiiM  (Ariz.  State  University).  TA'  Commer- 
1I.S  for:  \'allev  National  Bank  (Jennings  & 
Impson  .Adv.);  Kraft  Auto  (.Scantlin  &  Co.) 
jt  Western  Financial  Corp.;  Salt  Ri\er  Project 
|iea  Bennett  Adv.);  Hv  Road  Ford;  Schwartz 
nut    Butter;    David    Biscuits    (Torobin    Adv.) 


NEW   MEXICO 

JACONA    FILMS   CORPORATION 
ox  230.  Ht.  1,  Santa  Fe,  New  Mexico 
hone:  (.50.5)  455-2511 
fJate  of  Organization:  1960 
>orothy  S.  Ewing,  President 
liixwell  Ewing,  Executive  Producer 
ini  C;lidden,   Vice-Pres.  &  Prod.  Supvr. 
'a\i(l    S.   C;lidden,   Secretary-Treasurer 
vk:e.s:    16min  and  sound  slidefilm  ppKluction 
Jusiness   and   industrial  films   for  public  rela- 
s,  sales  and   training.   \'isual   communications 


JACONA  FILMS  CORPORATION  : 

coun.sel,  script  writing,  original  photograpln-. 
sound  recording  and  editing  for  all  16mm.  Facil- 
ities: Efiuipment  for  16mm  sound  and  35min 
filmstrip  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  Pi(  riHi;s:  Kil  Carson  iMud;  Brub^mg 
the  Corpe  (New  .\le.\ico  Highwav  Dept.);  Im- 
munization (New  Me.vico  Health  Dept.);  Los 
Moehis  ( Bidderamo  Hotels!.  Slidefilm:  Safe 
Handling  of  Anh.  Ammonia  (Steere  Tank  Lines). 


OKLAHOMA 

HUMPHREY,    WILLIAMSON    &    GIBSON,    INC. 

Motion    Picture    Division 

1400  Skirvin  Tower.  Oklahoma  City.  Okla. 

73102 
Phone:  (405)  CE  2-3221 
Date  of  Organization:   1926;  .\l.  P.  Div.:    1964 

.Mitchell  \\"iIliam.son,  President 
Ellis   C;ib.son.   Vice-President  &   Sales  Mananer 
Don    Loewen.    Vice-President    &    Art    Director 
.Mont>-    .Mann.    Executive    Director   &    General 
Manager.   Motion  Picture  Operations 

Sermces:  Creating,  producing  industrial,  busi- 
ness, training,  technical,  historic.d.  educational, 
religious,  travel  motion  pictures;  T\'  shows  and 
commercials;  theater  commercials;  videotape  pro- 
duction; slide  and  filmstrip  presentations;  pro- 
ducers .services;  a<Ki.sor\  senices;  sales  meet- 
ings; clo.sed  circuit  T\'.  F.acilities:  16nun  and 
Smm  productions,  live,  artwork,  animation. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  n  hks:  /,/  Plan  Purina  (Ralston  Pm- 
ina  International):  Cool  Comfort  for  Sales 
(HECO  .\lfg.  Co.):  Solvent  Research.  A  Cus- 
tomer Service;  Seven  Steps  To  Service;  Your 
Free  Key  To  Qualitii  (APfX)  Oil  Corp.)  T\' 
Commeb(:i.\i_s  for:  Shawnee  Milling  (^o.;  Okla- 
homa City  Federal  &  Loan  C'o.;  .APC'O  Oil  C^)rp.; 
James  Sausage  Co.  (Hnmphre>.  Williamson  & 
Gibson,  Inc.). 


>, 
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SOUTHWEST  STATES 


TEXAS 


SABRE    INTERNATIONAL   FILM 

CORPORATION 

SuitL-   SIS,  C.ili/ens   .National   Bank    Building, 

Abilene.  Texas  79(>0I 
Phcne:    OR    4-2431 

Date  of  Orgaiiiziition:    1965 

J.  E.  Perkins.  President 

John  E.  Kirk,  Executive  Vice  President  General 

Manager 
Davitl   Dodge,  Vice  Pres.  Dir.  of  Photography 
Bobln    .Morrow,  Vice  Pres.  Director  Puhlie 

Relations 
J.  D.  f^one,  Secretary-Treasurer 
Paul  Kenworthy,  Assistant  Secretary 
Robert   E.   .Anderson.   Production    Manager 
SEnvic:Es:    Motion    pictures,    16nim    and    35inm. 
sound    slidefilms.    T\'    films    and    commercials, 
sxiidication     services.     F.-\c  ilities:     Creative    de- 
partment;   16mm    anil    35mm    production    equip- 
ment; .sound  recording  in  studio  or  on   liKation. 
RECENT      PRODUCTIONS      AND       SPONSORS 
Motion   Pkithis:    TIu    York    Story    i  York    Col- 
lege); T/ir  Christian  &  T/i<    Dance   (York  Chri.s- 
tian   Foundation).   Synduated   Spots:    Series  of 
13  for  Consumer  Fiiuince  Spotarama  Inc.  Slide- 
iiLMs:  Hidden  Dollars  (Columbia  Life  Insurance 
Co.);  Play  it  Safe  (Reserve  Life  Insurance  Co.); 
Seven   League   Boots    (Bob  Jasper   Productions); 
Journey  of  a  Life  Time   (  Methodist  f^hnrch  > 


Metropolitan    Dallas 

CARLOCKE   LANGDEN 
712  Reliance  Life  Bldi;..  Dallas   1,  Texas 
Phone:  (214)  Rl    1-5239 

Date  of  Organization:    1960 

Bett\  Whitlock,  President 

Gerald  L.  Armstrong,  Vice-Pre.s-idcnt 
Seiuices:  Creating,  pr(xlucing  business  motion 
pictures,  slidefilms,  T\'  c-oinmercials.  Scripting 
ser\ices  —  all  t\pes;  c-olor  and  l)&\v  still  photog- 
raph>-;  technical  supervision;  direction  of  video- 
tape productions.  Facilities:  8min,  16inm  and 
35nun  production  —  live  or  animation. 
RECENT  PRODUCTIONS  AND  SPONSORl 
MoiioN  Pi<  ri  lu  :  Th,  Child  (  D.ill.is  Iniicpin- 
dent  School  District).  Slidefilm:  77ic  .\malie 
Story  (.Amalie  Snsoiig  .Adv.).  T\'  Commeiu  lAUt 
for:  Wolfl)rand  (Crook  .Adv.);  Gand\s  Dairies 
(Rosenberger  Adv.);  Lone  St.ir  Gas  (BBD&O): 
Dallas  Power  &  Light  (SEEUT\).  Phesevta- 
tions  for:  .American  Gas  .A.ssociation;  Interc-on- 
tinental  .Mfg.  Co.;  Blue  Cross-Blue  Shield  of 
Tex;is. 


this  symljol  over  a  produc-ers 
listing  in  these  pages  refers  to  display  adver- 
ti.sement   in    this    16th   Production    Review   issue. 


FIDELITY   FILM   PRODUCTIONS 
.3024  Fort  \\orth  A\e.,  Dallas,  Texas 
Phone:  (214)  FE  9-8349 
Date  oi   Org.uiization:    19.54 

Branch  Office:  Texas:  901  S<).  First  St..  Abi 
lene.  Phone:  (915)  OR  4-1342.  Brett  Alh 
son.  Assi.ftant  General  Manager 

Nonnan    E.    C.    Naill.   V.P.   ami  General  Mgr. 

Robert  Holton.  Director 

James  Ciable.  7'\'  Director 

Rolx-rt    Rogers.    Production    Supervisor 

Cieorge  Ch\ka.  Director  of  Photography 

Brockfortl    Gordon.    Director    of    Photocraphy 

James  Talle\ .  Editorial  Supcrvi.<ior 

Norris  Ragle.  Sound 
Services:      T\'     c-ommercials;     industrial,     sales, 
training  and  religious  motion  pictures;  filmstrips: 
radio  recording.  Facilities:  Production  capabilit\ 
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SOUTHWEST    STATES: 


FIDELITY  FILM  PRODUCTIONS: 

for    16mm.    SSmm.    l>&w    iind    lolor;    stiiilios    hi 
both  Dallas  and  Abilene. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  n  hks:  II,  raid  ,./  fnitl,  -  ui-eklv 
series;  Th,'  Silent  Explosion  (College  Lo\alt\ 
Alumni  Support  Program);  Educalinti  For  Chris- 
tum Lnmii  (Abilene  Cliiistiaii  C:ollene)  The 
World  You  Live  In  (  Hiuliland  Cbnrch  of  Christ  i 
Till  Blind  liifitiur  (FideJitx  Adv.);  Wliich  Church 
(Pidehly  bookstores).  'I\'  Commeiu  ials  for- 
Biirniss  Mills  l-lonr;  Frilo  Lav  (Trat\  Locke 
Adv.);  Sealy  .M;ittress,  Skillerns  Dni^stores  (Sam 
Bloom  Adv.);  .\Ia\fl()uer  M()\ers  (N'ir^il  War- 
ren Agency);  West  Te.vas  Utilities;  Lake  Ransom 
(iinyon;  Haas  Davis  .Meats;  Coodi  Chicken  Fried 
Steaks;  Business  Aid  (  Fitlelifv  .\dv.);  Lone  Star 
(.as;  Lone  Star  Gas  Hot  Water  Heaters  ( BBD& 
O);  Icee  Norsworthy  (Mercer). 


* 


JAMIESON   FILM   COMPANY 

3825  Bnan  Street.  Dallas  4,  lex. 

Phone:  (214)  TA  3-8158 

Date  of  Organization:  1916 

Bruce  Jamieson,  President 

Hugh    \'.    Jiunieson,    Executive    Vice-President 

Jerr>     Dickinson,    Vice-President.    Television 

C:hester  Cleasijn.    Vice-President 

Walter  Spiro,  Secretary,  Treasurer 

Llo\(l   Abern;ith>,   Producer  Services   Director 

iJavid  Orr.  Producer.  Director 

l-rank  Sl();m,  Laboratory  Matuifier 

B.   L.   Buchanan.  Camera  Department  Head 

Jiunes    Ferguson,   Edilina   Department    Head 

Oliver  II.  Oliver,  Sound  Department   Head 

Diiii  liiglis.  Creative  Director 

L.  (;.  Sims.  Art  Director 

Larr>  Kiiehii,  7'V  Sales  Manaii<r 
M.nyi(Ks:  Industrial,  edncation;.!.  tr.iiiiing  ;iiul 
piil)li(  relations  motion  pictures.  Uiimn  and  .35- 
iiiiii:  liliMcd  'r\'  programs  and  commercials;  .sound 
re<^<irding.  laboratory  and  printing  services  for 
industrial,  educational  or  producer  organizations 
I- A(  II  ITU. s:  15.000  sq.  ft.  studio,  sound  stage  aiuJ 
and  l;ilHirator\;  complete  35mm  &  Ifiinm  pro- 
duction e(|uipment;  BCA  Ifiimn  and  .35mm  sound 
cli:iniiels;  editing,  printing,  and  processing  Kimni 
and  .3.5mm;  color  printing;  16mm  Ektachrome 
color  processing:   :inini;ilion.   (n-alivc  st:iff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.\IoTio.N  I'k  n  iiKs:  77ic  Thousand  Mih'  Mirael,- 
(L'.S.  Corps  of  Kngineers);  Doctor  on  the  Elinht 
Deck;  Weight  Cimtrol  for  \aval  Vessels;  Periodic 
Inspeetiom  of  Airerajt  -  2  films  (U.S.  Xavy)- 
Kex  Shop  Towels  (Calkiw.n  Mills);  Dinoseis 
Seismic  Cenerator  (Sinclair  6i\  &  Befiniiig  Co  )• 

^^i["J''''  "'  '''"^"''■'  '•'>*"'e  of  Tennessee/ 
S.S.II.K.  &  M  Adv.;,  'Ihaimnc  Piux.ua.ms:  See- 
tilt:  What  )ou  Look  .\t.  Looking  At  {)uality  En- 
Riueerinn;  Lookiuf-  At  (,)uality  Construction'  Cen- 
Irex  (Southwestern  Bell  1,1  C,,.).  T\'  Co.mmiti- 
f.TAl.s  for:  Ohio  Art  To\s;  lndi;ina  Michigan  Flec- 
tric  (Bonsib.  IiK.);  Northwestern  Bell  'IVl.  f:„ 
(  Bo/<'ll  &  J;Kobs»;  Shamrock  Oil  &  Belining  Co 
(McCoiinick  .•\dv.);Cener;.l  Tire  (D'Aicv  Adv.)  • 
.MobNielte  (McCaiin  Krickson);  Hamm's  Beer 
(Campbell  .MithmO;  Bainlx)  r:oioui;il  Biikerv 
Products  (Bel-Art  Adv.  i ;  Lone  Sl.ir  Beer;  Aunt 
Jemima  Cornmeal;  C;uild  Jewelers;  Delta  Steel 
(Clenn  Adv.);  American  Opiimetric  Ass'n  (Clav 
ton  Davis  Adv.);  Pearl  Beer;  Frilo-Lav;  Burdens 
Milk  6e  Ice  Cream;  .So.  I'nion  C  is;  Vlrs.  Bartlis 
Bread  (Tracy  Locke  Co);  Sk(  Oil  ( Hmce 
Brewer  Adv.);  Southwestern  Be.  IVl.  (C;ard 
ner);  Bond  Bread  (Sage  Adv.);  M  uie.sota  Fed- 
eral Savings  ( Kerker  Peterson);  Dr  Pepper 
(Grant  Adv.);  Ideal  Tovs  (Grev  Adv.);  Ideal 
Gain.s      liy-a-Diink     (.Smith    f  ;reel:md )      /ides 


JAMIESON  FILM  COMPANY: 

Jewelers;  Pier  On,.  Imports  (Bloom  Adv.);  Asso- 
ciates Capital  Fiiumce;  .Martha  White  Flour: 
Cardui.  Soltice.  Hoehii  Chevrolet  (.Noble  Dui\ 
.Vdv.);  Bruc-e  Terminix  (Greenshaw  &  Bush)'; 
I'liion  Planters  Natl  Bank  ( L;ike.  Spiro,  Shur- 
man);  First  N.it'l.  B.mk  Lubbock  (B\rd  Adv.): 
Ashland  Oil  &  Uclining  (  B.iiph  Joues  Co.);  .Al- 
lied Finance  (Jack  Taylor  Assocs.);  .Moitons 
I'oods    ( Oook  .Adv. ) . 


KEITZ   &   HERNDON,   INC. 
3601  Oak  Grove,  Dallas  4.   lex. 
Phone:  (214)  LA  6-.526S 
Date  of  Organization:    19.50;  Inc.:   1960 

L.  F.  Herndon,  President 
R.  K.  Keitz.  Executive  Vice-President 
Tom    "ioung,    Vice-President.    Art    Director 
John    Hionaiigh,   Vice-Presi<lenl.   Production 

Maiuiiiier 
Don  Lusby ,  Sales  Manw^er 
Seiukes:  35mm  and  lOmni  color  .md  b&w  mo- 
tion picture  production  [or  sales,  training,  educa- 
tional, government  ageiic\'  films,  and  TV  com- 
mercials. Complete  slidefijm  produition  services. 
Facilities:  .Sound  stage,  optical  printing;  ani- 
mation stand;  35inni  and  16inm  motion  picture 
equipment;  .sound  facilities;  editing;  animation 
art  staff;  location  truck  equipment. 

RECENT      PRODUCTIONS       AND      SPONSORS 

.NIoTioN  PicTiiu-s:  Iheck  (.'.ran  Sport  (  Huick  Div. 
ol  CMC);  Three-Screen  Show  (  Bnmiff  Interna- 
tional, Inc.);  C.ood  Times  lie-in  With  Dr  Pepper 
(Dr  Pepper  Co.);  92  Trucks  (Genenil  Motors 
Corp.);  Wheels  To  Adventure  (Humble  Oil  & 
Relining  Co.).  TV  Commehc:ials  for:  Dr  Pepper 
Co.  (Grant  Adv.);  Coca-Cola  Co.  (.McCann- 
Frickson,  Inc.);  C:o!ioco  (C:linton  E.  Frank,  Inc.); 
Rainbo/Colonial  Baking  Co.  ( Bel-.Art  Adv.);  Or- 
kin  Fxtcnninating  Co.  (  Kinro  Adv.);  Black  Cow 
Suckers  (Don  Kemper  C;o.,  Inc.);  Towie  Olives 
(Tracy-Locke  Co.,  Inc.);  American  Familv  Ins. 
(.Mathisson  Co.,  Inc.);  B.  C.  Headache  (C.  Knox 
Massey);   Morton's  Potato  Chips    (Crook  Adv). 


SHULER   PRODUCTIONS 
3.505     Iiirlle    Oeek,    Suite    412.    Dallas    7.5219 
Phone:  (214)  LA  8-1767 
Date  of  Organization:  19.52 

\lis.  Lindii  Shuler,  President. 
Ex(  cutive  Producer 

Robert  C;.   Shuler,   Vice-President.    Treasurer 

Barbara  Crismond,  Office  Manafier 
Seiutces:  Writing,  research  staff.  Production 
services  for  Uiiiiin  ;ind  35inm  public  reliitions, 
(■iluc:itional,  publii-  iillairs,  s;ifet\,  documentiUA 
.uid  indiistriiil  lilms;  T\'  lilms  and  series.  C^rea- 
tive  and  production  services  a\;iil;il)le  to  other 
producers.  Facilities:  Complete  production  fa- 
cilities available  for  sound  stiige  and  lociition 
lilming  including  music  scoiing  sl.igc  with  Kimui 
:ind  .35inm  interlock. 

RECENT      PRODUCTIONS       AND      SPONSORS 

MoiloN  Pi(  iiius:  \liif:.ie  iij  Mixid)  -  I'.Mglisli 
Spanish/Dutch;  Here's  Tixas  -  T\'  Series  ol  13: 
Conu'  to  Texas  (llund)le  Oil  &  Belining  f  ;o. ) ; 
Search  in  the  Sahara  (Ch;implin  Oil  &  Refining 
C;o.)/Trac\-L()cke  Agenc\  ) ;  7'/ir  lius  and  Vs 
(  Wiiid  Body  Works);  Wooicn'.v  Hinhts  —  3  llie- 
;itric;il  tr;iilers  (Business  &  Professional  Women's 
Club);  Si'EriAL  Ass|(;\.xient,s  for:  U.S.  Dept. 
ol  Commerce;  (;lenn  .\dv.  Agency;  J;unie.son 
I'ilm    ('().;   others. 


* 


I  Ills  s\mi)(ii,  .ippc.uing  over  a 
producer's  listing,  indiciiles  thai  displii\  adver- 
tising containing  ailditional  and  useful  reference 
data  appears  on  other  pages  ol  this  16lh  Annual 
Production    Review   issue. 


BILL   STOKES   ASSOCIATES,   INC. 

5527  Dver  St.,  Dallas,  Texas 

Phone:  (214)  E.M  3-6.558 

Date  of  Organization:  1965 

Date  of  Incori^oration:  196.5 

Bill  Stokes,  President 

John  Stokes,  Executive  Vice-President 

Joiiiiii\    Be;isle\,   Vice  President  -  Execulit 
Producer 

J;itk   Benton,   Director  Eilmstrip  Services 

Bob  Boe\e,  Art  Director 

.Mario  Xoviello,  Director  of  Photography  1 
Services:  Producers  of  motion  pictures,  soui 
slidefilms  and  slide  present;itions  for  sales  ar. 
training.  Complete  iuiimiition  ;uid  filmstrip  ser' 
ices  lor  other  proilucers.  Rental  services  of  m' 
tion  picture  iind  filmstrip  jiioduction  equipmer! 
Facilities:  Art  and  :mimation  department;  Oj 
berry  animation  st;ind  ;ind  c;unera  (  16nim'  ar^ 
35mni).  .Arrillex  I6mni  c;imera  ;md  blimp,  porl 
dollies,  portable  sound  e(|uipment,  16nim  Magni 
sync  and  W  Ampex  tape  recorders,  custom  ar 
libiar\  music,  interlock  screening,  .Moviola,  st- 
photograph)  laboratory.  Etpiipment  for  larfl 
quantits  transparencv'  (35mm)  production.  Souil 
stage  -  5.()()()  s(|.  ft.  -  1200  amps,  electricitj 
Total  f;uiliti<-s  -  1  I.OOO  s<i.  ft. 

RECENT  PRODUCTIONS  AND  SPONSOI 
Moiton  Puithes:  7"/ic  Diversa  Story  (Divers 
inc.);  7'/ic  Inside  Men  ( If :S  Corp.);  OperatiL 
-  Rifle  Shot  (Tnicv -Locke  Co.).  Sales  Mee 
iNcs:  Si.v  Orientation  Slide  Profiratns  (Frito-La! 
Inc.).  Fii.MSTHiRs:  Egbert's  Education  (.Meisj 
Photochrome  Corp.);  Downhole-Looking  V 
(  L:ukiii  P;icker  Co.);  The  Broker's  Opera;  All. 
lex  (Tr;ic\ -Locke  Co.);  7'/ic  Cornedess  Squar 
The  Brid'^e  (  Dr  Pepper  Co.);  CoM.vHKier  Con/al 
(Campbcll-Taggart  Assocs.  Bakeries,  Inc.l 
Boomtown—l'.S.A.  ( .\mer.  .-^s.soc.  of  Petroleui 
Landmen);  The  Story  of  Two  Technologies  (DoV 
Smith  -  Dowell);  7"/i(  Ennineered  Bake-Q 
Packafic  (Just  B;iked  Products  Co.);  Chart 
C.reat  &  7/i(  ('.lory  Machine  (Bill  Stokes  Assocj 
Inc.).  i' 

VISUAL   PRESENTATIONS,   INC. 

4519  Maple  Ave..  Dallas,   lexas 
Phone:  (214)  LA  6-7701 

Date  of  Org;iniz;ition:  1961 
Diitc  of  liKi)r]ioriition:  1962 
J.iiiies  .\l.  (iutiirie,  Prisident 
].  Bert  Bodiiguez,  Vice-President 
Robert    E.    Betluuil,    Sicn  lary-Trcasnrer 
P:itrici;i   D.    Engliuid,   Production   Supervise' 
John    T.    D:i\  is.    Production    Coordinator 
Si;n\i(  is:     Production     of    T\'    comniereials; 
dustii;il   ;iiid   tr.iining   lilms;   s\ndic;ited   televi^ 
.series;    ;mim;itioii;    slidelilms    .md    lilmstrips.    1 
ciLiTiEs:   .35mm   ;ind    Uiinm   |iroduitic)n  facilitie 
.■\ir-coiulitioned    sound   st;ige.   Closed-circuit  leli' 
vision. 

RECENT      PRODUCTIONS      AND      S  P  O  N  S  0  « 

MonoN    Pun  HI  s:    Lout    Star  Sport.\iiian   iC.l 
.\genc\  );  Jim  rhinuas  —  (lutdoors  (Jim  Tlioiii.i 
Mtirk  l\'  .\ir  ('onilitionin-i  (  Norsworth\-Merii  > 
Eorndand  I'.S.A.  (Ennis  Business  I'orms);  l'ni<«- 
Fund  -   I9(i6  (Tr;icy  Locke-).  T\'  Commebciai 
for;    Burger  Be<-r    (  Midhind   .\genc\  ) ;    Lone  ^' 
Beer    ((Meeii    Agency);    Dodge    Bebeliioii    (Bl 
&t));    P:itio    Mexiciin    l-'ood;    Comet    Bice    (NoR 
woithv-Mercer);    D.ilkis   Power  &   Light    ( BoEei 
&   Smith.). 

Listing  Data  is  Fully  Copyrighted 

V-T   Duplication  ol   this  list  for  aii>    purpose  is  < 
pressK     forbi<l(len    u  ithout     the    written    (DIIm 
ol    the  i)ul)lishers   of   Business   Screen   .Mag.izin' 
Inc.  This  list  is  kevcd  so  lli.il  m.iiling  u.se  will  1> 
immediiitek    delected.   Its  lonte'iit   is  ;iii  exclu.siv 
fe;itiiri'  ol   this  publiiiition,   gle;ined   Ironi  moiilli 
of   cd;iori,il   rese:u\h   by    Editors   of   this   Bevie» 
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Metropolitan    Houston 

A   V   CORPORATION 

J."-)  .Nortli  H()ulc\  arcl,  lloiistim.  I  exas 
Pliiie:  (713)  JA  3-6701 

|).    of  Orjlanization:    1945 

I       Ht'hinati.  FrtsUhiU 

Uli.iin  h.  Pailon.  Vice  President 

'  ircUinj-Trcasurcr 
\  Mer.  \'ia'  Pres.,  Scientific  Div. 
W    H()l)l)iiis,  Vice-President 
\S.A  I'rodiirtioit 
\,  I  \l.  Dfiiinan,  \' ice-President 
\S.A  Administration 

s:    liihoiisr  capal)ilit\    —   siript   to  screen 
ConimiTcial,     industrial,     science,    sales, 
oinntion.  traininji.  t\'  films.  Writers,  cam- 
producers,  directors,   editors,   processors, 
■    ,ind   animation   deii.utment.    1- acilitie.s: 
m    lal)s.    printing,    sound    studios,    sound 
^    channel    nnxinji.     Kinnn    and    W    tape 
^  and  dul)l)ers.  optical  sound  cxpiipment, 
printers,    step    printers.    Oxl)err\'    anima- 
uds,  Mitcliell  stand,   Kinnn  l)lacl<  &  white 
or    processing!,    black    &    white    negative, 
reversal    and    sound    track.    Ektachrome 
work    prints,    release    prints,     Eastman 
natives,    internej;ati\es,    positive    release 
M  ene  to  scene  cok)r  and   densitx    correc- 
16  35mm  cameras,  lijjhtinji  eipiipment, 

Mck. 

ECNT      PRODUCTIONS       AND      SPONSORS 

(>T\    I'll  M  lu.s:    Hi  ■•,11111  li   mill   Hoik    (iluiilifs 

1.);      Safe     Pole     Clinihiufi     l-Atuiptiient 

Selective    Renal    Atifiiofiraphy    ( Eaton 

ii\):    Tunnel    liarinn    Maehincs    (Brown 

Concomitant   Aortic  and   Mitral   Valve 

nient     (Ha\!or     I'niv.    Clolleiie    ot     Medi- 


SEBASTIAN    FILM   PRODUCTIONS 
I    Norfolk.   Houston.  Texas  77006 
I    ne:   J.\   !)-7S61 

I    '    1)1   Organization:    1965 

I    i  Sebastian,  President  Owner 

b  eriy  C  .Sebastian,  Vice-President  Promotion 

})irector 
iRvmond   0'I.ear\,   Production   Mana-^er 
IbJtfs:    Public    salet>     and    educational    films; 
'     iTidustrial    and    documentary    films;    T\' 
(  lals   —   concept,    stor\  boards,    script    and 
|]<  through;     still     phofograph\ .      F.\c  n,iTii;s: 
in  Irtc  Uimm  iuid  .35mm  production  and  cdit- 
lilies.    Staff    writers,   directors    and    talent 
ill   photos   and   tiipe   recordings). 

CNT  PRODUCTIONS  AND  SPONSORS 
I'Klinis:  Molfstrd  ( scll-sponsorcd) ; 
\g(,''"'"""  '"  Immiiiuilofiie  Infertility 
i,ai)s);  The  I'se  of  Methoxijflurane  ill 
lOfni  and  Uronschoscopy  (Abbott  Labs). 
MMKHCi.M.s  for:  Iliirt's  Fried  ("hicketi 
\dv.). 

\r~, 

Jic  Year's  Mo.st  Complete  Source 

lese  extensive,  detailed  listing  pages  of  the 
t  \nnual  Production  Review  provide  the  buser 
ns.  videotaping  ;md  other  ;uidiovisual  com- 
J  .ations  ser\  ices  with  the  most  reliable  and 
n(lete  data  source  to  experienced  producers  in 
5|'nited  States,  Canada  and  abroad.  Months 
^itorial  rese;irch.  b;ised  on  open  in\it;ition  to 
ieei;di/.ing  companies  able  to  meet  our  mini- 
ij  listing  st;nidards  or  recognized  for  proven 
ijv,  went  into  the  compilation  of  these  piiges. 
'^e  bn\er  can  depend  on  the  (Uit;i  provided  as 
It  step  in  successful  procurement  of  services. 


COLORADO 

ALEXANDER   FILM   COMPANY 
,3200    N.    Ne\acia.   Ciolorado   Springs,   Colo. 
Phone:  6.33-1771 

Date  of  Organization:   1919 
C:ortIandt  Dietler,  President 
Fred   N!;uting.   Executive  Vice-President 
Don  J.   ,\lex;inder,  Secretary 
Rosamond  Edwards,  Treasurer 
John   L.   Hennett,   Viee-Presidiiil  Sales 
Tom  Kirk,  Vice-President  Maintenance 
H;u-mon  Jones,  Manatier  Print  Distribution 
Darrel  \\'orle\',  Mananer  Laboratory 
Services:     TV    comnierci;d     production     -     .ill 
phases.   Printing  -    Ifimm   ;ind  35mm   l)&w  ;uid 
color.   Print  distribution.   I-'.\<:iLrm;s:    Stage:    lab- 
oratorx    sci\  ice   building,    i.oiatcd   on    IS   :i(ics. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Men  ION  Picii  Ki;s:  .\erospaee  (U.S.  Gov't.). 
Sluikiil.m:  Porter  Hospital  (Porter  Hospital  - 
Denver).  T\'  Commkhcials  for:  Stand.ud  House- 
hold Corp.  (Ingalls  A.ssocs.);  Kroger  Croc. 
(Ciimpbell-.Mithun);  Calif.  Oil  (White  &  Shu- 
ford  ) . 


MOUNTAIN     STATES 


* 


Metropolitan    Denver 

THOS.  J.  BARBRE  PRODUCTIONS,  INC. 
2130  So.  Ikllaire  St..  Den\er,  Colo.  S0222 
Phone:  (303)  756-8383 

D;ile  of  Organization:   1910 

Date  ot    Incorporation:    1963 

Anita   T.    liarbrc.    President  &   Bus.   Mgr. 

Paul    F.    Emrich.    Vice-President    in   char<:e 
Operations 

Paul  West,  Treasurer 

CJcrald  L.  McCiuire.  M<^r.  of  Sales  &• 
Customer  Relali(>n\ 

Harold   J.    Anderson,    Production    Manager 

Kenneth  A.  Meyer,  Director  of  Photography 

Robert  S.  Price.  Director  of  Sound 

Jo  .Ann  Slie\lin,  Film  Distribution 
Skiuicks:  Complete  production  of  all  t\pes  of 
business  films.  Sales.  tr;iining,  public  relations, 
iidvertising.  educ;itional.  medical.  Color  :ind  bkick 
and  white.  T\'  commercial  and  TV  entertainment 
films.  (Complete  aninuition.  Producer  services. 
Complete  film  distribution  service.  I".\(:ilitiks: 
2400  .s<|.  ft.  soimd  stage,  tlieater.  Mainer  and 
Arriflex  cameras.  100,000  watts  lighting  e<|uip- 
ment.  Maurer  optical  recording;  m;ignetic  film 
recording;  tape  recording;  portiible  .\rriflex- 
\agra  s\nc  SNSteni.  Portable  c;unera  crane.  Edit- 
ing ;ind  titling  rooms;  e(iuipnient  and  st;iff:  full 
•  ininKitioii  st;uid;  editors,  script  writers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.\l(ni<)\  l'i(  11  in  s:  Colorado:  The  Miners  (Colo- 
rado State  Historiciil  Societv  ) :  Meat:  I-'rom  Plant 
to  Platter  (.Sigman  .\Ieiit  (^)tnp;m\);  Soiiiuls  of 
the  Fttture  (  Martin-M;irietta) :  .Voir  About  l.amb 
(American  .Sheep  Producers  ('ouncil):  More  Than 
Food  (Colo.  State  Depi.  of  Public  Health);  King 
of  Clubs  (Pineliurst  Country  (!lub);  C/'"&/  \on- 
Rotating  Pay-off  (Color;i(lo  l-'nel  &  Iron  Corp.): 
.A  Foul  Tall'  (Wsoming  (iame  iUid  I'isii  Dept.): 
Ranchers  and  Ihnigers  (C'ol()r;id<)  Stiile  I'ni- 
\ersit\  ) .  Si.iDiii-ii.M:  Careers  in  \ursing  (World 
Rook  Enc\clopedia).  TV  C^ommkiw  ials  for: 
Public  Service  ('ompany  of  C'olorado;  Wiscon- 
sin Electric  Power  Comp;uiy  ( Kl;m-\'aii  Pieter- 
soni-Duniap,  Inc.):  Rhi  Ja;  R;ink  ol  DiMi\er 
(Ren  Rezoff). 


* 


This  sNinbol.  appearing  over  a 
producer's  listing,  indicates  thiit  displ;i\  adver- 
tising cont.u'ning  ;iddition;d  and  irseful  reference 
d;ita  ;ippe;ns  on  other  p;iges  of  this  16th  Annual 
Production    Review    issue. 


MARSHALL   L.    FABER   PRODUCTIONS 

115-121    Maripos:i   Street.   Denver,   Col<)r;i(lo 

Phone  (303)  255-.3694 

Diite  ol  Org;uiization:  1963 

Minshall  L.  Faber.  Producer 

Paul  William  Hall.  Art  Director 

Dell  ILirrison  I'riizer.  Jr..  Chief  Technician 

(Jeorge  Clifford  D;ivis.  Display  Development 
Si;nvi(  i;s;  C!omplete  motion  picture  production 
horn  script  to  screening  print  in  .35mm  or  Uimm 
tlic;itrical  or  non-theatrical  fields  including  tele- 
vision commercials.  Industri;d  comnierciiil.  sales 
promotional,  fund  r;iising.  tr;iining  and  educational 
films  ;md  sli<le  presentations.  Design,  execution. 
.Old  production  ol  displav'  materials  for  use  bv 
industrv.  commerce,  or  education.  Ciuidiuice  in 
the  i)rei);u;ition  of  the  training  program  or  sales 
development  procedures  with  speci;il  emphasis 
on  the  use  ol  Uimm  and  8rnm  selling  iind  train- 
ing ;iids.  Editing  services,  iirt  work,  sound  re- 
cording, distribution  service.  Sunn  printing  .serv- 
ice. C^artridging  of  8imn  for  Tecnnicolor  pro- 
jectors, service  and  repair  of  Technicolor  pro- 
jectors. 1-"ac  ii.iin  s:  10.000  s(|.  ft.  plant  includ- 
ing well-e(iuippcd  sound  stage;  preview  room  and 
ilnbliing  st;ige;  art  dep;utment;  cutting  rooms; 
still  l.iboratorv-;  8mm  printing  lid)oratorv ;  car- 
tridgiiig  stiitioii;  service  and  repair  station  for 
Technicolor  Snun  projectors:  iiort;d)le  ecpnpment 
lor  loc:ition  shouting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictikes:  Tires,  Who  Wants  'Em  ((iates 
Tire  Div.);  The  PoucrBand  Story:  Lok  Pin  for 
Steam;  M.R.C  Tank  Linings  (Gates  Rubber 
Co.);  Gates  V  Belts  and  Why  (Gates  Industrial 
Sales  Div. ) ;  Park  of  the  Red  Rocks  ( Education;d 
Library  .Associates).  T\'  C'ommehcials  for:  C'olo- 
rado  Intei-state  Gas  (  Kostk;i  &  .Associates);  .Amer- 
ic;in  Reiiuty  Food  Products  (Rank  Freiberger); 
I'irst  Niitional  R;mk  (  S;im  Luskv  Public  Rel.itions 
&  .Advertising):  C^hevenne  Frontier  Davs  (  Kostkii- 
Brooks);  M;ijestic  S;ivings  &  Loan;  Fremont  Sav- 
ings &  Loan  (Campbell-Roy). 

J    P   I    DENVER 
2785  N.  Speer  Blvd..  Denver.  Colorado  S(l211 
Phone:  (30,3)  433-8406 
Date  ot  Orgimization:  1958 
J;ick  E.  Ciuver,  President  is  Dir.  of  Dev. 
Jerome  P.  N'ondergeest,  \'io-Prc.v.  &  Prod.  Mgr. 
IJallas  P.  Rovd,  Sec-Treas.  6c  Exec.  Producer 
Jimni  Seaney,  Sales  Manager 

Sehvicks:  Motion  pictures,  slidefilms;  T\'  films 
;ind  connnercials  (five  &  ;mimated);  live  shows; 
meeting  presi-nlations;  still  photogr;ipl)y;  video 
t;il)e  production.  I"a(  ll.lllKs:  (Irciitivc.  writing  and 
iut  departments:  optic;ils:  ;mimation:  Uinun  .ind 
.3.5mm  production  e<|ui]iment:  studio  or  loc;ition 
sound  recording;  still  photo  e(|uipment  iUid  photo 
lab. 

RECENT  PRODUCTIONS  AND  SPONSORS 
\Ii>ri<)\  Pi(  II  lu  s:  \i>  Longi  r  .A/n/ic/  (  IDrt  Log.iu 
\lent.il  lle;dth  Cc-nler):  To  Save  (.)ne  Life  (  Amer- 
iiiin  Medicid  Center  of  Denver);  Be  Safe  —  Ski 
Wise  (  N.ilional  Ski  Patrol);  The  Story  of  a  Ski 
Area  (Winter  Park,  Color;ido);  Achievemint  — 
"65  (Public  Service  Company  of  Colorado). 
Si.iDFi-ii.Ms:  Jeffco  Sound  Slidefihn  Show  ( Ea.st 
lelferson  Coimlv  Cluimber  ol  C'onunerce);  Story 
of  Map  II  (.Methodist  (^linrdi).  T\'  ("ommkh- 
(  lAi_s  lor;  Public  Servicv  C'o.  of  Colorado;  (^reiit 
West<-rn  Sug;ir  (Frve.  Sills  &  Rridges);  Honie- 
sle;id  House  (Jack  Pierc-e  &  Co.);  Star  Bread- 
(^ualitv  Makers  of  .Anieric.i  ( Dewaine  Wall 
.Adv. ) :  Yellow  (  !ab  (  [errv  Wiedenkeller  -Agency  ) ; 
National  Ski  Patrol  (  Ekberg,  De  (irofft  &  Hunter 
Inc.);  Silver  State  Savings  (Harry  Crow  .Adver- 
tis'ng  .Agency);   I'lu-Ja. 
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RIPPEY,   HENDERSON,    BUCKNUM  &   CO. 

909   SliiTiiKiii   Stiiit.   D.iiMi,   (,.)|i>.    S(I2(I.J 

Phone:  (303)  222-5601 

Date  of  Orjiani/atioii:  1943 

Gilbert  H.  Hntkimtn.  Pariiur.  Producer 

Arthur  C:.  Rippe\ ,  Partiur 

Clair  C.   Hetuierson.   Piittiwr 

Harry  A.  La/.ier.  Partiur 

Robert  C;.  Zellers.  Cliirf  Cmmraman 

Kenneth  C.  Osiioriie.  Film  Editor 

Lee  Vetter.  Excciiliic  Art  Director 
Sehvicics:  Script  writing  and  production  of  Ifimni 
motion  pictures,  incliidini;  industrial,  business. 
,sales,  promotional,  public  relations,  educational 
and  religions  subjects.  Sound,  b&w  or  color. 
Sound  slidefilnis.  F.\(  iLiTits;  Sound  stage,  edit- 
ing rooms.  Hinnu  cameras,  interlock  projection, 
four-chamiel  .sound  mixing  equipment,  magnetic 
film  and  tape  recording,  complete  lighting  ;uid 
electrical  equipment,  creative  staff,  art  depart- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTio.N  PunHKS:  Cood  Taste  in  Deeoraliiifi 
(Colorizer  Associates);  Concept  in  Concrell- 
(Ideal  Cement  Company);  Dedicated  Plant  In- 
stallation &  Repair  (Mountain  States  Telephone 
Compan\  ):  Dentistry  Through  the  Ages  of  Man 
-  Spanish  and  French  Versions  (Rock\'  Moun- 
tain Dental  Products  Company);  Slidefilm:  A 
New  Look  to  the  Land  (Robinson  Brick  &  Tile 
Company). 


SONOCHRO/VIE   PICTURES 

Cleiuhilc   (ine   Center,    99.'>   So,   Clermont   St. 
Deiner,  C;olo.  80222 

Phone:  (303)  7.56-361.5 

D.ite  of  Organization;  1942 

H.  b.  Hoo])er,  Otener-Produeer 

(ieorge  E.  Perrin,  Associate  Producer 

f ;.  \\.  Spurlock,  Technical  Director 

Herbert  McKenney,  Jr.,  Oicner.  Multichronie 
Laboratories,  San  Francisco 
SKiuK.i-:,s;  .\h)tion  picture  and  television  pro- 
ducers; Sound  recording,  titles,  animation,  slides 
filmstrips,  (DuKane)  national  distribution.  F.\cil- 
iTiKs:  Ifinnii  and  .35mm  camera.s,  Magnas\nc 
recorders,  portable  lighting  equipment;  camera 
cars;  new  building. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.\l()Ti<).\  PK.riiiKs:  Candy  Country  U.S.A.  (Jolly 
Rancher  C;andy  Co.);  Skinner  Furnace  (.Mine  ie 
Smelter  Supply  Co.);  Speech  (.Scottish  Hite 
l"r)Ufid;tliori  -  Denver  Children's  Hospital);  Sales; 
Training  ( Dnsl-Te.x  Clonipany).  TV  Commi.k- 
(  I.A1.S  lor:  Denver  &  Rio  C;rande  Western  RR; 
Laviola;  CW  Sugar  ( Fr\e-Sills  &  Bridges  Agen- 
cy); Colorado  Society  for  Crippled  Children  i  lolin 
W.  .\l(C;ill  Public  Relations). 


Other   Colorado   Cities 

SUMMIT   FILMS,   INC. 
12  Forest  Road,  \ail  Colorado 
Phone:  (.30.3)  476-5940 

Dale  ol  Oig.uii/ation;   I9fil 
D.ile  ol  Im( orporation:  1904 
Branch:    J;ickson    Hole,    Wyoming,    Barry   Cor- 
bel. Vice  President,  in  charf'e. 

Roger  C.  Brf)wn,  President 
[.ones  Barry  Corbi-t.  Vice-President 
U.ubar;i  Brown,  S<  t  relary-Treasnrer 
l"hn  NK  bride.  W  iil,  rPholonrapher 
ilenrv  Kaufman,  Plmtofiraiihi-r 
Si:iuu.i;s;    Ifimin    and    3.5mm    sound/color    B&W 
film    production    for    pi  !)lic    relations,    induslr\. 
education,    sales,    and   T        Subcontracting.    Spe- 
cializing  in    remote   localit^n    work   under   seven- 
weather    conditions,     (mountain    sports    pliolog- 


SUMMIT  FILMS  INCORPORATED: 

laphy.  skiing,  climbing,  wildlife).  Fac:ilitie.s: 
Offices;  editing  rooms;  lighting  ;uid  svnc  .sound 
lecordiiig  equipment  for  location  work.  Two  .\rri- 
lle.x  Ifi's;  Stelhivox  recorder.  L;uge  stock  footage 
librar>  on  skiing  ;uid  niount;iin  sports. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MdiioN  Pi(  ri  lus;  lii^  Skiiiiti,  Jackson  llol, 
(Jackson  Hole  Ski  Corp);  ,S(///  from  the  Sea 
( Fxport;idora  de  Sal);  Sentinel,  West  Face  (Spec- 
ulative); Ranch  Country,  U.S.A.  (Colorado  Dude 
and  Guest  Ranch  .\ssociation) 


UTAH 

EXPEDITION    FILMS,    INC. 
711    Flizabeth  .Street,  .Salt  Lake  City,   L  tali 
Phone:  (801)3.59-8.509 

Date  ot  Org;uii/ati()n;   19(i5 


tXPEDITION   FILMS   INCORPORATED: 

Robert    W .    Da\isoii.    Pr(\iilrnl   and  £xej(tc 
Producer 

James   .\I.   Hardman,   Vice-President  and 
C.eneral  Manager 

Paul  S.  Dixon,  Secretary-Treasurer 
Si;ii\  i(:i:s;     Outdoor    photographs     specializii  d 
natine.   wildlife,   hunting,   fishing,  ontdtwr  -.n. 
botanical     or     zoological     expeditions.     Si 
shooting,  editing,  recording  and  distributii 
ciLiTiKs:   Ifimm  and  35mm  production  equ 
;uid   sound   recording;   lip  s\iic  .sound;  rail.  ..,„ 
remote  controlled  cameras  and  recorders;  iijler 
water  photographic  e(|uipnient. 

RECENT       PRODUCTIONS       AND      SPON')({ 
MoncN     Pi(  Tints:     Pelican     Island;     Tin 
\\'lut(  Pelican  ( Xature-Cinide  l-'ilms);  77ic  ^ 
ing  Eye  —  Se(inences   (Eastman  Kodak); 
Kingdom  (  Mutual  of  Omaha);  Canada  by  i 
Xebraska   Ringnecks    (Expedition    Films,   I 


PACIFIC  WEST  COAST   PRODUCERS 


San   Francisco   antJ   Boy   Area 


MARVIN    BECKER   FILMS 

91,5  Howard  St.,  San   Francisco.  Calif.  94103 

Phone:  (415)  .392-16.55 

Date  of  Orgiuiization:  1952 

.Marvin  E.  Becker.  President 

Ann   Becker,   Secretary-Treasurer 

Frank    E.    \V'ulzen,    Production    Manager 

Jack  Halter,  Studio  &  S/ri/x/ig  Dej)!. 

Wm.  C.  Birdsev,  Production  Coordinator 
Services:  Industrial,  documentar\-,  business,  pub- 
lic relations,  sports  ;uid  education  motion  pic- 
tures and  slidefilms.  T\'  films  and  commercials, 
newsreel  co\-cr:ige.  .Motion  picture  editing.  Hi- 
speed  photognipln.  l'"ranchised  Ree\es  Soimd- 
cralt  .\Iagn;i-Striping  ser\  ice.  F.\c  1 1, n  i i:s :  C'rea- 
tive  stiifl,  Uinnn  and  35mni  jiroduction  e(|uip- 
inent  and  iaiilities.  Sound  recording  ami  soimd 
stage;  multi-iluinncl  dubbing.  Music  and  effects 
lil)r:ir\,;  lights,  set,  art  dei)artment,  animation 
(•((uipirKiit.    F.diting  and   iiiojection   service. 

RECENT       PRODUCTIONS       AND       SPONSORS 

MoiioN  Pi(  rt  Hi;s:  Rivers  of  i'.old  (i\e\;idii  Irri- 
giition  District);  Merced  River  DeveJitpnnnI 
(.Merced  Irrigation  District);  Professional  Sew- 
ing Teehniipu's  (  Lilli-.\nn  Clorporatiou) ;  Scor- 
pion,  .Automalic  Carpel  .Macliiiu'  ( Bro;idwa\ 
Warehouse  Corporation);  V'ico  Tim  Crane  for 
Rocket  .\ssembly  (Cyclops  ("orporation);  Iligh- 
lighls  of  CianI  Hii.selndl  (Ciompton  .Kdvertising 
.Xgeiics).  Sl-llJEiTl.M:  From  Brush  to  Crass  (I'.S. 
Forest  Service).  T\'  Phocham  Mai  i-.hial;  Origins 
of  Life;  Sfiace  Orbit  ing  Laboralory;  Igor  Stravin- 
sky; Chris  l.shenvood  {  liritish  Rro;idc;isting  ("or- 
poriition);  Migrant  Workers  in  California  (NET): 
The  \'eiv  Theology  (C;ui;idi;in  Bro:idc:isling 
f 'orpor:ilion ) , 


Chapman   5    Productions   Inc. 
I2.il    \l:irkel  St..  Suite  278,  San  Francisco. 
Phone:   621-6.322 
Edmoiid  D.  Boles,  .Manager 
(See  complete  listing  under  Los  .Vrigeles  are;i) 


* 


<  s\ml)ol,  .ippciiring  o\fi  .i 
producer's  listing.  indic;ites  th;il  djsphn  ;id\tM- 
lising  contiuning  additional  and  uselul  reference 
data  appears  on  other  pages  of  this  Ifith  Annual 
Proihiclion    Review    issue. 


COSMOPOLITAN    FILM   ASSOCIATES 

181   2nd   Street,   S:ui   Francisco,  Calif.  9415 
Phone:  (415)  986-12.53 
Date  of  Organization:  196.5 

Paul-Michel    Mielche,    A.s.sociale    Prodw 

Writer-Director 
Sy  (ielman.  Associate  Producer,  Bu.sine^ 
Paul  .Morison,  A.v.vocio^c  Producer,  Editu: 
Ro\-    Nolan,    Associate   Producer,   Camert\aty 

Editor,  Director 
Robert  Primes,  Assoc.  Producer,  Canui 

.Sehvices;  Production  of  motion  pictures  - 
16mm  and  3.5mm  —  including  jjersonni^l  .i 
cilities  for  i^roduction,  shooting,  writing,  ■ 
;uid  projection.  \'isual  aids,  slidelilnis.  Sin 
pla\s  and  producers  serxices.  F.\c:ilities: 
includes  .sound  stage;  mixing  console; 
recorders;  Stancil-Holtm;in  Hi  sprockets 
recorders;  annonnc-ing  booth.  Moviola;  S: 
piojector;  sound  boom;  dollies,  cameras.       • 

RECENT      PRODUCTIONS      AND      SPON'>>< 

.Motion-  Pictures:  //  Takes  People  (C.i' 
Packing  Corp.);  Pacific  .Monterey  (Pled 
.Vssociates)  Six  Houses-Six  Ihunes  (.Vn 
I'ricuds  Service  Connnittee);  S./'.C.  (Ye 
Hnbicani);  Surfless  Suite;  Math  on  the 
Seriis  (KgED-T\').  Slidefilm:  77i.  C 
Coal  (California  Packing).  T\'  Commi  i 
lor:  Good)  ear  Tire  Co.  (Yoimg  &  Rub; 
Evershaip  Pen  Co.  (Joseph  Pedott  .Vdw). 


DAVIDSON   FIIMS 
1757    I'nion    St.,    S.ui    1  rancisco,   C;ilif. 
Phone:  (415)  TU  .5-68.53 
Date  ol  Organization:  19.5.5 

John  M.  Davidson.  ()icn<-r 

.Arthur  M.  K;i\e.  Production  Director 

Peter   [.   Smith.   Producer 

Rich;ud   F.   G;ide   Dir.   Pub.   Rel./.\dvt. 

W;irren  Zinnner.  .\rt  Director 

Carole  O'Brien.  (.Office  Manager 

G;u\  Schreck.  Production  Assistant 

(George  E.  .Moon.  Production  A.ssi.stanI 

.SehvicI'S;  16nnn  and  35mm  motion  pic  hit' 
ductiou;  research  and  writing;  shooting,  i 
ing.  ;ut  ;md  ;unination.  I-'a(  ilities:  Sound 
mixing,  dubbing,  interlock,  editing,  prop 
bivw  processing  and  printing,  still  l.ib.  '■i 
conshuelion,  ;mini;ition,  ;ut  dept. 

RECENT       PRODUCTIONS      AND      SPON 
MorioN  I'll  11  Ills.  .VC/.\/  Si  r/(  .s  (Nationiil' 
cil   of  Teachers  of    Mathematics);    Childn 
My     Teachers     (Minnemath);     Calculus 
(  M.ilhem.ilic.il  .\ssoci;ition  of  .•\merica);  Ci' 
( St:niil.iril    Oil  t ;     Inverses     (Film    .Vssoeiiiti 


I 


iH 
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BUSINESS  SCREEN  -i^ 


LARRY   DAWSON    PRODUCTIONS 
fl  H»«ar<l   St..   San   Fruiicisco,   Calif.   9410.5 
time:  (415)  986-5961 

■  of  Reorganization:  196.5 

lureiuf  Dawson.  President 
It-rn  Hriikley,  Cotistillatit 
Si^KEs:    PnKluition    and   prodnction    assistance 
.fumenlan ,  eilncational  .iiul  iniliistrial  films. 
inEs:  None  listed. 

IE.ENT      PRODUCTIONS      AND      SPONSORS 

\(,i()N    I'll  11  111;:    Clleii    Ctinyon    (Siena    (lliil)). 
(Company  reorganized  in    1965) 


FILMS   FOR   INDUSTRY,    INC. 
II  OBricn  Dri\e.  McnIo  Park.  Calif. 
.lie:  (41.5)32.5-4453 
.of  Incorporation:  19.59 

IB.  Rich.  PrcxUleiil 
ph  Cliaiidler,  Dir.  of  Photography 
I".  Skillicorn,  Associate  Producer 
lucl  I'niiiiza.  Associate  Producer 
V  Crew  Chief  Editor 
[,.  Rich.  Secretary 
\\.  Crane,  Customer  Relations 

■  Ks:  Complete  or  partial  ser\ices  for  audio- 
presentations:    plannini;.    writing,    protlnc- 
iistrihntion  for  all  t\pes  of  motion  pictures 
ilmstrips    incliidiim    industrial,    educational, 
icntar>.  traininj;.  public  relations,  sales  pro- 
1.     T\'     comnuTcials.     Facilities:      .Sound 
.mimation,    16mm    and    35niin    production 
iient.    sound    recording    and    re-recording. 
nJiig.  interlock   and   i>ri)jection   rooms. 

i^:ent    productions    and    sponsors 

NlnoN     PicTiHEs:     Precision     Magnetic     Tape 

■    lore.x):   Co/i-lT;   S-W    (Stanford    Research 

lie);    Freeze    Dry:    Veneer    Patch     (FMC 

i.ition);      Football     Ilifihlifihts      (Oakland 

^>:    Calculating    Typewriter    (IBM    Corpo- 

Space    Control     ( Philco    Coqioration ) : 

Simulator  (Carco):  /rt  Cargo   (Japan  Air 

.  Simulated  Launch    (Westinghou.se) ;  Ac- 

iiminunications  Contact).   .Audio  E.miibit: 

llite    (S\S.\).    Meetint.    Pbesent.-\tion  : 

lord  Motor  Companv' ) . 


FRASER    PRODUCTIONS 
18  Hntaliiig  Place.  Jackson  S(|uare 
San  Francisco.  California  941 1 1 
•'hone:  (415)  982-9988 
|)ate  of  Organi/ation:  1956 

Irhoiiuis   II.    Fraser.   President  &  Creative  Dir. 
"rank  \'.   Robinson.   Executive  Producer 
vlar\  Ilaii.sen.  Office  Manager 
iviCEs:  Complete  production  of  sales,  tra'uing. 
fjicational,     public     relations     motion     pictures 
iinni    and    16mm)    and    filmstrips;    T\'    spots 
I  programs.   Studio   and   location   photography 
1  recording.  C^irtfxm  and  industrial  animation; 
isic  sc-oring.  Consultation  services  and  produc- 
lii  a.ssistance.   writing,   staging  and   supervision 
client  conferences,   sales  meetings,   etc.   Out- 
town   prcnlncer  ser\'ices.    Protluction   of   indus- 
!il  .shows.   F.vf  ILITIES:    Conference  and   screeii- 
;  theatre;  shooting  stage,  recording  studio;  edit- 
I;  and  interlock  facilities;  music  librar>,  art  de- 
rtment. 
CENT      productions      AND      SPONSORS 
'l)TIO\      I'll  Tims;      Vdldiniltii       lIliM);      AJl  1/     lo 

iiosomho  (N'olta  .Mumiinim  Co.,  Ltd.);  C;<7 
I'lir.v  Today  (S.  F.  .Milline  Club);  The  Unique- 
hs  of  Things  (  Kaiser  Cement  &  Cypsiim  Cor- 
Jiration):  Biological  Assays  as  a  Measure  of  the 
\tivity  of  Various  Corticosteroids  (Syntex). 
iLMSTniP:  fiir//i  ()/  a  Better  Way  (John  Hancock 
jfe  Ins.  Co.);  {^;ic  Chance;  An  Ounce  of  Pre- 
'itiim  (Bank  of  America). 


Sth  PRODUCTION   REVIEW 


ROY   GRANDEY    PRODUCTIONS 
I  SSI     Rollins    lUI.,    Hnildiiig    C, 

Btirlingame,   C^alifornia 
Phones:  OX  2-0.500;  YU  1-6410 
Date  of  Organization:  1949 

Roy  Crandey,  Oicner 

Rockwell  lli'ielord,  Mgr.,  Industrial  Division 

Cene  K.  W'.ilker,  Consultant 

Rich  Br;ice.  Special  Effects 

William  Beck,  Research 

Service,s:  Film  production  for  all  visual  require- 
ments. Emphasis  on  staff-written  planning,  story 
treatments  anil  screen-plays.  F.\r.ii.iTii;s:  New 
studios  adjacent  to  San  Francisco  International 
Airport;  3.()(K)  sq.  ft.  staging  area  plus  separate 
studios  for  music  and  narration.  Fully  equipped 
for  research  writing,  cinematographv .  Light- 
weight ([uality  equipment  for  location  produc- 
tion. 

recent  productions  and  SPONSORS 
.Moruis  I'RTiiiEs:  ()i7  for  Latin  Anu  rica  (St.iiid- 
ard  Oil  (^o.  of  Calif.);  Coffee  Can  Revue  (Folgcr 
Div.,  Procter  and  Ciamble);  A  View  of  Marineello 
(Frouge  Coqi.);  Christnuis  with  jack  Benny 
(Salvation  Army  Winter  Fund).  TV  Co.mmeh- 
CL\'s  for:  Star  Series;  Men's  Social  Service  Cen- 
ters; Northern  Calif.  Chapter  of  The  Nat"l.  Foun- 
dation March  of  Dimes. 


PACIFIC  COAST  STATES 


* 


IMAGINATION,    INCORPORATED 
.531    Pacific    \\c..    San    I'rancisco.    C;ililiirni;i 
Phone:  (415)  986-6075 
Date  of  Organization:    1950;   Inc.    1960 

John   Magimson,    President 

Robert   Ho\()rk;i.   Executive  Vice  President 

Donald  .\ll)ieclit.  Vice  President 
Sehvkes:  Production  of  theatrical,  television,  in- 
dustrial, training  and  educational  motion  pictures. 
.•\nimation  and  live  action,  creative  television  and 
radio  commercials,  film  strips,  scripting,  original 
musical  production.  F.acii.ities:  C^omplete  ani- 
mation and  graphic  art  equipment;  16mm  and 
.3.5mm  motion  picture  and  editing;  interlock  pro- 
jection:  recording  and  nn'xing  studio. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pic  ti  hi:s:  Lake  of  Tomorrow  (  Depart- 
ment of  Interior);  Profit  Partner  (R;ilston);  Road- 
show; Radiovision;  Coiuirc;  660-B  (.Ampex  Corji- 
oration  ) ;  Crapes  Jubilee  ( Tri-\'alle\  ) .  T\'  Coni- 
MEHCi,\Ls  for:  Standard  Oil  C:oinp;in\  of  Califor- 
nia (B.B.D.  &  O):  M.ittson  Niivigation  (Camp- 
Ixll-Ewald);  KCO-T\'  (KCO);  PSA  (Cross. 
Roberts  and  Rockc>  ) ;  Foremost;  Pacific  Plan 
(Hoefer,  Dietrich  &  Brown);  Mixlern  Baking 
(Long  .Advertising);  Kilpatricks  Bie;id  ((^appel. 
Pera  &  Reid);  Flexy   (Coakley  Advertising). 

LEE  MENDELSON  FIIM  PRODUCTIONS,  INC. 

1310   Howard  .Avenue,   Burlingame,  California 
Phone:   (425)   DI  3-.5337 
D;ite  of   Organization:    1964 

Lee  Mendelson.  President.  Director  of  Produc- 
tion 
Sheldon   F;i\ ,  Jr..  Vice-President.  Producer 
Walter  Del";iri;i.  Vice  President.  Producer 
Susan  Drxer.  Director  of  Research 

Sebvices:  Network  television  specials,  films  for 
business,  government  and  industry.  Facilities: 
Production  studio  and  crew. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MniiiiN  I'll  11  Ills:  Hay  of  Cold  (  Firein.in  s  I'liiul 
.American);  77i<'  Tartan  Story  ( 3-M  Minnesota 
Mining  and  M.inufacturing) ;  The  Oxytrol  Story, 
(Occidental  Petroleum  Corn);  Smell  of  Success 
(Leslie  Salt  -  Spice  Islaiuls);  Pn)/i7  Scoreboard 
(Standard  Oil  Comp.iny).  T\'  PmK;nAMs:  A 
Charlie  Brown  Christmas;  Charlie  Brown's  All 
Stars  (Coca-Cola);  A  Man  \amed  Mays  (Shell); 
Magic  of  Broadca-tting  ^  Savings  &  Loan  .A.ssoc.). 


MOTION  PICTURE  SERVICE  COMPANY 
125  Hyde  St.,  San  Francisco.  C:alif.  94102 
Phone:  (415)673-9162 

Date  of   Incoi'iior.itioii:    193.5 

Cerald   L.   K;irski,   President.  Cen.   Manager 

Harohl  A.  Zell,  \'rr. -Prrv.  in  Chge.  of  Prod. 

Boris  I.  Skopin.   7'i//c  &   Trailer  Dept. 

Cer;ild   B.   P;ittersoii,   Mgr.  iMboratory  Dept. 

Don  de  Mistr;il,  Dir..  Creation  &  Production 

(iene  Vip,  .\rt  Director 
Sehvkes:  Industrial,  commercial  and  public  re- 
lations films;  special  announcement  and  ;idver- 
tising  trailers  for  the;iters,  business.  T\'  films, 
spot  commercials.  Fa(  iLnii->:  Manrer  &  Cine 
Special  16mm  cameras;  3  studio  3.5inni  cameras; 
2  title  .35inm  c;imeras;  16min  &  .3.5min  hib(>rator> 
(developing,  printing,  reduction  and  enlarging): 
:irt  dept.;  m.ignetic  &  optical  recording;  dubbing 
<'<Hiipment;  sound  stage;  editing  e<|uipment; 
script-to-relea.se  print  service;  screening  room 
equipped  for  CinemaScope,  .3.5mm  .inil  I6mm 
projection. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pi<  tikes:  Mobili  Displays  (Standard 
Oil  Co.  of  (California);  ()iiit-7'(i;)  (Lucky  Lager 
Beer).  Slidekilm:  iMwrence  Field  Witrehousing 
(Lawrence  W'iirehouse).  T\'  Commeiuiaus  for; 
Avrshire  Daii^  (MPS  Co.);  Pacific  C;as  &  Electric 
Co.;  P;icific  telephone  Co.  (  BBD  &  O);  Monks 
Bread  (Beaumont.  Hohman  &  Durstine);  Kil- 
patrick  Bread  (Cappel,  Pera  &  Reid  )Clidden 
Piish-Button  Piiints  (  Mac/Duco  of  Calif.);  Ever- 
shaip    (Joseph   Pedott   Advl.). 

ALFRED   T.    PALMER   PRODUCTIONS 
161  Tehama  Street,  San  Francisco,  Calif.  94103 
Phone:  (415)  421-4403 
Date  of  Organiz.ition:    19.31 

.Alfred  T.   Palmer,  President 
.Alcxa  II.  Palmer,  Vice-President,  Triasunr 
Doiuild  .A.  Palmer,  .A.s.v()cia/('  Producer 
Thomas  .A.  Dailey,  Cameraman-.\ssoeiate 
Mrs.  .Arthur  Cost,  Educational  Consultant 
Sehvkes:    Industrial,   educ;itional    ami    dociimen- 
tarv   films.   Specialize   in   pnxluction  of  maritime 
;ind    o\er.se.is    subjects    relateil    to    the    promotion 
of  human  understanding  through  tr.ide  anil  travel. 
Production    coiisult;ition.    .Also   specialize   in    med- 
ical ;ind  surgiciil  cinenuitography  ;inil  proiluction. 
Facilities:   PiiKlnctioii  and  sound  studios,  drive- 
on  sound  stage,  ,3.5mm  &    1 6mm.   interlocked   re- 
cording fiicilities,  l)*sw  &  color  printing  ;ind  pro- 
cessing,   iirt    department:    still    photographs    and 
16mm  color  film  librarv-  on  world  subjects.  Cam- 
era associates  abro.id. 

RECENT  PRODUCTIONS  AND  SPONSORS 
M<)ilo\  I'll  Tiiu.s:  Bridging  the  Si  ti\  i  Prupellor 
Club  of  U.S.  I;  Canals  of  Bangkok;  Riilns  of 
India;  Elephants  of  Burma:  Showtime  in  Bali— 
television  series. 

DON    PALMER   STUDIOS 
161    Tehama    Street,   Siiii   1  r;mcisco,  (  :iliforiiia 
Phone:   (41.51    KXbro.ik   2-4449 
Date  of  Organization;    1960 
Sehvkes:      Medical,      industrial,      enlerliiinment 
films.  Specializing  in  cinematogr;ipli\    and  sound 
recording.    Fa(TLITIE-s:    Sound    stage;    tape,    di.sc, 
,ind    film     rectirding;    eiliting;    film    duplication; 
16mm  ;inil  .35  mm   projeition 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  ti  he.s:  Too  Tough  to  Care  (Marin 
Medical  .Association);  So  Easy  .An.su rr.v  (Oakland 
ScIkmiI  District);  Candidate  for  Stroke  (.American 
Heart  Association);  Ortho  -  1966  (Standard  Oil 
Company).  TN'  Phocbams:  Science  in  Action  — 
episodes 
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VISTA   PRODUCTIONS,    INC. 
(>75  Howard  St..  San  Francisco,  Calif.  94105 
Plume:  (41.5)  YUkon  2-4180 

l).it<-  ol    Irnorporation;    1959 

I'lorciKc  II.   I'owlcr,  President 

Hicliaid    \I.   I"()\\  Irr,  Vice-President 

Joe   W.   Winters.   Manaf><r.   Sound  Slidefihn  & 
.S(i7/  Plidtdfirdphij 

\{f\  Met/,  Miinafler.  Ciiieniiitofirdpliii  D(  pi. 

Iloli  Scott.  Siipenisinfi  Editor 

((•lie  HolxTts,  Office  Manujier 

|i)liii  ll.it(lnro\e.  Traffic  Manofier 

Ooree  Weber,  Comptroller 
Si.ii\  i(  i;s:  C'oininiiriicalioiis  for  business,  iii(lnstr\ . 
e<iiit  alirm  and  T\'  tliroiiuli  Uiiniii  and  .35iiiiii  color 
and  l)&w  Miotioii  pictures.  T\'  spots,  sound  slide- 
films  ami  slide  duplication.  Production  services 
for  out-of-to«n  producers.  1'a(  ii.nii;s:  Production 
ami  sound  studios,  recordinn,  projection  and  inter- 
lock. lal)orator>  facilities  avail.ible  and  portable 
sviK-pulse  .N'aura  recording. 

RECENT  PRODUCTIONS  AND  SPONSORS 
\|i>Mi)N  I'll  ri  Iti.s:  linn  l\  Short  l  I  nilcd  H,i\ 
.•\rea  (.rns.id<');  World  of  Ideas  in  Poliipropt/li  ne; 
Midti-I'nrposi  I'lunt  l-'ood:  Pellets  of  Plentt/ 
(f.'lievron  Clieiuical  l)iv.  ol  .Standaid  Oil);  Ads 
on  Heiieu  (l)'.\rc\);  Cotnliined  pederal  Cani- 
paiiius  (Oakl.uid  (iiiled  Hay  Area  Crusade); 
Carcir  (.'.iddana  C,  liter  (.San  Mateo  Comity 
Schools);  Student  Visa  (Rotary  International 
l-'oundalion;  Connressnn'n  in  the  Classroom 
(Coldeii  C;ate  Speecli  .Association);  Hating,  a 
Winiderfnl  Time  (Hank  ol  .America);  Carburetor 
Clinic  (Clarler  Carbnreloi  i  ;  Wide.  Wide  World 
of  Seed  ( lewisli  Welfare  I  (deration  I .  'IN'  C:()m- 
MKlKlALs  f<ir;  I'ord  Dealers  (  |.  Walter  Tlionip- 
soii);  Kaiser  Jeep  (f:ompton  Vdvertisiim) ;  H;ink 
of  .America  (13'Arcy);  IJank  of  Nevada;  Port  ol 
f:all  (l.ennen  &  Xewell);  Pacific  Tdeplione 
(H.H.I).  &  O);  Foremost.  Inited  1  .\  Area  Cru- 
sade (Dancer.  Fit/Gerald  &  Sample  \Ioi)ile  Oil 
(Steadman,  f:ooper  tt  Husse);  Polilital  Spots 
(Congressman  Mailliard). 


PACIFIC  COAST  STATES    i 

S    p.   I.   TELEVISION    CENTER 

155  Fell  Street,  San  Francisco,  Calif. 

Phone:  (415)  IlKmlock  1.5490 

Date   of   Ornani/ation;    1951 

Branch  Office:  (^aniut  Prodiictions,  Inc.,   1017 
-North    L;is   C^ienega,    Los   .Angeles,   Calif. 

E.  E.  Clrcgg  Snazelle.  President  &  Exec. 
Producer 

Hiihartl  Ortner,  Vice-President  &  Treasurer 

David  {!.  (iroot,  V.P..  Creative  Director 

Donald  Arlett.  Vice  President 

Ilelga  .A.   Wil.son.  Production  Manager 

Jan  d'.Al<|uen.  Slafie  Manager 
Seiivk:e,s:  16  and  3.5miu  motion  pictvires;  slide- 
films,  industrial,  sales  and  training  films.  i\  com- 
mercials and  programs.  F.-\f:iLlTii:s:  Patented 
M\'l"  Mobile  N'ideo  k'ilm  System,  .3  camera  t;ipe 
film  for  studio  and  remote  t\  proiluction.  sound 
stage.  7.5'  .\  .3.5'.  etliting  rooms,  .sound  rec-ording. 
''4"  optical  &  magnetic.  Dubbing,  mixing  &  in- 
terloik  services.  16  and  3.5  mm  facilities.  H\C 
Mitchell.  Arriflex,  Super  1200  Auricons,  anima- 
tion, art  6i  titling  services,  set  department,  stu- 
dio and  remote  I'ghling  f.icihties. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictihes:  Ray  Smith  Real  Estate  Films 
( Ra>  Smith  Institute  of  Professional  Real  Estate 
Selling);  Marketing  Film  (Standard  Oil  of  C:ali- 
foriiia);  Merchandising  Film  (Schlit/  Hrewing 
Company);  Science  in  Action  Intros.  (C^alifornia 
.Academv  of  Sciences).  T\'  Series;  Arlene  Dalil 
Series  (Clairol).  T\'  Proch.am;  /.\/P.AC7'  (South- 
ern C:alifornia  Conf.  of  7th  Day  Ad\entists). 
T\'  CoMMEiic:i,^Ls  for:   .AC  Transit;   Laurentide. 


San    Diego   Area 

ARJAN   MOTION    PICTURES    PRODUCTIONS, 
INC. 

1065  Fourteenth  Street,  San  Diego,  Calif. 

Phones:   (714)  232-55.59;  232-1031 

Diite  of   Organization:    J962 

Date  of  Incorporation:   1963 

D.   Dii\id  Hash,  Presidint,  Dinetnr  of 
Photograplnj 

William  E.  Hrown,  Vice-Pres..  Prod.  Mgr. 

Jess  .\lininger.  Lahoratonj  Manager 

Richard  Duncan.  Color  C(msultanl 
Seiivices;  Production  ol  8nuu  and  Kiniiu  motion 
pictures  and  .3.5Mnn  slidelilms  ;ui(l  sound  lilnistrips 
for  industr\,  public  relations.  (>ducation  and  busi- 
ness sales  meetings.  k".\(:ii,rnEs;  Laboratorx-  facili- 
ties including  b&w  and  color  printing,  editing 
iind  projection  rooms.  (Camera  c(|uipMient  for 
16nun  tilming.  silent  ;m(l  soimd;  ojitiial  .ind  mag- 
netic  sound. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTio.v  Pictures:  Shadotc  of  Donht  (Pacific 
Telephone);  Sea  World  (Sea  World);  Children's 
Hospital  (Women's  Au.\iliar\  of  Childrens  Ilos- 
pitid);  Coaching  Films  (San  Diego  (Chargers 
Football  Te;un);  Rotor  Blade  (Whittaker  Corp.); 
T\'  Co.MMEiui.M.s  for;  San  Diego  Gm  &  Electric 
(  Banies  Chiunp  .Advertising);  Home  Federal  Sav- 
ing (Lane  Huff  AcK  ertising) . 

COPLEY   PRODUCTIONS 

7776  Ivanhoe  Ave.,  Lajolla,  Calif.  92037 
Phone:    454-0411 

Date  ol   Orgaiii/ation:    19.5(i 
Branch    Film    Libraries:    434 
Aurora,    111.    (i().506.    Phone: 
Mrs.  Helen  Ibinsen.  313  So.  (ith  St..  Spring- 
field. 111.  (>27()1,  Phone:  217  .544-5711.  John 
L.  Satterlee;  2411  W.  8th  St.,  Los  Angeles, 
Calif.  90057,  Phone:  213  387-3296,  Charles 
C:.    Hushaw;    Suite   421    Land    Title    Hldg., 
235    HroiuKvav.    San    Diego.    Calif.    92101, 
Phone:     714    234-7111,    Thoni:is    Pike;     c  o 
1139    Waieli    St.,    Honolulu,    Hawaii    96819. 
Phone:  31-778.  Jack  Ileintz. 
C  IIo\\;ud   Matsou.  Jr..   Producer-Manager 
Frank  L.  Wiliev .  F.ditor'al  Supervisor 
Raymond  T.  .Sperry,  Writer 
Seiuicks:   Ifinun  motion  pictures  and  .3.5mm  slide- 
films  on  ne\vsp:iper  oper;itions.  in  iiddition  to  pro- 
motional lilms.  I'.xc  ii.ii'iEs:  C'oniplete  studio  capa- 
bilities   at     l„i|olla    head(|narters    nl      Ihe    Copley 
Press,   Ini-. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  iinis:  .An  Invitation  to  liclt(  r  X(  us- 
pa])ers:  Scientific  Safari  (('ople\  Newspapers). 
TV  ("oMMEKC  I Al.  lor:    I'^Tcedoins   iMiundation. 


Downer    Place, 
312  892-0465; 


ROGER   TILTON    FILMS,    INC. 

241    WesI   C   St..   San   Diego,  C::difornia 

Phone:    (714)    233-6513 

Diite  ol    hicorpoiiition:    19.51 

Roger    Tilton,  President 

Robert   King,  \'iee-Presidenl 

Robert  .Sherr\ .  Production  Miniagi  r 

Patriciii  Tilton.  Secretanj 
.Seiu  ices;  Motion  pitture  :iiiil  liliiistrip  produc- 
tion. T\'  Conunerii;ds;  government  ;md  indus- 
trial films;  li\c  :iction  and  ;inimation.  I''a(  ii.iriEs: 
60'  X  60'  sound  stage,  oflices,  editing  rooms,  pro- 
jection (  Hjmm  and  .3.5nim).  i-omplete  camera 
;md  lighting  e(|uipmenl.  sl:inding  sets,  fidl  sweep 
eye.  truck,  station  wagons. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Mdiion  I'll  M  10  s;  Diiu  nlou  n.  I'lism  il'did 
Motor  Co./JWT-N.Y. ) ;  (.'.apislriino  (Eastman 
Kod:ik/JWT-N.V.):  Yardstick  for  a  Xew  .Age 
(Cubic  Coqi.);  Zoorama  (CHS  KFMH-T\').  T\' 
( 'oMMEiu  lAi.s  lor:  Sectmd  Time  ( Easlnum 
Kodak/|WT-N'.V.) ;  Sound  of  (^hialiti/;  Construe- 
/ion,  liire  (Ford  Motor  Co./j WT-N.V. ) ;  Dial 
231-6161  (Yellow  C:il>  Co./te;iwell ) ;  MLxcrs 
(While  Rock)  Reacli-McClintoii  iigeiuv. 


Santa    Barbara    Area 

FILMFAIR   COMMUNICATIONS 
2020   Alameda    l':i(lre   Serra,   Santa  Barl 

Calif. 
Phone:    (  S05 )    9fi.3-.3761 
Date  of  Organization:  1964 

Cus  Jekel,  President 

Rich.ird  van  Henthem.  Creative  Director 

Philip  H.  .Arenson.  Executive  Producer 

Seiuk  Es:   Motion  pictures  (  Li\e  and  aiiii 

sound  slidefilms,  programmed  instruction  (t^ei 

printed  materials,  ch;irts  and  graphics.  Fa(  uruj. 

70'  .\  35'  sound  stage  with  8'  wide  drive-  oi. 

trance.    16inm   and  35inm   production  eqiii|i('ii( 

Creative  department   —   scriptinu.   art.   aiiiiUi.m 

titles.  Hlin  eiliting. 

RECENT      PRODUCTIONS       AND      SPON'^c 

Motion  Pic:tihe:  The  Empty  Lot  (U.  S 
of  Education).  Phochammeo  Instrvction 
&  Tiipe):  The  Kiss  (Packard  Hell  Elect 
Slidefilms:  The  Case  of  The  Missing  M 
The  Case  of  The  Anxious  Applicant:  The  < 
The  Careful  Apjilieant    ( Hank  ol   .Aineric.i 


* 


REX   FLEMING   PRODUCTIONS 
2449  Las  Canoas  Rd.,  Santa  Barbara,  ( 
Phone:   (805)  9t)6-30S7 
D:ite  ol  Oig.ini/ation:   19.39 

Diiane  Pierce,  Editing  Dvpt. 

H;irr\  Duncan,  Aninuition  Dcpl. 

Ir\     Turvev .    Technical    bi    Printint:.    Di  ; 

John  .Appei.  Finishing  ^•  Print  Dislrihnln 
Sehmces:    Film   production.   Full  aniinatii' 
script  to  screen.  Facilities:   Production  .11 
Illation  departments;  printing  department:  him 
stage    (38'  .\  70'  x    19'  high);   production  1  lir 
ment    (dollies,   mike   booms,    lighting,   etc 
recording   dep;irtment.    Trucks   tor   tr:insp' 
to  location  shooting. 

RECENT      PRODUCTIONS      AND      SPON^I 
Motion  Pictches:  My  Friend  ]oc  (  N;»t'l.  Miipl 
Sclerosis    Societv  ) ;    Twelve   Authorities   /J 
Fluoride    (I'pjolin);    Kon-Tiki    Holiday 
tours)    South   Pacific  Holiday    ( Qant.is  .Airii.^. 
/}(;/;;/  Fading  (Pet  Milk).  * 


4- 


Other   California   Cities 

Chapman  5  Productions  Inc. 
821  N.  Nan  Ness  Ave.,  Fresno.  C;alif. 
Phone:   26S-5643 

Jim  Poli:iii,   Managir 
(See  complete  li,sting  under  Los  .Angeles  arO 

Chapman    5    Productions    Inc.         | 
2011    .\rdeii   \\;iv,  Sacranunlo.   Calif. 
Phone;   927 -.3.537 
Hriice  Pankratz,  Manager 
(See  complete  listing  under  1  .os  .Angeles  an. 


* 


This  svinbol.  appearing  ov  • 
liKidiicei's  listing,  indicates  that  dispkiv  ad"' 
tising  conl;iiiiiiig  additional  and  useliil  x'Icri  ■■ 
d.il.i  iippears  on  other  pages  ol  this  16th  Vi"  ' 
Prodiiition    Review   issue. 


•  l"or  \ear-around  reference  to  speci;ili/inj;  1' 
ducers  of  business  film/t;ipe  media,  use  tl* 
<letailed  listings  in  the  I6tli  Annual  Produc* 
Review   with   their   complete    relerences. 
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BUSINESS  SCREEN  •  1- 


4«0N  MANAGEMENT   CORPORATION 

AUTOTRAIN   DIVISION 
11^  Glendon  Ave.,  Los  Angeles,  Calif. 
Ph,es:  (213)  BR  2-6S85;  GR  6-1949 
lU  of  OrRaiiization:  19W» 
ydiid    A.    Altshulcr.    President    &    Director, 

.ilotriiiii 

DrUeiijainin   Hills.  Director  -  Sales  7  rwmiiig 

H.I  111  M    Drevfus.  Associate  —  Audio  Visual 

pinmunicaliou 

~     Sales    aiul    maiiai;t'iiient    trainiiiR    pro- 

,    rcairilod    tapf    i.irtridi't's    suitaliic    tor 

lit"   pla\baik.    Soiiiu!    slidffilni    proj^iams 

.iiul  iiiaiuiHemcnt   tiaininji.  Sales  presen- 

iid   eiiiploveo   and   eiistomer   motivation. 

is:  Creative  departnieiit.  .3.5mm  prodiie- 

piiieiit  uilli  .sound  recording  in  studio  or 

ICU      PRODUCTIONS       AND      SPONSORS 

I  h  uMs:  SdttoiKil  Dislrihiitioii  —  Value  Added 

:  liitronie  Dist.  .■Kssn.);  C'.enic  at  the  Gate; 

me     is     Execufiraf      (E.xccugraf     Corp.); 

,     S(//iM«     (NEDA);    Color    Is    Music 

\ering  Wholesalers  Assn.). 


ATIANTIS  PRODUCTIONS,   INC. 

<t9  Shi-flield    I'l..    liionsand   Oaks,   Calif. 
Pljie:   (213)   495-2790 

if  Ori»anization:  19.52 
liael  H.iiiopian.  President 
\li  Paul  ChiK  er.  Charge  of  Distrdnttion 
la  is:    Production    of    industrial,    eommercial, 
II, il   and   documentarv    films.    F.^cii.niKs: 

dnition  facilities  with  the  exception  of  a 

iit^shidio. 

EClNT      PRODUCTIONS       AND      SPONSORS 

knI'N  PicTiKEs:  where  Are  My  People?  (Mr. 

'  :  rkjian);  To  Educate  a  Child  (.Amienian 
lit  I'nion  of  America).  Slidefilms: 
School  (Southern  Calif.  .Assn.  for  \urser\ 
ill);     The     Elementary     School     library 

Mill  Lihrarx    .Assn.   of  So.   C:alif. );   The  Sixth 

raj  .S/i/f/|/  ()/  South  America   (A.ssn.  for  Child- 

ndiducation ) . 


CAMAU   PRODUCTION,   INC. 
she  500,  S73()  Sunset  Blvd..  Hollywood.  C;alif. 
Pine:   (2131   OL  7-4302 
I^e  of  Incorporation:  1965 
S|n  Atkinson.  President 
.\n  J.  Levi,  Vice-President 

\'i(lifilm    camera    s>steni    production: 

N  in  lisc  ;iction  from  concept  to  comple- 
'  ,  Ai  n.lTlKs;  None  listed. 

eJNT  PRODUCTIONS  AND  SPONSORS 
InoN  Pi<  Ti  itEs:  The  Third  h'ace  of  War  (  U.S. 
«-|  of  St.ite  -  .A.I.D.):  Products  in  Action  (Ag- 
•Vion,  Inc. ) ;  Flying  The  Rifiid  Rotor  ( Lock- 
•<i\ircraf  t ) . 
-1 

[CHAPMAN   5   PRODUCTIONS,   INC. 

•1)5  W.  Mannolia  Bl\d..  Burl.ank,  Calif.  91.505 
[one:    (213)    849-(iSS9 

(jiich  Offices:   C:,ililornia:    <S2I    \.   \'aii    Xess 
'\ve..   Fresno.   Phone:    268-5643.  Jim   Polian, 
iManaficr.    2011     Arden     \\"av,    Sacramento. 
'Phone:  927-3537.  Hnice  Pankratz.  Mananer. 
|I231  Market  St.,  San  Francisco.  Phone:  621- 
|6322.  Edmond  D.  Boles.  Manager. 
tank  E.  Ciuire.  President 
^linn  K.  f^edeker,  Vice-President 
jibert  C;.  Thom;us,  Secretary  Treasurer 
{lies  II.  I'lint.  Executive  Producer 
j.iyne  Mitchell,  Director  Cinematoixraphy 
|illiaiii    C;aniet.     Director    Still    Photography 
■kI  Herbert,  Director  Art  &  Animation 
■  "orge  W'ickhiim,  Sound  Engineer 
Ej  ICE.S:  (j)mplete  or  partial  services  for  Ifimm 
I  .35niiii  audio-visual  i^roductions:   idea  devel- 
';nt,     planning.     cre;iting,     writing,     photog- 


CHAPMAN  5  PRODUCTIONS: 

i.iplu,  eiliting.  sound  recording,  programming; 
(.listributi >(  .ill  l\pes  ol  motion  pictures  film- 
strips  and  slidelilms  including:  document;iry,  sales 
and  sales  promotion.  educ;itioiuil,  training,  public 
relations,  industrial.  T\'  commerci;ds  ;md  nesvs 
clips,  F.\(  iLirn:s:  Ecpiipped  (or  writing,  photog- 
raph), etiiting,  lighting.  '4",  16mm  and  .3.5min 
sound  recording  ;uid  dubbing,  music  scoring,  ani- 
mation, location  sound  recording,  IGnim  and  3.5- 
mm  screening  rooms  and  sound  stage;  fully 
staffed. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MorioN  PlcTl  Hi:s:  Aii</  Eii  rylhiug  Xici  ;  Erame- 
icork  Eor  Food  Service  (  Dair\  Council  ol  Calif.); 
Stay  Alert-Stay  Alive  (CM.  Ilighwa\  Patrol); 
The  Hidden  Saboteurs  (Seaton-Wilson  Nlfg.  Co.); 
Breed  for  Profit  (Willis  .Adv..  Inc.  Armour  & 
Co.);  V.C.IL  (United  C:on\alescent  Hospitals, 
Inc.).  Fii.MSTuiPs:  Sportslighting;  Lighting  the 
lace  of  Anurica  { Sli;ild.i  Council  of  Calif.);  Se- 
lection of  Retail  Beef  Cuts  (Calif.  Beef  Council); 
How  To  Recognize  a  Profitable  Dairy  Heifer; 
How  To  Recognize  a  Profitable  Dairy  Cow;  The 
Jc.s.sup  Breeders  Story  (Jessiip  Breeders).  Pno- 
DVCTION  Si-.KVKEs  for:  Pacific  Finance;  .American 
l)air\'  .Assoc,  of  C^alif.:  Dair\'  (Council  of  Calif.; 
Bishop  &  .Assocs.;  The  Show  Co.;  Agricultural 
.Assocs,;  C'ommittee  to  Re-elect  H,  J,  Thelin; 
RAMCO. 

R.    B.   CHENOWETH   FILMS 

S021  East  Second  St..  Downc),  Calif.  90240 

Phone:    (2L3)    TO    1-9909 

l);ite  of  Orgiinization:  1955 

Robert  B.  Chenoweth,  Owner 
SEn\K:Es:  .Motion  pictures  and  slidefilms  for  pub- 
lic relations,  sales  reports,  training  and  educa- 
tion. TV  commercials.  F.xcilities:  Production  fa- 
cilities except  for  sound  stages  and  dubbing  facili- 
ties which  ;ue  rented. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MorioN  I'khius;  Packaged  r<ncir  S)'.V(.'K()- 
C.EAR  (l.S.  .Motors,  Div,  Emerson  Electric); 
Recipe  Eor  Safety  (X'entilation  and  C^leaning  En- 
gineers, Inc.);  Adventure  in  lah'ti  (Ted  Cook 
Tours). 


DATA   FILMS 
2626   Temple   St..    Los    Angeles,   Calif.    90026 
Phcme:  Dl'nkirk  .5-.391I  A/C  213 
Date  of  Org,uiization:   UJfjO 

Charles  (Cap)  Palmer.  In  Charge 

n;i\  id  Bow  en.  Quality  Control 

led  (  W.   1 ". )  I'.ihwer.  C.<  IK  ral  Manager 

Audrey  Kac/enski.  Office  Manager 
Services:  Sales  comparu  for  release-prints  of 
Parthenon  Pictures.  Production  conip;uiy  Sinm 
"Data  I'ilms"  for  instruction,  skill,  tr;iining,  iUid 
sale  .lids.  1'"  \{  ii.niEs:  Oiierates  ;is  an  ;iffil:;ite  of 
Parthenon  Pictures,  Hollywood. 
(See  listing  of  Parthenon  Pictures  —  Hollywood) 

DONALD   A.    DAVIS    PRODUCTIONS   INC. 

70.5   N.  Cole   Ave..   Ilolbwood.  C;ilif.   !)(I(13S 

Phones:    IK)  9-9S0S:   IK)  9-S0.37 

Date  of  Incorporation:   19.59 

Don;ild   .A.   Davis.   President  Producer  Po^l 
Production  Supervisor 

Sam  Singer,  .\ninuition  Production  Direction 

D;ile  &  Charles  Knight.  Sound  Department 

Gene  Kauer;  Doug  L;icke> .  .Mri.vic 
Sebvices:  Producers  of  training,  educational  and 
sales  films,  Post-prodncfion  supervision  —  film 
editing,  music,  sound  effects,  dubbing  and  nega- 
tive cutting.  S  16  .35mni  lilms.  F.\(:ilitii-:.s;  Edi- 
torial equipment,  music  (original  or  recorded), 
sound  effects  libr,ir\,  sound  recording  and  trans- 
ferring ecpiipmeut.  e<iuipment  and  facilities  ioi 
live  action  or  animation. 


LOS  ANGELES  AREA 


DONALD  DAVIS  PRODUCTIONS: 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MorioN  Pi(Mlu_s:  Skilled  Inst  alhrs  (  Congoleiiin- 
Nairn):  Your  Union,  Voi/r  \'(»i</-  &  Vote  (Carpet. 
Linoleum  &  Soft  Tile  Crafts  Local  3E1247); 
Stretched  Wood  ( Higgins  Stretched  Wood); 
S'nksmHh   (Sinksmith  C^oq). ). 

DIMENSION   FILMS 

733  N.  La  Brea  Ave.,  I.os  Angeles,  Calif.  90038 

Phone:    (213)    WE   7.3.506 

Date  of  ()rg;iniz.ition:  1962 

Clary  (ioldsmith.  President 

Edward  Schum.m.  Vice-Pnsident 
Sekvicks:    Writing   and    production   of  dcK-umen- 
tar\    and    educ;itional    films.    Facilities:    Offices 
iiiid  editing  rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MorioN  Picii  iii:s:  My  Frit  ud.  llu  Eniuiy.  Born  a 
Man  (U.S.I. .A.);  Ranshower;  True  Story  of  an 
Election;  Money  In  the  Bank-And  Out  (Dimen- 
sion F'lms). 


Cal   Dunn   Studies,   Inc. 
1040  N.  Las  Palmas,  Hollywood,  Cal.  90038 
Phone:  (213)  llOllywood  9-9011 
.Alan  S.  Lee,  Manager 
(See  complete  listing  under  Chicago  area) 

EMC   CORPORATION 

7000   Santa    Monica    Blvd..    llollywiiod,    C;alif. 
90038 

Phone:    (213)   463-3282 

D;ite  of  Org.ini/.ation:  1951 

David  E.  Feinberg,  President 

Rolxrt  Ihskell,  Vice-President 

Leouiird  Cray,  Art  Director 

Dorse  Lanpher,  .Arii"ic//i()n  Director 

Allan  Ilaldersoii,  S(j/<  v  ,\/rm((gcr 

Thomas  Conrad,  Writer-Director 
Sehvices:  Motion  picture  .ind  slidefilm  ])rodnc- 
tion.  script  writing,  photography,  editing,  anima- 
tion and  iirt  proihictiou.  motion  picture  scoring, 
sound  recording,  facilities  lor  music  ,mcl  narr;ition. 
l-".\<  ii.rriEs:  35mui  and  Ifimm  .Arriflex  cameras. 
Moxiohis.  etc..  writing,  editing  and  production 
rooms,  sound  recording  stagi's.  aniuuition  produc- 
tion e<)uipmeiil  lligli  speed  t.ipe  diiplic.itini; 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  r()fn«rr(»if'.v  Programmers 
(Rand  Corp.  I ;  The  Man  In  The  Blue  Suit 
( U.S.A. F.);  Th<  IVgiil  Rotor  Concept  (L(Kklie«>d- 
Calif.  Co.);  The  Sons  of  Zeus  (TRW  Systems); 
SWCS  (Bunker-Ramo  C^orp. ) ;  Deep  Submerg- 
ence (U.S.  N;iv\  );  /()/;  .A  .\ig/i/  .\dventure  (So. 
Biiptist  C^onvention).  Slidekii.ms:  77ii.v  is  Ameri- 
ca's Story  (Houghton-Mifflin  Co.);  Deep  Space 
Xcluork  (Jet  Propulsion  Liilxiratory). 

EUE   SCREEN   GEMS 
Holhwood  \\a>   .*«  Oak  M..  Burli;ink.  Calif. 
Phone:    (213)   HO  2-3111 
(.See  complete  listing  under  New  York  City.) 


* 


JERRY    FAIRBANKS   PRODUCTIONS 
OF  CALIFORNIA,   INC. 
1330  North  Nine  St..  llolUwood.  C:alif.  9002S 
Phone:  (213)  462-1101 
Date  of  Organization:  1929 
Branches:  Detroit.  Mich.  48226:  1260  Librarv. 
Phone;    962-S998.    Malcom    A.    Doolev.    R(- 
prcscntative;  Washington,  D.C.:  1245  -  4th 
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LOS  ANGELES  AREA: 

JERRY   FAIRBANKS   PRODUCTIONS: 

St..  S.W.  Phone:  554-4823.  Col.  Ricliaid  F. 
Feiicler  (ret.).  Representative. 
Jerrv  Fairbanks.  President 
Leo  S.  Ro.sencrans.  Creative  Director 
Skiivkis;    Industrial,    theatrical    and    JX   motion 
pictures.   Fai  ii.ities:   Full  studio  facilities;  sound 
stage;    1B-.35   camera   units    inclndinj;    Midti-C^inii 
process;    16mm,   35mm   and   magnetic   sound   re- 
cording and  re-recording:   editing;   opticals;   hlue 
.screen,    film    and    mus'c    lihraries;    technical    ;ut. 
cri'.iliM-  .111(1  MMisic-  st.iffs. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pktchks:  Invisible  Diplomats;  If  an 
Elephant  Ansicers;  We  Learn  About  the  Tele- 
phone -  Freneh  Version  ( .Amer.  Tel.  &  Tel.  Co.); 
Ihm  Much  is  a  Miraele?  (Eli  LilK  &  Co.);  Coiin- 
ter-.\ltaek!  —  French.  C.eniian,  Portugese  &  Span- 
ish \ersions  (  Parke-Davis  &  Co.). 


FIIMFAIR 
1092(1   \enlnra    HKd..   btudio  City, 

California   91fi04 
Phone:    (213)   877-3191 
Date  of  Organization:  1960 

Augu.st  A.  Jekel,  President  &  Exeeiitive  Producer 

XVilliam  D.  Jekel.  Seeretari/ 

Kenneth  C:h;unnin.  Viee-Presidi  iil  ix 
Animation   Director 

Rol)  Sage.\■|•(■(•-Prr.slV/(7l^  Live  Action  Director 

Dick  van  Benthem,  Vice-President  &  Art  Direc- 
tor 

Ted   Coetz.   Vice-President   &   Sindio   Mana-icr 

Ka\  Himes.  Treasurer 

f  ieorge  .-Mch.  Sound 

Ian  Cornell.  Production  Coordinator 

Boh  Cips.  Live  Action  Director 

hiccincs  Din\,  Jerry  Brads.  Editors 

SiiivK  Ks:  Live  action  and  animated  films  for 
commercial  and  industrial  accotmts.  F.\r:ii,iTlES: 
C:ompl<-tc  studio.  Includes  art  rooms,  animation 
crane,  sound  editing  and  recording,  editing  rooms 
and  stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'    C:oMMi;iit  lAi.s    for:     Wonuin    of    the    Wo,/,/ 

'Pacific  .\.W.  Bell  Tel.McCann-Erickson): 
Rocker  Woman    (Yellow  Pages);   Total  —  Series 

(C;ener;il  Tel./Tatham-Laird.  Knueder);  Sauce 
ir-th  Cheese  (Hunts  Foods  Young  &  Ruhicam); 
Liaht  Sunper  (Van  C;imp  Seafood  Co. /Dancer. 
Fitzc'crald.  Sample);  Helh  ( Bosco 'Dancer.  Fitz- 
gerald Ht  S;imple  ) ;  Hands  (  Bora.x  'McCann-Erick- 
soii ) ;  Confidi  nt  Peoiile  (  Dial  Soap  'Foote.  Cone 
*r  Belding):  Red  Refresher  (Lihhv/J.  Walter 
'Ihonipson):  liniint/  Cricket  (Heinz  Souos  D(n  Ic. 
Dane.  Bernhach);  Ytnith  (Chrvsler  Young  & 
Ruhicanil;  Car  Wash  (C;oodye;ir  Tire  Young  & 
Bul)ic;iml:  Animals  ( Kleenex  Foote.  Cone  & 
Belding). 


FINE  ARTS   PRODUCTIONS,   INC. 

729  N.  .Seward  St.,  Jlolhwood.  Calif, 

I'h.Mie:    (213)   HO  ,5-0.'>49 

D.ilc  of  Organization:  19.58 

|ohn  David  Wilson,  President -Producer 

l,iiidsa>  McDonnell,  Production  Matiaaer. 

Director 
Tom  Baron,  Animation  Director 
Dean   Spille,   Desinn 

Si:iivKis:  Complete  ,reafive  and  production  of 
feature  and  short  fihns  for  TV.  theatre  and  busi- 
ness. I"a<  ii.niKs:  All  j  loduction  facilities  avail- 
iible.  Specialize  in  ;iMimali'iii. 

RECENT  PRODUCTIONS  AND  SPONSORS 
I  \'  CciMMi:it(  lAi.s  h)r:  Soair  C..S./\.  (A.  (;. 
Spalding);  Mafiic  Mirror  (Fields  Chevrolet! 
Portland  Branch  &  Bauer);  Von ,  r  nf  Pizza 
(Cino's  Pizza.  L.  A.);  Fabulous  l-iftu  Tuo 
(C.B.S.);  Irma  La  Done,'  (.Mirisch). 


FLAGG   FILMS,    INC. 

(i;)45  Fountain  Ave.,  Hollywood,  Calif.  9002S 

Phone:    (213)   HO-2-n902 

D;»te  of  Organi/.ition;    1946 

Don  Flagg.  President 

Anne  F'lagg.  Vice-President  &  Secretanj 

Steve  (;lick.  Treasurer 

Hamil  Petroff,  Producer-Director 
SiinvK:i;s:  Industrial  films;  sales  films;  medical 
tilms:  T\'  commercials.  35mm  color  and  b&w. 
Ifinnn  color.  Facilitm-.s:  Insert  stage;  production 
offices;  editing  facilities;  ])idjccti()n  ri)oiii 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihks:  7'/ic  Ihd  C:iants:  Pressure 
Control  (Masse\ -Ferguson);  Density  Altitude 
(F.AA);  Age  -  Minus  60  Days  (Carnation  Co.); 
Seven  Keys  to  Creativity   (Johnsons'  Wa.\). 

FM   PRODUCTIONS 

713    \.    Highland    A\e..    Los    Angeles,    Calif, 

90(),i,S 
Phone:    (213)   937-l(;22 
Date  of  Organization:   1952 
NMlliam   Morrison,   President,  Prod'n.   Mgr. 
.\ldar   Klein,   Editorial  Supervisor 
Thor  Putnam,  Asst.  Prod'n.  Mgr.,  Art  Director, 

Writer 

Skrvices:  Motion  pictures  for  business,  govern- 
ment, T\'  programs,  commercials.  Production 
services  for  Ifinnn  motion  pictures  inclvuling;  re- 
search, writing,  photogniplu-.  animation  and  edit- 
ing. Fach^itiks:  4,500  si].'  ft.  production  facili- 
ties including  six  cutting  rooms,  art  department, 
projection  room,  stock  film  li})rar\-. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pic  iihls:  Vacuum  Chambi  r:  Tin  Pride 
(North  American  Aviation);  series  of  46.  tr;iining 
and  documentar\-  (U.  S.  .\'av\).  T\'  Skhiks:  / 
Search  for  Adventure;  Kingdom  of  the  Sea;  Daii- 
fier  is  my  Business  (NBC);  It's  a  Snuill  World; 
Roamiu'  uilli  Chill  Wills.  TV  Com.mkiuiai.s  for: 
Jim  Dandx  f:linnks  ( Diversa,  Inc.,  Dallas);  Kim- 
heily  Clark-Kleene.x  (Foote.  Cone  &  Belding); 
C;lendale  I'Vdcral  Savings  (Davis,  Johnson,  Mo- 
gul and  Colombatto). 


FORMAT   PRODUCTIONS,    INC. 

4721    Laurel  Canyon   Blvd.,   North  Hollywood, 
Calif.    91607 

Phone:    (213)    PO  9-3610 

Date  of  Oiganiz;ition:    1963 

Herbert  KKiin,  President 

Heniictta  Jord;in,  Vice  Pn  sidt  nl  Sales 

Ra\iiion(l   Thuisb\.   Production  Manager 

Riid\-  Larri\a,  Director 

Joe  Siracnsii,  Editorial  Supervisor 
Si:iiM(  i;s:   Producers  of  animated  and  live  action 
films  for  T\'  commercials  ;ind  prognunming,  the- 
atrical shorts;  feature  and  indnstriiil  films.  Fach.i- 
riis:    Cr,Mti\-e    ;md    iirixlnction    f;i<ilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pi<  timks:  Lon(  Rangier  -  ;inim;ite(l  pilot 
(Wrather  Organiz;ition) .  T\'  C:oMMi;nriAi.s  for: 
Wells  l'"iirgo  Bank  (Mcf;ann-Frickson) ;  C:iuling 
Beer  (Lang,  Fisher  &  St;ishower).  Phodk  tion 
Si;iivif:i:,s  for:  /  Spy  (Sheldon  Leon;ird  Fnter- 
priscs);   PrriV.v  „/  Patdiiu-   (Herbert   F.   Leonard). 


DOUG   GEORGE   ASSOCIATES 
1137  N.  Cole  Avenue,  Hollywood  9()0;!S. 
Phone:    (213)   HO  2-24S0 
D;ite  of  Organiziition:   1954 
Branch    Office:    f :;ilifornia:    2.50    Colden    C.il, 

San    I'liincisco.    Pat    Patterson,    Manafier. 
Donghis  I'",  (ieorge,  (lu  nerProducer 
Arlette  Kaipo.  .\rt  Director 
N:in  lliird.  Creative  ix  Scripts 
Bob  Bnrbridge.  Photography 
'I  crr\   Fullmer.  S/,/gi,ig  &  Projection 
M:irg.nct  M(C;.niigle.  Photography 


DOUG  GEORGE  ASSOCIATES: 
Services:     .Motion     pictures:    slidefilms. 
sales     and     meeting    presentations;     pre^' 
etinipment   rentals   and   sales.    Facilitii - 
pleteK'  equipped  photograiihicallv;  lightii 
ing;   .Ainpex   and   Roberts  tape  recorders; 
p;iitment;    title    dcp.ii  tiiieni    includini;    Iml  ,i,-xi 
RECENT      PRODUCTIONS      AND      SPONQt 
Motion  Pictihks:  77ie  Man  From  S(piirl 
Co.);    Slidkitlms:    Design    for   C<miinuh 
lations;   Design  for  Political  Action    (Cair 
Em|)Io\ees    .Ass'n.).    Mi:etinc;    Pii(K:R.\xiv 
of  Opportunity    (.\at'l.   Sciuirt   Bottling): 
for   Improvement    (So.   Calif.   Edison  Co 


GRAPHIC   FILMS   CORPORATION   , 

916  N.  Citrus  Ave.,   I  loliv  \mmxI,  (  alif.  9I.1S 

Phone:    (213)   467-2191 

D;ite  of  Organization;  1941 

Lester  Novros,  President 

Jerr\-  C.  .McCiiire,  Vice-Pres'dent  ic  .S. 

Paul  Novros,  Treasurer 

Charles  Couch,  Production  Manager  i    i 

J.  Ciordon  Legg,  Chief  —  Animation  Dei 
SEnvic:E:  Production  of  animated  and  livt 
films  for  industry  and  government:  fill 
special  effects  for  exhibits.  Design  and  ]< 
tion  of  booklets,  brochures  and  visual  pi 
tions.  Fac;ilities;  Animation  and  live  act 
cilities  and  staff. 
RECENT      PRODUCTIONS       AND      SPON:^l! 

MorioN  Pu  TiHKS:  (.'i/f  of  Hope  (Cit\-  of  T 
Why  Calibration?  (I'.S.  Navy);  Supcrsoit: 
(Boeing);    \ight    .\ttack   Techniques;   Air  ^i.; 
bat  Tactics  (U.S.A.F.). 


* 


The  Jam  Handy  Organization,  Inc. 
16S0  North  Vine  St.,  Holh  wood.  Calif.  (021 
Phone:    (213)   Hollywood  3-2321  ' 

Ser\  ice  office  and  production. 
(See  complete  listing  under  Detroit  arc 


HANNA-BARBERA   PRODUCTIONS 
3400   Calmenga    Blvd.,   HolKwood,   Calif'    | 
Phone:    (213)   466-1371  i 

Date  of  Organization:  1956 
Branch:  Chicago,  111.:  One  East  Wacker  li^f, 

Suite   3T2S.    Ken    Drake,   Vice  Pre.siden 
Joseph  Barbera,  President  i 

William  ILuma.  Vice-President 
Jess  Morgan.  S((retary-Treasurer 
iRoss   M.   Sutliciliind,   Vice-Pres..  Sales  & 

lu<luslri(d  Fibns  '    , 

Arlhiu    Pierson,   Si/;)ri'.   Dir.  &  .Av.sor.  Prol   I 

Liiv  .\eliou 
Carl  I'rb.mo,  S,,;irr.   Dir.  ix  .A.v.voc.  Prod 
.\ninuition  ' 

.Si;n\  u  i;s:  Motion  picluic  pioduction  —  live  ;i>"* 
;iikI   ;uiiiu;ition   —   lor   industr\.   tbe.itre  am 
\ision.   Penn;ment   st;iff  of  over  .300   jirolr 
;ntists    ;ind    technici;ins.    Fa(  ii.itik.s:     New 
e(|uipped  studio,  including  sound  rec-ordiiic 
ities,  editoriid  rooms,  ;ut  depiutment 
RECENT      PRODUCTIONS      AND      SPONS>i 
MoiioN     Pi<  ■|thi;s:     Hitter    Odds    for    a    I 
Life    ( .\mer.   Heart   .Assn.);   .\/(irc  T/i,/,i  .A 
iiger    (Bank   of    .America);    Incredible   Voy 
Mark    O'Cullivcr     (Panhandle    Fastern     I'l 
Co.);  Cost  Reduction  is  a  Money-Sph  iidiil 
(,Arm\-    Pictori;d   Service);    Your   Voice   Is   "• 
ing    ( Cener;d    Telephone  Co.). 


* 


his  svmbol.  ;ippe;uing  o>r  « 
prodiic-t-r's  listing,  indicates  tluit  dispkiv  atf" 
tising  cont.iining  ;idditional  and  uselul  refers* 
data  appears  on  other  pages  of  this  16th  Anw' 
Production   Review  is-sue. 
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ri?RIS-TUCHMAN    PRODUCTIONS,    INC. 

:■  North  lliuliliiiul.  llolKwood,  (iilil.  fXIO.iS 

CMie:   (213)    U  li   (i-TlSy 

|ir  of  Oijliitii/ation:  1950 
li  (;.  TikIiiikui,  Prcsidcitt 
I  H.mis.  Vicr-Prcsidiiil 

\(tiii  Striullcr,  Art  Dm  dor 

I,  i.ird   (•.    \\  yatt,    rroduclioit    ^upiriisor 

I  s:    Creative    writing,    plaimiiiii,    prodiic- 

motion   pictures  and  sound  slidefilins  for 

iraiiiinK.    pnhlii     relations,    sales    talks    on 

lies  meetings,    VX  eonirnercials,  Ii\e  action 

latioii.  Fa(  ILITIKS:  Stall  writers  and  artists: 

(|iiipped    stage;    all    editing    facilities    for 

,111(1  UitnTn;  anini.ition  department;  projec- 

iisii  lil)r,ir\ :  stock  tilni  lil)r;u\ . 

NT      PRODUCTIONS       AND      SPONSORS 

,  jLMs:     \inir    Best    CoiDxcctiitn     (Aero()nip 

.  Within  Tin    Quill  Zone   (Culif.  Hospital 

TLC  -  Tnul  With  Lrfiul  Care   (Fanners 

iDiip);    Shelf    Froilucts    (,St;ir-Kist    Foods, 

\    Search    For    Main/    Wonders    (United 

iHN  J.  HENNESSY  MOTION  PICTURES 
Ij)2  Marengo  Ave.,  South  Pasadena,  (,'alif. 
"JIOSO 

Pane:  (213)  MU  2-2353 
I  te  of  Orgatnzation :  1 953 
llin  J.    Ilenness>.    President  Exec. 


Producer 
rold    II.    Maninis,    Vice-President  Manager 
Education  Films 
jlii-Philippe    (^nson,    Associate    Producer 
C.  Norton.  Music  and  Sound  Director 
■II  Holse,  Art  Director 
Hire  Benson.  Castinfi  Director 
I  s;    Producers   of   industrial,   d<>cuinentar\-, 
..,.  i.iomotion,  public  relations,  training,  educa- 
ioi'l  motion  pictures;  T\'  commercials  and  pro- 
[r.i,s;  .sound   slidefilms;   sales   and   promotion   of 
diiitional    films.    Facilities:    Oeative    depart- 
if':    camera,    sound,    lighting,    editing,    projec- 
loif-fiuipment. 

Ej-NT  PRODUCTIONS  AND  SPONSORS 
i|i;iox  PltTfui-s:  Prr-Slressed  Concreti  Pipe 
A|;-r.  Pipe  &  C:onstniction  Co.);  1965  Mohil 
'.r  omtj  Run;  One  Dai/:  The  Friedli/  Wai/  (.\lo- 
'\i]  Co.);  SEALAH  11  (U.S.  Navv  W.  A.  Pal- 
Films,  S.F.);  The  Questions  and  The  An- 
(Pepperdine  College):  Vntithd  Film  (E. 
Krause  Standard    Oil    Co.    of    f:alif.). 


HOLLYWOOD   ANIMATORS 
,01  Sunset  Blvd..  lloll>wood,  Calif.  9004f) 
lone:    (213)    .S76-11!J() 
[ate  of  Organization:  1955 
I'illiain  F.  and  Jean  M.  Selleck, 
I  ()iinrr.v&  Executive  Producers 
|.  Eugene  linrson.  Jr..  Producer 
ilan  J.  Levi,  Director 
I.  C.  "And\"  .-Viidrews,  Sales  Manager 
ijiicts:     Hese.uch,    writing,    directing,     photo- 
Jihing  and  editing  of  Uimm  and  .3.5mm  motion 
jiires  for  husiness.  T\'  commercials;  animation 
i|  live   iiction.    including   atKanced    cap;il)ilitics 
ijiising    \"idiiilm    c;imera    s\stem.     Facimtie-s: 
tographie.    lighting    and    editing    e<|inpment; 
nation  st;uid  and  special  effects  rig,  inini;iturc 
living  stage,   small   insert  sound  stage. 
SNT      PRODUCTIONS      AND      SPONSORS 
HON  Pkti  HEs:   Slarfifihters  of  the  Round  Ta- 
( Lockheed   f:alif.    Co.);    Instrument   for  De- 
>n  (FMA,   INC:.):  Log  of  Mariner  IV  -  spe- 
rffects    (Jet   Propulsion    Lidjortarv):    Who   in 
World  is  Suidlon:'   ( .Swedlow.   Inc.)    Seide- 
MS:    The    Rifihl    Combination    (Janco    Corp.); 
■World  of   Torfiinol    (Torginol   of   .-\merica); 
kagrd  Homes  { Rohr  Corp. ) . 

Anthony    Lane    Film    Studios,    Inc. 

:S.59  Federal  Ave..  W  .  Los  Angeles,  CaliL 

'aul  Wurtzel,  in  charge 

^ee   complete    listing    under    .Minneapolis.) 


LOU  LILLY-MINUTEMEN  PRODUCTIONS  INC. 

1522  N.  Nan  Ness  Ave.,  Hollywood,  Calif. 

Phone:    (213)    HO   «-()484 

Date  of  Organization:    1952 

Lou  LilK  .  F.xi  I  utile  Produci  r 

Hon  .Sciiw  right.  Proiluction  Manager 

.\lar\  Auu  Wood,  Office  Manager 

Stewart  O'Brien.  Editorial 

Jack  Perrin,  Comptroller 
Seiimces:    T\'    commercials;    industrial   ;ind    edu- 
cational films.  Facilitie.s:  offices,  editing,  stages, 
etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoMMiiuiMs  lor:  Ho\al  Ciouri  t  ol.i;  Dict- 
Rite  Cola  (Ro\al  Crown  Cohi  Co./D'Arcv  Adv.); 
Laur.i  Scndder  Com  C:hips;  L;uirii  Seudder  Pea- 
nut Butter  (Laura  Siiulder/Dcnli-.  Dane,  Bern- 
li;ich.  Inc.);  ltiili;m  Swiss  C^>lony  Wine  (United 
N'intners/Ilonig-C^ooper  &  ILurington ) ;  Re.xall 
Products  (Rexall  Inc./BBD&O) ;  Roman  Mcid 
Brciid  Co.  (ll()nig-Co()|)er  &  ILurington);  .\-15 
Motor  Bike  (Mattel.  Inc. /Carson,  Roberts,  Inc.); 
('liirox  Ble.ich  (Clorox  C'o./Honig-Cooper  &  Har- 
rington); .New  D.iwn  H;iir  Spra\  (.Mberto  Cul- 
\C'r  Co. /J.  W;dter  'riionipson  Co.). 

LORI    PRODUCTIONS,    INC. 

904(5  Sunset  Blvd..  Los  Angeles,  Calif.  90069 

Phone:    (213)   CR  4-08.39 

Date  of  Organiz;ition;  19fi2 

Jack  Wipper.  President 

Dick  errant.  Salionid  Sides  Maiuifiir 

R.dpli    Diewry.    Ri^ional   Sales  Representative 

i'il  llul)i)s.  Production  Mana^ir 

Roiuild  Peterson,  Writer-Director 

Beverly  Witt.  Executive  Secretarij 
Sehvices;  3.5  16mm  motion  picture  production 
and  Him  serxices.  Slideiilms,  connnercials,  the- 
atrical, industrial  and  business  films.  Facilitie.s; 
Creati\e  department,  studio,  titles,  animation, 
camera  and  sound  equipment  facilities  for 
35/16mni  films. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTiov  PicTiuEs:  The  Third  Dimension  (.Xs- 
plialt  Institute  of  .America);  The  World  of  Boats 
( Bendix  ("orp.  I'iremaus  Fund  Ins.  ('(>.);  Face 
of  Russia  (  Desilu  Sales.  Inc.);  C-rotcth  of  Grace 
(AMF  Pinspotters.  Inc.);  7Vii.s  Is  The  Cadet 
( Bernarr  MacFadden  Foundiition  C^astle  Heights 
Militarv  Acadenn);  Mafiic  At  The  End  Of  A 
Brush;  A  Colorful  Idea  (Shu-Make-Up.  Inc.); 
This  Is  Reclamite  (Colden  Bear  Oil  Co.);  Flint 
St/stems  (Electronic  Speci;dt\'  Co.);  Sound  of 
Sadness  (Reiss-David  Clinic);  77ic  Finishiiifi 
Touch  (E.  L.  Bruce  Co.);  Where  Better  Cold 
Bcfiins  (True  Temper  Corp.);  The  Art  of  Fan- 
tasi/  (  Biizza  Ciirdozo);  .A  Same  In  Space  ( Edier 
Industries.  Inc.);  A  Road  To  The  Future  (N;it'l. 
Asphalt  Pavement  Ass'n.);  Finfier  Print  Compu- 
ter Analijsis  (.System  De\elopmeiit  Cj)ip.);  C/(;i/ 
Patterson  Coverafle  —  Las  Vcfias  (.MiC  —  Wide 
NV'orld  of  Sports);  A  Better  Way  (Cast  Iron  Soil 
Pipe  Institute) . 

LUMAR   FILM   PRODUCTIONS,   INC 
6223  Selma  Avenue,  llollxwood,  Calif.  90028 
Phone:    (213)   IIO  7-5168 
Date  of  Organization:  1960 
Bill  Webb.  President.  Dirictor-Wriler 
Don   lliiider.son.   Exec.   Vice-Pres.,   Prod.   Spvr. 
Toinm\-  Tomlinson.  Producer  Writer 
C.r-.xu    Ch;unberlin.    Exec.   Producer,   Writer 
Lauri  Fifield.  Script.  Rc.'icarch 
Mary  Morar.  C.raohic  .\rts 
Sliuiton  Fox.  Lig/i/iiig 
Lewis  Cluinn.  John  W  inlield.  Eililinfl 
J;unes  Cndx".   (;leu   Smith.   PholOfiraphl/ 
S.  F..  Ritchie,  .\ccounlant 
Services:  Motion  pictures  for  sales  anil  coinmun- 
ieation;   films  designed   lor  public  service   televi- 
sion rele;»se;  mi!itar\'.  public  rehitions.  industrials, 
sales,    religious,    tourist    attractions,    commercials 
;md   test  commercials.   Fa(  ilities:    Facilities  and 
staff  for  all  aspects  of  35    Uimm  production. 


LOS  ANGELES  AREA 


LUMAR   FILM  PRODUCTIONS: 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Men  ION  Pi<  n  HE.s:  The  Koratron  Story;  A^cnt 
7-(t-()  In  The  Koratron  .Sffair  (  McCanii-Erickson); 
The  Deep  Frontier  ( Keico  Co.)  Port  of  l^onfi 
Beach,  Anurica's  Mo.it  Modern  Port;  Palm 
Springs:  Paradise  Found. 

Fenton   McHugh   Productions 
7417    Sunset    HouleNard.    llolKwood.    C;dif. 

90045 
Phone:    (213)   876-8380 
Robert  C.  Scrivner,  Vice-President 

(See  complete  listing  in  Chicago  area.) 


McNAMARA    PRODUCTIONS 
Gate«a>    West,  Cenlurs   Cit),  Los  .\iigeles, 

CaliL 
Phone:    (213)    277-0077 
Date  of  Org;mization:  1954 
Don  Driscoll,  President  &  Producer 
Dullc  Keller.  Vice-President 
Don  Killian,  Jr.,  Secretary-Trea.stirer 
Sehvice.s;    Motion    pictures    for    business,    indus- 
try,   government.    16mm    or   35mm.    Live    action 
and     ;uiiniation.     Facilities:     Own     all    camera, 
lighting,    editing,    animation    e<|uipineiit. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion     Pktihes:      Soithrop     "65      (.Northrop 
Corp.);     7'/ir    Suclear    Witness     (Cien'l.     .Atomic 
Div.,  Cieneral  D\n;imits  C^orp. );  .A.s.viginncrif  LSI 
(Lear  Siegier.  Inc.);  Wide  World  of  Borax  (U.S. 
Bonix  &  f:hem.  C^orp. ) ;  Torpedo.  MK  46  —  .Series 
(U.S.  N;ivy). 


METRO-GOLDWYN-MAYER,    INC. 
ANIMATION   VISUAL   ARTS   DIVISION 

6920  Sunset   BKd..  lioljx  wood.  (alii. 

Phone:    (2!.))    IK)   ()-33<)3 

Date  of  (Organization:  I9()4 

Chiules  M.  ({'buck)  Jones.  Director  ti.  Producer 

Les    C.oldman.    Producer    &    Production    Spvr. 

.Maurice  Noble.  Desifin  Director 

Abe  Levitow,  Director 
.Seiuk  Es;  Ca"e;ition.  development  and  production 
ot  shorts,  leatuieftes  and  longer  films  for  thea- 
tres, television  ;md  i<nniiu'rci;d  purposes.  Design 
and  execution  of  titles  ;md  proiuotion;d  films. 
Production  of  prognnn  series  for  television.  Fa- 
(  ilities:  Hlntire  production  complex  for  anima- 
tion. experiment;il  and  graphic  films  —  including 
;dl  lacililies  of  ;i  m;ijor  motion  picture  studio. 
B.K'k  lot  .111(1  l(>(.ition  ('.ip,d)ilit\ . 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  Pun  HES :  Tom  anil  Jerry  Tlu  atrieals; 
The  Dot  anil  the  Line;  Tom  and  Jerry  Tilcvi- 
sion  Pronram  (CHS);  Note  The  C.rineh  Stole 
Christnuis. 


MPO-TV   of   California,   Inc. 
800  North  Seuard  St..  Ilolb  uood.  Calif. 
Phone:    (2131    HO   (>-334 1 
Mel  Dellar.  Via-Pre.udint 
(Sec  complete  listing  under  New  York  C'ity  ) 


Fred    A.    Niles   Communications   Centers,    Inc. 
6,50  North  Bronson,  Hollywood.  C:aliL  90004 
Phone:    (213)    Hollywood   3-SI54 
Lionel  (trover.  Vice  President 
(Sec  complete  listing  under  Chicago  area) 


h  PRODUCTION  REVIEW 
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LOS  ANGELES  AREA; 


PACE   PRODUCTIONS   INCORPORATED 
loj  No.  L.,  IVer  Drive.  Los  AuKeles.  Culif. 

Pl'oiie:    (213)   BR  2-8067 
IXilc  ol  Oruuiizafioii:  1960 

Holx-rt    Klhs     President.    Crruthr    DnrcUn 
lU-inard  f-aidiier.  Photonraplit/ 
i  rao)    Giistax  sen.  Production  A.wi^ttmt 
W.CES:    Pr,Kluct.o„    „f    color    sound    fihnsfips 
Iron,  conception  to  screen.  f;onsnltant  and  script 
wl'tL      '    ;""^:;-^"'";:''    l'>«,Kran,s   of   all    ki.als. 
Si  ecial>/,nK   n.    f,l„,s   for   Irancl.ise    training    a,>d 
Mll.imla.id    development,    sales    and    corporate 

'""■'"■" ••'">^     Fv.M.iiMS:    No   data    provided 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slii.kkm.ms:    i:x,c„tiir  Dixclopmcnt  -  .Series  ol 

..nr   (Lxecntive  Dexelopment,   Inc.);   The  Pace 

ot  II  v;  .'iV  ^''l""l"''  f'"-  Success  -  Series 
•t  1  Southland  Corp.);  Co  Cro,v  and  Glow 
((.amat  on  .\I.lk  O..);  Seven  Films  (.A  &  W  Root 
Beer),    l-onr    h.lms    (Chicken    Delight);    Sheller 

r  f  w/"'%"^'  Mv^''  ''"'■"'■"  City.  California 
City,  Saltan  Sea  (Western  Growth  P:quities i 


* 


PARTHENON   PICTURES 
—  Hollywood 
2625  Temple  Street.  ll„iv„o„d.  Calif.  900^6 
I'hone:    (213)    DC  ,5.3911 
IJate  of  Organization:  1954 
Charles  (Cap)  Palmer.  In  Clwr"e 
..hn    F     H.    .\IcD„nK.dl.    Prodneer-Dircctor 
Havid  Hovven.  Producer-Director 
OoM  Livingston.  Assoc.  Prod..  Director 
W.lhan.  S.  f;^Trie,  V.P.  f„r  Client  Relations 
Norman  fdazer.  V.P.  S,>ecial  Seniees 
T«-(l  (\\.  T.)  Palmer.  General  Manaaer 
Marge  Ik-nson.  Casting  Director 
Clen  Holse,  Art  Director 
Larry  Sullivan,  Executive  As.miant 
Skhvk  E,s:   Films  for  business  and  education-  TV 
documentaries.    Datafihus    DiNision    n.akes    ishort 
films  for  8nuu   rele;,.se.   Parthenon-Reel  3  is   mi- 
ma  ion  a..<l  design  affiliate,  with  s,-parate  studio 
and    own    e(|uipment.    FAfiLinKs;    .Sound    stage 
with  offices    craft   rooms,   and   projection    theater 
^"l|<'"m.«.  i-ull  proessional  e<,uipm,.nt  in  camera 
.■jonnd.   lighting,   e.litorial   and    projection;   .3omm' 
Ihinm   and    8n,m.    .Access    to    all    IIoIKavo.kI    re' 
soiirc-es, 

RECENT      PRODUCTIONS      AND      SPONSORS 

Moii.iN  l^cniu^:  Love  That  Car.  She  Purrs 
Lik,  A  Kitten  (Amer  Oil  Co.);  .S7,,,s  and  Falls 
-  Ireneh  (Amer.  Tel.  &  Tel.  Co.)  The  Mam, 
A.rJ»  (StandardOil  Div);  iLnin^  GolZ 
(l.S  Rnieau  ol  Reclamation);  The  Cancer  Re- 
searchers. Some  Call  Then  Wonder  Drut^s  (The 

L'.''"!",,'^ ,//""/"  '■'"'"'  ''"'"I  •\«"'>'v/«.-.v- 

r        ,«'•//»:"""';.';*'"""■"«•     ''"■    Craftsmans 
licfu       )'  ■  "''''''■"  ^'V  <l'"'-thenon 


* 


PARTHENON-REEL  3 
S439  .Melrose    \v,,.  W  i,,   ||o|K„,„„|  ,;;,    (.^jf 
Plione:    (213)   OL  3-0630 
l>ale  ol  Organizalifni:  1963 

Richar,l  Karle  .Spi,-,   Fyeeulive  Producer 
l.harles  (Cap)  Palm.  ;     \sv.riV/^. 
David  Howen,  Parlheim  ,  lAai.wn 

Si;i.vK.,.:.s;    .Vnimated    mot ,ictures;    technical 

mstnicfonal  and  theatrical.  II  services  from  con- 
cept to  (l,.|iverv.  .Animation  I. -grated  will,  liv<-- 
Klion  IS  produced  in  collalx,  ,tion  with  I'arllu- 
■■M,  Pictures  talent  and  facilities.  Fa,ii.,t„.s: 
Irolessional  creative  art,  editori.i  ,md  camera 
e(iuipment  for  animation  work. 
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PARTHENON/ REEL  3: 

RECENT      PRODUCTIONS       AND      SPONSORS 

Mouo.v  Pk nuts:  (Animation  .Se(|uences)  Snap- 
S  (Aerojet-(;eneral);  Live  -  from  Early  Bird 
(Douglas  Comsat):  Formula  for  Success  (  Doug- 
la.s  Aircraft);  Safety  in  the  Plowshare  Programs 
(Atomic  Energ)  Comm.);  Shillelagh  Description 
Fdm;  Mod  IV   (Philco  Aeronutionics ) 


PICTURES   FOR   BUSINESS 

Bov  2309.  Iloll>  wood.  Calif.  9002S 

I2(iO  North  Wilco.v  Ave.,  llollvwood  3S,  Calif. 

Phone:    (213)   467-7009 

Date  of  Organization:   195! 

Rill  Demiiig.  Executive  Producer 

.Ann  Deming.  Produe,  r-Diiector 

.A.  11.  IloKwell,  .\dministration 
Si:n\i(i.:s:     .Motion     pictures    and    slidefilnis     lor 
husine.ss   and    government.   TV   program    produc- 
tion   and    pack.iging    (live    and    film).    Animated 
and    live   T\    spot    production.    Consultation    and 
creative    phuining    services.     F.^cilities:     Stuilio 
and    location    cqmpment;    ;ininiation    department 
ioni])lete    from    planning    through    photogiaplu . 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Picri  hes:    Health   &   Xutrilion   -    ^1    & 
#2  (Dairy  Council  of  Calif.  Avis  Fihns).  Slide- 
film:   Encore   (Thomas  Industries).  PRoDurriox 
Servicivs  for:  Health  &  Xutrition  ::;3  -  Concept- 
Teen  Uealth  -  Script  ( Dair\-  Council  of  Calif  )  ■ 
Insulatid   Hand   Drills   -   Script    (Proto   Tools)- 
S(;/rv  Promotion  Script  (Western  Gear);  Manage- 
ment Science  Script  (Conim;ic,  Inc.);  Autonuithn 
&    \ou   -   Script    (Data   Processing   Management 
Assn.). 


PLAYHOUSE   PICTURES 
1401  North  La  Brea  Ave.,  Ilolhwood  9002S 
Phone:    (213)   HO  .5-2193 

Date  of  Organization:  1952 
D. lie  of  Incorporation:  1957 
.Adrian  Woolerv'.  President 
Jim  Pahian.  Producer  Director 
.\I;ir\  .Matthews,  Secretary  Trea.mrer 
Bernard  Gruver,  Story  &  Desiff.n  Director 
Sehvices:  Animation  specialists  in  industrial,  edu- 
cational, entertainment  and  T\'  commercial.s.  F\- 
(.ILIT1E.S;    Complete    creative    staff    and    facilities 
for    production    ol     Ifinim    and    35inm    color    :ind 
l)&w     films     from     stor\     idea     and     development 
through  canier.i  ;ind  answer  print. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.\I(>ri<>.\  Picri'HEs:  Chanfiin-i  Geometry  of  Fliulu 
(The  Boeing  Co.).  T\'  Co.m.meiu :l\ls  for:  Pete 
&  Harry  (Carn;ition  Co./Eiwin  Wa.sev)-  High 
School  C;riids  (U.S.  Navv);  Rills,  Rills'  (Rudget 
l-inance/Reiich,  .McClinton ) ;  One  .Man  Band 
(Western  Airiines/RRD&O) ;  Shaggv  Dog  He- 
turns  (Co.  Cal.  For,!  De:,ler.s,  1.  Walter  Thomp- 
son); Pow  Wow  (Phillip  m  (;asoline/J.  Walter 
Thompson);  LEM   (RCA/J.  Walter  Thompson). 

QUARTET   FILMS,    INC. 

5631    ll(>ll^u,„„|    MU,|,,    ||„||,„,„„|     f;.,||-f 

9(I02S 

Phone:  (213)  1104-9225 

Dale  ol   Organization:    I9.5fi 

Arnold  R.  Gillespie,  President 

Stanley    L.    Walsh,    Executivi    Vice-President 
t<  Secretary 

\Ii<h.i<-l    R.    Lah,    Executiv,     Vice-Presdient 
&  / reasurer 

John  .Mattias,  Production  Mana^ir 
Sehvices:   Live  ;iclion  ;ind  ;uiimation  lor  ,ill  lilm 
nie( ha    and    nidio.    FAdLiriEs:    Complete    slmllo 
lai-ililies  for  all  lilm  ,ind  r;i<Iio  medi;i. 
RECENT      PRODUCTIONS      AND      SPONSORS 
T\      (nsiMi  1,,  IMS     |,„;     |),,,uing    on     N.ipkms 
i.ivein  \\alching:   R.ipids;   Diving;   .-\<,,ia  Clown! 
Rolisl.-dding:    Snow   Skiing    (Theo.   Hamin    Rrew- 
ing  Co./Campl).ll-Mithu„.   I,k-.);   Tourist:    Fl.ish- 
li:i<  ker;  Helu-opter;  Clamniopolis;  Le  CIiil)  (  N'.il'l 


QUARTET   FILMS    INCORPORATED    ! 
Brewing  Co./W.  B.  Doner  &  Co.);  Vallev  \i 
I- irst  1  elegi  aph;  Press  Conference;  Palm  I 
Skater;    Aviator;    Press   C^onfereiice   &   Jr 
Talk  &  Jr.;  Cheer  Leader  &  Jr.  (Green  C;ianiK,' 
Leo    Burnett    Co..    Inc.);    Kellogg    Froot    U, 
Cereal  -  flavors;  Suit;  Foreign  \ersions;  Ke»'i 
Sugar   Frosted   Makes  -   Surfer.   Tennis;   .\|  „. 
Sky    Diver;     f:ommuter;     Drixjpv;    Kellogg   io 
Krispies   -   L:mgu;iges;    Lil   Queen;   P;iii,t;  )„, 
l-ortv;  Down  on  the  Fann;  Fair;  Crisp  .Moi-Jj 
Snap   Crackle    (Kellogg   Co./Leo   Burnett    I 
Budweiser     Is;      Cientlemen      (Anhenser-j 
D'Arcy  Adv.);  Hand;  Bars;  Protects;  Liltl. 
bles;    .Moose;    Fred    Filter;    Words;    Showdcn. 
Strainer;  Fred  Filter  at  Home  (American  Oil  ,  ' 
DAicy  Adv.  Co.);  Can  Sandwich;  Stairca- 
Meet:    Com    Oil    Staircase;    C;orn    Oil    .Saia,  ,  , 
(Westgate    Products/Barnes-Champ    Adv.)    lo- 
meo;  Spendthrift  Charlie;  Henpecked;  Elepl  it 
Nanny;  Drop  \\inter;  Drop  Summer  (Contiiutaj 
C;;is    Co./Clinton     F.     Frank);    Knife    Beaulal 
Other   Knife;   Portia;    Honcvmooii;   Carving  tin- 
test:  Psvchiatrist;  Store  Deino;  Marge  Calls;  I'  ' 
(lav;     Chocolate     Sundav;     .Anniversary;     I 
Bridge    (Hamilton    Beach;    Clinton    E,    Fi 


RAMPART  STUDIOS  ]    I 

2625  Temple  St..  Los  Angeles.  C;dif.  9002 

Phone:  (213)  DC  .5-3911 

Date  of  Organization:  1955 

Ted  (W.T.)  Pahner, /n  C/wrgc 
Sehvices;   Operates  as  service  producer  on 
contract    f()r    primarv     producers,    specializin. ;;, 
"photoplav"  stiidio-tvi)e  work  under  lATSE  n  ■■ 
conditions.    F.^cilities:    Sound    st;ige   with 
dock;   insert  stage;  optical   room;  dressing  i, 
projection  thciter  :in(l  ofliccs. 

RECENT      PRODUCTIONS      AND      SPONSKS' 
P.Aivn.AL    Pn()L)i  ( -no.Ns    for:    Parthenon    Picti.-s; 
Ba\    State   Film   Productions;   X'ideo  Film-  Cia- 
dian   Broadcasting  Corp.,   Willard   Pictures,  tc. 

ROLAND    REED    PRODUCTIONS,    INC. 

650   N.   Rronson.   Los   Angeles,  Calif.   901); 

Phone:  (213)  HO  9-1628 

D:ite  of  Incorporation;  1947 

Roland  D.  Reeil.  President 

Duke   C;oldstone.    Executive   Vicc-Pre.s-.dent 

Jesse  C.  Corallo.  Production  Manager 
Sehvices;  Producers  of  T\'  film  scries;  indusliL 
educational  and  public  relations  motion  pietiiv 
IN    coinniercials.   F.ACiLinE.s:    Rased  at   Pindn   ^ 
Studios  vv  ith  9  huge  sound  st.iges. 
RECENT      PRODUCTIONS      AND      SP0N5CS 
Mo  I  ION    PicriHEs:    The    Line   is   Drawn     C 
dinludly   )t>urs    (Dept.    of    Defen.se);    LooA 
World   (Westinghouse   Klec.  C:orp. );   Reef  /' 
(U.S     Navy);    To    Reach    the    Dawn    (Reyi. 
Metals  Co.).  ' 


Reeder   Motion    Picture    Productions 

417  (iarfield  Ave.,  {deiuhile.  Calif.  91204 

Phone:    (213)    246-4265 

Thomas  W.  Tav  lor.  in  charjie 

>  -^c'  complcle  listing  under  Know  ill,-.  Ten 

RIVIERA   PRODUCTIONS 

6610  Selma   Ave.,  Hollywood.  Calif.  9« 

Phone:  (213)  462-8.585 

l),it,-ol    Organization:    1947 

Branch  Offices:  Ohio:  .3.303  Rums,m 
(  l,v,l,ui,l.  Phone:  (216)  RE  1-6076.'! 
R.mcati.  Eastern  Repres(ntalivt  .  \\  iscoB 
.340  Westmoor.  Ri,),)kliel,l  (  MiKvault 
Phone:  (414)  SC  2-S,SI5.  Robert  Zens,,' 
west  Represi  ntativc 

V.  W.  Zens.  Executive  Proilucer 

Leil  Rise.  A.ssociate  Producer 

(  lill  Bertruul.  Production  Manager 


BL'SIMSS  SC  KEF.N  •  1'6 


RIVIERA   PRODUCTIONS: 

-     Complete    inolioii    picture    prodiution 

ipt  to  final   prints   for   industrial,   cduca- 

iiblir   relations.   ad\ertisinj;,   sales,   niedi- 

^ious,    tcehnieal.    tlieatrital    motion    pic- 

\   programs  and  spots.  I'AClLiTllis:  Execu- 

t-e:    studios;    editing    rooms;     projection 

lUiul     recording    and     niixinj;.     Location 

lit.   musical   and   sound   effects   library. 

(CNT      PRODUCTIONS      AND      SPONSORS 

),,i  \      Pl(  Tl  lu  s:        I'Ik        Air       I'tirti        Stirsc 

I".);    D(i(iil    l.itrraltirc    ((.'iti/cns    (ahu- 

T  Decent  Literiiture) :  Kcifs  to  Crialicilii 

■,-r  Co.);  Shores  of  llill  (Robert  Patrick)'; 

iilli  iific    to    Srni-    ( Religions    of    .S;KTcd 

Man). 


* 


ROCKET   PICTURES,    INC. 
Ml  No.  \\'cstcni  .\vc..  Los  .\ngeles,  Calif. 
(0027 
?..ne:  (213)  HO  7-7131 
deof  Inctirporation:  1943 
nk  Wcsten.  President 

Jijti  Russo.  Executive  Vice-President,  Sales 
Di  Barfelli,    Vice-President,    in    Charge   of 
■  rodiiction 
^Iiaffer.  Secretiinj-Treasiirer 
-    Creators  and  producers  of  read\-made 
lom-niiide  progr;mis  for  recruiting,   train- 
ing   and    public    relations,    incorporating 
pictures,  filmstrips  and  records  and  other 
Mial    meilia.    Planned    programs    include 
I    material    such    as    booklets.    m;muals, 
lirect  mail.  etc.  Single-Step  Service  from 
completion.    F.m  ilities:    .Shooting   stage. 
i;.    .irt    and    animation,    ireativc    writing 
;ili,iiner.i  (ii-p.iitincrit.  cditiiiu. 
ECNT      PRODUCTIONS       AND      SPONSORS 

Lir-iLMs:    The  Cigarette  Story;   Hinlilifilits  of 
■''''lirtj  (Farmer  Ins.  Ciroup);  The  Customer 
irsi;  Roh   of  People  i-v  Cliaiiainp  ( I'nited 
.ink  I;    Who    Will    Remember?    (Famier- 
ii's    International     Ins.    Co.);     The    Plus 
..^I'liAc.v  the  Difference    ( I'nion   Oil   Co.);   Is 
yrthuhilei'    (.Associated    In-CIroup    Donors); 
oi\lo  Succeed  in  Banking  ( Better  .Selling  Du- 
al 


K.   ROCKETT   PRODUCTIONS,    INC. 

ii  Seward    St..    Hollvwood.    Cialif.    9(»02S 
fime:  (213)  464-3183 
ijte  of  Organi/.ation:   1926 

Hnton    Webb.    President /Executive    Producer 
JiiiM    Ebling,    Vice-President/Production 
|\/a»iagcr 

^|lt  .M.irshall.  Vic(  -Pr(  sident  Creative  Services 
IjM.  W ebb.  Seeretary  &  Treasurer 
IjC.  Norton.  .\/u.vic  Director 
fi'i  Ks:    Mot'on   picture   and    filmstrip   produc- 
'.  ices  from   scripts  to  answer  prints.   Spe- 
.;  in  public  service,  sales  and  tr;u'ning.  and 
"ilnal  films  for  industry  and  government.  F.\- 
llJltS;    I"(|uipped    for    all    phases    of    film    pro- 
iHJan. 

E|:NT  PRODUCTIONS  AND  SPONSORS 
l<jox  Pi(  Tl  iu:s:  Helium  (  Cjties  Ser\iic  Ilelex) ; 
[f  Xeeds  You.   Buchanan    ( I'.S.    N'av\  ) ;    Two 

Failure 
U.S.A. 


K  You  (I'nivis.  Inc.),-  Maintenance 
I  A.F.);  Si.idefilm;  Succcw  Story, 
A.»r.  In.st.  of  Reading). 


RMP    Productions   of   California 

!80  N.  Van  Ness  .\vc.,  Hollywood.  Calif. 

90028 

(me:    (213)    446-8561 

-k  Reynolds,  Executive  in  charge 

«    PRODUCTION   REVIF.W 


RICHARD   J     SOLTYS   PRODUCTIONS 

Hil.'i  W.  Burbank  iilvd.,  Burbank,  Calil.  91306 

Phone:  (213)  843-0373 

Date  of  Organi/.ation:  1960 

Ricluu'd  J.  Soltvs,  Executive  Producer 
SEnvic;Es;  DcKiimeiitary  and  industrial  motion 
pictures  in  I6mm,  such  as  public  and  emplovee 
relations,  sales  training  ;irjil  T\'  films.  From  re- 
search and  script  to  delivei-y  of  release  prints. 
T\'  commercials.  F.\(  ii.iTit:.s:  Own  building  with 
editorial  department,  offices,  projection,  photo- 
graphic iind  sound  equipment  tor  studio  or  lo- 
cation shooting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pktihes;  Cool  Head.  Main  Thing;  Tlu 
Hawaiian  Sugar  Industry.  Part  I  —  Crowing  & 
Harvesting  (Hawaiian  Sugar  Planters'  Ass'n.); 
Radar  Warning  System  (  15en(li.\-P;Kific) ;  .Moii- 
.tters  and  Madonnas  —  The  Life  of  William  Morl- 
cn.sen  (Richard  J.  Solt\s  Productions).  T\"  Co.m- 
MERCiAUs  for:  Plymouth  (N.  W.  Aver  &  Son). 


LOS  ANGELES  AREA 


SONAFILM   PRODUCTIONS   CORPORATION 
1(140  N.  Las  Palmas.  Hollywood,  Calif.  90038 
Phone:  (213)  WE  3-7900 
Date  of  Organization:  1958 

C.  T.  FetterK-,  President 

Philip  Stuart.  First  Vice-Pres..  Exec.  Producer 

D.  Livingston  Doseh.  Treasurer 

Ro\  Ballard,  Vice-President,  Dir.  of  Sales 
Services:  Specialize  in  the  creation  of  communi- 
cations programs.  F.xcilities:  Self-contained 
technical,  creative  departments;  special  effects 
department;  nuichine  shops  and  audio-visual  e.x- 
perimental  facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pktiiu:s:  \V(  s^  rii  Canada:  Land  of 
International  Adventure  ( Western  .Airlines;  .Air 
("anadii;  The  Canadian.  British  Columbia  and 
.Alberta  C.ov't.  Travel  Bureaus);  The  Road  Ahead 
( Fleetwav  Corp. ) ;  They  Signed  for  Freedom 
(Knott's  Berry  Fann);  The  Elk's  Story  ( B.P. 
O.E. ).  Sliuefilnjs:  The  True  Revolution  (Calif. 
Free  Enterpri.se) ;  The  Stagic  You;  Kiss  and 
Make-Up;  Pam  Charts  a  Course;  others  (Ova- 
tion Cosmetics ) . 


SOUNDFILM,  INC. 
ISOO     N.     Highland     Axe.,     Hollywood,    Calif. 

90028 
Phone:   (213)  HO  5-5108 
Date  of  Organization:    1957 

Shidio  and  Production  Facilities:  TOT  S.  Brand 
Blvd..    (ilend.ilc.    Cialifornia    91204.    Phone: 
CI   6-8.329. 
John  B.  Snlliviin.  Executive  Producer 
jack  Shiiell.  Production  Supervisor 
William  Troi.mo,   Director  of  Photography 
W  ijliam   B.   Kelsay.  Writer 

Clark  Howat.  S(//c.s  &  Program  Development 
Services:  Planning,  writing,  production  of  pub- 
lic relations,  training,  sales  promotion,  educa- 
tional motion  pictures  and  T\'  commercials.  F.\- 
(:ilitie.s:  Creative  department,  studio  and  sound 
stage  e()uipped  for  16  .35mm  production. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  I'uiiius;  Liaison  i.Xinirii.iu  Higlit  ol 
Wa\  .Association);  6000  Very  Important  People; 
The  Knock  on  tlu  Door;  Voice  of  tin  Cas  Com- 
pany (Southern  C:;ilil<)inia  Cias  Co.);  Listing. 
Closing  the  Sale  (California  Real  E.state  .Asso- 
ciation); The  Other  Side  of  the  Street  ( L<is 
Angeles    Substructure   (Committee). 

Gamut   Productions,   Inc. 
1017    North   Las   Citncga.   Los   .Angcks.   CaliL 
Rich;ird  M.  C;ottlieb,  Pres'dent 
(See  listing  under  SPI,  San  Franci.sco  Area) 


* 


JOHN    SUTHERLAND    PRODUCTIONS,    INC 

201    No.  ()cci(lenl;il   Blvd..   Los   Angeles, 
California  9002(1 

Phone:  (213)  DU  8-5121 

Date  of  Inconioralion:  194.3 

John  E.  Sutherland.  President 

Cieorge  (Gordon,  \'icf'  President  & 
Dir.  of  .\ninuitiim 

Jean  NLitheis.  Treasurer 
Si;iiM(  K.s:  ('omplete  production  of  live-action  and 
animation  films  Irom  research  and  script  de- 
velopment through  release  printing.  lndiistri:il. 
documentary,  public  rehitions.  sales  pn)motion 
and  educ;itionid  films.  I'm  ilities:  Motion  pic- 
ture studio.  C^ompletely  staffed  animation  de- 
partment. Live-action  stage  with  electrii;il.  grip 
anil  sound  ei)uipment.  Set  inventorv-,  mill,  paint 
shop.  etc.  Editori;il  dep;irtnient  equipped  with 
35mm  ;iiid  16mm.  Projection  theater  ecpiipped 
for  .35mm  ;ind  16mm. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  tikes;  Spark  of  Power  ( C^hampion 
Spark  Plug  Co.);  Handle  with  Care  (U.S.  Pub- 
lic Health  Service);  Traffic  Safety  (U.S.A.F.  I; 
Phonology  (Univ.  of  Calif..  L..A.);  Lifeline  on 
Wheels    (American   Automobile    .\lfrs.    Assn.). 


TECHNICAL   COMMUNICATIONS,    INC. 

10340  Santa  Monica   Blvd..  Los    Angeles, 
C;alifornia  90025 

Phone:  (213)  273-1440 

Date  of  Inconioration:   19.55 

Leon  \ickman,  Pn  s.  &  Prod.  Supvr. 

Fritz   Miller,  Vice-President,  Animation 
Dir(  etor 

K.  Bundv.  .Aniriiflh'oii  Director,  Writer- 
Producer 
Servic:es;  16nun  iuid  35mni  motion  pictures, 
sound  filmstrips.  and  slide  presentations  for  gov- 
ernment and  indiistrv .  with  specialization  in  tech- 
nical films  for  tr;iining.  engineering  sales.  ;ind 
comnumication  of  complex  teihnological  con- 
cepts. .Also  specialize  in  animation  and  script 
writing  services.  F.mtlitius;  Complete  creative 
and  production  f;icilities.  including  .5(MK)  st].  ft. 
comp;inv -owned  building;  insert  stage;  anima- 
tion and  iirt  depiutment;  animation  crane;  sounil 
studio;  editing  riKims;  speiialized  stock  film  li- 
brarv ;  anim;ition  art  background  libr;u-v  ;  sound 
effects  libnirv ;  live  .iction  department. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pii  tihk.n;  Driver  Limitations;  Pilot  Ver- 
tigo; Micro<leetronics  ( I'.S. .A.F. ) ;  Turhoprop; 
Turbine  Engine  Analyzer;  Flight  In.strumintation 
(The  C:arret  Corp.  .Signal  Oil);  Hytrol  Mark  H 
Braking  System  (  Hvdro-.Aire) ;  Ion  i-.'iigKK  Orbi- 
tal  Flight    (Electro-Optical    Systems  Xerox ) . 

United  Film  &  Recording  Studios,  Inc. 

3;»(1  Soiilli    ll.msir.   Los    \iigrlis.  (  alif. 

W.  Bailev  .  Hollywood  Repri  sentative 

(See  complete   li.sting  under  Chicago  area) 


JOHN   URIE  &   ASSOCIATES 

.5831   Suiisel   Blvd..  Los  An^cUs.  Calif.  90028 

Phone:  (213)  466-7701 

Date  of  Organi/.ition:   19.59 

John  I'rie.  Prodtuer 

Don  Richett.i.  .\ssoeiate  Producer 

Rich.ird  Irie.  Bu.\iness  Manager 

Rol>ert  Courtis.  Director 

Stuart  Ilagmann.  Din  etor 

Rolnrt  Cloiise.  Director 
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LOS  ANGELES  AREA: 


JOHN   URIE  AND  ASSOCIATES: 

Sehvices:  Li\e-ai.tioii,  speiial  effetts.  stop-ino- 
tioii  and  aiiiination.  Prodiicinij  fomrTiercial,  iri- 
clustiial.  public  relations,  tlu-atiical  and  dociinien- 
tan  lilnis.  1-"a(  ii.itiks;  Studio  and  two  sound 
stages. 

RECENT  PRODUCTIONS  AND  SPONSORS 
'r\  CoMMKHc  lALs  loi :  C'.ooiKear  Tire  (  Vouni;  & 
Huliirani);  Kfllonj^'s  (Leo  liurnett);  Carnation 
Co.  (Kiwin  Wa.sey);  Coca  Cola  ( McCanu-Erick- 
son);  Pl\  mouth  (N.  \V.  .Aver);  One-.-\-Da\  \ita- 
niiiis  (Wade);  Bank  ol  .America  (Johnson  &  Leu- 
is);  Hawaiian  Punch  (.Atherton-Privett);  AHC- 
T\'  Network  (.AUC);  Olvmpia  Beer  (Botsford, 
Constantine  &  McC^artv  ). 

Van  Praag  Productions,  Inc. 
1661  N.  Western  Ave.,  Hollj  wood,  Calif.  90027 
Phone:  (213)  HO  2-2341 
(See  complete  lislini;  iindei   New   York  City) 


VPI   Films   of  California 
I.">15   \.   Western   Ave..  Hollywood,  Calif. 

9003.S 
Don  Horter,  President 
(See  complete  listing  under  New  York  City) 


Walker   &    Grandey    Productions 
ISSl    Hollins    H();id.    Buildinu    C.    Hurlinname, 

Californi;i 
(See  Roy  Grandey  Productions  for  details) 

JERRY   WARNER   &    ASSOCIATES 
1410    N.    \an    .Ness   .V\e.,    ll()li\«o()d.   Calif. 

90028 
Phone:  (213)  HO  2-6511 
l);ite  1)1  Oruanization;  1953 

Branch    Offices:    St.    Louis,    Mo.    Area:    2828 
Willow,  C;ranie  Citv,   111.   Phone:    (618)    TR 
6-2930.    Daniel    J.    Brady.    Illiirois;    435    X. 
MichiKan  Ave.,  Chicago.  PhoTie:    (312)   644- 
5152.  William  S.  Meigs. 
Jerry    Warner,    President/ Exec.    Prod.-Dir. 
V.    M.    Warner,    Vice-President /Treasurer 
Ephraim    Sdiaffer,    Prodiietitm    Kxceiilive 
Charles  .\.  Hill,  Producer-Director 
I'Vank  (;;n<lon\i.  Producer-Director 
Micliael    Kraike,    Prod.-Dir.-Speci(d    Projects 
St;m  C;ilm;in,  Camera/ Ediloriul  Suixrcisor 
VVilliam  S.  .Meigs,  Indus.  TlierUer  Planning 
('..  I'"ckert,  Industrial  Theater  Slatiinu. 
Miithew  P.  Brown,  Crealivc  Direclor 
Si.iuK  i_s:  PianniiiK,  writing  ;ind  production  of  in- 
dustrial and  sponsored  motion  pictures;  '1\'  com- 
mercials;   live    staging    for    industr\,    sales    meet- 
ings,   pageants,    commemorative    programs.     Fa- 
<  ii.rrii-.s;   Film,  \ideot:ipe  somid  stages,   reliearsal 
stages,  studio  staff  pkimniig  ;iiid  creative  writing 
dep;irlnienls.    i)rop    deparlnicni.    casting    .service, 
lamera.   lighting,   lotation   e(|uipment,   transporta- 
tion,  special   effi-cts,   recortling  scoring  and  dub- 
hiiig.    lid)or:ilor>    super\ision,    ediloriid    services. 
RECENT      PRODUCTIONS       AND      SPONSORS 
MnilDN  I'K  II  Hivs:  A  \<u   All  III  Cookin^i  (  Law- 
r\'s  F(H)ds,  Inc.);  Courage  ( U.S.A. F.);  Four  job 
Hatinii   Films    (U.S.    Navv);    Sense   &    \onsense 
(C:hevrolet  Div.,  General  Motors);  This  is  Phar- 
maeii    (Amer.    Pharinacentical    Assoc.    Co./Porta- 
lilms-Wrst;;  Shock  for  Stan   (United  Delco  Div.. 
(.eiieral    .Motors);    Advertising    Promolioii     Film 
(Procter  &  Garni iN  i, 

W  C  D,  Inc. 
I02S  \.  I.aBrea  Ave     l.os  Angeles.  Calif.  90038 
I'hone:  (213)  HO  3-  113 
Stewart  (Earner,  A/nrw^,!  ; 
(See  complete  listing  un.lir  .New  York  C;itv) 


WEXLER   FILM   PRODUCTIONS,   INC. 
801   N.  Seward  St..  Los  Angeles,  Calif.  90038 
Phone:  (213)  HO  2-6671 
Date  ol  Incorporation:  19(jl 

Sy    Wexler,    Owner-Producer-Director-Cunura- 

nuin 
Helen  H.  Wexler.  Office  Manafier 
Seh\ui;s:  Educatiori;d  ;ind  medical-educ;ition;il 
motion  pictures.  Si)eci;ili/ed  ser\ices  of  16mm 
and  35mm  production,  color  printing.  ;iuimatioii 
and  e(|iiipmeut  design.  Facilitiks:  Offices,  art 
dei)t..  ;uiimation  camera,  editing,  jirojection  room. 
55'  X  45'  stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.\h)Ti<)\  Pic:tuhes:  Clinical  Apiiiicaliotis  of  Mi- 
croiniroiis  Tape  (3.M  Nh-dical  Products  Div.); 
Practical  Aspects  of  Peritoneal  Dialysis  (.Abbott 
Laboratories);  Job  Corps  —  \Vhat  it  Is.  Wluit  it 
Does  ('reaching  Research  Di\'.,  I'niv.  of  Oregon); 
Do<^  Respiration  Studies  (Hemod\ne  (^orp);  Mi/o- 
cardial  Revascularization    (Upjohn  Co.). 

Wilding-Fedderson,  Inc. 

8460  W.  Third  A\e..  Los  Angeles,  Calif. 

Phone:  (213)  OLive  1-1860 

Jack  Minor,  President 

(See  complete  l-sting  under  C:liicago  area) 


Extra    copies    of    this    16th    Amiual    on    request 
while   supplies    last.    Enclose   $2,(10   with    order. 


RAPHAEL  G.   WOLFF   STUDIOS,    INC. 

Offices:  2625  Temple  St.,  Los  Angeles,  Calif. 

90026 
Stage:    1714  N.  Wilton  PI.,  Hollywood,  Calif. 
Phone:  (213)  386-8649 
Date  of  Organization;  1931 

William  S.  Genie.  President 

Charles  Palmer,  Consultant 
Servjc:i;s;  Sales  promotion,  induslriiil,  business, 
technic;d.  training  ;uid  institutional  motion  pic- 
tures; TV  progriuns  ;md  T\'  commerci;ds.  Piio- 
TOCHAi'iiKs  I.VTEHXATioNAL,  a  divisioii  of  R;l- 
phael  C;.  Wolff  Studios,  Inc.  Cameramen  in  72 
loreign  countries  and  U.  S.  Film  recniirenients 
photogiiiphed  on  assigmnent  throughout  the 
world.  C;omplete  librarx-  of  foreign  and  domestic 
film.  Extensi\e  musical  librar\'.  Facilities:  Stages 
and  complete  production  f;icilitics.  .Available  for 
rental.  Cleared  for  securit\'  for  classified  produc- 
tion work  for  national  defense. 

RECENT      PRODUCTIONS      AND      SPONSORS 

(Listed  under  Paitlicnoii  Pictures,  IhilKwcMid 

WONDERLAND   PRODUCTIONS 
760  Cahuenga   Blvd.,  Hollywood,  Calif. 
Phone:  (213)  462-7385 
D.ite  of  Organization;  1957 

.Marvin  Br\an,  Fxeculive  Producer 
Robert  P.  Ntultiueen,  Production  S/irr, 
SaniK   Salom;in,  Production  Coordinator 
Willi;im  O.  L\nian,  Unit  Manaficr 
\l.  V.  Hughes,  Script  Supervisor 
Seiuk  Es:  Pnulnction  of  motion  pictures  for  busi- 
ness   iiiid    indnslrx     throughout    I'.S.    35nnn    and 
Ifimin.   .AH   services,   sciipt   to  screen,   bv   perma- 
Mcnt,  Inll-lime  staff,  Fa(  i].iiii:s:  f 'omp;my-owned 
airplaiK'   to  trjuisport   crews  ;mywhere  in   U.S.   or 
C:inad;i.  Compain -owned  lIolKwood  studio,  edit- 
ing  and    producliou   center,   complete   equipment 
including    sound    dubbing,    nmsic    library,    stock 
footage. 
RECENT       PRODUCTIONS       AND       SPONSORS 

\limoN  Pi(  iiHEs;  Making  Mitals  liehave  (  .\letid 
'rrciting  Inslilute);  '/7ic  Proof  Is  in  the  Per- 
fornuince  ( W\nn  Oil  Co.);  f.'//i/  Planniun  (  Aiiier. 
Cement  Corp.);  There  Is  a  Way  ((;u,U(li;ui  Pl;ms. 
Inc.);  Pools  by  Anthony  —  Series  ol  10  (Anthonv 
Pools.  lm\):  lii-liraze  (  Bi-Bra/.e  Corp.);  Fash- 
ions by  Computer  (Teeco  Corp.);  Industry's  Vi- 
tal Link  (Commercial  .Metid  Corp.);  The  Ros- 
uorlh  Sloru  (  Bosworth  C^orp.);  Manic  icitli  Met- 
als (Alfred  Heller  Co.);  77ii-  \ati(wal  Ileal 
Treatinn   Story    (N.ill     Ileal    Treating   Co.). 


NORMAN    WRIGHT    PRODUCTIONS,  NC 

1S3(>   ll>|)crii)ii    Ave..   HoMn  wootl.  Caiil<l()( 
Phone:  (213)  NO  5-1191 

Date  of  Organization:  1948 
Date  of  Incorpor;ition;  1951 
\onuan  11.  Wright,  President 
Micluiel  .\I.  Wright,  Vice-President 
Peter  Wright,  Vice-President 
C;ilbert  Wright.  Writer-Director 
Sehvic.es:   Production  of  industrial  live 
animation  films,  public  relations  coipor.i' 
slidefilms.  training  and  educational  film^ 
ties:    .Sound   stage   and    location   f;icilitii  . ,., 
types   of  live   action   aiul   animation  motii  n 
ture  production. 

RECENT      PRODUCTIONS      AND      SPOiO 
.MoiioN    PicTiHEs;    llalliburlonlaud    (T!    " 
burton   C^o.);    Medical   Monitoring    (N'.A^ 
Labs,  Inc.);  Progress  in  Puerto  Rico  ( Pm  i  ij 
Industrial     De\elopment     Co.);     Cri.sis    .   C 
(United   Republicans  of  Calif.);   Peerh  ^    ' 
less    Pumps    Di\-..    Food    and    .Machinery 
vcntional  Ordnance  Delivery  —  Part  II  [\ 
Scream    ( N'orm;m    Wright   Productions,  I 


PACIFIC   NORTHWEST 


OREGON 

NORTHWESTERN    INCORPORATEC 
MOTION    PICTURES   &    RECORDING 

2S2S  S.    W.   Front  A\e..   Portland.  Ore. 172 
Phone:    (503)    224-3456 
Date  of  OrgiUiiziition:  1953 
Robert  M.  Liiidalil,  President 
Sheldon  Cioklstein.  Vice-President 
-MacDoiudd  MacPherson,  Writer/Dirci' 
Micluiel  (';uter.  Recording  Division 
Fred  Miller.  Director 
John  Schaaf.  Director 
Dick  Blakeslee.  Cameraman 
Les  Par.sons.  R(  cordinp,  Technician 
Shannon  Hawkins.  Office  Manager 
Services:    Public  relations;   sales,   indu^' 
training  motion  pictures;  medical  films, 
mercials   and   iirograms;   sound   slidefilnr 
ing,  iutwork,  anim;ition,  titling,  scoring.  (.  ■  i'n 
production  service  Irom  script  to  screen,    all 
ties:     22.000    sq.    ft.    of    space    exclusixc   \ 
motion     picture    production;     sound    stag    i 
16miu   and   .35miu   l)&w  and   c-olor  photoi^pil 
remote  trucks;    lighting  and   genenitors;  \  <tii 
and    Moviola    editoi-s;    cutting    rooms;    .n 
camera   anil   stand;    music   and   .sound   e' 
brar\-;  interlock  projection;  hot  press  titles 
35mm  theater;   recording;   still  photogr;ip 
RECENT      PRODUCTIONS       AND      SPONOI 
\l(iri()\    I'll  n  ins;    Parks   Arc   i'or   I'ioph    '*'' 
gon  State  Ilighw;i\   Dept.);  Power  for  Pu 
litic    Supply    C()oper;»ti\e);    Callntcr    l\ 
for  Venous  I'hronductomy:  Triple  Valvi   I 
incut:  Tricusjiid  ( I',  ol  ()regon  Medical  ^ 
Comiuirison    Tests    II    40F    (Hyster    ("m 
W(i()(/     f'/i/;»     llandlinfi      ( R;ider     Pnem 
\\\\7'A    1966    (Western    Wood    Products 
;itioii);   Malt  from  Salis   ((ieorgiii  P;icifii 
T\'  CoMMEHciAl.s  for;  Tonex.  ( !-2()  Soap 
son   West  .Advertising);  Multnomidi  Kvuu 
(Monlgomers      &      .Associates);      Blitz-W 
Be<'r     (  II()iug-C'oo))er   &    Harrington);    1' 
tion;d   Biink.  Oregon  State  llighw;i\    Dep 
\.W.   \.ilur;il  (;;is  Co.    (Cole  and   Web.  i 
side.   Oregon    (  D;ivid   Ev;uis  Ac   Assoc):   i 
International     Livestock     Exposition     (M 
Ericks<m  Inc.). 

•    I'or  \e;u-;irouiKl   reference  to  speciali/ii 
ducers    ol    business    lilm/t;i])e    medi;i.    usi 
det;iiled    listings   in    the    16lh    .Aiinu;il   Prod  tj" 
Review    with   their   complete   references. 
Look  to  the  Review  p;iges  for  reliable  buyei"'- 
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BUSINESS  SCREEN    I" 


WASHINGTON 

Metropolitan    Seattle 

CAMERON    FILM    PRODUCTIONS 
SiMiiw""   AM'iuif    No..    Si-attlo.    \\  asliington 
'".  (20(i)  MAiii  3-4103 
I  Oij^ani/.atioii:    1955 

.1  W.  Caiiioron.  Otiiiir  iiiid  rroduccr 
,       m  ZwilRinever.   Diridor-Cliiif  I'.clitor 
li.iKl  EiitTStroiii.  Chiif  Cimicramiin 
Vniislroiii;,  /''i7hi  Uhrariiin 
-     Ifinim    and    35inm    sales,    advertising, 
l.itions    and    trainint;    motion    pictures; 
\ll  services  from   initial   research   fo  final 
i:  l"\f  n.iTii;.s;   Ifimm  and  35mm  cameras 
il,  wide-screen  and  aiiamorphic  pliotog- 
i'inini    and    35mm    animation    and    stop- 
.iniera.    \vide-anj;Ie     tlirongli     teleplioto 
vo  Ifimin  zoom  lens;  M;ij»iias\nc  and  '4" 
n   sound  s\  stems  for  studio  or  location. 
.  reeninj;  room;  Ifimm  and  .3-5mm  editinj: 
it;  duhbinn  etpiipment  with  optical  ;ind 
:\I)ack;    Ifimm    s\nc    majinetic    interlock 
il.   Music  lihrarv ;   studio;   location   light- 
ji,  ,iip;    traiis|iort;iti()ii     e(|iiipmeiit 

|C|1T      PRODUCTIONS      AND      SPONSORS 

nrls    PifTi'RES:    C5-A    Siippprtability;    SST- 
'    The  BoeinR  Company);  A  Bright  Future 
111    Dental    Hxpenist    As.soc. );    Siwpsoii 
'  (Simpson  Timber  Company). 


OMMERCIAL   PRODUCTIONS,    INC. 
Ui  Fifth  Ancuuc  KUhj,..  Seattle.  Wash.  9S101 
Pt|ic  (206)  MA  4-S390:  Ml"  2-.54S0 
Ofof  OrRaiiization:  1954 

Thompson,  President 
il  C;.   Larson,  Vice-President 
L^.  Lathrop.  Secreldry-Treasiirer 
IV  rr  D.  Irion.  Sr.,  Sales  Manager 

Motion    picture    and    sound    recordint; 

:>r(Kluction  for  public  relations,  sales  pro- 

iidustn'al  and  training  films;  tv  programs 

u)mmerci;ils.  Writing,  directing,  editing 

'fding.     FaCILUMFs:     .Ampex     MR-70;     3 

'2"   tape;    15   or   .30    I.P.S.    w  sel-s\iic; 

I  camera  equipment;  1700  ft.  studio  and 

I'^e;  Ampe.x  350  and  354  tape  machines; 

I  ignas\nc  recorders;   lighting  etpiipment; 

U:    12  channel  custom   mixing  facilitx  . 

EONT      PRODUCTIONS       AND      SPONSORS 

cr  )\  Pi(  TiHEs:    X'oters  Training   Film    (  King 

|||\  '':  U'(  !/cr/i«ci(.vrr  Beam  &  Decking  (Cole  & 

Fire    Retardant    Film     (.American    Ply- 

MK-iation);   The  Xeiv  Day  in  Education 

Zion     Educational     .Association);     W'ing 

'ill   (Hoeing  .Airplane  Co.);  Safari  (Jonas 

I'lLMSTHips:   Lodge  in  Action    (Elks); 

.   ..'  of  America    (Erv   Parent);  ]udson  Park 

*>i)hwest  .Advertising).  T\'  f 'ommf.hcials  for; 

)a  Needle  T.\'.,  N;itional  H;ink  of  f'ommerce, 

o|mestern  Gas  Co.,  Blue  bell  (Cole&  W'eberh 

jlue    Howl    (Western    Washington    C;ollege); 

U.    Safewav     (Romig     Fuller);     Washington 

"'  ■'  T.  Smith);  Homelite  Chain  Saws  (,Soder- 

'  leveland):  Red  Cedar   (baker  .Advertis- 

-    ■  I  ileral   I'inance    ( botsford.   Coustantine  & 

cirty). 


LOUIS  HUBER  PRODUCTIONS 
Services;  Educational,  promotional  and  public 
relations  motion  pictures,  Ifinun  c-olor  and  b&W. 
Film  researching,  phuming,  script,  u;irr;ition  <'dit- 
ing.  F-.A(:il.lTli;s:  bell  &  Howell,  C!ine  Speciiil  II 
motion-picture  camenis;  ]la.sselblad,  Holleiflex 
and  Contax  still  cameras;  wide  assortment  of 
lenses  for  all  cameras;  Ciimera  ;md  e<|uipinent 
truck  for  extend»-d  fieUl  work.  Magn;isync  re- 
corder; unilfi-chaiuu'l  sound  etliting;  high-fi- 
delit\'  tape  recorders;  music  and  sound-effects  li- 
braries;  stock-film   librarx'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Mollov  Pl(  liHls:  Digging  (  /)  the  Past-  Sorth- 
ern  Birds  (  Nortlu^rn  Films);  49th  Slate  (  Reiiders 
Digest);  S'nrlh  to  Alaska  (49th  State  Promo- 
tions); Northern  Latitudes  (Canadian  Video). 


LOUIS   R.    HUBER    PRODUCTIONS 
(Affiliate:  Northern  Films) 

ix  9S  —  Main  Office  Station,  Seattle,  \\  ash. 

'9811! 

^one:  (206)  ATwater  2-6.362 

Me  of  Organi/ation:    1952 

jiiis  R.  Huber,  President 
rlen  Bertram,  Secretary 


* 


RARIG'S,    INC. 
(Film    Production    Division) 

5510  I'niversil)    Wa>,  Seattle.   W  ;,sl..  9S105 

Phone  (  206  )  LAkevicw  2-0707 

Date   of  Incorponition:    1946 

.Associates:  Griffon-Gr;iphics,  Inc..  2100  North 
45th  St.,  Seattle  3,  Wash.  Phone:  ME 
3-387S.  H.  C.  Films,  Ltd..  1403  The  Hturard 
bldg.,  1030  West  Georgia  St..  \'ancou\cr 
5,  B.  C,  Canada.  Phone:  .\IU  5-8521. 

Ma.\  H.  Rang,  President 

Edith  A.  Rarig,  Vice-President 

Da\id  R;uig,  Secretary-Treasurer 

James  H.  Lawless,  Assoc.  Producer 

Joe  !■".  Nelson,  Assoc.  Producer 

David  G.  Christensen,  Animation  Con.sullant 
Sehvices;  Public  relations,  sales  promotion,  in- 
dustrial and  training  films,  T\'  programs  and  com- 
mercials. Complete  productions  from  idea  to 
prints.  Speci;il  services  include:  writing,  directing, 
editing,  recording,  studio  facilities,  ;inimation, 
mixing  and  original  nmsic.  Complete  underwater 
photograph)  including  46-foot  Ixiat.  F.milities: 
16mm  and  .35mm  .Arriflex  and  bell  &  Howell  cam- 
eras, blimp,  Westrex  16mm  m;ignetic  recording, 
sound  st;ige,  lighting  ecinipment.  Underwater 
housings,  marine  exposme  meters,  underwater 
lighting  equipment.  I'lill  perm.ineiit  st.ill. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictires:  The  Cla.ts  Cage  (United  (kwd 
Neighbors):  The  Chokerman  (Northwest  Forest 
Industries  Film  Committee);  Belurn  lo  Bikini: 
Pharmacology,  .series  of  6  (Universit>'  of  Wash- 
ington); Project  Rise  (Rocket  Research  Corpo- 
rati(m). 

Spokane,    Washington 

EMPIRE   FILMS   CORPORATION 

Suite  70.3,   Radio  Central   bidt;..   Spi>k;me. 
W  ash.  99204 

Phone  (509)  MA  4-5570 

D.ite   of   Incorpor.ition:    1952 

C.  11.  Talbot,  President 

A.  R.  C;odfre\,  Viei -President 

M.  O.  Tallx)t,  Secretary-Treasurer 
SKHVirEs:  Motion  pictures  and  other  andio-\isu.il 
m;iterials  for  business,  industrx,  T\'  and  the  pro- 
fessions. Studio  and  location  filming  and  sound. 
Consultation,  research,  script,  production  and  di- 
rectorial services  for  both  cinematograpln  ;md 
sound  recording.  F,u  ii.iTiEs:  Filming  ;md  record- 
ing facilit\  for  lip-s>nc  or  wild  .sound;  post  record- 
ing; interlock  projection;  film  and  sound  editorial 
depts.;  u;irriition,  dialogue,  dram.itic  .seq\iences, 
special  music.  Chimera,  lighting,  editing  and  re- 
eordinc  ojier.itions.  No  l.iboralorv . 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pi<  ti  lus:  To  Stand  So  Tall  (EI  Katil 
Shrine  for  Shriners  Hospital);  Fin  proof  (  Miilonev 
&  ONeil);  Home  Hemodialysis:  1 1  (  modialy.sis  in 
Hospital  &  Ihmie  ( Spokiine  &  Inhmd  Empire 
Kidnev  Center,  Sweden  Freezer  Mfg.  Co.). 


PACIFIC  NORTHWEST 


Other   Washington    Cities 

MARVIN    FOSTER    PRODUCTIONS 
:!(l!l    West    H   Street.   Vakima.    \\  asliini;l<>u 
I'lioue;   (.509)  GL  3-1964 
Date  of  Organization:    1964 
MaiA'in  Foster,  in  charge 

Si;»\  i(  Ks:  .Motion  pictures;  T\'  films  and  com- 
mercials (live  and  anim;iteil);  theater  trailers. 
F.A(  II.ITIES:  Creative  ilep;irtnient,  studio,  editing 
facilities,  animation,  art  department;  3-5 ''16mm 
production   ei|uipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Mo'i  ION  l'i(  iiHi'.s:  Washington  .Slate  Parks  film 
(in  production);  TV  Cc)m.\ieh(:i.\us:  Hrxlaka 
Motorcycles  ( Freedom  .Advertising  .Arts  for  Pa- 
cific basin  Trading  C.n.);  Roll-.A-Hoop  ( Zipco 
Tovs). 


HAWAII 

CINE-PIC    HAWAII 

1947  Pacilic  Ileii;lils  Road,  Honolulu 

Hawaii, 
Phone:  50-2677 
Date  of  Organization:    1947 
George  Tahara,  Owner-Producer 
M.  D.  Myers,  Art  Animator 
Spence  Brady,  Lloyd  Stone,  Writers 

Sehvk:es:  Complete  16mm  production  for  motion 
pictures  and  T\'.  I-'.acilitiks:  .Arriflex  S&M,  .Auri- 
con  600,  .Nagra  Neopilotone,  Westrex,  and 
Magna-sync  magnetic  recorders;  Maurer  Optical; 
Mapia-sync  dubbers  and  mixers.  Stock  shots;  mu- 
sic librar\  :  animation. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pk  times:  Hauau  tiglils  Cancer  (.Amer- 
ican Cancer  Societ\  &  State  Health  Department 
of  Hawaii);  The  Silfer  Diffusion  System  (.Ameri- 
can I";icfors  .Associates);  Thai's  in  Hanaii  (I'S- 
lA);  \EP.\L  Medic.  (Tom  Dooley  Foundation). 
T\'  C:ommki«t.\us  for;  Meadow  C;old  Dairies 
(  McC'ann  Erick.son). 


iil^LIf  DIE  SilDl^gEI 

OF  SPECIALIZING  FILM  PRODUCERS 
The  following  pages  of  this  16th  .An- 
imal Pr(Klnction  Review  i.ssue  provide  the 
buver  of  films  anil  film  ser\-ic-es  with  the 
most  complete  data  av;iilable  on  depend- 
.d)le  companies  specializing  in  f;ictual 
films  in  Canada,  L.ilin-.America,  Europe, 
till-  Miildle  East,  .Africa,  India,  M;ilaysia. 
J.ipui  .md  .Australia.  Client  references  are 
provided  as  \our  .issur;mce  of  active  op- 
«Mation    of    these    listed    facilities. 
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PRODUCTION:     CANADA 


ALBERTA 

MASTER   FILMS   (ALBERTA)    LTD. 

Slo-17    Amuiii-    S.W.,    Calgan,    Mhcrta 

Phone:    244-2(l()S 

Date  of  OiRaiii/ation:    1955 

RolxTt  E.   Willis,   PrcsUlrnl 

A.   Hriice   McLean.   Vicc-PasUlint 

Walter  Howaiil.   Sccntanj-TnaMirt  r 

C:eialcl  Moir,  Dinrtor  of  Plidtofiniphij 
Sehvu  KS;  Motion  picture  antl  somid  liliii  strips 
for  iiidustrv,  cdiitatioii  ami  tourism.  Tele\ision 
conunerciaLs,  li\e-acti()ii  autl  auiiiiatetl.  Ser^•ic•es 
to  irulependeut  producers.  Fa(  ii.i  rii;s:  .\uricon 
Super  I2()().  Arriflc\,  IU>aulieu,  Hole.\,  Cine  Spe- 
cial cameras:  art  iuid  animation  department  with 
0.\bcrry  stand;  editinij  and  cuttini;  rooms:  lull 
lijj'itinn:  reeordinu  ;md  duiiiiini;. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MofioN  Pi(  ri  lus:  CloM-r  Thiin  Yaii  11, ink 
(Wardair  Canada  Ltd..);  Calfianj  Means  liiisi- 
Jif.v.y  (City  of  Calgarx  Industrial  De\el<)pmpnt ) ; 
The  Ltist  Frontier  (Great  Plains  Development 
Co.  of  Canada  Ltd.);  The  Pioneer  (Alberta 
Wheat  Pool).  Sliukfilm;  Oinration  Clieekoiit 
(.Mac-.Millan,   Hloedel  &  Powell  River  Ltd.). 


BRITISH   COLUMBIA 


B.   C.   Films,   Ltd. 
N().J  The   Burrard   BIdy..    I(»,}(»   West  Georgia 

St..  Vantou\er  5.  British  C.'olumhia 
Phone:    MC   5-8521 
D.ilc  of  Incorporation:   1953 
(See  listing  of  Rarig's  Inc.,  Seattle,  Wash.) 


Chetwynd  Films   Limited 
11  iS  \KKillc'  .St.,  \;mc()n%er  5,  B.  C. 
Phone:    Mltual   .5-()()27 
A.   P.  (;;irdncr.   Manaun 
(See  compli-ti-  iislirrt;  iiriili'i   ■luniiilii,  Oril.) 

LEW   PARRY   FILM   PRODUCTIONS   LTD. 

1759  f;apilano  Road,  North  Vancouver,  B.C. 

Phone:    9SS-2755 

O.itc  r)|  ()r«ani/;ition:    1947 

1..    M.   P;irr\,   President-Producer 

v..   II.   P.irr\.   Secretary-Tredsiirer 

1     Richardson.  Secrelarij 

H     J.   (;.   Ricli:irds,  Solicitor 
Skhvicks;    Motion   picture   production,    indusiji.il 
lilnis.  feature  films,  television  prognunmint;,  jxick- 
aging.  F,\(  lUTiKs:  Offices  ;mcl  studio. 
RECENT      PRODUCTIONS      AND      SPONSORS 
.Minios      I'KiMils;      .\,li,,i,     ,,n      the     Coluinliiii 
ProjiUesij   <)/   the   Pence    (15.    C.    Ihdro   &    Pow.-r 
Authority).  TV   Pii(k;ha.ms:   24  .Scgnu'uls  -  The 
l.ittlist    lloho    (Storer    Broadcasting    Conipanv). 


MANITOBA 

KEN  DAVEY  PRODUCTIONS  LIMITED 
(i95  Sargent  Avenue,  Winnepeg,  .Maniloha 
Phone:    78.1-7517 

I). lie   ol    Organization.    1950 

Kenneth  R.   D;ivev.  Pn      lent  &  C.eneral    \l,m- 
(ificr 

\'.  Davey,  Sccrelanj  &  7'n  miirer 

K.  T.  Freeman,  Color  Lab  ( 'tntrol 

W.  Sheldon,  HltW  l.ah  Conlnl 
SiiUKivs:  Uiinm  H&W  ,uid  color  l.ilx.ratory  .serv- 
ices titles.  aniin;ilion.  T\'  commerci.il  prodiiction. 
rechnical  ;uid  medic.d  production.  I'vcilitiks: 
.\11  Ifinun  production  e(piipmeiit;  sound  record- 
ing iuid  studio  facilities. 


KEN   DAVEY   PRODUCTIONS: 

RECENT       PRODUCTIONS       AND       SPONSORS 

.Morio.N  Pic.riui..s:  I'oollmll  19(i5  (Western  Foot- 
ball C:onference);  Personnel  (Searle  Ciiiiin  Co.); 
Coachinii  Football  (Winnipeg  Blue  Bomber 
.\lnmnael;  Medical  X-Raijs  (Abbott  Clinic); 
Rocket  (AII.SO  Products  Ltd.) 

WESTERN    FILMS   LIMITED 
757  St.   M;n>'s   Roiicl,   \\  iniiipc,;.   .M:uu°toba 
Phones:   253-0064  485.) 
Date  of  Organization:   October.    1964 
G.  T.  Ilenuing,  President   Producer 
W.   I'riuiz,  Vice-President  Producer 
L.  Brown,  Vice-President 
G.  T.  Brazzell,  Secretary 

Skhvk:es:  Motion  Pictures,  TV  films,  commer- 
cials. li\e  and  animated.  F.\c;ilitiks:  Creative 
dept..  studio,  titles,  iininuition  ,35/l(-imm  etpiip- 
ment;   sound   recording   in   studio  or  on   loc;ition, 

iii.igni'tic  ;uk1  opiic.il. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  I'uTVKKS-.Take  30;  Telescope  (Cana- 
di.m  Hroadciisting  C^orp.);  City  of  Rivers  (Dept. 
ol  Industrv'  ;ind  C^ommerce,  .Manitoba);  Craiid 
Rnjiids  (Ciuling's  Hrewerv  ) ;  Fishinfi  Marketing 
(Dept.  of  .Mines  and  .Mineral  Resources,  .Mani- 
toba); Canadian  Wildlife  (L;Uxitt's  Bre\\er\). 
T\'  CoM.MiiHcuLS  for:  .\IcC:onnel-Eastmau  (Car- 
ling's  Brewery);  ,\lcoholic  Education  Committee; 
Hieh.irdson  Mfg.;  Foster  .Ad\crtising  ( .M;mitoba 
Telephone  S>.stem);   Lfiiited  Church  of  Canada. 


ONTARIO 


CRAWLEY   FILMS   LIMITED 
19  F:n°nnont  .\\enue.  Ottawa  3,  Ontario 
Phone:    728-3513 

Date  of  Organization:    1939 

Branch  Offices:  ISl  Kglington  Avenue  E.,  To- 
ronto. Oril;ui().  I'honc:  IS5-0325.  Anne  A. 
Klovcr,  Mgr.  1  Place  \ille  .Marie,  Suite  1503, 
.Montreal  2,  Que.  Phone:  <SH1-9149  Ilcnrv 
Stinl),  Mfir. 

Subsidiary:  (;r.ipliic  Iwlrns  Limited,  19  I-'.nr- 
mont  Ave..  OtI.iwa  .).  Out.,  Phone;  728-3513. 

Associate  Dubbing  Compain  :  S\  ncliro-Q)uebec, 
1318  St.  Catherine  Sirecl  W  .,  Monlic.i! 
Oncbcc.  Phone;  Sfi(>SI.3(i. 

Ofkic:khs  and  Dkpabtment  IIkahs 

!•".  R.  f :r;iwle\,  C.  A.,  President 

(.'■nwuu-  l'"ra.ser,  Vice-President 

Cluules  E\'ere(t,  Vice-President 

.•\niK'  A.  Klo\(M,  Manafier.  Toronto  Offici 

Henr\  Strnb,  Manager.  Montreal  (Office 

I'anI  Ihnris,  Production  Manafier 
rhom:is  (;l\nn.  I'nit  Manauer 

\\'illi;im  0'l'";nrell,  l.rduiralorii  M<n{(iii(  r 
and  {)ualilii  C'inilrol 

(denn  Bobb,  .\vsY.  Lidxiratoni  M^r. 

Peter  Cock,  Tom  F;n  le\ ,  James  Tnipie,  Sciiton 
Findl;i\,  Doiiidd  Carter,  Senior  Prodnceis 

A.  K.  .\yre,  Coniplroller 

S;dl\   .M;icDori;ild,  Pnuliicer's  Service  l)iv. 

\\r\  Muri;iy,  I'.xeculive  Assistant 

M.u\  \\  li:ilen.  Purchasing  Anent 

Rod  Sp:irks,  Chief  I'.Ufiineer 

D;i\c  Cochriinc,  Sound  PeixoliiK  nl  Ihiid 

l.air\  (!iosley.  Director  of  Musii- 

SI. in  Itrcde,  ('aniera  !)(  iiartnieut  Ih ml 

C..ay   DesLa\iicrs,   Liu.lilinfi   Deiiarlnnnt   II, ad 

\'ic  .Atkinson,  Aninialioti  Deiiarlment  Head 

Judith  Cra\\le> ,  Serijit  Deparinu  nt  Iliad 
Si;n\  K  i-.s:  .Motion  piclnres  :ind  slidelilms  loi 
Caiiiidiaii  :uid  I'nited  Sl:iles  indnstr\.  (;o\<mm- 
ment,  education  ;ind  television;  plus  recording, 
editing,  :inimalion  ;uid  e\lensi\i'  l.ibor.ilory  serv- 
ices lor  producers,  inilcpiMident  c,uner;imen,  ten 
pni\  inci:il    governinenis    .md    other    org;ini/.ations 


CRAWLEY    FILMS    LIMITED: 

Iron)    coast   to   coast.    Facilities:    42,(J(X) 
studio    buildings,    40-;icre   studio   lot,   two 
stages    and    two    recording   studios.    17   cc 
Mitchells,    Maurers,    Bell    &    Ilowells,    An 
( jue-Specials      ;uid       Newman-Sinclair; 
dollies,  375.000  w;itts  of  ligliting  equipini 
two     generators    and     transformer    slatioii 
■35mm    ;md    .M;mier    16mm    re-recording   i 
with   8   and   4   mi.xing  consoles.    Stancil-ll 
3.5mm    ;nid    Ifimm    niiignetic    recording,    ^ 
netic  recorders  —   R;ingertone,   .Ampex.  Sh 
Magnecorder    and    Tapak,    disc    recorder; 
tion  dcp;ntment  witli  Saltzman  stands;  eii;.  .,. 
ing     development     lacilities;     35mm     ;ind     Inn) 
l;d)orator\ ;  casting  dies;  music  librarv';  fleet    16 
trucks  ;ind   trailers.  Electronic  service  dept.jind 
stoc  k  shot  lil)r;n  V . 

RECENT       PRODUCTIONS       AND      SPONiHi 

.Mcnio.N    Pic  IT  hi;s:    Saskatclu  uaii    juhiUi 
k;itchevvan  Diamond  Jubilee  6;  (^nuida  Cen' 
(;<)rpor;ition  I ;     The     /irgiiimiig.v    of     Exph 
The    French    F.\i)l(>rers;    The   English   and 
F.xplorers;  Moh  eular  Theory  of  Matter  (£: 
paedia  Britimnica  I'ilms  Inc.);  E.XPO  "67 
er's  (iroup  of   ('omp;mies  &  The  Canadiiii 
poration    for   the    1967    World    E.vhibition 
Clubs  of  Mississaufiua  (House  of  Seagr.iin 
ed;;  Crossroads  (f.r;inde  Ligne  B;iptist  Mi 
Profile   Canada;    hnaaes   du    Canada    (C,i 
Pacific  Railwiiy  ) .   T\'   Com.mkhc  iai.s   for; 
dian     Dental     .Association;     \'ictori;in     On 
Nurses;  Aluminium  C^ompany  of  (\uiada  Li:     .. 
St.    John    .Ambulance    Society;    John    Dohei    I 
Comp;inv ;    MacLaren    Advertising    Limite<l  V^ 
tional    Department    of    Labour;    Royal    C.i 

Legion;    Central    Canada   E.xhibition   .Assoc 

United  Conimunitv-  Funds  and  Councils  of  ."lef 
ica  Inc. 


* 


GRAPHIC   FILMS   LIMITED 
(A   Subsidiary   of   Crawley    Films   Limitil) 
19  l'';iirmont  .Avenue,  Ottawa  3,  Ont;irio 
Phone:    728-3513 

W.  O'Fancll,  Mana<j.er 

v..  Rohb,  Ass'l.  Manafier 

Sallv  .MacDonald,  Producers  Services 
Seuvk;i£s:    Laboratorv'  and  producers  servic 
vision   of   Crawlev-    Films   Limited.   Canad.i 
gest    color    l;d)()riitoiv'.     Facilities;     Kiini 
35mm  neg;itive-positive  developing.  16nini  I  i  u 
Howell,  .35inm  ;ind    16mm  printers;   I6inni  lion 
Step  printer;  .Moy  36mm  and  16mm  edge  nuiier- 
ing     machines;      negative     cutting     departi  nt, 
sensitrometric    control.    Ultrasonic    cle;ininc 
sic  libi;n\;  editing;   titles  and  .minuition;   p 
ing  and  dubbing. 


( 


Metropolitan   Toronto   Area 

ACADEMY   TV   FILM   PRODUCTIONS 
OF   CANADA 
4.33  J;irvis  .Street,    Toronto  2,  Ontario 
Phone:   925-5997 
Date  of  Oiganiz:ition:  1961  ' 

Branch:     Mickev     Schwarz     Productions,    * 

119    v..   54th   St..   New   York.    NY.    1003 

Phone:   (212)  421-7440 

Mickev     Scliv\;nz.    Ouinr.    Producer.    DU^ 

Rnlh  .Sloll.  I'roduetiini  AssislanI  I 

Si:uvi(  is;    .Scripts;   artwork;   storv  bo;irds.   layfll 

.mim;ition   ;md   live  production:  editing:  etc.  ^ 

<  ii.iiiKs;  35mm  screening  facilities:  stage;  cut 'I? 

room,  etc 

RECENT       PRODUCTIONS       AND       SPONSC^i 

r\'  CoMMKiK  lAl.s  for:  Duncan  llines  C:ike  M''* 
( Complon  Advertising);  (^miidi;m  Kod;ik.  Jl" 
I  B.iker  Advcilising) ;  .Allsl:ite  Insnnuice  (  ■" 
limnell);  Calling  jihick  Label  Bc-er  ( F.  H.  H' 
hurst  I. 
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BUSINKS.S  SCRF.KN 


Audiographic    Presentations  Ltd. 
Mo  2(tS,   I5(>(l  Bawic"   Am-iiiic.    I  oroiitd 
|„„e:   4S;)-()S2fi 

(Vdoii  K.tiii.  i'.xciiilirc  in  churge 
kSee  tompl*'''"   listing   umler  Qiiel>ei.'.) 


i 


CHETWYND   FILMS   LIMITED 

;  Gri'iixilU-   Sliri'l.    1  iiritnli)   .").  Oiitarid 

lone:  924-449U 

ite  of  Incorpoiatioii;   Ontario  —   1950 
Hiitisli   Columbia  -    1960 

•anch:   11  IS  Melville  St.,  \ancouver  5,  H.  C. 
I  Phone;  ML  tnal  5-0(127.  .\.  P.  Ganlnor.  .\/gr. 

■thur  Clietwvnd.  President  &  Ceii.  Mgr. 
larjorv  C^lu-twNnd,  Viee-President  & 
'Sccnlani-Tna.siirer 

l)l)in  Clietwxnd.   Manager.  Sales.  .\dverlis:ug 
I&  Piihlie  Rdalions 

,)s.s   Mi(j)nnell,    L.xee.    Prodiieer  Direelor 
illiani   .Street,   Prodtieer/Direetor 
)l)ert  Brooks.  C:.S.C:.,  Dir.  of  Photograpliij 
mes  Robinson.  Siipercisor.  Sound 
i,idrc\  (aurie,  Prodiielion  Seeretanj 
lllian  Cauci.  Secrelanj  to  the  President 

is:    Ifiinni  and  .35nini  motion  picture  pro- 

•  1.    color    and    b&w,    for    education,    sport, 

tr.rl,  indnstr\,  advertising,  public  relations,  tele- 

vi-'n.    industrial    stills;     projection     service:     re- 

writini;.   editing.   scriptiuR,   sound   record- 

Iwork  and   litlinij,   .miniation,   printing  and 

^iiig.    Ka(  ii.rrn;s;     .Arriflex.     Kodak     If-inini 

iin  e;imeras;   Ui  iv  .35mm  eiliting  ;ind  nega- 

nv  cutting  e(|nipment.    Sound;    Staiuil-Holfnian 

U'lii  sprocket;   .Ampex   and   Xagra   '"   tape   re- 

s.    It"   s\iic   pnlse   rec-ording   and    pl;i\b;ick 

,,'iient;    3    Miigua-s\uc    Ifimm    (lubbers,    six- 

fliiiiel    custom    mixing    panel;    voice    recording 

vti'iii:  sound  luttiiig  fatilities;  sin.dl  somul  st;ige. 

iig  rooms. 

.,tNT      PRODUCTIONS      AND      SPONSORS 

M'ion  PicTiHKs:  Be  a  Pro  (Industrial  .Occident 

"      ilion   .\ssn.   &    Molson's   Bre\ver\):    Sfcp   in 

zhi  Direetion    (Province  of  Ontario.   Dept. 

niiinsport);  Stanl(ij  C'l/p  Finals  (  Molson  Hrcw- 

eri    Limited ) ;    rliiijers    200   Sports  Car   Racing 

'      ri.il   Tob;icco   C:o.   of   Canada   Ltd.);    Light 

Minil  ( I'niversity  of  Toronto);  Grey  Cup 

I  l,;ib;itt's  Ontario  Hrowerics  Limited);  Ma- 

lloliday  -  West  Coast  Slijle  (MoIsoti's  W'est- 

lies     Limited);      Sorlhern      Dancer-      The 

.V  Plate   n)m    (The  Jockey   CInb   Ltd.). 

i 
JCK  CHISHOLM   FILM   PRODUCTIONS   LTD. 

U.  102-4  New  Street,  Toronto  5,  Ontario 

lionc:   92.5-22S1 

f.ite  of  (Jrg.mi/.iitiou;  19.56 

'ihn  J.  r:hisholin.  H..S.A.  P.Ag..  PresitI,  nl 

■    ili  Tnrsi.    \\..\..   M.A.,  Secretary.    Tr(iisiii(  i 

I  Ilulchison,  Executive  Producer 
.  .irve>  \a\lor.  Cameraman 
SiImcks:     Producers    of    industrial,    educational 
tr;iining     motion     pictures     iuid     slidefilms. 
ilists    in    constniction,    industri;il.    engineer- 
lins.   I''a(  ii.rnK.s:    16mm  and  35mm  prodiu- 
■  ■(luipment.     Extensive     16mm     Ektachrome 
.sljk  shot    libr;n\:    C;m;idi;m    scenic,   cities,   min- 
iil  industri;il.  wildlife. 

«|:ENT      PRODUCTIONS       AND      SPONSORS 

*     ION    Pi( Mills:    Ihilir  iif  .Mgoiupiin.    Slid   In 

(Ontiirio   Dept.   of   Lands  &   Forests);    7'/ic 

rl  Lift  -  .\t  Home  -  At  Work  -  .\t   Play 

nialional   Nickel  Compain    of  Ciinada   Lim- 

li',    ;   f^ust   Control  and  Veniilation   for   I'nder- 

RV'rf   C/xrdfioMv    (Mines    .Accident    Prevention 

Al)ciati(>n    of    Ontario);    Punjahi    Profile    ( The 

Ai;licaii  f:hurch   of  Canada).  T\'  CoMMi;m  i.m. 

'  f(|  Intenuitional  ILuAester  Oimpany  of  C^anada 

Lliited   (Hussell  T.  Kelley  Advertising  Agency). 


f" 


Thomas   Craven    Films   (Canada)   Ltd. 
32  I'ront  Slrcc'l   W  ..    lOronl".  C.iUiad;! 
I'lionc:    (410)   3()3-4459 

Limes    S\\;ickh;miiner.    President,    Exec.    Pri  d. 
Thoiuiis  Cr.ixcn,  Viei  -President 
I).  Willi. un  Hobiiison.  \'i((   President 
(iordoii  Milligcii.  Production  Manager 

(See  complete  li.sting  under  New  York  Gil;.) 


^^ 


Crawley   Films   Limited 
ISI  Egliiiton  .Xveiuic  E.,  Toronto,  Ontario 
Phone:   485-0323 
Anne  A.  Klover,  Manager 
(See  complete  listing  under  Ottawa,  Ontario) 


The  Jam  Handy  Organization  of  Canada  Ltd. 
Suite    1721    Carlton   Tower. 

2  Carllon  St..   Toronto  2,  Ontario 
Phone:    KMpire   3-.SS.56 

\\  illMH  i;.  I),illc\.  in  charge 
(See  complete  listing  under  Detroit  area) 


ROBERT   LAWRENCE    PRODUCTIONS 
(CANADA)   LTD. 
3S  Yorkville   .\\enue.   Toronto  5,  Ontario 
Phone:   925-5361 

Date  of  Organi/atioii;  1955 
Branch:    2100    Drummond    St..    Monlicd, 
Quebec 

Jolin  T.  Ross.  President 

Cerald  J.   Keele\ .   Executive  Vice-President 

Donald  1".  lLill.'\'i(c  President.  Exec.  Producer 

Miuilyn  Stonelioiise,  Vicc-Pres.  Client  Services 

(ieorge  C;iton  Jones,  \'it(-/')< -v.  Finance 

lohn  Trent.  Vic< -President 

Douglas  Cowaii.  Director 

I'rit/  Spiess  C;.S.C.,  Director  of  Photography 

;)a\id  Laiigstroth,  Maiuiger.  Editing 

Stan  Cole.  Stii>en:ising  Editor 

n.my  Bittle,  Blanche  McDeniKiid,  l'et<r  Kliol. 

Producers 
John  Winter.  Videotape.  Salts 
Si;h\i(  is;  Motion  picture  production  services,  on 
film  and  videotape  for  T\'.  industry,  ediiciifion 
and  theatres.  Kacilitii.s:  Two  sound  stages,  sep- 
iu;ite  rei-oiding  studios  with  Westrex  s>stem.  2 
.3.5nun  and  Himm  BNf:  Mitchell.  NC;  Mitchell 
ancl  Arriflex  cameras.  Marconi  T\'  recorder  and 
t-ijic-to-filiu  tr;msfer. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MdiiDS  Pkuiiis:  liianly  Si  en  Is  of  a  Cour 
C.irl  (Noxema  Chemical  Co.);  .\nuriean  Can 
Beer  Can.t"  (Young  is  Rubicam  Advtg.).  \'mi;<)- 
TAPKs:  Moment  of  Truth  (NBC  &  CBS  Net- 
works); Canadian  College  Football  (Dept.  of 
National  Delense);  Professi(mal  Soccer  (()- 
Keefe).  I  A'  Commki"  lAl.s  for;  Imperial  Oil  Ltd.. 
Molson  Brewcr\.  Imperial  Tobacco.  Alberto  Cul- 
ver (Cockfield.  Brown  &  C:o.);  Nabisco  Ltd.. 
Swift  C;an;idian  Co.,  Cheesebrough-Pond  s  ( Mc- 
Coin  Erickson);  Noxema  Chemical  Co..  Iloudi- 
\  Croth.  Kimbcrlv  Chirk  of  Canada  Ltd.  (  Spit/.er 
Mills  &  Biites);  Kellogg's  (Leo  Biinietl);  (.en- 
eiiil  Foods  (McKiin  Advertising);  Fry-Cadbury. 
Pohiroid  (Dovle.  Dane.  Benib.ich) :  3M  Company. 
Chrvsler  Cars  (B.B.D.O.);  Johnson's  Wax.  Clairol 
Products  (Foote.  Clone  isi  Belding^;  Labatts 
Br<-werv  (  Hon:ilds-Rev  nohls) ;  Lyons  Tea  (J.  H. 
Burlev);  British  Ameiic:in  Oil  (lames  Lovick); 
Wriglev's  Cum  (Arthur  Meverlioffh  Kr.ilt  loods 
(J.  Walter  Thompson  t ;  Wilkinson  Bl.ides  ill.  \. 
Petersen). 


SECTION  TWO: 

Sources  for 
Production  in 

CANADA 

Specializing  Producers 
of  Audio-Visual  Media 
from  Coast-to-Coast  .  .  . 


LESSER   STUDIO   LIMITED 
53  Charles  St.,  W  est,  Toronto  5.  Ontario 
Phone:    924-6611 
Datcof  Organi/.ition;  1947 

Morf  Lesser.  President 
Hriuc  Walker.  Executive  Producer 
Bill  Cimmi.  C.S.C..  Produclion  Mgr. 
Claude  Lewis.  S(;/c.s 
SnuK  Ks    .35  and   16mm  film  production  -  live, 
animated   and    Dvn.ifilm   for  tv    commercials;    in- 
chistrial.  sales  training  and  public  rel.itions  films; 
slides  and   slidefilms;   script  iind  storvboard   serv- 
ices.  Stills   ;uk1   gr;iphics   production.    l-A(iLrriK.s: 
60'    X    80'    sound    stage;    insert    stage;    Mitchell 
NCW  zoom     lens;     Arriflex     35     w/.oom     lens; 
Mitihell  Mark  11  .3.5mm  Reflex  and  bhmp;  Nagra 
sound-  editing  facilities  for  3.5mm;  .35-16mm.   16- 
mm-16mm;    3.5mni    interlock    screening;    Oxberrx- 
electronic    animation    stand    w  .35mm- Ihmm    Ox- 
berrv    camera;    still    photography;    animation;    art 
deiiartmeni;  hot  press  titling. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\  CoMMlHClAl.s  hir;  lello-O  ( Cenei.il  Foods  i ; 
Esso  Gasolines  (Imperial  Oil);  Melracal  ( Mea.l 
Johnson);  llockev  Billboards  (Molsons  Brevv- 
eries);  Corn  Flakes  (Quaker);  Windex  ( Hrack- 
ett)  Burgeibits  (Dr.  Ballards);  White  Owl 
(General  Cigar)  Hoover  \acuuni  (Hoover  Com- 
panv);  Nescafe  (Nestle);  Crisco  ( Procter  and 
Gamble);  Lektronic  Shaver  (Remington);  Aiu- 
ein  (Whit.ball).  Siiokkilms  for;  Imperial  Oil 
Comp.mv  Ltd.;  Ford  Motor  Company  Ltd.;  Out- 
door Advertising  Association,  Trans  Canada  I  ipe 
Lines,  Can.id.i  Packers,  Canadian  Dental  Assmi- 
.ition.  

MORELAND-LATCHFORD   PRODUCTIONS    LTD. 

229S  ^onge  Street,    loroulo,  Oiit.irin 

Phone:   485-1136 

Dale   of  Org;mi/.ation:    19.58;    Inc.    1964 

Hugh  Morel.md.  Pnsident 

Frank  LaUhlord.  Vice-President 
Si  uvK  is:  Producers  of  films,  sound  slidefilms, 
iiliiislrips,  slides,  television  and  radio  programs 
for  induslrv,  government,  education,  religion  anil 
public  service.  Fa(  ilitiks:  Full  production  serx- 
iees  .111(1  f.iiilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Mm  IDS  Pi<  n  HKs;  CHiW(/i(;ii  Industriis  iCana- 
,li.,n  Industries  Ltd.).  The  Siagara  Frontier 
(Provinc.'  of  Ontario);  'rr,ii(/itinK  (Canadian 
N.tional  Railwavs):  This  is  Canada,  pueluu-  & 
(),i/r/ri,.  (Air  Clanada).  .A  Million  Mouths  to  Feed 
(II.  I.  Ilein/  of  Canada  Ltd.);  Badminton  (Na- 
tional lle;ilth&  Welfare). 


jFor  the   BEST  in   Film   Production   Sources 

1  Refer  to  These    Review   Poges   During    19661  Enti 


re  contents  copyright   1966.  Reprint  or  other  use  without  express  permission  is  forbidden. 
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PRODUCTION:  CANADA 

MOTION    PICTURE   CENTRE    LIMITED 

577  Jarvis  Slrci't,   lOntiito  5.  Ontario 

Phone:   924-S329 

Date  of  Ini-oiporation:  1953 

(;.  S.  KtHlex ,  Prcxi{liiil 

Daviil  A.  Smith,  W'rittr-Dinclor 

Lillian  Owen.  Office  Maiuificr 
Skunk  Ks:  Motion  iiicturi's  anil  sliili-tilnis  lor  T\', 
indiistn.  sales  promotion,  staff  training,  religious, 
travelogues  and  public  relations  use.  Facilities: 
.\urii-on.  .-Vrrillex  cameras.  .Magnasync  and  .Ampex 
recoriling  e(|uipnu'nt.  ediling.  writing,  scrceninu 
facihties.  , 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pii  ti  hks:  It's  Good  To  Be  Back  (C.X. 
I.H.);  I'rititled  I'ilm  (St.  Lawrence  .Seawa\  — 
.\at"l  Film  Hoard);  Untitled  Film  (Carton-Thor- 
old.  Welland  (\m;d  Tunnel);  Freedom  in  Their 
Souls  (C'anadian  Bible  Societv).  Slidicfilm: 
So  Many  Worldx  (Anglican  Church  of  Canada). 

PETERSON   PRODUCTIONS   LIMITED 

121    St.   I'atrick  Strict.    I  oronto.  Ontario 

Phone:   EM  2-3287 

Date  of  Organization;  19.59 

S.  De;m  Peterson.  President 

Walter  J.  Rapson,  Secretartj 

.■\udre>  J.  Boison.  Treasurer 

Hussell  Jones.  Executive  Producer 

Derek  !•".  C;.  Smith,  Supervisory  Editor 
Service-s;  Production  of  television  film  commer- 
cials. F.AtTLiTiEs;  Complete  sound  stage;  in.sert 
stage  with  :idjoining  test  kitchen;  m;ike-up  and 
dressing  rooms;  client's  pre-production  planning 
room,  recording  and  re-recording  facilities;  edit- 
ing and  .screening  rooms;  Ifinim  and  35nnn  cquip- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
r\  C^o.M.Ml  IK  IAI..S  lor:  (.'liase  &;  S;inl)orn  ("o.. 
Dupoiit  Co.,  DuMaurier  —  Peter  Jack.son  Tobac- 
co C:o.  (N'ikers  &  Benson  Ltd.);  O'Keele  Brewery 
I  Foster  .Adv.  Agenc\);  Lever  Brothers  (J.  Wal- 
ter Thompson):  N'oxzema  Chemical  f^o.  (CJoodis, 
(.oldberg  &  Soren ) ;  Lipton  .Soup  (^o.  (Young 
&  Hobiciim  Ltd.);  Texaco  Corp.  Ltd.  (Honalds, 
He\  Holds  Ltd.);  M;isse\-Ferguson  (\eedh;im. 
Harper  &  Steers);  Imperial  Oil  —  Atlas  Tires 
( Muc-Laren  Advertising  Co.) . 

RMP   Ltd. 
2.'J.'J  Jarvis  Street.    Toronto.  Ont:iri() 
Phone:    (410)    3f)(i-79l7 
Zale  .Miigder.  Executive  in  charge 
I  See   listing  of   Ho.se-.Magwood   Productions, 
New  York  City) 


WESTMINSTER    FILMS   LTD 

.5  li:diniilo  Street.    I Oronlo  5.  Onl:irio 

rlione:    921.3138 

D.itc  of  Org;mization;  19-59 

Hranch:  I  114  fTescent  Street,  Montreal,  Que- 
bec. Phone:  747-fifi22.  Stuart  Hicluudson. 
Vice-President 

Don  ILildime,  President 

Lee  (Gordon,  Director  of  Production 

\I.ilcom  Cobli-y.  Producer-Director 

Knk  |ones.  Producer-Director 

rder  .Mlord.  Producer-Editor 

I'liilip  Ilndsniilli.  Su/xrv i\iufi  Eilitor 

MiUgarel  Beadle,  Prodiielmii  Munancr 
Si;ii\  KKS:  Ifimin  and  .35nim  lilms  lor  business. 
industr\-,  public  rehitions  :md  li.iining.  T\'  spots 
:ind  sound  slidefilnis;  T\'  :uid  tli"-.itrieal  produc- 
tions. 1'"ai  ii.iTii;s:  .Ml  f;icilities  ii  '  'iiding  fulK 
i'(|nipped  editing  rooms,  theiiter.  c;i  rr:i  eipiip- 
mcnt,  Moviola.  I'tc. 
RECENT      PRODUCTIONS       AND      SPONSORS 

Motion  PirTunE.s:  Decision  (The  \.ilion;il  ( .omi- 


WESTMINSTER  FILMS  LTD: 
cil  of  C:hiirches  of  C:hrist  of  the  U.S.A.);  The  l{<  - 
turn  of  Mihon  Whitty  ((-■onstrnctioii  .Safet\  .As- 
.soci;itions  ol  Ontario);  \fininf'  Careers;  Prin- 
c/p/cv  ()/  Safety  (  N'or;md:i  Mines  Ltd.);  Brewed 
ToYour  Taste  (John  !,abb:itt  Ltd.). 


Wilding/Canada    Ltd. 

S75   Don    Mills   Ho;.il.   Don    Mills.  Ontario 

Phone:    429-1270 

Dick  Carlson,  Vice-Presi(hiit 

(See  complete   listing   uniler   f Chicago   area) 


WILLIAMS   DREGE  &   HILL   LIMITED 

12  Sliuter  Street,  Toronto  13,  Ontario 

Phone;   362-5931 

Date  of  Organization:  1955 

Heinz  A.  K.  Drege,  Exec.  Vice  Pres.  Mananin^ 

Director 
\;it  \'.    Donato,   Director  of  Suhs  &   Public 

Relalions 
(!<)]in   V.  .Smith;   William  ('.   Bopp;   I  bins 
Klc)st('rm;mn;  C"hrist;i  L.  Drege, 
Producer-Directors 
Skhvicks:   TV  Commercials;   motion   pictures   for 
T\'   iind   industr>'    (.AcKertising,    public   relations, 
sales    and    promotion,    tr;i\el,    educ;ition,    presen- 
tations, etc.).  Also  '■Pictiifilm",  exclusive  patented 
film     production     process     for    b&w    and     lolor. 
FAf:ii.n"iES:     For    live    sync    sound    productions. 
Ui  .35mm    camera    eiinipment.    C're;iti\'e.    design. 
I'onnnerciid     art     and     still     i5li<)t()gr;ipli\     deiiart- 
incnts.    "Piitiililni  "   ])i(Klncti()n    lai'ilities. 
RECENT      PRODUCTIONS       AND      SPONSORS 

Motion  Pictures;  A  Solid  Investment  (Ameri- 
Ciui-Standard) ;  Hello  Toronto  (Metropolitan  Tor- 
onto Tourist  and  Convention  Assn  .\Ietiopolit;in 
Industrial  Commission  Metropolitan  Toronto 
("ouncil);  Kdji  (Domtar);  Patterns  (Southern 
Newspapers);  Nice  Bright  Sheet  (C;mada  Clazeil 
P;ipeis);  Conditioned  Air  (Dunham-Bush);  Re- 
eruiliufi  (IBM  Caniida  Ltd.),  etc. 


QUEBEC 

AUDIOGRAPHIC    PRESENTATIONS    LIMITED 

2005  Sun  Life  Blilg..  Montreal,  Quebec 
Phone:   801-9274 

Diite  of  Orgiuiization:   19()l 

Branch:  Suite  208,  1. ">()()  Bawiew  Ave.,  To- 
ronto. Ontario.  Phone:  483-0826.  Cordon 
Bain,  /■'vm/Z/ic  in  Cli(ir<:e. 


AUDIOGRAPHIC   PRESENTATIONS: 

.Anthon\  Brian,  President 

(iordon  B;iin,  Vice-President 

|an  Tii\lor,  Executive  Producer 

Roger  Arniiuid,  Art  Director  ' 

Sehvices:   C^oun.seling.  production  ol  soundjidj 
films  for  sales,   training,   public   rekitions,  ^ol 
tion.     Producers    aid    for    industrial    ;iudio-js<a 
dep.utments    and    etiuipment    sales.    F,\cii,-i5| 
.All   production   to   i  ainer;i   for   still   proiluctii 
RECENT      PRODUCTIONS      AND      SP0N3II 
Slioefii.ms;   lie(  r  —  A  Canadian  llerilUfii 
Breweries);    People    Are    Our    Business 
Personnel);  The  Secrets  of  Our  Success  ii 
(!,ilifornia) ;  More  Homes  For  More  Peo\h 
p;ntment    of    Tr;ide    ;ind    Commerce);    \\ 
\Vork   (.Aluminum  Company  of  (Canada); 
—  The  Kitchen  Time  Saver  (  DuPont  Com; 
Canada);   Kyphj  Belling    (UniRoyal);   Pi 
the   Plain;    Eskimo   Life    (Saskatchewan   (j(^ib 
ment);  Selling  Power   (TCF  of  Caiuida). 


* 


Crawley    Films    Limited  , 

1   Place  \  ille  .Marie,  Suite   1503 
Montreal   2,   Quebec 
Phone;    801-9449 
Liirry  Strub.  Manager 
(See  complete  listing  under  Ottawa,  Ont.u) 


* 


Synchro-Quebec    Limitee 

1.3  IS  Catherine  Street  West, 
Monlre;il.   Quebec 

Phone:    S00-SI.3C 

Won  Charette,  President 

Andre  Seguin,  Vice-President 
Services;  Dubbing  of  spon.sored  films  an,  11 
series  from  English  into  French  and  from  Fmd 
into  English.  Exclusive  Siiles  agents  Cniwley iB 
Limited.  (See  (jawlev'  Films  complete  lift 
under  Ottawa.  Ontario.) 


Westminster   Films   Limited 
1414  Crescent  Street,   Montreal,  Quebec! 
Phone:   747-0622  i 

Date  of  Organization:  1959 
Stuart  Richardson,  Vice-President 
(See  ioin|ilete  listing  under  Toronto.  OnlifW 


PRODUCTION:    MEXICO  &   LATIN-AMERICA 


* 


AUDIOVICENTRO 
Rio  PiMuico   116,  Mexico  .5,  D.F.,  Mexico 
Phones:  14-08-14;  2.5-40-78 
enable:  .Aidion  i<  i:\  i  no 
Date  of  Organization;    1956 
Dr.  David  C;r:ijed;i,  President   Director 
.Seiivicks:   .Sp;mish  version  of  foreign  films.   Dub- 
bing  inli)   Sp.mish   lor  T\'   shows.    I'ilmstrip   i)ro- 
duition.    Optic. il    :mil   miignetic   sound    recording. 
.Anini:ition.  Prothiition  ol  scientiiic,  technii';il  :nid 
edui';ition;il     films.     I'Airi.rriEs:     .Sound     stuilios: 
.Arriflex,     Bolex,     Cine-Kod;ik     Speci;il     c.imer.is; 
.Ainpex.   \l;ignas\nc.   BC.A  sound;   \lo\iol:i  e(|uip- 
mcnt;   \  i-\li'\   lidi'  sv  sl<  in 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  PicTiMEs:  0"<'  llacer  con  la  Basiou 
(Stale  Dept.);  Vivienda  Popular  (Org;uu'/.ition 
of  Mexican  .Arihitecls ) ;  Classification  dc  Feces 
(Offii-e  of  l'"ishing);  Biolofiy-Snirs  of  35  films. 
Sp.mish  versions  ( lMicMlop;iediii  Brit;umic,i 
lilnis;;  18  Films  ( .McCr.iw -Mill ) ;  10  Films 
(Film  As.socs.  of  Cadif. ). 


CINE   COMMERCIAL  S.A. 
Luisianu  81,  Mexico,  D,F,,  Mexico 
Phones:   43-33-80,  2.3-88-30 

Date  ol  Org;mization;  1954 

Hans  Beimler,  Cencral  Manaficr 

N'oenu'  Ruben,  Sicrclary 

Miguel  Hernandez,  Production  Munaficr 

Bos;i  M;ui;i  Okuiio.  (.'.eneral  Accountant 
tk  Trcas. 

|u;m  Nelson.  Lahoralory  St  rviees  tt 
{hiality  ('ontrol 

Ric;udo  Moreno.  Cliicf  Film  Editor 
Skhvk  i:s:  Documentiuies  for  both  '\'\  iind  iilM 
piilure  leliMse:  T\'  lilms  ;ind  conunerci.ils  (•'*) 
F.Miiiius;    ('reatixe   dep;utment;    studio;    111* 
.Mul  .35nini  prcidni  lion  ('<|nipnient 
RECENT       PRODUCTIONS       AND       SPON')>' 
Motion    Pk n  iu;s:    Proeeso  a  la  Cerveza;  <.'"' 
(!<■  (Vo   (Cer\eceri;«  faiiuditemoc) .  T\'  Co\  '" 
ciAi-s  for;  Oraufic  Crush;  Btdeifih  (  D'.Arcv    ' 
Kodak  "Sluttfiarl";  Kodak  "C.irls";  Pon<r.\. 
ricli    F.uzcadi    (J.    Widler   Thompson);   Ci. 
( S;mdler    l'"ilm    Commercials);    Hertz;    ^\  ' 
.V1//011  of  Mexico;  Tissot;  LE.M.;  Ome^a  ('»" 


1K0 


BU.SINESS  SCREEN 


..ATI  N -AM  ERICA 

:iNE    COMMERCIAL:    MEXICO 

liard  &  Wooil);  Ctnntiij  Soap  (  Nolilc  & 
MtConiiick  (Aujjiisto  Klias);  Loiiiifi 
oto.   Cone  &    Holiliiinl;    llxiui    Airliner 

lilicistiis);  O.so  Xcfim  C'.iii  ( Piililicidail 
TiCiiti-    Bcvr     (CMemi     Acl\.);     Orhmc. 

,  I   (  Mario  Talavcia). 


PERU 

(ST3I0S   CINEMATOGRAFICOS    ROSELLO 


BUi 


I.I  CorriM)  n     31  H>.  Lima.  I'crii  S..\. 
.  :  30-553 
:  Organization:  1952 

l.iria   Hosi'llo   Heltran.   President  & 

^ll^'r 

Nardil,  Vice  President 

illo.  Prodiietion  Manager 

Complete    proilnction    of    films.    l)&w 

I.   35mm   and    Himin.   Travel,    newsreel, 

lodiietions.  T\'  news,  commercials,  doc- 

efc.  Facii.itiks:  16mm  and  35mm  cam- 

liiij;.   sonnd    optic   and    magnetic   sonnd, 

',il)orator\    i)&\v    Himm    and   35nim.   cnt- 

s.  projection,  etc. 

T      PRODUCTIONS       AND      SPONSORS 

Pi(  ri  UEs:    200    Eseuelas    (Cooperacion 

Primer  Congreso  Psiqiiitatria    (Asocia- 

initatria);  De  C.aidle  en  Lima  (Ciohienio 

Ciizeo.   Piino  y  Dcsafiiiadero    (Minis- 

;iiento);   Polihieion   i/   DesarroUo    (Minis- 

Trabajo). 


,     VENEZUELA 

l| 

I  AGUILA   FILMS 

P.I  Box  2!)()2,  C:aracas.  \  ent/uela 
Pljiies:  71-81-17;  72-53-18 
D|'  of  Organization;  1953 

H\ry    N'adler.    President   Executive    Producer 
Cirge  Hamora,  CenernI  Manager 
I  .'II.  N'adler.  Con/ro/Zcr 

Marqiiez  Harr\'.  Administrator 

Klanco.  Film  Director 

.  r  Lovera,  Chief  Cameraman 
.  Ocampo.  Script  Writer 
IJociimentary  motion  pictures;  T\'  films 
.1  •riiiinercials.    F.\c:ii,itiks:    Creative    depart- 
sii  production   eciviipment    and    lights;   projec- 
tiUim  (35  and  16mm  i;  editing  rooms. 
iCJNT      PRODUCTIONS      AND      SPONSORS 
(r;)N  Pk:tiiii:s;  Venezuela-i'p-Today  (various 
o<)ni);  A  Cigarette  is  Born    (Tahacalera   Na- 
rti);  Caracas  —  Citij  of  Eternal  Spring  (Gov't, 
ni't  Office);  The  Program  of  C.uaijana  (Corp. 

'1,1    de    C;uayana);    Valley    of    Decision 

a^m  in  l')eptli). 


* 


this  symbol  over  a  producer's 
;  in    these    pages    refers    to   display    adver- 
nt  in   this    16th    Proilnction    Review   issue. 


orliixtiile  Kesoiirees  for  Prodiietion 

I  On  this  page  and  in  the  many  others 
this  issue,  film  sponsors  and  adver- 
jing  agents  are  provided  with  details 
JKiut  speciiiii/ini;  film  production  com- 
jinies  throughout  the  world.  The  16th 
foduction  Review  is  literally  a  "cross- 
lads"  of  the  worldwide  community  of 
letual,  business  and  T\'  filmmakers. 


BELGIUM 

SOFEDI  -  FILMS 
147,   .\ venue  de   I'llippixlromc,   Hrussels  5 
Phones:  47-10-03;  47-28-77 

D;ite  of  Incorporiition;  191S 

(;.  \.  Magnel.  President 

].  HoteruKUis.  Production  Manager 
.Skhvicks:  Production  of  live  ;md  iuiimated   16mm 
and  35mm  sponsored  films.   Non-the;itric;d  distri- 
)f   sponsored    filn 


Member   of    IXFOH- 
or   Belgium.   K.\(  ii.niKS:    .\rriflex.   Hell  & 


butioi) 

I'lIAl 

Ilowcll  cameriis;  ColorTnui  location  lighting;  stu 

dio;  four  editing  rooms;  picture  and  sonnd;  Steen- 

beck    table;    35inm    &     16nun    viewing    theatre; 

Animation   stand  with   Debrie  camera;  electronic 

ins|iecti()n  (•(jui)iiii('Tit, 

RECENT       PRODUCTIONS       AND       SPONSORS 

MoiioN    PuTiiu;s:    Solution    I'rophui   Saiing   the 

Vesdre  (Eternit);  Healing  the  Handit  ( Monsanto- 

Europe);  Television  Waves  (Philips);  I'ord-Cenk 

(N'orabel). 


ENGLAND 

ANVIL   FILMS   LIMITED 
Beaconsfield   .Studios,   Heaconsfield,   Bucks 
Plione:  BE.\consfield  2551 
Date  of  Incorporation:  1952 

Branch    Offices:     Realist    Film    I'nit.    Ltd..    9 
(ireat  Cluipcl  St..  Lonilon  WI.  Phone:   Cer- 
rard   5477.    Rowland    M.    Wright.    Secretary. 
World    Mirror    Prochictions.    Ltd..    Beacons- 
field    Studios.    Beaconsfield.    Bucks.    Phone: 
Beaconsfield   2551.   Ken   Cameron.   Director. 
Anvil  Films  (Scothind).  Ltd.  Ciordon  C:ham- 
bers,    Mitchell    St..    CMasgow.    Mrs.    Russell. 
Scottish  I{epres(  ntative. 
Ken  Cameron.  O.B.E..  R.  Sc.  Director 
R.l.C.H.  Warren.  Director 
R.K.T.    Scrivener.    Director 
SEHVirES:   Film  production  and  .sound  recording. 
Facilities:    Full  35mni  music  recording  and  re- 
recording.  35mm  and  16nnn  cameras  and  cutting 
rooms.   Location   facilities  ;nid   lights. 
RECENT       PRODUCTIONS       AND      SPONSORS 
Motion-     Pktihks:      {duality     Rdiahility      Year 
(Joseph  Luc;is  Co.);  Infantry  Training;  Armoured 
Car   Driving    (Ministry   of    Oelense);    We   Make 
Mu.sic;  Sational  Youtli  Orilnstra  (I'nsponsored) . 


ARMADA   PRODUCTIONS 
86  Wardour  Street,  London   W  .    1. 
Phone:  GERrard  5738 
D.ite  of  Organization;    1947 

John  Dooley.  Producer 

H.  G.  Ilurrell.  Chairman 

J.  Martin 
Seuvices;    Producers   ol    documeiitars .   iheatricid. 
industri;il.  ;uk1  edncatiouiil  films.   Facii.ities:   .Ml 
location  lacijities  for  16  and  ,35mm  film  produc- 
tion. 
RECENT       PRODUCTIONS       AND       SPONSORS 


MorioN    I'khius:    Lund   of   Port    (Ceo.    S.mde- 
man.   .Sons  &  Co.    Ltd.);    The   lied   Planet.    Mars 

Id' 

'I 
for 


(Arm;id;i    Productions);    The    Port    ol    Plymouth 
(Plymouth  Citv  Council);   7'/iis  is  C.luma   (Capi- 
tar  Investments    Board,    (ihan.i);    l-'almoulh 
Orders  (Falmouth  Publicity  Committee). 


ASSOCIATED   BRITISH-PATHE   LTD 
142  W  :ir(l(>ur  SI..  London  W  .   1 
Phone:  (;EBr;ird  0444 
Diiteof  Organization:  1910 
llarrv  J.  Field.  Director  &  C.eneral  Manager 
Lionel  lloare.  Documentary  Producer 
Ted   Bilsdon.   Television   Commercial  Producer 
John  G.  Blair.  Si/;)<  ri  i.siii^'  Editor 
Oomzl.is  Warth.  Pathe  Pictorial  Producer 


BUSINESS 

SCREEN 

INTERNATIONAL 

\A/orld\A/ide  Production 
Facilities:  Latin-America, 
Europe,  the  Middle  East, 
Africa,  Australia,  India, 
Japan  and  Malaysia 


f>  PRODUCTION  REVIEW 
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PRODUCTION:   ENGLAND 

ASSOCIATED  BRITlSH-PATHE: 
Ceorge  Xewlw-rry.  SoumI  Supcni.sor 
S.dnex  Ha.uall,  Head  of  Camera  Dvpt. 
Ham  W  v.Kler.  1 1,  ad  of  Film  Ulnari, 
I'llliaii  Atlaiiis.  Head  of  Ca.^liii" 
C.eotf  Co„u  ax .  Head  of  Still.s  Dent. 
H-ian    Ilajni  ton.    Personal  Assi.   ,o   Dinelor  & 
(■■(  III  ral  Manager 
•SiJUKKs:    M„fi„n    pktmrs.    \TR.   T\-   films   and 

I  un.  Tits:  Stiulios:  laboratories  16  and  35nim- 
.M^  ua  s.  ros(n„„s;  HXC.-s.  Mitchell's.  .^rnfT"s' 
I- nil  slnilu,  and  location  c<|inpment:  RCA  roeord- 
.-.«  s.n.ho;  enltin«  roo.ns:  theatres:  closed  e  - 
tint:  snite  and  location. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-    Picti  hks:     \lV,/^'u,.<„/     (  (osiah    W  edu- 

End  of  tfu-  Beginning    (Rpxer  Co.   Ltd.). 

MARTIN    BENSON   FILMS,    LTD 
Kinss  Jlon.c  ,S(„<|i„,  i^.,]  H,|..  Boreham  Wood. 

Hert.s,  Enjjiand 
Fhonc:  Elstrce  1592 

Date  ol  Organization:  1961 

Martin  HeiLson.  Executive  Producer 

Joan  Benson.  Production  Manascr 

Da\  id  Cape> .  Chief  Editor 

Michael  Houltbee.  Chief  Cameraman 
Services:  35min  and  16n.m  prodnctio.i,  includ- 
...R  research  script  an<l  completion.  A.nwherc  in 
the  world  Pro,ect,on  theatre  (16rnm  optical  and 
maKnet.c).  Cnttins  moms  (.3.5mm  and  16mm). 
Recording  Theatre.  Art  Department.  Distriln- 
tmn  to  I\  mternationalK  lor  snitable  subjects 
Completion  .services.  Foreign  xersions.  Documen- 
tary; commercials;  entertainment  series  for  TV 
Facilities:  Units  :.xailable  anxuhere  in  Furope' 
RECENT      PRODUCTIONS      AND      SPONSORS 

\limns  I'HiM.i.s  SCR-Elliott.i\m)  tSaft 
Cav.  Register;;  Pattern.  Purpose  and  Prospect 
(bihott  Automation);  Brewers  Proercss  (Chu- 
rington    Brewery);    Call    me    To/^iVm  ^  (Associ'atel 


BIRCH-HILL   FILM   PRODUCTION,    LTD. 

10.    Norli,    Au.lley   .St.,   London.    Wl,   England 

Phone:  MAVfair  3958 

Dudley  Birch,  Chairman  6c  Producer 

Doughis  Hill,  Direelor  &  Head  of  Camera  Dcpt. 

I  ■  A.  \\  illiiims.  Direeloni  &  Sarelari/ 

Brian  .Mervyn,  Head  of  Editing 
.Seiuk  ...V  Complete  creative  and  production  fa- 
cilities lor  3omm,  Ifimm.  wide  screen  and  TV 
motion  pictures  (live  or  :mimaled).  Commercials- 
.ln..sfnp;  slidefilms.  .Specialists  in  public  rela^ 
Hons  films.  1-.a<  ilities:  Lighting;  photogr:,phic 
wnrl-"«"  '-'r""""''"  '"'  ^"""'>  and  lo<ation 
m.r  ''■'";-%'•  "T'  "'""'«•  a";  auimati.in; 
Ih'  world.'  '"■"''"''-""    facilities    throughout 

RECENT      PRODUCTIONS       AND      SPONSORS 

iTiited  Africa  Co.);  Journei,  Tliroufih  the  Mill 
(Thame.s  loard  Mills;;  A  Pari  ,o  Plan  (Lev" 
Bros.   (Ce>lon)   Ltd.;;  Search  and  Rescue  (Com- 


JOHN   BYRD   PRODUCTIONS 
'il   Arthur  R<,;,(l.  W  i,„b|e,|„n.  London  S.W  .   19 
Phone:  W  LMbledon  2183 
Date  of  Organization:  1946 

lohn  Hyid.  Prodiicer-Direi  tor-Writer 
Hettinc  Br.diam.  Eihii  Editor 
Marian  Liidin.  Production  .\ssocialc 
Henry  Hall,  /.ig/i/mg  Cameraman 


IK2 


JOHN  BYRD   PRODUCTIONS: 
Seiukes:    Documentary,    tra\el.     I  \'    .uid    enter- 
tainment films.  Specializing  in  world-wide  ;i.ssi"n- 
inents.  Facilities:  Studio,  th.Mtre;  cutting  rooms 
Magnasync    16mm  and  TR  .51    recording  svstem' 
Arritlex  camera  eiiuipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pict.  iu:s:  Brul-ino  the  lli-huai/s  (  Dor- 
rn.ui  Long  Ltd.);  //r«t ,/  Power  Cable  Laijinn 
(British  Insulated  C;allendei-'s  Cables  Ltd  )  0,11" 
uijors  Cut  Costs  (Fisher  \-  Ludlow  Lttl.)-  77ir 
\llt  Loom  (Wilson  &  Lougbottom  Ltd.)-  Tlf 
Grosvenor  Bridge   (Marples  Ridg%vay  Ltd.'). 

CALEDONIAN   FILMS 

22  Greek  St.,  London  W  1 

Phone:   GERrard   0702 

Date  of  Incor|ioiation:   1957 

Robert  R.  Huikneli.  Mauafiin-i  Director 

James  Elderton.  Supervising!  Editor 

J.  F.  Charman.  Head  of  Sound 

Cederic  \\'illi;iius.  Chief  Cameraman 
.Seiuues:  Editing  anil  recording  .ser\ices,  in  stu- 
dio or  on  location.  Facilities:  Four  cutting  rooms 
e<iuipped  with  16mm  and  35mm  Moviolas.  RCA 
sound  transfers  and  recording.  Ariiflex  35mni 
and  16mni  cameras.  16min  Auricoii  camera.  Per- 
lectatone.  Nagias.  Location  I'nits. 
RECENT  PRODUCTIONS  AND  SPONSORS 
•Motion-  Pk  niiEs:  Calendar:  Comiuonurath 
Heview;  African  Panorama  (Central  Office  of 
Infoi-mation);  Various  Films  (Thomson  Televi- 
sion international);  D,/in/  ;.v  «/g  Business  (Kraft 
I'oods-Inpnt  Ltd.);  7Vir  Tele-ioon.s  (HBC-T\')- 
I'ly  Ri^ht  with  Ski/lours  (Sk\ tours);  Galewaii  to 
the  Mediterranean  (Cibraltar  (iov't.)-  TV  Com- 
mercials for:  DAZ;  Cadburv's  (Young  &  Rul)- 
icam ) . 


CINECHROME   LIMITED 


^alc     Hd..     lu 


CAMPBELL   FILMS   LTD. 
.35.S  Strand.  London  \\ .C.  2 
Phone:  TE.Mple  Bar  7036-7 

D.itc  of  Organization:  19.59 

John   Haun-Campbcli.   M.B.K.S.,   Mg.   Director 
.Foiin    H;ill-f;u\-,    Secretary   &   Prod.   A.v.sY. 
Sam  Hindlex ,  Din  ctor 
\'ictor  Judge,  Chairman 
Sei<\ic  Es:  16inm  and  35mm  producers.  li\c  .iction 
narrative  and  dialogue;  complete  production  and 
post     production    services.    Producers    of    C.F.P 
Records    non-vocal    iind    vocal.    Facilities:    Pro- 
duction   offices;    film    picture    and    sound    effects 
libiiuv.    N'levving    theatre.    Three    cutting    rooms 
i.onini  Acmiohis;   16inin  Acmiola;   16mm  Acnuide. 
RECENT      PRODUCTIONS       AND      SPONSORS 
Motion-  PicTi'ius:   Operation   Exaelilud,     1  l.u.  .,- 
Klectiical   Ltd.);   CV/r.sY;nV;ii   Sheep  Section    (  \Iiiv 
&    B:iker);    Slory    of   Securicor:    To    Match    your 
Courage     ( .\Iiix    \I,,n,!cu    Productions);    Eastern 
Sisters    (Ben    Line    Shipping);    Cresia   Comes   to 
Samrchoi    (Lint:is);   WuU.s  Haw  Faces   (LC.L). 

CARRICKFORD   PRODUCTIONS   LTD. 

I  IS  Meet  Sireel.  London  I:.C,.   1 
Phone:   ELEct  4-4SJ 

l):ite  of  Org;inizatioii:   1957 

Ri(li:ird  (  liu  ri<  kford.  Dirictor-Producer 

Sheiki  C:uri(  kloid.  Prodiici  rW'rili  r 

Lili:in  Cairi(  klord.  W'ritir 
Seiivkes:    Producers   ol    ,35inm    and    !6min   color 
and     l)&vv    document;uv,    in(lustri:il.    educational 
tr.unmg,    recrniling.    public    rekitions.    sales    pro- 
motion and    prestige'  documentiuv  films.   Facili- 
ties:   .35miii    and     16mm    production    eipiipment 
producing.    <'diling.    writing,    directing,    etc. 
RECENT       PRODUCTIONS      AND      SPONSORS 
MoiioN    Pi,  Mius:    Sierra    Leone    (.Sierra    Leone 
1  roduc-  M:.rk.-ling  Bo.,i,|);  \ew  Face  of  Taiwan 
laiwan     today     (T;iiwaii     Information     Servii-e) 

\hihie  Flow  (y.N'.K.  Li,i,).  -/•/„.  ij„(,  n-,,„,; 

Boilhwick  &  Sons  Ltd.):  Germany  Today  (  E\- 
elusiv-Dients);  7'/i(.v  Proud  City  (.Swedish  X.il'l 
Tourist  Ass  n.). 


\  ietoria     Chambers.     I  i 
nioutli.  Ilanipshire 

Phone:  Bournemouth  24333  4 

Date  of  Organization:  1946 

Branch  Offices:  29-33  Lower  Kings  Mjfk 
lunnsted,  Herts.  A.  W.  Oakes,  /omiJM, 
«gi>ig  Director.  ' 

Bruce   Campbell,   Joint   Manauing  Direir 
Sehvices:  ,35mm  and   16mm  industrial    ...'..> 
met  heal   film    production;    world   langii;, 
tracking;   iinimation;   market   research;   i. 
lations.    Located    in    coast,    forest   and    1, 
trv.  fa\-or;iblv-  placed  for  location  materi 
can   be  supplied  on   a  stringer  basis  hv 
cameramen.     Facilities:     Location    soui . 
mobile   units;    peniianent   staff  includine  tml 
tion   bureau.  r 

RECENT      PRODUCTIONS      AND      SPONOl 
.Motion    Pk m  ui.s:    /',;„     7„„/.s   ;„;•  /,„/,, 
&  J.  Hampton  Ltd.  );  Dale  with  a  Plate 
Ltd.);   Antibiotic  from   the  Sea    (CJitvo 
tories   Ltd.);    Safety  on   the   Sea    (Pain 
Ltd.);    The   Way  Ahead    ( Ideal-Standan 
Owen  Organisation    ( Ruberv   Owen  Ltd 
Reservoir   (Esso);   Safety  in  Store   (Co.. 
Dong;ill  6c  Robertson  Ltd.);  Capacity  Pa,  '■ 
teriiational  Harvester  Co.  of  CIreat  Britai 
Photo  Cine  Fair   (British  Exhibitions  Lt. 
cy   Bkikcinore  .-\dv-.  Ltd.). 

DRAYTON   FILM   PRODUCTIONS  LTI 

14,  Abingdon  Road,  Kensington,  LondonrV. 

Phone:  WEStcm  4547/8 

Date  of  Organization:  1952 

K.  W.  Daley;  J.  R.  Ward,  Directors       ' 
Sehvices:     16min    film    producers    for   i 
productions    or    finalizing    customer's    i>v 
tei-ial.    Facilities:     16mm    magnetic    fih 
locked   fonvard  and   reverse  with   pietun 
cording   live  commentarv    or  from   discs 
at   18,   24  or  25  f.p.s.;    i6mm  dubbing  I 
16mm   Arriflex  camera  ec|uipment.   Editi 
master  cutting. 

RECENT       PRODUCTIONS      AND      SPONOl 

MoTKiN    i'unius:   Dressed  for  the  job     ^-  '■ 
l<v    Ltd.);   Pa'nt    (I.C.I.   Ltd.);   7Vi,-  Bm 
(1^    Brewery     (Cuiness    Exports    Ltd.):    ( 
Pays  (Cement  6;  Concrete  Assn.);  //i(/</ 
vest   (H.  J.  Ilein/  To    ltd  V 

EOTHEN    FILMS   LIMITED 
70,    Fur/chill    Rd..    BoielKim    W Cod.   Iliioij 

shire 
Phcnie:  ELStree  3130 

D.iteof  Organization:  19.50 

Dr.  Phillip  S.ittin.  Managing  Direcloi.  li 

Production 
Ccraid    Satlin.    //,,/(/   „/   ,Sc;/e.v  &•   Devcl 

(  Din  ctor) 
Sheil.i  Saltin,  H,ad  of  .\ccounts  Direct, 
Sehvices:     .Motion     pictures:     "Cinettes" 
tered  trade  name  of  Eollien  Smm  cassetl. 
loops).   Facilities:   Cacative  deparlineni; 
full   c-diting:   cinema.    Full   production   eciii 

'<"    If'nn 35min  sound   recording  in  sli 

on  locition.  .•Vnim.ition. 

RECENT      PRODUCTIONS       AND      SPON)U 
\loi  ION  PicTCHEs:  .\/a7i(rc  cy.v  .VcrrT  Btfor, 
ish  OxvgcMi  C:o.);  Pc/|-|(-  Scoring  (Saiido/  i 
I'he  Chan   Way    (II.    |.    Heinz  Co.   Ltd.). 
r/ii(/.v  -  A  Team  .Affair  (  Beei  h;iin  Resean  i 
oi.itories):    Learning    to    Live    (London   Y 
lion    lor    .Marriage    Educitiou);    To   Janet     - 
(l-'.irlev's  Inf;mt   I'oods  Ltd.).  Croicmg  01. 
t.unius  Ltd.);  Partial  Denture  Design   (Re. 
Sons  Ltd.);  .According  to  Plan   (London  H  bo 
Industries  Ltd.).  Cineiies  -  Smm  cassittct  ilro 
loops:    7'/ie    Cse   of    Tubular    Bandaging    (ton 
Products     Ltd.);     BcMiV-.v    of    Metal    Shapiii  k 
Chip   Ihnioval:    Learning   to   Swim;    Eleiii. 
Embroiihry  Stitch,  s:   Motion  Gnwntry.  PI.- 
Ihiin,     Lc,,ii,,mies    (  M.ii  null. 111    6    ( C    Ltd. 


BUSINES.S  SC  KEEN  • 
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tiE  FILM   PRODUCERS   GUILD   LTD. 
Cui  Hoiisi'.  IpptT  St.  Murtin's 

tie,  Loiidiiii  W.C^  2 
Pli.^:  TFMplf  Bar  .5420 
DaC'f  Iiu-orporatioii:  1944 

Auiiate  London  Companies: 

tins  ol    I<i(la\    Ltd.;   l-'ilin  Workshops  Ltd.: 

.  npark   Proiliulions    Lt<L;   Guild   .Aiiima- 

Ltd.;   C;iiild    Hoii.se   Films   Ltd.;   Guild 

k'xisioii  Ser\iif  Ltd.;   liiterfilin   Ltd.;  Tlu' 

irkins  Studio;  Mt'rtou  Park  Studios  Ltd.; 
I)licit\  Films;  Souiid-Serviees  Ltd.;  Talk- 
i,trips  Ltd.;  T('tliiiic;d  ami  Scientific  Films 
(I.;  \Vrit\  Films  Ltd. 
Ass'iate  European  Companies: 
did  TeleNisiou  Sen  it<'  (i.iu.h.Il. 
Jn   D'liulormatioii    P.ir   Le    Film. 

I  Lofkli.ul  Smith.  Cluiiniinn 

.  T.  Hurlinson,  Mdiuifiiit^  Director 

I  W    Htikett,   H.   S.   Hind.  H.  C;.  , ,,. 

II  Henderson.  D.  C.  R.  .MacDonald,  E.  S. 
lien,  R.  C  Tyrrell,  Directors 

~  Creative  advisers,  producers  and  dis- 
iif  35nmi  ;uk1  Kimm  documentary,  in- 
.(hicational.  scientilic.  advertising,  .sales 

I  and  national  propagantla  films;  TV' 
i  ic'ina  iid\ertisinj»  films;  sound  filmstrips; 
rtrji,    puppets    &    technical    diagram    anima- 

•'ire  lilins  for  the;itrical  distribution;  com- 

>ho\vs  for  c-onventions  and  sales  meet- 

;ila\s;    exhibits;    printe<l    materials    and 

il  installations,  including  CX'T\'.  F.\c :il- 

II  sound  stages  ;ind  insert  stage  at  Mer- 
London;  mobile  location  units.  C'utting 
ordaig  and  preview   theatres;   Westrex 

Cartoon  ;uk1  anim;ited  diagram  stu- 
tiiig  dept.  Film  libr;ir\  and  non-theatri- 
mtinn  organiziition. 

C^T      PRODUCTIONS       AND       SPONSORS 

Pk  Tints;   Mtmldptin    (  .MonsiUito  (Jliem- 

imoniij  Run  196.5  (.Mobil);  Kinfidoiii  of 

:hui    (Saudi   .Arabian   (Jov't);   Gvrviamj 

liindestegieniiig    Bonn,    W.    Germany); 

1,  ;iin^'  Cell  Part   l;    The  Chcmixtrxj  of   the 

H  urt  //;   The  Structure  of  Proteins  and  S'ti- 

l>i{  Acitis    (Council   of   Europe);    Story   of   a 

u^Ku\vilit  Oil  Co.);   Thix  Realhj  Happened 

ir  ilinisfry );   Voyage  S'orth    ( .Admiralts  );    In- 

1  tnie  Diseases  { .Army  Kinema  C'orp. ) ;  Aii({ 

'<■  Was  One  (.-Mien  ;ind  Hanburys);  The 

l.iifiland  at   Work   (Hank  of   England); 

Ui.  Ill  The  Rank  (Hanking  Information  Serv- 

'^   he  Bargain  {  Hiirclavs  H;ink  Ltd.);  .Air  Age 

J  (British  European  .Air\v;iys  ) ;  Conduits 

hritish  Electrical  C^onduit  Mfgrs.);  Sew 

(Heecham);    Where    the    Profits    Lie 

■■'    &   Sons);   Centrifugal  Pumps    (British 

ii«  arlMHi    C;hemicals);    Suspects   All    (British 

u|ic-e  .Assn.);   .Ag«iii.\Y   the   Tide    (B.I.S.F. ); 

(V  Onii  Light  (British  Lighting  Industries); 

!/     Resiareh      (British     Petroleum     Ltd.); 

■  (British  Titiiii  Products);  Handling  aith 

V<i  Pouir    (Chlorile   Publicity);   Key  to  tin 

'  (C.O.I.  I;  ()(//  Shopjting  (  C^onsumer  C^iun- 

./  Your  Work    (  British   Electrical   Develop- 

\ss'n.);  .A  World  Trans-fornud   (Fcrranti); 

Like  I's  (Freemans);  Family  Alhuni  ( Ciiis 

Story    of    Mail    Transport:    '/"no    of    a 

•' iierid   Post   Office)    Diamond  and  Con- 

(ij  Industrial   Diamond   Inlorm.ition   Biire;iu); 

Wicul  Control  for  Machine   Tools    (  .\I.ichine 

DiTrades  .Ass'n.);  To  Comfort  Alirays  (  Man- 

S^'r  Hosp.  Board):  Letter  from  lUz:  One  Man 

ins  Rank:   Why  Sot   Incle  Wilhj    (Midland 

l>l:  .A;ic/i()r.s  (j;i(/  Cahhs  —  Buoy  Work   (  .Min- 

>jif    Defense);    S^rcv.v    C.rading    of    Tind)ers 

lil'fr\    ot   TechnologN  ) ;   Elictrons  in   Harness 

kircl   Ltd.):   Res1  of  Roth   Worlds    ( Pilkiiig- 

Iro.s.);    Meet    Mr.   Cap    i  Regent    Oil);    77ic 

W.'eighhour  (Richard  Thomas  M\d  Baldwins); 

>il   Halton    Fields    {Shell    .Mex    and    HP.); 

"  Seasons;   Spacemaker  —    Low    Rise    Flats; 


THE    FILM   PRODUCERS   GUILD: 

Spaeemahr  Midti-Storey  Flats  ( Shepherd  Bldg. 
Ciroup);  Poieir  from  Fusion  Part  II;  The  Proh- 
lent  of  Containment  (  I'nilcd  Kingdom  .Atomic 
Energ\  .Authorit\  (;  '/7ic  Paper  Machines  (  W'.iims- 
leys);  .A  Clear  Call  (.M.o.D.  -  .Admiralty).  Si.ide- 
FlL.Ms:  The  Science  of  Security  (Securicor  Ltd.); 
The  Way  to  Success  in  Carpet  Selling  (  Federa- 
tion of  British  C^arpet  Mfgrs.);  WaAc  (';)  to  Op- 
portunity Parts  I  &  //;  Tatkiestriptease  '66  (Elec- 
tiolnxl;    C.iiarils    Trousers    (Ciuards). 


WALTER   GARTON    FILM   PRODUCTIONS 

1():J   Woodland    Dr.,    Anlah) .    Hull,   Yorks 

Phone:  HUH  ,57:}S1 

Date  of  Organization:  1958 

Walter  M.  Carton,  Proprietor 
Si;u\  iii-.s;    Motion   pictures.    16mm  T\'  newsfilms 
(BB(;).     Fa(II.itiks:     Double    headed    projection 
(  Uimm). 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pi<  tihks:  Hull's  First  Flyover  (Hull 
('orp.  Town  Planning  Dept.);  .A  Matter  of  Course 
(Hull  C'orp.  Education  Conunittee);  Modern  Fish 
Meal  Handling  (Mfgrs.  E()uip.  Co.  Ud.);  The 
Story  of  Telephone  House  (Hull  Corp.  Tel. 
Dept.)   On  Tap  (Hull  Corp.  Water  Dept.). 

GATEWAY  FILM   PRODUCTIONS   LTD 

470   472  (ireen   Lanes,  London   N.    l.i 
Phones:  Palmers  Green  1003  &  7440 
Date  of  Organization:  1946 
W.  H.  B;id{lele\.  Managing  Director 
C.  W.  Bending,  F.dueational  Director 
G.  L.  .Snuut.  Sponsor((l  Production  .A/gr. 
Robert  Webb,  Educational  Sales  Director 
Josef   Les/.czinski.   Chief  Sound  Recordist 
Sekvice.s:    Production   of  motion   pictures  for   in- 
dustr>',  public  relations,  sales,  training,  education, 
religion,    T\'.    Distributors    of    educafioiud    films. 
F.\(:iLiTiE.s:  Sound  stage  40'  x  20';  sound  rc( ord- 
ing;  editing  rooms;  animation. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pktibks;  .A  Man  Must  Die  (Baptist 
Mission):  Children  Cannot  Wait  ( Nat'l.  Chil- 
dren's Home):  Human  Teeth  (General  Dental 
C>)uncil ) ;  Hurricane  &  Typhoon  (Colt  X'entila- 
tion  &  Engineering  Co.  Ltd.);  Lights  that  Shine 
(.Methodist  Mission). 

HALAS    &    BATCHELOR 

CARTOONS   FILMS   LTD. 

L>sbeth  House.    I0.\  Soho  Sfpiarc,  London. 

W.  1 
Phone:   GERrard  76S1-2 
Date  of  Organization:  1941 

Representative:     RT\"    International     Inc..    40.5 
P.uk     Ave..    N'.V.;    N.Y.     10022.    Phone;    H.A 
I-(»6S().  Stephen  Mann 
.Associate:  Louis  de  Rochemont  .Ass(K-iates  Inc.. 
IS   E.    48th   St.    NY.,   N.Y.    10017.    Phone: 
PL  5-9710 
Representative:    European    .Artists.    K;unpchaus- 
see      12,     Hamburg     205,     West     (iiMiiianv 
Phone:   718675.    Eberhard   Kriiger. 
John  Halas.  Director 
|o\  B.ilchelor.  Director 

S.  Etkman.  Jr..  C.  B.  E.  (U.  S.  A.).  Director 
Jack  King,  Chief  Editor 
lU-rnard  (iitter.  Sates  Managir 
Sehvices:   Staff  of  50  for  anim.ited  film   produc- 
tion   for    ;id\ertising    ;md    entert.iinmeni    for    T\' 
•ind  cineiiKi.   Industrial,  public  rehilions  aiul  edii- 
c;itioiial   films.    I'a(  ilitiks:    Studio   for   liolh  cellu- 
loid  aniiiuition  and  3-dimension.d  puppet,  model 
;miniation.   Five  ;inim;ition  c.uneras.  including  an 
Oxherrv ;    3   model   camera   setiiiis.    Editori.d   and 
proiectioii  e(|uipnH'iit  for  35mm  .md   Kimm 
RECENT      PRODUCTIONS      AND       SPONSORS 
Motion     Pk  tihes:     The    Symphomj    Orchestra; 


PRODUCTION:  ENGLAND 


HALAS    6.    CMi'.^nLUJK    uARTOONS    FILMS: 

The  Vacuum  Cleamr;  The  Music  Academy;  Pro- 
fessor Yaya's  Memoirs.  The  Palm  Court  Orches- 
tra; The  Maestro;  Ririls,  Rees  and  Storks  (BBC 
Television  Enterprises).  Doth  -  Series  of  78 
films  (Auroste  Ltd.  Embassy  Pictures).  TV  Com- 
.MEiu :i.\i.s  for:  Leading  iidvertising  agencies  in 
L'nited  Kingdom  and  o\eise:is 

I.C.E.   FILMS,   LTD, 
30.  Old  Compton  St..  London 
Phone:  GERrard  4537;  2130 
D;ite  ol  Org.mization:  1961 

Branch  Office:   {;r;mville  Chambers.  Yelverton 
Rd..  Bournemouth.  Hants. 

H.  (;.  TownlcN.  Es(). 

R.    F.   Thompson.    Managing   Director  &   S«/c,s 

H.  WMkins.  FUm  Dirt  ction 

L.  I'awcett.  Film  Editing 

M.  Thompson.  Sound 
Skhmces:  Uimm  sound  color  industrial  and  doc- 
nmentar)  film  producers.  F.\(  ii.itie.s:  Scripting; 
studio;  sound  studio;  two  cutting  nKiins;  anima- 
tion. Uimm  production  f.icilities.  studio  and  loca- 
tion. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoiioN  Pi(  riius;  Introduction  to  tin  1900  Com- 
puter (  Intern.ition.d  (j)mputers  6c  Tabulators 
Ltd.);  The  Future  Came  Yesterday  (Ditto);  The 
Vital  Link  (.Armstrong  Patents  Ltd.);  Pontius 
Choice  (Pontius  Holid.iv  Camps);  Pig  Farming 
(T.  W.  Tavlor  Ltd.'. 


KINOCRAT   FILMS   LIMITED 
85,  Cromwell  Road.  London  S.  W.  7 
Phone:  FRObisher  2242 

Date  ol  Orgiinization:  19.37 
Gerald  Cookson.  Managing  Director 
D.  Brian  Gibson.  Technical  Director 
Innes  Watson,  Sahs  Director 
.Alec  Snowden.  Production  Manager 
Servk:e,s:   Production  of  16mm  and  35mm  tech- 
nical, industrial,  sales.  T\'  and  all  other  films  for 
specialized  jiurposes.  .Audio-visu.d  dixision  covers 
filmstrip   and   sound  slide   production;   closed-cir- 
cuit T\'    (l>&w  and  color);   .ser\ ic-e  facilities   and 
studio    for   outside   production   units.    F.\<  ilities: 
Sound  and  silent  stages;  Uimm  and  .35nun  editing; 
sound  recortling;  dubbing  and  p<)st-s\ncing.  also 
foreign-language    versions;    pre-view    theatre;    ti- 
tling; scripting;  anim;ition;  l(Kation  services;  per- 
manent technical  crews  ;md  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoiKiN  I'k  iiiUM  Fast  anil  Safe  (C.islrol  l.til.). 
The  Roadholders  (  Dunlop  Rubber  (^o.  Ltd.); 
Heart  of  a  System  (  BS.A  Hartford  Pumps);  The 
Xature  of  Fire  (Fire  Protection  .A.ss'n.);  Ciwking 
a  MUlion  (I.  Heinz  &  Co   Ltd  > . 

DERRICK   KNIGHT   &   PARTNERS   LTD. 
812  Broadvvick  St.,  London  \\  .  1 
Phone:   GERrard  07fil 

D.ite  of  Org.miz.ition:  1957 

Derrick  H.  Knight.  Managing  Director 

Brenda  M.  Heiulerson.  Director 

Robin  Douet.  Director 

R(Klolph  II.  N.issauer,  Director 
Sekvk  e,s:  .All  tvpes  of  motion  picture  produc- 
tion, with  special  emphasis  on  social  doiumen- 
liir\.  Production  services  and  l'nited  Kingdom 
representation.  Fa(  ii.iTii:s;  Fullv  ecpiipped  16min 
,md  .35inm  culling  riMims. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MiilioN  Pi(  n  HKs:  ( )ii(  of  thrill  is  Ri,lt  (  Societv 
for  the  .Aid  of  Th.didomide  (  Inldien);  All  the 
Sens  (Thomson  N'ewsp;ipets  i :  One  of  the  Fam- 
ily (  The  Spastics  .Societv  ;  /■(;<(  v  of  Harloii  (  Har- 
low Develooment  Corp  > ;  .A  Time  to  Heal  (Nat'l. 
Coal  Hoard). 
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PRODUCTION:   ENGLAND 

LIEDER   FILMS   LTD. 
29  Poland  St..  LoikIoi. 
Phone:    GERrard    li.'SS 
n  ite  of  ()iRaiu/.ati<m:  196,3 

Hill    .Sincaton-Riissc'll,    Miiiw<iin<:   Director/ 
Produccr-Dircclor 

E\e  Shaw  MatKeii/if.  Production  Director 

Ili)ii()ial)le  .Sii7i()ii  .Scott.  Director 

Michael  Hcnsliaw,  Secretary 
Skk\i(  K.s;  Piochictioii  of  motion  picture  and  '\'\ 
films.  Fm  II  iTiKs:  .All  prodiution  f.uilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
\l.nioN  Prtihi;.v,:  Al  Uu.sseiu  ( Liedci  Film.s 
l.td.):  S.C.F.  1965  (Biiti.sh  Commonwealth  Save 
(lu-  (.hddren  Fund);  rutteru  of  GtipMim  (British 
(.vp.snm  Ltd.);  other  films  for  Granada  T\-  HHC;- 
TV;  Cohimbia  Pictures,  etc. 


LITTLETON    PARK    FILM    PRODUCTIONS    LTD. 

Miepptrlou    .Studios,    .Slicppi,  i,,,,.    Middlesex 

Phone:  GIlErtscy  2611 

Date  ol  OrKanizat'on:   1961 

Hoiiald  Spencer.  Maiuifiinfs  Dinelor 

Ro\   Houltinj;,  D-re-lor 

.Sidiiev  C;illiat,  Dinetor 

Victor  Hoare.  Dirrelor 

Erica  Masters,  Prodiielioii  M<ir. 
Si  ii\  i(  ts:    Specialized    film    production    companv 
nt   Mntish  Lion  Film.s;  producers  of  feature    doc- 
umentaries, sponsored  iiTid  advertisiuK  fihns.train- 
niji   films,   T\    commercials,   etc.    F.ac.ilitiks:    All 
the  facilities  of  Shepperton   Studios. 
RECENT      PRODUCTIONS      AND       SPONSORS 
Motion  Pk  n  hen:   Three  Week.  i„  Britaiu   i  Brit- 
ish  Travel    .Assn.);    Hers   to   Coinnuiud    (Centi.il 
Uflice  of   Information);   Bif:  Ihenk    (British   Lion 
Films  Ltd  );  A  ClrldS  C.uide  to  BUminn  ,m  a 
Car    (I-ord    .Nhitor   Co.    Ltd.).    'V\   Com.mii,,  ,^, 
or:    Cros.se   &    Blackwell    Soup    (Greenlvs    .Adv 
Ltd.). 


MARISH   FILMS   LTD, 

•Ki,  Buckland  Ave.,  Slouch.  Bucks 

Phone:  SLOu<<h  216,)0 

Date  of  OrK.inization:   1946 

I-rarik  A.  Ta\lor,  Product  r.  Dirtetor 

|.  W'arhurton,  Seerelanj 
Skhvk.ks:  I6min  and  8nim  industrial,  educational 
and  me(lic:il  film  productirHi.  EditiuR.  dnhhinR 
and  script  writing.  Animation  ;md  distribution. 
I'Af  ll.lTiKs:  Ivpiipincnt  :iikI  liKliliiit;. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Mo;ri(..s  I'l,  ,,i„.,s;  Drad  East/  f  Home  Safely 
Assn.)-  SI  eial  Cut  Una;  Knec-Tiipe  Milling  Ma- 
chine (Self-sponsored);  Manual  llaudliun  of 
hquipmenl  (Soulhern  Electricitv  Board)-  Pur- 
posc  w  Activity  ( Bucks  Education  Authority). 

MOTTERSHAW   COMMERCIAL   FILMS 

1  ..ion  B.,.„l.   N.-tlier  l.d^e,  Shelliehl.  Vorksliire 

Phone:  Shef field  .'S.I.'}.';  1 

Date  of  Organization:   1929 

E.  R.   Mottershaw    A.I. I. P..   Mananinn  Director 

|.  H.  Mollersh.iw.  MB  K.S. .  Director 
lihn   Production  tt   Still  Photofira}>lui 

I.  B.  Ciillolt.  Senior  Cutn,  uniuin 

V.  B.  Jones.  Theater  Maui  :<  r 

A.  Dall)e\  ,  .SV;/r.s  Manager 
Skiivk  Ks:     16min    productions      sales,    technical, 
(•diiciitional,    etc.;    sound    recoraiiiK,    mixinji.    etc 
IjAdi.rriKs:   Dnhhint;  thciilre;  cuttini;  rooms      t,,- 
(Ik)  .'j2'x  10';  preview  theatre. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pkt.hks:  Poner  o,  „  Tube  (linsl.,,,  *, 
Ilomsby  Ltd.):  More  to  the  Point  (Sheffield  Twist 
Drill  &  Steel  Co.  Ltd.);  The  Yorkshire  Derwent 
.Sr/.e»ir  (Sheffield  C:orp.  W  ateivvorks  ) ;  Fornina 
Methods  (Daniel  Donciister  &  Sons  Ltd  )  Con- 
tinuous Ca.siinu   (  Davv-Ashmore   Ltd.) 


STEWART   FILMS   LIMITED 
■2  Orchard   Road,   Maberii,   Worcestershire 
Phone:  .MALvern  497.5 

D.ile  ol  Oijiiiiiization:  1950 
D;ite  of  Incorporation;  19.56 
Branch  Office:  Studio.  Cuttini,'  Rooms  and 
Pi.\  icu  Ihctre:  82  84  Clifton  Hill,  Londcm, 
X.W.  8.  Phone:  Maida  X'ale  7296-  L^SS 
Hujih  Marsh.  Studio  Mimager;  Paul  Tve 
Art  Director.  '    ' 

John  R.  ]•'.  Stewart,  Mana^inn  Director 
Rich;u(l  J.  Need,  Director 
Hniih  Marsh,  Director 
H.  K.  Hard\,  Director 
SiiitvicES:   3.5mm  and    16inin  motion  picture  pro- 
duction;   .scripting,    editinjr.    F.u  ilitiks;    Editing 
and    sound    recording;    insert    and    model    stage; 
Arrillex,    .Mitchell,    \ewman-Sinclair   ,35mm   cam- 
eras. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Mdiinx  Pi(n  lu.s:  hislnictioiial  Tcchiii(iue  - 
Part  IV;  Helicopter  Handlin<:  in  S/i/p.sv  Introduc- 
tion Jo  Undersea  Warfare  (Ro\a]  \av\);  Pav- 
oiu.  6.1  (Omeiit  &  C:()nciete  Assn.);  Medical  Se- 
ries (Nicholas  Laboratories). 


WORLD  WIDE  ANIMATION  LTD: 


PONbi 


SWIFT   FILM   PRODUCTIONS 

I   \\  ool  Road,  London  S.  W  .  20,  England 
Phone:  WI.Mbledon  2040 

Date  of  Organization:  1952 

T.  Peter  HadiMgluun.  .M.B.K.S..  Director 
Skiukks:  16mm  b&w  and  color  film  production, 
specialising  in  documentary  and  industrial  sub- 
jects; live  dialogue,  foreign  versions  and  all  st:iges 
of  part-production.  Sound  recordings  for  films, 
filmstrips  and  exhibitions.  F.vcilities:  16mm 
cameras,  lighting  :m(l  recording  equipment,  cut- 
tiTig  lociin. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictuues:  P;ut  production  for  11  films 
(Educational  Foundation  for  Msual  Aids).  T\' 
C;oMMEC,nc:iALs  for:  Ralph  Reader  Gang  Show 
(Boy  Scouts  Ass'n.) 


TALKING   PICTURES,    LTD. 
27  Albermarle  Street,  London  W  .  1 
Phone:  GROsvenor  746(> 

Date  of  Organiz:ition:  1960 
M\roii  L.  Broun,  Director 
Talbot  .\.  Hainault,  Director 
Derek  S.  Gre;i\es.  Director 
N'.  (;.  Brown,  Production  Supervisor 
B.  \.  Baker,  Kn<iinecrinii  Supervisor 
1  .  A.  Hodson.  Account  Producer 
.M.  D.  Fitzgerald,  Accoinit  Producer 

Services:  Motion  picture  production  (li\e  and 
animated);  preparation  for  foreign  versions;  sound 
slide  lilms;  slides;  conference  management;  ex- 
hibition devices.  Facilities:  Creatixc  clepiut- 
ment;  lostrum  camera;  16mm  ancl  .3.5mm  editing 
iiicililies;  I6min  ;md  8mm  sound  tr;insfer  f;icili- 
lies;  sound  c;irlridge  lacililies  for  .Salesm:ite  ;ind 
I  ..1  Belle  priiicilois 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pic, n  hen:  Acrilan  dnpcts  (Chemstrimd 
Ltd.);  Bayeux  Tapestry  (self-.sponsored) .  Si.ide- 
Kii.Ms;  '/'/..  Juvdiile  Market  ( Flc-c-lwa\  |n\cnile 
Press);  Inlrodueinii  rrcs-v/wcA"  (The  Sl<-tiil  Box 
Co.);  M(nuifi(tiunt  of  Diabetes  (Miles  Labora- 
tories) . 

WORLD   WIDE   ANIMATION    LTD 

.'M  Ciirsilor  Sircel.  Loiidnn  |;.  (  .    ) 

Phone:  IIOLborii  7666 

D.ite  of  Org;uiizalion:   1955 

llindle  l'".dg;u.  .\lananinn  Director 

lames  C.irr,  Director 

y.  L.  Price.  Director 
Skhmcks:    .Aniiiiiited    ciutoon    films,    lilm    credits 
and  titles.  Facilities;  Same  as  World  Wide  Pic- 
IMK-S    Lid. 


RECENT  PRODUCTIONS  AND  Sr„, 
MoTio.N-  PicTLT„Ks;  The  lli,lory  of  S/„;r,„.. 
relevtsion;  Klystron.s    (Philips,  Eindhov. 

WORLD   WIDE   PICTURES   LTD. 

.■)4  Cursilor  Street,  Londi.n  K,  C.  4 

Phone:  HOLbom  7666 

Date  of  Organization :  1942 

J;imes  Carr.  Chairnuni  of  Croup 

y.  L.  Price,  joint  Maiuifiina  Dirccltn 

Hindlc  Edgar,  Director 

C.  T.  Parris,  Director 
Servk:es:  35min  and  16min  spons(jriii  pul.j  „ 
lations,  documental),  training  and  salc-s  fil„  (.; 
industr\-   and    Cloxernment   depts,   T\'   p, 
Facilities:  Theatre  and  cutting  rooms    S 
studio   with   lull   ecpiipment   and   anciliai' 
ties.   Western   Electric  recording  theatre  -. 
test  ecpiipment 

RECENT  PRODUCTIONS  AND  SPONMt 
Motion  Pictihes:  Cauldron  Bubble  ( I  < 
C:ompanics  Ltd.);  Founded  on  Science  < 
\\impe>  &  Co.  Ltd.);  Challenge  and  : 
(Central  Office  of  information)-  \lectii 
nmrrow  (  rnilever  Ltd.);  T  M  O  133  (Sheb 
teniational  Petroleum  Co.  Ltd.) 


WORLD   WIDE   TELEVISION 
FILM   SERVICES   LTD. 
,34  Cursitor  St..  L.iidcn  E.  C.  4 
Phone:  HOLboin  7666 
Date  of  Organization:  1957 

lames  C:arr,  Director 

y.  L.  Price,  Director 

J.  A.  Harris,  Director 
Sehvkes:   All  t\pes  of  TV  and  cinema  advlb- 
mg  lilms.    Facii.hies:    .See  World   Wide  Pic  n-s 
Lid. 

RECENT      PRODUCTIONS      AND       SPONSIS 
I  \'    &    TlIEAlEH    (OMMEIU  IAL.S    lor;    EsSO       I 

Series    (Esso  Petroleum/.McCann-Erickson 
Bothmans  "Clock"  Series  (  Rothmans  Intc-ni 
Ltd./C;reenlys  Ltd.);  Ciidburv's  "Milk  Tr,. 
ries    (Cadbur\-'s    Ltcl./Lonclon    Press   Exch.. 
Peter    Stuyvesant    "Inteniational"    .Series 
M'sant    International    Ltd.);    Schweepes    "- 
Seric-s   (Schweppes  Ltd.Ogilvx   &  Mather  i 


PRODUCERS   IN    FRANtE 

LES   ANALYSES 
CINEMATOGRAPHIQUES 
15  .A\eiUie  de  Segur.  Paris.  France 
Phone:  705-84-20  + 

D.ite   ol    ()rg;inizatioii:     1947 

(ieoiges  Roze,  Ccnerul  Manager 
Jean  N'incent.  Edition  &  Ei/uipnu  nt  Mgr. 
Robert  .Aripiei.  Proibntion  Mmuigcr 
(.'.ei-.M  B;iigneres.  Sahs  Manager 
Yvette  Roze,  (Office  Manager 


I 


Sehmces   (S:    Facilities:    Dc-parlmenl    PkkIiuiuh 
and    Rc-aliz;ition:     Dociinient;u ies,    indnslrial   ill 
sales  promotion  films,   Uinmi  :ind  ,35mm  .iiid  lii-i 
strips.     Dep.nlmeiit     I'ltra-RalcMiti:     Slndios     ihi 
high    speed     Kod.ik    camera.     Dc-p.ulment    In: 
F.diling.    titles,    c'llecls.    synchronization,    dulmf! 

(cutting    rooms,    projecli -ooms).    Dep;irli  nt 

E(|uiiiinenl:  Authorized  dealer  for  Bell  &  Hov'IL| 
l)ep:ulmeiil  I'ldititm:  Dillusion  ;uid  sale  of  !!;»• 
Ir. lining   :in<l   hum. in    icj.ilioiis   lilms,  I 

RECENT  PRODUCTIONS  AND  SPONS  tsl 
.MoiioN  I'k  II  IMS.  Lis  i:lients  .von/  cc  {hi'iU  "' 
(C:r<-dit  Industr.  &  Ca.  Rank);  LWItion  I' 
Safer  (.Ministry  of  Agriculture);  Calculai 
Elect roniqucs  (Delegation  Cenerale  Rc-ch.  S' 
tific);  Air  Pur  (Projesine  de  la  .Seine);  Veil' 
en  C.ouV.\.s(s   (Aznavour  Petula  Claik). 
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Bl'SINF.SS  SCREFN  •  l"** 


When  you  put  your  best  salesmen  on  film,  or  your 
best  workers,  or  your  ablest  instructors,  don't  stop  there. 
Make  sure  your  presentations  are  just  as  good  as  the  films  and 
slides  you  plan  to  show.  Show  them  on  Kodak  equipment: 


KODAK  PAGEANT  16mm 
Sound  Projector,  Model  AV-126-TR. 
Its  fully  transistorized,  high-fidelity 
sound  system  may  never  need  repairs. 
Choice  of  12-watt  or  25-watt 
amplifier.  Perfectly  matched  speaker 
gives  superb  sound  quality.  Simple 
controls.  Exceptionally  gentle  film 
handling.  (The  best  16mm  projector  buy 
under  $8,725— and  we  make 
that  one,  too!) 

KODAK  CAROUSEL    AV-900 
Slide  Projector. 

Jamproof  slide  tray  holds  80  slides  of 
any  thickness  up  to  Va  inch.  This 
means  longer  showings  without 
interruption.  Trays  can  be  changed  in 
seconds.  Instant  access  to  slides  for 
editing  or  interchanging.  Gravity 


feed  prevents  jamming.  Slides  can  be 
shown  by  remote  control,  manual 
control,  or  fully  automatically.  For 
additional  showmanship,  this  projector 
is  equipped  to  work  with  the 
KODAK  CAROUSEL  Dissolve  Control 
and  with  the  CAROUSEL  Programmer 
that  synchronizes  taped  sound  with 
the  slides. 

For  a  complete  listing  and 
detailed  descriptions  of  other  Kodak 
equipment  for  making  and  showing 
audiovisual  material,  write  for  a  copy 
of  our  free  booklet  "Audiovisuals  in 
Business  and  Industry."  Information, 
including  a  detailed  bibliography. 


will  suggest  when  and  how  to  use 
audiovisuals  profitably  in  your 
business.  Just  use  the  coupon. 


Motion  Picture  and  Education  Markets  Division 
EASTMAN   KODAK  COMPANY 
Rochester,  N.Y.    14650 

Please  send  a  copy  of  AUDIOVISUALS  IN 
BUSINESS  AND  INDUSTRY  (V1-7) 


Title 


Company 
Address 
City  and  Stale 
Zip  Code 


h  PRODLICTION  REVIEW 
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PRODUCTION:   EUROPE 

LES   CINEASTES  ASSOCIATES 

24  Chcniin  dc  Prcslcs,  Saint-NLiuiice, 

Seine,  Paris 
Phone:  Entrepot  68-50 
Date  of  Orpanization:   1953 
Jacques  Forgeot,  Frc.tidint 
Howard  Banies,  Advertising  Creator 
Daniel  Pauquet,  Production  Director 
Seiivice-s:  Bilingual  staff  in  Frendi,  English,  Ger- 
man,   Italian.    Cartoon    dept.,    stop   motion;    live 
action;  photo  animation;  marionettes;  music;  de- 
sign. pACiLiTiiis:  Si.\  stages,  laboratory,  projection 
cinema,  dressing  rooms,  restaurant,  sound  studios 
adjacent. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  Co.MMKHciALS:  for  Institute  of  Life  Insur- 
ance (J.  Waiter  Thompson  \ew  York);  Arrow 
Shirts  (Young  &  Rubicani,  New  York);  Pax  (Ted 
Bates,  Paris);  Johjinie  Walker  W'hi.skev  (S.  H. 
Ben.son  Ltd.,  London);  Laneros.si  (S.P.N.,  Mi- 
lan);   Shreddies    (Hobson  Bates  Ltd.,  London). 

CINEMA   ET  PUBLICITE 

24  Avenue  .Marceau,  Paris,  France 

Phone:  223-21-28 

Date  of  Org;inization:   1939 

Jatt|ues  .\lc\not.  President 

Jiiiques  Zadok,  General  Manager 

Pierre  Picherit,  Public  Relations 
Services:  Advertising  films,  35mm  Eastmancolor 
and  black  and  white  for  commercial  TV  and 
cinema.  Facilities:  Exhibition  of  advertising 
films  in  cinemas;  exclusive  screening  rights  in 
1420  cinemas  in  France,  510  in  North  .\frica,  98 
in  West  Africa,  65  in  Madagascar.  52  in  French 
Ciiribbean  Islands  and  Polynesia. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Moiros  Pi(  nuKs:  scries  of  films  for  .Martini 
(  hitertiational);  Renault;  Compagnie  Fr.incaisc 
de  Distribution  Total;   Paic    (Colijiito-Palmolive) . 

LES   FILMS   PIERRE  REMONT 
35  nie  Washington,  Paris  8°,  France 
Phone:  359-95-70 

Date  of  Orgairization;    1948 

Branch  Offices:  Aiiiiniilion  Studio:  1,  rue  Lord 
Hvron,  Paris  8  .  Phone  359-52-16.  Studio: 
37,  avenue  de  la  Hcpiiblique  94-Arcueil. 
Phone:  7,35-03-30.  Auditorium;  10,  rue  du 
Chateau  92-La  Garenne-Colombes.  Phone: 
224-63-89 

Pierre  Remont,  President /Director  Ceneral 

D.  Dimka,  Director 

J.  P.  f;atiatici;i.  Director 

Dornitiiqnc  Rctnont,  Diri-etor 

Cm  DfJctluM'.  Lighting  Cameraman 

Bob  Zoiilio\it(  h.  Lighting  Cameraman 

.Aiiloincltc  A.  i'inet,  Secretary 

Jean  Claude  .Monier,  Creative  Art  Director 
SEnvif:KS:  Motion  pictures;  T\^  films  and  com- 
mercials (live  or  animated).  Fac:ii,itii-xs:  Creative 
department;  sjudio;  optical  titles;  animation; 
16inm  and  35mm  production  equipment  with 
sound  record-ng  in  sindio;  magnetic  or  optical 
^ound  35rriiM  .md  Ifiriiin. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pk  n  hi  s;  Contonx  Fleuratte  (Omfed- 
cration  Internationale  du  Lin  et  du  Clianvre); 
The  Juggler;  Merci.  Mr.  Schmitz;  Villa  Mon  lUve 
(Self-sponsored);  Lc  tionhommc  Tetard  (O.R.- 
T.F.).  TV  C().viMEnciAi.s  for:  Monsavon  (Proi- 
fer  &  C.imble/Sigl.i-Milan);  Magic  Choc-oiatc 
(Rowntree/J.  W.  Thompson  i :  Shi/  Diving;  Moun- 
tain  Climhing  (Carling  licer/Lang  Fisher  & 
Ssashower);  Paic  (Colgate-P.dmolive/Proventc) ; 
Cravete;  Deformation  (Chainpaigne  Moct  & 
Chandon/K.L.R.);  Paradis;  En  ihanlant;  An  Res- 
taurant; Roxane  (Quaker  Oat-^  ILivas  Conseil); 
Apanage  (Oreal/Contincntale  Pnblicite) ;  S.P.I.C. 
(Procter  &  Camble/B.E.P.  Lausanne). 


Other  French   Cities 

COMPAGNIE   LYONNAISE   de   CINEMA 
71  rue  dc  la  Itepubliqiie,  Lyon  2°  (Rhone) 
Phone:  37-88-92 
Date  of  Organization;  19.38 
Laboratory    &    Screening    Room:    274    cours 
Emile  Zohi  a  Villeurbanne  (Rhone) 
Phone:  84-87-98 
Henri  Giraud,   President 
X'ictor   Kiuidelaft,   Administrator,   Dircctor- 

C.eneral 
.•\ndre  Jalibcrt.  Sales  Director 
Si;n\u:i;s:   Pioduition  of  short  and  feature  films, 
industrial  tilms  and  T\'  commercials.  Facilities: 
Production   e(|uipmeiit,   laboratories  and  viewing 
theatre,  double  screen  viewing  room. 
RECENT      PRODUCTIONS      AND       SPONSORS 

.MoMo.N  Picn  HKs:  Au  Service  du  Chantier  Mo- 
derne;  Xouvelle  Cammc  (Richard  Continental); 
Interaction  des  Raijonnemcnts  et  Des  Particulcs 
lonisantes  avec  la  Matiere  (Commissariat  Ener- 
gie  Atomique);  Control  Data  at  Cern  (Control 
Datii  Holding  AG.  Minneapolis  U.S.A.);  Whecl- 
ahrator  Steel  Shot  et  Steeletts  ( Wheelabrator- 
Allcvard). 


GERMANY 

DEUTSCHE   DOKUMENTAR-UND  WERBEFILM 
HELLO  WEBER  GMBH   &   CO   KG. 
1  Berlin  15,  West  Germany 
Phone:  90-01-21 
Date  of  Organization;   1954 
Hello  Weber,  President  /Producer 
Hubertus  v.  Wyrauch,  Sales  Manager 
Gerhard  Frank,  Production  Manager 
Servkies:     Film     prodviction;     industrials,    docu- 
mentaries,    cinema-T\^     and     advertising     films. 
Facilities:   Studios  for  ;m\-  teclmique  —  li\c  ac- 
tion, ;uiini;iti()n. 

RECENT      PRODUCTIONS       AND       SPONSORS 

Motion  Pit:TL'nES:  Berlin-Industrial  Center 
(Senat  fur  Wiitschaft  Berlin);  Auf  Schritt-Trilt 
(Henkel,  Dusscldorf ) ;  IBM  Area-Film  Report  I 
(IBM,  Paris);  Berlin  Impressions  (Senat,  Berlin- 
West);  Sound  of  Success  (IBM,  Deutschland ) . 

FILMSTUDIO   KURT  PIT  MULLER 
500  Bensberg-Frankcnfort,  Eidechsenweg  8-10 
Phone:    Bcnsborg  64175 
Services;    Indnstri;il   and   educational    films.    fe;i- 
tures,  advertising,  films  for  cinema  ;uk1  T\'.  Fa- 
cilities:   Normal   and   trick   camenis;    micro   and 
macro    film    appar;itus    for    scientific    work;    two 
trick   tables,   re;u-projcction;   optic;d   printer,   cut- 
ting  room,   sound   recording,    studio.    :ui(litorium. 
RECENT      PRODUCTIONS       AND       SPONSORS 
Motion   Pictures:   Aerodi/namik;   Die  jahrrndcn 
Spahmaeher     ( Wcstdeutsclicr     Riindfuuk).     TV 
Co.MMEHciALs    for:    Tesafilm,    tesahand.    tesamoll 
(P.  Beiersdorf  &  Co.,  AG);  Kuppershuseh;  Muster- 
ring-Mohrl. 

GONG-FILM  BODO  MENCK 

Hofweg  53,  2  MamiiurL;,  (.erni;ui> 

Phone:  22-35-17 

Date  of  Organization:   1956 

Branch:  Scli;inzcstrasse  25,  Industriegebiet 
O.st,  215  Buxtehude.  Phone:  4385. 
Services;  Production  of  sponsored  films;  syn- 
chronizing and  distribulion  of  sponsored  films  for 
iion-c-ommercial  u.so  in  Western  Cieniiimy,  .•\iis- 
Iria,  etc.  Facilities:  Studio,  camera  equipment. 
playb;ick,  etc.,  35mm. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Picti  hes:  Berlin's  a  Hit;  Stein  der  Wei 
sen;  Unternehmer-Perspektiven;  Ileute  sind  i\ 
Millionen  (Ministry  of  Federal  Property). 


Halas  &  Batchelor  Cartoon  Films,  Ltc 
European  Artists,  Kampchaussee  12,  Hamiri; 

205,  W  est  Germany 
Phone:   718675 

Eberhard  Kruger,  Representative 
(See  complete  listing  under  London,  Englrl 

INDOC-INDUSTR!E-&   FERNSEHFILM  GNH 

4  W  aldliornstriiNsc,  Munich 

Phone:  57  33  10 

Date  of  Organization:   1962 

Volkmar  R.  K;dilert,  Managing  Director  & 
Producer 
Servk  Es:   Production  of  documentary  filins;pei 
cializing    in    industrials;    TV    spots.    Facil'|kij 
Cameras    and    lighting    equipment     (ColorfiiV' 
cutting  rooms;  location  shooting;  special  ] 
cross-c<)untr\-  \cliiclcs  for  extreme  urade  h 
operations 
RECENT      PRODUCTIONS      AND      SPON'k 

Motion'  Pictures;  Raisting;  Anno  I 
LCMLXV  (German  Federal  Post  Mii, 
yrO.VG  (\TONG  GMBH);  Steel  Tubes  f. 
ter  Water  (.Mannesmann  AG);  Heavies  n 
ness  (MAN).  TV  Commerciaus  for:  Silvi ' 
Lighters. 

LEONARIS-FILM   DR.   GEORG  MUNCK  I; 
Mei.senweg  2,  Boeblingen,  Gemianv 
Phone:  07031,  21641 

Date  of  Organization;  1956 

Georg  Munck,  M.D.,  Writer,  Director  oj  .u- 
ical  Films 

Eckehard  Munck,  Writer,   TV  Commcrci    (* 
Features 

Bernd  Scheithauer,  Writer,  Director  of 
Agricultural  ii  Technical  Films  1 1 

Peter  Jacobi.  Head  of  Animation  Studio 
Services;  Medical,  chemical.  phannaceuticaiiH^ 
agricultural    motion    pictures;    TV    conuiK 
TV    entertainments    on    higher   level;    am 
ill  the  field  of  educ;ition  .ind  science.  Fai  n 
Life-shots:    technical    animation;    graphic 
equipment    for   synchronization    in    all    l.uigu;e> 
RECENT      PRODUCTIONS      AND       SP0N5t< 
Motion   Pictihes:    2  ccm   Lchen    (.Medi. 
Pliarniazeutische  Studienge.sellschaft  e.X..  I  ... 
furt);   Vmaqanui  mit  Kunden    (Deutscher   )ra 
kassenvcrlag     Conhll,      Stuttgart);      Diabr' 
(Farbwerke   Hoechst   AG..   Fnmkfurt);    H 
(Gebr.     Claas     M;ischienf;ibrik    GmbH.,     : 
winkel);  Xachts  in  Deutsehlands  Betten  (/ 
Programin  des  Deutschen  Fernsehens). 

>■  Because  of  short  travel  distances  withii 
countries,     producers    are    listed    alphabcL— .. 


HOLLAND 


i 


AGO-FILMPRODUKTIE 

Prinses  Beafrixhof  149,  Naarden 

Phone:  30669 

Date  of  Org;uii/.ation;    19.59 

.Mbert  (^)ls.  Managing  Director 

.Anionic    Ellemcrs,    Head    Production    Di  tI 
ment 
Services:    16mm  and  35mm  motion  pictun 
duction.  Truciiges  and  anini;itions.  Sound  u 
ing.    dubbing    and    nu'xing.     Editing    sileni 
sound.  Blimps,  dollies.  Ligliling  equipment  < 
trail,  etc.  I'ilottoii  sound  recording  svstcm.   ^ 
effects  and  music  libi;ir\.  1'"a<  ii.iriES:  Speci  ■ 
team  and  outfit  for  (piick  TV  reports  tiirougm' 
Europe. 

RECENT      PRODUCTIONS      AND       SPONSRS 

MoiioN  l'i(  n  lus;   In  (lc  Wolkcii   (Scliniricr  ir- 
ways  The  Hague);  Spiegels  van  I'.uropa   (Nth. 
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AGO-FILMPRODUKTIE: 

t  Ass'n.  (NRV)/Tlie  Hague).  London  in  5 
("Zeolaiid"  Sliipping  Co./Hook  of  Hol- 
Shocnuthrs  of  Europe  (HATA  DDL  Lon- 
indfii);  Tlw  SlorLi  and  the  Man  (VPRO- 
ilversum). 


CARILLON   FILMS  N    V. 
I'liiiigiiiiichiaii  (.*).  Hijswijk-ZII,  Holland 
l.mc:  ()T()-9S-()7-(>5 
(  Mc:  Carillon  Films  The  Hague 
•(•  of  Organization:  1949 

iiicli:   Slangenhiirg  38,  Amsterdam-Bvt.   H. 
!(■  Ilaan,  In  Charge. 

!  de  Wit;  Gerard  J.  Haucamp,  Managing 

Urcrtors/  Executive   Producers 

ik  tic  Haan,  Sales  Manager 

ul  van  de  Wal,  Script  Dept.  Head 

II  van  der  Stecn,  Wiralion  Dept.  Head 

iiiy  Ereiids,  Senior  Producer 

sper  Deki'ukelcire.  Camera  Dept.  Head 

I  Ko/i'Ika,  Art  Director 

ml  He\nneman,  .Art  Director 

■rr  Konings.   Sound  Dept.  Head  &  Foreign 
crsion  Dubbing  Service 

iga  Servass,  Editing  Dept.  Head 

aunan  Kozelka.  Animation  Dept.  Head 
i.  H.  Bioenien,  Administration  Dept.  Head 

SiMCEs:  From  script  to  screen  in  35  and  16inm 

live-action,  animation  and  soimdslides.  Piih- 

l.itions,  tonrist  and  sales  promotional  films; 

r  commercials  and  spots.   Distribution  arrange- 

ni  Is  for  sponsored  films.  Foreign  versions  dub- 

irvices.  Foreign  narrations  in:  French.  Ger- 

^panish.  Portuguese,  Hra/ilian,  Dutch,  Dan- 

-wedish,  .\or\vegian,  Italian,  .Arabic.  r".\riLl- 

SluH)ting  stage;  N'ewman  Sinclair,  .Airiflexes, 

t  lirs,  Hell  &  Howell,   Ift  and  3.5mm  cameras; 

Mins.   dollies,    booms;    lOO.OOO    watt    lighting- 

uent;  sound  with  Philips  4  channel  17',->mm, 

:    .iiinel  35mm  and  4   channel  twin  or  triple 

tr|k   35inm    stereophonic    sound;    Leevcrs-Rich 

ai  .N'agra  sound  recording  system  with  synchro- 

p|;e;  full\  autoniiitic  3.5mm  Crass-Hcrlin  anima- 

•i    'imera  and  stand;  40-seat  screening  theatre 

mm  and   Ifimni  and  double-head  magnetic 

iMcks;    script   dept.    with    research    library; 

^    files,    sound    effects    and    music    library; 

-;    room    facilities    with    35mm    Steenbeck 

iiascope)    for  magnetic  tracks   in    17'^mm 

..     .5mm;  .35nun  .Acmiola;   16mm,  ITV^mm  and 

3jcim  Mo\iola  with  soundtracks. 

rCtNT      PRODUCTIONS      AND       SPONSORS 

>)rioN    PicTinKs:     Television,     How     Dixs    It 

\<rk?;  Deepfreezing  (Philips);  Oats  (Oats  Infor- 

rition  Bureau);  Polio  (Polio  Fund);  Fibres,  Man 

hie  (A.K.U.);  Hotel  Indonesia   (^Intercontinen- 

t)  Hotels);  Carnavid  (Heineken  Breweries);  In- 

tciesia  Builds    (Indonesian  Government). 


<^.  M.   CHANOWSKI    PRODUCTIONS   N.V. 

I 

i.Nieuwe  Prinscngracht  21  en  25,  Amsterdam 

jPhones:  .50271;51864;55242 
Date  of  Organization:   1962 

iBranch  Office:  New  York:   122  East  42nd  St., 
i     New  York  10017.  Mr.  W.  Rosenfeld. 
iM.  M.  Chanowski,  President  &  Producer 
'Miss  S.  S.  Hofstee,  Secretary 
iW.   Schmuacher,   Producer 

E.  Jansen,  Art  &  Animation  Director 

F.  Brenk-man,   Assistant   Producer 
I  P.  Roof,  Chief  Film  Editor 

C.  Dollcman,  General  Sales  Manager 
K.  Stein,  Treasurer 

R.  Bon,  Asst.  Treasurer 

R.  Fellinga,  Chief  Sound  Dept. 

D.  Brink-man,  laboratory  Service  & 
Photography 

H.   Klardy,   Cameraman 

■3\icEs:   Motion  pictures;  TV  series;   commer- 
als  (live  and  animated);  slidefilms;  a.v.  shows; 


CHANOWSKI  PRODUCTIONS: 

multi  screen  performances;  records;  distribution 
for  T\'  films  in  Europe  (Cloodson  &  Tollman). 
F.vciLrm;s:  Greativc  department;  studio;  anima- 
tion department  with  Oxberry  camera;  back- 
ground; aerial  image;  optical  bank,  etc.;  L;iborii- 
lory;  35mm  and  16mm  camer;(S;  35nuii  and 
Kimiii  pcrlo;  sound  stuilio,  etc. 
RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Picti'kks;  Yehudi  Menuhin  Presents  — 
.series  of  13  films  (Iramac  N'.\'.);  Maazel  Plays 
liach  (N.  V.  Philips);  A/\'  Snows  for:  The 
Dutch  Army;  Renault;  Coc;i  Cola;  AKU;  Uni- 
lever. TV  CoM.MEHt:i..\i,s  for:  Seven-Up  (J.  Wal- 
ter Thompson);  Mars  &  Milky  Way  (Ted  Bates); 
others. 


N.   V.   CINECENTRUM 
Gravelandsoweg  SO,  Hilversum 
Phones:  02950;  13851 

E.  J.  Verschueren,  Managing  Director 
J.   Dudok  van  Heel,  Managing  Director 

F.  Vaal,  Sales  Maruiger 

W.  Gerdes,  Production  Manager 

P.   Buis,  Head,  Film  Disiribution  Dept. 

R.   Dccossaux,   Head,  Sound  Dept. 

J.  Eekhout,  Head,  Laboratory 
Skiukks:  35  &  I6nmi  motion  picture  |)roduction 
in  black  &  white  and  color.  Live  action;  model 
aninuitioM  and  cartoon.  Slides  and  filmstrips  in 
black  &  white  ;uk1  color,  silent  and  sound.  Sound 
recording,  dubbing  and  mixing.  Editing,  sub- 
titling. 35  &  16mm  black  &  white  and  color 
printing  and  processing.  FACiLrriEs:  Shooting 
stage.  4  dubbing  theaters  with  recording  equip- 
ment. 60  cameras  (Debrie;  Arri;  Bell  &  Howell; 
Newman  Sinclair;  .Auricon)  with  acces.sorics. 
Blimps,  dollies,  etc.  Lighting  equipment.  Piloton 
sound  recording  system.  Sound  effects  and  music 
Iibr;uy.  Sciccniiig  tliciilcrs. 

RECENT  PRODUCTIONS  AND  SPONSORS 
M(jTioN  PiCTUHKS:  I.V.A.  (Ministerie  Verkeer 
en  Waterstaatbedrijfsleven);  Corps  Mariniers 
(Kon.  Ned.  Marine);  Staal  aan  Va'c  (Kon.  Ned. 
Hoogovens  en  Staalfabr.  NV);  UW  visitekaartje 
(P.T.T.);  Pappaboem  (Min.  van  C.R.M.). 


OSCAR   FILM  FILMPRODUCTION   CO.   LTD. 
^^'ecspery.ijdc  111,  .Amsterdam 
Phone:  58304 

Date  of  Organization:   1959 
Pieter  W  A.  de  Man,  President  &  Producer 
Marianne  Mulders,  Secretary 
W.  Smits,  Producer 

A.  Griekspoor,  Asst.  Producer 
J.  Konigs,  Director 

B.  Csanky,  Animation  Director 

Skkvicks:  TV  and  cinema-commercials  (live- 
action,  stop-moti(m  and  cartoon);  T\'  and  docu- 
mentary films.  Facilities;  Creative  and  technical 
department;  studio-crew;  cartoon  animation  de- 
partment; stop-motion  department;  sound  studio, 
projection,  etc.  16mm  and  .35mi7\  production 
('((uipnii'iit. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictuhes:  The  Fairy  Talc  of  the  Ugly 
Duck  (Citroen  Cars);  The  Age  of  Concrete  Steel 
(Meteoor  Beton  N.V.);  The  Life  of  the  Miner 
(Katholieke  Mijnwerkers  Bond).  TV  Commek- 
ciAi,.s  for:  Polaroid  (Doyle,  Dane  &  Bcrnbach); 
Smarties;  Remington  Shaver  (J.  Walter  Thomp- 
.son);  Omo  (Lintas  N.\'.);  Quaker  Oats  (Intiun 
Ltd.);   Gillette    (Prad   N.V.). 

Dependable    Sources    for    Filming    Abroad 

•tk  I'oremost  talents  in  film  produclinn  through- 
out the  world  are  included  among  these  listed 
companies;  their  services  are  ;ivailable  for  com- 
pleted films  and,  in  many  instances,  for  coopera- 
tive services  as  required  for  over.seas  sequences, 
location  assistance,  crew  and  camera  hire,  etc. 
Only  companies  suppKing  client  references  are 
accepted  for  listings  in  this  16th  Review.  • 
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DENMARK 

ARNO   STUDIO   A/S 
.McUlahlsnadc   I,  Copenhagen,  Denmark 
Phone:   Minerva  30S0 
Date  of  Orgiini/ation:    1950 
Arved  Thollc,  President 
Use  Schiiltz,  Secretary 
Knud  Joh;msen,  Treasurer 
Carl  Otto  Petersen,  Production  Manager 
Axel   Pless,  Chief  Sound  Engineer 
Jorgen  Thom.sen,  Chief  Sound  Engineer 
Poul   Mathieson,  As.<ii.stant  Sound  Engineer 
Per  Bressendorff,  Photographer 
Borge  Miid.sen,  Electrician 
Services:  Production  of  motion  pictures  for  gov- 
ernment, industry,  education  and  TV.  Recording; 
editing;   dubbing  into  various  languages.    16mm 
and  35mm  optical  track;  16,  17',i,  35mm  magnetic 
tracks;  8mm  magnetic  striped  prints.  Fa(  ilities: 
Mixing   .studio;    narration    studio;    eight    cameras 
(Arriflex,    Debrie,    Bell    &    Howell)    soundproof 
and    silent;    lighting    equipment,    80,000    watts; 
35mm   and   16inm  optical  recorders;   six-channel 
mixing  console;  gramophone  recording,  music  and 
sound   effects   library.   Electronics   service  dept.; 
engineering  research  dept.;  three  projection  rooms; 
U\'o  trucks. 

RECENT      PRODUCTIONS       AND       SPONSORS 

Motion  Pi<  ti  ius:  The  Quiet  lii  lolulion  —  Eng- 
lish, French,  Italian,  German,  Finish,  Norwegian, 
Swedish,  Portuguese  and  Danish  (Ford).  Dub- 
bings for:  V.S.  Clovenmient  and  sponsors  in 
Sweden,  Finland,  Denmark  and  elsewhere. 

JORGEN   BAGGER   FILM   PRODUCTION 

Store  Slrandstraede  S,  (.openliagen 
Phone:   0128-1122 
Cable:  BAGGERFILM 

Date  of  Organization;  1956 

Jorgen   Biigger.   Clmirman  &   Managing 
Director 

H;ms  Harboll,  C/ii(f  of  Production 

Bodil  Romer,  Chief  of  Administration 
Seuvices:  Production  of  16mm  and  35mm  doen- 
mentarv,  industrial,  educational,  advertising  and 
TV   films  and  sound-slides.   Facilities:    Camera 
and  sound  equipment  for  the  same. 
RECENT      PRODUCTIONS      AND      SPONSORS 

MtrrioN  PuTiRLs:  The  Story  of  My  Life  (Jydsk 
Telefon);  Domi.s7i  Textiles  (Federation  of  Danish 
Textile  Industries);  77ir  Leaping  Staa;  The 
Smokers;  Promi.se  of  Pleasure  (A.M.  Hirst  lispning 
AS);  Training  of  Rank-employees  (Den  Danske 
Landmandsbank  AS);  A  Penn'orth  of  Tobacco 
(Skandinavisk  Tobakskompagni  A/S). 


IB    DAM   FILM   A/S   (LTD.) 

fi,    Kvaeslluisgiule,   C;()pciihagen    K. 

Phone:    Minerva   3505 

Date  of  Organization:    19.59 

lb  Dam,  Managing  Director 
Skhvk  i-s:  16mm  and  .35min  film  production  of 
documentiir\-.  educational,  public  relation  and 
iidvertising  films.  I--a(  ilities;  16mm  and  3.5mm 
.Arriflex  camerits;  ColorTran;  Kuilelski  tape  re- 
corder, etc.;  16  and  3.5mm  editing  tables. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pk  ti  lucs;  57  liillii<n  liuhbles  (B.ASF, 
C:erm;mv  Karl  Kroyer,  Deiuuarkh  Danish  UN- 
soldiers-  May-Day.  May-Day.  May-Day  (Dani.sh 
Armed  Forces  Information  (t  Welfare  Service); 
How  to  Make  a  Flow<r  (Ass'n.  of  Danish  Nurs- 
erymen); Modern  Medicin;  Fucidin  —  A  Xcw 
.■\ntibiotic  (Leo  Phamiaceutical  Products,  Den- 
mark); Centralized  Re.-^pon.sibility  (Christiani  & 
Nielsen  A^S.  Denm;irk^;  Safer  Roads  Ahead 
(Karl  Kroyer.  Denmark);  The  Danish  Dairtj 
Story   (Danish  Cheese  &  Butter  Export  Boards): 
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I.   B.   DAM  FILM  -  DENMARK: 

All  This  and  Sunshine  Too  ( Tourist  Ass'u  of  Horn- 
holm);  The  Story  of  a  Conihinr  Uantstir  ( Dron- 
niiiRl)orn  Maskirifahiik  A  S.  Dc-nniaik);  Produc- 
tion Poucr  (C.A.L.  Tliorsen,  Denmark);  Spinlon 
-  Qualilij  in  Eicnj  Fiber  (A  S  Kaj  N'eckelmaiin, 
Denmark);  I-hjiufi  Uolidatjs  (Scandinavian  Air- 
lines Svstem);  \'('!/  Combine  Harvesters  (Vetv 
A  S,  Denmark);  Tulip  Factory  (Tulip,  Den- 
mark); others. 

LATERNA   FILMS 
10,  Set.  Jorjicnsalle,  (^openhajjcn 
Phone:   Hilda  4151 
Date  of  Ornanization:    1955 

Mojiens  Skof-Hansen.  President  &  Producer 

Leif  Larsen.  Treasurer 

Erik  Overbxe.  Production  Manager 

.Ame  Linfner.  Head,  Technical  Department 
Sehvices;  Motion  picture  and  T\'  films  (li\e  or 
animated).  .-Assistance  to  foreign  producers;  rental 
of  ecjuipment.  F.\c:ilities:  Creative  department; 
16mm  and  35mm  production  ecjuipinent;  sound 
recording,  editinji.  mixini;.  studio  or  location. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictiuks:  Milkpouder  ( Dainsh  .Ajjricul- 
tiiral  Marketing  Hoard);  .A  New  Reidity  (Inter- 
national Council  of  Educational  I-'ilms);  Danish 
Shippinn  (HP  Oil  C:o.);  Meet  the  Danes  (Danish 
Xat'l  Travel  .Ass'n.);  Embassy  in  liaufihok;  Thai- 
Danish  Expedition  (Ro\al  Danish  Ministry  of 
Foreign  .Affairs);  Danelard  for  Me  (Danish  Agri- 
cultural Producers,  London);  Give  Him  a  Chance 
(Triiffic  Information  Board);  Royal  Visit  to  South 
America  ( Danfoss). 

MINERVA-FILM  A/S 
Toldbodgade   18,  Co|jcnhagen 
Phone:  .MI  no  1 

Date  of  Organization:   1936 

Torben  Madsen.  President 
Seuxick.s:    Complete    35mm    and 
menf   and   facilities;   production   of   ; 
slitlefilms.      Fa(:ilitie.s:      Complete 
cameras;     cameramen;     recording 
cfjuipment. 

RECENT  PRODUCTIONS  AND 
MonoN  PitrrunKs:  U.S.S.R.  Landscape  &  Cli- 
mate; V.S.S.E.  A  Collective  Farm;  U.S.S.R.  Si- 
beria (Miner\'a-Film  A/S);  The  City  in  the  City 
( Frederiksherg  Municipal).  Slidei-ilm  for:  Dan- 
isli  C;ovcrnment  Film  Office.  TV  C^ommkhcials 
for:  Hurincister  &  Wain  .A/S;  Danish  Horticul- 
tural Council. 


Ifimm    equip- 
all   films   and 
professional 
and     cutting 

SPONSORS 


NORDISK   FILM  (Group) 

Moscdalvej,  Copenliiigen,  Denmark 
I'honc:  (01)  30-10-33;  Telex  5000 
Date  of  (Organization:    1906 

PiioiH'ci.Nc;  Groups 
A/.S  Nordisk  Films  Kompagni 
Erik  H:illing,  President 
A/S  Nordisk  Films  Teknik 
()\c  S<'\(l,  l'r(  siihnt 
A/S  Nordisk  Film  Jr. 
Ove  Sevel.   Presiednl 
A/S  Nordisk  Tegnefilm 
0\e  Sevel,  Presidinl 
A/S  Nordisk  Kortfilm 
Mrs,  Tove  llcho.  President 

A/S  Nordisk  Ucklamcfilm 
Eric  Dihbem,  President 

Sehvkks;  Ciroup  of  speciiili/cd  firms  produces 
features,  docnm)cnt;iries  for  government,  ind\is- 
try,  TV;  animated  films;  comnu  rcials  and  adver- 
tising films.  Fa(:ilitie.s:  Complete  studio  f;icili- 
ties  with  full  equipment;  sound  :itages;  complete 
laboratory,  35mm  ;iiid  IfinuTi  Eas  tnan  color  and 
b&w;    Ektachrome    Ifinim   developing   and    i)rinl- 


NORDISK   FILM  GROUP: 

ing;  sound  studio;  projection  rooms;  cutting 
rooms;  stages;  dubl)ing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Picti  hes:  Mor  bag  raltet,  Landmand.sliv ; 
Sla  forst  Fredc;  Gift  (Self-sponsored);  Danfo.ss 
1965  (Danfoss);  Carl  A'iV/.vdi  (D;mi.sh  Gov't.). 
DuBBiNcs:  Ballerina  (Walt  Disne\);  E.'ikimo  Art- 
ist (Natl.  Film  Bd.,  Canada).  TV  Commercials 
for  Aja-\   (Colgate). 


ORION   FILM   INC. 

Middelf;irt\ej   121,  Odense  \',  Denmark 

Phone:  (09)   12-7.5-lS 

Date  of  Organization:  1947 

Tage  Larsen,  President 

Ebbe  Larsen,  Director 

Lionel  Chisiiall,  Sound  Engineer 

Kristian   Seeberg,   Script 
Services:  Production  of  16mm  and  35mm  docu- 
mentary,   industrial,    educational    and    T\'    films. 
I'actlities:  Camera,  light  and  sound  unit.   Ifinjin 
:ind  .35mni  cinrin:i. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pktihes:  .A  Branch  of  a  Big  Tree;  The 
Marshland  (H.P.-Gas);  Harhy  1965  (Communit\- 
ol  Harb\);  Dreslette  1965  (Communit\-  of  Dres- 
lette);  The  Gardener's  Xew  House  (F.D.B.'s 
Construction  Office) . 


NORWAY 

CENTRALFILM   A/S 
Akebergveien  .56,  Oslo  6,  Norway 
Phone:  67-63-93 

Date  of  Organization:   19.53 

Knut-Jorgen  Erichsen,  Managing  Director 

Kjell  Austad,  Manager 
Services:  Production  of  ;ill  t\pes  of  sponsored 
films  and  slidefilms.  Facilities:  Studio  with  200 
KW;  3.5miri  ;ind  16mni  cameras;  recording  ;uid 
cutting  equipment;  theatre.  C^lose  cooperation 
with  com|);inics  in  Dennuirk,  Finland,  Sweden. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pktihes;  Aluminum  —  The  M(lal  of 
the  Future  (Norsk  Alumiiu'um  C^o.);  77ir  ABC 
of  Skiing  (.Member  of  Alcim  group);  Furnishing 
with  Fine.s.sc;  Productions  for  Shell;  Esso;  Uni- 
lever, and  others. 


SVEKON   FILM 
Seiersbjcrgct  7,  Bergen,  Norway 
Phone:   14688-14680 

Date  of  Organization:    1950 

Haakon  Sandberg;  Sverre  Sandberg,  Owners/ 
Managing  Directors 
Services:  Production  of  16mm  and  35mm  docu- 
mentar\,  public  relations,  advertising  and  educa- 
tional films  for  distribution  in  U.S. .A.  FAf:inriES: 
16mm  and  35inm  camer;is  —  .Arrifle.v,  .Auricon, 
Pro  600;  M;igniis\nc  recording  e<|uii>inenl;  sound 
studio. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  PicrrnES:  Bergen  Anno  1964;  Bergen 
Anno  1965  (Hergen  Privatbank);  SODEST 
(Nordiske  Destill.  X'erk);  Discovering  Art  in 
Nature  (Norwegian  Education  Dept.). 


SWEDEN 

AB  CENTRAFILM 
KakiKies,   S(<K'kliolin   NO,  Sweden 
Phone;  63-14-30 

Date  of  Organization:  1947 
Per  Olof  Nuhm;i.  President 


A/B    CENTRAFILM: 

Sebvk:es:  Production  of  all  types  of  sponsod 
films  and  slidefilms.  Facilities:  Studios,  camej, 
cameramen,    recording,    cutting    etiuipment.    b. 

or.itoiies,  etc. 

RECENT       PRODUCTIONS       AND       SPONS(s 
Motion    Putchks:     Four    Ericophones    (I 
Ericsson);  What's  SCA  (Swedisli  Cellullosa  i 
Toy     (.Marabou);      105:on      (SAAB);     Broaw 
(Sandwik). 


FORBERG-FILM  AB 

Kungsgatan  27,  Stockholm 
Phone:  10-16-55 

Date  of  Organization:    1934 

Date  of  Incorporation:   1937 

Ove  Forberg,  President 

John  Sjoq\ist.   Director  Sound  Slidefilms 

Leif   Hedenberg,   Director  Motion   Picture^ 

.Agge  Lidhcrg,  Head  Photographer 

Kaljo  Pill,  Art  Director 

Tinra  Hultgren,  Treasurer 
SiiiMCEs:  Motion  pictures;  slidefilms;  TV  fils; 
.idaptiition  of  films  and  slidefilms  for  Swedi, 
Danish  and  Norwegian  markets.  Factlities:  'j- 
dio;  full  16mm  production  C(|uipment  with  sold 
recording;  complete  f:icilities  for  slidefilms. 
RECENT  PRODUCTIONS  AND  SPONSCS 
.Motion  Picti  hes;  7'/ic  Twins  (British  Mor 
Corp.);  Building  for  Tomorrow  (Solna  Sta). 
SLiDEFiL.Nrs:  Ecco  Ihjdric  (.Atlas  Copco  A); 
Electronic  Oven  (Hu.sqvarna  \'apenfabriks  .A); 
TA  Products  (Tour  Argenturer  AB). 

SVENSKA   AB   NORDISK   TONEFIIM 

Apelbergsgatan  58,  Stockholm,  Sweden 
Phone:  23-71-60 

Date  of  Orgiinization:    1929 
.Arne  Elmgreii,  Managing  Director 
Fied  Teiselius,  Sales  Manager 
Ron;ild  Suiulberg.  Production  Manager 
Services:   Production  services  in  35  and  16in 
for  documentar\\  education,  PR,  advertising  id 
triiining   films,   spots    and    slides.    DistributionDf 
sponsored  films  lor  non-theatrical  screening.  \- 
c  ii.niEs:    Special    A.   V.   department.    Stage    id 
sound  studios.   Editing. 

RECENT  PRODUCTIONS  AND  SPONSCS 
.Motion  Picti'hes:  Comentrated  Food  Protc- 
lion  (C^ounty  Council  of  Stockholm);  The  1st 
Sununer  (Swedish  Totxuco  Co.);  .A  New  ife 
(C;it\  of  Stockholm  C^hildreiTs  Welfare  Dep); 
.A  Land  to  Settle  Doun  In  (Province  of  .Adale); 
Modern  Saw  Mills  (Dmuis  AH);  7'/ic  White  Ti- 
dy Bear  (I'NICEF);  Joint  Effort  ( L;d)oiir  Nr- 
ket  Hoard).  Slidekilms:  7Vic  ML-nuthod  (Swl- 
ish  X'olvoline  Oil  Co.);  Put  Power  to  W  k 
(Il.igglund  &  Soner);  Old  MacDonald  (Scaii- 
iKi\i;ui  .Airlines  .Svstem);  7Vic  Story  of  the  Wlrl 
Ship  and  the  Goods  (Wallenins  Ship  .Agenct; 
Corporation  in  the  North  (Nordic  Council). 


ITALY 

AMERICAN    FILM   SERVICE   -   AFILM   S.R.I 
26  \  i;i  l'r;nicesco  C;irrara,  Rome 
Phone:   389774 

D;ite  of   Oiganization:    1963 

Affiliate:   Tr;ms-Africa    Films   Ltd.,   P.   O.   la 
593,  Tripoli,  Libva.  Suleiman  Zunni,  Dii> 
tor. 
Warren   Kiefer.   Producer-Director 
Ren/o  Lncidi,  Editorial  Director-Producer 
Terence  Cooke,   Laboratory  Services 
Mira  Hrtkii.  Aninutlion  Director 
Federico  Mueller.  Chiif  Film  Editor 
Franca  Danesi,  Sound  Editor 
Services:    Complete    production    of    motion 
tnres,   TV   films,   and   live  or   animated   aimiii- 
cials   and   training   films.    FACii.nTE.s:    35mm    id 

(above      listing      is      continued     on      PACE      1 ') 
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BUSINESS  SCREEN  •  IS* 


F&B/CECOsells 

more  CbloTiTan 
equipment 

than 
any  other 

supplier! 


-*w 


BROADS 


For  very  wide,  powerful  fill-light 
applications.  Available  in  varia- 
ble, fixed  focus  and  double  mod- 
els, 500  to  1000  W. 

Prices  start  at  $58.00 


QUARTZ  KING 

"500"  features  wide,  smooth 
coverage  equal  to  2000  W. 
from  1000  W.  lamp.  "Dual  650 
and  1000"  have  instant  choice 
of  medium  or  wide  flood. 


MULTI-BEAM  "650"  &  "1000" 

Extremely  versatile,  full  focusing, 
with  fingertip  control  from  soft 
flood  to  pow- 
erful spot. 


SOFT-LITE 

Shadow  free,  large  light  source. 
Exceptionally  smooth  and  even 
coverage,  500  W.  to  4000  W. 


Prices  start  at  $79.00 


I 


WHY  IS  F&B/CECO  THE  LEADER 
IN  ibloTlTan 

SALES? 

Because ...  we  supply 
ColorTran  products  im- 
mediately from  stock. 

Because  .  . .  our  prices 
are  right. 


I-LITE  "6"  and  "10" 

The  smallest  and  lightest  profes- 
sional lights 
of  their 
capability, 
four  way 
barn  doors 
included, 
400  W.  to 
1000  W 


.  .  .  But  most  imporlant,  we  are  the  only  firm  to  employ  specialists 
who  accurately  evaluate  your  lighting  requirements,  and  recommend 
exactly  the  right  equipment  for  your  work. 

Our  lighting  consultation  service  is  free  for  (he  asking. 
Please  call  or  write  Mr.  Stu  Martin  for  further  details. 


F&B/CECO 


Main  Office: 

315  West  43rd  Street.  New  York,  N.  Y.  1 0036 

(212)  JU  6  1420 


Cable:  CINEQUIP     Telex:  125497 
Branches:  Hialeah,  Fla:  Hollywood;  Washington,  D.C.;  Atlanta  and  New  Orleans. 


No  Boosting  Required 


All  ColorTran  quartz-iodine  lights 
operate  directly  from  120  volts  AC 
or  DC, 

f  &B/CECO 

.--^="  ^  -"'■  -      ■ — , 

All  ColorTran  products  are  backed 
by  the  famous  F&B  Ceco  Seal  of 
Approval  and  the  facilities  of  the 
world's  finest  repair  shop. 


HI-SPOT 

Extremely  high  intensities  with 
long-life  par  64  1000  W.  quartz- 
iodine  lamps.  Specular  or  diffuse 
intensity. 


1000  W.    ^   ■ 
Prices  start  at      H    I 

$38  95      ■  I 


Prices  start  af 

$125.00 


QUARTZ  ADAPTER 

Replace  conventional  medium  bi- 
post  lamps  with  ColorTran  long- 
life  quartz 

iodine  ,-.__,    _^.  N    .   -r'ji 
lamps.  Ib^^'^I^""'    ^fll 


$8.95 
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PRODUCTION:   EUROPE     PRODUCTION:    AFRICA     PRODUCTION:  FAR  EAJT 


AMERICAN    FILM    SERVICE: 

16nim  facilities.  All  Arriflcx  equipment  with 
Nagra  and  Magnas\nc  recording  facilities.  For- 
eipri  language  duhhing  studio.  Documentan,-  and 
training  film  lunt  pemianentK'  on  location  in 
Lilna. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictihks:  The  Intruders  (Self-spon- 
sored); Wellhead  to  Tanker:  Electricilij  in  Oil 
Production:  Hydraulic  in  Oil  Production  (Oasis 
Oil  Co.);  Lihija  on  the  Move  (Standard  Oil  Co. 
Libya). 


YUGOSLAVIA 

ZAGREB   FILM 
Vlaska  70.  Zagreb 
Phones:  412676;  413338 
Date  of  Organization:   19.55 

Emil  Ivanc,  General  Manager 
Dr.  Dragutin  Kolman,  Cotuniereial  Manager 
Zelimir  Matko,  Export  Manager 
Ladislav    Santak,     Production    Manager-Docu- 
mentaries 
Nikola  Kostelae,  Production  Manager-Cartoons 

SEHvirE.s:  Production  of  cartoons;  documentaries; 
short  feiitnres;  educational  shorts;  T\'  spots;  short 
publicit\-  films.  Facilities:   C;irto<)n  studio— larg- 
est in  middle  I'juope. 
RECENT      PRODUCTIONS       AND      SPONSORS 

.Motion  Pictxres:  Circus  Rex;  Reunion;  The 
Superfluous  Man;  The  Human  Rodij;  The  Project; 
Long  Live  Youth;  Sunt  Laerimae  Rertim:  Sea- 
sonal Workers:  Do  Yoti  Hear  Me?;  The  Bridge; 
Sunni/  Adriatic;  Wages  for  Cold;  Zagreb.  Mat/  8th. 
194.5;  Our  Daihj  Malos  1873-1914;  The  Tele- 
phone; Far  Auai/  I  saw  \fist  and  Mud;  Perpetti- 
um  &  Mobile,  Ltd.;  Metamorphosis;  A  Visit  from 
Space;  A   Modern   Fable;   Devil's  Work. 


MID-EAST:  TURKEY 

BAYSAL  FILM 

Taksim   Sarayi,  Istanbul,   Turkey 

Phones:   44  77  78;  44  77  79 

Date  of  Organization:    1949 

Kcmal    Ha\sal,    President.    F.xeentive   Producer 
Sami  C.uuvr.  Director  of  Production 
Turgut  Oren,  Ali  Ugur,  Sumer  V'atan, 
Cameramen 

SEnvKKS:  Speci;ilists.  color  motion  picture  pro- 
duction. 35mm  correspondent  for  CHS,  ABC, 
New  York;  VISnews,  London.  Public  rel;itions, 
theatric-id,  television  shorts  in  color  or  bkick  & 
white.  FacimtiI'S;  Complete  color  laboratory  f;i- 
cilities;  two  3.5mm  Arriflex,  two  Ifinim  Piiilhud 
Role.x  camenis,  10mm  and  35min  zoom  lenses; 
CinemaScope  lens:  35mm  widescreen;  ColorTrim 
lighting   cf|iii|inifiit 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  PimHE-S:  Frrgli  Steel  Con.tl ruction. 
completion  (Koppers  Co.  U.S.A.);  Tiirsil  \V«.s7i- 
pnuder;  Ufa  (Tur\agCo.);  Siirde  Istanbul;  Dev 
Cekilis  (Turkish  Is  Dank). 


Additional    Reference   in   Flr&?   Supplement 

•  .More  data  on  overseas  producti  m  service  will 
be  provided  as  additional  listings  aie  received  to 
ap|X"ar  in  a  first  Production  Review  supplement. 


LIBYA 

Trans-Africa   Films   Ltd. 
P.O.  Box  593,  Tripoli,  Libya 

Suleiman  Zunni,   Director 

Donald  Kicfer,  Production  Manager 

Frank  iN'esbitt,  Writer-Director 

Sehvices:    16/3.5inm    documentary    ;ind    training 

film  unit  permanently  on  location. 
(See  listing  of  American  Film  Service,  Rome) 


KENYA 


FACTUAL   FILMS   LIMITED 

P.  O.  Box  8290,  6,  Malik  Street, 

Nairobi,  Kenya 
Phone:   Nairobi  27704 
Date  of  Organization:    19.58 

John  C.  Gee,  Managing  Director 
Luke  Broadley,  Technical  Director 
Services:  3.5mm  and  16mm  production  of  ad- 
vertising, public  relations,  industrial  and  educa- 
tional films.  Personnel,  equipment,  transport,  pre- 
view theatre  and  stutlio  rental.  Courier-camera- 
man service  for  photographic  assignments.  Fa- 
ciLiTncs:  35mm  and  16mm  cameras;  Magnasync 
recording  and  dubbing  equipment;  Kellar  Cinettc 
sound  sync  editing;  16mm  preview  theatre. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pi<  ri  iu;s;  Heller  Maize  Growing  (Twiga 
Chemical  Industries  Ltd.);  Sure  Guard  (Car  & 
General  Equipment  Co.  Ltd.);  Outdoor  Girl 
(Gala  of  London  Ltd.);  Sugar  (National  Sugar 
Board);  Alku  Seltzer   (Miles  International). 


SOUTH   AFRICA 

FILMS   OF  AFRICA  (PTY)   LIMITED 

Lone  Hill  Studios,  P.  O.  Box  11112;  Johannes- 
burg, South  Africa 
Phone:   706-1344 

Date  of  Organization:   1949 

G.  H.  \V.  Groom,  Director 

J.  Blake  Dalryniplc.  Director 
Services:  C^onimercial  and  industrial  3.5mm  & 
16mm  advertising  and  public  relations  films. 
Facilities:  Sound  stage;  stereo  and  monaural 
sound;  .5  Steenbceck  editing  t;iblcs:  Arriflex 
camer;is,  dollies,  etc. 
RECENT      PRODUCTIONS       AND      SPONSORS 

Motion  Pictures:  The  Gallaher  Ston/  (Gallaher 
of  London);  The  Castle  (Shell);  Migrants;  River 
of  Diamonds  (Dept.  of  Information);  Tokyo 
(State  Express). 

VIDEO  INTERNATIONAL  PRODUCTIONS 
P.  ().  Box  23464,  Johannesburg,  South  .Africa 
Phone:    724-3602;     Hnuicli    Office:    P.O.    Box 

1645,  Salisbury  Hliodcsia. 
Date  of  OrgiUii/atioM:    19.59 
Geoffrey  Mangin,  Executive  Producer 
Services:    Motion   pictures,   slidcfilms,  TV  films 
and  conuncrci;ils,  language  transhitions.  l'"ilm  pro- 
duction :md  distribution,  eciuipment  and  staff^  for 
hire.   Facilities:    Creative  departments;   studios; 
titles;  animalion;  16  and  35mm  production  equip- 
ment with  sound  recording  in  studio  or  on  loca- 
tion; 16mm  TiKignetii-  sound. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'iucs:  The  .A/V/.x  Variety  Show  (Col- 
gate-Palmolive); Pondani  Comes  to  Grief  (South 
African  Ro;ul  Siifety  C^ouniil);  jVctt>  Church 
Thinking  (Dutch  T\');  Instruction  in  Copper 
(Copper  Development  Association). 


INDIA 

ASIA   TELEFILMS 
No.    1-1-214  Nivcknagar,  liydcrabad-20.  idi, 
Phone:  36112 

Date  of  Organization:  1964 
D.  M.  Sapru,  MA,  FRES,  Chairman 
Miss  S.  Xeehma,  Executive  Director 
R.  Pushpa.  Director  Story  Dept. 
R.  Krishnan,  7"V'  Consultant 
M.   Bharati,  Art  Director  &  Choreograph 
N.  Bhuoneesh,  Chief  Editor 
N.  Mohan,  Manager,  Films  Distribution  jpj, 
Vinod,    Manager,    Stock-shots   &    Kewsfin 
Ser\k:i;s:    Prodvictioii   and  distribution  of  on, 
sored    industrial    films,    educational,    commdal 
and  T\'  shorts;  travelogs  and  features;  newlmj 
and  special  event  coverage.  Facilities:  All  pp< 
of  production  facilities  including  staff  of  K 
speaking  artists.  Dubbing  and  narration.  ( 
planning  from  script  to  screen.  Audience-ri 
promotional     and     publicity     services.     () 
diuices  and  music  department;  oriental  and  efi" 
od  costumes. 

RECENT      PRODUCTIONS      AND      SPONM) 

MoTio.N  I'lCTi  RES:  Thc  Ronwiice  of  Pepper  (ie« 
Era  Agencies);  Thc  Dancing  Bells  (S.S.V.  sti 
tute);  Fronj  Fields  to  Forms,  series;  The  ah 
ulous  Story  of  the  Pearl  of  Asia;  The  Lyri  o) 
Stones. 


HONG   KONG 

FARKAS   FILM  COMPANY 
275  Glouc-ester  lUl.,  Hong  Kong 
Phone:   241585 
Date  of  Organization :  1955 
Branch    Offices:    Hong    Kong    Hilton.   Pine 
SPring    7-8810.     Ray     Woodbun,-,    C.tTa 
Manager.  New  York:   257  Park  .Ave.  Sjth 
New  York,  N.Y.  Richard  Farkas,  Vice-e^ 
dent. 
.\lar\iu  Fiukas,  President 
Sehvu:es:    16nim   and  35mm  production;  eiip 
ment;    crew    rental.    Facilities:    16    ;ind    'mil 
Arriflex  cameras;  complete  magnetic  and  oic« 
Auricon   equipment;   s\nchcd  recorders;   liging 
generators;  still  laboratop*'. 

RECENT  PRODUCTIONS  AND  SPON!>ll 
Motion  Picti'res:  A  University  Ri.ies;  CIuIm 
of  Refugees  (USIS);  /  Spy  -pilot  (T&L'ro 
ductions);  American  .\id  in  Southeast  V« 
(NET)    Philippines   Tchcommunications   (IT) 


MALAYSIA 

CATHAY-KERIS   FILM   PRODUCTIONS  LL 
.532-D,    East    Coast    Road,    Singapore    I' 
Phone:  493181 

I  ),ite  of  Organization:  1952 

'I'om   Hodge,   Managing  Director  &  Exettitt 
Producer 
Services:    Motion    pictures,   TV   films,   comer 
cials,  industrial  and  public  relations  films.  F.'OJ 
TIES:   Two  sound   stages;   complete  studio;   )  ' 
16mm    production    ctpiipment,    with    souiv  ^ 
cording    in    studio    or    lociition;    modem    i>i 
ing  and  printing  l;iborator\'.  .All  i-(|uipment    .. 
;ibl<-  for  hire  with  teehniciiUis. 

RECENT      PRODUCTIONS       AND      SPONSH! 
Motion     I'k  n  iu  s:     RUhhI     Transfusion     (liii 
istrv   of   Hc.ilth);    .\"(u>   Refinery    (Mobil   1:.) 
Urban  Development  (Housing  Board)   TV  '»• 
MEHCiAi.s:    Wiitcrbnry's    Compound;    ('ot\ 
tuma    (Papineau    Ltd.);    Breeze    (L'nilexi 
t.ns);   Titoni   Watches    (China   Co.);    Baldi 
Masters   (Baton  &  Benson);  Nescafe;  Idi.ii 
(Ben.sons  International). 
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ARRIFL 


NEW  reflex  viewing  system 


Mr 


larger  field 

divisible  finder 

interchangeable 
ground  glass 


Filming  jobs  break  fast  these  days— demand 
the  best  equipment.  Good  reason  to  check 
out  the  new  Arriflex  35  2C.  Pick  it  up,  heft 
it.  This  one  has  the  right  feel— and  at  no 
more  than  13  lbs!  Makes  for  hours  of 
efforlless  filming— studio  or  location,  on 
the  run  or  in  the  crowd. 

And  now  a  completely  new  reflex  viewing 
system  on  the  model  2C  cameras  provides 
the  cameraman  with  significant  filming 
advantages.  More  reason  than  ever  why 
Arriflex  is  the  undisputed  favorite  when 
the  action  really  counts. 

A  new  larger,  brighter  field  (.868  x  .735 
—  2.35:1  Scope  aspect  ratio)  makes  exact 
framing  and  precise  focusing  easier 
than  ever.  A  new  divisible  finder 
provides  for  interchangeable  eyecup  with 
correction  lens  mount,  detachable  eye- 
piece, and  accepts  periscope  finder 
attachment.  A  new  interchangeable 
ground  glass  system  permits  the  cam- 
eraman to  make  changes  himself— 
quickly  and  on  the  spot.  A  series  of 
ground  glasses  are  available  with 
industry's  standard  markings. 

The  basic  features  of  the  Arriflex  35  are 
retained.  The  famous  Arri  cardioid  film  movement, 
mirror-shutter  and  precision  film  gate  remain  the 
heart  of  the   new  model  2C  cameras— continued 
assurance  of   proven  theatre-quality  footage. 

You  couldn't  choose  a  better  time  to  select  an 
Arriflex  35  for  your  next  assignment.  You'll  find  the 
new  model  2C  a  tool  of  extraordinary  capability— 
a  revelation  in  versatility,  handling  ease  and 
economy  of  operation. 

ARRIFLEX    CORPORATION  of  AMERICA 


♦As  illustrated,  including  lenses, 
new  16V  DC  Governor  controlled 
motor  and  (ully  gear-driven  400  It. 
magazine  featuring  automatic  for- 
ward and  reverse  taKeup. 


Please  write  for  literature. 

257  PARK  AVENUE  SOUTH,  NEW  YORK,  N.  Y.  .  10010 
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PRODUCTION:  JAPAN 

EDUCATIONAL   FILM   EXCHANGE,    INC. 

3  Ciiiza  Nishi  6-clionu',  Cluio-Ku.   Iok\o 

Phone:   571-9355 

Date  of  Ornanizatioii:  1949 

E.  Kanazashi,  President 

S.  Kubota,  Sales  (iiul  Offiee  Manager 

J.  Hirao.  Studio  Stantifier 

K.    Shiromizu,    Kr/iishu   Braneli   Manager 

S.  Kiihota.  Cliiilw  Kraiwli  Mantifirr 

K.  Hirota,  Kansai  Rromh  Manager 

X.   Saito,  Fukushiina  Stil)-Branch  Manager 

A.  Hatava,  Sapporo  Suh-liraneh  Manager 
Sehvk  Es:  Production  and  distrilnitioii  (also  rent- 
iiiR  film  libraries )  of  educational  and  (.iiltura! 
films;  children's  films  (drama  and  animation); 
TV  films;  commercials  and  filmstrips.  Facilities: 
17. ,390  sq.  ft.  stndio;  foiu"  staues,  4..592  sq.  ft.- 
other  hnildiiiRs.  3.963  s(|.  ft.;  fiOO.OOO  watts  pow- 
er siippK  ;  600.00  watts  liKhting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  I'k  tihes:  Prinass  Tliunih  (Ningyo 
Eiga):  Cnjstulx  and  Eleetrons  (Tokvo  Cinema)- 
Children  tcithoiit  Plati-Cround  (Sakura  Eiga); 
Metropolis  Tokyo  (k'iroku  Eiga);  Pendulum 
Movement   (Iwanami  Prod.). 


INTERNATIONAL  MOTION  PICTURE  CO.,  INC. 

Katakiira  Bldg.,  4lh  Floor.   K\()l)ashi.  C;huoku, 
Tokvo 

Phone:   281 -.5778 

Date  of  Organization:  1952 

Ian  Mntsu.  President 

Shokichi  .\Iogami,  Director 

Montonosnke  Umemura,  Director 

Katsuzo  Okumura,  Treasurer 
Sehvice-s:  Producers  of  industrial  and  business 
films;  TX  films;  newsreel  and  documentarv  a.s- 
signments.  .3.5mni  and  16mm.  F.^cili'ties: 
Full  time  camera,  sound  and  office  staff;  own 
production  etiuipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pkti  ki-.s:  Kanagaua  (Kaiiagawa  Prc- 
fectural  (;ov't.);  Lift  Rafts  (Mitsubishi  Electric 
Co.);  Japan  Screen  Topics  (Japanese  Ministr\-  of 
Foreign  Affairs);  Pearl  Culture  (Takashima  Pearl 
Co.);   Olin   Safety   Flare    (Dinkerj  Sangyo   Co.). 

IWANAMI   PRODUCTIONS,   INC. 

Kanda,  Misaki-C.ho,  (;hi\<)(l;i-Kii 
Tokyo 

Phone:   Tokyo  (262)  3551 

Date  of  Organization:  1950 

Isamu  Kobayashi,  Managing  Director 

Teizo  Ogiiclii,  Executive  Producer 

Keiji  Yoshino,  Executive  Producer 

Takeji  Tiikamura,  Executive  Producer 

Nobuhirf)  Kawak:mii,  Treasurer 

Yiizo  Kitahara,  Secretary 
.SKHVicts:    Production   and  sales  of  documentary 
educational,    public   relations,   feature,   TV   films 
slides  and  photographs.  Fac:ilities:  16  and  35mm 
cine   cameras;    animation    stands;    .35    and    Uiinin 
projectors;  rdiling  equipment;  stages. 
RECENT      PRODUCTIONS      AND      SPONSORS 
.VIoTlON    Pkti'hrs:    New    Weallli    for    \cu     \a- 
tions  (Nippon  .Suisan  Kaisha  Co.  Ltd.);  Ken  and 
His    Music    School    (Nippon    C;akki    Co.    Ltd) 
Rcconstrttetion    of    City    Center    (Shimizu    Con- 
struction   Co.    Ltd.);    /7ig/,    Ways   in    the   World 
(Iwanami    Produttions    Inc.);    CoW    Chain    in 
Japan    (.Science  &  Technology  .Agency). 

SHU   TAGUCHI   PRODUCTIONS,   INC. 

No.  8-1,  3-chome,  Nish'  Shimbashi,  Minalo-kii 
Tokyo 

Phones:    Tokyo    (431)     0461;     (431)     4741- 
(433)   6851 

Date  of  Organization:  1948 
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SHU   TAGUCHI   PRODUCTIONS: 
T.ikeshi  Kaw.ii,  President-Producer 
V.isushi  Taguchi,  Director-Producer 
Skiuices:   16min  and  35mm  films,  color  or  b  w 
for  business  and  industry;  sales  promotion,  public 
reiiitions,  educational,  medical,  scientific  and  tra- 
velog  films.    Facilities:    35mm    N.    C.    .Mitchell 
.-\rrille.\.    E\emo    cameras;     16mm    Cine     Kodak 
.Special.  .•Vrrifle.x,  Nagra  III.  B.-ll  &  Howell  Film.) 
c;uncr,is;  editing  room. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motio.n-  Pictihis:  The  Sacro-ahdoniiual  Cont- 
inued Method  as  a  Radical  Operation  for  Rectal 
Cancer  (Kanazaw;i  l'ni\-crsit\) ;  Mitsubishi  Tex- 
tile Machinery:  The  MV-2:  Mitsubishi  Concrete 
Pump:  Mitsubishi  Mechanized  Shield:  Mitsubishi 
Dopol  Cement  Plant:  Yiindw  Power  Shovel 
(.Mitsubishi  He;i\y  Industries  Ltd.);  Construc- 
tion of  the  Ohta  River  Drain  (.Ministry  of  Con- 
struction); Fluorine  (Sun  Star  Dentrifice  Co.); 
Alltag  in  Deutsehlanil,  Japanese  version  (Cer- 
man  Embass\,  Tok\(>);  The  Mew  Zcalanders. 
Japanese  vension  (Emba.ssy  of  New  Zealand! 
Tokyo). 


Manager 
Manager 


AUSTRALIA 

ARTRANSA   PARK   TELEVISION    PTY.   LTD. 

Warringah  Koad,   French's  Forest, 

Svdnev   .New   South   \\ales 
Phone:  JY  9311;  Cable:  Artfilm  Sydney 

Date  of   Organization:    1956 

Branches:  218  High  Street,  Kew,  Victoria, 
.Melbourne,  C.  Pollock,  i)i  Charge,  229  West 
43rcl  Street,  New  York  36,  N.Y.,  H.  Hughes, 
International  Representative;  .5a  Princes  St.! 
Hanover  Square.  London,  Patrick  Crook- 
shank. 

J.  H.   M.  Oswin,  General  Manager 

L.  Becker,  Manager 

R.   Hannam,   Assistant  to   the 

S.   Piddington,   General  Sales 

B.  Fletcher,  Sales  Manager 
A.  Ezard,  Senior  Producer-Director 

A.  R.  Litchfield,  Mgr.,   Documentary  Devel. 
G.  Lowr\-.  Manager,  Prod.   Facilities 
E.  Ta>lor,   Director,   Photogra])hy 
G.  Pike,   Aninuition  Director 

C.  Woolveridgc,  Art  Director 
A.   Allen,  Chief  of  Sound 

Services:  Feature  production,  T\'  prognun  pro- 
duction, TV  c-oinmerci:ds  and  theatrical  adver- 
tising films,  d()c-umentar\-,  training  and  industrial 
films.  Equipped  to  handle  film,  videotape,  ani- 
iM:ition  production.  Fac:ilitii:s:  35  ;md  16mm 
film  production  eciuipment.  Mitchell  BNC.  Arri- 
flex  cameras;  Oxberry  optical  printer  and  ani- 
mation camera;  Westrex,  M;ignas\  iic  sound  etjuip- 
iiu-nt.  Sound  stages,  lighting,  etc.  Videotape  in- 
st;ill;ition  —  3  .-Xmpex  recorders  with  selective 
editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk  tiiiu:s:  The  Road  to  the  West  (  Dcpi. 
of  the  Interior);  Hickory  Made  Me  a  Scami> 
(Dowd  As.soc.  Pty  Ltd.);  Spray  Irrigation 
(f;omiilco  Alnmimim  Pty  Ltd.);  Simpsomatie 
Documentary  (Simpson  Pope  Dist.  (.NSW) 
Pty.  Ltd.);  Dollar  Rill  (Decimal  Currencv 
Board);  Let's  Co  FLshing  (Australi.in  Broadcast- 
ing Clommission). 

AUDIO   VISUAL   PROMOTIONS   PTY.   LTD. 

.572  Princes  llii;li\va\,  Hockdale,  New  .South 

Wales 
Phones:  .59  7108;  .59  7.303 

D.ile  ()(   Organization:    1961 

J.unes  l-'innegan,  President.  Exec.  Producer 

Shiil<-\     l-"innegiiri.    Pnwident.    Exec.    Producer 

Hon;il(l   Sheward.   Writer-Director 

Ton\    Eden,  .\rl  Director 

.Maurice  Boberts,  Business  Manager 

.M:ugueril;i  Shew;ird,  Artist 

Peter  Kinder,  Cameraman 


STUDIOS:  AUSTRAL!, 

AUDIO-VISUAL    PROMOTIONS: 

Sehvices:    Sound   slidefilms,   motion   pic-tun  f, 

public  relations,  sales  promotion,  dealer  aiidjl, 

training,  education,  sales  meetings  and  teclic. 

training    and    selling.    Fairchild    400   Rear  if 

.MK  1\',  .MK  \'  8nun  and  repeater  movie  pie< 

tor   distributor.    Fa<  ilities:    Linholf   and   .\o, 

A.  V.  P.  animation  stand;  lighting  for  studi(]n 

location  photographs-;  studios,  dark  rooms. 

RECENT      PRODUCTIONS       AND      SPONM 

Si,ii)i;i  M.Nis:    The   Very   Idea.    The  Elements  f 

Filami  lit  Sale:  The  Story  of  a  Put  Up  Job  (Mne 

sota    Mining    &     .Manufacturing    Co.);    A    an 

Knight's  Day;  Wliat's  the  Point?;  Attitudes  Ti| 

Top    Bakeries);    Air    Cargo     (Qantas);    Hjp, 

Talk  (Parke-Davis);  Polycolor  &  People  (Wiip 

Lambert);    A    Modern    Chicken   Dinner    (V  R 

Grace);  The  Hydraulic  Brake  (British  -Autoirivi 

Industries);  Catering  for  Safety  (Snow  Mourun 

Authority);  Raplag  (Bell's  Asbestos). 

AUSTRALIAN    INSTRUCTIONAL 
FILMS   PTY.   LTD. 
39  Pitt  Street.  Sdynev,  New  South  \\a\es 
Phone:  27-6557.  Cable:  Austfilm 
Date  of  Organization:    1951 
Lex  Hallida\ ;  Jean  Halliday,  Directors 
Services:  16  and  35mm  industrial  and  do 
tary    productions    in    association    with    11 
Productions.    Liaison    with    international    fexin 
film    producers.    Facilities:    35nim    and    liiir 
e(|uipm(-nt  and  lacilities. 
RECENT      PRODUCTIONS      AND      SPON!lt! 

Motion  Pictl-res:  Fibretex  (Bradford  luila 
tion);  Fire  Boss  (Wormald  Bros.);  Dotcr.  ' 
Up  (Hanimex  Export);  An  Adventure— T\' 

ROY  A.   DRIVER  &   ASSOCIATES 
31  .\gncs  Street,  East  Melbourne,  \'ictori 
Phone:  63  1956 

Date  of  Organization:    1910 

R.  A.  Driver.  Managing  Director.  Produc 

G.  M.  Dri\er.  J.  T.  Dri\-er.  Directors 

J.  T.  Driver.  Director 
Services:  16mm  and  3.5nim  production  -n'- 
ic-e  for  industrial,  saU\s  promotion,  public  ob- 
tions.  educational  and  training  films,  colon  ;ind 
1)&W.  Facilities:  Production;  .scripting,  re- 
cording and  editing  facilities.  16mm  and  Onm 
l;d)()rator\-  service. 

RECENT      PRODUCTIONS      AND      SPONiUS 
MorioN    PiCTi'REs:    The   Work    Shop    (\ic  luie 
Industrv);    Let's  Spell   (Teachers   ('ollegel    ' 
Clay  (Brick  &  Vipe  Industries);  Warburtou 
way     (Bailwaxs    Historical    Society);    Pred  .tui 
(.St;ite  Electricits  Commission). 

PERIER  FILM  PRODUCTIONS  PTY.  Ill 
24  Jamison  St..  Sydney,  New  South  Wale- 
Phones:   27-6527;  27-4049 

Date  of  Organiziitiou;    1947 

Beg.  I'crier,  Managing  Dir.   Prod.  Dir. 

Mildred   l-"l\nn.   Dinctor  Exec.   Producer 

John  Pike.  Film  Editor 

LaiKi  .Nicholson,  Colour  Tran.s'parcncie.t 
Services:  Producers  of  16mm  documentary, du- 
c;itioTi.  business  and  TV  films;  35inm  film  ■^'" 
.iTul  ti.insparcMcies.  FAc:iLniEs:  Soinid  sludi 
editing  l.icilities,  16mm  and  3.5mm  photogi  "■" 
and  m.ignetic  .sound  recording  e<|uipnient:W 
r.iiige  still  canicr.is 

RECENT  PRODUCTIONS  AND  SPONS'H' 
MoiioN  I'lCTi  iiEs:  Six  Hours  at  Sandtnrn;  I'd^ 
ville  and  Reyond;  Mini-Misirs:  Mini  Afi(' 
Rally  ( British  Motor  Corp.  Aust.);  Whom' 
the  Piper  (Boc-kdale  Municipal  Council). T\ 
CoMMEiK  lAi.s  lor:  Simbciim  C^orp.  Ltd.;  D;g'' 
Gc>dy  &  Malloch  (Pitt  &  .-Vssoc.);  Cornelius 'u'^ 
Ltd.;  Lincoln  ElcK-tric 


BUS 


Co.  (L.  B.  Rennie  Acj|)- 
INESS  SCREEN  •  i  * 


ONLY  FROM  CINE  60 
this  exclusive  rechargeable 

POWER  BELT 


$256.00 


•  Cine  60  offers  you  the  most  advanced  concept  in  battery  design.  The  rechargeable  GE  nickel  cadmium  battery 

•  These  powerful  completely  sealed  battery  cells  are  built  into  a  handsome  easy  to  wear  belt  for  greatest 

comfort  and  mobility  •  No  awkward  battery  case  to  get  in  your  way,  no  bulky  weight  tugging  at  your  shoulder  •  A  special 

designed,  built  in  charger  plugged  into  any  115  volt  AC  outlet  will  recharge  your  battery  safely  •  EXTRA  NEW  FEATURE! 

To  protect  battery  and  camera  motor  from  damage  in  case  of  a  short  circuit,  an  automatic  overload  switch  is  built 
into  the  belt  system.  This  switch  functions  as  an  automatic  fuse  which  will  reset  automatically  and  will  never  have  to  be 

replaced  •  Power  Belt  8.4  volt  for  Arri  16  •  Power  Belt  16.8  volt  for  Arri  35  •  The  16.8  volt  power  belt  is  also 

equipped  with  a  selector  switch  which  permits  tapping  the  battery  at  8.4  volt  for  use  of  Arri  16  camera  with  a  capacity 

of  7  amp.  hour  •  Also  available  for  Eclair  16  camera  and  others  •  New!  Available  now  for  the  first  time. 

Stretch  powercables  for  all  model  Arriflex  Cameras.  Retracted  length  11"  as  illustrated.  Stretches  to  6' 


CINE   60  LW  BLIMP  FOR 
ARRI   16-S 

Hi-impact  plastic.  Weight  12  lbs. 
Use  with  8V  constant  speed  or 
115V  sync  motor.  Use  with  sync 
signal  generator.  Lens  follow 
focus  from  outside,  f-stops 
visible  from  outside.  May  be 
hand  held  using  shoulder  brace. 


<is 


ZOOM    MOTOR    DRIVE 

ForAngieneux  12  120  mm  200m 
lens.  Powered  by  3.6volt  re- 
charageable  nicklecadmium 
cells.  Hand  unit  has  built-in 
charger,  zoom  direction  and 
speed  controls. 


$960.00 


POWER  BELT  FOR  SUN  GUNS 

A  new  member  of  our  growing 
family  of  power  packs.  Designed 
to  operate  all  Sun  Guns  requir- 
ing 30  volts.  Has  rechargeable 
G-E  nicklecadmium  batteries, 
built-in  charger. 


$298.00 


CINE  60-PRENZEL 
SHOULDER   POO 

A  unique  double-shoulder  tri- 
pod that  can  be  used  with  all 
conventional  cameras  having 
V4  in.  or  H  In.  base  socket. 
Affords  complete  mobility, 
leaving  both  hands  free  for 
handling    camera    and    acces- 

"^'"-  $96.00 


$245.00 


NEW  EXCLUSIVE 
"UNIVERSAL"  POWER  PACK 
For  Arri  16's,  S.  M  or  BL.  Screw 
and  socket  mount  attaches  bat- 
tery to  camera.  Battery  & 
camera  become  one  unit.  For 
tripod,  shoulder  pod  or  hand 
held  shooting.  GE  nickel- 
cadmium  batteries,  built-in  re- 
charger,  overload  circuit 
breaker.  8.4V.  »  ,  ,  ,  -. 

$165.00 


CINE  60-  FIRST  in  Sales,  Service,  Rentals,  Repairs. 
Write  now  for  complete  information  and  specifications. 


■  ■uiiumjiiiuiiium 
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ARMINGTON   &   MEISTER 
220  East  54lli  St.,  .Neu    York.  N.V.   10022 
Phone:  (212)  MU  8-3909 
Date  of  Organization:  1960 
H.  F.  Amiington,  Writer-Director 
I.  W".  Meister,  Industrial  P.  R.  Consultant 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Pictiiiks:  Dental  Curi-  for  the  M(  ntally 
Retarded  (Sturgis  Cirant  Productions,  Inc./E.  R. 
Squibb  &  Sons);  Know  Your  Clouds;  Helicopter 
Air-to-Cround  Rocket  Fire  (U.S.  Army  Aviation 
School);  Alpha  Ray  Monitoring  (U.S.  Army 
Chemical  Center  and  School). 

JOHN   C.   BANCROFT 
5718  Nortii  Campbell.  Chicago,  111.  60645 
Phone:  (312)  ARdmore  1-7747 

RECENT  SCRIPTS,  PRODUCERS  AND  SPONSORS 
-Motion  Pk  tiuks:  Sted  Cable  Conveyor  Beltin<Ji 
(Atlas  Film  Corp.;  H.F.  Coodrich);  The  191 
Anstoers  (Atlas  Film  Corp.;  AUis-Chalmers); 
Product  Motion  Pictures  (.-^this  Film  Corp.;  Con- 
tainer Corp.  of  America);  Industrial  Equipment 
Films  (Reid  R.  Ra\-;  John  Deere);  New  Develop- 
ments in  Lonfi  Boom  Cranes  (Reid  H.  Ra>';  P  & 
H  Haniischfeger) ;  Building  Sales  in  Central  City 
(Reid  H.  Ray;  Ebony);  Technology  on  the  Move 
(Rudy  Swan.son;  A.O.  Smith  Corp.);  Look  Who's 
Talking  ( Douglas  Film  Industries;  Am.  Dair\' 
Assn.);  The  Atrium  House  (Reid  H.  Ray;  Weyer- 
hauser  Corp.);  C-141  Training  Films  (Wilding; 
U.S.  Air  Force).  Slidefilms:  Reid  H.  Ray  (Fi- 
nancial Public  Relations  Association);  Douglas 
Film  Industries  (Ekco;  Sears);  Pilot  Productions 
(Uni\ersal  Casting  Corp.;  General  Bathroom); 
John  R,  McDonald  (Oalaidge  Properties). 

SHERMAN   BECK 
207  East  43r(l  St.,  New  York,  N.Y. 
Phone:   (212)  OXford  7-1459 

Date  of  ()rg;uuzation:  1947 
RECENT  SCRIPTS,  PRODUCERS  AND  SPONSORS 
Motion  Pictures:  The  Turning  Point  (  Pcckham 
Productions;  USIA-TV);  Those  Who  Lead  (Ger- 
ald Productions;  U.S.  Army);  Time  For  Decision 
(Kerkow  Productions;  U.S.  Navy);  Now  is  the 
Time  (Kolarek  Productions;  Gestetner  Corp.). 
Slidefii.m:  Operating  Programs,  1965  (Mobil 
International  Oil  CV).). 

WILLIAM   BERNAL 
Hi  I   Dubois  Ave.,  .Sea  Cliff,  N.Y. 
Phone:   (516)  OR  G-1664 

Date  of  Organization:   1944 

William   I'll!  rial,  Wrili  r-Pnidueer 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Pictures:  Slarlinht  Searchers  (Film 
Ciraphics,  Inc.  for  Goddard  Space  Flight  Center); 
Earth  Detectives  (Film  Enlerprises,  Inc.  for  U.S. 
(k'ological  Survey);  Next  Rest  Thing  to  Being 
There  (Film  Ciraphics,  Inc.  for  Bell  Telephone); 
Report  to  the  Salion  (Film  Eiitcrpri.ses,  Inc.  for 
Department  of  Defense);  Crumman  in  Space 
(CJnimman  Aircraft  Engineering  Corp.);  Graphic 
Data  Processing;  The  Hot  Iceberg;  The  Fresh 
Look  (IBM  Coqioration);  Laminate  Key  to  In- 
dustrial Design  (Film  Enterprises,  Inc.  for  Na- 
tional Electrical  Manufacturing  Assn. 'I .  Slide- 
I'li.MS:  Cet  the  Beer  Facts  ( V'isualscope,  Inc.  for 
American  Brewers  Assn.);  Clcam  of  C.oUl  (Vis- 
ualscope,  Inc.  for  Lever  Hou.se);  Cadette  Chal- 
lenges (C;irl  Scouts  of  America). 


SPENCER   BOSTWICK'S   PLANFILM,    INC. 
1647    Wisconsin   Ave.,   N.W  .,   \\  ashington, 

D.C.  20006 
Phone:   (301)  265-4161 
Date  of  Organization:  1958 
Spencer  Bost\vick,  Owner  —  Head,  Script 

Production  and  Storyhoard  Services 
Barbara  Ross,  Editorial  jissistant 
Sara  Bostwick,  Head,  Music  Services 

RICHARD  W.   BRUNER 
663  Fifth  Ave.,  New  York,  N.Y. 
Phone:  (212)  PL  2-7510 
Date  of  Organization:    1963 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Pictures:  Project  8  (Burnford  for  Amer- 
ican Can  Company).  Slidefilm:  Liberate  the 
Captives  (National  Council  of  Churches).  Indus- 
thl-vl  Shows:  The  Difference  That  Makes  a  Dif- 
ference; The  Look  of  the  Leader  (American  Air 
Lines);  New  Products  (J.C.  Penney). 

COE-PEACOCK,   INC. 

Governor's  House,   8400  Wisconsin   Ave., 

Washington  14,  D.C. 
Phone:  (301)  656-5240 
Date  of  Organization:    1961 
Lowry  N.  Coe,  Jr.,  Partner 
Clifford  L.  Peacock,  Partner 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

MoiioN  Pktihks:  Smoky  Mountain  Magic 
(Mattco  Associates  for  Paramount  Pictures); 
M^onderful  Whirl  ( Mattco  Associates  for  Eastman 
Kodak  Company);  Days  to  Remember;  Nerve 
Center;  Partners  in  Production  (CM  Photo  for 
Chevrolet);  1965  Buick  Open  Golf  Tournament 
(CM  Photo  for  Buick);  Basic  Nursing  Care- 
Cardiac  Patient;  Diabetic  Patient;  Neurological 
Patient;  Admissicm  to  Hospital  Ward;  PM  and 
AM  Care  (U.S.  Navy);  Upset  -  Loss  of  Control 
of  Jet  Aircraft  in  Turbulence  (Federal  .\viation 
Agency);  Break-through  '66  (CM  Photo  for  Olds- 
mobile);  Sailor  With  a  Future  (Ralph  Lopatin 
Productions  for  U.S.  Navy);  Research  Rides  the 
Rails  (CM  Photo  for  Electro-Motive);  Testing 
the  General  Sherid<in;  Testing  the  Shilhlagh  Mis- 
sile (Aberdeen  Prosing  Ground);  Happy  Holi- 
days in  the  Smokies  (Mattco  Associates  for  Amer- 
cian  Oil  Co.  and  Ford  Motor  Co.);  Integrated 
Circuits  —  Mass  Production  Style  (Westing- 
house);  Kip  Catches  Up  (.American  Red  Cross); 
r-78  Engine  -  On  Target  (CM  Photo  for  Alli- 
son). 

DEAN   COFFIN   &   ASSOCIATES 

.7261    Hollywood   Blvd.,  Los   Angeles  90046 
Phone:    (213)   876-8979 
Date  of  Organization;    October,    1965 
RECENT       SCRIPTS,       PRODUCERS       ft       SPONSORS 

Sales  Meetings  &  Snows:  Procter  &  (iainble 
year-end  management  meeting;  creative  assist- 
ance (Jerr\'  Fairbanks  Productions;  Ray  Patin 
Productions).  Tidewater  Oil  (Company;  design 
of  dramatized  dealer  meetings,  script,  follow- 
through  direction;  Tidewiiter  Portable  Sales 
Meetings  (Kerbawy-MPO  productions).  Motion 
PicrruRE:  Procter  &  Gamble  (Jerr>'  Warner  & 
Associates ) . 

Extra  copies  of  this  16th  Annual  on  request 
while   supplies   last.    Enclose    $2.00   with   order. 


CREATIVE   IMAGES 
115  West  71st  Street,  New  York,  N.Y.  023 
Phone:   (212)  SU  7-2626 
Date  of  Organization:   19.57 
Harvey  Yale  Gross.  Writer-Director 

RECENT     SCRIPTS,     PRODUCERS     AND     SPOhOIS 

Motion  Pictures:  Beneath  the  Nuclca; 
(Lester  Associates  for  Niagara-Mohawk  1' 
Alaska!  (Theaterama  for  Alaska  Cent' 
Slidefilms:  Energy's  Future;  Nuclear 
(Lester  Associates,  Inc.  for  Niagara-Mohav. 
er).  TV  Commercials  for:  Peckham  Prod 
(Crestwood  Advertising). 

TED   DE  ALBERICH 
14  Y'armouth  Rd.,  Chatham,  New  Jersey 
Phone:  (201)  63.5-8678 

Ted  de  .-Mberich,  Writer-Director 
RECENT     SCRIPTS,     PRODUCERS     AND     SP0N3II! 

Motion    Pictures:    Counlerinsurgency;    } 
logical  Operations;   Destructive   Tcchniqu 
Assault  —  First  Cavalry;  Loudspeakers  in  I 
logical   Operations;    Psychological   Opcrat 
Coiinterinsurgeney;  ASA  Officer  Career  D 
ment;  Simplex  2-Channel  DFS  System.  An. 
Tube;  Automatic  Transmission  T.V-lOO,  M 
ical  Power   Flotcs   Automatic   Trans-mmio...  . 
100,   Hydraulic  Controls    (U.S.   Army);  Fitn 
Paperboard  Salesmeeting   (Williams  &  Lonin) 
Beth   Israel  Memorial  Park    (Beth  Israel  (am 
tery  Association).  . 

EDITORIAL  SERVICES,  INC.        i 
1276  West  Third  St.,  Cleveland,  Ohio  dl 
Phone:   (216)  TOwer  1-4.577 
Date  of  Incorporation:   1952 
William  D.  Ellis,  President 

RECENT     SCRIPTS,     PRODUCERS     AND     SP0N3I 

MoTio.N  Pictures:  The  W(  athir-Tile  Storifh 
dustrial  Motion  Pictures  for  the  Weathei'il 
Co.);  Faces  of  the  Land  (CM  Photo  for  E;:li 
Div.);  Care  &  Handling  of  Bearings  (Indi.rii 
Motion  Pictures,  Inc.  for  Bearings,  lnc.);f'i 
Designer  (Griswold-Eshelman  Adv.  Agenc  fc 
Machine  Design  Magiizine).  Slioefilm:  « 
Magic  Mirrors  (Cinecraft,  Inc.  for  Bobbie  Bwlc 
Inc.). 

JANE   FITZ-RANDOLPH 
1845  Bluebell  Ave.,  Boulder,  Colorado  850 
Phone:  422-4436 

Date  of  Organization:  19.59 
RECENT  SCRIPTS,  PRODUCERS  AND  SPON  >« 
Si.iDEFiLMs:  //  You're  for  Colorado  (drg 
Ward  for  Governor's  Local  .\ffairs  Study  (m 
mission,  State  of  Colorado);  Peppy  the  Cfm 
(Professional  Education  and  Research). 

DON   FRIFIELD 
55  West  42nd  St..  New  York,  N.Y.    1003 
Phone:   (212)  .56.5-52;)0 
Don  Frifield.  Wrili  r-Din dor 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONMl 

Motion  Pictures:  The  Heat's  On  (MPO  for'.! 
Steel);  7'/ic  Promise  of  Illinois  (Illinois  DJ; 
.Vcic  Horizons:  Brazil;  New  Horizons:  Argeioi 
(Film  .'Vuthors  for  Pan  .American  Airways);  0 
eign  Languages  and  the  Young  (Jack  Lieb  'H 
ductions  for  Department  of  Ilealth,  Ediic.lO 
and  Welfare);  77ic  Great  Society  (WETAfi 
N.E.T.);   The  Attack  Carrier   (Aerolog,   Inch 
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DON  FRIFIELD:  CONTINUED 

'  ■Timan  Aircraft);  Thr  Executive's  Garden  of 
„i.  So  Now  You  Have  an  Agreement:  The 
liihiou.i  Savy  (U.S.  Navy);  Long  Island: 
Way  We  Live  Sow  (.^crolog  for  Lour  Island 
ling  Co.);  Destination  Bermuda  (Film  Au- 
-  for  Beniiuda  Trade  Development  Corp.); 
Line   Officer    (Jack    Lieb    Productions    for 

I  Navy);  Sealah  II  (Jack  Hennessy  Produc- 
,  for  U.S.  Navy).  Slidf.films:  A.T.  &  T.; 
ican  Airlines,   TWA;   Pepsi-Cola 


JAMES   B.   GAHAN 
•1  Claremont  Am..   Ni«    York.  N.Y.    10027 
'hones:  (212)  MO  0-002.5:  SI'  7.5400 
'  ife  of  Organization:   19.52 

CENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Vtion  I'll  11  his:  1.\  TiUphonc  Anxwering 
^pid  for  .\.T.  &  T.);  System  Support  —  Now 
lis  Ten  {  Beiidix  Corp. ) :  Metal-On  Applications 
Ihns-Manville):  Cathode  Ray  Tubes;  LARC-V 
Aiphihiotis  Lighter  (U.S.  .Army).  Slidefilm: 
|7m  Sea  to  Big  C  (Johns-ManviUe). 


1        TONY  GORSLINE,   FILM  MAKER 

1333  East  2Ut  Street.  Costa  Mesa,  Calif.  92627 

Phone:   (714)  642-5251 

'Date  of  Organization:  1963 

h'ony  Corsline.  Writer.  Director 

(CENT     SCRIPTS.     PRODUCERS     AND     SPONSORS 

]ynos  PicTiRES:  Escapae;  Quick  Change  Pow- 
DC-9  Dollar  Saver  (Douglas  .\ircraft  Co.). 


OEVESTE   GRANDUCCI 
P.  O.  Box  1473.  St.  Thomas,  U.  S.  Virgin 

Islands,  00802  (Air  Mail,  please) 
'Phone:  (809)  774-2770  —  call  collect 
Cable:  GRANSCRII>T 
Date  of  Organization:   1946 


ROBERT  HECKER 

745  N.  Highland  Ave.,  Hollywood,  Cal.  90038 
Phone:  (213)  WE  7-1016 
'  Date  of  Organization:   1960 

iCENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

lonoN  Pictures:  On  the  Shoulders  of  Saturn; 
Communication  Satellites  (Douglas  Aircraft  Co., 
b.\SA);  The  Lonely  Child  (Los  Angeles  Coun- 
i^);  Supersonic  Transport  (Lockheed  Aircraft); 
^'ithin  the  Quiet  Zone  ( Harris-Tuchm;ui  Prods.); 
rhe  Story  of  Milk  (Charles  Cahill  Prods.);  XV-9A 
\lelicopter  (Hughes  Tool  Co.);  Parachute  Rescue 
:  U.S.    .\a\->);    Project   Ranger    (Jet    Propulsion 


* 


;  BRUCE   HENRY 

I    Victor)-  Heights,  Stone  Lake  Wisconsin  .54876 

I    Phone:  Stone  Lake  865-2937 

I 

iiof)erates  from  mobile  travel  office  when  on  as- 
jsignments;   mail   to   Stone   Lake   address   is  for- 

'warded.) 

I 1 _^ 

THOM   HOOK   ASSOCIATES 

;     3726  Oliver  St.,   N.W.,   Washington,   D.C. 

20015 
>     Phone:  (202)  KE  7-1418 
'     Date  of  Organization:   1965 
!     Thorn  Hook,  Oitncr 

i«ECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

!  Motion  Pictibks:  Blankrl  for  Survival  (Calvin 
,  deFresnes  for  Federal  Aviation  .Agency- ) ;  TV 
News  Clips  (Monumental  Films  for  U.S.  Air 
i  Force);  Talos  Guided  Missile  (U.S.  Navy); 
I  Aqua-Land  Show  (.^qua-Land).  Slidefilm: 
\  Central  Cleaning   is    Here    (Black    &    Decker). 


CHARLES   E.   HUSTON 
7337   BeechwoiKl   Drive.   Mentor.  Ohio  44060 
Phone:  (216)  2.5.5-3189 
Date  of  Organization:    1961 
Charles  E.   Huston.  Writer-Scripts  and  Lyrics 

RECENT  SCRIPTS,  PRODUCERS  AND  SPONSORS 
Motion  PuTtiu-s:  ]ti\l  Lucky  (Wilding  for 
Goodvear  Tire  &  Rubber  Co.);  The  Light  Touch 
(Wilding  for  General  Electric);  Packaging  for 
Profit  (Goodyear  Tire  &  Rubber  Co.);  Farming 
Under  Glass  (Cinecraft  for  Cleveland  Vegetable 
Growers  Assn.);  Fractional  Nund)ers;  Decimal 
Numeration  (Educational  Research  Council  of 
Greater  Cleveland).  Inulstbial  Shows:  1965 
Spring  Dealer  Meeting  (Wilding  for  Goodyear 
Tire  &  Rubber  Co.);  National  Sales  Conference 
(Wilding  for  Champion  Spark  Plug  Co.).  .Meet- 
ings: Wilding  for  General  Electric;  Westinghouse. 

PAUL  W.   JENSEN 
115  South  Benton  St.,  Palatine,  111. 
Phone:   (312)  358-1137 
Date  of  Organization:  1963 
Paul  ^\^  Jensen,  Writer 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Pictires:  Time  to  Pressure  Pour  (Fihn 
Motivators  for  Amsted  Industries);  Demonstra- 
tion Film  (Filmack  Studios  for  Eumig);  Fuse 
Protection  for  Today's  Fault  Currents  (Filmack 
Studio  for  Economy  Fuse);  Four  for  More;  Yotir 
Type  of  Farming;  The  New  Sound  of  Heavy- 
Duty  Power;  The  Best  of  Everything;  The  Word 
is  Power  (International  Har\'ejiter) .  SLroEFiLMS: 
The  Trouble  With  Price  (Square  D  Company): 
The  Power  of  Food;  The  Real  You  (National 
Li\c  Stock  &  Meat  Board ) ;  Leadership  in  Action 
(Burt  Munk  &  Co.  for  Zenith  Radio);  Vacation 
With  Pay  (Burt  Munk  &  Co.  for  Hotpoint);  The 
Beauty  of  Star  Glow  (Film  Motivators  for  Mar- 
shall-Bums Div.  of  Technicolor). 

PHILIP   KALFUS 
1323  51st  Street.  Brooklyn,  N.Y.  11219 
Phone:   (212)  GEdney  5-1075 

Date  of  Organization:   1953 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  PirTL-nE.s:  Thermo-Electrics  (Carter- 
Princeton  Electronics);  Quality  is  Everybody's 
}oh  (Industrial  Education  Films);  The  Profes- 
sional Nurse  (U.S.  Armv);  Testimony  and  Court- 
room Demeanor;  Search  and  Seizure;  The  Rules 
of  Evidence  (Institute  for  Law  Enforcement  Ed- 
ucation); The  Fallout  Story  and  Radilogical  De- 
contamination (U.S.  Office  of  Civil  Defense). 

DAVID  e    KENNEDY  -  SCRIPTS 
617  Central  Trust  Towers,  Cincinnati,  Ohio 
Date  of  Organization:  1964 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Pk  ti  hi:.s:  lugi  unity.  Di  l,rmiruili«n  & 
Quality  (Carson  Productions  Kohler  of  Kohler); 
Paint  a  Picture  of  Consoweld  (Carson  Pnxluc- 
tion  Consoweld ) :  Thr  Howse  on  Finleti  Lane 
(K  &  S  Films  for  .Magna-Americ-an ) ;  The  Earl 
of  Sandwich  (K  &  S  Films  for  Frey  Packing). 

ALEXANDER   KLEIN 
521  West   112th  St..  New  York.  N.Y.  10025 
Phone:   (212)  .\C  2-76.J4 
Alexander  Klein  &  Staff,  Writers 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 
Motion    Pk  Tini.s    for;    Remington    Rand;    U.S. 
State  Department;  .Manufacturers  Trust  Co.;  IXi 
Pont;    Esso;    Pfizer;    Good    Hou.sekeeping,    Para- 
mount  Pictures;    Screen    Gems;    Boys    Clubs   of 
America. 
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DAN   KLUGHERZ 
48  Arrandale  Avenue,  Great  Neck,  New  York 
Phone:   (5Uii   Hliiter  2-5737 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

MorioN  Pif n  HEs:  I  fii(<</  Film  on  Education  in 
England  and  the  U.S.;  Marked  for  Failure  (Na- 
tional Educational  Television);  Canada  in  Crisis; 
Room  Down  Undir  (National  Educational  Tele- 
vision and  Westinghouse  Broadcasting  Co.). 


ED  KNOWLTON 
Box  368,  Charlton  (  itv,  Massachusetts  01508 
Phone:  (617)  248-5886 

D:itc  of  ()rg;iiii/;ili()n;    1963 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  PitmiiEs:  The  Flavor  of  Maine  (Harris 
Huey  for  Maine  Sardine  Council);  Adventure  in 
Abrasives  (Bav  State  Film  Prod,  for  Norton 
Companv);  Interceptor  Aircraft;  SAM  Employ- 
ment (Sun  Dial  Films  for  U.S.  Navy);  Nature 
Remains  (Morse  Allen,  Inc.). 

SUMNER  J.  lYON 

518— 8th  Street.  Wilniette.  Illinois 

Phone:  (312)  ALpine  1-1526 

Date  of  Organization;  1961 

Sumner  J.  Lyon,  Film  Writer-Constdtant 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Pu  tires;  lAind  of  the  Yeti;  llit^h  in  the 
Thin  Cold  Air;  The  Mountain  O'eUcine  Film 
Studios  for  World  Book  Encyclopaedia);  City 
That  Cares  (Henrv  Ushijima  Films  for  City  of 
Chicago);  Weapons  Go  (Wilding  Inc.  for  Air 
Logistics  Command).  Slidefilm:  Servo-Corn 
(Wilding  Inc.  for  DuKane  Corp.). 


* 


DOUGLAS  C.   McMULLEN   -  Script  Services 
16  Kellogg  Drive.  Wilton.  Conn. 
Phone:  (203)  762-3145 

Date  of  Organization:   1960 
Douglas  C.  McMullen.  Writer 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Pictures;  Report  to  the  Mcdiial  Profes- 
.tion;  Research  Augmented  by  Computer;  Appli- 
cations Unlimited;  Industrial  Testing;  The  IBM 
2260  Display  Station.  The  Telephone  Information 
Sysian  (I.B.M.);  Piece  by  Piece  (CM  Photo- 
Mimufacturing  Development);  Genesis  of  A 
I\yttndry  (C;M  Photo-Centr.il  Foundry  Division); 
Hey  Charlie!  (G.M  Photo-Chevrolet  P&A);  The 
Thrust  of  Change  (I  N'  F-  -  Hoffin;ui-La  Roche); 
On-Line  Systems  For  Baking  (Fihn  Enterprises 
-  IBM  World  Trade).  Tumors  of  the  Salivary 
Glands  (C.  McNamee  Pmductions  -  The  Ameri- 
can Cancer  Sodetv).  Slidefilm:  Presidents  are 
People  (C.  Hans  Productions  -  Y.P.O.).  Meet- 
ing: In  Advance  of  Progress  —  Action!  (CM 
Photo  —  Euclid  Division). 


*  The  "star"  over  a  writer's  listing  in  these 
pages  denotes  advertising  text  for  additional 
reference  elsewhere  in  this  Production  Review. 


OSMOND  MOLARSKY 
P.O.  Box  6,  Sacramento,  California 
Phone:   (916)  922-6.563 

Date  of  Oigaiii/.ation;   1946 
RECENT     SCRIPTS.     PRODUCERS     AND     SPONSORS 

Motion  Futures;  A  Very  Special  Calling  (Bu- 
Pers.  U.S.  Naw);  Dishwashing  Machines  -  Main- 
tenance (BuShips.  U.S.  Navy);  Abe  Lincoln  in 
Indiana  (Nation.il  Park  Service).  SLniEFn-MS: 
Series  of  eight-political  etlucation  subjects  (In- 
ternational Brotherhootl  of  Teamsters).  Video- 
tape: When  to  Talk  Right  (Job  Corps/Litton  In- 
dustries) . 


Extra   copies    of   this    16th    Annual    on    request 
while   supplies  last.   Enclose   $2.00   with   order. 


16th  PRODUCTION  REVIEW 
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professional 
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Ptioto  Instrumen- 
tation industries. 

Write  for  free 
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interest  you. 
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manufacturing  co. 

5539  RIVERTON  AVENUE 
NORTH  HOLLYWOOD.  CALIE 
PHONE:  TRIANGLE  7  2173 

:*?  »    M;.  ;  *    So    M.)lln»O0d,  CjIi' 


ANNUAL   GUIDE   TO   FILM  WRITER 


PRODUCTIONS 

16  West  46th  Street 
New  York.  N.Y.  10036 
JUdson    2-1918 


ASK 

JUST  ANYBODY  ABOUT 
THE  $1 00  TREATMENT 
THE  $40  PIX  MINUTE 


BRUCE   R.   MOODY 

372  Ccnlral  Park  West,  New  York,  N.Y.  10025 

Phone:  (212)  UN  5.5278 

Date  of  Organization:  1961 
RECENT  SCRIPTS,  PRODUCERS  AND  SPONSORS 
\l()iii)\  l'i(  iiiti:s:  Your  Hu.\iiii'.s.s  is  Show  Hii.si- 
iicss  ((iciicral  Pictures  Corp.  for  Kirestone  Tire 
&  Hublu'r  (,'onipany) ;  Pifrv  Co  To  Markd  (  Fordel 
Films  for  Cyanimid  International);  Mark  VII  Ar- 
nslin^  CU'ur;  Mark  11  Bridle  Arrestor;  Mark  Vll 
liarricadr;  B-27  Arresting  Gear;  Nose  Gear 
Launcli  ( Fortlel  Films  for  Naval  Photographic 
Center):  Uiiil  MovewenI  By  Air;  Your  Army  Pay 
(.\nny  Pictorial  Center). 


* 


BYRON   MORGAN   ASSOCIATES,   INC. 
I(),i2— .Cird    .Slreet.    N.W..    Washington.    D.C. 

20007 
Phone:   (202)  33:}-5155 
Date  of  Organization:    1961;  Inc.   196.5 
As.sociated    with:    Cothani    Rhodes    Ltd.,    45 

Rockefeller  Plaza,  New  York,  N.Y'. 
lUron  Morgan,  Writer-Dircetor-Prodticer 


EDWARD  R.  MURKLAND,  WRITER 
Box  38,  New  Milford  Connecticut  06776 
Phones:   (203)  EL  4-3301;  EL  4-5660 

D.itc  of  Organization:    1962 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Pictuhks:  7'/ii.s  i.s-  t/.SS  Black  Base;  Down 
the  Drain  (.Matt  Farrell  Productions,  Inc.  for 
Ignited  States  .Steel);  Milk  Bottle  Magic;  Modern 
Bulk  llandlinfi  of  llifih  Enirgy  Explosives  (Matt 
Farrell  Productions,  Inc.  for  Hercules  Powder 
("oiupany);  Look  on  the  Bright  Side  (Matt  Far- 
rell Productions,  Inc.  for  J.M.  Iluher  ('oqiora- 
tion);  Principles  of  Data;  Gelling  Ileal  Objectives 
in  Data  Taking;  Prospecting  While  Data  Taking 
((Connecticut  Ceneral  Life  Insurance  Insurance 
Company).  Meetings:  Three  Day  Meeting; 
Graphic  Arts  Slide  Presentation  (Charisma  Group 
for  Eastman  Kodak). 


NICK  NICHOLSON 
6222  Rex  Drive,  Dallas,    lexas  7.5230 
Phone:  (214)  EM  8-0903 

!):ilc  cif  Orgaiii/.ition:  1961 
RECENT  SCRIPTS,  PRODUCERS  AND  SPONSORS 
Motion-  PicrtnES:  New  GM  Truck  Prcscntalion 
(CMC);  The  Story  of  Potash  (U.S.  Hureau  of 
Minis);  Mark  IV  Auto  Air  Coiulitioning  (The 
Mittlicll  ('().);  Introducing  Skylark  Gran  Sport 
(Ruick  Division,  CMC);  Thousand  Mite  Miracle 
(U.S.  Army  Corps  of  Engineers);  Ilund)lc  Oil 
Story  (Humi)le  Oil).  Si.n)Ki-ii.Ms;  Montgomery 
Ward  Riverside  Auto  .\ir  Conditioning  (Frigi- 
king). 


0 

EDDIE  O'BRIEN    -   THE   WRITER 
Willon,  Conn.  06897 
Phone:   (203)  762-8400 
D.ile  of  Organi/ation:    1960 
lulward  A.  O'Brien,  Jr.,  Writer-Director 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

MoiioN  I'll  iiiu.s:  D<  Icoratna.  1966  S(dcs  Meet- 
ing; All  the  Help  lie  Can  Get  (C\\  Piioto  - 
I'nited  Deico);  Who  Says  Nohody's  Perfect? 
(Pontiac);  Operation  Auto  Mechanic  (CM  Photo 
—  (;M  .Service  .Section);  John  !•'.  Gordon  Retire- 
ment I'ilin;  L.C.  Good  lielirenicnt  i'ilin  (CS\ 
Photo  —  (;M  Public  Relations)  At  Home  in  a 
Buick;  Buick  for  1966  (C;M  Photo  -  Sales  Coni- 


EDDIE  O'BRIEN  -  THE  WRITER: 
Miunications,  Inc.);  Security.  Sensitivity  and  Sul, 
nianship   (G.\l  Photo  -  Chevrolet).  Slidefh  ■ 
The  Road  to  Success  (IBM  World  Trade). 

STAN   PHILLIPS  ~ 

1060  Bannock  St.,  Den\tr,  Colo.  80204 
Phone:  (303)  5;}4-6494 
Date  of  Organization:    1962 
Stanley  C.   Phillips,   W'ri7rr-ron.?i///anf 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSO 
Motion    Pictihes:    More   Than   Food    (Tho^ 
Harhe    Productions    for    Colorado    State    Dep.. 
ment  of  Health);  Segregation  of  Granular  Male. 
als   in    Storage   Bins    ( Inorganic   Chemicals  Di 
I'MC   Corporation).    Slideeilms:    Children  Fit 
(Audio    X'isual     Dynamics    for    Child    W'elf.i 
League  of  America);   Sales  Demonstration  (A 
Audiovisual   CIround   School   .S\stem).   T\^  Co> 
MEHCIALS  for:  OK  Tire  &  Rubljer  Co.;  Unidvi 
Industries,   Inc.    (Western   Cine   Productions  f 
Standart  &  OTfem  Agencv);  Leo  PaxTie  Pontii 
(Garrett  &  Co.). 


HENRY  R.   POSTER 
South  Farm  Road,  Port  Washington,  New  Yor 

11050 
Phone:  (516)  PO  7-1310 
Date  of  Organization:    1961 
Hemy  R.  Poster,  Writer,  Consultant 
Joyce  Keys  Poster,  R.N.,  Research 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSOI 
Motion  Pk^tlhes:  We  Do  it  Better  With  .Sfrar; 
Continental  Cuis-ine   .   .    .   Better  With  a  Flan 
( Aegis  for  .\merican  Gas  .\s.soc. ) ;  In  the  Atnei 
can  Fashion   (.Amer.  Inst,  of  Bo\s  Wear);  DfCt 
rating   From   the   Floor   Up;    Man    Made   Fibe 
and  Carpet:   Schools  for  Today  and  Tomorroi 
Projections!    (.\egis   for  Chemstrand);    The  Su 
gical   Tie    Test    ( Ethicon,    Johnson   &•    Johnson 
77ii.f  Is  Washington    (P-N-C  for  WTOP);  Ac. 
Neutralization   (.\egis  for  Warner-Chilcott);  Tl 
Invisible  Barrier  (La.x  for  V.S.  Pl\w(X)d).  Sliii' 
films:    Iterations    (SRDS   Data) .    Hundred  Pr 
cent  Selling   (Sumner  Corp.). 

HARRY   PRESTON 
1279  W.  Forest  A\e.,  Detroit,  Michigan  482C 
Phone:  (313)  831-1786 
Date  of  Organization:  1952 

Harr\   Preston.  Writer.  Director.  Produc<  r 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSOR 

Motion  Pictiihes:  So  You  Watit  a  Brochuri 
(Giirgano  .Assoc);  Milicaukee-ntatic  (Detro 
.\rsenal).  Motion  Picti'me  Theatments:  Nei 
Maths  (Educational  Research  Council,  Clevt 
land);  C:hevrolet  and  Dodge  (Robert  Fisher  Pn 
duetions).  TV  Phochams:  Ilighway  Traffic  Safct 
Center.  Live  Show:  Displavs  &  Exhibits  for  0 
Pont. 


CARL   PUGH 

13123   S.W.   64th   Court,    Miami.    Fla.   3315() 
Phone:    (305)   MOhawk   1-9440 

Carl   Pugh,    Writer 
RECENT       SCRIPTS,       PRODUCERS       &       SPONSOR 

Motion    Pirniu;s:    .\11    treatments    and    script 
;ire  confidential,  !)>•  phone  or  jef-inail  onl\'. 
(See  advertisement  on  this  page) 


LEON    RHODES 
King   Road.   Br>n   ,\li>>n,   Pennsylvania    1900! 
Phone:  (215)  Wl  7-4044 
Date  of  Organization:   1964 
Leon  Rhodes,  Design,  Scripts,  Direction 
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Your  costly  film 

deserves  the 

UTMOST  PROTECTION 

assured  by 

P-D 
FILM  PACK 


0^ 


SIGNIFICANT  IMPROVEMENT  in  FILM  PACKAGING 


n 


vW,  following  rigorous  laboratory  tests  under  of- 
ficial testing  regulations  (versus  competitive 
containers)  FILMPACK  assures  absolute  se- 
curity to  reel  and  film  against  shipping,  stor- 
age and  handling  hazards. 


'Rc/Wa  CmR  5  LU 


m 


1.  Labor — opens  or  closes  in  4  seconds. 

2.  Shipping — luggage-strength   lightweight   plastic   saves 
FREIGHT. 

3.  Long  Life — FILMPACK  replaces  and  outlasts  cans  and 
fibreboard  shippers. 

4.  Storage — flat  surface,  ease  of  handling  and  NO  STRAP 
design  saves  up  to  25%  space. 

5.  Film  Spoilage — provides  positive  PROTECTION  against 
moisture,  humidity,  temperature  and  dust. 


Si/ojte 


FILMPACK  for  yourself. 


•tJAt  umm£  cM)(Hi, 


Manufactured    by 


PROBE  AND  DEVELOP,  INC. 

The  Whitcomb  (Penthouse) 
San  Francisco,  California  94103 
Phone:  (Area  Code  415)  626-1919 


1.  UNL06i — no  straps 


2.  TWIST — no  outer  container 


3.  LIFT — -no  "damage-prone"  cans 


DATE 


Please  send  on  memo  billing  one  P-D  FILMPACK 
and  price  schedule  to: 


NAME 

FIRM 

TITLE 

ADDRESS 

CITY 

STATE 


ZIP. 


Slgnttur* 


BS166 


16th  PRODUCTION   Rt>  ItU 
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FILMS  MUST  NOT  MERELY 
TELL.  THEY  MUST  COMMUNI- 
CATE. SUCCESS  IS  MEASURED. 
N  OT  0  N  LY  BY  WHAT  I  S  I  N  A 
FILM-BUT  BY  WHAT  IS  IN  THE 
MIND  OF  THE  VIEWER  WHEN 
THE  LIGHTS  GO  ON. ..AND 
WHAT  HE  IS  MOTIVATED  TO 
DO.SAYORTHINKTHEREAFTER. 
THIS  IS  "CONTROLLED  VISUAL 
COMMUNICATIONS." 


Sales  and  Employee  Training: 

GRAPHIC  VARIETIES.  INC. 

Promotion,  PR  and  General: 

TURTLETAUB  &  MOSS.  INC. 

145  East  49th  Street,  New  York.  N.Y.  10017 
PLaza  2-2635 

controlled  visual  comviunications 


ANNUAL  GUIDE   TO  FILM  WRITERS: 


CINEMUSIC  IIBRARY 

o[  Background  Music 

SET  NO.  2 

—  now  ready  for  distriluitioii ! 
20  L.  P.   I2-iii(h  vinyl  discs 

Each  set  a  compact  library  of 

approximately    375    selections 

comprising  35  moods. 

* 
Free  mulition  discs  &  tapes. 

For  infttrination: 

(is 


ClNEMUSlC 


NC 


3S3    W     57IM    ST 

NEW     YORK     CITY,      N.      Y.        0019 
PHONE:     212     -     PLaza     7-3795 


LEON  RHODES:  CONTINUED 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

.Motion  Tk  ilhks:  lircucr  System  Drug  Flow 
(Brewer  Phamiacal  Eng.,  Co.);  Liviiip,  Gardens 
of  Longwood  (DuPont  Co.);  Industrial  Hygiene 
(BuMed  U.S.  Navy);  Electromagnetic  Radiations 
(U.S.  Air  Force);  Noah   (New  Church  Films). 

MARSHALL   RIGGAN 

2:)00  Stanley,  Fort  W Ortli,  Texas 
Phone:   (817)  WAInut  4-9069 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

.Motion  Pictires:  Tlie  Pcquot  Hand  (ABC-TV); 
The  F-111  Story;  Operation  Small  Fry  (General 
D\namics);  The  Radiologically  Protected  Pod. 
(U.S.  Army),  The  Saturday  Place  (Safety  Films, 
Inc.  for  Missouri  Sheriffs  Assn.);  The  Diversa 
Story  (Bill  Stokes  Assoc,  for  Diversa,  Inc.);  The 
Search;  The  Shape  of  Imagination  (Southern 
Baptist  Radio-TC  Commission);  The  Inside  Men 
(Bill  Stokes  Assoc,  for  ICS  Corp.)  SLroEFiLMS: 
Charley  Great  and  the  Glory  Machine  (Bill 
Stokes  Assoc);  The  Comerless  Square  (Dr  Pep- 
per); lloiv  Abotit  A  Bakery  in  Thy  Store?  (Bill 
Stokes  Assoc,  for  Just  Baked  Supply  Co. ) ;  Down- 
hole,  Looking  Up!  (Bill  Stokes  Assoc,  for  Larkin 
Packer  Co.). 

M.  G.   RIPPETEAU 
1427  Church  St.,  Evanston,  III.  60201 
Phone:  (312)  UN  4-9043 
Date  of  Organization:    1959 
M.  G.  "Rip"  Rippeteau,  Writer,  A-V  Consultant 
Virginia   C.   Rippeteau,   Secretary/Bookkeeper 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion'  Pictures:  Reliability  is  a  Key  \Vord 
(John  Colhiirn  Assoc,  Inc.  for  Keystone  Railway 
Equipment);  The  Farm  Progress  Shotv  (Jack 
Lieb  for  Prairie  Farmer);  Keep  Gain  Mowin'; 
Protect  Your  Power  With  Ilytran  (International 
Harvester  Co.),  Slidefilms:  for  Society  for  Vis- 
ual Education;  Fred  A.  Niles;  Wilding,  Inc. 


WOODY  SIEGEL 
Film  Center,  630  Ninth  Ave,  New  York,  N.Y. 
Phone:  JU  2-3480 

(See  ProducHon  listing,  Tehc,  Inc.,  NYC) 


* 


WILLIAM   L.    SIMON    FILM   SCRIPTS,    INC. 

2407'-!  Eye  St.  N.W..  WashiiiKton,  D.C.  20037 

Phone:  (202)  FEderal  3-7.514 

Date  of  Organization:  19.58 

William  L.  Simon,  Writer 

,\rynnc  ,\belcs.  Associate 
RECENT  SCRIPTS,  PRODUCERS  AND  SPONSORS 
Motion-  I'k  it  ues;  Meat,  A  Winnir  (.Monuiiii'ntal 
I'ilins  for  The  Esskay  Co.);  Accident  Prevention 
(Public  Health  Service);  Congressional  Report 
Film  (Audio  Prods,  for  U.S.  Air  Force);  Vielna- 
vic.sr  Junk  Navy:  Alliance  of  Neighbors;  The 
Joint  Chiefs  of  Staff  ( D<>pt.  of  Defense);  77ic 
NOL  Ring  Story;  SPAR  ( Mniinnirntal  I'ilins  for 
N.O.L.). 

PAUL   C.    SNYDER,   JR. 

9016  WasluiiKtoii   Dr.,   Des   I'laincs,  III.  60016 

Phone:   (312)  S27-S469 

Dale  of  Organization:   1965 

Paul  C.  Sn\der,  Jr.,  Writer.  Director 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 
MonoN     PiciT  iu:s:      Three     Faces     in     Limbo 
( \\  TIW    for    Am.    College    of    Obstetricians    & 
Gynecologists);   Basic  Life  Science  Presentation 


PAUL  C.  SNYDER:  CONTINUED 
(Encyclopaedia  Britannica  Films,  Inc.);  Oj* 
tunity-Onc  (Mori  Bleckman  for  Citv  of  Chic;i. 
Slidefilms:  The  Pursuit  of  a  Market;  The  W 
derful  World  of  Massage;  The  Big  Pack 
(Becker  &  Goessl,  Inc.  for  John  Oster  Mfg.  ( 

STANFORD  SOBEL 
103  Park  Avenue,  New  York,  N.Y.   10017 
Phone:   (212)  LExington  2-1450 
Date  of  Organization:  1947 

RAY   SPERRY 

2332  Manchester  .\venue,  Cardiff,  Calif. 
Phone:  (714)  753-7118 
Date  of  Organization:  1961 
Ray  T.  Sperr>-,  Writer 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSOi 

Motion  Pictures:  Invitation  to  Better  Neu- 
papers  (Copley  Productions);  San  Diego  —  Ci 
in  Motion  (Improvement  Districts,  City  of  Si 
Diego);  1,000  Feet  Deep  for  Science  (Westir^ 
house  Underseas  Division).  Slidefilms:  Nut- 
lite  Opportunity;  Nutrilite  Key  Opportun) 
(Ralph  Hall  Prods,  for  Nutrilite  Products);^ 
Living  Legend  of  Abraham  Lincoln;  Scripps  h- 
morial  Hospital  (Copeley  Productions).  TV  Co'- 
mercial:  Freedom's  Roll  Call  (Copley  Prodi - 
tions  for  Freedoms  Foundation ) . 


J.  M.  STARBECKER,  INC. 
8700  Manchester  Rd.,  Silver  Spring,  Md. 
Phone:  (301)  587-8648 
Date  of  Organization:   19.54 
J.  M.  Starbecker.  President  &  Treasurer 
Eugene  Starbecker,  Writer-Director 
Marcia  Marlow,  Ste\e  Stelean,  Writers 
Inna  Einheber,   Barbara  Belew,  Secretarii  > 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSOS 

Motion    Pictures:    Virginia;    New    York:    7' 
Anytime  City  (Humble  Oil  Co.);  And  Then  ( 
Day  You're  Old  (Hebrew  Home  for  the  Agjti; 
The   FLR-\2   System    (Intl.   Tel  and  Tel);  ^» 
and  the  Sonic  Boom  (Federal  Aviation  Agenc 


GENE  STARBECKER 
475  Fifth  Ave.,  New  York,  N.Y. 
Phone:  (212)  MU  3-1093  1 1 

Gene  Starbecker,  W rite-Director 

Pam  Kline.  Secretary  I 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSO! 

.MorioN  I'lc  tuiu:s;  Once  Upon  A  Time  ^Pitini 
Publishing  Co.);  New  England  Oddyscy  (Easttji 
Air  Lines);  /;i  the  Years  to  Come  (NASA);  .'^'  '' 
(John    Bransby    Protluctions);    The    Eartlui 
Puzzle  (Dept.  of  the  Interior). 


KENNETH   STUBBS 
1334    ^^'iscoll^in    .\ venue,    N.W.,    Washingb 

D.C:.  2<)0()7 
Phone:   (202)  338-4449 
Kenneth   Stubbs.   Writer  and   .\rtist 

Date  1)1  Oigaiii/.ition:  19,54 
RECENT  SCRIPTS,  PRODUCERS  AND  SPONSO 
.Motion  Piciuhls:  .At  i<;/i(»fi  Physiology-Ba 
Orientation;  Chmbing  the  Navy  .Aitvancemt 
Ladder;  Struetureborne  Noise  Measuremint  TeC 
iiiiiues;  .\'«frt/  Aircraft  Maititenance  Progri 
(U.S.  Navy);  Engine  Getwralor  Techuiqu 
(U.S.  Marine  Corps ) . 


•k  The  "star"  over  a  writer's  listing  in  the 
pages  denotes  advertising  text  for  addition 
reference  elsewhere  in  this  Production  Reviev 
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PETER  J    STUPKA 
I  Maplf   Strcit,   N.W.,    Washington,   D.C. 
1012 
i,ic:  (202)  RAndolph  3-6427 
,   of  OrgiUiization:   1945 
KCIT    SCRIPTS,     PRODUCERS     AND     SPONSORS 
VI.,  i\    Ph.ti  Kns:     Life    i;i    tlic    Flrcl    Mtirinc 
(U.S.  Navy  &  Marines);  Experiments  in 
te  Demolition    (U.S.   Army).   Slidf.kilm: 
IMters  (U.S.  Dept.  of  Agriculture). 

DON   SWEET 
3)2— 153rd  Strcit,   I'lusliing,   N.Y.,    11354 
lone:  (212)  463-9095 
1  te  of  Orgaiii/ation;   19B.? 
^c'HT    SCRIPTS,     PRODUCERS     AND     SPONSORS 

N  Pktlhks;  Put  An  End  to  Painting  (De- 
1  ilms  for  Du  Pont);  The  Secret  World  of 

■  re  Cay  (W'.H.  Smith  Assoc,  for  Treasure 
td.);  With  Mtj  Own  Eyes  (Depicto  Films 
Alison  S(|uare  Garden  Center).  Sliuekilms: 
■I  I  Could  Throw  My  Iron  Away  ( Depicto 

tor  Du  Pont);  Andante  —  Serenata   (De- 

I'ilnis   for  J. P.    Stevens);    Breakthrough   in 

holing   (Depicto   Films  for  Singer  Mfg.); 

',r,r  A.S.r.A.  Does   For  You    (Jam   H;mdy  for 

\iir    Soc.   of  Travel   .\gents);    The    Ameriean 

'  Opportunity  ( Roger  Wade  Productions  for 

.in  Express);  The  Book  Wholesaler's  Role 

,  nisilionx  ( Depicto  Films  for  Baker  &  Tay- 

;  niphaxis  on  Technieal  Excellence   ( Roger 

I'roductions  for  L.I.  Jewish  Hospital);  The 

^v  \'()/i/»i/(<r  Chairman   (Applied  Concepts 

ler.  Cancer  Society).  Meeting  Presenta- 

Westinghouse  Sales  .Meeting;  U.S.  Rubber 

Meeting     (Depictorama);     Uni\ac     Sales 

'i  (Target  Films);  Pepsi  Cola  Sales  Meet- 

■  ontempo);    Mobil    Sales   Meeting    (Porter 
;  J.  C.  Penney  mtg.   (Applied  Concepts). 


JOHN   TATGE 
322  East  34lh  St.,  .New  York,  N.Y.  10016 
Phone:    (212)  LE  2-3697 

Dale  of  Organi/ation;  19(il 
RECENT  SCRIPTS,  PRODUCERS  AND  SPONSORS 
SbmEFiLMS;  Coin  Station  Profile  ( Visual.scopc 
for  AT  &  T);  The  Automated  Dealer  (Visual- 
scope  for  Service  Bureau  Corporation);  IBM  1130 
( Visualsc-ope  for  IBM);  The  Color  Reproduction 
Guide  (Graphic  .Arts  Technical  Foundation); 
Corporate  Staff  Advert isitiu  (RCAV 

FRAN  TUCKSCHER  AND  ASSOCIATES 
711  —  I4th  St.,  N.W.  Washington,  D.C. 

20005 
Phone:  (202)  EXecutive  3-6664 
Date  of  Organization:    1955 
Fran  Tuckscher,  Writer-Director 
Ken   Nathimson,   Editorial  Supervisor- 
Researcher 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Slidekilms:  Explosion  of  a  Myth  (National  Ed- 
ucation Assn);  Management  Improvement  Pro- 
gram (.Agency  for  International  Development); 
The  Challenge  of  the  Sea;  Management  of  the 
Sea;  Chemisiry  of  the  Sea  (U.S.  Navy:  Art  De- 
signers). 

HOWARD   TURNER 
57  West  75th  Street,  New  York,  N.Y.   10023 
Phone:  (2121  TRafalagcr  3-321 1 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Pictikes:  Life  in  the  Balance  (Equinox 
Films,  Inc.  for  Standard  Oil  Co.  of  New  Jersey); 
Radio  Tower  Restoration  (Richard  Lyford  Pro- 
ductions for  American  Telephone  &  Telegraph); 
Atomic  Power  Today  (Seneca  Productions,  Inc. 
for  Atomic  Industrial  Forum). 


WRITERS  GUIDE 


DICK  UPTON 

418  S.  Fourth  Ave.,  Libertyville,  Illinois 

Phone:  (312)  362-0174 

Date  of  Orgaiii/ation:  IDfiO 
RECENT  SCRIPTS,  PRODUCERS  AND  SPONSORS 
Motion  Pu  Ti'n«:  Designed  for  Profit  ( Pilot 
PriKluctions  for  Iowa  Mfg.  Co.);  The  Air  Force 
Occupational  Medical  Program  (.Atlas  Film  Corp. 
for  USAF);  The  USAF  Hospital  Pluirmacy  (Fred 
A.  Niles  for  USAF);  One  for  the  Money  (Sport- 
lite  Films  for  Thompson  Industries.  Slidefilm: 
While  the  Evil  Days  Come  Not  (Henry  Ushjima 
for  The  Siilvation  .Army).  Meeting  Pesenta- 
tions:  Jam  Handy  Organization  for  Kelly  Girl; 
Telecine  for  Bell  &  Howell;  Telecine  for  Mc- 
Donald's Systems;  Wilding,  Inc.  for  Wheelhorse 
Products. 


ROBERT  WAID 
33  Windham  Place,  Glen  Rock,  N.J.  07452 
Phone:   (201  1  44.5-S2.34 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Pictihes:  Horizons  Unlimited  —  Series 
of  3  (U.S.  .Atomic  Energy  Commission);  Keep 
Talking;  Big  Tom;  Devil  Hole;  Elk  Hunt;  DTC 
Progress  Report;  Ammunition  for  \on-\uclear 
Warfare  (.Armv  Pictorial  Center  for  DOD  and 
U  .S.  Army).  Slidefilm:  Yotir  Mind's  Eye  — 
Series  of  5  (Gotham  Film  Productions,  Inc.  for 
.AT&T). 

BENJAMIN   S.   WALKER 
11704  Charles  Road.  Silver  Spring,  Nfaryland 
Phone:   (301)  WH  6-01S6 
(CONTINUED   ON    THE    EOLLOWING    PAGE    223) 


M's  B«  Prolessional  About  It" 


WAYS  TO  CLOSE 


HG«IM 


"What  Makes  People  Buy" 


"Don't  Let  Objections  Block  The  Sale" 


"Price  Is  Part  of  Every  Sale" 


lose  the  Sale,  But  , 


IMPROVE    and    STIMULATE    YOUR    SALESMEN    WITH 
THESE   ALL-COLOR    ART    SOUND  SLIDEFILMS  . .  . 

More  than  20  sales  managers  selected  the  professional  selling  techniques 
presented  in  this  Speaking-of-Selling  Program.  All  techniques  are  prac- 
tical, believable,  and  interestingly  demonstrated.  This  is  a  Program 
designed  to  improve  existing  sales  organizations,  especially  those 
marketing  business  and  industrial  products  and  services. 
Each  film  Ls  10  minutes  in  length,  has  a  Meeting  Leader's  Guide  and 
a  Plan  of  Action  to  get  immediate  sales  results. 


NEW  ro"u 


HOME 
RSE 


Lets  you  direct  this  training  to 
selected  salesmen  at  their  own 
homes,  at  their  own  pace,  and 
on  their  own  time.  Includes 
Study  Guides,  Correction  of 
Quiz  Sheets  and  use  of  Pro- 
jectors. 


isMONESQ 


Set  More  Selling  Seconds" 


#    CALL,   WIRE,    WRITE    OR    SEND 
COUPON    FOR    FULL    INFORMATION 

HENNING    and    CHEADLE,    Inc. 

CREATORS   OF 


MATERIALS       and        PROGRAMS 

10010      Greenfield      Rood,      Detroit      27,      Michigon 
Phone:   272  1000        A,  C   313 


HENNING  and  CHEADLE,  Inc. 

lOOlO  Greenfield   Rood,  Detroit  27,  Michigox 

Please    send    information    on    your    Speaking    of    Selling 
Sales  Training   and   Stimulation   Program. 

Q]   For  Sales  Meetings  []]   For  Af-Home  Course 

Name:   Position: 

Company: 

Address: 

City: 


.Zone^ 


.State:. 


I6«li  PRODLCTION  REVIEW 
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why  can't  you  afford 

matted  titles? 
Hove  you  really  checked? 

Take  a  tip  from  those  who  have: 
producers  of  film  and  TV  material 
for  business,  education  and  enter- 
tainment find  special  effects  in 
range  of  even  modest  budgets  .  .  . 
at  Cinema  Research. 

18  years  of  experience  combines 
impact  with  savings— 30  to  50%— 
in  travelling  matte  work,  aerial 
image  combinations,  zoom  titles, 
animation  art  inserts,  live  action 
combos,  blowups  to  35mm  in 
color  or  black  &  white. 

Ask  for  illuminating  brochure  and 
price  list.  Better  yet,  tell  Hal 
Sctieib  your  ideas  and  objectives 

and  get  a  specific  answer  to  your 
special  effects  problems. 


SPECIAL 

EFFECTS, 

TITLES 


OPTICAL 
EFFECTS 

are  within  your 
16mm  fjudget! 


•  16-35mm  Enlargements 

•  70-3516mm  Reductions 

•  Optical  Wipes 

•  Matte  Shots 

•  Inserts 

•  Stock  Shots 

•  Film  Correction 

•  Titles 

•  Matte  Paintings 

Write  or  phone  for  our  price  list  and  bro 
chure  illustrating  our  complete  facilities. 


(' 


1 


memo  \ma\t 


tHoiiroood  ]l.  Calil. 
Wlbiirr   3  9}0I 


MMCialX  Willi  Rtitarck  rrMucti,  Inc.,  manulK- 
tartrt  tt  cutltm-bullt  tnui  »rliilln|  tqulpffltiit. 


Overseas  Distributors 
of  Sponsored  Pictures 


(continued  from   riii:  preckding  page  86) 

RANK    FILM   LIBRARY 

Aiiitrci'   H();i(l,   I'lTivalc,  Ciri-cntorcl.   Micldx. 
Phoni-    rcTi\;ilc-   «()6fi 
C'jihies :   Gebescopc-Greenford 

A.  H.  Ilod^e.  Excciilivc  Director 

A.  H.  Hall.  General  Maiiaiier 

L.  Franti.s,  Film  Sule.s  Manager 

D.  R.  Pluck,  Film  Hire  Sales  Manager 
BArKciHoiND:    The    largest    16inni    film    distribu- 
tion lihrar\   in  Europe,  fouuded  in   19.'3.3.  spccial- 
iziui;  ill   eiiteitaimueut,   education    and   industrial 
training  films. 

Services;  The  Liiirars  provides  distribution  facili- 
ties for  sponsored  films,  with  special  arrange- 
ments for  promotion  on  behalf  of  sponsors  out- 
side the  British  Isles,  Senicc  studio  for  foreign 
language  narration  and  dubbing,  titling,  editing 
and  print  production.  Publishes  a  "Sponsored 
Film  Clatalogue"  and  a  quarterly  "Film  News" 
distributed  to  each  address  on  mailing  list. 

TECHNICAL   FILM  CENTRE 
1.52  Stadhouderslann,  The  Hague,  Netherlands 
PIu)ne:   The  Hague  .5.5.S3.00;   Cables:    TECH- 
FILM 

k.  j.  Ulaauw.  Managing  Direelor 

L.  deVries,  Managing  Director 
Seh\ic:es:  A  service  to  industr\ .  commerce  and 
education  in  the  fields  of  distribution,  production 
and  utilization  of  films,  filnistrips,  etc.  Sponsored 
lilm  distribution;  production  of  sound  filmstrips 
and  slides;  sales  of  audiovisual  e(iuipment.  .Xrt- 
work  studio;  filmstrip  hil)or;itor> .  A  free-loan 
film  librar>-  is  iiin  as  part  of  the  general  lending 
library  service.  Promotion  through  catalogues. 
;i  monthK-  m;igaziiie.  press  releases,  direct  mail. 
Monthly  reports  on  utilization  of  films.  Mainte- 
nance, storiige  and  handling.  Dutih  and  foreign 
language  dubbing  in  TFC:  sound  studios.  Mem- 
ber of  Inforfilm. 


ASIA  TELEFILMS 
No,    I-I-24  \'ivcknagar.  H)derabad-20,   India 
Phone:    .■Uill2 

I).  \l.  SajMu,  MA,  FRES,  Chairman 
.Miss  S.  .Neelima.  Execiitice  Director 
N.  Mohan,  Manager,  Films  Distribution  Dcpt. 

.SEnvicEs;     Distribution    ol    spon.sored    industrial, 

educational,    commercial    lilms    and    T\'    shorts. 

tr;i\-elogs    and    features,    uewsfilms    ;mil    special 

e\ents  coverage. 


916  North  Citrus  Avenue 

Hollywood.  California  90038 

Telephone  (213)  467-2191 


GRAPHIC 

FILMS 

CORPORATION 


Overseas  Productlor; 
Studios  In  Australia 


(CONTINUED  FROM  THE  PRECEDING  PAGE  "2) 

SENIOR   FILM   PRODUCTIONS  PTY.  LTI 
44   Pakington   St.,   St.   Kilda,  Melbourne,  «<. 
Phone:  94-0774;  Telex:  SLNFIL 

l);ite  of  Organization:  1960 

Da\id    Hilcock,    Co.    Chairman/Managih^ 
Nick   N'astchenko,   Co.   Director 'chge.  Sin 

Productions 
Cieorge  Kischkow  ski.  Manager 
Keith    Houiislow,    Co-Director /Produccrl 

Chief  Cameraman 
Len     Ileitmaii,    Co.     Director.    Lighting 
Mai  l)r\ning.  Director 
Robin   Copping,   Live  &   Spec.   Effects  ( 
F)a\id  Bilcock,  Jr.,  Film  Editor 

Sehmces;  3.5mm  motion  pictures,  audio-Mai 
Smm  films  for  Fairchild  Projectors;  slidefos 
for  adxertising.  public  relations,  sales  trail  g, 
education  and  TV;  documentaries  for  induv. 
Specialized  color  and  b&w  still  photography.  V 
slides.  F.\(  ILITIES;  .50'  x  62'  main  stage,  W  \V 
sound  stage  available  for  lip  sync  filming;  c\o. 
raniii;  35mm  N.  C.  .Mitchell  with  blimp,  n 
.■35nmi  .^rriflex  cameras  with  zoom  and  mro 
lenses;  single  frame  stop  motion  motors  for  .ri- 
flex  and  .Mitchell  cameras;  R;d3y  dolly,  N'e- 
Richaidson  sound  boom;  full  lighting  ;ind  st)d 
recording;  35mm  Moviola;  Ifimm  and  3.5min  o- 
jectors  \\  itii  double  heads. 


AND      SPONS'IS 
&    (^)uahtij   C 


RECENT      PRODUCTIONS 
MorioN    Pic:tiiu:s;    Re|inin^ 
(Shell  Co.  of  Australia);    Tlien  and  Smi 
(.'ologne);  (-old   (.Neptune  Oil  Co.  of  .\ust; 
Mohiho  Chain  Saics  (Mobile  Industrial  En 
Surprise  of  the  Year   (To\ota   Motor  Co. 
Hank  Close  to  You    (S.S.B.   Vic);   Bandsl.. 
Mexico    ((;l()\e\ve;i\e    Shirts);    Decorator  Pu^U 
( liurnie  Board) . 


ORGANIZATION   FOR   ECONOMIC 
COOPERATION    &    DEVELOPMENT 

Washington  Office:  1750  Pennsylvania  ^ 
N.W. 
•  OECD,  Washington  Office,  screens  and  selts 
technical  training,  scientific,  educational  i 
business  management  films  for  inclusion  in  « 
Paris  reference  librarv'  of  OECT)  ;uid  for  div 
Inition  among  its  21 -member  c-ountries.  > 
OECD  is  an  iuternational-go\eriiment;d  orp- 
ization,  with  he  uhpuulers  in  Paris.  concer<l 
with  economic  growth  and  development. 


Teach  it  ...  . 
Sell  It  ...  . 


Show  it  ...  . 

on  FILM 


Over  20  years'  experience  and  complete  pro- 
duclii>n  c;ip;ibililics  m;ike  the  Delphi  motion 
piclure  p;ick.igc  ucll  v^orlh  iinesligating  for 
your  next  lilm  requirements. 

Sciul  for  l''RF.K  broclnire 
"(  iiinniiiiile:iling  \Mlli  linpael" 

DELPHI  FILMS,  Inc. 

1661    N.    Western   Ave.,   Hollywood,   Calif. 
Phone:  (213)  464-0169 
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HI.    INDl  STRY 
I    ,M    PRODUCKRS 
\S0CIATION,   INC 

MIONAL   OFFICERS 

1965  -   1966 

)i.  H.11.1KI   O,   Dxrtiiloith 
c  &  Information  Systems 
Division  of  N.  A.  A. 

o        o         e 

(;liii|)tiTs  N'ici'-Prfsident 
Bob  R.  Canon 
I  .  klicocI-California   Company 
000 

Kxccutivc  N'iic-Presitlcnt 
( Western  Section ) 
Raymond  Jaeger 
.iwTence  Radiation  Labs 

e       o       o 

r.xecutiic  Vice-President 

(Eastern  Section) 

Lieut.  Jack  T.  Rarr>- 

USAF  Audio-Visual 

Photo  Office 

Woburn,  Mass. 

000 

financial    \'ice-President 

Paul  C.  DeMello 

[tiughes  Aircraft  Company 

000 

Editorial    Vice-President 

Roy  L.  Deets 

lace  &  Information  Systems 

Division  of  N.  A.  A. 

000 

Past  President 

James  L.  \\'asson.  Jr. 

000 

Recording  Secretary 
Elaine   M.   Dolnick 

e        o        o 

Official    Publication 
Business  Screen   Magazine 


NATIONAL  CHAPTERS 

Los  Angeles  Chapter 

I  James  R.  Swift,  Chairman 

000 

Northern   California   Cihaptcr 

Vin  .\gar,  Chairnian 

000 

San    Diego    Chapter 

Michael  Josepli  Reese.  Jr., 
Chairnuin 


For  Information,  Write 

Industrv'  Film  Prods.  .\ssn. 

Post  Office  Ro.x  1,395 
Thousand  Oaks,  California 


Noted  Personalilics  to  Appear 
al    National    Conference    in    |unc 

i<  National  Conference  program 
plans  arc  materializing  in  fine 
style.  Several  prominent  person- 
alities have  agreed  to  make  lec- 
ture and  discussion  appearances. 
Among  them  are  Gene  Fowler, 
Jr.,  outstanding  Holloywood  edi- 
tor; George  Pal,  noted  producer 
of  animated  cartoons  and  short 
subjects;  Dan  McGovern,  popular 
member  of  the  Air  Force  at  Ed- 
wards Air  Force  Base;  and  Joseph 
Mascelli,  Editor  of  the  ASC  Cine- 
matographer's  Manual,  well-known 
cinematographer,  and  author  of 
"The  Five  C's  of  Cinematogra- 
phy". 

A  "Cineposium"  —  a  panel 
show  produced  for  Educational 
Television  wherein  motion  pic- 
tures are  screened  and  then  dis- 
cussed —  is  also  scheduled  for 
one  session  of  the  conference. 

Bob  Dickenson  of  Magnasync 
Corp..  Convention  Exhibit  Chair- 
man, says  that  more  than  20  ex- 
hibit booths  have  been  spoken  for 
to  date.  Some  well-known  com- 
panies who  have  never  before  ex- 
hibited at  the  IFPA  convention 
have  requested  space.  • 

*  *  * 
Palmer  Talks  on  Pre-Production 
Planning  at  Cinema  Workshop 

i:-  IFPA  headquarters  have  been 
buzzing  with  various  activities 
over  the  past  six  to  eight  weeks 
in  connection  with  the  upcoming 
National  Conference  and  the  co- 
sponsorship  of  the  University  of 
Southern  California  Department 
of  Cinema  workshop  series. 

The  use  workshop  got  under- 
way on  Februarv'  9th  with  a  lec- 
ture by  Charles  "Cap"  Palmer, 
President  of  Parthenon  Pictures, 
on  pre-production  planning  —  the 
role  of  the  producer  and  sponsor. 

Roy  L.  Deets,  IFPA  Editorial 
Vice-President,  was  invited  by 
Herbert  E.  Fanner,  Course  Co- 
ordinator and  Assistant  Head  of 
the  Department  of  Cinema  of 
use,  and  Donald  Perrin.  Chair- 
man of  the  SMPTE  Education 
Committee  and  also  on  the  USC 
Cinema  staff,  to  make  his  second 
appearance  as  a  lecturer  on  these 
series.  He  will  follow  "Cap"  Pal- 
mer and  talk  on  scriptwriting  for 
business  and  industry.  Ilie  course 
continues  through  May  ^.'iih  at 
the  University.  • 

*  *  « 

Time    to   Confirm   Reservations! 

'  .■  Better  make  your  reservation 
at  the  Miramar  in  Santa  Monica 
for  those  impending  June  2-4th 
National   Conference  dates.  • 


IFPA 


JOURNAL 
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Minn 


San  Diego  lic.irs  about  Scalab  II  underwater  project:  at  Ik  ad  taliU  ,/  to 
r)  chairman  Mike  Reese;  Aiitumaut  Jay  D.  Skitlmnrr  (standing);  Roy  L. 
Deets,  editorial  vice-president  of  IFPA;  Elaine  Dolniik,  recording  secre- 
tary and  Conference  chairman;  and  Paul  DrMcllo.  financial  vicc-pres-ident. 

Sea  Lab  .\qiianaiil  on  San  Diego's  Program 


The  January  meeting  of  the  San 
Diego  Chapter  presented  films  and 
a  discussion  of  the  recent  Sea  Lab 
II  underwater  experiments  con- 
ducted recently  off  the  coast  of 
La   Jolla.    California. 

Jay  D.  Skidmore,  one  of  the 
aquanauts,  was  the  guest  speaker. 
Also  attending  the  meeting  were 
three  rcprcsentalives  from  IFPAs 
National  Office  in  Los  Angeles: 
Elaine  Dolnick.  Recording  Secre- 
tary; Paul  DeMello,  Financial 
Vice  President;  and  Roy  L.  Deets, 
Editorial  Nice  President.  (See 
photo ) 

Mr.  Skidmore  related  many  in- 
teresting experiences  undergone 
by  the  aquanauts  as  they  lived  as 
much  as  45  days  at  a  depth  of 


250  feet  below  the  surface  of  the 
waters  off  La  Jolla. 

Most  interesting  to  the  film- 
makers in  the  audience  were  his 
descriptions  of  the  problems  of 
loading  film  in  motion  picture 
camera  magazines  within  a  chang- 
ing bag  when  the  temperatures 
were  running  at  92  degrees  with 
a  humidity  of  approximately  90 
per  cent! 

Lighting  was  also  a  big  prob- 
lem at  those  depths.  Even  with  an 
ASA  200  film  and  four  special- 
designed  underwater  quartz  lights, 
it  was  nearly  impossible  to  get 
enough  light  to  photograph  at  a 
distance  greater  than  10  or  15 
feet.    Sometimes,   even   this   short 

(CONTINL'tU       ON       NEXT       PAGE) 


A    LISTING   OF  SUSTAINING    MEMBERS  OF  THE 
INDUSTRY  FILM   PRODUC  ERS  ASSOCIATION 

Arriflex  Corp.  of  America  General  Film  Laboratories 
Birns  and  Sawyer,  Inc.  Division   of   DeLuxe  Labs. 

Byron  Motion  Pictures,  Inc.  Hollywoixl  Film  Company 

Cinema  Research  Corporation  Magnasync  Corporation 

Cinesound   Corporation  Mole-Richardson  Company 

Color  Reproduction  Company  Photo   Equipment   Company 

Consolidated  Film  Industries  SOS  Photo-Cine-Optics 

Filmservice   Laboratories  Telefilm  Incorporated 
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Mascelli,  George  Stoney  at  San  Francisco       — 


A(|iianaut  Ja>    O.  Skidiiiore,  « 
guest  of  San  Diego  Chapter. 


distance   was   impossible   because 
of  the  sediment  in  the  water. 

However,  the  pictures  shown  by 
Mr.  Skidmore  at  the  meeting  were 
very  good  for  the  circumstances 
involved.  A  regular  release  film 
of  the  Sea  Lab  experiment  is 
now  in  editorial  and  production 
phases.  • 

*  *  * 

12  Active,  Sustaining  Members 
Added  to  Association's  Roster 
•;■'  Ten  new  active  members  and 
two  sustaining  members  have 
joined  IFPA  since  our  last  Jour- 
nal column.  The  active  members 
ire:  Jerry  L.  Kalman.  .Santa  Moni- 
ca; Robert  "Bob"  Dickenson,  La 
Canada;  Walt  Hoffman,  Van 
Nuys;  James  F.  Vormclker,  Ana- 
heim; Roy  L.  Low,  Los  Angeles; 
Emerson  Shaw.  Los  Gates;  James 
Smith,  San  Francisco;  Bess  Brady, 
Sacramento;  David  Geeting,  San 
Francisco;  and  Samuel  Orr,  Lin- 
wood,  Pa. 

The  Sustaining  Members  are 
I'hoto  Hquipment  Co.  of  North 
ifi)llywood  and  Telefilm.  Inc.  of 
Hollywood.  • 

♦  *  * 

Western  Electronics  Conference 
to  Have  Science  Film  Theatre 

■  The  Western  Electronics  Con- 
ference (WESCON)  has  requested 
IFPA  to  organize  and  supervise 
their  "Science  Film  Theatre"  pres- 
entations during  the  upcoming 
WESCON  Annual  Conference  on 

\ugust  23-26,    1966. 

All  IFPA  regular  and  sustain- 
ing members  will  receive  particu- 
lars on  this  event  at  an  early 
late.  • 

»  *  * 

I  )yrenforlh  in  Hitchcock  Movit 

■  Harald  Dyrenforth,  Nation  I 
I'resident  of  IFPA,  did  a  two-week 

lint  as  an  actor  in  the  current 
slfred  Hitchcock  production:  The 
I  orn  Curtain,  starring  Julie  An- 
Irevvs  and  Paul  Newman,  at  Uni- 
^crsal  Pictures.  • 


■A"  The  January  meeting  of  the 
San  Francisco  Chapter  was  hon- 
ored with  a  visit  and  lecture  by 
the  noted  cincmatographcr-writcr, 
Mr.  Joseph  V.  Mascelli,  A.S.C., 
editor  of  the  A.S.C.  "Cinematogra- 
phers  Manual". 

.•\  fluent  speaker  who  knows 
how  to  keep  an  audience  enter- 
tained while  imparting  highly  tech- 
nical information,  Mascelli  dis- 
cussed with  the  San  Francisco  film- 
makers the  principles  of  motion 
picture  photography  as  so  expli- 
citly detailed  in  his  recent  book: 
"The  Five  C's  of  Cinematogra- 
phy." • 
National  conference  opens  June  2! 


Documentary  Film  Maker,  Aide 
Discuss  Technique  With  Chapter 
A'  The  November  IFPA  meeting 
featured  George  Stoney,  well- 
known  maker  of  sponsored  films 
and  William  Godsey.  assistant  to 
Mr.  Stoney,  in  a  discussion  of 
their  techniques  for  adding  that 
"extra  something"  that  lifts  a  spon- 
sored film  from  the  run  of  the 
mill  to  a  moving  human  document. 
Mr.  Stoney  produced  the  noted 
training  film  for  Southern  mid- 
wives.  All  My  Babies,  on  a  com- 
mission for  the  Georgia  State  De- 
partment of  Health,  and  has  re- 
cently completed  the  second  in  a 
series  of  four  films  ct)ncerned  with 


NNilliam  Ciodsey  and  George  Stun 
(at  left  ami  right)  addressed  ii. 
iiig  of  the  San   Francisco  C/w;./ 

the  problems  encountered  by  1; 
enforcement  officers. 

This  film.  The  Mask  —  whi/ 
deals  with  the  problem  of  ale 
holism  —  was  shown  to  IFP 
members  during  the  meeting. 

Prior  to  this  screening,  .S; 
Francisco  Chapter  Chairman.  1 
Vin  Agar,  introduced  Mrs.  Elan, 
Dolnick,  IFPA  National  Recor 
ing  Secretary  and  Conference  C 
ordinator. 

Elaine  told  the  local  membe 
of  the  plans  for  the  coming  cc 
vention  at  Santa  Monica  June  2- 
including  the  many  intcrcstn 
events  to  be  scheduled  for  li, 
wives  of  visiting  IFPA  mer| 
bers  at  the  conference. 

*  *         * 

Ray  lewell's  Film  of  "Yankee" 
Featured  on  a  CBS-TV  Progran 

': ,  Ray  Jewell,  Publicity  Chairni. 
of  the  Los  Angeles  Chapter 
IFPA.  had  a  fifm  which  he  h; 
directed  and  photographed  ain 
over  the  CBS  Network  on  Febr 
ary   llth. 

The  film.  Voyage  of  the  Bri 
online  YANKEE,  dealt  with  ti 
round-the-world  voyages  of  t 
famed  square-rigged  sailing  shi' 
It  was  produced  by  the  Natioi^ 
Geographic  Society  in  associati( 
with  David  L.  Wolper  Productioi' 

Jewell,  who  is  currently  produ 
ing  and  directing  films  for  If 
U.S.  Air  Force  at  Lookout  Moui 
lain,  California,  served  as  spcci 
cincmatographer  for  two  yea 
for  Capt.  Irving  M.  Johnson,  owi 
er  of  the  YANKHF.  during  the  e] 
citing  cruise. 

Another  film  short  based  ». 
this  same  trip.  Mariners  .4/iov,  WJ 
filmed  and  directed  by  Ray  Jewc 
tor  Warner  Brothers. 

*  «  • 

Mount  Kveresl  Film  Wins  an 
Award  at  Trcnio  lilm  Icstival 
Norman  G.  Dyhrenfurth,  note 
explorer  and  filmmaker,  reccntl 
won  an  award  for  his  Moui 
Everest  climb  film  at  the  TrenI 
Film  Festival  in  Italy  despite  tl 
fact  that,  by  mistake,  all  the  T 
commercials   which   were  insertc 
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•Ht^National  Geographic  So- 
ils television  showing  of 
lilj  had  been  left  in. 
Umirstandably,    Norman    suf- 


fered agonies  during  the  showing 
of  the  film,  since  the  Europeans 
are  far  less  tolerant  of  commer- 
cials interrupting  a  picture.  • 


Tship  Profile:  Meet  Michael  Reese,  Jr. 


I  s  ISSUE  we  get  better  ac- 
ited    with    the    energetic 
d-working    Chairman    of 
t  S;   Diego  Chapter  of  IFPA 
.  Mhael  J.  Reese,  Jr. 
»[^e"  —  as  he  is  affection- 
lied  by  his  friends  —  is 
of  Fort  Worth.  Te.xas.  The 
ar     not  disclosed,  but  it  was 
I  ti  many  ago. 

He:anic  to  photography  by  a 
'ccision,  brought  on  when 
i  the  Navy  in^931.  There 
:iven  the  choice  of  making 
i  \>y  in  the  Navy  as  a  radar 
jn  'r  getting  involved  in  pho- 
Mike  chose  photography 
„  ^  Navy  sent  him  through 
rir  ine  photographic  and  mo- 
Q  cture  schools. 
Dij'ng  his  nine-year  hitch,  Mr. 
es'  was  for  awhile  in  charge 
th'photo  lab  of  the  Naval  Post 
adite  School  in  Monterey, 
lif  nia.  He  served  in  the  Ko- 
in  .Var  as  a  member  of  the 
m'lt  Camera  Group. 
M'c's  Navy  days  found  him 
lit|  in  all  types  of  surface  ves- 
s  [nd  submarines  as  a  staff 
3i|:rapher.  But  the  Navy  didn't 
ipjiim  on  the  water  all  of  the 
ic|He  also  got  in  many  hours 
j  aerial  photographer  and 
M-circuit  TV  cameraman,  fly- 


T 


I  ^INUTEMAN  AND  YOU" 

\   Community  Relations  Film 


m0t0t0^ 


)ne  of  18  SpecisI  Purpose 
ilms  recently  produced  for 
jJYLVANIA  by  . . . 

MRC 

FILMS 


I  a  division  of 

MoLAI  4;ilLi:V 

<  RESEAIK'll  4  Oltl>. 

71    WEST    23rd   STREET 
NEW  YORK,  NY.  lOOlO 
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ing  in  every  type  of  plane  utilized 
by  the  Navy.  Most  of  this  mili- 
tary career  was  spent  in  Asia  and 
its  surrounding  waters. 

Then,  like  so  many  Navy  per- 
sonnel,   when    it    came    time    for 


Michael  J.  Reese,  Jr. 

discharge  and  return  to  civilian 
occupations,  Mike  settled  down 
in   San    Diego.    California. 

He  went  to  work  in  the  mo- 
tion picture  department  of  Gen- 
eral Dynamics/Convair.  where  for 
the  past  five  years  he  has  served 
as  a  Photographic  Specialist.  Here 
too,  Mike  broadened  his  travel 
experiences  through  the  utilization 
of  all  types  of  vehicles  from  blimps 
to  helicopters  and  back  to  boats 
while  shooting  and  directing  mo- 
tion pictures. 

As  a  matter  of  fact,  when  one 
looks  at  —  or  hears  about  — 
the  career  of  Mike  Reese,  it  is  in- 
evitable that  you  reach  the  con- 
clusion that  photography  has  made 
Mike  an  authority  and  connt)isseur 
of  the  various  modes  and  methods 
of  locomotion.  Also  a  top-notch 
motion  picture  cameraman  and 
director, 

Mr.  Recses  motion  picture  ex- 
perience has  not  been  confined  to 
military  and  industrial  phases.  He 
has  worked  on  a  film  for  Warner 
Mrothers,  and  has  done  many  TV 
commercials. 

Through  his  direction  during 
the  past  year,  the  San  Diego  IFPA 
Chapter  has  grown  considerably. 
He  has  also  driven  up  from  San 
Diego  (and  back  in  the  same 
night)  to  attend  many  of  the  Los 
.Angeles  C^hapter  meetings.  Addi- 
tionally, whenever  called  upon, 
Mike  has  given  much  of  his  time 
and  advice  to  the  National  Board. 


IS  YOUR  FILM 


Scratched? 

Dirty? 

Brittle? 

Stained? 

Worn? 

Rainy? 

Damaged? 


Then  why  not  try 

THE  FILM 

DOCTORS® 

Specialists  in  the  Science  of 

FILM  REJUVENATION 


RAPIDWELD 


RAPIDTREAT 


Exclusive  Services  of 


ARID  FILM  TECHNIQUE.  INO. 

37-02  TWENTY  SEVENTH  ST. 
LONG  ISLAND  CITY  1,  NEW  YORK 
8Tlllw»ll  6-4601  E»t.  1940 


WHte  for  free  brochure  on  film  care. 
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Insuring  the  Future  of  America's  Family 

lii»iiran<-c    liisliliiles  Sponsor  "Time   .   .    .   and   a   Pla<'e   to  Grow*' 


Alliance  physiciiin  Willuiiii  .A.  Mc- 
Cria  tidcliis  st>u  Bnicc  to  operate 
tractor  in  "Time  ami  a  Place  to 
Clrotc"      fcatiin-d      on      tlv.i      page. 

A  26-MiNL'TE  Documentary 
-'*•  motion  picture  depicting  the 
actual  experiences  of  three  fami- 
lies in  Alliance.  Ohio.  \sho  have 
been  aided  or  influenced  by  their 
life  and  health  insurance  policies. 
has  been  released  by  the  joint 
sponsors,  the  ln><iiiute  of  Life  In- 
surance and  the  Health  Insurance 
Institute. 

The  film,  entitled  Time  .  .  . 
and  a  Place  to  Ciro»\  was  pro- 
duced by  X'ision  Associates.  New 
York,  and  photographed  in  the 
streets  and  homes  of  Alliance,  and 
in  the  City  Hospital  and  one  of 
the  elementary  schools.  It  dem- 
onstrates how  life  and  health  in- 
surance payments  arc  helping 
three  families  build  financial  se- 
curity for  themselves. 

Familie.s  in  Real  Life  Roles 

The  families,  all  of  whom  por- 
tray themselves  in  the  film,  were 
selected  with  the  help  of  C.  Ted 
Ermlich.  a  district  manager  of  the 
Ohio  National  Life  Insurance 
C(>mpan\.  uho  also  appears  in  tiic 
film.  He  comments  on  the  role  life 
and  health  insurance  plays  in  the 
lives  of  each  family. 

"F  he  first  sequence  screens  the 
family  of  Mrs.  Eldon  Biery.  re- 
cently widowed,  who  is  financially 
able  to  carry  on.  for  the  time  be- 
ing, because  of  Ihc  life  insurance 
owned  by  her  late  husband.  The 
educational  aspirations  of  her  three 
boys  are  vividly  portrayed. 

In  the  second  sequence,  the 
family  of  Mr.  and  Mrs.  Leiand 
Fast  are  shown  in  a  crisis  caused 
by  Mr.  Fast's  hospitalization,  but 
alleviated  by  the  assistance  of 
health  insurance  payments  over 
this  difficult  period. 

Ihe  family  of  Dr.  and  Mrs. 
William  McC'rea  are  shown  as 
typical  of  a  self-reliant  American 
family  where  the  father  has  fully 
provided  for  their  financial  future, 
and  has  passed  this  philosophy  on 
to  the  children. 

The  motion  picture  was  directed 
by  Lee  R.  Bobkcr  of  Vision  Asso- 
ciates  and    is   narrated    bv   Alex- 


ander Scourby.  An  original  "folk 
song"  composed  fiir  the  film  is 
sung  by  Judy  Collins,  folk  singer. 

Dr.  Harlan  B.  Miller,  Educa- 
liiinal  Director  of  the  Institute  of 
1  ile  Insurance,  said,  at  a  recent 
New  York  premiere,  that  the  film 
was  very  purposefully  made  in 
black  and  white  rather  than  color, 
because  he  feels  that  black  and 
white  documentaries  arc  more  be- 
lievable. 

Informality,  low  key  lighting 
and  the  skillful  use  of  hand-held 
cameras  also  were  used  to  create 
the  effect  of  real  life  rather  than 
"play-acting."  This  is  a  mood  film 
with  many  poetic  qualities;  it  is 
not  meant  to  teach  or  pass  along 
"hard"  information,  but  to  moti- 
vate —  to  create  an  awareness  of 


the  part  life  insurance  should  play 
in   family  management. 

.Serves  .ScIiodIs  and  the  I'uhlic 
Time  .  .  .  ciiul  a  Place  to  Grow 
was  produced  in  response  to  re- 
quests from  schools  offering  per- 
sonal insurance  as  a  course  of  in- 
struction, and  from  community 
groups  which  have  expressed  in- 
terest in  materials  that  help  gen- 
erate discussions  in  family  money 
management.  It  is  designed  to  re- 
place a  classic  I.L.I,  film  of  1948 
—  For  Some  Must   Watch. 

The  film  can  be  purchased  by 
life  insurance  companies  of  life 
underwriters"  associations  at  cost. 
$75.  The  film  will  also  be  avail- 
able on  a  free  loan  basis  some 
months  from  now  through  the  na- 
tionwide   facilities   of  Association 


We  process  filmstrips,  too. 


In  fact,  for  15  years,  we've  been  doing  nothing  else  except  perhaps 
for  some  slide  duplicating  vi/ork  now  and  then.  Here,  on  Long  Island 
Sound  about  30  minutes  from  mid-town  New  York,  we  have  man- 
aged to  design  and  build  our  own  printers  and  processors  and  to 
sign  on  a  capable  crew  who,  above  all,  care  about  shooting  your 
master  negatives  and  processing  your  release  prints. 

For  price,  technical  or  delivery  information,  please  telephone, 
write  or  come  out  and  visit  any  time  you're  in  the  neighborhood. 


fOKI'OWATIO.N 


LJ 


500   Halstead   Avenue.    Mamaroneck,    New  York 
Telephone:  (914)  698-6350,  NYC  Line;  933-3322 


Leiand  Fast's  family  itu.v  ypor 
jinuncial  disaster  as  he  rea 
Alliance  City  Hospital   (sec 

Films    and   Modern  Talkii 
ture   Service.   Distribution  „  , , 
stations  will  be  handled  b\    .w^. 
elation  Films.  , 


"Smoke,  Anyone?"  Shows  bn 
Viewers  How  This  Habit  Caif(i(l 

•    The  fact  that  a  million  s' 
now  in  high  school  will  evc 
die  of  lung  cancer  due  to  si 
is    dramatized    in    a    new    Int. 
Snioke.     Anyone?     Produced  for 
junior  and  senior  high  schodliht 

10-minute  color  motion  piurf 
combines  live  action  and  aina- 
tion.  It  is  available  for  punast 
from  the  Center  for  Mass  '•"■■ 
munication  of  Columbia  I 
sity  Press. 

The  film  urges  teenagers  topn> 
sidcr   the   facts   before  starti:  i 
lifetime  habit  that  is  the  mr  ~ 
portant  cause  of  chronic  b 
lis,    coronary    heart    disca^ 
lung    cancer.     Appealing 
young   person's    ambitions, 
for    independence    and    abi 
make    mature    decisions,    ii 
him    distinguish   between   i 
vertised  sensations  and  sopl..  ^i. 
tions   of  smoking   and   the    rd 
unrelenting  truth. 

Smoke,  .-tnyone.'  uses  a  id 
understated  technique  that  » 
centrales  on  \isual  emphasi  .' 
portion  of  the  film  is  ilevotc  u 
an  animated  view  of  the  cffei  o 
smoking  on  Ihe  air  passa'i  <' 
the  luncs. 


33  Top  College  Football  Plaj 
of   I9b5  in  New  Du  Poni  Fi 

•A-  A  15-minute  film  which  s 
anil  discusses  .^3  lop  plays  C! 
ted  during  the  \9b5  collegiate 
ball  coaches  as  a  teaching  aid. 
film  was  jirodueeil  by  Du  P 
I'lioto  Products  Department 
the  National  Collegiate  Atl 
Associatifin. 

The  fim  is  available  frq 
NC.AA  member^  through  Nat 
Collegiate  lilm  Services, 
W.  Chicago  Ave..  Chicago  6C 
DuPont   meets  other  requests 
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Bl  .SINKS.S  SCREEN 


^Klt ''book  of  Julius  Wile's  Prochm  Lino 

Vrlil  'r«'li«"  I'ifliire  Gives  liispiraliunul   "Lilt"  to  Sulcsiiifii 


u  1  .itN  oi     I'"    Julius  Wile 

Ink  of    imported    uincs    and 

A  ere    given    an    exciting 

nd  look  at  their  own  sales 

in  a  new  film.  The  Skelch- 

llw   Wonderful   World  of 

\ile.    released    for    use    in 

ortant     November     sales 

111  is  an  inspirational  sup- 

;o  printed  material  in  each 

LMi.is    kit.    Cleverly    tied    in 


\fOT  Wile  "Skclchhooh"  scene. 
I 
h  jhe  firm's  new  advertising 
n[^gns.  it  shows  how  each 
xlit  in  the  line  enhances  the 
lu^on  of  the  House  of  Wile, 

f.'orite  with  discriminating 
ici.ans  since  1877. 
r<.',  Inc.,  New  York,  which 
1  ;en  a-ssociated  with  Julius 
Ic  n  previous  successful  films, 
dj  slick  blend  of  live  photog- 
>hi  and  art  to  demonstrate 
CDilly  the  character  and  attri- 
le|if  each  of  the  Wile  products 

sj.h  as  Peter  Dawson  Scotch 
a^olf  setting,  or  Pimm's  Cup 
a.ondon  Club. 

[>er  notable  settings  illustrate 
ihltVile  standouts  as  Dry  Sack 
!n.  Antinori  Italian  wines, 
irard  Rhincs  and  Moselles, 
rrjj,  Benedictine  and  Bolling- 
cjmpagnes. 

C|dits  for  the  colorful  new  film 
Woody   Siegcl,   who  wrote 


and  co-directed;  F.d  Boughton, 
who  also  co-directed,  and  edited; 
Stan  Popko  for  art;  Martin  Thall 
for  settings.  The  lively,  tuneful 
musical  score  was  created  by  Bob 
Velazco  of  Musifex. 

Julius  Wile  has  found  the  new 
film  to  be  so  effective  its  use  has 
been  continued  after  the  holiday 
season;  it  is  now  being  used  for 
sales  training  and  indoctrination 
of  new  personnel.  • 

*  *        * 

Exciting  New  Goodyear  Film  on 
Craig  Breedlovc's  "Wildest  Ride" 

I'lie  Wildest  Ride,  a  motion  pic- 
ture account  of  Craig  Breedlovc's 
assault  on  the  500-niph  speed  rec- 
ord that  came  precariously  close  to 
being  "the  last  ride,"  was  shown 
to  1  1 .43 1,418  viewers  on  263  tele- 
casts during  1965  according  to 
the  distributor.  Modern  Talking 
Picture  Service,  Inc. 

The  Wildest  Ride  was  filmed  on 
the  Bonneville  Salt  Flats  in  Utah 
and  was  produced  for  the  Good- 
year Tire  &  Rubber  Company  by 
Sportlite  News.  The  13V2  minute 
film  shows  how  Breedlovc's  jet 
racer  was  clocked  at  a  record 
526.28  mph  only  to  run  out  of 
control  at  the  end  of  the  course. 
The  three-wheeled  racer  subse- 
quently sped  four  miles  beyond  the 
end  of  the  track,  shattered  two 
utility  poles,  jumped  an  carthern 
dike  and  came  to  rest  in  an  1 8 
foot  deep  pool  of  water.  Breedlove 
escaped  without  injury  and  went 
on  to  achieve  a  record  600.601 
mph,  driving  a  new  four  wheel  jet 
racer  later  in  the  year. 

According  to  an  announcement 
from  the  Goodyear  Tire  &  Rubber 
Company,  one  of  the  sponsors  of 
the  trial,  the  filmed  account  of 
Breedlovc's  latest  accomplishment 

is  now  in  production.  • 

*  *        * 

Other  news  of  current  films 
appears     throughout     this     issue. 


^he  BIG  new  SOUND 

...\n  San  Francisco 
romes  from  '^™ 

1ARVIN  BECKER  FILMS 


<  2-1655     a/c  415 


915  HOWARD 


Plastican  Corp. 

THEY  ARE  AVAILABLE  THROUGH    /    Box    157 

/ 
'    Butler,  N.J. 


PLASTICAN  Slide  Sheets 


I  PRODUCTION  REVIEW 


•    Provides  orderly  filing  of  slides 

•   Twenty  slides  viewed  at  a  glonce 

•    Fits  standard   ring   binders 

•    Holds  slides  snugly 

•    Slides  slip   in   and   out  easily 
•   Flexible  yet  durable 

Plastican     Corp. 
Box    157 
Butler,   N.   J. 
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THEY   ARE  AVAILABLE  THROUGH 


The  Wide.  Wide  World  of  Sponsored  Films 


■  Ihe  I'orth  Road  JBritlge"  award 
niimcr  at   (-ith    lull.    I'ilm    Festival. 

Business  Screen  Has  Print  of 
Prize   Film  "Forth   Road  Bridge" 

■fr  The  award-winning  motion  pic- 
ture. The  Forth  Road  Bridge,  is 
being  circulated  to  special  audi- 
ences throughout  the  U.  S.  by 
Business  Screen.  The  film  won 
top  honors  in  its  category  at  the 
6th  International  Industrial  Film 
Festival  in  Rouen,  France  last  fall 
and  also  received  the  International 
Press  award  of  the  Festival. 

Sponsored  by  Shell-Mex  and 
British  Petroleum  Ltd.  and  pro- 
duced by  Random  Film  Produc- 
tions Ltd.,  this  British  color  film 
tells  the  story  of  one  of  that  coun- 
try's most  important  civil  engi- 
neering projects,  the  building  of 
the  huge  bridge  over  the  Firth  of 
Forth.  Its  scenes  capture  all  the 
grandeur  and  excitement  of  a 
magnificent  feat. 

First  U.  S.  showings  include  its 
presentation  at  the  recent  Calvin 
Workshop  in  Kansas  City,  at- 
tended by  757  guests.  The  print 
is  scheduled  for  showing  at  the 
Smithsonian  Institution,  Washing- 
ton. I).  C.  and  at  natit)nal  meetings 
of  the  Industrial  Audio-Visual  As- 
sociation, the  Industry  Film  Pro- 
ducers' Conference  and  at  a  spe- 
cial meeting  of  the  Chicago  Film 
Council. 

Arrangements  for  booking,  at 
no  cost  except  transportation,  may 
be  made  by  letter  to  the  publisher, 
Bu.siNPss  Screen,  7064  Sheridan 
Road,  Chicago,  Illinois  60626.  • 
*        *       * 

Idaho  Cinematographers  Form  a 
Stale  Croup   to   Improve   Product 

■.'  A  new  motion  jiiciure  group, 
the  Professional  Idaho  f'inemato- 
graphers,  has  been  form  !  in  that 
state.  Designed  to  promo  better 
film  production  and  to  improve 
professional  standards  among  its 
members,  the  PIC  may  be  con- 
tacted by  prospective  members  at 
their  mailing  address:  414  East- 
man Building,  Boise,  Idaho.         • 


Bureau  of  Mines  Reports  Record 
Number  of  1965  Film  Showings 

v'v  I-'inir  thousand  additional  show- 
ings of  Bureau  of  Mines"  films  were 
recorded  during  1 965.  The 
Graphic  Services'  office  of  the  Bu- 
reau at  Pittsburgh.  Pa.  reported 
144.736  showings  to  over  nine 
million  persons  during  the  past 
year.  Additional  millions  saw  the 
motion  pictures  on  public  service 
telecasts.  The  Bureau  did  not  re- 
port estimated  viewcrship. 

Nine  of  the  films  surpassed  their 
previous  records  for  number  of 
showings.  Top  rank  went  to  Cali- 
joniia  and  Its  Natural  Resources 
which  had  14,432  showings,  close- 
ly followed  by  Copper.  The  Oldest 
Modern  Metal  with  12,934  ship- 
ments; The  Petrified  River  (12,- 
677);  The  Magic  of  Sulphur  (11,- 


289);  Washington  and  lis  Natural 
Resources  (10,620);  and  Alaska 
and  Its  Natural  Resources  (10,- 
165).  Three  of  these  top  six  titles 
are  in  the  Bureau's  widely-shown 
State-resource  picture  group. 

Three  new  productions  were 
completed  last  year.  Helium:  Alu- 
minum. Metal  of  Many  Faces  and 
a  third  title  which  is  an  entirely 
new  version  of  Arizona  and  Its 
Natural  Resources.  All  of  the  Bu- 
reau's films  are  cooperatively 
sponsored  by  private  firms  and  in- 
dustrial organizations  are  supplied 
to  eligible  groups  on  a  free-loan 
basis. 

For  an  updated  catalog  contain- 
ing a  list  of  cooperating  distribu- 
tion centers  write  Graphic  Serv- 
ices, Bureau  of  Mines.  4800  Forbes 
Ave.,  Pittsburgh,  Pa.  15213.         • 


MANY  MILLION  FEET  AGO, 

BACK  IN  1916, 

HUGH  V.JAMIESON 

STARTED  A  FILM  COMPANY 

There  are  two  reasons  why  Jamieson  Film  Company  is  still  around. 

Achieving  results  tor  customers.  Jamieson  is  for  clients 
who  want  to  communicate  better  than  their  competition. 
Jamieson  has  helped  clients  introduce  or  sell  hundreds  of 
products.  Aided  in  teaching  thousands  of  employees  and 
trainees.  Educated  and  informed  countless  others  in  a 
myriad  of  subjects.  Jamieson  has  created  friends  for  com- 
panies all  over  the  nation  through  the  medium  of  film. 

Creative  ideas  combined  with  quality  and  budget  control. 

Jamieson  is  for  people  who  insist  on  proven  abilities.  In 
art,  cinematography,  sound,  processing,  editing,  Jamieson 
service  is  for  people  who  demand  perfection  every  step  of 
the  way.  Frequently  on  a  definite  budget,  usually  on  a 
tight  delivery. 

1966  marks  Jamieson's  first  successful  50  years  in  the 
film  industry.  In  the  next  50  years  ^  jm 

our  job  is  to  find  a  way  to  serve  our     ouA^  ^f    )"^  1^ 


clients  even  better. 


d 


EB 


JAMIESON  FILM  COMPANY 

.•!8J5  BKYAN  STREET    •    IIAKLAS,  TEXAS  75204 
AREA  CODE  214    •   TAylor  3-8158 


New  York's  skyline  provides  tal  of, 
and  return  point  for  Greyhound  m 

"Discover    Greyhound    Amen 
Promotes  Travel  in  the  U.S. 

■fr  Introduced  by  Vice-Pres  m 
Hubert  Humphrey,  a  lO-miiic 
color  film  is  taking  viewers  •  a 
tour  of  the  United  States.  Shone 
in  theaters,  on  television  an  to 
club  groups  is  Discover  Greylumi 
America,  sponsored  by  the  ' 
hound  Corporation  and  pn 
by  the  Fred  A.  Niles  Commuia- 
tions  Centers,  Inc. 

Aiding  the  government's  'v- 
cover  America"  program  as  ii 
onlookers  from  New  York  u  m 
Pacific  West  Coast,  the  film  ian 
extended  version  of  an  oriial 
35mni  CinemaScope  produion 
produced  by  Niles  for  the  Cjy- 
hound  Pavilion  at  the  New  'jrt 
World's  Fair. 

Among  locales  shown  areJjc 
IJncoln  Memorial,  the  Capitoind 
President  Kennedy's  gravesit  in 
Washington.  D.  C.  In  Los  Ar 
scenes  include  movie  studic- 
nearby  Disneyland;  in  Seattleit's 
the  Space  Needle.  Original  nsic 
for  the  film  was  composcdby 
Niles'  musical  director,  Sid  Sid; 
direction  and  camera  work  ar'by 
Oz  Zieike;  editing  by  Bob  Fin- 
ford,  all  of  Niles'  Chicago  orin- 
ization.  • 

*        *       * 

Donald  Bassist  Schools  Offen 
Picture  on  Careers  in  Fashion 

'i'"  .A  new  career  opportunity  Im 
was    recently    introduced   by  he 
Donald  Bassist  Schoiils  for  Fih- 
ion  Careers  of  Portland.  Ore'ii. 
Primarily  intended  for  high  ^ 
counselling  sessions,  the   1.^ 
ute    color   film.    Your   Can 
Fashion,  purports  to  stimulaU'"- 
terest  in  fashion  careers. 

The  Bassist  guidance  film  »i*| 
successful  young  women  in  '"" 
fashion  business  wIki  diseib 
reers  in  retail  fashion  buying.  .■:'• 
chandising,  and  fashion  coord  at- 
ing.  Job  opportunities  in  TV,  iT^ 
[lapers.  sales  promotion,  spts- 
wear  designing  and  interior  disr- 
ating are  also  reviewed.  * 
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BUSINESS  SCREEN 


!(>(> 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


JaL' 


10,000  audience  at  Cleveland 


ijc  Principars  Role  in  Modern  Education 


ri  Filmed  Story  of  the  moti- 
on American  high  school  prin- 
ipiiii  told  in  The  Present  Is  Pro- 
produced  for  the  National 
.  jiion  of  Secondary-School 
rirjipals  and  premiered  at  the 
OtlAnniversary  of  that  organiza- 
on  meeting  in  Cleveland's  huge 
(u'cipal  Auditorium  on  Feb- 
laj  8th. 

EJron  Morgan  Associates.  Inc.. 
f  ashington,  D.  C.  made  the 
i\u  documentary.  The  film  and 
J  pcompanying  booklet  on  the 
Di|  of  the  organization  were 
at  possible  by  financial  assist- 
10  from  the  Fund  for  the  Ad- 
ir^.'ment  of  Education, 
iji  audience  of  over  10,000  at- 
njd  the  Cleveland  showing  and 
s^'itnessed  two  on-stage  pres- 
it,ions  and  a  slide  program,  all 
(luccd  and  staged  by  Byron 
l(j;an  and  his  associates, 
he  Principals'  Association  was 
ided  in  1916  with  Europe  al- 
ty  at  war.  In  Detroit  that  year. 
jie  NEA  Department  of  Super- 
lidcnee  meeting,  secondary- 
jol  educators  were  in  rebellion 
|,nst  the  traditional  college  dom- 
lon  of  the  high  school  pro- 
in.  Principals  wanted  to  speak 
•'themselves  on  secondary  edu- 
i>n — especially  concerning  the 
{iculum.  Theirs  was  a  natural 
|crship  position.  But  they  nccd- 
!in  organization  of  their  own. 
)n  April  16.  1916,  in  Chicago, 
high  school  principals  formed 
National  Association  of  Sec- 
ary-School  Principals  and  elcc- 
B.  Frank  Brown,  of  Lake  View 
h  School  in  that  city  as  their 
t  president, 
."he  story  of  the  complete  film, 


which  takes  viewers  right  up  to  the 
present  era,  is  given  in  an  excellent 
accompanying  booklet.  And  the 
picture  itself  is  being  distributed 
throughout  the  U.  S.  and  abroad 
by  NASSP  and  the  National  Edu- 
cation Association. 

A  footnote  to  this  story  was  the 
discovery  by  Morgan  of  a  real-life 
high  school  principal  who  can  act 
circles  around  his  TV  counterparts. 
This  Ph.D.  is  a  former  boxer  and 
paratrooper  who  looks  like  Rich- 
ard Conte.  He  is  Alex  Gottesman 
of  Randolph  Junior  High  School 
in  Maryland.  • 


COMPLETE 

MUSIC  &  SOUND   EFFECTS  . 

SERVICE  ^^fe^'i 

•  BACKGROUND  MUSIC  EDITING 

•  SOUND  EFFECTS  EDITING 

•  ORIGINAL  SCORES 

•  MUSIC  LIBRARY  FOR  LEASE  .  .  . 

•  SOUND  EFFECTS  LIBRARY 

FOR  SALE  .  .  . 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  SOUND  TRANSFER  FACILITIES 

•  COMPETITIVE  PRICES 

Musifex  talent  proven  on  over  5,000  productions 

FLY- PHONE -WIRE -WRITE  NOW 
FOR  FULL  INFORMATION  AND  CATALOG 

E.    ROBERT   VELAZCO 


ci  6-4061 


fr  Expanded  "Film  Guide  Library"  columns  in  these  pages  next 
month  will  provide  data  and  sources  on  the  latest  available 
motion    pictures    and    slidefilms    for    many    business    interests. 


•  creative  productions 

•  complete  producers  services 

•  studio  soundrecording 

•  animation— graphic  arts 

•  still  photograptiy 

•  editing— titling 

•  complete  laboratory 

•  complete  mobile  video  tape 
unit  with  6  camera  chains 

•  VTR  transfer 


REELA  FILMS,  INC. 

A  Di'.ISijN  21   .VJVtICu  f.URPRISlS.  INC. 

17  N.W.  Third  St.,  Miami,  Florida 
Phone:  FR  4-2108 

WRITE  FOR  FREE  CATALOG 
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"Control  for  Profit"  Shows  the 
Savings  Made  by  Temporary  Help 
tV  The  Kelly  Girl  Service,  nation- 
wide temporary  help  agency,  has 
released  a  13-miniite  motion  pic- 
ture that  will  surprise  many  who 
see  it.  Control  for  Profit  has  no 
girls  in  its  cast! 

This  apparent  oversight  has 
good  reasoning  behind  it  since  the 
basic  purpose  of  the  new  picture  is 
to  dramatize  and  explain  the  con- 
cept of  temporary  contract  service. 
A  symbolic  treatment  was  recom- 
mended by  the  producer.  The  Jam 
Handy  Organization,  so  that  at- 
tention is  on  the  resources  and  con- 
trols which  produce  profit. 

Animated  symbols,  rather  than 
pictures  of  people  at  work,  show 
how  management  can  profit  by 
temporary  business  services  in 
many  ways  to  get  jobs  done,  while 
maintaining  a  mininnini  permanent 
staff.  The  motion  picture  shows 
management  audiences  that  a  "Call 
for  Kelly"  can  help  with  a  staff- 
ing problem  in  marketing,  engi- 
neering or  in  the  plant,  as  well  as 
in  the  office.  Prospects  are  intro- 
duced to  each  of  the  Kelly  divi- 
sions: Kelly  Girl,  Labor  Aides. 
Market  Aides  and  Kelly  Tempor- 
ary Services. 

The  Handy  Organization  has 
already  produced  several  film  pro- 
grams and  all  the  national  con- 
ference presentations  for  the  De- 
troit-based Kelly  operation,  which 
has  grown  from  "scratch"  in  less 
than  20  years  to  a  $45  million  an- 
nual volume. 


Falstaff  Sports  Films  Available 
from  20  Offices  of   Modern  TPS 

An  entire  series  of  half-hour 
films  on  baseball,  football,  fishing 
and  auto  racing,  included  in  the 
Falstaff  Sports  Film  Library,  is 
now  available  through  20  regional 
offices  of  Modern  Talking  Picture 
Service,  Inc. 

Sponsored  by  the  Falstaff  Brew- 
ing Corporation,  the  library  in- 
cludes such  films  as  1^6.5  Nation- 
al f'oothall  l.euKiie  Hi};hlii;hls: 
196.5  .S7.  Louis  Cardinals'  Football 
Hijihlinhts;  the  1965  Darlington 
Soitihcrn  500  and  the  1 965  Rock- 
ini;luini  Anu-ri<an  500  auto  races. 
lia\chaU  ///.i,'/(//.t,'/i/v  is  a  history  of 
that  big-league  sport  and  fishing 
ad\entnre  is  provided  in  lionunra 
at  (ircai  Hear  (filmed  in  the  Ca- 
nadian Northwest)  and  Lure  of 
Labrador.  Write  Modern  TPS, 
1212  Avenue  of  the  Americas, 
New  York.  N.  Y.  10036  for  the 
name  of  the  nearest  library  and  if 
titles  are  available  in  vour  area.    • 


How  We  Can  Help  ihe  Mentally  Retarded 


MiiNTAL  Retardation  has 
caught  the  attention  of  a  na- 
tion long  unaware  that  a  vast  hu- 
man resource  was  being  neglected 
through  ignorance.  Helping  to  alert 
viewer  groups  is  a  perceptive  23- 
minute  color  film.  Time  Is  for 
lakiiii;.  which  Stuart  Finley  has 
produced  on  this  too-little  under- 
stood subject. 

Filmed  at  Camp  Kentan.  Mid- 
tlleburg,  Va.,  a  residential  camp 
lor  the  mentally  retarded,  it  high- 
lights information  about  this  con- 
dition (it  is  not  a  disease)  and 
shows  the  unique  problems  of  the 
retarded,  their  potential  for  recre- 
ation and  observes  the  camp  pro- 
gram in  action. 

The  film  points  up  that  this  con- 
dition is  obvious  in  some  cases. 
while  in  others  it  is  quite  incon- 
spicuous.  Characteristics   such   as 


impaired  learning,  slowness  in  per- 
ception, negative  reactions  to  new 
situations,  poor  adjustment  and 
poorer  judgment  and  faulty  rea- 
soning are  brought  out.  But  this  is 
termed  a  "cheerful"  film  and  it 
is  that  for  parents  of  retarded 
youngsters. 

Although  the  focus  in  on  this 
residential  camp  (which  provided 
unequalled  opportunities  for  honest 
and  uninhibited  photography  by 
Finley),  it  tells  the  basic  story  of 
retardation  anywhere  and  every- 
where. Today's  technique,  the  film 
shows,  is  to  stimulate  the  retarded 
child  to  develop  steadily  as  his  own 
speed.  Time  is  for  Taking  is  a 
most  apt  title  as  this  picture  ex- 
plores the  potential  of  recreation, 
in  general,  and  camping,  in  par- 
ticular, which  it  explicitly  points 
out     need     full     exploration    and 


^aUf  iaa,  c^^  ^cu/ie  a  ciAutKCxf 


BfjttK       San  Ffwncutt    •   HoUy-imt       HoHat,tl<i 


NW  AYER  &  SON.sc 


Rodit/tU^  C*r,Ur.  nn  fl.-ir,u»  oj  tht  ,-/m.r.«w.  .V«*  York  Clf  20 
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January  12,  1966 


Mr.  Harold  Wondsel 
Film  Graphics,  Inc. 
396  Lexington  Avenue 
New  York,  New  York 

Dear  Harold: 

I  thought  I  should  share  Che  following  memorandum  with  you  and  the 
rest  of  the  gang  at  Film  Graphics.  It  is  from  the  Copy  Supervisor 
in  Philadelphia. 

"I  had  my  first  opportunity  Monday  to  screen  the  completed 
Brunlng  3000  film. 

"It's  a  honey,  Dave.  Particularly  considering  the  time  and 
pressure  under  which  you  worked. 

"I  invited  others  to  view  the  epic,  too,  and  we  drew  a 
sitting  ovation.   Not  a  dry  eye  in  ttte  house.   Couple  this 
with  an  enthusiastic  reception  from  the  client,  and  we  have 
even  more  reason  to  thank  you." 

So,  to  all  of  you  at  Film  Graphics  (you  Paul,  Pete,  Sid,  etc.),  go 
my  thanks  for  a  Job  well  done  under  a  very,  very  rough  deadline. 

Sincerely, 


-^ 


C,  D.  Cudebrod 


V^e're  no  farther  away 

than  the  phone  on  your  desk! 

Call  Film  Graphics, 

2/2-867-3330 


369  LEXINGTON  AVENUE 


NEW  YORK,  NEW  YORK   10017 


A  scene  from  "Time  Is  For  TakiC 

development  to  aid  the  retarcj. 
For  further  information  on  ;. 
curing  a  print,  contact  Stuart  Fi- 
ley.  3428  Mansfield  Road.  FIs 
Church,  Va.  22041.  . 

*        *       « 

"Free  Film  Programming  Guirf' 
Offered  by  Sterling  Movies  US 

'■-  Sterling  Movies  U.S.A.  hass 
leased  its  1966  Winter-Spring  Re 
Film  Programming  Guide  to  ti- 
vision  stations  throughout  ^e 
country.  The  combination  gile 
and  order  book  contains  321  hi 
listings,  of  which  178  are  in  cot. 

In  addition  to  individual  tiis 
available  for  free  film  use  'e 
half-hour  and  quarter-hour  curnt 
and  historical  world-wide  repts, 
and  series  of  short  newsfilm  e- 
leases. 

For  extended  programmg, 
Sterling  offers  fifteen  set«. 
Among  these  are  Frontiers  of  i- 
ence.  30  half-hour  films;  Compx 
27  all-color  half-hour  travel  fils; 
and  Kukla.  Fran  &.  Ollie.  13  f."- 
minute  films.  Sterling's  staff  jf 
programming  consultants  are  a\l- 
able  to  assist  TV  station  persor:l 
in  the  selection  of  these  l« 
films.  ,• 


Anscochromc  Film  Exposure  Gtle 
Available  from  Bcbell  &  Bebel 

■fr  .A  hand)  exposure  index  gv'c 
for  Anscochrome  16mm 
35mm  motion  jiicture  films.  i\  ^ 
D-.'^O,  D-IOO.  I- 1 00  and  D-Z'. 
is  now  available  from  Bebclli 
Hebell  Color  I  aboralories.  I  •. 
I  1 8  West  24th  Street,  New  Y  k 
1001  I. 

l-iltration  for  emergency  sit?- 
tions  in  converting  from  daylht 
to  tungsten  and  from  tungstcno 
daylight  is  shown  for  all  the  fils. 

Prinletl  in  two  colors,  the  ctl 
is   designed    to    fit    into   a   wa't. 
card  case,  any  size  of  pockc; 
to  be  pasted  on  the  side  of  a  >.. 
era  magazine. 

The  card  is  intended  particur- 
ly  for  TV  cameramen.  Bcbcl& 
Bebell  specializes  in  high-pricty 
fast  Anscochromc  processing.  • 
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"Jv'rroil  (!<)iult'iiscT    Micioplioiu- 


Condenser  Microphone  is 
^evfrom  Syncron  Corporation 

a'    Syncron    C\>r|->or;itinn    oi 

:tord,   C'linncclicut,   makers 

,1  devices,  announces  a  new 

L'  gradient   type   condenser 

hone  known  as  the  "S-10." 

k'   self-contained    S-iO   oper- 

te-^on  a  Mailory  TK-126   mer- 

urj  battery  of    1.000  hours   life 

nd|-mploys  a  Field  Effect  Tran- 

ist^   for   condenser    microphone 

sc|Frequency  raniie  is  listed   as 

0  1  20,000  cps  with  a  deviation 
(  Us  than  3  db.  A  Mylar  dia- 
ihrj'.m  is  included. 

le  Syncrim  microphone  has  a 
ati  nickel  finish,  weighs  9  ounces 
.itlthe  battery,  measures  7-Vh  in- 
hciin  length,  and  has  a  diameter 
f]  of  an  inch. 

■je  S-10  is  sold  with  20-fcet 
f  ijble,  swivel  mount,  battery  and 
ar;ing  case  for  $240.00.  For  fur- 
1C|  information  write  our  New 
'ri)ucts  Desk  or  the  maker.       • 

I  *       *        * 

Ki|ane    Electronic    Programmer 
ivjlabic  for  Multi-Media  Use 

^ic  Electronic  Programmer  de- 
e\^d  for  the  National  Audio- 
'isal  Association's  multi-media 
iru:nlation.  Talk  Is  Not  Enoiit;li. 

1  iw  available  on  a  commercial 
la^.  The  DuKane  Corporation. 
it.|Charles.  111.,  has  completed 
ir^uction  models  of  this  equip- 
[iJt  and  several  have  already  been 
0|  to  industrial  firms. 

csigned  to  operate  a  complex 
notion    picture    and    still    pro- 


liKanc's   "Elcitric    Proiiriimnicr" 


jcctors,  tape  recorders  and  to  con- 
trol other  program  functions  such 
spot  lights,  curtains  and  room  il- 
lumination, the  Electronic  Pro- 
grammer performs  these  functions 
with  dependable  speed. 

luily-automated  program  se- 
quences can  be  set  up  to  run  en- 
tirely by  themselves  at  the  touch 
of  a  button.  Semi-automatic  pro- 
grams with  live  speakers  or  nar- 
rators may  be  run  by  a  single  con- 
trol operator.  • 
♦        ♦        * 

"Super-Carousel"  Delivers  2.000 
Lumens  for  35mm  Slide  Projection 

Engineered  around  the  reliable 
kodak  Carousel  projector,  a  new 
"Super-C"arouser"  portable  high- 
intensity  35mm  slide  projector 
which  puts  out  2,000  screen  lu- 
mens has  been  introduced  by  the 
Ralke  Company,  Los  Angeles, 
Calif. 

The  new  unit  has  a  unique  500- 
watt  Xenon  lamp  source  and  a 
patented  power  supply  system  but 


Rnike    "Siipcr-f^aroii.sel  "    projector 

operates  on  ordinary  1  10-volt  AC 
and  weighs  less  than  65  pounds. 
For  convenience,  an  electronic 
dowser  is  built  into  the  light  chain 
and  standard  Kodak  accessories, 
such  as  programmer  and  remote 
control,  can  be  used. 

Lenses  from  1.4"  focal  length 
up  to  9"  focal  length  are  available 
to  meet  a  variety  of  show  condi- 
tions, literature  is  available  from 
the  Ralke  Company  at  641  N. 
Hiiihland   Ave..   Los  Angeles.       • 


Technicolor  Model  260  Now 
Available   for   Overseas   Use 

Ihe  Model  260  Super 
8mm  Instant  Movie  Projec- 
tor, designed  specifically  for 
use  on  50-cycle  foreign  volt- 
ages, is  now  available  for 
world  markets.  This  Tech- 
nicolor product  adapts  to 
any  of  three  different  vol- 
tages without  benefit  of 
transformer,  simply  by  ad- 
justing a  convenient  selection 
switch  built  into  the  projec- 
tor. The  three  ranges  are: 
I  10-120  V;  220-230  V;  or 
240-250   V,    as   required.    • 


NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 

America.  P.  O.  Box  1050.  Wood- 
side.  N.  Y.   I  1377.  • 


Arri  With  Lens  Motor  Drive 

Arriflex  Offers  New  Motor  Drive 
for  Angenieux   12-120  Zoom  Lens 

it  A  new  Motor  Drive  for  the 
Arri  12-120  Angenieux  zoom  lens 
is  available  from  the  Arriflex  Cor- 
poration of  America.  The  drive 
features  Arri's  radically-improved 
mount  system,  requiring  no  tools, 
machining  or  shop  installation. 
Only  two  hand  screws  are  used  to 
connect  it  to  the  zoom  lens  with- 
out removing  the  crank  assembly. 

The  drive  is  based  on  a  spe- 
cially-designed, custom-wound  DC 
motor.  This  diminutive  power 
source  develops  high  torque  and 
operates  smoothly  over  a  wide 
range  of  zoom  speeds.  It  also  pro- 
vides bi-directional  and  adjustable 
speeds,  rated  at  an  eight-to-one 
range. 

The  system  incorporates  a  slip 
clutch  to  insure  smooth  stops  and 
starts  with  maximum  motor  pro- 
tection. A  control  unit  gives  the 
cameraman  one-hand  control  over 
stop-start,  direction  and  speed  of 
zoom.  Two  adjustable  prc-set  stop 
rings  are  supplied  so  that  the  cam- 
eraman can  pre-determine  specific 
zoom  ranges. 

The  new  Motor  Drive  is  avail- 
able from  all  franchised  Arri  deal- 
ers   or    write:    Arriflex    Corp.    of 


Smallest  ColorTran  Crab  Dolly 
Only  27  x  39";  Weighs  185  lbs. 

•  A  new  crab  dolly  claimed  tt)  be 
Ihe  smallest,  truly  professional 
unit  of  its  si/e  and  offering  sev- 
eral new  features  has  been  an- 
nounced by  ColorTran  of  Bur- 
bank.  Calif. 

The  Cok)rTran  Crab  Dolly  is 
26-%  inches  wide  x  39  inches 
long,  weighs  185  pounds  exclud- 
ing the  easily  dismantled  Hy- 
draulic Lift  which  weighs  45  lbs. 

Besides  conventional  crabbing 
and  rear  wheel  tracking,  Color- 
Tran's  dolly  offers  front  wheel 
steering.  The  detachable  hydraulic 
camera  lift  is  absolutely  silent  and 
provides  continuous  descent  rates 
with  a  full  3 1 -inch  stroke.  The 
lift  can  be  operated  cither  by  the 
cameraman  using  a  foot  pedal,  or 
by  the  grip  through  a  manual  lever 
at  the  rear  of  the  dolly.  The  high- 
low  range  of  the  Hydraulic  Lift 
is  from  a  maximum  of  56  inches 
from  the  floor  to  a  minimum  of  25 
inches. 

The  Telescopic  Hydraulic  Lift 
requires  no  external  power  source 
and  is  powered  by  bottled  carbon 
dioxide  (CO-..).  It  is  said  that  ap- 
proximately 60  full  31"  up-and- 
down  lifts  for  camera  rigs  as 
heavy  as  a  B  N  C  can  be  obtained 
from  one  five  [xiund  COj  bottle. 

A  shifting  mechanism  on  the 
ColorTran  Crab  Dolly  permits 
pre-selection  of  two  steering 
nK>dcs  from  any  of  the  following 
steering  mode  combinations:  from 
front  wheel  steering  to  crabbing, 
from  front  wheel  steering  to  rear 
wheel  tracking,  and  from  crabbing 
to  rear  wheel  tracking. 

Constructed  of  lightweight  cast 
aluminum,  the  Crab  Dolly  can  be 
disassembleil    without    the    use    of 


;■**■  -  u'' 

Em  by- Horn  rich 

Slidt-DuplIcMor 


■t" 


Slid«Filmi»rip 
Circl*   S  Stand 


Suppliers  of  tke  Finest  Equipment  to  Leading 
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tools  and  packed  into  tvso  fitted 
carrying  cases  suitable  for  trans- 
port in  any  standard  automobile 
or  as  "excess  baggage"  on  a  com- 
mercial airplane.  For  further  in- 
formation write  our  New  Products 
Desk  or  the  manufacturer.  • 

♦        *        » 

12- 1 40mm  Angenieux  Varifocal 
Lens  Is  Available  from  Arriflex 

"in  A  new  varifocal  lens  of  special 
interest  to  cameramen  for  medi- 
cal, sports  and  special  effects 
photography  was  recently  an- 
nounced by  the  Arriflex  Corpora- 
tion of  America.  The  lens  is 
known  as  the  12-240  mm  Angen- 
ieux varifocal  and  is  available  in 
a  genuine  factory-original  Arri- 
flex mount.  An  Arri  lens  cradle 
(see  illustration)  is  essential  to 
provide  proper  support  and  lens 
alignment. 

The  12-240  mm  Angeniux  lens, 
designed  for  Arriflex  model  16S 
and  16M  cameras,  has  three  ma.xi- 
mum  diaphragm  openings:  f  3.5 
permitting  zooming  from  12  to 
60mm;  f/4.0  with  the  lens  op- 
erating from  12-140  mm  and 
f/4.8,  making  it  possible  to  zoom 
from   12-240  mm. 

The  12-240  Angenieux  weighs 
4  lbs.  2  ounces,  is  9'/i  inches  long 
and  is  sold  with  a  special  filter 
holder.  A  mechanical  crank  which 
permits  quick  release  for  the 
cameraman  to  utilize  the  zoom 
handle  contrt)ls  the  zoom  opera- 
tion. A  special  sunshade/filter 
holder  which  accepts  the  same  fil- 
ter as  the  Angenieux  250  lens  is 
also  available. 

The  price  of  the  12-240  Ange- 
nieux (Catalog  i:3 11414)  is 
$2440.00.  The  matching  lens  cra- 
dle (Catalog  #339061)  is  priced 
at  $210.00.  Available  in  limited 
quantities  at  franchised  Arriflex 
dealers  or  write  our  New  Products 
Desk   for  detailed   literature.        • 


Zoomar  Test  Unit  Measures  Lens 
for  Prediction  of  Image  Quality 

".  Accurate  iireiiiclions  of  |iiclure 
quality  can  be  obtained  by  simple 
measurement,  for  cither  conven- 
tional photographic  lenses  or  com- 
plex optical  systems  according  to 
an  announcement  from  Zoomar, 
Inc.  A  new  test  instrument  cm- 
ploying  numerical  measurements 
accomplishes  the  proof  of  future 
performance. 

The  Zoomar  test  unit  checks 
modulation  transfer  functions  and 
was  developed  by  Dr.  Frank  ( 
Hack,  president  of  Zoomar.  Inc 
During  the  course  of  testing  Back 
found  that  many  lenses  that  passed 
older   evaluation    procedures    with 


CL-V   C£:C:LLl.LL2LttG:L\l  Il^ClcLG:  1C-LL= 


flying    colors    proved    inadequate 
—  and  vice  versa. 

Back  is  a  Fellow  of  the  Photo- 
graphic Society  of  America  and 
has  received  wide  recognition  for 
his  achievements  in  television  and 
photographic    optics.  • 

*     *     * 

Our  New  Products  Desk  Provides 
Data  on  Equipment  We  Review 

The  New  Products  Desk  at 
Business  Screen  headquarters. 
7064  Sheridan  Road  Building,  Chi- 
cago. Illinois  60626  is  a  unique 
service  for  our  readers.  Wc  for- 
ward all  inquiries  for  literature  and 
other  details  on  new  products  re- 
viewed in  these  pages  so  that  a 
single  request  will  cover  many 
items  of  interest.  There  is  no 
charge  for  this  service  to  our  sub- 
scribers. Use  it  as  needed!  • 


Long-Lifc  Quartz  Iodine  Lamps 
for  Super  80,  Cine-Queen  Lights 

vV  ColorTran  Industries.  Burbank, 
Calif.,  has  annt)unccd  the  avail- 
ability of  both  Super-80  and  Cine 
Oueen  lights  with  long-life  Quartz- 
Iodine   lumps. 

The  Super-80  is  now  available 
for  use  as  a  fill  light  or  as  a  super 
flood  with  1300  watt  R-80  Quartz- 
Iodine  lamps  operating  directly 
from  120  volt.  AC  or  DC. 

The  Cine  Queen  can  be  used  as 
a  medium  range  key  light  or  as  a 
long  range  flood  in  TV  and  mo- 
tion picture  photography.  The  unit 
is  available  with  Par  64  3200°  K 
or  3400°  K  lamps,  also  operating 
from  1 20V.  AC  or  DC.  The  Cine 
Queen  housing  rotates  a  full  360  \ 
Write  New  Products  Desk  for  ad- 
ditional data  on  these  products.  • 


This  symbol 
stands  for 
IMAGINATION! 


imagination 
generated  by 

a  group  of  professional  motion  picture  technicians  vi/ho 
have  worked  together  for  over  fifteen  years  developing 
ideas  and  providing  services  to  business  and  industry. 
Their  imagination  ranged  over  such  diverse  subjects  as: 


Atomic  reactors  and 
handling  equipment 

Asphalt,  blacktop — 
roads 

Automatic  Machmery 

Chemicals  and  Coatings 

Corrosion  Control 

Electric  Cable 

Electronics 

Electrotyping 

Explosives 


Farm  Supplies 
Flexible  Packaging 
Fibers  and  Films 
Fund  Raising 
Herbicides,  Insecticides 
Insurance 
Laboratories 
Light,  Heavy  Machinery 
Metal  Fabrication 
Oil  and  Gas  Producing 
Packaging  Machinery 


Paints 
Plastics 
Presses 
Printing 
Propellants 
Safety 
Sewer  Pipe 
Space 

Spray  Painting 
Textiles 
Tools  and  Dies 
—and  others 


A   teller  or  phone   call  will  slarl  our  imagination  working  in  your 
area.  Write  or  call  Mall  Farrell   -212    683-8358 


Matt  Farrell  Productions,  Inc, 

■-'i:i  i.asr  :i!llli  .SiKCI,  .\<«   ^..rk.  .N.'S  .  HKIKi 


Kodak's  intesrated  control  t. 

Kodak  Integrates  Conirol  Ceir 
for  Multiple  Projection  Shou 

■.■;■  At  a  time  when  the  incr 
number  of  audiovisual  deces 
complicates  the  job  of  pnec- 
tionists,  the  Eastman  Kodak  Cm- 
pany  has  devised  a  unique  anrin- 
tegrated  control  center  for  n''' 
pie  equipment  operation. 

Consisting  of  "interwoven'  re- 
jection of  2x2  slides  fromlif- 
ferent  projectors,  both  Supi  8 
and  1 6mm  motion  pictures  nd 
synchronized  sound  on  mag  tic 
tape,  the  setup  can  be  progm- 
med  for  punch  tape  or  used  un- 
ually. 

The  Eastman  system  inct bo- 
rates three  Carousel  Projector  foi 
slide  showing;  a  16nim  K<!ak 
Pageant  Projector.  Model  TR-26: 
a  Super  8  Kodak  Instaniatic  ^% 
Projector;  a  stereo  tape  dec  i 
punched  tape  reader  and  m;i.ia' 
controls. 

Plans  for  constructing  the  ui 
tiple  Projector  Control  Centci.ir< 
available  from  the  Motion  Piiir< 
and  Education  Markets  Divion 
Eastman  Kodak  C  o  m  p  ai  y 
Rochester,   N.Y.    14650. 


lUihl's  Auditorium  Lens  Systci 
for  Sawyer  Roiomatic  Project'* 
"5^  A  new  version  of  the  Audi'ri 
urn  Lens  System  for  adaptatiu  tc 
the  Sawyer  Ri^tomatic  35inm  '(> 
jector  was  announced  by  the  Iih 
Qptical  Company  of  Pittsbiih 
Pa.  The  system  uses  a  lens  fir 
inches  in  diameter  and  can  afpi 
the  full  light  of  the  projector  vh- 
out  requiring  changes  in  the  i* 
densing  system. 

To  increase  the  versatilitvol 
the  Auditorium  system  Buhl  '>(■ 
fers  fifteen  focal-length  Ic-C! 
ranging  from  8.5",  f/3.b  to  1.*;" 
f/4.1.  These  can  be  purch.« 
separately.  The  price  for  h( 
Auilitorium  Lens  System  com|-'t< 
with  carriage  and  choice  of  nt 
focal-length  lens  is  $125.00.  Vit< 
our  New  Products  Desk  for  lifa 
ture  on  all  Buiil  products.         ' 
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Tii  still  |)lii»t<ii;r;ipliers  and  dcsign- 

,iu(/   /)!/   XiUs    {countrrclock- 

Arcliic  Lichrnmm.  Dick  Boy- 

frj'/w/rv  Bacon.  Ron  Bradford,  Al 

Cit.  Ron    Boroufhi.    A.    Rosenthal 

Eiit  Photographers.  Designers 
Si'ied  by  Niles'  Organization 

ht  top-ranked  still  photog- 
is  and  designers  have  signed 
vf[  Fred  A.  Niles  Communica- 
ti<ls  Centers.  Inc.  on  an  exclusive 
Ik's  for  television  commercial 
p/juction.  They  arc  Archie  Lie- 
btnan.  Dick  Boyer.  Charles  Ba- 
«!.  Ron  Bradford.  Al  Cout, 
Rlph  Cowan.  Ron  Borowski  and 
AfOld  Rosenthal. 

heir  appointment  was  an- 
ninccd  by  Rolf  \V.  Brandis.  vice- 
p!^ident  and  television  director 
o'ihe  firm.  All  except  Bradford. 
Cjt  and  Rosenthal  are  still  pho- 
tJraphcrs;  the  latter  three  are 
U  designers,  heading  Bradford/ 
Cut  Design  and  Arnold  Rosen- 
til  &  Associates  respectively.  • 
»        *        * 

lipe  Shaff  in  Communications' 
1st  al  Rossmore  Productions 
1  Hope   Ellen   Shaff   has   joined 
]|)ssinore  Productions.  New  York. 
i  Communications  Director. 
iThe  nesvly  created  position  in- 
'Aves  research  and  development 
I  motion  pictures,  filmstrips  and 
jOgrammed  instruction  for  busi- 
ps,  industry  and  education. 

*       *        * 
llaire  McNamara  Now  Operations 
Hanager  at  Fraser  Productions 
1  Claire    McNamara     has    been 
Jamed    operations    manager    for 
'raser  Prinluctions.   San    Francis- 
Ivbascd  production  company,  ac- 
[jrding  to  president  and  creative 
■ircctor.  Thomas  Fraser. 
;  She  will  be  responsible  for  traf- 
|c  coordination    and   comptroller 
'ctail   in   the    production    depart- 
'lent  and  will  work  with  executive 
Producer  Frank  Robinson  in  this 
apacity.  • 
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Weisburd  Named  E.\ecutive  V.P. 
al    |ohn    Sutherland    Productions 

■',  Dan  \i.  Weisburd  has  been 
named  by  John  Sutherland  Pro- 
ductions. Inc.,  Los  Angeles,  as 
executive  vice-president  of  the 
company  and  its  wholly-owned 
subsidiary.  Sutherland  Educational 
Films.  Inc. 

For  the  past  several  years,  Weis- 
burd has  been  associate  producer 
and  writer-director  for  Sutherland 
Productions,  serving  on  a  number 
of  award-winning  educational  and 
industrial  films.  His  new  post  in- 
volves responsibility  for  all  live-ac- 
tion productions.  He  joined  the 
organization  in  1963  with  over  40 
credits  in  the  film  industry.  • 
♦        *        * 

Eric  Boyd-Perkins  joins  Crawley 
on  Canadian  'Expo-bb"  Projects 
:  Eric  Boyd-Perkins,  British  film 
editor,  has  joined  Crawley  Films 
of  Ottawa.  Canada  to  work  on 
several  projects  for  next  year's 
Canadian  Exposition. 

Perkins,  who  worked  on  such 
well-known  films  as  Genevieve. 
Bridge  on  the  River  Kwai  and  Dr. 
Strangelove,  will  devote  particular 
emphasis  to  the  editing  of  the 
seven-track  stereo  sound  planned 
for  the  Canadian  National  Rail- 
ways and  Canadian  Government 
pavilions.  • 


TO   GIVE   PRODUCERS  TOP  QUALITY 
NATIONWIDE  SCRIPT  WRITING 
SERVICE  AT  LOWER  COST... 


HENRY 


IS 


NOW 


MOBILE 


BRUCE 

Inquiries  addressed  to 

Bruce  Henry,  Victory  Heights,  Stone  Lake  2, 

Wisconsin  54876  will  be  forwarded  promptly 

to  his  "land  yacht"  Mobile  Office, 

wherever  it  may  be. 


Look  to  Business  Screen  for  the  Finest  in  Products  &  Services! 


\COLBMfi^H  PRODUCTIONS  INC. 
\is  n>£5T  IN  resr  conrtmE^cif^L  s  11 

2/~ 
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EDUCATION 

MEDICINE 

INDUSTRY 

DOCUMENTARY 

TELEVISION 

CINEGRAPHIC  EXHIBITS 


STURGIS-GRANT 

PRODUCTIONS,  INC. 

328  East  44th  Street,  New  York  17,  N.Y. 
Murray  Hill  9-4994 


FOR  SAME  DAY 
SERVICE  . . . 


Complete  facilities  and  more  than  thirty 
years  of  experience  assure  you  of  the 
finest  quality  .  .  . 


•  Reversal  developing 

•  Negative  developing 

•  Reversal  prints 

•  Reversal  prints — color  to 

B  &  W 

•  Reversal  color  prints 

•  Dupe  negatives 

•  Positive  prints 

•  8MM  Services 

17  WEST  45th  STREET 
NEW  YORK,  N.  Y.  10036 


Bill  Thorn,  MuiiaKfr  ol  L  lulersca  ri'cliiioloj;\  jiir  Rockit  Rcsiarcli  Co.  xiu 
t(  \l  Ixxit  uliilc  lidri^'s  Carij  Cnjiucs  nails  to  shoot  underwater  scquetiis. 

Underwater  Film  Technique:  Project  Risi 


'T^iii;  Gold  Mi.dai.  Winm  r  at 
-*-  the  recent  Underwater  Film 
Festival  held  in  Santa  Monica. 
Calif..  Project  Rise,  was  produced 
for  the  Underwater  Division  of 
Rocket  Research  Corporation  by 
Rarig  Film  Productions.  Both 
companies  are  based  in  Seattle. 
Washington. 

The  film  shows  a  revolutionary- 
new  technique  in  underwater  sal- 
vage operations,  using  the  Rocket 
Research-developed  system  based 
on  a  "Buoy  Pak"  which  is  attached 
to  the  object  to  be  refloated.  This 
can  be  done  by  either  a  diver  or, 
depending  on  the  depth,  by  remote 
use  of  underwater  television  cam- 
eras. 

The  heart  of  the  system  is  a  hy- 
drazine gas  generator  which  breaks 
down  the  hydrazine  into  a  gas  on 
command.  Close  a  switch  on  the 
surface  or  on  site,  the  generator 
fills  flotation  bags  and  up  she 
comes!  In  I'rojecl  Rise,  the  opera- 
tion is  first  shown  at  30  feet  and 
later  at  720  feet.  A  17-foot  cabin 
cruiser,  with  the  reflotation  system 
attached,  was  sunk  in  Puget  Sound. 

Rarig's  staffer.  Gary  Crymcs, 
who  photographed  and  edited  the 
film,  were  on  the  bottom  when  the 


first  charge  was  fired.  A  malfu:- 
tion  in  one  of  the  valves  brou^it 
no  reaction.  But  on  quick  repir 
and  at  the  second  firing  the  bit 
came  up  like  a  cork.  The  opcratn 
was  so  successful  that  the  cift 
was  sunk  and  refloated  three  tir;s 
in  one  afternoon  and  assuring  b'h 
writer  David  Christensen  ni 
Crymes  good  footage. 

On  completion  of  shallow  s\,  r 
testing,  the  launch  was  taken  o 
the  deep  water  test  site  and  suntn 
to  a  720-foot  depth.  Here  no  dirr 
could  go  down  and  repair  a  val;. 
But  using  underwater  TV,  the  bit 
was  located,  the  charge  fired  ;d 
up  she  came  to  set  a  new  worfs 
record  for  intact  vessel  reco\^ 
Needless  to  say,  the  c  a  m  e  r  > 
caught  the  historic  event. 

The  completed  II -minute  p:- 
ture  gives  a  complete  account  <f 
both  shallow  and  deep  water  te». 
with  principles  and  possible  apri- 
cations    shown    through    aninia  1 


OR  WRtTI 

FOR  MORI 

INFORMATION! 


(.'iir>     Omiu's,    /((Jmj;    liliii    I'rodiii 

lions,    lenses    the    lioeket    liesearili 

boat  as  it  sinks  to  holloni  of  Soiinil. 


QQ  QQ  QQ  QQ  QQ  dl 

Specialists  in 
Main  and  Credit  Titles 

for  industrial  films  for  50  years, 

3,000  FONTS  ON  HAND-PLUJ 
Complete  Art  &  Design  Setup 
—  also  Animation  &  Opticals  — 

NO  CHARGE  FOR  ROUGH  LAYOLS 

Super-Speed   Service 

QQ  MOTION  PICTURE  TITLF 

247  West  46lh  St.,  New  York 
Phone:  (212)  CI  7-2126-7 

QQ   QQ   QQ   QQ   QQ  (1 
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,^,ii.nccs  by  James  L.  Coffin. 
DJid  Christcnscn  wrote  and  di- 
reed  Project  Rise. 

!he  film  is  first  commercial  un- 
dtfvater  picture  produced  in  the 
Nfthwest.  Since  its  production, 
we  interest  has  been  shown  in 
fUher  underwater  projects  and 
Rig's  now  has  a  46-foot  project 
bi  t  and  complete  underwater 
Ciicras  and  lights. 

Vorld  interest  in  underwater 
e;  loration  (witness  Sea  Lab)  in- 
doles that  much  more  industrial, 
s^ntific  and  military  activity  will 
bloccuring  below  the  surface  of 
if  seas  and.  as  it  occurs,  cameras 
wl  be  rolling.  • 

J  *        *       * 

'lolf  With  Sam  Snead"  Produced 

y Henry  Ushijima  for  NBC-TV 

■(Shooting  outdoor  golfing  se- 
(i-nces  in  the  fall  for  Springtime. 
p6  net  w  o  r  k  color  television 
simings  was  no  easy  "chip  shot 
t|the  green"  according  to  Henry 
((hijima.  president  and  executive 
rtxlucer  of  the  Park  Ridge,  III. 
giipany  bearing  his  name. 
JUshijima  and  company  have 
).t  finished  work  on  the  NBC 
^work  series.  Golf  With  Sam 
!fead,  that  began  its  13-wcek  run 
b  Saturday,  March  2f)th  and  will 
^  in  the  5:30  p.m.  (EST)  time 
^)t.  Produced  and  directed  for 
jead  and  Independent  Sports  by 
l^hijima,  the  series  is  sponsored 
\  the  Firestone  Tire  &  Rubber 
b.  through  all  of  its  half-hour 
blor  showings. 
'  The   rolling   fairways   and   spa- 


For   16mm 

.  Film  —  400'  to 

!000'  Reels 

Protect  your  films 

Ship  in  FIBERBILT  CASES 

Sold  dt  leading  dealers 

Only 

nT'iS'i'iifi 

bear 

original 

1 1 1  ''*''''  III 

this 

Fibarbilt 

' '           MARK       "^^^J 

TRADE 

1    C,.s 

SHIPPING 

MARK 

0 

cious  greens  of  the  Firestone  Coun- 
try Club,  in  Akron,  Ohio,  provided 
a  colorful  autumn  setting  for  the 
series.  Slanimin'  Sam  is  the  prin- 
cipal performer  on  camera.  Shoot- 
ing began  last  September  28  but 
unusually   bad    weather   kept   four 


Willie  I  liming  "Co//  With  Sam 
Smad"  TV  series,  Henry  Vshijimii 
nets  pointers  on  his  game  from  pro. 

crews  in  a  state  of  suspended  ani- 
mation for  1 1  of  the  first  18  shoot- 
ing days. 

And  there  were  other  produc- 
tion problems:  wireless  sound  re- 
cording equipment  was  essential 
to  assure  perfect  freedom  of  mo- 
tion for  the  golfers.  All  four  light- 
weight, portable  and  ultra-quiet 
Eclairs  with  specially-engineered 
1  10-volt  synchronous  motors  had 
to  operate  in  synchronization. 
Ultra  slow  motion  is  used  exten- 
sively to  demonstrate  teaching 
points. 

So  generator  location  was  al- 
ways critical  to  avoid  background 
noise  as  was  power  feed  to  remote 
locations  in  the  middle  of  the 
course.  Even  with  these  problems, 
the  final  program  was  in  the  can 
by  the  first  of  November  and  edit- 
ing was  underway. 

(iolf  With  Sam  Snead.  Ushi- 
jima explains,  is  designed  to  ap- 
peal to  the  average  golfer  of  all 
ages,  sex  and  physical  stature  (the 
duffer,  if  you  will )  with  teaching 
the  prime  objective.  • 

»  *  * 
Granducci  Completes  Scripts  for 
Snyder  Pictures  on  Farm  Credit 
.'.  Screen  writer  Oeveste  Grand- 
ucci has  completed  scripts  for  An 
A  for  the  BC  Way.  produced  for 
the  Banks  for  Cooperatives,  and 
Credit  to  Grow  On.  sponsored  by 
the  Production  Credit  Associations 
of  the  Intermediate  Credit  Banks. 
Both  films  were  Bill  Snyder  Pro- 
ductions, of  Fargo,  North  Dakota. 


IN  CANADA 

IT'S  CRAWLEY 

*Experience 

1,682  films  in  27  years 


Quality 

158  national   and 
international  awards 

For  a  "different"  production,  call 
Canada's  international  producer— 

CRAWLEY  FILMS  LIMITED 

19    FAIRMONT    AVENUE 

OTTAWA,    ONTARIO 

CANADA 


TORONTO 


MONTREAL 


SLIDE    FILMS      .      tvlOTlON    PICTURES      •      BUSINESS    MEETINGS 
EXECUTIVE    FILMING   AND   RECORDING    .    PRINTED   MATERIALS 
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Films  for  Tiidiistry 
and  Television 


CHARLES  CAIIILL  \-  ASSOCIATES 

i)74l)  Sunset  lilril. 
HoUi/iruoil  28.  Vol  if. 


Within  the  past  18  months... 

A-V  Corporation  has  grown  to  one  of  the  largest, 
completely-integrated  motion  picture  and  audio- 
visual facilities  in  the  country. 

Our  permanent  staff  of  more  than  200  employees 
includes  writers,  producers,  directors,  editors,  cam- 
eramen, and  animation  artists. 

A-V  Corporation  is  equipped  with  the  most  efficient 
16mm  lilm  laboratory — the  most  sophisticated  and 
modern  Oxberry  animation  equipment. 

This  fully-integrated  facility  provides  us  with  unique 
capability  to  produce  the  highest-quality  lilms  — 
whether  documentaries,  scientific,  commercial  and 
industrial,  educational,  or  TV  commercials  for 
clients  all  across  the  country. 

>|-^  CORPORATION 

P.  O.  BOX  66824  •  2518  NORTH  BOULEVARD 
HOUSTON,  TEXAS  77006  •  PHONE:  (713)  JA  3  6701 


THE  EXECUTIVE: 

Christian  Bauer  Now  President 
of  Calvin-Dclrenes  Corporalion 
■tfr  Christian  S.  Bauer  has  been 
appoinlcti  president  of  the  Calvin- 
DcFrciics  Corporalit)n.  Philadel- 
phia subsidiary  of  Calvin  Produc- 
tions, Kansas  City,  according  to 
announcement  by  that  company's 
president,    Leonard    W.    Keck. 

A  native  of  Philadelphia  and  a 
graduate    of    Temple    University, 


Christian    S.    Ikiiier 

Bauer  recently  retired  from  the 
U.  S.  Air  Force  with  the  rank  of 
Lt.  Col.  Until  his  retirement  he 
served  as  commander  of  the 
1365th  Photographic  Squadron, 
Orlando,  Florida.  A  pioneer  in  Air 
Force  photography,  Bauer  was  one 
of  three  officers  comprising  the 
staff  of  the  Air  Pictorial  Service, 
forerunner  of  the  present  Aero- 
space and  Audio  Visual  Center.  • 
*        *        * 

Englander  Named  Sales  Manager 
for  Sickles  Sales  &  Service  Co. 

ix  Joe  Englander,  previously  a 
salesman  for  the  firm,  has  been 
appointed  sales  manager  of  the 
Sickles  Sales  &  Service  Company, 
Scottsdale,  Ariz.  At  the  same  time, 
Robert  "Bob"  Taylor  has  been  as- 
signed the  midwest  territory  and 
Bill  Jackson  the  eastern  seaboard 
{ov  the  producer-marketer  of  film 
laboratory  equipment. 

A  new  building,  occupied  a  year 
ago,  already  has  been  outgrown, 
according  to  Ralph  Sickles,  head  of 
the  company,  who  reports  that  fur- 
ther expansion  has  now  doubled 
their  manufacturing  space.  • 

I'iKxIiiclio)!     liiir    (il     Sitklis'    phiiU. 


Cahill   Becomes  Chief  Enginti' 
at   Capital    Film    Laboratories 

■;V  The  appointment  of  Thoas 
A.  Cahill  as  chief  engineer  of 
Capital  Film  Laboratories,  fc., 
Washington.  D.  C.  has  been  In- 
president  of  the  lab  company. <c 
will  direct  all  engineering  ojr- 
ations  at  the  firm's  Washinin 
headquarters'  plant  and  at  its  |i- 
ami.    Florida   branch.  [ 

He  is  the  former  quality  <h. 
trol  manager  and  technical  dic- 
tor  at  Pathe  Laboratories,  i.. 
New  York.  Earlier,  he  was  jst 
section  foreman  and  quality  di- 
trol  manager  for  10  years  at  Oi- 
solidated  Film  Industries,  Fit 
Lee,  N.  J.  Mr.  Cahill  attenxl 
Columbia  University.  >t 


McGuire  |oins  Graphic  Films 
Corporation  as  Vice-President' 

■^V  Jerry  Carter  McGuire  has  bfcn 
named  vice-president  of  Gra|.ic 
Films  Corp.,  Hollywood,  acced- 
ing to  Les  Novros,  president  ofne 
25-year-old  industrial  and  govin- 
nicnt  film  production  company 

McCiuire's  duties  at  Grape 
Films  include  overall  produc,5n 
supervision,  script  and  market  e- 
velopment,  and  client  relations  A 
Ph.D.  from  the  University  of 
Southern  California,  and  holdeW 
a  master  of  science  degree  fim 
U.C.L.A.,  he  formedy  hea;d 
General  Electric  Company's  Nvs 
Bureau  for  the  14  western  Un:d 
States.  Prior  to  that  he  was  pu  ic 
relations  director  at  Grant  Ad"r- 
tising,  Hollywood.  • 


Meredith  to  Head  Creative  Wo; 
at  Motion  Picture  Service  Co. 

tV  Roy  Arthur  Meredith,  wror 
and  documentary  producer,  is 
joined  the  staff  of  Motion  Pict'c 
Service  Company,  it  was  i- 
nounced  by  Gerald  L.  Kan*, 
president  of  the  San  Franci;o 
based  firm.  ' 

Meredith  will  be  in  charge^f 
writing,  pnxlucing  and  direct  g 
in  the  documentary,  industrial,  id 
promotional  fields,  according  o 
Karski. 

Last  year  Meredith  received  c 
Jane  Harrah  Award  from  the  5n 
l-rancisco  Bar  Association  for  e 
documentary  film.  The  Juvere 
and  the  Law.  and  his  document;y 
series.  The  American  Civil  " '• 
won  a  Sylvania  Award. 

In  addition  to  writing  for  fin 
:iik1  television  media,  he  has  bin 
the  author  of  seven  books  and.n 
collaboration  with  David  Aldrii. 
he  wrote  S.O.S.,  a  satirical  p^ 
on  war.  ;t 
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-enginr  Sorth  Americati  Photographic  Aircraft,  Fhjing-\V  Productions. 


F|ing-W  Productions  Acquires 
Tin-Engine  Photographic   Plane 

\  specially-equipped  t\vin-en- 
.  North  American  Photographic 
/"craft  has  joined  the  fleet  of 
liM  planes  at  Flying-\V  Produc- 
tiis.  Inc..  Medford.  N.  J.  as  that 
fin  announces  the  expansion  of 
il  services  to  motion  picture  and 


i 


Excellent  manpower 

and  equipment, 

available  daily 

and   weekly. 

Hardcastle 
Film  Associates 

1319  Wise  Ave.,  St.  Louis,  Mo.  63117 
Area  314  /  Ml  7-4200  i' 


MOLEQUARTZ 
SUPER-SOFTLITES 

750  Watts  to  4000  Watts 


Indirect  diffused  illumination- 
Quartz  iodine  light  source- 
Send  for  bulletin  107 

M?  N.  Sycamore  Ave.  Hollywood.  Calif.  90038 


television  producers.  The  new  air- 
craft is  capable  of  speeds  from  75 
to  250  miles  per  hour  with  a  max- 
imum range  in  excess  of  2,000 
miles. 

Flying-W  president  Bill  White- 
sell  notes  that  this  plane  is  the 
most  fully-equipped  camera  ship 
in  private  aviation.  It  has  shooting 
positions  in  the  nose,  tail,  top, 
bottom  and  on  both  sides,  each 
fitted  with  a  newly-designed  mount 
capable  of  accepting  equipment 
ranging  from  light-weight  16mm 
to  the  heaviest  70mm  motion  pic- 
ture cameras. 

The  nose  position  is  large 
enough  to  house  a  cameraman,  an 
assistant,  a  producer  and  a  direc- 
tor. The  plane  can  accommodate 
a  production  crew  of  seven  with 
equipment  and  baggage  but  can 
operate  from  the  smallest  airstrips 
due  to  its  slow-flight  capabilities. 

New  York  offices  of  Flying-W 
Productions  are  at  222  East  44th 
Street.  Further  inquiries  can  be 
directed  to  Robert  Saidenberg  at 
that  address  or  by  phoning  212- 
MU  7-9032.  The  Flying-W ^Ranch 
and  air  strip  is  located  at  Medford, 
New  Jersey.  • 

*  *        « 

Kalarl  Licenses  U.  S.  Industries 
to  Adapt  the  Soundslrip  System 

•:'-•  U.  S.  Industries  has  been  li- 
censed by  the  Kalart  Company, 
Plainville,  Conn,  to  employ  Kal- 
art's  patented  Soundstrip  System 
for  use  with  IJSI's  Auto-Tutor,  a 
programmed  teaching  device.  The 
Soundstrip  System  provides  for  an 
optical  sound  track  to  be  photo- 
graphically printed  on  filmstrips 
containing  color  or  black  &  white 
still  pictures.  • 

♦  *        ♦ 
ColorTran  Offers  1966  Catalog 
of  Lighting  Equipment,  Controls 

•  The  new  1966  Catalog  of  Pro- 
fessional Lighting  Equipment  and 
Control  Systems  for  Motion   Pic- 


Before  the 
show  goes  on  at 
Business  Week, 
the  Da-Lite 
projection  screen 
goes  down. 


And  in  Business  Week's  Chicago  office,  the 
screen  goes  down  (and  up  and  out  of  sight) 
automatically— at  the  touch  of  the  button. 

Why  did  the  famous  McGraw-Hill 
publication  select  a  Da-Lite  Jr.  ElectroH'' 
Ijrojection  screen?  For  convenience. 
For  ease  of  handling.  For  space  conservation 
For  value  and  long  range  economy.  And 
for  its  unique  ability  to  add  showmanship 
to  sales  meetings  and  presentations.  For  the 
same  reasons  that  business  and  industry; 
schools;  churches;  hotels  and  motels;  and 
institutions  have  selected  Da- Lite. 

Da-Lite  electrically  operated  screens 
(four  models  in  all)  are  available  in  sizes 
ranging  from  50"  x  50"  through  20'  x  20'. 
They're  designed  for  installation  on  the 
wall,  ceiling  or  within  the  ceiling.  Prices? 
Reasonable  enough  to  fit  any  budget. 

Business  Week's  Da-Lite  screen  was 
purchased  from  Midwest  Audio-Visual  in 
Chicago.  Write  for  information  and  the  name 
of  a  franchised  Da-Lite  dealer  near  you. 


rDA.-L,n7E 


DA-LITE  SCREEN  CO..  INC. 

Warsaw.  Indiana 


ColorTran 's    1966   Catalog: 

turc,  TV  and  Still  Photography  is 

now  available  from  ColorTran. 

The  55-pagc  ColorTran  catalog 
features  Ouartz-Iodine  lights  plus 
dimming  control   systems,   and    a 


complete  line  of  other  accessories. 
Detailed  specs  and  an  upy-to-date 
price  list  are  also  included.  For 
your  copy  write  ColorTran  In- 
dustries. 1015  Chestnut  Street. 
Burbank,  California.  • 
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Quality  . . . 

TIME  AFTER  TIME,  IN  TIME 


at 


liMim 


i=^ij_^iv<i:    x^^zv-ia! 


iTKic:. 


/ 


or 


ij!    16-35mm  Developing  and  Printing 

ti   Black  White     . .     Eastman  Color 

ix  Ektachrome     'U     Kodachrome 

"w    Reduction  &  Blowup  Printing 

■&  Reversal  Printing  and  Developing 

■fr  Editing  and  Conforming 

ii  Titles  Inserts 

■      Stop   Motion  Animation 

A     free    Booklet    ii    available     thai    will    be     helpful    in     budget 
preparation  and  the   handling   of  pre-print   materials.   Write   today. 

33  WEST  60TH   STREET   •   NEW  YORK,   N.   Y.    10023 

Telephone:  COIumbus  5-2180     •     A/C213 


NEW  YORK  KNOW-HOW 
IN  FLORIDA 


•   •   • 


NOW  5    YEARS  IN  FLORIDA  .  .  . 
AFTER  20  YEARS  IN  NEW  YORK. 


FLETCHER  SMITH  STUDIOS,  INC. 

259S.  W.  21sHERRACE       •       FT.  LAUDERDALE,  FLA. 
P.O.  BOX  91 15       •       AREA305  581  7300 

TV  SPOTSSHOWSINDUSTRIALS 

in  \nKKI)S  of  SCESES  aiTIIIN  A  hEW  MIMTES  of  OL  R 
STl'DIOS  . .  amiiOY.S,  BIKIMS,  boats,  races,  shops,  etc. 

WILL  WORK  WITH  OUT  OF  TOWN  PRODUCERS  AND  AD 
AGENCIES  . . .  ARRANGEMENTS  . .  .  FACILITIES  or  COMPLETE 
PRODUCTION  .  .  SOUND  STUDIO  .  .  EDITING  .  .  PROJECTION. 


Rcprcsciilalives  of  the  Film  Maiiufaclurc 

A  Refereiir*'  Listing  of  Fiold  Offit-es  &  Tevhnival  Spe<-iali>i 
of  Leading  Film   Miiiiufacliirin^  (iompaiiies  in  the  United  Stfti 


AGFA-GEVAERT,    INC. 

275  North  Street,  Tcterboro.  New 
Jersey 

Phone:   (201)  288-4100 

.Sales     Maiiajjor.     Professional     Cine 
Products,  Irwin  H.  I'reeclman 
Atlanta 

F.  Cole.  1()19-C  Collier  Road,  \.W., 
.XtJaiila.  (;eorgia;  Phone:  (404) 
355-7450. 

Boston 

Eli  Newman,  Office  21,  40040  Toten 
Pond  Road,  W  altluun,  Mass. 
Chicago 

Al  Rhus,  6601  .\.  Lincoln  .^ve..  Lin- 
colnwood,  Illinois;  Phone  (312) 
CO  7-9100. 

Dallas 
Jack  Gilbert,  1355  Conant  St.,  Dal- 
las, Texas;   Phone    (214)    ME    1- 
7290. 

Denver 
R.    Rennett,    5225    East    38th    St., 
Denver   7,    Colo.;    PhoTie:     (303) 
388-9261. 

Detroit 

F.  Schaet/inn,  27236  .Southfield  Rd.. 
I.atrup  Village  (Detroit)  .Mich., 
Phone:    (313)    357-1151. 

Los  Angeles 

.\it  C:arlcton,  Piiil  Singer.  1025 
(irand  Central  A\e.,  (Jlendale, 
Calif.  91201.  Phone;  (213)  246- 
8141. 

San  Francisco 

Kent  Rooks,  1485  Ra\  shore  Rlvd., 
S;in  I'rancisco,  ffalif.  94124; 
Phone  (415)  DE  3-7569. 


E    I.   DU   PONT 
DE   NEMOURS   &   CO. 

Pliolo    Products    Department 
Wilmington,  Delaware  19898 

I.   A.   Lundgaard,   Director.   Siilis 

Divmon 
F.     R.     Astle\-.     A.'i.\i\t<iiit     Dirirtar. 

Sali'.s  Diiisidii 
H.     T.     Harding,     Motion     ricttirt 

Marketing,  Manager 

Regional    Sales    Offices 

Soulhciisteru 
W.  M.  Springer,  Jr.,  District  Man- 
ager. C.  S.  Gates,  VieUl  Sah.t 
Manager.  1737  Elllswortii  Industrial 
Drive  N.  \\'.,  Atlanta,  Cleorgia 
30325.  Phone:    (404)   .35.5-12.30. 

N<irtlieiistern 
F.  C;.  Ileadlex.  Dislritt  Maiiii'^.cr. 
380  Allwood  Rd..  Allwood  .Station. 
C;Iifton,  .New  Jer.sev  07012.  Phone; 
GR  3-4004,  WAtkins  4-3100  (for 
N.  Y.  use).  Technical  Reprc\cnta- 
tivci:  J.  N.  Renneft,  J.  T.  Dough<rt\. 
New  York.  N.Y.  Phone;  (212)  951- 
4777. 

Norlheiistern  —  New  England 
VV.  J.  C.iniion,  h'iiltl  Sali\  Mutuigcr 
Chiiurg      RIdg..      824       Ro\Iston 
Street,  Chestnut   Hill,   Mass.   02167. 
Phone;    (617)    423-3405. 


DU  PONT  PHOTO  PRODUC 

Midwestern 

F.  H.  Lines.  District  Muttager;  K^,_ 
Hontz  &  D.  F.  Jones,  I'ield  S,4 

Maiiagcr.-i,     4560     Tonli\     A\' 

Chicago.      Illinois      60646.     PI 

(312)   ORdnml  5-1010. 
East  Central 

W.    D.     Raker,    Di.ftrict    Mai 
R.  E.  Na.se,  FiV7f/  Sa/c.s  .\/fl;,„, 

20575   Center   Ridge   Ro;id.  Od 

land,    Ohio    44116,    Phone:    C 

333-3674. 

Southwestern 

R.    \.    Kidwcll.    District    Maiu  ■ 

].  \V.  Blocher.  A.  C.  King. 
Ilitthcock.  Field  Salc.i  Man. 
P  O.  Rox  10486,  3120  Con 
wealth  Drive.  Dallas.  Texas  7" 
Technical  Reitrctentatiics  ( 
Mowhrav.  Southwestern  Di 
Office.    Phone;     (214)    ME   1' 

Western 
M.    A.    Hatfield.    Disirict    Mai. 
H.     W.     Kii,.n.     Ir.     Field    ^ 
Managir,  7051  Santa  Monica  1 
Los   Angeles,   Calif.   90038.   P! 
(213)    469-5147.    Technical  /> 
scntativcs:    R.    L.    McCallister 
Mateo,   Calif.,    Phone;    DIanioi 
2822:  W.  A.  Cushnian.  W.  R.  II 
Los  .Angeles   District  Office;  A 
Statt.   Seattle.   Wash..   Phone   >  .- 
Lincoln  6-2610. 

Mid-Atlantic 

J.     M.     Hustler.     Di.strict    Moi, 

W.     F.     Lockwood,     Field 
Manager.    308    E.    Lancaster     - 
W\iniewood.     Pa.     19096.     PI 
TRinity    8-2700.    Technical    ?i 
.scntative:    F.    W.    Gerretson.   \' 
ington,  D.C.  Phone  (202)  517-5 


EASTMAN    KODAK    COMPAN 

Motion   Picture   and    Educotio 
Markets   Division 
General    ()ffice>:    .U:t    Stale    .Sire 

Rochester,  New  York  14fi50 
Phone:   (710)  .325-2000 
D.    F.   Ihndman.   C.cneral  Maii 

East   Coast 

K.    M.    Mason.    Sales   Manager. 

Park  A\e.,  New  York.  N.Y.  Id^ 
Phone;    (212)    MUrr;.v  Hill  7-7(' 
Distiihution  Points; 
1334    '^'ork    Ave..    N<>\\    York.    N 

10021.  Phone:  (212)  Ml'iTiiv  1 
7-7080. 
.5315     Pe;iclitrcc      ln.lus(ri.il      liK 

Chanihlee.    Ga.     .30005.     Phon 
(101)  Gl.endale  7-5211/12   13. 

Midwest 

i:.    .M.    stifle.    Sales    Managir.    1 
F.    Randolph    Dr.,    Chicago, 

60601.    Phone;    (312)    236-7234. 

Dislrihution  Points: 

1901    W.   22nd  St.,  Oak   Rrook. 
60.523.    Phone;    (312)    236-72 

6.300    Cedar    Springs    Rd..     Dall. 

Tex.   7,5235.    Phone:    (214)    FLe- 

wood  1-3221. 
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EASTMAN  KODAK: 

West  Coast 

Farli-y,  Siilc.s  Manager.  6677 

l;i   Moiiiia    Ulvd.,    Il()ll\ wooil, 

90038.    Phone    (213)     46-1- 


GENERAL  ANILINE 
&  FILM  CORPORATION 

I  I  W.  51st  St.,  New  York,  N.Y. 
1 0020 

I  .lie:   (212)  Jl'  2-7600 

\V.    Seager,    Marketing    Man- 
ner,  Professional  Photo  Prod- 
icts 
I   \V.   Jemiis,    Produet   \iiinap.er. 
Professional  Film  Procliiets 

Regional  And  District 

Sai.ks  Oikk :i:s 

Northeastern  Region 

l)al\.  Regional  Manager;  J.  D. 

rv,  Dislriet   Manager,   140  W. 

St.,    New    York.    N'.Y.    10020. 

(212)    ]V    2-7600:    W.    F. 

;,  Distriet  Manager,  240  Uni- 

.\\c.,      W'estwood.      Mass. 

Phone:    (617)   329-1550;  H. 

Iiristnian,      District      Manager. 

Lxilel    Rd..    C:heverlv,     Md. 

( \VashinKtoii,  O.C.  District). 

(.301)    322-31.30. 

Central  Region 

Hopkins,  Regional  Manager; 

Stadler,      Distriet      Manager. 

W.  Toiiliv  Ave.,  ChicaRo,  111. 

Phone:    (312)    679-2300:   S. 

,\is,    Distriet    Manager.    2524 

,    _;  (Irove  Ave.,  Cincinnati,  Oliio 

4]\4.   Phone:    (513)    CIl    1-5100; 

III  W.     Cost,     District     Manager, 

\hO     Wesfwood     Ave.,      Detroit, 

K<h.  43223.   Phone:    (313)    BR  3- 

BIO;  E.  J.  Dower,  Distriet  Manager. 

!)j2  Haves,  Overland  P;irk,  K.ansas. 

P  ne:   XI  2-4875. 

Southern   Region 

PJV.  DeCraff,   Regional   Manager; 

|.  H.  Farniiain.  District  Manager, 
T'.5  Avenue  E  Fast,  P.O.  Box  68, 
4nRton,  Tex.  7601  1;  Phone:  (817) 
2(i-44ll;  J.  D.  Coil,  DMriet  Man- 
ner. 1219  Williams  .St.,   N.W.,  At- 

ta,  Ca.  30309.  Phone:  (404)  TR 
f<i351;  \V.  L.  Fagan.  Dislrid  Man- 

T,  11114  Satellite  Blvd.,  P.O.  Box 


XCEILENCE 

IN  AEROSPACE  EILMS 


NCK 


^0^ 


1955 


;0MMUNICATIONS,ln( 

0340  SANTA  MONICA  BLVD. 
OS  ANGELES,  CALIF.  90023 
REA  CODE  213     •     273-1440 


5097, 
Park, 
Phone: 


L.    H. 


GENERAL  ANILINE: 

Central  Florida  Industrial 
Orlando,  Florida  32805. 
(305)  8.55-1220. 

Western   Region 

Purcell,  Regional  Manager; 
P.  T.  McXaiigliton,  District  Man- 
ager, I.os  .Xngcles  District,  525  E. 
Imperial  llighwav,  P.O.  Box  626, 
La  Ilabra,  Calif.  90631.  Phone: 
(714)  LA  6-6601;  W.  II.  Met/.ger, 
Distriet  Manager.  206  Utah  A\'e.,  S. 
San  Francisco,  Calif.  94080.  Phone: 
(415)  JU  9-6.500. 

Canada 

(;.    F.    Ashniore,   Vice    President    & 
Sal<s  Manager,  Ansco  of  Canada 
Ltd.,  2403  Stanfield  lUl.,  C;ooksville, 
Ontario.  Phone:    (705)   277-0381. 


METRO   KALVAR,   INC. 

550   Fifth    Avenue,   New   York, 

New  York   10036 
Phone  (212)  JV  2-2000 
N.  R.  Bacon,  President 
A.  W.  Hall,  Jr.,  Director,  Marketing 
R.  B.  Lindcmeyer,  Director, 

Technical  Services 


Weslinghouse  Introduces  Broad 
Line  of  Xenon  Studio  Lighting 

■  A  broad  line  of  xenon  lamps 
expected  to  find  wide  application 
in  the  motion  picture  projection 
field,  spot  lighting  on  motion  pic- 
ture and  stage  sets  and  in  missile 
filming  illumination,  is  available 
from  Westinghouse. 

George  B.  Savicrs,  the  compa- 
ny's special  products  sales  man- 
ager, states  that  the  new  line  of 
pure  xenon  lamps  will  be  avail- 
able in  300,  500,  1000,  2500  and 
6000  watts.  According  to  Savicrs. 
the  new  lamps  will  replace  carbon 
arcs  in  many  applications. 

Color  temperature  of  the  xenon 
lamps  is  rated  at  6000°  Kelvin 
making  them  excellent  for  color 
photography.  In  addition,  they 
have  a  far  longer  life  —  1500 
hours  as  opposed  to  10,  20,  or  75 
hours  life  expectancy  for  tungsten 
projection  filament  lamps. 

Although  the  initial  cost  of 
xenon  Uunps  is  higher,  an  advan- 
tage claimed  is  lower  operating 
costs.  Savicrs  cited  a  case  of  a 
1000  watt  incandescent  projection 
lamp  which  cost  about  $1  an  hour 
to  operate.  Its  xenon  equivalent 
would  run  about  ten  cents  an  hour 
with  150  fewer  lamp  changes  in- 
volved. 

In  the  fascinating  new  field  of 
missile  photography  project  cam- 
eramen employing  xenon  lamps 
are  able  to  film  a  launching  at 
any  hour  using  outdoor  color  film 
—  a  feat  not  possible  with  lamps 
which  were  formerlv  used.  • 


FROM  DOCUMENTARIES 


TO  .MEDICALS 


From 

stock  footage 

to  complete 

productions... 

on  the  East  Coast  it's 

HAYCOX   PHOTORAMIC,  I 

1531  Early  street,  Norfolk,  Virginia  •  Phone  703-8551911 


-n 


THERE'S  NOTHING  FINER  THAN 

POLY-CONS 


POLYETHYLENE 
CONTAINERS 


FOR  YOUR 

QUALITY 

FILMSTRIPS 


Exclusive  . 
•  Hinged  lid. 


•  Unbreakable  Polyethylene. 

•  Moisture-proof,  dust-proof 


•  Fit  standard  storage 
containers. 

•  Available  witti  plain  or 
custom  printed  labels. 


2  Sizes  . .  . 

No.  1;  I'/zxl'/j"  In  red,  yellow,  blue 
green,  orange,  magenta, 
white,  black  and  natural. 

No.  2:  l'/2"x2"    In  red,  blue,  green 
and  natural. 


RICHARD     MANUFACTURING     CO 


5914     NOBLE     AVE 


VAN     N  U  Y  S 


ilh  PRODUCTION  REVIEW 
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The 
Key. . . 


f  Personal  Service!) 


RICHARD 
GALBREATH 

Producer-Director 

Personally  serving  business  and 

industry  since  1942 

RICHARD  GALBREATH 

INCORPORATED 

MOTION  PICTURES 

2920    ENGLE    ROAD     •     FORT   WAYNE,    I  N  D. 
PHONE:     1  AA - AZl  ^ 


RAY  MERCER  &COMn  Q.Q7Q1 

4241  Normal  Ave.  Hollywood29.  Calif.  llUail    «7  Ju  1 


Coinmiiiiily  Relations  in  the  Missile  Ag 


¥T()W  Do  Yor  Piksuadi;  an  cn- 
*■*-  tire  community  to  cooperate 
when  you  propose  to  dig  up  thou- 
sands of  acres  of  farmland  and 
to  upset  their  normal  routines? 
That  was  the  problem  faced  by 
Sylvania  Electric  Products.  Inc. 
and  the  U.  S.  Air  Force  when  they 
set  out  to  install  a  new  Wing  of 
Minuteman  Missiles  in  North  Da- 
kota. 

Sylvania  is  responsible  for  the 
ground  electronics  system  which 
controls  missiles  until  launch.  A 
thousand  miles  of  communication 
cable  had  to  be  installed  to  con- 
nect missile  silos  to  launch  con- 
trol centers.  This  meant  obtaining 
"rights  of  way"  from  thousands 
of  landowners  across  whose  prop- 
erty the  cable  would  be  laid.  When 
this  work  was  undertaken  in  other 
regions,  resistance  was  encount- 
ered which  slowed  progress  of  a 
vital  defense  program. 

But  it  was  reasoned  that  if  peo- 
ple understood  why  this  project 
was  necessary  and  how  it  would 
affect  them,  they'd  be  more  in- 
clined to  cooperate.  It  was  decided 
to  inaugurate  an  intensive  Com- 
munity Relations  Program  with 
a  motion  picture  and  a  recording 
playing  major  roles. 

The  film:  Minuteman  and  You 
was  produced  for  Sylvania  by 
MRC  Films,  a  division  of  Mc- 
Laughlin Research  Corporation.  It 
opens  with  a  documentary  se- 
quence about  North  Dakota  and 
gains  immediate  audience  identi- 
fication as  it  shows  the  people, 
their  land  and  events.  The  narra- 
tor says  that  most  Americans,  in- 
cluding the  people  of  this  state, 
want  to  live  their  lives  fully  and  to 
raise  their  children  in  a  world  at 
peace.  But  for  almost  two  decades, 
our  nation  has  been  faced  with 
constant  threats  to  its  security. 


CHICAGO  FILM  LABORATORY,  INC. 

Quality,  Sorvi<*p  and   nc|MMiflahilily  Siiieo    1926 
to   the   l*rof('M.si()ii:il    l*iM>fliic*vr 


COMPI.F.TF  I.VnORATOHV    WD 
KCA  SOLM)  FA(;ILITIP:S:    l6-:i.iM.>I 

RIACK    AND  WHITE   AND  COI  OR 
IMJOCKSSING   AND   DIJPIJCATINC; — 
CONTACT  AND  KEDUCTION 


SOIM)  MI\IN(;  \NDTK  WSFFKS.  14", 

16  iK  .{.->MM,  MA<;>F;rK;  &  orriCAi. 

EDITING.    TiniNG.    "MrSIC 

AND  INTEKFOCK  PI{OJE(TION  ,  .  . 


SEisn  FOR  oiR  (:oMPu:ri:  prici:  list 

PIIONT:  935-6785  (A/C  312)  •  1322  W.  BELMONT   AVENUE    •   CHICAGO,   HE.   60657 


The  scene  switches  to  ! 
Square  in  Moscow,  with  a  nu  „ 
display  of  military  might  paran* 
on  May  Day.  It  continues  thisjj. 
torical  sequence  with  auihitic 
newsreel  footage  and  u  n  u  s  a| 
stock  shots  as  it  makes  the  [im 
that  the  U.  S.,  as  a  leader  olhc 
Free  World,  has  the  responsility 
of  maintaining  its  security. 

The  film  also  shows  the  cap  ij- 
itics  of  the  Minuteman  and  >« 
it  is  operated.  The  five  Wings  m 
in  existence  are  described  andhe 


Missile  control   room  i.v  pictur    ■■ 
Syhania  film  "Minulciiian  inul 

Si.xth  Wing  is  about  to  be  K 
in  the  eastern  part  of  North  i- 
kota.  At  this  point  the  Air  Fee 
officer  who  has  chief  respon- 
for  the  installation  speaks  diu. 
to  the  audience.  He  describes  \at 
will   he  taking  place  in  thi^ 
during  the  next  two  years  a 
missile  complex  is  being  instaFd. 
He  then  introduces  Sylvania's  te 
Manager  w  ho  goes  inlo  more  e- 
tail. 

Steps  involved  in  accomplishg 
the  proposed  work  and  how  tUc 
will  affect  farmers  and  landowin 
in  the  area  are  depicted.  Fin;y, 
the  farmer,  the  landowner  id 
the  businessman  arc  given  an  > 
portunity  on  screen  to  ask  wit- 
ever  questions  they  may  have  t  a 
responsible  Air  Force  official,  'le 
questions  are  answered  one  a  a 
time,  frankly  and  fairly. 

The  film  has  been  widely  shcn 
on  local  television,  at  mceting>>f 
the  Grange.  Farmers  Unions  ;d 
civic  organizations.  Public  co 
eration  has  been  very  gratify 
according  to  Sylvania  officii 
Minuteman  and  You  was  wrii 
directed  and  edited  by  Lawrc' 
Mollot.  Narration  is  by  Dwilt 
Weist  and  project  supervisor  >r 
Sylvania  was  James  Harnedy.lt 
is  the  1  Sth  film  produced  for  lis 
sponsor  by  MRC  Films  in  the  fSt 
three  years.  • 

BUYERS    READ    BUSINESS    SCRtN 


id 

I 

el 
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BUSINESS  SCREEN  •  l<6 


\|    Film  Scries  Show  How  to. 
mpr'C  Performance  of  Manager 

\  lew    scries    of    fi\c    related 
designed     for     in-conipany 
;  on   the   fundamentals   of 
ing     managerial     pcrform- 
las  been  released  for  sale  or 
^e,  by  the  American  Man- 
it  AssiKialion. 
series.  How  to  Improve  lu- 
ll   Manager     Performance, 
s  James   L.    Hayes,    Dean 
^iness   Administration,    Du- 
University.  a  management 
ity  of  broad  experience  who 
idc  significant  contributions 
field  of  management  edu- 
He  presents  a  hard  core  of 
il  around  which  a  company- 
J    program    can    be    engi- 
;  for  improving  managerial 
vri,  niance. 

1  of  the  films  which  make 
.  series  is  short,  succinct  and 


^t 


point.  Average  running  time 

minutes.   Subject   matter  is 

wfiled  in  a  way  calculated  to 

in-depth  discussion. 

five  films  in  the  series  in- 

Concepts  of  Manaftemenl. 

nakes  clear  the  five  distinct 

ns  present  in  every  manage- 

itei  job,  and  shows  how  intelli- 

enapplication  of  them  results  in 

etr  management;   Management 

h-.nization    and    Job    Descrip- 

\ot.  which   shows   how   to  effi- 

ieily  designate   and   define   the 

olpf  man  within  an  organization; 

tclards     of     Performance     for 

Uagers,  which  explains  how  the 


I 

t{  the  picture! 


jsociatcd  film  consultants 

I  501   mad  i  son  avenue 

I 

|ne\v  york,   n.  y.   10022 
212)  pi.  2-2224 


i  C  U  U  M  A  T  E  niM  PROTioivi  trutment 
STING  PROTECTION  Agaimt 

il  'water-wear- climate 
:ratches-  finger  marks 


II    IITIA     lONO     lift 

>«l  IJMOOTH  TtOU*li. 
tO»fT».uOVl  PtOJKT>ON 
T0««    AOVHTIUNO    riLMS 


Wrrff    I 
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FIIM  SERVICING 
•  Ad  DISTIIIIUTION  PSOIltMS 
SOLVeO.  COMPltTt  TV  fllM 
IXPEDITINC  .  .  ami  MOTION 
PICTURE  SERVICING.  rilM 
STRIPS-CUT.  CANNED  Wld 
PACKAGED 


*<.i;UMATE  CO»P.        NEW  YORK  N  r 


individual  can  achieve  more  with 
the  help  of  standards  of  perform- 
ances; Performance  Appraisal  for 
Managers,  which  illustrates  how  to 
identify  job  areas  in  which  a 
man  needs  help;  and  Improvini; 
Performance  Through  hulividiiiil 
Manager  Development,  which 
shows  what  the  manager  can  ex- 
pect when  he  puts  into  practice  the 
principles  explained  in  the  series. 
The  AMA  films  are  accomp- 
anied by  a  leader's  guide  specifi- 
cally written  for  company  train- 
ing leaders.  All  the  films  are  stand- 
ard 16mm  black  and  white  kine- 
scopes made  from  video  tape. 
Rental  fees  for  the  series  are  $250 
for  .AMA  members  and  $300  for 
non-members.  Sales  prices  are 
$1250  for  members  and  SI 500  for 
non-members,  from  AMA's  Film 
Dept..  1 35  W.  50th  St..  N.Y.C.  • 

*        *        * 

Encyclopaedia  of  Photography 
Updates  Progress  in  All  Fields 

'-;•  The  first  new  edition  in  ten 
years  of  the  exhaustive  Focal  En- 
cyclopedia of  Photography  has 
just  been  published  in  a  completely 
revised,  expanded  and  updated 
edition  according  to  Focal   Press. 

The  most  recent  edition  of  the 
Encyclopedia  has  been  expanded 
to  include  1.750,000  words,  with- 
in 2,400  articles  prepared  by  281 
specialists  from  28  countries,  plus 
1750  diagrammatic  illustrations 
and  450  photographs,  including 
16  pages  in  full  color. 

A  special  section  on  cinematog- 
raphy covers  a  wide-range  of  sub- 
jects "from  animation  to  Super  8, 
from  cameras  to  projection  prac- 
tice, from  editing  to  telecinema, 
from  cine  definitions  to  cine  film 
processing,  from  sound  synchro- 
nization to  tape  recording,  from 
high  speed  to  time  lapse." 

The  price  of  the  new  two  vol- 
ume boxed  edition  containing 
1.775  pages  is  $39.00.  Available 
from  Focal  Press.  Inc.  20  E.  46th 
St.  New  York,  N.Y.  I00I7.  • 


"A  Million  Lights  Shall 
Glow"  Featured  in  Chicago 

"A-  The  aw  ard-v\  inning  travel 
film.  A  Million  Liglits  Shall 
Glow,  which  won  top  honors 
in  a  travel  film  competition 
at  Cannes,  France  last  year, 
was  featured  at  a  free  public 
showing  during  the  "Orient 
Salutes  Chicago"  program  in 
that  city  last  month. 

The  event  was  sponsored 
by  the  Hong  Kong  Tourist 
Association,  Canadian  Pa- 
cific Airlines.  Cathay  Pacific, 
and  United  Air  Lines.  • 


IN  THE  PACIFIC 
NORTHWEST  IT'S 
RARIG  FILM 
PRODUCTIONS 

•  For  complete  productions     •  For  topfligtit  writing 

•  For  superb  photography     •  For  sound  stage 

•  For  Westrex  Sound  Recording 

•  For  art,  layout,  production  &  animation 

•  For  expert  cutting     •  For  library  scenes 

•  And  now.  for  NEW  UNDERWATER  FILM  CAPABILITY 

RARIG'S,  INC. 

5510  University  Way  •  Seattle  5,  Wash.  •  LAkeview  2-0707 


Wliy  Don't  You 

Concentrate 

on 

Profits? 


'^m^7 


Let  us  concentrate  on  helping  you  make  your  clients' 
films  faster,  easier,  less  costly. 

Whatever  your  production  personnel  needs  are,  we 
can  provide  you  with  qualified  free-lance  people  to 
write — direct — edit — you  name  it — the  next  motion 
picture,  slidefilm  or  tv  commercial  you  have  to  do — 
but  your  staff  is  already  overworked! 

We  are  NOT  in  the  business  of  making  films — you 
are — we  have  the  help  you  need.  May  we  serve  you? 

EVEREST  SERVICES,  Inc. 

308  EAST  49TH  ST.     •     NEW    'i'ORK  CITY  10017 
PHONE:  PL  2-1023     •     A/C  212 
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A   NEW,   MODERN 

AND   COMPLETE   PRODUCTION   FACILITY 

IN   THE   PACIFIC   NORTHWEST 


c 


ameron  film  productions 

222  MINOR  AVENUE   NORTH    •    SEATTLE.  WASHINGTON • 98109 


Leaders  in  Film  Production,  Distribution  and  Manufacture 
Arc  Represented  in  the  Advertising  Columns  of  This  !6th 
Annual   Production   Review   Issue;  Our  Largest  in   History! 


the 
producer's 

ONE  STOP 


a  (ovorile  HFEQuolity  lob  Customer,  For  iheir 
outstanding  Aword-Wrnning  Film  Production, 
OS    evidenced   by 


given  to 


HOLLYWOOD 
FILM   ENTERPRISES.   i~c 


m 


HFE  Pays  Tribute  to  Film  Award -Winnrs 


TToLivwooD  Film  Fntfr- 
-*--■-  I'Rists.  Inc.,  beginning  its 
59th  year  of  laboratory  service  to 
the  motion  picture  industry,  has 
given  special  recognition  to  cus- 
tomers whose  films  won  awards 
during  1965.  To  each,  for  an 
award-winning  film  or  films,  went 
a  certificate  signed  by  Mickey  Kap- 
lan, president  and  Thomas  [{. 
Emmett,  sales  manager: 

HFE  Salutes  ( producer' <^ 
name),  a  favorite  HFE-Qual- 
ity  Lab  Customer,  for  their 
outstandini>    A  ward-Winnini; 
Film     Production,     as     evi- 
denced l)y  (name  of  compe- 
tition  and  award)    t;iven   to 
(name  of  film  or  films) . 
Winners  included   Douglas  .Air- 
craft  Company   v\hich   took   Cine 
Golden     Eagles     for     The    Many- 
Faces  of  Mexico  and    The   Wind 
of  Clianfie.  and  "multiple  honors'' 
Chris  Certificates   in   the   Colum- 
bus Film  Festival  for  the  same  pair 
plus    Three   Facets   of   Adventure 
and  The  Sleeping;  Giant. 
Many   lU'CciM-tl   National   Awards 
John  J.  Hennessy  Motion   Pic- 
tures"   certificate    was    gained    by 
Who  Needs  You.  Buchanan'.'.  V.  S. 
Navy-sponsored    recruitment    film 
which  got  a  "V-P'"  Merit   Award 
in    the    National    Visual    Presenta- 
tion Association  competition. 

To  Lockheed  California  Com- 
pany went  a  certificate  for  SST — 
Challeni;e  of  the  7()'.v.  winner  of 
an  Industry  Film  Producers  Asso- 
ciation Cindy  in  the  sales  promo- 
tion category. 

Los  Angeles  County  got  a  cer- 
tificate for  Auiiel  by  the  Hand,  a 
Cindy  winner  in  the  public  infor- 
mation class. 

The  certificate  for  North  Amer- 
ican Aviation,  Los  Angeles  Divi- 
sion, recognized  the  technical  in- 
formation classification  (^  i  n  d  y 
given  Speed  and  Heat,  and  another 
in  special  category  for  Onte  Lipon 
a  Time. 

Parthenon  Pictures'  awards  in- 
cludeil   Happy  Holidays  —  Any- 


where in  Michii;an  and  (> 
Makers,  Chris  winners;  Eve 
Has  Two  Jobs,  winner  of  . 
from  the  Society  for  Advan. 
of  Management;  Slips  «/!, 
and  Whafll  You  Do  If.  • 
plaque  winners  from  the  N,. 
Committee  on  Films  for  Safci 

.Safet\,    Technical    Films  C\A 

Richard  J.  Soltys   ProdiK  n^' 
Your    Responsibility    for 
took  a  Merit  Award  in  the  ^ 
tition  of  the   National  Con 
on  Films  for  Safety. 

Technical  Communicatiei 
got  an  IFPA  Cindy  for  the 
production.  Electric  Pro; 
entered  in  the  technical  in 
tion  class. 

The    certificate    uhich   w 
the    U.    S.    Naval    Ordnanc. 
Station  was  gained  by  a  Cii- 
The  Challeni>ini;  World  of  L   > 
sea    Technoloi;y.   given    a  sfrid 

category.  ' 

*        *        * 

Hearst  Metrotone  News  Forn 
New   Film   Production   Divisii 

A  new  division,  Metrotone  ro 
ductions,  has  been  formed  bj 
Hearst  Metrotone  News,  with  lU 
J.  Turell  as  Managing  Directt 

Hearst  Metrotone  News  is  jnt 
ly  owned  and  controlled  by  I* 
Hearst  Corporation  and  MiO 
Cioldwyn-Mayer.  It  presently  0 
duces  the  theatrical  newsrecit 
leased  by  MGM  and  Universaa 
well  as  the  monthly  school  n^i 
reel.  .Screen  News  Digest,  wcl 
is  said  to  be  the  most  widely  v* 
ed  educational  program  of  its  m 
in  the  world.  For  many  year  i 
has  also  produced  film  for  'J 
rious  government  agencies  n 
American  industry, 

Mr.  Turell.  a  partner  in  h 
foreign  film  distribution  compi] 
.lanus  Films,  previously  fouic 
Sterling  Television  in  194(i  n 
served  as  its  president  for  1''  >>' 
In  his  new  position  he  plan  i 
use  the  "gold  in  the  \aults"  oil 
parent  companies  as  a  backum 
to  the  production  of  films. 
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\*w.s  Along  llic  Film  Production  Linos 


.  Film  Services,   Michigan 
s  Physical  IMaiit  and  Staff 

ibcrt  Hunter,  president  of 

Fihii  Services,  Inc.  Lans- 
ichii:an  has  announced  a 
'  expansion  and  the  addi- 
■  ey  personnel. 
cr  reports;  "We  now  have 
st  niixlorn  motion  picture, 
II,  color  TV  coniniercial 
V,  sound  recording  studio, 
on  and  editing  rooms  plus 

the  largest  in-door  sound 
iitside  New  York." 
.i5-year  old  Michigan  firm 
.s  film  under  a  license  ar- 
jnt  with  Eastman  Kodak, 
:  through  photo  dealers  in 
>lor  movie  film  and  slide 
ing  laboratory, 
rding  to  Hunter.  Robert  J, 
■I  will  be  manager  of  Cap- 
ilm  priKCssing  laboratory. 
lis  has  also  joined  the  firm 
.tor  of  the  motion  picture 

at  East  Lansing.  • 

*       *        ♦ 

idr.ster  Installs  New  Oxberry 
ini  Slide,  Fiimstrip  Camera 
it  is   claimed    to    be    the 
most  advanced  camera  for 
^lidc  and  fiimstrip  produc- 
ophas  been  purchased  by  Ad- 
ai-r  Prints.    Inc.    Built   by   the 
ixirry  Corp.,  the  camera  is  con- 
old    mainly   by    a    foot-square 
W.'k    bo.x"    that    stands    a    few 
e(from  the  equipment  itself. 
I;nry  Roth,    prtxiuction   coor- 
iiior,  explains  that  the  camera 
flces    a    semi-automated    one 
It;  years   old.     "Technical     ad- 
i^cs  come  so  rapidly  now,"  he 
i;i  "that   an   equipment    "stand- 
■<j  just  a   few    years   back   now 
<js  antique." 

pr  stability   the   stand  of  the 
Oxberry    is    made    of    heavy 
led    steel     construction    from 
:h  a  precision   vertical   struc- 
il  reaches   toward    the   ceiling, 
trie  motors  control  movements 
he  camera   and    film,    l^nlike 
jt  cameras  which  move  the  lens 
-elation   to  the   film,   the  Ox- 
•y  product  keeps  the  lens  fixed 
I  moves  the  film  plane. 
iKus  maintained  by  the  cam- 
is  provided  by  cams  that  move 
and   down    and   special   extra 
ipment   permits  an  extra  wide 
d, 

Fo  accomplish  exact  art  posi- 
ting on  the  film  a  built-in  de- 
;  projects  a  rectilc  image  that 
ws  exactly  what  the  camera 
see.  There  is  also  an  extra  ac- 
imodation  for  the  use  of  6008 
V  color  film   which  offers  su- 


perior quality  when  shooting  trans- 
parencies. • 

*  *  * 

Research  Products,  Inc.,  Kxpands 
Labaratory  Equipment  Facilities 
;  Research  Products.  Inc.,  Holly- 
wood, has  ended  the  sub-contract- 
ing of  some  components  with  com- 
pletion of  a  program  of  equipping 
its  own  machine  shop  fully  for  the 
manufacture  of  optical  printers, 
animation  devices  and  related  spe- 
cial equipment.  At  the  same  time 
Hal  Scheib,  president  of  the  com- 
pany, announced  development  of 
a  new  service  operation  which  will 
handle  local  calls,  initially,  on 
equipment  within  the  general  range 
of  its  interests. 

The  manufacturer  recently  de- 
livered another  optical  printer  to 
Consolidated  Film  Industries, 
Hollywood,  where  it  will  be  used 
for  printing  8mm  and  super-8  from 
33  and  16mm.  Research  Products 
also  currently  is  installing  an  opti- 
cal printer  at  Movielab,  Inc.,  New 
York  City.  • 

*  *        * 

DeWoIfc  Music  Catalog  Library 
Now  Available  at  Corelli-|aeobs 

■  The  DeWoltc  Music  Catalog, 
said  to  be  one  of  largest  individ- 
ual collections  of  music  on  disc 
and  tape  in  the  world,  has  recently 
been  made  available  to  American 
film  priiduccrs  by  Corclli-Jacobs 
Film  Music,  Inc. 

The  DeWolfe  collection  is  large- 
ly composed  of  new,  up-to-date 
sounds  for  modern  films.  It  is  con- 
stantly in  the  process  of  enlarge- 
ment —  1 7  new  recording  sessions 
are  scheduled  between  now  and 
May. 

Descriptive  literature  is  avail- 
able from  Corelli-Jacobs  at  25 
West  45th  Street,  New  York 
10036.  • 

*  ♦       * 

Mike  Scgarra,  Inc.  of  San  |uan 
Offers  Puerto  Rico  Film  Advice 

•  A  new  consulting  service  for 
TV  commercial  and  industrial  film 
production  units  planning  to  shoot 
films  in  Puerti)  Rico  is  now  avail- 
able on  the  island. 

Mike  Segarra,  Inc..  1009  Ash- 
ford  Ave.,  San  Juan,  which  until 
now  has  specialized  in  servicing 
stateside  and  local  public  relations 
clients  in  Puerto  Rico  and  the 
West  Indies,  has  intri>duced  the 
new  service.  The  Scgarra  firm  has 
for  some  lime  helped  U.S.  com- 
panies filming  in  Puerto  Rico. 

The  new  service  includes  assist- 
ance in  selection  of  sites  (which 
include  two  major  resort  hotels. ) 


HOW    DO  \0U 

GET  A  MAN  TO  ACT? 

1  o  Pnrx  liasc  .  .  . 
or  Plan  .  .  . 
or  Perform  ?* 


GILBERT 
ALTSCHUL 

PRODUCTIONS 
INC. 


We  Have  An  Answer  ! 

Write  for  either  or  both  of  these  Free  Reports: 

Film  Creativity  "The  Magic  Carpet" 
Script  Writing  "Two  Days  In  Zion" 

Write  us  at:    909WestDiversey  Parkway,    Chicago,  Illinois  606U 


'Pyoduclioii  timiihcr  -/ 3-7^69 — Take  26  .  .  ." 
NRXr  RECORDING  SESSION,   HOOK 
JUST  HALF-AN-HOl  R  ,  .  ,  (AIL  .  .  . 

CHARLES  MOUNTAIN 

HA    1-^7--  .   A  (     2i: 

NARRATOR  •  COMMtR(  lAL  SPOKESMAN 
ON'IR   i:-;  FILMS  NARRATED  IN    196S 

ANNOliNCER  FOR     THE  TRIALS  OF  O  BRFFN 
FRIDAYS    ON'  (  HS  TV 


^  PRODLCTION  REVIKW 
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NATIONAL   DIRECTORY  OF  VISUAL  EDUCATION   DEALERS 


WHAT'S  NEW  ON 


^^ 


EASTERN   STATES 


•  MASSACHUSETTS  • 

Cinema,  Inc.,  234  Clarendon  St., 
Boston  02116. 

•  NEW  YORK   • 

Bucluin   Pictures,   122  W.  Chippewa 

St.,  Buffalo  2,  N.  Y. 

Crawford,  Immig  and   Landis,  Inc., 

6  West  48th  St.,  New  York   36, 
New  York. 

The  Jam  Handy  Organization,  1775 
Broadway,  New  York    10019. 

S.O.S.  Photo-Cine-Oplics,  Inc.,  387 
Park  Avenue,  South,  New  York 
City,  New  York   10016. 

Training  Films,  Inc.,  150  West  54th 
St.,  New  York   19.  CO  5-3520. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  221  Park 
Avenue  South,  N.Y.  3.  SP  7-6600. 


•   PENNSYLVANIA   • 

Appel     Visual     Service,     Inc.,     963 

Liberty   Avenue,    Pittsburgh    22. 

Audio-Visual  Center  —  Rentals, 
Sales,  Repairs.  27  South  17th 
Street,  Philadelphia  3,  Pa.  Phone: 
LOcust  3-6872. 

Oscar  II.  Ilirt,  Inc.  41  N.  11th  St., 
Philadelphia   7.   WAInut   3-0650. 

J.  P.  Lllley  &  Son,  Inc.,  Box  3035, 
928  N.  Third  St.,  Harrisburg 
17105,  (717)  238-8123. 

The  Jam  Handy  Organization,  Pitts- 
burgh.  Phone:   ZEnith  0143. 


SOUTHERN   STATES 

•  GEORGIA   • 

Colonial    Film.s,   71    Walton   St.,   N. 
W..  JA  5-5378,  Atlanta. 

United  World  Films,  Inc.,  287  Tech- 
wood  Dr.,  NW.,  Atlanta. 


•   MARYLAND  • 

Stark-Films  (Since  1920).  Howard 
and  Centre  Sts.,  Baltimore  1.  LE. 
9-3391. 


MIDWESTERN  STATES 


•   ILLINOIS   • 

Robf.    H.    Rcdfield,    Inc.,    831    So. 

Wabash  Ave.,  Chicago  60605. 

The  Jam  Handy  Organization.  230 

North  Michigan  Avenue,  Chicago 
60601.  State  2-67.57. 

Midwest     Visual     Equipment     Co., 

3518  W.  Devon  Ave.,  or  571  W. 
Randolph.  Chicago. 

United    World    Films,    Inc.,    542    S. 

Dearborn  St.,  Chicago  60605. 


•  MICHIGAN  • 

The  Jam  Handy  Organization,  2821 
E.   Grand  Blvd.,   Detroit  48211. 
Phone:  TR  5-2450 


•  MISSOURI   • 

Swank  Motion  Pictures,  Inc ,  621  N. 

Skinker.    St.    Louis.    Mo.    63130. 
PA  6-3333. 


•   OHIO   • 

Academy    Film   Service,   Inc.,   2110 
Payne  Ave.,  Cleveland  44114. 

Films    Unlimited    Productions,    564 

Park    Avenue,    Mansfield. 

Fryan   Film  Service,  2929  Prospect 
Ave.,  Cleveland  44115. 

Sunray    Films,    Inc.,    2005    Chester 
A've.,  Cleveland  44114. 

Iwynian    I'ilnis,     Inc.,     329     Salem 
Ave.,  Daylon  45401. 

M.  II.  Martin  Company,  1118  Lin- 
coln Way  E.,  Massillon. 


•   LOUISIANA  • 

LIST   SERVICES  HERE 

Delta  Visual  Service,  Inc.,  715  ( lirod      r\     re   ^        j-  i    j      i 

'         '  Qualined    oudio-visual    dealers    are 

St.,   New  Orleans    12.   Phone:    J,.\       n^j^d  in  this  Directory  at  SI. GO  per 
5-9061.  line  per  issue  on  annual  basis  only 


WESTERN  STATES 


•   CALIFORNIA   • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 
HO  6-1651. 

The  Jam  Handy  Organization,   305 

Taft   Building,    1680  N.  Vine  St.. 
HolKwood  90028.  no  3-2321, 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 
Hollywood  6-7681. 

Ralke   Company,   Inc.   A-V   Center, 

641    North    Highland    Ave.,    Los 
Angeles  36,  933-7111  (A/C  213). 

S.    O.    S.     Photo-Cine-Optics,    Inc. 

10635  Burbank  Blvd.  North  Holly- 
wood. 213-877-5326 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  90057.  Phone: 
Dunkirk  9-1288. 

United  World  Films,  Inc.,  7374  Mel- 
ro.se    Ave.,    Los    Angeles    90046. 

SAN  FRANCISCO  AREA 

Photo  &  Sound  Company,   116  Na- 

toma  St.,  San  Francisco  5.  GAr- 
field    1-0410. 

Westcoast  Films,  255  Minna,  San 
Francisco  94103. 


•  COLORADO  • 

Cromars'  Audio-Visual   Center,  922 
Bannock,  Denver  80204. 


•  OREGON  • 

Moore's  Audio-Visual  Center,  1201 
S.  W.  Morrison.  Portland  5, 
Oregon. 

United  World  Films,  Inc.,  5023  NE 
Sandy  Blvd.,  Portland  97213. 


•  TEXAS   • 

United     \\orld     Films,    Inc.,    6434 
Maple  St.  Dallas  75235 

•  UTAH   • 

Descret     Book    Company,    44    East 
South  Temple  St.,  Salt  Lake.   10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  HLMS  AND  PROJECTION 


New  Color  Filmstrip  Series 
on  Consumer  Finance  Availak 

■5^  The  .Money  Management 
tute  of  Household  Finance 
oration  announees  the  avail 
of  a  series  of  filmstrips  on 
sumer  financing.  The  35mm  \Lt 
filmstrips  include  captions  on  cli 
frame,   and   each   filmstrip  c<ir 
with  a  study  guide  that  gives  \t. 
gcslions  for  supplementing  the  \m 
material,   and  for  adapting  i  if 
various  age  and  ability  levels. 

Titles  in  the  Money  Mart- 
ment  Series  include: 

A  New  Look  at  Biidi;etinf~ 
shows  how  to  meet  family  clotiij: 
needs  on  a  limited  income. 

Your  Money's  Worili  in  Sip- 
ping —  explains  how  to  nn. 
money  go  farther  in  the  ma  ei 
place. 

Managing  Your  Clothing  >/. 
lars  —  tells  how  to  meet  fa  l\ 
clothing  needs  on  a  limited  incnc 
—  includes  wardrobe  plani  ig 
clothing  selection,  and  clotng 
care. 

Spending  Your  Food  Dollai  — 
illustrates  how  to  make  the  »! 
of  money  spent  on  foixi  forhc 
family. 

Your  World  and  Mone\^-~i 
shows  young  people  how  to  hajle 
money  effectively. 

The  individual  cost  of  filii 
is  $1.50.  The  complete  set  im  >t 
filmstrips  sells  for  S6.00.  Forar- 
thcr  information  write:  Miey 
Management  Institute,  HouscMd 
Finance  Corp.,   Prudential  Pza, 

Chicago,   111.   60601. 

*       *        * 

Inspirational  Color  TV  Spots 
Released  by  Nat'l  Church  Couil 

i::  The  National  Council  ol 
Churches  has  produced  a  serii  ol 
20-  and  60-second  T\'  spot  in- 
nounccments  in  color  intendci  oi 
nationwide  distribution.  "Mau'i- 
by-market"  release  begins  in  Ail. 

Carrying  the  message  that  "od 
is  alive,  loving  and  caring  fo;ill 
people,"  the  spot  announceniili 
underwent  a  trial  run  in  the  o- 
lumbiis.  Ohio  area  in  early  FeU' 
ary. 

The  spots  were  produced  foihi 
National  Council  of  Chun'; 
Broadcasting  and  Film  Com  is 
sion  by  the  Radio  and  Telcvi.ir 
Division  of  the  Presbytcai 
Church  in  the  U.S.A.  at  a  co>ol 
$41,000  including  distribution 

Co-producers  of  the  series  n 
Nancy  Carter,  a  staff  produeeroi 
the  United  Radio  and  leleviM 
Division,  and  Dennis  Wheeler,  In 
and  graphics  producer,  botho 
New  York  City.  ' 
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BUSINESS  SCREEN      IW 


San  Francisco's 
complete  16  mm 
film  service 


.A. PALMER  FILMS, INC. 

HOWARD    STREET      SAN    FRANCISCO 


jayarK-a 

FULLY  AUTOMATIC  SOUND 
PROJECTOR 


lAYAHK.    INSTRUMENTS    CORPORATION 

733  Third  Ave.  •  N.  Y..  N.  Y.  10017 


GUIDE  TO  WRITERS: 

(CONTINUED  FROM  THE  PRECEDING  PAGE  199) 

BENJAMIN  S.  WALKER:  CONTINUED 

Date  of  Organi/aliiin;    19f)3 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Picrm«ES:  Come  Sail  With  Me;  A 
Search  for  Power  (Johns  Hopkins  Applied 
Phvsics  Lab  for  U.S.  Navy);  Delta  Liukx  11  and 
14' (Audio  Prods  for  U.S.  Navy);  Aii^i-Air  War- 
fare (Sun  Dial  Films  for  U.S.  Navy);  Smallpox; 
Typhoid  Fever  (Walter  Reed  Army  Institute  of 
Research  for  U.S.  Army);  Kumbering  of  Cotn- 
partments,  Vahes.  and  Fitlin<:.s  ( Norwood  Stu- 
dios for  U.S.  Navy);  Ballastahle  EarthmovinR 
Sectionalized  Tractor  (Ft.  Relvoir  EnsincerinR 
R&D  Labs  for  U.S.  Army);  Gemini  Experi- 
ment D-1.5:  Low  Lifihl  Level  TK'  (Snowden- 
Nett  Prods  for  Booz- .Allen  Research). 


JOHN  L  WASHBURN 
26!    RockinKstonc   .\\e.,   Larchniont.    N.Y. 
Phone:  TEnnyson  4-S741 
Date  of  Organization:  1953 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Pkitres;  The  Banks  that  Had  to  Be; 
Federal  Home  Loan  Banking  Stistern  (MPO  Pro- 
chictions):  Systems  Data  Management  (Andrew 
Gold  Productions/USAF);  Teaching  for  To- 
morrow; A  Moment  in  History:  Project  Relay; 
Ariel  U  (MPO  Productions/NASA);  Battle 
Group  Mohility  (Amiv  "Big  Picture"  TV  Series/ 
MPO  Productions):  CBS  Sports  Spectacular 
(CBS-T\7MPO  Productions).  Knight's  Castle  - 
TV  pilot   (MPO  Prcxluctions). 


HUGH   GORMAN   WHITTINGTON 
1216   Connecticut    Avenue   N.W ..   Washington 

D.C.  20036 
Phones:  FEderal  8-6198;  EMerson  2-7326 
Date  of  Organiziition:   1962 
Hugh  Wliittington,  Scripts  &  Production  Work 

RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Pictlres:  The  I'ncummon  Man  (U.S. 
Marine  Corps);  Men  of  Destiny  (Trinity  Mis- 
sions); Careers  in  Medicine  (U.  S.  Navy);  Spot- 
light on  Recovery  (Federal  Aviation  Agency); 
Teamwork  for  Emergencies  (U.S.  Atomic  Ener^- 
Commission);  Photo-lnstrumcntation  (Naval  Ord- 
nance  Laboratorv). 


GEORGE   E.  WOLF 

18   W.   4.1th   .St..   Room   OUI.   New   York,   N.Y. 

10036 
Phones:  (212)  YU  6-5707;  (516)  HU  2-9173 

Date  of  Organization:  1948 
RECENT  SCRIPTS,  PRODUCERS  AND  SPONSORS 
Motion  Ph  thus:  .Air  Transiwrtability;  The 
Flamethrower;  Basic  Marksmanship  Course  (U.S. 
Anuv);  The  F  105  Story  -  Dial  Me  An  Acci- 
dent; Life  Raft  Environment;  Electronic  Signal- 
ing Devices;  Shark  Diiense;  Utihz^tion  of  Anti- 
Exposure  Suits;  Solar  Still  and  Desalter  Kit;  Im- 
provised Signaling;  Vmial  Distress  Signaling 
(MPO    Productions.    Inc.    for    U.S.    Air   Force). 


PAUL  C.   WOODBRIDGE 
Bragpatch  Scriptslmp 

White  Ri\er  Junction.  A  ermont 
Phone:    (S02)    2f)5-:t400 
Date  of  Orgaiii/atioii:    l'»l" 
RECENT     SCRIPTS,     PRODUCERS     AND     SPONSORS 

Motion  Picttres:  The  Seed  &  The  Sinew  (Wil- 
iard  Pictures  for  Koppers  Associates);  Football 
&  Photography;  Thin  Uyer  Chromotography 
(Willard  Pictures  for  Eastman  Kodak);  Kola 
Koka  Kapers  (Bavsal  Film.  Ist;u>bul  for  Kola 
Koka  Co.);  Eregli  Investment  ( Baysal  Film  for 
Tnrkev  Steel  Co.);  Sojotirrx  in  Scotland. 


JUST  OFF  THE  PRESS.' 

yOUR   COMPLIMENTARY   COPY   OF 

FOTOMATION  FILM  TIMETABLE 


Handy  plastic  computer  timet 
yOur  norrotion,  mutic,  •ffects. 
For  jlidefilmj,  taU>  promo- 
'  on    &    pr«i«ntolioni,    TV    ond 

motion       picturei. 


\ 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  MAKING 

FOTOMATION! 


T*ll  your  >al»  lloty  .n  FOTOMATION  -  uimg  th. 
popular  TV  commortiol  molhod  o»  "quick  cuH,"  with 
mil  pholol,  ltoniportnci««,  orlwork  ond  grophic 
color  daiign!  W«  giv*  your  film  lif»  ond  on. motion 
with  ovory  lyp«  of  com»ro  movomonf,  loom*,  pom. 
dioolvn  —  tynchronittd  lo  mod»rn  parcuttiv*  mu- 
«■<■    Pioduction   timt    i>   in    DAYS,    not    MONTHSI 

Get  Ihe  lull  llory  wifh 
your  fOrOMATION    rim«rob/« 

Call  Al  Slohl  -  212/CO  5-W42 


ANIMATED  PRODUCTIONS,  INC. 

1600  Broadway,  N«w  York  19 


;th  PRODUCTION  REVIEW 
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INDEX    TO    ADVERTISERS    IN    THIS    I6TH    ANNUAL    PRODUCTION    REVIEVA 


—  A  — 

AC;i    PrcxliictiDiis  .... 

A   \'  Corpi)rati()M  .... 

.\cmc'   Film    Laboratorit'.s,    Inc. 

.\fgi.s    Frodiictioiis.    Inc 

.Mtsdiiil.  Cillurl,  Productions.   Inc. 

.\nitnalt(l    I'rochictions.    Inc 

.\rrill(\  C^oriKjration  of  .\nicrica        .  .9. 

.\s.sociat<cl  Film  Con.snltant.s,  Inc 

Association  Films,  Inc.  37,  38,  39^ 

Audio  Productions.   Inc.  .... 
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Bav  State  Film  Productions 

Bchcll  &  Rchdl  Color  Labs 

Becker.  Mar\in.  Films 

Better   Sellinij   Bureau    .  . 

Bonded    Sir\  ices  .... 

Bransln.  John.  Productions,  Ltd. 

Byron    Motion    Pictures        ....  .  .     3 

-C  — 

Cahill.  Charles,  &  Associates 

Camera  .Mart,  Inc.,  The  

Camera  Service  Center,  Inc. 
Cameron    Film    Productions 
Canyon  Films  of  .Arizona.  Inc. 
Capital  Film  Laboratories.  Inc. 

Capital  Film  Services,  Inc 

Centron  C;orporation,   Inc. 
Chappell   Music  Library 
Chicago  Film  Laboratory,  Inc.       .  . 
Cine  60  Motion  Picture  Equipment 
Cinema  Processors,  Inc.    .  . 
Cinema  Research 

Cinemusic,    Inc 

Colbuni,   Ceo.   W.,   Labs. 
Coleman  Productions,  Inc. 
Color  Film  Corporation 
Color   Service   Company, 
ColorTran    Industries 
Compreheiisi\e  Service  Corporation 
Consolidated    Film    Industries    .... 

Corelli-Jaeobs  Film  Music,  Inc 

Crawley    Films    Limited 
Creative  .\rts  Studio,  Inc.       .  . 

Criterion    Film   Lab.s,   Inc.        

Crown   Publishers 


Inc. 
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Daggett,  Avalon,  Productions  .  .            86 

Da-Lite  Screen  Company,  Inc.  .  .          .  .215 

De    Lu.ve   Laboratories,    Inc.  .  .      7 

Delphi    Films,    Inc.  .  .         2(K) 

Douglas  Film  Industries   .  .  50 

Dii  Art  Films  Labs/Du  Art  Color  C^orp.       II 

Diikaue   Corporation  .  .75,   76 

Duncan,    Victor,    Inc.  ...105 

Dunn,  Cal,  Stuclios,  Inc.  ....       58 

Dynamic   Films,    Inc.  ....       31 

-E- 

I'lastman  Kcjdak  Company 

•    ■  •  185,    Second    Cover 

I'lclair  Corjioralion  of  America  158.   159 

iMnjjire    Pliotosound,    Inc 97 

Everest  Services,   Inc.  ...219 

—  F- 

F&B/Cec-o,   Inc.                               .■52,  .33,    1S9 

I'aber.    Marshall    L..    Productions  .110 
Fairbanks.  Jerry,   Productions  of 

Caliloruia,    Inc ,5,5 

I'airchild  Camera  &  lusliumeul  (Jor|).         83 

Farrell.  Matt,  Productions,  Inc.  210 


Fiberbilt  Sample  Case  Company,  Inc.      213 
I'^ilm  Craphics,  Inc.  208 

Film  Producers  Guild  Ltd.,  llie       101 

Filmc.x,  Inc.     .66 

Finle\-,  Stuart,  Productions . .       79 

P'ischer  Photographic  Laborator\-,  Inc.    .104 
Fleming,  Hex,  Productions  . .      112 

Foreign  Language  &  Cinema  Service        47 

Fraser    Productions  74 

Frost,   Jack   A 99 

-G  — 

Cialbreath,  Richard,  Inc.    .  .  .  . 

Canz.  William  J.,  Company,  Inc. 
(Jeneral     Film    Laboratories 


218 

23 

.  7 

.  88 

72 

200 

198 


(Gotham  Film  Productions,  Inc. 
Granducci,  Oeveste 
Graphic  Films  Corporation 
Graphic  Varieties,  Inc 

—  H- 

llaiidy.  Jam,  Organization,  Inc., 
The  . .   Back  Cover 

Hardcastle    Film    Associates    215 

Haycox  Photoramic,  Inc 217 

Henning  and  Cheaclle,  Inc 199 

Henry,  Bruce  .  . .211 

Ilolland-Wegman    Productions,    Inc.  27 

Hollywood    Film    Enterprises,    Inc.    .  .       53 
Holmes,  F"rank  Laboratories,  Inc.  34 

Hudson  Photographic  Industries,  Inc.        42 

-I-J- 

Institute  of  Visual  Communication,  Inc.  .   23 
Jamieson  Film  Company  .  .  .  .206 

Jayark  Instnnnents  Coqioration  .  .223 

-K  — 

Kerbawy-MPO  ..  .29 

Kin-O-Lux 212 

Knight   Studio 74 


Knight  Title  Service  of  New  York  . . 

—  L  — 

L  &  L  Animation,  Inc.  .... 

Lab   TV        .  . 

Lance  Studios       .... 

Lieb,  Jack,  Productions  

-M- 

.MPO  \  ideotronics.   Inc.  .  . 

.McLaughlin    Research   Corporation 

M   R  C  I'^ilms  Di\ision 
.Mc.MulIeu,    Douglas    C. 
.Madison,   Larr\',  Productions 
Manhattan   C;ol()r  Lal)orator\-,   Inc. 

.Manhattan   Effects,  Inc 

Mecca  Film  Laboratories  Corporation 
Mercer,  Ray,  &  Company 

Modern    Movies,    Inc 

Modern  Talking  Picture  Serv 

lue 

Mole- Richardson   f Company 
Morgan,  Byron,  &  .Associates 
.Motion   Picture  Service  Com])any 

Mountain,    C^harles  

Mo\ielab,   Inc.  Third 

\lo\iola    Manufacturing    (^)m]')any 
Murphy.    Owen,    Productions,    Inc. 

Musilex;  Inc 

Mutschmann    Films    .  . 
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_  N  _  O  — 

N'iles,  Fred  \.,  Communications 

(A'nters,   Inc.    .  .  

OBrien,  Eddie,  The  Writer 
Oscard,   Fifi,   Agency 

-P-Q- 

Paillard,  Inc.   . . 
Palmer,  W.  A.  Films,  Inc. 
Parthenon  Pictures  —  HolKwood 
Pelican    Films,    Inc. 

Pilot   Productions,   Inc 

Pinnn   Productions  .        . 

Plastic  Reel  Corporation  of  .America 

Plastican   Coqioration 

Polaroid  Corporation   .... 
Probe  &  D(\-el()i),  Inc. 

Pugh,  Carl  

QQ  .Motion  Picture  Titles    

-R- 

Ragsdale,  Carl,  Associates,  Inc. 
Rapid  Film  Technir|ue.   Inc. 
Rarig"s,    Inc. 

Ra\',  Reid  H.,  Film  Industries,  Inc. 
Reela  Films,  Inc.    .  .  .  .      . . 

Regan  Productions.  Inc. 
Richard  .Manufacturing  Company 
Rocket   Pictures,    Inc.        .  .      .  . 

Rockett,    F.    K.    Productions    

Ross,   Charles,    Inc.  

Rossmore  Productions  & 

Selling   Mi'tliods,   Inc 

Rothacker,  Inc. 


—  S  — 

Sarra-Chicago,    Inc. 

Schtiessler,  William 

Sickles   Sales   &   Service 

Simon,  William  L.,  Film  Scripts,  Inc.         '• 

Smith,  Fletcher,  Studios,  Inc.    .  .  . .   21 

Sterling  Movies   U.S. .A.,  Inc. 

Stock   Shots  

Strauss,  Ilenr\-,  &  Company,  Inc. ' 

Studio   Lighting   Company,   The  2' 

Sturgis-Grant  Productions,  Inc. 2 

Sun   Dial   F'ilms,   Inc - 

Sutherland,  John.  Productions,  Inc.       .  .  ' 
Syncron  Corporation        .... 

—  T  — 

T\'    Graphics.    Inc.  2ti 

Technical   C^ommunications,  Inc.               21 
Tec-hnicolor  Corporation    .  . 

Telecine  Film  Studios,  Inc.  7 

Telic,  Inc.   . .  84,  s 

Treise  Engineering,  Inc.  .  .      IC 

Turtletaub  c\-  Moss.  Inc.    .  .  .  .hi 
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For  the   Finvnl   in    Products  and  Services 

l.oiik    Id     \clirrlisvr.i    in    liusiiu'HS    Screen! 


—  U  — 

I'uiled    Air  Lines 

I'nited   World   I'ilms,   Inc 

I'shijima.  Henry.  Films,  Inc. 

—  \'  —  W  —  Z  — 

N'aiuunuite   (Corporation 
N'aleutiiio.  Thomas  J.,  Inc. 
N'aiiderlord,  H.  Leroy 
Vision  .Associates,  Inc.  ... 

X'isualscoiie,    Incorporated 

X'ista        ....  

N'itfer    Laboratories    .... 

WBS  Motion  Picture  Laboratory 

Zwcibel,   Seymour,    Productions,   Inc. 
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When  it's  processed 
by  Movielab, 
70U  see  and  hear 
he  difference. 


1  FOR  COLOR  AND  BLACK  &  WHITE  complete  35  mm- 

i  I6MM  DAILY  AND  MULTI-RANK  RELEASE  PRINT  LABORATORY,  FEATURING:  . 
ADDITIVE  COLOR  PRINTING  .  35MM  &  16MM  A  &  B  CONTACT  &  REDUCTION 
!  PRINTING  .  LIQUID  GATE  BLOWUPS  .  UNSQUEEZINGSCANNING  &  LIQUID  GATE 
'  PRINTING  .  SEPARATION  MASTERS  &  REGISTRATION  INTERNEGATIVES  .  EKTA- 
CHROME  DEVELOPING  &  KODACHROME  DAILIES  •  REVERSAL  DEVELOPING  AND 
PRINTING  .  FILM  STRIP  &  COMPLETE  TITLE  DEPARTMENT  .  SOUND  TRANS 
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MOVIELAB.  INC 

Movielab  Building 

619  W    54TH  ST  .  NEW  YORK  19.  N.Y..  JUDSON  6-0360 


Set  up  to  Kive  vou  the  benefit  of  all  the  resources  and  experience  of  the  largest  and  most  successful  users 

of  motion  pictures  for  business  purposes-set  up  to  put  more  integrity  and  quality  into  pictures  with 

the  lowest  budgets-set  up  to  implement  the  most  simple  objectives  as  well  as  the  most  complex  is 


The  Jam  Handy  Organization 

NEW  YORK   .    DETROIT    .    CHICAGO    •    HOLLYWOOD    .    TORONTO 
JUd.on2.loeO       TR.nuy  S.2.150       ST»to  26757       Hollywood  32321        EMpiro  38856 
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JkZINE  .  TOOLS  AND  TECHNIQUES  FOR  AUDIO  &  VISUAL  COMMUNICATION 
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We'll  show  your  film  to  this  audience, 
before  they  leave  the  ground. 


In  Skyport  Cinema,  tailored  for  waiting  airline  passengers  and 
their  guests.  Sponsored  films  are  shown  continuously  during  the 
day  in  attractive,  open  movie  lounges  to  an  audience  you'd  never 
be  able  to  capture  anywhere  else  for  your  company's  or  associa- 
tion's film.  An  audience  of  successful  business  executives  and 
professional  people  — 11%  management,  16%  technical  and 
engineering,  and  31%  sales  and  advertising  — that  you  can  reach 
everyday  in  major  air  terminals  through  Skyport  Cinema.  To  find 
out  how,  write  for  our  free  brochure,  "The  Benefit  Story  of  Free 
Movies  in  Airports." 

~     IDERN 
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Mavbc  not.   But   it  sure  sells  like  one.  C.els   in  while  the  pounds.  Snap-in  CiirtridRe  (ompletely  eliminale--  threading  and  rc- 

hoys  with  their  catalogues   are  still  sitting  in  the  lobby.  Why?  Be-  winding.  Gives  bright,  bright  picture  in  any  room, 
cause  everyone  likes  a  show.  The  New  Technicolor  Super  8  /n'.l.int  For  in-store  selling  of  your  products,  we've  got  a  rear  pro- 

Mov/e  Projector  is  the  ideal  way  to  introduce  new  products  to  your  lection  model  -  gives  a  sales  pilch  y<)u  simply  won  t  get  otherwise, 

prospects  —  in  color  —  in  live  motion.  Easily  built  into  displays. 

Your    salesmen   will    love    it   and    u.se   ;(.    Weighs   only   8  \'eod  a  film'  We  can  handle  that  too. 
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COMMERCIAL     AND      EDUCATIONAL      DIVISION    \_ 


Company. 
Address_ 


City_ 


Title. 


CAN  CLOSING 
START  BEFORE 
A  CALL 
IS  MADE? 


Yes!  Even  before  a  salesman  enters 
a  prospect's  office,  the  sale  should 
be  made  mentally.  This  color  film- 
strip  shows  how  to  accomplish  this; 
how  to  plan  in  advance  of  the  inter- 
view. It's  one  of  a  powerful  series. 

"Closing  the  Sale" 

demonstrates  how  to  make  presen- 
tations that  keep  an  eye  on  closing 
.  .  .  from  the  moment  of  the  opening. 
It  provides  examples  of  how  to 
pursue  the  order  .  .  .  how  to  coun- 
teract a  refusal  to  sign  .  .  .  and 
how  to  resume  or  continue  selling 
when  the  prospect  appears  to  have 
ended  the  interview. 

"SELLING   IS  MENTAL" 

offers  six  sales  training  filmstrips 
oriented  on  the  attitudes  and  tech- 
niques of  dealing  with  people  .  .  . 
to  reduce  your  problems  in  training. 

Wrife  for  preview  informafion 


Selling  Bureau 

A  DIVISION  Of  ROCKET  PICIURES,  INC. 

Send  coupon  for  preview  intormotion 


BEHER    SEllING    BUREAU,    Dopl.    BS-24 

154  1   N    Weilern  Ave. 

loi  Angeloi,  Calif.  90027 

We'd    like    to    tiove    detoilt    on    previewing 

fllmHrip   progromi    ■SEltlNG   IS   MENTAL." 
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NEW      RELEASS 
"COOU  OLD  S.\- 


29V4  minutes  —  color  — 


oto, 


format.   Merrill  Lynch.  \  ^^ 

story,    with    suspense   and  on'; 
yet,   whiMeiu   the  hero  i 
the  investigation  of  his  \' 
ing     investment     accoui 
mended  for  adults  —  Wiimo 

"LONE  THAT  C  ',• 


This   9-minute   color   fili 
h\-  Jack  Benny's  famous  linvi 
pitches    a    safety    messape  pn 
ti\e  niaiutciumee),  with 
fast    action    that    makes 
opener   or   \\  armer-upiier   r  | 
ings.    (Prints    $79..50). 

"TWO  CHEEH 
FOR  CHARLII 


2S    niiiinU-s    —    iiiloi 
format.      Mutual     and      < 
Omaha.    Charlie    Adaniv 
for    Life    and    Disul)ilit\ 
makes  three  pitches   ami 
in  a  human  storv-  wliieli 
and    laughter.    The    sales  n'u 
are    frankly    presented.    It 
Charlie    is    a    eraek    s.ili 
avidience  gets  the  snl)tl( 
that   he  is  lionestK    iledicadi 
profession. 

e  o  o 

"LOVE  THY  CUST(»« 

21  Vi    minutes    —    eoloi     -  > 
format.     Ford    Marketing  In* 
.\   new   approach   to   tlir    '' 
riyht"    emplo\ee    trainn 
—  i.e.  getting  identifieali 
patliv   fiom   the   gn\s   In 
ing   the   boot.    N'eiy   Inm 
(lit ig-oii-t he-square,    anil 
right   practical   instruct imi 

For    loan    prints    write    <  P 

PARTHENON   PICH 

Cop  Palmer,  Exec.  Prcuc 

2625  Temple  St.,  Los  Angiss 

(Area  213)-385-39l 
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Byron's  Rx  for  perfect  "Color-Correct"*^  prints: 

skilled  men,  precision  machines,  constant  supervision 

from  start  to  finish.  Timers  punch  exposure  data 

on  tape,  recheck  it  before  printing  begins. 

Chemists  evaluate  solutions  for  constancy  of 

ingredients  and  temperature.  Check,  recheck,  triple 

check.  Skilled  men,  precision  machines.  That's  Byron's 

prescription  for  "Color-Correct""  prints,  a 

copyrighted  Byron  exclusive.  When  your  criterion 

is  perfection,  think  first  of  Byron. 


byron 
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Developing 

Printing 

Music 

Sound 

16mni,  35mn) 

Editing 

Color  or  black  and  white 

Exclusive 
"Color  Correct"* 

Complete  Service 

Everything  but  the 
original  photography 
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Announce  Chicago  Program  for 
I5lh  Annual  "Day  of  Visuals" 
it  The  13th  annual  "Day  of  Vis- 
uals" conference  and  film  compe- 
tition sponsored  by  the  National 
Visual  Presentation  Association 
moves  to  Chicago  for  the  first  time 
in  its  history  this  year.  The  events 
will  be  held  June  1-2  at  the  Sher- 
man House  and  official  host  in 
1966  is  the  Midwest  Chapter  of 
the  NVPA.  headed  by  its  presi- 
dent. Norman  C.  Lindquist. 

"The  fantastic  increase  in  the 
use  of  audiovisuals  at  all  levels  of 
human  endeavor  will  be  seen 
through  the  fourteen  different 
categories  in  which  NVPA  will 
present  awards  on  June  1st."  ac- 
cording to  Lindquist.  who  is  vice- 
president  for  sales  of  the  Fred  A. 
Niles  Communications  Centers, 
Inc. 

"Medicine,  public  welfare,  fund 
raising,  training,  documentary,  ed- 
ucational and  travel  subjects  are 
only  some  of  the  examples  of  the 
broad  application  of  these  tech- 
niques. Each  of  these  categories  is 
being  examined  as  to  whether 
they  have  made  successful  use  of 


motion  pictures  or  slidefilms,"  he 
concluded. 

Organizations  who  wish  to  sub- 
mit entries  for  the  "Day  of  Vis- 
uals" competition  or  to  attend  its 
seminar  programs  should  write  to 
Midwest  Headquarters.  National 
Visual  Presentation  Association, 
333  North  Michigan  Ave.,  Chica- 
go. Illinois  60601.  Entry  lists  will 
close  Monday,  May  2,  1966,  ac- 
cording to  Howard  Rice,  chairman 
of  the  Awards  Committee.  He  is 
an  executive  in  the  Motorola  Com- 
munications Division. 

General  co-chairmen  of  the 
"Day  of  Visuals"  are  Marvin  E. 
Goessl.  Becker-Gocssl.  Inc.  and 
A.  M.  Baltzer,  National  Safety 
Council.  Program  chairman  is 
Howard  Turner,  DuKane  Corp- 
oration. • 
*        *        * 

NAVA  Names  Billy  Paul  Williams 
as  New  Director  of  Information 
iv  Billy  Paul  Williams  has  suc- 
ceeded James  Hulfish  as  director 
of  information  for  the  National 
Audio-Visual  Association.  He  will 
be  in  charge  of  all  publications 
and  publicity  for  the  national  deal- 
er organization.  He  was  formerly 
with  the  American  Optical  Com- 
pany, Instrument  Division,  in  Buf- 
falo, New  York  where  he  served  as 


assistant  projection  sales  mana- 
ger. He  will  reside  in  Fairfax,  Va. 

*  *  * 

Hy  Schwartz  Leaves  Kalart  Co. 
to    Retire    After    55-Year    Career 

f-v  A  35-ycar  veteran  of  the  photo- 
graphic and  audio-visual  indus- 
tries has  announced  his  retirement. 
Hy  Schwartz,  president  of  the 
Audio-Visual  Division  of  the  Kal- 
art Company  (Victor  Animato- 
graph  Corp.),  and  a  past  president 
of  both  the  Photographic  Manu- 
facturers &  Distributors  Associa- 
tion and  the  National  Association 
of  Photographic  Manufacturers  is 
leaving  his  post. 

A  longtime  friend  of  this  publi- 
cation, he  was  responsible  for 
Kalart's  government  relations  dur- 
ing the  early  I940"s  and  when 
civilian  production  was  resumed 
in  1945,  he  had  full  responsibility 
lor  sales  and  marketing  through 
distributors.  He  also  initiated  Kal- 
art's acquisition  program,  which 
began  with  the  acquisition  of  Craig 
Manufacturing  C\).  (film  editors), 
then  with  Victor  Animatograph 
Corporation,  a  pioneer  in  16mm 
sound  projection.  Through  his 
\sork,  Kalart  also  acquired  the 
Automatic  Projection  Corp.  (35- 
mm  filmstrip  projectors). 

An   honorary    associate   of   the 


Photographic  Society  of  4^ 
and  a  charter  member  oJki 
tional     Press    Photograpn 
sociation.   Hy  Schwartz  m, 
remain   close   to   the  in 
has  served  with  distincti 
the  years.  His  immedia', 
explore   several   areas  1 ; 
raphy   which   have   loni:  ^, 
special  interest  to  him. 
*         *         • 

Open  Entry  Lists  for  the  Mi 
Annual  Columbus  Film  Jiijfi 

. .    Closing   dates   for  enes  1 
advance   program   details^ 
14th    Annual    Columbus  (0|| 
Film     Festival     have    bn 
nounced  by  Daniel  F.  Pni,pi 
ident  of  the  Columbus  F  '  ' 
cil.  sponsors  of  the  evi.; 
be  held  October  7-9  at  t  f 
Hayes   Hotel  in  the  Ohi  cap 
city. 

Entries  were  being  actJial 
March  and  the  final  date  fa 
is  August  1,  1966  (5  p.rES 
The  principal  categories  :dll 
chairmen   are   as   follows  Edi 
tional-lnformation  Films,  red 
B.    Saunier,    chairman;     "« 
Industry  Films,  Gaivy  F 
chairman;  Health  &  Mcr 
Films.    Florence    L.    Fol 
man;     Religious    Films.  Wi 
Sherwood,  chairman;  Tra^.l 


ColorTran 
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MULTI-BEAM  <>,x' 

LIGHTS 

Instant  Fingertip  Control 
from  Spot  to  Flood! 

Never  before  such  full  control  in  units  so  lightweight 
and  compact!  ColorTran,  Academy  Award  winner  for 
advanced  quartz  iodine  lighting  design,  now  offers  two 
full  focusing  quartz  lights  —  MULTI  BEAM  "lOOO" 
(1000  watts)  and  f\/1ULTI  BEAM  "650"  (650  watts).  In- 
tensity control  at  10'  from  840  fc  to  140  fc  for  the 
Multi  Beam  "1000"  (680  fc  to  80  fc  for  the  "650"). 
Ideal  for  studio  or  location  .  .  . 
color  or  black  &  white. 


Write  for 

Detailed 

Literature 
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Multi-Beam  "1000"    illustrated. 
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(213)  843  1200 
1015  Chestnut  Street.   Burbank,  California 

A  BERKEY  PHOTO  COMPANY 
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NILES,  THE  STILL  PHOTOGRAPHER 
AIMO  THE  DESIGNER 


TASTE,    COMPOSITIOIM,    STYLING,    SENSITIVITY 


Chicago's  top 
still  photog- 
raphers and 
designers. 
They  have  been 
signed  by  Niles 
for  motion  picture 
and  filmstrip 
production.  Going 
counter-clockwise 
beginning  with 
Archie  Lieberman 
on  the  ladder: 
Dick  Boyer, 
Charles  Bacon, 
Ron  Bradford, 
Al  Cout, 
Ralph  Cowan, 
Ron  Borowski, 
Arnold  Rosenthal. 


Stylized  cartoon - 
photography  — 

illustrations  for 
filmstrip  entitled 
"The  Man  from 
Controls." 
Produced  for 
Controls  Division 
of  General  Electric, 
in  color. 

High  fashion  still 
photography  gave 
modern  art-like 
glamor  to  color 
filmstrip  for  Fashion 
Hour  Foundations. 
Film  introduced 
spring  line  of 
foundations. 


MOTION  PICTURES  POR  THEATRE  •  TELEVISION  AND  INDUSTPV 
ANIMATION -TV  COMMERCIALS  &  SMOWS  •  SOUNO  FILMSTRIPS 
RAOIO  COMMERCIALS  &  SHOWS  •  BUSINESS  THEATRE  •  SALES 
MEETINGS    •    COLLATERALS    •    "PACKAOEO"  COMMUNICATIONS 


FRED  A.  IMILES 

COMMUIMICATIOIMS 
CENTERS,  IIMC. 


In  Chicago: 

1058  W.  Washington  Blvd. 

SE  8-4181 

In  New  York: 

108  West  End  Ave. 

SU  7-8770 

In  Hollywood: 

5545  Sunset  Blvd. 

H0  2-73U 
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(CONTINUED  FROM  PAGE  FOUR) 

&  Foreign  Films,  Daniel  F.  Prugh. 
chairman;  and  Special  Fields  &. 
Feature  Films,  S.  N.  Hallock, 
chairman.  No  filmstrips  arc  being 
accepted  this  year.  Entry  blanks 
may  be  secured  from  the  office 
of  the  Film  Council  of  Greater 
Columbus  at  2S0  East  Broad  St. 

One  of  the  oldest  festivals  of  its 
kind  in  the  U.S.,  the  Columbus 
awards  competition  attracted  over 
350  entries  last  year.  One  of  the 
new  events  for  the  1966  program 
is  a  "Producer's  Showcase"  which 
will  be  held  for  the  benefit  of  all 
producers,  sponsors  or  their  rep- 
resentatives at  the  Fort  Hayes  Ho- 
tel on  the  morning  and  afternoon 
preceding  the  Chris  Award  ban- 
quet. Friday.  October  7.  Award- 
winning  films  in  all  categories  will 
be  multi-screened  so  that  guests 
can  have  a  choice  of  the  films 
they  wish  to  see.  Public  screening 
of  Chris  Award  films  will  follow 
on  Saturday  afternoon  and  eve- 
ning, October  8  and  on  Sunday 
afternoon.  October  9.  at  the  Bat- 
tclle  Memorial  Institute  auditorium 
in  Columbus. 

A  S15  fee  is  charced  for  each 


film  entered  in  the  Festival,  regard- 
less of  length.  All  films  entered 
must  have  been  produced  in  1964, 
1965  or  1966  and  not  previously 
in  competition  at  this  event.  • 
*        *        * 

ColorTran  Industries  Now  Part 
of  Berkey  Technical  Companies 

E.xpanding  their  already  consid- 
erable interest  in  the  motion  pic- 
ture and  television  industries,  the 
Berkey  Technical  Companies  have 
acquired  ColorTran  Industries, 
Inc..  of  Burbank,  California.  The 
Berkey  group  also  recently  added 
the  O.xberry  Corporation,  Mam- 
aroneck,  N.  Y.  and  its  growing 
"photo  team"  includes  such  well- 
known  industry  trade  names  as 
Arriflex,    Caesar    and    Ascorlight. 

ColorTran  will  now  have  access 
to  the  extensive  engineering,  man- 
ufacturing and  marketing  facilities 
of  the  Berkey  organization,  with 
the  immediate  advantage  of  a  na- 
tion-wide network  of  warehousing, 
distribution  and  servicing  facilities 
as  well  as  additional  technical  con- 
sultation services. 

The  pioneer  lighting  equipment 
firm  (a  recent  Academy  Award 
winner  for  Scientific /Technical 
achievement )  will  continue  opera- 
tions at  its  30,000  sq.  ft.  plant  in 
Burbank  under  the  present  man- 


agement team,  headed  by  presi- 
dent Miltt)n  Forman. 

According  to  Forman  "'this  new 
development  provides  ColorTran 
with  the  prospect  of  rapidly  achiev- 
ing further  advances  in  the  design 
and  engineering  of  new  types  of 
quartz-iixline  lighting  equipment 
for  motion  picture  and  television 
industries."  • 

*        *        * 

Association  Films  Moves  N.Y. 
Headquarters  to  600  Madison 

■'.  New  executive  offices  at  600 
Madison  Avenue  in  New  York 
City  are  now  housing  the  adminis- 
trative and  sales  offices  of  Associ- 
ation Films,  Inc.,  national  film 
distributor.  The  company  now  oc- 
cupies 6,000  square  feet  on  the 
17th  floor  in  the  mid-town  build- 
ing. 

Publicity  and  promotion  depart- 
ments, billing  and  accounting  op- 
erations and  educational  sales  off- 
ices share  the  new  quarters.  A 
combination  preview  theater  and 
conference  room  with  facilities  for 
showing  both  standard  1 6mm  and 
CinemaScope  motion  pictures, 
filmstrips  and  slides  has  been  in- 
stalled. There  is  also  provision  for 
the  installation  of  35ram  projec- 
tion equipment. 

The    new    theater    is    equipped 


with  a  hi-fi  stereo  sound 
automatic     curtain    contn 
electronic    dimmer    lighu 
systems   may  be  controUi  |j 
the  projection  or  within  • ) 
ater  itself  by  means  of  air- 
console  with  controls  f. 
tors,  dimmer  lights  and  i^t 
Association  Films  was  Igi 
located   at    347   Madison  «« 
and  maintained  national  h''- 
ters  at  that  address  for  n 
45  years.  The  new  60(i 
Avenue      telephone     nu: 
(212)  421-3900. 

*       *       » 

Icffee  is  Film  Industry  Clrr 
for  United  fewish  Appeal 

■■•  Saul  Jeffee,  president  ^ 
lab.   Inc.,  has  been  nanu  , 
man   of   the   motion  pictit  i 
amusement  industry's  19(ci 
paign  on  behalf  of  the  Unit  ]< 
ish  Appeal  of  Greater  New  xl 
Announcement  of  the  im 
ment    was    made   March  7 
Harry  Mandcl.  1965  chairn. 
the   Motion    Picture  and  m 
ment    Division's    organitjo 
luncheon  meeting  held  in  tla 
utive   offices   of   Paramou  F 
tures  Corp.  Mandcl  said  it 
division's    1965    campaigr» 
$589,642    for    UJA's   lif'»: 
and  life-buildins  tasks. 


JET  STOCK  "ROOTAGE 

JET/ PISTON/ HISTORICAL  AIRCRAFT 

35  MM/16  MM  COLOR  and  BLACK  &  WHITE 

Free  film  provided  to  producers  for  authentic  airline  sequences 


UNITED 

AIR 

LINES 

Publicity 

Dc 

part  ment 

Atlriiitn 

523-5516 

Chicago 

726-5500 

Denver 

398-4535 

Honolulu 

510-171 

Los  AiiRe 

es 

482-3300 

New  York  922-5225 

Pittsburgh  391-5152 

San  Francisco  397-2620 

Seattle  682-3731 

Washington  737-6830 


Write  for  catalog 

UNITED  AIR   LINES  FILM   I''* 

Suite  230.  Statler  Center 

900  Wilshire  Boulevard 

Los  Angeles.  Californin  90017 


United  A  ir  Lines 
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RUGGED! 

RELIABLES 

VERSATILE 


ARRIFLEX  16b! 


CHOOSE  SINGLE  AND/OR  DOUBLE  SYSTEM  MAGNETIC  S(l 

The  Arriflex  16BL  brings  to  location  sound  filming,  the  same  uncomproriin 
quality,  lightweight  portability  and  proven  performance  that  has  mactt' 
name  "Arriflex"  famous  throughout  the  world.  Arri  engineers  would  illl 
for  nothing  less. 

Accordingly,  they  built  the  new  camera  around  Arriflex's  famed  mirror-stk 
reflex  system  and  registration  pin  movement.  The  identical  movemense 
in  the  Arriflex  15S  and  16M  cameras.  The  same  rugged,  precision  mov''' 
proven  by  hundreds-of-millions  of  film  footage!  Acoustically  isola' 
"heart"  of  all  Arriflex's  within  the  new  camera  body,  they  cut  residual;.; 
level  to  meet  the  most  critical  location  sync  sound  requirement  (3^i 
And— without  sacrificing  the  classic  Arriflex  configuration  that  m,- 
16BL  as  adaptable  to  body  supported  filming  as  it  is  to  tripod  mouii 
eration.  This  same  configuration  provides  full  sync  sound  capabilitj 
filmmaker's  choice:  single  system— double  system  or  both. 

Result— a  proven  performer  right  from  the  start— a  rugged,  reliable  ar 
satile  self-blimped  sound  camera.  The  16BL  delivers  the  same  rock-!J 
footage  with  the  same  handling  ease  that  is  the  hallmark  of  all  Arrifleif 
eras.  It  is  the  professionals'  camera  for  quality  location  sync  sound  filj 
Available  now  in  limited  quantities  for  rent,  lease  or  purchase. 


The  Arridei  t66L  features  also  include:  ^penally  mounted,  scllblimped  12'120mm  Angenleux  :oom  lei 
(or  12-75mm  Zeiss  Vario-Sonn,i()  .is  prime  lens;  Am, gear-driven,  sprocketed.  Quick-Change  maga:ire  sir 
tern;  12V-DC.  governor-controlled,  12V-DC  variable  speed,  and  Synchronous  interchangeable  motoil 
burlt-in  frame/footage  counter;  buitt-m  0-50  fps  tachometer;  double-system  and.or  single-system  jou| 
recording;  auto-closure,  rotating  eyepiece;  interchangeable  ground  glass  system;  60  cycle  sync  si|r 
(Rangertone/Pilotone)  generatorj  and,  as  optional  extras:  all  electric,  automatic  clap-slicK  systemi  t 
solving  shutter.  And  more  . . . 


WRITE     FOR    COMPLETE     LITERATURE 


ARRIFLEX    CORPORATION    OF    AMERICA 


25-20  BROOKLYN-QUEENS  EXPRESSWAY  WEST 


WOODSIDE  (NEW  YORK  CITY)  N-  V 
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BL  is  compact  and  light- 
lbs).  Classical  configuration 
complete  handling  ease- 
od  mounted  as  shown  or 
nted. 


Uncompromised  design  includes  pro- 
fessional tachometer  and  frame  foot- 
age counters. 


Arriflex  16BL  simplified  film  path  and 
gear-driven,  sprocketed  magazine  sys- 
tem combines  speed,  accuracy  and 
maximum  reliability. 


EW  COMPACT  LIGHTWEIGHT  SELF-BLIMPED  CAMERA 

itrlhe  age  qfloeation  sync  sound 
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The  wrong  temperature  or  humidity  level  will  drain  the  brilliance 
out  of  color  prints  and  negatives  in  no  time.  That's  why  you  should 
store  your  materials  at  the  huge  Bonded  vaults  in  Fort  Lee,  New 
Jersey.  Our  trained  technicians  maintain  temperature  and  humidity 
regulated  storage  areas  which  we  will  provide  for  color  elements 
when  you  specify.  Also  available  on  request  are  environmental  con- 
trolled chambers  for  maximum  care  and  protection,  which  meet  the 
most  stringent  manufacturer  specifications.  Bonded's  kid  glove  care 
for  color  includes  our  famous  PSS — personal  storage  service:  indi- 
vidually-logged locations,  prompt  pick-up  and  delivery  anywhere 
in  Metropolitan  New  York,  expert  packing,  on-the-premises  ship- 
ping and  screening  facilities.  Today,  write  or  call  Storage  Sales  at 
630  Ninth  Avenue,  New  York  City  10036.  JUdson  6-1030. 

BONDED  iHIMKSIii 

A  division  of  nx^vO  Industrial  Corporation 
New  York,  Ft.  Lee,  N.J.,  Chicago,  Los  Angeles,  Toronto 


Kid  glove  care 
for  color  films. 


rigtit  off  the 


Fairchild  Wins  Two  U.S.  Patents 
on  Film  Transport  Apparatus 

■A-  The  United  States  Patent  Office 
has  issued  two  patents  for  rear- 
scrccn  sound-photo  systems  based 
on  inventions  made  by  Raymond 
G.  Hennessey,  general  manager  of 
the  Industrial  Products  Division. 
Fairchild  Camera  and  Instrument 
Corporation. 

To  be  published  shortly  by  the 
Patent  Office,  the  new  patents 
cover  a  film  transport  apparatus 
and  cassette,  both  for  sound  and 
picture  reproduction  systems.  Al- 
though applicable  to  a  wide  range 
of  projection  systems,  exclusive 
use  of  the  inventions  are  presently 
being  employed  in  the  design  of 
Fairchild's  Mark  IV*  and  Mark 
V*  8mm  automatic  continuous 
sound  projectors  to  be  used  with 
the  new  Moviepak*  film  cartridge. 

These  projectors  feature  no  film 
threading  or  rewinding  and  a  two- 
second  film  change.  Immediate 
picture  and  sound  are  provided 
during  automatic  repeat  or  pro- 
grammed stop  performance.  (*De- 
notes  registered  trademarks  of 
Fairchild  Camera  and  Instrument 
Corporation.)  • 

*        *        ♦ 

United  World  Moves  Sponsored 
Films  to  Three   Airport  Theaters 

f;-  Implementing  the  trend  to 
sponsored  film  exhibition  in  air- 
port theaters  for  waiting  passen- 
gers. United  World  Films  has  an- 
nounced distribution  of  its  film 
subjects  to  TravelCincma  theaters 
at  the  New  Orleans,  Tucson,  and 
Memphis  municipal  airports. 

These  theaters  arc  in  continuous 
operation  during  peak-load  travel 
hours,  primarily  showing  sponsor- 
ed films  to  adult  audiences  from 
9:00  a.m.  to  9:00  p.m.,  as  viewers 


await   connecting   and  cjLr 

flights.  UWF  has  moved Ki 

loan  films  of  its  sponsor^ 

airport    theaters   to  e.\u 

ence  areas. 

Films  sponsored  by 

can  Petroleum  Institute, 

American  Stock  Excha 

al  Rubber  Bureau  and 

&  Company  are  among  ■ 

rently  being  screened  tol 

elcrs. 

*         *         * 

Eastern  Effects  in  New 
Jerry  Lipsner  Heads  Opi 

•.;•  Eastern  Effects,  Inc., 
of  optical  effects  for  bol 
pictures  and  television  fill 
news   last   month  on  tw| 
The  firm  now  occupies 
greatly-expanded  faciliti 
East   44th    Street   in   N 
doubling  its  space  for  dei 


Eastern   Effects'   Jerry 

serving  administration,  ; 
cal  benches,  developing, 
tjuality  control,  animatioi 
ing  and  a  machine  sho| 
scmbly  and  maintenanc 
custom-designed  equipm 
Later  in  the  month. 
Effects  announced  the  e 
Jerry  Lipsner,  former 
vice-president  and  sales 
as  its  president.  He  will 
to  supervise  sales.  Othei 
including  general  manage 
Fricdson;  production  niai 
Price;  and  Ed  Berger.  in 
quality  control,  continue 
in  their  present  capaciti 


H.  LEROY  VANDERFORD 

Consultant 
AUDIO-VISUAL  COMMUNICATIONf 

MOTION    PICTURES  •  CLOSED-CIRCUIT  TELEVIi 

I'ormerly  Film  Production  Manager,  A.T.&.T.  Co. 


1 05 1  Villa  View  Drive 
Pacific  Palisades,  Calif. 
90272 

Telephone:  213  •  459-1019 


P.  O.  Box  W 

Hollywood,   (Jil 
9)21 
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rHETRUEANDTHEJUST 


It  you  wish  to  see  a  print,  please  call  or  write  to: 
JDIO  PRODUCTIOIMS,         INC. 

:ENTER    building   /   B30    ninth   avenue   /   NEW  YORK.  N.Y.  10036   /   TELEPHONE:    PLAZA   7-07B0 
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Look  to  Mecca 
iortho'iesr, 
in  16  mm  &  35 


For  over  a  quarter-centuiy 
I  film  people  everywhere 
have  come  to  depend 


CINE  Elects  Officers  at  Annual  Meei 

Du   Pom's   Ahlen   Livingston   is  Presi«l«'nl   of   Fil 

/^INE,  the  Council  on  Inter- 
^  national  Nonthcatrical  (Film) 
Events,  has  elected  a  DuPont  in- 
ternational advertising  executive 
as  its  president.  Alden  H.  Livings- 
ton, of  Wilmington.  Del.,  was  cho- 
sen to  head  tiic  national  organiza- 
tion which  annually  selects  motion 
pictures  which  represent  America 
at  overseas  film  festivals,  at  the 
annual  meeting  of  the  Council, 
held  in  Washington,  D.  C.  on 
April   15th. 

He  is  the  fifth  president  of 
CINE  in  its  ninth  year  of  opera- 
tion and  succeeds  Willis  H.  Pratt. 
Jr.,  film  manager  of  the  American 
Telephone  &  Telegraph  Co.  The 
meeting  was  held  in  the  head- 
quarters building  of  the  National 
Education  Association. 

Newly-elected  vice-presidents 
are  Ralph  P.  Creer,  American 
Medical  Association,  Chicago; 
John  Flory,  Eastman  Kodak  Co., 
Rochester,  N.  Y.;  and  Reid  H. 
Ray,  film  producer.  St.  Paul.  Minn. 
Re-elected  as  vice-presidents  were 
Charles  Dana  Bennett.  Farm  Film 
Foundation,  Washington;  Thomas 
W.  Hope.  Eastman  Kodak  Com- 
pany, Rochester;  Dr.  Anna  L. 
Hyer,  National  Education  Associa- 
tion, Washington:  J.  Edward 
Oglesby,  Virginia  State  Depart- 
ment of  Education.  Richmond; 
and  Brig.  Gen.  (ret.)  Willard 
Webb,  Clifton,  Va. 

Peter  Cott,  operating  head  of 
the  National  Academy  of  Tele- 
vision Arts  and  Sciences,  New 
York  City,  was  elected  secretary 
of  CINE  and  Dr.  Harold  E.  Wig- 
ren.  National  Education  Associa- 
tion, Washington,  continues  as 
coordinating  director  of  the  Coun- 
cil. James  II.  Culver  was  re-elected 
treasurer  and  was  also  named  to 
the  newly-created  position  of  man- 
aging director.  As  such.  Culver 
will  now  he  the  full-time  admini- 
strator of  CINE. 

Alfred   E.    Hrucli.   president   of 


ajoji 

lani 
idP 


C-'IXE    president    Alden   Igi 

Capital  Film  Laboratorii.  Vi 
ington.  D.  C,  is  a  newieb 
member  of  CINE's  board !4 
tors.  President  Livingsta 
named  the  four  vice-pi 
who  will  supervise  majo| 
zation  activities  of  the 
Edward  Oglesby  will  han| 
tion  and  review:  Reid 
will  be  in  charge  of  clii 
Charles  Dana  Bennett 
nance:  and  Tom  Hope  is 
of  information. 
*  * 

Du  Art's   1965  Sales. 
Show  Increases  for  Fis 

Du  Art  Film  Laborato 
has  issued  its  annual  repc 
fiscal  year  ended  Decci 
1965. ' 

The  report  shows  sale 
1965  fiscal  year  at  $4 
compared  to  $4,258,04! 
previous  year.  Earnings 
were  $183,586.  equal  to 
share,  compared  to  SI  12 
$.66  per  share  in  1964. 

Du  Art  Film  Laborato 
is  a  major  motion  pictur 
tory.  The  company  has 
for  developing  and  print 
and  black  and  white  mc 
ture  film  for  television, 
use  and  industrials.  Du 
holds  a  contract  with  the 
ernment  for  the  sale  and 
tion  of  Federal  agency  f 


MECCA  FILM  LAbORATORIES  CORPORATION 

FILM  CENTER  BLDG.,  630  NINTH  AVE.,  NEW  YORK,  NY.  10036  •  CO  5  7676 


729  SEWARD 
HOLLYWOOD.  CALIFO 
PHONE  464-3183 
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our  only   real  competition 


^ 


>>'A^ 


•J} 


And  we  even  help  the  sun !  We  eliminate  those 
shadows— smooth  out  those  hot  spots— use  every 
ingenious  device  to  produce  even,  consistent, 
pleasing,  technically  perfect  lighting. 
Old  Sol.  warm,  loyal  friend  for  billions  of  years, 
keeps  us  on  our  toes  to  match  his  unfailing  per- 
formance. How  are  we  doing?  Scores  of  the 
country's  leading  motion  picture  producers  de- 
pend on  Charles  Ross  for  the  very  finest  in  light- 
ing equipment.  Send  for  a  rental  rate  schedule. 


'  INC.  333  WEST  52ND  STREET,  NEW  YORK,  NEW  YORK  10019.    AREA  CODE  212.  Circle  6-5470 

TM£  EAST  S  ONLY  SPECIWIST- IICHTIHC/'gRIP  EQUIPMENT/PROPS/CCMMtO«S/l.t«»lS/Mll$/SWyiCI-»Olt  OISTIIIBUIOI.  Of  IIOlt.«.CH«0SON  COMPAHT  PWWUCIS  IH  MUTW  Nl*  TO«K 
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American  Medical  Association  Film  Library 
Reports  Record  \umher  of  Bookin<is  in  1965 
it  Greater  service  through  audiovisuals  used  by 
physicians,  hospitals,  medical  schools  and  other 
professional  groups  was  evident  this  month 
as  the  American  Medical  Association's  Film 
Library  revealed  that  the  total  number  of  film 
bookings  was  the  largest  in  its  history.  A  total 
of  11,635  medical  and  health  films  were  sent 
to  these  groups,  according  to  Ralph  Crecr. 
director  of  the  AMA  Department  of  Medical 
Motion  Pictures  and  Television. 

Most  of  the  films  are  shown  for  educational 
purposes  among  physician's  groups,  in  medical 
and  nurse  training  classrooms.  Total  bookings 
have  increased  each  year  since  1955  when 
3,007  were  recorded. 

Analysing  the  1965  bookings,  Creer  noted 
that  the  largest  group  of  users  of  films  from  the 
AMA  library  were  civilian  hospitals  and 
schools  of  nursing.  Every  U.  S.  medical  school 
except  two  used  the  services  of  the  library 
during  the  year  and  paramedical  schools  were 
prominent  among  these  borrowers. 

The  Association's  film  library  now  has  2,130 
prints  of  458  titles.  This  total  includes    119 


health  films  which  can  be  used  by  physicians 
when  they  are  invited  to  address  lay  groups. 
The  AMA  makes  a  current  list  of  these  subjects 
available  to  qualified  professional  men. 
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Bookings  of  medical  and  health  film.s  library  from 
tlu-  American  Mctliail  Afisocuition's  film  lihrunj 
have  more  than  trebled  over  the  lO-year  period 
shcnvn  on  thi.\  firaph.  Hospitals  and  schooh  of 
nurxing    were    most    active    borrowers   last   year. 


World's  Crowinfi  Crop  of  lUtn 
Promotes  Tourism  With  Some  Odd  ( 
ii  A  veteran  correspondent  in  Rome 
"the  Venice  International  Show  of 
graphic  Art  is  the  yearly  naked-bod' 
when  the  new  crop  of  fourth-form  sc 
smut  masquerading  as  art  is  shown, 
the  most  unpleasant  of  these  films  rec 
"Gold  Lion  of  Venice"  prize." 

Which  reminds  us  of  the  film  jury 
who  is  regularly  called  upon  to  judj 
at  Cannes.  He  plays  it  safe:  when  b 
understand  one  of  the  many  "abst 
experimental"  art  film  offerings,  h( 
sure  it  will  pull  one  of  the  top  prizes 
learned  to  cast  a  favorable  ballot.  M 
feel  good,  he  says,  to  bring  in  a  sure  w 

*        *        * 

Johnsons  Wax  Bi/i/rfing  a  "Golden  fd 
Theater   in   Racine   to  Show  "To  I 
..•  In  a  more  joyous  vein  and  on  ! 
picture  everybody  understood,  it's 
privilege  to  report  progress   at  Racij^ 
consin  on  the  building  of  the  Johnf 
"Golden   Rondelle"  theater  which 
that  sleeper  hit  of  the  New  York  Woij 
To  Be  Alive! 

This    graphic    glorification   of  the  I 
pleasures    of    existence    (a    17-minu| 
screen  presentation)  will  be  shown 
shaped  theater  on  a  lot  adjacent  to  t" 
Lloyd  Wright-designed  headquarters  likt 
of  the  Wisconsin  wax  makers.  It  willed 


14 


BUSINESS  SCREE 


tpUNCING:  FIRST  COMPLETE  EK  REVERSAL  PROCESSING  IN  NEW  YORK 


/,AT  DU  ART.  THE  FIRST 
ILETE  EKTACHROME  RE- 
51  PROCESSING  IN  NEW 
KDU  ART'S  NEW  PROCESS- 
^^CHINE  HANDLES  ALL  EK 
[y.  COMMERCIAL  (ECO) 
[7255;  ER  TYPE  7257  & 


7258;  MS  TYPE  7256;  THE  NEW 
EF  TYPE  7242;  AND  REVERSAL 
PRINT  TYPE  7386.  YOU  MAY 
HAVE  BEEN  ABLE  TO  HAVE  ONE 
TYPE  PROCESSED  IN  NEW  YORK 
BEFORE.  MAYBE  TWO.  BUT 
NEVER   BEFORE   HAS  THERE 


BEEN  COMPLETE  EKTACHROME 
PROCESSING  IN  NEW  YORK 
CITY.  NOW...  COME  TO  DU  ART 
FOR  EK  REVERSAL  PROCESSING. 
FOR  EK  COMMERCIAL  PROCESS- 
ING. FOR  COLOR  DAILIES.  FOR 
COLOR  . . .  DAILY. 


RT  Fll  U  I  ARQ  /nil  APT  mi  flP  PflPP  245  WEST  55  STREET,  NEW  YORK.  N.Y.  10019    PL  7-4580 

l\l    I  ILIVI    LMDO/  UU   MlA  I     uULUIA    UUlAl.  in  canada  associated  screen  industries,  ltd,  2000  NORTHCuFfEAvE,  Montreal 
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AND  WE'RE  NOT  TRYING  TO  BATTER  YOU  UP.  Why  are  you  big  at  CFI? 

Because  all  our  customers  are  big  fish  to  us.  No  job  is  too  small  to  warrant 
our  earnest  attention.  Whether  you're  a  budding  producer  or  an  epic  film 
maker  — from  a  spot  commercial  to  a  major  motion  production  we  give 
your  job  individual  attention  through  every  stage  of  its  development.  Com- 
plete job?  At  CFI  we  provide  every  service  for  you  right  in  our  own  lab. 
16mm  or  35mm?  We  process  both  in  black  and  white  or  Eastmancolor. 
Special  effects?  Opticals,  titles,  inserts,  animation  photography?  You  name 
it,  we  do  it.  Speedy  service?  Need  dailies  in  the  morning?  Our  lab  runs 
'round  the  clock.  Quality?  At  CFI,  we  have  among  the  best  facilities  in  the 
business.  Sensitometry  equipment  insures  your  film  proper  color  correction 
and  exposure  balance;  exacting  chemical  control  gives  you  consistent  color 
balance  and  density.  And  because  we  do  the  entire  job  at  CFI,  our  team  of 
experts  is  supervising  your  job  every  step  of  the  way.  Thinking  of  a  filmstrip? 
We  furnish  artwork,  shoot  3-dimensional  products,  superimpose  type  or 
shoot  your  slides  from  35mm  through  8x10  direct  into  your  filmstrip.  Spe- 
cial lighting  assures  minimum  contrast  gain  and  our  unique  continuous-loop 
printing  equipment  delivers  uniform  filmstrip  prints  from  scratch-free  nega- 
tives. How  long  for  a  top-flight  filmstrip?  Well,  one  week  is  normal  delivery 
with  us.  But  we'll  work  with  you  to  meet  even  tighter  deadlines.  All  these 
CFI  services  are  as  near  as  your  phone.  Pick  it  up  and  tell  us  what  you  need. 
We'll  try  to  give  you  those  big  fish  answers. 


CONSOLIDATED    FILM    INDUSTRIES 

959  SEWARD  STREET,  HOLLYWOOD,  CALIFORNIA  90038  /  HO  2-0881  •  HO  g-llAl 


THE  EDITORIAL  \  IKWPiv 

(CONTINL  M)   M<(>\I     Mil     IM<l(IIilN( 

patiblc  in  design.    1  he  lilni   will  bi     .^ 
the  Rondcilc  as  part  of  the  company  -  c- 
gram  for  visitors. 

Executive  vice-president  S.  C.  Jol 
that  some  9,000  visitors  come  to  K 
year  and  the  total  is  expected  to  irn. 
the  film  opens  later  this  year.  It  \^ 
over  five  million  persons  at  the  Fair 


Aiiio-s   Burg   (riglit)    of  Education  6;  / 
section  of  Alaska's  Department  of  Fisl)f 
presents   first    print   of   his   "Juneau" 
Cluimher  of  Commerce  head,  Xormn 


3 


Amos  Huron's  Film  "Juneau,  Alaska  i,i^ 
City"  Offers  Viewers  Some  Spectacurt 
i^  "Fresh  and  bigger  than  hfe,"  sa\  )• 
of  the  sponsoring  chamber  of  comnct 
the  people  of  the  Gastineau  Clianma 
a  new  picture,  Juneau.  Alaska's  Cai 
produced  by  Amos  Burg  of  the  Ed 
Information    section,    Alaska    Depai 
Fish  &  Game. 

Premiered  at  a  civic  banquet  in 
the  film's  spectacular  shots  drew  s 
plause.  But,  Juneau  people  admit, 
comes  out  second-best  to  those  su! 
natural  wonders.  Burg  rubbed  shouli 
an  ice-field,  flew  in  a  helicopter  to 
laced  ski  bowl  and  caught  a  grizzly 
fast  in  the  golden  sun.  The  finale  is 
sunset,  followed  by  the  magic  of 
To  potential  Alaskan  visitors,  the  fil 
an  appetite  whcttcr. 

Processing  and  prints  of  the  colo 
tion  were  handled  by  llollywuod  Fi 
prises,  performing  with  their  usual  ski 


916  North  Citru^ 
Hollywood,  Callforr 
Telephone  (213)   '■ 
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lear  Sir: 

p  take  complicated, 

I- fashioned, 

ird-to-run  projectors 
on  trade 
:r  the  Autoload! 


>i 


yi  &  Howell  Autoload 

Mowoll  builds  photographic  instruments  o  little  better  than  they  really  have  to  be 
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No  matter  what  shape  your  contrary  old  16mm 
projector  is  in  .  .  .  it's  worth  something  in  trade  on 
a  new  Bell  &  Howell  Autoload  projector.  Autoload 
is  the  simplest  of  all  16mm  projectors  to  run. 
It  threads  itself— completely  automatically.  Sets  up 
in  less  than  a  minute.  Shows  film  in  a  lighted  room 
if  you  have  to.  Simple  to  reverse  film  and  rerun 
a  scene.  Stop  it  on  a  single  frame.  Built-in  speaker. 


Gentlemen: 

Yes!  I  want  our  contrary  old  projector  appraised. 

And  while  your  man  is  here,  we'd  like  a  complete 
demonstration  on  the  Autoload.  We'd  also  appreciate 
details  about  rental/purchase,  and  lease  plans. 


Name. 
Title_ 


Light  enough  for  your  secretary  to  carry.  (C* 
road  trips.)  Full  name:  Bell  &  Howell  Speciitt 
Autoload  Filmosound.  Now  all  you  needtcix 
is  how  much  your  old  projector  is  worth. 
Just  send  us  the  card.  We'll  send  a  man. 


Specialist,  Autoload,  and  Filmosound  are  registered  trodwec  • 
Bell  &  Howell  Company,  7100  McCormicIc  Road,  Chicago,  IBil 


PLACE 

SCENT 

STAMP 

HERE 


Firm  Name. 


Business  Address. 
City 


.State. 


Zip  Code. 
Phone 


Bell  &  Howell  Autoload 

Ball  &  How*n  buildt  photographic  inilrum«nt»  a  litti*  b«H*r  than  th«y  raolly  hova  to  b« 


Bell  &  Howell  Compan 
7100  McCormick  Road 
Dept.  8878  BS-41 
Chicago,  Illinois  60645 


I 
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DON'T  GAMBLE  YOUR  PRODUCTION  DOLLARS! 


Here's  The  Winning 


Combination! 


WORLD'S  LARGEST  STOCK  OF 
RENTAL  EQUIPMENT! 

WORLD'S  BEST  EQUIPMENT  MAINTENANCE  AND  REPAIR  SHOP! 


Why  settle  for  less?  F&B'CECO  has  the  biggest  in- 
ventory of  cameras,  lights,  recording  and  editing 
equipment,  maintained  by  the  finest  technicians. 
No  matter  how  large  or  how  small  your  production, 
you  get  the  equipment  you  want... when  you  want 


it... at  sensible  rates  that  preserve  your  budget. 
F&B  CECO  strives  to  be  first  in  every  way... here 
are  just  a  few  of  the  innovations  we've  brought  to 
the  field. 


AEROVISION 

Anti-Vibration  Camera  Mount 
Unbelievable   stability  and   smoothness. 
For  use  in  tielicopters,  airplanes  and  all 
moving  vehicles. 


F&B/CECO  MITCHELL  BNC  REFLEX 

The  ultimate  in  professional  cameras. 
Now  you  can  use  the  25-250  200m  lens 
with  absolute  safety. 


NEWEST  AND  BEST  1500  AMPERE 
DC  GENERATORS  IN  THE  WORLD 

Our  latest  was  delivered  in  February, 
1965  ...and  it's  absolutely  hospital-zone 
quiet.  Operates  on  a  15%  grade.  Also 
includes  a  50  ampere  AC  take-off  gen- 
erator with  complete  frequency  control. 
Air-conditioned  operator's  booth. 


CAMERAS:  Mitchell  Mark  II  Reflex,  BNC,  NC,  Standard 
and  16mm  •  Arriflex  16mm  &  35  mm  • , 
•  Eclair  •  Hi-Spe 


PLUS 


OWI 

lites  •  Cablf  _ 

lyiiiii 


GRIP   EQUIPMENT:    Parallels 

'  Mds  •  C^n^letSCbrtiTi 

'iW  ^Blli^^^  E 


Sru  ^^^ 
zzo^^Bunguns  •  Colortran  Quartz 
lites  •  Cables  •  Accessocifiii  R 
jntei 

10o|np  \X.  300  mnp 
'200  am 
100  amp  AC 
SOUND   EQUIPMENT:   Nagra   • 
•  Magnasync  •  Fisher  Boo 


or' 
Moviola 
Elemac  Spyders  •  Sputniks 
Angenieux  lOXand^^^oorns  nrfll  c| 

■  eras  •  /mknorptiBk  • 

OITINC  EQUIPMENT;  MoviMs  ^iewPfs  -"Splicers 
^"▼SyncTTronizers 

MENT:  16mm  &  35mm  •  Sound 
e  •  Continuous 
Circuit  TV 


^&B/CECo 


OF  APPft" 


Request  your  free  copy  of  our  new  48-page  rental  catalog... with  lower  prices 

I 

N 
_      _     C. 

Cable:  CINEQUIP  Telex:  1-25497 

Branches  in:  Hialeah,  Fla. /Hollywood/Washington,  D.C. /Atlanta/New  Orleans 


F&B/CECO 


315  West  43rd  St. 
New  York,  N.Y.  10036 
(212)  JU  6-1420 
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PEOPLE  AND  ENENTS  IN  FOCUS 


(CONTINUED  FROM  THE  PRECEDING  PAGE  16) 

March  23rd.  Milton  Forman,  president  of 
CulorTran,  accepted  the  Presidential  "E" 
award.  Also  present  at  the  event  were  Ben- 
jamin Berkey.  president  of  ColorTran's  par- 
ent company,  Berkey  Photo.  Inc.,  and  Harry 
L.  Parker,  executive  vice-president  o\  Berkey 
Technical  Corporation. 

*  *  * 

Prince  Stirachatra  Purachalra  of  Thailaiul 
Visits  General ^DeLuxe  Lahs  in   IloUyu-ood 
A    recent    guest   in    the    United    States    and 
a  visitor  to  the  Hollywood  facilities  of  Gen- 


.Sluiwii  af  ColorTran  "E  for  Ex|>ort'"  award 

crrctnt>nij  (left  to  rip}it):  Rc])r(s(utativc 
Ed  Rcineckc  (R-27lli  District.  Califoniin}  ■ 
Ilarnj  L.  Parlccr,  v. p.,  Bcrkct/  Technical 
Corp.,  Milton  Fornian,  president,  Color- 
Tran Industries  (Int'l  vice-president  of  Ber- 
key Technical  Corp.);  and  Benjawin  Berkcij, 
president  of  Berkey  Photo,  Inc. 


ColorTran  Industries  Receives  President's 
"E  for  Export"  Award  in  Washington,  D.  C. 
iJ  Kudos  to  ColorTran  Industries,  Inc.,  Bur- 
bank,  Calif.,  on  receiving  the  Presidential 
"E" — For  Export  Award  presented  by  U.  S. 
Department  of  Commerce  Secretary  John 
Connor  in  a  Washington,  D.  C.  ceremony  on 


Picturing  at  sij;iiiiij^  (if  pact  which  izivc\ 
Ceco  exclusive  Nortli  and  South  Amcrii 
trihutiun  of  "Doiflcx  16"  reflex  camera  ui- 
to  right):  Arthur  Floinwn,  president  ot 
Ceco;  K.  Nakawura,  Doi  Works'  iiiiiimL 
h'tiB  Ceco  executive   vice-president,  John  .„ 

eral  Film  Laboratories,  a  division  of  Df  - 
Laboratories.     Inc..     was     Prince    Sur. 
Purachalra    of   Thailand,    a    leading  fii' 
the   communications    industry   of   his  Co.. 
His  host  for  the  lab  tour  was  Neal  Kit 
vice-president   of   sales    for   General /Delit. 
who  noted  that  His  Highness  was  a  moii 
servant  and  knowledueable  visitor. 


1  mwj^ 


Mr.  and  Mrs.  Neal  Keehn  are  pictured  at 
Hollywood  reception  honoring  His  High- 
ness, Prince  Purachatra  of  Thailand  (right). 


A  Member  of  SMPTE's  Soviet  Tour  Grou, 
Tells  of  Some  Noteworthy  A-V  Facilities 

i<  On  another  page  of  this  issue,  niembcoi 
the  official  SMPTE  group  which  toed 
Russia  tell  their  experiences.  At  Kans,: 

(CONTINUED    ON     THE     FOLLOWING     PAt 
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wtion  i 
designed  to  save  lives.. 
WATER  SAFETY  PROGRAMS,  inc. 

200  WEST  57th  ST.  NEW  YORK,  N.Y.  10019 
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BUSINESS  SCREEN 


gOMETIMES  AT  CAPITAL 


Our  customer  service  people  get  nervous 

It's  not  your  fault,  we're  just  naturally  bred  to  worry  about  your  work.  ■  They  have  two  functions:  (1 )  To  accept 
your  order  and  expertly  advise  you  regarding  the  total  scope  and  projected  cost  of  your  job,  and  (2)  To  follow 
your  job  through  the  lab  to  see  that  it  gets  out  on  time.  ■  We  feel  that  it's  important  for  you  to  have  someone 
to  talk  to  ...  so  pick  up  the  phone  and  call  us.  It's  easier  than  worrying. 

FILM   LABORATORIES.  INCORPORATED 

470  E  STREET  S.W.  •  WASHINGTON,   O.C.   20024.  PHONE  (202)  3471717 
1998  N.E.    150th  STREET.  NORTH   MIAMI.  FLORIDA  33161 -PHONE  (305)  949-4252 
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GOLDEN  Eagles,  symbolic  of 
outstanding  merit  among  the 
U.  S.  motion  pictures  chosen  for 
overseas  film  festivals  in  1966, 
have  been  awarded  to  120  films 
by  the  Council  on  International 
Nontheatrical  (  Film )  Events.  Sel- 
ected by  CINE  from  among  hun- 
dreds of  films  reviewed  by  some 
300  jurors  in  23  committees 
across  the  country  prior  to  Iheir 
final  judging  in  Washington.  D. 
C.  last  month,  the  films  are  des- 
tined to  show  at  over  50  overseas 
festivals  during  the  year. 

The  recent  winner  i)f  the  Aca- 
demy of  Motion  Picture  Arts 
and  Sciences  "Oscar"  as  that 
group's  choice  of  the  outstanding 
U.  S.  documentary  film,  To  Be 
Alive!,  was  among  the  Golden 
Eagle  winners.  This  original  three- 
screen  presentation  sponsored  by 
Johnson's  Wax  at  the  New  York 
World's  Fair  was  submitted  in  a 
new  composite  single  70mm  ver- 
sion. It  was  produced  by  Francis 
Thompson. 

Winners  of  Multiple  .\ wards 

Other  leading  producers  and 
sponsors  who  received  multiple 
Golden  Eagles  include  Audio  Pro- 
ductions (for  Eneriiy  Unlimited. 
a  National  Coal  Association  film 
and  Sunrise  at  Eastern,  produced 


Cilc  120  Films  to  Represent  U.  S.  Abroad 


Selert  Oiitstaiuling  Sponsored 

for  Eastern  Air  Lines);  Larry 
Madison  Productions  (for  Be- 
yond .All  Barriers.  American  Tele- 
phone &  Telegraph  Co.;  Wild 
Heritage.  Remington  Arms  Com- 
pany; and  Wild  Rivers.  Humble 
Oil  &  Refining  Co. ) ;  Henry  Strauss 
&  Co..  (for  A  Dijjerent  Drum. 
American  Medical  Association; 
and  Winiis  to  Alaska.  Pan  Ameri- 
can Airways ) ;  and  Vision  Associ- 
ates, (for  Portrait  oj  a  Disadvan- 
taged Child-Tommy  Knii;lit.  Mc- 
Graw-Hill Book  Company  and 
Point  of  View.  National  Tubercu- 
losis Association). 

Homer  Groening.  Portland. 
Oregon,  scored  with  two  Jantzen. 
Inc. -sponsored  films.  Surfboards. 
Skateboards,  etc.  and  Tag.  John 
Savage.  New  York  producer,  won 
Golden  Eagles  for  Tliree  Parts  of 
Gaul,  sponsored  by  the  French 
Government  Tourist  Office  and 
Two  Worlds  of  Scandinavia,  spon- 
sored by  the  Scandinavian  Travel 
Commission. 

Three  AT&T  Films  Are  Cited 

Parthenon  Pictures"  Slips  and 
/alts  (winner  of  National  Safety 
bronze  plaque  honors)  won  an- 
other Golden  Eagle  for  its  spon- 


Filins  for  Overseas  Events 

sor,  AT&T,  and  that  company  re- 
ceived a  third  Golden  Eagle  when 
the  Jerry  Fairbanks  production 
//  An  Elephant  Answers  was  cited. 

Aegis  Productions'  film  on  Fer- 
tility Control,  sponsored  by  Eli 
Lilly  and  Company,  was  a  Golden 
Eagle  winner  and  Dynamic  Films" 
Indianapolis  500 — 1965  was  a 
winner  for  its  sponsor.  Montgom- 
ery Ward  &  Co.  The  Jam  Handy 
Organization's  motion  picture, 
E.xamination  of  Reflexes.  wt)n  a 
Golden  Eagle  for  its  sponsor. 
Parke.  Davis  &  Company. 

"ESS''— One  of  Year's  Best 

One  of  the  outstanding  indus- 
trial-technical motion  pictures 
submitted  this  year  (and  a  Golden 
Eagle  winner)  was  ESS.  produced 
by  Pelican  Motion  Pictures  for  the 
Western  Electric  Company.  Gil- 
bert Altschul  Productions'  Cali- 
fornia won  honors  for  the  Santa 
Fe  Railway.  Sturgis-Grant  Pro- 
ductions film.  Cardiac  Failure  in 
Infancy,  produced  for  the  Ameri- 
can Heart  Association,  was  a 
Golden  Eagle  winner. 

Bay  State  Film  Productions' 
The  Atom  and  Eve.  sponsored 
by    Connecticut    Yankee    Atomic 


Power   Company,   was  a  i^ 
honor  winner  and  another  u 
cal   film.   Selective  Renal  ,, 
graphy.  produced  by  the  A- 
poration  for   Eaton  Lalxu 
was  also  given  the  Golden 
Films  from  API,  N.Y.Tii 

Time  to  Live,  produced  h  ■ 
Bransby  Productions  for  th\r 
erican  Petroleum  Institute « 
Ihe  Wide  HindowofMr.hm 
created  by  Spectrum  Ass* 
for  The  New  York  Tiim 
also  worthy  of  note  on  thi 
Golden  Eagle  winners. 

According  to  ClNE's  nnirt 
ident,  Alden  Livingston,  n 
year  we  sec  more  inventivat 
of  the  motion  picture  cam.l 
film  makers.  Their  films  toi 
winners  for  the  United  Stt 
international  competition  aijg 
what  has  been  called  our  0^ 
team  of  films." 

Present  Awards  on  Nov.  li 

CINE  awards  and  intemoo 
prizes  will  be  presented  oNi 
vember  18  at  a  ceremony  1 1 
held  in  the  National  Ediiit 
Association  auditorium  in  al 
ington,  D.  C.  Last  year,  U.  a 
tries  received  more  than  70  'oc 
citations  and  honor  certifies, 
more  than  50  international  a 
where  these  films  were  shci 


PROJECTION  FEATURES  NO  OTHER  SYSTEM  HAS! 


(^  GROUPSHOW 


REAR  PROJECTION  SCREENS 


If  you  use  rear  projection  just  to  beat  room  darkening  problems, 
you're  wasting  90%  of  your  investment.  Only  HPI  Groupshow 
Rear  Projection  Screens  guarantee  all  these  advantages  .  .  . 

•  One  Hand  Portability— On  Foot,  In  Car,  Flying  .  .  .  exclusive 
folding  action  permits  HPI  Groupshow  to  store  or  go  anywhere. 

•  No  "Extra"  Wide  Angle  Lenses— No  Image  Loss  ...  all  HPI 
Groupshow  Screens  operate  with  lenses  in  existing  projectors 
with  all  the  image  quality  of  the  original  optical  system. 

•  Removes  Distracting  Noise  And  Movement  Of  Projectors  .  .  . 
standard  lenses  allow  separation  of  projector  from  HPI  Group- 
show— can  be  hidden  from  audience  if  desired. 

•  Examine  Images  Close  Up  Without  Shadow,  Grain  or  Fabric 
Patterns  .  .  .  normal  for  HPI  Grouoshow— impossible  with  front 
projection. 

•  All  Projected  Material  Accepted  Without  Cut  Off  .  .  .  exclusive 
square  format  of  HPI  Groupshow  yields  maximum  image  size 
for  movies,  film  strip  and  slides— horizontal  and  vertical. 

Oot.iili.  Proiection  Distance  Tabic*,  Complete  Catalog  available  on  request 


A  SIZt   FOR  EVERV  AUDIENCE 


FOLDS  FLAT  —  FULLY  PORTABLE 


WORKS  WITH  ANY  PROJECTOR 


GROUPSHOW 

REAR  PROJECTION   SCREENS 

r629-  8"x  8"  FoldinR  Screen 

t22. 

=  631-12"xl2"  Folding  Screen 

$49. 

S:630-18"x24"  Folding  Screen 

$95. 

i:632-25"x25"  Folding  Screen 

$119. 

=633-Folding      Stand      <42" 

high)    lor    Nos.    630    & 

632  $29.50 


([^ 


HUDSON  PHOTOGRAPHIC  INDUSTRIES,  INC.  •  INDUSTRIAL  AND  A/V  PRODUCTS  DIVISION  •  Irvintton-on-Hudson.  N.Y. 
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MC0f//6m  %(f-Ofi-f/k  kfkk^/i^/^m/ts! 


ALL  AURICON  EQUIPMENT  IS  SOLO  WITH 
A  30  DAY  MONEY-BACK  GUARANTEE. 


"CINEVOICEII"  16niRi  Optical  SoiindOii-niin  CarMra. 
«  100  ft.  film  capacity  for  2%  minutes  of 
recordmg;  6Volt  DC  Converter  or  llSVolt  AC 
operation,  -k  $967.00  (and  up). 


"AUmCSN  PRO  BOI"16niiii  Optical  Sound'On-rilm  Camera. 

■¥.  600  ft.  film  capacity  for  16V'2  minutes  of 
recording.  *  $1871.00  (and  up)  with  30  day 
money-back  guarantee. 


•■SIJPtR  1200"  16  mm  Optical  SounilOn  .;        ..    ... 

*  1200  ft.  film  capacity  for  33  minutes  of 
recording.  *  $5667.00  (and  up)  complete  for 
"HigtiFidelity"  Talking  Pictures. 


"PRO-BOO  SPECIAL"  16mm  Lljht-Weisht  Camera. 
*  400  ft.  film  capacity  for  11  minutes  of 
recording.*  $1,295.00  (and  up). 


POBTABLE  POWER  SUPPLY  UNIT  —  Model  PS-21 .. .  Silent 
in  operation,  furnishes  115-Volt  AC  power  to  drive 
"Single  System"  or  "Double  System"  Auncon 
Equipment  from  12  Volt  Storage  Battery,  for 
remote  "location"  filming.*  $269.50 

Strictly  for  Profit 

CHOOSE  AURICON 

If  it's  profit  you're  after  in  the  production  of 
16  mm  SoundOn  film  Talking  Pictures,  Auricon 
Cameras  provide  ideal  working  tools  for  shooting 
profitable  Television  Newsreels,  film  commercials, 
inserts,  and  local  candid-camera  programming. 
Now  you  can  get  Lip-Synchronized  Optical  or 
Magnetic  Sound  WITH  your  picture  using  Auricon 
16  mm  Sound-On-Film  Cameras.  Precision  designed 
and  built  to  "take  it." 

Strictly  for  Profit— Choose  Auricon! 


FILMAGNEnC  — Finger  points  to  Magnetic  pre-stripe 
on  unexposed  film  for  recording  lip-synchronized 
magnetic  sound  with  your  picture.  Can  be  used 
with  all  Auricon  Cameras,  ■it   $960.00  (and  up). 


TIIPOl  — Models   FT-10  and   FT-10S12... 
Pan-Tilt   Head   Professional  Tripod  for 
velvet-smooth  action.  Perfectly  counter-balanced 
to  prevent  Camera  "dumping."-K  $406.25  (and  up). 


\.A^<3: 


-A.mt  xcj  OSS, 


6310  R.oi-tin.ii^e  SU-*«t,  MollyM^oocl  3S,  OrvliC 


*  Auricon  Equipment  is  sold  with  a  30  day  Money  Back  Guarantee   You  must  be  satisfied 


Write  for  your  1^ 
free  copy  of 
this  74-page 
Auricon  Catalog 


MANUFACTUFLEFS-S    OF'   F»Fe,OFESSIONAI^    ISMM    CAI^E:Fi,AS   SINCE    1©31 
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SALES 


SERVICE  RENTALS 


^   if  the  CAMERA  MART  inc. 

B-^B  \y  ,B4B   BROADWAY  (■■  •Olh   •T.)   NEW  YORK    23.   NY     PL   7-6077 

o  o' 

ARRIFLEX  CAMERAS  AND  ACCESSORIES 


CM  301  ARRIFLEX  16nim  STANDARD 

Model  S  camera  also  available  with  built-in 
slate  and  sync  generator.  Use  with  100' 
spools  or  400'  magazines.  Simplified  film 
path  lets  you  change  magazines  in  seconds. 
Rocksteady  registration  pin  movement.  Mir- 
ror-shutter reflex   system. 


CM  302  ARRIFLEX  16  BL 

Rugged,  reliable,  versatile,  self-blimped 
sound  camera.  The  professionals  camera 
for  quality  location  sync  sound  filming. 
Compact,  lightweight.  Tachometer,  frame/ 
footage  counter.  Simplified  film  path,  gear- 
driven  sprocketed  magazine  system.  Camera 
built  around  famed  mirror-shutter  reflex 
system   and   registration   pin  movement. 


CM  303  ARRIFLEX  35mmCAMERA 

Model  ll-C  incorporates  the  latest  improve- 
ments in  35mm  reflex  cameras.  Quick 
change  magazines,  mirror  reflex  shutter. 
Also  available  with  variable  shutter,  built-in 
electric  slate   and  synch  generator. 


CM  304  SIEMENS  PROJECTOR  2000 

Preview  type  high  quality  optical-magnetic 
interlock  sound  pro)ector.  Records  200  mil 
magnetic  track.  Mix  and  playback.  Single 
system  optical,  single  or  double  system 
magnetic  tracks  in  perfect  sync 


CM  305  ANGENIEUX  ZOOM  LENS 

provides  the  widest  assortment  of  zoom 
lenses  available  in  16mm,  35mm  Arriflex 
cameras.  A  varied  selection  of  zoom  ranges 
IS  available  for  every  need  from  newsreel 
photography  to  the  most  elaborate  studio 
production. 

All  A  rrxllif  (itiil  Siciiiitin  cf/i/i/iu;. 

LIKE  NEW  SHOWROOM  DEMONSTRATORS 


CM  306  ARRIFLEX  SOUND  BLIMPS 

For  16mm,  35mm  cameras.  Compact,  noise- 
less. Accepts  400'  magazines  (up  to  1.000' 
on  35mm).  Sync  motor,  footage  counter, 
follow  focus  for  studio  or  location.  Also 
available  in  new  fiber  glass  materials 

lit  ,1  rinliihlr  for  lonfi  term  leitsitui. 

AVAILABLE     Wnlr    (t    W,..  nplrt..    iKi-rnlurr- 


Small  World 

AN    INTERNATIONAL    REPORT 

7(h    Intcrnalional    Industrial    Film 
Festival  Opens  in  Venice  Sept.  13 

The  Scvciuli  lntcrnatii)nal  In- 
dustrial Film  Festival,  sponsored 
by  the  Confederation  of  Industrial 
Federations  of  Europe  (CIFE), 
will  be  held  in  \enice.  Italy  from 
September  13th  through  the  ISth. 
Giaconio  Guiglia,  of  the  national 
host  group,  the  General  Confed- 
eration of  Italian  Industry,  con- 
firmed these  dates  to  Business 
Screen  late  last  month. 

U.  S.  representation  in  the  In- 
dustrial Film  competition  is  under 
the  official  auspices  of  the  National 
Association  of  Manufacturers.  A 
special  committee  recently  assisted 
the  NAM  in  selecting  the  \5  films 
which  will  represent  the  United 
States  at  Venice,  All  entries  must 
W  cleared  through  national  manu- 
facturer organizations  in  the  coun- 
tries which  enter  this  worldwide 
competition. 

One    of   the    outstanding    films 
the  LJ.S.  expects  to  show  at  Venice 
is    To   Be   Alive,    .lohnson    Wax" 
production  which  was  the  hit  of  the 
New  York  World's  Fair  during  its 
two-year  run  in  the  Golden  Ron- 
delle  theater  on  Flushing  Meadow. 
This  Francis  Thompson-Alexander 
Hammid    production    was    origin- 
ally   a    three-screen    presentation 
but  a  new  composite  70mm  ver- 
sion has  now  been  made.   To  Be 
Alive  won   the    Academy   Award 
"Oscar"    as    the    best    U.S.    docu- 
mentary   production    of    196.'^    on 
.'\pril    18th   and   has  just  received 
the  "Golden    Hagle"   award   from 
the  Council  on  International  Non- 
theatrical    Events    to    whom    the 
7()mm  composite  print  was  sent.  • 
*  *  * 

iVloviclab's  President   Exploring 
the  Overseas   Processing   Market 

Movielab.  Inc.  is  giving  serious 
consideration  to  the  expansion  of 
its  film  processing  activities  into 
overseas  markets.  This  disclosure 


LOOK  TO  CAMERA  MART  FOR  EVERYTHING 
YOU  NEED  FOR  MOTION  PICTURE  PRODUCTION 


was  made  by  company  prev 
Saul    Jeffee    before   his  dcpai^ 
early  in  April  for  a  thrce-wctlij.    \ 
to  six  major  cities  in  Europe^ 
Asia. 

Jeffee  will  also  explore  ihi. 
sibilitics  and  potential  of  laJtj. 
tory  operations  in  Turkey  n) 
Israel.  Conferences  have  bii 
scheduled  in  Tel  Aviv  and  Istijy 
for  Jeffee  with  government ») 
private  financial  interests  in  i. 
tion  to  native  film  produce  ji 
these  countries. 

Stopovers   have   also  beem. 
ranged    in   London.   Paris,  Ik 
and   Madrid,  where  the  Mi 
president  has  meetings  set  u; 
European  and  American  prv 
currently   shooting  in  or  rcj 
productions  for  locales  abroa'  • 
m       *       * 

Rank  Organization  Produces  nt 
British  Sales  Training  Picture 

The  Rank  OrganizatJonw 
produced  the  first  of  a  projled 
series  of  British-made  sales  is- 
ing  films.  The  Cusiomer  w: 
—  Two  Way  Communu., 
The  25-minute,  16mm  film  ik- 
signed  to  appeal  to  every  saleut 
and  provides  direct  insightifc 
European  selling  methixls.      • 


QQ  QQ  QQ  a 

Specialists  in 
Main  and  Credit  Title 

for  industrial  films  for  50  y«l 

3,000  FONTS  ON  HAND-PS 
Complete  Art  &  Design  Se'' 
—  also  Animation  &  Opticali' 

NO  CHARGE  FOR  ROUGH  LAYJT 
Super-Speed   Service 

QQ  MOTION  PICTURE  TIG 

247  West  46th  St.,  New  Yo 
Phone:  (212)  CI  7-2126-7 

QQ  QQ  QQ  C: 


■•■    ■•■    ■•■    ■•■    ■•!    I«l    l*B    l«B    l«l    1*1    B«l    B«l    i* 

MULTI-RANK  PRINTING  &  SOUND  RECORDING 
__ ■•• 


FAIRCHILD  •  TECHNICOLOR  CARTRIDGE  LOADINl 
■  ■■■■■■■■■■■■■■■■■■ 

CONTINUOUS  PROJECTION  TREATMEN 

PROCESSING  •   INTERNEGATIVES-  EDITIN 


■  ■  ■  ■ 


I  ■  ■  ■ 


E 


T 
JL 


^      PHOTOGRAPHIC  LABORATORY  - 

6555  NORTH  AVE  .  OAK  PARK.  ItL     l^^ 
AREA  CODE  312-386  6603 
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Whether  your  interest  is  in  mass  film  circulation 

or  in  specialized  audiences,  you  will  want  to  check  your  cost 
and  find  out  how  you  can  obtain  CUSTOM  distribution 
and  up  to  25%  more  booking  with  no  increase 


in  your  distribution  budget 


see 

United 
World 
_  Films 

lor  Custom  Sponsored 

Distribution 


For  more  details  on  Custom  Distribution 
call  collect  or  write: 


UNITED  WORLD  FILMS,  INC. 


221  Park  Avenue  South  •  New  York,  N.Y.  10003 


(212)  777-6600 
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16MM 


BLACK  &  MffllTI 


REVERSAL 
PRINTING 

PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Color-to-Color  Prints 

•  Colorfo  B  &  W  Prints 

•  Raw  Stock 

•  A  A  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  NumtMring 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventti  A»e.,  New  York  19,  N.Y. .  JU     :293 
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I  PKQPLE  AND  EVENTS  IN  FOCUS 

(CONTINUED   FROM   THE^ECEDING   PAGE   20) 

recently,  we  met  with  Herb  Farmer  of  the  USC 
who  was  in  the  party. 

Aside   from    the    impressions   noted    in    his 
visit   with    the    IFPA    (see    Journal    pages), 
Herb  found  the  Russian  Palace  of  Congresses 
especially  interesting.  This  6,000  seat  hall  is  I 
used  to  present  opera,  ballet  and  for  official  ' 
gatherings.  It  has  6.000  loudspeakers,  one  in 
back  of  every  seat  in  the  auditorium.  In  addi- 
tion, the  arm  of  every  chair  has  an  earphone 
and    a    14-channcl,    simultaneous    translation 
system  for  multi-lingual  conferences.   Another 
complete  sound  system  backstage  is  used  for 
motion  picture  presentations.  The  Palace  also 
has    loudspeakers    for    its    five-channel    stereo 
sound  system  and  microphones  in  the  floor  for 
radio  broadcast  use. 

Some  other  Russian  innovations  not  seen  in 
the  U.  S.  : 

A  government-supported  central  school,  the 
All-Union  State  Film  Institute  for  Cinematog- 
raphy, where  creative  film  people  (including 
directors  of  photography,  writers,  editors,  etc.) 
are  trained  for  film  propaganda  work  through- 
out the  world. 

There's  more  emphasis  on  photography  in 
the  pure  sciences  —  anthropology,  archae- 
ology, etc. 

And  there's  an  abundance  of  technical  re- 
search equipment  at  the  universities  where 
there  is  much  instruction  in  specialized  fields 
of  microphotography.  high-speed  instrumenta- 
tion, etc. 

*       *       * 

Atomic  Energy  Commission  Releases  Films 
on  "Nuclear  Witness"  and  "Reactor  in  Space" 
*  The  U.S.  Atomic  Energy  Commission  has 
made  available  (for  free  loan  through  its  do- 
mestic and  overseas  film  libraries)  two  new  pic- 
tures. The  Nuclear  Wiim-ss:  Activation  Analv- 
sis  in  Crime  Investigation  (28  min,  color) 
shows  the  new  atomic  technique  for  examina- 
tion of  physical  evidence  in  criminal  cases.  The 
other  film,  First  Reactor  in  Space:  SNAP-IOA 
(141 2  min,  color)  describes  development  of 
the  world's  first  nuclear-powered  system  to  op- 
erate in  space.  Prints  may  also  be  purchased 
from  the  AFC  of  both  new  pictures.  • 


The  operation  was  a 

success . . .  but  the  patient  died 

You,  too,  can  lo3e  "patients"  through  some 
small  detail . . .  such  as  titles  not  up  to  the 
standard  of  the  rest  of  your  production. 
Guard  against  loss  of  clients  by  protecting 
your  large  investment  in  time  and  money 
by  a  veny  small  investment  in  Knight  titles. 

KNIGHT  STUDIO 

159  E.  Chicago  Ave.,  Chicago  11 


Another  satisfied  repeat  customer 
Foreign  Language  &  Cinema  Serrii 

COMMUNICATIONS 
SATELLITE  CORPORATKl 

(COMSAT)    ^ 

DOUGLAS  AIRCRAFT 
COMPANY,  INC. 


present 


1  ij 


'UV£  VIA 
EARL  Y  BIRD 

produced   by 

COMSAT  and  DOUGLAS 
Motion  Picture  Units 


-k 


^ 


FOREIGN  LANGUAGE  VERSION 

in 

FRENCH 

SPANISH 

ITALIAN 

and  JAPANESE 

by 

FOREIGN  LANGUAGE 
CINEMA  SERVICE 

7046   HOLLYWOOD   BOULEVARD 
HOLLYWOOD.   CALIFORNIA   9002 
213  ,    Hollywood   7-5128 


iJ 


•a 


Write  or  call  lis  for  infonitation 
on  making  your  films  effective 
in  otlu-r  tongues  for  other  lands. 
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West 


MODERN  TOGETHER  WITH  VACUUMATE  NOW  BRING  DIRECTLY  TO  THE  WEST  THE  TECHNICAL 
SKILL  THAT  HAS  MADE  NO-EN  INTERNATIONALLY  POPULAR  WHEREVER  8mm  or  16mm  LOOP 
PROJECTION   CARTRIDGE   LOADED   FILMS   ARE   USED. 


REASON  FOR  THIS  MOVE? 

ONE:  To  keep  pace  with  the  growing  demand  for  NO-EN  from  west  coast 
film  producers,  laboratories  and  users. 

TWO:   Modern  and  NO-EN  provide  industry  with  direct  local  access  to  the 
technical  "know-how"  and  trained  personnel    necessary   to   give   optimum 
service  and  treatment  for  endless  loop  projection  cartridge  loaded  films. 

THREE:  To  provide  quicker  delivery  to  laboratories  and  users 
in  the  west. 


wmmended   by 
ill   leading 
thifacturers   of 
tiuous  projectors 


FOR  TROUBLE  FREE 

PROJECTION  OF 

CONTINUOUS  LOOP  AND 

CARTRIDGE  LOADED 

FILMS 


NO-EN    MAKES  THE   DIFFERENCE: 

the    difference    of    meeting   a    universal 
demand    for   a    treatment   that    insures 
smooth,     uninterrupted     trouble     free 
showings  and   extends  the   life  of  the 
prints,     the     difference     of     complete 
customer  satisfaction  .  .  .  AND  above  all 
the  difference  of  widespread  NO-EN  repu- 
tation for  unquestioned  performance.  These  are 
the  rich  advantages  you  enjoy  when  you  use  NO-EN 
film   treatment  on  your  continuous  projection   films. 


'^jC 


CONTACT 


MODERN 


MODERN   TALKING    PICTURE   SERVICE,  INC. 
2400  WEST  7th  STREET  •  LOS  ANGELES,  CALIF.  90057 

fILM   LIBRARliS    IN   32   CITIES 


IN  THE  EAST   -   VACUUMATE   CORPORATION    •   427    WEST   42nd   STREET   NEW  YORK,   N.   Y.   10036 


'lER  2  •  VOLUME  27 


27 


Quality-Biit 

Film  Shipping  (ascs 

•  Best  quality  domestic  fibre 

•  Heavy    steel    corners   for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

(IIHKR        Ol    MllVlill.  I   ■      ITEMS: 

Sak)n  Print  Shipping  Cases 

Sound   Siidcfilm   Shipping  Cases 
(for  Transcriptions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmslrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

Write  direct  lo 
niuniitjcturer  for  catalog 

WM.  SCIIUESSIil! 

361  W    Superior  St.,  Chicago  10,  III. 


Small  World 


New  Zealand's  Leading  Sponsored 
Film  Dislribulor  on  Visit  to  U.  S. 

•  Derek  Price,  director  of  Infor- 
lilm  New  Zealand,  the  leading  dis- 
tributor of  sponsored  films  in  that 
country,  has  been  visiting  the 
United  States  for  the  past  few 
weeks  to  survey  film  distribution 
trends  here. 

in  an  interview  with  Business 
ScRrrN  at  the  offices  of  Modern 
lalking  Picture  Service  in  New 
York  (the  U.S.  nicniber  of  the 
international  Intortilni  organiza- 
tion) Mr.  Price  told  us  that  New 
Zealand  currently  has  6.500  film- 
using  audiences  —  3,300  schools 
and  3,200  general  public  adult 
groups.  Last  year,  his  company 
reached  279,000  persons  in  direct 
showings  of  sponscired  tilms,  in  ad- 
dition tt)  audiences  gained  through 
theatre  bookings  and  showings  on 
New  Zealand's  four  television  sta- 
tions. The  distributor  has  over  200 
titles  now  in  circulation. 

Few  U.S.  Govt.  Films  Shown 

Mr.  Price  noted  that  while  a 
number  of  American  business  films 
had  been  successful  in  New  Zea- 
land, the  use  of  U.S.  government 
films  is  extremely  small.  The  U.S. 
Information  Agency  has  made  lit- 
tle effort  to  reach  New  Zealand 
audiences  —  merely  turns  over  a 
very  limited  number  of  prints  to 
the  N.Z.  government  library, 
"where  they  do  little  more  than 
gather  dust."" 

In  contrast  to  this,  over  yOO 
titles  of  Russian  scientific  and  cul- 


Derek  Price  (ctr),  director  of  Iiiforfilm  New  Zealand,  pkturcd  with  ]^ 
v.p.  Ralph  Del  Cow  {left)  and  president  Carl  Lenz  (right)  duringhn 


tural  films  are  reaching  wide  audi- 
ences throughout  the  Common- 
wealth. These  tilms,  as  well  as 
those  supplied  by  Poland,  Hun- 
gary, Czechoslovakia,  Bulgaria  and 
China,  are  distributed  by  Ian 
Mitchell  of  Modern  Films,  Auck- 
land. The  tilms  are  very  well  pub- 
licized and  in  many  cases  groups 
are  able  to  borrow  projectors  for 
showing  the  films  at  no  charge. 
Mr.  Price  said  that  it  was,  in  fact, 
much  easier  to  obtain  cultural  and 
scientific  films  from  Bulgaria,  for 
example,  than  any  American  film 
material — this  in  a  country  with 
a  long  tradition  of  close  friendship 
for  the  U.S.! 

Cannot  Bar  Factual  Pictures 

The  official  attitude  of  the  New 

Zealand  government  in  regards  to 

the   import  of    16nim   films  is  to 

maintain   a  strict  censorship,  but 


FLORIDA... 
that's  where 
Reela  is. 

•  Complete  producers  services 

•  Complete  16/35  mm 
laboratory  services 

•  Editing  —  Titling 

•  Animation  —  Graphic  arts 

•  Studio  soundrecording 

•  VTR  transfer 


REELA  FILMS,  INC. 

17  N  W  Third  Street,  Miami,  Florida 
Phone:  FR  4-2108 
Write  for  free  catalog 


as  long  as  the  communists* 
films  are  factual  and  non-sw 
sive,  they  cannot  be  barred. 

Not  only  the  communislm 
tries  are  actively  promotingw 
selves  through  cultural  andae 
tific  film  programs  in  NewZai 
Several  other  nations  haveot 
sive  libraries,  as  well.  For  inint 
West  Germany  currently  h  3t 
titles  in  active  circulation  fin 
library  in  Auckland. 

In  New  Zealand,  Mr.  Priisn 
one  rarely  sees  any  docunBi 
films  about  the  U.S. — eiii 
group  showings,  theatres, :  ( 
TV.  The  American  image —  I 
— is  represented  only  by  d 
wood  features  on  televisional 

It  wnuld  almost  seem  tl  v 
best  factual  tilms  are  onlydtji 
to  be  shown  in  areas  where* 
onism  to  U.S.  policies  is  (id 
spread  and  that  we  care  Iiti'> 
providing  useful  and  ini 
films  for  friendly  countries,  b 
want  them  and  need  them. 
*        *       * 

Euroserviee.  in  Paris,  to  Prii' 
Counsel  on  Overseas  ArrangW 

ii  Associated    Film    Const* 
New  York,  has  establislu  "' 
ities   in    Paris,    France  w 
Dorothy  Griffith  Wiart  as 
Under  the  name  of   Fur 
the  company  will  provide 
graphic    coimseling    and   •■ 
ment  services  on  the  coniiiv. 
American  public  relations  iriB 
and  film  producers. 

.^^""s  Furoservice  bcgiifl 
erations  with  film  assignnwf' 
fashion  for  Sears,  Roebuc* 
home  furnishings  for  Peppcl 

Mrs.  Wiart  has  been  heaOl 
Paris  advertising  agency,  filip 
ducer,  imlustrial  fashion  i* 
tant,  and  magazine  editor. 

Furoservice   marks   the 
expansion  announced  this  \ ' 
Associated    Film    Consultai' 


28 


BUSINESS  SCREEN 


f 


MODEL  2QQQ  16/1fi 


SIEMENS  2000    16/16   projector 
from  16mm  magnetic  deck  side. 


SIEMENS   SIXTEEN/SIXTEEM 

^^^J  ^ll^.^iemens  2000  16  16  is  a  portable  projector  that  can  provide  your  training  program 
with  all  the  flexibility  and  capability  of  double-system  sound.  Ifs  a  fine  optical  magnetic 
sound  projector,  mechanically  interlocked  with  a  16mm  magnetic  deck.  Whether  used  as  a 
smgle-system  or  a  double-system,  this  unique  machine  provides  theatre-impact  performance 
For  training  programs,  the  versatility  of  the  Siemens  2000  16  16  is  practically  unlimited— it 
makes  single-system  or  adaptable  double-system  sound,  fast,  easy  and  inexpensive. 

Record,  re-record,  playback— make  effective  sound  tracks  for  workprints  or  original 
camera  footage— make  one  sound  track  or  several— you  can  do  them  all  on  the  same  ma- 
Chme.  For  instance— you  can  have  a  sound  track  for  Engineering  and  another  for  Production 
—one  for  the  old  timers  and  another  for  student  beginners.  And,  because  changes  are 
quick  and  easy,  your  sound  track  can  be  as  up-to-date  as  "tomorrow." 

Because  the  Siemens  2000  16  16  is  portable,  you  can  put  it  to  work  in  your  studio— or  on 
the  run— in  office,  plant,  classroom  or  wherever.  Whether  it's  to  be  your  only  projector  or 
supplement  to  existing  equipment,  this  versatile  machine  is  the  time  saving,  money  saving 
answer  to  dozens  of  framing  film  problems.  WRITE  FOR  COMPLETE  INFORMATION 


CORPORATION 
OF       AMKRICA 


25-20  BROOKLYN-QUEENS  EXPRESSWAY  WEST 
WOODSIDE.  NEW  YORK     11377 
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Monkey  Business 


L  n  ...r  lafPst  CoDley  Productions  films,  "Expedition 
rrrant'so.  ;.L  c.„™nB  Pn™-  an.  a™».  a,  .he  .an, 
rrD::r:;rMan,e.  .0^  S.  ....,  =-.  »,  30..  an. 

African  wildlife.  .„  ncurhnloeist  a  behavorial 

see  a  biomedical  engine...  a  "^^'^^^^'^  f  J,';  °  'Ir.  of  Africa, 
physchologist.  a  surgeon,  and  a  hunter  on  safari  in  the 


AH  Copley  Productions  films  are  m  -'- ^^^  ^^'^  ^ :^ 
are  available  without  charge  to  «d""'°;^'^;;^ Copley  Prod 
organizations.  Please  direct  .nqumes  to  the  nearest  Cop 

tions  distribution  center: 


7776  Ivanhoe  Avenue,  La  Jolla.  Calilorn.a 


/    434  Downer  Place,  Aurora.  Ill 
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ilms  Breaks  Ground  for  New  Miami   Plant 


t 

y-.T     Florida,      moving 
into   new   prominence 
n|  riant  center  of  film  and 
■'  roduction,  gained  fresii 
April   25   as  officials 
ins.  Inc.  broke  ground 
iipany's  new   film  ser\- 
J  roccssing  laboratory  at 
[I  d  Street  and  First  Ave- 
mi. 
Wolfson.    president   of 
Enterprises.     Inc.,     of 
la  is  a  key  division,  was 
;to   greet    a    number   of 
cture    personalities    in- 
bcrt  Taylor.  Geraldine 
ud  Schulberg  and  pro- 
Hugh. 

Ted)    Sack,   vicc-prcsi- 
general     manager    of 
s,  showed   the   attend- 
something     new     in 
aking  ideas.  Instead  of 
ary  gold  shovel,  a  small 
explosives  was  used  to 
the   anticipated    explo- 
h  of  the  motion  picture 
Florida. 

id  the   new   laboratory 
le  to  handle  everything 
econd  T\'  commercials 
feature  films  for  the- 
lition.   The    facility   will 
uipment   for   videotape 
und   recording,   anima- 
titling.    It  will   have  six 
ims;  four  of  the  newest 
rarics;   two   500-square- 
teening      and      recording 
i  a  fully-equipped  "still" 
>hic  lab. 
'ocessing  equipment  to  be 
will   be  the   latest   high- 
ay  units  for   16mm  and 
ick  and  white  and  1 6mm 
film.    When   completed 
tcmber,    Reela    will    be 
to  process  300.000  feet 
ich  day.  The  division  bc- 
itions  in  Miami  in   1951 
sion  of  Wometco  Enter- 
ic. Wometco  also  has   a 
film  production  subsid- 


iary, Canawest  Film  Productions, 
located  in  Vancouver,  British  Co- 
lumbia. • 


Seymour  Zweibel  a  Heart  Victim; 
Susan  Wayne  Heads  Gotham  Go's. 

.  Seymour  Zweibel,  president  of 
Seymour  Zweibcl  Productions, 
Inc..  New  York,  died  suddenly  on 
April  14  of  a  heart  attack. 

He  had  been  in  the  film  indus- 
try since  1940  when  he  began  his 
career  at  Universal  Pictures.  After 
time  out  for  duty  as  an  Intelli- 
gence Officer  in  the  U.S.  Army 
during  the  war,  and  two  years  as 
a  producer  of  theatrical  shows  on 
Broadway.  Mr.  Zweibel  was  en- 
couraged to  re-enter  the  business 
film  industry  again  by  the  late 
Merle  Johnson,  motion  picture 
manager  of  General  Motors  Corp. 
The  Zweibel  company  made  a 
series  of  films  for  GM  in  the  ear- 
ly 1950's. 

Susan  Wayne,  who  now  suc- 
ceeds Mr.  Zweibel  as  president  of 
Gotham  Film  Productions.  Sey- 
mour Zweibel  Productions  and 
Gotham  TV  Productions,  joined 
those  companies  in  1952  as  mu- 
sical director  on  four  General  Mo- 
tors films. 

For  the  past  several  years,  while 
Mr.  Zweibel  had  conducted  the 
business  activities  of  the  three  as- 
sociated companies.  Miss  Wayne 
has  been  vice-president  in  charge 
of  all  motion  picture  and  slidefilm 
production  for  such  clients  as 
American  Telephone  &  Telegraph 
Co..  Dun  &  Bradstrcet.  First  Na- 
tional City  Bank.  W.T.  Grant  Co., 
New  York  Telephone  Co.,  and 
J.C.  Penney  Co. 

Miss  Wayne  is  the  winner  of 
several  awards  from  the  National 
Visual  Presentation  Association 
and  the  American  Film  Festival. 
She  is  a  member  of  the  Board  of 
Directors  of  the  New  York  City 
Chapter  of  American  Women  in 
Radio  and  Television.  • 


The  joyous  experiences  in  "To  Be  .\live"  acre  shared  hij  Academy  Awards 
electors  who  voted  //i/.v  Joliii\i>n's  Wax  film  the  "lust  short  subject  of  year." 

"To  Be  Alive!"  Wins  Oscar  as  Best  Short  Film 


'T'he  Academy  Award  "Oscar" 
-*-  given  To  Re  Alive.'  as  the 
year's  best  documentary  short  sub- 
ject was  the  factual  film  industry's 
most  memorable  highlight  of  the 
annual  Academy  of  Motion  Pic- 
ture Arts  and  Sciences'  program 
on  Monday  evening.  April  18th. 
But  it  is  also  noteworthy  that  this 
show  was  telecast  in  color  for  the 
first  time  under  the  relevant  spon- 
sorship of  the  Eastman  Kodak 
Company. 

The  millions  across  the  land 
who  viewed  this  spectacle  saw' 
some  of  the  year's  finest  color  com- 
mercials, many  of  them  increasing 
public  awareness  of  photography's 
role  in  business,  industry,  educa- 
tion and  science.  Reported  to  have 
cost  the  sponsor  a  cool  S 1  Vi  mil- 
lion, the  Academy  Awards  pro- 
gram was.  for  the  first  time  in  its 
television  phase,  at  least,  as  nearly 
related  to  its  subject  matter  as 
any  product  presented  on  color 
television  will  ever  be. 
-'>■  History  was  made,  again,  when 
the  Johnson's  Wax-sponsored  short 
subject  which  was  the  unquestion- 
ed "hit"  of  the  New  York  World's 
Fair  in  its  two-year  run  became 
the  first  such  business-sponsored 
film  in  recent  memory  to  win  an 
Academy  "Oscar."  Its  producers, 
Francis  Thompson  and  .Mexander 


Hammid,  created  a  filmic  master- 
piece worthy  of  the  honor  bestow- 
ed on  To  Be  Alive'  It  had  to  be 
that  good  to  take  the  "Oscar " 
away  from  Vision  Associates' 
Point  of  View,  another  nominee, 
and  to  overcome  the  surprising  in- 
terest shown  in  Random  Film 
Productions'  The  Forth  Road 
Bridtie.  If  the  latter  film  had  won. 
the  only  two  prints  at  large  in  the 
U.  S.  were  in  the  Chicago  offices 
of  Business  Screen! 

Allht)ugh  no  public  homage  was 
paid  them  on  the  Awards'  telecast, 
honors  for  technical  achievement 
were  also  given  by  the  Academy. 
On  recommendations  made  by  its 
Scientific  and  Technical  Awards 
Committee.  Arthur  J.  Hatch  of 
The  Strong  Electric  Corporation 
received  a  Class  H  Plaque  "for 
the  design  and  development  of  an 
air-blown  carbon  arc  projection 
lamp. " 

Stefan  Kudelski  received  the 
other  highly-merited  technical 
achievement  award  plaque  "for 
the  design  and  development  of  the 
Nagra  portable  Vi"  tape  record- 
ing system  for  motion  picture 
sound  recording." 

Put  the  rest  of  this  Academy 
show  down  as  pure  spectacle  or 
sheer  ballyhoo  but  it  iia.v  fun  to 
watch — fluffs,  tears  and  all!        • 


HIGHLIGHTS    OF    ACADEMY'S    SHOW 

At  left:  a  scene  from  one  of  the  color 
television  commercials  used  hy  Eastman 
Kodak  on  its  Acadtmy  Awards'  telecast. 
Uses  of  audiovisuals  for  business  and 
education  were  promoted  to  an  oudirnce 
estimated  as  in  the  millious.  At  the  right: 
Arthur  ].  Hatch,  president  of  the  Strong 
Electric  Corjiorafioit,  Toledo,  who  receiv- 
ed a  technical  achievement  award  plaque 
for  the  development  of  the  air-blown  car- 
bon arc  profection  lamp,  now  widely  ttsed. 
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A   Vcrilahir  "World's  t 

of  Attdiocisual.s  in  Art 

(It  the  Heart  of  Aiiterica 


llliinihuitid  tiditspdniiriis  in  rulM'-shapcd  frames  provide   colorful  "Photo  Garden"  atop  the  Kodak  exhibit  hall. 


"This  is  Photo^rdpliy 


99 


Eastman   Kodak  Company's   New  Exhibit   Hall 
in    Chicago's    Museum    of    Science    &    Inclusliy 


'X'lii  Wonders  and  Realities 
-^  of  photography  will  be  seen 
through  the  years  ahead  by  mil- 
lions of  visitors,  youngsters  and 
adults  alike,  who  throng  into  Chi- 
cago's famed  Museum  of  Science 
and  Industry.  On  April  20th,  East- 
man Kodak  fuirilicd  a  long-dreani- 
cd-of  mission  with  the  dedication 
by  the  company's  president,  Wil- 
liam S.  Vaughn,  of  its  wide-rang- 
ing, always  fascinating,  cavalcade 
of  marvels  in  a  "This  Is  Photog- 
raphy "  exhibit  hall. 

lnscrih)cd  on  the  walls  of  the 
Museum  rotunda  are  these  words: 
"Science  discerns  the  laws  of  na- 
ture and  industry  applies  them  to 
the  needs  of  man."  The  discover- 
ies of  recent  years  which  have 
carried  crude  photographic  tech- 
niques of  the  past  into  far-reach- 


ing areas  of  scientific  progress 
arc  dramatically  interpreted  in 
this  Kodak  exhibit.  Audiovisuals 
show  and  interpret  images  from 
space-borne  satellites  to  magnified 
views  deep  within  the  electron 
microscope. 

Will  Create  New  Customers 
Visitors  to  this  permanent  new 
"World's  Fair"  of  photography 
may  rc-livc  the  past  in  projected 
history,  examine  the  present  and 
speculate  upon  the  future.  "This 
Is  Photography"  has  meaning  for 
all  who  serve  and  work  with  pic- 
torial media  as  it  stimulates  the 
young  to  careers  in  the  held  and 
reminds  adult  visitors  of  audio- 
visuals'  useful  role  in  business, 
industry,  education,  science  and 
the  whole  range  of  human  activity. 
The  pressing  throngs  of  the  New 


Time  Modifier  Exhibit  (at  ripjit)  where  viewers  sec  three  jtiolion  picture  sc- 
i/ueuccs  sii}iultau((»i.\hj  to  diinou.'itrate  photography s  ability  to  ".slow  down" 
hifih  speed  action  or  "speed  up"  slow  action;  all  three  frames  .'/how  the  .v«mr 
scene— one  at  normal  speed,  one  much  accelerated  aiul  one  in  slow  motion. 

In  the  Time  Machine  Dome  (below)  viewers  see  how  photography  can 
freeze  or  preserve  a  period  in  time  as  they  activate  any  one  of  .si.v  vi-tual  pres- 
entations. Carousel  slide  projections,  programmed  by  viewer-operated  con- 
sole, offer  sequences  ranging  from  Civil  War  to  Wright  Brothers'  first  flight. 


York  World's  Fair  permitted  no 
time  for  the  comprehension  which 
can  result  from  leisurely  study  of 
the  fascinating  exhibits  within 
this  skillfully-designed  hall. 

Fundamental  principles  are  in- 
terpreted within  its  8.500  square 
foot  area  as  each  visitor  first  en- 
counters a  pin-hole  camera  — 
then  advances  to  study  the  work- 
ings of  lenses,  camera  apertures, 
motion  pictures  and  sound  on 
film.  He  sees  these  broad  princi- 
ples put  to  work  in  projected  vis- 
uals, explained  by  taped  sound. 
Tools  for  Time  and  Space 

A  Time  Modifier  demonstrates 
high  speed  and  slow  motion  pho- 
tography and  its  application  in 
science  and  research.  Under  the 
Time  Machine  Dome,  pictures 
"freeze"  pcritids  of  time  anil  bring 


f 

\\  illiani  S.  \'aughn.  prcsu 
Eastman  Kodak  Company  {I 
Major  LctuK  R.   Lohr,  pre 
Mu.seum  of  Science  and  /ndjj 
opening  of  "This  Is  P/wrto/j 

back  history's  epic  even 
"Dimensions"  exhibit  earn 
jected  images  from  a  s| 
view  of  earth  to  the  other 
visible  microscopic  enlarge| 
a  virus,  all  in  directly-rela 
logical  sequence. 

Other   exhibits   feature 
cording    of    invisible    ligH 
space  age  miniaturization  # 
tronic    circuitry    \ia    photoil 
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Ljic    aerial    parmrama    of 
southsidc,    the    making 
lor  printing  plates   and 
itions  of  photiigraphy  in 
js   aspects    of   business, 
ind  education. 
Garden  and  Galleries 
are  two   photo   galleries 
lOto  garden"'  behind  the 
Colorama  which  greets 
the  exhibit  hall. 
I  uin  three  million  persons 
uge  Museum  in  the  city's 
Park    every    year.    Some 
[M  these  are  students  on 
insored   by   schools,   col- 
myriad  of  youth  groups. 


■:v  As  photography  stores,  records, 
penetrates,  amplifies,  extends  and 
compresses  human  knowledge,  so 
docs  "This  Is  Photography"  as  it 
brings  a  greater  appreciation  of 
this  medium's  vastly-increased 
scope.  The  technical  skill  behind 
the  scenes  of  this  exhibit  hall  are 
manifest;  every  relevant  area  has 
been  programmed  for  tape  con- 
trol; priijection  is  as  near-perfect 
as  this  manufacturer's  skill  could 
make  it;  three  motion  picture 
shows  are  featured  and  three  others 
use  a  number  of  automated  Car- 
rousel slide  projectors  to  present 
brilliant  color  images.  • 


Dimension  Exhibit  s/mu  s  phnto-'raphy.  trcncuUou.s  rout,,  „/  "'"«'"/'  "'^' 
or  cowprrssion  of  physuol  tcorhl.  Scenes  proi-rcssivclxj  ckm-upjwm  ja_^^^^ 
,„,rUil'-s  view  of  rank  to  maRnificd  image  of  mvmblc  bactena  cluster. 


,„MKl-<.n-film   is   dtmon.lralcd  in   ■Sound  Trough"  exhibit.   While 
■„nin  motion  picture  of  three  jazz  musicians,  the  viewer  can  cut  out 
(r,„M  unu  of  the  instruments  by  using  his  hand  to  intercept  beam 
i.projected  dounuard  in  front  of  musician  phtijing  that  instrument. 


Iri,  .ution  Kxhiint  shous  liener  the  way  in  which  a  camera  Icws-opening 
diaphragm  functions  like  a  human  eye  and  then  .^/uncWii^^ni^i^  »w^ 
\pp!icati<.n7d^ photography  are  demon.^raled~{Mow)  and  career  intcrcsis 

JiLluted  „-  young  viewers  operate  .slide  projectors  to  sec  lunc  photography 
.serves  indusliy.  education  and  science-as  well  as  providing  home  recreation. 


e  center"  of  -This  Is  Thotography"  exhibit  {left  to  r.ghl)  . 
■er  of  exhibits  at  Kodak  {.seated):  William  Ewald.  kodak 
[rojects  engimer;  Dr.  Jonathan  Karas,  a  con.sullant  on  cxhibtt;  and  ex- 
signer  Alex  Cranston,  vice-president  of  DcMartin-Marona  Assoaales. 
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ret  all  the  action! 

ra-compact  CM  16  sound  camera. 


>t  a  truly  portable  16mm  sound  camera  for 

>sionals.  The  CM  16  is  15  pounds  light  with  zoom 

md  400  feet  of  film.  It's  slim  and  compact  to 

,     ds  fast  as  the  action.  Yet,  built  mto  this  small, 

(package  are  many  new  performance  advantages 
r  before  available  in  a  professional  16mm  sound 
;ra.  For  example: 

Sir le  System  Plus  Double  System  Sound     The  CM  16 

s  ^signed  to  record  superior  single  system  sound 
all  at  the  same  time  provide  double  system  sound 
iwrding  capability.  Continuous  film  movement  and 
jfdigned  record  and  playback  heads  ensure  top 
:\\i  ity  magnetic  sound  on  pre-striped  film.  Wow  and 
fljer  are  less  than  0.3  percent  rms  from  .5  to  250 
:p  The  low  distortion  three  channel  mixer  amplifier 
3r<  ides  50  to  10,000  cps  response,  ±  1.5  db.  For 
JoDle  system  recording  the  camera  can  be  operated 
n  ync  with  tape  or  film  sound  recorders  when  run 
jfi  ither  battery  pack  or  1  lOV  AC  60  cycle  line  power. 

ic  Internal  Reflex  Viewing  and  Focusing  Unique 
■e  ;x  optics  permit  internal  throughthelens  viewing 
in  focusing  at  all  times.  The  objective  lens  iris  can 
iKiys  be  kept  wide  open  for  full  brilliance  viewing 
)e3use  the  camera  has  its  own  internal,  independent 
n  to  control  film  exposure. 

Hi^  Pin-Registered  Continuous  Moving  Film  A  new, 
:Lsically  simple  film  movement  outmodes  the  inter- 
Pent  stop-start  mechanism.  In  the  CM16  camera, 
il  flows  smoothly,  quietly  and  continuously,  obtain- 
n  superior  sound  and  picture  quality.  During  opera- 
:i'i  the  film  is  engaged  by  a  tracking  register  pin 
vch  moves  the  image  in  perfect  registration  with 
t  film  edge  and  perforations.  Also,  compared  to 


previous  movements,  there  is  far  less  mechanism  for 
lower  maintenance  and  greater  reliability. 

New  Versatile  Power  Pack  The  new  Model  200D 
power  pack,  built  exclusively  for  Beckman  &  Whitley 
by  Frezzolini,  allows  the  CM16  to  be  operated  on  any 
50  or  60  cycle  power  source  from  110  to  220V  with- 
out changing  motors  or  gears.  A  special  crystal  fre- 
quency control  module,  accurate  to  5  parts  per  million, 
permits  two  or  more  CM16  cameras  to  be  operated 
in  perfect  sync. 

Other  Advantages  Self-blimped — total  camera  noise 
38  db  @  3  feet.  Filter  slot  for  three  thicknesses  of 
gelatin.  Full  180"  forward  vision.  Cameraman  sound 
monitor.  Low  20  watt  power  drain.  Standard  "C"  lens 
mount.  — 30^  F  to  120' F  operating  range.  Quick- 
change  200.  400  and  1200  foot  magazines. 

Field  Tested  for  Performance  and  Reliability     Top 

pros  have  field  tested  the  CM  16  for  two  years  to  prove 
its  performance  and  reliability  under  the  most  rugged 
and  difficult  operating  conditions. 

To  build  the  CM16  Beckman  &  Whitley  drew  on  its 
experience  and  technology  as  the  largest  manufac- 
turer of  ultra  high  speed  cameras  for  scientific 
research.  The  result  is  a  camera  for  the  technical 
perfectionist  —  a  camera  for  the  pro  on  the  go. 

For  more  information  contact:  Cine  Products, 
Beckman  &  Whitley,  Inc.,  441  Whisman  Road, 
Mountain  View,  Calif.  94040,  Phone  (415)  968-6220. 


IBM  Board  Chairman  Thomas  J.  Watson,  Jr.   {at  rxininr  left)  in  filmed  conversation  in  coniixiny's  "Self -Port rait." 


IBM:  a  Candid  Self -Appraisal 

Filmic   "Self-Porlrair'   of   Its   People   Expressinjj  Their   Ideals 
Shown  on  Inleriuitional  Bii»>iiiess  .Machines'  50th  Anniversary 


r\\  I  Hi;  OCCASION  of  its  50th 
^^  Anniversary  last  year,  Inter- 
national Business  Machines  Corp. 
sponsored  a  filmic  view  of  itself 
and  its  people.  IBM — A  Self  Por- 
trait is  an  unusually  candid  self- 
appraisal  of  the  giant  company  as 
seen  and  recorded  by  two  of  to- 
day's most  successful  practition- 
ers of  the  cinema  vcritc  genre,  AI 
and  David  Mayslcs. 

The  half-hour  black  and  white 
picture  was  shot  over  a  three- 
month  period  at  IBM  plants  in 
Poughkeepsic,  New  York.  1 1 
shows  the  character  of  the  com- 
pany by  putting  many  of  its  bright, 
alert  and  aggressive  people  on 
camera  —  catches  them  saying  a 
lot  of  off-beat,  non-conformist 
things  in  unguarded  moments.  The 
effect  is  that  IBM  is  a  dynamic, 
surging  enterprise  which  consists 
of  and  depends  on  the  vitality  of 
its  people  more  than  in  most  big 
companies.  It  was  screened  at 
."iOth  Anniversary  dinners  which 
the  company  held  at  its  many 
plants  and  offices  around  the 
world. 

Remain  .Sen  ant.s  of  .Subject 

liie  Mayslcs  brothers  (Mayslcs 
lilms,  Inc.,  of  New  York)  are  Al, 
as  the  cinematographer  and  David, 
the  sound  recordist.  It  is  their 
basic  theory,  as  they  hasc  demon- 
strated in  their  widely  discussed 
TV  films  on  the  Beatles  and  on 
Truman  Capote,  that  th-y  can 
best  perform  their  cinematic  func- 
tion by  constantly  remaining  scrv- 
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ants  of  the  subject  rather  than  the 
other  way  around. 

The  pair  do  not  direct  their 
subjects  but  record  them  in  a  per- 
ceptive scries  of  happenings. 
Which  is  not  to  say  that  they  shoot 
at  random  or  without  careful 
planning.  The  Maysles  have  train- 
ed themselves  to  find  situations 
which  make  drama.  They  say  that 
they  never  reconstruct  a  situation, 
never  tamper  or  impose  on  what 
is  before  the  camera. 

For  instance,  they  would  ask 
their  liaison  man  at  IBM,  Bob 
Slade,  "what  will  be  going  on  at 
IBM  this  afternoon  at  4  PM.  .  . 
what  is  exciting  .  .  .  where  is  the 
action?"  The  camera  pokes  into 
heady  situations  all  over  the  plant 
—    including    one    argumentative 


Ili\l  |)<ii|ili-  (  iinfcr,  MKni  /( Y/rri  ta 
(lisnuard  fihn-mahrs,  a.s  David 
and  Al  Mayxlfs  record  the  scene 
far    the    eompanij's    "Sctf-Porlrait." 


conference  which  generates  sparks. 

The  Maysles  maintain  that  in 
a  few  minutes  time  they  can  be- 
come so  much  a  part  of  the  back- 
ground (they  rarely  speak,  only 
indicate  how  they  plan  to  work 
by  attitudes)  that  most  of  their 
"subjects"  forget  about  the  cam- 
era. At  IBM,  anyway,  David  May- 
sles says,  people  always  had  more 
important  things  to  do  than  be 
aware  of  a  camera.  It  would  be 
briefly  explained  by  the  liaison 
man  that  "these  fellows  are  going 
to  shoot  some  movies  —  don't 
pay  any  attention  to  them." 
Like  Part  of  the  Furniture 

Al  Maysles  says:  "the  problem 
of  having  people  notice  the  cam- 
era is  not  as  big  as  you  might 
think.  If  you  are  overly  concern- 
ed with  the  presence  of  the  cam- 
era, the  people  you  are  filming 
will  be  concerned  about  it.  too. 
The  camera  stays  on  my  should- 
er all  the  time.  Sometimes  I'm 
shooting  with  it  and  sometimes 
I'm  not.  Since  the  camera  is  silent 
and  remains  in  the  same  position 
all  day  long,  they  can't  tell.  II 
they  were  to  think  about  the  cam- 
era all  the  time,  they'd  get  very 
tired.  It  gets  to  be  like  part  of 
ihe   furniture  in  the  room." 

In  this  case,  the  cinematic 
■furniture"  has  contributed  a  great 
ileal  to  the  success  of  Maysles' 
lilms.  It  was  self-developed  dur- 
ing years  of  trial  and  error.  The 
Idmm  self-blimped  camera  (made 
up  of  parts  of  many  predecessors) 
weighs  M)  poumls  but  is  so  well- 
balanced  that  it  can  be  carried 
about  for  long  periods  of  time 
without  fatigue.  A  new  version 
will  weigh  only  12  pounds,  none- 
theless. The  present  gear  is  con- 
structed so  that  the  operator  can 


Excerpts  from  Mr.  Thonw^ 
conversation  in  "Self-Portn 

I  think  if  you  were  a  yoi 
coming  in  to  IBM  .  .  .  I  \, 
there  was  one  precious  in' 
that  most  twenty-one  yearn 
people  had.  and  that  most  h  ■'■ 
year-old  people  did  not  havi 
and  that  the  very  effective 
Ncar-olds  were  able  to  pro;^ 
through  the  years — and  thai* 
a  sort  of  sense  of  self-respei' 
which  would  prevent  them  ■ 
compromising  their  ideas  toM 
the  crowd  beyond  a  ccrtair% 
I  talk  a  lot  around  here  abi 
"wild  ducks",  and  people  kift 
good  deal  about  my  "wild^t 
but  it  takes  a  few  wild  duckt 
make  any  business  go.  and  M 
one  or  two  wild  ducks  to  m»- 
a  department  in  a  busine^ 
because  if  you  don't  ha\i. 
the  fellows  with  the  new 
are  willing  to  buck  the  ni.: 
trends,  if  you  will,  and  si 
them  into  doing  something  » 
better — if  you  don't  have  it 
kind  of  people,  the  busines, 
pretty  well  close  down. 
So  that  I  would  tell  a  twd*- 
year-old  IBMer  what  I've 
lot  of  twenty-one  year-old  fe^ 
people,  and  that  is  that  the 
priceless  ingredient  that  a 
has  when  he  starts  in  Hum. 
is  that  sense  of  not  comprB 
beyond  a  certain   point. 
Life  is  a  continual  comproit. 
you  have  to  know  when  to  f 
compromising  to  protect  th 
priceless  ingredient  I'm  tall; 
about.  There  are  people  ii 
business  who  will  gladly  ^ 
black  is  while  in  order  lo 
everything  go  smoothly  . .  . 

see  over  the  top  of  it  at 
thus  easily  anticipate  nn 
It   contains   a   4(K)-foot  i 
built-on  exposure  meter 
a  self-contained  photo  1. 

Camera  and  iniKlified 
corder  used  by  the  team 
physically   connected.   Sou 
chronization   is   achieved 
ning   the  camera   from  a 
battery   pack,   converted  \ 
volts  AC  by  transformer 
verier,  and  regulated  to  6*1 
by  a  "tuning  fork"  system 
to  that  used  in  the  Accutroii 

Meanwhile,  the  record 
contains  a  60-cyclc  "timir 
pulse  which  is  recorded 
edge  of  the  tape  itself.  Th 
controls  playback  speed  wl 
arc  recording  on  1 6mm  spi 
tape.  The  system  providi 
plctcly  accurate  synchror 
NBC  producer  Irving  G 
ccived  credit  for  the  produ 
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im  Examines  the  American  Jiirv  Svslem 

■\  27  Minutes  of  L  ncuiiiproiiiisiii^  l{<-ali->iii.  "Tlie  True  uikI  tin-  Jusl" 
i-hie>es  IJolh  Apprecialiun  and  4;oiiiprflieiisioii  of  Court  I'roi-fdures 


vNiNG  AND  Workings  of  the  Ameri- 
ry  system  arc  examined  in  an  im- 

I  w  27-niinutc  black  &  white  motion 

iceived  by  the  Departmental  Com- 

court  Administration,  First  Judicial 

jiiLit  of  New  York  State  and  its  chair- 

^ding  Justice  Bernard  Botein. 

!  under  a  Ford  Foundation  grant 
I'roductions.  Inc.,  The  True  and  the 
jds  with  bell-like  clarity  into  this 
H  untouched  area  of  American  justice, 
concluded,  the  viewer  has  achieved 

:anding  and  appreciation  of  this  heri- 

s  close  to  pride,  if  not  exaltation. 

lof  Bright  Faces  \\  orn  by  Mankind'' 

lot  a  strange  and  wonderful  thing," 
■rator.  breaking  into  the  lively  de- 
of  a  jury  in  the  opening  sequence 
'ue  and  the  Just,"  that  all  these  peo- 
be  arguing,  weighing,  analysing — 
isly,  without  hope  of  profit  or  gain 
of   them    at   considerable    personal 
■all  in  the  pursuit  of  truth,  of  justice? 
of  the  bright  faces  worn  by  man- 
was   created    for   distribution    to 
television  —  and  for  showings  in 
to    prospective    jurors,    in    law 
colleges,    high    schools    and    before 
ubs.  Its  purpose:  "to  remind  Ameri- 

Cf^hc  dynamic  role  played  by  the  juror 
Ihe  great  importance  to  justice  itself 
;ry  system." 
Look  at  the  System  As  It  Really  Is 

tiupose  was  to  be  accomplished  not  by 
fireworks  and  patriotic  rhetoric,  but 
[han  intensely  realistic  examination  of 
I  m  as  it  really  happens. 

-hieve    this    realism.    Audio's    award- 

l/dircctor,  Hans  Mandell,  and  camera- 

^ingale  went  right  into  actual  court- 

nd  the  country.  Beginning  with  the 

:  jury  notices  by  several  prospec- 

I  rs  ( the  film  realistically  includes  the 

lienccs   as  well   as  the  glories  of  the 

the  camera  moves  into  the  main  jury 

New  York  County's  Supreme  Court 

at  60  Center  Street.  It  captures  the 

an  actual  jury  panel,  a  couple  of  hun- 

nng.  From  among  these  men  and  wom- 

rom  employees  of  the  court  was  drawn 

he  entire  cast  for  the  picture. 

ere's  Drama  in  the  Film's  Immediacy 

ssional  actors   play  the   key   roles   of 

ors.  the  two  attorneys.  The  film's  nar- 

as  a  perfect  choice:    E.  G.  Marshall. 

The  Defenders,  adds  strength  to  the 

te  course  of  the  documentary.  Judge 

Streit  played  his  life  role.  For  added 

icy.  about  half  of  the  film's  dialogue 

ated  on  the  spot,  but  the  non-profes- 

levcr  let  Mandell  down. 

example  to  support  his  contention  that 

eople   always   look   real   if  you   leave 


them  alone",  occured  in  a  jury  recess  scene. 
One  woman  pulled  out  her  collection  of  grand- 
children pictures  and  showed  them  around, 
while  a  man  began  reading  a  book  he  brought 
along  with  him. 

Using  as  a  framework  a  fictitious  litigation, 
civil  rather  than  criminal  because  of  its  greater 
universality  and  somewhat  greater  complexity, 
each  significant  aspect  of  a  trial  by  jury  is 
permitted  to  evolve  in  its  natural  course. 
FolloMs  the  Key  Procedures  of  a  Trial 

Starting  with  the  selection  of  a  panel,  ex- 
aminations of  each  juror  and  the  challenging 
of  some  of  these,  key  procedures  of  the  typical 
trial  begin  to  fall  in  place:  the  opening  state- 
ments; case  for  the  plaintiff  and  for  the  de- 
fendant (interspersed  with  examples  of  cross 
examination  and  the  judge's  role  in  deciding 
on  permissable  evidence);  closing  statements; 
judge's  charge;  jurors'  deliberations;  reaching 
of  the  verdict.  All  of  the  beautiful  intricacies 
of  justice  which  are  so  fortunately  linked  and 
meshed  through  centuries  of  evolution  by  the 
genius  of  pragmatic  democracy  into  a  smooth- 
running  legal  organism  are  part  of  the  fabric 
and  weave  of  this  widely-useful  picture. 

In  the  highly-creative  way  in  which  it  con- 
verts diffuse  complexities  into  powerful,  con- 


E.  C.  Marshall,  television  and  stage  star, 
is  the  narrator  of  "The  True  and  the  just" 
and  one  of  the  feu-   professionals   in  film. 


centrated  simplicities,  this  film  can  be  com- 
pared \vith  the  system  which  it  explains.  As 
clear  and  inevitable  as  a  good  trial  lawyer's 
brief,  the  action  marches  forward,  uncluttered, 
searching  and  convincing.  One  can  believe 
E.  G.  Marshall  when  he  says: 

"There  is  a  sense  of  fulfillment  in  servinii. 
pleasure  \prini>ing  from  the  realization  that 
they  are  making  a  contribution  both  mean- 
ingful and  purposeful.  Twelve  men  and  women 
find  more  hope,  more  good  in.side  themselves 
than  they  knew  e.xisted." 

Distribution  of  The  True  and  the  Just  is 
being  handled  by  A.  A.  Schecter  Associates, 
Inc..  .'^.'>1  Fifth  Avenue  in  New  York  City.      • 


The  fihii's  opening  sequences  show  tliv  sclec-  .Nearly  half  of  the  script  was  created  on  the 
tion  of  a  jury  panel  in  the  main  jury  room  of  spot.  aiUlinn  to  the  film's  sense  of  reality 
\cw    York    County's    Supreme    Court    Building.      and    immediacy,     which    characterizes    content. 


w^^'^m^ 


()nl>  four  of  llie  t«el\e  jurors  on  this  panel 
arc  professional  actors,  hut  all  of  them  re- 
enact     typical     experiences     with     believahility. 


The  atlonicN  is  a  professional  actor  hut  the 
bailiff,  court  nporter  and  eight  of  the  jur- 
ors   in    the    picture    are    all    noiv-professionals. 
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This  Film  Program    1 1 
is  Helping  Retailers' 


People  Sell  People" 


¥?\t  R^  Day  thousands  of  people  walk  into  re- 
■^-^  tail  stores  .  .  .  and  walk  out  again  with 
empty  hands  or  with  only  part  of  what  they 
wanted  and  were  ready  to  buy.  Many  of  these 
people  could  have  been  sold,  or  sold  more  com- 
pletely, if  only  someone  had  the  desire  and 
ability  to  sell  them.  These  "might-have-been" 
customers  really  walked  out  with  "might-hav- 
been"  profits. 

To  help  solve  this  problem,  a  series  of  four 
sales  training  films,  called  the  People  Sell  Peo- 
ple program,  has  recently  been  offered  to  de- 
partment stores  and  other  retail  establishments 
by  Modern  Talking  Picture  Service.  The  series, 
created  and  produced  under  the  supervision  of 
Anne  Saum  Associates,  recognizes  that  a  crisis 
in  retailing  has  developed,  and  provides  a  way 
for  store  owners  and  managers  to  meet  the 
challenge  with  a  minimum  expense  of  time  and 
money. 

This  first  series  was  produced  in  color  by 
Calvin  Productions  at  their  Kansas  City  studio. 

Right  Attitude  Makes  People  Want  to  Buy 

The  four  films  and  supplementary  material 
in  the  program  stimulates  in  sales  personnel  the 
attitudes  and  personal  relations  which  make 
people  Hunt  to  buy  and  to  become  loyal,  re- 
peating customers.  The  program  helps  retailers 
encourage  sales  people  to  raise  their  sights  be- 
yond the  level  of  "order-taking"  and  to  make 

"Goodwill  Ambassadors"  deals  with  the  concept 
of  prr.wiuilizrd  scrvicf;  as  the  prime  motivator 
of   customer   hnjalty   and   conlinuinu,    patronage. 


each  contact  with  each  customer  the  means  for 
a  fully  productive  sale. 

In  the  broadest  terms,  the  program  can  help 
retail  stores  increase  individual  sales  produc- 
tivity and  build  repeat  business.  It  can  also  de- 
velop in  salespeople  the  ability  to  realize  the 
full  potential  of  every  encounter  with  customers 
for  both  immediate  and  future  sales. 

Specific  Objectives  of  This  Program 

For  salespeople  —  and  for  their  supervisors 
with  the  responsibility  for  providing  sales  lead- 
ership —  the  program  is  built  around  the  fol- 
lowing specific  objectives: 

...  to  develop  understanding  of  the  require- 
ments and  rewards  of  individualized,  service- 
conscious,  customer-oriented  selling; 

...  to  increase  awareness  of  the  sales  op- 
portunities and  potential  which  exist  in  every 
person-to-person  contact  with  a  customer; 

...  to  define  standards  for  a  completely 
successful  sale  and  to  motivate  participants  to 
meet  these  standards; 

...  to  encourage  a  determined  effort  to  sat- 
isfy each  customer's  requests  and  needs  with 
available  merchandise; 

...  to  maintain  an  active  interest  in  provid- 
ing the  kind  of  personalized  service  that  builds 
customer  goodwill  and  encourages  repeat  busi- 
ness. 

The  People  Sell  People  was  produced  \\itii 
a  full  awareness  of  the  problems  inherent  in 


today's  retail  training  conditions  and  pi^ 
vis-a-vis  training  methods.  The  trend  • 
longer  shopping  days,  and  an  increased 
of  night  openings,  necessitates  the  use . 
or  shifts  of  both  salespeople  and  sup 
personnel.  In  many  stores,  the  "three  | 
system  is  prevalent.  There  is  virtually  • 
of  the  day  when  the  total  store  force  is 
nor  is  there  continuity  of  supervision. 

The  six-day  shopping  week  and  the  i  .^ 
work  week  obviate  almost  all  possibilitv  ' 
store  personnel  attendance  on  any  sin 
Stores  Hire  More  Paii-Timc  Personi 

The  flow  of  customer  traffic,  the  ; 
of  expense  control,  the  labor  market  o 
have  caused  a  strong  increase  in  the  , 


"The    Sales    Buildiin;    Hole"    cind    its    pri 
II    prcscntn   the   second   condition   of  a 
ful   s(dr:    satisfying    the   customer's  want 

tion  of  "part-time"  or  "short-time"  sales 
These  people  are  employed  for  peak 
hours  —  rarely,  if  ever,  report  for  wor 
to  the  store  opening  hour. 

Legal  requirements  with  respect  to  mi 
wages   and   over-time   pay   have   impos 
pense  pressures  on  retail  management, 
pressures   create    need    for    productivit;|i 
every  payroll  hour,  necessitate  that  saMi 
schedules  be  adjusted  to  times  potential  p 
ductive  in  terms  of  sales,  require  that  I'l 
ing  be  effected  within  the  hours  at  u 
employee  works  at  his  nornuil  rate  of  p.iv 
I  raining  of  Large  Groups  is  Difficu 

These  conditions  minimize  the  long-IJ 
"mass  training"  —  training  sessions  coif 
for    large    numbers   ol    sales   personnel' 

"Y()u'%c  Sold  Ml-.  Mrs.  Marlowe"  presfi 
total  c<mccpt  of  a  successful  sale.  Tl  i 
unit  introduces  jihilosopluj  behind  the  p 


"Nothing  But  Lookers"  cmphas-izcs  the  positiv< 
effect  of  a  helpful  person-lo-per.son  relation- 
ship   with    the    aistomer    in    successful    selling. 


?H 
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iscd  emphasis  on  individual  Irain- 

iruction,    and    training    programs 

av  lablc  to  conduct  witli  small  groups, 

h\liffcrcnt  trainers  in  a  number  of  dif- 

>ms. 

/ ,  '/('  Sell  I'eoplc  program  is  flexible  to 

;h  iiall  groups,  or  with  individuals.   It 

or   volvement  and  participation  by  all 

is  compli'tc.  with  built-in  motiva- 

^  necessary  to  guide  the  trainer  in 

.jii  of  group  sessions  —  to  guide  the 

iia.rainee  through  the  process  of  self- 

1!  iK-  ill  Both  Kiiiiii  and  I6111111  I'rinis 

,im  is  available  in   16nuii  for  large 
i  also  in  <Smni  automatic  cartridge 
lors  that  enable  the  program  to  be 
ie  salesforce  rather  than  taking  the 
to   the   meeting.    This   flexibility   of 
n  answers  the  logistic  problems  in- 
day  "s  retailing  structure. 
'ple  Sell  People  films  were  carefully 
o  assure  a  long  working  life.  Staple 
e,  impressionistic  backgrounds,  and 
lemlines  insure  that  the  films  will  not 
8  or  10  years  from  now. 
.  such  stores  as  Saks  Fifth  Avenue, 
er,  Korvette,  Macy's  and  Ginibels 


Miial.  mci'tini;  plan  mid  study  tiiiidcs 
ill    "/'(()/)/(     .S(7/    I'lopic"   package. 

k.  Filene's  in  Boston,  and  Marshall 
1  iiicago  have  been  using  the  films,  and 
D  much  success, 
iniplete  People  Sell  People  program 
al  and  meeting  plans,  four  films  in 
ging  from  6'i  to  8'/2  minutes  in  run- 
e,  take-away  pamphlets  and  study 
■  is  packaged  and  distributed  nation- 
lodern  Talking  Picture  Service  from 
cities  throughout  the  United  States. 
'Ograni  is  made  available  in  two  ways 
rchase  of  the  entire  package  for  $350, 
of  the  package  for  a  period  of  one 
a  rental  of  $150.  All  required  pro- 
quipment,  screens,  16mm  projector. 
;artridge-load  Fairchild  Mark  l\'  pro- 
e  also  available  from  Modern  offices 
ber  of  cities  for  $95  a  week.  • 
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CAMERAS  ROAMED  22.000  MILES  TO  BRING  WORLDWIDE  CORPORATE  IMAGE 

"This  is  Chemslraiid'  at  Home  and  Abroad 

Total  Kaii^c  ol"  (:<>iii|iaiiy*!S  .4rlivitic8  Sho»n  to  Kniployeer.  aiitl  the  Piihlir 

OupposE  You're  a  Big  Organization,  with  cipal  one  of  which  was  a  slide  presentation 

^  facilities  and  customers  all  over  the  globe.  with  commentary  delivered  live  by  an  execu- 

How  do  you  present  in  concise  and   exciiini;  live.   But   the  slides,   helpful   as   they   were   in 

form  the  overall  story  of  your  complex  manu-  the  beginning,  were  proving  more  and  more 

facturing.  merchandising  and  marketing  activi-  inadequate  as  time  progressed.  The  more  com- 


ties?  .And  in  the  planning  of  such  an  ambitious 
presentation,  how  do  you  make  it  equally  ef- 
fective with  both  domestic  and  overseas  audi- 
ences? Further,  in  a  vital,  ever-expanding  econ- 
omy, how  do  you  keep  the  undertaking  abreast 
of  the  latest  developments  worldwide? 

At  Chcmstrand  Company  headquarters  in 
New  York,  management  wrestled  with  these 
difficult  questions  and.  after  considerable 
study,  came  up  with  the  answers.  This  marked 
the  birth  of  their  important  new  motion  pic- 
ture. This  /s  Chemstrand.  The  story  behind 
the  making  of  this  film  has  significance  to  both 
film-makers  and  their  clients. 

Oriented  to  Merchandising  and  Marketing 

By  tradition,  the  Monsanto  Company's 
Chemstrand  Company  Division  —  an  inter- 
national giant  in  chemical  fiber  production  — 
is  merchandising  and  marketing  oriented.  Much 
company  effort  is  devoted  to  associating  Chem- 
strand's  brands  with  well  known  manufactur- 
er's brands  at  the  consumer  level.  Another 
aspect  of  this  policy  is  reflected  in  the  lead 
which  Chemstrand  has  taken  in  the  establish- 
ing of  realistic  quality-controlled  programs  for 
its  products.  Still  another  area  of  company 
responsibility  is  in  new  product  development 
and  fiber  modifications. 

These  important  merchandising  and  market- 
ing activities  —  plus  the  involved  effort  going 
into  manufacture  —  arc  part  of  the  Chem- 
strand story.  An  understanding,  by  both  cus- 
tomers and  employees,  of  the  significance  of 
these  inter-related  functions  is  of  great  interest 
and  consequence  to  Chemstrand. 

Bringing  It  Inio  Perspective  of  Viewer 

Previously,  the  company  had  been  relying 
on  other  ways  of  conveying  its  message,  prin- 

Sid  Milstein  (at  camera)  and  .\egis  team  h  lis  a  lovely  English  model  afidin.'it  hachdroj)  of  London's 

//<u/M   r  /  l',nli,iin<  ni    Cinic  iii  ,n,  il  made  of  chcmical  fibers  marketed  by  Chemstrand.  Lid. 


plex  the  organization's  activities  became,  the 
more  difficult  was  the  task  of  describing  them 
in  right  perspective  for  the  various  audiences. 
In  the  words  of  T.V.  "Ted"  Shumcyko,  Di- 
rector of  Public  Relations  for  the  Chemstrand 
Company;  "In  the  large  corporate  structure 
today,  there  is  fast  growing  need  for  a  rapid, 
yet  thorough  means  of  communication  —  de- 
scribing what  the  company  is  and  what  it  does. 
The  internal  and  external  uses  for  such  a  pro- 
file are  almost  limitless." 

Could  a  Motion  Picture  Tell  This  .Stor>7 

As  [lart  of  his  public  relations  responsibil- 
ity. Mr.  Shumeyko  has  been  engaged  in  the 
making  of  many  motion  pictures,  each  usually 
devoted  to  different  aspects  of  the  diverse 
Chemstrand  operation.  But.  for  a  variety  of 
reasons,  the  total  range  of  the  company's 
activities  had  never  before  been  compressed 
into  one  motion  picture  presentation. 

The  enormous  success  which  the  company 
has  enjoyed  with  its  individual  film  presenta- 
tions led,  logically,  to  some  internal  research. 
With  a  dynamic,  far-flung  and  constantly 
broadening  organization  such  as  Chemstrand, 
could  the  motion  picture  medium  encompass 
the  company's  continuing  biography? 

Conii>ining  Immediacy  >>  ith  Look  to  Future 

"It  was  like  trying  to  plan  a  family  album, 
using  not  stills  but  motion  picture  instead," 
says  Mr.  Shumeyko.  "We  would  have  to  aniic- 
ipciie  future  events  so  that  the  film  could  enjoy 
a  long  life.  Also,  production  time  would  have 
to  be  reduced  to  the  barest  minimum  to  give 
the  motion  picture  even  greater  immediacy. 
Yet  we  could  not  sacrifice  quality  in  the  slight- 
est. It  was  a  tall  order,  but  we  knew  film  was 
to  be  our  medium.  There's  nothing  that  comes 
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(CONTINUED  FROM  THE   PRECEDING  PAGE  39) 
close  to  rivaling  it  for  effectiveness." 

Into  the  planning  sessions,  besides  Mr. 
Shumeyko,  were  called:  Larry  Wilson,  Man- 
ager of  Product  Publicity  for  Chenistrand; 
Sid  Milstein.  president  of  Aegis  Productions, 
film  production  company  that  has  been  turn- 
ing out  a  series  of  motion  pictures  for  Cheni- 
strand; and  Henry  Poster,  independent  writer. 
Out  of  these  meetings  came  the  concept  and 
shooting  outline  for  This  Is  Cliemstraiul.  Re- 
finements were  made,  and  the  time  came  swift- 
ly to  go  into  actual  production. 

Filmed  in  the  U.S..  Europe  and  the  Mid-East 
Sid  Milstein.  who  both  directed  lliis  Is 
Chemsirand  and  was  head  cameraman,  took 
his  crew  on  location  assignments  that  covered 
the  United  States,  Europe  and  the  Middle 
East.  Accompanying  them  on  most  of  the  trip 
was  Larry  Wilson  of  Chemstrand. 

Locations  photographed  included  Pensacola. 
Florida;  Decatur,  Alabama;  Greenwood, 
Greenville  and  Blacksburg,  South  Carolina; 
Raleigh-Durham,  North  Carolina;  Rumford, 
Rhode  Island;  Chemstrand  headquarters  in 
the  Empire  State  Building,  New  York  City; 
London  and  Leicester,  England;  Dundonald, 
Scotland;  Coleraine  and  Ncwtonabbey,  North- 
ern Ireland;  Echtcrnach,  Luxembourg;  Paris, 
France;  Dusseldorf,  West  Germany;  and  Ash- 
dod,  Israel. 

In  the  22,000  mile  trip  covering  the  differ- 
ent Chemstrand  facilities,  more  than  18.000 
feet  of  16mm  color  film  were  shot  —  in  a  peri- 
od of  just  four  weeks  time! 

"We  were  living  in  airplanes,  with  just  brief 
stopovers  at  hotels."  says  Mr.  Milstein.  "To 
keep  up  the  pace,  we  had  to  make  shooting 
arrangements  prior  to  our  arrival  in  each 
locale." 

Chem.strand  People  Helped  ScouJ  Locations 
To  which  Mr.  Wilson  adds:  "Because  we 
have  the  good  fortune  of  having  knowledgabic 
Chemstrand  representatives  in  all  these  places, 
they  were  able  to  handle  the  pre-shooting  de- 
tails with  dispatch.  The  camera  crew  required 
only  a  minimum  of  scouting.  Their  time  was 
spent  in  actual  filming  instead." 

To  avoid  repetition,  different  phases  of  the 
company's  vast  operation  were  shown  from 
location  to  location.  In  one  place  it  was  the 
production  of  Chemstrand  nylon.  In  another, 
it  was  Acrilan  acrylic  fiber.  Still  another  locale 

Camera  crew  phofojjraphs  close-up  oj  Acritaii 
acrylic  fihrr  hriua  rxinuhd  from  xpirwrellc 
at   Uucc   Chvmstr<n    '  ,/r.v   in   Decatur,   Ala. 


featured  research  and  development  operations 
—  or  sales,  advertising  and  promotion  activi- 
ties. 

With  its  varied  production  of  thousands  of 
types  of  yarns  and  fibers  —  plus  its  broad 
merchandising  and  marketing  programs  — 
Chemstrand  presents  many  sides.  The  problem, 
of  course,  was  to  tie  all  these  activities  and 
far-flung  facilities  into  one  cohesive  story. 
Further,  some  end  uses  of  Chemstrand's  prod- 
ucts were  to  be  demonstrated,  both  in  the 
marketplace  and  with  the  ultimate  consumer. 

"We  managed  to  avoid  many  of  the  cliches 
that  so  often  creep  into  a  corporate  film," 
says  Mr.  Milstein.  "We  took  the  visual  ap- 
proach of  an  entertaining,  fact-finding  tour 
of  Chemstrand  with  constant  emphasis  on: 
wiuif's  in  it  for  the  ciiulience.'" 

Conceived  as  an  Internationul  Working  Tool 
Because  of  some  unusual  qualities  possessed 
by  the  client,  -This  Is  Chemstrand"  was  con- 
ceived  as   an   international   working   tool,   not 
as  a  domestic  film  adapted  to  overseas  use. 

Chemstrand's  merchandising  and  marketing 
programs  are  structured  on  an  international 
basis.  Thus,  when  the  film  speaks  of  Blue  "C" 
Nylon,  or  the  Red  "A  "  Warm  Coat,  or  Action- 
wear,  or  Wear  Dated  apparel,  or  any  other 
company  program  —  these  have  as  much  sig- 
nificance overseas  as  they  do  in  the  United 
Stales.  The  same  basic  thinking  applies  every- 
where. 

Following  the  shooting.  Hank  Poster  pre- 
pared the  final  script,  working  in  conjunction 
with  executives  of  Chemstrand.  George  Green 
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M  script  .session  {iifl  Id  riulit):  Larry  Wil- 
son, Chctmlraml  tiifir.  of  product  publicity: 
Sid  Afihicin,  Acfiis  president;  Hank  Poster, 
film  uriler;  and  Gcotrc  Green,  Chetnstraml 
public   relations   con.ftdtant,   discuss  film   points. 

Associates,  and  Aegis.  Because  of  an  organ- 
izational setup  that  minimizes  decision-by- 
committee,  Chemstrand  can  answer  questions 
quickly  and  directly.  "It's  a  scriptwriter's  dream 
come  true,"  comments  Poster. 

So,  just  five  weeks  following  completion  of 
the  script,  the  finished  print  was  in  Chem- 
strand's hands.  Editing  and  music  were  under 
the  guidance  of  Herbert  Levcnthal.  Aegis  V.P. 
and  production  manager. 

Inlernal  I'se  of  (he  I-ilm  at  Home  and  Abroad 

1  he  film  already  is  being  given  extensive 
use,  both  in  and  out  of  Chemstrand  —  in 
Europe,  the  Middle  East  as  svell  as  the  United 
States. 

"We  did  This  /s  Chemstrand  for  a  number 
of  reasons."  says  Mr.  Shumeyko.  "W  iihin  the 


Two    ;itlracti\  t    C;liemstrand    employees  |  i 

coini)iiny's   Research   Center  in   Raleii:h-'-' 
S'orlli     Carolina,    are    tensed    by    dv 
Mil.\tein   and  Ac0s  cameraman   Harry   »_ 

company,   for   example,   the   film  is   id 
indoctrinating  new  personnel  —  to  ^\^ 
an  idea  of  the  worldwide  scope  of  Che^ 
and  its  Monsanto  parent.  Even  with  f 
of  long   standing,   the   film   helps  accyi 
the  same  purpose.  In  addition,  it  hel|g| 
people  just  where  they  and  their  deppe 
fit  into  the  total  picture,  where  the  (4 
go.  how  customers  are  serviced,  etc.  /» 
a   division   of   Monsanto,   we   know  t  i 
will  be  used  to  tell  other  divisions  abt 
work  at  Chemstrand." 

Public  Showings  Are  Even  More  Extej 
But,   it's  the  outside   applications 
even  more  extensive.   This  Is  Chem^ 
now  being  used  for: 

1 )  Company  recruiting  at  schools ; 
where. 

2 )  Showings  to  customers  when 
Chemstrand  plant  or  research  location 
give  them  a  total  perspective. 

3)  Showings  at  customer  locations. 

4)  Indoctrination  of  distributors, 
and  others  involved  in  the  distributive! 
of  products  made  with  Chemstrand  fibi 

.'i )   Community  relations. 

6)  Showings  to  schools  and  other  iij 
groups. 

7)  Organizations  and  groups  from] 
resenting  other  countries. 

"It  Helps  Sell  Chemstrand  to  the  VleJ 
The  list  of  uses,  both  domestic  and 
tional,    goes    on    and    on.    The    consel. 
executive  opinion  at  Chemstrand  is 
film  is  exceeding  their  greatest  hopes. 

Says  Mr.  Shumeyko:  "The  importa 
is  that  This  Is  Chemstrand  communic; 
in  so  doing,  it  helps  sell  Chemstrant 
viewer  no  matter  whether  he  be  a  a 
customer,  buyer  or  what  have  you. 

"While  it's  true  that  most  peopl 
Chemstrand.  we  have  found  that  most 
are  surprised  to  learn  that  we  are  bij 
more  diversified  than  they  ever  imagin 
this  surprised  group  includes  some  of 
personnel  as  well!  ' 

Overseas  demand  for  This  fs  Chem. 
so  great  that  German  and  French  soun 
have  been  added,  and  the  film  is  nol 
useil  throughout  Western  F-'uri>pc  — 1 
Outer  Seven  as  well  as  the  Common! 
countries.  Because  of  the  advance  || 
that  went  into  production,  no  major  il 
were  necessary  when  translating  the  scl 
An  advance  showing  of  ihis  Is  Chn 
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;n  Brightiin.  England.  The  occasion 

hcistrand    Ltds.    Marketing    Meeting, 

d  iy    representatives    from    all    over 

ie  reception  was  so  enthusiastic  that 

■  iistrand  fibers  representatives  imme- 

.in  demanding  prints  for  use  within 

countries. 

i  rman  language  version   of   This  Is 

d  premiered  at  the  Cologne  Show 

1966.    This    continental    show    is 

[e  to  the  huge   International   Home 

Market  which  takes  place  in  Chi- 

annually. 

Accomplishes  More  in  Less  Time 
Chenisirand  has  now  replaced  the 
Ie  presentatii>n  which  ran  three-quar- 
hour. 

aring  the  film  with  the  slide  prescn- 

1r.    Shumeyko    concludes:     "During 

^minutes,  the  slides  could  sketch  out 

barest  essentials.   And.  lets  face  it, 

made  for  a  static  presentation.  With 

e  accomplish  five  times  as  much  in 

f  the  time!" 

motion  picture  medium,  within  one 

iresentation,   do   an   effective  job  of 

a  company's  total  image  —  includ- 

reaching  overseas  operations? 

iWer  from  Chemstrand  is  a  resound- 


I   liiidriv    hii^    just   finished   session   wHh 
n  on  set  at   Xilc.s'   Chicago  studios. 

Malizing  a  Dealer  Show 

I  ED  Segments  played  key  roles  as 
>  iL-  In-Sink-Erator  Manufacturing  Com- 
ffd  dealer  meetings  in  over  50  markets 
[jie  first  quarter  of  the  year. 
l|Wo-part  film,  starring  Wanda  Hendrix. 
luced  for  the  Racine,  Wisconsin  maker 
sal  units  by  the  Fred  A.  Niles  Commu- 
i  Centers,  Inc.  A  first  8-minute  seg- 
j-oduccs  a  new  stainless  steel  disposer 
joduced  by  the  company,  including  fac- 
•duction  scenes.  Then  the  projector  is 
)ff  and  company  personnel  give  a  live 
'ration  of  the  product 
lecond  segment,  a  7-minutc  film,  follows 
•  company's  advertising  and  sales  pro- 
program  of  the  year.  In  this,  editors  of 
urnals  appear  at  a  filmed  press  confer- 
ask  questions  about  the  program  of 
endrix.  Her  answers  were  intercut  to 
e  actual  ads  and  promotional  materials 
ng  used. 

and  meeting  plans  were  designed  for 
indling  by  district  and  division  man- 
,032  dealers  attended  in  January  alone. 
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ONE  SIMPLE  \mil  FAVOR 

Fofiis   Is  un   .\ir  <!ur;:o   lluiiilliii^   in 
Tliis  Pan  .Vnicricuii  Molixulion  Film 

Tnternation.vl  Air  Cargo  Bisiniss  is 
-*-  booming!  Even  in  an  era  marked  by  spec- 
tacular advances  in  dozens  of  industries,  the 
yearly  increases  chalked  up  by  air  freight  have 
been  little  short  of  phenomenal.  What  was 
once  a  comparative  trickle  has  become  a  river; 
and  the  river,  in  turn,  promises  to  develop  into 
a  flood. 

Handling  that  flood  is  one  of  the  prime  con- 
cerns of  international  air  carriers  today.  For  in 
the  context  of  the  intense  competition  charac- 
terizing the  modern  international  air  transpor- 
tation industry,  the  problems  of  expansion 
have  to  be  solved  now  if  an  airline  is  to  develop 
its  share  of  the  cargo  market  tomorrow. 

Individual's  Role  in  Complex  Operution 

One  of  those  problems  is  the  training  of 
personnel:  training  not  only  in  terms  of  new 
job  skills  but  in  terms  of  attitude  and  morale 
as  well;  for  a  significant  irony  accompanying 
industrial  expansion  has  been  the  decrease  in 
each  individual's  sense  of  importance  as  the 
real  worth  of  his  contribution  to  a  complex 
operation  becomes  greater. 

Because  he  can't  sec  the  ultimate  results  of 
a  job  well  done,  or  the  immediate  effect  of  a 
■"simple"'  mistake,  the  individual  employed  in 
a  complicated  chain  of  events  may  well  begin 
to  lose  sight  of  the  importance  of  what  he  in 
particular  is  doing.  In  the  business  of  shipping 
cargo  around  the  world  by  air,  this  attitude 
can  be  most  harmful  to  sales  development. 
Personal  Awareness  Is  Best  Insurance 

As  the  leader  in  international  air  freight. 
Pan  American  World  Airways  has  too  much  at 
stake  to  overlook  the  importance  of  any  of  the 
thousands  of  individuals  engaged  in  its  cargo 
operations.  Thoughtless  handling  of  an  air  way- 
bill, an  omission  in  the  preparation  of  a  mani- 
fest, a  slight  miscalculation  in  weight  and  rating 
of  a  jet  freighter — apparently  simple  mistakes 
that  can  be  costly  to  Pan  Am  and  its  customers; 
mistakes  against  which  the  best  insurance  is 
the  awareness  of  the  people  involved  as  to  the 
importance  of  their  seemingly  routine  jobs. 

Part  of  Pan  Americans  effort  in  preparing 
for  the  flood  of  air  cargo  business,  therefore, 
lies  in  a  training  program  designed  to  show  the 
consequences  of  each  individual  job  in  the  com- 
plex operation  of  the  company's  cargo  facilities. 
And  the  core  of  this  program  is  a  dramatic. 


"'lluiidli-  Willi  i;iri-  III  (III  kniil.\  nj  mniinr  mid 
uiidrr  all  kiiuh  of  pressure  .  .  .  is  the  first  eom- 
mandment  in  Pan  Am's  Fleet  Service  work  .  .  ." 

semi-documentary  film  titled  One  Simple  Little 
Favor. 

Produced  for  Pan  American  by  Henry  Strauss 
&  Co.  of  New  York,  the  tilm  focuses  on  the  un- 
sung heroes  of  air  freight.  Breaking  down  com- 
plicated procedures  into  small,  immediately 
recognizable  job  functions.  One  Simple  Little 
Favor  presents  the  air  cargo  picture  in  terms 
that  are  not  only  realistic  but — more  important 
— meaningful  to  the  individuals  concerned. 

From  sales  office  to  warehouse,  from  pay- 
load  control  to  the  actual  loading  of  the  air- 
craft, the  importance  of  each  of  the  many  and 
diverse  tasks  necessary  to  the  smooth  and  effi- 
cient working  of  a  complex  organization  is 
spelled  out  in  a  way  that  deliberately  involved 
the  student  audience  in  assessing  its  particular 
role  in  the  process. 

Jobs  Related  in  Close-Meshed  Network 
Isolated  incidents  arc  seen  as  part  of  a  co- 
ordinated whole.  What  at  first  appears  remote 
and  detached  becomes — through  the  picture 
developed  in  One  Simple  Little  Favor — tightly 
tied  to  other  jobs  in  an  elaborate  and  closely 
meshed  network.  Cooperation  becomes  a  viable 
idea  instead  of  just  a  word. 

The  documentary  footage  for  this  19-minute 
16mm  color  tilni  was  shot  at  Pan  Am  cargo 
facilities  around  the  world.  It  is  neatly  blended 
with  dramatic  sequences  showing  the  emer- 
gency shipment  of  vital  engine  parts  halfway 
across  the  globe  to  a  tanker  stranded  in  a  for- 
eign port.  The  importance  of  the  many  separate 
parts  of  air  cargo  is  seen  in  their  relationship  to 
the  integrated  whole  as  men  and  machines  pit 
themselves  against  ck>cks,  regulations,  ironic 
circumstances,  and  the  inevitable  human 
factors. 

The  result  is  excitingly  satisfying  and  the 
student  audience  is  left  with  a  new  respect  for 
each  of  the  men  who  take  the  trouble  to  do  that 
one  simple  little  favor. 

One  Simple  Little  Favor  was  produced  for 
the  exclusive  use  of  Pan  American  Airways' 
Sales  &  Service  Training  Department.  It  is 
not  available  to  the  public  and  is  shown  only  as 
an  integrated  part  of  Pan  Am's  official  cargo 
training  program.  • 

.■\t  loft:  ".Mr  cargo  involves  people  in  dozens 
of   different    jobs  in   a   close-meshed   network.'' 

Below:  "When  the  shipnii  nt  arrived  ue  still  Itad 
20  minutes  to  flight  time.  I  decided  to  push 
f/iw  one  through  Customs  myself  ..." 
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HON^^   CONTINUlNG_PROGRAM   OF   SOUND   SLIDEFILMS   IS  SERVING   BANKS 

Audiovisuals  Help  Train  Bank  Personnel 

,.L     I>..l.l-        i>     •     ..  .... 

iaiion   lias  National   .Membership  of  :i,UH} 


Bank   Pnhlie  Kelalions  and  .Markelinfi  Assoc 

p.)R  THE  Past  17  Years  the  3400  member 
banks  that  belong  to  the  Bank  Public 
Relations  and  Marketing  Association,  an  infor- 
mation and  nerve  center  for  the  banking  in- 
dustry, have  come  to  look  upon  the  steads 
production  and  wide  use  of  slidefilms  as  a 
"way  of  life."  From  the  viewpoint  of  the  offi- 
cers and  directors  of  the  C"hicago  headquartereil 
trade  association,  the  enthusiastic  acceptance 
of  Its  films  is  a  cohesive  force  that  goes  a  long 
way  in  selling  memberships. 

Reid  H.  Ray  Film  Industries  of  St.  Paul. 
Minn.,  producers  of  the  widely-circulated  li- 
brary of  27  slidefilms  and  one  motion  picture, 
regards  the  harmonious  relationship  with  the 
Bank  PR  MA  as  "an  outstanding  example  of  a 
repeater  account." 

Program  Anticipated  and  Met  the  Needs 
Clyde  L.  Krebs.  vice  president  of  national 
sales  for  the  Ray  organization,  attributes  the 
heavy  use  of  the  slidefilms  and  the  sponsor's 
loyalty  to  anticipating  and  meetinu  the  client's 
needs  from  the  outset. 

When  Krebs  first  called  on  the  Bank  PRMA 
he  tried  to  put  himself  in  the  shoes  of  a  pros- 
pect unfamiliar  with  the  use  of  audiovisuals 
and  timid  about  spending  money  on  films  He 
came  up  with  the  idea  for  the  Banking  Public 
Relations  and  Marketing  Association  of  a  "pay 
as  you  go"  plan  whereby  production  costs 
would  be  realized  from  an  attempted  sale  and 
rental  arrangement.  Then,  explained  Krebs 
hopefully,  if  there  was  satisfaction  with  the  job 
and  enough  money  in  the  kitty,  perhaps  he  and 
the  Bank  PRMA  group  could  talk  about  addi- 
tional productions. 

A  Total  Concept  Communications  Idea 

In  addition  to  selling  the  self-amortizing 
plan,  Rcid  H.  Ray  offered  its  banking  pros- 
pect what  It  calls  a  "total  concept  communica- 
tions Idea."  Over  and  above  doing  the  script 
shooting,  and  editing,  Krebs,  on  behalf  of  his 
principal,  agreed  to  produce  supplementary 
printed  aids  and  art  materials  to  help  the  spon- 
sor promote  the  films  and  insure  maximum 
impact  from  their  viewing. 

The  Bank  Public  Relations  and  Marketing 
Association  "bought"  the  program  and  were 
delighted  to  find  they  were  riding  a  sure  thing 


"\  New  Look  at  Customers"  .sees  lluin  ax  people 
who  face   lite   usual  tveh  of  financial  problems. 


"Anatomy  of  An  Krror"  lakes  up  the  causes  and 
cure   of  hank    rrn„,    ihni    help   to   lose   aeeounls. 


It  took  only  four  months  to  recoup  the  first 
investment  and  this  record  has  been  maintained 
through  the  years. 

Two  Factors  Underscore  Value  of  Films 
Mr.  Wilson  Parfitt,  secretary  of  the   Bank 
group,    attributes    his    organization's    reliance 
on   sound   slidefilms,   that  has   proceeded   al- 
most uninterruptedly  since  1948,  on  two  fac- 
tors:  First,  the  smaller  banks  that  make  up 
the  backbone  of  the  Association  lack  time  and 
experience  to  do  a  good  job  in  training  per- 
sonnel, a  large  part  of  which  can  be  done  on 
film.  Secondly,  over  the  years  banking  has  be- 
come a  highly  complex  and  competitive  opera- 
tion that  lends  itself  to  the  kind  of  clarifica- 
tion and  selling  a  good  film  can  perform.  "It 
is  interesting  to  note,"  says  Parfitt,  "how  the 
nature  of  our  audiovisual   needs  has  changed 
from  an  exclusively  training  and  service-  ori- 
ented emphasis  to  a  hard-nosed  selling  pitch." 
The  Bank  Public  Relations  and  Marketing 
Association's  slidefilm  library  is  all  color  and 
divided  into  six  categories  with  a  group  of  re- 
lated and  sequential  titles  placed  within  each 
category  to  form  a  unit.  For  example,  the  four 
titles  in  the  Sales  Series  include  Ask  for  the 
Ihisiness.  Selling  is  an  Attitude.  Selling  is  Help- 
ing. A  New  Look  at  Customers.  Other  series 
include    Human    Relations,    Training,    Bank 
Service.  Motivational  and  Officer  Call.  All  are 
"in  bank,"  intended  for  showing  to  employees 


I  lie  "Frror"'   was  conipduiukcl   nluu    Mis.   lliini- 
phnij  named  friends  to  ".slaij  auaij  from  hunk." 
■     ■  ■  ,  I  ■ 


and  trainees  within  the  bank  itself,  h^, 
the  first  two  slidefilms  in  the  Bank«, 
unit.  What's  in  a  Trust  and  Afoi 
Rent,  are  also  intended  for  outside  e» 
and  are  regularly  seen  by  service  clu  r 
groups,  and  business  organizations  in  « 
nities.  Other  films  in  this  series  are  v 
stage. 

Many  Banks  Are  Equipped  With  Projj 

Parfitt  points  out  that  many  banks  i 
audiovisual  projectors  of  some  type] 
films  released  by  the  Bank  PRMA, 
rented  while  the  balance  is  sold. 

Both    the    American    Bankers   Asil 
and  the  National  Association  for  Bail 
Control  and  Operation  which  represcl 
nificant  segment  of  the  banking  induf! 
produce  films. 

These  other  groups  orient  their  priC) 
in  different  directions:  the  AB.A  conctu! 
on    public    image   productions,   and 
.Autiit    group   more   concerned    with 


"Mr.  Banker  Goes  Calling"  .shows  km 
how  to  inerea.se  business  by  building 
between   themselves   and  cu.stomi-r\  or  f 

filmic  path  through  the  tangled  state  ( 

having  to  do  with  purely  financial  op 

Print  Material  Backs  L  p  Fach  Prog 

The  Bank  PRMA  is  pleased  with  t' 

lary  materials  that   precede,   aceompi 

follow-up  the   film   series.    Parfitt  givi 

here    to    Clyde    Krebs    —    who.    inci 

helped  in  writing  some  of  the  script 

their  creation  and  development.  An  a 

multicolored   and   illustrated,   promotit 

er  with  order  blank  attached  goes  ot 

entire  group   membership   in   advanct 

release  of  a  title.  "Take-home"  pieces 

line  the  main  points  of  each  film  i 

viewers  after  each   showing.    Finally, 

hensive   lnstructt>r"s   Guides   are   give 

structors  and  meeting  chairmen  for 

pose  of  outlining  orderly  sessions  an 

full  potential  out  of  the  audiovisual. 

\\  hen  it  was  apparent  that  the  Ban! 

was  in  picture  making  "for  keeps." 

audiovisual  committee   from   among 

cers  and  members  was   installed   and 

with  a  continuous  search  for  new  subj 

I'^dd  production  plans  call  for 
Public  Relations  and  Marketing  Assoc 
offer  a  new  series  of  informationa 
sliilefilms  on  U'hol  the  Emploxec  Cat 
Case  of  a  Bank  Robbery,  and  How 
Law  Enforcement  Agencies  in  the  Id 
lion  of  Hold-Vp  Men. 
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ijirch:  it  aas  filled  tilun 
\f   hill   failed  to  explode. 

lilrianean   lour 

ih<  I'll  lt\  the  Italiuii  Line 

'  you  begin  to  know 
r,  jour  thousand  miles 
'  can't  come  to  you  — 
know  you're  here  — 
Meet  hint  face  to  face." 
the  premise  of  a  new 
red  by  the  Italian  Line 
uise  to  various  Medi- 
:i>untries  and  ports  of 
Face  of  My  Brother 
)leasures  of  an  Atlantic 
Kjard  the  luxury  liner, 
a  Vinci,  and  the  sights 
attractions  of  such 
-  Italy,  Greece,  Egypt, 
r    sracl.      Lebanon     and 

I 
ir<  in  the  film  arc  native 

Ud  dances,  historic  places 

fci  and  the  typical  sights 

.s   that    make    each    of 

tries  unique. 

*  of  My  Brother,  11 V2 

running  time,  was  pro- 

Coleman    Productions, 

y   Harry    L.    Coleman, 

Barry  Lissee,  and  nar- 

ob  Landers.  It  is  avail- 

'  stations  on  a  free-loan 

Association  Telefilms, 

of  Association   Films. 

lace   is  an  exacting,   art 
only  time  can  teach  .  .  . 


'T'hl  Worlds  Largest  invest- 
-*■  ment  firm.  Merrill  Lynch, 
Pierce,  Fenncr  &  Smith.  Inc..  main- 
tains a  broad  program  of  educa- 
tion for  potential  investors  in  which 
the  motion  picture  medium  plays 
a  key  role.  Last  year,  this  com- 
pany's five  sound  films  were 
shown  to  more  than  10(),()t)() 
L:roups  with  a  total  audience  in 
excess  of  six  million  viewers  and 
they  were  shown  on  television  over 
3.500  times. 

Last  month,  a  sixth  picture 
joined  this  growing  film  library 
IS  Good  Old  Sam  (or  How  to  Be 
.1  Successful  Investor)  made  its 
debut  to  a  New  York  premiere 
audience.  Produced  in  Hollywood 
by  Parthenon  Pictures  and  dis- 
tributed (as  are  all  other  MLPFS" 
films)  by  Sterling  Movies  U.S.A., 
Sam  continues  this  eminently  suc- 
cessful effort  to  broaden  the  base 
of  share  ownership.  The  film  is  in 
Eastmancolor,  uses  a  "photoplay" 
format  and  is  ISVi  minutes  in 
length.  Bing  Russell  and  Emlen 
Davics  head  a  cast  of  thorough- 
going professionals. 

Did  .Sam  "Retire"  >\  itti  Bonds? 
The  new  film  dramatically  fol- 
lows the  career  of  "Good  Old 
Sam"  Ward,  an  unassuming  as- 
sistant company  treasurer  who 
takes  early  retirement,  donates 
S25.000  to  his  college  and  then 
leaves  on  a  trip  around  the  world. 
When  a  routine  audit  reveals  that 
bearer  bonds  are  missing,  all  fing- 
ers point  to  Sam. 

Did  he  steal  the  bonds?  Not 
"Good  Old  Sam!"  But  in  the 
process  of  proving  Sam  innocent 
of  wrongdoing,  the  picture  does  a 
dramatic  and  wholly  believable 
job  of  explaining  just  what  the 
average  investor  can  hope  to  ac- 
complish through  long-term  ac- 
quisition of  securities  and  how  he 
should  go  about  it. 

Based  on  .Study  of  .Securities 
Sam's    investment    experiences, 
as  detailed  in  the  film,  are  typical 

—  wholly  and  completely  typical 

—  of  the  experience  that  the  aver- 
age investor  might  have  had  over 
a  3.'^-ycar  peritxl  on  the  basis  of 
comprehensive  studies  made  by 
The  Center  for  Research  in  Secur- 
ity Prices  at  the  University  of 
C  hicago. 

As  the  bonding  company's  audi- 
tor says  at  the  close  of  the  pic- 
ture, "I  just  can't  understand  it 
.  .  .  here's  this  guy,  could  be  me. 
never  made  any  of  what  you'd 
call  real  dough  and  he's  retiring 
when  most  of  us  have  I  .*>  years  to 
CO  .  .  .  and  with  enough  money 
to  do  whatever  he  wants  and  no 
worries." 


The  dnmiatif  moment  of  ctiiifrontiitioii         ^  ;  .1   his  accusers. 

Public  education  film  is  the  sixth  in  the  Rrowing  library  of  Merrill  Lynch. 

The  Saga  of  a  Prudent  Investor 

.Merrill  Lyiieli  (lonliniies  a  >\  icIely-Shown  Film  Program   \\  itii 
the  Dramatic  Storv  of  "Good  Old  Sam"  ami  His  Investments 


—  To  which  broker  Dan  Bur- 
roughs replies  with  a  grin,  "maybe 
you'd  better  take  my  card."  But 
Sam  missed  hearing  all  of  this, 
having  unlocked  his  handcuffs, 
retrieved  his  confiscated  tickets 
from  the  Spanish  cops  and  left  — 


Proof  of  .Sam's  innocence  is  found 
in  carrfully-kcpt  records  of  his  stock 
investments  over  the  years. 

with  Dans  sister  Florence,  the  girl 
who  had  married  somebcxiy  else 
20-odd  years  back  —  to  catch  up 
with  a  slow  boat  to  their  promis- 
ing future. 

I.arger  Audience  Is  Expected 

Merrill  Lynch  films  are  made 
available  without  charge  to  clubs 
and  organizations  all  over  the 
country.  With  this  addition  to  its 
library,  the  firm  anticipates  a  con- 
siderably larger  audience,  both 
live  and  via  television,  for  its  films 
this  year. 

Credits  for  Good  Old  Sam 
should    include    that    of    Charles 


"Cap "  Palmer,  as  Parthenon's  ex- 
ecutive producer-writer  and  Don 
Livingston,  as  producer-director. 
Merrill  Lynch  vice-president  Lou 
Engel.  in  charge  of  public  relations, 
supervised  the  entire  project.  • 
*         *  * 

From  the  Producer's  Notetwok 

Parthenon's  executive  prcxiucer, 
Charles  (Cap)  Palmer,  notes:  it's 
not  enough  for  audiences  to  un- 
derstand something,  they  must  re- 
alize it,  identify  with  the  message 
and  be  swept  into  acting  on  it. 

"To  achieve  real  identification, 
the  film-maker  must  go  to  a  pho- 
toplay format — using  real  people 
who  could  be  'me',  in  real-life  sit- 
uations." 

As  for  content,  the  investment 
program  itself  was  developed  and 
checked  with  extraordinary  care. 
First,  the  details  of  Sam's  earnings 
over  the  30-year  periixl  were 
scheduled,  against  his  probable  liv- 
ing expenses,  to  lay  out  the  net  of 
his  probable  savings.  His  "secret" 
is  open  to  anybody:  regular  invest- 
ment over  a  period  of  time,  with 
dividends  left  to  re-invested  and 
accumulated;  staying  with  strong 
common  stocks  of  blue-chip  qual- 
ity, will  make  the  sum  grow  "as 
the  country  grows." 

The  sp<insor  was  represented  by 
Merrill  Lynch  PR  vice-president, 
Louis  Fngel.  It  was  his  exacting 
assignment  to  insure  that  every- 
thing was  in  accord,  spirit  as  well 
as  letter,  with  the  stringent  rules  of 
the  StiKk  Exchange.  Attending  the 
set  every  day,  he  contributed  to 
both  action  and  dialogue.  • 
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The  ^roit/;!^  (h'lnaiul  fur  top-quality  filmed  television  covw'^ 
has  real  potential  for  experienced  studios,  this  veteran  I 


All    "ill   Jioiisi"   ojuwlioii    affords   control  of  all  phases. 

Dont  Overlook  TV  Commercials 

—  >av!*  IJriire  Jamiesoii,  President,  Jamieson  Film  Company 


HPaki      a     G(X)D     Hard     Look 
-"-     around  your  shop  .  .  . 

.  .  .  Are  you  an  industrial  film 
producer  married  to  the  making  of 
just  "cducationar"  or  "sales'"  films? 

If  so,  ask  yourself:  Why? 

Is  it  because  of  your  equipment, 
your  personnel  or  your  sales  tech- 
niques? 

Who  says  that  you  can't  go  out 
and  compete  successfully  for  tele- 
vision film  commercial  business? 
If  you  already  have  the  skill  need- 
ed for  producing  interesting,  in- 
formative and  soft-sell  industrial 
films;  you  just  might  have  the 
sophistication  needed  for  making 
the  same  splash  in  the  television 
business. 

Pack  Plenty  Into  a  Minute 

Believe  me.  it's  no  cinch.  From 
our  50  years  of  film  making  ex- 
perience, we  often  find  you  have 
to  pack  more  production  into  a 
good  one  minute  spot  than  you 
would  into  a  10-minute  industrial 
film.  And  the  result  might  have  to 
be  even  better  because,  for  the 
user,  the  stakes  could  be  higher. 

With  the  recent  growth  of  the 


color  television  market,  we  feel 
that  an  even  greater  challenge  in 
commercial-making  now  exists. 
Tough  competition  for  the  con- 
sumer market  via  the  television 
route  requires  maximum  produc- 
tion value  for  each  dollar  ex- 
pended. Everyone  faced  with  the 
reality  of  TV  advertising  in  color, 
is  now  budgeting  costs  that  often 
preclude  the  comparative  ineffec- 
tual creativeness  of  the  studio  tape 
camera. 

Outlet  for  Creative  Talents 

You  can  now  compete  for  this 
business.  We  have  for  the  past  1 5 
years!  Our  efforts  have  gained  a 
large  number  of  regional  and  na- 
tional filmed  commercial  accounts 
to  complement  our  already  suc- 
cessful industrial  film  business.  In 
addition  to  creating  profitable  rev- 
enue, we  figure  it  a  factor  of  vir- 
tually equal  importance  that  this 
field  offers  us,  as  producers,  an 
outlet  for  top  creative  talents. 

Almost  without  cjuestion.  tele- 
vision commercials  are  among  the 
most  creative  motion  picture  film 
products  being  made  today.  By 
jilacing  sufficient  emphasis  in  this 
field  to  where  it  accounts  for  one- 
ihiril  of  our  total  business,  we  have 
actually  been  able  to  upgrade  our 
organization  in  terms  of  both  cre- 
ative talents  and  priKluction  facili- 
ties. 

Aneiicj  I'eopk'  Want  the  llcsl 

The  film  producer's  aspirations 
for  excellence  are  generally  shared. 


Al  Left:  Hon, ml  li.slur,  Hadio-TV 
(/ill  (7(11,  Trdcii-Lockr  Hfiiiicy  (fir) 
rlircks  cditinif  of  a  commercial  on 
Moviola  irilU  jamirsou  staffers  .  .  . 


in  virtually  any  marketing  center, 
by  top-flight,  creative  agency  peo- 
ple. In  an  area  like  Dallas,  for 
example,  there  are  many  highly- 
talented  admen  marketing  consum- 
er products.  These  pei)plc  turn  out 
to  be  as  creative  as  you  will  find 
anywhere. 

In  our  totally  "integrated"  pro- 
duction plant,  among  the  strongest 
points  in  our  favor  is  the  "'every- 
thing under  one  roof"  approach. 

From  the  "idea"  stage,  the 
agency's  or  ours,  the  total  facilities 
at  Jamieson  are  always  available. 
Through  coordination  between 
Jamieson  and  the  agency,  we  can 
actually  guide  his  commercial 
through  our  plant  with  close  con- 
trol at  every  point  in  the  produc- 
tion. 

We're  Oriented  to  the  Medium 

if  there  is  any  secret  for  our 
success  in  the  filmed  television 
commercial  market,  it  has  to  be 
this  fact  that  we  are  technically 
and  creatively  oriented  to  the  film 
medium  from  sales  force  to  fin- 
ished prt)duction.  Through  years 
of  close  work  with  agency  produc- 
ers from  every  part  of  the  country 
we  have  developed  an  understand- 
ing of  advertising  objectives  and 
the  application  of  film  technique 
to  accomplish  them. 

Working  with  admen  in  the  pro- 
duction of  television  commercials 
requires  the  producer  to  learn  his 
market  and  clients.  Even  though 
nearly  95  per  cent  of  the  televi- 
sion commercials  are  scripted  or 
created  in  rough  form  initially  by 
an  advertising  agency,  the  produc- 
er must  make  a  creative  contribu- 
tion in  all  the  production  stages: 
including  art  direction,  casting, 
photography,    editing,    special    ef- 


fect execution,  and  other 
To  do  any  less  would  be  ( 
service  to  the  client  and  >- 
self. 

Future  Outlook  Has  Broa>. 

For    motion    picture  ;■ 
the  future  looks  good  fi : 
All   indications  seem  to  m 
an    increase    of   filmed  li.i.: 
conmiercials  as  well  as 
film  activity  during  the 
years.  Even  so,  the  pro(J 
guard  his  business  agairiM 
sion  internally. 

Although  the  non-theii 
business  has  always  carru . 
of  the  glamour  of  Hollyv'..! 
conmiereial  film  producer  tt 
member  he  is  working  in  ' 
an  advertising  or  sales  pk 
must  always  use  the  sam* 
business  practices  in  the  1 
tion  of  filmed  television 
cials  that  he  employs  in 
length  industrial  films. 
Maintain  a  Oualily  Sb 

"Ouality"  is  the  basic 
ment  for  our  5C)-man  pnl 
staff.  If  our  work  is  mee| 
strict    quality    standards 
have   set   for   ourselves,  i| 
feel  that  it  will  be  more  tit 
isfactory  for  the  client.  Tl  W 
policy  has  earned  us  a  \jfi 
turn  in  repeat  business.     * 

The  film  producer  c;|l 
with  a  big  plus  in  the 
quality  control.  We,  for 
by  standardizing  all  of  our| 
tion  on  Eastman  Films,  h:l 
able  to  concentrate  all  quaf 
trol  efforts  on  human  faciijl 
film  is  consistent.  It  will 
the  same  quality  picture  e\ 
it  is  used  the  same  way. 

There  are  also  ample  of 

(P  LIPASE     TURN     TO    PA 


I 

1 
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A   full   production  crew,   including  sound  equipment,  actors  ani: 
completes  a  fihiu  tl  Icli-cision  comnii  rcial  on  location  al  this  scriK 
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Ir  Records  the  Xerox  Annual  iMceling; 

na>'  for  Liincli"  a  Peiiflraling  Look  Into  (^urpurale  Life 


\    CORHOKATIOS     liaS 

AS  with  its  bold  use 

iry  film  programming 

,1  '11    sponsorship.    Last 

,ilv  made  news  in  corpor- 

rc  'Ider    eommunications 

iting.  in   pietures   and 

of  the   events    at   the 

ual  meeting  held  in 

York. 

ight  together  in  a  26- 

'on  picture  titled  Coin- 

\unih.  the   Xero.x  film 

actual  corporate  meet- 

ased  in  mid-April  tor 

itribution    via    Sterling 

S.  A.   Xerox  believes 

ilders  in  all  U.  S.  cor- 

s  well  as  those  owning 


small  explains  workings 
's  2400  copier /duplicator 
ders   after   the    meeting. 

nil  benefit  from  greater 
of  the   anatomy,   pro- 
the   by-play  of  such 
led     annual      meetings. 
5  3.300  shareholders  at 
g  in  Webster,  a  village 
ast  of  the  company's 
trs  in  Rochester. 
ere  pitched  on  a  parking 
ig  the  1. ()()()  acre  Xerox 
id  manufacturing  facility 
11.  A  distinguished  team 
^aphers    assembled     to 
event,  took  10,806  pic- 
he  six-man   team   from 
provided  the  basic  pic- 
fcrial    for   a   true   docu- 
a    faithful    audio-visual 
hctual  happenings.  These 
■i^ated    for    the    audience 
■    '  \ariation  of  the   ani- 
-x'hnique.   with   rapid- 
jg  and  imaginative  cam- 
(nent. 

a  $392  million  company 
m  for  its  copying/dupli- 
luipmcnt.  had  held  an 
eeting  on  home  territory 
rst  57  years  of  corporate 
1964,  the  meeting  was 
iom  the  Rochester-Web- 
r{   for  the  first  time   and 
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Proidiiil  Juscpli  C.  \\  ilsoii  (On  pod- 
itini )    answers    shareholder's   query. 

drew  an  attendance  of  4,400  in 
New  York  City.  Last  year,  the 
meeting  returned  to  Webster;  in 
1966  it  will  be  held  in  Chicago's 
McCorniick  Place  convention  hall. 

■'Even  with  this  shifting  of  an- 
nual meeting  locations,  we  will 
never  reach  more  than  a  fraction 
of  our  stockholders.  That's  one 
reason  \\c  made  this  film,"  a  com- 
pany spokesman  said.  It's  a  good 
bit  of  advice  for  some  of  Ameri- 
ca's other  widely-held  companies. 

Company  for  Lunch  was  pro- 
duced by  Magnum  Films'  Philip 
Gittleman,  a  former  CBS  News 
producer  -  writer  -  director.  Prints 
are  now  available  from  libraries 
of  Sterling  Movies  U.S.A.  for 
free-loan  requests  by  groups.        • 

;:  *  * 

Engine  and  Boat  Manufacturers 
Sponsor  Film  on  Modern  Marinas 

A  new  motion  picture,  tilled 
Marina,  surveys  various  facets  of 
recreational  boat  basins.  It  has 
been  added  to  the  Water  World 
Series  of  boating  films  sponsored 
bv  the  National  Association  of  En- 
gine and  Boat  Manufacturers. 

The  film  shows  the  value  and 
significance  of  the  role  played  by 
marinas  in  the  United  States,  and 
encourages  the  development  and 
improvement  of  modern  boat  bas- 
ins. The  40-minute  color  film  was 
produced  by  Victor  Kayfet/  Pro- 
ductions. Inc.,  New  York. 

Distribution  of  the  film  is  being 
made  to  yacht  club,  civic  groups, 
and  other  interested  organizations 
at  a  handling  charge  of  $10,  al- 
though it  will  be  made  available 
free  for  public  service  use  to  tele- 
vision stations.  NAEBM  head- 
quarters are  at  420  Lexington 
Ave.,  New  York  10017.  • 


COPPERS  ROLE  IN  A  iMODERX  WORLD 

liiiu^iiialixc  .\«'>*    Kt-niictoll  Col«»r  Pirliirr  of  an  An«i«'Hl  .Melal 

'T'lii:  MuLTiTLiDt  OF  UsES  FOR  CoppLR  are  revealed  in  Kennecott 
Copper  Corporation's  new  color  motion  picture.  Copper!  Although 
copper  is  the  most  ancient  of  metals,  the  film  inquires  into  its  uses  in  the 
modern  world,  and  finds  it  —  everywhere. 

The  camera  glances  up,  to  find  copper  in  the  weathered  green  roof- 
tops of  New  York  skyscrapers.  Aimed  down,  the  lens  penetrates  the 
depths  below  the  city's  streets  —  where  copper  wire  and  cable  carry  the 
ideas  and  power  for  our  civilization. 

Between  these  heights  and  depths.  Copper!  shows  us  a  world  of  uses 
that  is  hidden  from  us  only  because  it  is  too  familiar  to  be  noticed. 

Producer-director-writer  and  cinematographer  Lloyd  Ritter  of  .MPO 
Productions  took  his  film  crews  to  ten  states  and  19  cities  to  show  cop- 
per resources  and  uses:  to  the  giant  Kennecott  mine  at  Bingham,  Utah; 
a  hydroelectric  plant  in  South  Dakota;  the  bronze-clad  Seagram  Build- 
ing in  New  York;  and  to  a  water  desalination  plant  in  Texas. 

Photographed  in  Technicolor,  the  37-minute  film  captures  the  full 
range  of  copper  colors  —  the  red  hue  of  pure  copper,  the  yellows  of  the 
brasses,  the  golds  and  browns  of  bronze,  the  silvery  shades  of  cupro- 
nickel,  and  the  blue  greens  of  oxide  coatings. 

Six  months  of  writing  and  preparation  preceded  the  photography  of 
Copper!  New  lighting  techniques  were  developed  for  the  color  photog- 
raphy of  the  film.  A  lighting  kit  of  over  2000  pounds,  especially  designed 
for  this  project,  was  transported  by  air  to  each  IcKation.  The  result  of 
this  and  other  special  techniques  used  is  a  delicacy  of  shading  and  rich- 
ness of  color  that  could  not  have  been  achieved  with  standard  methods. 

While  the  film  briefly  explores  the  mining,  smelting  and  refining  of 
the  basic  natural  resource,  it  focusses  primarily  on  use:  in  the  house, 
on  the  street,  in  space,  in  industry.  We  sec  copper  through  the  eyes  of 
a  child  recovering  a  glistening  copper  penny  from  beneath  a  sidewalk 
grating.  We  see  it  in  the  copper  heat  exchangers  deep  within  a  diesel 
locomotive.  And  we  see  it  in  many  other  places,  familiar  and  unfamiliar, 
expected  and  unexpected. 

From  the  opening  scenes  of  children  playing  in  the  streets,  kids  play 
a  delightful  and  frequently  amusing  role  in  the  film.  They  start  up  a 
hydroelectric  generator,  drive  freight  trains,  launch  a  ship,  explain  desa- 
lination (at  least  one  of  them  seems  to  understand  it ),  help  build  a  sky- 
scraper, ride  a  camel  across  the  desert,  pilot  a  space  capsule,  and  in  the 
end  lend  significance  as  emissaries  from  the  future  who  will  see  "the 
world  which  is  yet  to  be." 

Burgess  Meredith  is  the  narrator  of  Copper!  Robert  Abramson 
composed  and  conducted  the  original  score.  The  picture  is  available  for 
free  distribution  to  schools  and  adult  groups  through  the  film  libraries 
of  Association  Films,  Inc,  • 

Young  eyes  capture  glimpse  of  "llic  world  which  is  net  to  he"  in  this  .\cene 
from  m  ii  K,  nnicott  Copper  Co.  color  film,  produced  by  MPO  Productions. 
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MEN  WHO 
DIRECT  YOUR 
EMPLOYEES 
NEED  THIS 


People  in  supervisory  jobs  do  their 
work  more  effectively  when  they  are 
brought  to  realize  the  vital  nature  of 
their  role  in  the  organization. 
The  Supervisor's  responsibilities  — 
in  the  interpretation  and  appli- 
cation of  Company  policies — are 
clearly  defined    in 

"The  Supervisor's  Job" 

This  sound  filmstrip  places  empha- 
sis on  careful  induction  of  new 
people,  precise  delineation  of  job 
requirements,  and  clear  job  in- 
struction. It  results  in  better  work, 
reduced  employee  turnover,  closer 
cooperation. 

One  of  a  series  of  filmsfrips 
showing  the  various  facets  of  the 
Supervisor's    responsible    service: 

"SUPERVISOR  TRAINING 
ON   HUMAN   RELATIONS" 

Guided  FILM  MJisJles 

ROCKET 
PICTURES 

fAaW  coupon  /or  prvviaw  dvfoifl 

ROCKET    PICTURES,    Inc.    Depi     BS  26R 
1541  Nortti  W»l«rn  Avcnu* 
lot  AngcUt,  Colifornio  90027 

Toll  ui  liow  wo  mov  proviow:  "SUPERVISOR 
TRAII'IING   ON    HUMAN    RELATIONS." 

Nam*  ___. 

Addrott  ,,,        

City  State  Zip  Cod* 

Company  Titio 


General  Telephone  Employees  Get 
Look  at  Handling  of  Customers 

-U  A  training  sound  slidctilni  that 
handles  the  delicate  task  of  help- 
ing employees  "see  themselves  as 
others  see  them"  has  been  released 
by  General  Telephone  &  Electron- 
ics Corporation,  for  use  by  30  of 
its  operating  companies  providing 
telephone  service  in  as  many  states. 
The  100-frame,  I5-minute  film, 
in  color,  was  executed  under  the 
supervision  of  Robert  Toney  of 
GT&E  and  produced  by  Admaster 
Prints,  Inc.,  New  York. 

The  filmstrip  is  primarily  for 
business  office  representatives  of 
operating  telephi)nc  companies. 
These  employees,  usually  young 
women,  hold  positions  sensitive 
from  a  public  relations  viewpoint, 
and  have  considerable  latitude  in 
their  individual  handling  of  service 
and  credit  problems.  As  the  film 
points  out,  each  of  them  may  be 
the  only  contact  a  subscriber  has 
with  the  company. 

Using  a  fantasy  theme,  Through 
the  Looking  Glass,  that  borrows 
the  classic  Alice  in  Wonderland 
approach,  the  film  takes  the  rep- 
resentative in  imagination  through 


FILMSTRIPS  IN  TODAY'S  BUSI\ 
Woodard  'Vista-Sells"  Its  Furniture  lin 


"Alice"  learns  how  better  customer 
service  helps  everyhody  to  save  .  .  . 

the  telephone  and  out  on  the  user's 
side,  where  she  meets  a  variety  of 
customers,  now  Wonderland  char- 
acters. How  her  actions  and  atti- 
tudes affect  them,  as  well  as  other 
employees  and  t  h  e  company's 
overall  image,  is  shown  dramatic- 
ally. 

"We  believe  this  production 
marks  a  creative  advance  in  our 
training  aids."  Mr.  Toney  says.  "It 
shows  how  an  imaginative  and 
tactful  approach  can  prove  more 
effective  than  trying  to  go  at  the 
problems  head-on."  First  response 
from  training  directors  appears 
highly  favorable.  GT&H  expects 
I  hrougli  the  Looking  Cilass  to  be 
the  first  of  a  scries  of  similar  train- 
ing aids  to  be  created  to  assist  the 
programs  of  operating  companies. 

*        •        • 
All  Thai's  New  in  Audiovisuals 
■/■   Watch  for  the  lilm  Guide  pages, 
listing    currently    available    films, 
scheduled  to  appear  next  month.  • 


Tm-  ProhlilM:  How  do  you 
confront  the  retail  customer  at 
the  point  of  sale  with  a  potent 
presentation  that  tells  a  complete 
story,  with  or  without  the  aid  of  a 
floor  salesman? 

The  Solution:  Use  an  "action 
catalogue"  —  a  continuous  flow 
film  viewer  that  automatically  tells 
the  story  via  a  four-minute  presen- 
tation of  a  48-picture  filmstrip. 

This  is  the  approach  that  Lee  L. 
Woodard  Sons,  Inc.,  Owosso, 
Mich.,  manufacturer  of  wrought 
iron  furniture,  is  now  making 
available  to  its  retail  dealers,  ac- 
cording to  David  Vaughn,  nation- 
al sales  director. 

Qualified  dealers  are  being  off- 
ered the  projector,  measuring  15 
x  13  x  13  inches,  complete  with 
film  strip  in  position  and  ready  to 
run.  All  the  dealer  has  to  do  is 
plug  in  the  unit  and  adjust  the 
focus.  The  unit  can  be  left  to  run 
continuously. 

The  continuous  filmstrip  itself 
alternates  full-color  photos  of 
Woodard  Furniture  with  printed 
copy  covering  the  major  features 
and  benefits  of  the  product. 

"This  'action  catalogue'  presen- 
tation docs  a  number  of  important 
things  to. help  the  dealer  sell  more 
Woodard  furniture,"  Vaughn  ex- 
plained. 

First,  its  motion  and  color 
catches  the  eye  of  the  customer  as 
she  moves  through  the  store,  thus 
creating  and  directing  traffic  to  the 
wrought  iron  sales  area. 

Second,  it  answers  questions 
customers  always  have  on  their 
minds  by  comparing  wrought  iron 
furniture  point  by  point. 

"In   this   manner,   the   presenta- 

^^'(«)(l:l^d"^  N':iti<)niil  Sales  Director, 
David  Vatigliit  (Iffl),  explains  icork- 
iiifis  of  company's  "action  catalog" 
on  the  Vista-Sell  unit  to  Howard 
Rosier,  New  York  director  of  itiar- 
keliiii;    for    iIk     furniture    company. 


tion  also  trains  the  floiir 
and  helps  him  rcmci: 
points  when  discussing  W 
Vaughn  said. 

Third,    it   overcomes  • 
culties  posed  by  prospec 
"just  looking"'  and  don;„. 
be   assisted  by  a  floor  sm 
The    presentation    also   k 
complete   story  to  prosfxs  , 
get  impatient  listening  i 
man. 

Fourth,   the   "action  ci)^ 
helps  sell  by  including  c|ii 
appeals  to  action,  encour  ■>. 
customer  to  become  in\ 
selling  interview  with  flooicB 
nel. 

"For  example,  the  pi 
contains  action  statemeiu«, 
'Tell  the  salesman  what  a 
have  in  mind","  Vaughn  d 

Fifth,  continuous  prim. 
keeps  the  customer  en 
entertained,  an  important 
eration  in  building  the  cK 
interest  in  quality  wroil  i 
furniture. 

The  Vista-Sell  Continuif 
Film  Unit  used  by  WiIti 
made  by  the  DuKane  Coija 
The  film  was  prepared  b\l|i 
and  Cheadle.  Detroit,  ip 
plans  to  change  the  film  lit 
ally  to  keep  the  presenta|i 
and  up  to  date. 

*        *       « 

"Toddler's  Hours  "  a  Ne  A< 
Safety  Film  on  the  Ver 

•■.•  A  new  motion  pic 
how  a  family's  daily  ho 
explode  into  danger  for 
children  has  been  r^ 
.Aetna  Life  &  Casualty. 

Titled    The   Toddlers  * 
Hazard,    the    color    filni«l 
the  causes  of  home  ai.\ 
kill  6.000  youngsters  an 
injure  a  million  more. 

Produced  in  coopera 
the  Children's  Hospital* 
Center.  Boston,  it  desi* 
accident-charged  "late  M 
syndrome."  from  four  tcii 
I  he  film  pinpoints  eig 
(.langcr  situations  that  ar 
hectic  day  of  one  typic 
,iiid  tells  how  to  ovcrcoW 

toddler's  Hours  is  a\lli 
all  organizations  inter  l> 
home  safety  and  for  telex  * 
lie  service  programming^ 
be  obtained  on  a  frec-1  *^ 
In  writing  to  the  Inform'"' 
Education  Department.  /* 
&  Casualty.  Hartford.  CO- 
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BUSINESS  SCRKK 


itional  Conference  Opens  June  2nd! 

e-|i\    Mf<-liii<:   ul    Miraiiuir   in   Simla   Monica   Itc^ins   W  ith 
k-(  f  Lunclifon"'  F<iII«m«<-<I  liy  Kvcntfiil  Program,  AHnrils 


s   pcoming    7th    National 

nft'-'nce,    which    opens    at 

Hotel  in  Santa  Moni- 

i.i  on  June  2nd,  is  gct- 

p  tention  these  days.  Ad- 
's of  the  three  day  pro- 
■sJay  noon  to  Satur- 
•  I  have  been  released 
;  chairman  Paul  dc- 
1  Uiine  Dolnick.  confer- 
n.itor. 

,tl  "kick-off  luncheon" 

ill  feature  Joseph  Mas- 

of  "The  Five  C's  of 

i|ihy"  as  guest  spcak- 

:    by   a   useful    innova- 

. ,    Exhibitor's   Hour"'   in 

1 1 '  \  Trade  Show  exhibi- 

cn  invited  to  introduce 

iheir  1966  displays.  A 

cntation    on    "C'losed- 

i    .    in  Industry"  will  then 

nd.ted    by   Bob    Lloyd   of 

'"icrican   Aviation. 

ri  I  Cindy  Award  Entries 

rst  evening,  juries  and 

attend    screenings    of 

.    ,  cling  for  1966  "Cindy" 

li  lors. 

lab  program  (June  3)  has 

n  opening   hour   for   trade 

Its.    During    that   day, 

ltd    Conference    guests 

.orge  Pal  discuss  "Spe- 

fol  lowed  by  a  pres- 

\     the     Los     Angeles 

-partment  motion  pic- 

nl  the  "Sea  Lab"  cxper- 

lUation.  There  will  be 

talks    by    Ray    Brad- 

crt    Amateau,     foreign 

ii.  translation  specialist,  and 

,  iwler,    Jr.    Screenings    of 

I  tididates  will  conclude  the 

p  ,i;ram. 

on  4(h  Program  Highlights 

>t   isident  Bob  Scott,  Aero- 

<  rporation  executive,  will 

informative     Saturday 

lime   4)    program,   dis- 

ilitary    motion     picture 

aI    audiovisual    require- 

iscar    Patterson,    another 

.  ist-president,  will   talk  on 

carnal     lilm-Making"    and 

'It  .cent  University  Film  As- 

■iii  award  winners. 

<  |at  day,  too.  Ott  Coelln. 

'  publisher  of  liusiNESS 

•■ill  present  a  report  on 

I  irends:   Europe"  and  dis- 

h    experiences    as    a    jury 

xj  and  representative  of  the 

'1    Association  of  Manufac- 

the   Sixth   International 

H     .\T   THE    MIRAMAR! 


Industrial    Film    Festival. 
Kouen,  France,  last  fall. 


held   in 


"C'ineposiuni"  on  Film  Values 

■A  final  highlight  of  the  conclud- 
ing program  on  Saturday  will  be 
a  "Cineposium"  as  that  popular 
panel  show  is  telecast  in  Los 
Angeles  by  Channel  28  (as  well 
as  other  educational  TV  stations 
throughout  the  country).  During 
this  show,  several  distinguished 
guests  discuss  the  merits  of  a  film. 
The  Cineposium  at  the  Miramar 
will  be  conducted  by  its  producer, 
Laurence  Schwab. 

The  ladies  aren't  being  forgot- 
ten during  these  eventful  days! 
Elaine  Dolnick  has  arranged  a 
special  program  of  women's  events 
for  wives  who  accompany  their 
husbands  to  Santa  Monica.  These 
special  events  include  a  tour  of 
the  MGM  Studio  (and  luncheon), 
a  tour  of  Hollywood  and  Beverly 
Hills  ( and  homes  of  the  stars )  as 
well  as  an  advance  fashion  show, 
a  theater  party  and  some  "sur- 
prises" Elaine  has  in  store  for  her 
guests. 

Some  of  Our  New  Exhibitors 

Among  the  new  exhibitors  to 
display  their  wares  at  the  National 
Conference  this  year  are  the  Pail- 
lard  Corporation  (Bolcx);  Pro- 
ducers Equipment  Company  (with 
their  extensive  line  of  equipment); 
Plastic  Reel  Corporation  (showing 
their  exciting  new  plastic  products 
for  producers  and  distributors); 
and  Beck  man  &  Whitley,  who  will 
exhibit  and  demonstrate  their  new 
ultra-compact  CM  16  sound  cam- 
era (see  the  spread  in  other  pages 
of  this  issue). 

»        *       * 

San   Francisco  Chapter  Guests  of 

Calif.   Dept.  of  Water   Resources 

■i:  The  California  Department  of 
Water  Resources'  building  at  Sac- 
ramento was  the  setting  for  the 
February  meeting  of  the  San  Fran- 
cisco Chapter  as  members  and 
guests  viewed  that  agency's  new 
film.  Frozen  Reservoirs.  They  also 
saw  the  new  Aerojet-General  pic- 
ture. The  Sacramento  Story. 

Featured  speaker  of  the  evening 
session  was  Bill  Stutz.  Amcga  Cor- 
poration, who  discussed  sound  re- 
cording equipment  for  in-plant 
film  makers.  The  chapter's  past- 
chairman.  Ira  Thatcher  of  United 
.Air  Lines,  is  currently  serving  as 
chairman     of     Western     regional 

(CONTINUED    ON    NEXT    PAGE    48) 
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Presenl  a  Report  on  Soviet  Film  Industry 

II«tI(  FarnuT,  Si<l   Solow   Tell  <:iuiplrr   IniprcKMiuns  of  Visit 


XJitiiiLv  Iniokmaitvl  and  en- 
*-*-  tertaining  were  the  words  and 
pictures  which  brought  members 
of  the  Los  Angeles  Chapter  into 
the  Soviet  Union's  film  industry 
of  today  as  recent  SMPTE  visi- 
tors. Herbert  Farmer  and  Sidney 
Solow  presented  them  at  a  recent 
meeting.  Herb  Farmer  is  director 
of  Audiovisual  Services  at  the  Uni- 
versity of  Southrn  California;  Sid 
is  well-known  to  all  of  us  as  the 
president  t)f  Consolidated  Film  In- 
dustries. 

Together  with  Saul  Jeffee,  presi- 
dent of  Movielab,  New  York  City 
and  Konstantin  Pestracov.  physi- 
cist of  the  IBM  Corporation  and 
their  interpreter,  this  official  party 
toured  Russian  motion  picture  fa- 
cilities under  the  sponsorship  of 
the  Society  of  Motion  Picture  k 
Television  Engineers  as  part  of  the 
Cultural  and  Scientific  Exchange 
agreement  between  the  U.S.  and 
the  USSR.  Some  300  slides 
brought  vivid  impressions  of  So- 
viet film  operations  to  their 
viewers. 

Soviets  turn  to  70nim  Image 
Two  facts  were  memorable:  the 
large  number  of  women  empli>yed 
in  the  Soviet  film  industry  and  the 
gearing  of  their  film-making  to 
larger  size  film  than  is  generally 
used  in  this  country.  The  Soviet 
tendency  toward  7()mm  production 
sometimes  seemed  to  be  one  way 
to  overcome  poor  processing  pro 
cedures.  rather  than  for  better  pic- 
ture quality. 

Sid  Solow  noted:  "Soviet  equip- 
ment is  generally  excellent,  but  as 
for  lab  film  cleaning  equipment  — 
what  there  is  of  it  —  is  composed 
of  rudimentary  methods  and  the 
results  on  the  screen  is  often  utter- 
ly filthy  and  would  not  be  saleable 
commercially  in  this  country." 
Few  Men  in  Soviet  I.abs 
Throughout  their  tour  of  1.^ 
studio  facilities  in  five  Russian 
cities,  the  I'.S.  delegation  was  im- 
pressed by  the  absence  of  male 
workers.  They  noted  that  they 
didn't  see  a  single  male  film  editor 
during  the  trip,  that  lab  personnel 
was  almost  entirely  female  and. 
generally  speaking,  the  only  men 


seen  were  in  supervisory  or  man- 
agement positions. 

Studio  visits  began  at  Mosfilm 
Studios  in  Moscow  and  Farmer 
remarked  that  Russian  theatrical 
films  are  "being  geared  to  70mm. 
In  the  special  effects  department, 
I  was  quite  surprised  to  find  that 
in  Mosfilm  Studios,  papier  machc 
and  plaster  has  given  way  to 
formed  plastics  —  just  as  is  being 
done  more  and  more  in  this  coun- 
try." 

Note  Extensive  Film  Training 

The  extensive  Russian  govern- 
ment program  for  training  people 
in  various  phases  of  motion  pic- 
ture and  television  work  made  a 
deep  impression  on  the  delega- 
tion. 

"In  Leningrad,  we  visited  the 
Institute  for  Cinema  Engineers," 
Farmer  recalled.  "This  is  another 
training  and  research  facility  for 
technicians  and  engineers.  Here, 
the  laboratory  and  sound  techni- 
cians and  other  crafts  receive  their 
training.  It  was  estimated  that 
about  700  students  attend  this  In- 
stitute every  year  and  another  1.- 
100  take  correspondence  courses. 
It  is  an  important  center  for  re- 
search." 

.Among  the  new  pieces  of  film 
equipment  which  caught  the  at- 
tention of  the  U.S.  group  was  a 
hand-held  reflex  cine  camera 
which  has  a  flexible  reflex  viewer 
composed  of  a  long  cable  of  opti- 
cal fibers.   If  a  fiber  broke  while 

Herb  F;iniicr  of  USC  (/r/M  ami  Sul 
Solow.  prc.sidetU  of  Const^klatcd 
Film    lAlhs    {rifilit'    iin\u-i-r   (/iicricv. 
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Soviet  Film  Progress: 

(CONT'D    FROM     PREVIOUS     PAGE) 

one  looked  through  the  viewer,  a 
black  spot  appeared  on  the  viewer 

image. 

An  unusual  film  prmter  (for 
16mm)  was  shown  and  explained 
by  Sid  Solow.  He  described  it  as 
"a  very  fine  printer  which  turns 
out  two  16nim  images  from  a  dou- 
ble 1 6mm  negative  —  that  is,  two 
side-by-side  16mm  images  going 
in  the  same  direction  on  32nim 
base  and  it  prints  in  step  form,  an 
intermittent  printer. 

•it"s  their  own  design  and  a 
very  good  piece  of  equipment 
which  would  be  a  big  seller  if  it 
were  on  sale  in  this  country  be- 
cause it  is  unique  in  that  it  is  a 
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business  affiliation  and  a  brief  de- 
scription of  his  duties  and /or  film 
specialty.  Chapter  chairman  Vin 
Agar  has  steered  his  group  through 
a  most  successful  year  in  the 
Northern  California  area. 
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o         o         o 
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Fanner  and  Sohnc  report  on  USSR, 
step-printer,  which  is  always  ideal 
for  good  definition.  It  goes  at  a 
speed  of  200  feet  a  minute  and 
they  get,  they  say,  400  prints  from 
a  negative.  I  have  reason  to  be- 
lieve that  and  1  would  say  that  if 
I'm  to  believe  all  they  said  about 
it  ( and  I  have  no  reason  to  doubt 
them)  that  this  is  the  best  I6nim 
contact  printer  anywhere  in  the 
world,"  Solow  concluded. 

Kodak  Instamatic  cameras  car- 
ried by  all  four  members  of  the 
U.S.  delegation  intrigued  Russians 
everywhere  they  travelled  —  aiul 
so  did  the  present  and  future  de- 
velopment in  the  U.S.  of  Super-8 
film  and  equipment  which  the  So- 
viets have  dubbed  -l-ormat  S." 
The  program  was  held  in  Feb- 
ruary at  Hal  Schcih's  Cinema  Re- 
search Corp. 
SAN    FRANCISCOS    CHAPTER: 

(roNTINl'ED     FROM     PAGE     47) 

screenings  for  the  Council  on  In- 
ternational Nontheatrical  Events 
(CINE).  His  jury  is  among  the 
nationwide  groups  helping  to  se- 
lect U.S.  entries  for  various  over- 
seas film  festivals  in  "66  and  made 
preliminary  selections  in  the  Busi- 
ness and  Industry  Category. 

The  Chapter  also  distributed  a 
handsome  new  membership  direc- 
tory, featuring  a  page  for  each 
member    containing    his    picture. 


Gordon  Enterprises  Hosts  20th 
Birthday  Luncheon  at  Fox  Studio 

-A  Many  IFPA  members  were 
guests  at  that  champagne  luncheon 
where  they  helped  celebrate  the 
20th  anniversary  of  Gordon  Enter- 
prises with  its  president,  Alan  Gor- 
don, a  long-time  staunch  friend  of 
this  organization.  The  gala  was 
held  on^  the  sound  stage  of  20th 
Century  Fox  where  the  current 
Jerry  Lewis  production.  Way  .  .  . 
Wax  Out.  was  being  Icnsed. 

Mr.    Lewis    received    the    first 
•Golden    Light"    award    —    pre- 
sented to  him  by  Alan  Gordon  — 
lor  his  •■contributions  to  the   ad- 
vancement of  motion  picture  tech- 
nique"' through  the  use  of  closed- 
circuit    television    in    conjunction 
with  studio  film  cameras  to  pro- 
vide,   in   effect,    ••instant   dailies." 
Mingling  with  the  stars  at  the  Gor- 
don anniversary  party  were  IFPA 
past-presidents  Bob  Gunther  and 
Gene    Burson;    Jim     Swift,     Los 
Angeles    Chapter    chairman;    our 
Conference  exhibit  chairman  Bob 
Dickenson;    Gene    Huggins;    and 
editorial  vice-president  Roy  Deets. 
Thanks,  Alan  Gordon,  for  your 
kind  invitation  to  share  your  20th 
anniversary  event!  This  gentleman 
will  always  be  remembered  within 
IFPA  as  the  annual  donor  of  the 
Jay  Gordon  Memorial  Award,  pre- 
sented each  year  to  the  outstand- 
ing  contributor    to    the    advance- 
ment of  the  film  medium.  • 


Film  Maker  Bruce  He«ht« 
Honored  on  Return  tSwl 

,     Honoring  a  hometc  p 
made  good,  the  San  1 
ter  held   an  outstande 
in    March.    Bruce    Hh  .i? 
noted  producer  of  U.  InS 
tion    Agency    films    ?- 
widely-shown  documc 
his  wife  were  honon  tua 


Member  contributions  to  these 
Journal  pages  arc  welcomed  by 
the    Editors.    Send    in    your    mss. 


Bruce  llerschensohn 

duccd  at  meeting  hij  H'  •" 

the  chapter  —  and  ^I'l' 
e^o  —  on   this   oc. 
also   appeared   on   i 
ing  the  day. 

Presently   doing   a  le 
production,  USA.  Th,l 
ration,  for  worldwide  is 
Herschensohn  has   . 
ternational    rcputati^ 
films    as    Towers 
Karma.  Five  Cities  <>  J 
President,  and  Yeor^  ■ 

Day  of  Drums.  1  hi 

with     special     Coni^rci 
proval  for  unprecedcii . 
tribution.  made  its  I 
the  Lincoln  .■Xrts   I  lie  ^ 
York  City  on  April   1  ' 
10  vears  ago.  Hm^ 
sohn  was  an  empK'>ee 
tion  Picture  Departnn 
vair    in    San    Diego, 
films,   edits  and  com) 
for   most   of   his    pro. 
very,  very  talented  iili 


A   LISTING  OF  SUSTAINING   MEMBERS  OF 
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Arriflex  Corp.  of  America  General  Film  Labora 

1  c         .In,.  Division   of   DcLuJ 

Birns  and  Sawver,   Inc. 

Bvron  Motion  Pictures.  Inc.  Hollywood  Film  Com, 

Cmema  Research  Corporation  ^^'^^^-^^y^'^  ^"--P^^-" 

Cinesound   Corporation  Mole-Richardson  Con 

CoU>r  Reproduction  Company  Pln^to    Equipment   O 

Consolidated  Film  Industries  S  O  S  Photo-Cine-0| 

Filmservice  Laboratories  Telefilm  Incorporates 
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You  can  have  automatic  synchronization 
of  your  stereo  tape  recorder  and  a 

KODAK  CAROUSEL  Slide  Projector 
for  less  than  $30.00 


The  new  KODAK  CAROUSEL  Sound 
Synchronizer  cues  the  projector  with 
an  inaudible  signal  when  you  want  to 
change  slides.  The  change  is  automat- 
ic For  use  with  stereo  tape  recorders 
and  several  models  of  the  KODAK 
CAROUSEL  Projector. 

And  this  unit  is  easy  to  connect, 
easy  to  use.  lust  plug  it  in.  When  you 
want  to  record  the  change  signal,  just 
push  a  button.  From  there  on,  it's  au- 
tomatic. Voice  and  other  sounds  arc 
recorded  as  usual  on  one  track,  the 
cues  on  the  other. 
Pari  of  a  growing  system 
The  new  Sound  Synchronizer  is  one 


more  component  of  a  complete  slide 
presentation  system  that  includes  a 
jamproof  KODAK  CAROUSEL  Projec- 
tor, smooth  dissolves,  and  a  capability 
to  use  slides  of  any  standard  thickness 
in  the  same  tray. 

For  more  information  on  the  com- 
plete KODAK  CAROUSEL  Projector 
System,  see  your  Kodak  AV  Dealer. 
We  would  also  like  to  send  you  a 
copy  of  "Audiovisuals  in  Business  and 
Industry,"  an  interesting  presentation 
of  what  you  need  to  know  to  make 
profitable  use  of  this  exciting  way  to 
communicate  more  vividly. 
Price  subject  to  change  without  notice. 


Wulion  Picture  jnd  tducjdon  KUrkels  Division 
EASTMAN  KODAK  COMPANY 
Rochcslcr,  NY,  14650 

PlrjMT  send  mc  Informjllon  on  the  KODAK 
CAROUSEl  Pro|Cclof  System  (VI -10)  jnd  t  copy 
of  your  bookirt  VI -7,  AUDIOVISUALS  IN  BUSI- 
NESS AND  INDUSTRY. 


VOLUME  27 


49 


THE  INDUSTRY  FILM  JOURNAL 


Portrait  of  a  Communications  Specialist 

tion  until  1958.  For  the  next  three 
years,  he  worked  on  the  industry 
side  of  the  team  with  the  Douglas 
Aircraft  Company's  staff,  as  Ad- 
ministrator of  Film  Services  and 
as  Manager  of  Corporate  Film 
Communication. 

Late  in  1960,  Scott  returned  to 
a  staff  position  in  support  of  the 
Air  Force  Ballistic  Missile  and 
Space  Systems  programs  as  Assist- 
ant Director  for  Audio-Visual  Re- 
quirements for  the  newly-formed 
Acriispace  Corporation.  His  pri- 
mary responsibility  is  again  in  the 
field  of  audiovisual  communica- 
tions as  the  corporate  staff  special- 
ist and  consultant  to  Headquarters, 
Air  Force  Systems  Command  and 
its  Space  Systems  Division. 

New  A-V  Tools  for  Aerospace 

He  has  the  responsibility  of  de- 
fining requirements,  both  policy 
and  production,  with  special  atten- 
tion to  new  management  commu- 
nication techniques  such  as  closed- 
circuit  television.  Bob's  variety  of 
experience  with  many  types  of 
communications  media  has  con- 
vinced him  of  the  immense  (and 
largely  unrealized)  value  of  the 
many  audiovisual  media  and  tech- 
niques which  have  been  developed 
—  especially  when  these  tools  are 
effectively  employed  and  properly 
directed  as  instalments  of  man- 
agement communication. 

This  fourth  past-president  of 
IFPA  has  also  been  an  active 
member  of  the  Society  of  Photo- 
graphic Instrumentation  Engineers 
for  the  past  several  years.  • 


t'AMiLiAR  TO  All  Readers  of 
-*-  these  Journal  pages  is  that 
personable  and  very  active  past- 
president  of  IFPA:  Robert  S. 
Scott.  Always  a  popular  figure  in 
and  about  Southern  California 
film  studios.  Bob  Scott  has  accu- 
mulated some  25  years  of  profes- 
sional experience  in  both  the  en- 
tertainment and  audiovisual  com- 
munications fields. 

His  career  in  the  service  was 
notable:  entering  the  Army  as  a 
private  in  1942,  he  was  graduated 
from  the  Signal  Corps'  OCS  as  a 
second  lieutenant  and  was  trained 
as  a  Field  Radio  Officer  until  he 
transferred  to  the  Corps  of  Engi- 
neers. Bob  served  in  the  European 
Theater  of  Operations  as  a  Com- 
munications Officer,  Combat  En- 
gineer Company  Commander  and 
Group  Intelligence  Officer. 
Lt.  Colonel  \Mien  He  Retired 

After  V-J  day.  he  joined  US- 
FET  Headquarters  as  Chief  of  En- 
tertainment. ETO  and  by  this  time 
had  attained  the  rank  of  Major. 
He  remained  active  in  the  Army 
Reser\'e  Corps,  again  in  the  Signal 
Corps  and  recently  retired  as  a 
Lt.  Colonel. 

Since  World  War  II.  he  has 
specialized  in  developing  the  many 
applications  of  film  —  both  mo- 
tion picture  and  still  —  into  a 
most  effective  medium  for  gov- 
ernment, military  and  defense  in- 
dustry management  use.  Bob  spent 
four  years  (rewarding  ones,  he 
notes)  as  a  writer-dircctor-pro- 
ducer  for  the  Air  Force  Lookout 
Moimtain  film  production  group. 
Hcudcd  Film  Support  System 

In  1955  he  was  called  upon  to 
organize  the  vast  film  services' 
support  system  for  the  Air  Force 
Ballistic  Missile  System  and  con- 
tinued to  supervise  this  organiza- 

IFPA   pn.st -president    Bob   Scott 


Chapter  Views  "Arriflex  Story" 
and  "EF"  Ektachrome  Test  Films 

M-  Austin  and  Rose  Green  were 
hosts  again  as  the  Los  Antielcs 
Chapter  met  in  their  new  Cine- 
sound  Studios  during  March.  A 
showing  of  The  Arriflex  Story  was 
presented  by  Mike  Zois  of  the 
Arrillcx  Corp.  of  America.  The 
new  Arri  BL  camera  was  also 
demonstrated. 

Scott  Robertson  of  Eastman 
Koilak  then  prcsentcti  a  demon- 
stration film  comparing  the  new 
"EF"  16nim  Ektachrome  with  the 
past  "ER"  type  and  Scott  also 
gave  members  some  brief  views  at 
samples  made  by  Hill  Gibson  of 
Douglas  Aircraft  and  other  cam 
eramen,  all  shot  under  available 
light  conditions.  It  was  an  impres- 
sive demonstration  of  this  versa- 
tile new  color  stock.  • 


Monitors  in  iiorkiufi  (ircn.s  enable  employees  to  view  closed-cirti, 

Closed-Circuit  Television's  Role  in  Tndsi 

CCTV's  Usel'iil   Hole  in   Employee  IMotivalion   and  Trjiin 


¥t  Should  Be  Noted  at  the  be- 
■*•  ginning  that  television  in  itself 
cannot  solve  any  problem,  moti- 
vational or  training.  It  is  basically 
a  means  of  conveying  information 
from  one  source  to  another  —  and 
the  major  problem  which  faces 
any  motivational  or  training  pro- 
gram is  that  of  communicalioMs. 
The  effectiveness  of  the  solution 
of  any  program  is  wholly  depen- 
dent upon  the  effectivity  of  the 
communications  media  selected 
and  the  material  presented. 

Experience  at  Autonetics  and  in 
the  Space  and  Information  Systems 
Divisions  of  North  American 
Aviation  over  the  past  seven  years 
with  motivational  and  training 
programs  for  manufacturing  and 
other  plant  personnel  indicates 
the  use  of  television  as  a  commu- 
nications medium  has  a  number 
of  advantages  over  the  other  me- 
dia: 

1 .  It  has  an  almost  immediate 
reaction  time  to  a  requirement. 

2.  There  is  no  lost  time  for  per- 
sonnel when  the  television  moni- 
tors are  automated  and  placcii 
within  the  work  areas  and,  of 
course,  this  results  in  a  consider- 
able cost  effectiveness. 

3.  The  unique,  dramatic  values 
of  television  afford  extra  urgency 
and  emphasis  to  the  message. 

TV  Monitors  Carry  Messages 
Today,  hundreds  of  tclcvisiiMi 
monitors  are  either  permanently 
positioned  or  are  on  permanent 
stanils  that  can  be  rolleil  into  any 
location  and  inunedialely  jilugged 
into  a  coaxial  outlet  to  bring  a 
TV  message  to  the  employees  of 
the  Autonetics  and  Space  and  In- 
formation Systems  Division^  of 
North   American  Aviation. 

On  some  occasions,  more  than 
18,000  employees  have  viewed  a 
single,  special  television  program 
during  a  one-day  showing. 

And,  although  these  employees 


7>  (The  following  ari'e  t 
taken  from  a  speed  pn 
sented  by  Richard  Tut'in 
the  Autonetics  Divisi\  i 
North  American  Avm 
and  one  of  the  foidk 
members  of  the  Imst 
Film  Producers  Assoitiai 
at  the  recent  Ohio  StatVt 
versity  Radio  and  TcU'm 
Conference  in  Columbt ) 

now  view  closed-circuit  \ 
ductions  on  a  regular  '  ■ 
objectives  have  not  chan 
objectives  are,  and  have  La. 
in  number:  (  I  )  to  motile 
ployees  to  take  pride  in  tin 
and  to  accept  perfectioias 
rule  rather  than  the  C'."p( 
and  (  2  )  to  improve  worhai 
by  emphasizing  areas  whfi 
concentrated  effort  is  nee  sal 
meet  reliability  requiremiis. 
Missile  Repair  and  Oveiit 

In  the  summer  of  1''2, 
Navigation  Systems  Logiics 
partment  of  Autonetics  ila 
CCTV  to  assist  in  a  trainp 
gram.  Over  a  period  of  tc] 
300  government  employci  Im 
be  trained  in  the  ovcrli  i 
pair  of  the  precision  gun 
tem  of  the  Air  Force's  ■In 
man"  missile.  The  proI'M 
such  a  training  progra^  ' 
enormous. 

lirst  of  all,  the  urgcnilc" 
for     skilled     individual-- 
that    all    courses    be    aei  ^' 
large    classes    were    nec("V 
meet  the  schedule.  M'V 
cut-away     models     wcr^ 
Most  parts  of  inertial  ini-un 
—  such  as  gyros,  aeccl. 
and  vekKity  meters  —  .i 
and  would  be  difficult  to  * 
dents  would  have  to  obsvc 
learn  assembly  and  testir  pi 
dures  in  actual  manufactiin- 

(CONTINUED    f)N     NEXT    P"'' 
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"POLAROID"  • 


Just  a  few 

minutes  from  now 

you  can  tell  your  story 

with  slides. 


That's  Polaroid  Land  transparency  film.  Load  the 
film  into  a  Polaroid  Land  camera.  Start  clicking.  And  in 
a  few  minutes  you  can  have  8  slides  ready  for  imme- 
diate projection. 

There  arc  two  kinds  of  Polaroid  Land  transparency 
film  for  making  two  kinds  of  slides.  One  is  for  line  copy 
work.  In  10  seconds  it  gives  you  a  sharp,  high-contrast 
transparency  of  anything  set  in  type  or  drawn  in  ink. 
The  other  is  for  making  transparencies  of  continuous 
tone  material  (people,  objects,  pictures,  etc.).  and  its 
development  time  is  2  minutes.  It  produces  slides  un- 


surpassed in  sharpness,  brilliance,  and  range  of  tones. 

[ioth  films  arc  easy  to  use,  so  anyone  can  make  slides 
with  them.  You  just  snap  the  shutter.  Pull  the  tab. 
Wait  for  your  finished  picture.  Dip  it  in  a  quick-drying 
hardening  solution.  Then  slip  it  into  a  snap-together 
plastic  frame  and  it's  ready  for  the  slide  projector  and 
your  audience. 

And  what  does  this  literally  up-to-the-minute  slide 
presentation  cost?  About  '  n  what  you've  been  paying 
for  the  conventional  kind.  Here's  the  way  to  get  your 
points  across.  Agree?  Polaroid  Corp.,  Cambridge,  Mass. 


Closed-Circuit  Video: 

(continued     from     page     50) 

partnicnts.  Since  these  areas  are  all 
dust  controlled,  the  presence  of 
large  groups  would  tend  to  in- 
crease the  dust  count,  with  the 
possibility  of  impairing  the  re- 
liability of  the  missile's  guidance 
system. 

Once  the  problems  were  iden- 
tified, the  closed-circuit  television 
unit  went  to  work.  Television  out- 
lets were  installed  in  every  class- 
room and  monitors,  mounted  on 
mobile  carts,  were  designated  for 
training  use. 

Multiplies  AU  Training  Aids 

The  television  camera  became 
an  extension  of  each  instructor's 
capability.  Each  mockup,  or  any 
part  of  a  training  aid  could  be 
multiplied  many  times  on  the 
monitor  system.  With  proper  uti- 
lization of  two  cameras,  closcups 
of  individual  parts  could  be  shown 
without  loss  of  orientation. 

Closed-circuit  television  also  re- 
duced the  necessity  of  students  en- 
tering the  manufacturing  dust-con- 
trolled area.  The  television  cam- 
eras went  instead. 

A  complete  critical  assembly 
and  testing  procedure  for  the  hard- 
ware was  recorded  on  video  tape 
and  transferred  to  film.  These 
films  were  then  used  to  train  other 
students. 

To  overcome  the  problem  of 
communication  between  the  in- 
structor and  the  student,  each  of 
the  mobile  monitor  stands  was 
equipped  with  a  two-way  commu- 
nications system  to  provide  an 
adequate  question-and-answer  rap- 
port. Students  could  ask  questions 
during    a    television    presentation 


just  as  they  did  in  the  classroom. 
Instructors,  although  not  able  to 
see  their  students,  could  ask  ques- 
tions and  receive  answers. 

Results    .\ttaiiicd    With    CCTV 

The  result  of  the  television  pro- 
gram? 

The  schedule  was  met  and  300 
students  returned  to  their  depot 
well-trained  in  the  intricacies  of 
the  overhaul  and  repair  of  the 
Minutcman  missile  guidance  sys- 
tem. 

North  .American  Aviation  and 
the  Department  of  Defense  be- 
lieve that  closed  circuit  television 
is  succeeding  in  helping  to  meet 
the  reliability  demands  of  today's 
missile  age  by  allowing  quick  com- 
munications through  all  levels  of 
industry  personnel.  Management 
has  determined  that  well-trained 
workers  can  and  will  achieve  bet- 
ter performance  if  they  are  made 
aware  of  the  importance  of  their 
contributions  and  of  the  standard 
of  excellence  they  must  attain. 
Two  Principal  Formats  in  Use 

Over  the  years,  experience  has 
shown  that,  basically,  the  CCTV 
motivational  program  can  be  di- 
vided into  two  main  formats  — 
the  "rifle-shot"  and  the  "shot- 
gun" approach.  The  regularly 
scheduled,  and  most  common, 
daily  presentations  fall  into  the 
"rifle-shot"   category. 

These  programs  are  aimed  at 
specific  problem-solving  areas,  and 
are  shown  only  to  those  personnel 
who  are  actually  involved.  The  na- 
ture of  these  programs  often  re- 
quires that  they  be  prepared  over- 
night to  give  workers  a  quick  look 
at  situations  as  they  arise.  Success 
is  clearly  apparent  in  this  type  of 
television  presentation  because  the 


Five  TV  camera/monitor  systems  iti.side  hhckhousr  control  room  at  I^^orth 
American  Aviation's  Santa  Stixa/ina  Field  Lalwratonj.  They  are  surveying 
firinu.  nf  n»A.  I  i  firim  s  iliniiidi  < 'inn  iii.\  placed  at  most  strategic  locations. 


■•..,.•'1         '     ■•      • 


D    ■    B 


■-H^. 


(;Cr\  coiitrul  room  a.s  the  directors 
monitor  a  broadcast  on  safety  in  the 
use    of    high-pressure    gas    bottles. 

small  groups  can  be  easily  meas- 
ured for  reliability,  yield,  and  dis- 
crepancy rate. 

Increase  Circuit-Board  Output 

As  an  example,  a  particular 
case  at  Autonetics  involved  a  de- 
partment engaged  in  manufactur- 
ing a  particularly  complex  circuit 
board.  A  scries  of  twice-weekly 
explanatory  programs  was  beamed 
to  the  concerned  department  for 
a  period  of  six  weeks. 

As  the  series  began,  output  of 
boards  began  to  increase.  Six 
weeks  later,  the  number  of  ac- 
ceptable circuit  boards  had  in- 
creased by  350  percent,  coupled 
with  a  significant  decrease  in  the 
scrap  rate. 

The  "shot-gun"  approach  is 
quite  different  than  the  "rifle- 
shot." First  of  all,  programs  arc 
not  presented  on  a  regular  sched- 
ule. They  are  usually  produced 
on  a  tri-annual  basis,  or  as  the 
need  arises,  and  are  aimed  at  gen- 
eral motivation  by  informing  the 
employee  of  the  importance  of  his 
job  to  the  success  of  our  defense 
or  space  program. 

Newscasts  Motivate  Employees 

The  presentation  of  noteworthy 
persons  and  events  is  used,  when 
required,  to  emphasize  the  em- 
ployee's importance  to  the  project. 
Unlike  the  "rifle-shot"  approach, 
these  programs  are  not  beamed  to 
problem  areas  alone,  but  are  in- 
tended for  viewing  by  as  niany 
employees  as  possible.  Kinescope 
recordings  of  these  programs  are 
distributed  to  those  personnel 
whose  work  stations  do  not  fall 
within  the  boundaries  of  the  tele- 
vision network. 

Unlike  the  "rifle-shot"  pro- 
grams, the  "shot-gun"  approach 
is  much  more  difficult  to  measure. 
However,  it  is  an  accepted  aca- 
demic and  industrial  fact  that  a 
well-motivated  emjiloyee  is  more 
capable  of  |ierformiiig  his  job  suc- 
cessfully. 

During  the  past  seven  years, 
closed-circuit    television   at   North 


American  Aviation  has  Jf> 
from  the  experimental  stefc 
come    an     accepted    com 
tions   instrument   in  thcjuj 
mass  motivation,  oriental  i  '• 
ing,  and  indoctrination, 
of    use    are    constantly    iq, 
plored,  and  new  methodafp 
entations   are  being  de\DM 
Closed-circuit  televisii  is -< 
ing  daily  that  a  scieni: 
signed,      continuing     ai  i>.i 
communications  system   on 
industry's  most  effective ud 
namic  tools.  . 

Acme  Expands  VidcotapFM 
With  Two  More  Ampex  'H 

ir  Two    additional    Am  x  ' 
2000   videotape   recordc  n 
senting    a    capital    invesieg 
$250,000,  have  been  OLtd 
Acme  Film  and  Videotai  U 
atories,   Hollywood.   Accdi^ 
Acme  general  manager  N  Si 
son,  the  new  VTR's  willKl| 
company    meet    growincia 
on  the  West  Coast  for  p^ 
tion     work    on    videin 
grams     and     eommerci. 
give  Acme's  plant  a  totam 
VTR's.  including  four  "hii-h 
VR-2000's. 

The  new  equipment  w  a 
Acme  to  offer  "splicelessed 
production  mixing  and  oia 
"high  band"  color  and  B.V. 
the  largest  videotape  sent; 
ity  west  of  New  York  it? 
company  specializes  inta( 
film  transfers,  tape-to-ta  ( 
eating  and  16mm  color  li. 
developing  and  printing. 

*  »         * 

Oxberry's  West  Coast  Seie 
Expanded  in  Bcrkcy  Aeqi>it 
•i^  A  direct  result  of  tl  i 
acquisition  by  the  Berk 
nical  ciimpanies  of  the )) 
Corporation,  makers  o  o 
printers  and  animation  etip 
is  a  new  manufacturing  ai  s 
facility  on  the  West  Coas  S 
will  now  be  based  on  thea< 
of  Berkey  Technical  Co. 

*  *       * 

Mike  Reese  Leaves  Con  ii 
loin  Sun  Dial  Productioi. 

v';  San  Diego  has  losi 
chairman  as  the  hardwoik; 
ular  Mike  Reese  joined  I! 
of  free-lancers.  Mike  lit 
vair's  Motion  Picture  Deii 
last  month  and  already  h 
signinent  from  Carl  R2- 
Sun  Dial  Productions,  f 
York  City,  for  whom  hc« 
a  film  in  Vict  Nam.  He  is  c| 
to  leave  shi>rtly  for  a  mon 
in  that  war-torn  land.  Gcd 
Mike,  we'll  all  miss  you! 
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60°°  BALL  JOINT  BASE .  ADAPTER 

nprn  I  ...with  the  purchase  of  the  famous,  best  selling, 
■  nCC  !  F&B/CECO  FLUID  HEAD  &  V-GROOVED  TRIPOD 

(This  is  an  introductory  offer... Good  for  a  limited  time  only) 


i 


Regular  Prices: 

nuid  Head  Only $350 

V-Grooved  Tripod  Legs . .  $85 
Ball  Joint  &  Adapter $60 


TOTAL 

$495 


SPECIAL  $ 
PRICE 


420 


Complete 


F&B/  CECO  combines  the  p>opular  Fluid  Drive  Head  with  V-Grooved  Legs  and  Ball  Joint  assuring  extreme 
flexibility  and  adaptability.  Instant  leveling  is  yours,  without  adjusting  Tripod  Legs.  Ball  Joint  and  Adapter 
Plate  will  also  fit  all  ProJr.  Friction,  Spring  and  Geared  Heads. 

Exclusive  formula  of  silicone  fluid  assures  maximum  smoothness.  Operates  with  100%  efficiency  in  tem- 
peratures varying  from  20  below  zero  to  over  120"  Fahrenheit.  Positive  grip  locks  permit  absolute  freedom 
of  drift  in  locked  position.  Unique  combination  camera  balancing  and  tightening  lever.  Removable  pan  handle 
adjusts  in  any  position.  "T"  level  attached.  Accommodates  any  camera  up  to  30  lbs.  including  Cinevolce, 
Cinevoice  400'  conversion,  Arriflex  16mm,  35mm  and  BL.,  Auricon  600  and  1200,  Maurer,  Eclair,  Kodak 
Reflex,  Eyemo  and  Filmo  with  motors.  Cine  Special,  Bolex. 

Write  for  detailed  Specification  Sheets  describing  cor  whole 
line  of  ProJr.  Tripods,  Hi-Hats.  Dollies  and  accessories 


F&B/CECO 


c. 


315  West  43rd  St. 

New  York,  N.  Y.  10036 

Phone  (212)  JU  6-1420 

Cable:  CINEQUIP  •  Telex:  1-25497 


Branches  in:  Hialeah,  Fla.   Hollywood  Washington,  D.C.^Atlanta/New  Orleans 


'BER  2  •  VOLUME  27 


53 


wtiat's  new  in  pictures 


The  Role  of  Research  in  a  Hungry  World 


S«7i<'  iM  new  "Drowninoofing"  film. 

Wafer  Safety  Programs  to  Show 
"Techniques   for  Drownproofing" 

'•r  An  important  new  technique 
for  survival  in  deep  water,  even 
for  those  unskilled  in  swimming, 
is  the  subject  of  a  new  color  mo- 
tion picture  produced  by  Water 
Safety  Programs.  Inc..  200  West 
57th  Street,  New  York  City. 

The  new  film,  tentatively  titled 
Basic  Techniques  for  Drownproof- 
ing. was  Icnsed  in  the  Caribbean, 
off  the  Virgin  Islands.  Much  of  the 
photography  was  done  beneath  the 
ocean's  surface  so  that  viewers  are 
able  to  sec  precisely  how  the  new 
technique  works. 

Carl  V.  Ragsdalc.  of  Sun  Dial 
Films,  producer  of  the  film  for 
Water  Safety  Programs,  notes  that 
"while  it  would  have  been  far 
easier  to  make  the  film  in  a  swim- 
ming pool  or  tank,  the  Caribbean 
was  selected  to  prove  that  the 
method  is  just  as  effective  in  the 
turbulence  found  in  large  bodies 
of  water  where  survival  may  de- 
pend on  staying  afloat  for  long 
periods   of   time." 

Basic  Techniques  for  Drown- 
rroofini;  will  be  ready  for  release 
during  the  month  of  June.  Write 
Water  Safety  Programs  (address 
above)  for  details  on  print  prices 
and  terms  of  availability.  • 

*  *  ♦ 

Philadelphia  Buys  a  Picture  to 
Promote  the  1976  BiCcnlcnnial 
.■  The  City  of  Philadelphia  is 
sponsoring  the  production  of  a 
1976  Bicentennial  motion  picture 
to  be  used  in  an  effort  to  obtain 
the  national  HiCentcnnial  observ- 
ance in  that  metropolis.  The 
film  will  later  be  used  for  promo- 
tion of  Philadelphia  tourism. 

John  B.  Kelly,  Jr..  chairman  of 
the  city's  Steering  Committee  for 
the  1976  Bicentennial  effort,  an- 
nounced the  selection  of  John  M. 
Price  Audio-Visual  Presentations, 
of  Philadelphia,  as  the  producer  of 
the  $45,000  film.  It  will  h.-  pro- 
duced in  a  wide-screen  forn^at.  • 


mi^ANs  Desperate  Race  with 
*'■■•  hunger  and  famine  and  his 
chances  of  losing  against  today's 
mounting  odds  are  documented 
in  a  new  motion  picture,  Life  in 


twccn  bountiful  and  blighted  lands, 
the  film  shows  that  nature  and 
man  himself  have  brought  on  the 
food  crisis.  Man's  initiative  and 
genius  are  portrayed  as  the  hopes 


the    Balance,    sponsored    by    the     for  solutions   that  can   avert  dis- 
Standard     Oil     Company     (New     aster. 


Jersey). 

Color  photography  from  seven 
countries  on  three  continents  and 
on  islands  of  the  Far  East  draw 
the  battle  lines  for  an  historic 
fight  against  hunger.  The  narra- 
tion by  film  star  Orson  Welles 
dramatizes  successes  and  failures 
in  the  age  old  contest  now  in  a 
critical  stage. 

In  sharply  drawn  contrast  be- 


Soil,  sun  and  rain  —  the  essen- 
tials of  agriculture  —  have  helped 
and  hindered  in  the  struggle  for 
food  ever  since  crops  became  its 
major  source.  Too  much  or  too 
little  in  unbalanced  ratios  have 
literally  put  life  in  the  balance  for 
whole  continents. 

Hunger,  malnutrition  and  dis- 
ease are  now  grim  realities  for  al- 
most half  the  human  race.  Threats 


Dear  HFE: 


You  say  you're  proud  of  your  color  quality  .  .  . 
What  makes  it  so  good? 

^  ^  7!!r 

Dear  Lab  Customer: 

Carefully  controlled  processing  is  an  imixjrtant  "secret"  in 
guaranteeing  HFE  Color  Quality. 

At  HFE,  each  t\]X'  of  film  is  developed  according  to  its 
own  indi\idual  requirements.  Developing  solutions  for  the 
complex  processing  of  color  film  are  regulated  as  to  tem- 
perature and  flow,  every  step  of  the  \va\-.  Temperatures  of 
the  solutions  are  maintained  by  the  finest  thermal  regulators 
to  within  one-tenth  of  a  degree. 

Finally,  in  a  separate  room  etjuipped  with  the  most  modem 
instruments,  the  .solutions  are  cheeked  eoiitiiiuouslv  tlirongh- 
out  the  day  by  experts  in  eheniieal  analysis. 

It's  the  little  extra  care  which  produces  dependably-uniform 
color  prints  of  HFE  Quality  -  the  little  extra  personal  care 
given  to  each  customer's  order. 

If  you'll  visit  us,  v\'e'll  he  happ\-  to  show  you  how  we  satisfy 
and  please  so  man\'  critical  print-buyers.  A  trial  order  also 
will  prove  the  point.  May  we  see  or  hear  from  you  soon? 

For  complete  PERSON ALI'/.ED  Kimm  Lahoraltmj  Service— 

HOLLYWOOD  FILM  ENTERPRISES,  INC. 

6060  SUNSET  BlVD    •   HOllYWOOD,   CALIFORNIA   90028   •   PHONE   213   464-2181 
FOR  TH^  ///(ejf 

in/5JtOLOR 

or  Black  A  White 

Smiiin   film    pntihirvrs    \iniv    I'XIT  

Tlir    l.nlti>rnli>ry    ihiit's    (H.I)EST    hi    l-,\/»fr/i 
iinil    A/.'ll  i:ST    ill    l-.iiiiipnirnt    .    .    . 


of  famine  are  brought  desra, 
close  by  population  growj 
almost  every  country.  The  «!, 
three  billion  mouths  to  f(|  , 
day  will  be  six  billion  in  n^ 
generation,  the  film  warns. 

Life  in  the  Balance  sho\  tf 
nature's    imbalance    in   itsjc 


Botanist  at  the  Intcrruttioiv 
Institute  in  the  PhUippina 
selects  seed  strains  for  fie. 
tivation.  Ilcr  work  is  part  o; 
brid  development  project  ah 
increase  yield  ami  nutrition 


growing  elements  descn'csoi 
part  of  the  blame.  Peopk  ai 
pests  are  equally  guilty. 

Over  the  centuries,  man'm: 
management  of  the  land  hipr 
duced  vast  deserts  where  ro 
once  thrived.  His  harvest  tciy 
shifting  sand  which  is  noon 
nonproductive  but  a  an 
threat  of  burial  for  adjacent ir 
lands. 
Primitive  Methods  Limit  ..^ 
Where  sands  are  no  pr  it; 
primitive  farming  methods  aid 
pleted  soils  frequently  limicn 
yields  and  enslave  farmers  tc 
and  disappointments  that  to 
been  their  lot  for  thousaii  i 
years.  "Millions  of  the  \rti 
farmers  still  work  in  way^ 
to  Neolithic  man."  the  : 
serves. 

Insects  and  blights,  pw 
more  resistant  to  sprays,  cfl 
toll  which  hungry  people  Ci  t 
longer  afford.  Together  the  & 
vour  or  spoil  almost  one-thl  < 
the  crops  man  cultivates. 

No  simple  solutions  sccnpo 
sible,  but  Life  in  the  BakmceVX 
ments  the  science  and  skills  » 
Standard  applies  to  agricuB 
dismal  dilcnmia.  Oil  is  the  wf 
and  the  battlegrounds  rangciw 
research  laboratories  in  Lite 
N.J.  to  tropical  rice  fields  ■  • 
Far  East. 

\M\\  Be  Distributed  by  Moi* 
Life  in  the  Balance  wasp* 
duced  by  Equinox  Films,  It 
with  Gene  Scarchingcr  serv:{» 
producer-director,  and  Jeri  V 
nen.  photographer.  nistriH*" 
will  be  through  Modern  TW 
Picture  Service  libraries.  ' 
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The  completely  new  16mm  Sound  Projector 


Until  yesterday,  you  had  to  settle  for  good  16mm  sound  pro- 
jectors. Now  there's  a  gi-eat  one— the  RCA  1600.  Before  you 
settle  for  any  projector,  ask  your  Audio-Visual  Distributor  to 
demonstrate  the  1600.  See  these  new  features  in  action: 
Extra  brightness  makes  it  ideal  for  auditorium  as  well  as  class- 
room use.  N'ew  optical  (iosign  makes  the  KCA  IGOO  screen  pic- 
lure  the  most  brilliant  ever. 

Full-time  fidelity.  All-tran.si.stor  12-watt  amplifier  and  new  super- 
sensitive speaker,  built  right  into  the  projector  case,  reproduce 
the  finest  sound  in  16mm. 

Improved  operating  convenience.  Reel  arms  you  can  position 
with  one  hand,  instant  .sound,  fiust  focus,  reverse  with  automatic 
sound  cut-off,  1200-foot  tiike-up  reel  stored  in  ca.se,  and  stop- 
on-frame  option,  make  the  1600  the  most  convenient-to-use 
projector  ever. 


Self-threading  that's  carefree  for 
you   and   safe  for  films.  :l 

RCA  "Safe-Throadur"  whisks  the 
film  leader  through  automatically 
and  then  is  disengaged  so  that  it 
never  touches  the  film. 


The  Most  Trusted  Name  in  Electronics 
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INTEGRATING  LIVE  TELEVISION  AND  FILM  PRODUCTION 

Vidicam  Helps  Lockheed  Show  'Rigid  Rolor' 

Sysleni  CMiiiiiiiu'!.  Livf  T\    Terhniqufs  W  ilh  Film  Advantages 


TH  H  E     Lockheed  -  California 

■*■  Companys  newest  helicopter, 
called  the  "Rigid  Rotor,"  is  re- 
portedly easier  to  fly,  more  res- 
ponsive to  its  controls,  has  excep- 
tional high-speed  performance  and 
is  built  around  a  new  principle  of 
rotocraft  engineering,  long  desired 
and  long  in  coming. 

How  would  the  company  bring 
all  these  advantages  to  potential 
users  of  this  aircraft?  Several 
months  ago,  Betty  Jane  Williams, 
experienced  head  of  film  activi- 
ties for  Lockheed-California,  put 
the  question  to  Vidifiim,  Inc., 
whose  approach  to  communica- 
tion involves  a  system  combin- 
ing live  television  techniques  with 
film  production.  Could  they  effi- 
ciently and  economically  create  a 
film  with  the  same  simplicity  that 
is  evident  in  the  operation  of  the 
new  Rigid  Rotor? 

These  Were  Picture's  Goals 
Betty's  plan  was  to  "eavesdrop" 
on  a  pilot  getting  checked  out  for 
the  first  time  on  the  craft;  to 
record  on  film  the  relatively  un- 
complicated checkout  procedure; 
then  to  demonstrate  the  ultra-re- 
sponsiveness of  the  bird  while  in 
flight. 

It  was  her  thought  to  capture 
these  events  as  they  happened, 
preserving  all  the  spontaneity  pos- 
sible in  demonstrating  a  true  pic- 
ture of  the  sequences.  The  Vidi- 
fiim system  looked  like  a  good  bet. 

With  this  approach,  as  with 
live  or  videotaped  television,  the 
director  sees  every  shot  in  re- 
hearsal and  every  image  photo- 
graphed during  filming  ...  ex- 
actly as  it  is  shot,  at  the  time  it  is 
made.  The  end  prfnJuct  is  film  — 
in  color  or  monochrome.  Heart 
of  the  Vidifiim  system  is  the  com- 
bination film  and  TV  camera 
which  sends  precise  images  to  its 
TV  monitoring  system  as  they  are 
exposed  on  either  color  or  black 
and  white  film.  The  monitor  con- 
sole and  switcher  control  center 
arc  highly  portable  units. 

TV  Control  Room  in  Ilancur 

An  airplane  hanger  was  the  set- 
ting for  this  miniaturized  TV  sta- 
tion control  room.  At  Lockheed, 
the  director  was  in  consiml  com- 
munication with  cameraii  n  via 
a  headset  two-way  intercom  sys- 
tem. His  switcher  panel  provi  led 
the  director  with  start-stop  control 
and  sync  control  for  each  can'or;i 

These  switches  allowed  the  di- 


rector to  roll  film  on  any  or  all 
of  the  Vidifiim  cameras  at  will. 
After  starting  the  film  on  any  cam- 
era, Vidisync  controls  automatic- 
ally synchronize  the  film  with  a 
conventional  16mm  magnetic  or 
'/i-inch  recorder  used  with  the 
system. 

"Kinc"  Serves  as  Workprint 

Another  feature  of  the  system 
is  the  ultra-portable  kinescope  unit 
which  films  the  master  "on-air" 
monitor  during  the  shooting.  The 
"kine"  is  a  sound-on-film  reversal 
print  which  becomes  the  edited 
workprint.  It  supplies  what  would 
ordinarily  be  the  editor's  final  cut 
for  it  is  a  record  of  the  shots 
which  the  director  has  selected 
throughout  production.  He  has,  in 
effect,  edited  the  film  himself  by 
intercutting  the  three  Vidifiim 
cameras  throughout  shooting,  pre- 
cisely as  would  the  director  of  a 
live   or   videotaped   TV   program. 

Rehearsal  for  the  Lockheed  pic- 
ture was  just  a  simple  "talk- 
through"  with  Betty  and  Lock- 
heed pilot  Chuck  Tucker.  It  was 
decided  to  begin  the  film  midway 
through  the  exterior  checkout  of 
the  Rigid  Rotor.  Then,  the  action 
followed  Chuck  and  his  student 
pilot  to  the  cockpit  where  simpli- 
fied pre-flight  instrument  check- 
out took  place.  After  the  preflight, 
the  two  pilots  reviewed  starting 
procedure  for  the  turbine-powered 
bird,  started  the  engine,  took  off 
and  demonstrated  for  the  camera, 
the  helicopter's  responsiveness  and 
high-performance  characteristics. 

The  action  was  covered  (for 
the  most  part)   with  two  Vidifiim 


cameras;  the  third  unit  was  hand- 
held inside  the  cockpit  after  the 
main  shooting  had  been  completed, 
recording  inserts  of  the  various 
gauges  and  switches  referred  to 
during  the  pre-flight  checkiiut. 
Problem  of  Wide-Band  Mikes 
One  problem  encountered  in 
operating  close  to  the  airport  con- 
trol tower  with  its  many  radio 
transmitting  frequencies  was  radio 
interference  with  wide-band  wire- 
less microphones.  Two  "Coni- 
Rex"  narrow-band  crystal-con- 
trolled FM  wireless  mikes  were 
found  to  be  interference-free  and 
high  in  voice  transmissit)n  quality. 


Lockheed  film  iiction  folloa.s  pilot 
to  helicopter  cockpit  where  simpli- 
fied pre-flight   checkup  teas  shown. 

These  cigarette  pack-size  wireless 
mikes  were  easily  hidden  inside 
the  flight  suits  and  permitted  con- 
tinuous filming  during  checkout 
and  flight. 

Setup  time  on  a  taxiway  at  the 
Lockheed-Burbank  airport  con- 
sumed a  little  over  two  hours.  The 
1  1 -minute  ultimate  film  (includ- 
ing the  inserts)  was  shot  within  a 
total  of  two  and  one-half  hours 
of  rehearsal  and  filming  time.  The 
technique   made  only  a  single  re- 


take   necessary   during   the    entire 

Lockheed's  Betty  Jane  Williams  (rifiht)  supervises  filminn  of  "Rigid  Rotor" 
picture  as  Alan  Levi,  president  of  Vidifiim.  Inc.   (ctr),  checks  the  camera. 


Loading  up  tin   Vidifiim  con 


shooting  And,  most  imporHi 
reasons  for  that  retake  weip 
ted    during    filming.    W\t^i 
Vidi-film   approach,   it  w 
have   been    noted    until 
film  had  been  processed 
quired  a  return  trip  for  the ,, 

After  processing  the  ^ 
film  reversal  kine.  the  thr. 
of  the  film   were  pieced  (ct 
and    the    edited    workprinin 
able  for  immediate  projeci 
95%    of  the   shots   where:  i 
necessary  to  cut  from  oneir 
to  the  other,  the  scene  w 
right  on  the  button.  Apl 
other  5%,  a  fraction  ear 
in  switching  made  the  c 
But  with  motion  picture  ;    . 
ning  continuously,  editing  ■{ 
were  simple. 

Two    screenings    were    p 
to    get    a    satisfactory   W(|b 
taking  a  total  of  one  hour  * 
make  the  corrections  and* 
With  super-titles  picked  i 
insert  camera,  ."^  &  B  ed 
two  and  a  half  hours.  A 
three  and  one-half  hours  oa. 
time     completed     the     I  Iw 
show  from  shooting  to  con 
wer  print. 

Second  Use  of  Vidifiim  SIB 

This    is    the    second    ti 
Lockheed   producer  Will 
utilized  the  Vidifiim  sy-^ 
first   program,  six  month'-- 
was  a  roundtable  discussions 
five  F104  Fighter  test  p* 
flight  safety  procedures,  1  ' " 
gram  also  lent  itself  ide.i 
system. 

Vidifiim  is  not  applical  «' 
types   of  motion   picture  rfli 
tion.  Its  advantages  arc 
ized   in   all   types  of  filiii 
for   coverage    of   the   spoiu^ 
news,    sporting    or    enten 
event,  it's  great  for  gettir 
taneity  through   its  live  T 
niques.   Panel  shows,  con 
or  business  meetings;  dei 
tion  footage  for  medicine 
ence,  are  some  of  the  otl 
jects  to  which  the  system  '. 
lime  and  cost-saving  advar 
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If  Plio-Magic  can  save  you  65% 
on  shipping  one  reel  of  film, 


imagine  how  much  you'll 

save  with  our  new  multiple-reel  cases! 


Now  you  can  ship  'em  two,  three  or  four  at  a  time  in  handsome 
PNoMagic  molded  cases.  New  improved  PlioMagic  material 
makes  them  even  more  durable,  lighter  in  weight  than  ever  be 
fore.  And  you  get  moisture  and  dust-resistant  protection,  without 
the  need  for  cans.  What's  more.  PlioMagic  can't  rust,  crimp, 
bend,  chip  or  discolor.  And  there's  a  new  gentle-action  to  the 
exclusive  Plio-Magic  Positive  Locking  System.  Just  a  twist  of  the 
wrist  eliminates  unwieldy  belts  and  buckles  forever. 

Plio-Magic  cases  are  supplied  in  1,  2,  3.  and  4  reel  sizes  for 
1600  foot  reels,  1  and  2  reel  sizes  for  1200  foot  and  2000  foot 
reels;  and  in  1-reel  size  for  400,  600  and  800  foot  reels. 

Available  in  a  wide  range  of  colors,  with  custom  imprinting. 
If  desired.  Write  today  to  Dept.  BS-4  612  Boulevard  East,  Wee- 
hawken,  N.J.,  for  money-saving  PRC  data  kit. 


r-^l-» 


PLASTIC  REEL  CORPORATION  OF  AMERICA 

Manufacturers  of  PIro-Magtc  Film  Reels,  Cans.  Shipping  Cases. 
Reel  Paks.  Tape  Reels.  Processing  Rollers.  Cores  and  Bushings. 

612  BOULEVARD  EAST  •  WEEHAWKEN.  HI.  •    (201)  867-1020 

Direct  N.r.C.  Phone  Ho.    (212)  YUkon  6-4MI 

West  Coast:  1123  COLE  AVENUE,  HOLLYWOOD,  CALIF.  90038,  213-462-800J 
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IllCftllli'S. 


Mulli-Purpose  "Conference  Center"  Housed  in  One  Cabinet 


VTears  of  experience,  first  attained  in  using 
-^  visual  presentation  tools  in  a  large  company 
and  later  put  to  work  in  the  creation  and  man- 
ufacture of  portable  easels  and  other  visual 
presentation  devices,  have  endowed  the  Ora- 
visual  Company  of  St.  Petersburg,  Florida  with 
considerable  know-how  about  the  needs  of 
business  in  this  specialized  field.  The  result  of 
this  experience  has  culminated  in  the  introduc- 
tion of  a  really  good  new  idea;  Oravisual's 
compact,  all-purpose  "Conference  Center"  for 
meeting  rooms  and  executive  office  use.  Within 
one  two-door  wood  cabinet,  measuring  56 
inches  by  48  inches  (and  just  six  and  one-half 


inches  deep).  Oravisuul  has  put  12  varied  and 
useful  visual  tools. 

First  of  all,  there's  an  adjustable  projection 
screen,  which  eliminates  "keystoning"  and  is 
concealed  in  a  hinged  case  at  the  base  of  the 
cabinet.  This  52  by  52-inch  screen  is  designed 
to  be  pulled  up,  hooked  onto  a  swing-out  pro- 
jection bar  and  can  be  tilt-adjusted  to  any  de- 
sired projection  angle.  This  adjustable  feature 
assures  a  perfectly  square  projected  image,  re- 
gardless of  the  location  of  overhead,  motion 
picture  or  slide  projectors. 

A  pull-out  flipchart  easel  is  built  into  the 
Conference   Center   cabinet.    It   pulls   out   and 


lliis  "Product   hlca  of  the  Mum 
h   a    Versatile    New    Presentation  tn 
With  Choice  of  12  Useful  Visual  ^gd 

locks  23  inches  away  from  the  wall,  peiigj 
Hip  charts  or   large   paper  pad  sheetso 
turned  over  when  desired.  The  easel  hi- 
company's  large  45  x  35'/2-inch  pai 
This  steel  easel  panel  was  also  dcsignoio 
used   as  a  magnetic  chalkboard.  Magij 
place  thumbtacks  when  it's  used  as  a  itjk 
bulletin  board  or  it  can  be  combined  witj* 
pads    (the    magnets    adhere    through  « 
thicknesses  of  paper ) . 

"Majjicpancls"  for  Pliulo  or  Product  Diki 

A  feature  of  the  Center  cabinet  arc  m  0 
visual  "Magicpanels"  located  on  the  hb 
each  cabinet  door.  They  were  made  b\  n 
pri)cess  in  which  Velcro  fabric  is  inia  a 
cork  and  can  be  used  in  two  ways:  (1  o| 
up  literature  and  pictures  with  ordinary  un 
tacks,  or  (2)  to  display  large,  heavy  i»- 
mensional  objects.   Product  items  wc 
to  several  pounds  apiece  can  be  disp 
simply  attaching  a  small  piece  of  Vc!. 
tape  to  the  back  of  the  item. 

There  are  other  visual  aids;   two  c  r 
arms  help  to  provide  for  review  and  . 


Conference  Center  ha.s   12  \isual  tools   uilhiii  a  Frojeclioii    screen    can   be   instanthj   adjusted   to  "Magicpanels"   can    be   u.sed   ((-v   hiillii. 

compact    icall   cabinet,   including    the   projection  untj  desired  projection  angle  to  eliminate  "key-  or    for    dramatic    three-dinwusionai    di-a, 

screen,  a  wall  easel,   magnetic  clwlkhoard,   and  stoning"    of    projected    image.    It    is    an    inte-  which   even   large,  odd-shaped  object^ 

"Magicpanels"   for   pinups   or   product    displays,  gral    pail    of    the    compact    Conference    Center,  \ercral  pounds  can   he  instantly  atlarl- 


A  concealed  ii..i|>  case  al  tojt  of  ih,    cabiml  wdl  The   ea.sci    panel    pulLs   out   and   iiuks   into   posi-  Slcel    clialkboarcl    pane/   can   also   he   U! 

hold  standard  maps  up  to  50"  in  width.   Maps  lion   2.3    inches   away   from    the    wall,    allowing  vuignetie    "whiteboard"   with   .sinall   ma 

rest  against  the  clo.ied  easel  panel  so  they  can  flip   charts   or  paper  pad  sheets  to   be  turmd  hering  to   panel  through   several  sheet, 

be  eatily  inscribed  with  a  handy  grease  pencil.  rehen  desired  .  .  .  one  of  the  Center's  best  features,  per-   magnets  can  al\o  be  outlined  with 
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\iw  Products  jor  Audiovisual 
•  I  and  Proicction  Arc  Featured 
L,  61  to  63  of  This  Edition  .  .  . 

c|i;ts  used  earlier  in  the  meeting  (sec 
lift'C);  a  full-lcniilh  chart  and  chalk 
<]  j' cardbt>ard  charts  or  other  visuals. 
n  fiOravisual  Grip-Ouick  Chart  Clamp 
5  cjny  sets  of  charts  to  be  hooked  onto 
t  wring  the  course  of  a  meeting,  while 
c  M  map  case  at  the  top  of  the  cabi- 
0  r.nodates  any  standard  map  up  to 
M  ch. 
mp  Ic  Package  Includes  All  Accessories 

Ctfcrcnce  Center  is  housed  in  a  com- 
mtn-built  two  door  wood  cabinet,  fin- 
iti  .alnut  grain  Texolitc  and  can  be 
ins  lied  on  any  wall  surface.  You  get 
ipljc.  with  all  accessories,  including 
,  rayons,  markers,  magnets.  \'elcro 
he .  eraser,  and  a  ruled  guide  underlay 
li  plifies  chartmaking.  The  price  is 
\Q  OB.  St.  Petersburg.  Write  the  man- 
Oravisual  Company,  Dept.  14-D. 
.  St.  Petersburg.  Florida  33733.  The 
ked  out  this  good  new  business  idea 
ured  item  of  the  month  and  it's  one 
in  a  lone  time!  • 


Center    easel's    nuijiiietic    chalkboard 

icd  for  chalklalks,  as  a  imignetic  hul- 

id,    or    for    visual    presentations    H.sing 

magnets  which   hold  firmly   in   place. 


)  visual  unit  is  housed  in  ciistom-niath 
''liuet  finvihed  in  tcalnut  Texolitc.  17 
(lodfirni'ii  finishes  are  available  at  ex- 
IV  from    the    St.    Petersburg,    Via.    maker. 


Change  films  in  2  seconds  flat! 


Read  how  Fairchild's  amazing  new  MoviePak  cartridge 
multiplies  the  value  of  your  entire  sound  film  program 


At  last  you  can  show  any  film,  anywhere,  anytime  — without 
threading,  film  handling  or  rewinding. 

Simply  select  the  Fairchild  MoviePak  sound  film  cartridge 
you  want,  snap  it  into  the  Mark  IV  rear-screen  projector,  and 
play.  In  broad  daylight.  In  a  prospect's  office.  In  showrooms.  At 
trade  shows.  On  sales  counters.  In  framing  classes.  In  the 
boardroom.  To  switch  instantly  to  another  film,  just  snap  out 
one  cartridge,  snap  in  another. 

Every  film  you  have  can  be  easily  converted  to  8mm  and 
threaded  into  the  MoviePak  cartridge.  Duplicate  prints  are 
less  expensive  than  16mm,  too.   Now 
you  can  unleash  the  full  power  of  your 
entire  sound  film  program. 

The  Fairchild  Mark  IV  projector  is 
portable,  weighs  only  20  pounds  and  is 
always  ready  for  action.  No  warm-up 
time  required. 

For  display  use,  it  will  run  without 
supervision,  repeating  automatically.  It 
takes  up  to  22  minutes  of  film  with  a 
single  MoviePak. 

To  see  for  yourself,  just  send  in  the 
coupon. 


Gentlemen:  Please  show  me. 


R/MRCH I  l-O 


INDUSTRIAL    PRODUCTS 


Fairchild  Camera  and  Initrumant  Corp 
lr>dutlrial  ProducU  Oivrtion 
m  Fairchild  Avar>u« 
Plainview.  L  I .  New  Yofli 


Poiilion. 


Firm. 


BS-4 


Addr«t> . 
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LAB  SPECIALISTS 

SINCE  1936 

8mm  SILENT 
16mm  SILENT -SOUND 

BLACK  &  WHITE  PRINTS  ONLY 

That  means: 

SPECIAL    SKILLS   .    .    . 

SPECIAL    CARE    .    .    . 

PLUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY     "GOOD"     PRICES 

on 

QUANTITY   WORK 

Try  us 

MODERN  MOVIES,  INC. 

832  Cole   ■   Hollywood  38,  Colif. 
Hollywood  4-7293 


Bruce   Harris   Now  Asst.  Sales 
Manager  at   Arriflex  Corporation 

Bruce  E.  Harris,  former  assist- 
ant to  Victor  James,  vice-president 
of  the  Arriflex  Corpi)ration  of 
America,  was  named  assistant 
sales  manager  last  month  by  Paul 
F.  Kiineenstein.  president  of  the 
camera  firm.  He  has  been  active 


16  m  FILM  PROTECTION 

with  genuine  FIBERBIIT  shipping  cases 


For  16mm  Film— 400'  to  2000'  REELS 


SOLD 

through 

LWDING 


FlBERBlll 


Look  (or  this 
TRADE-MARK 
on  every 


DEALERS     ■  SHIPPING  ■  FIBERBILT 
everywhere^^  ^  \'*  ^  ^^  case 


PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE   1938 

U'rill  /'>r  I  Ul'F.  lypt  ihan 


KNIGHT  TITLE  LERVICE 

us  Weil  ASlh  Si.,  Naw  Y.-l.  N.I. 


Bruce   E.   llarri.s 

in  new  sales  post  at  Arri. 

in  the  photographic  industry  for 
the  past  12'/i  years,  starting  his 
career  in  retail  sales  at  Peerless 
Camera  Stores  in  1953. 

Harris  joined  Kling  Photo  Corp- 
oration in  1959  as  service  depart- 
ment manager;  after  serving  as 
manager  of  customer  service,  he 
became  administrative  assistant  to 
that  company's  president.  He  was 
transferred  to  the  Arriflex  Corpor- 
ation of  America  in  1962  as  Vic 
James'  right  hand  man.  • 

*  *         * 

Greene  to  Coordinate  Overseas 
Marketing   of    Fairehild    Products 

■/,•  Fairehild  Industrial  Products,  a 
division  of  the  lairciiild  Camera 
and  Instrument  Corp.,  announces 
the  appointment  of  Stephen  Greene 
as  marketing  coordinator-export. 
He  will  report  to  Nat  C.  Myers, 
Jr.,  director  of  communications 
and  services  and  will  be  respons- 
ible for  the  overseas  marketing  <if 
the  division's  8mm  audio-visual 
equipment,  the  new  900  single- 
system  sound  motion  picture  cam- 
era and  a  wide  range  of  photo- 
instrumentation  devices. 

Cireene  will  continue  as  Eastern 
U.  S.  regional  sales  manager  for 
the  firm's  line  of  8mm  sound  pro- 
jectors. A  graduate  of  C.  W.  Post 
College  of  the  Long  island  Univer- 
sity. Greene  joined  the  I-'airchild 
marketing  staff  in    1963.  • 

♦  *  * 

Don  Bain  to  Pcckham  Productions 

Donald  Bain  has  joined  IVek- 
ham  Productions,  Inc.,  New  York 
City,  as  a  writer-producer-dircctor. 


[BUSINESS  SCREEN  EXECUTII 

NEWS   OF   STAFF   APPOINTMENTS   AND   A-V    INDUSTRY   DEVELOFBj 


A.  |.  Miranda  Named  President 
of  VPI  Productions,  Inc..  N.Y. 

George  Tompkins,  president  of 
Video  Pictures,  Inc.,  New  York, 
has  anncHineed  that  A.  J.  (Pete) 
Miranda  has  assumed  the  post  of 
president  of  VPI  Productions,  Inc. 
—  New  York  TV  commercial  pro- 
duction affiliate  of  Video  Pictures. 

Mr.  Miranda  has  resigned  his 
present  post  as  vice-president  and 
eastern  director  of  TV-Radio  at 
Campbell-Ewald  Company. 

Mr.  Tompkins  issued  the  fol- 
lowing statement:  "This  is,  in  ef- 
fect, a  new  post  created  specific- 
ally to  give  Pete  Miranda  full  su- 
pervisory status  in  an  executive 
capacity  at  VPI  Productions,  and 
to  allow  him  to  lend  his  creative 
talents  to  VPI  clients  whenever 
and  however  such  abilities  are 
needed." 

Mr.  Miranda  has  left  Campbell- 
Ewald  after  15  years,  much  of  it 
spent  on  the  Chevrolet  account. 
He  began  as  a  radio-TV  copy- 
writer, then  worked  as  a  writer/ 
producer.  • 

*        *        * 

Hulfish    loins    EIco    Optisonics 
as  National  Head,  A-V   Products 

■.A"  The  audit)-visual  division  of 
Elco  Optisonics  Corporation,  Wil- 
low Grove,  Pa.,  has  named  James 
W.  Hulfish,  former  director  of  in- 
formation for  the  National  Audio- 
Visual  Association,  as  its  national 
products  manager.  Announcement 
of  the  appointment  was  made  last 
month  by  Leo  Kagan,  marketing 
vice-president  of  Elco,  a  widely- 
known  manufacturer  of  high-re- 
liability  electronic   equipment. 

The  new  division  was  formed 
in  the  summer  of  1965  after  two 
years  of  research  and  develop- 
ment in  the  a-v  field.  At  Elco. 
Hulfish  will  be  responsible  for 
the  marketing  of  the  company's 
new  sound  filmstrip 
projector,  Mastermatie 
I.  which  the  company 
recently  introduced  in 
New  York. 

Jniiu's     lliilfisli 


Jack  Zimmer  to  Head  Telii 
Production  for  Cinecrafi,  ::. 
'.':  J.  L.  "Jack"  Zimmer  h;ht 
appointed  to  the  newly-jn 
post  of  vice-president  in  nr 
of  television  production  aQ 
craft.  Inc.,  Cleveland.  AcuS 
to  Cinecraft  president  Ray  A 
"the  new  division  will 
features,  films  and  telev 
mercials  for  business  andl 
try."  Vice-president  and 
manager  Paul  Culley 
appointment  "a  first  ste*' 
major  expansion  move  ' 
craft." 

Zimmer  began  his  careen  i 
March  of  Time  division  oir« 
Inc.   and   has  been  activeli 
production    since    1948.  I  « 
director   of   television,  r.; 
film  production  for  the  Cji-> 
Eshleman  advertising  agent 
*  *         * 

Myrna  Ravitz  Joins  Nile  So 
as  Stylist  and  Casting  Ita 
"iV  Fred  A.  Niles  Communitic 
Centers,  Inc.  has  engaged  lyr 
W.  Ravitz  to  fill  the  ncwiy-cii 
post  of  stylist  and  casting  dxt 
Her  previous  experience  iluc 
service  as  assistant  to  the  dxt( 
of  the  Radio-Television  I  pi 
ment  of  Edward  H.  Weiss  ;> 
pany  advertising  agency  d 
Canadian  representative  '^' 
key  Schwarz  Production^ 

«  4:  * 

Alfred    Monlalvo    Joins  Si 
Northwestern  inc.,  Porllan  0 
f:  Alfred  Montalvo  has  a'J» 
management   of  the  editin  V 
mation    and    title   dcpartnuB 
Northwestern    Incorporiil 
land.  Ore.  studio.  His  fil 
include   work  on  such  i 
ning  titles  as  Surf,  The  U"- 
Live.  Siiicly  in  li'et  and  Aifc 
line  to  name  a  few. 


I'll  take  MANHATTAN 


for  ■utomatie  proeatting  of  ANSCO 
38mm  COLOR  FILM  (up   to   1,000  (t 
rolls)  ond  ANSCO  Mmm  (typo  7470) 
tar   SUPER  SLIOES 
Jutt  aik  tar  prieos  and  intarmation. 
You'll  bo  tinging  tool 


Q 


IF 


MANHATTAN    COLOR    LABORATORY    INCl 

10  West  6'ilh  St     New  Y.rk   N    Y    100.' t  Dcpl.  ^ 


I 
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t.ci.  10  Handle  Sales  of 
")oif  X  16"  Reflex  Camera 

0  North  and  South 
listribution  of  the  new 
im  professional  motion 
icra  has  been  granted 
Ine.  by  the  I)oi  Works 
■  yo,  makers  of  the  rcg- 
;    111    movement    camera. 


16"   Reflex  Camera 

16  will  be  marketed 
.  li/Ceco  branches  as 
1  large  group  of  fran- 

I's. 

ra  features  a  thru-the- 

\iewing  system  and  a 

pin    pull-down    claw 

lis  variable-speed  mo- 

oostat)  is  driven  by  a 

ic  -volt  battery.  The  3-lens 

ac'pts  standard  "C"  mount 

iiluding  latest  zoom  types. 

■     '(inter   and    tachometer 

:.  as  is  the  eyc-adjust- 

.L  Mcwfinder.  A  TV  frame 

K.  on   the   viewing  ground 

accessories  include  a 
M-off  switch,  stop-mo- 
il' r    with    reverse    hand 
a  I  frame  counter.  Soon  to 
ill  hie   are:    constant-speed 
n.  ronous  motors:  400-foot 
in  :  ,in  adjustable  sunshade 
h    with  filter  holders.  The 
V   '  IS  priced  under  SI. 000. 
h  >ur  New  Products  Desk 
"  headquarters  at  315 
New  York,  New  York 
I  descriptive  literature.    • 
•       *        * 

wIEiectric  Slide  Changer 
l<ioie  for  Forward-Reverse 

d|;tion  of  a  new  electric 
:>ni:er  for  3%  x  4-inch 
\'  Ji  operates  forward  and 
>  remote  control  is  un- 
f  ■  Cienarco,  Inc..  Jamaica, 

qny  as  60  glass-mounted 
transparencies  in  Po- 
iints  intermixed  can  be 
1  a  pack  in  any  one  of  the 
IV  During  the  presentation, 
Qi  be  added  or  removed 
l|  trays  without  changing 
c{:nce  of  the  other  slides, 
■Mpting  the  operation. 

eversible    slide    changer. 

5,  was  desiCTied   for  the 


Genarco  3000-watt  slide  projec- 
tor. Model  SM3,  but  will  also  be 
available  for  the  Beseler  Slide 
Ring,  the  A.O.  Delineascope,  the 
Strong  Arc  Slide  Projector,  the 
Bodde,  Translux  and  other  pro- 
fessional   slide   equipment   of   this 

type.  • 

*        *       * 

DuKanc's  Improved  "Mieromalie" 
for  Sound  Filmstrip  Showings 

An  improved  model  of  the  Du- 
Kane  "Micromatic"'  sound  slide- 
film  projector  has  been  introduced 
by  that  company's  Audiii-Visual 
Division.  The  new  machine  fea- 
tures a  "program  hold  control" 
and  will  show  2x2  slides  as  well 
as  automatic  sound-filmstrips. 

1  he    Micromatic    has    its    own 
built-in  screen  lor  desk  top  show- 


^ 


'=--(£ 


Light,    Bright    DuKane    Mieromalie 

ings  or  may  be  used  for  larger 
audience  projection  on  straight 
throws.  Get  new  literature  from: 
DuKane  Corporation.  A-V  Divi- 
sion, St.  Charles,  Illinois  60174 
or  request  from  our  New  Products 
Desk  at  Business  Screen.  Use 
your  company  letterhead.  • 

*        *        * 

Heurtier  8mm  Sound  Projector 
Distributed    by    Cinema    Beaulieu 

Cinema  Beaulieu,  Inc.  is  han- 
dling U.  S.  distribution  of  the 
French-made  P. 6-24  Heurtier 
Smm  sound  nu>tion  picture  pro- 
jector. The  unit  consists  of  a  silent 
Smm  projector  locked  to  an  ampli- 
fier and  sound  head;  the  projector 
may  be  removed  from  the  sound 

lluertier  P.6-24  Smm  Projector 


Motiva's  Rear-Screen  "Tlieater 


The  "theater"  cabinet  has  an  18 
X  18-inch  rear-projection  screen; 
is  made  of  aluminum  and  weighs 
less  than  20  lbs.  Write  our  New 
Products   Desk  for  literature   and 

prices.  • 

*  *  * 

Gordon  Enterprises  Has  Barney 
Smm  Film  Slider,  Make-Up  Table 

v'v  Gordon  Enterprises,  North  Hol- 
lywood, Calif.,  is  the  exclusive 
distributor  for  the  new  Smm  film 
slitter  and  make-up  table  devel- 
oped by  Walter  Barney  Labora- 
tory. The   unit  slits   and   rewinds 


a-v  equipment  trade  fair 

NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJEaiON 

units  by  simply  unscrewing  one 
knob,  reverting  to  a  silent  pro- 
jector. 

Sound  unit  has  three  magnetic 
heads  (one  each  for  erase,  replay 
and  recording),  permitting  true 
monitoring  off  the  sound  track 
during  recording.  Two  inputs  (for 
microphone  and  gram )  each  have 
their  own  sound  level  control  to 
allow  full  mixing. 

The  P.6-24  Heurtier  has  a  6- 
watt  valve  amplifier  and  separate 
10-inch  speaker  and  provides 
semi-automatic  threading  over  the 
sound  heads.  Write:  Cinema  Beau- 
lieu. Inc.,  Los  Angeles,  Calif,  for 
technical  bulletin  or  request  from 
our  New  Products  Desk.  • 

*  *  * 

F&B/Ceco's  Super  Baltar  Lens 
for  Mitehcl!  BNC  Reflex  Camera 

F  &  B/Ceco.  Inc..  New  York 
motion  picture  equipment  supplier, 
now  has  available  Super  Baltar 
lenses  in  Mitchell  R-35  mounts, 
fitted  to  the  firm's  exclusive 
Mitchell  BNC  Reflex  camera  con- 
version. 

This  new  combination  of  lenses 
makes  it  possible  to  use  them  in- 
terchangeably on  the  BNC-Reflex. 
Eyemo-Reflex.  and  the  R-35 
Mitchell,  plus  the  25-250mm  An- 
genieux  zoom  lens.  Focal  lengths  of 
the  Super  Baltars  range  from  20- 
mm  to  200mm.  and  are  available 
for  use  with  follow  focus. 

The  optical  side  viewfindcr  on 
the  BNC-Reflex  is  now  an  optional 
accessory  since  the  exact  field  of 
view  can  now  be  seen  directly 
through  the  camera  while  it  is  run- 
ning. This  exclusive  feature  takes 
the  guesswork  out  of  dolly  or 
zoom  shots,  and  insures  accurate 
centering  without  parallax  prob- 
lems. 

Mitchell  BNC  Reflex  camera 
with  zoom  lenses  and  Super  Bal- 
tars are  now  available  from  F  &  8/ 
Ceco's  camera  rental  departments 
in  New  York.  Miami,  HollywotMi, 
Atlanta.  New  Orleans,  and  Wash- 
ington. • 
*        *        * 

Rear-Sercen  Projection  Theater 
for  Carousel  on  Technicolor  "8" 
w-  A  cabinet  "theater"  which  will 
house  either  the  Eastman  Kodak 
Carousel  slide  projecti>r  or  the 
Technicolor  Snuii  "Instant"  movie 
projector  and  the  Cousino  Audio 
Synchro-Repeater  for  sound  is  of- 
fered in  the  RPT-50  intrixJuced 
by  the  Projection  Theaters  Divi- 
sion of  Motiva,  Ltd.,  S7-73  Kings- 
ton Place.  Jamaica  Estates,  N.  Y. 


BariKv   .slitter,   Make-l  p  Table 

to  pre-determined  lengths  all  Smm 
films,  converting  from  processing 
lengths  into  50-foot  lengths  at  high 
speed. 

A  unique  feature  of  the  makeup 
table  enables  it  to  handle  both 
double-S  and  super-S  films  with 
a  change  of  a  single  guide  plate. 
Complete  technical  data  is  avail- 
able from  Gordon  Enterprises, 
5362  N.   Cahuenga   Blvd.,  North 

Hollywood.  Calif.'  • 

*  *  * 

Need  Literature  on  New  Product? 
Drop  a  Card  to  Business  Screen 
!.•  Frequent  reference  is  made  in 
these  New  Products  pages  to  the 
New  Prtxiucts  Desk,  a  service  de- 
partment of  your  BusiM  ss  Screen 
maga/ine.  Just  jot  down  the  exact 
product  desifination  of  any  item 
appearini;  in  these  pafies  (or  any 
number  of  them)  on  an  Airmail 
postcard  and  send  to  our  Chicago 
editorial     headquarters     at     7064 
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THERE'S  NOTHING  FINER  THAN 

POLY-CONS 


POLYETHYLENE 

CONTAINERS 


FOR  YOUR 

QUALITY 

FILMSTRIPS 


Exclusive 


Hinged  lid. 


•  Unbreakable  Polyethylene. 

•  Moisture-proof,  dust-proof. 


•  Fit  standard  storage 
Containers. 

•  Available  with  plain  or 
custom  printed  labels. 


2  Sizes  . . . 

No.  1:  I'^xlV?"  In  red,  yellow,  blue, 
green,  orange,  magenta, 
white,  black  and  natural. 

No.  2:  li/2"x2"    In  red,  blue,  green 
and  natural. 


RICHARD     MANUFACTURING     CO 


5914     NOBLE     AVE 


VAN     N  U  Y  S 


Need  Data  on  Production  or  Projection  Equipment?  Address  Your 
Inquiries  to  the  New  Products  Desk  at  Business  Screen  Magazine. 


lemil)  PROFESSIONAL  VIEWER 


4"  X  6" 

SCREEN 

SIZE 


For  complete  specifications  and  list  of  accessories  available. 


The  only  fully  professional 

16mm  precision  built  large 

screen  viewer.  Needle-sharp 

resolution.  Extra  bright 

picture.  All  metal 

construction.  Built-in  film 

edge  marker. 

Framing  device. 

Special  recessed  film 

track  and 

rollers  prevents 

scratching  or 

damaging  film. 

In  use  daily  by 

hundreds  of 

government 

agencies,  TV 

stations  and 

film  producers. 

$47500 

(Including  50  w.  bulb) 


yyrite 
or 

Call: 


F&B/OECO 


Y&B/CECo 


315  West  43rd  St.,  New  >    k.  N.Y.  10036 
Phone  (212)  JU  6-1420— Cable:  CINi 'DIP— Telei:  1  25497 

Branches  in:  Hialeah,  Fla./Ho,  vwood/Washington,  D.C. /Atlanta/New  Orleans 


Equipincnl  Tradefair: 

Sheridan    Koad.   Chicago,    Illinois 
(iU626. 

We  refer  your  request  iinniedi- 
atcly  to  the  manufacturer  or  dis- 
tributor. Please  designate  the  issue 
number  in  which  the  item  ap- 
peared for  prompt  service.  There 
is  no  charue  to  our  readers.        • 


General  Electric  Studio  Lamp 
Has  Tungsten-Halogen  Source 

■>?  A  new  750-watt  tungsten-halo- 
gen light  source  with  a  planar  fila- 
ment, operating  at  a  color  temp- 
erature of  3200  degrees  Kelvin  is 
the  first  of  an  improved  family  of 
incandescent  spotlight  lamps  now 


available  for  motion  picture  pro- 
duction use.  It  was  introduced  in 
March  by  General  Electric's  Large 
Lamp  Department. 

GE  notes  that  the  new  lamp  has 
"four  times  longer  life,  four  and 
one-half  times  greater  total  light 
output  over  life,  higher  stability  of 
light  output  and  color  and  a  more 
compact  size  than  the  lamp  it 
directly  replaces."  Primary  appli- 
cation is  in  focusablc,  lens-type 
spotlights.  Improvements  in  per- 
forniance  antl  size  are  attributed 
to  the  use  of  a  Ouartzline  (GE  reg. 
TM  )  lamp  as  the  light  source.  The 
lamp  is  mounted  inside  a  glass 
outer  bulb,   which  has  a   medium 

lii|ii)st  base.  • 

^        *        ^ 

Planar  Filamenl  Quart/.  Lamp  in 
Mole-Richardson    Baby    Solarspol 

1  lie  first  ill  a  series  for  I'lanar 
l-ilament  Quartz  lamps  for  use  in 
iis  line  of  Solarspot  spotlamps  has 

ll:il)\      S()l:irs|)(il     \\  /     (,)u;irl/     Liimp 


been  introduced  by  the  u 
Richardson  Co.  The  newQ 
was  designed  and  dcvelopn 
General  Electric  for  use  '  ( 
company's  Baby  Solarspot  v  k 
requiring  an   adapter. 

Eor  source  data  and  te « 
bulletin  302  write:  .M-R  ;  (j 
N.  Sycamore  Ave..  Holli> 
Calif.  90038.  Mention  Bijii 
Screen. 

*         * 


•  « 

nandcj 


Wireless  "Slide  Commandcl 
Automates  the  Selectroslides  j 

■x   A  two-channel  radio-coinir 
slide    changer,    designed  f(  t 
with  Selectroslide  autoraatiisli 
projectors,  has  been  anoumi 
Spindler  &  Sauppe  Inc.,  C 
Calif.  This  new  Model  7"- 
Commander"  provides  wirels  1 
mote    control    of    two   prcia 
functions  at  distances  up  tl: 
feet.    One   projector  may  to 
crated  in  forward  and  rever'  h 
projectors,  forward  only. 

The  size  of  a  cigarette  ca'  i; 
hand-held  radio  control  conm 
2-channel  transistorized  FMm 


Radio-Controllcd    Slide  CoinuK 

mitter,    powered    by   a  >i' 
dry  battery.   The  receiver 
operates    on    standard    1 1  w 
60-cyclc  AC  current.  Total  Mgt 
si,\  pounds.  Ask  Spindler  &!JH 
at  1329  Grand  Central  A\ 
dale,    Calif.    91201    or  . 
Products  Desk  for  followupW 
lure  and  nearest  dealer  soui' 
*        *       » 

Paulmar.  Inc.  Has  New  Mci! 
Ibnim   Film    Inspection  M   "~ 

.'\    neu     Idium    film   n 
machine,   housed   in  a  nioliii 
breglass  cabinet  that  is  rc^i-^n' 
film    cleaning    solutions 
nients.  is  being  marketed  bj'*' 
mar.  Inc.,  North  Chicago.  I 

Ihe  new  Model  90  cr 
"span   detection"   unit  cl. 
give   inspection   for  detec: 
the  entire  face  of  the  film;  cO> 
electrical  contacts  are  silver-'^ 
Write  our  New  Products  D'f^ 
literature  and  prices. 
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BUSINESS  SCREEN  '• 


iV.'anicra  on  the  job  .  .  . 

r    Recording    Camera 
ilM  ur  Program  Anywhere 

Vjstcl    Company.    Rcd- 
ii   Calif.,  has  introduced 
'    television    picture    re- 
^■ra  ( hand-carried  and 
red )   for  shooting  30 
iccordings  with  sound. 
.1  Television  Record- 
enables  a  single  opera- 
T\'  material   (tape) 
ih  sound  in  any  loca- 
.  ,1   dim    interior   to    the 
(1  doors.  It  was  designed 
itn  news  reporting.  Ac- 
cfVestel  executive  Robert 
this   camera,    without 
al   power   supply,    will 
tape    action    pictures 
I  man  can  walk,  climb 

1 1.  complete  with  TV 
ibe,  active  TV  view- 
microphone,  weighs 
pounds.  Its  compact, 
irn  recording  mcchan- 
has  250  times  the  frc- 
ording  capacity  of  hi-fi 
rders,  weighs  an  addi- 
pounds.  The  recorder 
Ids  a  30-minute  supply 
:h  wide  magnetic  tape 
[Cable  batteries,  adding 
for  a  total  video  rc- 
lodule  weight  of  23 
l/rite  the  New  Products 
iterature.  • 


ADIO   VISUAL   AND 
•//RECORDING   COMPANY 

VVrking  Partner  to  handle 
I  Merger  with  other 
npany.  Have  complete- 
il  -d  studios:  1600  sq.  ft.. 
'\  head.  Young,  creative 
tiable  of  handling  all  pro- 
n^photographv   and   audio. 

Box  BS-2A-66 
N.S  SCREEN   MAGAZINE 

Han   Rd.      •       Chicago,    III.    60626 


Portable  Stairway  Scaffolds  Are 
Useful   Picture  Production  Tools 

■ft-  Fast  installation  and  sturdy  per- 
formance arc  features  of  the  Stair- 
way Scaffold,  a  useful  film  produc- 
tion tool  manuactured  by  Up- 
Right  Scaffolds,  1013  Pardee  St., 
Berkeley.  Calif.  This  departnient 
first  saw  these  set  up  al  Cypress 
Gardens  in  Florida  where  the 
"Stairway"  is  frequently  used  for 
outdoor  shooting. 

The  scaffolds  consist  of  stand- 
ard, lightweight  aluminum  six-foot 
sections.   Built-in  inside  stairways 


g-««s- 


Stainva\     Scaffold    on    location 

increase  safety  for  carrying  cam- 
eras, etc.  The  sections  unfold  in  10 
seconds;  fold  flat  to  a  package 
only  6'/2 -inches  thick  for  storage 
or  shipping.  No  bolts,  nuts  or  loose 
parts.  Write  for  literature  to  the 
address  above  or  check  with  our 
New  Products  Desk.  • 

*       *       * 

Low-Cost  Pictorial  Displays 
With  This  Photo-Motion  Unit 

M  A  low-cost  point-of-purchase 
display  unit  is  offered  by  the  Photo 
Motion  Corporation  of  America, 
New  York  City.  It  presents  pic- 
torial images  in  full  color  with  the 
illusion   of  motion. 

Photo  Motion  employs  a  photo- 
graphic film  with  several  photii- 
graphic  images  on  its  surface.  Each 
image  is  composed  of  tiny  seg- 
ments coupled  to  a  light  polarizing 
chemical  and  all  segments  are 
polarized    in    the    same    direction. 


rSUPER  BALIARS  OR  Itie  BNC  REFLEX! 

ANOTHER  F&B/CECO  FIRST!! 


Now.  for  the  first  time,  the  world-famous 

Mark  II  Reflex  Super  Baltar  lenses 

fiave  been  mounted  on  the  exclusive 

F&B  CECO  f^itchell  BNC  reflex  camera 

— an  unbeatable  combination  forming 

the  ultimate  in  professiona 

motion  picture 

cameras.  Lenses 

range  from 

20mm  up  to 

200mm.  are 

available 

coupled  with 

follow-focus, 

and  remain  readily 

interchangeable 

with  the  Mark  II. 

The  F&B  CECO  BNC  reflex 
with  Super  Baltars  is  now 
available  from  our  camera  rental 
department.  We  can  also 
convert  your  BNC,  NCStandard 
or  Eyemo  to  reflex.  All  work 
done  by  our  own  expert  technicians 
in  the  world's  finest  camera  shop. 


the  F&B  CECO  BNC  reflei 
illustrated  with 
25  250  zoom  lens 


Write  for 
complete 
details 
and  prices 


F&B/CECO 


315  West  43rd  St..  New  York.  N.Y.  10036 
Phone  (212)  JU  6  1420— Cable:  CINEQUIP— Telex:  1  25497 


f&B/CECo 


Branches  in:  Hialeah.  Fla  /Hollywood/Washington.  DC  /Atlanta/New  Orleans 


When  viewed  in  rotating  polarized      transparency.     Subsequent    trans 


light,  the  images  are  seen  in  sue 
cession  and  give  the  illusion  of 
motion.  The  package  consists  of 
a  light  box  {only  four  inches  deep) 
and    the    Photo    Motion    display 


parencies  with  change  of  display 
message  can  be  easily  inserted  in- 
to the  light  box.  Write:  Photo  Mo- 
tion Corp.  of  America,  132  W. 
31st  St..  New  York,  N.Y.  10001. 


For  the  User  of  35,  16  &  8mm  Films 

-  for  fast,  strong  precision  splicing 


I  ■  I  ■ 


The   only 
professional   portable 

HOT  SPLICER 

with  a  built-in  life-time 

CARBIDE 
SCRAPER  BLADE* 


iS.'jpfr    Pjt     \,.      :S44(^S:i 


•    low-viiibllitv   iplicai   mod*  ot   from* 
lin«   p«r   propoivd   ASA    itondordi- 


•    Paf*nt«d   llf»-|!m«  tcrop«r   blod*  ond 
holder    bullf-ln. 


•  TKormoitolicolly  K«ot«d  bladai  mok* 
porfvct    woldi. 

•  Hard«n*d,     ground     chromvil**!     cut- 
l*r     blodvt. 

•  3-pron9    lofotr    powor    cord. 

•  Mor«   than    12.000   r^ow    In    ut«. 


•    fr*ciiion.    fwll-fllllno   pHol   pini. 

$••    your    photographic    doaltr   or    WRITE    FOR    LITERATURE 

MAIER-HANCOCK      SALES      CO. 
14106  Ventura  Blvd.,  Sherman  Oaks,  California 

'Should  scraper  hlaJe  ever  need  iharpentng.  ue  will  sharpen  it  for  a  rtnrrjtrtal  charge  of  Si  .00 
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NATIONAL   DIRECTORY  OF  VISUAL  EDUCATION   DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon    St., 
Boston  02116. 


•  NEW  YORK   • 

Buchan  Pictures,  122  W.  Chippewa 
Si..  Buffalo  2,  N.  Y. 

Crawford,  Inimig  and  Landis,  Inc., 

6  West  48lh  St.,  New  York  36, 
New  Yorlc. 

The  Jam  Handy  Organization,  1775 
Broadway,  New  York    10019. 
Phone  212/JUdson  2-4060. 

S.O.S.  Photo-Cine-Oplics,  Inc.,  387 
Park  Avenue,  South,  New  York 
City,  New  York   10016. 

Training  Films,  Inc.,  150  West  54th 
St.,  New  York   19.  CO  5-3520. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  221  Park 
Avenue  South,  N.Y.  3.  SP  7-6600. 

•   PENNSYLVANIA   • 

Appel     Visual     Service,     Inc.,      12 

Eighth   St.,   Pittsburgh    15222. 

Audio-Visual     Center     —     Rentals, 

Sales,  Repairs.  27  South  17th 
Street,  Philadelphia  3,  Pa.  Phone: 
LOcust  3-6872. 

Oscar  H.  Hirt,  Inc.  41    N.   1 1th  St. 

Philadelphia,  19107.  Phone:  215/ 
923-0650. 

J.  P.  Lilley  &  Son,  Inc.,  Box  3035, 
928  N.  Third  St.,  Harrisburg 
1710'5,  (717)  238-8123. 

The  Jam  Handy  Organization,  Pitts- 
burgh.  Phone:  ZEniih   0143. 


SOUTHERN   STATES 


•   GEORGIA   • 

Colonial    Films,   71    Walton   St.,    N. 
W..  JA  5-5.378,  Atlanta. 

United  World  FHms,  Inc.,  287  Tech- 
wood  Dr..  NW..  Atlanta. 


.   LOUISIANA   • 

Delia  Visual  Service,  Im.,  715  Girod 
St.,  New  Orleans  701^0.  Phone: 
504/525-9061. 


•   MARYLAND   • 

Stark-Films  (Since  1920).  Howard 
and  Centre  Sts.,  Baltimore  1.  LE, 
9-3391. 

MIDWESTERN  STATES 


•   ILLINOIS   • 

Robt.    H.    Redfield,    Inc.,    831    So. 

Wabash  Ave.,  Chicago  60605. 

The  Jam   Handy  Organization.  230 

North  Michigan  Avenue,  Chicago 
60601.  State  2-67.57. 

Midwest  Visual  Equipment  Co.,  Inc. 

3518  W.  Devon,  Chicago  60645. 
Phone:  312  IR.  8-9820,  or  571 
West  Randolph,  Chicago  60606, 
Phone:   312/263-5076. 

United    World    Films,    Inc.,   542   S. 
Dearborn  St.,  Chicago  60605. 


•  MICHIGAN  • 

The  Jam  Handy  Organization,  2821 

E.  Grand  Blvd.,   Detroit  48211. 
Phone:   313  TR  5-2450. 


•  MISSOURI  • 

Swank  Motion  Pictures,  Inc.,  621  N. 

Skinker,    Si.    Louis,    Mo.    63130, 
PA  6-3333. 


•  OHIO  • 

Academy    Film   Service,   Inc.,   2110 
Payne  Ave.,  Cleveland  44114. 

Films    Unlimited    Produclion.s,    564 

Park    Avenue,    Mansfield. 

Fryan   Film  Service,  2929  Prospect 
Ave.,  Cleveland  44115. 

Sunray    Films,    Inc.,    2005    Chester 
Ave.,  Cleveland  44114. 

Twynian    Films,    Inc.,     329    Salem 
Ave,   Dayton  45401. 

M.   II.   Martin  Company,    MIX   Lin- 
coln Way  F..,  Massillon. 


LIST   SERVICES   HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


WESTERN  STATES 


•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 
HO  6-1651. 

The  Jam   Handy  Organization,   305 

Taft   Building,    1680  N.   Vine  St., 
Hollywood   90028.   HO.   3-2321. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  90028. 
Phone:  2 13/ Hollywood  6-7681. 

Ralkc   Company,    Inc.   A-V    Center, 

641    North    Highland    Ave.,    Los 
Angeles  36,  933-7111  (A/C  213). 

S.    O.    S.     Photo-Cine-Optics,    Inc. 

10635  Burbank  Blvd.  North  Holly- 
wood. 213-877-5326 

Spindlcr  &  Sauppe,  Inc.,  1  329  Grand 
Central  Avenue,  Glcndale  91201. 
Phone:  213/247-1610. 

United  World  Films,  Inc.,  7374  Mel- 
rose   Ave.,    Los    Angeles    90046. 

SAN   FRANCISCO   AREA 

Photo  &  Sound  Company,  1 1 6  Na- 

toma    St..    San    Francisco    94105. 
Phone:  415  GArfield    1-0410. 

WeslcoasI  Films,  255  Minna.  San 
Francisco  94103. 


•  COLORADO   • 

Cromars'  Audio-Visual   Center,   922 
Bannock,  Denver  80204, 


•   OREGON   • 

Moore's  Audio-Visual  Center,  1201 
S.  W.  Morrison,  Portland  5. 
Oregon. 

United  World  Films,  Inc.,  5023  NE 
Sandy  Blvd.,  Portland  97213. 


•  TEXAS  • 

United     World     Films,     Inc.,     6434 
Maple  St.  Dallas  75235 


•   UTAH   • 

Deserel    Book    Company,    44    East 
South  Temple  St.,  Salt  Lake.   10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  HLMS  AND  PROJECTION 


Sale   of    13,000th   Maier-Hi» 
Splicer    Marks    20th   Annii-a 
i<   The    13,0(X)th   Maier-' 
portable    hot    splicer   (oi 
picture  films,  sold  to  the  ( 
Broadcasting  System,  he' 
company  begin  an  evenii  . 
anniversary  observance  last i 

In  announcing  the 
record,  Arthur  H.  Bolt, 
dent  of  Maier-Hancock,  all 
man  Oaks,  Calif.,  took  ©. 
note  of  wide  professional  » 
ancc  of  the  splicer,  attrib 
popularity  to  a  versatile  , 
of  ail  film  sizes,  including  vj  n 
Super-8.  i  j 

"Low-visibility  splicers|  j 
ASA  standard,  and  our  Im 
carbide  blade  have  heipedw- 
the  name  Maicr-HancocLip 
onymous  with  perfect  spi^ 
he  said.  The  company  is  at 
at  14106  Ventura  Blvd.  irib 
man  Oaks. 

«  *         * 

Consolidated  Film  Now  Eqp( 
for  All  16mm  Ektachrome  lo 

•A    Consolidated   Film  Indtr. 
Hollywood,  Calif.,  has  cor'te 
installation  of  16mni  Ek 
processing   equipment. 
Coast    lab    can    now   pro 
16mni   Ektachrome  films, 
ing  the  new,  faster  types  rel 
special   ME-4  developin.- 

*  *  *  : 

Reeves  Sound  Studio  Acqu^' 
Two  Norelco  Color  TV  Cit 

i<   Reeves    Sound    Studii  ■ 
vision     of     Reeves     Bro 
Corporation,  has  taken  dc  ' 
two    Norelco    PC-6n    PluJt. 
Color  Television  Cameras  jr « 
in  making  color  video  tapr  ' 

The  cameras  are  used  >'H 
tion  in  metropolitan  New 
the  shooting  of  color  coniif^  j 
and  special  productions  win 
recorded     on     Reeves    li 
video  tape  recorders. 

Phmibicon  cameras  at 
facturcd   at  the  studio  cqiic 
operation     of     North     Artk 
Philips    Company.    Mt,    \ 
N.Y..  and  arc  marketed  by 
Electronics  Corp..  New  Y 
the   U.S.    television   broadc 
dustry  and  to  educational  4 
dustrial  TV  facilities. 


til 

I 

t 


"Creativity  Unlimited"  a  f' 
Production  Firm  in  Manha* 

^r  A  new  film  nroducli 
headed  bv  Tii!  I. ash.  1 
formed  in  New  York  C 
ativitv  Unlimited,  with  > 
.S45  Fifth  .Avenue,  will  m  ^ 
in  films  for  industry  and  ieW 
commercials.  W^ 
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r  Of  THE   PRESS! 

IR  CMPLIMENTARY   COPY   Of 

[0M.TION  FILM  TIMETABLE 

Handy  plastic  computer  timei 
your  narration,  music,  eHects, 
For  slidefilms,  solas  promo- 
tion &  presentations,  TV  and 
motion      pictures. 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  MAKING 

FOTOMATION! 


ur  oles  story  in  FOTOMATION  —  using  fhe 
commercial  method  of  "quick  cuts/'  with 
pho  K  transparencies,  artwork  and  graphic 
defn!  We  give  your  film  life  and  animation 
tve>  type  of  camera  movement,  zooms,  pons, 
Ivei  -  synchronized  to  modern  percussive  mu- 
Prvdtion    time    is    in    DAYS,    not   MONTHS! 


I 


Ger  (he  lull  ifory  wilh 
your  fOJOMATION    TimelabI* 

Call  Al  Slahl  -  212/CO  S-2942 


MTED  PRODUCTIONS.  INC. 

1<|o  Broadway,  New  York  19 


Dirty? 


Brittle? 


Stained? 


•Scratched? 


Worn? 


Rainii? 


Damaged? 


Jend  it  to 


Specialists  in  the  Science  of 

}ILU  RRJUVENATION 

;    FOR  16  MM  AND  35  MM 
P'lOWELO  Process  includes    treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

8M  SERVICES  NOW  AVAILABLE. 


f  free  Brochure, 
:  S  ON  FILM  CARE", 


^. 


ARID  FILM 
TECHNIQUE.  INC 


Ha  27  ST.,  L.  I.  C.  1,  N.  Y. 
>1  w*lt  6-4600  •  E»t.  1940 


(:R  2      VOLUME  27 


DONT  OVERLOOK  TV  COMMERCIAL: 

(CONTINUED  FROM  THE  PRECEDING  PACE  44) 

tunitics  for  film  producers  to  utili/c  film  manu- 
facturer's engineering  service  representatives  in 
the  solution  of  difficult  technical  problems. 
These  engineering  services,  provided  by  most 
film  manufacturers,  allow  every  producer  to 
stay  right  on  top  of  every  known  technique  for 
accomplishing  every  desired  result. 

New  Color  Films  Have  Been  Real  Help 

One  mark  of  the  film  medium  is  that  there 
is  a  continuous  effort  being  made  by  the  man- 
ufacturers to  improve  and  tailor  products  to 
meet  current  demands.  For  example,  just  about 
when  we  found  a  serious  color  market  develop- 
ing in  early  1964,  Eastman  introduced  im- 
proved color  negative  and  print  films.  These, 
we  felt,  gave  the  film  producer  a  quality  lead 
over  the  man  using  tape. 

With  these  and  other  improved  film  emul- 
sions, we  are  able  to  produce  a  more  realistic 
color  picture  for  a  growing  television  market 
just  at  the  time  when  this  tool  is  becoming  a 
most  useful  sales  device.  The  new  color  films 
not  only  produce  truer  color  images,  but  be- 
cause they  provide  improved  grain  character- 
istics, we  arc  able  to  utilize  optical  effects  in 
color  more  effectively.  This  allows  us  much 
more  creative  leeway  in  producing  color  com- 
mercials. 

Client.s  Have  Right  to  Expect  Quality 

Foot  per  foot  of  finished  film,  television 
commercial  production,  while  competitive, 
costs  more  than  any  other  type  of  movie 
photography.  A  client  has  the  right  to  demand 
results  for  dollars  spent.  Quality  results  are 
what  we  aim  for  in  the  nearly  800,000  feet  of 
television  commercials  filmed  and  processed 
at  Jamieson  annually. 

Filmed  television  commercials  can  be  a 
satisfying  medium  for  the  industrial  motion 
picture  producer.  They  can  also  be  a  profit- 
able addition  to  many  independent  producers 
in  their  own  right  and  at  the  same  time,  can 
produce  added  business  in  the  subsequent  as- 
signment of  long  length  industrial  films. 

The  above  is  no  small  possibility.  During 
the  past  years  many  industrial  films  have  been 
produced  at  Jamieson  as  a  direct  result  of  the 
satisfied  television  commercial  customers.  This 
can  very  often  be  the  successful  conclusion  of 
a  skillful  program  that  includes  the  TV  com- 
mercial market.  • 

*       *       « 
Editor's  Note:   these  columns  welcome  the 
"viewpoints"    expressed    by    specializing    pro- 
ducers and  all  who  work  with  a-v  media.  • 


CHAPPELL 

MUSIC  FOR  ALL   MOODS 


Catalogue 

on  Request   ^^■•'    ^j;l 

CHAPPELL^  LIBRARY 

117  WEST  46TH  ST.- NEW  YORK,  N.Y    10036 


Less  Meeting  Time 
More  Results  with 
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Jcst%  prove  that  visual  presentations 
are  up  to  three  times  more  effective 
than  alltatk  sessions.  Find  out  how 
you  can  give  your  ideas  more  impact, 
stimulate  action  with  Oravisual  aids 
. .  .  used  by  75%  of  fortune's  500. 
Send  for  free  catalog  of  92  conference 
easels,  display  boards,  lecterns. 


Oravisu.il  Comp.iny,  Inc.,  Depl.  14-D 

321  -  ISth  Avonuo  South 

St.  Petersburg,  Florida  33701 

nmi 
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postscripts  &  protileS       .    Prims  Going  South?  Meet  David  Graicli 


New  York  Group  Forms  8mm  Film  Institute 


Is  8mm  Film  simply  another  di- 
mension for  the  motion  pic- 
ture, like  16,  35  or  70mm,  or  is 
it  a  medium  unto  itself?  There  arc 
those  in  the  field  of  factual  films, 
whether  for  education  or  industry, 
who  look  to  8mm  as  simply  an- 
other and  more  convenient  way  to 
get  the  message  to  its   receivers. 

But  a  newly-formed  "Interna- 
tional 8mm  Film  Institute"  re- 
cently established  in  New  York 
City  by  a  group  of  business  men 
active  in  the  8mm  field,  believes 
that  the  proliferation  of  develop- 
ments in  this  new  dimension  needs 
"coordination  of  information"  and 
special   study  of  its   piitcntialities. 

On  April  13,  a  group  of  22 
people  met  at  the  City  Squire  Inn 
in  Manhattan  to  form  the  new 
Institute  and  elected  Alan  Rogers. 
a  leading  spirit  in  this  movement, 
as  their  president  pro-tem.  Sam 
Bunchez.  of  the  Vacuumate  Cor- 
poration, was  named  its  vice- 
president  and  Richard  Smith,  of 
JM  Developments,  has  been  des- 
ignated secretary-treasurer.  Alan 
Rogers  is  with  Portafilms,  a  pro- 
ducing company. 

The  Institute's  purpose  was  set 
forth  as  "providing  coordination 
of  information  in  the  8mm  field 
and  to  do  promotion  and  public 
relations  on  behalf  of  the  profes- 
sional 8mm  industry,  particularly 
among  film  laboratories,  cquip- 
ment  makers  and  users  of  the  tech- 
niques which  apply. 

The    new    organization    is    the 


outgrowth  of  an  informal  steer- 
ing committee  formed  several 
months  ago  by  Ralph  Del  Coro, 
vice-president  of  Modern  Talking 
Picture  Service,  Inc.,  Bunchez, 
Rogers  and  Everett  Hall,  of  Cine 
Magnetics,  Inc.  The  committee 
sought  to  bring  together  compan- 
ies and  individuals  representing 
all  facets  of  the  8mm  "industry" 
including  commercial  suppliers  as 
well  as  film  users. 

Two  committees  were  named 
by  the  group  at  their  April  13 
meeting.  The  committee  on  organ- 
ization and  by-laws  includes  Steve 
Green,  of  Fairchild;  Hal  Weiner, 
of  Portafilms;  Preston  Holbner,  of 
McGraw-Hill;  Hall  and  Rogers. 
The  second  committee,  on  finance 
and  membership,  includes  Bill 
Howard,  of  Color  Service  Corp.; 
Bernard  Drayton,  of  Magnasound; 
and  Ben  Peirez,  of  Viewlex  in 
addition  to  Bunchez  and  Del 
Coro.  • 

•-J--  -Y'  'i-' 

Moody  Institute  of  Science 
Has  New  Building  in  Whittier 

A'  Reflecting  nationwide  interest 
in  its  growing  library  of  Natural 
Science  Films,  the  Moody  Institute 
of  Science  has  moved  to  a  new 
34,000  square-foot  facility  at 
12000  E.  Washington  Boulevard 
in  West  Los  Angeles. 

In  addition  to  expanded  offices 
and  facilities  for  film  duplication 
and  processing,  the  building  pro- 
vides space  for  increased  film  pro- 
duction of  Moody  Science  Films.  • 


YOURE  INVITED  TO  JOIN  OUR  SUBSCRIBER   FAMILY! 
•  To  get  all  the  newx  and  jeatures-m-depth  about  the  latest 
and   best   in   audiovisual   tools   and   techniques,   just    fill    in 
the  convenient  Reservation  Form  below  and  mail  to  us  today: 

Yes,  Enter  My  Subscription  to 

BUSINESS   SCREEN    MAGAZINE 


n  One  Year  (Eight  Issues)  $3.00 
Name: 


D  Two  Years  $5.00 


Company: 


Poiition: 


Addraui 


CJtyt 


Zone: 


Slate: 


n  Check  Enclosed  □  Bill  Company  □  Bill  Me 

Subscribers  in  Conada  and  abroad  pay  $4.00  a  year;  $7.00  for  two  years. 


"TkR.  David  Grajeda,  general 
■■-'   manager    of    Mexico    City's 

Audiovicentro  studios,  has  recently 
visited  several  cities  in  the  United 
States  to  demonstrate  his  com- 
pany's Spanish  language  versions 
of  films  produced  in  the  U.  S. 

Dr.  Grajeda  fell  in  love  with  the 
film  medium  as  a  young  man  of 
15,  and  has  been  active  in  film 
production  ever  since.  Along  the 
way,  he  studied  medicine,  and  re- 
ceived his  M.D..  but  decided  that 
films  were  his  main  interest,  so  the 
medical  profession's  loss  has  been 
our  gain. 

Mexico  City  has  been  the  lead- 
ing city  in  Spanish  language  dub- 
bing for  many  years.  Dr.  Grajeda 
told  us.  Since  1951.  most  Ameri- 
can TV  program  series  have  been 
dubbed  there,  until  now  an  aver- 
age of  ten  shows  are  completed 
daily.  Over  200  skilled  actors  take 
part  in  this  work. 

Audiovicentro  does  two  TV 
shows  a  day,  but  the  firm's  main 
interest  and  specialty  is  in  tech- 
n  i  c  a  1,  industrial  and  scientific 
translations.  About  twelve  indus- 
trial films  a  year  are  produced  for 
Mexican  clients  and  over  400 
American  films  have  been  trans- 
lated and  narrated  in  Spanish. 

Mexico  leads  in  this  activity. 
Dr.  Grajeda  said,  because  Mexican 
speech  is  more  acceptable  through- 
out Latin  America  than  that  of 
any  other  country.  In  fact,  films 
made  elsewhere  usually  try  to  imi- 
tate the  Mexican  style  of  speaking. 
Such  accents  as  Argentinian  and 
Puerto  Rican  arc  quite  a  bit  differ- 
ent from  the  mainstream  of  New 
World  Spanish  and  cannot  be  used 
for  films  in  distribution  all  over 
the  hemisphere. 

Audiovicentro  has  compiled  a 
dictionary  of  over  400  Spanish 
words  which  are  not  suitable  for 
any  films  in  Latin  America  be- 
cause their  meanings  are  different 
in  the  various  countries.  A  word 
which  may  be  quite  respectable  in 
Venezuela  can  be  shockingly  ob- 
scene in  Chile. 

This  secret  of  knowing  all  "lo- 
calisms" to  avoid  is  a  key  factor 
in  Audiovicentro's  successful  op- 
erations for  such  clients  as  Mc- 
Graw-Hill Text  Films,  Encyclo- 
paedia Britannica  Films.  Modern 
I  earning  Aids.  U.S.  Department  of 
Agriculture,  Bray  Studios,  Fred 
Niles,  and  others. 

In  practice,  films  are  dubbed  by 
a  looping  process.  I  50  loops  in  a 
work  print  are  made  for  a  typical 
27-minute  film.  Voices  arc  chosen 
to  match  the  style  and  personality 
of  the  English  narrator.  Audiovi- 


centro is  careful  to  choovk 
oughly    authoritative   and    ^ 
sional   voices,   far   rcmovecfc) 
the  advertising  "pitchman" ;]( 
familiar  on  Mexican  radio 
There  are  no  customs 
of   shipping    films   to  \L 
dubbing.   After  certain  ; 
supplied  by  Audioviccnii 
filled  out  to  facilitate  ban 
shipment  is  jet  fast.  Froi 
print    and    English   scrip; 
vicentro   produces   and  : 
16mm  synchronized  tape 
ish  ready  for  mixing. 

*  *       * 
Honor  Fran  Tuchman  as  y^t^ 
Advertising  Woman  of  the  tk 
■:'■:  The  Advertising  Associa^ 
the  West  has  named  Fr. 
Tuchman,  vice-president 
ative  director  of  Harris- 
Productions,     Inc.,    H 
Calif.,  as  "Woman  of  the 
1966."  She  was  presenteiJ 
AFA-AAW    Printer's    li 
medallion    by    Oliver    ( 
chairman  of  the  Western  .i  ti 
ing  group. 

The  presentation  was  n 
jointly-sponsored    dinner 
Newspaper  Executives  A- 
and  the  Los  Angeles  Ai 
Women.   A  past  preside 
LAAW,  Mrs.  Tuchman  ii., 
her  company   for  more  th 
years  as  creative  supervisor  m 
tion  pictures  and  filnistrips.be 
the  winner  of  over  27  film  ok 

*  ^       * 

Kalari  Appoints  Harvey  Cki 
Manager  of  Product  Markeifi 

■    The     Kalart     Compan 
Plainville,    Connecticut 
turer  of  photographic  ai 
visual    equipment,   annouhY  ^ 
appointment   of  Harvey  LCn 
as  the  firm's  marketing  manP 

*  *       • 

Name    Docring    District  N"l 
in    A-V   Division,  DuKan(C« 

■V  V.  C.  "Pete"  Doerinp  I- 
the   Audio-\isual   Divisir 
DuKanc  Corporation  as  a  sf 
manager  specializing  in  seice 
the    educational    market,   li  ' 
pointment     was     confirr 
month  by  sales  manager 
Turner. 

A  former  high  school  pif' 
and  teacher  who  served  '  ' 
Office  of  Naval  Research.  <^ 
Devices  Center.  Doering  >"* 
broad  experience  in  the  i"' 
tional  film  market  as  man« 
the  School  Service  DepartiiX' 
The  Jam  Handy  Organizati»  • 
later  with  Norwood  Film!= 


M 


^Ten 


vhen  it's  processed  by 


hy{ 


MOVIELAB.  INC. 

Movfelab  Building 

619  West  54th  Street 

New  York.  N.Y.  10019 

JUdson6  0360 

Cable  MOVIELAB    Telex:  12-6785 


Joining  the  Jam  Handy  motion  picture 

winners  of  the  George  Washington  Honor  Medal 

is — 
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a©ipiiifOTa4 
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BETTERiUND 


A^£lRlja5VN 


wsfwwm 


Past  Jam  Handy  Freedom 
Award  Winners  include: 

"American  Heritage" 
"American  Engineer" 
"American  Look" 
"Famous  Americans" 
"Battle  for  Liberty" 
"Growth  of  the  United  States" 


Medal  Award  Winner 
in  the  Economic  Education 
Category  of  the 
Freedom  Foundation's 
17th  Annual  Awards. 


n//  inndnr.cd  by      Thc  Jaiii  Handy  Organization 

Our  first  aim  is  fo  make  films  that  get  results. 
Because  they  are  made  so  well,  they  win  awards. 


tNEW  YORK  •    DETROIT    •    CHICAGO    •    HOLLYWOOD    •   TORONTO 
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dw  Films  Can  Help  Cut  the  Nation's  Traffic  Deaths 


—see  pages   33,   2A,   25,   36 
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HOW... WHEN  and  WHY 
To  Use  Sponsored  Films 


Authentic  research  data  about 
(he  teen-age  market,  prepared 
exclusivefy  for  Modern  by  Gil- 
bert  Vouth   Research,   Inc. 


HOW  TO  HIT   THE 

BULL'S-EYE 


MOOERN 


't-J^OOERN 


A  quick  summary  of  the  ways 
sponsors  can  employ  the  film 
medium  to  reach  their  target 
audiences- 


A  cur  runt  i(udy  th.it  protilui> 
television's  use  of  sponsored 
films  and  the  factors  that  de- 
termine their  acceptance  and 
telecast. 


One  important  aspect  of 
Modern's  service  is  the  continuing 
effort  to  provide  film  sponsors 
with  up  to  date  information  about 
the  medium.  The  three  booklets 
illustrated  above  can  help  your 
company  or  your  client  make  the 
basic  decisions  that  will  assure 
maximum  results  for  film 
programs.  Send  for  any  or  all  of 
them  with  the  attached  coupon, 
or  contact  the  Modern  sales 
office  nearest  to  you. 


\<^^^ 


MODERN  TALKING    PICTURE  SERVICE.  INC. 


MAIN   OFFICE;  1318  AVENUE   OF   THE  AMERICAS.   NEVA/   YORK,   N.Y.   1003B 


SALES  OFFICES:   CHICAGO.   Prudential   Pla/.i     0(;l.iware  7.3252   /   LOS  ANGELES,    1717    N     HiRhl.)nd    Ave  -  Hollywood    2  2201        NEW  YORK.    1212  Avenue  of   the 
Americas-765  3100      PITTSBURGH.  910  Pcnn  Avv   -Grant  191 18  /  SAN  FRANCISCO,  16  Spear  SI  -Yukon  2  94  14      WASHINGTON,  1629  K  St  .  NW -296  8466      DON 
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Maybe  not.   But  it  sure  sells  like  one.  dels   In  while  the  pound"..  Snap-in  idrlndne  tompli-lely  elinitn.ili'>  lIui-jilmK  diul  re- 
boys  with  their  catalogues   are  still  sitting  in  the  lobby.  Why?  Be-  winding.  Gives  bright,  bright  picture  in  any  room, 
cause  cver>one  likes  a  show.  The  New  Technicolor  Super  8  InsUnl  For  in-slore  selling  of  your  products,  we've  got  a  rear  pro- 
Atovie  Projector  is  the  ideal  way  to  introduce  new  products  to  your  jcction  model  -  gives  a  sales  pitch  you  simply  won  t  get  otherwise, 
prospects  -  in  color  -  in  live  motion.  Easily  built  into  displays. 

Your    salesmen   will    love    it   .ind   use   it.   Weighs   only   8  \ecd  a  film?  We  can  handle  that  too. 


TtCMNrcOLOn    It    A    RCCtSTLRCD    TRADtMARK 


Technicolor 

C  O  FR  F^O  R/\~ri  O  I\l 

COMMERCIAL     AND      EDUCATIONAL      DIVISION 


TECHNICOLOR  corporation       dept.  BS-56 
1985  Placentia  Avenue   Costa  Mesa.  California  92627 
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For  those  in  Line  and  Staff  Manage- 
ment, who  supervise  the  work  of 
others: 

SUPERVISOR 

TRAINING 

ON 

HUMAN   RELATIONS 


Every  Company's  Chief  Executive  knows 
the  importance  of  having  all  managers 
and  supervisors  develop  a  deep  under- 
standing of  human  behavior  .  .  .  and  how 
to  successfully  achieve  better  human 
relations  with  others  .  .  .  how  to  develop 
an  esprit  d'corps,  which  will  have  every- 
one trying  harder  ...  to  achieve  more. 

Why  so  many  management  failures? 

One  of  the  country's  largest  institutions 
in  its  field,  after  researching  the  prob- 
lem, discovered  that  of  those  who  fail 
as  managers . . .  2%  do  so  because  they 
lack  technical  knowledge  ...  while  98% 
fail  because  they  lack  "people  knowl- 
edge" and  how  to  work  with  others. 

How  to  gain  "people  knowledge" 

"SUPERVISOR  TRAINING  ON  HUMAN 
RELATIONS  "  Is  a  complete  16  hour 
course,  including  filmstnps.  manual  and 
supplementary  material,  which  drama- 
tically demonstrates  how  to  successfully 
handle  such  supervisory  responsibil- 
ities as; 

•  Promoting  Cooperation 

•  Interpreting  company  policies 

•  The  Supervisor  as  a  representative 
of  management 

•  Maintain  discipline 

. . .  and  many  other  equally  Impor- 
tant supervisory  responsibilities 

How  to  "judge"  the  program  before 
you  buy 

Don't  take  our  word  for  It.  Our  "preview" 
offer  permits  you  to  "see  and  judge"  the 
program  for  yourself.  A  small  handling 
charge,  credited  to  the  purchase  price, 
allows  you  a  5  day  examination  period 
of  your  choice. 

MAIL  COUPON  TODAY.  .  .  FOR  PREVIEW  OFFER 

Guided  FILM  Miisiles 

ROCKET 


PICTURES 

Mail  coupon  for  preview  dttailt 

ROCKET   PICTURLi,   ....     Df|jl.   Bi-l/K 

1541  North  Wetlern  Avenu* 

lot  Angelet.  California  90027 

Tell    ui    how    we    may    preview:    "SUPERVISOR 

TRAINING  ON  HUMAN  RELATIONS." 

Nome  ,  . . 

Addreii 

City  Slote  Zip  Code 


Company 
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A    Preview   of   Thiis    Month's    Features 

Camera  Eye:  the  Editorial  Viewpoint  and  Commentary 14 

8th  American  Film  Festival  Awards  52  Blue  Ribbons 28 

Special  Report:  Safety  and  the  Film 

The  Outstanding  Safety  Pictures  of  1965 33 

A  National  Driver  Improvement  Program:  Report 35 

Safety  Education  Is  My  Concern,  /)\'  Charles  Caliill 36 

Annual  Meeting  Report:  Industrial  A-V  Association 37 

Feminine  Touch:  Films  of  Coty,  Charles  of  the  Ritz 40 

Atlantic  Refining  Dealers  Get  a  "Lively  New  Look" 41 

Videotape  as  a  Training  Medium:  Two  Case  Histories 42 

IBM  Film's  Eloquent  Case  for  Computer:  Small  Miracle 43 

Airline  Films"  Role  in  Promoting  American  Travel 44 

Global  Television  Bids  for  Worldwide  Audience 44 

Business  Screen    Iniernational 

The  Story  of  Methane:  Power  for  British  Industry 45 

Britain's  New  Sales  Training  Film  Series  Premieres 45 

Calijornia  Sun  l-'niii  Creates  Demand  for  U.S.  Citrus 45 

Filming  in   Florida:    Special   Feature 

Miami's  Resurgent  Role  in  I-ilm  Production,  begin  on 49 

Film  Center:  Picture  Story  of  Studio  City  in  Miami 51 

It's  Capital  Labs  for  Color:  New   Plant  in  Miami 55 

F&B/Ceco's  Miami  Branch  Thrives  on  Florida  Boom 56 

AV  Equipment  Tradefair:  News  About  New  Products 63 

plus:  the  National  Directory  op  Audiovisual  Suppliers 
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IIDLl.YWOOU 

"READYMADi- 

GOOD   FILMS   READY  R  y 
SAFETY  MEETINC 
TRAINING   PROGRiB 
COMMUNITY  Ah 
PLANT-TOWN   SHOV^JCi 

0  0* 

1966  NCFS  FIRST  K\Y\ 
"LOVE  THAT  tv 

Very  fast  and  funny  "eniersE 
approach  to  auto  safety  ihnjj 
car     maintenance.     Told 
Benny's  Frank  Nelson,  tol . 
minutes  . .  .  16inni  . . .  $79., 

•  •  • 
"WHAT'LL  YOU  DO  II  . 
How  to  be  prepared  foM 
emergencies  —  brakes  fail,p 
tor  sticks,  soft  shoulder;  si|^ 
ing  lights,  etc.  Top  awards!  | 
12  min.  16iniii  .  .  .  $55.  lal  h 

•  *       * 

"WHAT'S  UNDER  YUI 
HOOD?" 

For    teenage    and    women  int 
"What  makes  it  go."  in  simpdk 
fuel    system,    ignition,   pov  n 
brakes.  Animation.  niocK 
Color  ...   1 1   minutes  . 
.  . .  $98.50.  I 

•  •       *      * 
"THREE  FOR  THE  RVD 

3  single-concept  scgnicnis  H 
Have  Limits"  .  .  .  "Suddi  fj 
gencies"   .    .    .   "Margin  ofdi 

Silent  Sound.  B  &  W li 

16mm  .  . .  $40.50  (also  8mn 

•  •       • 

"AND  THEN  THERE  0 
FOUR" 

Made  in  1951  and  still  the  • 
driver  safety.  Told  by  Jinn  ! 
art.  B  &  W  ...  27  minnle  . 
mm  . . .  $135. 

•  •       • 

"HOW  1 0  FLOODPRCM 
AGAINST  RISING  «  \  '' 

Should    be   screened   pci 
flat-land  areas  and  broadc. 
high    water    threatens.    Col' 
16mni.  18  minutes  .  .  .  $150. 

•  •        * 
"PLAY  BALL,  S0> 

To  raise  funds  for  youth  i 
teams;  recruit  men  forcoaclj 
train  the  young  players.  Cf' 
21'/i  minutes  .  .  .  16nim  . 

•  •        • 
PREVIEWS  —  $12- 

(10  minute  film  $5.0( 
Deduciihlc  from  purchase' 
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Cap  Palmer,  Exec.  Prodi 

2625  Temple  St.,  Los  Angeli 
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Color  Additive  printing  is  one  more  "plus"  in  Byron's 

favor  and  yours.  Say  goodbye  to  subtractive  printing  with 

its  less-thanprecise  gelatin  filters.  Color  Additive  printing 

gives  a  consistency  of  color  and  sharpness  of  image  that 

never  varies . . .  print  after  print  after  print.  Skilled  Byron 

people  program  a  control  tape  that  tells  the  printer  what 

to  do.  Three  light  vanes  control  intensity  of  the  primary 

colors  red,  green  and  blue ...  for  perfect  scene-to-scene 

color  balancing.  Starts,  stops,  fades  and  dissolves  are 

programmed  too.  Result:  Precision  and  consistency . . . 

yours  at  Byron,  where  film  producers  the  world  over  turn  for 

the  finest  in  16mm  "Color-Correct"  "  prints ...  only  at  Byron. 


byron 

MOTION  PICTURES 


Developing 

Printing 

Music 

Sound 

I6mm.  35mcn 

Editing 

Color  or  black  and  while 

Exclusive 
"Color  Correct"* 

Complete  Service 

Everything  but  the 
original  photography 
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Video  Pictures  and  Electrographic 
Corporation  Agree  on  a  Merger 
•«•  Video  Pictures,  Inc.  and  tlie 
Electrographic  Corporation  have 
announced  plans  to  merge.  The 
announcement  was  made  by 
George  Tompkins,  president  and 
chief  executive  officer  of  VPI  and 
by  Frank  E.  Reilly,  president  and 
chief  executive  officer  at  Electro- 
graphic. 

Electrographic,  a  publicly-own- 
ed company  listed  on  the  Ameri- 
can Stock  Exchange,  is  one  of 
the  country's  larger  producers  of 
services  to  the  printing,  graphic 
arts  and  advertising  industries. 
VPI,  a  privately-owned  company, 
is  a  specialized  producer  of  TV 
commercials  with  headquarters  in 
New  York  and  other  operations 
in  Chicago,    Miami   and   Atlanta. 

Under  the  contemplated  agree- 
ment, subject  to  the  approval  of 
the  boards  of  directors  of  both 
firms  and  by  the  shareholders  of 
both.  Electrographic  will  acquire 
VPI  in  exchange  for  a  substantial 
block  of  its  stock.  Mr.  Tompkins 
will  remain  as  head  of  VPI  and 
will  join  Elcctrographic's  board.  • 


DuPont  Re-Aligns  Photo  Product 
Sales  in  New  Marketing  Division 

i<  Sales  functions  in  the  Du  Pont 
Photo  Products  Department  have 
been  regrouped  under  a  new 
Marketing  Division,  headed  by 
Ivar  A.  Lundgaard.  now  director 
of  sales  for  the  department.  The 
new  grouping  was  made  to  permit 
concentration  of  effort  on  major 
markets  and  to  facilitate  future 
growth. 

Heading  one  of  the  division's 
two  principal  groups  and  direct- 
ing field  sales,  planning  and  tech- 
nical activities  in  major  market- 
ing areas  for  that  segment  is  Fred- 
erick B.  Astley,  who  has  been 
director  of  sales  for  motion  pic- 
ture and  x-ray  markets. 

All  distribution,  market  devel- 
opment and  export  sales  activities 
are  now  centered  in  a  marketing 
service  group  headed  by  Robert  N. 
Kidvvell,  former  manager  of  the 
southwestern  district  sales  office 
in   Dallas.  • 

^     ^     Tip 

Wilding,  Inc.  Reports  Increased 
Sales,  Profits  in  First  Quarter 

■>r  Wilding,  Inc.,  publicly-held  au- 
dio-visual communications  com- 
pany headquartered  in  Chicago, 
reported  improved  sales  and  profit 
figures  for  the  first  1966  quarter 


which  ended  March  31st.  Sales  for 
the  first  three-month  period  were 
$3,269,809  and  profits  for  the 
same  period  were  $68,892,  or  17 
cents  per  share.  Comparable  fig- 
ures for  the  same  quarter  in  1965 
showed  sales  of  $2,686,675  with  a 
loss  of  $21,373.  • 

*  «  * 
Martin  Lobdcll  Appointed  Chief 
of  USDA's  Motion  Picture  Service 
*  New  Chief  of  the  Motion  Pic- 
ture Service,  U.  S.  Department  of 
Agriculture,  is  Martin  H.  Lob- 
dcll, formerly  Associate  Chief  of 
the  Service  who  first  joined  that 
agency  in  1951  as  a  cameraman- 
director-editor. 

Raised  on  a  Wisconsin  farm, 
Lobdcll  studied  film  production 
at  the  Art  Center  School  in  Los 
Angeles  and  at  the  University  of 
Southern  California.  He  received 
his  BS  in  Education  and  an  MS 
in  Audio-Visual  Education  from 
the  University  of  Wisconsin.  His 
career  as  a  photographer  began 
in  the  U.  S.  Army  Engineer  Corps 
and  during  World  War  II  he  was 
a  crew  chief  of  a  combat  film 
unit  in  the  U.  S.  Army  Signal 
Corps. 

After  serving  USDA's  Motion 
Picture  Service  from  1951  to  19- 
56,  he  was  named  Director  of  the 


Martin   Lobdell:   Xew  C''< 
USDA  Motion  Picture  ^ 


oL 


Motion  Picture  Division,  Of|e( 
Civil  and  Defense  Mobilizati.  I 
1961  Lobdell  returned  t(>  '  ~ 
MPS  as  Associate  Chief 
duction   and   Laborator)' 
until    his    recent    appoinii,,.   , 
succeed    Calle   A.    Carrellfiil 
retired  last  December. 
*     *     * 
Photokina,  Int'l  Cine  Exhitia 
Opens  in  Cologne  on  Ociolr  I 
■:'-■:  The     9th     Photokina,    KM 
graphic   trade   exhibition  uQ 
ogne.    Germany,    will    opii 
October  1  and  continues 


ColorTran  FOCUSING 


MULTI-BROAD 

For  wide,  high  intensity  coverage. 


VARIABLE  BROAD 

For  extreme  wide  coverage. 


Write  for 

Detailed 

Literattire 


Exclusively 
from  ColorTran 


Focusing  Single  Broads  designed 

for  smoothest,  most  powerful  fill  lights 

in  Motion  Picture  and  TV  studios. 

Lightweight  and  compact.  Ideal  for  color 

work  requiring  constant  color 

temperature  of  3200  K.  using  long-life 

quartz-iodine  lamps. 

Also  available  —  fixed  focus 

single  and  double  broads. 


T%T.^li 


(213)  843  1200 
1015  Chestnut  Street,  Burbank,  California 


ColorTran  meati  every  lighting  challtng*  ,  ,  ,  with  Academy  Award  Winning  Quartz-lodlna  llghtt. 
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I'VE  GOT  PROBLEMS  (6) 


"We've  got  a  great  new  product  .  .  . 
and  I've  got  to  get  the  word  out 
to  everybody  . ..  distributors,  distributor- 
salesmen,  dealers,  dealer-salesmen  .  .  . 

"I'll  need  film,  slides,  printed  materials, 
displays,  a  sales  meeting,  an  incentive 
program  .  .  .  I've  got  to  call  a 

(1)  Film  studio 

(2)  Slide  supplier 

(3)  Sales  meeting  producer 

(4)  Display  house 

(5)  Collateral  supplier 

(6)  Incentive  house 

6  companies  to  tell  my  problems  to. 
fi  companies  trying  to  solve  my 
problems.  6  companies  trying  to  dehvcr 
on  time. 
I'll  never  get  it  done!" 


Oh  yes  you  will  .  .  .  with  just  one  call  to  Niles  .  .  .  the  company  that  specializes  in  totally 
integrated  communication  programs. 

Niles  Communications  Centers  have  the  personnel,  facilities  and  experience  to  handle 
all  of  your  communication  motivation  needs  throughout  the  marketing  chain.  Deal  with 
one  source  .  .  .  from  concept  to  completion! 

WE  SOLVE  PROBLEMS 

Let  us  show  you  how  the  Niles  "total  communications"  concept  has  successfully  served 
many  of  America's  leading  corporations. 


FRED  A.  NILES 
COMMUNICATIOrMS 
CENTERS,  INC. 

In  Chicago:  1058  W.  Washington  Blvd.    SE  8-4181 
In  New  York    108  West  End  Ave.     SU  7-8770 
In  Hollywood:  650  N.  Bronson  Ave.     HO  3-8154 


MOTION  PICTURES  FOR  THEATRE.  TELEVISION  ANO  INOUSTRY 
ANIMATION 'TV  COMMERCIALS  &  SHOWS  •  SOUNO  FILMSTRIPS 
RADIO  COMMERCIALS  &  SHOWS  •  BUSINESS  THEATRE  •  SALES 
MEETINGS    •    COLLATERALS    •    "PACKAGED"  COMMUNICATIONS 
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(CONTINl'FD  FROM  PAGE  FOUR) 

October  Vth.  New  points  of  in- 
terest in  the  display  section  at  this 
international  photo  and  cine  ex- 
hibition include  demonstrations  of 
underwater  photography,  a  profes- 
sional photo  studio  in  action,  a 
television  studio  and  the  presenta- 
tion  of  outstanding  current   short 

films  of  general  interest.  • 

*     *     ♦ 

Research  Groups  Join  Du  Pont 
10  Form  Holoiron  Corporation 
a  A  new  corporation  to  develop 
basic  inventions  in  the  field  of 
holography  (three  dimensional 
photography  witht)ut  lenses )  has 
been  formed  by  Scientific  Ad- 
vances, Inc.  (SAl)  and  the  Du 
Pont  Company.  The  new  com- 
pany, known  as  the  Holotron 
Corporation,  holds  exclusive  rights 
to  inventions  growing  out  of  re- 
search on  hok)graphy  at  the  Uni- 
versity of  Michigan  and  at  the 
Columbus  and  Pacific  Northwest 
laboratories  of  Battellc  Memorial 
Institute,  parent  corporation  of 
SAl. 

Holography  involves  the  use  of 
a  laser  beam  to  record  on  photo- 


graphic film  patterns  than  can  sub- 
sequently be  reconstructed  as  a 
three-dimensional  image.  Early 
work  indicates  that  holograms  in 
color  are  practicable;  holograms 
in  motion  picture  form  may  even- 
tually be  developed.  Inventions 
underlying  off-axis  photography 
were  made  by  Fmmett  N.  l.cith. 
Juris  Upatnieks  and  others  at  the 
Radar  and  Optics  Laboratory  at 
Michigan.  Rights  in  the  inventions 
were  acquired  by  Ihe  Battellc  De- 
velopment Corporation.  • 


Surgeon  General  Cites  J.  D.  Clark 
for  Medical  Self-Help  Program 

iv  The  Surgeon  General  of  the 
United  States  has  cited  James  D. 
Clark  of  Atlanta,  assistant  to  the 
director  of  the  Public  Health  Serv- 
ice Audiovisual  Facility  in  that 
city  "for  his  work  in  developing 
the  national  Medical  Self-Help 
program." 

The  citation  was  presented  to 
Clark  at  an  invitational  ceremony 
at  the  Facility  by  Dr.  James  God- 
dard.  Assistant  Surgeon  General 
and  Chief  of  the  Communicable 
Disease  Center.  The  Medical  Self- 
Help  Program,  initiated  in  1959, 
is  designed  to  teach  the  American 
civilian  population  the  basic  neces- 
sities  of  medical  care  for  them- 


selves and  their  families  in  the 
event  of  natural  or  other  disasters. 

More  than  .*i4,232  courses  in 
Medical  Self-Help  have  been  taught 
in  schools  and  communities  of  the 
United  States  through  November, 
1965.  There  are  some  1,705,750 
graduates  of  the  course,  many  of 
whom  are  teaching  it  as  part  of 
high  scht)ol  or  junior  college  cur- 
ricula. 

In  addition  to  printed  texts  in 
each  course  area,  the  instruction 
program  includes  filmstrips,  still 
photos  and  instructions  for  teach- 
ers. In  1964,  Clark  was  assigned 
direct  responsibility  for  coordinat- 
ing production  of  1  3  Medical  Self- 
Help  motion  pictures  created  by 
the  Audiovisual  Facility.  These 
are  now  in  use  with  the  teaching 
program.  A  retired  Major  who  had 
a  distinguished  22-year  career  in 
the  Air  Force.  Clark  has  been  as- 
sociated with  the  Public  Health 
Service  Audiovisual  Facility  since 
1963.  • 


Change  in  Company  Name  Signals 
Acme's  Videotape  Service  Growth 

/>  It  was  inevitable  that  its  in- 
creased involvement  in  color 
videotape  syndication  and  dub- 
bing, as  well  as  increased  demand 
for    tape-to-film    transfer,    would 


bring  about  a  now  confirnu 
change  as  Acme  Film  La;  ,i„ 
ies.    Inc.    became   Acme  Fti 
Videotape   Laborator 
Sawelson.  general  niana^i 
Hollywood-based    firm,  an«n 
ed  the  change  in  May. 


SMPTE  Book  on  "Special  fw 
in  Motion  Pictures"  Out  i  Mi 

v  Special  Lfjecis  in  Moticfi 
lures,  a  new  book  by  Fru 
Clark,  professional  HoUywcl « 
fects  man.  was  announced  iMi 
by  the  Society  of  Motion  Iju 
and  Television  Engineers. 

Special  tf fects  e  m  p  h a;z( 
mechanical     special     effect  - 
those   created   before  thi 
during    filming.    Such   ci; 
crumbling  buildings,  eruptirw 
canoes,  snowfall,  earthqual    ' 
prehistoric  monsters,  are  c 
and   illustrated. 

Describing   how  special  fee 
are    created,    Clark    occasul 
gives    anecdotes    about  sp.  ' 
fects  men  and  how  ccrtai: 
—  seemingly  impossible  at  ui 
likely  —  were  achieved.  He  aa 
the    history    and   developnut  i 
special     effects,    citing    i.  - 
from    the    early    silent   nv 
well    as   from    the   modern /id 
screen  spectaculars. 


JET  STOCK  "TOOTAGE 

JET/PISTON/HISTORICAL  AIRCRAFT 

35  MM/ 16  MM  COLOR  and  BLACK  85  WHITE 

Free  film  provided  to  producers  for  authentic  airline  sequences 


UNITED  AIR   LINES 
Publicity  Deportment 

Atlanta  523-5516 

Chicngo  726-5500 

Dinvcr  398-4535 

Honolulu  510  171 


New  York  922-5225 

Piltsliurgh  391-5152 

San  Francisco  397-2620 

Scattlr  682-3731 


Los  An^'.rUs 


182  .1.100 


W.'ishini-'.ton 


737-6830 


Write  for  catnloR: 

UNITED  AIR   LINES  FILM  LIBVB 

Suite  230.  Statlcr  Center 

900  Wilshire  Boulevard 

Los  AnRcles.  California  90017 


United  A  ir  Lines 
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Serving  Professional 
Film  Producers  Everywhere 


De  Luxe  Laboratories,  Inc  ,  850  Tenth  Avenue,  New  York,  New  York  10019  (212)  CI  7-3220. 
West  Coast:  1418  North  Western  Avenue.  Hollywood.  California  90027  (213)  HO  9-3141 

General  Film  Laboratories.  A  division  of  De  Luxe  Laboratories,  Inc. 
1546  North  Argyle,  Hollywood,  California  90028  (213)  HO  2-6171 
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SALES 


SERVICE 


RENTALS 


f  iiH  CAMERA  MAIM  i,u. 

I840    BROAOWAV  (al  OOlh    ST  )    NEW  VORK    23.    N.V.    PL    7-8877 

LIGHTING  EQUIPMENT  AND  ACCESSORIES 


CM  401   COLORTRAN 
QUARTZ  KING  LIGHTS 

500.  650  and  1000  watt  Dual  quartz  lights 
or  650  and  1000  watt  focusing  quartz  liglit 
from  spot  to  flood  with  fingertip  control. 
Lightweight,  compact.  Wide  range  of  ap- 
plications. Smooth  even  lighting,  no  hot 
spots.  fr.  $33.90 


CM  402  COLORTRAN  SUPER  80 

most  powerful  fill  or  flood.  1300-W  quartz- 
iodine  R-80  lamps  operate  directly  from 
120  or  240-V.  AC;  DC  without  boosting. 
Excellent  as  "fill  light"  or  "super  flood" 
for  extensive  areas.  Maintains  constant 
color  temperature  and  intensity  for  its  full 
rated  life.  fr.  $69.95 


LQBM  —  2000-W 
Double  Broad 


CM  403  COLORTRAN  SOFT  LITE 

Shadowless  "North  Sky"  Illumination.  Excep- 
tionally smooth,  even  coverage.  New  type 
reflector.  No  "filament  sing".  From  750 
to  4000  watts.  fr.  $79.00 


CM  405  COLORTRAN 

COLOR  DYNE 

DIMMERS 

portable,  individual 
electronic  dimmers. 
Solid-state  circuitary 
utilizes  a  single  silicon 
symmetrical  switching 
continuous  dimming  is 
provided  with  instantaneous  response.  Each 
dimmer  has  its  own  integral  dimming  con- 
trol potentiometer.  fr.  $96.00 


LQBM  —  lOOO-W 
Single  Broad 
with  Four  Way 
Barndoors 


CM  404  COLORTRAN  BROADS 

Singles.  Doubles.  Variable  Focus.  Fixed 
Focus.  High  performance  quartz-iodine  "fill" 
lights  for  TV  and  motion  picture  studio 
use.  Designed  for  very  wide  powerful  fill 
light.  fr.  $60.00 


CM  406  SYLVANIA 
30-V  SUN  GUN 


%' 


I 


Vs; 


with    FREZZO    BATTERY 

PACK  -  Specially   de-  ~ ~  H 

signed    focusing    head  '"'* 

with   range    from    150-  _ 

350  watts.  30-V  nickel  •„! 

cadmium    battery    pack 

gives  30  minutes  of  powerful  light.  Built-in 

charger  and  voltmeter.   Battery  sealed   in 

leakproof    metal    case.    Operates    in    any 

position  or  altitude.  fr.  $395.00 

C.nnpl,  I,    liii,    .,1   iiuililz-iniliiil-  lillll.s   in  si'irl.-   I  i„m  511(1    Willi  -  1000   IVUll. 

LIKE-NEW  SHOWROOM  DEMONSTRATORS  AVAILABLE  wr„.  „.  ^.,rr;p,„..  r„.r„„r. 


device.    Smooth, 


LOOK  TO  CAMERA  MART  FOR  EVERYTHING 
YOU  NEED  FOR  MOTION  PICTURE  PRODUCTION 


Executives  See  a  Packaging  Film 
in  Alcoa's  Airborne  "Showcase" 
■jJr  The  Aluminum  Company  of 
America  has  brought  out  a  new 
film  for  showing  to  executives  of 
companies  which  arc  major  users, 
or  producers  of,  packaging  mate- 
rials. 

The  "projection  room"  for  the 
film  in  use  is  part  of  an  imagina- 
tive new  marketing  approach.  A 
DC-7C,  the  Alcoa  Forecast,  was 
purchased  last  year  by  Alcoa  and 
transformed  into  a  flying  ambas- 
sador of  aluminum.  The  airplane 
contains  an  exhibit  area,  manage- 
ment conference  lounge,  secretarial 
office,  and  a  completely  equipped 
galley.  The  airborne  showcase  was 
developed  to  demonstrate  the  wide 
range  of  Alcoa  products  and  appli- 
cations to  selected  top  manage- 
ments. 

The  film  was  produced  by  Ger- 
ald Productions,  Inc.,  New  York, 
with  Lou  Mucciolo  as  executive 
producer,  Gerald  Aucrbach,  di- 
rector, George  Cannata,  art  and 
animation  designer,  and  Walter 
Kiernan,  narrator. 

An  unusual  opening  completely 
omits  all  credits,  setting  the  stage 
for  one  of  the  longest,  most  pro- 
vocative verbal  ck>sing  titles  in 
existence:  How  To  Make  A  Buck 
Even  Though  1 1 4  Competitors 
Are  Trying  To  Cut  Your  Heart 
Out  and  Serve  It  On  A  Silver  Plat- 
ter al  30%  Off.  This  is  spoken  by 
Kiernan  at  the  film's  end  after  the 
screen  has  gone  totally  black.  • 
*        *        * 

Eastman  Chemical  Film  Promotes 
"Easloflow"  Packaging  Process 

■/;  The  Eastman  Chemical  Com- 
pany, a  subsidiary  of  Eastman 
Kodak,  has  released  a  16mm  film 
which  will  be  used  to  introduce  its 
new  transparent  packaging  proc- 
ess, Eastoflow. 

The  10-minutc  color  film,  en- 
titled A  I'roduci  Is  Like  A  Wonum. 
was  produced   by   Elektra  Films, 


Marine    Honor    Plaque    Rctii* 
G.     Carlcton     Hunt     (left 
(lent   of   DcLuxe   Laborator 
and    Sidney    Solow    (right i.  m 
dent  and  general  manager  r-'V 
solidated    Film    Indu>.1rie^ 
as     men     received    Marin, 
plaques    for   their   compau, 
Irihtitions     to     Corps'     "1 
Tots"    proiect.    Lt.    Col.    ( 
Rodney,    head    of   Corps' 
lion     Office    in    Holhjwoo, 
nuidc   the   presentation  la-yt 


New  York.  It  took  four  nion 
produce  and  makes  e.\tcnsi> 
of  such  effects  as  stop-m 
freeze-frame  photography  i 
sound  track  featuring  dec 
music  in  relating  the  way  a  i 
woman  "packages"  herself 
transparent  packaging  proce 
Scenes  of  a  bikini-clad  gir 
icking  in  the  surf  are  used  to 
onstrate  how  the  Eastoflow 
ess  works.  Beach  scenes 
filmed  on  location  in  the  Ba 
and  packaging  process  see 
the  Eastman  Kodak  plant  in 
ester.  New  York. 


Mokin  Productions  Incorpo 
Moves  to  Larger  N.  Y.  Qua 
;'■  Arthur  Mokin  Produ 
New  York  City,  has  incorp 
and  has  moved  to  new  and 
i|uartcrs  at  17  West  With 
in  (hat  production  center. 


H.   L  i:  K  O  Y  V  A  N  I)  E  U  F  O  K  I) 

Consultant  -^^ 

AUDI  O-V  I  .S  U  A  L  COMMUNICATIONS 

MOTION    PICTURES   •   CLOSED-CIRCUIT   TELEVISIO 
Formerly  Film  Production  Manager,  A.T.&.T.  Co. 


1051  Villa  View  Drive 
Pacific  Palisades,  Calif. 
90272 


P.  O.  Box  24^ 

Hollywood,  Cal 

900: 


Telephone:  213  •  459-1019 
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no  place 
for 
second  best 


ARRIFLEX  CORPORATION  OF  AMERICA         ■  P-  O.  BOX  1050.  WOO, 


PROFESSIONAL 
^       MOTION  PICTURE 
CAMERAS 

irofeaaional  motion  picture  canteraa-world 
k-Hteady  Mm  movements.  Write  for  literature. 

P.O.  BOX  1050.  WOODSIDE.  N.  Y.   11377 


Look  to  Mecca 

tihemesr 

io  16  mm  &  35  mm 


For  over  a  quarter-century 


have  come  to  depend 
on  Mecca  for 
the  hest  in  quality 
and  sen/ice. 


^ 
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Sixth  "Skyport  Cinema"  was  opi-iit'd   in  ini(l-Ma>    (//   llniikiiis  inu-n, 
Airport,    in    Clciilaiul,    Ohio,    hij    Modern    T(ilkin<i    Pirliirr    Sertic: 

Sixth  "Skyport  Cinema"  Is  Opened  in  Clevela 


TRAVELERS  AWAl  1  INC.  PLANES 
at  Hopkins  International  Air- 
port in  Cleveland,  Ohio,  are  the 
latest  of  the  air  travel  fraternity  to 
enjoy  free  films  as  Modern  Talking 
Picture  Service,  Inc.  announced 
the  opening  of  its  sixth  "Skyport 
Cinema"  installation  in  that  Ohio 
city  last  month. 

The  free  movie  lounge,  located 
in  the  seating  area  near  the  main 
entrance,  accommodates  50  people 
and  will  run  sports,  travel  and  bus- 
iness films  from  10:00  a.m.  until 
8  p.m.  daily,  according  to  Modern 
vice-president  William  M.  Oard, 
Al  Shobel  of  Modern's  Cleveland 
office  is  in  charge. 

With  the  first  Modern  "Skyport 
Cinema"  already  operating  in 
Cincinnati  where  the  first  of  these 
installations  originated  1 S  months 
ago,  this  second  Ohio  airport 
theater  joins  a  growing  list  of  big 
city  terminals  which  includes  the 
Twin  Cities,  Kansas  City,  Atlanta 
and  Denver  Airports. 

John  A.  Doyle,  commissioner  of 
Hopkins  International  and  J.  Mor- 
gan Lauer,  manager  of  operations, 
have  both  expressed  the  view  that 
the  new  film  lounge  will  be  a  valu- 
able atklilioii  to  passengers'  com- 
fort ami  interest  while  they  are 
in  the  terminal.  According  to  a 
survey  taken  at  other  ports  where 
"Skyport     Cinemas"     have     been 


MECCA  FILM  LABORATORIES  CORPORATION 

FILM  CENTER  BLDG.,  630  NINTH  AVE.,  NEW  YORK,  N.Y.  10036  •  CO  5-7676 


EDITOR   WANTED 

Growth  position  open  to  young 
editor  willing  to  assume  post- 
photographic  production  respon- 
sibilities. Experience  in  TV  com- 
mercial production  required. 
Send  resume  to: 

Box   BS-3A-66 
BUSINESS   SCREEN   MAGAZINE 

7064    Shoridon    Rd        •       Chicago,    III     60626 


operating,  the  average  time 
viewing  film  has  exceeded  a 
per  person. 

*      *     * 

Elect  ).  T.  Wadkins  Chair 
Nat'l  Committee  on  Safety 

•r>;  The  National  Committ 
Films  for  Safety,  represent 
national  organizations  con 
with  improving  the  public 
ledge  of  safety  through 
media,  has  elected  James  T. 
kins,  managing  director 
Richmond,  Virginia  Area 
Council,  as  its  new  chairma 
Wadkins  represents  the  A 
tion  of  Safety  Council  Exc( 
on  the  National  Commitu 
succeeds  W.  L.  Robinson 
post. 

Thomas  H.  Wilkenson,  d 
of  safety.  Department  of  the 
Washington,  D.  C,  was 
vice-chairman  and  William 
lander,  director  of  the  Post 
vision.  National  Safety 
Chicago,  was  re-elected  sec 
treasurer  of  the  group.  The 
film  awards  of  the  Committ 
reported  on  page  33. 


Buyer's  Guide  to  A-V  Equ 

v  Your  next  issue  will 
the  Annual  Buyer's  Guide 
diovisual  Hquipmcnt  and 
film  handlins;  accessories. 
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TITLE  TypograpW 

and 

Hot-press  Craflsrc 

SINCE   1938 

vr-rite/or  FREEri' 


KNIGHT  TITLE  SEH 
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If  voii  wish  to  sec  a  print,  please  call  or  write  to: 
PRODUCTION 
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It  costs  plenty  to  produce  1,000  feet  of  16mm  film.  But  it  costs  only 
pennies  per  month  to  protect  these  irreplaceable  A&B  roll  color 
originals,  reversal  positives  and  tapes  from  damaging  extremes  of 
temperature  and  humidity.  Store  them  at  the  famous  Bonded  Film 
Storage  vaults  in  Fort  Lee,  New  Jersey.  Bonded  now  provides  tem- 
perature and  humidity  regulated  storage  areas,  when  specified.  Also 
available  on  request  are  environmental  controlled  chambers  for  maxi- 
mum care  and  protection.  Bonded  experts  record  every  carton  you 
send  in,  individually  log  the  location  and  keep  everything  at  your 
fingertips  for  you.  Bonded's  radio-directed  trucks  will  pick  up  and 
deUver  for  you  anywhere  in  Metropolitan  New  York.  Bonded  has 
skilled  packers  and  on-the-premises  screening  and  shipping.  (Ask 
De  Luxe  Laboratories,  they've  been  with  us  for  years).  Better  still, 
write  us  at  630  Ninth  Avenue,  New  York  City  10036. 


BONDED 


A  division  of  imOvO  Industrial  Corporation 
New  York,  Ft.  Lee,  N.  J.,  Chicago,  Los  Angeles,  Toronto, 


Are  your  films  stored  in 
the  best  of  hands? 


NMicn    National   Ass<K'iation   of   Manufacturers    told    press   alxxf 
pro^niin,  ihcsc  principals  tccrc  on  hand   (left  to  right):   Charl 
director  of  NAM  project;  W.  P.  Cullandcr,  president  of  NAM;  I 
Basham,  Jr.,  senior  v.p.  for  personnel;   and  Earl  Sandmeyer,  u.  p, 
dent,  public  relations,  both  of  Chemical  Bank  New  York  Trust  Cipi 

NAM  Unveils  Program  to  Aid  Uneniplo  d: 

"MIND"  Program  a  Pilot  for  N 

¥>  ESULTS  OF  A  pilot  training  pro- 
•^'-  gram  designed  to  make  "un- 
cmployables"  employable  were 
disclosed  on  May  10  by  W.  P. 
Cullandcr,  President  of  the  Na- 
tional Association  of  Manufactur- 
ers at  a  news  conference  conduct- 
ed jointly  with  Chemical  Bank 
New  York  Trust  Company,  a  lead- 
ing participant  in  the  social  re- 
search project. 

The  program  is  called  MIND 
(Methods  of  Intellectual  Develop- 
ment) and  consists  of  two  parts: 
basic    educational    and    typing. 

The  basic  education  course 
demonstrates  how  the  reading, 
writing  and  arithmetic  levels  of 
some  functional  illitLTates  and 
school  dropouts  can  be  raised 
three  or  four  grades  in  only  six 
to  eight  weeks. 

Participants,  for  example,  enter- 
ed with  reading  skills  that  tested 
at  grade  levels  from  3.9  to  9.3. 
Their  arithmetic  scores  were  even 
lower.  After  six  weeks  enrollment 
in  the  rapid-learning  course,  they 
showed  an  average  three  and  one- 
half  grade  jump  in  reading.  Their 
arithmetic      and      word-meaning 


a  i3i 

'  m 

X  lid 


atioiial  Effort  lo  Developk 

scores  showed  increases 
two  grades. 

■'While  industry  has  a  pi 
need  for  trainable  applicanj, 
er  jobs  presently  exist  fo^ 
cants  whose  ability  to  read< 
simple   arithmetic  problen 
sub-standard    levels.    By 
how  young  people  can  be 
and   inexpensively  broughtj 
an  eighth  grade  level  in 
R's,   we  believe  we  can  <iai 
strate  for  industry's  use  a  n< 
that  can   be   used   in  the 
wide  assault  on  the  uncmpi 
problem,"'  Mr.  Gullander 

The  NAM  staff  research 
vclopcd  the  typing  portioi 
MIND  program  to  show  be 
programmed  learning  tec 
and  audio  teaching  eqi 
could  be  utilized  to  imp 
skill  needed  in  almost 
dustry. 

Typing  students  had  ao 
audio  devices  on  their  d< 
select  one  of  four  lessons 
mitted  simultaneously  from 
chine  nearby.  The  lessons 
speed  and  difficulty.  Studei 
(continued  on   page  TV 
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MULTI-RANK  PRINTING  &  SOUND  RECORDING 

FAIRCHILD  •  TECHNICOLOR  CARTRIDGE  LOADir 

CONTINUOUS  PROJECTION  TREATMEN 
■  ■■■■■■■■■■■■■■■■■■■■■■■■I 

PROCESSING  •   INTERNEGATIVES  •  EDITir 


PHOTOGRAPHIC  LABORATORY 

6555  NORTH  AVE ,  OAK  PARK,  ILL. 
AREA  CODE  312-386  6603 
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only  real  competition 


,1  We  eliminate  those 
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ing  equipment,  bena  .« 
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NOW  UNDER  ONE  ROOF 

ROY   GRANDEY   PRODUCTIONS 

Business   Film   Concepts 
and   Complete   Production 

(Combined  with  the  former 

Gene  K.  Walker  Productions) 

and 

MILLS   ANIMATION 

Animation   Concepts   for 
both   Cartoon   and   Graphics 


San  Francisco's  Leading  Studio 
—  Near  International  Airport 

1881    ROLLINS  ROAD,  BUILDING  C 
BURLINGAME,    CALIFORNIA    94010 


Camera  Eye 

THE     EDITORIAL    VIEWPOINT 


TRAFFIC   SAFETY    AND   THF    FILM 

THIS  Month's  Cover,  emphasizing  the  role 
of  the  film  medium  in  helping  reduce  the 
tragic  toll  of  45,800  deaths  and  4,100,000 
injuries  which  occurred  on  U.S.  streets  and 
highways  last  year,  is  fortified  by  the  statistics 
which  show  that  lack,  of  driving  skills,  intoxi- 
cation, exceeding  the  speed  limit,  improper 
passing  and  leaving  roadways  caused  most  of 
these  needless  deaths  and  injuries. 

Sharply-increased  pro)>rams  of  driver  educa- 
tion. Willi  regular  use  of  more  prims  of  hard- 
hitting safety  films,  is  an  urgent  need!  Oppor- 
tunities abound  for  showing  these  films  in 
theaters,  on  television  and  to  school  and  adult 
audiences.  What  are  we  waiting  for'.' 


'NAVA  Convention  in  Washinfiton  ]ultj  16; 

Other  Key  Audiovisual  Events  on  Calendar 

•/■<  The  audiovisual  meeting  calendar  has  some 
important  events  worth  reminding  you  about: 
in  July,  the  National  Audio-Visual  Association 
will  hold  its  27th  National  Convention  and 
Trade  Show  at  the  Hilton  in  Washington,  D.  C. 
(Julv    16-19);  on  Auuust    14-20,  members  of 


the  University  Film  Producers  Associ; 
their  20th  Annual  Conference  at  Ore 
University,  Corvallis.  Oregon. 

There's  a  pause  until  .September  12 
the  7th  International  Industrial  Filn 
takes  place  in  Venice.  Italy,  followe 
lOOth  Semiannual  Technical  Confer 
Equipment  Exhibit  of  Society  of  Mo 
ture  &  Television  Engineers  at  the  An 
Hotel  in  Los  Angeles  (Oct.  2-7);  and 
Columbus  Film  Festi\al  in  that  city( 
7th.  It's  a  busy  time  ahead! 


100,000  Showings  of  "This  Is  New 
Carry  the  Garden  State's  Story  to  7 

A  When  the  title  This  Is  New  Jerse 
on  the  screen  May  1  1  at  the  josep 
School  in  Cherry  Hill,  N.  J.,  it  mi 
100,000th  showing  of  a  film  that  hi 
ed  all  over  the  world  telling  the  Can 
story. 

Produced  for  New  Jersey  Bell 
Co.  by  Owen  Murphy  Productions, 
minute  Technicolor  film  provides  a  p 
view  of  the  state  —  its  farmlands, 
and  scenic  beauty.  It  covers  the 
diversity  of  the  state,  both  at  work  i 
all  in  historic  perspective. 

The  film  was  premiered  March  7. 
the  Robert  Treat  Ht)tel  in  Newark, 
distinguished  audience  that  include( 
Governor  Robert  B.  Meyner.  Sinn 
has  carried  the  message  of  Ne\s  Ji: 

(CONTINUI^D    ON     THh     FOLLOWiNC    1    ! 
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BU.SINF.SS  SCREEN  H 


iqjNCING:  FIRST  COMPLETE  EK  REVERSAL  PROCESSING  IN  NEW  YORK 


du  art.  the  first 
:te  ektachrome  re- 
processing IN  NEW 
u  art's  new  process- 
:hine  handles  all  ek 
commercial  (eco) 

P55;  ER  TYPE  7257  & 


7258;  MS  TYPE  7256;  THE  NEW 
EF  TYPE  7242;  AND  REVERSAL 
PRINT  TYPE  7386.  YOU  MAY 
HAVE  BEEN  ABLE  TO  HAVE  ONE 
TYPE  PROCESSED  IN  NEW  YORK 
BEFORE,  MAYBE  TWO.  BUT 
NEVER   BEFORE   HAS  THERE 


BEEN  COMPLETE  EKTACHROME 
PROCESSING  IN  NEW  YORK 
CITY.  NOW...  COME  TO  DU  ART 
FOR  EK  REVERSAL  PROCESSING. 
FOR  EK  COMMERCIAL  PROCESS- 
ING. FOR  COLOR  DAILIES.  FOR 
COLOR  . . .  DAILY. 


IT  Pi!  M  I  ARQ  /nil  APT  mi  OR  PflRP  245  WEST  55  STREET.  NEW  YORK,  N.Y.  10019    PL  7-4580 
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NOW  UNDER  ONE  ROOF 

ROY   GRANDEY   PRODUCTIONS 

Business   Film   Concepts 
and   Complete   Production 

(Combined  with  the  former 

Gene  K.  Walker  Productions) 

and 

MILLS  ANIMATION 

Animation    Concepts   for 
both   Cartoon   and   Graphics 


Son  Francisco's  Leading  Studio 
—  Near  International  Airport 

1881    ROLLINS  ROAD,  BUILDING  C 
BURLINGAME,    CALIFORNIA    94010 


Camera  Eye 

THE     EDITORIAL    VIEWPOINT 


TRAFFIC    SAFETY    AND    THE    FILM 

1"^iiis  Month's  Cover,  emphasizing  the  role 
lit  the  film  medium  in  helping  reduce  the 
tratiic  toll  of  45,800  deaths  and  4,100,000 
injuries  which  occurred  on  U.S.  streets  and 
hiiilnvays  last  year,  is  fortified  by  the  statistics 
which  show  that  lack  of  driving  skills,  intoxi- 
cation, exceeding  the  speed  limit,  improper 
passing  and  leaving  roadways  caused  most  of 
these  needless  deaths  and  injuries. 

Sharply-iiuieused  programs  of  driver  educa- 
tion, with  regular  use  of  more  prints  of  hard- 
hitting safety  films,  is  an  urgent  need.'  Oppor- 
tunities abound  for  showing  these  films  in 
theaters,  on  television  and  to  school  and  adult 
audiences.  What  are  we  waiting  for'.' 


NAVA  Convention  in  Washinfiton  July  16; 

Other  Key  Audiovisual  Events  on  Calendar 

i>  The  audiovisual  meeting  calendar  has  some 
important  events  worth  reminding  you  about; 
in  July,  the  National  Audio-Visual  Association 
will  hold  its  27th  National  Convention  and 
Trade  Show  at  the  Hilton  in  Washington.  D.  C. 
(July    16-19);  on  August    14-20,  members  of 


the  University  Film  Producers  AsstKn* 
their  20th  Annual  Conference  at  Ore 
University,  Corvallis,  Oregon. 

There's  a  pause  until  September  12 
the  7th  International  Industrial  Film 
takes  place  in  Venice.  Italy,  followc 
100th  Semiannual  Technical  Confen 
Equipment  Exhibit  of  Society  of  Mo 
ture  &  Television  Engineers  at  the  An 
Hotel  in  Los  Angeles  (Oct.  2-7);  and 
Columbus  Film  Festival  in  that  city  ( 
7th.  Its  a  busy  time  ahead! 


100,000  Shoivinii.s  of  -This  Is  New 
Carry  the  Garden  State's  Story  to  7 

f  When  the  title  This  Is  New  Jerse 
on  the  screen  May  1 1  at  the  Josep 
School  in  Cherry  Hill,  N.  J.,  it  mi 
100,000th  showing  of  a  film  that  hi 
ed  all  over  the  world  telling  the  Can 
story. 

Produced  for  New  Jersey  Bell 
Co.  by  Owen  Murphy  Productions, 
minute  Technicolor  film  provides  a  p 
view  of  the  state  —  its  farmlands, 
and  scenic  beauty.  It  covers  the  va 
diversity  of  the  state,  both  at  work 
all  in  historic  perspective. 

The  film  was  premiered  March  7, 
the  Robert    Treat  Hotel  in  Newark, 
distinguished    audience    that    includcc 
Governor    Robert    B.    Meyner.   Sini.i 
has  carried  the  message  of  New  Jc 

(CONTINUED  ON  THE  FOLLOWING 
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camera  service  center 9  iiii' 

sales   affiliate    •    CAMERA    SALES     CENTER     CORPORAlC 

333  WEST  52nd   STREET  •    NEW  YORK  19.  N.  Y.      PL  7  0 
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BUSINESS  SCREEN  « 


iqjNCING:  FIRST  COMPLETE  EK  REVERSAL  PROCESSING  IN  NEW  YORK 


jjlr  DU  ART.  THE  FIRST 
ETE  EKTACHROME  RE- 
PROCESSING IN  NEW 
U  ART'S  NEW  PROCESS- 
flCHINE  HANDLES  ALL  EK 
COMMERCIAL  (ECO) 
255;  ER  TYPE  7257  & 


7258;  MS  TYPE  7256;  THE  NEW 
EF  TYPE  7242;  AND  REVERSAL 
PRINT  TYPE  7386.  YOU  MAY 
HAVE  BEEN  ABLE  TO  HAVE  ONE 
TYPE  PROCESSED  IN  NEW  YORK 
BEFORE,  MAYBE  TWO.  BUT 
NEVER   BEFORE   HAS  THERE 


BEEN  COMPLETE  EKTACHROME 
PROCESSING  IN  NEW  YORK 
CITY.  NOW...  COME  TO  DU  ART 
FOR  EK  REVERSAL  PROCESSING. 
FOR  EK  COMMERCIAL  PROCESS- 
ING. FOR  COLOR  DAILIES.  FOR 
COLOR  . . .  DAILY. 


T  Fll  U  I  ARQ  /nil  ART  mi  flR  PflRP  245  WEST  55  STREET  NEW  YORK,  N.Y.  10019    PL  7-4580 
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BIG  MESSAGE.  .  .SMALL  BUDGET? 

WHY  NOT  A  FILMSTRIP?  There's  no  faster,  more  economical,  or  dra- 
matic way  to  get  your  message  across.  Complicated  story?  A  colorful 
filmstrip  can  say  it  for  you  more  clearly.  Restless  client?  Let  him  relax 
while  you  project  your  best  image.  A  lot  of  territory  to  cover?  Filmstrips 
love  to  travel.  Budget  problems  are  gone!  Filmstrips  are  comparatively 
economical  to  produce  ...  and  can  be  made  to  meet  impossible  dead- 
lines. Re/ease  prints?  One  or  ten  thousand  are  unbelievably  inexpen- 
sive. Contact  us  immediately.  We  can  recommend  filmstrip  producers 
on  whom  you  can  rely. 

Here  at  CFI  your  filmstrip  producer  is  backed  by  a  processing  laboratory 
whose  professional  procedures  and  facilities  produce  the  finest  and  the 
most  consistent  results  possible. 


CONSOLIDATED    FILM    INDUSTRIES 

959  SEWARD  STREET.  HOLLYWOOD,  CALIFORNIA  90038  /  HO  20881  •  HO  9  IMl 


THE  EDITORLAL  VIEl 


! 


(continued  from  the  PRECEDINi 

estimated  7.334.000  persons,  moi. 
population  of  New  Jersey,  in  pract 
state  of  the  union  and  in  many  fo 
tries. 

Prints   were   presented   to   the 
State    Department   of   Education, 
copies    to    each    country    superini^ 
schools.  Three  were  sent  to  the  U) 
Information   Agency   for   showing 
the  wi)rid.   It  became  the  official 
state  of  New  Jersey  at  the  Bruss 
Fair  in  1958. 

An  exchange  teacher  used  it  in 
teach  her  class  about  the  United 
aviation    cadets    showed    it    in 
Greece  to  illustrate  life  in  Americ 
wood   Rotary  Club  student  brougl 
down  to  Australia. 

Executives   of  a   pharmaceuticalfm 
it  to  their  home  office  in  Switzerli 
their  Swiss  counterparts  an  idea  o 
They  reported  later  that  the  film 
mental  in  the  company's  decision 
second   United   States  plant  in  s 

But  most  requests  for  viewings 
schools,     women's     clubs,     Kiwan 
groups  and  church  organizations. 

The  film  remains  in  constant 
average  of  about  30  showings  a 
150  prints  have  been  worn  out 
years.   Today,   there   are    165   prin 
term  loan   with   schools   and  othe  oi 
tions  throughout  the  state. 


s. 

% 
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Predicted  Upsiirfie  in  Theater  Co 
fo  Increase  Audience  for  Sponsore 

iV  The  president  of  General  Ciner 
tion,  largest  shopping  center  theat^ 
the  country  and  operator  of   193 
2 1  states,  predicts  an  upsurge  in  ind 
construction.  Says  Richard  A.  SmitI 
units  will  be  opened  in  regional  an^ 
ity  centers  within  the  next  three  yea 
another  450  will  be  built  on  free-sta 
way  locations. 

Why   is  this  imporiuiU   to  us? 
neighborhood  theaters  welcome  goc 
short  subjects  and  they're  in  extrei\ 
supply.  Here's  a  growing  opportunj 
American  business  to  supply  necde 


916  North  CilMl 
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Howell  builds  photographic  injfruments  o  little  better  than  they  really  hove  to  be 
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Anyone  can  run  the  Autoload  projector,  because 
It  threads  itself-completely,  automatically. 

The  Autoload  is  so  simple  to  set  up  and  operate 
that  any  ten  year  old  can  do  it  in  under  a  minute. 

And  you  can't  forget  how.  Just  slip  the  film  end  in 
and  the  Autoload  threads  itself-from  start  to  finish. 
It's  the  simplest  of  all  16mm  sound  projectors 
to  run.  So  everyone's  an  expert  projectionist  with 
a  few  minutes  of  instruction. 

The  Autoload  is  always  in  perfect  adjustment,  too. 
You  don't  have  to  worry  about  film  flutter  or  spilled 
film.  And  when  you  show  a  film,  you  can  stop  on  a 


Gentlemen:  We'd  like  to  see  why  the  Autoload  is 
the  world's  largest  selling  1 6mm  sound  projector. 

n  Please  have  your  local  AV  dealer  set  up 
a  personal  demonstration  with  me. 

D  Please  send  complete  details  about  liberal 
trade-in  allowances  and  rental-purchase  plans. 


Name. 
Title_ 


Firm  Name. 


Business  Address. 
City 


.State. 


Zip  Code. 
Phone 


Bell  &  Howell  Autoload' 

B.II  t  How.ll  build,  photographic  initrum.nh  a  liltl.  b.n.r  Ihon  Ih.y  r.oll,  ho,,  lo  b. 


single  frame,  reverse  to  a  scene  for  adde , 
and  show  pictures  in  a  lighted  room  if  niMl 

The  Autoload  is  light,  compact  and  corlia 
own  built-in  speaker.  Easy  to  move. 
Simple  to  set  up  or  knock  down. 

So  if  your  present  projector  takes  on  exf  rt,i 
we'd  like  to  show  you  why  so  many  busiiu 
are  trading  in  on  the  Bell  &  Howell  Speci  jl 
Autoload  Filmosound  16mm  Sound  Proje(f4 
Just  tear  out  the  coupon  for  details. 


Specialist,  Autoload  and  Filmosound  are  registered  Irodema 
Bell  &  Howell  Company,  7100  McCormick  Rood,  Chicago,  I 


>i4l 


PLACfll  I 
5  CEN 
STAMi 
HEREI 


Bell  &  Howell  Compa 
7100  McCormick  Roa 
Dept.  8878  BS-515 
Chicago,  Illinois  6064^ 


.1  V  I' 


CORPORAT 


16 


BL  SIN  ESS  SCREEl 


COMMUNICATORS 
OF  IDEAS 


'O  WHAT  A  GOODLY  OUTSIDE  FALSEHOOD  HATH." 

—Shakespeare 

In  the  business  of  communication 
competition  is  keen:  ignorance, 
prejudice,  self-interest,  insecurity, 
fear,  deception,  pride. 

Fallacy  still  has  a  "goodly  outside". 

Truth  often  needs  a  little  help. 


>  < 


HENRY  STRAUSS  &  CO 


31    WEST    53RD    STREET   •    NEW    YORK    19.    N.   Y. 
PLAZA  7-0651  , 


.  .INC. 


'■*>' A  ..'■A*. 


Communicating  ideas  on  film  and  a  full  range  of  programmed  audio-visual  media 


AT&T  AMERICAN  BANKERS  ASSOCIATION 
ABC-TV  ■mTTM  ABC-TV  INTERNATIONA 
L  AMF   AMERICAN  HOME  MAGAZINE  AUDI 

T  'BUREAU  OF  BHIillZEIilinaB  CIRCU 

LATIONS  BABCOCK  &  WILCOX  B.  F.  GOO 
DRICH  «i.lll:t.-^M:k'^  THE  BORDEN  COMPA 
NY  BRISTOL  MYERS  CELENESE  CORP. 
OF  AMERICA  WMHEMSMIIMM  CLAIR 
OL  COMPANY  CBS-RADIO  CBS-TV  CONGR 

egation  iHlMIIMaH  christian  chur 

CH  DOW  CHEMICAL  COMPANY  EASTMAN  C 

hemical  company  HEEiniinM  east 

MAN  KODAK  COMPANY  E.  I.  DUPONT  ET 

HYL  CORPORATION  WEMEMSHUMniSM 

FAMILY  CIRCLE  FOUR  ROSES  DISTILLE 
RS  FOSTORIA  GLASS  CO.  ■L'MhiHJil.'W  G 
IRL  SCOUTS  OF  THE  U.S.A.  HEUBLEIN 
INC.  IBM  IMUMSnn^M  INSTITUTE  0 
F  LIFE  INSURANCE  INTERNATIONAL  NI 
CKEL  COMPANY  HEMESHSl  JONES  & 
LAUGHLIN  STEEL  COMPANY  KOPPERS  CO 
MPANY  ^EMMinSM  LADIES  HOME  JOU 
RNAL  LEVER  BROTHERS  LIFE  MAGAZINE 
MC  CALL'S  MAGAZINE  ■EQIIIIOH  NAT 
lONAL  DISTILLERS  NATIONAL  LUMBER 
MFGRS.  ASSOC.  HIOiEIESEnM  NATION 
AL  VITAMIN  FOUNDATION  NEW  YORK  LI 
FE  INSURANCE  CO.  lEEIMilSH  OLIN  M 
ATHIESON  PEPSI-COLA  COMPANY  PHILL 
IPS-VAN  HEUSEN  ■■ICMEJMB  CHA 
RLES  PFIZER  RAYBESTOS  REDBOOK  ROY 
AL  CROWN  KHMEMCM  THE  SATURDAY 
EVENING  POST  SCOTT  PAPER  COMPANY 

i^EnmMiMiMnmnrM  socony  mobi 

L  OIL  COMPANY  SEAGRAMS  SYLVANIA  E 
LECTRIC  ■■l:Hi'il>^.l.'l'iJTrr;™  PRODUCTS,  I 
NC.  TEXACO  THEATER  GUILD  TIME  MAG 
AZINE  BCmiSCIII^B  UNION  CARBIDE 
VOGUE  WESTINGHOUSE  ELECTRIC  CORP. 
WOMAN'S   DAY  ^^CHIinMIMi^  XEROX 


VISUALSCOPE 

INCORPORATED 

103  PARK  AVENUE   «    NEW  YORK  CITY  17  .   MU  3-3513 


(CONTINUED       FROM        PAGE        12) 

t  h  c  pre  -  recorded  instructions 
through  headphones.  By  elimin- 
ating the  need  for  a  full-time, 
professional  teacher,  the  overhead 
cost  of  training  is  significantly 
lower. 

The  initial  hardware  and  soft- 
ware used  was  developed  by  adapt- 
ing audio  materials  produced  by 
the  Gregg  Division  of  McGraw- 
Hill  Book  Company  to  a  new  ma- 
chine technology  produced  by 
Electronic   Futures,   Inc. 

Later  machine  technology  used 
was  in  the  handmade,  prototype 
stage  and  not  available  commer- 
cially. It  was  designed  by  Edu- 
cating Systems,  Inc.,  which  is 
jointly  owned  by  Sylvania,  Inter- 
national Correspondence  Schools 
and  Tutc^r  Tape  Laboratories.  This 
machine  system  is  tape-based  and 
was  created  to  have  a  four-chan- 
nel simultaneous  playback  capa- 
bility. 

An  additional  feature  of  the 
Educasting  machine  system  is  the 
capability  for  FM  radio  broad- 
casts. Simultaneous,  four-channel 
transmissions  can  be  made  on  EM 
radio  sub-carriers  at  the  same  time 
the  FM  station  carries  its  regu- 
lar commercial  programming.  This 
means  that  a  simple  transistorized 
receiver  having  four  channel  se- 
lectors for  the  FM  signals  could 
provide  the  trainees  with  precise- 
ly the  same  instructional  program- 
ming that  he  presently  gets  in  the 
N.AM  pilot  training  courses.  The 
use  of  such  techniques  could,  of 
course,  .lead  to  remarkable  cost 
reductions  by  making  such  a  train- 
ing curriculum  available  to  a  very 
large  number  of  trainees. 

The  cost  of  the  NAM  pilot  on 
the  tape  machines  is  estimated  to 
be  about  $S  per  week  per  stu- 
dent, including  books,  equipment 
rental  and  supplies. 

Chemical  Bank  New  York  Trust 
Company  is  now  using  the  NAM 
typing  program  with  proven  suc- 
cess, according  to  Harvey  A. 
Basham,  Jr.,  Chemical's  senior 
vice-president  in  charge  of  the 
personnel  (.lisisioii. 

Ten  girls  began  the  Chemical 
Bank  class  six  weeks  ago  typing 
at  an  average  speed  of  18  words 
per  minute  with  an  extremely  high 
error  rate.  Three  could  not  type 
at  all.  Since  then,  four  have  al- 
ready brought  their  speed  up  to 
40  words  per  minute  and  obtained 
jobs.  The  others  type  at  an  aver- 
age speed  of  ^^  words  per  minute 
with  few  mistakes. 

NAM  obtained  similar  results 
while  developing  the  MIND  pro- 
totypes program.  • 


Quallty-Bllt 

film  Sliippiii!;  ( 

•  Best  quality  domestic  fre 

•  Heavy    steel    corners  fo 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  hold 
with  positive  retainer  spig 

•  Sizes  from  400'  to  2000 
OTHER      -Ql  ALITYBILT"    FE 

Salon  Print  Shipping  Case; 

Sound    Slidefilm    Shippin 
(for    Transcriptions  &  Ii 

2"  X  2"  Glass  Slide  Case- 

Filmstrip  Shipping  Cases  ( ild 
to  6  strips  plus  scripts)     j 

Write  direct  to      fl 
maniiljclurer  for  catiil" 

WM.  SCHUESSII! 

361  W   Superior  St.,  ChicogilO, 


Change  Your  Address?  Don  (« 

to  notify  our  circulation  o"ii  'o 
your    copies    delivered    p 


MOLEQUARTZ         ,f 
SUPER-SOFTLITES    I 

750  Watts  to  4000  Was 


Indirect  diffused  illumination- 
Quartz  Iodine  light  source- 
Send  for  bulletin  107 

937  N.  Sycamore  Ave.  Hollywood.  Call 
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BLSINK.S.S  SCRFEN 


ll)HETIHES  AT  CAPITAL 


Onr  editors  get  a  little  flustered 

Jal  rooms,  ■  Try  working  w,.h  our  editorial  professionals;  they  don  t  get  flustered  very 

FILM   LABORATORIES,  INCORPORATED 


470  E 
1998  N.E 


\\l\^.\f,l^rT.%T.''^^^^^^^^^^^^ 
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YOUR  TRAFFIC  SAFETY  FILMS 


Ml  ^15?  -  M 


w-m^^M  1 


REPLACE  THEM  WITH 
NEW  (CAHILL)  MODELS! 


A  brand  neu    '66  /node!  .  . . 

"RED   LIGHT   RETURN" 

(jiiit  ananlal  a  CINE  GoUen  Eagle) 

Late  model,  loaded  with  extras! 

"DEFENSIVE  DRIVING  TACTICS" 

"FREEWAY  DRIVING  TACTICS"  (EFLA  Blue  Ribbon) 

—  Bring  the  wife  to  see  this  one! 

"SAFETY  BELT  FOR  SUSIE" -A  WINNER! 

(Auards  from   Washing/on.  Chicago,  Brussels,  Palermo) 

MANY  OTHER  MODELS  TO  CHOOSE  FROM! 
NO  SUNDAY  SELLING! 

EASY   TERMS!   (NO  CARRYING   CHARGES-100%    DOWN) 


1  Vrife  for  Free  Catcilo(^ 


ClIAKLES  CAIIILL  k  ASSOCIATES.  Inc. 

p.  0.  liOX    :}^2-2(l .  IIOIJ.VWOOI).  CALIKOMMA  <M)(h2H 


Careers  in   Chemical   Industry 
Pictured   in    New  Goodrich   Film 

■  The  fifth  in  a  continuing  scries 
of  sponsored  motion  pictures  di- 
rected to  teen-age  viewers  in 
schools  and  youth  groups  has  been 
released  by  The  B.  F.  Goodrich 
Company  through  its  national  dis- 
tributor: Sterling  Movies,  Inc. 

Joining  the  Goodrich  "Tomniy" 
film  program  is  a  26-minute  16- 
mm  color  film  titled,  Tomniy 
Looks  at  Careers-Chemistry.  It 
was  produced  by  Atlas  Film  Cor- 
poration in  cooperation  with  the 
Manufacturing  Chemists"  Associ- 
ation, Inc.  The  new  picture  ex- 
plores the  challenges,  rewards  and 
adventures  that  await  today's  stu- 
dents in  the  rapidly-advancing 
world  of  chemical  research  and 
manufacture. 

Many  Opportunitii-s  in  Field 

Visits  to  six  industrial  plants 
and  laboratories  by  a  young  fea- 
tured player,  focus  dramatic  detail 
on  occupations  which  range  from 
basic  and  applied  research  and 
chemical  engineering  to  plant 
supervision,  operations,  marketing, 
technical  writing.  management 
and  teaching.  Animation  se- 
quences show  advanced  concepts 
on  the  structure  of  the  carbon 
atom  and  the  chemical  reactions 
that    produce    vinyl   chkiride. 

A  highlight  of  the  film  is  an  in- 
terview with  scientist  Dr.  Waldo  L. 
Scmon,  who  discusses  the  develop- 
ment of  plastics.  The   film   is   ap- 


l)r.  \\  aldo  L.  Si'iiKin,  one  of  norUls 
liiiilinti  nihhir  .\ciinli\l.\.  tcllx  leiii- 
(ificr  Tommij  Johnson,  "if  I  had  one 
wish  today,  I  uotihl  want  to  he  a 
tj(nin<i  chemixl  ofiain.  so  that  I  coiihl 
participate  in  the  ureal  iliscoveries 
which  still  lie  ahead." 

IHopriale  lor  social  sliiiiies'  career 
guidance  classes  and  for  general 
science  and  chemistry  groups  on 
the  secondary  school  level. 
How  to  liorro\>  I  his  Film 
A  13' 2  minute  \ersion  of  this 
film  is  also  asailable  for  public 
service  use  by  TV  stations.  Roth 
versions  are  available  from  Ster- 
ling Movies,  Inc..  43  W.  61st  St.. 
New  York  22,  N.  Y.  and  the  dis- 
tributor's  regional   libraries.  • 


Travel  Fashions  Set  to  Rhyn 
of  Spain  in  a  |.  C.  PenneFli 

.  One  Peseta.  I  wo  I'eseUiji 
film  highlighting  some  of  t  rm 
colorful    and    intercstint; 
Spain  today,  is  now  a\., 
free-loan  use  to  TV  static,  j 
ior   and   senior  high  schos  1 
community  organizations.  >  1 
minute  color  film  is  pre 
J.   C.   Penney  Companx 
tributed  by  Association  1 
It  was  produced  by  Show  isc 
ates.  New  York. 

One  Peseta.  Two  Pest 
two  models  who  take  ofi 
to  make  a  film.  Sportin;: 
of  travel   fashions,  thc\ 
country    from    Aragon 
and  find  themselves  caugl  up 
the  exciting  rhythm  of  Sp  ;'•' 


LAB  SPECIAIISS 

SINCE  1936 

8mni  SILENT 
16nini  SILENT -SOUD 


i 


BIACK  &  WHITE  PRINTS  0  T 

That  means: 

SPECIAL   SKILLS  .    ' 
5P£C/Al    CARE    . 
PLUS 
ESPECIALLY  FAST  SERCE 
and 
ESPECIALLY     "GOOD"     10 
on 
QUANTITY   WORI- 

Try  us 

MODERN  MOVIES,  II. 

832  Cole   •   Hollywood  38,   H. 
Hollywood  4-7793 


QQ  QQ  QQ  3( 

Specialists  in 
Main  and  Credit  Ties 

for  industrial  films  for  SO^o' 

3,000  FONTS  ON  HANDPlU 
Complete  Art  &  Design  :tn 
—  also  Animation  &  Optiilt" 

NO  CHARGE  FOR  ROUGH  LfOI 
Super-Speed   Serv'ic 

QQ  MOTION  PICTURE  \l 

247  West  46th  St.,  New  "« 
Phone:  (212)  CI  7-212.' 

QQ  QQ  QQ  V 
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BUSINESS  SCRHI  N 


Latest 
MODEL  2C 

Cameras 


Arrtflex  35  Model  2C. 

(180  shutter,  with  Ncm  Im 
proved  Reflei  Finder  showing 
Cirwmascope  Field  (0  73S"  i 
0.868").  detachable  eyeptece 
«rtd  interchangeable  ground 
glass  supplied  with  film  gate 
and  ground  glass  for  Academy 
Aperture 


Now  available  at  selected  dealers 
forlWrn;  UlASll  orSAUl 

COMPLETELY  NEW  REFLEX  VIEWING  SYSTEM 

Production  is  beginning  to  catch  up  to  the  enthusiastic  acceptance  of  Arriflex's  brilliant,  advanced 
line  of  35mm  professional  motion  picture  cameras.  These  latest  2C  models  have  been  worth 
waiting  for-and  now  that  they  are  becoming  more  available-worth  insisting  on! 

Featuring  a  completely  new  reflex  viewing  system-larger,  brighter  field,  divisible  finder  and  inter- 
changeable ground  glass-Arriflex  35  2C  models  are  the  easiest  handling  lightest  weight,  most 
versatile  professional  cine  cameras  in  the  world.  Advantages  that  have  made  Arriflex  synonymous 
with  the  most  advanced  cinema  techniques. 

There  are  Arriflex  35  2C  camera  models  available  for  every  filming  assignment-documentary  or 
feature,  "shoestring"  production  or  "spectacular."  So,  for  your  next  assignment,  insist  on  an 
Arriflex  35  2C.  Whether  you  rent,  lease  or  buy  it,  you'll  be  starting  out  right.  With  the  best. 


Jb 


NEW  CATALOG!  Just  out-our  new  12  page,  fully  illustrated 
catalog;  describes  the  complete  Arri  35  2C  system  of  professional  motion 
picture  equipment.  Please  write  for  your  copy. 


WRITE     FOr?     COMPLETE     LITERATURE 


n 

[•^^^•^ 

Arriflex  35  Model  2CV.    m.ih  m  fealur»«  of  tne 

openmg 


Arrfflax  38  MOdtl  2C-ftS.  %imt  »  Moon  2C  put 
Control  Sifnai  Generator  (24  (ps,  60  cycles)  and  Aut» 
matK.  Electric  Ciap-Sltck,  factory  installed 


Arrmex  35  Model  2C-s.  *        -^f  features  or 

■--  :•   t'    .'    :■■.;'    J  .    ■    :      -?tor.  seoarate 

spceOcortlro:  tnecstjt.  ind  sccdJi  ticrcmeler.  tor  oper- 
ation to  80  (ps 


Arrmei  35  Model  2CT 

frownd  ftttl  marked  far  Trc>-r 


ard  A/nfltt  a  ?00  ft    ar^  400  ft   ma|iMi«i ) 


'  -^t  X  but 
i#ttf  Tectuit- 

iAuttf  and 
-Jl   (UwttUHA- 


CORPORATION 
OF       AMERICA 


25-20  BROOKLYNOUEENS  EXPRESSWAY  WEST 
WOODSIDE.  NEW  YORK     11377 
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INDUSTRIAL   COLOR   X-PT 
LAUNCHED  BY  VAN  PRAAG 


NEW    YORK    CITY: 


VAN  PRAAG  PRODUCTIONS,  INC.,  leading  color  producer  in 
the  East,  announces  its  exclusive  "X-PT"  —  color  experimental 
—  is   now  available  for   full-length    documentary   use. 

Tested  in  studio  and  on  location,  the  exciting  technique  —  to- 
gether with  Van  Praag's  "one-eight-five  process"  —  opens  whole 
new  vistas  for  users  of  documentary  and   industrial   color  films. 

And,  once  again,  it  stamps  Van  Proag  as  the  leading  produc- 
tion house  in  your  future. 


VAN  PRAAG  PRODUCTIONS,  INC. 

NEV\/  YORK  •  DETROIT  •  MIAMI  •  HOLLYWOOD 

1600   Broadway,    New   York    10019 
(212)   PLazo   7-2687 


SUBSlOlAftY  OPERa- 


k   &  e 


t'^ 


This  aiifomatecl  motiuii  pitliuf  exliiliit  uym  iitsUillcd  by  Eli  Lilly  ui 
pany  to  tell  its  story  to  tlioiisdnds  of  trintlcrs  /WMiing  tltrougli  Indti. 
Weir  Cook  Municipal  Airport.  A  Fairchihl  cartridge-load  8nim  sot. 
jector  is  used  to  shotc  cight-rninute  color  film  "To  Save  Your  Liji 
gives  a  fast-moving  "inside"  look  at  the  nearby  pharmaceutical  jr 
search  and  production  facilities.  An  estimated  60,000  will  sec  shou 


Automated    Packaging   Salestnen 
Show  "Autobag  System"  on  Film 

The  Autobag  System  of  in- 
plant  polyelhlene  bag  packaging  is 
the  subject  of  a  six-minute  car- 
tridged  film  being  shown  by  sales 
representatives  of  the  Automated 
Packaging   Corporation. 

The    short    action    film    helps 
salesmen  show  cost-savine  uses  of 


the  company's  "Freeloader 
aging  station.  High-speed  b 
pensing.  filling,  imprinti! 
sealing  with  a  single  ope: 
one  station  are  visualized 
color  sequences.  For  salt- 
ings contact:  A.  Gould, 
mated  Packaging  Corp.. 
Solon  Road,  Bedford  I 
Ohio   44014. 
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g;eo.  w.  colburn  laboratory,  inc. 

Ibl  N.  WACKER  DRIVE  •  CHICAGO,  ILL.  60606  •  PHONE  332  6286 


COLBURN'S 
IS  ON  THE 
MOVE  AGAIN! 

Our  Slidefilm,  Title,  and 
16mm  &  35mm  Animation 
services  have  been  combined 
and  relocated  at  107  N.  Wacker 
Drive  in  Chicago.  The  mailing 
address  for  these  services 
is  164  N.  Wacker  Drive. 
With  various  departments 
expanding  operations,  and 
customers  coming  to  the 
laboratory  in  ever-increasing 
numbers,  the  need  «/as  seen 
for  a  major  rearrangement 
of  our  service  areas. 

And  so  ...  to  serve 
you  better . . . 
COLBURN'S  IS  ON 
THE  MOVE  AGAIN! 
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BUSINESS  SC  KEEN 


<ua^ 


DuIC>%.NE 

AUDIO-VISUAL 

EQUIPMENT 


/ 


THE  NEW 

"MICROMATIC 


tt 


now  features  a  "program  hold  control"  .  .  .  shows  2x2  slides  as 
well  as  automatic  sound-filmstrips. 

This  versatile  machine  is  designed  for  many  uses— from  desk-top 
showings  using  its  own  built-in  screen,  to  the  projection  of  brilliant 
pictures  on  big  screens  before  groups  of  several  hundred  people. 
It's  ideal  for  training,  selling  and  teaching. 

THERE'S  A  DUKAIME  SOUND  FILMSTRIP  PROJECTOR  FOR  EVERY  NEED 


"FLIP-TOP" 


\NRIJE  FOR  LITERATURE 


■A-y  MATIC" 


AUDITORIUM    PROJECTOR 


■MITE-E-LIT£" 


DUKANE  CORPORATION 

AUD/O   VISUAL   DIVISION 

DEPT.    9SS9     •  ST.  CHARLES.  ILLINOIS  60174 
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VAN    PRAAG    INDUSTRIALS 
GET      ACTI-MOTION 

DETROIT: 

VAN  PRAAG  PRODUCTIONS,  INC.  took  its  hot  new  'acti-motive' 
camera  to  the  rugged  peaks  of  north  Michigon's  ski  country 
last  winter  and   scored   another  rousing    industrial    "first." 

Shooting  reels  of  footage  among  the  thrill-and-spill  enthusiasts, 
Van  Praag's  TOM  SMART  demonstrated  that  'acti-motion'  gives 
film  directors,  at  last,  a  technique  for  bringing  home  smooth 
high-action    closeups   of    heretofore    "Impossible"   outdoor    shots. 

Tom  (now  Vice-President  of  Midwest  operations  for  Von  Praag) 
is  ready  to  demonstrate  'acti-motion'  in  any  combination  of 
industrial  uses  -  for  Displays,  Shows,  Sales  Presentations,  Train- 
ing Films,  and  Documenfories.  And  while  he's  at  it,  he'll  be 
ready  to  show  you  our  Slidefilm,  Stop  Motion  and  Animafic 
techniques. 


VAN  PRAAG  PRODUCTIONS,  INC. 

NEW  YORK  •  DETROIT  •  MIAMI   •   HOLLYWOOD 
2301    Dime    BIdg.,    Detroit,   Mich.   48226 

(313)   WO   2-4896 
In   New  York:    1600   Broadway.   PL  7-2687 


Governinent  "Mission  Safety-70" 
Program  is  Theme  of  New  Film 
ir  President  Lyndon  B.  John- 
son's recently-announced  program 
aimed  at  achieving  a  30  per  cent 
reduction  in  accidents  among  Fed- 
eral employees  by  1970  is 
graphically   explained    in    Mission 


Safefy-70,  a  10  minute  motion 
picture  recently  released  by  the 
National  Safety  Council.  Pilot 
Productions,  Inc.,  Evanston,  III. 
was  the  producer. 

The  film  explains  that  accidents 
are  preventable  and  shows  how 
they  can  be  continuously  reduced 


The  George  Washinston  Honor  Medal  of  the  Freedoms  Foundation 

sctitcd  to  Kintilc  Floors,  Inc.  for  Us  motion  picture  "The  Case  of  ti 
Gate"  produced  by  Dynamic  Fdms.  Inc.,  in  conjunction  with  tk 
Schooh  Committee  for  Economic  Education.  Slunvn  at  presentat 
monies  in  the  Governor's  Room  at  N.Y.  Stock  Exchange  (l  to  n 
Moore.  Jr.,  president,  Canada  Dry  Corporation  itni.stee  of  Fotindai 
jamvs  liendcr,  dean  of  the  Business  Seliool,  Adelphi  University.  ( 
Xeumann.  vice-president,  .tahs,  Kentile  Floors;  and  Charles  M'.  / 
a  member  of  the  Freedoms  Foundation  board  of  trustees. 

when  proper  control  programs  are 
put  into  action.  Outstanding  acci- 
dent reduction  records  achieved 
by  many  industries  are  cited. 
These  include: 

1.  A  43  per  cent  reduction  in 
10  years  by  the  aircraft  manufac- 
turing industry. 

2.  30  per  cent  reduction  of  ac- 
cidents by  electric  utilities;   and 

3.  44  per  cent  less  accidents  in 
the  natural  manufactured  gas  in- 
dustry. 

Pointing  out  that  the  automo- 
tive,    machinery     and     electrical 


()/i    htealion    /< 


FLORIDA... 
that's  where 
Reela  is. 

•  Complete  producers  services 

•  Complete  16/35  mm 
laboratory  services 

•  Editing  —  Titling 

•  Animation  —  Graphic  arts 

•  Studio  soundrecording 

•  VTR  transfer 


REELA  FILMS,  INC. 

17  N  W  Third  Street.  Miami,  Florida 
Phone:  FR  4-2108 
Write  (or  free  catalog 


equipment    industries    h.i 
achieved  30  per  cent  rcdi:, 
plant   accident   rates,  the 
picture  urges  participation 
Federal    accident    reduction* 
gram  by  pri\atc  industrx 
cusses  three   important  b 
ments  of  such   programs 

Anticipating  and  rcmovin 
ards     from     work     situatioi 
proper  design  and  guarding'' 
chines  and  equipment; 

Fffective    safety    educat* 
employees    by    managemeni' 

Personal  interest  and  m^ 
bility  assumed  by  individual " 
ers  as  well  as  top  managentt" 
department  heads. 

Write  the  National  Safi" 
cil,  425  N.  Michigan  .Avon.. 
cage.  III.  60611    for  previc* 
purchase  data  on  Missio" 

70. 

*      *      * 

Buyer's  Guide  lo  AV  Equij* 

Yinir  next  issue  ("• 
Four)  will  feature  the  f" 
Buyer's  Guide  to  Audi*' 
Equipment  and  .Accessories. 
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BLSINK.S.S  SC  REEN'1 


In  about  four  minutes, 
you  can  put  on  a  good  slide 


show. 


Here's  all  you  do  to  get  a  line  copy 
slide: 

Click  the  shutter. 
Pull  the  tab. 
Wait  10  seconds. 


And  peel  off  a  fully  developed  trans- 
parency. (Polaroid's  PolaLine  Type 
146-L  transparency  film  is  what  does 
it.) 

Now    dip    it    into    a     quick-drying 
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^^^^^^^ 
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hardeninK  solution  (which  comes  in  a 
pocket-sized  plastic  container). 

Pop  it  into  a  snap-together  plastic 
frame. 

Slip  it  into  any  standard  lantern 
slide  projector. 

And  the  show  is  on. 

For  continuous  lone  subjects,  use 
Polaroid  I^and  Projection  Film,  Type 
•10- Iv.  Just  click,  pull  and  wait  two 
minutes. 

(KInpsed  time  from  click  to  show- 
about  4  minutes.) 

Moth  Polaroid  films  give  you  bright, 
sharp,  grain-free  pictures. 

At  about  'i  the  cost  of  conventional 
3  '4  "  X  4  "  slides. 

So  even  if  saving  time  means  nothing 
to  you,  saving  money  might. 

Polaroid  Corporation,  Cambridge,  Mass. 


BLUE    RIBBON    FILMS    &    FILMSTRIPS 


Eniilv  Jones,  (ulinini.strative  director  of  Edti- 
ciUioual  Film  Lihrari/  Association,  receives  a 
token  "H-Ball  Award"  from  William  J.  Siued. 
Los  Angeles'  Public  Library.  Award  commriu- 
orated  her  labors  on  eifiht  American  Film  Festi- 
vals  s-j)onsored   Inj    the    film    librari/    assoeiiilion. 

■Jt^EMBERS  AM)  iRiiNDs  of  the  Educational 
■'■'-■■  Film  Library  Association,  representing 
educators  in  charge  of  school,  library  and 
community  film  service  film  collections 
throughout  the  U.  S.  gathered  at  New  York's 
Biltmorc  Hotel  on  May  11-14  for  their  an- 
nual American  Film  Festival.  The  five-day 
event  included  film  screenings  for  award  nom- 
ination panel  discussions,  climaxed  by  annual 
awards  banquet  held  on  Friday  evening,  May 
13. 

Blue  Ribbon  Awards  were  presented  on  the 
occasion  to  40  motion  pictures  and  12  film- 
strips,  deemed  most  suitable  for  educational 
showings,   from   among  the  400  entries   sub- 


l.ibrary  Association    Holds 
^Uli   American   Film    Fcslixal 

miucd.  Over  800  jurors  look  part  in  prelimin- 
ary and  finalist  screenings.  Each  panel  of  jur- 
ors was  composed  of  authorities  in  ( I )  the 
subject  area  of  each  of  the  34  festival  cate- 
gories; (2)  film  production  techniques;  and 
(3)  the  utilization  of  films. 

Sponsors  and  producers  attended  this  year's 
screenings  in  greater  nimibers,  according  to 
EFLA  spokesmen,  and  were  also  represented 
during  the  panel  presentations.  Business-or- 
iented categories,  it  was  noted,  consistently 
played  to  over-flow  attendance  at  the  various 
screening  rooms. 

The  association  represents  school,  univers- 
ity and  public  libraries  among  its  members. 
Some  1 .200  persons  attended  the  daily  ses- 
sions, the  special  evening  presentation  of  the 
"Film  as  Art"  entries  and  the  Blue  Ribbon 
Award  Banquet.  A  complete  resume  of  this 
year's    Festival   winners    follows: 

Agriculture,   Forestry   &   Natural   Resources 
The  Grain   Merchants,  produced   by   Paul    Alley 

Productions  for  the  Bunge  Corp.  Distributed 
by  Sterling  Movies  USA.  (tied  with) 

Rice:   From   Seed   to   Flower,   produced   and   dis- 
tributed   bv    Productions    Unlimited.    Inc. 


Citizenship,    C;overnment    &    Cit)    Pfc,n, 
.No      lime    for     L  glinevs,    produced    h 

Studios    for   .American    Institute  of  A: 
Distributed  by  Sterling  Movies  USA. 

C'lavsroom    Film    for   Lower  Crad 
Ruinshower,     produced     by     Dimensior, 
Distributed  by  Churchill  Films. 

Conservation 
Bulldo/.ed  America,  produced  by  CBS   \i 
ed  by  Carousel  Pilms. 

Current    Events    &  International   RtMf 

Night  of  the   Dragon,  produced  by  Gii: 

Productions  for  the  United  States  Ini" 
Agency. 

Kcononiics  and  Business 
The    Broken    Hill,    produced    b>    R.   B 
Scott  for  the  Broken  Hill  Associated 
(Australia).  Distributed  bv  C.  Tennant&: 

York). 

Education,  Child  Development 
and  Teacher  Training 
Headstart,  produced  by  Churchill  Filrriv 
Office  of  Economic  Opportunity. 

Geography — Physical  and  Sodd   " 
Ethiopia:  Empire  on  the  Mountain,  prtv 

Franco  Romagnoli.  Distributed  by  Stc: 

ucational  Films. 

Ciuidance — Personal  and  Vocattonl 
Phoebe — produced  by  the  National  Film  Bol 
Canada.     Distributed     by     McGraw-Hill' 
Films.  (Continued  on  following  ' 


c^nnouncin^  cjJcme  (Accelerated  S^i^ice 


TVew!  ^xtra-expedited  transfers,  dupes,  16mm  prints 


ACME  has  always  been  known  lor 
superior  service  and  now  we've 
added  a  new  dimension.  When  you 
specify  ACME  accelkrated  serv 
ICE  your  order  is  given  uninter- 
rupted attention  from  the  moment  it 


enters  our  doors  until  it's  back  in  your 
hands.  In  short,  all  systems  are  "go" 
until  your  job  is  finished.  When  cost  is 
no  object,  you  can  count  on  delivery 
in  only  a  fraction  of  the  regular  time. 
(CAUTION:  May  be  habit -forming.) 


ACME 

Film  and  Videotape 

Laboratories 

HOLLVW(X>l>  •  I1»l  N    H'lhUnd  •  llljl  4«4  7471      NIW  YORK  ■  4»0  MBd.ton  Avf 
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BUSINESS  SCREEN 


Whether  your  interest  is  in  mass  film  circulation 

or  in  specialized  audiences,  you  will  want  to  check  your  cost 
and  find  out  how  you  can  obtain  CUSTOM  distribution 
and  up  to  25%  more  booking  with  no  increase 


in  your  distribution  budget . . . 


see 

United 
World 
Films 
lor  Custom  Sponsored 

Distribution 


\ 


For  more  details  on  Custom  Distribution 
call  collect  or  write: 


UNITED  WORLD  FILMS,  INC. 


221  Park  Avenue  South  •  New  York,  N.Y.  10003 


(212)  777-6600 
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from 

Las-TV 

In  a  word  that  dividend  is  quality.  The 
kind  of  quality  processing  your  invest- 
ment deserves.  Quality  that  has  made 
Lab-TV  the  east's  .;^1  source  for  re- 
versal processing.  There  are  two  other 
dividends  you  can  count  on  from 
Lab  TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more? 

THE  LAB  FOR  REVERSAL  FILM 

16mm 

BLACK  &  WHITE  REVERSAL 
PRINTING  &  PROCESSING 

O*   COLOR  PRINTING 

OTHER  SERVICES: 

•  Work  Prints  •  Colortocolor  Prints  •  Color-to- 
BliW  Prints  •  Raw  StocK  •  Ultrasonic  Film  Clean- 
ing •  A  &  B  Roll  Prints  •  Fades  Dissolves  •  Timed 
Prints  •   Edge  Numberinj;  •   8mm  "rocessing 


723  Seventh  Ave.,  New  York  19,  N.Y.  .  JU  6-2293 


EIGHTH   AMERICAN    FILM    FESTIVAL: 

(CONTINLI-n    I  RO.M    THF    PRPrEDINC,    PACK    28) 

Hi.storj — General 
Time  of  the  West,  produced  and  distributed  by 
Guggenheim  Productions  for  the  National  Park 
Service.  U.  S.  Department  of  Interior. 

Histon — Biography 
This    is    Edward   Steichen,    produced    hy    WCBS- 
I  V  for  Eastern  Air  Lines. 

Home  Kconomics 
\\hcre  Do  the  Wahiuts  Go,  produced  by  Vista 
Productions    for     Diamond     Walnut    Growers. 
Disinhutcd   hv  Modern  Tajkini;  Picture  Service. 


Modern  v. p.  Dick  Hough  accepts  Blue  Rilihon 
Award  from  Pcnnij  Northern,  AV  Librarian  at 
Kansas  City  Public  Library  for  "Where  do  the 
Wahuits  Go?"  This  Diamond  Wahtut  Growers 
fihn   teas   produced   by   Vista    Productions,    Inc. 


Nature  and  Wildlife 
Pruning  Practice  at  (he  Brooklyn  Botanic  Garden, 

produced  and  distributed  by  the  Center  for 
Mass  Communication  for  the  Women's  Auxiliary 
of  the  Brooklyn  Botanic  Garden. 

Science  and  Mathematics 
The  Beach:  River  of  Sand,  produced  and  distrib- 
uted by  Encyclopaedia  Britannica  Films  in 
collaboraiion  with  the  American  Geological  Insti- 
tute. 

Social  Documentaries 
A      Valparaiso,      produced      by      Argos      Films 
(France).   Distributed  by  Contemporary  Films, 
(tied  with) 

ku   Klux   Klan:   I'he  Invisible   P'mpire,  produced 
by    CBS.    Distributed    by    Carousel    Films. 

.Sports,   Recreation   &   Physical   Education 
Railway  with  a  Heart  of  Gold,  produced  and  dis- 
tributed by  Carson  Davidson   Productions. 


we  quote: 


U 


. .  so  when  my  client  said 
he  liked  the  latest  film  I 
had  produced  for  him  I  failed  to  understand 
why  he  had  changed  to  another  producer. . . 
then  he  told  me  that  their  titles  were  much 
better  than  mine . . .  they  had  been  made  by 
Knight  Studio,  Chicago.  Now  I  get  my  titles 
there  ...  I  have  my  client 
back  . . .  and  we're  all  happy.  /  / 

Knigtit  Studio 

159  E.  Chicago  Avenue,  Chicago  U,  Illinois 


CHAPPELL 

Recorded  Music  Library 


BIG . . .  AND  GETTINCI 

BIGGER 

Complete 
Music  Selection  Service 

Special  concern  for 

ALL 

your  programming  needs 


Send  for  catalogue 
and  demonstration  tape 


^^^Zf^d 


Chappell  Music  Library 
117  West  4<>th  Street 
New  York,  New  York  lOOSS^' 

phone:  212  PL  7-36U 
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BCSINESS  SCREEN 


Film  As  Art 

iduced    and    dislrihulcd    hy    National 
B    d  ol  Canada. 


nciplfs    &    Techniques;    Paintiii); 
tisivc    Kvc,    produced    hy    \\C  BS-TV 
L-rn     Airlines.     Distributed     hy     Con- 

ilnis. 


Ipture.  .Vrchitccturc  &  Crafts 

o,  produced  hy  John  Barnes  for 
aedia    Britannica    Films. 

.ic.   Dunce,  Drjniu  and  Films 

Dailies,  produced  In  Cenlral  Doeu- 
Filni  .Studios  (Moscow,  U.  S.  S.  R.) 
h\  Brandon  Films. 

Literature 
I    Gentlemen:     Mr.     Leonard    Cohen, 

h\  National  Film  Board  ol  Canada, 
hv  Center  for  Mass  Communication. 


ul 


for  Llysses,  produced   hy  CBS.  Dis- 
y  Carousel  Films. 

.Stories  for  Children 
tington    and    his    Cat,    distributed    hy 
ducational  Films. 

Religion 
sponse,    produced     hy     Roger     Tilton 
r   the    Board    of    Missions,    Methodist 


Ethical  Problems 

produced    hy    Melrose    Productions. 
Bed  by  Contemporary  Films. 

Fund   Raising 
Wrid.     .Muffled     World,     produced     by 
1     1  ilms  for  Deafness  Research  Foun- 
I>irihutcd    hy    Modern   Talking    Picture 

Inistrial  and  Technical  Processes 

iiiitrol,   produced    by   Cameras    Infer- 
IIT  Research  Institute. 

'ersonnel  and  Sales  Training 
?rs.    produced    hy    Victor    Weingarten 
for    the    Montefiore    Hospital    and 
enter.  Distributed  by  Health  and  Wel- 
als  Center. 


y 


Jblic  Relations — Commercial: 
Products,    Events    &    Developments 
a   Mural,   producd   by    Howard   Rubie 
VUstralia,  Ltd. 

nblic  Relations — Commercial: 
Corporate  &   Industry  Image 
n    of    Conscience,    producd    by    Gug- 
Productions    for   the   St.   Louis   Post 

Public   Relations — Non-Profit 

flee  Series,  produced  by  Amram  Nowak 

es. 

Sales  and  Promotion 
Window  of  Mr.  Malone,  produced  by 
Ji  Associates  for  the  New  York  Times. 

Travel 

Tapestry,  produced  hy  Athos  Film 
ions  for  British  Overseas  Airways  Corp. 
i  by  Sterling  Movies  USA. 

leallh  for  General  Audiences 
:eproduction,  produced  by  Audio  Pro- 

ED    ON     THE     FOLLOWING    PAGE    65) 


Change  films  in  2  seconds  flat! 


Read  how  Fairchild's  amazing  new  MoviePak  cartridge 
multiplies  the  value  of  your  entire  sound  film  program 


At  last  you  can  show  any  film,  anywhere,  anytime  — without 
threading,  film  handling  or  rewinding. 

Simply  select  the  Fairchild  MoviePak  sound  film  cartridge 
you  want,  snap  it  into  the  Mark  IV  rear-screen  projector,  and 
play.  In  broad  daylight.  In  a  prospect's  office.  In  showrooms.  At 
trade  shows.  On  sales  counters.  In  training  classes.  In  the 
boardroom.  To  switch  instantly  to  another  film,  just  snap  out 
one  cartridge,  snap  in  another. 

Every  film  you  have  can  be  easily  converted  to  8mm  and 
threaded  into  the  MoviePak  cartridge.   Duplicate  prints  are 
less  expensive  than  16mm,  too.   Now 
you  can  unleash  the  full  power  of  your 
entire  sound  film  program. 

The  Fairchild  Mark  IV  projector  is 
portable,  weighs  only  20  pounds  and  is 
always  ready  for  action.  No  warm-up 
time  required. 

For  display  use,  it  will  run  without 
supervision,  repeating  automatically.  It 
takes  up  to  22  minutes  of  film  with  a 
single  MoviePak. 

To  see  for  yourself,  just  send  in  the 
coupon. 


R^\IRCHII_D 


INDUSTRIAL    PRODUCTS 


Fairchild  Caniara  and  Inatrumant  Corp 
Industrial  Producif  Oiviaion 
?31  Fairchild  Avenue 
Plainview  L  I    New  York 


Gentlemen:  Please  show  me. 


BS5 


Name- 


Position. 


Firm_ 


Addrcti . 
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Getting  all  the  action! 

the  new  ultra-compact  CM16  sound  camera 


Beckman  &  Whitley's  CM  16  is  the  camera  for  the  pro 
on  the  go.  15  pounds  light  with  zoom  lens  and  400 
feet  of  film,  it's  slim  and  compact  to  move  as  fast  as  the 
action.  Yet,  built  into  this  small  package  is  a  combina- 
tion of  performance  advantages  available  for  the  first 
time  in  a  professional  16mm  sound  camera.  For  ex- 
ample: both  single  and  double  system  sound  capability 
D  new  wide  open  reflex  viewing  and  focusing  L  new  pin 
registered  continuous  moving  film  for  superb  sound  and 
picture  quality  I  i  new  close-up  quiet  □  new  versatile 
power  pack  for  operation  on  any  50  or  60  cycle  source 
from  110  to  220V  without  changing  motors  or  gears. 

Built  by  the  largest,  most  experienced  manufacturer 
of  ultra  high  speed  cameras,  the  CM16  has  been  field 
tested  for  over  two  years  by  top  pros.  To  find  out  more 
about  CM16  (the  action  camera)  write  or  phone: 

Cine  Products,  Beckman  &  Whitley,  Inc., 

444  Whisman  Road,  Mountain  View,  Calif.  94040, 

Phone  (415)  968-6220 


IHJTHREE    •    VOLUME  TWENTY-SEVEN  OF  BUSINESS  SCREEN  MAGAZINE 

liners  of  National  Safety  Film  Awards 

M,iil   Commill.r  uii   Film>  l«»r  Safety    lUmors  21    Molion   Pirliin-s,   Sliilffilm^ 
la«|H«-  uiul    Mtrit     Vvartls   for  Coiilrihiilioii    l«»    Fie!<ls    of    Safely    Kcliicatioii 


M 


KMe  of  AuDiovisuALs  in  helping  stem 
vesomc  tide  of  deaths  and  injuries 
avoidable  accidents  on  the  nation's 
,ii  highways,  in  plants  and  offices  and 
le  is  brought  into  sharp  focus  this 
le  National  Committee  on  Films  for 
)unces  the  selection  of  nine  factual 
ures  and  one  televisii>n  film  spot  as 
nding  safety  films  for  1965." 
icr  motion  pictures,  two  sound  slide- 
two  short  public  service  television 
given  Certificates  of  Merit  by  this 
ional  group  of  judges,  representing 
1  organizations  directly  concerned 
education.  W.  L.  Robinson,  asso- 
tor  of  the  traffic  engineering  and 
irtment,  American  Automobile  As- 
s  chairman  of  the  Committee.  Wil- 
mdcr,  director  of  posters  for  the 
ifety  Council,  is  its  secretary, 
inual  awards  recognize  outstanding 
ur  principal  categories  of  safety  edu- 
fic  and  transportation;  occupational 
;neral  safety:  and  home  safety.  The 
also  reviews  entries  of  television 
:cts  and  spots  as  well  as  theatrical 
cts. 

are  first  screened  by  subject  spc- 
relevant  categories  and  final  selcc- 
by  members  of  the  full  committee, 
)m  are  directly  concerned  with  this 
icern  for  safety  education.  Bronze 
/mbolic  of  the  highest  honor  given  in 
1  competition,  and  the  merit  awards, 
/ed  during  the  National  Safety  Con- 
dly  held  in  Chicago  in  the  fall  period, 
ving  awards  were  made  in  the  23rd 
afety  Film  Contest: 


AND  TRANSPORTATION  FILMS 

i:ONZE   PLAQUE  AWARDS 

"Love  That  Car" 

S  ii^or:  American  Oil  Company 

'inducer;  Parthenon  Pictures 

I-  iinlcti  humorous  incidents  present  the 

■Ciiinion  faults  of  negligent  drivers  .  .  . 

naintenance  that  can  lead  to  the 

UU--  and  conditions  causing  accidents. 

I*        *        * 
The  National  Driver's  Test" 

C'lmsor:  The  Shell  Oil  Company 
Pjuluccr:  CliC  (Television)  News 
J'lt-niinute  question  and  answer  quiz  to 
liT   reaction   and   perception  of  traffic 
that  can  lead  to  accidents. 

*        *        « 
"Winter  Truck  Driving" 

•ponsored  and  produced  by  the 

U.  S.  Bureau  of  Public  Roads 

minute  instructional  motion  picture  to 


ER  3  •  VOLUME  27 


remind    professional    truck    drivers    of   special 
safe  driving  practices  on  ice  and  snow. 

*        *        * 

CERTIFICATE  OF  MERIT  AWARD 

"We  Drivers" 

Sponsor:  General  Motors  Corporation 
Producer:  The  |am  Handy  Organization,  Inc. 
.  A  13-minute  color  motion  picture  that  en- 
tirely updates  a  famed  jiiclure  of  same  title  to 
offer  tips  in  avoiding  potential  hazards  to  safe 
driving;  especially  useful  to  classes  and  individ- 
uals takins:  driver  education. 


OCCUPATIONAL  SAFETY  PICTURES 

BRONZE  PLAQUE  AWARDS 

"The  Chokerman" 

Sponsor:  The  Northwest  1-orcst  Industry 
Film  Committee 
Producer:  Rarig's  Inc. 
'f-r  The  mission  of  this    11 -minute  color  film 
is    to   instruct    loggers    in   safe   choker   meth- 
ods —  so  that,  in  planning  the  job,  prepar- 
ation can  be  made  to  get  out  of  the  line  of 
danger  quickly  if  something  goes  wrong. 

*  *        * 
"Everything  to  Lose" 

Sponsor:  The  Caterpillar  Tractor  Company 

Producer;  Calvin  Productions,  Inc. 
This   21-minute   color   film   dramatizes   the 
conse:|uences  of  "chance-taking"  in  shop  work. 

*  *        * 

"The  Return  of  Milton  Whitty" 

Sponsor:  Ontario  Construction  Safety  Assn. 
Producer;  Westminster  Films  Ltd. 
M   A  17-minute  color  film  that  highlights  un- 
safe practices  and  working  conditions  around 
building  construction  sites. 


"Evervthing  to  Lose"  (occupational  safety  plaque 
uiiiiur)  .shows  the  tirrihic  coiiscquciircs  that  cau 
follow  will  II  siifitij  rules  in  the  shop  an-  ignored. 


Dealh  Poinls  Ihe  Finger 

Death  and  injuries  mount  along  the 
nation's  streets  and  liigliMays  and  the 
unerrint;  finger  of  statistics  points  straight 
toward  those  real  culprits:  careless,  un- 
skilled drivers  who  lack  proper  training. 

Those  who  sponsor  or  create  the  pow- 
erful, motivating  and  teaching  medium 
that  is  today's  best  weapon  against  driver 
ignorance — sound  motion  pictures — can 
well  re-examine  our  consciences.  Have  we 
helped  write  the  epitaphs  of  the  48,500 
who  died  in  traffic  lust  >ear  b>  failing  to 
produce  enough  good  pictures,  by  failing 
to  provide  enough  prints  to  reach  all  who 
should  be  exposed  to  this  medium? 

Whatever  happened  to  slow  the  output 
of  such  highl> -stimulating  films  as  "Mir- 
acle in  Paradise  Valle>"  or  "Oav  in 
Court"  or  "The  Case  of  Officer  Halli- 
brand"  to  name  a  few?  We  possess  a  me- 
dium which  can  get  inside  the  hearts  and 
minds  of  those  who  drive.  When  did  you 
last  see  such  a  film  on  television,  in  your 
neighborhood  theater?  When  did  you  at- 
tend a  community  course  in  driver  safetv? 

Tribute  should  be  paid  to  the  all-t<M»- 
few  enlightened  companies  and  groups 
who  have  made  safety  education  Films 
available;  the  programs  of  .American  Oil, 
General  Motors.  Ford.  Nationwide  In- 
surance and  the  National  Safety  Council 
are  notable  contributions. 

This  is  a  costly  business.  Traffic  acci- 
dents not  only  cost  lives  but  involve 
property,  insurance  costs,  work  time  lost 
and  the  grief  and  suffering  of  loved  ones. 
A  waste  that  is  s(»  clearlv  defined  by 
human  neglect  can  only  be  corrected  by 
greater  human  effort  in  education. 


■l,<)\c    lliat  Car"    JiulJU'   pluiiui    iliiiii,:,    ;  .:i(s' 
up  importance  of  proper  car  care  for  safer  driving. 


A  Mint'  from  "Tlif  S'dtioiwl  Drivir's   Tist" 
iix   car   leaves   highway    in    inmbhnp,    crash. 

A  SENATORS  TRIBUTE 

Mr.   President: 

v:  Tlie  night  before  last  30  million 
Americans  took  a  drivers'  test.  Hope- 
fully, the  rest  of  the  nation  did  better 
than  the  2.000  drivers  in  New  York, 
Fhihidelphia,  Chicago  and  Los  Ange- 
les whose  test  scores  are  known.  Only 
four  per  cent  of  the  test  drivers  in 
those  four  cities  received  sc-ores  in 
the  "excellent"  category  Forty-two 
per  cent  failed. 

We  owe  a  real  debt  of  gratitude 
to  the  Columbia  Broadcasting  System 
for  bringing  the  traffic  safety  prob- 
lem into  our  homes.  Monday  night's 
CBS  News  report  will  stand  as  a 
landmark  in  television  news  report- 
ing and  public  service.  I  hope  that 
CBS'  National  Drivers  Test  can  be 
repeated  on  an  annual  basis  because 
it  ser\es  as  a  deadly  reminder  to  us 
that  there  is  room  for  tremendous  im- 
proNcment  in  the  driving  skills  of  the 
American  people. 

The  Shell  Oil  Company,  in  spon- 
soring this  program,  showed  mana- 
gerial c-ourage  and  enlightment  that 
is  too  rare  in  our  couutr\-  today.  For 
this  show  emphasized  not  the  zip,  the 
power  and  the  getaway  of  today's 
automobile  and  the  fuel  it  uses,  but 
the  awful  conse(juenccs  of  the  mis- 
use of  that  vehicle  by  individuals. 
And,  of  c'ourse,  the  work  of  the  Na- 
tional Safety  Council,  which  has  long 
advocated  imjiroved  driver  training 
programs,  cannot  be  overlooked.  • 
•^      -^      -i: 

T(  xl  of  a  speccli  lit/  Senator  Abraham 
Hihicoff  (Dem.,  Conn.)  delivered  he- 
fore  the  United  Stad  ■.  Senate  and  in- 
serted in  the  Connre>.^i(mal  Record  on 
Wednesdati.   May  26.    l'Jfi5. 


OCCUPATIONAL  SAFETY  PICTURES 

CERTIFICATE  OF  MERIT  AWARDS 

"Cowboy  Kelly's  Last  Ride" 

Sponsor:  Northern  Illinois  Gas  Company 
Producer:  Cavalcade  Productions.  Inc. 

A  This  1 6 '/2 -minute  color  films  shows  work- 
men the  importance  of  checking  out  under- 
ground utility  facilities  before  excavation. 

*  *        * 

"Safely  With  Nets" 

Sponsor:  Department  of  the  Army, 

Safety  Office 

Office  of  the  Chief  of  Engineers 

Producer:  U.  S.  Army  Engineer  Division 

:•  A  12-niinute  color  film  which  depicts  ways 
of  using  safety  nets  for  worker  protection. 

*  *        * 

"Shipyard  Fire  and  Explosion  Hazards" 

Sponsor:  U.  S.  Department  of  Labor 

Producer:  U.  S.  Department  of  Agriculture, 

Office  of  Information,  Motion  Picture  Service 

A  4  I -minute  color  picture  which  points  up 
the  fundamentals  of  recognizing  common  flam- 
mable  liquid   hazards  in  avoiding  accidents. 

SOUND  SLIDEFILM  MERIT  AWARDS 

"Play  It  Safe" 

Sponsored  and  produced  by  the 
Aetna  Casualty  &  Surety  Company 

■V  This  1 2 '/2 -minute  instructii>nal  slidefilm  is 
for  Aetna  insurance  clients.  It  emphasizes  the 
proper   use   of   mechanical   package   handling. 

"A  Visit  From  Safe  Sam" 

Sponsored  and  produced  by  the 
Aetna  Casualty  &  Surety  Company 

•A'  An  8'/4 -minute  instructional  slidefilm  (for 
Aetna  assureds  only )  that  deals  with  safe  work 
habits  among  restaurant  employees. 


:.  l"H:'V"fB 
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presented  to 
NATIONAL  SAFETY  COUNC 
for  the  motion  picture  ser' 


neeoJtoiti  MiCHttJ  MOnoRi  /_ 

OCCUfATIOHAl    fltlO    fOK    DOM' 

iHtATnienL   fiLut  OK  SAfirr 


FILMS  FOR  HOME  SAFETY  EDUCATK 

BRONZE  PLAQUE  AWARDS 

"Safety  in  the  Home" 

Produced  for  educational  print  sales 
by  Encyclopaedia  Britannica  Films,  In^ 

i>  This  11-minute  film  gives  home  aci 
prevention  instruction  to  children  up  to  j 
high  grade  levels.  (Color  or  black  and  uhi; 

^       *        * 

"The  Toddler's  Hours  of  Hazard" 

Sponsored  and  produced  by  the 
Aetna  Life  &  Casualty  Company 

ir  A  1 3 '/2 -minute  color  film  which  depic: 
environment  factors  involved  in  home  acck 
*        *        * 

CERTIFICATE  OF  MERIT  AWARDS 
"Safe  Mowing  Is  No  Accident" 
"The  Snow,  Snow,  Snow  Must  Go,  Co,  Go 
Sponsor:  Jacobsen  Manufacturing  Comp, 

Producer:  Robert  M.  Carson  Production; 

i?  These  two  short  films  cover  proper  uv';  i 
rotary  power  mowers  and  snow  remover 


GENERAL  SAFETY  EDUCATION 


BRONZE  PLAQUE  AWARD 

"The  High  Cost  of  Negligence" 
Sponsor:  The  U.  S.  Department  of  the  \m- 
Producer:  The  Army  Pictorial  Center      ■ 

•k  A  25-minute  b&w  motion  picture  whic! 
case  histories  of  Army  personnel  invoh. 
accidents  not  in  'the  line  of  duty." 

*  *       * 

CERTIFICATE  OF  MERIT  AW.\RD 
"Bad  Day  at  Pleasant  Valley" 

Sponsor:  California  Division  of  Forestn 
Producer:  The  George  Fox  Corporation'-! 

i<   In  this  1 5-minute  color  film  the  story  c! 
disaster  can  strike  a  small  forested  comn 
through  its  lack  of  preparedness  is  dramai . 
presented  to  help  alert  others. 

PUBLIC  SERVICE  TELEVISION  FIL\ 

BRONZE  PLAQUE  AWARD 
"Family  Tree" 

Sponsor:  The  U.  S.  Forest  Service 
Producer:  Wilding-Fedderson,  Inc. 

i<    A  one-minute  color  spot  on  forest  fii- 

*  *        * 
CERTIFICATE  OF  MERIT  .\WARL' 

"Be  Safe,  Ski  Wise" 
Sponsor:  The  National  Ski  Patrol  Systcn 
Producer:  IPI  Films 
■i^  A  4' : -minute  short  subject  on  ski  safe  li. 

*  ♦        ♦ 

"Tailgaling — Invilalion  to  Tragedy" 

Sponsor:  The  Reader's  Digest  AssociaiK 
Producer:  Vavin,  Inc. 

This  3' 4 -minute  television  film  points  i 
bad  practice  that  causes  injury  and  death. 
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itSanding  Traffic  Safety 
lii^  Currently  Available 

lY  OF  NOTE  are  other  current  and 

ii.inding   traffic    safety    films,    including 

,    mners  of  National  Safety   Film  Con- 

loi   s.    Available    from    their    sponsors    or 

al  Im  distributors  are  such  titles  as: 

m  jf  an  Accident,  26'/2   min.,  color.  Pro- 

c<  y  Jerry  Fairbanks  Productions  for  the 

)y  11   and   available   from    local    Bell    film 

L-< 

■,  ?62    award-winning    film     shows    how 

V  m   result    if   safe   driving   practices   re- 

I  the  job  are  ignored  in   the  family  car 

ti  I  work. 

*  •  • 

,  Too  I^le,  W/i  min..  color.  Produced 
io  Productions.  Inc.  for  the  Bell  Sys- 
vailable  from  local  Bell  film  libraries, 
lue  of  seat  belts  is  emphasized  through 
and  a  personal  testimonial  from  actor 
Dyke,  who  found  that  belts  can  save 
inner  of  a  1965  National  Safety  Film 
que. 


Lonrt,  30  min.  Sponsored  by  Interna- 
Harvester  Company  and  distributed  by 
m   Films  and.  Modern   Talking   Picture 

ard-winning  story  about  the  problem  of 
accidents.  It  dramatically  reveals  com- 
es of  accidents  and  presents  an  effective 
[o  reduce  them. 

«  •  • 

d  Hall  Storj,  25  min.,  color.  Sponsored 
ployers  Mutuals  of  Wausau  and  distrib- 
Association  Films  and  Modern  Talking 
ervice. 

964  plaque  award-winner  tells  the  story 
ica's  Handicapped  Man  of  the  Year  as 
5  the  car  accident  that  crippled  him  for 
IBS  been  widely  circulated;  has  an  un- 
orceful  safety  message. 
«         *         • 

bisihic  killer,  15  min..  color.  Sponsored 
tomotive  Exhaust  Research  Institute  and 
:d  by  Sterling  Movies  USA. 
s  the  reasons  behind  a  disastrous  car 
r  which  no  apparent  reason  can  be  de- 
I.  The  reporter  in  this  drama  makes  a 
1  investigation  —  and  a  discovery. 
•  *  • 

»l   Witness,   28   min.    Produced   by    Dy- 
Films.    Inc.    for    the    Wm.    S.    Merrell 

y- 

1961  plaque  award-winner  presents  a  case 
f  the  use  of  intoxication  tests  in  traffic 
t  is  especially  important  for  its  medical 
il  aspects  of  this  frequent  cause  of  tragic 

accidents. 

•        •        • 

lyers.  1.^  min..  color.  Produced  by  The 
Handy  Organization  for  General  Motors, 
completely  new  version  of  an  often- 
1  safety  education  film  has  special  appeal 
young  drivers-to-be  at  whom  it  is  aimed. 


You  Do  If 


12  min.,  b&w.   Pro- 


1   for   outright    print    sale    by    Parthenon 

short  film  won  a   1965  National  Safety 

ontest  plaque  for  its  terse,  highly  useful 

of  emergency  driving  situations  and   the 

warnings,    especially    for    teenagers,    of 

hazards.  See  front  cover  —  center  scene 

this  award-winning  motion  picture.       • 


Anv  v<iluntar%  local  liroup  i(7u).sc  mcmhrrship  imiudcs  liccnficd  iirivatr  motorists  who  want  to  im- 
prove their  driving  skills  can  now  hrnrfit  from  the  \ational  Safety  CounciFs  "Driver  Improve- 
ment Program"  which  provides  a  standardized  eight-session  (each  of  an  hour's  duration)  course 
of  study.  The  program  is  being  offered  uatUmalltj  htj  the  Council  through  cooperating  agencies, 
group  sponsors  and  a  corjK  of  approved  instructors.  Films,  visual  aids  (such  as  flannel-hoard 
cards  and  flip  charts),   booklets  and  manuals  are  an    integral  part   of  thus   well-organized  effort. 

Safety  Education  Plays  Key  Role  in  Ford's  Film  Program 

SIX  Motion  Pictures  and  four  sound  film- 
strip  packets  are  currently  helping  the  cause 
of  driver  education  and  playing  key  roles  in 
the  Ford  Motor  Company's  safe  driving  film 
program.  A  three-film  series:  City  Driving  (22 
min.);  Hiifhway  Driving  (17  min.);  and  Driv- 
ing Under  Special  Conditions  (19  min.)  are 
basic  tools  for  the  high  school  driver  educa- 
tion classroom.  These  black-and-white  films 
were  produced  in  1960  in  cooperation  with 
the  Safety  Education  Commission  of  the  Na- 
tional Education  Association  and  revised  ver- 
sions are  already  under  way.  An  eight-minute 
picture.  The  Smith  System  of  No-Accident 
Driving  (updated  in  1962),  demonstrates  the 
five  "seeing"  habits  developed  and  taught  by 
Harold  Smith,  a  professional  driving  instructor. 

Two  other  films.  The  Automobile  Engine 
(20  min.)  and  So  You  Want  to  Buy  a  Good 
Used  Car.  have  safety  education  overtones  in 
helping  the  young  driver  to  understand  the 
vehicle.  The  four  low-cost  sound  filmstrip 
packets  include:  Freeway  Maneuvers  (four 
titles);  Passing  Series  (five  titles);  Intersection 
Series  (five  titles);  and  Seeing  Habits  for  E.x- 
pert  Driving  (single  unit).  These  are  basic 
teacher  aids. 

186,566  Group  Showings  of  Six  Films 

There  were  1,947  prints  of  the  six  current 
Ford-sponsored  motion  pictures  in  use  last 
year  and  a  total  of  186.566  group  showings 
to  a  total  audience  of  8,792,656  was  reported. 
In  addition,  these  six  films  were  televised  33 
times  to  an  unestimated  additional  audience. 
Five  older  safety  films,  retired  from  the  com- 
pany's regular  library,  continued  to  find  use- 
fulness ill  the  hands  of  purchasers  and  ex- 
tended loan  depositories;  In  1965,  some  977 
prints  of  these  films  accounted  for  24,382 
group  showings  to  1,272,424  viewers. 

Ford  is  about  to  release  a  new.  nine-min- 


ute color  film.  Three  Steps  to  Safe  Driving. 
which  demonstrates  the  habits  that  all  good 
drivers  have  in  common  and  and  is  based  on 
test  results  with  a  Drivometer  (an  electro- 
mechanical device  for  recording  steering  wheel 
movements,  use  of  the  brake  and  accelerator 
pedal),  it  is  aimed  at  drivers  of  all  ages  and 
experience. 

100  Million  Have  Seen  .Safety  Pictures 
During  the  past  15  years.  19  motion  pic- 
tures on  driving  and  various  aspects  of  high- 
way safety  have  been  produced  and  circulated 
through  the  Ford  Film  Libraries.  These  films 
have  accumulated  a  total  audience  of  more 
than  100  million  viewers  in  nearly  2  million 
group  showings.  In  addition,  they  have  been 
telecast  4.000  times.  A  considerably  expanded 
highway  safety  film  program  is  under  way.     • 


l.<>w-(:ii>t    Pa<ka};«'   of    I)ri\«T    K<liiration 

Kilm>    Madi-    A%iiilal)lc   l)>     Vnieriraii   (Ml 

■  The  American  Oil  Company  has  made 
available  to  driver  education  classes  in  the 
nation's  schools  a  series  of  eight  4'; -minute 
instructional  films  produced  in  cixiperation 
with  the  National  Commission  on  Safety  Edu- 
cation of  the  National  Education  .AssiKiation. 
Produced  by  Parthenon  Pictures,  the  library 
of  short  films  is  sold  at  cost.  The  complete 
package  includes  eight  silent  films  (in  cither 
8nim  or  I6nim).  a  teacher's  guide  and  a  sup- 
ply of  student  bi>oklets. 

The  films  deal  with  such  situations  as  how 
to  cope  with  driving  emergencies,  the  tech- 
nique of  driving  on  freeways,  action  of  the 
brakes  and  power  train,  and  the  physical  forces 
and  laws  involved  in  car  operation.  More 
than  1,000  high  schools  throughout  the  L.  S. 
have  already  acquired  these  useful  packages.  • 
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'■Safet>  Belt  for  Susie"  is  encouraging  tjoung-  "Hed  Light  Return"  uses  recent  UCLA  collision 
stirs  to  fasten  scat  belts.  Winner  of  luimerous  tests  to  shotc  effects  of  iiniiact  on  windshield 
awards,    film    is   available   in   several   lanfiiiages.      glass,    various   types   of   seat    belts   and   lalehes. 

Helping  Reduce  Accident  Toll  is  My  Concern 

Coniiiieiilarv  hv  Charles  II.  Cahill,  (Charles  (laliill  &  Assotialfs,  Inc. 


THE  Current  Official  Furor  over  auto- 
mobile safety  will  undoubtedly  have  posi- 
tive results,  and  safer  cars  will  be  developed; 
but  it  is  a  mistake  to  draw  attention  too  far 
from  that  all-important  guidance  and  control 
mechanism  that  car  manufacturers  have  noth- 
ing to  do  with  —  1  mean  the  driver. 

The  difference  between  a  poor  driver,  whose 
accident  potential  is  high,  and  a  good  driver 
with  low-accident  potential,  is  usually  good 
training. 

A  few  years  ago  we  became  so  interested 
in  driver  training  films  that  we  turned  from 
ihe  production  of  industrial  motion  pictures 
and  TV  material  to  concentrate  on  the  train- 
ing and  safety  education  field. 

'I  Mu  Films  Based  on  Auto  Collision  Studies 

In  1957  we  received  an  assignment  from 
UCLA's  Institute  of  Transportation  and  Traf- 
fic Engineering  to  produce  two  films:  Impact 
and  Safety  Through  Seat  Belts.  Both  were 
based  on  ITTF.'s  famed  auto  collision  studies. 

When  we  realized  how  a  filmed  story  on 
accident  impact  forces,  natural  laws  at  work 
in  collisions,  and  such  factors  as  human  per- 
ception and  reaction  times  could  help  change 
viewers'  driving  habits,  we  began  to  devote 
more  and  more  of  our  attention  to  this  field. 
Since  then  we  have  branched  into  other  types 
of  training  subjects  as  well  as  curriculum  school 


Al  the  right:  in  tin'  production  of  "E.V.O.C." 
a  sjyecud  camera  rig  was  devised  to  visualize 
siecring  pos-ition  in  relation  to  skid  forces. 
(Scene  at  top  of  front  cover  is  from  the  film.) 
Below:  anthropometric  dummies  are  the  drivers 
and  i)assengcrs  in  the  auloiuohiles  used  by  the 
University  of  (.'.alifornia  to  study  tlie  impact 
forces    involved    iti    various    types    of    eollisvms. 


films,  but  driving  and  related  safety  problems 
remain  the  prime  concerns. 

During  the  course  of  making  18  driving 
safety  pictures,  we  have  worked  with  such 
authorities  as  Derwyn  Severy  and  Ted  Brink 
of  UCLA's  ITTE;  A.  L.  Mosely  of  Harvard 
Medical  School;  the  U.  S.  Public  Health  Serv- 
ice; the  California  Highway  Patrol;  the  Chi- 
cago Police  Department;  Northwestern  Univers- 
sity,  and  men  like  Howard  Pyie  and  Alfred 
Finch  of  the  National  Safety  Council. 

Poor  Driving  Caused  Most  of  Ihe  Accidents 

Through  such  experts  we  have  been  able 
to  learn  much  that  has  helped  us  in  the  driv- 
er education  field.  If  we  look  at  accident  sta- 
tistics, we  must  still  conclude  that  poor  driv- 
ing is  at  fault  more  often  than  the  faulty  manu- 
facture or  assembly  of  cars.  With  the  increase 
of  power  and  speed  —  and  with  the  constantly 
increasing  number  of  cars  and  drivers  —  it 
is  amazing  that  the  accident  rate  is  as  low  as 
it  is. 

Perhaps  much  of  this  can  be  attributed  to 
the  increased  use  of  intensive  driver  training 
programs  in  large  fleet  t)perations,  with  par- 
ticular reference  to  utilities  like  the  telephone 
companies  and  the  armed  forces. 

There  is  no  doubt  that  such  large-scale 
educational  efforts  pay  for  themselves  in  the 
minimizing  of  wear  and  tear  on  rolling  stock 


alone.    As   driver   training   of   teenage  vci 
operators    increases    throughout    the   col 
and  this  trained  generation  takes  over  tx- 
the  wheel   in   America,  perhaps  the  wear 
tear  on  cars,  passengers  and  drivers  will 
show    a    marked    decrease.    Many   adultv 
the  road  today  learned  to  drive,  as  the  s,r 
used  to  be,  by  "main  strength  and  awku 
ness."    But   if   driver   training   in   schools 
industry  continues  at  the  current  rate,  it 
not  be  many  more  years  before  virtualK 
drivers  will  be  trained  drivers. 

Films  Must  Hold  the  Viewer's  AUentioD 
Motion  pictures  are  a  vital  part  of  il: 
education  programs  at  any  level,  and  wc  thj. 


Helicopter  drop  of  OS  feet  tipjiioxuHiiti^ 
forces  involved  in  a  40  MPH  collisioii 

it  is  particularly  important  that  they  hold  t 
viewer's  attention  effectively  so  that  instnj 
lional  factors  can  be  retained.  We  always  V 
to  refrain  from  too  much  "generality,"  ai 
we  introduce  memorable  devices  —  "giv 
micks"  if  you  will  —  that  help  to  combi; 
entertainment  with  education  so  that  the  :■ 
structional  essence  of  the  film  can  be  painlr 
ly  assimilated  by  the  viewer. 

Our  eighteen  current  titles  include  Broh 
Cta.s.s.  made  with  UCL.A.  and  a  classic  in  • 
field;  also  made  with  UCL.A  were  Fatal  Met 
ini;.  Safety  Belt  for  Susie.  Red  Lii;ht  Reiui 
and  Safe  on  Impact  (the  story  of  automoli.' 
safety  glass). 

In  1963  we  were  recognized  by  CINE,  H 
Council  on  International  Nontheatrical  Even, 
which  awarded  a  "Golden  Eagle"  to  our  fn 
Safety  Bell  for  .Su.sie.  This  month  wc  «i' 
pleased  to  receive  word  that  Ked  l.ifthi  h 
turn,  one  of  our  most  reeenlK -produced  filr. 
has  brought  us  our  second  "Golden  Eagle." . 

At  present  we  are  at  work  on  three  filti 
including  Space  Driver.  i>n  the  importance  : 
maintaining  driving  space,  and  an  untitled  ft 
ulili/ing  the  spectacular  collisions  st.igcd 
Derwyn  Severy "s  ITTE  group  involving  scW 
buses  and  passenger  cars. 

After  nearly  nine  years'  experience  « 
this  absorbing  subject,  we  are  more  than  ev 
convinced  that  real  automotive  safety  lies  i 
"reel  "  driver  training  —  that  driver  train); 
programs  can  do  a  better  ji>b  of  education  wh' 
they  are  based  on  the  use  of  effective  dri'" 
training  motion  pictures. 
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MtN    Who    Dirkct    pro- 
IV  iind  projects  fur  audio- 
iiinuinication  among  many 
.ition's  largest  companies, 
s  of  the  Industrial  Audio- 
\NSociation,  held  their  an- 
ting May  2-5  at  the  Sher- 
.<!lare     Motor    Hotel    near 
Both  Sides  of  the  Coin" 
,    I  heme  which  guided  three 
ivs  of  discussion  and  dcni- 
(1    as    these    professional 
lal    executives    examined 
management  and  techni- 
jts  of  their  work. 
iKC    B.    W'arnock.    presi- 
i-,ct  of  lAVA.  took  up  this 
j|t  m   his   acceptance   address 
thallenged  his  fellow  mem- 
)  "prove    to    our    manage- 
and  to  the   business   com- 
that  we  can  and  will  de- 
and  exercize  our  skills  on 
lides  of  the  coin."  Warnock 
lOtion  manager  for  the  Link- 
pany  in  Chicago.  He  suc- 
Haroid   Dafferf  staff  film 
at    Honeywell.    Inc.,    as 
mt  of  the  association. 

The  Collapse  of  Time" 

lis  keynote  talk  on  May  3. 
emcnt  consultant  J.  Lewis 
told  the  association  that 
man"s  yardsticks  of  progress 
speed  he  can  travel.  "From 
1900  to  1945.  that  speed 
sed  to  600  miles  per  hour. 
♦5,  the  world  turned  a  cor- 
id  it  hasn't  been  the  same 
Now  speeds  of  25,000  miles 
3ur  are  common."  Powell's 
of  course,  was  that  because 
acceleration  of  change,  yes- 
's solutions  are  no  longer 
able  to  tcxlay's  problems, 
communication  of  these 
es,  Powell  concluded,  is  the 
concern  of  these  lAV'A 
rs. 

vid  H.  Curl,  of  the  Industrial 
ions  Center  at  the  University 
licago.  took  up  the  question 
,-V:  Profession  or  Trade?" 
impared  the  A-V  executive  to 
lionals  in  other  fields  and 
for  criteria  to  assure  their 
|i  as  such.  The  session  drew 
controversial  comment  on 
E.^rnis  which  describe  the  role 
ludiovisual   manager.    Dr. 


Mrmh,  rs  of   tin    Industrial  Aiiclio-Visual  Association  during  a  typical  session  at  the  anntial  meeting,  in  Chicago. 

liiduslrial  A-V  Executives  Hold  Annual  Meeting 

.Members     of     liuluslrial     .Viidio-Msiial     .\.s-ofialioii    l,«i<»k    to   "Kulli    Sides   of   the   Coin" 
as  Meeting  Theme  Examines  Management  and  Teehniral  Aspett-  of    VN    (  ommuniealion 


President-elect  Lawrence  W'aniock 
based  his  acceptance  address  on 
"tlie    role    of    the    communicator." 

John  W.  Taylor,  head  of  Chicago's 
two  educational  television  stations, 
WTTW  and  WXXW,  was  the  hon- 
ored guest  speaker  at  the  annual 
banquet  program. 

Revolution  in  Kducation 
"Audio-visual  methods  of  in- 
struction may  soon  prove  to  be 
the  only  practical  means  for  mass 
education,"  he  said.  "The  entire 
teaching  profession  is  undergoing 
a  radical  revolution,  from  the 
methods  in  use  since  the  schools 
of  ancient  Greece  to  the  ones  that 
are  needed  tixlay.  "  Don  Glasell. 
lAVA's  program  director  for  the 


spring  meeting  (Montgomery 
Ward  &  Co.).  presented  Dr.  Tay- 
lor with  a  modest  contribution  to 
help  speed  the  work  of  educational 
tv.  in  Chicago  during  the  banquet 
program. 

The  technical  "side  of  the  coin" 
\\as  examined  in  several  program 
events.  Adam  Kozma,  co-devel- 
oper of  the  new  three-dimensional 
laser-beam  photographic  process 
at  the  University  of  Michigan,  dis- 
cussed and  demonstrated  that  in- 
novation. Dr.  Hilda  Fisher,  of  the 
Speech  Department.  Northwestern 


University,  explored  the  use  of  the 

human  voice  as  a  communications' 
tool.  She  gave  the  general  capabil- 
ities of  voices,  told  how  to  judge 
the  voice  for  communications'  ef- 
fectiveness    and     described     the 


Dr.  Hilda  Fisher,  chiiirman  of  the 
Sprrch  Correction  Department  at 
S'orthwestem    Vniversily,    at    mike. 


Social  respite  from  busy  program  schedule:   members  and  wives  gathered 
in  Kings  Court  for  president's  reception  which  preceded  annual  banquet. 


Keynote  speaker  J.  Lewis  Powell 
it'rt.v  animated  and  pirsua-vive  (L1  he 
spoke  on   "The  Collapse  of   Time." 

speech  therapists'  growing  use  of 
audiovisual   materials. 

New  i'roduci  Demonslmtions 

.•\t  other  technical  sessions,  dem- 
onstrations of  the  latest  Ampex 
videotape  recording  equipment,  of 
General  Electric's  inexpensive 
"Phono-Viewer"  and  a  review  of 
progress  in  8mm  projection  shared 
the     podium     with     programmed 
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1A\'A  officers-elect  {front  row.  I  to  r):  [■red  Woldt,  exec,  sccly.;  Laurence 
W'tiriiock.  president:  ].  T.  Ilaukinson,  v.p.  III.;  Frank  Slcdroniky.  .scctij. 
Center  rou  :  Cerrij  Hall,  memhersliip  ehr.:  C.  L.  Jahn.'ion,  v/jr/iig  nieetin>i 
chr.:  Harold  Daffer,  past,  pres.;  Don  Benjaviin.  a.sst.  sectij.;  James  Grain, 
historian:  Martin  Broaduell.  so.  reg.  director;  Ken  .Morton,  fall  nieetin<!, 
chr.  Top  row:  R.  D.  Fuller,  no.  reg.  director;  Jerry  Ciirto,  tech.  elir.; 
Robert  Doyle,  central  reg.  director;  Jack  Hansen,  puhl.  chr.;  William 
\V(dton,    east.    reg.    director;    and    Ilerherl    McCartney,    project   chairman. 


lAVAS    ANNUAL    MEETING: 


Dr.  John  W.  T;n  lor,  ixicutite  di- 
rector of  \r7TU''\V'.\'.\'VV',  spoke  of 
the  growing  needs  of  educational  tv. 


learning  devices  shown  and  dis- 
cussed by  Bruce  Patte  of  Elec- 
tronic Futures,  Inc.  Member  film 
showings  and  topical  go-arounds 
had  their  usual  important  roles  in 
the  uell-filled  agenda. 

Audiovisuals  Abroad,  at  Home 

During  one  of  these  sessions,  O. 
11.  C'oelln,  of  EiusiNiss  ScRitN. 
discussed  European  film  produc- 
tion and  distribution  progress,  re- 
porting on  his  participation  as  a 
delegate  to  the  International  In- 
dustrial Film  Festival  in  Rouen, 
France  last  fall.  An  outstanding 
program  was  devoted  to  the  panel 
discussion  of  "You,  Your  Job  and 
Your  Company"  with  members 
Don  Benjamin.  Columbia  Gas;  G. 
L.  Johnson,  Panhandle  Eastern 
Pipeline  Co.;  William  H.  Buch. 
Lederle  Laboratories;  and  William 


New  members  at  Cliicaso  {front  row,  I  to  r):  Fred  Barker,  Calif.  Faeking; 
C.  E.  Connelly,  B.  F.  Coodrich;  C.  P.  Rice,  Jr..  \'orton;  Ronald  Dice, 
Mead  Container.  2nd  row:  J.  R.  Mund,  Goodyear;  Marshall  Wayne,  Ar- 
mour; Richard  Joy,  Burroughs;  J.  D.  Bergman,  llonfywell;  Richard  IJchtcn- 
ualner,  Penn.  P.  &  I..  Top  row.  J.  L.  Armstnmg.  Boeing:  Harry  Fancy, 
Arthur  Andersen;  ].  /■,'.  Fiinnell,  F.alon  Lah.:  \V.  Maekley.  Proctor  ts  (.Uunhle. 


.    ■ 

>1^ 

H^l^^fl 

ISl  i^  i 

1l*^  1 

\  IL   >HpM     ^^H 

^^^^^^v  -  ''^^^^^H 

^H  V 

i 

^■S-  <         -/"VB 

Walton.  IBM.  taking  up  various 
aspects  of  this  key  subject. 

Johnson's  role  as  a  panelist  was 
to  discuss  the  subject  "The  Profile 
of  an  Audio-Visual  Man."  He  was 
followed  by  Bill  Buch's  presenta- 
tion on  "Do  You  Know  Your 
Company."  William  Walton's  pan- 
el topic,  which  he  visualized,  was 
"Relating  the  Success  Story  to 
Management"  and  Don  Benjamin, 
panel  chairman,  discussed  the 
meaning  of  "Success"  in  the  ad- 
ministration of  corporate  audio- 
visual programs. 

Norman  Salmons,  manager  of 
A-V  Service  at  the  Eastman  Ko- 


Past  president  Harold  Daff,  , 
Honeywell.  Inc.,  finds  a  (.'ni/'  A 
Lines'      exhibit      jno.rt      abs(}iiit 


"Communication,  an  Idea  in  Three  Dimensions"  teas  presented  by  L(to 
Kodak's  \orman  Salmons,  manager,  a-v  service.   This  wide-screen  ; 
lion  employed  motion   pictures  and  slides  to  deal  with   new   vi/vr 
microfilming  literature,  records,  etc.  Will  delivery  systems  of  futuri 
la.ser  when  modulation  of  beam  has  been  conquered?  A  prophetic  hi 


dak  Company.  Rochester,  N.Y., 
presented  a  widescrecn  motion 
picture  and  slide  program  on 
"Communications,  an  Idea  in  3 
Dimensions"  in  which  he  forecast 
the  increasing  role  of  microfilm 
for  storage  and  study  of  literature 
and  other  corporate  data. 

Introdiietioii  of  New  Officers 

Among  the  other  new  officers 
introduced  to  the  membership  at 
the  annual  meeting  were  first  vice- 
|iresitleiu  Bill  Buch  and  a  newly- 
appointed  executive  secretary, 
Frederick  J.  Woldt.  recently  re- 
tired from  Illinois  Bell  lelephone 
Co.  l-rank  Stedronsky  (A.  B.  Dick 
Company)  continues  as  lAVA's 
secretary  and  John  Hawkinson 
(Illinois  Central  Railroad)  again 
serves  as  the  Illinois  vice-presiilent. 

A  new  slate  of  regional  direc- 
tors was  also  named,  Bill  Walton 
will  serve  in  the  east;  R.  D.  liiller, 
for  the  northern  region;  Bob  Doyle 
in  the  central  slates.  Martin 
Broailwell  is  scnilhern  regional  ili- 
reclor. 

The  fall  meeting  program, 
schedulcil      for     Tapoco     Lodge, 


Tapoco.    North   Carolina,   \^j  1 
handled  by  Ken  Morton  (  \o; 
as  chairman.  G.  L.  John- 
named     chairman     for     l^.- 
spring  meeting  in   1967. 

13  New   Members  Join  Gr  f 
1 3  new  members  were  in- 
during  the  annual   meeting    fli 
new  officers   who   will   sc 
association  during  the  conui.;..- 
are  pictured  in  these  pages. 


U 


l,arr>    \\  arnock   (Link  Bell)  i 
lured    uith    Ira    Thatcher    (L 
Air   Lines)    during    LW'A's 
that   company's   headquarters  \ 
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I  XV A  VISITS  UMTED  AIR  LINES  "BLUE  ROOM 

iv  A  well-conducted  tour  oi  I'nitcd  Air  Lines'  administrative  complex, 
stewardess'  sciioul  and  Flight  Planning  Center  near  Chicago's  O'Hare 
Field,  gave  members  of  the  Industrial  Audio-Visual  Association  an  in- 
i  sight  into  modern  communications  at  work.  Member  Ira  Thatcher,  of 

United's  San  Francisco-based  staff,  was  the  host  for  this  tour  event. 


M 


LINE 


I.\\'.\  nicmhcrs  arri\iiig  at  UiiitctTs  executive  offices,  near  O'Hare  Field. 
They    visited   photo   lah.   stewardess'   school   and  flight    jihmninf:    center. 

it:  a  tiraciiul  United  Air  Lines'  DC-8  makes   its  final  approach    to   Chicago's  O'Hare   Field, 
over    I.WA    mevdiers    durinn    the    a-'isociation's  tour  of   tlie   tiirliiit\'   licadqiiartcrs  facility. 


KUc:  alllioiii^li  Irainiufi  jiliiis  are  produced  el.seuheri',  L'nited  nwiiilains  Below:   (  iiiVcf/'v  "room  uilli  an   IS. (100  i/ii7r   i  n  n  "  is  the  center  for  flight 

fit    uell-equippid   still   photop,raphic   facility    in    the    exeaitive   complex.  planninfi.  Manaacment  meets  here  each  mominfi  to  reviitc  fleet  perfttrm- 

Biiw:   United's  Flifiht  Planning  Center;  master  con.wle  is  in  forcfiwund.  ance  of  iMst  24  hours.  The  map  outlines  the  nmipany's  18,(MX)  mde  si/stem. 

R  oris  from  air  terminals  and  depots  across  U.S.  are  shown  each  a.m.  The  center  orifi^inttted  at  the  sufigestion  of  the  company's  hoard  chairman. 
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The  Fciiiiiiiiie   Touch 


Film    scene:    iikx/i  /    is    tutiriiifi   one 
of   Coly    iititird-u  inning    cn.sciiihlfs. 

Color  &:  Glamour  al  a 

Film  Vi'idens  Ainli<'ii«-r  I'ur  (Itily's 

THE  CoTY  American  Fashion 
Critics  Awards,  established 
23  years  ago  by  the  French  per- 
fume and  cosmetic  house,  to  hon- 
or and  encourage  American  de- 
signers, is  the  most  coveted  prize 
in  the  fashion  field.  Winners  are 
chosen  each  year  by  a  jury  of 
M)  top-ranking  magazine  and 
newspaper  fashion  editors,  and  the 
awards  are  made  at  the  Metropoli- 
tan Museum  of  Art  before  a  select 
but  limited  audience  of  exactly 
703  fashion  experts. 

In  an  effort  to  broaden  this 
audience  in  the  past  few  years 
Coty  has  traveled  the  show — al- 
ways the  most  elaborately  staged 
fashion  show  in  the  United  States 
— to  four  other  cities,  but  at  great, 
and  mounting  expense. 

Captures  Kxcitment  of  Show 

This  year,  for  the  first  time, 
the  fashion  spectacle  has  been  put 
on  film  with  all  the  color  and  ex- 
citement of  the  original  perform- 
ance. Filmed  as  an  on-the-spot 
dtxumcntary  by  Aegis  Produc- 
tions. Inc..  New  York.  The  Coty 
American  Fashion  Critics'  Awards 
goes  behind  the  scenes  to  show 
the  two  days  of  frantic  prepara- 
tion that  go  into  producing  this 
one  night  of  glanu)ur  and  glitter. 

Gowns,  shoes,  jewelry,  furs  and 
hats  arrive  at  the  Museum  and  fi- 
nal selections  arc  made.  Models 
dress  and  undress.  Hair  is  teased 
into  gravity-defying  molds.  Fash- 
ion editors,  designers,  lighting  tech- 
nicians work  around  the  clock  in 
organized  confusion.  The  air 
crackles  with  tension  as  everyone 
strives  for  perfection.  In  just  two 
days  the  most  significant  fashion 
show  of  the  year  must  be  .'.hipped 
into  shape. 

As  the  lights  dim,  the  show  gets 
under  way  with  a  close-up  view  of 


Model  Carolyn  IJIock  sliows  a  long 
iiroMltdil    (/rr.vs    liitnnicil    in    .sahlc. 

Fashion  Awards  Show 

.4iiieriran  Fashions"  Projirani 

high  fashion  that  the  public  never 
sees.  Against  a  background  of 
■"living  scenery",  provided  by  the 
Alwin  Nikolais  dancers,  the  film 
offers  a  fresh  approach  to  the 
presentation  of  sparklingly  origin- 
al clothes  by  nine  young  designers, 
together  with  the  work  of  such 
fashion  greats  as  Norell,  Trigere, 
Zuckerman.  Galanos.  and  others. 
Used  High-Speed  Kktachrome 
Producer  Sid  Milstein.  work- 
ing quietly  and  unobtrusively  back 
stage  with  High-Speed  Ektachrome 
and  wide-open  lenses,  actually 
came  up  with  almost  three  hours 
of  exciting  footage  shot  during  the 
two  18-hour  days  of  rehearsal. 
This  has  been  edited  into  a  20- 
minute  motion  picture  which  has 
snowballed  into  one  of  the  most 
popular  films  on  the  fashion  scene 
in  many  years. 

Previewed  during  American 
Designers  Week  on  a  snowy 
morning  in  January  while  New 
York  was  still  gripped  with  a  tran- 
sit strike,  the  film  drew  a  capacity 
audience,  and  within  minutes  it 
had  been  booked  into  such  pres- 
tige locations  as  Saks  Fifth  Avenue 
(before  600  employees),  the  Gim- 
bels  auditorium  (where  it  played 
to  public  audiences  every  day  for 
a  month),  and  similar  large  stores 
across  the  country. 

Prai.scd  by  I-'ushion  Expert!) 
Such  fashion  experts  as  Eugenia 
Shcppard,  of  the  New  York  Her- 
ald I  ribune,  called  it  "a  stunning 
film";  Juliette  Reed,  of  the  School 
of  Fine  Arts,  Washington  Univers- 
ity, said  it  was  "an  inspiration  .  .  . 
the  best  movie  of  its  kind  I've 
ever  seen";  while  Women's  Wear 
Daily  labeled  it  "absorbing,  ex- 
citing." 

Now  available  to  public  audi- 
ences through  Sterling  Movies,  the 


film,  even  though  on  such  an  easily 
dated  subject  as  fashion,  should 
have  several  good  years  of  active 
distribution.  The  fashions  pictured 
are  frankly  so  far-out  and  "kooky" 
that  they  will  hardly  go  out  of 
fashion  because  they  will  never 
really  be  "in"'  in  a  truly  wearable 
sense.  But  the  design  elements  will 
undoubtedly  influence  women's 
clothing  for  some  time  to  come. 
Relates  Perfumes  to  Fashion 
.Another  iiroblem  Coty  faced  up 
to  with  this  film  is  that  even  after 
23  years  of  sponsoring  the  Coty 
American  Fashion  Critics'  Awards, 
not  a  few  people  in  the  fashion  in- 
dustry still  wondered  if  "Coty"' 
was  related  to  Coty,  the  perfume. 
While  still  very  soft  sell,  the  film 
does  identify  the  sponsor  as  the 
real  perfume  Coty.  Wherever  pos- 


sible in  public  showings  the 
pany   will   also  distribute  sai: 
of  its   newest   scent,  Irnprevu 

In  addition  to  general  r:. 
audiences,  Coty  has  devcv 
such  other  technitjues  as  sc 
ings  for  "convention  wives 
women  who  accompany  their 
bands  to  trade  conventions 
have  their  own  programs  d 
the  day.  Coty's  trained  bcaut\ 
sultants  are  much  in  deman 
these  groups  to  speak,  dt 
strate.   and   show  the  new  : 

In  Washington,  special  pri. 
have  been  held,  with  much 
cess,  for  Senators"  wives  and 
hassadors"  wives,  and  other 
tinguished  groups. 

Coty's  film  program  is  sut- 
vised  by  the  company's  Direir 
of  Public  Relations,  Janet  Bair . 


The  Cosmetics'  Salesgirl  and  Her  Job 

Cliarle>    of    llu-    Kilz    Inspires   Trainees    AX  illi    "Gift    of    Heai " 


CHARLES  OF  THE  RiTz,  a  leading 
cosmetics  firm  with  outlets  in 
major  department  stores  across  the 
country,  brings  all  new  retail  sales 
trainees  to  New  York  City  for  a 
one-week  course  of  instruction  in 
the  art  of  cosmetology  and  in  the 
basics  of  selling. 

Most  of  the  women  are  not 
youngsters  just  out  of  high  school 
or  college.  Many  of  them  are  re- 
turning to  work  after  years  of  rais- 
ing families.  While  the  company 
has  little  trouble  training  them  in 
the  techniques  of  the  job.  some  of 
the  girls  have  a  few  misgivings — 
wonder  whether  they  are  really  up 
to  going  out  all  on  their  own  be- 
hind a  Charles  of  the  Ritz  counter. 
A  "Valedictorj"  to  Training 

To  instill  a  brave  spirit  in  the 
new  graduates,  and  to  show  what 
the  job  is  really  like,  the  company 
is  now  using  a  new  film.  I'lic  (lift 
of  Beauty,  as  a  final  valedictory  to 
the  training  week.  The  30-minute 
color  film  illustrates  how  other 
Ritz  girls  live  and  work,  and  shows 

Counter    customer:     gir/,v     of     this 
fifia     triixl     their     Ritz     counselors. 


the  dignity,  status  and  success*; 
arc  part  of  a  career  with  Charldf: 
the  Ritz. 

The  highlights  of  the  film  A- 
cate  how  much  a  part  of  the  cb- : 
munity    these    women    are;  It: 
easy,  friendly  relationship  to  t- 
tomers  and  the  sincere  concerrr 
Ritz  consultant  develops  fori 
clientele.    All    of    these    elemt- 
were  portrayed  in  "actuality"t-: 
quences  in  various  locales,  slt-w 
ing  the  girls  in  action. 

Camera  Follows  the  Girls  .  . 

To  achieve  a  film  to  which  tit 
women  could  really  "relate"  ♦■ 
ducer  Scuddcr  Boyd  followed  it 
typical  Ritz  girls  with  camera l« 
the  time  they  left  their  subuk 
homes  through  to  their  "on> 
job"  selling  day. 

This  meant  shooting  in  de|<- 
ment  stores  at  the  Charles  oik 
Ritz  counter  and  recording  < 
sound  with  amateurs,  nomji 
whom  had  ever  been  on  caiP" 
before.  . 

Prior  to  undertaking  produ(i' 
a  test  was  proposed  to  sec  iff 
"actuality"  technique  would  \f 
when  Rit/  girl  and  customer 
coiifriinled  by  a  camera. 

.Senior  Ritz  Girls  Approve! 

The    test    was    successfu' 
women  not  only  forgot  the  ^ 
was    on    them,    but    on    o. 
came  up  with  lines  no  scripi 
could  have  written. 

The  first  screening  was  lu 
a   group   of   forty   regional 
sentativcs  of  the  company 
senior  Ritz  girls.  They  knci 
job  the  film  was  supposed  i" 
form,    and   would   not  hesii.i; 
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Ut'uh'r    lUluvalUm 


if  it  did  not!  When  the 
nded  no  one  had  to  ask 
.letion.  the  followint:  ap- 
.:is  answer  enough.  Lavish 
cnts  followed,  particularly 
c  color — especially  flatter- 
inj;  from  a  group  who  are, 
in  the  business  .  .  .  the 
of  color. 

( :ift  of  Beauty  was  pro- 
written  and  directed  by 
U '  Boyd  of  Pendulum  Pro- 
ii  s.  using  Eclair  camera  and 
r:  recorder.  It  was  edited  by 
•c  Collinson.  • 


lie    'Design  for  Dreaming" 
irojces  Celanesc  Nylon  '66 

"   jii  for  Dri'ciinini;.   a   short 

lin    featuring    the    Robert 

Pallet  Company,  has  been 

by  Celanese  Corporation 

Mca  to  mark  the  introduc- 

( "elanese  Nylon  '66. 

ines  for  Desii-n  for  Dream- 

;.•  a  unique  collection  of  at- 

•    '  Hinge  and  slcepwear,  cre- 

(  elanese  Nylon  "66  tricot 

ur    leading    coutouriers: 

II  -    Heim   of   France.    Pedro 

lz  of  Spain.  Norman  Hart- 

i     Britain,  and  Micol  Fontana 

IK     The  ballet  was  choreo- 

by  Gerald  Arpino.   In  a 

vignettes  ranging  in  style 

re  classical  to  the  frenetic 

nts    of    the    modern    dis- 

..    a   little   girl   dreams   of 

up. 

iced    by    Spectra    Produc- 

\ew      York.     Design     for 

e.iiiig  was   directed    by   Fred 

esnirger,  with  cinematography 

Ml    Hollyman    and    Victor 

George  Kleinsinger  wrote 

..t's  original  score.  The  film 

a- liable  for  free  distribution  to 

^'   '  iiions    through    Sterling 

Inc..  43  West  61st  Street, 

^  -rk.  • 


di  \  Role  in  Girl  Scouting 
A  in  "Someone  Like  You" 

■'lions  of  people  support  Girl 

o  in<;  in  general.  But  they  do 

w  that  they  could  give  con- 

-      ipport  by  working  in  one  of 

1.  \  CI  ting,  satisfying  adult  jobs 

^  uiling. 

i-  IS  the  story  of  a  new  mo- 

ture.  Someone  Like  You, 

describes  the  wide  variety 

cnging.  satisfying  jobs,  both 

cr   and   professional   which 

.-  .ailable  in  the  Girl  Scout  pro- 

le  new  12' 2 -minute  color 
produced  by  the  Girl  Scouts 
io-Visual  Department  under 
)1  Hale,  is  available  from  most 
<|l  Girl  Scout  councils.  • 
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THE  Light  Touch,  leavened 
with  laughs,  provides  a  wel- 
come departure  from  traditional 
■■hard-sell"  of  dealer-relations 
films  in  the  Atlantic  Refining  Com- 
pany's new  18-minute  color  mo- 
tion picture.  The  Lively  New 
Look,  produced  by  Audio  Produc- 
tions. Inc. 

Already  viewed  by  some  It). 000 
Atlantic  dealers  in  16  states  from 
Maine  to  Florida,  the  deft,  humor- 
ous approach  has  evidently  paid 
off.  James  Fagan,  Supervisor  of 
Motion  Pictures  and  Displays  for 
Atlantic  Richfield,  says,  '■it's  def- 
initely the  most  successful  film 
we've  ever  had  produced." 
Campaigns  for  Better  Service 

The  picture  introduces  a  sales 
campaign  built  around  the  com- 
pany's multimillion  dollar  sign  pro- 
gram and  features  a  soft-sell  ap- 
peal for  modern,  spruced-up  sta- 
tions, openhanded  customer  serv- 
ice and  pride  in  the  operation 
among  the  dealers.  To  deliver  the 
"message".  Audio's  producer-di- 
rector Frank  Burns  teamed  char- 
acter actor  Henry  Jones  and  come- 
dienne Mary  Jo  Catlett  in  a  rol- 
licking encounter  between  a  hor- 
rible example  of  the  outdated  deal- 
er and  his  unhappy  customer. 

After  a  quick  montage  of  quick- 
cutting  shots  of  the  "Go-Go"  as- 
pect of  today's  America  —  frug- 
ging  dancers,  surfers,  water  and 
snow  skiers  and  space  walkers, 
racing  horses  and  fast  cars  —  ac- 
companied by  a  rousing  disco- 
theque-style score,  aealers  saw 
Henry  in  his  run-down,  falling- 
apart  station  as  he  begins  Ui  break 
every  commandment  of  the  seller- 
customer  relationship. 

Henry's  a  Horrible  Example  .  .  . 

Henry  ignores  the  customer's 
needs  in  favor  of  his  own  —  he  is 
incompetent,  gives  little  service 
and  what  he  docs  give  is  more 
harmful  than  helpful.  Meanwhile, 
Mary  Jo,  a  harricd-houscwife-in-a- 
i  hurry,  does  a  slow  bum  mindful 
of  Edgar  Kennedy.  In  an  off- 
screen conversation  with  the  nar- 
rator, Jones  is  sorely  puzzled  by 
the  voice-over  criticism  of  his 
operation. 

As  the  disillusioned  customer 
speeds  off  in  a  rage  —  sans  her 
gas  tank  cap  and  with  a  greasc- 
smcarcd  car  (thanks  to  Henry's 
ministrations),  the  narrator  pro- 
ceeds to  explain  the  error  of  his 
ways.  Cars  whiz  by  in  specded-up 
action  as  the  narrator  explains: 
"They're  not  going  too  fast  to 
pull  in.  They  just  don't  have  a 
reason.  .And  after  seeing  your  serv- 
ice. I  don't  blame  them." 

The  narration  goes  on  to  docu- 


Perplfxcd  Hc-iirx    Jones  uhsorhs  hard  facts  about  successful  operation 
in  a  scene  from  Allaiitic  Ri-fining  Company's  18-minute  dealer  film. 

Atlantic's  Dealers  Gel  a   'Lively  New  Look' 

Saga  of  "Hfiir)    Joiie.s"  Uses  Light  Toiirli   in    Make   Sales   Points 


ment  the  increased  business  po- 
tential in  America's  expanding 
economy  for  the  live-wire  dealer. 
The  promotable  sales-aids  intro- 
duced by  Atlantic  in  recent  years 
are  demonstrated:  Imperial  gaso- 
line. Clean  Carburetor  Test,  In- 
sured Starting,  Clean  Carburetor 
Club  and  Guarantee.  Finally,  the 
service  message  is  delivered  —  in 
a  sequence  featuring  a  model  At- 
lantic Red-Ball  Station,  spruce 
and  crisp-looking.  Its  dealer.  Joe 
Williams,  demonstrates  the  best 
in  customer  service. 

Mary  Jo  Just  Can't  Beleive  It 
There's  a  happy  finale  as  dealer- 
viewers  return  to  the  scene  of 
Henry  Jones'  rejuvenated  station. 
Harried  housewife  Mary  Jo  is  back 
again,    but    this    is   definitely    the 


following  his  movements  in  awed 
wonder.  As  she  pulls  away,  other 
cars  roar  in  for  service  as  "voice- 
over"  winds  up: 

■ril  bet  that  she'll  be  back  for 
that  Red  Ball  service  and  that's 
what  we  want.  It's  happening  all 
over  the  territory.  A  little  thing 
called  "the  lively,  new  look."  From 
Maine  to  Florida  and  west  through 
Ohio,  the  old  look  is  disappearing. 
The  new  Atlantic  signs  are  going 
up.  the  company  is  going  up.  loo. 
So  come  along  with  us,  under  the 
famous  Red  Ball  symbol  of  serv- 
ice and  the  new  Atlantic  sign  of 
progress  into  a  future  of  ever- 
increasing  profits." 

It's  "Go  Go"  Hilh  Atlantic 

The  Lively  New  Look  closes  on 
a  montage  from   the  opening  se- 


'after"  sequence  as  Jones  bustles  quences,  mterspersmg  some  ear- 
through  every  'perfect"  service  lier  "Go-Go"  shots  with  scenes  of 
function  in  a  series  of  speeded-up  cars  being  serviced  in  Atlantic  sta- 
action  scenes  interspersed  with  tions  and  closing  i>n  the  revolving 
close-ups  of  the  woman  customer  sign  the  company  features.  • 

Surrealistic  set  for  run-down   scr>ice  station   where   Henry  Jones  teas 

goinii   doun-hill  fast    until   hi     harnrd   to   .finartcn    up    to    make   sales. 
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VIDEOTAPE  AS  A  TRAINING  MEDIUM 

LOWER    COST    OF    EQUIPMENT    WIDENS    BUSINESS    USE 

Roplays  of  InteiN  ic'us  Aid  Sales  Trainees 

Anieriran   (iaiiV   Future   Sales!ini<>ii    Learn    lo    Improve   Te<-Iiiii<|ue 


VIDEOTAPE  iSSTANT"  RePLAYS 
of  sales  trainees  have  proven 
their  value  in  a  growinj!  number 
of  U.  S.  companies.  Present  lower- 
cost  video  recorder  -  playback 
equipment  appears  to  have 
widened  use  of  this  medium  for 
role  -  playing  "situation"  tapes 
which  enable  future  salesmen  to 
"sec  themselves  as  others  see 
them'  and  to  improve  both  physi- 
cal appearance  and  technique. 

The  American  Can  Company's 
Personnel  and  industrial  Relation's 
Department  as  well  as  Canco's 
Sales  Department  are  advocates  of 
this  approach.  For  instance,  train- 
ees for  sales  posts  are  inft)rmed 
their  "sales  interview"  perform- 
ances will  be  videotaped  and  are 
given  the  oppt)rtunity  to  study  the 
results.  After  trainees  have  seen 
the  tapes  of  their  interview  per- 
formances, instructors  from  de- 
partments in\iilved  and  "buyers" 
who  appear  in  tapes  are  asked  to 
study  the  material  and  to  provide 
formal  critiques. 

In  a  final  session,  videotapes  of 
ill  trainees  are  shown  for  review 
tiy  the  entire  group. 

"We've  been  more  than  pleased 
with  the  results."  says  Robert  S. 
Shrewsbury,  manager  of  the  com- 
pany's Organization  Development 
\  Planning  Group.  "Our  sales 
irainees    are    their    own    harshest 


critics  when  they  see  tapes  re- 
played. They  instantly  spot  where 
the  interview  was  weakest,  how 
they  might  have  used  a  more  ef- 
fective approach  .  .  .  even  how 
they  should  have  worn  a  different 
tie  for  the  occasion." 

American  Can  is  using  the  Sony 
Videocorder.  a  75-pound  unit 
which  provides  a  full  hour  of  tape 
presentation,  plus  replays.  This 
setup  is  accompanied  by  a  small, 
10-pound  camera  and  a  4()-pound 
monitor.  Its  total  cost  is  under 
S  1,500. 

According  to  Shrewsbury,  Amer- 
ican Can  has  had  the  videotape 
units  in  operation  since  last  De- 
cember and  the  company  feels  that 
it  has  already  paid  its  way.  "We 
plan  extensive  use  of  videotapes 
for  any  of  the  many  training  tech- 
niques which  involve  role-playing, 
such  as  interviewing,  post-appraisal 
discussions,  and  other  face-to-face 
situations,"  he  concludes. 

The  company  also  plans  to  set 
up  a  network  of  videotape  equip- 
ment throughout  its  I  39  plants  and 
office  facilities.  With  such  a  net- 
work, spokesman  points  out  that 
it  would  be  a  simple  matter  to  tape 
a  major  policy  decision  at  the 
company's  New  York  headquar- 
ters and  to  send  duplicate  tapes 
throughout  the  country  for  instant 
replay.  • 


AiiiiTicaii  Can  Cuiiipaiiy  sales  trainee's  in  .1.  mtiisicw  is  l)ciitfi  lulfotaped 
for  later  review  and  study  of  hix  technique.  I'ixcd  TV  camera  (right)  serves 
!he  Sonij  Videocorder  (background)  with  iti  l>uilt-in  small  monitor  and  also 
delivers  taped  {mages  to  larger  24-inch  moniloi  (left)  used  jor  the  playback. 


Al 


Eastern  Airlines'  personnel  are  making  videotapes  of  jet  eqiiiiinunt  to 
shoivn  throughout  its  system  for  training  of  maintenance  and  flight  ope\ 
lions  personnel.  Training  system  teas  installed  by  the  Ampex  Corjwratk 

A  Videotape  System  for  Airline  Maintenam 

§400,000    Ampex    Installation    lo    Serve    Ea>lern    .\irlines    Bn- 


Ti-CHNiCAi.  Training  of  mainte- 
nance and  flight  operations 
personnel  throughout  Eastern  Air- 
lines' system  will  be  facilitated  by 
that  company's  recent  purchase  of 
a  $400,000  television  training  sys- 
tem. A  completely  outfitted  master 
studio  for  the  production  of  video- 
tape training  material  has  been  set 
up  at  Eastern's  maintenance  and 
operations  headquarters  in  Miami. 

Other  major  Eastern  bases  at 
Atlanta.  Boston  and  J.  F.  Kennedy 
International  Airport.  New  York, 
are  being  equipped  with  Ampex 
video  camera/ recorder  units  and 
all  of  the  airline's  25  maintenance 
stations  arc  getting  videotape  re- 
producers and  monitors  for  play- 
back. 

Medium  Is  Flexible,  Fast 

lioth  Hastern  and  Ampex  de- 
scribe the  system  as  one  of  the 
most  advanced  in  industry.  It  will 
rely  heavily  on  videotape  record- 
ing as  a  primary  means  of  bringing 
detailed  instruction  to  widely  sep- 
arated k)cations.  The  instantane- 
ous erase  -  replace  capability  of 
magnetic  tape  gives  the  system  the 
flexibility  needed  for  this  applica- 
tion. Sound-picture  training  tapes 
can  be  made  and  distributed  quick- 
ly, and  kept  current  with  a  mini- 
mum of  cost  and  time. 

Eastern  will  begin  use  of  the 
new  system  with  training  materials 
on  its  new  DC-^  twin-jet  aircraft. 
Twenty-four  of  the  new  jets  will 
be  delivered  early  this  year.  The 
system  will  also  help  train  person- 
nel on  the  advanced  DC-<S  Model 


61  jets  and  Boeing  727  "Qui. 
Change"  "Whisper jets"  whi 
Eastern  also  has  on  order.  Lai 
tapes  will  be  made  to  do  recurrtr 
training  on  other  aircraft  alrea; 
in  the  fleet. 

Leasing  of  Tapes  Planned 

Eastern  also  plans  to  lease  tr.i 
ing  tapes  to  other  operators  of  si 
ilar  aircraft  and  to  make  tapes 
other    companies    on    a    conn 
basis. 

Improved  quality  of  training 
the    principal    advantage    Easti, 
expects   from   the   new   system, 
addition,   the   airline   will   be  ;i 
to  train  a  larger  number  of  f 
ployees    in    a    shorter    period 
time;  bring  graphic  demonstratii 
of  highly  technical  mechanical  .i 
operating  functions  into  the  cl.i 
room;  and  build  an  always-cun 
standard  training  library. 

>\ill   Produce  at  Four  Bases 

Training  tapes  can  be  madi 
the  company's  Miami  head(.]uai 
and    at    the    Atlanta.    Boston 
New    York    bases    as    well.    1  i 
preparation    and    editing    will 
accomplished  in  the  Miami  ni. 
studio    for    rapid    distribution 
tapes  to  all  field  mainlcnancc 
tions  for  monitor  viewing  in  ii 
ing  sessions. 

Studio  equipment  in  Miami  \ 
include  a  studio-size  broadcast 
corder  and  electronic  editor,  t 
closed  circuit  cameras,  a  porta 
recorder,  film  chain,  and  assc 
ated  equipment. 


Part  I  of  a  continuing  series 
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Iany  People  the  computer  is  an  arcane 

icnonicnon  of  our  times — a  fascinating 

^stcrious  product  that  in  some  undefined 

cms  to  diminish  the  value  of  humanity. 

prime   symbol   of  our  technologically 

I  society,  the  computer  also  attracts  all 

anxieties  and  fears  of  people  who  are 

not  only  that  "the  old  order  changeth" 

"changcth"  at  a  pace  bewilderingly 

Smorrow  is  here  today  while  yesterday 

-d  almost  beyond  memory. 

V    thcr  or  not  the  apprehension  with  which 

grcss  is  viewed  is  warranted  may  well  be 

he  critical  analysis  of  the  social-psychol- 

\fter  seeing  Small  Miracle,  however,  it 

that  the  computer  (and  the  term  is  used 

de  all  related  electronic  data  processing 

)  lies  at  the  heart  of  the  modern  world, 

ontains  in  its  fabulous  circuitry  the  key 

future,  and  that  far  more  important  than 

works  is  mIiui  it  does. 

he  Computer:  a  Fact  of  Life  Today 

computer  is,  in  short,  a  fact  of  life  as  we 
lit  today — a  fact  to  be  known,  appreci- 

nderstood. 

//  Miracle  is  a  1 6mm.  I3-minute  color 
ut  this  fact.  Produced  for  the  Intcrna- 

usiness  Machines  Corporation  by  Henry 
\i  &  Co.  of  New  York,  the  film  concerns 
lot  only  with  a  machine  but  with  the 
t  in  which  it  functions.  Civil  engineers 

ig  a  highway,  a  shoe  retailer  controlling 
ntory,  airline  pilots,  manufacturers, 
researchers,  school  children,  electrical 

rs — these  arc  just  some  of  the  people  to 

the  computer  has  become  as  everyday  as 

and  paper.  From  the  romance  of  space 
to  the  mundane  business  of  business,  the 
Iter  is  seen  for  what  it  is:  nothing  more 
I  tool;  nothing  less  than  an  extension  of 
limited  senses  and  capabilities. 
Documents  the  Hopes  of  Its  Creators 

i//  Miracle,  though,  is  more  than  a  pro- 
lal  paean  to  the  efficacy  of  electronics, 
creasing  sophistication  of  sponsored  films 
ifherc  better  evidenced  than  in  this  rela- 
brief  cinematic  experience. 
in  documenting  the  function  of  the  com- 
Small  Miracle  at  the  same  time  docu- 
the  ambitions,  the  hopes,  the  needs  of  its 
rs.  As  the  narrator  says  at  the  very  begin- 
)f  the  film,  "What  is  a  universe?  ...  To 
he  universe  is  an  endless  voyage.  .  .  .  We 
I,  we  are  a  race  of  seekers.  We  unlock  one 
and  find  ten  others.  .  .  .  We  must  know. 
lUSt  know.  We  are  the  animal  of  inward 
r,  and  knowledge  is  our  food." 

fj  Necessity  of  Know  ledge-Hungry  World 
I  tills  context,  then,  the  computer  is  seen 
I;-  a  luxury  of  the  indolent,  nor  as  a  threat 
itj'  human  spirit,  but  as  a  necessity  of  the 
plledgc-hungry  modern  world.  As  the  axe 
So  the  men  of  prehistory,  so  is  the  com- 
U  to  man  today:  a  tool,  an  extension  of 
jower.  And,  opposable  thumbs  notwith- 
l|ing.  man's  power  lies  in  the  muscles  of  his 
c  ;ji.nce,  not  in  the  reach  of  his  arm. 
'-■  problem  of  stating  visually  what  amounts 
profound  observations  about  the  seem- 
1  [losaic  is  neatly  resolved  in  Small  Mira- 
u  a  judicious  combination  of  abstract  and 


"What  is  a  universe?  To  initn  the  imiiirsc  i.v  an  ciullvs.s  voyage  .  .   . 
we  search  for  n c  arc  a  race  of  seekers  .  .  ."  Scene  from  "Small  Miracle." 


i  i 


SMALL   MIRACLE" 


.  an  imagiiuitivc  new  IBM  Pit  lure  Makes  an  Eloijitent  Case  for  the  Computer 


documentary  cinematography.  Lovely  Renais- 
sance engravings,  a  shot  of  Stonehenge  at  dawn, 
the  graceful  symmetry  of  a  suspension  bridge, 
for  examples,  are  blended  effectively  with  se- 
quences showing  the  urgent  press  of  an  indus- 
trial age. 

The  result  is  total  eloquence,  and  the  answer 
to  the  question  "Whal"s  the  hurry?"  comes 
easily:  "Life  is  the  hurry.  The  restless  moving 
here  and  now,  with  the  new  miracles  waiting. 
Born  of  that  endless  desire  which  says.  I  know, 
therefore  I  want.  And  newer  tools  are  added. 


.  .  .  Man  .says,  I  want — and  creates  new  instru- 
ments to  build  the  bridges,  to  e.xtend  the  search, 
to  call  forth  the  dream."  If  the  computer  ever 
really  needed  an  apology,  it  has  it  now. 

Small  Miracle  is  in  the  film  library  of  the 
IBM  Corporation.  In  addition  to  its  use  in  the 
basic  orientation  of  the  company's  employees, 
the  film  is  also  available  for  public  showing. 
As  a  tour  of  the  philosophic  basis  underlying 
our  rush  toward  the  future,  or,  simply,  as  a  fine 
motion  picture.  Small  Miracle  is  eminently 
worth  seeing.  • 


It  is  a  premise  of  "A  Small  .Miracle"  that  .  .  .  from 
groups  of  civil  ertgineers  likci  f/ir.vc    iiirii    .    .    . 


.    .   .   to  school  children 
beconu'    as    "everydai/ 


.   the  computer  lias 
peneil.'i    and    paper. 


"We  unlock  one  secret  and  find  ten  others  .  .  . 
for  tee  mu.it  know.  We  are  the  animal  of  inward 
hunger  and  knowledge  is  our  food  .  .  ." 


"Man  says.  7  want'  and  creates  new  instruments 
to  build  the  bridges,  to  extend  the  search,  to  call 
forth  the  dream  .  .  ." 
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Coast  surfcrx  hriiifi  film  viewers  "A   ioiieli  of  Califoniui 

Films   Role  in  Pioiiioling  American  Travel 

\  «'r-alil«-   riliii>   «»f   Am«ri<aii    \irlin<s    Have   Reached   22    Million 

AMIRICAN     AIRLIMS'     HxTL.NSlVE     SERIES     OF     TRAVtL     PUOMOIION 
Films  have  been  notable  not  only  tor  their  ct)nsistcnt  exeeilcnce 
but  also  for  the  versatility  with  which  they  have  been  used. 

Groups  of  4' 2 -minute  pictures  on  such  subjects  as  the  moods  of 
cities,  national  parks,  sports,  and  historic  places  have  filled  a  great 
demand  from  television  stations  for  films  of  this  length.  They  have 
also  been  combined  into  groups  of  three  to  make  1.5-minute  "trilogies" 
for  16mm  audiences.  Over  a  period  of  three  or  four  years  they  have 
reached  a  total  of  120. ()()(),()()()  persons  through  TV  showings,  and 
over  2,000,000  in  club  bookings.  Distribution  has  been  through  the 
airline's  own  sales  offices,  and  the  facilities  of  both  Association  Films 
and  Modern  Talking  Picture  Service. 

A  recent  immediate  need  for  a  film  to  supplement  a  new  sales  cam- 
paign on  travel  to  California  serves  as  a  good  example  of  the  flexibil- 
ity |x>ssible  in  the  American  Airlines  41  2 -minute  film  format.  Taking 
ten  of  the  short  films  on  California  as  raw  material,  Red  Sutherland, 
Director  of  Public  Relations  Special  Services,  and  in  charge  of  the 
film  program,  called  in  Jean  Oser,  one  of  New  York's  most  skillful 
film  editors,  to  put  together  a  new  film  ready  to  go  on  the  firing  line 
with  only  a  one-month  deadline.  The  result,  A  Touch  of  California, 
with  a  brand  new  narration  and  new  music,  is  now  doing  yeoman 
service  in  telling  prospective  travelers  of  the  attractions  of  the  Gold- 
en State.  It  was  put  together  from  the  original  works  of  l,arry  Madi- 
son. John  Peckham  and  Allend'or,  and  represents  the  footage  of  a 
half-do/cn  different  cameraman.  But  the  Oser  touch  has  given  it  an 
individual  character  of  its  own.  It  stands  as  a  new  film  even  to  those 
familiar  with  its  components.  Cost  is  estimated  at  about  a  tilth  of 
what  a  new  production  would  have  been — and  a  new  film  could  not 
even  have  been  made  in  the  short  time  available. 

Another  example  of  how  films  can  take  on  a  new  life,  even  after 
they  have  already  paid  their  \say  many  times  over  is  Operation  Cjoldcn 
/:anle.  a  26-minute  picture  put  together  by  the  U.  S.  Bureau  of  Out- 
door Recreation  in  cooperation  with  American  Airlines.  This  film, 
which  urges  the  purchase  of  a  $7  Golden  Passport  card  gootl  for 
a  one-year  family  admission  to  over  7,000  Federal  Recreation  areas, 
was  made  Irom  five  short  American  Airlines'  National  Park  films: 
Grand  Canyon,  Big  Bend,  Cape  Cod,  Point  Lobos  and  Yosemitc. 
Fach  of  them  has  been  seen  by  millions  of  viewers  on  TV  and  in  16mm 
showings,  but  is  finding  renewed  life  as  a  I'ederal  film.  The  Airline 
has  purchased  .^00  prints  of  Ofteration  (ioUlen  Eafile.  donated  them 
to  the  Bureau,  where  200  are  being  used  for  TV  bookings  and  100 
for  use  with  conservation  groups.  127  TV  bookings  have  already 
been  made  in  the  short  time  since  the  film  was  released,  and  it  seems 
destined  to  be  one  of  the  most  popular  films  on  the  air  this  summer. 
The  film  gives  full  credit  to  Anv  rican  Airlines  for  its  part  in  the 
production. 

American  Airlines,  which  has  loni.'  been  a  favorite  of  seasoned 
hii-,lii.-ss   travelers,   is  well   aware  that   iis  future  success  also  depends 


on  attracting  more  and  more  vacation  travel  business.  The  hor 
film  format  is  particularly  effective  in  meeting  the  sales  proi 
needs  of  this  market.  If  demand  should  require  it,  groups  ot 
ing  film  could  be  put  together  to  make  essentially  new  hal 
films  on  other  areas  well-served  by  the  airline,  such  as  New  En 
or  Texas.  The  Airline  is  continuing  to  augment  its  library  ui 
minute  subjects  at  the  rate  of  about  six  a  year.  , 


Scene  from  American  Bro(iilctis,t'ui<i  Companijs  "M^orldvision"  prescu 

Global  Television  Bids  for  World  Audier?C| 

.4  B  C  Previews  "Vi  orldvision"  Coneept  <iii   Film  at  .Mexico  ^it] 


¥?ARLY  IN  May,  a  world-wide 
•■-^  group  of  advertising  people 
meeting  in  Mexico  City  were 
shown  what  live  global  television 
transmission  of  the  1968  Olympic 
Games  will  be  like.  The  simula- 
tion demonstrated  the  broad  reach 
an  advertiser  might  accomplish  by 
participating  in  sponsorship  of 
telecasts  of  the  games — to  an  audi- 
ence   estimated    at    two    billion. 

This  look  of  the  future  was 
part  of  a  film  presentation  by  ABC 
International  Worldvision  to  the 
18th  World  Congress  of  the  In- 
ternational Advertising  Associa- 
tion niectint:  in  the  Mexican  capi- 
tal. 

Worldvision,  a  network  of  62 
independent  television  stations  in 
25  countries,  was  set  up  through 
ABC  International  Television, 
which,  itself,  was  formed  six  years 
ago  by  the  American  Broadcasting 
Company. 

Worldwide  Audience  by  1968 

According  to  Donald  W.  Coyle. 
ABC  International  president, 
"Global  television  is  not  some- 
thing that  we  are  going  to  have 
to  wait  for.  It  is  upon  us  now.  By 
the  end  of  1966,  satellites  will  be 
capable  of  communicating  with 
two-thirds  of  the  world.  By  1968. 
when  the  summer  Olympics  orig- 
inate in  Mexico  City,  television 
will  be  able  to  reach  all  of  the 
world^live!" 

Mexico  is  now  preparing  ground 
stations  for  the  global  Olympic 
coverage.  One  hundred  and  fifty 
hours  of  transmission  of  the  games 
from  Mexico  City  to  the  worlil 
are  being  planned. 


•-r  ABC     International     W.  '  - 
sion's  filmed  simulation,  pri 
by  Visualscope.  Inc..  of  New 
showed    how    a    1500-meter  ,.. 
might  appear,  and  how  a  comer 
cial  might  then  be  picked  up  on 
Japan.  The  film  depicted  the  nd 
ing  of  live  commercials  fr 
ing  and  later  broadcast  in  a  p  m. 
ular  country.  ' 

Unitj-  Through  Lndcrstandi' 

One  excerpt  from  the  film    ■ 
theoretical    conversation    tx 
a  director  in  Mexico  City  ai 
in    Moscow.    The    Russian 
"Yes,    we're    receiving    you,biJ 
we're   only   commercial   one 
now   and   we're   not   used   i-  ' 
To  which  the  voice  in  Mexic  n 
plies,  "Don't  worry,  it'll  gro'  <^' 
you." 

Mr.  Coyle.  speaking  to  i* 
vcrtising  men,  said  that 
television,  aside  from  its  conicJ 
cial  value,  would  prove  to  '  I 
tremendous  force  in  unitineth 
peoples  of  the  world  through  << 
ter  understanding." 

He  said  that  although  it  vi 
true  that  while  television  ii  i> 
conuuercial  aspect  wmild  ma'  I 
continuing,  vital  contributioi  ii 
stinuilating  the  flow  of  goods  1* 
services,  that  "trade,  after  a  1 
conuiumication." 

"Products  can  carry  niessai* 
he  said,  "messages  of  progresi 
the    better    life,    of    creativit 
liounliful    environment.    ComI 
cial    television   now   reaching* 
to  every  corner  of  the  earth    '" 
cases    not    only    the    best 
talents   of   a   society,    but     1 
industry." 
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BUSINESS  SCREEN 


Natural  Gas:  Power  for  Brili^li  Industry 

ii«  Interiialional  (".o«»iM'ralion  U«'I|M'«1  A>siirr  a  \  ilal  Fuel 

fjs:  500.000  Jobs  in  Peril  was 
ujihe  headline  in  British  news- 
:llr^  at  the  end  of  January,  when 

\    auto     industry,     among 

*>,  shut  down  for  a  week  owing 

■breakdown  in  the  gas  supply 

3m. 

L  .me  after  another  industrial 

as  closing,  the  head  of  Brit- 
ari  nationalized  gas  industry 
jc*'  500  newsmen  in  London  — 

give  hope  to  the  nation  he 

;    the    film     The    Methane 


elies  un  Coal  to  Make  Gas 

ith  no  natural  gas  supplies  of 

jc»wn.  Britain,  for  150  years  has 

pel  J  on  coal  as  its  sole  gas-mak- 

iicmaterial.   This  is   in  contrast 

in\  USA  whose  natural  gas  sup- 

-'■   "Tovide  more  than  30%   of 

rgy  market. 

;ic  cumulative  effect  of  a  fall- 

jf^n  coal  production,  war  dam- 

|g(J    and    obsolete     gas-making 

)li^s  all  added  up  to  a  potential 

»',"r  crisis  in   Britain,   when,   in 

19;   Mr.  William  Wood  Prince, 

iredent  of  the  Union  Stockyards 

if  jiicago,  found  a  way  of  carry- 

iiiified   natural    gas   up   the 

ippi   River  in  specially-dc- 

barges. 

li'lhane  Transported  by  Sea 

1459,    a    joint    L'S/ British 

.  built  a  prototype  methane 

a..  I  to  carry  natural  gas  by  sea, 

»h.h  brought  the  first  2,()()()  tons 

lified    methane    from    Lake 

^  on  the  Gulf  of  Mexico  to 

id. 

-  triumph  was  the  beginning 
~iory  told  in  two  films — The 
If  Story  and  Saharan  Ven- 
l^onsored  by  Britain's  Gas 
il.  It  is  a  story  of  intema- 
"      e.xploration,  experiment  and 


lluinc  Princess"  dilhrrrd  first  sea  cartio  of  liciiiifiitl  nutural  u."s 


ff^fSrf 


Natural  ga.s  liikl  -//  //.,^^(  R'Mel 
ill  the  Sahara  where  gas  is  piped 
to    coaxt    and    shipped    to    Britain,  j 

achievement  harnessed  to  the  driv-  \ 
ing  force  of  business  enterprise. 

In  the  U.S.,  Continental  Oil 
joined  Union  Stockyards  —  later 
joined  by  Shell  —  and  the  interna- 
tional company.  Conch  Interna- 
tional Methane  planned  for  the 
importation  of  natural  gas  from 
the  newly-discovered  oilfields  in 
the  Sahara  Desert. 

New   Supplies   from   Algeria 

Further  amalgamations,  this 
time  with  the  French  owners  of  the 
oilfield  formed  a  jointly  owned 
company  CAMEL  —  to  supply 
35,000  million  cubic  feet  of  nat- 
ural gas  from  Algeria  to  England 
— a  distance  of  2,000  miles  of  land 
and  sea. 

Pipelines  were  built,  jetties  and 
harbours  constructed  in  Algeria 
and  England  and  a  $30  million 
gas  pipeline  cut  through  the  heart 
of  England's  heavily  populated 
areas  to  carry  the  gas  from  the 
coast  to  the  industrial  areas  200 
miles  away.  Specially  designed 
ships  were  built,  to  provide  a  con- 
tinuous shuttle  service. 

In  the  films  —  Sciharan  Venture 
is  the  short,  non-technical  version 
(18  minutes)  and  The  Methane 
Story  is  the  full  technical  report 
(45    minutes) — the   full   story   of 


this  great  $160  million  interna- 
tional venture  is  told,  for.  Saharan 
natural  gas  is  now  burning  to 
power  British  industry. 

In  Algeria  the  gas  is  a  vital  fac- 
tor in  the  national  econt>my — in 
Britain  the  use  of  natural  gas  forms 
part  of  an  important  diversifica- 
tion program  for  feedstocks  —  to 
stabilize  costs  and  prices.  And  — 


it  is  all  due  to  the  U.S.  enterprise 
which  inspired  Mr.  Prince  to  float 
that  barge  full  of  gas  up  the  Mis- 
sissippi! 

In  the  films  we  see  this  great 
venture  unfolding — as  it  happened, 
shot  by  British,  American  and 
French  camera  teams  —  itself  an 
example  of  international  co-opera- 
tion in  film  production.  • 


Rank  Short  Films'  director  Joe   Mcndoza    (h-ft)    ixplniii.s  point 
ill  "The  Customer  and  You"  lo  the  sahsman  featured  in  film. 

Britain's  New  Sales  Training  Film  Series 

Premiere  of  "The  Customer  and  \i*\i — T>m(  W  i\\  Communiealion" 


EVERYBODY  IN  SELLING  knowS 
how  difficult  it  is  to  train 
salesmen  really  well.  For  many 
years  the  U.S.  has  supplied  effec- 
tive sales  training  films  which  are 
widely  used  in  Britain,  France, 
Germany,  Holland  and  the  Scandi- 
navian ci>untrics  —  and  many  a 
European  salesman  owes  the  suc- 
cess of  his  career  to  U.S.  training 
techniques. 

Now.  the  Rank  Organisation, 
world  -  famous  for  enlcrlainmcnt 
films  and  "commercials."  has  pro- 
duced the  first  of  a  series  of  Brit- 
ish-made sales  training  films.  The 
Customer  and  You  —  Two  Way 
Communication.  This  is  a  16mm. 
25-minutc  film,  produced  to  ap- 
peal to  every  salesman,  experi- 
enced or  up-and-coming,  whatever 
he  sells.  As  it  relates  directly  to  the 
salesman's  job  and  how  to  sell,  it 
provides  a  valuable  insight  into 
European  selling  methods,  which 
should  be  of  special  interest  to 
U.S.  export  marketing  men. 
Takes  L'p  Five  Basic  Steps 
The  film  is  issued  with  a  com- 
prehensive meeting  guide — and  the 
action  is  divided  into  five  basic 
operations.  First — it  demonstrates 
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how  a  salesman  must  ask  ques- 
tions and  get  the  prospect  talking. 
Second — he  must  listen  to  what  he 
has  to  say — don't  bother  him  with 
details — and  get  the  facts  straight. 
Third,  prospects  must  be  treated 
as  people  by  ensuring  that  the 
sales  arguments  are  in  line  with 
the  prospects  personal  needs. 
Fourth,  speak  the  same  language 
— don't  talk  abtne  his  head  in 
terms  of  technical  detail. 

To  drive  home  the  five  basic 
rules  —  a  TV  Conmiercial  type 
"Presenter "  breaks  into  the  action 
of  a  wild  boxing  match  intercut 
with  a  ""punch-up"  salesman  over- 
selling insurance.  He  says,  "that's 
not  .salesmanship — that's  just  sell- 
ing —  wading  in  with  one  sales 
point  after  another  . . ." 

Selling's  Like  a  Judo  Match 

To  emphasize  that  selling  is  an 
art  where  it  is  necessary  to  watch 
and  feel  the  other  mans  every 
move,  the  action  shifts  to  a  judo 
match.  Then  back  to  the  salesman 
selling  insurance,  this  time  cor- 
rectly, asking  questions  to  draw 
the  prospect  out.  To  allow  discus- 
sion at  the  end  of  this,  which  is  the 
first  lesson,  the  Presenter  asks  the 
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INTERNATIONAL 


THK  <;lsto>ikk  and  mh-. 

leading  question  to  start  discussion 
and  the  screen  goes  blank  as  a  cue 
to  the  projectionist  to  cut  projec- 
tion if  required. 

Lesson  3  —  to  Treat  Prospects 
as  People,  a  drug  company's  sales- 
man is  seen  selling  in  a  doctor's 


office  —  he  fails  when  he  sells 
■■straight,"  but  succeeds  when  he 
shows  understanding  of  the  doc- 
tor's basic  problems. 

The  final  two  lessons  are  illus- 
trated by  car  salesmen,  ham  radio 
operators  and  in  an  electrical 
goods  showroom.  In  each  case  the 


■■  «"; 

Presenter:  "Sclliiifi  isii  t  iiii  rely  brulc 
force— it's  an  art.  A  gentle  art,  like 
]iiclt>  .  .  ."  Scenes  are  from  ""The 
Customer  and  You." 


1  ho  porsonal  approncli  Iietucen  the 
dru<i  .salesman  anil  the  doetor  makes 
(ill  the  difference  .  .  .  tito-way  com- 
miiniealion  is  pcrson-to-person   .   .   . 


Here  s  a  man  icho  lives  for  two-way 
contmnnieation  —  an  amateur  radio 
huff  a  "luim"  who  asks  questions, 
the  first  rule  for  commuuieatinn  .  .  . 


This  customer  isn't  interested  in  fuel 
economy  and  he  shows  it  .  .  .  this 
was  a  warning  to  the  car  salesman  Id 
keep  tuned  in,  hut  he  didn't. 


B>  askiiin  (|iiestions.  the  insurance 
salesman  eslahlished  two-teay  com- 
mtinieatiim  with  his  customer  .  .  . 
got  him  talking  .  .  . 


Speak  the  same  hiiiKnaKe.  always 
making  sure  your  prospect  under- 
stands what  you  are  saying  .  .  . 


Listen,  and  ki  <  |,  ..n  listenini;  .  .  . 
that  s  our  seeonil  rule.  This  e<iuip- 
mint  salesman  is  far  loo  busy  think- 
ng  about  what  he's  going  to  say 
'•   "'   to   pay  atlenlion   to  customer. 


Till'  ^.ll('snlan  eonid  look  like  this 
for  oil  lite  .scNsc  he  makes  .  .  .  he 
wasn't  /leaking  the  sanu'  language 
as  the  housewife  ctistomer  .  .  . 


presenter  sums  up  and  starts  the 
discussion  ready  for  the  instructor 
to  take  over. 

Four  sales  training  advisers  col- 
laborated in  the  scripting  and  pro- 
duction of  the  film  —  foremost 
names  in  European  sales  circles. 
They  are  Stanley  Obcrman  of 
Dexion  Limited;  Norman  Taylor 
of  Confederation  Life  Insurance 
Company;  Martin  Sterne  of  Bayer 
Products  (Pharmaceuticals);  and 
P.  J.  Nickolls  of  the  Ford  Motor 
Company. 

The  meeting  guide  issued  with 
the  film  is  in  nine  sections:  Intro- 
duction. Synt)psis  of  the  I-ilm,  Ob- 
jectives of  the  Film,  Preparing  to 
Use  the  Films,  Uses  for  the  Film, 
Techniques  in  Using  the  Film, 
Guide  to  Discussion  After  Show- 
ing. Role  Playing  After  the  Film, 
and  Follow  Up  on  the  Job  in  the 
Field. 

Available  from  United  >Vorld 

Distributed  by  United  World 
Films  in  the  USA,  and  the  Rank 
Film  Library  in  Britain,  Two  Way 


Communications  provides  m;y 
useful  aids  to  successful  sales  |. 
struction  and  discussion  lead's 
will  appreciate  the  fact  that  t 
teaching  points  are  clearly  ill;, 
tratcd  by  a  number  of  differit 
examples,  selected  to  cover  ast 
sales  situations. 

The  use  of  the  "Presenter 'is 
link  man  contributes  to  the  j- 
volvement  of  the  students  ;d 
their  self-identification  with  the:- 
tion.  Mistakes,  when  presenj, 
are  not  embellished  but  madcin 
such  a  way  as  to  encourage  ro- 
dents to  see  both  sides  before  s- 
cussion  starts. 

Intuitive  Knowledge  Is  Necdt 
Discussing  the  film,  Reg  Hoie, 
of  Rank  Film  Library,  says  "Tire 
is  no  way  to  selling  successfiy, 
but  there  are  many  ways  by  \vl;h 
a  salesman  can  be  trained  to  net 
every  difficulty,  not  by  ruleof 
thumb,  but  by  intuitive  knowlci.e. 
1  am  sure  this  film  will  provito 
be  one  of  the  most  succc^ul 
ways."  • 


Film  Helps  Create  Demand  for  U.  S.  Citr 


i 


FOR  Two  Years,  John  Haeseler, 
founder  of  John  Haeseler  Edu- 
cational Films,  carried  out  an  in- 
depth  audience  research  to  evolve 
the  ideal  film  for  European 
housewives,  teachers  and  home- 
craft students.  Titled  California 
Sun  Fruit  the  20  minute  color 
film,  sponsored  by  the  California- 
Arizona  Citrus  League  is  being 
premiered  in  twelve  European 
capitals  at  U.S.  Embassy  meetings. 

Probably  one  of  the  most  close- 
ly researched  films  yet  planned  for 
all-Europe  distribution  California 
Sun  Fruit  begins  in  the  citrus 
uroves  of  the  Far  West,  bringing  to 
luiropc  the  sunshine  and  rich  col- 
or of  the  fruit  and  trees  —  the 
gold  of  the  oranges,  and  the 
bright  yellow  gleam  of  lemons  and 
grapefruit. 

C'itru.s  Kxports  Dropped  SVt'^'c 

Prior  \o  World  War  II  Califor- 
nia citrus  fruits  represented  a  big 
import  iiL-ni  lor  many  European 
coimlrics.  but  postwar  dollar 
--pcniliiig  restrictions  developed 
citrus  producers  nearer  home  — 
in  Southern  Lurt)pe.  Middle  East 
and  Africa.  In  particular,  exports 
of  California  fruit  to  Britain 
droppcil  from  IO'y  of  the  national 
citrus  fruit  consumption  to  the 
jiresent  figure  of  under  5*^^ . 

To  recover  lost  European  mar- 
kets and  ilevelop  new  ones,  the 
California-Arizona  Citrus  League, 
representing  thousands  of  growers, 
has  set  up  a  marketing  headquar- 


ters in  Brussels,  Belgium.  Spu--' 
heading    an    intensive    markcng 
and  promotion  campaign  to  si"' 
late  public  demand  for  Calii 
citrus  fruits,  is  the  film    'd 
nia  Sun  Fruit." 

Film  Must  Be  Truly  Usefu 

It  was  realized  that  to  gain 
imum   acceptance  the  film  si 
be    suitable    as    educational    i.; 
terial  in  Europe's  schools,  accc  >;- 
by  teachers  and  enjoyed  by  :u- 
dents.   In  addition,  housewiveall' 
over    Europe    should    he    encjr- 
aged  to  screen  the  film  at  hne 
economics  and  general  club  n cl- 
ings. 

To    establish    his    audienc. 
quirements.  Haeseler  set  up  of  •• 
tional    headquarters    in    Pari;  in 
\^)ti?'.    and.    with    a    rough-op 
the  basic  film,  discussed  its  m 
with  hundreds  of  educational,  InJ 
distribution    and    wtmien's    g  up 
specialists  in  twelve  coimtries. 
Some  Facts  Behind  Kescarc 

Introducing  the  film  in  M"ch 
at  the  U.S.  Embassy  in  Lon)n. 
before  an  audience  of  over  00 
British  women's  and  cducatinal 
press  and  user  group  represita- 
tives.  Haeseler  revealed  somtin- 
teresting  facts   from    his   rese;ch 

The  ideal  length  of  a  film  -  to 
be  acceptable  in  all  Furoitan 
countries,  in  schools  and  for  SO- 
eral  audiences  is  20  minutes.  inJ 
to  cover  Europe  seven  langig^' 
versions  are  required  —  Enjsh. 
(coNrLunrn    on     p..\r.  r     '■ 
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Now  add  MOTION- 

and  slides  tell  your  story  more  clearly, 

more  completely,  more  dramatically  than  ever 


Now,  when  your  subject  is  compli- 
cated, you  can  add  motion  to  your 
slides  to  explain  what's  happening  in 
a  machine  or  system.  For  example,  a 
single  slide  now  can  tell  more  clearly 
than  words  what  happens  to  air  when 
the  nose  of  a  rocket  hits  it.  Or  how  a 
heat-exchanger  works.  Or  how  steam 
moves  through  a  turbine.  Whore  once 
you  needed  a  dozen  slides  for  a  com- 
plicated idea,  a  single  slide  now  con- 
veys it  better. 

You  can  show  motion  slides  with 
your  KODAK  CAROUSEL  Projector. 
All  that's  needed  is  a  simple,  inexpen- 
sive, easily  attached  KODAK  Motion 
Adapter,  along  with  slides  specially 
prepared  for  use  with  the  \\otion 
Adapter. 


The  Motion  Adapter  is  part  of  a 
complete  projection  system  that  lets 
you  make  more  lifelike,  more  dramatic 
slide  presentations.  You  can  have 
color,  sound,  motion.  You  can  add  the 
excitement  of  dissolves,  the  drama  of 
a  change  in  pace. 

This  versatility  revolves  around  the 
jamproof  KODAK  CAROUSEL  Projec- 
tor and  its  famous  round  tray.  One 
tray  holds  80  slides.  You  get  instant 
editing,  yet  the  tray  is  spillproof.  You 
can  even  link  up  two  projectors  to 
give  you  an  exciting  160-slide  presen- 
tation with  fades,  dissolves,  and  co- 
ordinated taped  sound.  You  can  pro- 
gram for  unattended  operation.  We 
tan  even  show  you  how  to  build  a 
control  center  that  runs  a  whole  bat- 


tery of  slide  and  motion-picture  pro- 
jectors to  give  you  a  presentation  that 
keeps  your  audience  on  the  edge  of  their 
seats.  Want  the  story?  Just  use  the  coupon. 
I 

.Motion  Picture  jnd  Education  Markets  Division 
EASTMAN   KODAK  COMPANY      5-47 
KnchcstiT,  N.Y.    14650 

Please  send  mo  information  on  the  KODAk 
Motion  Adaptor  and  Itio  complete  KODAK 
CAROUStl.  Protector  System. 

Also  send  a  copy  of  V1-7.  AUDIOVISUALS  IN 
BUSINESS  AND  INDUSTRY. 

Name ™ 

Trite 


Company 
Address   .. 

Cily 

Slate   

7.p  CoH.- 


Kodak 
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INVENTORY  OF  THE  LATEST  F&B/CECO  FILM 
PRODUCTION  RENTAL  EQUIPMENT  WILL  BE 
PERMANENTLY  LOCATED  ON  THE  PREMISES  OF 


In  keeping  with  our  tradition  of  serving  the  world's  finest  film  makers,  we  have 
stocked  the  Studio  City  stages  with  the  latest  camera,  lighting,  grip,  sound  and 
editing  equipment — enough  rental  gear  to  shoot  multi-million  dollar  features, 
TV  series,  commercials  and  industrials  in  black  &  white  or  color.  Additional 
benefits  for  the  producer  are: 

*  No  transportation  charges  ever. 

*  Immediate  back-up  equipment  on  premises— no  need  to  over-order. 

*  An  F&B/Ceco  supply  store  also  on  the  premises— stocked  with  film, 
tape,  electrical  and  all  other  production  supplies. 

*  An  F&B/Ceco  technician  on  the  set— for  immediate  maintenance  and 
additional  equipment,  if  needed. 

All  this,  in  addition  lo  our  Hialeah  branch — headquarters  for  all  your  South-Eastem  pro- 
duction requirements — complet*  rental,  sales  &  service  facilities. 

Contact:  Norman  Xurkrrninn,  Mf/r. 

F&B/Ceco,  Inc.,  51  Fast  Kith  Ave.,  Ilialeah,  Fla.  33010 

Phone  (305)  888-1601 


/ 


N 
C. 


.»/  i/vofA-vrf,'.- 

315  West  13rd  St..  New  York,  N.  Y.  10036 

(212)  JlI6-U20-Cablc:  CINFtiU IP-Telex:  1-25197 

BRA  XrHES  /.v.-  Hialeah,  Fla.;  Wnshinalon,  DC:  MIttnIn:  Hollywood;  Xew  Orleans 


Florida  for  Film  Production 


^    IiittTiuitioiial    Airport    wckoiiics    \isit( 


WITH  Climaii  AM)  Tlrrain  already 
staunch  allies  of  the  Southeast  Florida 
region,  business  and  civic  leaders  of  Dade 
County  (which  embraces  the  greater  Miami 
area)  have  shown  considerable  evidence  of 
their  interest  and  cooperation  in  helping 
create  favorable  economic  and  political 
conditions  on  behalf  of  the  motion  picture 
and  television  industries  they  want  to  sec 
firmly  established  in  the  state. 

New  enthusiasm  has  been  engendered  on 
a  statewide  basis  by  the  announcement  ol 
a  Florida  version  of  Disneyland  in  Orange 
and  Osceola  Counties;  Roy  Rogers"  plans 
for  a  nearby  "Western"  attraction  have 
brought  further  excitement.  Film-minded 
Dick  Pope,  founder  of  the  famed  Cypress 
Gardens  at  Winter  Haven,  is  a  principal 
figure  in  state  development  activities. 

But  memories  linger  of  previous  ill-fated 
"movie"  ventures  in  Florida  and  feeling  is 
strong  that  "this  time  it  has  to  be  differ- 
ent." By  different,  the  men  who  influence 
Florida  affairs  mean  "well-financed,  stable 
and  permanent."  And  if  their  success  in  at- 
tracting industry  of  other  types  to  Dade 
County  can  carry  over  to  film  and  television 
production,  the  future  can  indeed  become 
very  bright. 

Already  extremely  active  in  Florida  are 
such    veteran    film    makers    as    Van    Praag 


Productions,  VPl.  MPO.  Sarra.  Inc.  (of 
Chicago),  Fletcher  Smith  and  Rcela  Films, 
the  home-based  subsidiary  of  Womclco  En- 
terprises. The  considerable  talents  of  Ivan 
Tors  put  a  firm  foundation  on  that  studio's 
large  facility  in  North  Miami.  Builder-de- 
veloper Dave  Brady,  highly-regarded  for 
his  investment  sagacity,  offers  the  new  Stu- 
dio City,  also  in  North  Miami.  This  new 
film  center  has  a  great  many  economic  ad- 
vantaees  to  offer  the  producer. 

Dade  County  business  leaders  who  com- 
prise that  areas  influential  "Committee  of 
21"  have  done  yeoman  work  in  advancing 
the  regional  economy  by  attracting  many 
kinds  of  new  industry.  Its  working  commit- 
tees include  leaders  in  many  fields. 

The  results  are  evident  as  industry  and 
commercial  groups  move  into  the  area. 
Dow  Chemical  Company  has  Uxrated  its 
Latin  American  offices  in  Dade  County; 
National  Air  Lines  maintains  its  nationa' 
headquarters  here;  Eastern  Airlines  has  a 
very  large  maintenance  base.  New  elec- 
tronic, textile,  furniture  and  other  manu- 
facturing establishments  have  created  new 
job  opportunities  and  brought  Dade  Coun- 
ty high  on  the  list  of  national  industrial 
centers.  By  the  close  of  1964.  there  were 
\,5^1  manufacturing  plants  in  the  county 
and  Dade  ranked  27th  in  the  nation.         • 


ADVERTISEMENT 


w 
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South  Florida's  countless  miles  of  palin-frin^cd 
htachrs  proiidc  tropkul  sfttirifix  for  fihiifi  of 
every     description— includinfi     T\^     commercials! 


GOLDEN  MECCA  OF  SUNSHINE  &  SPCR 


Caiiii-  fisli  ahoiiiid  in  Cu]f  Stream  waters  and  tlic 
sporl  jwlii  rtiiini  'y/m  laki'  some  l)ifi  ones— or  plaij 
th(    surf  (doiin  litis  (.'.olden  Coast   to  get  action. 


SciMC  Color,  prime  ingredient  of  today's 
films  for  theaters  and  television,  is  a  Num- 
hcr  One  asset  of  Florida's  coasts  and  inland 
parks  and  waterways.  The  nearby  Caribbean 
islands  and  the  Keys  are  dividends  for  the 
producer  and  sponsor.  And  the  bright,  smog- 
free  sun  assures  bright  images  the  year  around. 
Don  Hudstjn.  writing  in  the  periodical  "All- 
Florida"  whets  the  appetites  of  film  makers 
with  these  lines: 

"The  camera  woidd  begin  with  a  panoramic 
view  of  Florida  —  the  two  coasts  with  their 
beaches,  ne.xt  zoom  down  to  the  year-round 
sliooiing  possibilities  in  climates  varying  from 
the  sub-tropics  of  South  Florida  to  such  places 
as  the  caverns  of  Marianna,  to  the  Amazon- 
like foliage  of  the  St.  Jolin's  River,  to  the 
islands  of  tlie  Keys. 

"A  ho  brought  into  focus  would  be  the  .?o- 
phisticated  and  ethnically  diversified  cities  of 
tlie  Gold  Coast,  the  cattle  ranches,  orange 
groves,  pine  woods,  rural  settings,  Africa-like 
plains  of  the  Everglades,  and  the  space-age 
glamour  of  Cape  Kennedy." 

Numerous  scenes  in  the  Flipper  color  tele- 
vision film  scries  have  captured  the  sea  and 
landscapes  of  this  golden  mecca  of  sunshine 
and  sport.  Manufacturers  of  sports  and  marine 
equipment  regularly  film  their  dealer  presenta- 
tions in  Florida  and  make  their  television  com- 
mercials here,  as  well.  Outdoor  sports  clothes, 
swim  apparel  and  winter  vacation  fashions 
have  been  Icnsed  in  Miami  and  other  South 
Florida  locations.  Those  new  cars  you've  seen 
zooming  along  the  beach  on  your  television 
screen   were  photographed   in  the  region. 

Want  something  different  in  locations? 
There's  an  8()()-vear  old  Spanish  monastery, 
a  Monkey  Jungle,  a  Japanese  Garden,  the  fa- 
mour  Miami  Seaquarium  and  a  millionaire's 
former  "pleasure  dome"  (the  famed  Vizcaya 
estate)  all  within  a  comparative  few  miles' 
reach  of  the  center  of  downtown  Miami! 
Oceanography  has  become  an  important  part 
of  the  curriculum  at  the  University  of  Miami 
—  and  a  factor  as  this  subject  attains  increas- 
ing world  interest. 

There's  buried  treasure,  so  they  say,  along 
the  South  Coast  and  the  Keys  but  the  real 
treasure  lies  in  the  many  and  varied  locales. 


Cooperative  local  authorities  give  evio 
understanding  that  producers  need  trail  1.0 
trol  and  other  types  of  cooperation  whi  tli 
work   within  the  city  or  Dade  Count;. 
And  now  that  35mm  color  film  pr 
is  available  in  North  Miami,  "dailies"  m 
checked  on  the  spot.  That  single  item  is 
important  producer  asset. 

Continental  Cinema  Corporation  ' 
Produce  Features   >\  ilhin  Studio  ' 


ditidi 

la  hi 

i 


Milton  H.  Lehr  and  Lawrence  S.  Rapj] 

principals  of  international  Video  Prodnial 
of  London,  Lisbon,  Madrid  and  San  Jua 
announced  that  the  company's  North  Ad 
affiliate.   Continental   Cinema  Corpora^ 
to  be  located  on  Stage  One  at  Studio 

IVP  has  created  over   2,000  major,h(i 
for  European  and  South  American  tel  isi| 
many  of  these  are  now  in  syndication  ros 
the    BBC,    Radio-Television    of    Porti; 
Movierecord    of    Spain.    Overseas    c\ 
assigned  to  IVP's  new  home  in  North  M  n; 
elude  production   manager  Gareth  D, 
London;  art  and  stage  director  Arnulc^ 
borrelli.   Madrid;   and   director  Jon  StftU 
Lisbon.  All  typos  of  films  will  be  lensi. 


Dade  County's  industrial  urowlh  /k/v  hrr. 
lotcd  /)(/  its  Committee  of  21.  Ihj  the  cml 
{In     counttj    ranked    llth    in    national    i\ 


\inhl 


of    Stiami's    alotcinfi    and    f;rf)tn'/if,'    metropolitan  skijlitie.  V'/ii.v  "iioiinfi"  citij  teas  horn  just  70  years  afio. 
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BUSINESS  SCRKI  N 


■LM  CENTER:  STUDIO  CITY  IN  NORTH 


([(.niEAST  Florida's  .\dva.\- 
'|\cEs  as  a  burgeoning  new 
r  of  U.S.  film  production 
complcincntcd  in  recent 
by  the  opening  of  Studio 
a  30-acrc  producer  service 
,  located  on  a  65-acre  site 
rth  Miami,  just  off  Biscayne 
cvard  on  Northeast  151st 
iTie  builders  and  develop- 
tliis  all-embracing  service 
^|t\  are  Da\e  Brady,  board 
lan  and  president  of  Studio 
and  his  brother,  vice-presi- 
Ray  Brad\. 

liness  and  civic  leaders  of 
|le  County  ha\e  high  regard 
this  energetic  and  youthful 
of  entrepeneurs.  Far-sighted 
n'ects  of  this  kind  are  nothing 
W  for  the  BratUs,  who  have 
aj'nsive  holdings  in  the  area  and 
i  the  de\clopers  of  Interarama 
Uisfrial  Park,  the  site  of  Studio 

dio    City's    6.5-acre    complex    at 

lol.rf  St.  and  19th  Avenue,  in 
rth    Miami,    embraces   the   exist- 

and  planned  structures  shown 
ripht:  1.  Studio  City  Construc- 
1  Corp.  for  set  eonstruction.  2,  3. 
rgf  "twin"  sound  stages  —  (com- 
ied  building  in  foreground).  4. 
planned  SOO-seat  theater.  5. 
raitive  office  building.  6.  Capital 
'm  Uiboratorie.i  plant.  1.  Proposed 
^room  hotel-motel.  8.  Small 
igfs.  special  effects,  animation, 
'fe,  optical  depts.  Present  smaller 
und  stages  are  in  background,  be- 
nd the  Capital  Film  Laboratory. 


ILMING  IN  FLORIDA 


Dave  Brady  (left),  board  chairman  and  president,  uith  vice-pre.s.i- 
dent  Ray  Brady,  builders  and  developers  of  Studio  City  complex. 


Cit>.  \\'ell  aware  of  the  tight 
situation  on  the  West  Coast  and 
in  other  Eastern  centers— and 
armed  with  the  knowledge  of  the 


expanding  need  for  production 
facilities  which  combine  the  all- 
season  exterior  bounties  of  Flori- 
da and  of  the  ncarbv  Caribbean, 


Above:  this  modern  doorway  leads 
into  large  sound  stage  now  ready 
for    producers    using    Studio    City, 

with  modem,  air-conditioned  stu- 
dios of  the  latest  design,  they 
have  completed  two  mammoth 
sound  stages,  tsvo  smaller  sound 
stages,  a  set  and  exhibit  construc- 
tion building,  a  film  laboratory 
building  and  a  convenient  near- 
bv  producer  office  structure. 

Tlie  cooperation  of  state  and 
local  authorities,  fast  learning  tlie 
intricacies  and  special  require- 
ments of  the  film  producer,  has 
spurred  nationwide  interest  in 
Studio  City.  Tliere  are  positive 
economic  advantages  "built-in" 
to  this  development.  Item:  a  mil- 
lion-dollar inventory  of  produc- 
tion gear  made  available  on  the 
site  by  Florman  &  Babb,  Ceco, 
Inc.  Item:  studio  rental  costs  are 


l£i 


One  of  the  two  larger  sound  stages  at  Studio  City.  This  huge  stage  has  a  125-foot  depth  and  is  80-feet  wide, 
witli  a  4()-f(>ot  liigh  eeih'ng  with  its  overhead  eatwalks.  Each  of  these  two  stages  is  identical  in  everj-  detail 
with  the  exception  of  a  wet  and  dr>-  pit.  One  stage  has  a  dry  pit  ( 3()-feet  x  30-feet,  with  lO-foot  deptli )  for 
use  as  a  basement  or  for  multi-story  shots.  The  other  stage  has  a  wet  pit,  18-foot  square  with  a  four-foot  depth 
and  can  be  used  for  miniature  water  sequences.  Besides  the  stages,  but  well-separated,  arc  four  executive 
offices,  conference  room,  a  rehearsal  room,  four  dressing  rooms,  a  wardrobe  room,  make-up  and  hairdressing 
department,  camera  room  and  darkroom.   Additional  stages  are  already  planned  in  a  later  development  phase. 


STUDIO  CITY'S  SOUND  STAGES.- 

iiiiiiiniized  by  set  tonstriictioii  in  stages  wlii'iR'vi'r  shooting  begins, 

the  adjacent  special  building  tor  Item:     studio     rental     costs     are 

this     purpo.se.     Sets     are     easily  minimized  by  set  construction  in 

r]i()\<(l     into     any    of    the     sound  tlie   adjacent   special   bnildinii;   lor 


At  right:  Dai  id  Sixclor,  head  of 
Dixir  Di\plmjs  &  i'.xltihils.  Itic, 
allilidic  of  Sltutio  Cilij  Con.slnic- 
lioit  Corp.  lie's  (I  icidcltj-kiiouu 
siHcialist  ill  ixhihil  and  diMplaij 
d('.\il>ii  and  cini.slruclion.  ficlow: 
this  hiiildiiifi  houses  the  (oinrii- 
iciit  sii  CDUslriiiiioii  farihiij;  iidja- 
rrnl  to  larf-c  soiiiitl  stiincs,  and  has 
roinpUtrhi-ciiuippcd  larpintir  and 
set  painting  shops  to  hainUc  all  jobs. 


^Onstru 


1.    "     I     t 


this  purpo.se.  Sets  are  easily 
nioNi'd  into  an\  ot  tlic  soinul 
stages  when  the  shooting  sciietl- 
uie  is  ready  to  go.  Item:  .35min 
sound  "dailies"  ari'  available 
i)\eniight  from  Capital  Film  Lab- 
oratories' new  plant,  just  across 
the  street  from  either  of  the  two 
sound   stage  areas. 

.\  helii()i)ter  port  alongside  the 
Capital  Lab  is  servicx^d  b\-  an- 
other Studio  City  affiliate  with 
long  e.xpcrience  in  lilniing  aloit. 
.\irline  pas.sengers  arriving  at  the 
Miami  International  Airport  are 
III  business  within  hours  of  their 
(Icp.irtiuc  Iroin  .New  York.  De- 
iKiil  or  Los  .Vugeles.  Acttialiy, 
both  the  airport  ;uid  Miami 
Beach  are  on!\  iiiiiiiitcs  .lu.n  b\ 
either  car  or  cab.  Cooperating 
airlines  promise  "red  carpet" 
service  loi  talent,  technici.uis, 
studio    executives    and    sponsors. 

I)a\('  Hrady  c-dls  the  immense 
stages  .111(1  otlicr  iinildiuLjs  al- 
ready complete  at  Studio  Citv 
"only  a  beginninii."  '{"he  second 
pliasr  oi  this  comple\,  alreacK 
under  way,  include  s  the  erection 
ol  a  fi(K)-S(M)  seat  the.iter  ( allow- 
iiii;  producers  the  controlled  con- 
ditions lor  t,ip(  (I  television  shows 
or  lor  li\i' telecasts  ).  .Mso  planned 
is    ,1    lO-storv    hotel-motel    which 


J 


will  house  actors  and  techji 
and    a    two-story    adminisayj 
building. 

The  third  phase  of  Stni 
envisions    the    constructid 
second  sound  stage  area  a  i  tl 
dredging  of  a  lake  on  wl  h 
shoot  water  scenes.  Sizeabi  op 
acreage  be\ond  the  lircsentoia 
stages    and    lab    building    th 
llic     construction     of     hiy)ri< 
buildings  and  an  "outdou' 

Present  facilities  are,  li 
most    adecjuate    tor    alniii 
kind    of    indoor    tlieatric 
vision    or    industrial    pnn    ;., 
Veteran  motion  picture  exeitj 
Sam     Segal,    director    of    tiu 
(at\  operations,  points  witljiri 
to  the  nation's  most  modertw 
sound  stages,  each  SO-foot 
loot,  with  4()-foot  high  ceili 

These  buildings  contai 
story  dressing  room,  scrij 
director's  office  "banks"  (i 
arate  and  pri\ate).  One  sta 
a  30-foot  .scjuare  dr\'  pit  (I 
deep);  the  other  has  an 
scjuare   pit   for  water   seqJ 

Two  smaller  sound  stage] 
forty-feet   \   SO-feet   with 
high     ceilings,    have    per 


\  an  Praag  riinliuliniis 
till  first  of  national  film 
to  take  offiee  tiiiarlrrs  at 
C.itij  and  has  lonfi  hreu  ar 
the  Florida  scene.  Says  v< 
president  Bill  Van  Praafi,  "  n 
fir.\t  to  ."ipot  the  potential  of 
City  and  the  fir.\t  to  taki 
siinpli/  heeaiise  the  move  mail  W 
sense  both  for  us  and  our 
Here,  for  the  first  time,  ici  hi 
a  complete  professional  c 
u  here  our  creative  people  e< 
the  full  scope  of  their  talent 
joh  of  makinn  and  eomiilelii 
standinn  films  al  a  niiniin 
costs  to  our  clients."  To  neen 
Van  I'raufi  <tiics  have  sin 
films  of  all  hunt  lis  and  disc  J/i 
for  .50  ()/  their  clients  on  /dp/ 
and  in  Studio  City  .stages 


g 
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BL'SINKS.S  .SCREEN 


9( 


and  1ki\c  lucn  active  for 
s    for     lu'twork     tfIf\isioii 

[1,1  .uniiuTtial   production. 

\Stri"  lu'avy  transport  is  rc- 
!   Studio  (."it\'  officials  point 

,    ,    railroad    siding    on    their 

...s<'S  and  the  immediate 
MlitN  of  truck  rental  facili- 
l.lectric  carts  wheel  tilni 
^  througli  the  lot,  takinu; 
I  rem  modern  resident  ot- 
.1  sound  stages  in  seconds. 
King  up  Studio  City  Con- 
on  Corp.,  builder  of  sets 
)dncers  in  thi-  special  shop 
ig  erected  tor  this  piu"pose, 
.iffiliate:  Dixie  Displays  & 
ts.  Inc.,  headed  by  David 
T.  Spector  is  best  known 
-  work  on  the  Spanish,  Ha 


Ral,    Studio    City's    director 

tvn  rations  and  a  veteran  motion 

91, rr    exreiitiic     (left)     witli     Ids 

t-iatc.   Harrj'    LeVous,    seeretari/ 

]liulio  City.    They  are   the   men 

ind-thc-scenes  of  this   complex. 

$  actiiMi    on    this    .Stiidici    Citv 


\mrrcitd   liikis 


shiijii     on    S/((i. 


waiian  and  liiM  Pavilions  at  the 
New  York  World's  Fair  and  is 
the  former  \ice-president  of  Dis- 
play Studios,  Inc.,  of  New  York 
City. 

How  about  talent?  With  tlie 
pick  of  stardom  already  well 
aware  of  Florida  production  po- 
tentials, many  leading  television 
aTid  motion  picture  pla\  ers  ha\i' 
alread)-  worked  in  the  area.  Jet 
transport  carries  them  from  Hol- 
lywood or  New  York  to  this  ha- 
ven of  sunshine  and  sea  sjiorts. 

.\nd  what  about  technicians? 
I.\TSE  officials  in  Southeast 
Florida  are  enthusiastic  about  the 
growth  possibilities  and  their  co- 
operation has  been  assured.  Not 

soinid   stage   o.f   production    of   a    TV 

■).    one    of    the    two    sniidler    fiieilitic-'i. 


.Sound  .Sfa^e  .)  at  .Studio  Cit>.  out-  of  tlie  two  snialli-r  staRcs,  measures  SO- 
fcet  b\  40-fect  with  a  30-foot  ceiling.  It  includes  a  permanent  "eye"  as 
shown  in  the  picture  above  taken  during  setup  for  a  rec-ent  television 
commercial  production.  Note  the  large  teapot  set  in  the  foreground  above. 


only  are  many  skilled  veterans  al-  recei\'e    the    same    "red    csirpet' 

ready    in    the   area,    looking    for-  treatment     when     arriving     from 

ward  to  continuous  employment,  production    centers    in    the    mid- 

but  other  film-making  specialists  east,  far  west  or  from  abroad.  • 

YOUR    CONVENIENT    MAP    OF    STUDIO    CITY'S    LOCATION  ' 


LMING  IN  FLORIDA 


IVAN  TORS  9-TUDIOS    -jj— / 


iJ^y 


Filming  a  sccik-  jor  I'ors-MGM  science-fiction  picture  "Around  the  World 
Under  the  Sea"  on  the  Ivan  Tors  Studios'  10-acre  lot  in  North  Miami. 

TORS  STUDIOS  LEAD  THE  WAY 

Producer  of  "Flipper"  TV  Series  and  Feature  Films 
Believes  Production  in  Florida  Has  Great  Potential 


■^rriTHiN  Recent  Months,  at 
^  the  large  and  constantly-cx- 
pandint;  Ivan  Tors  Studios  in 
North  Miami,  one  unit  was  shoot- 
ing a  segment  of  the  nationally- 
telecast  Flipper  color  series,  while 
another  unit  filmed  a  theatrical 
feature  for  Columbia  Pictures'  re- 
lease. The  outdoor  and  underwa- 
ter action  scenes  for  the  latest 
James  Bond'  thriller  Thunderhall 
were  filmed  in  and  around  Miami. 
Evidence  of  Tors  Studios' 
growth  arc  the  two  recently-com- 
pleted sound  stages  which  give 
this  South  Florida  facility  the 
capability  to  film  a  multi-million 
dollar  theatrical  feature,  a  tele- 
vision scries  and  a  TV  commercial 
simultaneously.  Both  new  sound 
stages  have  encumbrance-free  in- 
terior measurements  of  '■)()  by  125 
by  40-feet.  They  arc  fully  sound- 


Howard  B.  "Ben"  Chapman,  presi- 
dent of  Ivan  Tors  Studios,  in  Miami. 


proofed    and    supplied    with    TOO 
tons    of   air-conditioning. 

From  Scripts  to  I'roiiuciion 

Ivan   Tors,    wiio   first   came   to 

Hollywood    as    a   film    writer   and 

achieved  screen  credits  on  major 

films    starring    such    varied    pcr- 

I'lipper  in  action  for  tlie  fantrd 
\li('  color  television  series  pro- 
iluctd  htj  Ivan  Tors  Studios.  IIi's 
rinf'inf'  alarm  hill  for  featured 
plinjirs  Tommtj  Nordcn.  Brian  Kilhi 
and  Luke  Ilalpin.  Films  are  sliat 
III  Xorlh  Miami  Studios,  at  thi 
Miami  Seaquarium  (on  special  set  i 
and  at  Tors  Underwater  Studios  tn 
S'assau,    on    the    nearby    Bahamas. 


sonalities  as  Katherine  Hepburn. 
Judy  Garland,  Greer  Garson  and 
Red  Skelton,  launched  his  career 
as  a  producer  in  1951.  From  the 
outset  he  began  to  explore  the 
fascinating  realm  of  science  fic- 
tion feature  films  about  astronauts, 
space  stations  and  nuclear  fission 
years  before  they  became  popular 
concepts.  It  was  this  same  vision- 
ary spirit  which  led  him  to  the 
opening  in  April,  1964,  of  the 
studios  which  bear  his  name  on 
the  lO-acrc  lot  in  North  Miami. 

Chapman  Heads  Florida  Studio 

Ben  Chapman,  associated  in  all 
of  Ivan  Tors'  productions  since 
they  met  in  1954,  is  president  of 
the  Florida  operation.  It  is  his  re- 
sponsibility to  work  out  the  physi- 
cal logistics  of  transferring  Tors' 
imaginative  ideas  from  script  to 
the  finished  product  on  film.  He 
comes  well  qualified  for  his  exact- 
ing assignment. 

Beginning  as  a  barnstorming 
stunt  flyer,  he  was  a  fighter  pilot 
in  both  World  War  II  and  the  Ko- 
rean conflict.  In  his  movie  career, 
he  has  handled  the  production 
logistics  for  such  major  films  as 
Bridge  on  the  River  Kwai,  Sayo- 
nara,  The  Young  Lions,  The  Egg 
and  I,  and  Escapade.  His  first 
movie  credit  was  for  7"/;/.?  Is  My 
Love,  starring  Linda  Darnell.  He 
also  produced  Rhino!,  mainly  on 
location  in  Africa. 

Hard  Core  of  Professionals 

Chapman's  major  accomplish- 
ment in  Miami  has  been  the  build- 
ing of  a  hard  core,  permanent  crew 
of  people  skilled  in  all  the  motion 
picture  arts  —  from  set  designers 
and    dressers    to    camera    techni- 


cians, property  men  anddi 
who  can  act.  He  impord] 
Hollywood  experts  to  hfj  ( 
train  Floridians  and  foun  a 
vorable  and  cooperative  laor 
uation  in  a  state  where  the  i 
vital  need  for  new  job  opirti 
ties  because  of  its  popular 
plosion,  the  highcset  pccnl 
increase  in  the  U.S. 

Florida's  Advantages  Ned 

Chapman,  a  Miami  ari  i 
dent,  is  an  ardent  booster  ir  | 
duction  in  Florida. 

"We    can    turn    out   i 
quality  work  for  25  to  30  :r( 
less  here,  all  factors  con^.^n 
he   says.    "We   not   onh 
friendly  labor  situation,  tx  t 
state   and   local    governmiits 
very  sympathetic  to  our  ptia 
problems,   because  every-"  ' 
is  trying  to  create  new 
and  new  jobs  in  Florida. 

"This  attitude  is  helpful,  Q 
man  continues,  "but  the  d 
vantage  of  Florida  and  tl  a 
cent  Bahamas  and  Caribiai 
the  variety  of  locales  —  e\ 
kind  of  setting  you  can  i" 
and  a  climate  that  lets  V' 
ulc  shooting  around  the 
with  dependably  clean 
water. 

"We  have  more  houi 
shine  to  work  in  during  ,i 
we  would  have  anywher. 
that,  with  the  locales, 
tant  to  tiic  type  of  pictu 
becoming  increasingly  in  cm 
with  the  expanding  use  oIt' 

Ivan   Tors  Studios  sp. 
than  SIO  million  in  salai 
ices  and  supplies  localh 
up  from   1964  when  the  ^oi 
in  excess  of  $3  million. 


icr 
r 


Below:  checking  over  new  Bell  &  Howell  Model  C  Additive  Print. 
Capital  Film  Laboratories'  Miami  plant  ii  general  manager 


we  mm.  ti.. 
ger  Bob  iWt 
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:\PITAL'S  GOT  COLOR 

/liami  Plant  of  Washington-Based  Film  Laboratory 
las  Installed  Custom-Built  35mm  Color  Processor 


I'RODUCERS  throughout  the 

ida-Caribbcan    and    Latin- 

.111  areas  can  now  have  one 

;;  industry's  most  sought-after 

Jitics:    overnight    35mm 

m  "dailies."  Set  up  to  pro- 

it'essional  35mm  color  film 

i[)g    on     the    custom-built 

flnne    equipment    recently    in- 

alll    at    its    Miami    branch    is 

ijiil    Film    Laboratories,    Inc., 

hington.  DC. 

been  obvious  for   a  long 

B<  that    Miami    is    a    growing 

hi   force"  in  the  film  industry, 

ih'J  only  Hollywood  and  New 

or"  says  Capital  president  Al- 

-^^    Bruch.   "We   expect  our 

'^oratory  there  to  contrib- 

e  I  substantial  part  toward  mak- 

I'lis  growth  a  reality." 

'link  Capital?  Think  Color! 

Sii  C.  Gale,  sales  manager  of 
e  liami  facility  and  sales  repre- 
nuve  for  the  parent  company, 
ites  the  extensive  film  services 
lii  the  new  plant  is  now  ready 
pvide: 

"Tien  you  think  of  Capital- 
iiii,'  he  says,  "'think  35mra 
J^  Our  services  include:  proc- 
l|;  of  35mm  color  negative, 
iing  of  'dailies,'  composite  an- 
eand  release  prints  with  fades 
(;  dissolves,  master  positives, 
{negatives,  film  cleaning,  Vac- 
1(2  treatment,  screening,  scene 
1g  and  edge-numbering,  to 
r  just  a  few." 

\  took  some  doing,  but  that 
t|  (52  feet  long)  custom-built 
le  processor  is  now  in  op- 
at  Miami  and  its  output 
iwn   superlatives.   The  big 


^  im  C.  Gale,   sales   manager 


\ 


the  new  Miami-based  lab. 


machine  incorporates  the  latest  in 
accurate  temperature  control  and 
solution  filtration.  It  runs  at  a 
speed  of  90  feet  of  negative  or  1 20 
feet  of  print  stock  per  minute. 
This  computes  out  to  a  capacity 
of  5,400  feet  of  negative  per  hour 
or  7,200  feet  of  prints  per  hour. 
Daily  Capacity  of  96,000  Feet 
Total  two-shift  output  from  the 
present  equipment  shows  a  ca- 
pacity of  96,000  feet  of  color  per 
day  .  .  .  more  than  adequate  to 
cover  present  work  loads. 

The    Miami    lab    features    the 
latest  Bell  &  Howell  Model  C  ad- 


.\Ifrcd      E.      Bruch,     prrxiclcnt     of 
Capital  Film  Laboratories,  Inc. 

ditive  color  printer  equipment.  Of 
special  interest  to  quality-con- 
scious producers  are  its  many  Ag- 
new  Higgins  Laminar/Flow  "clean 
room"  air  filters  (the  same  kind 
used  in  space  program  "clean 
rooms"  and  these  are  installed  in 
all  film  handling  areas. 

A  special  Cuematic  cueing  sys- 
tem has  been  integrated  with  the 
timing  and  printing  portion  of  the 
laboratory's  procedures.  This  sys- 
tem assures  that  no  negative 
notching  or  any  other  "on  film" 
cueing  device  is  needed  in  order 
to  print  the  customer's  negative. 
Has  a  Sland-By  Power  Source 
Installation  of  an  Onan  gene- 
rator that  starts  up  within  five 
seconds  if  normal  power  fails  due 
to  a  storm  or  other  causes  assures 
round-the-clock  operation.  The 
generator  is  capable  of  powering 
the  processing  and  support  equip- 


&S&-    ^ 


This  modem  Studio  Cit>   building  houses  Capital  Film  Laboratories  new 
custom-built  35Him  color  processor;  complete  tape  equipment  for  sound. 


ment  without  loss  of  a  single  foot 
of  film. 

Recently  added  to  the  labora- 
tories' full  complement  of  sound 
equipment  is  a  complete  "daily" 
sound  transfer  capability.  This 
equipment  includes  the  latest  type 
of  Ampex  quarter-inch  tape  play- 
back machines  and  a  new  W'estrcx 
35mm  recorder  which  will  trans- 
fer quarter-inch  studio  or  location 
recordings  to  35mm  magnetic  film 
and  transfer  35  mm  magnetic  film 
to  quarter-inch  tape  for  protec- 
tion. 

The  lab  also  "syncs"  and  cues 
the  picture  and  sound  "daily"  .  .  . 
ready  for  interlock  screening. 
Screening  facilities  are  available 
within  the  building. 

In  addition  to  these  sound  serv- 
ices. Capital  will  provide  (on  ade- 
quate advance  notice),  a  complete 


location  recording  crew,  utilizing 
Nagra  equipment.  General  man- 
ager Bob  Hiltwine,  who  directs 
operations  at  the  Miami  facihty,  is 
enthusiastic  about  the  tools  at  his 
command: 

"We're  set  for  top-quality  out- 
put on  film  production  schedules 
geared  to  modem-day  producer 
requirements,"  he  says.  "Our  proc- 
essing, printing  and  sound  equip- 
ment is  justly  famed  for  its  pre- 
cision and  reliability  and  we  have, 
here  at  Capital-in-Miami,  one  of 
the  industry's  most-needed  service 
facilities.  We  can  and  will  meet 
the  most  exacting  demands,  wheth- 
er for  theatrical,  television  or  in- 
dustrial color  production." 

Capital  Film  Laboratories  in 
North  Miami  is  located  at  1998 
N.E.  150th  Street.  Headquarters 
lab  is  in  Washington,  D.  C.  • 


Below:  Capital's  custom-built  35mm  Filmline  color  proces- 
sor is  52  /frt  lonfi,  incorporates  the  latest  in  accurate 
temperature   control    and   solution    filtration    on    its    runs. 


MING  IN  FLORIDA 


F&B/CECO  SHARES  FLORIDA'S  GROWTH 

Expert  Staff,  Large  Inventory  of  Producer  Equipment  at  Hialeah  Branch 


"Oatience  and  Perseverance  have  paid  oft 
■*■  for  F&B  Ceco,  Inc.,  nationwide  motion 
picture  equipment  firm.  Considered  at  one 
time  to  be  a  minor  offshoot  of  its  New  York 
headquarters,  the  wholly-owned  and  operated 
Miami  branch,  located  in  nearby  Hialeah,  has 
sprung  into  prominence  with  the  upsurge  oi 
Florida  film  production. 

Started  in  1^)5^.  with  a  staff  of  three,  it  has 
since  blossomed  into  a  fully-equipped  and 
staffed  operation,  with  separate  supervisors 
and  rental  departments  for  camera,  lighting, 
sound,  editing,  and  projection,  as  well  as  com- 
plete repair  and  sales  facilities,  all  under  the 
capable  general  management  of  the  ex-New 
Yorker,  Norman  Zuckcrman,  with  able  as- 
sistance from  camera  rental  head,  Egon 
Stephen,    and   sales   manager.   Jack   Ware. 

Permanent   Inventory   of  Rental   Kquipment 

The  producer  is  serviced  by  a  multi-million 
dollar  pcrmilhcnt  rental  inventory,  highlighted 
by  the  F&B,  Ceco  Mitchell  BNC  Reflex  Cam- 
eras; the  Aero-Vision  helicopter  mounts;  gen- 
erators, including  a  1500-amp  truck,  and 
enough  lighting,  grip,  camera,  sound,  and  edit- 
ing equipment,  to  supply  any  type  of  film  pro- 
duction. 

Recent  expansion  includes  the  addition  of 
a    completely    sound-proofed    and    air-condi- 


tioned 80  X  50  foot  sound  stage  which  is  avail- 
able to  all  producers  on  a  rental  basis.  Film 
veteran  Jack  Etra  is  permanently  on  the  prem- 
ises for  free  consultation  with  all  producers. 
Has  Kquipped  .-\ll  .Stages  at  .Studio  City 
In  its  latest  growth  move,  F&B;  Ceco  has 
tied-in  with  the  new  Studio  City  complex  to 
equip  all   their  stages  with   the   latest   produc- 


F&B/Ceco's   Hialeah  branch   i.v  ;U4Y    1 

from  Dounioun  Midiiii.  AirpDrt  or  Mian 


a 


Manager  Norman  Zuckemian  <iitil  srcniarii  ]uuc 
Strickldiul    idi'idiiuilc    ii     hti.si/     ddi/.s    .schcilulc. 


lion  rental  gear,  for  the  use  of  studio  cus- 
tomers. Since  the  equipment  is  already  on  the 
Studio  City  premises,  the  producer  saves  on 
transportation  charges,  pays  only  for  the  equip- 


ment he  actually  uses,  and  has  the  cot 
assurance  that  back-up  equipment  c,i 
immediately.  To  insure  proper  cliciv 
F&B  Ceco  maintains  a  permanenti;, 
supply  room  right  on  the  Studio  City  I 

Arthur  Florman.  president  of  I  >> 
and  a  leading  innovator  in  the  equipi; 
piier  field,  expresses  his  viewpoint  ci 
film  production: 

"Although   it   is   extremely  gratifyir  '" 
to  see  our  Florida   branch  prosper, 
no  means  the  end  of  our  expansion  | 
feel    that    while   Florida   is   now   a    h 
trenched   major   production   center,    i 
growing  by  leaps  and  bounds,  and  we  i  em 
grow  right  along  with  it.  until  its  full  I'M 
has  materialized." 


Street     le\el     iinlitiiij;     (leparlmeiit     ill     Uuilaih       .Sales    nianaj;er   jack    Ware    (fariiifi   aiiniro)    n-       Cameras    reeei\e    tliorouuli    final    clucKiui 

f(iriUliil(\     hxiiUun     of     hiiirii     iirodiirlion     ficar.       cords    iiii     idiliii'^    ^upplij    «'/'■    ut     the    firanch.       fori-     lluir     rcltdM-     to     i>roiliicrrs     oiiP' 


■si    IHhI^k-  ~'"^^^^^' 


tnspcctiiin    a    .\lo\iola    hrfon     il    :,    \<  ji/    oiil    on       Li;;htiiij;     Department     jncfuiris     <i     ■I'i.UiM-uatI       Corner    of    the    S()-ft>ol     \    .'SO-IokI    soul 
rriilal      in      the      cditinn      repair      dcpdrlrmnt.       hnili   for  n.sr  on  <t  iiidjor  ana  product  ion.  ichicli      adjoins      l-'ttii  Ccco's      Hialeah    i 
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BUSINKS,S  SCRKENij  1' 


2^N  PiCTiiRt 


"Ml 
I 


«■  I'ilms'  rcc-jnt  j;rc)iiii(l  l)rcakins  ceremoiiics  ilcfl  to  niilil):  F.  F. 
k.  vice-president  and  general  manager  of  Reela;  Robert  Taylor; 
,rk  Hall  of  Metropolitan  Dade  County;  Miss  Elizabeth  Jiiennas, 
.litalittj"  at   recent   beauty   pageants;    actress   C'.eraldinc    Brooks. 

Bola 's  New  Miaini-Based  Film  Center 


wni  RtELA  Films'  ground- 
baking  ceremonies,  carried 
ti  pages  last  month,  further 
at  the  growth  of  Southeast 
li  iilni  production.  FoUow- 
th  April  25th  event,  con- 
lii  is  well  under  way  on  the 
ai -located  new  motion  pic- 
l^ices  and  laboratory  facili- 

iami.  According  to  F.  F. 

Sack,    vice-president    and 

manager  of  this  Wometco 

ses'  division; 

new  Reela  plant  will  pro- 
most    complete    service 

tion    in    the    Southeastern 

II  Males.  The  intent  is  to  ex- 

i  jrrent    services    to   clients 

I  this  area  and  the  U.S. 

iiiral  and  South  America 

e    nearby    Caribbean    is- 

lew  laboratory  will  be  able 

le  everything  from   10-sec- 

commercials  to  full-length 

films  for  theater  and  tcle- 

^,',i!>e.  it  will  have  equipment 

'eotape  transfer,   sound    re- 

!.  animation  and  titling  and 

ude  six  editing  rooms,  four 

architect's  sketch  shows  Reela 


.\ct<)r  Robert  Taylor  and  Ted  Sack 

jirepare     lo    set     off    explosivi'    for 
groundbreaking  at   Reda  plant  site. 


of  two  latest  film  music  libraries. 
Two  5()()-square-foot  screening 
and  recording  rooms  and  a  fully- 
equipped  "still"  photographic  lab 
arc  being  built.  The  film  process- 
ing equipment  is  being  provided 
by  the  Hi-Speed  Division  of  Ar- 
tisan Industries:  16mm  and  35mm 
for  black  and  white  film  and 
I6nmi  for  color  —  positive/ nega- 


VAN  PRAAG  FIRST  AT  STUDIO  CITY 

MIAMI: 

VAN  PRAAG  PRODUCTIONS,  INC.,  first  announced  that  it 
would  move  to  STUDIO  CITY  in  December,  1965  —  when  this 
sleek  new  film  complex  was  a  maze  of  bulldozers  and  man- 
made  sand  dunes. 

On  opening  day,  February  5th,  President  Bill  Von  Proag  said: 
"Obviously,  we  were  not  the  first  to  shoot  films  in  Florida  — 
I  believe  Mack  Sennetl  hod  that  distinction.  But  we  have  been 
using  South  Florido  locations  since  1951  when  we  did  a  series 
of  commercials  for  the  Ed  Sullivon  Show  —  our  first  year  in 
business.  We  opened  our  first  office   here  in    1953. 

"To  dote  we  hove  shot  596  films  of  every  length  and  descrip- 
tion for  56  of  our  clients.  We  were  first  to  spot  the  potential 
of  Studio  City  and  the  first  to  take  space  simply  because  the 
move  mode  good  sense  both  for  us  and  our  clients.  Here,  for 
the  first  time,  we  have  a  complete  professional  complex  where 
our  creative  people  can  give  the  full  scope  of  their  talents  to 
the  job  of  making  and  completing  outstanding  films  at  a 
minimum  of  cost  to  our  clients." 


VAN  PRAAG  PRODUCTIONS,  INC. 

NEW  YORK  •  DETROIT  •  MIAMI  •  HOLLYWOOD 

1954    Northeast    151st    St.,    Studio    City, 

North  Miami,   Florida        (305)   949-3544 

In   New  York:    1600  Broadway.   PL   7-2687 


Automated  Coal  Handling  Shown 
in    Dravo's    "Stockmaster"    Film 

"*■  Overall  capabilities  and  design 
features  of  a  new  concept  in  coal 
handling  being  employed  at  the 
Potomac  Electric  Company's 
Chalk  Point  generating  station  in 
Maryland  are  shown  in  a  20-min- 
utc.  16mm  color  film  now  avail- 
able from  the  Dravo  Corporation, 
Pittsburgh.  The  company's  bucket 
wheel  stocker-reclaimcr,  called  a 
"key  to  an  automated  coal-han- 
dling system,  is  featured  in  Dnivo 
Stockmaster. 

The  remote-controlled  machine 
stocks  coal  from  unit  trains  at 
1.500  tons  per  hour;  automatical- 
ly reclaims  500  tons  per  hour  to 


feed  the  utility's  boilers.  The  film 
is  available  to  relevant  groups 
through  Dravo  Corporation's 
Equipment  Sales  Dept..  Neville 
Island.   Pittsburgh,   Pa.    15225.  • 


live  and  reversal  film  types.  • 

Film.'i'  new  producer  services  and  laboratory  facility  being  built  in  Miami. 


SYLVANIA  ACCESSORY 

KIT  SPECIAL 

SG  601 

Accessory  Holder  . 

9i)0 

SG  602  B 

3200-  Filter  „ 

.14.00 

SG  602  D 

Daylight  Filter 

14  00 

SG  603 

Large  Barn  Doors     

10.00 

SG  604 

3V4  inch  Snoot  

62i 

SG  604A 

Optical  Sniper  Snoot 

14.75 

SG  605 

Diffusing  Filter 

17.10 

SG  607 

Super  Spread  Lens 

.  750 

List  Price 

.92.60 

Sale  Price 

.30.00 

Save  62.60 

W*     olio 

carrY     a     lorg*     lin*     of 

Ouartl 

iodin*  b 

tlbt   ond   profvttional   Sot1«ry  pock 

tun   9uni 

«>• 

1*/  rhrrk  or  monev  order 

o 

CINEMA   SERVICES 

COMPANY 

314  Seventh  St.,  San  Francisea. 

Calif. 

.4JJ  3%  Salet  Tax  in  Califomia 
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"Accelcraicd    Service"   Offered 
by  Acme  Film  &  Videotape  Labs 

■A-  Requests  lor  "crash"  delivery 
schedules  on  many  of  its  services 
have  brought  a  new  "Accelerated 
Service"  program  at  Acme  Film 
&  \idcotape  Laboratories,  Holly- 
wood. The  service  provides  for 
undivided  and  uninterrupted  at- 
tention from  inception  of  an  "Ac- 
celerated" order  to  delivery  time. 
Examples  of  the  extra-expedited 
service  on  transfers,  dupes  and 
16nmi  prints  show  that  it  can  cut 
as  much  as  days  off  normal  lab 
delivery  time.  A  60-second  tape- 
to-film  black  &  white  commercial 
on  which  Acme  requires  a  full  day 
for  its  regular  service  may  be  cut 
to  four  hours  on  the  "Accelerated" 
basis.  50  high-band  60-second 
videotape  color  dubs,  requiring 
three  days,  take  only  eight  hours 
when  service  is  expedited;  "A" 
and  B"  color  original  for  answer 
print,  a  three-day  Acme  regular 
operation,  is  cut  to  two  days  on 
this  special  service  program.        • 

*  «      * 

Perfects  New  System  to  Make 
Optical  Effects  at  Lower  Cost 
•,'.'  What  is  called  "a  revolution- 
ary method  for  making  optical  ef- 
fects through  A&B  printing"  has 
been  perfected  by  Bob  Richard, 
film  editor  for  Don  Fedderson 
Productions  and  is  presently  avail- 
able in  35mm  Eastman  color  but 
said  to  be  adaptable  to  16mm.  A 
patent  is  being  sought  to  cover  the 
development. 

A&B  printing  has  been  able  to 
create  lap  dissolves  and  fades  in 
TV  color  prints  without  the  use 
of  dupes  but  has  been  limited  to 
these  two  types  of  effects.  The 
new  system,  recently  introduced 
by  Richard,  incorporates  the  use 
of  black-and-white  traveling  mattes 
and  is  said  to  make  possible  all 
kinds  of  trick  effects  at  small  ad- 
ditional cost. 

Richard  credits  Darrcll  Ander- 
son of  the  Howard  A.  Anderson 
Companv  and  Joseph  Ice  of  Con- 
solidated Film  Industries  on  the 
project's  development.  "Without 
their  help,  cooperation  and  en- 
couragement," he  says,  "this  de- 
velopment would  have  taken  in- 
finitely longer."  • 

*  *     * 

Colburn  Associates  Consolidates 
Facilities  at  New  Wilmelle  Base 
•'.-  Effective  May  31,  John  Col- 
burn Associates,  Inc.,  Wilmettc, 
111.  film  and  audiovisual  materi- 
als producer,  has  relocated  at  1215 
Washington  Avenue  in  that  town, 
consolidating  all  their  offices.     • 


Men  and  Evenl.s  Along  Prod ik  lion  Line.> 


Architect's  sketcli   of   new   Crandi  ij-Mills'  studio  Iiiiildiii<;.   in   BnrUngame. 


Grandey,  Mills  Share  New  Studio 
Near  San  Francisco's  Inl'l  Airport 

■.  •  Roy  Grandey  Productions,  es- 
tablished in  1949,  and  Mills  Ani- 
mation, a  recent  development  of 
veteran  Bob  Mills'  activities,  now 
share  new  facilities  at  1881  Rol- 
lins Road.  Burlingamc,  Calif.,  a 
few  minutes  from  the  San  Francis- 
co International  Airport. 

Occupying  a   separate   building 


ill  a  lively  industrial  park,  the  two 
organizations  have  what  may  well 
be  the  largest  studio  in  the  Bay 
Area.  The  arched-ceiling,  drive-in 
structure  provides  a  total  of  7,000 
square  feet  of  floor  space.  Includ- 
ed in  the  modern  concrete  build- 
ing are  a  pillar-free  staging  area 
of  more  than  3,000  square  feet; 
sound-recording  and  insert  studio 
with   interlock  projection;  screen- 


IN-WALL  LENSCREEN 

Rear  Projeciion  Screens  by 

POLACOAT 


SHARP 
DISTINCT 
PICTURES 
IN  ROOM 
LIGHT 


/•■(('('  part   iniillii>lr-scn(n   system   at  Red- 
stone Arsenal,  lliintseille,  Al(d>ama. 
Designed  and  inslalletl  l>y  TelePro. 


m^:^ciH^J^^:i  is  ideal  for: 

Briefing,  Training,  Di.splay  of  Data  and  Information, 
Tracking  System.s,  High  Speed  Film  Analysis,  and  for 
l''xhihit.s.  Displays,  Sales  Presentations. 


Hj.^M^.-HJ.^I 


is  ;ivail;ilil<-  in  t;l:iss,  plfxlRJa.s  — 
lor  in-wall  iii.stnllati<iii  aiul  other  plaslics  —  for  |)()rtal>lc  display. 
All  maU'rials  may  be  ordered  by  the  .s(|uare  foot.  Use  of  rear 
screen  conceals  projector,  eliminates  distractions,  speeds  under- 
standing and  learning.  For  full  information  about  screen  ma- 
terials, permanent  in-wall  screens,  rear  screen  uses  write  today. 


ing  room;  animation  studioiqi 
ped  for  both  cartoon  and  an 
animation  from  concept  ti:d 
camera,  plus  both  animatn  j 
live  action  effects;  other xji 
mixing,  camera  test  and  on 
areas;  office  areas  for  ri;ai 
writing  and  business  affair 

Grandey.  who  foundc'  C 
Public  Affairs,  Hollywoo  \ 
manager  of  Gene  K.  Walk  P 
ductions,  San  Francisco,  wl 
Roy  Grandey  Productioi  i 
ceedcd.  Clients  served  id 
Standard  Oil  Company  c  C 
fornia,  Folgcr  Coffee  Di\  on 
Procter  &  Gamble,  The  Pe 
Corporation,  The  FrougcQ 
oration.  United  States  St  1  ; 
others. 

Mills  has  been  engagedn  ( 
mation  for  over  20  year  a 
ing  entertainment  and  T  a 
mercial  needs,  as  well  as  rod 
ing  films  for  business.  He  'as 
sociated  for  a  number  c  yi 
with  TV  Cartoon  Procctii 
was  a  founder  of  Imanat 
Inc.,  selling  his  interest  toitat 
Animation  Graphics,  no  ^ 
Animation.  His  clients,  un\ 
them  award-winners,  ncl 
Standard  Oil  Company  ( 
fornia,  Ortho  Division  of  he^ 
Chemical  Company,  Wcl-F; 
Bank,  Pacific  Telephone,  arr 
Club.  Sunbeam  Bread. 

Whether    the    finished  ir. 
involves    still    photograjM 
filmstrip,    animation    or 
tion  or  a  combination  ol 
a  motion  picture,  both  ni  i 
staff  capabilities  which  sirt 
concept  and  carry  throughoc 
pletion. 


Send  for  \oiir 
HIEK  LENSCREEN 
kit  lixlay! 


POLACOAT,  INC. 

972S  Cenklln  Rd.,  Blu«  A*h,  O.  45242 


Modern  Sets  Up  "No-En"  H 
Facility  at  Los  Angeles  O  X 
v:  The  No-En  film  treatn 
signed  by  the  Vacuumate  M 
ation  of  New  York  City 
vide  trouble-free  projecfio  »f 
tinuous  loop  and  cartridg 
films,  is  now  available 
Coast  producers,  laboratc  rs 
film  users  as  Modern  Tal 
ture  Service,  Inc.  and  V£ 
have  jointly  announced  at 
national  distributor's  Fos  in| 
office  at  2400  West  7th  S  'd 
been  equipped  to  serve  Pa 
Coast  accounts. 

The  move  is  of  spccia  nt 
to  the  Smm  and  16mm  c  tri 
load  film  user  as  the  inclstr 
that  Western  area  now  hi  d 
local     access     to     the 
"know-how"  and  trained  ; 
required  for  this  special i 
mcnt   service,    noted    a-^  i 
trouble-free  machine  ojici 


ichi 


niTCiiviircc    cr'oi.'E'Kl 


LARGEST  INVENTORY 

of  Lighting  Equipment 
in  MIDWEST,  U.S.A.  and  CANADA 
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National   Headquarters  Detroit 


JACK  A.FROST 


# 


COBO  HALL  OFFICE:   1  Washington  Blva. 
Rm.  3143,  WO  2-1255,  Detroit,  Mich.  48226 


MAIN    OFFICE     234    PIquette 


CANADIAN  OFFICE: -336  Bering 


TR 


3-8030,  Detroit,  Mich.  48202         BEImont  9  1 145.  Toronto    Canada 
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Visualscopc.  Inc.  Is  Reorganized: 
Four  Partners  Assume  Key  Posts 

■. .  N'isualscopc.  Inc..  of  New 
York,  producer  of  a  broad  range 
of  communications  materials  for 
business  and  industry,  has  been 
reorganized  in  order  to  offer  its 
clients  a  wider  spectrum  of  serv- 
ices and  to  provide  for  future  ex- 
pansion. 

According  to  Robert  G.  Tay- 
lor, president,  the  rapid  growth  of 
the  company  in  recent  years  has 
necessitated  the  addition  of  a  full- 
time  script  department  to  the  staff. 
Film  writer  Stanford  Sobel,  who 
has  been  associated  with  Visual- 
scope  on  an  informal  basis  for 
several  years,  has  now  joined  the 
company  as  a  partner. 

The  executive  line-up  at  Visual- 
scope  now  consists  of  four  part- 
ners: Robert  G.  Taylor,  presi- 
dent; Manuel  Garcia  Rey,  execu- 
tive vice-president  and  creative  di- 
rector; Marvin  H.  Green,  Jr.,  vice- 
president  in  charge  of  sales;  and 
Stanford  Sobel,  vice-president — 
scripts.  • 

*  *      ♦ 

Head  of  Manhattan  Sound  Corp. 
Named  V.P.  of  Parent  Company 

Several  corporate  appointments 
have  followed  the  absorption  by 
Pellin  Hnterpriscs,  Inc.  of  Man- 
hattan Sound  Company,  New 
York  City.  Fred  B.  Adair,  Jr., 
president  of  Manhattan,  which  is 
now  a  division  of  Pellin,  has  been 
elected  a  corporate  vice-president 
of  the  parent  firm. 

Adair  has  confirmed  the  ap- 
pointment of  two  vice-presidents 
at  Manhattan:  Gustave  E.  Mor- 
tenscn  has  been  named  vice-presi- 
dent in  charge  of  engineering  and 
John  J  Gordon  is  now  vice-pres- 
ident in  charge  of  sales.  • 

♦  *      * 

loscph  Sal/burg  lo  Mies'  Staff 
as  Account  Executive  in  New  York 

A  3()-year  veteran  in  film  pro- 
duction. Joseph  S.  Sal/burg,  has 
joined  the  New  York  staff  of  Fred 
A.  Niles  Communications  Centers, 
Inc.  He  was  formerly  chief  of  pro- 
ductioii  for  the  Coninicrcial  ("ilms 
Division  of  I'nited  Press  Interna- 
tional. 

According  to  Niles  vp  Charles 
Ticho,  Salzburg  will  serve  as  an 
account  executive  for  New  York 
operations.  He  is  a  member  of  the 
Motion  Picture  Pioneers,  a  gradu- 
ate of  the  RCA  Institute  videotape 
course,  has  traveled  extensively.  • 


Partners  of  newly-reorganized  ^'isualscolJe,  Inc.,  in  \tiv  Y(}ik  City,  ore 
(left  to  right):  Manuel  C.aicia  Rey,  executive  vice-pre^iilent;  Robert  G. 
Taylor,  president;  Marvin  U.  Green,  Jr.,  vice-president  for  .sale.s;  and 
Stanford  Sobel,  vice-president  for  scripts,    {see  lead  story  on   this  page) 


Dear  HFE: 


You've  told  how  processing,  control  produces  your  color 
qualitij  —  now  what's  the  story  on  prints':' 

■(^  -i^  ir 

Dear  Lab  Customer: 

IIFE  Color  Quality  means  prints  must  iiiatcli  tiic  a|)pn)\fd 
answer  print  in  density  and  color  haiantt'.  \\'itli  the  ))ers()mil 
care  given  each  enstomer's  order,  continuous  tests  are  ap- 
plied at  ever\'  step,  to  nuet  this  specification. 
The  color  original  is  timed  during  line-up.  For  multiple  prints 
an  intemegative  is  prepared  and  timing  again  assures  balance 
for  scene-to-scenc  color  correction.  Printing  is  done  on  new 
electronic,  programmed  Bel!  &  IIowcll  color  aclditi\e  printi-rs. 
Scnsitometrie  strips  are  processed  iiourl)-  with  tin-  production 
work  to  control  proper  densit\  and  consistent  color  i)alance. 
This  control  clieiks  printer-performance  and  developing  solu- 
tion, assuring  lines!  (juality  where  it  counts  —  in  the  fiuislied 
product. 

Techniciaus  skilled  In  tiie  use  ot  the  most  modern  eiiiii|)uieut, 
plus  constant  wateiilulness,  are  the  keys  to  the  satisfaction 
of  the  many  critical  print-buyers  who  have  been  customers 
for  many  years.  A  trial  order  probably  will  make  yon  decide 

to  join  that  list or  come  by  and  see  wli.il  w c  offer. 

Do  it  soon,  won't  you? 

h'or  eomplele  PF.RSOW\l .I'/.i'.!)   Kim/ii   l.(d)or(itory  Service  — 

HOLLYWOOD  FILM  ENTERPRISES,  INC. 

6060  SUNSET   BLVD    •   HOLLYWOOD,   CALIFORNIA  90028   •   PHONE   213   "164-2181 


Inf^ZOLOR 

or  Black  &  White 


Servinn  film  producers    sinir    i'K)7  — 

The    Laboratiirr    llial'it    tH.DKST    in    llyprririiri 

ami    !\l'l(  I'ST    in    l.iiitipnifnl    .    .    . 


Thomas  Erwin  Named  Advtisi 
PR  Director  for  DeLuxc  ( n, 

I  he  appointment  ol  1 1 
Erwin  as  director  of  ad 
public  relations  and  sali.- 
tion  for  De  Luxe  Lab' 
Inc.  and  its  General  Film 
tories  division  has  been  an;  ji* 
by  G.  Carleton  Hunt,  prcsi-il 
De  I.uxe. 

Erwin.  who  will  make  1   ■,.• 
quarters   at   the  General 
rices  in  Hollywood,  will 
Ncal  Kcchn.  vice-presidci; 
for  De  Luxe.  Before  thi^ 
filiation,  Erwin  was  unii 
on     several     network 
shows  for  Screen  Gems 
died  the  public  relation^ 
Screen    Gems.    Prior   to 
was  an   account  cxecuti\ 
terpublic's    public    reialii 
ate,    Infoplan,   and   was 
editor  and   art  director 
an    international    travel 
tion. 


I 


John  Nieto  Named  Art  Dicto 
at  Keitz  &  Herndon  in  D;i  ^ 

•*■  John  Nieto  has  been  n,ii.u 
director  at  Keitz  &  Hernd(,j 
Dallas.  Texas.  He  joined  c  ( 
in  April  and  will  function  |  ni3 
in  the  area  of  design  anti 
ception  of  original  ideas  ir  ; 
tion  picture  and  television  rod 
tion. 

Nieto's  extensive  art  b;ii  •' ' 
includes  advertising  ageiu 
ence.  major  commercial  - 
sign  and  the  operation  ol 
art  facility. 

*  >s  * 

Sughruc  &  Co.,  Inc.  Hcaid  t 
Former  NBC  Producer-Diiaa 

i  John  J.  Sughruc  &  (  ■' 
new  motion  picture  and 
pn>duction  firm,  has  beei 
in  New  York  by  Mr.  Si 
uell-kiunvn  tclevisiiMi  pre. 
director,  who  was  associ, 
NBC  for  the  past  13  year 

The     company     will 
audio-\isual   facilities,   cxip; 
dios,    at    its    headquarters  it 
Madison    Avenue.    Thcsi 
editing,  music  mixing,  sou.i 
itics  and  projection. 

.According  to  Mr.  Sugluc 
firm  will  jiroduce  motion  jet) 
tor  tcle\ision.  theatrical  elbi 
anil  iiuliisirial  use. 

Associated    \\ilii    ,Vlr,     Igl 
are  Marion  Evans,  former,  lol 
bia     Records    recording    Ire; 
director  of  music  productin; ' 
liam  Birch,  a  veteran  doci  v 
cinematographer;  Aram   1^ 
supervising   film   editor: 
\'an  Mellingham.  formerly  it  .■* 
in    |irogramining.    prodiictjn 
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t-j  vice  president  in  charge 
jWilliam  J.  Murray,  form- 
fa!  sales  director  for  Cros- 
Bridcasting,  as  director  of 
i;  id  Francis  X.  Magiiirc. 
I  p{hc  administrative  staff.  • 


Hit.  Cray  &  Shea  Ine.  Open 
ag  Studio  at  430  W.  Grant 

hi  combined    operations    of 

Gray,     Inc.    and    Mike 

,  I  ins.    Inc.   now   occupy   an 

<)(  quare-foot  facility  at  430 

lilt    Place    on    Chicago's 

I  LJi  side.  The   new  studio 

he<i  under  construction  since 

A  hen  the  two  companies 

I   their   merger   and   be- 

Irnan,  Gray  &  Shea,  Inc. 

liK  Shea,  the  company's  di- 

ff'-'  photography,  is  a  former 

erapher  for  Life,  Time 

periodicals.    He   is   an 

of  the   "direct   cinema" 

Bi-c  which  applies  the  candid 

ir.if  photo-journalism  to  mo- 

Ji|ture  documentary  produc- 

he    company's    president. 

cdman.    opened    his    own 

hn  Chicago  in    1955.  Over 

"'   10  years  he  has  lensed 

-  for  leading  ad  agencies. 

i\f  Shea,  writer-producer  for 

5(1.  is  a  former  aeronautical 


engineer  who  came  into  film  work 
through  writing.  A  staffer  at  A\  ia- 
iiD.s  Aci .  he  was  a  copywriter  at 
Marsteller,  Inc.  in  Chicago  when 
first  involved  in  several  films  for 
that  agency.  In  1963  he  joined 
Lars  Hedman  to  set  up  a  motion 
picture  production  company.        • 


Marshall   Faber   Produciions   in 
10.000  Sq.  Ft,  Denver  Facility 

Now  located  in  new  quarters  at 
115-121  Mariposa  Street  in  Den- 
ver, Colorado,  Marshall  L,  Faber 
Productions  is  now  operating  in  a 
10,000  square-foot  facility  that  has 
been  equipped  to  serve  clients  in 
all   related  audiovisual  fields, 

Faber  Productions'  former  Wy- 
andot Street  location  in  Denver 
was  deluged  by  the  city's  flood  of 
June  16,  1965,  The  company  is 
now  able  to  offer  greatly-expand- 
ed services,  including  a  full  range 
of  8mm  operations  in  addition  to 
both  16mm  and  35mm  film  pro- 
duction. The  Mariposa  plant  in- 
cludes a  sound  stage,  preview  room 
and  dubbing  stage,  art  department, 
cutting  rooms,  still  laboratory, 
Smm  printing  lab  and  cartridging 
station,  repair  facilities,  a  distri- 
bution department  and  producer 
services.  • 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC  &  SOUND   EFFECTS 

SERVICE 


M 


^t^/i 


•  BACKGROUND  MUSIC  EDITING 

•  SOUND  EFFECTS  EDITING 

•  ORIGINAL  SCORES 

•  MUSIC  LIBRARY  FOR  LEASE  .  .  , 

•  SOUND  EFFECTS  LIBRARY 

FOR  SALE  ,  .  , 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  SOUND  TRANSFER  FACILITIES 

•  COMPETITIVE  PRICES 

Musifex  talenf  proven  on  over  5,000  productions 

FLY -PHONE -WIRE -WRITE  NOW 
FOR   FULL  INFORMATION  AND  CATALOG 

E.    ROBERT   VELAZCO 


ci  6-4061 


I 


The 
Script.... 

...  is  wlitTi-  \M'  have  coiueiitratftl 
for  14  >cars.  Our  staff  of  four 
script  writers  arc  not  free  lance 
associates  .  ,  .  but  fiill-tiiiie.  on- 
staff,  career  script   writers, 

NN'hile  there  «ill  always  be  new 
film  script  challeiiiies,  together  we 
liave  built  a  wide  evperieiice  from 
the  bigliK-tecluiical  film  to  flie 
liiubly  philosophical,  aiul  at  all 
hudnefs, 

\ViUiain   D.   Ellis 
Senior  Writer 

Scripts  for: 

motion   pictures 

sales  meetings 

television 


eti^cces 


IMCOKROIttrtO 

1276   \\est   Third   Street 

TOwer    1 -4.177 

Cleveland,   Ohio 

Since  19S2 


First  of  all,  it's  completely  automatic-goes 
up  and  down  at  the  touch  of  the  switch. 
In  fact,  the  sensational  Da-Lite"  Executive 
Eledrol'  gees  completely  out  of  sight 
because  it  recesses  into  the  ceiling  and 
provides  its  own  automatic  ceiling  closure. 
Plenty  of  other  features,  too,  including 
heavy-duty  gear  motor;  aluminum  roller 
with  die-cast  metal  end  caps;  and  choice 
of  Da  Lite's  magnificent  White  Magic'' 
"Chemi-Cote "'  glass  beaded  surface,  or 
nongloss  mat  white.  Sizes?  From  50"  x  50" 
up  to  12  feel  square.  No  wonder  Da-Lite's 
Executive  Electrol  is  the  ultimate  in  projec- 
tion screens  for  executive  suites,  conference 
rooms,  small  auditoriums  and  fine  homes. 
Write  for  specifications,  prices  and  name 
of  nearest  franchised  Audio  Visual  dealer. 


What's  so  special  about 
Da-Lite's  new  Executive 
Electrol?  See  for  yourself! 

DA  LITE  SCREEN  CO.,  INC.,  WARSAW,  INDIANA 
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THE   NATIONAL  ALLIANCE 
FOR  WATER  &  POWER  PRESENTS 


KJ 


"NAWAPA" 

SPONSORED    BY    RALPH    M.    PARSON    CO. 

PRODUCED   BY 
WALTER  WISE  PRODUCTIONS,   HOLLYWOOD 

ARABIC  VERSION   BY 

FOREIGN   LANGUAGE  CINEMA  SERVICE, 

HOLLYWOOD 


A 


TRANSLATION   &   NARRATION: 
WADIE  GARABEDIAN 


PRODUCER  &   DIRECTOR: 
ALBERT  AMATEAU 


i-  *  ^ 

JOIN  THE  INTERNATIONAL  SET 

OF  WORLD  MARKETERS  AND  PRODUCERS 

FOR  WHOM  WE  HAVE  DUBBED  FILMS 

IN  ONE  OR  MORE  LANGUAGES 


ic 


w 


FOREIGN  LANGUAGE 
CINEMA  Sri  VICE 

7046   HOLLYWOOD   B     JLEVARD 

HOLLYWOOD.   CALIFORi     a    o00?8 

213  /  Hollywood   7-5K^ 


TELEVISION'S   ADVERTISING    AWARDS 

Honors  to  77  as  Best  of 
American  TV  Commercials 

SIXTY-EIGHT  Clio  Statuettes  were  awarded 
May  5  at  the  1966  Awards  Dinner  of 
the  Seventh  Annual  American  TV  Commercials 
Festival,  in  the  grand  ballroom  of  the  New 
York  Hilton  Hotel.  The  awards  function  clim- 
axed a  day  of  workshops  and  screenings  of  the 
outstanding  commercials  of  the  past  year. 

A  capacity  audience  of  1500  advertising  and 
production  executives  and  many  of  their  wives 
witnessed  a  program  that  combined  the  pres- 
entation of  38  Clios  as  "best"  in  their  individual 
product  catagorics,  seven  for  special  advertising 
challenges  such  as  ID's  and  20-second  spots, 
six  regional  market  awards,  16  citations  for 
outstanding  craftsmanship  in  such  areas  as  cine- 
matography, demonstration,  design,  etc 

with  screenings  of  selected  winners.  Approxi- 
mately 50  minutes  of  commercials  were  shown 
on  the  big  screen  of  the  grand  ballroom. 
1,891   U.  S.   Entries;  221   from  Overseas 

Exactly  1891  entries  were  received  by  the 
Festival  this  year  from  advertisers,  their  agen- 
cies and  production  companies  in  the  United 
States  and  Canada.  An  additional  221  entries 
were  received  from  countries  around  the  world, 
and  10  Clios  were  awarded  to  '"bests'"  in  in- 
ternational product  areas  as  well. 

Twenty-nine  advertising  agencies  received 
Clio  award  citations  this  year.  Leading  the 
agency  pack  was  Young  &  Rubicam  with  1 1 . 
Others  with  three  or  more  awards  were  Doyle. 
Dane,  Bcrnbach  —  8,  Benton  &  Bowles,  Mc- 
Cann  Erickson  and  Campbell-Ewald,  all  with 
4,  and  J.  Walter  Thompson,  with  3. 

Thirty-three  producers  shared  in  the  68  Clios 
presented.  The  leader  was  VPl  with  8,  followed 
by  EUE — 6,  Televideo — 5,  and  Brillig,  Fre- 
berg.  and  Rose-Magwood.  all  with  3. 

Announces    ProKruni    of    New    Foundulion 

In  his  remarks,  Festival  Director  Wallace 
Ross  announced  the  development  of  a  Founda- 
tion to  service  schools  and  colleges  with  ex- 
amples of  fine  advertising  from  the  Festival's 
film  and  video  tape  library  of  over  10,000  com- 
mercials. Ross  also  mentioned  the  first  Founda- 
tion project  as  a  telecast  on  WOR-TV  of  a 

Frito-Lay    conimercial     itini    "lirst     Spokisiiitiu" 
honors   for   Hirl    Liilir.    Agency:    Vofoiy    6v    liiihi 
Ciliii      i'rodiniT:     \//'()    \'i<litiln>iu(\.    Illf. 


Martini    &    Rossi    Apertif    spot    "Sailii' 
best    in    International    Category    for    ih  p 
ticl.    Producer:   Cinema   et   Publicite,   Pit. 

selection  of  this  year's  award  winne 
pointed  out  that  last  year's  initial  tel 
WOR-TV,  Channel  9,  New  York,  ha 
rating  of  9.0,  far  higher  than  any  oth 
previously  for  that  time  period.  He  an 
that  WOR-TV  was  prepared  to  proj 
ht)ur  in  color  this  summer  providing  th 
val  sponsors  would  participate  in  the 
tion  cost.  Details  for  this  are  being  wc 
at  present. 

Among  the  top  award  winners  v 
Lahr,  winner  of  the  Festival's  "best 
man"  award,  named  this  year  for  the : 
in  honor  of  Buster  Keaton,  who  die 
the  past  year.  Previous  winners  of  the 
man  citation  have  included  Edie  Ac 
Muriel  Cigars  and  Alexander  Scourby 
son  &  Johnson  commercials. 


San  Francisco* 
complete  16  mn 
film  service 


LMER  FILMS. irlb< 

eti    HOWARD    STREET      SAN    FRANClBO 


f.A.PA 
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REEri- 


./  equipment  trade  fair 


jjjOOUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 

(in-olor's  New  Model  810- 
,pcr-8  Cartridge   Projector 


licchnicolor  Corporation  is 

its  latest  Model  810,  a 

[cartridge-load  motion  pic- 

Ljector,  as  the  newest  in  its 

]instant"  models.  The  810 

Ily  suited  to  the  showing 

.onccpt  instructional  and 

^s.  It  features  stop-frame 

I  (for  prolonged  display  of 

image)    and  contains   a 


approximate  four-minute  running 
time.  Write  the  Commercial  and 
Education  Division,  Technicolor 
Corporation,  Box  517,  Costa 
Mesa,  California  92627,  for  the 
address  of  the  dealer  nearest  you. 

*       «       * 

DuKane  Has  New  A-V  Matie 
for  Sound  Filmstrip  Projection 
v:  A  new  "A-V  Matic"  sound  film- 
strip   projector    (sound   slidcfilm) 
designed  specifically  for  table  or 
counter-top     projection     is     an- 
nounced by  the  Audio-Visual  Di- 
vision of  the  DuKane  Corporation. 
The   new    A-V   Matic   features   a 
•■program   hold  control"   lever  to 
enable  the  user  to  start  or  stop 
sound   and   pictures   instantly  for 
discussion    and    question-answers. 
It  also  has  a  new  screen  design,  a 
vinyl-covered   metal   case  with   a 


rhnicolor  Super-8  Projector 

rbing  filter  which   auto- 
i.u>  drops  into  position  to  cut 
■Irt  from  the  light  source  when 
•ic  control  is  engaged, 
.n-low  light  intensity  switch 
ihcr  810  feature,  designed  to 
-tg  projection  lamp  life.  The 
liodcl  weighs  eight  pounds; 
i  capacity  of  56  feet  of  car- 
jloaded  Super-8  film  with  an 
J 


yiLM  PROTECTION 

nuine  FIBERBILT  shipping  cases 


VAN  PRAAG  PACES 
BIG  COAST  GROWTH 

HOLLYWOOD: 

VAN  PRAAG  PRODUCTIONS,  INC.,  whose  round-the-clock 
shooting  on  the  Coast  lost  year  presaged  a  company-wide 
Hollywood  expansion,  announces  plans  to  take  over  major 
studio  space  and  additional   production  facilities. 

Following  filming  of  three  ma|or  color  documentaries  here  last 
month,  President  Bill  Van  Hraag  onnounced  the  appointment  of 
producer-director  Charles  H.  (Chuck)  Wasserman  to  Vice-Presi- 
dent and  permanent  director  or  i^oast  operations  for  Van  Praog. 

In  addition  to  producing  a  growing  volume  of  West  Coast 
film  work.  Chuck  is  overseeing  completion  of  the  new  studios 
which  will  be   ready  for  Van   Praag   clients  early  this   summer. 

VAN  PRAAG  PRODUCTIONS,  INC. 

HOLLYWOOD,     NEW   YORK,     DETROIT,     MlA/vM 

1661  N.  Western  Ave.,  Hollywood,  Col.  90027 

(213)   Hollywood   2-2341 

In  New  York:   1600  Broadway.  PL  7-2687 


imm  Film— 400'  to  2000'  REELS 


Look  lor  this 
TRADEMARK 
on  every 
FIBERBILT 
case 


DuKane's  New  "A-V  Matic 


wood-tone  finish.  No  room  dark- 
ening is  required  when  the  A-V 
Matic  is  in  use. 

For  descriptive  literature  and 
prices  write:  DuKane  Corpora- 
tion, Audio-Visual  Division,  St. 
Charles,  Illinois  60174.  or  drop  a 
card  to  our  New  Products  Desk 
for  referral  to  the  maker.  • 

*  »  • 
Put  Big  Rear-Projection  Image 
on  New  Fold-Down  HPl  "Cariiel" 
•rV  Now  you  can  carry  a  rear-pro- 
jection setup  anywhere,  put  on  a 
show  with  little  regard  for  room 
liuht  problems.  That's  the  promise 
offered  by  a  new  HPI  Caritel,  a 
rear  projection  "cabinet"  that  folds 
flat  but  provides  a  196  sq.  inch 
viewinu  area  on  its  14  x  14-inch 
scrccn'surfacc.  The  Caritel  is  now 
being  marketed  by  the  Educa- 
tional-Industrial division  of  Hud- 
son Photographic  Industries,  Inc. 

The  cabinet  folds  flat  to  a  one- 
inch  thickness;  weighs  only  four 
pounds  and  is  easily  carried  in  a 


CUSTOM 
PROTECTION 

for  yourlGmm  Model  S 

ARRIFIEX 


W  %JI 


Eitfa  magazine  slorage  aiea  is  revefsea  m 
■iclual  use.  with  foam  protection  on  both  sid»5. 


with  the  Halliburton 

anodized  all-aluminium  foamex  camera  case 

Made  to  order  lor  the  photographer  on  the  go!   Precision 

die-cut  foam  cradles  Arri  16  camera  with  400-ft.  magazme. 

2  extra  magazmes,  shoulder  brace,  cables,  with  room  for 

lenses,  filters  and  other  accessories. 

Famed  Halliburton  case  keeps  out  dust,  dirt  and  moisture 

with  exclusive  rim  seal.  Hardened  aluminum  for  maximum 

protection. 

Model  llOARSA:  Case  as  shown:  $129.95 

Model  llOARSB:  With  cutouts  for  12  120  zoom  lens  and  3 

additional  lenses:  $129.95 
Also  available  lor  Pathe  16  and  Arri  "M'  Model.  Other  Halli- 
burton foamex  cases  available  for  all  photo  equipment 
WRITE  FOR  COMPLETE  CATALOG 


Lann&ranQG,  Inc.  phone=2i3-462-083i 


nn  1139  Nortli  HUmand  Avenue.  Hollywooi).  California  90038 


0 
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EASTERN  STATES 

•  MASSACHUSETIS  • 

Cinema.  Inc.,  234  Clarendon  St., 
Boston  02116. 

•   NEW  YORK    • 

Buihan  Pklures,  122  W.  Chippewa 
St..  Buffalo  2.  N.  Y. 

CniMford,  Immig  and  Landis,  Inc., 

6  West  48th  St..  New  York   36, 
New  York. 

The  Jam  Handy  Organization,   1775 
Broadway,   New   York    10019. 
Phone  212  JUdson  2-4060. 

S.O.S.  Pholo-Cinc-Optics,  Inc.,  387 
Park  Avenue,  South,  New  York 
City,  New  York   10016. 

Training  Films,  Inc.,  150  West  54th 
St.,  New  York   19.  CO  5-3520. 

Visual  Sciences,   599BS  Suffern. 

United  World  Films,  Inc.,  221  Park 
Avenue  South,  N.Y.  3.  SP  7-6600. 

•   PENNSYLVANIA   • 

Appel      Visual     Service,     Inc.,      12 

l-.ighlh   St.,    Piiishurgh    15222. 

Audio-Visual  Center  —  Rentals, 
Sales,  Repairs.  27  South  17th 
Street.  Philadelphia  3,  Pa.  Phone: 
LOcust   3-6872. 

Oscar  II.  Ilirt.  Inc.  41  N.  11th  St. 
Philadelphia,  19107.  Phone:  215/ 
923-0650. 

J.  P.  I.illev  A  .Son,  Inc.,  Box  3035, 
928  N.  Third  St.,  Harrisburg 
17105,   (717)  238-8123. 

The  Jam  Handy  Oreani7.ation,  Pitts- 
burgh.   Phone:   Zllnilh   0143. 


SOUTHERN  STATES 


•   GEOK(;iA    • 

Colonial    Films,   71    Walton   St.,    N. 
W.,  JA  5-5378,  Atlanta, 

United  World  FHms,  Inc.,  \S7  Tech- 
wood   Dr.,   NW.,  Allan'  1 


•  LOUISIANA  • 

Delta  Visual  Service,  Inc.,  715  i      od 

St.,    New   Orleans   70130.   Ph.    c: 
504/525-9061. 


USE  THIS  DIRECTORY  TO  L 


•    MARYLAND   • 

Stark-Films  (Since  1920).  Howard 
and  Centre  Sts.,  Baltimore  1.  LE. 
9-3391. 

MIDWESTERN  STATES 

•   ILLINOIS   • 

Robt.    H.    Redfield,    Inc.,    831     So. 

Wabash  Ave..  Chicago  60605. 

The  Jam   Handy   Organization.  230 

North  Michigan  Avenue,  Chicago 
60601.  State  2-6757. 

Midwest  Visual  Equipment  Co.,  Inc. 

35 IS  W.  Devon.  Chicago  60645. 
Phone:  312  IR.  8-9820,  or  571 
West  Randolph,  Chicago  60606, 
Phone:   312/263-5076. 

United   World    Films,   Inc.,   542   S. 

Dearborn  St.,  Chicago  60605. 


•  MICHIGAN   • 

I  he  Jam  Handy  Organization,  2821 
E.  Grand  Blvd.,   Detroit  48211. 
Phone:   313  TR   5-2450. 


•  MISSOURI  • 

Swank  Motion  Pictures.  Inc.,  621  N. 

Skinker.    St.    1  ouis.    Mo.    63130. 
PA  6-3333. 


•  OHIO  • 

Academy    Film    Service,    Inc.,   2110 
Payne  Ave.,  Cleveland  44114. 

Films    Unlimited    Productions,    564 

Park    Avenue,    Mansfield. 


WESTERN  STATES 


•   CALIFORNIA   • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 
HO  6-1651. 

The  Jam   Handy   Organization,   305 

Taft   Building,    1680  N.   Vine  St., 
Hollywood    90028.    HO.    3-2321. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd..  Hollywood  90028. 
Phone:  213/HOlIywood  6-7681. 

Raike    Company,    Inc.   A-V    Center, 

641    North    Highland    Ave.,    Los 
Angeles  36,  933-7111  (A/C  213). 

S.     O.     S.     Photo-Cine-Optics,     Inc. 

10635  Burbank  Blvd.  North  Holly- 
wood. 213-877-5326 

Spindler  &  Sauppe,  Inc.,  1 329  Grand 

Central  Avenue.  Glendale  91201. 
Phone:  213   247-1610. 

United  World  Films,  Inc.,  7374  Mel- 
rose   Ave.,    Los    Angeles    90046. 

SAN   FRANCISCO    AREA 

Photo  &  Sound  Company,   116  Na- 

lonia    St..    San    Francisco    94105. 
Phone:  415 'GArfield   1-0410. 

Wcstcoast  Films,  255  Minna.  San 
Francisco  94103. 


•   COLORADO   • 

Cromars'   Audio-Visual   Center,   922 

Bannock,  Denver  802(W. 


•   OREGON   • 


Fryan    Film   .Service,   2929   Prospect      Moore's  Audio-Visual   Center,    1201 


Ave.,  Cleveland  44115. 

Sunray    Films,    Inc..    2005    Chester 
Ave.,  Cleveland  44114. 

Twyman    Films,     Inc.,     329    Salem 
Ave.   Dayton  45401. 

.M.  II.  Martin  Company.   11  IS  Lin- 
coln Way  E.,  Massillon. 


S.     W.     Morrison,     Porthind      5, 
Oregon. 

United  World  Films,  Inc.,  5023  NE 
Sandy   Blvd.,    Portland   97213. 


.  TEXAS  • 

Iniled     World     Films.     Inc.,     6434 
Maple  St.  Dallas  75235 


LIST   SERVICES   HERE 

Qualified    audio-visual    dealers    are 

listed  in  this  Directory  at  $1.00  per       "^■'•"^■«    »«»"*    Company,    44    East 

line  per  issue  on  annual  basis  only. 


•   UIAII   • 


South  Temple  St.,  Salt  Lake,   10. 


E(jiiipmcnt  Tradt'lii- 


HPI  "Caritel"  on  the  joh 

(CONTINUED    IRON!    P.M    ■ 

portfolio  case.  Within  15  ■ 
it  sets  up  as  a  rigid,  lit:i 
cabinet  over  the  projector  . 
the  Caritel  is  28  inches  hi  i 
takes  up  less  than  a  square  ji 
desk  space. 

The  viewing  screen  is 
a  newly-developed  HPI     I 
Blue"  plastic  with  a  non-r. 
surface.    The   Caritel    is  a\l» 
from  franchised  dealers  in  tl  I 
at    under   $40   with   an   ac 
portft)iio  carrying  case  alst 
able  at  slight  extra  cost 
*        *        * 


4 


Plio-Magic  Line  of  Film  CJ 
Has  E.xtended  Line  of  New  in' 

■■:■  The  widely-used  Plio-M 
of  plastic  film  shipping  l 
now  being  supplied  in  o 
three  and  four  reel  sizes  I. 
ft.  reels;  in  one  and  two-r^^ 
for  1200  and  2000-ft.  rec 
in  one-rccl  size  for  400,  ( 
SOO-ft.  reels. 

New    material    is    said 
maker.     Plastic     Reel     Ci 
America,  to  make  these  co 
more  durable  and  lighter  ir 
than     all     previous     model 


l( 


THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


cases  close  light  lor  moist 
dust-resistant  protection  in 
mate.  A  new.  easy-to-opci 
live  Action   Locking  Sysi 
plies  a  sure,  safe  closured 
the  use  of  straps  or  buck 
cases  are  available  in  a  w  i 
of  colors,  with  custom  iirft 
if  desired. 

Write  Milt  lllultcr.  Pla'C 
Corp.  of  America.  (il2  B^ 
Kast,    Weehawken,    N.    J 
for  latest  price  list  and  s'| 
tii>ns  data. 


I 


I T  V  ■  V  L'  I,:  V    w  r '  u  I,'  l<'  Ml 


tools 

for  the  <! 

ndustry 

or  dependable 
quipment  to  do 
i3ny  jobs  in  the 
lotion  Picture 
nd  Television 
idustries,  the 
rofessionals 
lok  to  Moviola. 


Power  Rewinders 
Film,  Video  Tape 

Library  Reader 
I6mm  Sound  Film 

Editing  Tables 

Moviolas 

Sound  Readers 

Differential  Gear 
Rewinders 

Video  Tape  Sound 
Reader 

Crab  Dollies 

Synchronizers 

Hand  Rewinders 

Motor  Drive  for 
Synchronizers 


Rewinders 

Write  for  free  literature 
specifying  items  tliat  interest  you. 


5539  Riverton  Ave. 
North  Hollywood 
Calif.  91601 
Phone:(213)877-2173 
anufacturing  co.    Cable  Address:  Moviola 
North  Hollywood,  Calif. 


EIGHTH   AMERICAN   FILM   FESTIVAL: 


'  Dirtti? 


'  Brittle? 


Stained? 


Scratched? 


Worn? 


'  Rainii? 


Damaged? 


Send  it  to 


If 


OT 


E 


Specialists  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
WPIDWELD  Process  includes   treatment  (or: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

MM  SERVICES  NOW  AVAILABLE. 

^or  free  Brochure, 
/  ii  rs  ON  FILM  CARE-. 

f^fAPIO  FILM 

^^TECHNIQUE.  INC 

•02  27  ST.,  L.  I.  C.  1,  N.  Y. 

Illwall  6-4600  •  Est.  1940  *'^4r/ 


(CONTINUED  FROM    Till     PRECEDING    PAGE   31) 

iliictions.     Distribuicd    bv     McGraw-Hill    Text 
I  ilms. 

Medical    Sciences — Professional    Audiences 
Diagnosis  of  Concenital  Heart  Disease,  priHluccd 

h\  CiL-igy  I'h.irmaccutic.ils.  Dislnbutccl  by  Ideal 
Pictures. 

Menial    Health   for  General   Audiences 
The  Nenlecled,  produced  by  .Mlilialed  Film  Pro- 
ducers lor  the  Otlice  ot   Children  and  Youth, 
PennsyKania  Department  ol   Public  Welfare.  Dis- 
tributed by  International  I  ilm  Bureau. 

Safety  Education 
Play  Ball,  Play  Safe,  produced  and  dislrihulcd  In 
.Aetna  Life  and  Casualty  Company. 

8MM   I  TIMS — All.  SL'BJF.CTS 

Microtechniques  in   .Serology,   produced   and   dis- 
tributed by  USPH  Audio-Visual  Facility,  Com- 
municable Disease  Center. 

FILMSTRIP  AWARDS 

Art,  Music  &   Language  Arts 
Sound  Filmstrip  Set  iil4,  produced  and  distribut- 
ed by  Weston  Woods  Studios. 

Education  and  (lUidance 
Dropping  Out:  Road  to  Nowhere,  produced  and 

ilistributcd    by    The    Jam    Handy    Organization. 

Science  and  Mathematics 
P^specially    for   Boys,   produced   by   Wexler   Film 

Productions  for   Los   Angeles  County   Medical 
Association    Foundation    for    Medical    Education. 
Distributed    hy    Henk    Newenhousc.    (tied    with) 
Plants  .\round   L's,  produced   and  distributed   by 

The  Jam  Handy  Organization. 

Social  Studies 
Geography,   History  &   Economics 
The  Hahitant  and  His  Home,  and  His  Land,  pro- 
duced   and    distributed    by    the    National    I  ilm 
Board  of  Canada,  (tied  with) 

Iheodore     Roosevelt     1858-1919,     produced     by 
Peter  Jones  lor  Reginald    P.    Rose.    Distributed 
by  Electronic  History,  Inc. 

Home  Economics 
Flowers  and  You,  produced  by  Teachers  Library, 
Inc.  for  the  DiiPont  Company  Dyes  and  Chem- 
ical Division. 

Public  Relations 
A  Search  for  Many  \\onders,  produced  by  Harris 
Tuchnian    Productions    lor    United    Fund    Way. 

Sales  Promotion  &  Sales  Training 
Having    a    Wonderful    lime,    produced    by    Vista 
Productions  lor  Bank  of  .America. 

Personnel    Training 
NCFA     Personnel     training    Program,    produced 
and    distributed    by    Reid    H.    Ray    Film    Indus- 
tries for  the  National  Consumer  Finance  Associ- 
ation. 

Religion  and  Ethics 
Dealing  with  Conflict,  produced  by  Graded  Press. 
Methodist  Publishing  House  for  the  Methodist 
Church  General  Board  of  Education,  (tied  with) 
From  Oxcart  to  the  Moon,  produced  by  Commis- 
sion on  Ecumenical  Mission.  Distributed  by 
the  World  Council  of  Churches. 


JUS!  OFF  THE  PRE55I 

YOUR   COMPLIMENTARY  COPY  OF 

FOTOMATION  FILM  TIMETABLE 

Hondy  plait k  computer  tim«i 
your  narrotion,  muiic,  •ff«cti. 
For  slidefilms,  »al«t  promo- 
tion &  pretentotiont,  TV  and 
•notion     pictures. 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  (VIAKING 

FOTOMATION! 


T>ll  your  ial«>  ttory  in  FOTOMATION  —  uting  ih* 
popular  TV  commarciol  mvlhod  of  "quick  cuts,"  with 
tlill  photot,  tranipar«nci*«,  artwork  ond  grophic 
color  dtlignl  Wo  givo  your  film  lifo  and  oniwiolion 
with  ovory  typo  of  comora  movomont,  loomt,  pont, 
ditiolvot  —  tynchroniiod  to  modorn  porcuitivo  mu- 
ticl    Production    timo    ii    in    DAYS,    not   MONTHS) 

Gel  Ihe   lull   Itory  wilfi 
your   FOrOMATfON    Timoloblo 

Coll  Al  Slahl  -   212/CO  S-2»« 


ANIMATED  PRODUCTIONS.  INC. 

1600  Broadway,  New  York  19 
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A  revolution  in  photographic  technology  now 
makes  it  possible  for  you  to  bypass  conventional 
laboratory  processes  and  make  your  own  slides 
and  negatives  instantly,  conveniently,  econom- 
ically right  at  your  own  desk. 

You  can  make  sharp,  crisp,  brilliant  B  &W  slides 
from  any  8  &  W  or  Agfacolor,  Gevacolor  or  Fuji- 
color  unmasked  color  negative:  and  make  B  &  W 
negatives  from  color  slides,  microfilm  aperture 
cards,  strip  film  and  movie  clips. 

Canon/Kalvar  film  is  exposed  by  Ultraviolet 
light  (no  darkroom),  and  developed  by  controlled 
heat  (no  chemicals). 

Canon/Kalvar  slides  can  be  projected  imme- 
diately, without  fixing.  This  incredible  new  film 
never  fades  and  has  a  hard,  scratch-resistant 
image.  Best  of  all,  mounted  slides  cost  under  a 
nickel  each  (unmounted  they're  less  than  a 
penny!). 

There's  no  faster  or  more  economical  way  of 
previewing  a  positive  image  from  a  35mm  nega- 
tive (B  &  W  or  color),  making  file  copies  of  micro- 
film data  or  duplicating  any  35mm  material. 

Write  for  free  brochure  and  sample  slide:  Canon 
U.S.A.,   Inc.,  554  Fifth  Ave.,   N.Y.  10036. 


Instant  slides. 
Without  chemicals, 

in  broad  daylight,    -  

for  less  than  5?  each.  Canon/Kalvar  System  \*^I^^^] 


a-v  equipment  trade  ffcii 


YOL'RE  INVITED  TO  JOIN  OUR  SUBSCRIBER  FAMILY! 
•  To  get  all  lite  news  and  features-in-depth  about  the  latest 
and   best   in   audiovisual   tools  and   techniques,  just   fill   in 
the  convenient  Reservation  Form  below  and  mail  to  us  today: 

Yes,  Enter  My  Subscripfion  to 

BUSINESS    SCREEN    MAGAZINE 


□  One  Year  (Eight  Issues)  $3.00 
Nome: 


□  Two  Years  $5.00 


Company: 


Position: 


Addreu: 


City: 


Zona: 


State: 


Sylvania   Introduces  "ColorArc" 
Lamp  for  TV  and  Film  Lighting 

vV  A  new  iong-lil'c  Color  Arc  lamp, 
said  to  produce  greater  illumina- 
tion but  requiring  less  current  in- 
put than  conventional  incandes- 
cent studio  lamps  of  a  similar  color 
temperature  was  announced  in 
May  by  Sylvania  Electric  Prod- 
ucts, Inc. 

The  ColorArc,  available  initially 
in  a  400-watt  lamp,  was  designed 
for  use  in  color  television,  motion 
picture  production  and  commer- 
cial photographic  applications  re- 
quiring flood  lighting.  Color  tem- 
perature, when  operated  vertically 
at  rated  input  to  its  ballast,  is  in 
the  range  of  3200  to  3600  degrees 
K.  When  the  lamp  is  operated  hor- 
izontally, the  range  is  3400-3800- 
degrees  K.  The  400-watt  ColorArc 
initially  produces  85  lumens  of 
light  per  watt. 

In  addition  to  offering  increased 
lumen  output  efficiency,  the  Col- 
orArc is  expected  to  have  an  aver- 
age rated  life  of  7500  hours  in  film 
studio  applications,  compared  with 


□  Check  Enclosed  D  Bili  Company  □  Bill  Me 

Subscribers  in  Conado  and  obroad  pay  i-*  00  a  year;  $7.00  for  two  years. 


40n-^^  atl  Syhania  'ColorArc" 

a  25  to  150  hour  average  rated  life 
of  incandescent  lamps  operating 
in  a  comparable  color  temperature 
range. 

Use  of  the  new  lamp  will  recjuire 
a  possible  change  of  adaptation  of 
the  socket  and  the  addition  of  a 
ballast  (which  controls  the  apjilicd 
power  as  in  other  arc-discharge 
lamps).  The  new  ColorArc  was 
developed  at  the  Danvers,  Mass., 
General  Engineering  laboratories 
of  Sylvania   Lighting   Products.   • 


Newest  Mole-Richardson  Light — 
lO.OOO-walt  "Big  Eye"  Solarspot 
•f-:  Latest  addition  to  the  Mole- 
Richardson  Company's  studio 
lighting  line  is  a  10,000  watt  "Big- 
Eye"  Tener  Solarspot,  Type  4241, 
with  a  24-inch  frcsncl  condenser. 


"Big  Eye"  Tencr  Sola 

The  new  Tener  is  designedi 
back  opening  for  easy  acts 
the  lamp.  It  has  positive  scnr 
focusing.  The  "Big  Eye"  pi 
450  ft.  candles  at  20  feet',' 
20-foot  diameter  spot.  Fo  co 
plete  details  send  for  tcchnill 
letin   301,   Mole-Richardsi  f 
937  No.   Sycamore  Ave..  W 
wood,    Calif.    90038,    or 
from  our  New  Products  b 


i 


*       *       * 
Our  New  Products  Desk 
Inquiries  to  the  Manufacit 

r'r  For  quick-reference 
on  all  audiovisual  pwc 
viewed  in  these  pages,  juv 
single  airmail  postcard  to  i 
Products  Desk,  c/o  1' 
Screen,  7064  Sheridai. 
Chicago,  Illinois  60626. 


SELLING    CITRUS 

(CONTINUED       FROM       PA"B 

French,  German.  Dutch.  J| 
Danish    and    Norwegian.    ,it  I 
accompanying  literature  fo  i  fi 
can  omit  Norwegian  as  Sv 
acceptable  as  a  written  lij^ 
in  Norway. 

In  three  countries  — 
Denmark  and  Austria  — 
tion   to  both  schools   ani! 
audiences  can  be  efl'ectcJ 
a  single  non-theatrical  fili 
—  but  in  other  countries 
ample    Sweden.    Germair 
Britain  and  Holland,   it 
sary  to  select  specialist  d\^ 
outlets    for    each    main 
group  to  achieve  optiinm 
age.  The  print  reciuirenK-n 
er  Europe  is  1 ,000.  of  w  I 
are  in  English  and  over-' 
German.  In  addition  in  1 
was    found    necessary    i.' 
1,500   sets   of   slides   — 
French   education   system  .^ 
traliscd  and  on  the  day  th/  "^ 
citrus  in  homecraft  classes  -W 
ly   1.500  schools  particip.e. 


'-Ten 


"^iioX^K 


when  it's  processed  by 


__N/1 


MOVIELAB.  INC. 

Movielab  Building 

619  West  54th  Street 

New  York.  NY.  10019 

JUdson6  0360 

Cable:  MOVIELAB    Telex:  12  6785 


® 


Lifesaver 

1966  Motion  Picture  Award  of  Merit  Winner 
National  Committee  on  Films  for  Safety 


m 


4^ 


Other  Award-Winning 
Safeiy  Motion  Pictures 
Produced  by  Jam  Handy: 

•  We  Drivers  ■  (1936) 

■X  Marks  the  Spot"  (1944) 

"Priceless  Cargo"  (1947) 

"Knights  of  the  Highway"  (1948) 

"Safe  As  You  Think"  (1950) 

"We  Drivers"  (1  950-Revised) 

"Safety  Patrol"  (1956) 

"We  Drivers"  (1966-Nev/  Version) 


all  producv.i  by      The  Jaiti  Handy  Organization 


c 
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World's  Best  Industrial  Films:     6 

Practicum  on  Educational  Technology:  26 
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1966  Audiovisual  Equipment  Tradefair:  56 


Audiovisual 


Equipment 
TradeFair 


Capture  3  million  people 
for  5  minutes. 


Just  give  us  an  interesting  and  informative  5-minute  film 
and  we'll  do  the  rest.  We'll  make  sure  that  it's  seen  by 
people  you  want  to  interest  and  inform,  people  who  want 
to  know,  people  on  the  go:  in  airports,  resorts,  com- 
munity groups,  and  in  the  home  on  TV. 
With  only  150  prints,  we'll  get  you  up  to  7,000  showings: 
up  to  2,500  showings  per  year  in  our  free  Skyport  Cin- 
emas; up  to  2,000  resort  showmgs  during  the  summer 
months;  2,500  community  shows  (clubs,  churches, 
schools  and  travel  groups);  and  hundreds  of  telecasts. 


Your  film  can  be  specially  produced  or  a  Digest  "iiftout" 
from  a  longer  film  already  made.  Either  way,  in  the  hands 
of  Modern,  it  becomes  a  powerful,  low-cost  communica- 
tions tool  to  tell  your  sales  or  corporate  story  to  millions 
of  people  throughout  the  country...  in  only  5  minutes. 
For  information  about  Modern's  markets  and  opportuni- 
ties for  your  Smmute  Digests,  contact  your  producer  or 
write  for  "The  Facts  about  5  Minute  Films."  Modern 
Talking  Picture  Service,  Inc..  1212  Ave.  of  the  Americas, 
NewYork.N.Y.  10036.       iiK>. 
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tcilkirtcj    picture    service,   inc. 


Maybe  not.  But  it  sure  sells  like  one.  Gets  in  while  the  boys  with  their 
catalogues  are  still  sitting  in  the  lobby.  Why?  Because  everyone  likes  a  show.  The  NEW  TECHNICOLOR 
SUPER  8  INSTANT  MOVIE  PROJECTOR  is  the  ideal  way  to  introduce  new  products  to  your  prospects  —  ir> 
color  —  in  live  motion.  Puts  on  the  best  sales  training  meetings  you've  ever  seen. 

Your  salesmen  will  love  it  and  use  /(.  Weighs  only  8  pounds,  Magi-Carlridge 
completely  eliminates  threading  and  rewinding.  Just  snap  in  the  cartridge  and 

go.  New  high  intensity  lamp  gives  bright  picture  m  any  room. 

For  in-store  selling,  we've  got  a  rear  projection  model  —  gives  a  sales  pitch 
you  simply  won't  get  otherwise.  Easily  built  into  displays. 

NEED  A  FILM'   WE  CAN  ARRANGE  FOR  THAT  TOO 

This  funny  looking  salesman   could   be  just  the  boost  your  marketing  pro- 
gram needs.     Why  not  write  for  all  the  dope  today! 


TKCHNICOLOR   tt   A   RKGlftTtnCO    TftAOCMARK 


Technicolor 

C  O  FR  F=>0  R/\"ri  O  M 


TECHNICOLOR  corporation      DEPT   bs  76 
I  198S  Placentia  Avenue   Costa  Mesa.  Calilornia  92627 

I  Send  mc  >nto  Q  jboul  your  ales-mtking  pro/rc(ori  lljhout  making  j  tilm  | 

' Name 
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Company. 

Address; 

City 


-Title- 


"SELLING 
IS 

i^   MENTAL 


»r 


18  Complete  Sales  Meetings 
Ready  to  Use- 
Stimulating— 

Keys  Men  Up  With 
New  Enthusiasm- 
Motivates  Them  to 
Greater  Sales  Efforts 


"SELLING  IS  MENTAL"  with  all  the 
advantages  of  audio  visual  to  communi- 
cate knowledge  and  understanding,  will 
add  zest  to  your  meetings,  start  them  off 
on  the  right  foot. 

The  men  will  gain  greater  confidence  in 
their  own  capacity  to  achieve  greater 
sales  goals,  by  learning  for  example: 
How  •■To  Sell  the  End  Result  First" 
How  "Closing  the  Sale"  can  be  quite 
simple . . .  and  other  equally  important 
techniques. 

Easy  to  Administer. . .  because  everything 
has  been  done  for  you.  The  18  meet- 
ings are  programmed  in  detail  in  the 
"Leaders  Manual"  to  guide  you  easily 
through  each  lesson  perfectly ...  with 
what  to  say,  what  to  do  and  . . .  when. 

6  Color  Sound  Filmstrlps  . . .  to  demon- 
strate how  the  basic  techniques  of  sell- 
ing are  applied,  so  that  men  will  see  for 
themselves  how  to  achieve  greater  sales 
success. 

You  can  "judge"  program  before 
you  buy 

You  needn't  take  our  word  about  the 
benefits  of  "Selling  is  Mental!'  Our  pre- 
view offer  permits  you  to  "see"  and 
"judge"  for  yourself.  A  small  handling 
charge,  credited  to  the  purchase  price, 
allows  you  to  have  the  complete  pro- 
gram for  any  5  day  examination  period 
you  choose. 

MAIL  COUPON  TODAY.    .  FOR  PREVIEW  OFFER 


Selling  Bureau 


■(II 


'^ij,  INC. 


BETTER  SEIUNG  BUREAU,  Dopi    t.',  7a 
1541   North  Western  Avenue 
lot  Angeles,  Colifornio  90027 

We'd     like     to     have     details     on     pi' viewing 
filmsttip     program:     "SEIUNG     IS     MLNTAl." 

Nomp 

Address  

City  Stole 


Zip  Coda  . 
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Byron's  Rx  for  perfect  "Color-Correct'"'  prints: 

skilled  men,  precision  machines,  constant  supervision 

from  start  to  finish.  Timers  punch  exposure  data 

on  tape,  recheck  it  before  printing  begins. 

Chemists  evaluate  solutions  for  constancy  of 

ingredients  and  temperature.  Check,  recheck,  triple 

check.  Skilled  men,  precision  machines.  That's  Byron's 

prescription  for  "Color-Correct""  prints,  a 

copyrighted  Byron  exclusive.  When  your  criterion 

is  perfection,  think  first  of  Byron. 


byron 

MOTION  PICTURES 


Developing 

Printing 

Music 

Sound 

16inm,  35mm 

Editing 

Color  or  black  and  white 

Exclusive 
"Color  Correct"* 

Complete  Service 

Everytliing  but  ttie 
original  photography 


1226     WISCONSIN     AVENUE,     NORTHWEST,    WASHINGTON,     DC.    20007    •    TELEPHONE    202,    FEDERAL     3-400* 
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newsreel 


San  Francisco's  Festival  Invites 
"Film  as  Communication"  Entries 
■;'  The  San  Francises  Internation- 
al Film  Festival  (Oct.  :()-30)  will 
feature  a  Competition  Division  for 
industrial  and  experimental  films 
and  for  both  T\'  diKunientary  and 
entertainment  films.  According  to 
Carson  Magill.  senior  vice-presi- 
dent and  general  manager.  Mc- 
Cann-Erickson.  Inc.,  San  Fran- 
cisco, who  is  serving  as  chairman 
of  the  Festival's  Competition  Di- 
vision, these  films  will  be  judged 
in  non-public  screenings  and  the 
winners  presented  to  the  public 
during  the  Festival. 

institutional,  commercial  and 
■educational  films  are  included  in 
the  Film  as  Communication  cate- 
gory. Stewart  Macondray.  vice- 
president.  W.  A.  Palmer  Films,  is 
chairman  of  this  group  and  Rich- 
a  d  Fowler,  oresident,  \  i^ta  Pro- 
ductions, is  vice-chairman. 

August  I  is  the  deadline  tor 
Film  as  .Art  and  Film  as  Conmiun- 
ication  entries.  If  you  need  entry 
forms  write:  San  Francisco  Inter- 
national Film  Festival,  420  Mont- 
gomery   St..   San   Francisco.  Cali- 


fornia 94104  or  telephone  (415) 
392-4511.  • 


Mel  London  loins  Wolper  Group 
as  V.P.  of  Industrial  Division 

--■-  Mel  London,  former  head  of 
the  International  Division  of  Wild- 
ing, inc..  has  been  named  to  the 
newly-created  post  of  vice-presi- 
dent of  the  Industrial  Film  Divi- 
sion of  Wolper  Productions.  His 
appointment  was  confirmed  on 
July  11  by  M.  J.  (Bud)  Rifkin. 
executive  vice-president  of  Wolper 
and  president  of  Wolper  Televsion 
Sales. 

London  is  credited  with  num- 
erous award-winning  motion  pic- 
tures, produced  for  leading  indus- 
trial firms  in  more  than  35  coun- 
tries. His  film.  To  Live  Aiiain,  was 
nominated  for  an  Academy  Award 
in  1963.  Before  joining  Wilding, 
he  was  executive  producer  with 
Transfilm-Caravel  in  New  York 
and  held  the  same  post  at  On  Film, 
Inc.  Born  in  New  York  City,  he 
was  educated  at  City  College  and 
Columbia  University. 

London's  appointment  empha- 
sized the  continued  broadening  of 
Wolper  Productions'  activity  into 
television  network  programming, 
live  and  filmed  television  specials, 
syndication    and    industrial    films. 


National  Film  Board  Takes  Top 
Honors  at  Canadian  Film  Awards 

v:  The  1 8th  Annual  Canadian 
Film  Awards  were  presented  at  the 
Oueen  Elizabeth  Hotel  in  Mon- 
treal on  May  6th.  A  notable  first 
included  live  television  coverage 
by  the  Canadian  Broadcasting 
Company  for  the  full  9:30  to 
I  1 :00  P.M.  time  period. 

Canada's  "Film  of  the  Year" 
honors  went  to  a  CBC  film,  7 he 
Mills  of  the  dads:  Viet  Nam.  di- 
rected by  Beryl  Fox.  A  special 
award  for  combined  color  and 
black  &  white  photography  went 
to  a  National  Film  Board  picture. 
Un  Jeu  Si  Simple,  directed  by  Giles 
Grouix.  Two  Moreland-Latchford 
Productions'  ( Shell  4.000- 1 965 
and  Canadian  Industries  Limited) 
received  top  honors  in  the  Sports 
and  Recreation  and  Sales  and  Pro- 
motion categories. 

Chelwynd  Films  Ltd.  took  top 
honors  for  Public  Relations  films 
for  their  picture.  Lii^ht  for  the 
Mind.  Sharing  Training  and  In- 
struction category  honors  were 
The  Scribe,  produced  by  Film-Tele 
Productions  and  Decision,  pro- 
duced by  Westminster  Films  Ltd. 

Another  National  Film  Board 
production.  The  Railrodder.  won 
first  place  for  Travel  and  Tourism 
films  and   the   Board   also  scored 


top  honors  in  Experimental  Hi 
with    Syrinx    and    the   Chira 
Film.    Above    the    Horizon  1 . 
Feature   Film   winner  was  »  I 
f-ilm  Board  production,  Le  ta 
Des  Morts. 

The  Association  of  Motic  Pi  J 
ture    Producers   and   Laborm 
of  Canada  was  official  host  rw ' 
for  these  18th  annual  awan. 

*  *       « 

Calvin  Officials  Study  SmnFil 
Developments  on  Visit  to  jiu 

i-:  President  Leonard  Keck  (C 
vin  Pr(Kiuctions.  Kansas  Cit  h 
returned  with  vice-presider  B 
Hedden  from  an  extended  ip 
Japan.  They  carried  wel  ill. 
briefcases  detailing  the  curei 
state  of  8mm  sound  in  thatji 
try.  We  hope  to  report  sos 
their  findings  in  these  coluna 
the  months  ahead. 

*  «       * 

Elect   Graeme    Fraser  V.P. 
Canadian  Public  Relations  <-oi 

■■~  Graeme  Fraser,  long  acte 
public    relations    and    ad', 
affairs  of  Canada,  has  been  . ,. 
first    vice-president    of   theiO 
member  Canadian  Public  Re  io 
Society.   The  vicc-presidit 
Crawley  Films  Limited  is  ipi 
president  of  the  Federation  o?a 
adian  Advertising  and  Sales  ul 


^ET  STOCK  "ROOTAGE 

JET/PISTON/HISTORICAL  AIRCRAFT 

35  MM/16  MM  COLOR  and  BLACK  &  WHITE 

Free  film  provided  to  producers  for  authentic  airline  sequences 


UNITED  AIR   LINES 
Pul)licity  Department 

Atlnnta  523-5516 

Chicatjo  726-5.500 

Denver  398  4535 

Honolulu  510-171 


New  York  922-5225 

Pittsburgh  391  5152 

SiHi  Francisco  397-2620 

Scnttic  682-3731 


L^s  Angeles 


482-3300  Washington 


737-6830 


Write  for  c.ilnloR 

UNITED  AIR   LINES  FILM   LIB  iR' 

Suite  230,  Stntler  Center 

900  Wilshire  Boulevard 

Loj  Angeles.  California  90017 


United  A  ir  Lines 
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FASHION— Commercials  for  TAB'dow 
calorie  cola)  use  High  Fashion  to  bring 
home  the  message  of  a  modern  drink. 


ACTION— Secret  Agent  KAYO' 
'  (chocolate  drink)  battles  subver- 
sives from  THIRST  in  a  60-second 
color  commercial  for  the  youngsters. 


EWS— Series  of  four  fast- 
moving  20-second  spots  for 
CHICAGO  DAILY  NEWS  em- 
phasize paper's  coverage  in  fashion, 
food  and  sports  world. 


MOTION  PICTURES  FOR  THEATRE,  TELEVISION  AND  INDUSTRY 
ANIMATION 'TV  COMMERCIALS  &  SHOWS  •  SOUND  FILMSTRIPS 
RADIO  COMMERCIALS  S.  SHOWS  •  BUSINESS  THEATRE  •  SALES 
MEETINGS    •    COLLATERALS    •    "PACKAGED"   COMMUNICATIONS 

FRED  A.  MILES 
COMMUIMICATIQIMS 
CENTERS,  INC. 

In  Chicago:  1058  W.  Washington  Blvd.     SE  8-4181 
In  New  York:  108  West  End  Ave.     SU  7-8770 
In  Hollywood:  650  N.  Bronson  Ave.     HO  3-8154 
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Palace  of  llic  Ciiunui  on  Vdiirc's  Lido:  silr  of  the   Seventh   International   hultistriul   Film    Festival. 

World's  Best  Industrial  Pictures  to  Compete  at  Venice 


"■"ndustrial  Films  selected  by  national  juries 
■*■  throughout  Europe  and  in  the  United  States 
and  other  lands  worldwide  will  compete  for 
international  honors  September  13-18  when 
the  7th  International  Industrial  Film  Festival 
is  held  in  Venice.  Italy.  Host  for  this  years 
e\enls  in  that  historic  city  by  the  sea  is  the 
Italian  Confederation  of  Industry,  serving  on 
behalf  of  the  Council  of  Industrial  Federations 
of  Europe  under  whose  auspices  the  Festival  is 
organized. 

.All  films  shown  at  Venice  are  presented 
through  industrial  federations  of  the  entering 
lands  (or  similar  organizations).  U.  S.  entries, 
for  example,  are  submitted  by  the  National 
Association  of  Manufacturers.  Each  country 
may  present  a  maximum  of  15  entries  but  not 
more  than  four  in  any  of  the  seven  festival 
categories.  Thsese  categories  are  defined  be- 
low. 

Sr.  Giacomo  Guiglia.  of  the  Italian  Confed- 
eration's secretariat  (official  host  at  Venice) 
has  defined  the  festival's  objectives: 

(  1  )  to  furnish  a  panorama  of  industrial  ac- 
tivities and  of  the  progress  made  in  produc- 
tion, research  and  management  by  industrial 
organizations; 

(2)  to  show  the  position  of  industry  in  a 
free  stxiety  and  the  social  problems  which 
arc  involved; 

(.3)  lo  stimulate,  through  international  com- 
petition, the  production  of  industrial  films  of 
the  highest  quality;  and 

(4)  to  evoke  closer  collaboration  between 
countries  through  showing  of  the  industrial 
progress  which  each  has  achieved. 

The  working  press  of  many  countries  covers 
this  event.  At  last  year's  festival,  in  Rouen, 
Irance,  both  daily  newspapers  and  business 
journals  from  throughout  Europe  were  repre- 
sented and  an  International  Press  Award  was 
presenled  to  one  of  the  category  winners:  The 
lorih  Ruaci  Bridge.  Representatives  of  major 
management  were  also  present  as  well  as  the 
heads  of  European  industrial  federations. 

Through  the  cooperation  of  our  correspon- 
dents and  friends  abroad.  Bi'SiM  ss  ScRi.tN 
is  privileged  to  present  first  lists  of  interna- 
tional entries  from  Belgium,  Britain,  linland, 
France,    the    Netherlands,   Sweden,    an!    Spain 


as  well  as  U.   S.   entries.   Here  are  the  first 

entries   for  this   important   international   com- 
petition  at   Venice: 

ENTRIES  FROM  BELGIUM 

(Category  designations  not  identified) 

Aulocritique.    Sponsor:    Ministry    of    Transport, 
Producer:  Belgique  Cine  Publicite. 

Puissance  et  Aulomatisme.  Sponsor:   Ateliers  de 
Constructions    Electriques    de    Charleroi.    Pro- 
ducer: SOFIDOC. 

I)u  Choix  des  Precedes  a  la  Reception  des  Com- 
bustible   Irradies.    Sponsor:    Eurochemic.    Pro- 
ducer:  Proniinconi. 

Des   Dangers  et   des   Hommes   (Of   Danger   and 
Men).  Sponsor:  Protection  Civile  —  Ministry  of 
Interior   Affairs.    Producer:    Belgique   Cine    Pub- 
licite. 

I,es    Vojageurs    (The    Travelers):    Sponsor:    BP- 
Antwerp.  Producer:  Art  et  Cinema, 

COMPLETE    DESCRIPTION    OF    CATEGORIES 

FOR    THIS    INDUSTRIAL     FILM    FESTIVAL 

Cati-Kor>'    A:    Industrial    Suhjectf.    Films    about    industrial 
qui'stions    (EconDinic,    social,    technical    or    scientific) 
of  Rencr.il  interest  —  for  showing  to  public. 

CateRory    B:    Industrial    Products,    Films    about    specific 
industrial  products,  materials  or  projects,   intended  for 
showing  primarily  to  the  general  public. 

Category  C:  Industrial  "Image''  Films.  Films  aiming  less 
at  information  than  do  the  films  in  Categories  A  and 
B,  but  which  have  the  puri'ose  of  contributing  to  the 
prestige  of  the  organization  concerned,  intended  pri- 
marily for  the  general  public. 

Category  D:  Technical  Information,  Films  about  specific 
industrial  jiroduets,  materials  or  projects  or  about  in- 
iluslrial  leehniques  (management  methods,  measures  for 
increasing  productivity,  efficiency  .and  output,  ration- 
alization, automation,  application  of  modem  techniques, 
etc. )  intended  primarily  for  specialist  audiences. 

C:alegory  F.:   Industrial  Kesearch,  Films  on  industrial  ap- 
plication of  scientific  |>rinciples  and  research  intended 
primarily    for    special    audiences,    including    educational 
establishments,  rather  lh,an  for  general  showing. 

Category  F:  Manpower  Training.  Films  on  management 
and  iiiangxiwer  training  (  vocational  guidance  and  train- 
ing, training  within  the  firm,  etc.)  and  on  manpower 
promotion  and  human  relations  within  the  firm.  Intended 
lor  industrial  audience,  not  the  public. 

Category    G:    Safety    Films,    Films    on    accident    preven- 
tion,   occupational    diseases,    health    re-education    and 
measures    of    social    security,    intended    rather    for   an    in- 
dustrial audience  than  the  general  public.  • 


Itritaiii    Choose.s    Entrie§    for    ^^„,. 
in  National  Film  .\Mards  Competi  m 

|>RITAIN'S  National  Industrial  Film 
*-*  Competition,  organized  by  The  Bnih 
dustrial  Film  Association  and  its  mcnilrv 
of  audiovisual  and  film  managers  withijle 
ing   concerns    in    that    country,    was 
London   on   May   23-24   at   the  Shell 

Ihcatre.  S.  E.  1. 

Miles  Pitts-Tucker,  chairman  of  BI 
nounced  the  selection  of  the   15  motiil 
tures  which  will  represent  Britain  in 
tion   at  the  7th   International   Industria 
Festival  to  be  held  in  Venice.  Septemf 

18.  The  entries  to  this  year's  nationa  a 
petition  total  \52  motion  pictures  sutijt 
by  89  governmental,  business  and  imst 
organizations  in  Britain.  Mr.  Pitts- ic 
noted  that  more  industrial  films  wer  n 
being  made  in  that  country  for  spccializ  t 
technical  audiences  than  for  general  \ii.^in 

The    awards    were    presented    to 
sponsors  by  Mr.  Roy  Mason,  .M.  P..  .\  „ 
of  State,  Board  of  Trade,  at  a  lunchecfl 
at  the  Savoy  Hotel,  Strand,  London  W" 
on  Wednesday.  May  2.^th.  This  was  ak 
occasion  for  the  presentation  of  a  new 
ated    Industrial    Film    Correspondents 
prize,  presented  by  the  vice-chairman  i 
group.  Mr.  Brian  Watkinson. 

Here  are  the  titles,  sponsors  and  pni* 
of  the  15  British  entries  which  will  ccp 
for  that  country  in  Venice: 

Categont  A:  Business  &  Industrial  Subi 

Horizons    Unlimited.    Sponsors:    Foreign 

Commonwealth  Relations  Office.  Colon) 
fice    and    the    Association    of    British    Ae: 
Constructors.   Producer:   World   Wide   Pi( 

Why  Not  Uncle  \Mll.v?  Sponsor:   Midlam 

Executor     &     Trustee     Company 
Greenpark    Productions   in    association   w 
Film    Producers    Guild    and    Charles 
Sons. 


Pni 


Bat: 


•i 

n 


Category'  B:  Industrial  Product  Film 
The  Tortoise  and  the  Hare.  Sponsor:  Pirel 
Company  (GB)  Ltd.  Producer:  Cammel 
son  &  Brown  John. 


Category  C:  Indu.strial  &  "Image"  FBi 

Design    for     lodaN.     Sponsors:     1  orcign 

Coniinonwcallh  Relations  Office  and  th( 
nial  Office.  Producer:  .Associated  British 


Category    I):  Technical  Information 
Spat  System.  Sponsor:  CiKN  Screws  and 

ers.  Producer:  Rayant  Pictures. 
Vuuxhall    Bedford    England.    Sponsor:    V 

MoiKis.  Producer:  .Arthur  Woosier. 


Category    E:  Films  on  Industrial  Resea 
Distillation.    Sponsor:    Shell    International 

leum.  Producer:  The  Shell  Film  Unit. 
Pom-r    from    Elision.    Part    2:    The    Probl 

Contaiiiiiu'iil.  .S|iiiiisor:  L'niteJ  kingdom 
ic    Energy    Authority.     Producer:    G.    H 
Smith,    in    association    vMth    the    Film    Pi 
Guild. 
Forward  to  First  Principles.  Sponsor:  Briiis 

u.i\N  Bo.ird.  I'rodiicer:  British  Transport 
(CONTINUED    ON     THE     FOLLOWING     PA( 
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There  goes  another  one  of  our  delivery  trucks 
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De  Luxe  Laboratories.  Inc..  850  Tenth  Avenue.  New  York.  N...  ,.,.  ,.^i.  , ,  ^  7  3-0 

West  Coast:  1418  North  Western  Avenue,  Hollywood.  California  90027  (213)  HO  g.au. 


General  Film  Laboratories.  A  Division  of  De  Luxe  Laboratories,  Inc 
1546  North  Argyle,  Hollywood,  California  90028  (213)  HO  2.6171 

DE  LUXE 

LABORATORIES  INC. 


O  GENERAL 
FILM  LABORATORIES 


X'enice:  L<i  Ba-\ilic(i  ihUa  Salute 
KKITISli     NATIONAL    FILM     ENTRIES: 

((ONIIM  tD   FROM    THE    PRECEDING   PAGE   SIX) 

Ph>.sics  &  ChtmislM  of  \\aler.  Sponsor:  Unilever. 
Producer;  World  Wide  Pictures. 

('ati'|j(>r\    I-:  .Manpo«iT  Training  Films 
Work  Stud>   In  Printing.  Sponsor:  British  Produc- 
tivity   Council.    British    Federation    of    Master 
Printers    and    Kindred    Trades    Federation.    Pro- 
ducer: Basic  Films. 

Instructional    Technique.    Part    I):    Visual    Aids. 
Sponsor:   Ministry  of   Defence  (British  Navy). 
Producer:  Stewart  Films. 

N.B.  The  director  of  this  film.  Richard  Need, 
was  awarded  the  British  Industrial  f-ilm  Corres- 
pondents Group  Prize   for  the  film   which   most 

imaginatively  communicated  its  message. 

*  «  * 

Category   G:  Safety  Education  Films 
The  Stable  Door.  Sponsor:  British  Insurance  As- 
sociation. Producer:   Ronald  H.  Riley  &  Asso- 
ciates. 
Ihe    Nature    of    Fire.    Sponsor:    Fire    Protection 

.Association.   Producer:   Kinocrai   Films. 
And   Then   There   Was   One.   Sponsor:    Alien    &. 
Hanbury.   Producer:   Verity   Films,   in   associa- 
tion with  the  Film  Producers  Guild. 


■ii  Other  motion  pictures  which  received  cither 
silver  trophy  awards,  diplomas  or  awards  of 
merit  in  the  British  National  Industrial  Film 
.Awards  Competition  are  noted.  These  vsere  not 
iiirlnded  amoiiR  the  15  entries  being  sent  to 
Venice: 

Project   Halton    Fields.   Sponsors:    Shell-Mex   and 
B.P.    Lmiited.    Producer:    Guild    House    Films 
Limited. 

•  This  informative  sales  promotion  film  shows 
the  latest  developments  in  domestic  oil-fired  cen- 
tral heating;  the  advantages  of  new  systems: 
techniques  and  comprehensive  facilities  of  the 
sponsor's  "Designed  Advisory  Service."  Distribu- 
tion is  by  private  invitational  showings  only  to 
prospects  for  the  service.  Winner  of  a  Silver 
Trophy. 

*         *         * 

The  Paper  Machines.  Sponsor:  Walnisle\    (Bury) 
Group  Limited.  Producer:  The  Film  Producers 
Guild. 

•  An  impression  of  the  men  and  machines  that 
make  a  paper  machine — the  largest  and  most 
complex  single  manufacturing  unit  in  any  indus- 
try. Winner  of  a  Diploma  award. 

*  ■*  i:- 

Air   Age   Marketing.   Sponsor:    British    Huropean 
Airways.  Producer:  Verity  Films  Limited. 

•  Film's  aim  is  to  persuade  executives  to  analyse 
their  distribution  systems  and  to  ask  whether 
traditional  methods  of  costing  and  the  distribu- 
tion of  their  products  can  he  improved  by  air 
shipment.    (Certificate    of    Merit    .Xwardl 


More  Power  from  Water.  Sponsor:  The  Ministry 
of    Technology.     Producer:    Film    Workshops 
Limited. 

•  This  picture  gives  a  broad  picture  of  the  past, 
present   and    future   of   water   power:    its   special 


concern  is  the  method  of  finding  the  t  cie 
of  turbines  by  the  use  of  model  testinjji 
Ministrs    of    Technology's    National    Enj!«| 

Laboratory.  (Certificate  of  Merit  .Award 

■  •  « 

A    Family    of    Firms.    Sponsor:    ThomasTd 

Limited.  Producer:  Verity  Limited. 
•  Purpose    is   to    inform   people   about  t    « 
range   of  Tilling   interests.    (Certificate  t  M 

Award) 

*  •  • 

One  Man  and  His  Bank.  Sponsor:  The  id| 
Bank  Limited.  Producer:  David  Cobhi  \ 
ductions  for  Charles  Barker  &  Sons.  agi:v, 
■  The  film  illustrates  the  various  serviis  ) 
plied  to  its  farmer  clientele  b\  The  id! 
Bank.  (Certificate  of  Merit  Award) 


ENTRIES  FROM  FINLAND 

(Category  designations  not  identifiei 
Textiles,    14    min..    color.    Sponsor:    Meavi 

Oy.  Producer:  Sektor-Filmi. 

*        *        * 

Fazerila,  14  min..  color.  Sponsor:  Oy  Ka  H 
.AB.  Producer:  Fennada  Junior. 


ENTRIES  FROM  FRANCE 

Category  A:  Business  A:  Industrial  Suh;ts 
Sud    Ouest.    Sponsor:    Esso    Standard. 
S.  M.  Productions. 


Pdu 


Categor\  B;  Industrial  Product  Fil> 
Exemple   La  Rochelle.  Sponsor:   Simca 

biles.  Producer:  Les  Films  Jean  Leheriv- 
Le  Medicament.  Sponsor:  ('Iiamhre  S\ndule 

Fahricants  de  Products  PharmaceutiquC'    ' 
Produier;   Les  Films  ilu  Cvpres. 
(rONTINL'ED   ON    THE    FOLLOWING    PAG  ] 


mvimMm  mmQUARu-mm  lamps: 

Colorlran,  Academy  Awartd  winner*,  now  offers  its  fametd  Super-80  and 
Cine  Queen  lights  with  quartz-iodine  lamps.  No  boosting  required!  All  the 
advantages  of  quartz-iodine  lighting!  Colorlran  long-life  quartz-iodine 
lamps  maintain  constant  intensity  and  color  temperature  .  .  .  never  produce 
filament  "sing"  under  any  conditions. 


Super-80  available  with  1300  watt 
quartz  iodine  R  80  lamps 
operating  from  120V.  AC  or  DC 

Cine  Queen  available  witli  1000  watt 
quartz  iodine  Par  64    lamps, 
operating  from  120V.  AC  or  DC 


(213)  843  1200 
1015  Chestnut  St.,  Burbank,  Calif. 

A  BERKEY   PHOTO  COMPANY 


Scientlftc/Tactinical  Academy  Award  —   "for  advancements  in  the  design   and  ap- 
plication to  motion  picture  ptiotograptiy  of  ligtitmg  units  using  quartz-iodine  lamps." 
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ONE  CAMERA- CHOICE  OF  THREE  MAGAZINES 


You're  ready  for  any  assignment  with  an  Arriflex  16M.  Just 
select  the  film  load  that's  right  for  the  job— big,  little  or  in- 
between.  One  camera— choice  of  three  magazines.  Makes 
sense.  Saves  time.  Saves  money.  Typically  Arriflex. 

HERE'S  HOW.  For  short  runs— hand-held  grab  shots  and  great- 
est mobility— there's  the  compact  200  ft.  magazine.  For  runs 
of  hundreds-of-feet,  and  most  professional  jobs,  use  the  capa- 
ble 400  ft.  magazine.  These  magazines  use  200  ft.  and  400  ft. 
core-wound  film  and  100  ft.  and  200  ft.  daylight  loading  spools 
respectively.  And  for  the  really  long  run  jobs,  there's  the  big- 
capacity,  1200  ft.  magazine.  Co-axial  design  gives  it  excellent 
balance  and  handling  ease.  Locks  onto  the  camera  as  easily 
and  quickly  as  the  other  two.  Uses  1200  ft.  core  wound  film— 
33  minutes  film  running  time. 


BEST  OF  ALL:  All  three  16M  magazines  are  gear  driven,  have 
a  built-in  sprocket  and  preformed  film  loop  system.  These  ad- 
vantages provide  the  sturdiest,  most  reliable  quick-change  sys- 
tem available  today.  The  best  system,  because  it  locates  the 
entire  film  gate  (aperture,  side  pressure  rail  and  rear  pressure 
plate)  all  safely  in  the  camera  head  for  maximum  precision 
and  maximum  reliability.  In  addition,  this  professional  feature 
keeps  the  cost  of  the  magazines  low— important  savings  for 
you  when  your  filming  needs  call  for  more  than  one  magazine. 

The  Arriflex  16M  wide  choice-of-magazines  concept  and 
Qu/ckChange  system  are  but  two  more  proven  professional 
features  of  this  distinguished  camera— in  good  company  with 
its  mirror-shutter  reflex  system,  registration-pin  movement 
and  the  many  other  famous  Arri  features.  On  your  next  assign- 
ment, shoot  with  an  Arriflex  16M.  You  can't  miss. 


IflSlRtelllEldlg^^ 


WRITE     FOR     COMPLETE     LITERATURE 


CORPORATION 
OF       AMERICA 


25-20  BROOKLYN-OUEENS  EXPRESSWAY  WEST 
WOODSIDE  (NEW  YORK  CITY)  N.  Y.  11377 
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YOU'D  BE  SURPRISED  AT  THE  VARIETY  of  filmstrips  we  make  at  CFI.  Our 
customers  don't  wait  for  that  special  sales  meeting  — they  find  a  well- 
planned  filmstrip  solves  many  a  problem,  most  any  day  of  the  week.  New 
client  to  impress  ?  Sales  force  to  train  ?  Introducing  a  new  product  ?  Pep  talk 
to  the  staff?  Is  a  filmstrip  the  answer  to  your  particular  problem?  Let  the 
experts  at  CFI  help  you  decide.  Bring  us  your  material,  tell  us  your  objec- 
tives, and  we'll  give  you  our  honest  opinion.  If  a  filmstrip  is  called  for,  we'll 
help  organize  your  existing  material  for  best  sequence  and  maximum  im- 
pact. We'll  shoot  your  maps,  the  president's  picture  or  other  flat  art  up  to 
24"  X  32"  (32  field).  Our  art  department  will  design  and  execute  original 
frames  as  needed.  Want  your  sales  message  to  read  over  a  special  back- 
ground? Can  do.  We  set  type  on  cell  overlays  or  even  hand  letter  your  logo. 
Need  a  3dimensional  product  shot?  We'll  photograph  it  on  a  color  back- 
ground right  into  your  filmstrip.  Have  some  transparencies  you'd  like  to  use? 
We  shoot  originals  ranging  from  35mm  through  8x10  with  no  intermediate 
reduction  step  to  cause  loss  of  detail  or  color.  And  at  CFI,  no  matter  what 
the  subject,  you're  always  sure  of  the  quality  of  your  filmstrip.  Special  light- 
ing insures  faithful  color  rendition  with  minimum  contrast  gain.  And  our 
unique  continuous-loop  printing  equipment  assures  you  absolutely  uniform 
filmstrip  prints  from  scratch-free  negatives.  How  long  for  a  top-notch  film- 
strip?  Normal  delivery  is  one  week  at  CFI,  but  on  rush  jobs  we'll  work  with 
you  to  meet  a  tighter  deadline.  Don't  keep  your  problems  to  yourself!  Call 
Lou  Livingston  at  HO  2-0881. 

Your  filmstrip  benefits  from  the  superior  faculties  and  technology  that  have 
been  developed  to  meet  the  high  standards  of  the  motion  picture  industry. 


CONSOLIDATED    FILM    INDUSTRIES 

959  SEWARO  STREET,  HOLLYWOOD,  CALIFORNIA  90038  /  HO  20881  •  HO  9-1441 


BEST  FRENCH  INDUSTRI.\L  Fl  Ml 

(continued  from  the  preceding  1 

Category  C:  Industrial  &  "Image"  Fili 
Au  Large  du  Desert.  Sponsor:  Societe  Fii( 

des  Petroles  BP.  Producer:  Cinecim. 
La   R<iute   des  V'acances.   Sponsor:   Sociei  i 

.Auloroutc  de  hi  Vallec  du  Rhone.  Pr 
Son  et  Lumiere. 


Category  D:  Technical  Information  Fil  j 
Atomes    en    Boiles.    Sponsor:    Commissari 

Energie  Atomiqiie.  Producer:  Anafilms 
Fuque     en     kiluwatls.     Sponsor:    Electrit^ 

France.  Producer:  Les  Films  du  Soleil 

*  *       * 

Category  E:  Films  on  Industrial  Reseat  i 
La  Carte  du  Desert.  Sponsor  and  Produc: 

stitut  Geographique  National. 
Le  Neutron  et  La  Fission.  Sponsor:  Comn 

a    r    Energie   Atomiquc.    Producer:   Par 
Productions  S.  A. 
Les  F.aux  de  Notre  Vic.  Sponsor:  .Agencdi 

plans  pour  S.A.T.E.B.  Producer:  Son  c 

iere.. 

*  *       * 

Category  F:  Manpower  Training  FilirJ 
Les  Clients  Sont  Ce  Qu'ils  Sont.  Sponsor:  I 
Industrial  et  Commercial.   Producer:  L 

alyses  Cinematographiques. 

*  *        * 

Category  G:  Safety  Education  Films 
L'Oeil  Contre  L'Invisible.  Sponsor:  Sovirc 

ducer:  A  P  E  C 
Victimes  par  Imprudence.  Sponsor  &  Pr< 

Ministfie  des  Postes  et  Telcominniiiiat 
Du   Stade   au   Chanlier.   Sponsor:    S.N. C.I 

ducer:     Section     Centrale     Cineniatogr;i 
SNCF. 


THE  NORWEGIAN  ENTRIES 

Categor\  B:  Industrial  Product  Films 

Raufus  .'Vmmunisjonsfahrikker.  \'->  min., 
Sponsor:  Rautoss  .Aniniunisjonstabrikke 
ducer:  A/S  Informasjonsfilm. 
•  Modern  production  of  a  wide  scope  of  ni 
for  military  and  civilian  consumption. 


Category  C:  Industrial  &  "Image"  Filn 
Skiglednes  ABC  (The  Joy  of  Cross 

Skiing),  10  min.,  color.  Sponsors:  Nor 
makers  of  skiing,  winter  sports  equipmen 
ducer:  Centralfilm  A/S 

•  Coninuinicatcs  joy  of  cross-country  skiii 
vises  on  elementary  techniques  and  correct 
men  I. 

•        •        * 

Category  G:  Safety  Education  Films 
Del  Norske  Veritas  —  Sikkerhet  'I'il  Sjos 
Norwegian  Vcrilas  —  Safety  at  Sea)    It 

color.  Sponsor:  Del  Niirskc  Veritas.  Pre 
A/S  Inlormasjonslilm. 

•  Describes   intensive   checking  of  details 
construction  as  well  as  control  of  ships  ai  sea 


ENTRIES  1  ROM  I  HE  NETHERLAN 

Category  A:  Business  &  Industrial  Subji 


A   Wharf  in   the   Wilderness.   Sponsor:    Vt 
United  Shipyards.   Producer:   Polygoon 

(continued  on    nil    ioi.lowing  i'.vc 
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FESTIVAL  U.S.A.-'66 


D     I     O 


If  you  wish  to  see  a  print,  please  call  or  write  to: 
PRODUCTION 


I     N     C 


|vt   CENTER    BUILDING   /   630   NINTH   AVENUE   /    NEW  YORK.  N.Y.  10036    /   TELEPHONE:    PLAZA    7-0760 
MBER  4  •  VOLUME  27  ** 
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How  would  you  advertise  a  brand-new  cameji 


at  long  hoEt...  a  budgat-pricBd  lEnm 

PROFESSIONAL 

MUTiaN  PICTURE  CAMERA 


doiffGxW 


Neat! . . .  But  the  price  tag  is  too  small 


'  This  is  it!  Thedream  carncra!_ 
4  ppofeslonal  Mmni.  motion  pklure 
camni^  at  a  fabntoiu  price; 


HMANY.  MANY  YEARS  WUNTHEBTI 
MQTIDN  PICTURE  EOlllPMENrJtE:e 
HAS  NEVER  OFFEREDAMDREHmni 


Not  bad!  It  features  the  really  low, 
low  price,  but  is  it  too  "bargain- 
basement?"  Which  comes  first  ...  a 
camera's  quality  or  its  price? 


The   only   one  who   liked  this  ad 
the  boss.  Overruled! 


Attentiiin,PrafBssi[i(il       Heiejtlastjs 
Motion  PictutE  Urefcrfert 

Camera  Men  .-r%    'Second  Camera!! 


doiflexW .,  m 


tttose 
Japanesti  engineers 
spaak 
our  languoga! 


doiflexlB    T^ 


m'BSB 


FiB/CECDr 


Ysm 


The  Avis  technique. ..  people  arc  get 
ting  tired  of  "second-best  "..besides, 
the  Doiflex  16  is  as  good  as  the  NUM 
BER  ONE  camera! 


High  class!  Lots  of  white  space!  Soft 
sell!...  But  we  can't  afford  it  at  these 
prices! 


True  enough!  F&B  Ceco  worked  vM 
the  Doi  company  over  a  year  in  desi 
and  engineering  ...  but  the  doui 
clich*  does  sound  corny. 
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No  matter  what  layout  you  use,  you  can't  fool 
a  pro... and  our  pro  customers  insist  on  these 
features  in  any  camera,  regardless  of  price. 


doifji 


895 


includes: 

ri'u-the-lens  full  reflex  viewing.  D  Precision  registration  pin,  pull-down  claw  move- 
n  D  Positive  closing  disc  shutter  with  reciprocating  reflex  mirror.  D  Three-lens  re- 
Ivig  turret  accepting  standard  "C"  mount  lenses,  including  the  latest  zoom  lenses. 
Bfilt-in  tachometer,  to  48  FPS.  □  Built-in  adjustable  footage  counter.  D  TV  frame 
M  in  viewing  glass.  D  Interchangeable  motor  mount,  accepts  >ariable  speed,  constant 
(t  and  synchronous  or  stop  motion  motors.  Ill  Electrically  operated,  draws  only  8  volts. 
Bilt-in  cannon  connector  plus  power  cable.  D  Accepts  daylight  load  roll  film.  D  Built-in 
f\^r  light  trap.  D  On-ofT  switch  on  removable  door.  D  Fits  1/4    or  3/8     tripod  threads. 

PL  US  a  complete  line  of  accessories 

dqifiexIGY^^ICECOi 

Eiclusive  Noith  jnd  Soulti  Ameriun  OistribulOf 
Available  at  Leading  Dealers 
Tor  More  Information  and  Complete  Price  List  of  Accessories,  Write  FSB  Ceco 

MAIN  OFFICE:  315  West  43rd  Street.  New  York,  NY  10036 
Phone:  (212)  JU  6-1420  •  Cable:  CINEQUIP  •  Telex:  1-25497 


Branches  in:  Hialeah,  Fla./  Hollywood /Washington,  DC.    Atlanta    New  Orleans,  Cleveland 


BER  4  •  VOLUME  27 
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PRIZE  FILMS  or  THE  .NETHERLANDS : 


(CONTINUED  FROM  THE  PRECEDING  PAGE  TEN) 

Down    Under.   Sponsor:    Duich   Oil   Co.    (Shell). 

Producer:   >  l/cn   Brussc. 
SlochltTi'n  «n  the  Line.  Sponsor:  Neiherlands  Gas 

Union.    Producer;    Ben    Haansira   Filmproduc- 
tion. 

Category  B:  Industrial  Product  I  ilnis 
Barbuntla.    Sponsor:    Philips.    Producer:    World 

Wide  Pictures  1  Id. 
How   Does   lA    Work?  Sponsor:  Philips  of  Eind- 

ho\en    Pri>ducer:  Carillon   Kilnis. 
The     Hulo|>cn      Incandcsevnt     Lump.     Sponsor: 

Philips.   Producer:  Multifilin. 
Fullj  .'Vutomatic.  Sponsor:  D.-\F.  Producer:  Mul- 

tifilm. 

•  *  * 

Category  C:  Industrial  &  "Image"  Films 
Philips  Cavulciidc  —  75  Years  of  Music.  Spon- 

siir:    Phihps.    Producer:    Joop   Geesink's    Dolly- 
wood. 
Steel  al  the  Seaside.  Sponsor:  Royal  Dutch  Blast 

Furnace  and  Steelworks.  Producer:   Polygoon- 
Profilli. 

•  •  • 

Categor\   D:  Technical  Information  Films 
Elements  Facing  Elements.  Sponsor:  Netherlands 
Cement  Industry.  Producer:   Mundofilm. 

*  *  * 

Category  E.  Films  on  Industrial  Research 
Hot    Gas    Engine.    Sponsor:    Philips.    Producer: 

World  \S  ide  Pictures  Ltd. 

•  *  * 

Category  F:  Manpower  Training  Films 
Common  .Sense,  Your  Best  Tool  in  Ergonomics. 

Sponsor:   Philips.    Producer:   Philips  T.E.O.   Film 
Unit. 


ENTRIES  KRO.M  SPAIN 

Category  .A:   Business  &  Industrial  Subjects 
Brindis  al  Mundo.    16  min..  color.   Sponsor  and 

Producer:  Helio  Films. 
•  The  subject  ot  this  film  is  Sherry  wines. 


Venice:  cinuil  si(  ui    mar  San  Gi(>r^,io 

Category  B:  Industrial  Product  Films 
Fraquas    de    Cristal,    36    min.,    color.    Sponsor: 
Cristaleria  Espanola.   S.A.   Producer:  Telecine. 
S.A./  Movirama. 

•  Description  of  different  methods  of  glass  man- 
ufacture ill  Spain. 

*  *  * 

Category  C:   Industrial   &  "Image"  Films 
Esto  cs  Standard,   20   min..   color.   Sponsor  and 
Producer:  Standard  Electrica,  S.  A. 


•  Tells  about  the  means  of  communicati 

•  »         • 

C  ategory  D:  Technical  Information  ] 
Porcelanas,   Hoj,    IS    mm.,    color.    Spot] 
Producer:  .Aro  Films.  S.  L. 

•  Portrays  Lladro's  works  in  porcelains. 

•  »  • 

Category  G:  Safety  Education  Film 

Vivir  un  Sueno.  12  min..  color.  Sponsor: 

Ahorros  Municipal  de  Bilbao.   Produce 

cine.  S.A.   Movirama. 

•  About    the   Villacaryo    residence   for  c 

ENTRIES  FROM  SWEDEN 

(Category  designations  not  identifie 
Like    Rings   on    Water.    Sponsor:    Svensk 

Intel    ;;nd    Orebro   Siad.    Producer: 
koniakt. 

A  Coin  is  a  Coin.  Sponsor:  Skandinav 

ken.  Producer:  Team  Film  AB. 
Element    Building    with    Ulto   and    Light 

Concrete.    Sponsor:    Skanska    Ccmentg 
Producer:  Suecia-film  ,\B. 

Variations  on  a  Theme.  Sponsor:   Hog 
Producer:  Teknisk  Filmcompagni. 

Jungle   Road.    Sponsor:    Scania-Vabis.   Pi 
T.    .Anderherg. 

An  Engineerins;  \'enture  in  Liberia.  Spon 

Producer:  Sentab. 

Steel.    Sponsor:    Uddeholms    AB.    Prod 
Filmkontakt. 

•  *  * 

•5^  The  entries  iif  the  United  States  for  El 
International   Industrial   Film   Festival   c 
a  following  page,  concluding  this  repor 

(CONTINUED    ON     THE     FOLLOWING    PAC    | 


'^lEWTj  mm 


VlWWWVWWWWWWV 

)IIISIWM 


POWER  SUPPLIES 


PICK  ur 

IIELIVERY 


CAMERAS 

16mm 35mm       nm  -    .  ,  _■ 

ooooooooooo  o|gpnifincy il 

PHOJECTIOISi  Ei^OO^  LENSES  rT.chine  shoo 

■ ■■■■ iiiiiiiiiiililliiiilli  — ' 

DOLLIES 


SPECIAL  ACCESSORIES 


SMPTE 


UtOCKtl  HIHUD 


camera  service  center,  ins 

sales   affiliate    •    CAMERA    SALES     CENTER     CORPORATi 


^^^=^   333  WEST  52nd   STREET  •    NEW  YORK  19.  N.Y.      PL  7-0« 
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ItiOUNCING:  FIRST  COMPLETE  EK  REVERSAL  PROCESSING  IN  NEW  YORK 


) ,  AT  DU  ART.  THE  FIRST 
)  PLETE  EKTACHROME  RE- 
I;AL  PROCESSING  IN  NEW 
IK.  DU  ART'S  NEW  PROCESS- 
[MACHINE  HANDLES  ALL  EK 
^ES:  COMMERCIAL  (ECO) 
i:  7255;  ER  TYPE  7257  & 


7258;  MS  TYPE  7256;  THE  NEW 
EF  TYPE  7242;  AND  REVERSAL 
PRINT  TYPE  7386.  YOU  MAY 
HAVE  BEEN  ABLE  TO  HAVE  ONE 
TYPE  PROCESSED  IN  NEW  YORK 
BEFORE,  MAYBE  TWO.  BUT 
NEVER   BEFORE   HAS  THERE 


BEEN  COMPLETE  EKTACHROME 
PROCESSING  IN  NEW  YORK 
CITY.  NOW...  COME  TO  DU  ART 
FOR  EK  REVERSAL  PROCESSING. 
FOR  EK  COMMERCIAL  PROCESS- 
ING. FOR  COLOR  DAILIES.  FOR 
COLOR  . . .  DAILY. 


ART  Fll  y  I  ARQ  /nil  ART  mi  flR  PflRP  245  WEST  55  STREET,  NEW  YORK,  N.Y.  10019    PL  7-4580 

nl\  I    I  ILIVI    LHDu/  UU    niA  I    UULUlA    UUIAl.  in  canada  associated  screen  industries,  ltd,  2000  northcliffeave,  Montreal 
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If  Plio-Magic  can  save  you  65% 
on  shipping  one  reel  of  film, 


imagine  how  much  you'll 

save  with  our  new  multiple-reel  cases! 


Now  you  can  ship  'em  two,  three  or  four  at  a  time  in  handsome 
PlioMagic  molded  cases.  New  improved  Plio-Magic  material 
makes  them  even  more  durable,  lighter  in  weight  than  ever  be 
fore.  And  you  get  moisture  and  dust-resistant  protection,  without 
the  need  for  cans.  What's  more,  Plio-Magic  can't  rust,  crimp. 
bend,  chip  or  discolor.  And  there's  a  new  gentle-action  to  the 
exclusive  Plio-Magic  Positive  Locking  System.  Just  a  twist  of  the 
wrist  eliminates  unwieldy  belts  and  buckles  forever. 

Plio-Magic  cases  are  supplied  in  1,  2,  3,  and  4-reel  sizes  for 
1600  foot  reels;  1  and  2  reel  sizes  for  1200  foot  and  2000  foot 
reels;  and  in  1-reel  size  for  400,  600  and  800  foot  reels. 

Available  in  a  wide  range  of  colors,  with  custom  imprinting, 
if  desired.  Write  today  to  PeDt.  BS-7  612  Boulevard  East,  Wee- 
hawken,  N.J.,  for  money-saving  PRC  data  kit. 

PLASTIC  REEL  CORPORATION  OF  AMERICA 

Manufactururs  of  PlK>-M.igic  Film  Rcl-Is.  Cjtis.  ShippiriK  C,»si*s 
Reel  Paks.  Tape  Reels,  Processing  Rollers.  Cores  and  Bushings. 

612  BOULEVARD  EAST  •  WEEHAWKEN.  N.J.  •    (201)  867-4020 

Direct  N.Y.C.  Phone  No.:  (212)  YUkon  6-4841 

West  Coast:  1123  COLE  AVENUE.  HOLLYWOOD,  CALIF.  90038,  213-462-8005 
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IF  YOU  HAVE  NOT  RECEIVED  THE  BROCHURE  ENTITLED: 


e 

R 

DrJcatUincil 

eal\t\ciH 

SECOND  INTERNATIONAL 
CONFERENCE   AND  EXHIBIT 

—  Ask  us  lor  it.  it  describes  a  new  type  of  conference  which  is  arousing  great 
advance  interest  in  industry,  government  and  academic  circles.  Called  The  First 
Praclicum  in  Educational  Technology,  it  will  take  place  August  9-12,  1966,  at  the 
Americana  Hotel  in  New  York  City.  Under  the  chairmanship  of  Dr.  Ralph  W.  Tyler,  an 
outstanding  roster  of  authorities  from  all  fields  and  applications  will  offer  presenta- 
tions, clinics,  small-group  discussions  on  such  important  and  practical  topics  as: 


•  Computer-Assisted  Instruction 

•  Training  Teachers  to  Cope  with  Change 

•  The  8mm  Revolution 

•  Instructional  Television  in  Industry 

and  School  Workshops 

•  New  Directions  tor  Programed 

Instruction 

•  The  "Knowledge  Industry"  as  a 

Business  Investment 


•  Fundamental  Requirement: 

A  Business-Industry  Partnership 

•  Training  Teachers  lor  Retraining 

•  The  Need  for  Continuing  Education 

tor  Engineers 

•  l-low  to  Win  Education's  Campaigns 

•  Dial  "f "  for  Education  —  The  Current 

Position  of  Audio-Visual  Information 
Retrieval  Systems 


Concurrent  with  the  Practicum  (and  closely  integrated  with  it)  will  be  an  extensive 
Exhibit  of  Educational  Technology,  to  run  August  9-11.  Here,  over  80  leading  innova- 
tors and  manufacturers  will  show  methods,  tools  and  techniques  available  now  for 
solving  problems  in  education,  training  and  retraining.  Many  new  products  will  be 
exhibited  for  the  first  time. 

We  believe  this  will  be  an  important  and  memorable  event.  You  are  invited  to 
participate. 


To  make  sure  (he booklet  reaches  you,  write  or  call  directly: 

EDUCATIONAL  TECHNOLOGY  CONFERENCE  DIRECTOR 
AMERICAN  MANAGEMENT  ASSOCIATION,  INC. 

The  American  Management  Association  Building 

135  West  50th  Street,  New  York.  NY.  10020 

Tel.  (Area  Code  212)  JUdson  6-8100  (TWX  212-640-5279) 


'ws  operation  of  GM  Research  Laboratories. 
*       *       * 

Category  E:  Films  on  Industrial  Research 
!•!  is  Marina  City,   19' 2    min.,  color.  Sponsor: 
Jrtlaml  Cement  Association, 
escribes  hour-by-hour  operations   in  planning 
i<>uilding  Chicago's  twin  circular  towers. 

i  ... 

I  Categor>  F:  Manpower  Training  Films 
d<TlNUED    ON    THE    FOLLOWING    PAGE    69) 
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rNDUSTRIAL    PRODUCTS 


Fairchild  Camera  and  InitrumenI  Corp 
Induttnal  Producli  Division 
m  FaircKild  Av«nu« 
Plainview,  L  I..  New  York 


dsflat! 


ak  cartridge 
Im  program 

me  — without 

Inn  cartridge 
ojector,  and 
owrooms.  At 
sses.  In  the 
ust  snap  out 

to  8mm  and 
e  prints  are 


BS7 


Potilion. 


Firm, 


Address . 
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PLASTIC  REEL  CORPORATION  OF  AMERICA 

Manufacture. •.  ,.f    I'h,.   m.,^„    i  ,lri,   R, .,■!:..  Cint,.  bl>ippiin;  CavL'i 
Reel  Pnks.  Tape  Reels.  Processing  Rollers,  Cores  and  Bushings 

612  BOULEVARD  EAST  ■  WEEHAWKEN.  N.J.  •    (201)  867-4020 

Direct  N.Y.C.  Phone  No.:  (212)  YUkon  6-4841 

West  Coast:  J123  COLE  AVENUE.  HOLLYWOOD,  CALIF.  90038,  213-462-8005 
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^mi 


•    -IL^IS    COMPETE    AT    VENICE: 

iry  A:  Business  &  Industrial  Subjects 
ive!,  28':    niin.,  color.  Sponsor:  Amer- 
iroleum  Insiiiulc.  Producer:  John  Brans- 
iions. 

iiportance  of  low-cost  petroleum  energy 

r  1 1  has  increased  man's  capacity  for  work 
11  lor  leisure. 

Mn  and  Kve,   Wz    min.,  color.  Sponsor: 

ir.ticui    Yankee   Atomic    Power   Co.    Pro- 

I  \  Stale  Film  Productions  Inc. 

:ratcs  role  of  cleclricil>    in   modern   li\- 

^ses  future  of  atom  in  supplying  power 

h  Connecticut  is  doing  to  insure  power  for 


ouorv  B:  Industrial  Product  Films 
Vlaska,  26'  :  min..  color.  Sponsor;  Pan 
n    Airways.    Producer:    Henry    Strauss 

lis.  Inc. 

-  laiiilscapo  and  iieople  of  Ala.ska;  em- 

h.it  Alaska  has  room  for  individual  ex- 


i  llhe  Tetons,  28  min..  color.  Sponsors:  East- 
n  Kodak    Co  Johnson    Motors  Chevrolet. 
,ii     Mattco  Associates.  Inc. 
of  benefits  of  modern  conservation  prac- 
jig  game. 

lephant  Answers,  26  min..  color.  Spon- 
jnerican  Telephone  &  Telegraph  Co.  Pro- 
:rry  Fairbanks  Prods,  of  California. 
ites  good  telephone  usage  and  the  prob- 
it  arise  when  people  forget  to  use  the 
roperly. 

J  to  the  Tall  Ships,  28  min..  color.  Spon- 
.astman  Kodak  Co. 

ss  life  on   board   the   last   of  the   world's 
igged  sailing  ships. 

•        «        * 
tegory  C:  Industrial  &  "Image"  Films 
all    Barriers,    28    min..    color.    Sponsor: 
miciii    Telephone    &    Telegraph    Co.    Pro- 
:\  Madison  Productions. 
^s    role    of    communication    throughout 
Mh  emphasis  on  importance  of  worldwide 
miicalion  today. 

I  id  America,  28':  min..  color.  Sponsor: 
IT  ican  Iron  &  Steel  Institute.  Producer:  Walt 
le  Productions. 

ievelopmcni  of  modern  steel  technology 
.  v.,isiry's  early  days  in  America. 

B  .Mive!,  18  min.,  color.  70  mm.  Sponsor: 
(  Johnson  &  Son.  Producer:  Francis  Thomp- 
I 

T  i\N  universality  of  much  of  human  experi- 
•  J  ihe  satisfaction  that  can  be  gained  from 
ii^Mic  of  distracting  pressures  of  contcmp- 


i  tcLjory  D;  Technical  Information  Films 
"  min..  color.  Sponsor:  General  Motors 
ti   l.abs.   Producer:  Seneca   Prods..   Inc. 

'  ^  operation  of  CiM  Research  Laboratories. 

«        *        * 
ory  E:  Films  on  Industrial  Research 
Marina  City,  19':    min.,  color.  Sponsor: 

.1.1111.1  Cement  .Association, 
ribes  hour-by-hour  operations  in   planning 
i(ilding  Chicago's  twin  circular  towers. 

♦        •        • 

ategory  F:  Manpower  Training  Films 

»|lNl'F.D    ON    THi;    FOLLOWING    PAGE    69) 


Change  films  in  2  seconds  flat! 


Read  how  Fairchild's  amazing  new  MoviePak  cartridge 
multiplies  the  value  of  your  entire  sound  film  program 

At  last  you  can  show  any  film,  anywhere,  anytime  — without 
threading,  film  handling  or  rewinding. 

Simply  select  the  Fairchild  MoviePak  sound  film  cartridge 
you  want,  snap  it  into  the  Mark  IV  rear-screen  projector,  and 
play.  In  broad  daylight.  In  a  prospect's  office.  In  showrooms.  At 
trade  shows.  On  sales  counters.  In  training  classes.  In  the 
boardroom.  To  switch  instantly  to  another  film,  just  snap  out 
one  cartridge,  snap  in  another. 

Every  film  you  have  can  be  easily  converted  to  8mm  and 
threaded  into  the  MoviePak  cartridge,  Duplicate  prints  are 
less  expensive  than  16mm,  too.  Now 
you  can  unleash  the  full  power  of  your 
entire  sound  film  program. 

The  Fairchild  Mark  IV  projector  is 
portable,  weighs  only  20  pounds  and  is 
always  ready  for  action.  No  warm-up 
time  required. 

For  display  use,  it  will  run  without 
supervision,  repeating  automatically.  It 
takes  up  to  22  minutes  of  film  with  a 
single  MoviePak. 

To  see  for  yourself,  just  send  in  the 
coupon. 


F=/\IRCMII_D 


INDUSTRIAL    PRODUCTS 


Fairchild  Camera  and  Inttrument  Corp. 

Indullrial  Producit  Division 
221  Fairchild  Avenue 
Plainvirw  I.   I    New  Yo'k 


Gentlemen:  Please  show  me. 


Namo- 


Potilion  . 


Firm. 


Address  . 


BS-7 
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SIXTH    INTERNATIONAL 

FILM    &   T.V.   FESTIVAL 

OF    NEW   YORK 


OtlobiT  13-14.  1966  arc  Jlic  key  dates 
for  this  6lh  Annual  1M1.RN A  I  lONAL 
lil.M  &  rv  KKSII>  Al..  lo  be  held  at 
the  Americana  Hotel  in  New  'NOrk  City. 

0  0  0 

From  its  modest  inaugural  as  un  ad- 
junct lo  the  Industrial  Film  &  Audio- 
N'isual  Exhibition,  the  Festival  has 
blossomed  into  a  hardy  and  healthy 
perennial  during  its  amazing  5-year 
span — showcasing  the  finest  in  films 
for    business,    education    and    television. 

0  «  e 

111  specially -designed  categories,  the 
l-estival  runs  the  full  gamut — from 
divergent  Industrial  Films  and  TV  Com- 
mercials— to  Public  Service  Television 
Programs. 

0  0  0 

lilm-niaking  has  long  been  a  »idel>- 
recogni/.ed  sen  ant  of  entertainment,  edu- 
cation and  of  industry.  The  advent  of 
television  has  opened  new  vistas  of 
worldwide  communication.  And  now, 
among  countless  thousands  of  companies 
and  trade  groups,  the  use  of  films  for 
selling,  public  relations,  training  and  ex- 
port promotion  is  rapidly  expanding  to 
help      achieve      new      resultful       goals. 

e  o  0 

Ihis    is    the    purpose    of    (he    Festival: 

lo  encourage  and  reward  those  individu- 
als and  companies  inlrumenial  in  further- 


ing the  development  and  progress  of  the 

filmed  media. 

o  o  o 

The  Film  &  TV  Festival  of  New  York 
has  earned  worldwide  recognition — re- 
spected acclaim  from  city  and  state  of- 
ficials, representatives  of  governments 
abroad,  advertising  and  public  relations 
agencies — and  of  the  "Fourth  Estate" 
as  well. 

O  O  0 

The  Festival  demonstrates  its  signi- 
ficance by  the  emergence  of  inter-chang- 
ing views — praise  and  controversy — sup- 
port and  criticism — sharing  of  attitudes 
and  beliefs.  Each  year,  producers  and 
sponsors,  agencies  and  those  who  work  in 
allied  fields,  as  well  as  overseas  per- 
sonalilies.  are  among  the  thousands  who 
attend  its  screenings  .  .  .  workshop  ses- 
sions .  .  .  seminars  .  .  .  open  forums 
and  receptions. 

o  o  e 

A  panel  of  prominent  judges  will  eval- 
uate all  entries — and  prize-winning  films 
and  commercials  will  be  awarded  medals 
which  measure  their  merit. 

e  e  e 

This  year's  Festival  will  once  again 
recogiii/e  and  reward  those  individuals 
and  companies  «luisc  conlinucd  cl torts 
are  helping  to  broaden  the  horizons  of 
the  film  medium.  Entries  are  now  being 
invited     for     this     6th     Annual     event. 


FOR    DETAILS    AND    ENTRY    BLANKS 
write,    wire   or  phone; 

INb.'<;TRIAL  EXHIBITIONS,  Inc. 

17  East  45th  Street  New  York.  New  York  10017 
Phone:    (212)   Oxford   7-0725 


amera 


n 


THE     EDITORIAL    VIEWPOI! 


SHOWMANSHIP   IS   GOOD   PROJEf 

¥>usiNESs  Plan.mng  for  strenuous  f,. 
•*-'  winter   marketing   and   training  proj 
involving  a  wide  range  of  audiovisual  pi 
tion  equipment  dictates  the  annual 
mer    preview    of    motion    picture,    vid 
slide,   fiimstrip  and  overhead  projecb 
their  related  accessories  in  this  issue. 

These  Equipment  Tradefair  pages  hig 
machines  featured  at  current  exhibits,  sui 
the   National   .Audio-Visual   Convention  •-- 
in  Washington.  D.C.  More  than  that,  h 
they  provide  focus  on  trends,  perspeci;   . 
the  ideas  which  motivate  choice  of  equi]  cni 
and    put    emphasis    on    the    standards   'lic 
guide  the  business-industry  buyer. 

What  is  the  "State  of  8?"  What  aboijdl 
more  than  half-million  16mm  sound  proj(ffl 
out  in  the  field?  New  low-cost  videotap  n 
corder-playback  units  have  proliferated  \.hii 
recent  months.  What  are  their  advantag  % 
well  as  their  shortcomings? 

Business  will  use  those  tools  which  iM 
specific  meeting  and  training  require  "'■ 
Business  will  insist  on  quality  of  ni 
ture:  sturdiness  as  well  as  simplicity  of  i.ii 
tion.  And  business  will  take  careful  nc  d 
nationwide  service  facilities  which  assure  on 
tinued  field  operation  of  projectors  used  '  H 
dealers,  branches  and  distributors.  Lo*  t 
pages  56-61  for  helpful  guidance.  ' 

*        *        * 

Associates.  Friends  Honor  "Pete"  Petern 

on  Retirement  from  American  Oil  Codm 

■•'■':  For  more  than  three  decades.  Olivi  B 
(Pete)  Peterson  has  been  a  leading  coO 
;nt  of  audio-visual  comnuinicatiiin  in  bu  ifl 
and  industry.  On  July  15.  our  good  frieni;ui 
fellow  member  of  the  Industrial  Audio-N^iM 
Associatii>n.  began  a  new  "career"  as  hciw 
normal  retirement  after  almost  3."^  ye.i' 
the  .American  Oil  Company,  leaving  li 
as  production  manager  of  sales  promotioian 
merchandising  services  in  the  company's  li 
jago  headquarters'  organization.  Profesmi 
and  business  friends  honored  Pete  with  Fli 
Best  of  OH. P."  at  a  presentation  on  thi.« 
ning  of  July  S  at  the  Pick-Congress  Hoi. 

A  college  professor  in  education  andw 
chology  and  high  school  teacher  of  chcisti 
and  physics,  Pete  joined  American  Oil  in  W 
as  a  sales  promotion  supervisor.  We  firs  on 
as  program  participants  at  i>ne  of  the  CVi 
C\irporation"s  famed  \  isual  Education  FiJ" 
in  the  late  3()'s.  when  BisiMss  SrRi;i;N  '« 
lusty  but  new-born  infant  publication.  Hi 
Mitspoken  advocate  of  the  "best  and  the  I'Sl 
111   .iudio\isuals  was   to   become   a  fast  fi'i* 

Within  a  few  years,  luncheons  and  diici 
with  Pete  and  the  late  Bill  Bastable.  "cJ 
Hogan  (Kraft  Foods)  and  a  few  other  a-\n< 

(CONTINUED    ON     THE     FOLLOWING     PAGE6J 
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CALVIN  AUDIO/VISUAL  AND  FILM  PRODUCTION  EQUIPMENT 

Calvin  is  synonymous  with  quality  in  the  film  industry.  We  main- 
tain complete  production,  services,  and  laboratory  facilities. 
Equipment  also  plays  an  important  role  in  our  "one  source-all 
services"  concept. 

Calvin  equipment  rental  and  sales  succeeds  through  total 
involvement,  integrity,  and  the  working  knowledge  of  a  profes- 
sional staff.  In  short:  We  recommend  the  right  gear  for  the  job- 
we  fix  it  if  it  gets  busted  —  we  furnish  the  accessories  for  its  use. 

We  want  to  work  with  you.  Our  equipment  lines  represent  the 
blue  chips  of  the  industry.  For  complete  information  contact: 
Calvin  Audio/Visual  Equipment.  Phone:  (816)  HA  1-1230, 
Ext.  261.  Telex:  4-2335. 


1^Ci^. 


1105  Truman  Road 


Kansas  City,  Missouri     64106 
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io  1G  mm  &  35 


For  over  a  quarter-centuiy 


have  come  to  depend 
on  Mecca  for 
the  hest  in  quality 
and  service. 


PlL 


"Jl 


MECCA 


b 


MECCA  FILM  LABORATORIES  CORPORATION 

FILM  CENTER  BLDG.,  630  NINTH  AVE.,  NEW  YORK,  NY    10036  •  CO  5  7676 


SCREEN  EXECinVE 

Du  Pom  Appoints  |oseph  Dallas 
General  Manager,  Phoio  Products 
■A-  Joseph  A.  Dallas  has  been 
named  general  manager  of  the  Du 
Pont  Company's  Photo  Products 
Department.  The  former  assistant 
general  manager  succeeded  Harlan 
L.  Graham  in  that  post  on  June  9. 

Dallas  joined  Du  Pont  as  a 
chemist  at  the  Repauno  Works, 
Gibbstown,  N.  J.,  in  1934.  In 
1942  he  became  superintendent 
and  later  assistant  manager  of  the 
Wabash  River  Ordnance  Works, 
Newport.  Ind.  In  1944,  following 
his  transfer  to  Wilmington,  DeL. 
he  filled  a  number  of  management 
posts  until  his  appointment  in  Jan- 
uary, 1964,  as  assistant  general 
manager  of  the  Photo  Products 
Department. 

Dr.  Phillip  J.  Wingate.  former 
assistant  general  manager  of  Du 
Pont's  Elastomer  Chemicals  De- 
partment, was  named  to  the  same 
post  in  the  Photo  Products  Depart- 
ment on  June  21.  Dr.  Wingate  has 
been  with  Du  Pont  since  1942 
when  he  joined  the  company  as  a 
research  chemist  at  the  Jackson 
Laboratory,  Deepwater,  N.  J.     • 

*  :t:  * 

Elect  Kurt  Kanis.  Albert  Landers 
as  Vice-Presidents  of  Delu.\c  Lab 

"A-  Kurt  E.  Kanis  is  now  vice-pres- 
ident for  New  York  Operations 
and  Albert  R.  Landers  a  vice-pres- 
ident for  West  Coast  Operations 
of  DeLuxe  Laboratories.  Inc.  Elec- 
tion of  both  men  to  these  posts 
was  confirmed  by  the  company's 
board  at  its  meeting  in  New  York 
City  on  June  8. 

According  to  DcLu.xe  president 
G.  Carlcton  Hunt,  both  men  will 
be  responsible  for  production  out- 
put, quality  control,  engineering. 
and  research  and  dc\elopment. 
Kanis  was  previously  sales  man- 
ager for  the  DeLuxe  plant  in  New 
York.  Landers  was  West  Coast 
production  manager  in  charge  of 
the  DeLuxe  and  General  Film  Lab- 
oratories' plants   in    Hollywood. 

The  biiard  also  conlirmed  the 
election  of  Norman  Stein,  con- 
troller for  DeLuxe,  as  assistant 
secretary  of  the  corporation.         • 

H;  K.-  * 

Bill  Fcrnini  Is  Named  Manager 
of  TV  Sales  for  Sarra-Chieago 

•;'.■  Former  artists'  and  photographic 
representative  Bill  Fernim  has 
joined  Sarra-Chicago.  Inc..  as  sales 
manager  of  that  company's  ex- 
panding television  commercial  ac- 
tivities. He  will  service  ad\ertising 
agency  clients.  • 


JHO   director:    Harold   Do< 


Harold  Dash  Elected  to  the  Bird 
of  The  Jam  Handy  Organiatii 
ir  The  election  of  Harold 
to  the  board  of  directors  imIik 
Jam  Handy  Organization  wa-oi> 
firmed    at    the    company's   i:eil 
annual  meeting  in  Detroit.  ''  r 
a  vice-president  of  the  Or. 
tion  and  is  in  charge  of  \ 
operations    from    his   Chic.i 
fice  at  230  N.  Michigan  Amuc 
His  family  residence  is  in  Eini 
ton.  Illinois.  ( 

*  *  * 
Berkey  Appoints  Joseph  N.  Iwij 
Lighting  Specialist  for  Colorlan 
ir  The  appointment  of  Jose[  N 
Tawil  as  eastern  market  mai^e 
for  motion  pictures  and  tele\ioB 
specializing  in  the  applicati*  i 
ColorTran  lighting  equipmeniwi 
confirmed  last  month  by  Hai  I 
Parker,  vice-president  of  Bke] 
Technical  Corp..  parent  fir  o 
the  ColorTran  company. 

As  a  lighting  specialist  ii  th 
Eastern  U.  S..  Tawil's  scic« 
will  be  available  for  teclinicaloi 
sultation  as  well  as  developa 
and  sales  of  lighting  systen  i 
student  of  stage  lighting  at  'al 
negie  Tech,  Tawil  has  had  ca 
sive  stage  and  television  liiiin 
experience.  He  can  be  rcachi  i 
Berkey  Technical  Corp.  ad 
quarters  in  W'oodside.  N.Y.C    ' 

*  *        * 
Other  e\oculive  news  on  pae2^ 


PROFESSIONAL 

TITLE  Typographirs 

and 

Hot-press  Craftsir;i 

SINCE   1938 

a~rilt  /or  FREE  lyf*" 


KNIGHT  TITLE  SER  CI 

MS  Weil  4Slh  it.,  New   Vo<  " 
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sure,  there's  more  than 
one  way  to  light  a  set... 


but  why  not  select  the  best  way?  For  many 

years,  Charles  Ross,  Inc.  has  proved  to  hv  the  best  way  for  scores 
of  motion  picture  producers  who  insist  on  the  finest  Hghting  equip- 
ment in  the  industry.  Send  for  a  schedule  of  rental  rates! 

THE  EAST'S  ONLY  SPECIALIST  -  LIGHTING,  GRIP  EQUIPMENT.  PROPS.  GENERATORS 

RENTALS  /  SALES  /  SERVICE     fw^  Sole  distributor  of  Mole  Richardson  Company  Products  in  Greater  New  York 


INC 


333  WEST  52nd  STREET  NEW  YORK,  N.  Y.  10019.  Area  212,  Circle  6-5470 
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SALES 


SERVICE 


RENTALS 


f  iiu  (AMEK A  MART  i..». 

ia4s  BROADWAV  (ai  eoin  st.)  new  vork  za.  n  v    pl  7-0877 

/SOUND  RECORDING  EaUIPMENT\ 


CM-500  -  MAGNASYNC  MAGNETIC  RECORDERS 

—  styled  for  the  maior  Hollywood  stu-  of    35mm    film.    Uncompromising   perform- 

dios,  Magnasync  has  become  popular  with  ance  and  striking  professional  appearance 

the  independent  producers  throughout  the  are  combined  to  make  Magnasync  univers- 

world    Trancnnric    a.a.iable  for   16.   17'/2  allv  acceptable.                       fr.  $1385.00 


CMSOI-RUBYLITE  TRANSIS- 
TOR Optical  recording  am- 
plifier. Equalized  for  all 
Auricon  cameras.  Operates  in 
hot  or  freezing  temperatures. 
Compact,  light  weight,  excel- 
lent for  sound  filming.  Pro- 
duces highest  quality  single 
'ystem  sound       h.  $395.00 


CM-502-MAGNERASER 

Completely  erases  a  reel 
of  tape  in  seconds,  no  re- 
winding needed.  Demag- 
netizes tools  and  reel 
containers.  Two  year 
guarantee.  $18.00 


CM-503  -  ELECTROVOICE 
MODEL  642  CARDILINE  MiC- 
ROPHONE-a  highly  direction- 
al dynamic  microphone  with 
a  working  distance  of  2  to  3 
(or  more)  times  then  that  of 
conventional  types.  Minimum 
mechanical  shock  transfer 
and  wind  noise  interference 
ir.  $395.00 


CM504  fREZZO  WIRELESS 
SYNC  SIGNAL  SYSTEM  Model 
lOOD  Portable  Power  Pak  sup- 
plies llOV  60  cycle  Nickel 
Cadmium  batteries  Built-in 
charger  From  $450.00 
New  wireless  sync  signal 
model  Eliminates  wires  be- 
'f/ten  camera  and  recorder 
Ir.  $895  00 
MAGN 


CM-505  -  SENNHEISER 
WIRELESS  RADIO-MICRO- 
PHONE SYSTEM  fMtrans- 
initlei  battery  operated 
receiver  for  use  on  loca- 
tion, newsreel  or  docu- 
mentary filming  requiring 
wireless  pickup  from  a 
remote  source.     $630.00 


CM  506-UHER  ••4000L  REPORT" 

'4  recorder-combines  porta- 
bility with  professional  sound 
quality.  Completely  quiet,  uses 
less  current  Rechargeable  bat- 
tery, carrying  case,  a.c.  adapter, 
microphone  included.  Ranger- 
Tone  LIP-Sync  signal  generator 
available.  1,,  $440.00 


ASYNC   ACCESSORIES 


MAGNASYNC  DUBBERS  •  MIXERS  •  INTERLOCK  ASSEMBLIES  •  '..  TAPE  RECORDERS  • 
BATTERY  OR  A.C  OPERATED  •  WIDE  VARIETY  OF  MICROPHONES  HEADSETS  AND  ACCES 
SORIES   •    3M  MAGNfTIC   RECORDII      HIM  AND  TAPE-FROM   ',1     TO  70MM 


LOOK  TO  CAMERA    ''\RT  FOR  EVERYTHING 
YOU  NEED  FOR  MOTIL    PICTURE  PRODUCTION 


SCREEN  EXECUTIVE 

Name  Grooi  Executive  Producer  a( 
Fraser  Productions,  San  Francisco 
v>  David    C.    Groot    has    jiiincd 
Frascr  Productions.  Inc..  as  execu- 
tive   producer   ol    this    San    Fran- 
Icisco-based  film  company.  He  has 
j  extensive  credits  as  a  creative  di- 
'  rector  and  production  coordinator 
for  leading  motion  picture  and  de- 
sign studios   in  Los  Angeles  and 
San  Francisco.  Groot's  staff  aflili- 
ations  include  Saul  Bass  &  Associ- 
ates; Carson,  Roberts/ Inc.,  and 
Goilin  &  Bright.  Inc. 

President  Tom  Frascr  notes: 
"David  Groot  brings  a  unique  com- 
bination of  film  production  expe- 
rience, graphics  and  design  coordi- 
nation and  account  service  to  our 
clients.  We  look  forward  to  his 
contributions  to  our  increasing  ac- 
tivities." • 

*  *        * 

Walt  Mills  to  Direct  Marketing 
of  Magnasync  Corporation  Lines 

7^  Walt  H.  Mills  is  now  marketing 
manager  of  Magnasync  Corpora- 
tion, a  subsidiary  of  Monogram 
Industries,  Inc. 

According  to  Earl  W.  Harris, 
vice-president  of  the  North  Holly- 
wood-based equipment  tirm.  Mills 
will  ho  responsible  for  all  national 
promotional  and  sales  activities  for 
communications  recording  equip- 
ment and  professional  motion  pic- 
lure  sound  recording  systems.       • 

*  *        * 

Klaus  Werner  Now  Vice-President 
of  Delta  Films  International  Inc. 
-•  Klaus  A.  Werner,  New  York 
liaison  producer  for  Delta  Films 
International.  Inc..  of  San  Juan, 
P.R,  has  been  named  a  vice-presi- 
dent. 

Werner  has  been  instruiiK-ntal 
in  opening  up  the  New  York  mar- 
ket lor  Delta  to  the  degree  where 
commercial  productions  originat- 
ing from  New  York  ad\'ertising 
agencies  amount  to  a  substantial 
percentage  of  Delta's  annual  busi- 
ness. • 


Sun  Dial  exec:  Richard  Stel- 


Richard  Stetler  Heads  West  v 
Facility  of  Sun  Dial  Films,  1. 

.     Carl  \'.  Ragsdale.  presii 

Sun  Dial  Films.  Inc..  New 

has  announced  the  appointnii 

Richard    C.    Stetler    as   c\ 

producer    and     vice-preside 

charge  of  Sun  Dial's  West  • 

facilities   located   at    20^-,^   • 

Hueneme  Road  in  Oxnarc; 

fornia.    Stetler    has    recentl  fc 

turned  from  Saigon  where  hJi 

assigned  to  the  Sun  Dial  pri^ 

tion.  The  American  \'(iv\  in  ir 

nam. 

Previously    he    served    -.i 

ducer,  director  and  coordin 

industrial   motion   pictures 

Autonetics     Divisii>n     of 

American   Aviation.   Inc..  , 

producer-director,  writer  anifili 

editor  at   the   U.S.   Naval  I* 

graphic  Center  in  Washingti.i 

addition,  he  brings  to  Sun  III 

background     of    broad    tct  ir 

knowledge  from  earlier  exp 

with    Technicolor    and    at    1; 

color. 

*        *        * 

Agfa-Gcvaert  Names  Frank  B4 
Manager  of  Professional  Procdl 
•;'•  Agfa-Gevaert.    Inc..    has* 
fumed  the  appointment  of  || 
.1.  Bosek  as  product  nianagj 
amateur  and  professional  pnw 
at  its    Telerboro.  N.  J.,  heaiil 
ters.  Previously  with  Ciba  d 
ration    as    director    of    mar'J 
development  in  charge  of  tha ' 
pany"s  Photochemical  Deparj 
he  has  also  been  with  Pailiai 


■    !•■    ■•■    ■.■    I.I    I.I    I.I    l.l    I.I    I.I    I.  * 

MULTI-RANK  PRINTING  &  SOUND  RECORDING 
I  I  I  I 

FAIRCHILD  •  TECHNICOLOR  CARTRIDGE  LOADIN| 

iiiiiiii 

CONTINUOUS  PROJECTION  TREATMEN 
iiiiiiiiiiiiiiiiiiiiiiiii' 

PROCESSING  •   INTERNEGATIVES  •  EDITIN    I 


iJLl 


PHOTOGRAPHIC  LABORATORY  - 

bSbb  NORIH  AVE  ,  OAK  PARK,  ILL     l^^l 
AREA  CODE  312-386  6603 
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ARRIFLEX    at    work    — 


OF 


SERIES 


Photograph  by  Hella  Hamnnd 


Francis  Thompson  and  Alexander  Hammid  Shooting  'To  Be  Alive" 


ARRIFLEX'  filmed  Johnson's  Wax  World's  Fair 
cinematic  masterpiece  "TO  BE  ALIVE" 


xtraordina 


Inside  the  Johnson's  Wax  "Golden  Rondelle^^Ahe  World': 
Fair,  is  17V2  minutes  of  sheer  delight     *"' 
3projector,  3screen  color  film,  "To  Be  A 
and  imaginatively  produced  by  document' 
and  Alexander  Hammid.  Among  Fair' 
publications  like  Time  Magazine.  tl^Hin 
there's  nothing  better  to  be  seerv^^H  fl 

Typical  of  the  accolades  given    T^t  Ali'/e"^  « 
Archie  Winston's  full  column  cumtuendation  in  tl 
Post,  lauding  the  film  as  "a  d^Hetely  integrafp 
art . .  .a  film  masterpiece." 

"The  world  of  design,  moving  ,)^rds  abstraction. 
he  wrote.  "The  world  of  personal  i^natf  p 
photography  is  grand  enough  to  ma^  a  tneli 
passage  of  a  centipede,  human  enougti  'o  trar^sht';  a  hov 
derby  into  a  thrilling  road  race,  or  to^P^&tjnd  tlte  r'oh' 
plative  beauty  of  Walden's  pond.  From  J^Wme  to  frog,  from 
stick-beating  Africane  to  dancing  Americarff  enagers,  to  the 
world  viewed  in  prism  colors  . . .  it's  all  here.  ^'MpgMfH  with 
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changing  a 
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tj^n  and  happiness  of  existence.' 

compassed  18  months  of  shootl 

States.  But  long  before  the 

atic  safari,  basic  probleri 

solved.  It  was  Mr. 

ith  the  three  Arriflex 

'amera  is  driven  by  a 

lu/ 

of  equipmenf^as  an  important  factor. 

ii  travel  a  great  ds^l  for  the  production  of  our  three- 

Im,"  Producer  Fijncis  Thompson  explained,  "and  to 

'temote  areas  whkif  the  triple  camera  would  have  to  be 

ll|^e!a]lt'  dij^'T^es  and  set  up  rapidly  for  unexpected 

system  had  to  be  light,  compact. 

in  adverse  climates  because  the  pre- 

three  cameras  prevented  us  from  inter- 

them  with  a  spare  Moreover,"  he  added, 

mera  with  which  cameramen  the  world  over 


in  Europe, 
makers 
he  triple 
who  de- 
ted  on 
rd  Arri 

"We  ex- 
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U.S.  Exhibit  at  Poland 
Trade  Fair  is  Big  Hit 

rOZNAN,  Poland.  Jmu-  20.  1966.  "For 
the  first  tinii'  you  .AnuTicans  luue 
brought  u.s  a  truly  iiittrcsting  exhibition. 
Thi.s  is  tin-  best  you  liav  t-  f\  er  brought 
to  Eastern  Europe." 

These  iinpreeecleiited  words  of  praise 
were  made  to  l'.  S.  Ambassador  John 
Gronouski  by  no  less  a  person  than  a 
deputy  premier  of  the  So\iet  Union, 
Nikolai  Tikhonow  as  he  toured  the 
.\meneaM  exliil)ition  at  Poland's  Inter- 
national Traile  Fair  on  its  opening  day, 
June  12.  -The  Los  Angeles  Times 

o  o  o 

WHAT  DID  YOUR  ORCAMZATION 

EXHIBIT  AT   THE   POZSAN   FAIR? 

—or  for  that  matter— 

WHAT  HAVE  YOU  EXHIBITED 

AT  OTHER  FOREIGN  FAIRS 

THIS  YEAR? 

o  o  o 

NORTH  AMERICAN  AVIATION'S 

sales  film 


"SABERUNER 


rr 


translated  and  dubbed  in  German 
b>  us,  was  shown  at  the  recent 

HANOViR 
AIR  SHOW 

Stuttgart,  West  Germany 

■if       ii       -k 

Wr  are   ready  to  .ser\e  you 

with  tran.slation.s  and  dubbing.s 

in    any    language  —  expertly    and 

accurately.  Write  or  rail  us 

for   information: 


•^ 


it 
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FOREIGN  LANGUAGE 
CINEMA  SERVICE 

7046   HOLLYWOOD   BChievaRD 

HOLLYWOOD,    CALIFORt     ^    90028 

213  /  Hollywood    7-6)28 


THE  AMERICAN  MANAGEMENT  ASSOCIATION  ANNOUNCES 

A  Practicum  on  Educational  Technoloi 

Diseuss  "Eduealional  Kealities"  August  9-12  at  Amerieana   Motel 


P'DUCATION  Is  A  MaJOR  CONCERN  of  the  U.S. 

'^  and  its  neighbors  abroad.  Meeting  the  chal- 
lenge of  swiftly-advancing  technologies  and 
an  increasing  supply  of  manpower  in  an  era 
of  diminishing  distances  between  the  contin- 
ents has  placed  new  emphasis  on  both  tools 
and  techniques  for  educators  and  trainers. 

A  very  broad  "overview"  of  these  problems 
and  potentials  will  be  provided  from  August 
9th  through  the  12th  when  the  American  Man- 
agement Association  mounts  its  second  inter- 
national conference  and  exhibit  on  Education 
and  Educational  Technology.  Sessions  will  be 
held  at  the  Americana  Hotel  in  New  York  City. 
Like  the  AMA"s   first  conference,  this  year's 

event  will  feature  a  host  of  speakers  over 

120  of  them  —  for  the  benefit  of  its 
primary  participants:  managers,  educators  and 
trainers  from  industry,  government  and  the 
academic  community. 

This  year's  conference  is  billed  as  a  "prac- 
ticum" and  its  theme  is  broadly  defined  as 
"Educational  Realities  —  the  Tools  and  Re- 
quirements for  Progress."  Featured  speak- 
ers on  the  advance  program  include:  Ralph 
W.  Tyler.  Chairman.  Center  for  Advanced 
study  in  Behavioral  Sciences:  Harold  Howe 
II,  U.  S.  Commissioner  of  Education:  Lt.  Gen- 
eral Thomas  S.  Moorman.  Superintendent,  U.S. 
Air  Force  Academy:  and  Lee  Deighton.  Chair- 
man of  the  Board,  The  MacMillan  Company. 

Last  year's  program  attracted  some  1.700 
registrants  —  about  half  of  them  from  industry; 
half  from  the  school  plant  and  a  sprinkling  of 
managers  from  government.  An  even  larger 
registration  is  anticipated  this  vear  as  such 
program  topics  as  The  Tools  'for  Progress. 
Training  Teachers  to  Cope  With  Change,  The 
Quest  for  Leadership  and  Excellence.  Tools 
and  Requirements  for  Progress  in  Training. 
The  New  Look  in  Industrial  Training,  Train- 
ing Executives  to  Manage  Change,  and  The 
Fundamental  Requirement:  a  Business-Educa- 
tion Partnership  —  are  all  to  be  discussed. 

Tools   and    Rcquiremt-nls    for    Progress 

The  subject,  "Tools  for  Progress"  is  in  the 
capable  hands  of  such  panelists  as  Michel 
Beilis,  National  Coordinator  for  Conmnmica- 
tions  Systems  for  Education,  TV  and  Univer- 
sity Research  at  AT&T:  Robert  L.  Hillard. 
Chief,  Educational  Broadcasting  of  the  FCC: 
Jerrold  Kemp  and  Richard  Lewis,  San  Jose 
State  College;  (iordon  Rhodes.  Training  Di- 
rector, First  National  City  Bank:  and  Adrian 
TcrLouw.  Coordinator  of  Educational  Services 
at  Eastman  Kodak. 

Each  of  these  program  subjects  features  a 
panel  of  authoritative  leaders  in  their  respec- 
tive fields.  Evening  sessions  will  be  devoted 
to  "talk-hack"  discussions,  where  registrants 
will  meet  with  speakers  of  day  sessions  and 
with  other  registrants.  Audiovisuals  are  to  plav 


in  New  Yoi 

a  key  role,  both  in  program  structure  amco 
lent,  throughout  the  sessions. 

Audiovisual  Leadership  Is  Representi 

Other  participants  with  audio  visual  oin 
tence  include:   Philip  Lewis,   Director  r^ 
search.  Development  and  Special  Proje. 
cago  Board  of  Education;  and  Chades  I. », 
President  of  Encyclopaedia  Britannica   lo 
Charles  F.  Schwep.  creator  and  desigr( 
the  first  conference  (and  previous  AM..sa 
sions  on  programmed  learning,  was  aga  n 
tained  to  develop  this  year's  e\ent,  Mon;ha 
any  other   individual,    he   is   qualified  t  a 
swer   the   many   questions   regarding  strtui 
and  content  which  Business' Screen  nda 
would  raise.  We  put  these  to  him  in  a  ca 
interview  session  which  reveals  manv  f. 
what  promises  to  be  a  most  informative 
view"  of  modern  education  and  its  buses 
industry    relationships. 

Q.  Why  Are  You  Not  Calling  This  a  Confemi 
Schwep:  Wc  prefer  to  think  of  it  as  a  "practi^ 
a  (.lusty  word  from  the  archives  of  the  aca!d 
community  which  implies  an  event  or  expeeM 
which  is  abundantly  practical.  We  are 
to  avoid  generalities  and  get  down  to  h.> 
practicalities.  We  want  to  provide  an  el  .w 
learning  experience  for  registrants  so  that, ho 
they  return  to  their  jobs  they  will  have  intiM 
Hon.  knowledge  and  insights  which  thev  c.  m 
at  once. 

0-  VVho  mil  Be  Going  to  the  Practicum?  i 
Schwep:  We  are  tr>  ing  to  bring  together  ma  gt| 
and  trainers,  policy  makers  and  prime  nv«i 
from  industry,  the  academic  communitv  an.grt 
ernment  who  must  together  develop  effecti\  a« 
continuous  communication  and  cooperation  I  il 
deed  we  are  to  soke  pressing  problems  in  iiW 
tion.   training  and  retraining!^ 

Q.    lo   What   Kind   of  Communication   DcY« 

Refer? 
Schwep:    The    exchange    of   practical    expesMI 
between   the  three  groups  as  it  relates  to  \^<*^ 
edge   about   learning  and    learning  theory; 
(CONTINUED    ON    THE    FOLLOWING    PAC.l 


The  operation  woffl 

success . . .  but  the  patient  ned 

You,  too,  can  lose  "patients"  through  vtm 
small  detail . . .  such  as  titles  not  up  tthi 
standard  of  the  rest  of  your  productk... 
Guard  against  loss  of  clients  by  protedni 
your  large  investment  in  time  and  miey 
by  a  very  small  investment  in  Knight  ties. 

KNIGHT  STUDO 

159  E.  Chicago  Ave.,  ChicagcH 
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BUSINESS  SCREEN 


SOMETIMES  AT  CAPITAL 


Onr  sound  mixes  are  a  little  heetie 


Ibut  that's  because  we're  busy!  You  keep  us  that  way.  ■  We  have  three  basic  rooms,  all  packed  with  the 

ijinest  RCA,  Westrex  and  Ampex  recording  equipment  money  can  buy.  They're  independently  Selsyn 

nterlocked  so  that  you  can  do  your  recording,  re-recording,  transferring,  interlock  screening  or  mixing 

/vith  complete  confidence.  ■  When  it  comes  to  sound,  we  can  handle  every  kind  of  Va" .  1  6mm  or  35mm 

Tiagnetic  material.  Believe  us.  If  you  don't,  write  for  details. 


FILM   LABORATORIES.  INCORPORATED 

470  E  STREET  S.W.  •  WASHINGTON.   D.C.  20024.  PHONE  (202)  347-1  717 
1998  N.E.   150th  STREET.  NORTH   MIAMI.  FLORIDA  33161.  PHOrJE  (305)  949  4252 
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723  Seventh  Ave.,  New  Yor*  Vj,  N.Y.  •  JU  6-2293 


EDUCATIONAL  TECHNOLOGY   L'POATED: 

(CONTINUED  FROM  THE  PRECEDING  PAGE  26) 
relates  to  the  use  of  new  methods,  techniques  and 
tools:  even  as  it  relates  to  defining  objectives. 

This  becomes  increasingly  important  as  research 
and  development  by  industry  relates  directly  to 
training  and  the  reqiiirenient  lor  the  continuous 
education  of  management.  In  addition.  e\ery  re- 
source and  capabihty  must  be  put  to  work  to 
more  effectively  and  efficiently  cope  with  the 
problems  of  the  disadvantaged  and  the  underde- 
veloped nations. 

0-  To  What  "Pressing  Problems"  Do  You  Refer? 
Schwep:  Most  fundamental  is  the  problem  of 
coping  with  change  itself.  The  knowledge  explo- 
sion has  placed  managers  in  the  neu  and  un- 
familiar position  of  having  to  adapt  themselves 
to  new  techniques  and  procedures  as  well  as  com- 
plex, new,  decision-making  processes,  without 
advance  understanding. 

The  ability  lo  adapt  swiftly  and  surely  to  new 
surroundings  and  change  as  it  accelerates,  is  a 
major  problem  for  all  trainers  —  and  executive 
officers  as  well.  Training,  retraining  and  or  con- 
tinuing education  have  become  fundamental  re- 
quirements of  corporate  enterprises.  In  addition, 
conmiunications  itself  is  a  new  problem  area:  and 
solving  this  requires  learning  as  well  as  new  tech- 
niques. 

Q.  How  Does  All  This  Relate  to  .Academicians— 

lo  the  Teachers  in  our  School  Plant? 
Schwep:  Teachers  face  the  same  basic  problems 
—  and  many  more.  The  qualitative  as  well  as 
quantative  need  for  more  and  better  learning  has 
created  problems  vshich  can  he  solved  in  part 
only  by  the  proper  understanding  and  applica- 
tion of  new  tools,  techniques  and  methods  of 
learning.  Especially,  perhaps,  teaching  which  is 
learner  oriented,  and  individualized. 

Q.  You  Arc  Discussing  Lofty  Ideas  and  Ideals  . . . 
How  Can  You  Develop  I  his  .Material  in  Such 
a  Way  That  it  is  Entirely  Practical? 
Schwep:  That's  a  good  question  —  and  a  tough 
one.  First  of  all.  we  have  attempted  to  select  a 
hard  core  of  professionals  from  the  industrial 
and  business  comniunily,  from  the  academic  com- 
munity and  from  government  able  to  deal  with  the 

range  of  practical  problems  which  confront  us 

and  individuals  who  have  done  so  at  a  workinir 
level.  ^ 

Secondly,  we  are  siructuring  each  program  ele- 
ment so  that  we  avoid  philosophy  and  Iheory 
and  concern  ourselves  with  realities.  Each  pres- 
entation will  generalize  by  means  of  specific  case 
histories:  and  each  presentation  case  history  will 
be  so  developed  and  presenlcd  that  its  broad  im- 
plications —  in  a  pragmalic  manner  —  can  re- 
late to  a  broad  range  of  problems. 

Finally,  we  will  provide  substantive  mate- 
rial in  the  form  of  detailed  papers,  so  that  regis- 
trants will  have  ready  access  lo  specific  informa- 
tion which  Ihey  can  adapt  to  their  own  needs. 

Q.  Tell  Mc  More  Ahoul  Your  Melh<>(lolog>  — 
How  ^ou  Propose  lo  ( ommunicalc  With 
Your  Audiences? 
Schwep:  This  year  we  are  making  iletailed  plans 
lo  use  (he  tools  of  the  technologies  of  education 
and  coninuinicalions  throughoul  the  entire  e\enl 
and  with  opiinium  benefit.  In  fact,  we  cannot 
succeed  without  the  proper  use  of  new  technol- 
ogies. 

Accordingly,  motion  pictures,  slides  and  other 
projecluals  arc  now  being  designed  especialK  for 
at  least  M)  program  elements.  In  addition,  we  are 
preparing  "position  papers"  for  advance  mailing 


lo  registrants:  supplementary  materials  n  ( 
tribuiion  during  the  event  and  we  will  btini 
ducing  new  convenience  copying  devices  .  t 
registrants  may  even  copy  transparencies  ooi 

material  for  their  purposes. 

Q.  ^our  Program  Appears  lo  be  TerribbBi 
^'ou  Have  IniporlunI  Program  Flemen  R 
ning   Concurrently.    Will    ^'ou    Not   Fiv(, 
Ihc    Manager    Who    Wishes    lo    .\lten  T 
Concurrent  Sessions? 
Sch«ep:  No.  We  arc  planning  a  unique   si 
whereby   major   concurrent   sessions   will  e 
corded  on  audio  tape  and  played  back  wi  i 
benefit  of  compressed  speech  which  will  hjhi 
comprehension  while  simultaneously  subsi.tij 
reducing  playback  time.  Also,  some  progr;i  c 
menis  will  be  recorded  on  video  tape  and  laj 
back  during  an  open  period  where  registrasc 
tune  in  on  that  lost  session. 

Q.  With  an  Audience  as  Large  as  You  nli 
pale.  How  Will  il  be  Possible  for  Reg  rat 
lo  Aclually  Participate  or  .\sk  Questiis? 
Schwep:  We  are  developing  new  uses  ofiud 
recording  for  this  purpose:  planning  to  ppi 
questions  for  overhead  projection:  and  v  i 
providing  evening,  informal  "talk-back  seio« 
where  small  groups  may  meet  and  discus  iht 
problems   personally    with   the   speakers. 

0-  Are  Your  "Problem-Solving  Clinics"  m 
fured  for  Small  Groups?  I  See  YouHa 
About  Thirty-Five  of  Them  Scheduli  f 
Thursday  Morning. 

Schwep:  These  sessions  will  be  limited  tohir 
registrants  at  the  most.  In  the  event  rep 
requires  it.  in  some  cases,  we  will  struci 
plicate  sessions. 

0-  Do    You    .Anticipate    Thai    Most 

W  ill  .Attend  the  F^nlire  Three  and  a  i 
.Schwep:    Perhaps   one-half.    Many    will   e:mii 
the  program  and  select  one  or  two  da\^  ' 
relate  most  directly  to  their  needs.  In  som. 
1    imagine,    companies    may    send    severa  inii 
viduals  who  together  will  cover  the  entire  veo 
>ei  no  one  will  attend  all  four  days. 

Q.  If  I  Had  Responsibility  For  Trainin)  in 
Large  Industry,  How  Would  You  Su;fst 
Participate? 

.Schwep:  This  would  depend  upon  vour  s.'CiIi 
requirements.  I  would  hope  you  would  attcJ  th 
first,  general  day.  Certainly,  the  afternoc  n 
sion"s  "Tools  for  Progress"  would  be  imr"!** 
It  will  be  a  dramatic,  fast-moving,  review  f  th 
present  and  future  state  of  the  art  develo  '  ■ 
(CONCLUDED    ON     THE    FOLLOWING    PAL 
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BUSINESS  SCREEN  -IJ**. 


Dear  Sir: 

We  take  complicated, 

old-fashioned, 

hard-to-run  projectors 

in  on  trade 

for  the  AutoloadI 


No  matter  what  shape  your  contrary  old 

16mm  projector  is  in  .  . .  it's  worth  something 

in  trade  on  a  new  Autoload. 

Autoload  is  the  simplest  of  all 

16mm  proiectors  to  run.  Threads  itself— completely 

automatically.  Shows  film  in  a  lighted  room. 

Simple  to  reverse  film  or  stop  on  a  single  frame. 

Built-in  speaker.   Light.  Your  secretary  could  carry  it. 

(Great  on  road  trips.)  Full  name: 

Bell  &  Howell  Specialist  Autoload  Filmosound. 

Now  all  you  need  to  know  is  how  much 

your  old  projector  is  worth. 

Send  the  coupon, 

we'll  send  a  man. 

SpccMilisl.  Aulolosd  •nd  FilmoM>und 
arc  r«giit»r«d  tradomafki  ol 
B«ll  &  Howall  Company. 
7lOOMcCormicli  Rd..Chtc«go.  III.  60645. 

Bell  &  Howell  Autoload 

BfII  &  Howell  builds  pholographic  instruments  ■  lull*  better  then  they  reeiiy  heve  to  be 

Gentlemen: 

I  want  our  contrary  old  projector  appraised. 

We'd  also  appreciate  a  complete  Autoload  demonstration 

and  details  about  rental/purchase,  and  lease  plans. 


Name. 


(please  print) 


Firm  Name. 


Business  Address. 
City 


-State. 


Mail  lo:  Bell  &  Howell  Company,  7100McCormick  Rd.,  Chicago.  Ml.  60645 
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The  New    "'^ 

MICROMATIC" 

now  features  a  "program  hold 
control".  .  .  shows  2x2  slides 
as  well  as  automatic  sound 
filmstrips. 

This  versatile  machine  is  de- 
signed for  many  uses,  from 
desk-top  showings  using  its 
own  built-in  screen  ...  to  the 
projection  of  brilliant  pictures 
on  big  screens  before  groups 
of  several  hundred  people.  It's 
ideal  for  training,  selling  and 
teaching. 

THERE'S  A  DUKANE  SOUND 

FILMSTRIP  PROJECTOR 

FOR  EVERY  NEED 


"MITE-ELITE 


A-V  MATIC" 


AUDITORIUM 
PROJECTOR 


WRITE  FOR  LITE,    ^IIRE        i5o 
DUKANE    CORPOt^    '  TION 

AUDIO  VISUAL  DIVISIO: 
DCPT. AS76*   ST    CHARLES.  ILLINC       60174 


EDUCATIONAL  TECHNOLOGY   UPDATED: 

(rONTINl'FD    IROM    THF    PRECIDING    PAGE    28) 

a  framework  rclaling  to  sysienis  design  and  based 
upun  the  pragmatics  of  learning  and  learning 
theor\ . 

I  would  attend  the  Wednesday  sessions,  elect- 
ing either  "Tools  and  Requirements  for  Progress 
in  Training",  which  will  detail  five  specific  case 
histories,  or  "The  Quest  for  leadership  and  Ex- 
cellence": VVednesda\  afternoon,  "The  New  Look 
in  Industrial  Training"'  or  "Training  Executives 
to  Manage  Change."  Of  course,  visit  all  the  ex- 
hihits.  which  are  very  much  a  part  of  this  event. 

On  Thursday  morning,  I  would  elect  one  of 
the  fourteen  clinics  and  that  afternoon  "The  8mm 
Revolution"  and  "Improving  Learning  in  the  In- 
dustrial Program"  or  "Continuing  Education  for 
Engineers"   or   "Broadcast   Communications." 

.And  that  evening  I  would  cither  arrange  in- 
formal discussion  with  my  peers  or  attend  one  of 
the  ten  workshops  —  probably  .Jacques  Parent's 
single  concept  film  workshop.  If  I  were  involved 
with  public  affairs  and/or  the  requirement  for 
practical  politics.  I  would  attend  the  Friday  morn- 
ing, half-day  session  devoted  to  practical  politics. 

Q.  I  Note  Your  .Speakers  Tncludc  the  Commis- 
sioner of  Educiition,  a  Number  of  Outstand- 
inf!  Educators  and  Government  Officials. 
Whom  Do  You  Have  From  Business  and 
Industry  ^\'ho  Can  Provide  the  Hard-Core 
Content  You  Refer  To? 

Schwep:  Dugan  Laird  of  United  Air  Lines  is 
Chairman  of  one  session:  "Cap"  Palmer  of  Parthe- 
non Pictures:  William  Smith  of  Xerox:  Lawrence 
O'Donncl  of  Dupont:  Michel  Bcilis  of  A.T.&T.: 
Ralph  Grubh  of  IBM:  John  Guy  of  State  Farm 
Insurance:  Gordon  Rhodes  of  First  National  City 
Bank:  Virgil  Day  of  General  Electric:  L.  W.  A. 
Campbell  of  Tennessee  Gas  Company;  Nat 
Myers  of  Fairchild:  a  whole  team  from  TWA; 
and  many  others. 

0-  What  Will  There  Be  That  Is  Really  New? 

,Sch»vi'p:  A  uhiilc  gamut  of  methods,  techniques 
and  tools  including  new  films,  the  first  public 
demonstration  of  the  Ampcx  6000  videotape  re- 
corder, the  Olivetti  Cipia  H,  multiple  use  of  com- 
pressed speech,  new  audiovisual  devices,  an  ex- 
position of  new  dimensions  for  home  study  —  and 
much  else,  including  the  premier  introduction 
and  use  of  a  4('  teaching  machine  or  audience 
response  device.  And  I  believe  that  a  number  of 
major  exhibitors  are  planning  to  introduce  totally 
new  products  and  services  at  this  event. 

0-  How  Many  Exhibitors  Will  You  Have? 

.Schwep:  Just  about  '^0,000  square  feci  of  them. 
More  companies  will  tlisplay  more  material  than 
they  tliil  last  year  and  we  are  integrating  the  ex- 
hibit into  the  Conference  proper.  .And  this  year, 
also  film  producers. 

0-  Does  .VMA  Plan  In  IoIIoh  up  this  Con- 
ference? Ke);ioii:ill>  or  «ith  .Special  Events 
for  Parliiiilar  Audiences?  In  Other  Words, 
no»  Will  AM  A  Implement  its  Onn  Aetivilies 
III    I  Ills   Meld? 

Schwep:  Since  AMA  recognizes  that  modern 
technological  advances  in  today's  business  and 
iniiustrial  atmosphere  pose  new  problems  for 
management,  dissimilar  to  previous  times;  and 
since  .AMA  recognizes  the  responsibility  of  man- 
agement in  cilucalion  lor  the  future  as  well  as 
training  for  tomorrow,  an  entire  plan  of  activities 
is  being  deveUipcd,  and  I  believe  that  the  first 
phase  of  new  and  important  activities  will  be 
made  known  at  the  Conference  itself.  • 


Since  1920 

the 

preferred 

source 

for 

CARRYING 

AND 

SHIPPING 


STOCK  and  TO-ORDER 

in  any  quantity  from 
1  to  1000 


\ 


KODAK  CAROUSEL 

CARRY  CASE 

for  models  600,  700,  800  or  900 


Protect  your  valuable  equipment,  on 
the  go  or  In  storaee.  with  this  smart, 
compact,  customized  case,  it's  foam 
padded  for  maximum  protection 
and  precisely  fitted  for  pro)ector. 
slide  tray  and  extension  cords.  Rug- 
gedly made  for  years  of  service. 

A/so  a  wide  variety  of  stock  and 
semi-stock  carrying  cases  for  tape 
recorders,  projectors,  lecterns  and 
film  screens. 

WHITi:       nilMlTMKST       US       lOll       INKOnMATIOJ 


lemni  film  shipping  case 

For  400'  to  2000'  REELS 


SOLD 

through 

LEADING 

DEALERS 

everywhere 


FIBERBILT  division  of  ikeiheimerernst,  inc 

601  WEST  26HI  STREET.  NEW  YORK.  N.Y.    •     1000! 


J 
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made  while  you  wait.  554. 


t 


While  you  wait  10  seconds  or  2  min- 
utes. 

10  seconds  for  a  line  copy  slide. 

2  minutes  for  a  continuous  tone 
slide. 

It's  done,  as  you  might  expect,  with 
a  Polaroid  Land  camera  and  Polaroid 
Land  transparency  film. 

And  it's  about  as  easy  as  taking 
Polaroid  Land  snapshots.  So,  anybody 
can  do  it.  _  ,, 

All  you  do  is  snao  the  shutter.  Pull 

"POLAROID"  AND  "POLALINE"® 


the  tab.  Wait  for  your  picture.  Dip  it  in 
a  hardening  solution.  Slip  it  into  a 
snap-together  plastic  frame.  And 
you've  got  a  slide  ready  for  immediate 
projection. 

The  type  of  film  you  use  depends  on 
the  particular  kind  of  slide  you're  mak- 
ing. To  make  a  line  copy  slide  like  you 
see  here,  you  want  to  use  PolaUne 
Type  146-L  transparency  film.  It's 
especially  for  line  copy  work. 

For  continuous  tone  work,  there  is 


Type  46-L  Polaroid  Land  Projection 
Film. 

Both  kinds  of  film  make  slides  that 
fit  any  standard  lantern  slide  pro- 
jector. Both  can  be  used  in  any  Pola- 
roid Land  camera  that  takes  Series  40 
film,  except  for  the  J-66. 

Both  films  make  slides  that  are 
sharp,  brilliant,  and  free  of  grain. 

And  they  do  it  for  Ms  what  you  pay 
for  conventional  slides. 

Or  iust  about  55c. 
Polaroid  Land  Transparency  Film 
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assignment  jet  cargo: 
covered  best  by  CM16...the  camera  built  to  take  action! 


Beckman  &  Whitley's  CM16  sound  camera  lets  you 
move  in,  get  the  story  and  move  on.  And  you  carry  just 
15  pounds  including  zoom  lens  and  400  feet  of  film. 
Yet  built  into  this  slim,  compact  package  is  a  combina- 
tion of  performance  advantages  available  for  the  first 
time  in  a  professional  IGnm  sound  camera.  Examples: 
D  both  single  and  double  tystem  sound  capability  11 
wide  open  reflex  viewing  and  Inrusing  1  1  pm  registered 
continuous  moving  film  for  sup<rb  sound  and  picture 
quality  I  ]  close-up  quiet  [J  versatile  power  pack  which 
lets  you  use  any  50  or  60  cycle  1 10  to  220V  source 
without  changing  motors  or  gears. 


Built  to  take  action  by  the  largest,  most  experienced 
manufacturer  of  ultra  high  speed  cameras.  CM16  is 
available  now.  Write  or  phone  Cine  Products.  Beckman 
&  Whitley,  Inc.,  441  Whisman  Road,  Mountain  View, 
California  94040,  phone  (415)  968  6220.  In  Europe, 
Kettmgweg  23,  Baarn,  Holland,  phone  5004. 


e/General  Offers  Awards 
:hnical  Dcvclopmeni  Papers 
It  technical  (Jcvelopmcnis  in 

pictures  have  had  the  most 

ant  effect  on  the  growth  of 

)tion  picture  industry?  The 

iiswcrs  to  that  question  can 

le  writer  one  of  three  cash 
offered  by  DcLuxe  and 
Jil  Film  Laboratories.  De- 
is offering  S500.  S300  and 
jor  the  three  best  lists  of  the 
Outstanding  developments  in 

torv'  <^^  motion  pictures  and 
-1  in  1 00  words  or  less  — 
selection  of  each  develop- 

sted. 

lists  may  include  develop- 
from  any  area  of  motion  pic- 
photography,   editing,   spe- 
fects,  etc.  and  may  be  tech- 
nnovations  or  developments 
iced  to  the  industry  during 
aiod  of  its  history.  Winning 
ccording  to  DeLuxe.  will  be 
)d  from  entries  which  are  the 
»mplete  and  significant  and 
«ompanied  by  the  best  rea- 
iihy  the  developments  chosen 
jnificant.  The  contest,  which 
August  15,  is  open  to  any- 
or  out  of  the  motion  picture 
ry   (excluding   DeLuxe   em- 
i).    Complete    rules    and 
details  may  be  obtained  by 
Technical     Developments 
P.  O.  Box  3226,  Holly- 
Calif.  90028.  • 
♦       *       * 

I  tors  Approve  Acquisition  of 
TS  by  General  Aniline  Co. 
Jesse    Werner,    chairman 
iresident  of  General  Aniline 
]lm  Corporation   and   Robert 
■rost,    president    of    Saw7er's 
.inounced  (in  mid-July)  that 
jards  of  both  companies  have 
wed  in  principle  the  proposed 
isition  of  Sawyer's  by  GAF. 
jgent  upon  the  approval  of 
.  .  mal  agreement  by  the  share- 
w!  rs  of  Sawder's,  that  company 
he    operated    as    a    wholly- 
....d    subsidiary,    headquartered 
n  I  ml  and.  Oregon.  • 


cral  Interest,  Business  and  Fi- 
nance, and  Technical  and  Product 
Information.  Other  sections  tell 
•How  to  Plan  Your  Film  Pro- 
gram," and  "How  to  Order  Films." 
Copies  are  available  from  any 
of  Modern's  32  regional  offices 
throushout  the  country,  or  from 
hcadq'uarters  office  at  1212  Ave- 
nue of  the  Americas,  New  York 
10036.  • 


perspective  | 


Surveyor^  Carried   Bell   &    Howell-Designed    Lens   to   Moons  Surface 


g 


] 


56  Free  Loan  Titles  Listed  in 
>l.;rn's    1966-67    Film   Catalog 

new   1966-67  catalog  listing 
16mm  motion  pictures  avail- 
lb)  to  schools,  plants  and  offices, 
religious,    civic    and    social 
Jnizations,  has  been  issued  by 
kern  Talking   Picture   Service, 

,10 

I  iie  52-page  booklet  lists  free 
bj.  under "  such  headings  as 
rel  and  Sports.  America's 
tMem    and    Challenges.    Your 

5ie  and  Garden.  Foods.  Mod- 
Farming.  Science  and  Tech- 
gy.  A  Woman's  World.  Gen- 


Perspective  on  Race  Relations: 
Lutherans  "A  Time  for  Burning  " 

i^;  A  new  motion  picture  on  race 
relations,    commissioned    by    the 
Lutheran  Churches  of  the  United 
States,   has   just   been   completed 
by    Quest    Productions,    of    New 
York.     The     one-hour     dramatic 
documentary  was  filmed  in  Omaha 
and   reveals   various  communities 
within  the  Nebraska  city,  both  Ne- 
gro and  white,  reacting  to  contem- 
porary   social    pressures    and 
changes.  The  scenes  in  the  film 
were' neither  scripted  nor  staged. 
No  professional   actors  were  cm- 
ployed.  All  of  the  incidents  were 
photographed  as  they  actually  oc- 
curred,  with   the   knowledge   and 
consent  of  the  participants. 

A  Time  jor  Burning  was  of- 
ficially approved  and  accepted  on 
June  'lOth  by  the  executive  com- 
mittee of  Lutheran  Film  As- 
sociates, the  production  agency 
representing  the  three  major  U.S. 
Lutheran  branches  and  the  Na- 
tional Lutheran  Council. 

The    setting    for    most    of    the 
film's      action      was      Augustana 
Lutheran    Church    in    Omaha,    a 
congregation     of     the     Nebraska 
Synod  of  the  Lutheran  Church  m 
America.  Other  Omaha  churches 
cooperating    in    the    filming   were 
two    with    predominantly    Negro 
membership:      Calvin     Memorial 
Presbyterian    Church    and    Hope 
Lutheran  Church. 

A  cinema  verite  technique  was 
utilized  bv  producer-director-cam- 
eraman William  C.  Jersey  to  de- 
pict the  real  happenings  in  Omaha 
on  film.  Mr.  Jersey  explams  that 
the  individuals  being  filmed  tend 
to   lose   their   shyness   before   the 
hand-held    camera    and    portable 
recorder  when  they  get  mvolvcd. 
According  to  Robert  E.  A.  Lee, 
executive  producer  and  LFA  of- 
ficial. A   Time  jor  Burning  is  the 
-actual  portrayal  of  a  community 
in  struucle  to  establish  meaningful 
communication  amidst  tension  — 
not  that  wrought  by  violence  and 
explodinc  emotions,  but  rather  the 
clash  of  ideas,  the  anguish  betweeii 
doubt  and  conviction,  inaction  and 
action.'  Distribution  is  being  set. 


PROJECT  Surveyor,  which  soft- 
landed  the  unmanned  space- 
craft on  the  moon  and  has  suc- 
cessfully transmitted  many  close-up 
photographs  of  the  lunar  surface, 
has  won  photographic  design  hon- 
ors for  one  of  the  nation's  leading 
audiovisual  equipment  makers. 
A  zoom  lens  designed  and  built 
by  Bell  &  Howell  enabled  detailed 
close-ups  of  the  lunar  surface  as 
close  as  four  feet,  providing  visual 
data  never  before  possible. 

As  the  Surveyor  touched  down 
on  the  surface  of  the  moon,  the 
"eye"  of  the  system  was  activated 

with  a  zoom   lens  scanning  in 

all  directions  by  means  of  a  re- 
volving and  tilting  mirror.  A  360- 
degree  circle  was  made  with  an 
additional  sweep  both  above  and 
below  the  lunar  horizon. 

Slave    motors    controlled    from 
earth  were  able  to  focus,  zoom  and 
adjust  the  iris  of  the  lens  as  well 
as    a    multi-colored    filter    wheel. 
This    provided    critical    focus    on 
the  surface  and  permitted  greater 
detail    in   the   transmitted   photos. 
Surveyor  proved  to  be  surprising- 
ly durable,  resuming  picture  trans- 
mission after  a  delay  which  seem- 
ed to  restore  power  and  was  un- 
affected by  extreme  temperatures. 
Everett  F.  Wagner,  president  of 
Bell   &   Howell's   Photo   Products 
Group   and    Frank   W.    Mellberg. 
Surveyor  program  manager  for  the 
company,  cited  some  of  the  prob- 


Frank  Mellberg  (HO.  ^cll  i^JUnc- 
(ir.s  vroiiram  manoRer  jor  Project 
Surveyor,  with  proieet  engineer 
Carvin  EUruan  and  scak  model  of 
lunar  svacecraft.  Mellhergs  }uind  w 
poiniing  to  the  camera's  special  lens. 


lems  that  were  overcome.  The 
lens'  systems  were  designed  to  per- 
form with  maximum  efficiency  de- 
spite shcKk,  vibration,  radiation 
and  extremes  of  heat  and  cold, 
ranginc  from  250  degrees  Fahren- 
heit to  250  degrees  below  zero. 
Surveyor's  ability  to  resume  pic- 
ture transmission  was  added  testi- 
mony to  the  photographic  design 
and  engineering  skills. 

Representatives  of  B  &  H  work- 
ed closely  with  the  Hughes  Air- 
craft Company,  which  designed 
and  built  the  lunar  vehicle,  as  sub- 
contractor to  the  Jet  Propulsion 
Laboratory. 
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Scene  at  I3th  "Day  of  VUuala"  awards  baiiqiut  o.v  one  of  Chicago's  glamorous  Casliglit  Club  airls  prfscnts  iildqui . 

Chicago  Hosts  13th  Annual  "Day  of  Visuals"  and  V-P  Awards 


THE  Sponsors  and  Hosts  for 
the  13th  Annual  "Day  of  Vis- 
uals" of  the  National  Visual  Pres- 
entation, held  on  June  1-2.  broke 
the  "numbers"  jinx  and  a  long- 
established  tradition  as  that  organ- 
ization's Midwest  Chapter  brought 


this  combined  conference-awards 
event  to  Chicago  for  the  first  time 
in  history.  All  previous  programs 
have  been  held  in  New  York  City. 
Attendance  at  early  meetings  in 
the  Sherman  House  was  sparse  but 
climbed  steadily  to  wind  up  with 


"satisfying  numbers"  during  mid- 
afternoon  of  the  first  day. 

Norman  Lindquist.  vice-presi- 
dent of  N  i  I  e  s  Communications 
Centers,  Inc..  as  president  of  the 
Midwest  Chapter,  was  official  host. 
General  co-chairmen  were  Marvin 


P..  Goessl,  Becker-GocssI,  In 
A.    M.    Baltzer,    National 
Council.    Highlights    of   the 
gram,  arranged  by  Houard 
er,  DuKanc  Corporation.  in< 
presentations  by  Ralph  Del 
vice-president  of  Modern  T; 
Picture   Service,    Inc.    ( The 
Medium ) ;  by  Leon  Lu.xenbc 
CBS  Radio  and  president  olA 


Frank  Havlicek,  Stcrlitig 
USA  executive,  accepts  a 
from   president   Norman   Liu 


The  Winners  of  "V-P"  Honors 

1966  MOTION   PICTURE  AWARDS 

Documentary  Films 

Isf:  "The  Chungine  View  of  the  Change  of  Life"  sponsored  by  the 

Wilson  Research  Foundation 

F'roduccil  hy  Dynamic  Films,  Inc. 

2iid:  "HiKh  in  the  Thin  Cold  Air"  sponsored  by  Field  Enterprises 
Produced  by  Robert  E.  Dressier 

Merit:  "Nile — The  Creator  (Kgypt)"  sponsored  by  California 

Texas  Oil 

Produced  by  Anthony  Gilkison  Associates 

•  ♦  * 

Fund  Raising  Films 

1st:  "A  Different  Drum"  sponsored  hy  American  Medical  Assoc. 

Produced  by  Henry  Strauss  Productions,  Inc. 

2nd:  "Evcryman'.s  Mount  Everest"  sponsored  by  Goodwill  Industries 

of  Chicago  and  Cook  County 

Produced  by  Donahue/Cooke.  Inc. 

Merit:  "A  .Search  For  Many  Wonders"  sponsored  by 

United  Way,  Inc. 

Produced  by  Harris-Tuchman  Productions  Inc. 

•  *  * 

General  Public  Welfare 

I  St:  "l.ove  That  Car"  sponsored  hy  American  Oil  Company 

Pri)dueed  by  Parthenon  Pictures 

2nd:  "It's  Your  DccLsion  —  Clean  Water"  sponsored  by 

The  Soap  and  Detergent  Association 

Produced  by  Wilding.  Inc. 

tied  with 

"New  Water  for  a  Thirsty  World"  sponsored  by 

U.S.  Depl.  ol   Interior 

Produced  by  Reid  H.   Ray  Productions,   Inc. 

•  *  • 

Public  Relations  Films 
Special  Award:    <  aialog  Merchaiidisin);"  spon.sored  by 
K:    -iigoniery-Ward /  IBM 
Produced  b     Academy  Film  Productions 

1st:  "Power  for  a  Natioi  '  sponsored  by  U.S.  Dept.  i>f  Interior 
Produced  hy  ^    'in  Bransby  Productions 

2nd:  "Steel  and  America"  spoi     >rcd  by  American  Iron  &  Steel  Inst. 
Produced  I  .  Walt  Disney 


Merit:  (Untitled  —  History  of  S&H  Green  Stamps)  sponsored  b\ 

Sperry  and  Hutchinson  Company 
Produced  by  Information   Management  Facilities.   Inc. 

tied  with 

"Character  of  a  Company"  sponsored  by  Deere  &  Co. 

Produced  by  Wilding,  Inc. 

*  *  * 

Professional  Medical  and  Pharmaceutical 

1st:  "Age  Minus  60  Days"  sponsored  by  Carnation  Milk  Co. 

Produced  by  Flagg  Films,  Inc. 

*  *  » 

Recruitment  Films 

1st:  "Tommy  Looks  at  Careers-Chemistry"  sponsored  by 

B.F.  Goodrich 

Produced  by  Atlas  Films 

»  »  * 

Films  on  Sports  and  Hobbies 
1st:  "Animal  Kingdom"  sponsored  by  South  .African  Tourist  Corp 

2nd:  "Racing  —  An  Adventure  with  Model  Cars"  sponsored  by   ( 

Monogram  Models,  Inc. 
Produced  by  Gilbert  .Mtschul  Productions,  Inc. 

♦  ♦  • 

Travel  Pictures 
1st:  "Wings  to  Alaska"  sponsored  by  Pan  American  Airways 

Produced  by  Henry  Strauss  Productions,  Inc. 

2nd:  "Festival  USA  '56"  sponsored  by  U.S.   Dept.  of  Commerce 
Produced  by  Audio  Productions,  Inc. 

Merit:  "The  World  of  Christopher  Columbus"  sponsored  by  Alitalia 

I'liHluccd  by  Wilding.  Inc. 

Employee  Relations  Films 

1st:  "Sunrise  at  Lastern"  sponsored  by  I'astern  .Air  Lines 

Produced  by  Audio  Productions,  Inc. 

•  •  • 

Employee  Training  Films 

Isl:  "The  Front  Line"  sponsored  hy   Readers  Digest  S.M.I. 

Pridluccd  In  I  red  .A.  Niles  Communications  Centers,  Inc. 

2nd:  "People  Are  All  Alike"  sponsored  by  National  Safety  Council 
Priuluccd  hy  Gilbert  .Altschul  Productions,  Inc. 

Merit:  "Aircnift  Piston   Fngine  Ignition  and  Spark  Plugs  —  Parts 

1  &  11,  sponsored  by  Champion  Spark  Plug  Company 
Produced  by  Sanderson  Films,  Inc. 


-i 
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Family  Relations,  Marriage  and  Sex  Education 
Flms  'Most'  Needed,  Say  Home  Economists 


Wiw  Mailing  Service 
Ofiered  by 
Association 

lation  Films  has  formed  a  Materials 
I  iiig  Senice  for  the  storage,  shipping 
ni  handling  of   printed    materials,   premi- 

Ifillment  speeialties  and  other  direct- 

■  iis.  The  division  is  headquartered  in 
t  ion's  new  eastern  area  film  eenter  in 

■  1(1.  \.  J. 

louncing  the  additional  service,  Roh- 

hell.  president  of  Association  Films. 

W'e   arc    nni(inely   qualified    for    the 

Mig  of  educational,  sales  and  promo- 

i.iterials.  W'c  ha\e  the  personnel,  fa- 

iiid.  most  important  of  all,  more  than 

^  experience  in  shipping,  scheduling 

II  uling  of  educational  and  other  visual 

ii 

MT\ice  will  he  available  not  onl\-  to 

lion's  clients  but  to  advertisers,  agen- 

i'   111(1  others  with  bulk  or  individualized 

I'ling    re<iuirements.    .Among    the    clients 

si;;  the  compain's  Materials  .Mailing  .Ser- 

(Continucd  oti  Page  4) 


Kew  Film  on  Menopause 
Available  to  Groups 

National  magazines  and  ncwsp.ipcr'^  li;i\c 
recently  called  attention  to  new  iiicdual  .il 
titudes  toward  the  female  menopause.  Now, 
an  authoritative  motion  picture,  "A  Chang- 
ing View  of  the  Change  of  Life,"  is  available 
to  women's  organizations,  industries,  schools 
and  clubs. 

The  28-minute  color  film  is  presented  as 

a  public  service  of  the  Wilson  Research 
I'dnndation.  Its  purpose  is  to  inform  women 
tliat  the  menopause  is  not  "inevitable"  but 
a  recognizable  deficiency  disease  brought 
about  by  an  imbalance  in  hormone  produc- 
tion. The  film  is  based  entirely  on  informa- 
tion reported  in  leading  medical  journals. 
(Continued  on  Page  4) 


TKAVKI,  TO(;  TRAVKI.OG— Two  senorilas 
—  .\meriran  stylo — show  audiences  what  to 
wear  Soiitli-of-thf-Korder  in  "Mexican 
WalcTcolor."  This  J.  ('.  I'enney  slyU--sfltfr 
features  smart  fashions  for  KtroUinK. 
surfinR,  scuha-divinK  or  just  sightsecinir. 
It    was   produced   by   Show    .Vssociates. 


There  is  a  most  important  need  for 
more  fihiis  and  (ilmstrips  on  famil\  rela- 
tions, marriage  counseling  and  sex  edu- 
cation, according  to  the  nation'.s  home 
economics  teachers. 

The  results  are  published  in  a  nation- 
wide survey  of  home  economists  in  edu- 
cation just  completed  by  .\ssociation 
Films.  The  purpose  of  the  sur\ey  \va.s  to 
find  out  in  uliich  areas  of  the  curriculum 
more  business-sponsored  films  and  film- 
strips  iu-e  needed. 

Family  relations  films  were  cited  by  46.3 
per  cent  of  the  respondents  as  "most  im- 
portant." Following,  in  order  of  importance, 
are:  Marriage  counseling,  35  per  cent;  sex 
education,  33.9  per  cent;  money  manage- 
ment, 32.6  per  cent;  etiquette 'good  man- 
ners (tied  with  nutrition),  28.6  per  cent: 
food  and  meal  planning.  18.8  per  cent;  and 
sewing  and  dress  design,  18.5  per  cent. 

Next  in  importance  came:  Health  and  h\- 
giene,  15.2  per  cent;  table  decorations,  13.4 
per  cent;  cooking,  9.8  per  cent  and  party 
plaiming  7.6  per  cent. 

Ninety-eight  per  cent  of  the  teachers  re- 
sponding to  Association  Films'  surve\-  use 
business-sponsored  films,  as  teaching  aids. 
Ninety-one  per  cent  use  filmstrips,  of  whom 
57.1  per  cent  prefer  sound  filmstrips.  .Mmost 
27  per  cent  indicated  .i  preference  for  silent 
filmstrips. 

T\\enty-si.\  per  cent  felt  that  "most"  bu.si- 
uess-sponsored  films  are  "sufficiently  cur- 
riinlum-oriented."  According  to  46.5  per 
cent,  "some"  are  sufficiently  oriented,  while 
26.3  per  cent  felt  that  "too  few"  are.  The 
\ast  majority,  95.3  per  cent,  said  they  would 
"like  supplemental  materials"  to  use  with 
films  and  filmstrips. 

On  utilization  of  teacher's  guides,  52.7 
per  cent  answered  that  they  "always"  use 
them,  42.9  per  cent  "frequenfb"  and  .2  per 
cent  "ne\er." 

(Continued  on  Page  4) 
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Association  Films 

INCORPORATED 

"America's    First   Distributor" 

Executive  Offices: 
600  Madison  Ave.,  New  York,  N.  Y.  10022 

BRANCH    LIBRARIIS    AND    SALli    OFf/CES 

RI06EFIEL0.  N.  I.     U  GRANGE,  lU.       DALLAS,  TEXAS         OAKMONT,  PA.  HATWARO,  CALIF. 

600  Grand  Ave       561  Hillgfove  Ave      1621  Dragon  St     324  Delaware  Ave.  25358  Cypress  Ave 
WHitney  3-8200            352-3377          Riverside  8-8759    Allegheny  County  783-0100 

828-5900 

Midwest  Sales  Office:  The  Wrigley  Building,  Chicago,  III. 

IN    CANADA 

ASSOCIATION-INDUSTRIAL    FILMS 

135  Petei  Street,  Toronto  2B,  Ontario 


Home  Economics  And 
The  Young  Marrieds 

As  the  survey  published  in  this  issue  of  "Audiences"  indi- 
cates, today's  home  economics  teachers  are  increasingly  aware 
of  the  need  for  educatins;  the  whole  student.  The  distorted 
cookinu-ianninn-cake-baking  image  has  been  laid  to  rest  for 
good  and  all. 

W'Ik'ii  asked  in  which  areas  of  the  curriculum  they  felt 
sponsored  films  and  filmstrips  were  needed  most,  46.3  per 
cent  chose  family  relations.  Significantly,  the  three  next 
"most  needed"  categories  are  marriage  counseling,  sex  edu- 
cation and  money  management. 

To  many,  these  results  will  come  as  no  surprise.  Alter  all,  4t) 
per  cent  of  all  brides  are  teenagers  and  more  wives  have  their 
first  child  in  their  19th  \ear  than  in  any  other.  And  shocking 
as  il  ina\  seem  to  those  "o\er  21,"  40  per  cent  of  the  total 
U.  S.  jiopulation  will  be  iiiulcr  20  years  of  age  within  a  year! 

For  industry  the  opportiiiiitN  to  i)rovide  teachers  and  their 
\()ung  charges  with  motion  pictures  and  filmstrips  that  come  to 
grips  u  ith  the  facts  of  lile,  so  to  speak,  has  iie\er  hcvu  greater. 

A  film  in  wide  distribution  to  parent-teacher  groups,  guid- 
ance counselors  and  home  economists,  "Keys  for  the  Homes  ol 
Tomorrow,"  provides  an  excellent  insight  into  the  new  home 
economics.  Producc-d  b\'  the  .Sears-Hoibuck  Foundation  (in 
consultation  with  the  American  Home  Economics  Association 
and  specialists  from  the  Office  of  Education),  it  shows  how 
man\'  schools  arc  broachning  and  revitalizing  the  home  econ- 
omics ciirric  iiliiiii. 

.\nd,  as  borne  out  in  the  survey,  the  emphasis  is  on  famiK 
li\ing,  marriage,  jjarenthood  and  interpersonal  relations.  In  a 
wa\'  the  .Sears- Hoebuck  l'"oundation  film  is  a  guide  to  areas  of 
need.  Interested  sponsors  might  do  well  to  view  it. 

"Woolf"  In  The  House 

.•\nd,  speaking  ol  laiiiiK  relations  films,  we  wonder  if  "Who's 
.\fraid  of  X'irgiiiia  Woolf?"  qualifies.  Edward  Albee's  corrosi\c 
study  of  ciiiinubial  camiibalisni  shows  in  extremis  what  laii 
happen  when  misbegotten  mate  get  together.  As  Elizabeth 
Taylor  and  Richard  liurton  played  nt  their  love-hat*-  ritual  on 
screen  we  were  reminded  of  a  "Ne  Yorker"  cart(M)n  of  a  few- 
years  back:  Two  suburban-type  ma  ons  are  shown  leaving  a 
movie  theater  where  "Cleopatra"  is  laving.  One  matron  is 
saying  to  the  other:  "Well,  Irankly.  1  .  id  hir  better  in  Na- 
tional Velvet'." 


"My  mother  lives  in  I'hilaJelphia.   If  you 
■xaiit  the  lady  of  the  house,  you're  speaking  to  her." 

Drawing  by  B.  Totxry; 

Copr.  -p  1963  The   Xi-w    Yorkt-r  MaKai.i 


VOICE®  OVER 


The  Sponsored  Screen  ScerS 

Newcomers:  "Eighth  .\nnual  Da> lona  500,"  N.\SC.\H  m 
from  Dynamic  racked  up  more  than  2(X)  TV  Plays  duriiii; 
90  days   in   distribution   \ia   .\ssociation   Telefilms'   telcp 
campaign  aiui  posti-r-size  direct-mail  broailside  (Send  tin 
free  copy)  .  .  "Parties  That  Soar,"  fun-aiKi-sun  stuii  witli 
ning  \'iews  of  surfing,  soaring,  skydiving  and  other  spin 
the  sixties,  courtess    I'.  S.   Brewers  .\ssoi'iation   .   .   .   Kep 
available  from  AF  of  "Journal  of  C'ommcrce"  story  on  ii 
trial  film  field.  One  of  the  best  .  .  .  .\merican  .\irlines'  "A  To  " 
of  C.'alilornia"  i)roof,   if  such   were   lu-cessary,   why  so  in'*' 
.■\mericans  are  taking  Greelev  s  advice  to  heart.  It's  a  swin 
tour  of  the  ureat   St.ite  irom  S.iu  Simeon  to  San   Diegu 
NN'inners:  "It's  Your  Decision — {!lean  NN'ater"'  (Leagui-  ol  \\ 
en  Voters  and  the  Soap  and   Detergent  .Association)  aiH 
Changing  View  of  the  Change  of  Life"  (Wilson  Hesearih  I' 
(i.itioii)  lia\i'  recei\i'tl  speti.il  .iwards  troiu  the  Nation. il  \i  ' 
Presentation  Association  .  .  .  Expertise:  "Thousands  of  Exp< 
(whii'li  could  be  ealli'd  "How  to  Hun  a  Siucesslul  .\irline  ' 
how  Alitalia  keeps  its  bin  fleet  operating  ,uid  relations  will 
piililii-  so  good  {Ah  those  .sif,'n*>n'n«.v.' )  .  .  .  \\  liy  doesn't  si 
one   make  a  film  on   the  importance  of  reading?  We're 
the  American  Library  .Assoi  i.itiini.  NI'.A  .iiid  just  about  > 
eiliie.itional    uroiip   would    lie   lupjix    to  cooperate. 
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^he  Han€l  at  Fri^^ntLship, 
W'elcaine  llayan  Style 


H  k  ill  the  days  when  lainilies  were 
■1  the  continent  in  c()iicstoj;a  wagons 
ere  iilttMi  iiifl  at  journey's  end  b\ 
iiiiilies  with  wagons  filled  with  food 
pplies.  This  gesture  of  friendship  and 
lit\  was  the  inspiration  for  a  unique 
(irnani/.atidii.  Welcome  Wagon  In- 
iiiai.  founded  in  1928. 
i\  Welc-ome  Wagon  extends  the  iiand 
ulship  to  a  new  breed  of  "settler,"  tlie 
Hill  Anierieans  who  ihange  eominnni- 
I  ly  year.  Like  their  |iioiieer  jiredeees- 
,  5.()()()  women  of  Wekome  Wagon, 
rve  2. ()()()  communities  in  the  USA, 
1  .ind  other  countries,  meet  and  greet 


vyEW  .\I{T  IN  C'OOKINt;"— the  reason's 
In'e  seasoninK,  mlKht  very  well  be  the  sub- 
lit  of  this  new  l.'i' .-minute  ci)li>r  lilm  from 
~  FiMxIs.  Inc.  It  compares  the  season- 
IikmIs  with  the  subtle  blendinK  of  pic- 
m^t.s  in  puintinu.  IJolh  achieve  effects  that 
helhlen  and  enhance  the  senses. 

R(  Financial  Happiness: 
Fiiancial  Planning 

'•  NatiiMial  ( oiisiiiiier  Kinance  .\.ssoci- 
uitli  its  financial  plaiiiiiiig  program. 
I  on-target  with  home  economists.  As 
I  vey  show  s  "money  management"  is 
IS  "most  important"  by  32.6  per  cent 
ti-achers. 

lient  students  tu  the  economic  tacts 

the  Association  has  packaged  tvvo 

iiite   color   films   with   teachers   study 

to  be  used  in  a  single  class  period  or 

seciitive  days. 

Miiial  Financial  I'laniiiiig"  emphasizes 
iportance  ot  prudent  financial  habits 
•  II  .sound  moiie)  inaiiagement.  (With  dis- 
pjable  income  at  an  all-time  high  this  one 
b  Id  hardly  be  more  pertinent  to  today's 
jing  people). 

rhe  complementars  film,  "'I'he  Wise  Use 
lA  Credit,"  acquaints  students  with  con- 
Sner  credit,  how  it  originated,  is  estab- 
liietl,  the  types  of  credit,  cost  factors  and 
tl'  amount  of  credit  a  familv  can  afford. 


newcomers,  ollering  them  friendship,  advice 
and  symbolic  baskets  of  gifts.  The  baskets 
represent  the  goodwill  of  the  comnumitv 
and  its  local  merchants  and  businesses. 

.■V  28-ininiite  Technicolor  film  "The  Wel- 
come Wagon"  tells  the  story  of  this  interna- 
tional service  organization  through  the  eyes 
of  several  Hostesses  on  their  dailv  visits  to 
newcomers  and  families  celebrating  a  special 
occasion  (such  as  tlie  birtli  of  a  baby). 

The  fibn,  produced  and  directed  by  Mel 
London  for  Wilding,  is  in  distribution  to 
wDinen's  organizations,  churches,  communi- 
ty serx'ice  groups  and  television  stations. 


A  Pot  That  Sings 
In  the  Kitchen! 

Hearing  is  Believing! 

htfircdifitts:  one  voiing  bride,  a  sing- 
ing pot,  some  imaginative  cooking  hints  aiul 
a  dash  of  whims\ .  Rrxults:  "The  Enchanted 
Pot,"  a  charming  fantasy  that  teaches  with 
tunes  how  to  prepare  sauces,  marinades, 
glazes  and  dessert  toppings. 

Corn  Products  Company  is  the  sponsor 
and,  not  unexpectedly,  the  "enchanted 
pot's"  advice  involves  creative  uses  of  Karo 
corn  syrup.  The  popularity  of  the  film  can 
best  be  realized  b\-  a  quick  look  at  the  dis- 
tribution results  to  date:  20,672  classroom 
and  group  sliowings  to  an  audience  of  al- 
most 81U,U()0U  persons.  All  this  in  less  than 
.'30  months! 

The  TV  audienie  is  mighty  impressive, 
too:  seven  million  viewers.  With  the  (iiiick- 
cook  easy-to-serve  foods  part  and  parcel  of 
the  sixties  there  is  a  lesson  in  this  film: 
pifpie  a  woman's  imagination  and  cooking 
becomes  fun.  (  Maybe  some  husbands  would 
find  themselves  to  be  latent  Encotfirrt  tiw! ) 


Free-Loan  Filmstrip 
Gets  Wide  Usage 

Can  a  filmstrip  and  recoril  be  distributed 
as  successfully  as  a  motion  picture?  The 
answer  is  a  resounding  "yes,"  as  attested  to 
by  "The  Fabulous  World  of  Food."  from  the 
Crocery  Manufacturers  of  America. 

This  14-minute  sound  filmstrip  has  been 
shown  more  than  .5.000  times  in  home  eco- 
nomics classes  to  some  1.58,381  students. 

The  filmstrip  is  excellent  for  pre-marrieds 
as  it  gives  them  man\  useful  tips  on  budget 
stretching,  especialK  when  it  comes  to  bu>  - 
iiig  convenience  foods.  There's  even  a  cue 
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(iOOI)  Mimi  lO.V  lia-  helped  America  Ik-- 
come  the  heallhiest  of  all  nations.  This  scene, 
from  ;in  original  enuravini;,  is  featured  in 
National  Dairy  Council's  color  lilm,  'Tood. 
the  Color  of   Life." 

Dairy  Council  Shows 
The  Milky  Way 

.\mong  home  ckiiidimisIs  .iikI  other  edu- 
cators the  National  Dairv  C^ouiicil  is  held  in 
highest  regards  for  its  sensible,  sound  nutri- 
tion education  program. 

For  many  years  a  sponsor  ot  classroom 
motion  pittiires.  NDC  has  earned  a  reputa- 
tion for  de\eloping  films,  booklets,  nutrition 
charts  and  other  materials,  that  present  the 
case  for  balanced  meals  and  proper  diet  w  ith 
great  elfectiveness. 

The  Council's  films  are  alwavs  in  heavy 
demand.  Little  wonder,  because  the\  pre- 
sent health  information  in  terms  that  stu- 
dents can  easiK-  grasp. 

The  newest  NDC  film,  "Food,  the  f^olor 
of  Life,"  tells  how  man  during  the  past  .50 
years  has  learned  to  combat  starvation  and 
malnutrition  through  nutritional  science. 

"I'ncle  Jim's  Dairy  Farm,"  takes  two  city- 
bred  \oungsters  on  a  tour  of  a  modem, 
mechanized  dairy  farm,  where  everything 
is  automated  except  possibly  the  bovine 
beauties  themselves. 

"Visa  to  Dairvhmd,  l'S.\"  tells  of  a  viiuiig 
exchange  student  who  learns  about  farming 
.American-style.  Popular  with  school  audi- 
ences the  film  has  been  wideK  shown  on 
T\',  through  .-Kssociation  Telefilms'  series. 
"Your  Neighbor — the  World." 

To  date,  the  three  films  have  been  seen  by 
a  cumulative  audience  of  more  than  100  mil- 
lion persons. 

COKKKCTION! 

We  reported  in  error  in  our  SprinK.  ^96fi 
".\udiences"  that  the  J.  C.  Penney  Company 
had  a  limited  edition  album  on  its  lilms 
"Mevican  Walercolor"  and  "One  Peseta, 
I'wo  Peseta."  The  album  was.  in  fad.  pri- 
»atel\  produci-d  only  by  the  Producer  of  the 
lilm.  ShoH  As,sociates.  ll  is  not  available 
for  distribution. 


as  to  separating  edible  from  non-edible  items 
on  a  check-out  t.ipe.  The  CM.X  lilinstriii.  like 
the  mail)'  films  we  distribute  to  home-ei-on- 
oinists,  will  be  offered  in  our  four-page  in- 
sert in  the  September  issue  of  "Practical 
Forecast  for  Hoiiie  Economists." 


IVIBER  4  •  VOLUME  27 


39 


St VI 


T 

uals 
cnt£ 
the 
esta 
izatj 


'Come  Catch  a  Rainbow' 
Colorful  PPG  Program 

Pittsburgh  Plate  Cilass  C'ompaii\  is  oftt-r- 
ing  women's  groups  all  over  the  country  a 
most  unusual  30-niinute  interior-decorating 
"program."  We  sa\-  program  because  that's 
just  what  it  is. 

Instead  of  reiving  soleK  on  "canned"  ma- 
terials, i.e.  a  film  or  filmstrip,  PPG  gives 
program  chairmen  the  opportunit)-  to  be- 
came active  participants.  The  program, 
originally  conceived  for  the  General  Fed- 
eration of  Women's  Clubs,  consists  of  a  set 
of  ninety  2  .\  2  shdes,  an  18-page  script,  a 
program  guide,  a  program  evaluation  rec- 
ord, a  press  release  for  use  with  local  club 
editors  announcing  the  decorating  program, 
and  quantities  of  a  four-color,  24-page  book- 
let called  "Come  Catch  a  Rainbow." 

The  color  slides  are  designed  to  show 
homemakers  the  many  colors  currentK-  avail- 
able for  use  in  home  decoration  and  to  illus- 
trate a  variety  of  color  schemes  and  un- 
usual ways  to  use  color.  This  Fall  the  "Come 
Catch  a  Rainbow"  program  goes  into  high 
school  distribution  tlirough  Association 
Films'  Materials  Mailing  Service. 

Consumer  Protection 
Theme  of  FDA  Film 

Arc  wc  being  adcquatcK  protected 
against  dangerous  drugs?  Dishonest  label- 
ing? Pesticide  residues?  Chemical  addi- 
tives? Fraudulent  packaging?  Medical 
quackery? 

Yes,  according  to  the  Food  and  Drug  Ad- 
ministration in  the  informative  new  color 
film,  "A  Reason  for  Confidence."  This  28- 
minute  dramatic-documentary  tells  of  the 
FDA's  "invisible  circle  of  protection"  that 
surrounds  almost  evcrvfhing  wv  bu\  from 
foodstuffs  to  pharmaceuticals. 

The  film  will  be  released  to  schools,  col- 
leges and  community  groups  this  Fall.  Dur- 
ing the  .Summer  months  it's  being  shown  in 
selected  resort  areas.  Travel  Cinema  airport 
thfalers.  and  on  television. 

Menopause  Film 

i  Caul  inucd  from  I'aur  I) 

"A  Changing  View  of  the  Change  of  Life" 
was  prepared  under  the  supervision  of  Dr. 
Robert  A.  Wihson,  president  of  the  Wilson 
Research  Foundation,  Consulting  Obste- 
trican  and  Gynecologist,  MctliodisI  Il(,s|,jt.,l 
ol  Brooklyn,  .\.  Y.,  and  author  o(  tlw  book 
"Feminine  Forever,"  and  Dr.  Edmund  H. 
Marino,  Director  of  the  Laboralorv,  Cars.ji. 
('■  Peck  Memorial  Ilo.spilal,  Hrooklyn. 

The  Wilson  Research  Foundation  pn. 
\  ides  copies   of  a   free   booklet.   "FeminiiK 

.  For  Life,"  to  all  organizations  ordcrini: 
tlif  film. 


'Twentieth  Century'  Series 
Continues  In  Distributio 


WALTER  CRONKITE 


Avon  Calling  Audiences 
In  Clubs  And  Homes 

"Avon  calling"  has  become  a  household 
expression.  Complementing  the  cosmetic 
company's  unique  way  of  marketing — di- 
rectly to  the  consumer  in  her  home — is 
Avon's  film  program.  The  three  films  are  in 
wide  distribution  to  women's  audiences  in 
clubs,  resorts,  country  clubs,  communit> 
centers  and  on  television. 

They  offer  women  some  basic  ingredi- 
ents: fresh,  glossy  production  values;  beauti- 
ful high-stvle  models  and  hints  on  the  proper 
application  of  cosmetics  and  discreet  use  of 
fragrances.  The  titles  are  good,  too:  "Joy  of 
Living  with  Fragrance,"  "Lessons  in  Loveli- 
ness" and  "Beauty  in  the  .Making." 

Mailing  Service 

(Conliniicd  fniiii  Pani-  1  ) 
vice  are:  Sears,  Roebuck  and  Co..  the  Insti- 
tute of  Life  Insurance,  Armour  &  Comp;niv . 
Grocerv  Manufacturers  of  America,  Corn 
Products,  Pittsburgh  Plate  Glass  Company, 
Soap  and  Detergent  Association,  Metropoli- 
tan Life  Insunuice  f:ompany.  and  Schering 
f'orp. 

The  .Materials  Mailing  Service  can  store, 
package  and  ship:  filmstrips  and  tapes;  kits; 
booklets,  brochures  and  ioidcrs;  teachers' 
guides;  prciniuins.  prizes  and  give-aways; 
catalogs,  directories  and  mamials;  TV  news- 
clips,  scripts  and  transcriptions;  slides  and 
transpareiuies;  and  many  otlii-r  specialties. 

A  brochure.  ".Materials  .Mailing  Services." 
will  be  available  shortly. 
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The  widely-acclaimed  C;BS-1A'  sei 
"The  Twentieth  Century,"  which  ends 
nine-year  television  and  free-loan  Ifjmm 
this  Summer,  will  contimie  to  be  seei 
the  Nation's  schools  and  organizations, 
sociation  Films  announced. 

Association  has  acquired  rental  and 
rights  to  the  vast  library  from  CHS  Fil 
Inc.  More  than  21.5  subjects  will  be  ofifc 
starting  September  1.  Of  these,  more  t 
160  subjects  will  be  available  for  sales  vv 
ill  the  United  States  and  Canada. 

The  series,  narrated  by  newscaster  \Vi.„^ 
Oonkite,   has   won   every   major   televi  n 
award  including  Emmv .  Pea  bod  v.  Svl 
;md  several  blue  ribbons  from  the  .Ktm 
Film  Festival.  In  all,  the  series  has  vv( 
national  and  international  awards. 

.Many  ont.standing  subjects,  some  of  «i 
liave  been  out  of  free-loan  distributici- 
several  vears,  will  be  offered,  incj. 
"Churchill:  Man  of  the  Century."  P:!; 
the  Twenties"  (rare  footage  of  Heminu 
Fitzgerald  and  other  expatriates)  and  'I 
Kaiser  to  Fuehrer"  (considered  bv'  mai 
be  the  best  "Twentieth  Century"  pro: 
ever  produced. ) 

Among  the  more  recent  programs  t 
offered  include:  "Norman  Thomas: 
Great  Dissenter,"  "Sv  nonon  in  Prison." 
Plots  Against  Hitler."  "Operation  Gwai 
(an  animal  rescue  mission),  ".Majestic, 
luted  Hudson,"  and  Moscow  U"  (educ. 
Communist-style) . 

Home  Ec  Survey 

(  Continued  from  Fiifii    1  I 

The  average  number  of  films  shown  a ', 

is  17.  the  survev-  showed.  For  best  classTOI 
utilization,  .54.2  per  cent  preferred  films  tf 
occupy  "most"  of  the  class  period,  40.4 
cent  "part."  and  4.0  per  cent  "all"  of 
class  period. 

Thirty-minutes'  running  time  was  ir 
cated  as  most  desirable  by  36.6  per  a 
Twenty  minutes  bv  10.3  per  cent.  25  n 
ules  by  9.8  per  cent  and  35  minutes 
another  9.8  per  cent.  Only  10.7  per  cent 
the  teachers  surveyed  have  closed-circ 
T\'  systems  in  their  schools.  Of  these  resp 
dents,  58.3  per  cent  .s;iid  home  econoir 
programs  are  "never"  televised. 

.Mniost  78  per  cent  of  the  teachers  O] 
films  from  conunerci;d  distributors.   Of 
percentage  34.6  per  cent  order  them 
quently";  25.2  per  cent  "usuallv";   IS.l 
c-ent  "seldom." 

(Copies  of  the  survey  may  be  had  bv 
irig   Association    Films,   Inc.,   600    Madis^ 
Avenue,  New  York,  N.  Y.  10022. 
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(*^(1  at  13lh  Aiiiuial  "UaN  of  \'isuals"  awards  presentations  in  Chicago: 

Lituiquixt.  president  of  .VV'P.A  Midwest  Chapter  and  official  host 

■I  \th  James  R.  Taylor,  director  of  coniniiinicatioiis.  DePaul  I'niversity. 


:\\  York  Chapter  ( How  to 
I'roducer)    and  concurrent 
1  sessions.  At  one  of  these 
rd,  DuKane  Corporation. 
u    ■'Stuind    Filmstrips.    the 
:id  the  Method"  and  at  an- 
Mlcn   Hiihard.   George  W. 
r  n  Laboratory,  described 
'rciration  of  Materials  for  Mo- 
rn cture  Prints." 
\  mother   concurrent   session 
I    tirst  day's  program.  Henry 
ikehasi.    International    Film 
ifcu.     Inc..     spoke     on     "The 
i\i     of    Motion    Pictures"    and 
group  heard  Paul  Hcim- 
l^resident.   Colind   Photog- 
n  "How  to  Produce  and 
ice   Slides    and    Filmstrips 
cally." 

Coelln,  editor  of  Business 
;i  \.  delivered  the  opening  key- 
ic.ilk.  following  chapter  presi- 
mLindquist's  official  welcome. 


■>•:  "V-P"  Honor  .Award  plaques 
were  given  to  winning  entrants  in 
the  1966  "Day  of  Visuals"  com- 
petition. Howard  Rice.  Motorola 
Communications  Division,  was  this 
year's  awards  chairman  and  the 
judging  chairman  was  Robert  B. 
Konikow.  editor  of  Advertising  & 
Sales  Promotion  Magazine.  The 
awards  are  covered  in  detail  on 
these  pages.  Award-winning  audio- 
visuals  were  screened  on  the  sec- 
ond day  of  the  program,  at  both 
morning  and  afternoon  sessions. 

On  Thursday.  June  2,  Verne 
Kelly,  vice-president  of  the  Grey- 
hound Corporation,  was  the  hon- 
ored guest  of  the  combined  mem- 
berships of  NVPA's  Midwest 
Chapter  and  The  Sales-Marketing 
Executives  of  Chicago.  The  show- 
ing of  a  Greyhound  -  sponsored 
CincmaScope  color  film  was  a 
fitting  tribute  to  this  company.     • 


IT  first  place  awards  went  to  Parthenon-produced  films.  Receiving  two 

was  W.   R.    Terrell    {left),   stipervisor  of  field   public   relations, 

1  Oil  Company.  Parthenon's  executive  producer,  "Cap"  Palmer,  ac- 

II''  otlier  top  award  for  a  Mutual  and  United  of  Omaha  sound  film. 


The  Winners  of  "V-P"  Honors: 

Sales  Training  Films 
1st:  "rak-Nil  Muppels"  spoiiMircd  by  C  ompax  Corporation 

1'roducei.l  In   Muppels.  Inc 

Consumer   Sales   and   Promotion   Films 

Isf:  "She  Purrs  Like  a  KiMen"  sponsored  by  American  Oil  Co. 

Produced  by  Parihcnon  Pictures 

lied   wilh 

"Two  Cheers  for  Charlie"  sponsored  by  Mutual  &  United  of  Omaha 

Produced  by   Parthenon  Pielures 

Merit:  "IndianupolLs  "500"  1965" 

Sponsored  by  Ashland  Oil  and  Refining  Company 
Produced  by  Dynamic  films,  Inc. 

Industrial  Sales  and  Promotion  Films 
1st:  "Professional  Billing  .Service" 

Sponsored  by  Bank  ol  ,\nierica  NT&.SA 
Produced  by  Communication  Films 

2nd:  "Jet  Cargo"  sponsored  by  Alitalia  Airlines 

Produced  by  Wilding.  Inc. 

Merit:  "The  l-'iflh  .Medium"  sponsored  by 

Modern  Talking  Picture  Service,  Inc. 

Produced  by  Stop  Light  Productions 

lied  with 

"The  Tinnerman  Facilities  Movie"  sponsored  by  Tinncrman  Prods. 

Produced  by  Ed  Feil  Productions 

•  ■■  • 

Introductory  Presentations 

Isl:  'The  Collection"  sponsored  by  Family  Circle  Magazine 

Produced  by  Dynamic  Films,  Inc. 

tied  with 

"Total  .Vttack"  sponsored  by  The  AP  Parts  Corporation 

Produced  by  Porlafilms 

AWARDS  TO  SLIDEFILM  &  SLIDE  PROGRAMS 

Public  Relations  Slidefilms 

1st:  "Is  This  Your  Citj?"  sponsored  by  Boy  Scouts  of  America 

2nd:  "You  and  I)e  Paul"  sponsored  by  De  Paul  University 

*  •  • 

Fund  Raising  Slidefilms 

1st:  "Operation  Crossroads"  sponsored  by   Belter  Boys  Foundation 
Produced  by  Chartmaslcrs.  Inc. 

Recruitment  Slidefilms 

1st:  "\\\\M  Road  Will  He  lake"  sponsored  by 

Boy  Scouts  of  America 

*  *  * 

Employee  Training  Slidefilms 

1st:  "One  Chance"  sponsored  by  Bank  of  America  NT&S.\ 
PriHlueed  by  F'raser  Productions 

2nd:  "Achieving  the  Aims  of  Boy  Scouting"  sponsored  by 
Hoy  Scouts  of  America 

Merit:  "Call  to  Collect"  sponsored  by  Bank  of  America  NT&SA 
Produced  by  Pictorial  Publishers,  Inc. 

*  «  • 

Sales  Training  Slidefilms 

IsJ:  "Personal  Business  ManaRenicnt"  sponsored  by 

Prudential   Insurance 

Produced  by  Color  Illustrations 

•  *  • 

Consumer  Sales  and  Promotion  Slidefilm 

1st:  "Clothes  Make  the  Man"  sponsored  by  NewsweckyAIMBW 
Produced  by  Ncsbitt/ Reynolds 

•  •  • 

Introductory  Presentation  Slidefilm 

1st:  "The  Uindsor  Revolution"  sponsored  by  National  Distillers 
Produced  by  Mazin  &  Wyckoff 
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'•Cliallciige"  I>  Ke\  W  orcl  for  Film  Makrr 
ill  IFPAs  Seventh  National  Conference 


PLhASA.sr.  Sin-Filled  Days 
greeted  members  of  the  In- 
dustry Film  Producers  Association 
as  they  participated  in  a  most  suc- 
cessful, well-attended  Seventh  An- 
nual Conference,  climaxed  by  Cin- 
dy Awards  ceremonies  at  the  Mir- 
amar  Hotel  in  Santa  Monica.  Cali- 
fornia on  June  2-4.  "Warmth" 
characterized  these  sessions  as  pro- 
fessionals in  industry  film-making 
gathered  to  exchange  ideas,  view 
one  another's  films  in  open  com- 
petition and  to  get  re-acquainted. 

The  "keynote"  of  the  confer- 
ence was  in  the  frequent  re-state- 
mcnts  of  challenge  expressed  by 
speakers  and  within  special  mes- 
sages to  IFPA  from  such  old 
friends  as  Senator  George  Murphy 
(  Rep.  Calif. )  and  General  Bernard 
Schriever.  USAF.  General  Schricv- 
cr  was  this  year's  recipient  of  the 
ass(Kiation"s  Jay  Gordon  Memorial 
Award,  given  him  for  his  "out- 
standing contributions  toward  the 
advancement  and  promotion  of  the 
use  of  film."  In  his  response,  de- 
livered by  his  long-time  friend. 
General  Osmond  J.  Ritland,  LJSAF 
Ret.  (now  a  vice-president  of 
Houglas  Aircraft  Corp.),  General 
Schriever  said: 

"It  would  be  impossible  to  eval- 
uate the  total  impact  your  contri- 
butiiins  have  made  upon  our  na- 
tional achievements  over  the  past 
years  of  research  and  develop- 
ment effort.  However  I  am  certain 


Neal  Keehn  (left)  presented  Jay 
Cordon  Mcntorial  Aiiard  to  C^c/i- 
eral  Osmond  Rillaud,  icho  aceeptcd 
on     beludf     of     General     Seliriever. 


.Senator  George  .Miirpliy's  nie.s.sufH 
to  IFPA  was  read  to  delegates  by 
miT     past-president     Robert     Scott. 


IFPA  Officers-Elect  (left  to  rifiht):  Ralph  Hall.  FhuniemI  Vice-President; 
Crtie  lluiinens,  Presidint,  I'.lahii-  Diilniek.  I'.xeeiiliii  Seentary:  Raymond 
Jaeaer,    Exeetitive    VieePresuh  iil:    and    MiehntI    Reese.    Cliaplers'    V .    P. 


Gold  and  Silver  "Cindys"  Presented  to  Three  Best  Pieiureb 
General  Bernard  Schriever  Gels  |ay  Cordon  Memorial   Swarc 

that  the  unprecedented  task  would 
have  been  much  more  difficult  to 
accomplish  without  the  steady  flow 
of  audiovisual  information  that 
you  produced  and  communicated." 
"Films  Hold  Great  Promise" 

Senator  Murphy "s  message,  de- 
livered by  IFPA  past-president 
Bob  Scott,  contained  this  ex- 
pression of  faith  in   films; 

"1  believe  that  the  motion  pic- 
ture medium  holds  the  greatest 
promise  for  communicating  reli- 
able information  and  creating  gen- 
uine understanding  of  any  means 
yet  developed  by  mans  inventive 
mind. 

"This  means  to  me  that  your 
specialized  profession  is  very  im- 
portant to  the  nation's  progress 
and  security.  You  can  help  us  be- 
come better  informed,  to  make 
wiser  decisions,  if  you  will  contin- 
ue to  develop  your  techniques,  to 
define  your  goals,  to  refine  your 
skills  and  improve  your  products 
—  then  see  to  it  that  they  reach 
your  audiences." 

Equipment  Better  Than  Image? 

A  further  note  of  challenge  was 
struck  at  the  "kick-off  luncheon" 
by  guest  speaker  Joseph  Mascelli, 
ASC.  This  author  of  "The  5-C's 
of  Cinematography"  noted  "inir 
equipment  is  constantly  improving 
but  I'm  afraid  1  can't  say  as  much 
for  the  images  .  .  .  Place  yourseli 
in  the  audience.  Think  in  terms  of 
what  they  would  like  to  sec.  You 
should  realize  that  motion  pic- 
tures arc  more  than  a  sharp  im- 
age, with  good  ct>lor,  and  that  the 
action  moves.  It  should  be  a  pic- 
ture that  .Vflv.v  something,  that 
means  something,  that  involves  the 
audience.  The  forgotten  man  is 
that  man  in  the  audience. 

"Instruct  and  inspire  in  your 
industrial  and  business  films.  Not 
iusl  instruct.  Make  them  want  to 
tlo  the  job  right.  It's  not  easy.  It's 
a  challenge  —  and  I'm  throwing 
that  challenge  to  you,"  Mascelli 
concluded. 

New  Officers  Are  Introduced 

A  new  slate  of  National  and 
Chapter  officers  was  introduced  at 
the  National  Conference.  The  asso- 
ciation's incoming  president  is 
Gene  M.  lluggcns,  deneral  Dy- 
namics/Convair.  Financial  vice- 
presjilcnt  elect  is  Ralph  Hall. 
K.ilpl)  Mali  Productions  and  chap- 
ters vice-president  is  Michael 
Reese,  former  San  Diego  chapter 
chairman  Roy  L.  Deets  was  re- 
elected to  his  post  as  lFP,'\'s  eili- 
torial   vice-president. 

New   chapler  chairnRn   present- 
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Dr.  Harold  Dyreiiforth,  rtri^ 
president,  welcomed  memberjm 
guests    at    the    first    open    s.inr. 

ed  at  Santa   .Monica  were 
"Scott"   Robertson,   Eastni, 
dak  Co.,  heading  the  Los 
les  Chapter;  Larry  Filby.  .A  jji 
General  Corp..  heading  the  Nrtk 
em  California  Chapter;  and.t« 
Follis.  Naval  Electronics  Labic* 
leader  of  the  San  Diego  Cha|.'r. 

Other  officers-elect  of  tl 
Angeles   Chapter   are:    J. 
Barlow,  treasurer;  Ed  Rink 
Verne  V'ihiene.  program  cc-. 
men:  and  Jim  Newcom.  OM'' 
ductions,    as    publicity    chaiia: 
Northern  California's  Chapiotu 
Jim  Goldner.  San  Francisco  Ui. 
College,    as    vice-chairman;   or 
Fraser,    Frascr    Productions,  w 
gram   chairman;  John  Corsi  ^ 
A.  Palmer  Films,  Inc..  membt.hn 
chairman:    Stan     .Ahlborn.    li* 
Peach  Association,  publicii 
man  and  Bill  Murray.  I'  ^ 
of  Agriculture,  as  secretar\ 
urer. 

Thev-  Keep  Chapters  Acti\ 

San  Diego's  Chapter  chaini 
will  be  aided  by  Del  Gay.  KM'' 
T\'.  vice-chairman  (and  in  . 
of  program  arrangements ) :  I  *i 

Joseph     Mascelli,     .\SC,     (/' 

the    "kiek-off    luneheon"   adit 
challenge   to   business  film   m  4 


nhiArjan  Prixluctions.  publicity 
iii;    Ray    Usscry.    General 

les/Convair,  the  sccretary- 

jys  cr;  and  Frank  Willcy,  Cop- 
V  lodiictions.  will  be  niember- 
lip  lairman. 

MJeralor  of  the  Seventh  An- 
■1   onlerence  was  Frank  Car- 
^  superb  handling  of  intro- 
-   and   program   detail  was 
^pol  of  the  sessions. 
I  IMS  and  Closed-Circuit  TV 
note  of  "challenge'"  contin- 
ng  other  program  sessions. 
iding  film-makers  to  "catch 
h  ttxiays  advances  in  equip- 
technology"     was     Robert 
Space  &    Information   Sys- 
ivision  at  North  American 
on.    He    demonstrated    that 
l^'s  use  of  close-circuit  televi- 
sor  employee    indoctrination 
aining.  Later  in  the  program, 
was  joined  by  C"al  Reed  of 
me  Division's  motion  picture 
ills  the  two  men  discussed  the 


^ 


\mateau.  Foreign  Language 
Si  nice,    gave    expert    acl- 
•II     overseas     film     versions. 

nicntary      roles     of     both 

arcuit    and    films    as    they 

lit  their  relevant  responsi- 

UF.'s  to   management. 

<i  Friday  morning,  June  2,  a 

all  of  writers  discussed  the  prob- 

I  <  Oolnick,  executive  secre- 
'  It'PA,  with  familiar  pile 
i"-rs     at     registration      tiesk. 


Conferenct-   moderator  Frank  Carroll    ( <il   iiodiiini )    i/ifnx/i/ccv   head   table   at     kick-off   hineheon.    Left    to    right: 
Roy  Deets,  llarleij   Tounley,  Joe  Masnili:   llarahl  Dyreuforth,  Paul  DeMetlo,  Ray  Jaeger  and  Elaine  Dolnick. 

The  Saturday  morning  session 
was  concluded  with  a  panel  pres- 
entation, introduced  h\  Boh  Scott, 
assistant  director  government  rela- 
tions for  audio-visual  requirements 
at  the  Aerospace  Corporation. 
Robert  "Bob"  Hngle,  of  the  .Air 
Force  Lookout  Mountain  post  and 
Robert  P.  Murray,  audio-visual 
staff  officer  for  the  Air  Force 
Space  Systems  Division,  discussed 
the  use  of  audiovisuals  in  the  Air 
Force.  The  growing  requirements 
in  South  Viet  Nam  svcre  outlined. 

The   regular  program   uas  con- 


Robert  Engle,  of  Lookout  Mountain 
Unit,  USAF,  took  part  in  program 
on    Air    Force    audio-visual    ]>hins. 


Robert  Murray.  Air  Force  S/wrc 
Systems  Division,  was  companion 
speaker     on     Air     Force     program. 


lems  facing  script  writers  of  busi- 
ness and  industrial  films.  Joining 
moderator  Roy  Dcets  in  this  ses- 
sion were  Robert  Hecker,  Ed  Ly- 
ons and  Ray  Ussery.  Aquanaut 
Jay  Skidmore.  who  participated  in 
the  recent  Sealah  II  experiment 
off  San  Diego,  gave  an  informa- 
tive talk  as  did  Daniel  McGovern, 
chief  of  the  Photography  Division 
of  the  Air  F-orce  Might  Test  Cen- 
ter at  Edwards  Air  Force  Base. 
Forthright  Look  to  Future 

In  his  usual  fiery  and  forthright 
manner,  Charles  "Cap"  Palmer. 
executive  producer  for  Parthenon 
Pictures,  talked  about  the  future 
of  the  non-theatrical  film.  He  dis- 
cussed both  potentials  and  short- 
comings which  must  be  met  by 
those  who  will  help  shape  the  fu- 
ture of  this  nicdium. 

Another  thought-provoking  dis- 
cussion was  delivered  by  Albert 
Anniteau.  noted  foreign  language 
translator  of  films.  His  disclosure 
of  the  philosophy  of  thinking  by 
peoples  of  other  lands  not  only 
stimulated  his  listeners  but  also 
clearly  hisihlichtcd  the  necessity  of 
cmphiying  highly-skilled  experts 
lor  translations  used  in  overseas 
film  versions.  "Do  it  right  if  you 
expect  success,"  Amateau  con- 
cluded. 

New  Methods  of  Film  Editing 

An  excellent  review  of  new 
methods  of  film  editing  was  pre- 
sented by  Frederick  Y.  Smith. 
ACE,  of  Walter  Lantz  Studios.  He 


also  presented  several  demonstra- 
tion films  illustrating  some  of  the 
new  techniques  now  being  used  in 
motion  picture  editing  rooms. 

The  final  day's  session  began 
with  a  re-enactment  demonstration 
of  Lawrence  Schwab's  noted 
"Cineposium"  television  program, 
which  appears  on  the  Los  Ange- 
les area  educational  television  sta- 
tion. KCET.  During  this  Channel 
2.S  program  several  young  film- 
makers (and  some  not  so  young) 
present  a  film  for  viewing  and 
constructive  criticism  by  panelists. 
These  films  range  from  in-plant 
media  to  the  latest  in  avante  garde 
subject  matter. 

Schwab  invited  IFP.A  members 
and  guests  to  submit  their  material 
for  future  "Cineposium"  programs. 
He  can  be  contacted  at  KCFT. 
Vine  Street,  in  lh)llvwood. 


Daniel  McGo>eni,  of  Edwards  Air 
Force  Base,  spoke  on  aerospace 
photography  and  a-v  requirements. 

eluded  at  a  special  session  on  Sat- 
urday afternoon  as  Ott  Coelln,  edi- 
tor and  publisher  of  BisiSESS 
ScREUN.  introduced  the  award- 
winning  British  documentary  film. 
The  Forth  Road  Rridye.  His  re- 
marks continued  the  spirit  of  chal- 


Pancl  on  "I'liderstanding  Script   I'rtihlenis"  wax  moderated  by  Roy  Deets 
(left).  Panelists  (left  to  right):  HobrrI  Hecker.  Ed  Lyons  and  Ray  U.s.icry. 
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Cal  Reed,  of  Space  la  InfoniKilioii 
Systciiix,  XAA.  dixciixMcI  role  of 
motion     pictuns    in    /ii.s     coinpaiiy. 


B«l)  Lloyd,  ,(/.v(i  of  Span  ti  In- 
formation Systems  Div..  tiilkiil  on 
use      of      closed-circuit      television. 


lengc  as  he  reviewed  experiences 
at  the  Sixth  International  Indus- 
trial Film  Festival  in  Rouen. 
France. 

"We  are  reminded  by  this  pic- 
ture." Coelln  said,  'that  crafts- 
manship and  quality  are  hallmarks 
of  Europe's  film  industry.  As  the 
nations  compete  for  economic 
markets,  let  us  remember  that 
America's  prospects  for  our  poods 
and  services  will  sit  in  judi-mcnt 
of  overseas  films  as  they  extend 
this  friendly  competition."  He  not- 
ed that  the  U.  S.  had  only  a  single 
prize  winner  at  Rouen  and  that 
small  countries,  like  Belgium  and 
Holland,  showed  to  better  advan- 
tage than  did  the  15  entries  from 
the  I'nitcd  States. 

Keehn  Presents  Gordon  Award 
Ncal  Keehn.  vice-president  of 
DeLuxc  General  Labs  and  a  for- 
mer recipient  of  the  Jay  Gordon 
Memorial  Award,  made  the  pres- 
entation of  this  year's  trophy  to 
General  Schriever  at  the  annual 
Cindy  Awards  banquet.  It  was  re- 
ceived on  the  Generals  behalf  by 
General  Ritland. 

Elaine  Dolnick.  the  association's 
dedicated  executive  secretary,  earn- 
ed the  thunderous  applause  of  con- 
ference delegates  and  guests  when 
she  received  an  honorary  life 
membership    in    the    organization 

Conference  exhibit  areii,  uill-fill,,!  hi 
21  I  moths  ulii(  h  ilixpliiycd  over  (i.5  i/.\r 


and  was  cited  by  retiring  president 
Harald  Dyrenforth  -for  her  self- 
sacrificing  and  unstinting  service 
.  .  .  for  giving  so  much  of  her- 
self and  her  time  on  behalf  of  the 
film  people  she  loves  so  much." 
This  year's  conference  program 
and  hotel  arrangements  at  the 
Miramar  were  arranged  by  Mrs. 
Dolnick. 

21  Exhibitors  Show  I'roducts 
.Adjoining  the  meeting  rooms 
at  the  Miramar  was  IFPA's  an- 
nual exhibit  of  relevant  equipment 
and  services.  At  this  year's  con- 
ference, some  21  exhibitors  showed 
more  than  65  products  during  the 
three  day  program. 

The   list   of  this   year's  exhibi- 
tors   included    the    Amega    Corp. 
of     America.     Arriflex     Corpora- 
tion   of    America.    Bach-Auricon. 
Inc..      Beckman      Whitley.      Inc.. 
Cinema  Center.  Cinema  Beaulieu. 
Inc..  Delphi  Films,  Eclair  Corpor- 
ation of  America.  Foreign  Langu- 
age Service  Co..   Hollywood   Film 
Company.  Mole-Richardson.  Pail- 
lard  Corporation.  Photo  &  Sound. 
Plastic     Reel     Corporation.     Jack 
Pills     Camera     Equipment     Co.. 
RaIke    Company,     Teleview     anil 
Vidifilm.  Inc. 

The  latest  in  camera,  lighting 
and  other  relevant  accessories  for 
iiuhisiiy  film  |iri)ilucii()n  and  pro- 

■lireeu  <dl  program  sessions,  featured 
■fid  products  for  industry  film  mukers. 


sear  Pat"  Patterson,  of  USC,  Aquanaut  Jay  Skidniore.  tclu  .. 
presented  examples  of  'The  Xeic  ticipatcd  in  Sealab  II  expcrrn' 
Look     in     University     Production.'       discu.wcd     underwater     tcchu,  a 
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Charles  "Cap"  Palnur  ,//m//ss,  ,/ 
potentials  and  pitfalls  in  "The  Fu- 
ture   of    the    Kon-Tlualrieal    Film." 


I'reilriek  ^.  .Smith,  ACE,  de.scrih- 
id  "Xeu  .\lilhods  in  Film  Fdilinf:" 
and  showed  some  fine  examphs.  .  . 

jcction  was  shown  to  Conference 

delegates  and  exhibits  were  well 
attended  at  every  interval  during 
the  program. 

SuslMinini;  IKPA  Menilursliip 
111  .Kklilion  to  the  above.  II  PA 
owes  special  gratitude  to  oihei 
firms  in  the  industry  who  are  su- 
staining members  of  the  associa- 
tion. Of  these.  .Arriflex  and  Mole- 
Richardson  were  among  the  l^dd 
exhibitors.  Other  sustaining  mem- 
bers are:  Birns  &  Sawyer  Co., 
Byron  Motion  Pictures.  Cinema 
Research  Corporation.  The  Cine- 


sound  Corporation.  Color  I 
duction     Company.    Conso! 
Film  Industries,  Filmservici 
oratories,    Inc..    DeLuxe  (. 
Film      Laboratories.      HoIIn 
Film  Company.  Magnasync  t-p. 
oration.  VV.  A.  Palmer  Film  '  ~ 
pany.   Pathe  Labs,   and  S. 
Ph<ito-Cine-Optics. 

In  retrospect,  this  7th  N^i 
Conference  stands  out  as  v 
the  best  in  many  years,  pi 
the    best.    Certainly    the   spi 
challenge  was  coherently  expna 
throughout      the      sessions.     ^ 
"warmth"    expressed    in    op 
lines  of  this  report  was  e\i 
tied    in    the    many    e.xchani;^ 
viewpoint  and  the  renewing  c  . 
quaintances  as  long  inactive  i 
bers  returned  to  the  annual  ;j, 
ing  of  the   membership. 

And    the    Conference    ha 
emotional  high  spots  as  well 
will  soon  forget  the  happincs- 
istered  by   IFP.A's  devoted  i 
tive    secretary,    Mrs.    Elaine 
nick,  when  she  received  thai 
honorary    life    membership 
retiring  president  Dr.   Harak! 
renforth.    Cry    she   did,    too, 
tears  of  expressive  joy! 

L'seful  technical  knowledge  j| 
ed    from    productive   working 


Olt     Coelln.     ()/     Business     Sct| 
talked     on     overseas     film     ma 
and     pn-scnted     a     prize     picii 
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ft 


^idciit  Bob  .Sciill  i^dvc  mem- 

:ti.\i>iriii<i  talk  on  "The  Image 

'  \"   ami    the    fiitiin     outlook. 

II  scripts,  editing,  and  pro- 
tcchnit)ucs  will  serve  nian- 
is  interest  as  well  when 
,N  perform  their  duties  in 
ir   ahead.    Chapter   activity 

I  the    months    ahead    will 

II  the  work  of  member  ed- 
and  information,  improv- 

h  abilities  and  status. 
ing  officers  received  well- 
plaudits  from  the  menibcr- 
'  heir  hard   work   in   build- 
association  and  in  taking 
new   programs    (such    as 
II'TE  joint  project)  has  re- 
,>  the  spirit  of  IFPA. 

The  Ima«c  of  IFPA" 

1. 1   past    president    Bob   Scott 

inticd  it  all  up  in  his  inspiring 

lU  on    "The    Image    of    IFPA." 

hi.-  words  of  challenge  and  of 

:n  iiscence    will    instill    greater 

nd  infuse  new   leaders  and 

i^  with  "go-ahead""  enthusi- 

Mi  .IS    another    new    association 

'xgins  this   fall.   Well  done, 

nd  we  hope  to  reprint  your 

ether  with  the  full  messages 

^L'nator    Murphy    and    Gen- 

raSchriever  in  these  pages.       • 

tU:    latent    Aniflex    camera    is 
nstratcd    in    the    exhibit    area. 


IFPA  Presents  "Cindys"  and  Special  Awards 

HPhe  Seventh  Annual  Industry  Film  Producers  Association  Con- 
•*■  ference   was   concluded   on    Saturday   evening,   June   4,   with   the 

presentation  of  "Cindy"'  awards  to  outstanding  business,  informational 
and  industrial  motion  pictures  produced  by  members  during  the  prc- 
ceeding  year.  The  "Cindy"'  awards  and  other  special  honor  presenta- 
tions were  witnessed  by  more  than  300.  This  year's  competition  was 
conducted  by  member  Ray  Jaeger  of  San  Francisco,  aided  by  a  panel 
of  judges  for  the  three  official  categories. 

The  traditional  Jay  Gordon  Memorial  Award,  donated  by  Gordon 
Enterprises,  was  bestowed  on  General  Bernard  Schriever,  USAF  and 
received  on  his  behalf  by  General  Osmond  Ritland,  vice-president  of 
Douglas  Aircraft  Corporation.  The  plaque  was  presented  to  General 
Ritland  by  last  year's  winner  of  this  honor:  Neal  Keehn,  vice-president 
of  Deluxe/General  Film  Laboratories. 

In  an  emotional  ceremony  at  the  close  of  the  evening's  activities.  .Mrs. 
Elaine  Doinick.  executive  secretary  of  IFPA.  received  an  honorary  life 
membership  in  the  association  as  a  token  of  ""her  self-sacrificing  and 
unstinting  services  on  behalf  of  all  in  IFPA." 

Following  the  awards  banquet,  short  clips  from  each  of  finalists 
were  projected  and  the  judges'  decisions  were  then  announced  by  re- 
tiring president  Harald  Dyrenforth.  The  winners  in  each  category 
were  as  follows: 

FILMS  FOR  INTERNAL  USE 

Silver  Cindy  Winner  (Best  in  Class):  "Pilot  Vertigo  " 

Produced  by  Technical  Communications,  Inc. 

for  the  1  350th  Motion  Picture  Squadron  of  the 

U.  S.  Air  Force 

Director:  Leon  Vickman.  Cinematographers: 

Frank  Murphy,  Bill  Curtis. 

*  *  * 

Runner-Up:  "The  Case  of  the  Little  Green  Wire" 
Produced  by  Harry  Poppe,  TRW  Systems,  Los  Angeles 

Writer  &.  Director:  Melvin  Shaw.  Cinematographer: 
Roy  Niles. 

*  *  * 

FILMS  FOR  INFORMATION  AND  EDUCATION 

Silver  Cindy  Award  Winner:  "Homeless  Child" 

Produced  by  Don  Hoster,  Los  Angeles  County  Offices 

Writer:  Robert  Hecker.  Director:  James  Tartan. 

and  Cinematographer:  Don  Hoster. 

*  *  * 

Runner-Up  Award:  "Space  in  Perspective" 

Produced  by  Graphic  Films  Corporation 

for  the  1350th  Motion  Picture  Squadron,  U.  S.  Air  Force 

Director:  Lester  Novros.  Writer:  Shirley  Thomas. 

Animation  Director:  Conrad  Pederson. 

*  *  * 
BUSINESS;  SALES  PRESENTATION  & 

PUBLIC  RELATIONS  FILMS 

Silver  &  Gold  Cindys  (Best  of  all  Classes): 

"Airlift  from  America" 

Produced  by  Alex  Johnson  and  the  1  352nd  Photo  Group. 

Lookout  Mountain,  Hollywood 

Writer  <St  Director:  Alex  Johnson.  Cinematographer: 

Stanley  Fisher. 

*  *  * 

Runner-Up  Award:  "Reaching  for  the  Stars" 

Produced  by  Ray  Ussery,  General  Dynamics,  Convair 

(from  an  earlier  version  by  McNamara  Productions) 

Director:  Keith  Hargett.  Writers:  Micheal  Brown. 

Keith  Hargett. 

Cinematographer:  Charles  DeMund. 


Stanley  Fisher  and  .Wvx  Johnson 
arceptinii  Cold  Cindy  .hiard  for 
VSAI-   film  "Airlift  from  America." 


Robert  Meeker  accepted  a  Silver 
Cindy  for  "Homeless  Child"  pro- 
duced for  Los  Angeles  County.  .  .  . 


Jack  Smith,  ('.  S.  .Air  l-'orcc,  ac- 
cepted the  Rnnner-Vp  Award  for 
USAF  film  "Space  in  Pers-pective.' 


Melvin  Shaw  accepted  liunner-Up 
prize  for  TRW  Systems'  film, 
"Case   of   the   Little   Green  Wire." 

Below:  Eugene  Keeker,  chief  of 
Corn-air  mp.  unit,  took  award  for 
the  film   "Reaching   for  the   Stars.' 
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'W  ings  to  France"  a  Soaring  Travel  Idvll 

Pan  American  W  orl*I  Airways  Film  a  Study  in  Mood  and  Color 


T^  yVinfis  to  France  is  the  latest  in 
Pan  American  \V orld  Airways'  ex- 
tensive series  of  travel  promotion 
films.  It  is  a  truly  unusual  treat- 
ment of  a  much-photographed  sub- 
ject, and  is  receiving  an  impressive 
reception  all  over  the  world. 

Edited  as  a  mood  piece,  the  film 
captures  the  interior  quality  of 
each  major  province  of  France 
using  the  visual  images  and  the 
music  of  the  particular  section. 
After  an  intrcxluction  featuring  a 
flash  frame  collage  of  all  of 
France,  the  film  begins  with  Paris 
visualized  in  seven  distinct  moods. 
Each  mood  is  edited  against  Clara 
Haskell's  variation  on  the  French 
theme.  Ah.  vous  dirai-je,  Maman. 
Each  variation  sets  a  different 
mood  and  becomes  a  different  way 
to  look  at  Paris. 

C;luu1rc.s  Out  of  a  Morning  Mist 

Following  this,  we  move  by  car 
along  the  valley  of  the  Seine  for 
a  dramatic  early  morning  view  of 
the  great  cathedral  of  Chartrcs. 
We  have  incredibly  lovely  detailed 
close-ups  of  the  Cathedral  in  the 
early  morning  mist.  The  close  ups 
alternate  with  spectacular  long 
shots.  The  sound  track  here  is  sim- 
ply a  tintinabulation  of  the  bells  of 
Chartres. 

The  mood  again  changes  as  the 
film  takes  us  through  Normandy 
—  "the  gentle  land"  —  accom- 
panied by  a  beautiful  rendition  of 
the  French  folk  song.  Ma  Norman- 
die.  We  sec  the  lush  green  coun- 

Aiiloiiiohih-  liixhts  ucdt  r  n  fi  slii  i 


imlli  in 


tryside,  the  interiors  of  inns  of 
Normandy,  and  finally  a  fantastic 
clima.x  of  a  sunset  shot  of  Mont 
Saint-Michel. 

From  Normandy,  the  film  takes 
us  to  the  valley  of  the  Loire.  Here, 
too,  cinematic  experience  is  new 
and  vital.  With  fifteenth  century 
music  from  the  court  of  French 
kings,  the  film  gives  us  brilliant 
exterior  views  of  the  great  chateaux 
of  the  French  renaissance  — 
Azay.  Chambord  and  Chcnonceau, 
alternating  with  Fragonard  and 
Watteau  paintings  of  life  inside  the 
chateaux.  This  almost  pastoral 
mood  is  broken  by  the  sound  of  a 
lusty  sea  chant  that  introduces  us 
to  Brittany.  Here  we  enjoy  the 
rustic  interior  of  a  Breton  inn 
watching  the  great  wood  sculptor 
of  Locronan  at  work,  and  finally 
we  go  out  with  a  fishing  boat  from 
the  port  of  Douarnenez  accom- 
panied by  a  selection  from  Bizet's 
L  A  rlesienne  Suite. 
South  to  Bordeaux  and  Provence 

The  film  takes  us  south  through 
the  wine  country  of  Bordeaux. 
Merc  the  unique  ceremony  at  the 
Maisin  du  Vin  was  filmed.  The 
viewer  is  treated  to  rare  scenes  of 
wine  tasting  in  the  Chateau  Haul 
Brion.  In  the  Pyrenees,  the  lovely 
village  of  St.  Jean  de  Luz  deserves 
special  attention.  The  Basque  prov- 
ince is  brought  to  a  stunning  cli- 
max with  a  wild  Basque  Festival. 

F'ollowing  this  we  see  the  old 
walled  city  of  Carcassone  with  the 

in   Piiri^'   I'lnii    d(    hi   Concortlc. 


Starkly  beautiful  ramparts  edited 
to  contrast  against  the  crashing  of 
snare  and  timpani.  The  film  moves 
at  a  more  leisurely  pace  through 
Provence  pausing  at  the  world  fa- 
mous inn,  L'Oustau  de  Bauma- 
niere. 

We  hear  actual  live  sound  se- 
quences at  the  music  festival  at  Aix 
starring  Theresa  Berganza  in  Cosi 
fan  Tiitte  and  Georges  Wilson  in 
C'orneille's  L'lllusion  Coinique  at 
the  drama  festival  in  Avignon. 
Scenes  of  Pure  Joy  on  the  Beach 
.All  of  this  artistic  splendor  is 
followed  by  a  wildly  funny  se- 
quence of  joining  together  all  the 
beaches  of  France  to  the  tune  of 
La  Sorella,  played  by  Georges 
Feyer.  These  are  two  and  a  half 
minutes  of  pure  joy. 

The  film  comes  to  an  exciting 
and  romantic  endina  with  a  final 


look  at  Paris.  The  camera  ni« 
through  the  streets  of  the  ciito 
give  us  views  of  the  lovers  argl 
the  city  itself.  The  final  sor  a 
Le.'i  Belles  Amourettes  com- 
by  Francis  I  in  tribute  to  the 
of  Paris.  The  folk  music  wa-ft 
corded  by  the  singers  of  Le  (i- 
des  Oubliettes  in  Paris. 

Wings  to  France  is  consi^ia 
an  outstanding  addition  to 
American's  notable  series  i 
shrinking  world.  Vision  A-ci 
ates  produced  the  half  hour  i!or 
film.  Lee  Bobker  wrote  andli- 
rected  it,  Helen  Kristt  was  thci- 
ecutive  producer,  Morty  Fuchlid 
a  particularly  creative  editingob 
with  the  images  and  music  od 
Herbert  Raditshnig,  Vision's  c* 
seas  cameraman,  contributedan 
outstanding  camera  job.  • 


Seagram  Film  Aims  to  Keep  7  Crown  on  Ip 


T¥7hf.n  You're  Selling  the 
^  most  popular  whiskey  in  the 
world,  and  your  sales  are  still  go- 
ing up,  why  not  take  it  easy?  This 
is  the  dilemma  regularly  confront- 
ing the  sales  force  of  Seagram  Dis- 
tillers Company,  makers  of  7 
Crown  whiskey,  which  sell  nearly 
eight  and  a  half  million  cases  a 
year.  In  a  market  where  15,000 
brands  of  distilled  spirits  are  com- 
peting, this  is  one  of  the  most  re- 
markable of  any  brand  name  suc- 
cess in  the  country  for  any  type  of 
product;  it  might  seem  that,  if  any 
product  can  be  said  to,  7  Crown, 
indeed,  sells  itself. 

But  perhaps  the  most  important 
reason  for  7  Crown's  success  is 
that  it  not  only  sells  itself  on  qual- 
ity, but  it  is  regularly  sold  by  an 
enthusiastic  sales  force,  as  well. 
Seagram  salesmen  have  35  good 
reasons  why  7  Crown  is  a  top 
value,  and  a  top  seller,  and  it  is 
their  practice  to  mention  at  least 
one  or  more  of  these  reasons  dur- 
ing every  call  on  taverns  and  pack- 
age store  retailers. 
Meetings  Discourage  Complacency 

Part  of  the  campaign  to  encour- 
age the  continuance  of  this  enthu- 
siastic selling  and  to  discourage 
any  complaency  which  might  set  in 
with  success  has  been  a  series  of 
meetings  held  this  spring  for  dis- 
tributors' salesmen  featuring  a  new 
motion  picture  which  documents 
some  of  the  reasons  lor  7  Crown's 
rising  popularity  among  consumers 
of  all  types  of  distilled  spirits. 

Titled  Quality  of  Demand,  the 
lO-minute  sales  film  is  based  on  a 
recent  SI ()().()()()  survey  of  2100 
representative  American  drinkers 
in    153  areas  across  the  country. 


The  survey  shows  that  right  nc  in 
1966,  more  than  one-third  oaD 
liquor  consumers  in  the  U.S.iit 
current  7  Crown  drinkers;  7  Cr»B 
is  far  and  away  the  favorite  •  ' 
great  middle  class  which  act 
for  82  per  cent  of  the  entire  lu- 
ket;  and  7  Crown's  popularitvias 
no  geographical,  social  or  »• 
nomic  limitations  —  it  is  raied 
first  by  consumers  for  qualit\  nd 
prestige  by  a  ratio  of  better  ao 
two  to  one  over  the  next  con  st- 
ing brand  in  its  class. 

Scripted  by  Dominick  Albi 

Quality  of  Demand  was  w ' ''" 
by  Dominick  Albi,  Seagram 
chandising  Manager,  and  proil  fU 
under    the    supervision    of    Fij 
Luntz,    Director   of   Trade   na- 
tions. It  was  produced,  in  the  I  ^ 
mation    technique,    by    .Am 
Productions,  of  New  York, 
mation    brings    action   —  / 
pans  and  kindred  other  speci 
fects  —  into  such  static  mat 
as  stock  photographs,  ads,  ; 
art    graphs    and    brochures 
pieces  of  still  material  were  — 
in  this  lively  film.  '■ 

Quality  of  Denumd  is  the  ^i 
in  a  series  of  motion  pictures 
Crown.  A  previous  film  Wii 
Quality  of  Product.  Future 
jects  will  be  on  turnover,  ad\ 
ing  and  promotion,  and  the  I 

of  the  brand. 

•        ♦       ♦ 

Clairol  Introduces  "Greai  Da;  w 
Trade  with  Musical  Revue  on  lo 
M    Dealers   and   sales   reprcsiU- 
tives  of  Clairol,  Inc.  product 
being    introduced    to    that 
pany's   new   men's   hair   coh 
Great  Day,  in  a  15-minute  nn 

(CONTINUED    ON    Nl^XT    P 
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Now  add  MOTION- 

and  slides  tell  your  story  more  clearly, 

more  completely,  more  dramatically  than  ever 


Now,  when  your  subject  is  compli- 
cated, you  can  add  motion  to  your 
slides  to  explain  what's  happening  in 
a  machine  or  system.  For  example,  a 
single  slide  now  can  tell  more  clearly 
than  words  what  happens  to  air  when 
the  nose  of  a  rocket  hits  it.  Or  how  a 
heat-exchanger  works.  Or  how  steam 
moves  through  a  turbine.  Where  once 
you  needed  a  dozen  slides  for  a  com- 
plicated idea,  a  single  slide  now  con- 
veys it  better. 

You  can  show  motion  slides  with 
your  KODAK  CAROUSEL  Projector. 
All  that's  needed  is  a  simple,  inexpen- 
sive, easily  attached  KODAK  Motion 
Adapter,  along  with  slides  specially 
prepared  for  use  with  the  Motion 
Adapter. 


The  Motion  Adapter  is  part  of  a 
complete  projection  system  that  lets 
you  make  more  lifelike,  more  dramatic 
slide  presentations.  You  can  have 
color,  sound,  motion,  ^ou  can  add  the 
excitement  of  dissolves,  the  drama  of 
a  change  in  pace. 

This  versatility  revolves  around  the 
jamproof  KODAK  CAROUSEL  Projec- 
tor and  its  famous  round  tray.  One 
tray  holds  80  slides.  Vou  gel  instant 
editing,  yet  the  tray  is  spillproof.  You 
can  even  link  up  two  projectors  to 
give  you  an  exciting  160-slide  presen- 
tation with  fades,  dissolves,  and  co- 
ordinated taped  sound.  You  can  pro- 
gram lor  unattended  operation.  We 
can  even  show  you  how  to  build  a 
control  center  that  runs  a  whole  bat- 


tery of  slide  and  motion-picture  pro- 
jectors to  give  you  a  presentation  that 
keeps  your  audience  on  the  edge  of  their 
seats.  Want  the  story?  Just  use  the  coupon. 

I 

Motion  Picture  jnd  Education  .MarlkCIs  Division 
EASTMAN  KODAK  COMPANY 
Rochcitor,  N  V.    14650  '"*' 

Please  send  me  intormation  on  the  KODAK 
Motion  Adapter  and  the  complete  KODAK 
CAROUSEL  Protector  System. 

Also  send  a  copy  of  \T-7,  AUDIOVISUAIS  IN 
BUSINESS  AND  INDUSTRY. 


Title. 


Company 
Addrrs^ 
City 
Stale 
Zip  Codr 


Kodak 


i^ 
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color  revue  on  film  produced  by 
Dolphin  Productions.  Inc.,  New 
York. 

Support  of  and  plans  for  mar- 
keting this  new  product  nationall> 
arc  shown  against  an  entertaining 
background  of  skits,  songs  and 
humor  for  members  of  the  trade 
audience.  • 

*       •       * 

Fastest  Long-Dlslancc  Auto  Race 
in  "Eighth  Annual  Daylona  500" 
tr  A  new  stock  car  race  film. 
Eighth  Annual  Dayrona  500,  is 
being  made  available  to  clubs, 
schools,  sports  and  drag-car  clubs 
and  TV  stations  through  Associa- 
tion Films.  Inc.  The  quarter-hour 
color  film  shows  hichliiihts  of  the 
1966  NASCAR  classic\vhich  has 
gone  down  in  the  record  books  as 
the  fastest  long-distance  race  in 
history.  The  film  is  presented  by 
Daytona  International  Speedway 
and  was  produced  by  Dynamic 
Films,  Inc. 

Over  90,000  people,  the  largest 
crowd  in  the  history  of  the  Dav- 
tona  International  Speedway,  were 
on  hand  to  see  Richard  Petty  set 
a  searing  average  speed  record  of 
160.672  miles  per  hour  to  finish 
first  in  a  specially  prepared,  hcmi- 
powered  '66  Plymouth. 

Twelve  cameras  capture  all  the 
excitement  of  the  race  as  one  by 
one  his  competitors  drop  behind 
leaving  just  Petty  and  C'ale  Yar- 
borough  in  his  Ford  to  fight  it  out 
for  first  place  after  198  grueling 
laps.  Petty  took  the  race  and  also 
set  a  record  of  176.817  miles  per 
hour  for  the  fastest  lap  ever  run.  • 
»        *        ♦ 

Army's  Film  "Those  Who  Lead" 
Aids   College   R.O.T.C.   Program 

-;'r  Th()\e  Who  Lead,  a  U.S.  Army 
film  tin  the  R.O.T.C.  program, 
has  been  released  for  intensive  use 
in  college  recruitment  programs 
this  Fall. 

Featuring  Chet  Huntley.  NBC- 
TV  news  commentator,  both  on 
camera  and  as  narrator,  the  film 
was  shot  on  college  campuses  and 
military  installations  around  the 
country,  shows  how  college  stu- 
dents training  for  a  specialized  ca- 
reer can  become  officers  through 
the  R.O.T.C.  and  serve  in  the 
Army  in  their  field  of  specializa- 
tion. R.O.T.C.  students  studying 
for  degrees  in  Electrical  Engineer- 
ing, Architecture,  Accounting. 
Computer  Programming,  Nuclear 
Physics  and  Forestry  are  featured 
in  the  picture. 

The  30-minutc  color  film   w.i 
placed    through    Ketchum,    Mac- 
l.et)d  and  Grove,  Inc.  and  was  pro- 
duced by  Gerald  Productions,  N.Y. 


Ncu   AudioN  isual.s  for  Business  &  Education 


Bache  &  Co.  Uses  Overhead 
I  TsE  OF  visuals  as  the  "core"  of 
*-^  a  presentation,  rather  than  as 
an  adjunct,  has  neatly  solved  a 
complicated  problem  faced  by 
Bache  &  Co.,  one  of  the  country's 
larger  stock  brokerage  houses,  in 
developing  a  unique  "'.Advance  In- 
vestment Seminar"  for  use  coast  to 
coast. 

Many  thousands  of  investors 
across  the  country  are  now  par- 
ticipating in  the  three-session  sem- 
inars, arranged  by  Bache  repre- 
sentatives in  offices  in  dozens  of 
cities. 

In  planning  the  seminars,  Bache 


Slides  for  Investment  Seminars 
sought  a  form  of  presentation  that 
could  be  used  by  any  of  hundreds 
of  representatives,  few  of  them 
used  to  public  speaking.  It  wanted 
each  seminar  leader  to  be  "him- 
self," able  to  project  his  own  per- 
sonality and  use  his  own  words. 
Yet  of  necessity  the  material  cov- 
ered had  to  be  controlled  and  kept 
basically  uniform.  In  addition, 
while  planned  for  use  over  a  long 
period,  it  had  to  permit  use  of  fig- 
ures and  facts  drawn  from  news 
and  market  reports  only  a  couple 
of  hours  old. 

Bache's    producer,    Admaster 


llflii-oplcr     air     lill     c/        \/  T  S   / 
package  demonstrates  mohilitij  .  . 


\Ic(Ik;iI       mill        i.s       IxHuj^ 

ready     for     service     in     the 


field. 


Corpsmen   carry   wounded   itilo   llic 
hospital     after     30-minute      setup. 

Garrett  Corporation  Film  Shows 
Air-Transporled  I  ield  Hospital 
ir  Structures  which  rise  rapidly 
as  air  pours  into  them,  and  which 
retain  their  shape  and  usefulness 
through  nothing  more  than  the 
support  of  air,  are  a  fascinating 
concept  to  most  laymen,  and  lit- 
tle more  than  that,  so  far.  To  men 
in  the  U.  S.  Army  Medical  Ser- 
vice, and  to  some  men  in  the  field 
who  have  been  housed  in  them, 
the  structures  arc  quite  real,  and 
immensely  practical. 

The  "buildings"  are  field  hos- 
pitals, the  "inflatable"  portion  of 
M-U-S-T.  Medical  Unit  Self-Con- 
tained Trunsporiable.  developed 
and  produced  by  The  Garrett 
Corporation,  of  I.os  Angeles  and 
Phoeni.x. 

The  new  sound  and  color  film, 
processed  by  Hollywt)od  Film  En- 
terprises, describes  the  problem  of 


Here's     interior     view     of     Garrett 
self-contained  portable  field  ho.s-pital. 

hospitals  which  must  go  into  ac- 
tion quickly  in  literally  "impos- 
sible" surroundings,  and  the  Gar- 
rett-AiRcsearch  solution  which  ap- 
plies to  areas  with  as  wide  a  temp- 
erature range  as  — b^  F  to 
I  140  F.  Air-transportable,  the 
field  hos|-)ilal  includes  a  "utility 
clement"  containing  a  needed 
power  package;  an  "expandable 
element",  collapsible,  with  rigid 
panels  which  can  be  opened  and 
made  ready  in  30  minutes  for  sur- 
gery, pharmacy  and  other  com- 
ponents of  a  field  hospital;  and 
the  exotic-seeming  air-inflatable 
free-space  unit  useful  as  a  ward, 
surgical  section,  dispensary,  or  re- 
lated purpose. 

The  film  was  lensed  by  Lcs 
Meek  and  Bill  Remington  of  The 
Garrett  Corporation  and  produced 
by  Arco  Fnterprises.  North  Holly- 
wood, California.  • 


Bache     representative     condu 
seminar  using  overhead  slid' 

Prints,  Inc.,  of  New  York,  lai 
the  solution  to  these  problei  h 
creating  a  structure  for  the  al^ 
rial  to  be  presented,  in  the  foid 
a  series  of  125  10"  by  10"  cu» 
framed,  full  color  overheads 
jector  slides,  designed  for  usuiJ 
the  new  17  lb.  Beseler  "lrt» 
Scribe." 

.\  fresh,  simple  cartoon  yit 
[ilus  charts,  tables  and  diaiim 
illustrates  each  point  or  subjc  Ih 
presenter  is  to  cover.  Many  ik 
slides  are  designed  to  let  himiil 
in  the  latest  data,  as  the  slide  b» 
iiig  shown.  The  visuals  kec  tk 
seminar  moving  briskly,  "o  ih 
track. "  while  helping  the  speoi 

Since  the  seminar  series  is  :ii| 
given  not  only  in  Bache  offic  ti0 
will  also  be  taken  out  to  gup 
Admaster  completely  "pack;e| 
the  presentations  for  each  la 
dling.  Special  "attache  cases" iil| 
each  session's  slides  and  alli^ 
plies.  One  man  can  easily  u» 
port  the  Porta-Scribe  and  s:« 
set  it  up  quickly,  and  give  il 
sentation. 

Bache's  satisfaction  wit!  tn 
solution,  as  provi 
testing,  was  showi 
the  announcement  ad\er  ini 
which  used  half  a  dozen  mag  iM 
and  scores  of  local  newspiflj 
"Opening  Night".  May  l'^>tlisi 
the  seminars  begin  simultamulf 
in  many  cities.  Heavy  relian  d 
visuals  makes  a  hit  with  vi»rt 
as  much  as  with  presenters  ' 
*        «        * 

Science  Foundation  Underw 
Series  of   12  Biological  Film 
A-  A  three-year  project  inwil 
a  series  of  12  color  motiiv"^' 
tures    dealing    with     the 
ecology   of   the  Galapagos 
pelago     and     the    evolution  •'' 
adaptation   of   living   anima  al 
\i\i\nt  populations  has  been  iw 
possible  by  a  $389,000  granirrt 
the  National  Science  Found JC 
The  project  will  be  conducti  \ 
zoologists    of    the    Univcrsi  | 
California   and   by   the   LJnivtflj 
of    California     Extension    led 
Center,  headed  by  Clyde  B.  iM 


ved   in   advioij 
in  bv  the  sce^ 
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BUSINESS  SCREEN  •  ♦< 


a  portable  16/16 

TRAINING 
CENTER?' 


ft/IODEL  2000  16  16 


SIEMENS  2000    16/16    projector 
from  16mm  magnetic  deck  srde. 


i 


SIEMENS   SIXTEEN/SIXTEEN 

Yes!  The  Siemens  2000  16  16  is  a  portable  projector  that  can  provide  your  training  program 
with  ail  the  flexibility  and  capability  of  double-system  sound.  It's  a  fine  optical  magnetic 
sound  projector,  mechanically  interlocked  with  a  16mm  magnetic  deck.  Whether  used  as  a 
sing  e-system  or  a  double-system,  this  unique  machine  provides  theatre-impact  performance. 
For  training  programs,  the  versatility  of  the  Siemens  2000  16  16  is  practically  unlimited— it 
makes  single-system  or  adaptable  double-system  sound,  fast,  easy  and  inexpensive. 

Record,  re-record,  playback— make  effective  sound  tracks  for  workpnnts,  or  original 
camera  footage — make  one  sound  track  or  several— you  can  do  them  all  on  the  same  ma- 
chine. For  instance— you  can  have  a  sound  track  for  Engineering  and  another  for  Production 
—one  for  the  old  timers  and  another  for  student  beginners.  And,  because  changes  are 
quick  and  easy,  your  sound  track  can  be  as  up-to-date  as  "tomorrow." 

Because  the  Siemens  2000  16  16  is  portable,  you  can  put  it  to  work  in  your  studio— or  on 
the  run— in  office,  plant,  classroom  or  wherever.  Whether  it's  to  be  your  only  projector  or 
supplement  to  existing  equipment,  this  versatile  machine  -is  the  time  saving,  money  saving 
ans\Aer  to  dozens  of  training  film  problems.  WRITE  FOR  COMPLETE  INFORMATION. 
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MtMi  and  Events  in  News  of  the  Industi 


i 


Johnson  Motors  receives  the  first  Technicolor  Corporation  a«ard  /or  its 
"outslatuliitfi  achicicnwDt  in  tite  use  of  8n>m  for  imiiistiitil  application." 
Picliirt'd  at  recent  W'aiikcsan.  III.  awards  luncheon  ceremony  are  (left  to 
right):  Thomas  Kalbfus,  general  sales  manager,  Johnson  Motors;  Robert 
Hitler,  vice-president.  Midwest  Visual  Equipment  Co.;  awards  recipient 
Dave  Car.se.  sales  promotion  manager,  Johnson  Motors;  Jack  Baigelman, 
midwest  manager.  Commercial  and  Educational  Branch  of  Technicolor; 
and  Ronald  Henry,  sales  promotion  manager,  Midwest  Visual  Equipment. 


manager  and  spokesman.  He  has 
arranged  sales  meetings  and  films 
for  many  companies,  including 
RCA,  Chrysler.  DuPont,  Philco, 
Dodge,  Columbia  Gas,  Lincoln- 
Mercury  and  the  American  Gas 
Association. 

At  Henry  Jaffe  Enterprises,  he 
will  head  a  division  which  pro- 
vides producers,  directors,  and  tal- 
ent for  all  kinds  of  industrial  pres- 
entations, including  business  meet- 
ings, traveling  industrial  shows, 
films,  and  closed-circuit  television. 

*        *        * 
Plastic  Reel  Appoints  Joe  Aloia 
as  Eastern  Sales  Representative 
■zV  Joe  Aloia  is  the  new  eastern 
sales  representative  for  the  Plastic 
Reel  Corporation  of  America,  re- 
porting directly  to  sales  manager 
Milt  Blutter.  His  territory  includes 


E.  [)a\id  Lukashok  to  Direct  PR, 
Advertising  of  Association  Films 
i?  E.  David  Lukashok,  formerly  a 
program  assistant  with  VVCBS-T\^ 
has  been  appointed  manager  of 
advertising  and  public  relations  by 
Association  Films,  Inc. 

Since  leaving  the  station  last 
fall,  .Mr.  Lukashok  has  done  free- 
lance work  for  the  Cover  Depart- 
ment of  Newsweek  Magazine,  and 
has  served  as  a  writer  and  story 
developer  for  Joshua  Tree  Pro- 
ductions. He  has  also  written  and 


produced  two  films  for  his  Air 
Force  Reserve  Unit,  the  88th  Air 
Terminal  Squadron,  McGuire 
Air  Force  Base.  • 

*       *        * 

Nelson  Case  |r.  Heads  Industrial 
Division  of  Jaffe  Enterprises 

77  Nelson  Case.  Jr..  has  been  ap- 
pointed executive  director  of  the 
Industrial  Division  of  Henry  Jaffe 
Enterprises,  Inc.  For  the  past  ten 
years  he  has  been  active  in  the 
business  presentation  field  as  pro- 
ducer, director,  writer,  production 


Joe  Aloia:  to  Plastic  Reel 

New  Jersey,  Philadelphia,  Wash- 
ington. D.  C.  and  Maryland  as 
well  as  metropolitan  New  York. 

Aloia  was  previously  with  the 
Hartford  Steel  Ball  Co.  in  a  similar 
capacity.  He  attended  Alfred  Uni- 
versity. • 


FLORIDA... 
that's  where 
Reela  is. 

•  Complete  producers  services 

•  Complete  16/35  mm 
laboratory  services 

•  Editing  —  Titling 

•  Animation  —  Graphic  arts 

•  Studio  soundrecording 

•  VTR  transfer 


REELA  FILMS,  INC. 

17  N.W.  Third  Street,  Miami,  Florida 
Phone:  FR  4-2108 
Write  for  free  catalog 


Canon  U.S.A.,  Inc.  Organized) 
Market  Canon  Industrial  Prod)i 
..  Canon  L.S..-\..  Inc.,  a  whjf. 
owned  subsidiary  of  Canon  C» 
era  Co.,  Inc.,  Tokyo,  has  a 
formed  in  New  York,  with  h 
Matao  Mitsui  as  president. 

The  new  company  will  Ij.,k 
the  import  and  marketing  of  i* 
on's  line  of  industrial  and  conij- 
cial  products.  These  include  |(. 


Dr.  Matao  Mitsui,  presidci  4 
Canon  U.S.A.  (left)  with  in 
Maeda,  exec.  v.p.  of  pareu  m 
V.P.    George    Kyotow    is    starH 

vision  zoom  lenses,  x-ray  canr» 
microfilming  equipment,  the  » 
on  Kalvar  system  for  audio- ui 
and  industrial  use,  electronii:i 
culators  and  16mm  profes'Sl 
movie  equipment. 

Canons  line  of  35mm  still  » 
eras  and  8mm  movie  camera-* 


tinue  to  be  distributed  by  F 
Howell. 

*       *       * 

Kodak  Gold  Model  Award 
Honor  Engineering  Achicven 

^  A   Gold   Medal    Award  i 
known    as    the    Eastman    Vii 
Gold  Medal   Award  to  reci 
an  individual  selected  by  th 
ciety  of  Motion  Picture  and 
vision  Engineers  "for  outsta 
contributions  in  the  field  of 
neering   development   which 
to   the   introduction    of   new| 
unique  educational   tcchniqu 
programs  utilizing  motion  pic 
television,  high  speed  and  i 
mentation,    or    pliotograpIii> 
ence"   is   now  being  admin 
by  tiie  SMPTE  on  an  annual 
The   award    will    rccogni/ 
development    in    cquipmcni    < 
systems  using  the  \arious  tcr  ■ 
ogies  as  mentioned  and  wlii^    ' 
suit  in  advancing  the  eduL, 
process  itself  at  any  or  all  i 
Emphasis  will  be  on  direcil   i 
vanciiig  education  as  such    '  1 
than   contributions   made   in    ' 
for  some  other  purpose  anil 
found  to  be  useful  for  educa  'i^ 
purjioscs. 


I 
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BUSINESS  SCREEN 


#" 


4m^ 


DuICa.ne 

AUDIO-VISUAL 


THE  NEW 

"MICROMATIC 

now  features  a  "program  hold  control"  .  .  .  shows  2  x  2  slides  as 
well  as  automatic  sound-filmstrips. 

This  versatile  machine  is  designed  for  many  uses-from  desk-top 
showings  using  its  own  built-in  screen,  to  the  projection  of  brilliant 
pictures  on  big  screens  before  groups  of  several  hundred  people. 
It's  ideal  for  training,  selling  and  teaching. 

THERE'S  A  DUKANE  SOUND  FILMSTRIP  PROJECTOR  FOR  EVERY  NEED 


t§ 


WRITE  FOR  LITERATURE 


AUDITORIUM    PROJECTOR 


•MITE-E-UTE" 


DUKANE  CORPORATION 

AUDIO   VISUAL   DIVISION 

DEPT.    BS76     .   ST.  CHARLES.  ILLINOIS  60174 
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The  Anatomy  of  a  Motion  Picture 

A   Sl«'p-hy-Stt'|(    Aiialysifi   of   ihe    Pluiiiiiii^   ami    Pr<-parution 
Which  llilp.  .1  Mi,k«-  "The  Paper  Forest"  a  Successful  Film 


W/'HEN  THE  Southern  Pulp- 
▼▼  WOOD  Conservation  Associa- 
tion arrived  at  a  decision  to  make 
an  informative  new  film,  the  indi- 
viduals designated  with  responsi- 
bility for  the  project  began  a  pains- 
taking job  of  planning  and  action 
which  bids  fair  to  win  a  high  mark 
in  the  annals  of  business  film  pro- 
ductions. 

Since  the  SPCA  represents  and 
is  supported  by  pulp  and  paper 
companies  and  independent  sup- 
pliers of  pulpwood  in  12  Southern 
states,  the  Association's  Public  Re- 
lations Committee  had  one  obvi- 
ous fact  on  which  to  kick  off:  This 
would  be  a  communications  effort 
to  tell  certain  audiences  what  the 
Southern  pulp  and  paper  industry 
is  and  how  it  operates,  and  how 
and  where  it  gets  its  raw  material. 

Choosing  a  Commiltee  Leader 

From  there,  the  committee 
moved  to  select  from  its  member- 
ship an  individual  to  lead  the  ef- 
fort to  get  the  project  first  on  then 
off  the  pad.  The  man  chosen  was 
John  Har\'ey,  general  public  rela- 
tions manager  of  Bowaters  South- 
ern Paper  Corporation,  Calhoun, 
Tenn.,  who  subsequently  was 
named  and  currently  is  chairman 
of  the  volunteer  committee. 

Working  closely  with  him  were 
SPCA  staffers  H.  J.  iMalsbcrger, 
general  manager,  and  John  C. 
Witherspoon,  assistant  general 
manager;  various  other  members 
of  the  committee,  and  account  ex- 
ecutives of  Liller  Neal  Battle  & 
Lindsey.  Inc.,  the  Association's 
public  relations  counsel. 

Ihi'sc  Questions  Were  Raised 

When  things  began  to  move, 
among  the  questions  brought  up 
and   answered    —   in    many  days. 


weeks  and  months  of  work  —  were 
these: 

What  message  or  messages  do 
we  wish  to  convey  in  this  movie? 

Should  it  be  in  black  and  white, 
or  color,  with  or  without  sound, 
and  how  long? 

Who  will  want  to  sec  it,  and  who 
will  we  want  to  see  it? 

Who  will  write  the  script,  and 
who  will  do  the  filming? 

What  will  we  title  it? 

How  will  we  get  the  greatest 
possible  exposure  to  the  particular 
audience  or  audiences  we  decide 
we  want? 

Select  Producer,  Distributor 

The  first  moves,  made  almost 
simultaneously,  were  to  select  a 
producer  and  a  distributor. 

The  former  involved  visits  by 
Mr.  Harvey  and  others  to  studios, 
previously  investigated,  of  various 
producers  of  business  motion  pic- 
tures, and  reviews  of  films  that 
each  producer  under  consideration 
had  made.  After  the  results  of 
these  investigations  had  been  eval- 
uated. Frank  Willard,  of  Frank 
Willard  Productions.  Atlanta,  Ga., 
was  commissioned  to  write  a  pre- 
liminary script.  Before  starting  the 
script.  Mr.  Willard  visited  opera- 
tions of  companies  represented  on 
the  Public  Relations  Committee  to 
gather  ideas  from  forestry  and  mill 
personnel  about  what  should  be  in- 
cluded in  the  film. 

Meanwhile,  also  after  careful  in- 
vestigation and  direct  contact  with 
officials.  Modern  Talking  Picture 
Service  Inc..  headquartered  in  New 
York,  was  chosen  to  handle  all  as- 
pects of  distribution  of  copies  of 
the  film  to  the  selected  audiences. 

Thus,  at  the  very  beginning  of 
the  development  of  the  script.  SP- 
CA had  the  benefit  ol'  the  hiuhJv 


Seeds  from  stiperior  trees,  planted  in  special  nurseries  main- 
tained h\i  pulp  and  paper  companies,  are  eheeked  in  the  field. 


experienced  distributor  who  gave 
counsel  to  help  determine  the  audi- 
ence for  the  film. 

Audience  Determined  Content 
Following  evaluation  of  existing 
SPCA  public  information  mate- 
rials, including  results  of  an  opin- 
ion survey,  and  a  study  of  com- 
munications needs  in  the  light  of 
current  and  anticipated  socio-eco- 
nomic developments,  the  decision 
was  made  that  the  film  would  be  a 
high  quality,  imaginative  and  in- 
formative production,  in  color  and 
sound,  designed  primarily  for  high 
school  students  in  science,  social 
studies,  and  vocational  education 
and  guidance  classes.  This  was  in- 
fluenced by  the  distributor's  advice 
that  schools  would  likely  provide 
80  percent  of  the  market. 

It  was  determined  further  that 
such  a  movie  would  also  be  of  in- 
terest to  diverse  adult  groups  which 
could  be  a  vast  secondary  audi- 
ence. This  influenced  another  de- 
cision that  the  film  would  be  28'  j 
minutes  long  to  make  it  suitable 
for  television  showings. 

Plannin};  the  Teacher's  Guide 
Another  project  germinated  in 
conjunction  with  the  primary  audi- 
ence decided  upon  was  that  a 
teacher's  guide,  written  by  a  com- 
petent educator,  be  prepared  to 
accompany  the  film  for  each  school 
showing.  Research  into  this  mat- 
ter resulted  in  the  desiunatitm  of 


I 


Dr.  Jonathon  C.  McLcndon» 
fessor  of  social  science  at  Ftil 
Atlantic  University,  to  hes  ^ 
preparation  of  the  proposed  idt 

All  of  this  activity  was  bkt 
up  by  the  fact  that  at  the 
decision  was  made  to  putM  ui 
project.  SPCA  member  cominit 
had  given  approval  for  a  sufiia 
appropriation  of  funds  not  ml 
to  produce  a  movie,  but  al;  it 
purchases  of  prints  and  foi» 
motion  and  distribution  cos  Id 
an  estimated  two  years'  opetin 
of  the  film. 

Actual  production  of  the  zn 
on  location  at  various  puljaa 
paper  mills  in  the  South,  w,  be 
gun  early  in  1965,  with  aai 
Willard  handling  both  the  tip 
writing  and  the  filming. 

lUueprinI  for  PR  Canipaig 

At  the  same  time,  pcrsor 
SPCA's   agency   was   prep.i 
comprehensive  blueprint  forri» 
lie  information  campaign  ah^  '*> 
film  which  would  literally  I 
the  12-state  Southern  region,  lit 
ultimately  involved  preparati;^ 
tailored  news  releases  for  ai 
mately  7.'^  periodical  publiL.iii 
in    nine    categories:    release  fa 
newspapers  and  broadcast 
letters  describing  the  film  to  ^ . 
live  directors  of  every  local  (.ut 
ber  of  commerce;  special  pi. 
of  lilm  for  in\itcd  groups  ii 

(  CON  I  IN  111)      ON       P,\GE 


AlM>\e:  coiiliiiiKiiis  iipinilioii  oj  llii\  iiuuhiiic  nimirts  wood  pulp  into  f 
\l  left:  (/  Willaril  lannranuin  "on  loraliim"  al  one  of  the  several  Sou 
pulp  and  papir  iiiilh  nturc  scr/i/cMccv  were  filmed  for  "The  Paper  Foi 
A    niarhine   for   /cv/iii/,'   pap<r   slrenfith   is  the  subject   of  this  film  i« 


BUSINE.SS  SCREEN 


The  completely  new  16mm  Sound  Projector 


Until  yesterday,  you  had  to  settle  for  good  16mm  sound  pro- 
jectors. Now  there's  a  gi-eat  one— the  RCA  !(>()().  Before  you 
settle  for  any  projector,  ask  your  Audio-Visual  Distributor  to 
demonstrate  the  1600.  See  the.se  new  features  in  action: 
Extra  brightness  makes  it  ideal  for  auditorium  as  well  as  class- 
room use.  \ew  optical  design  makes  the  RCA  KiOO  .-screen  pic- 
lure  the  most  brilliant  ever. 

Full-time  fidelity.  AU-tran.sistor  12-watt  amplifier  and  new  super- 
sensitive speaker,  built  right  into  the  projector  case,  reproduce 
the  fnu'si  sound  in  16mm. 

Improved  operating  convenience.  Reel  arms  you  can  position 
with  one  hand,  instant  sound,  fast  focus,  reverse  with  automatic 
sound  cul-oir.  r200-foot  take-up  reel  stored  in  cixse,  and  stop- 
on-frame  option,  make  the  1600  the  most  convenienl-to-use 
projector  ever. 


-^ 


Self-threading  that's  carefree  for 
you  and  safe  lor  film*.  Optional 
RCA  "Safe-Threader"  whisks  the 
film  leader  through  automatically 
and  then  is  disengaged  so  that  It 
never  touches  the  film. 


The  Most  Trusted  Name  in  Electronics 


IBER  4  •  VOLUME  27 
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An;il()iii\  of  a  Film: 

(  I  D.S  I  IM   ID    hROM     I'AGl-     50) 

ous  States;  previews  for  editors 
and/or  columnists  of  selected  ma- 
jor publications,  preparation  of 
special  informational  brochures 
about  the  film  and  plans  lo  reprint 
favorable  reviews  of  the  movie  for 
use  in  follow-up  publicity. 

Plans  also  were  made  to  submit 
the  production  for  entrance  into  all 
possible  appropriate  film  events 
vvhich  miyht  lead  to  an  award  that 
would  give  SPCA's  offering  further 
prestige  and  recognition. 

I>r<i|>ruiii  "(;o"  At  Release  Dale 
•All  of  this  massive,  continuous 
and  coordinated  effort  resulted,  as 
planned,  in  all  the  components  of 
the  project   ultimately  coming   to- 
gether virtually  at  once  to  form  a 
whole:  and  when  copies  of  the  fin- 
ished  film    (which  underwent  re- 
peated  revisions   and   refinements 
over  a  period  of  months)  became 
available  in  the  late  Fall  of  1965, 
the  whole  package  was  triggered 
info  successful  orbit.  The  very  fit- 
ting name  that  had  been  chosen. 
after  a  welter  of  suggestions  were 
considered;  was  The  Paper  Forest. 
The  whole  pattern  followed  Mr. 
Harvey"s  firm  concept  of  maintain- 
ing steady,  concurrent  progress  on 
all  fronts. 

.As  .SPCA  General  Manager 
Malsberger  put  it:  "I  have  had  ex- 
perience in  the  production  and  use 
of  all  SPC'A"s  previous  films  but 
never  have  I  experienced  the  de- 
gree of  advanced  planning  which 
Chairman  Harvey  of  the  PR  Com- 
mittee and  his  members  performed 
for  the  production  and  promotion 
of  this  film." 

Dediialed  C  <»rps  of  Volunleers 
•Mr.  Willard.  who  ended  up 
working  with  dozens  of  people  on 
the  project,  said  that  never  in  his 
experience  had  he  seen  such  dedi- 
cated work,  all  volunteer,  on  a 
project  of  this  sort.  "Mr.  Harvcs 
was  in  almost  constant  commun- 
ication with  us  every  step  of  tlic 
way."  he  declared,  and  "nothing 
was  left  to  chance.  We  are  proud 
of  our  part  in  it  and  extremely 
pleased  with  the  results.  In  tact,  we 
already  have  sold  more  prints  of 
'//;('  I'ai'er  fore.si  than  of  any  of 
our  previous  productions.  "  Prints 
are  sold  at  only  the  cost  ..j  making 
copies, 

Dr.  McLendon  was  strong  in  his 
praise  of  the  fact  that  a  distrihuior 
had  been  selected,  and  all  ilic 
groundwork  for  circulating  the  lilm 
had  been  laid,  long  before  i' 
movie  had  become  a  fact.  "Th 
whole  thing."  he  a  d  d  e  d.  "was 
about  the  finest  coordinated  effort 
I've  ever  experienced.   The  deci- 


sion to  have  a  Teacher's  Guide  was 
also  a  vital  move  which  adds  great 
strength  and  value  to  the  movie 
and   the   message   it   carries." 

"X  Most  .Salisftiiit;  Kxperiencc" 

Mr.  Harvey,  whose  sustained  en- 
thusiasm spanned  months  and 
months  of  work,  declared:  ■■Help- 
ing to  put  together  on  film  the 
story  of  the  pulp  and  paper  indus- 
try in  the  South  has  been  one  of 
the  most  satisfying  association  ex- 
periences I  have  ever  participated 
in. 

"It  is  a  rare  situation."  he  con- 
tinued, ■■where  in  association  work 
any  given  major  project  does  not 
become  literally  ■chewed  up"  in  the 
committee  process.  In  this  light, 
our  film  The  Paper  Forest  is  an 
unusual,  if  not  unique,  project. 

■"Oh.""  he  admitted,  ■"there  were 


times  this  film  project  nearly  went 
off  the  path.  While  there  were 
times  wc  skirted  close  to  the  edge, 
on  balance,  the  team  that  put  this 
job  together  recognized  that  the 
creative  process  should  not  be  bog- 
ged down  by  whims  of  the  casual 
kibitzer.  There  were  cross-roads 
when  bold  decisions  had  to  be 
taken;  where  a  high  degree  of  risk, 
that  important  people  might  be  of- 
fended, had  to  be  assumed. 

■  I  he  proof  of  the  pudding,  how- 
ever, is  in  the  eating.  We  commend 
this  effort  to  the  viewer.""  Mr. 
Harvey  concluded,  "■to  determine  if 
ue  succeeded.  In  the  final  analysis, 
it  will  be  the  viewer  who  will  deter- 
mine if  we  truly  succeeded  in 
building  a  pioduct  to  meet  an  im- 
portant need  among  high  school 
students  and  the  public  in  general 


Dear  HFE: 


You've  talked  iihoitt  HFE  Quality  eolor  ()ri<iiiuil.s  and  prints, 
quite  convincinntii.  W  hat  else  should  ue  kuotc':' 

i^  -tr  ij 

Dear  Lab  Customer: 

^ou  slii)uid  know  tiiat  HFE  (Jualily  comes  houi  personalized 
service,  and  this  doesn't  mean  limited  capacity,  but  simply 
precision  care  applied  at  ever\-  point  in  a  large  operation. 
HFE  (Iev('lo])s  each  type  of  film  aeeording  to  its  own  indi- 
vidual re(iiiir(inents,  with  aecurate  control  of  speed  and  tem- 
perature as  it  travels  through  the  various  processing  stages 
until  it  emerges  from  the  impingement  drying  cabinets.  Tem- 
peratures of  solutions  are  maintained  by  the  finest  thermal 
regulators  within  one-tenth  of  1  degree. 

-\s  new  films  are  develoiK'd  to  vield  ever-better  results— such 
eolor  improvements  and  wider  cxiiosure  latitude  as  are  pro- 
vided In  the  new  Ifinini  Eklaehrome  EF  Daylight  Tvpc 
I  72)1)  Ektaehronie  EF  Type  H  (7242),  for  e.xample-HFE 
ninv(s  immediately  to  provide  .safe  and  rapid  processing, 
with  the  same  one-day  service  of  processing  original  and 
hirnishing  eolor  daily  print. 

And  (■ai)acitv  is  broad:  With  modern  Iiigh-speitl  facilities, 
lll'h  is  able  to  process  color  and  black-and-white  film  at 
the  rate  of  himdrcds  of  thousands  of  feet  per  day.  You're 
assured  prom])t  deliverv  of  release  i^rints  in  anv  cuiantitv 
desired. 

Test/inspect  Hi-"E  capabilities  and  vou'll  know  what  it  is  that 
satisfies  the  many  critical  |)rint-buyers  who  have  been  custom- 
ers for  many  vears.  Do  it  soon,  won't  you? 

/•"or  romptrlr  PFHSOWI.Vn  D  Uhum  T.alunuinn,  Senlee— 

HOLLYWOOD  FILM  ENTERPRISES,  INC. 

6060  SUNSET  BLVD    •  HOllYWOOD,   CAllfORNIA  90038   ■   PHONE   313   464-318) 


FOR  THE 


o^ej^ 


•  LOR     ^^M^^ 

or  Black  &  White  ^ 

Srniii;:    /iliii    /iri<i/ii<  <'r  >    mhi  <•    I'lOT   

Tlio    l.tihnrnlitry    llnit's    (H.IHOI     in    I.  \ pi-riruiv 
mill    X/;il  i:ST    III    i:,i„ipni4-nl    .    .    . 


who.  according  to  our  surej 
wanted  to  know  more  aboi  (^ 
pulp  and  paper  industry  i  ^ 
South." 

No  Letup  in  Audience  Dcm:! 
Reports    from    the    distrjia 
show  that  in  the  November    ■• 
through  March  1966,  peru 
Paper  Forest  was  shown  Sfe.^nie 
directly  to  audiences  totalis  <" 
688   people.   These   were 
student  groups. 

During  the  same  periot  tk 
film  was  shown  60  times  oieb 
vision  stations,  mostly  in  the  !u4 
to  an  aggregate  audience  esti  ita 
at   2.4    million   persons. 

Further,  the  distributor  c^  isi 
ed  originally  that  a  librarv 
copies  of  the  movie  would  psui. 
ficient  to  meet  anticipated  i^ 
ings  for  the  first  year,  but  de 
has  been  so  great  that  it  has 
necessary  to  add  1 1  more  c 
As  of  this  writing,  there  is  n 
of  a  let-up  in  demand,  and 
ings  already  are  set  months  i 
Besides  the  extensive  news 
erage  of  the   film  resulting 
the  blanket  of  releases  to  nc 
pers,    periodicals    and    broi 
media,  favorable  reviews  also 
appeared  and  will  be  reprintt 
further  promotional  purposes. 
Selected    for    Forestry    Fe 
The  cream  on  top  of  this  k 
is  that  The  Paper  Forest  has 
chosen,    from    among    38 
considered,  as  one  of  the  foiu 
standing   forestry   films   pro 
in  the  I'nitcd  States  in  1965. 
result,  the  film  is  to  be  screen 
entering  the  International  Fe 
of    Forestry    Films    in    the 
World    Forestry    Congress  ti 
held  in   Miidrid  this  month. 

I  he  film  may  be  borrowci.'rrt 
(with  priority  given  to  autl 
in  the  1 2  Southern  states )  b\ 
ing    to    Modern    Talking    I' 
Service,  Inc.,  1212  .Avenue 
.Americas,  New  York,  NY 
*        *        * 


Agricultural   Chemicals'   Piel 
Sponsored  by  Sherriit  Gordc 

.     Wheat  growers  and  grain 
crs  and  tlistributors  in  Can;H 
the     audience     for     The    S 
Ciordoti     Ai;rii  uttural     Che 
Siory:     I'roiu     Mine    to    M 
shown   by   that   company's 
sentatives.  Shcrritt  Gordon 
I  id.  are  producers  of  nicki. 
l\ilt  ;md  chemical  fertili/ers, 
L'.    S.    showings    will    be 
through   facilities  of   Inlern.i 
Minerals  and  Chemical  Coi 
tion.  The  21 -minute  color  fill 
produced     by     Mirabcllo     I 
prises    for    the    sponsor's    ai 
Ibirrv  P.  Bridge  Ccimpany,  I 
dclphiii. 


I 
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BUSINF.SS  SCRFEN 


Sometimes  a 
single  cameraman 
has  to  do  the 
work  of  ten. 
He  needs  a 
singular  camera: 
The  Bolex  H-16 
Rex-4. 


ip,    ^ 


Compact  and  Portable- 
even  for 
double-system  sound! 

■  New  Constant-Speed  motor 
(24  FPS)  weighs  only  2  lbs. 
Has  sync  pulse  output  for 
perfect  lip  sync  with)  light- 
weight V4   tape  recorders. 

■  Rechargeable  Power  Pack 
drives  hundreds  of  feet  of 
film  per  charge.  Small 
enough  to  fit  your  pocket. 


The  Rex-4  Camera 
can  eliminate 
expensive  re-takes! 

■  Full-time  flicker-free  reflex 
viewing  and  focusing  on 
ground  glass;  lOX  image. 

■  Continuously  variable  shut- 
ter for  fades,  dissolves,  and 
for  greater  exposure  control. 

Unlimited  film  rewind. 

■  Filter  slot.  Super-accurate 
automatic  dual-frame 
counters. 

■  Registrator  claw  for  pro- 
fessional steadiness. 

■  Fastautomatic  threading— 
camera  forms  its  own  loops! 


i 


7/J^'Vj  •>>■'*'  'iJ'i-Tr- ••.'>?! 


■  Prime  lenses  from  10mm 
to  150  mm:  macro-telepho- 
tos;  full  range  of  zooms  (5:1, 
10:1),  including  world's  most 
compact  5:1  zoom  and  ex- 
clusive automatic  electric- 
eye  zoom. 

■  Rexofader  for  precise  in- 
camera  fades,  dissolves. 

■  Matte  box,  titler/anima- 
tion  stand,  underwater  hous- 
ing,  wild  motor,  camera 
cases,  camera  grips  — you 
name  it ! 


The  Rex-4  Camera 
is  world-famous  for 
precision  workmanship! 

■  It's  the  result  of  30  years' 
development  and  refinement 
of  one  great  design. 

■  It's  built  by  Swiss  crafts- 
men to  handle  the  roughest 
treatment.  It  has  traveled 
from  the  Amazon  to  the  Him- 
alayas. No  complaints  from 
the  cameraman  or  the 
camera. 


In  spite  of  its  tremendous 
precision  and  versatility,  a 
complete  Rex-4  System  costs 
Vi  to  Vs  less  than  other  pro- 
fessional 16mm  systems. 
Send  for  a  free  16-page 
booklet  describing  the  use  of 
motion  picture  equipment  in 
industrial  photography  and 
the  Bolex  catalog.  Write: 
Paillard  Incorporated,  1900 
Lower  Road.  Linden,  New 
Jersey  07036. 


iVith  No  Leeway  for  "Retakes"  oj  Space  Exploration  Fih 
Processing  Must  Achieve   Technical  Perfection  at   This  La] 


Four  motion  pichire  processors  serve  A/SC'.s  Technical  Laboratory  Branch 
.  .  .  three  hhick  and  uhitc  machines  an  in  the  forcp.ronnd.  Over  400,000  feet 
of  color  and  wonochronic  innlion  picture  film  is  processed  on  these  machines 
each  vuinth  for  the  Engineerinfi  and  Public  Affairs  Branches  at  the  Center. 

"Faultless"  Quality  Standards  Are  Vital 
at  Manned  Spacecraft  Center  Laboratory 


TV/"!  I  Ks  BEFORE  a  rccovcrv 
''  niissiim  plucks  astronauts 
and  their  Gemini  spacecraft  from 
a  watery  landing,  technicians  in 
t  h  e  Photographic  Laboratory, 
Manned  Spacecraft  Center 
(MSC),  Houston,  Texas,  begin  a 
motion  picture  processing  cycle 
unlike   any  other   in   the   world. 

Designated  officially  as  the 
Technical  Laboratory  Branch,  they 
are  responsible  for  developing, 
duplicating  and  storing  the  origin- 
als of  all  MSC  film,  including  on- 
board material  —  16mm,  70mm 
and  .^.'imm  —  exposed  during  or- 
bital flight.  The  Branch  is  divided 
into  two  sections,  motion  picture 
printing  and  processing  and  the 
still  laboratory  that  processes 
black  and  while  anil  color  film. 
90  KniploM-cs  on  I  ho  .Shifts 
Just  over  three  years  ago.  what 
is  now  a  two-shift  operation  with 
some  yo  civil  service  and  con- 
tractor supplied  employees,  was  a 


three  man  operation.  Processing 
facilities  were  installed  in  a  con- 
verted Air  Force  commissary 
building  at  Hllington  Field,  Hous- 
ton, and  meat  lockers  were  used 
for  film  and  paper  storage.  Dur- 
ing 1963.  approximately  3.000.- 
000  feet  of  16mm  color  motion 
picture  film   was  processed. 

"Today  we  are  averaging 
around  400.000  feet  of  16mm 
color  motion  picture  film  per 
month  phis  substantial  amounts  of 
35mm  and  70mm  color  film  and 
black  and  white,"  says  John  Hol- 
land, chief  of  the  Technical  Lab- 
oratory Branch,  "rhe  volume  of 
MSC's  operation  and  the  quality 
control  procedures  used,  make 
this   laboratory  unique." 

"Oualily"  is  a  ilaily  by-word  in 
handling  all  of  MSC's  film  work. 
but  especially  where  flight  film  is 
involved.  Since  these  are  in  the 
truest  sense  one-of-a-kind  photo- 
graphs, technicians  are  constantly 


Be-low:  Three  sizes  of  color  motion  picture  film-l6mm,  35Him,  and  10mm, 
ran  br  processed  simultaniousUj  im  this  1^-dcfi.rrc  processor  built  sprciallii 
for  the  Maumd  Spa(i(rafl  C.iulcr  and  niodijiid  to  handle  thin-base 
color  films.  It  tins  on  this  machine  thai  the  famous  motion  pictures  of 
F.d  Whiti's  historic  "unik  in  •.p/irr"  ircrc  dccilofud  after  C.T  space  fUtJit. 


on  the  alert  to  avoid  errors  — 
even  a  slight  one  —  that  could 
damage  or  destroy  the  film's  latent 
image. 

"One  of  the  most  anxious  as- 
signments so  far,"  says  Holland, 
"was  the  processing  of  two  reels 
of  16mm  thin  base  color  motion 
picture  film  ( Eastman  Kodak  SO 
217)  showing  Ed  White's  Extra 
Vehicular  Activity.  We  knew  ev- 
eryone in  the  world  was  waiting 
to  see  these  highly  publicized  mo- 
tion pictures  that  proved  as  fact, 
what  America  claimed  as  her  first 
"walk  in  space'.  There  were  a  lot 
of  nervous  men  in  the  department 
before  that  film  threaded  its  way 
into  the  drying  cabinet." 
Taking  Care  to  Avoid  Krror 

Everything  possible  is  done  to 
prevent  mistakes  in  the  handling 
and  processing  of  space  film.  A 
continuing  chemical  analysis  is 
checked  against  a  standard  fur- 
nished by  Kodak,  cameras  are  ex- 
amined and  test  runs  are  made  in 
the  motion  picture  section  to  keep 
technicians  proficient. 

Each  phase  of  pre-launch  and 
post-launch  activity  is  carefully 
scrutinized  for  possible  trouble 
areas.  Manufacturer-supplied  films 
are  opened  and  samples  taken  to 
verify  that  each  box  is  labeled  cor- 
rectly as  to  contents.  Part  of  the 
sample  is  exposed  with  a  standard 
color  patch.  This  is  processed  and 
a  sensitometrs  graph  is  plotted 
for  comparison  against  the  re- 
turning footage  exposed  by  the 
astronauts. 

Handling  .Spacecraft  Films 

"On-board  film  is  spooled  and 
loaded  into  magazines  in  MSC's 
photographic  laboratory."  says 
Fred  Southard,  quality  control 
chief.  "One  room  is  cleared  ex- 
cept for  a  table  and  the  necessary 
winding  equipment,  the  walls  and 
floors  are  scrubbed,  all  light  bulbs 
removed  —  even  from  halls  and 
adjoining  rooms  —  and  finally  a 
technician  and  I  lock  ourselves  in 
and  seal  the  door  with  black  tape. 

As  a  last  safeguard,  a  spool 
number  and  magazine  number  are 
assigned  as  cross  reference  to  ex- 
jiosure  information,  film  batch  and 
pre-developed  sensiiometric  strips. 
This  nuniber  is  perforated  into 
(lie  film  and  written  on  the  maga- 
zine." 

Iriplc  Duly  75-l)cgri'i'  Machine 

Actual  development  of  color 
motion  picture  film  is  done  tMi 
a  triple-duty.  7.'>-degree  processor 
specially    built    to    MSC    specifi- 


cations by  Hi-Speed  Equim 
C^ompany.  It  processes  m 
3.Smm  and  70mm  (stand;!  t 
thin  base  )  all  in  the  same  ni  h^ 
at  the  same  time.  By  pumpici 
holding  tanks  and  replacin  al 
ME  2-A  solution,  the  macl 
also  switch  from  Kodak 
chrome  Commercial  to  •ig^ 
chrome  ER. 

"We  operate  processing 
iiient  on  auxiliary  powerl 
standard  procedure  to  and 
electrical  failure,"  says  H| 
"This  is  done  as  a  safety 
tion  during  processing  ofl 
film.  If  the  auxiliary  genij 
fail,  a  flick  of  the  switch  pijj 
plant  back  on  house  power.^ 
ating  the  other  way  it  migl  ( 
hours  \o  get  generators  start  a 
running  properly.  We  just  i 
take  any  chances." 

The  entire  center  is  put  o'l 
while  processing  original 
film.  For  example,  no  con'i 
or  repair  work  which  mighl: 
a  utility  failure  is  done. 

Precautions  Have  Paid  (\ 

Precautions  such  as  thi:i 
paid  off  for  Holland  and  hi- 
No  flight  film  has  been  d; 
or  destroyed  since  the  labori 
creation   in    1962.    But   it  i| 
flight  film  that  MSC  considejj 
placeable.  Of  the  two  area*-  ^ 
by    the     Technical    Labor  a 
Engineering    and    Public     fl 
Office.    Engineering    accoiii- 
the    bulk   of   the   film    work' 
must  be  able  to  process  tli 
quickly  and  accurately  to  gij 
engineers  the  best  data  to  ai 
It   is  sometimes  the  snialle^ 
tion   of   the    film    which    wi| 
clues  to  malfunctions  and  w 
firm  i>r  deny  suspicions."  HI* 
explained. 

MSC  is  justly  proud  of  tl  h 
standard    of   work   turned   'it 
the  laboratory.   Participatin  in 
t|ualit\    assurance    prograir 


h  t 

i 


equality  cdiiliol  iliicf  I'rcd  S^| 
l>lols  scnsilomi  try  tirapli, 
tdiil    tool   in    the    quality   as 
profiram  at  the  laboratory. 


BU.SINESS  SCREEN  -in 


1 


/irocc.siiNg,  f/it'  film  and  Us  work  onhr  arc  di'livcnd  to  the 
n  tables  uhcrr  motion  picture  film  is  cut  to  match  order,  canned. 
and  routed  on  to  Production  Control  for  distribution.  D«ri;ig  peak 
I,  three  film   technicians  are  kept   bu.sy   matching  /./his  to  orders. 


rly  delivers  chemical  samples 

I  nsimetric  charts  to  the  East- 
n'-loiiak  Company  for  testing 

inmendations.  The  Spacc- 

.nter"s    proccssinu    quality 

;i  consistently  rated  on  the 

ni  level    as    that    of    the    film 

•-•    ciurcr. 

important  to  stress  that 

c   no   secrets,    no   special 

-   for  chemicals   or   other 

II  i^ks'  in  our  film  handling," 
■>i>outhard.  "MSC  mixes  pre- 


-)fr  unit  mounted  atop  color 
tisor  was  amonfi  modifications 
i^to  handle  thin  base  color  film 
i>.    Vsinii   uonuiu's   hair   dryer. 

iat  and  metal  flexible  tubinn, 
technicians  solved  problem  of 
7,  underside  of  thin  base  film. 

rjiged  Kodak  chemicals  and 
'I  right  by  the  book  in  using 
*  We  feel  that  any  indepcn- 
i  laboratory    could    get     top 

a;s  by  doing  the  same  as  we 
-  stick  to  manufacturer  in- 
ions  and  always  be  on  the 
'for  trouble  spots." 
ijul  Handling  to  a  Minimum 
jiemicals  are  only  half  the 
|;  according  to  Southard;  the 
jth  operation  of  equipment 
(technicians  is  the  other  half, 
oo  many  cooks  spoil  the 
I,"  is  an  old  adage  Holland 


considers  worthwhile  when  pro- 
cessing flight  film.  To  cut  handling 
down  to  a  minimum,  one  tech- 
nician and  one  assistant  are  as- 
signed to  follow  in-coming  Gemini 
material  each  time  a  launch  is 
scheduled.  Routines  are  practic- 
ed over  and  over  again  by  these 
already  skilled  men  —  the  aver- 
age MSC  technician  has  between 
15  and  25  years  of  experience. 
Stock  is  fed  through  the  proces- 
sor and  sensimctric  graphs  are 
are  made  on  the  results;  chemicals 
are  tested  as  to  PH.  specific  grav- 
ity, total  alkalinity  and  other  fac- 
tors, and  sample  strips  of  film  are 
examined  for  waterspots  and 
scratches."" 

"It  could  take  as  long  as  20 
hours  to  develop  flight  film,'"  says 
Southard.    ""Even    after   preparing 

(CONTINUED      ON       PAGE       70) 


Chemical  analysis  of  all  material 
used  in  MSC's  photographic  labora- 
tory "heads  off"  possible  trouble  in 
process-in/i.  Terry  Slezitk,  quality 
control  a.s.^stant.  checks  samples  for 
ril  in  the  quality  lab. 


Front  the  pioneers  of  rear- screen  projection 

Advanced  audio-visual 
fiim  projection  systems 


SLIDES 


BUSCH  Cine-Slide  Projectors  have  many 
special  features,  including:  Big  14" 
<  14"  built-in  Daylight  Screen;  80- 
slide  capacity;  automatic  or  manual 
operation  with  Kodak  Carousel  projec- 
tor. Available  with  or  without  sound 
un.t.  The  Busch  Cne-Slide  Projector  is 
versatile,  dependable,  portable  and 
..ghtweight 


16  MM 


BUSCH  Cinesalesman  self-contained, 
continuous  16mm  projecton  ire  depend- 
able, portable,  verutilc  Available  in 
yariety  ol  models  to  aect  aair  requ.re- 
mcnt  lor  continuous  or  rear-screen 
projection.  Unit  has  20  jrears  of  proven 
performance  with  many  patented,  eiclu 
sive  features  lound  only  on  world-famous 
Busch  Cinesalesman  projecto.'s. 


■\  ■«! 


BIG  SCREEN 

The  Big  Screen  16mm  continu- 
ous BUSCH  Cine-Educator 
Projector  Is  dependable,  self 
contained,  mobile  and  beauti- 
fully finished  in  Walnut  Formica. 
Special  features  are:  pusfi-but- 
ton  start;  automatic  cycling  stop; 
auxiliary  cooling  system,  and 
high-quality  sound.  Heavy-duty 
projector  units  with  many  ex- 
clusive features.  Tfiis  unit  can 
also  be  supplied  with  Slide  Pro- 
jector in  place  of  the  16mm 
Projector. 


SPECIAL  UNITS 

We  have  25  years  of  experience  in  the  design  and  manufacture  of 
complete  Audio-Visual  systems  for  schools,  business  and  govern- 
ment. We  can  engineer  and  manufacture  any  requirement  you  may 
have  for  Special  Projection  devices  or  systems  such  as  multi  screen 
projection  systems,  synchronized  projection,  complete  remote  con 
trol  or  projectors  and  many  others. 

WRITE  OR  CALL  FOR  COMPLETE  DETAILS: 


BUSCH  FILM  AND  EQUIPMENT  CO. 

214  S.   HAMILTON  ST.        SAGINAW,  /MICHIGAN 
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these  pages  provide  a  "trade  show  in  print" 

of  the   latest  audio/visual   projection   equipment 

and  related  accessories  especially  useful  for 

today's  varied  business  and  industrial  programs. 

the  right  choice  of  equipment  for  each  medium 

has  been  enhanced  by  engineering  and  design  work 

that  is  evident  in  today's  lighter,  brighter, 

and  more  dependable  projectors  of  every  type. 

but  the  buyer  should  also  look  for  field  service 

capability,   for  recognized   standards  that  are  met 

by  the  manufacturer,  electronic  developments 

have  moved  swiftly  in  recent  years  and  these  are 

reflected  in  modern  audio/visual  equipment  for 

professional  use.  new  trends,  like  8mm  sound  and 

video  tape,   are  also   reflected   in   this   review. 

but  standards,  like  the  inventory  of  16mm  sound 

prints  and  existing   16mm  sound  projectors  owned 

by  hundreds  of  thousands  of  groups  must  be 

considered,  when  the  final  choice  is  made,  the 

buyer  will  make  it  after  careful  consideration 

of  both  technical  and  end-use  factors  noted. 

heavy  demand  from  the  nation's  schools  may  slow 

deliveries  of  some  of  this  equipment  in  months 

ahead,  but  quality  and  dependability  are  worth 

waiting  for.  finally,  the  buyer  will  heed  the 

physical  problems  of  field  use  in  terms  of  weight, 

maintenance  and  service  in  making  his  choice. 


Audiovisual 

Equipment 

TradeFair 


==LC 


16mm  Motion  Picture  Projectors 

16MM  Sound  remains  the  stand- 
ard for  group  showings  of  films 
throughout  the  world,  fortified  by 
hundreds  of  thousands  of  16mm 
sound-on-film  prints  in  business, 
educational  and  religious  film  li- 
braries. More  than  700.000  16mm 
sound  projectt>rs  owned  by  such 
groups  also  build  markets  for  new 
films  and  provide  audiences. 

Today's  portable  16mm  sound 
projector  features  simplicity  of 
threading,  faster  warm-up  of  am- 
plifiers through  wider  use  of  tran- 
sistors, some  improvement  in 
weight  and  greater  durability  in 
the  field:  all  important  to  the  in- 
dustrial buyer.  For  auditorium-size 
groups  there  arc  such  machines  as 
the  Kodak  25 B  (either  incandes- 
cent or  arc ) :  the  Siemens  2000  has 
special  appeal  with  its  optical-mag- 
netic features.  As  ever,  reliability 
of  the  manufacturer  and  service  in 
the  field  are  important  factors  to 
remember  when  you  buy.  • 


Bell  &  Howell's  Model  552  S^.^.o, 
load     Filmosound     provides    a 
+hreddinq    of    16mm    sound    films, 
guide   system   permits   insertion  of 
top;  within  3  seconds  it  glides  into  | 
position,  completely  threaded.  WoiJ 
lbs.,    13  oz.;  it  has  f/1.4  lens.  Write| 
Howell,  see  p.  61. 


Eastman  Kodak  "Pageant"  Sound  Proiee- 
tors  have  fully  transistorized  sound  systems. 
These  engineered  "AV"  models  also  have 
single-lever  operation.  Write  Eastman 
Kodak.  Motion  Picture  &  Education  Mar- 
kets Division  for  complete  literature. 

Movie-Mate  Convertible  Model  CV-4  is  a 

26  lb.  portable  16mm  repeater  sound  pro- 
jector also  fuHy  equipped  for  conventional 
showings  on  its  2000'  detachable  arms.  For 
continuous  use;  pop-out  9"  x  12  "  Polacoat 
screen;  50'  to  500'  repeater  magazine  ca- 
pacity. Available  on  Rental/Lease.  Write 
Movie-Mife  Corp.  listed  on  p.  61. 

Kalart/Victor    Series    75    Sound    Projectors 

(and  the  70MC3)  are  the  latest  from  this 
pioneer  equipment  maker.  Series  75,  with 
built-in  film  protection,  features  snap-out 
reel  arms,  exclusive  safety  film  trips,  air- 
conditioned  film  gate.  Model  75-15  lists 
at  $620;  75-25  @  $725.  The  70MC  uses 
new  GE  Marc  300  lamp  in  a  lightweight, 
compact  unit  to  produce  up  to  four  times 
the  screen  brightness  of  standard  incan- 
descent projector  lamps.  Available  in  two 
models:  70-15  MC3  (a)  $1  225;  70-25  MC3 
@  $1,330. 


Graf  lex  16,  800  Series  Sound  Projeci( 

the    company's    latest    in     this    fie 
automatic  2/3  blade  shutter  to  ma^ 
ble  extra  screen  brightness  at  sour 
(2  blades);  minimum  flicker  at  silenjg 
(3  blades).  Hi-fi  sound  is  provide 
woofer  and  4  "   capacitor  coupled  j 
speaker    system    in    lift-off  side   cO 
easy  loading,  film  drops  in  slot  ovarl 
head,   master  control  lever  forms  iff 
head;     sets     perfect     loop     autom  ( 
Write  Graflex,  Inc.  See  page  61. 


mri 


RCA's   new     "liOO"   Sound   ProjectoO 
auto-threadinq   as  optional  on   puf 
to    be    installed    at    later    dale.    ThJ 
"Safe  Threader"  automatically  carll 
film   leader  through  the   projector, 
disengaged.     It    never    touches    th| 
Other   features:   advanced   optical 
fully-transistoriied   sound    |sp<| 
mounted    In    case):    top-mounted, 
reel    arms;    plus    exclusive    fluid    clul 
even-wind  tension  on  any  size  reel, 
is    standard;    stopon-frame    model 
tional.  Weighs  32  pounds.  Write  Rv 
Instructional  Electronic  Products. 
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8mm  Motion  Picture  Projectors 


1,1  s\)\I  Films  for  both  car- 
iduc-type   sinind   and    8nini 
•nupc  equipment  as  well  as  ex- 
niplicity  and  portability  of 
chines    now    available    are 
nionientuni  to  this  dinien- 
Iki    or  internal  networks  within 
i-i  -N  and   industry,    Smni   has 
advantages.   Super-8,   the 
lension  introduced  by  East- 
inMxlak.  has  been  adopted  by 
"'•  iiiipment  makers  as  Techni- 


i 

■  d  Marl  V  8mm  cartridge-load  souna 
If  or,  this  company's  latest  model,  is 
It  d  to  show  speaker  in  rear. 


and    this    maker    has    also 

if  built  a  catalog  of  the  grow- 

gnumber    of    "single-concept" 

Wavailable  for  8mm  silent  pro- 

nln.  Sound   on   8   was  largely 

lactic  until  the  introduction  of 

:|iewlex  Optical  8. 

Bsign  and  engineering  studies 

^ptical-8  arc  now  underway  on 

hjf  of  Kodak  so  a  further  trend 

l}be  expected  in  that  direction. 

»int  reports  from  abroad  indi- 

tiwide  international  interest  in 

1     sound.     For     international 

ii|:h  use,   companies   have    ac- 

nd  both  8mm  silent  and  sound 

Ks    and    realize    impressive 

,     When  a  sufficient  number 

tjchines  is  in  the  field,  markets 

jiave  been  developed  for  print 

li  and  rentals. 

J  clear  picture  of  the  "State  of 

A  aits  the  future  of  optical  v.s. 

|f  ictic  sound;  standardization  of 

I  e  dimension  and  a  steady  in- 

^■e  in  the  number  of  film  sub- 

3  for  this  equipment.  Such  fac- 

'■J  need  not  affect  any   internal 

.pf  such  excellent  machines  as 

3-airchild  (cartridge  sound)  or 

inicolor   (cartridge  silent).    • 


•I  8mm  Optical  Sound   Projector  was 

0  use  this  principle  of  optical  sound 
m.  Amplifier  has  solid-state  circuitry: 
latic  control  via  keyboard  panel.  For 
and  reverse  operation.  Single  case 
ins  all  components. 
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Fairchild's  Mark  iV  is  an  automatic,  car- 
tridge load  8mm  sound-on-film  projector 
with  Movie-Pack  cartridge  (inserts  in  the 
front  slot).  When  lever  is  depressed,  the 
showing  begins  on  8'/2"  x  M"  screen.  Auto 
stop  circuit  can  end  showing  or  provide 
continuous  program.  Weight:  20  lbs.;  ca- 
pacity: up  to  22  "  of  sound  film.  Write 
Fairchild    Industrial    Products    (see   p.   61). 


Technicolor  "Instant  Movie  "  Projector,  the 
Ocluie  810,  is  a  Super  8  silent  film  pro- 
iector  with  a  new  "Super  Brilliant  Light 
System  '  using  a  low-voltage  lamp  and  dual 
output  transformer  to  allow  choice  of  nor- 
mal brilliance  with  500%  increase  in  lamp 
life  or  40%  increase  in  tight  output  with 
normal  lamp  life.  Deluxe  810  also  has  still- 
picture   clutch   and   cartridge-loading. 


The  Right  Screen 
Mokes  the  Show! 

|>K  TURE  OUALITY  hnalK  de- 
*-  pends  on  the  rii;ht  screen  to 
display  the  excellent  color  images 
from  todays  motion  picture,  tilm- 
strip,  slide  or  overhead  projectors. 
I  ortunately.  the  user  has  a  wide 
choice  of  models,  ranging  from 
electrically-operated  ceiling  screens 
to  quick-opening  tripods  and  handy 
wall  type  screens.  Both  beaded  and 
matte-white  as  well  as  silver  fin- 
ishes are  available. 

Rear-projection  screens  merit 
special  consideration  because  of 
the  growing  number  of  projectors 
and  the  trend  toward  "built-in" 
training  and  presentation  centers. 


Technicolor  "Instant  Movie"  Projector, 
Model  260:  export  version  of  the  Model 
510,  is  a  Super-8  cartridge-load  projector 
designed  for  operation  on  110-120  volt, 
220-230  volt  and  240-250  volt  50-cyclo 
electrical  systems. 


At  least  one  material  maker  ( Pola- 
coat )  has  given  special  attention 
to  this  material  and  their  "Len- 
screen"  is  being  specified  by  man- 
ufacturers as  well  as  builders  of 
rear-screen  presentation  facilities. 
Handy  table-top  screens,  such 
as  those  created  by  Hudson  Pho- 
tographic Industries  and  Richard 
Mfg.  Co..  are  worthy  of  note  where 
office  and  plant  shciwings  demand 
quick  set-up.  At  the  opposite  end 
of  the  projection  line  are  ""built- 
ins"  for  standard  projection  such 
as  Da-Lite's  Executive  Electrol 
where  the  touch  of  a  button  brings 
a  fine  surface  into  view.  • 


Hudson  Photographic  Industries  "Super 
8"  Editron  was  designed  to  serve  as  both 
a  film  editing  workshop  for  this  new  dimen- 
sion and  as  a  table-top  action  viewer 
which  does  not  require  any  room  dark- 
ening. It  has  a  3  <  4-inch  viewing  screen, 
focusing  control,  film  notcher,  framing 
control  and  scene  timing  scale.  Use  It  on 
either  1 10  or  240  volH.  Write  HPI  for 
data:   see   p.   61. 


Audiovisual 


Da-Lite  Screen  Company  is  featuring  the 
Executive  Electro!,  electrically-operated 
projection  screen  which  recesses  com- 
pletely in  ceiling,  with  automatic  ceiling 
closure.  Electrol  is  available  with  screen 
surface  siies  starting  at  50"  x  50"  up  to 
12  feet  square.  Da-Lite's  White  Magic 
Chemi-Cote  glass-beaded  or  non-glass 
mat  white  surfaces.  Prices  range  (50"  x 
50")  under  $55.  Write  Da-Lite  Screen  for 
data.  See  page  61. 


Radiant  Mfg.  Corp.  has  an  Audio-Visual 
Line"  of  projection  screens  which  Includes 
the  "Classmaster"  (two  different  models) 
or  the  "Educator";  both  are  wall  models. 
Educator's  screen  surface  is  silver  lenticular 
Optigtow;  Clearmaster  has  matte  white 
surface.  Write  Radiant.  See  page  61. 


•A^^^ 


Richard  Portfolio  Screen  comes  in  a  plastic 
zipper  case:  unfolds  for  screen  size  of 
I  I  X  8'/2  inches.  Mette  white  screen  sur- 
face: flaps  protect  screen  when  closed. 
Navy  blue,  lists  at  $5.95.  Write  Richard 
Manufacturing  Co.  See  page  61. 


Below:  Polacoat  Incorporated  manufactures 
the  widely-applied  '  Lenscreen  "  rear  pro- 
jection screen  material  used  in  many  cur- 
rent projectors  of  this  type.  The  material  is 
also  available  in  large  dimensions  for 
"Built-in  "  rear  projection  installations.  For 
details,  ask  for  the  publication  "In-Wall 
Lenscreen,  a  Facility  for  Training"  avail- 
able  from   Polacoat.   Inc.  See   pege  61. 
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Sound  Slidefilm  Projectors 


DuK«n«'4  "A-V  Matie"  (Model  I4A285D 
is  pictured)  is  a  self-contained  sound  fllni)- 
strip  (slidefilm)  projector  that  features  a 
new  program  hold  control  (stop-start  show 
at  any  time);  automatic  operation  (when 
tone  arm  is  placed  on  record  program  op- 
erates). A-V  Matic  also  has  remote  con- 
trol: bright  images'  fine  design  and  Redi- 
Wind  which  automatically  rewinds  the  film- 
strip  for  re-use.  Screen  size.  9  i  7".  Weight: 
17  lbs.  Write  DuKane  Corporation.  See 
page  61. 


EIco  Corporation's  "Mastermatic  I"  's  a 
newcomer  in  sound  fllmstrip  projectors.  It 
features  Unipak-cartridged  filmstrips  with 
magnetic  sound  (tape)  in  single  snap-to- 
gather  housing.  Synchronized  'A"  sound 
tape  can  be  changed  at  will.  Also  featured 
is  repeat  (continuous)  operation  as  an  op- 
tion. Contains  own  pop-out  screen  for  rear 
projection  or  fast  change  to  front  screen 
use.  Up  to  185  film  frames  and  15  minutes 
of  sound  in  the  Unipal  cartridge.  Priced  at 
$350  list;   write   EIco   Corp.   See   page   61. 


Boscler      Company's      "Salesmat<         sound 
tiim. strip  projectors  have  Flipmat" 
for   built-in   rear   projection-    uses    j. 
load    film    cartridge    and   sound    is    on 
long-play    magnetic    tape.   Weighs    19    i. 
Plug   it  in  and  away  it  goes     Available  ii 
"Discussion"/"Plcture    Partner  '/   or    "Long 
Play"  models.  Write  Beselor  Co.  See  p.  61. 


BisiNEss  Calls  Them  'slide- 
films"  when  35mm  filmstrips 
arc  combined  with  cither  disc  or 
tape  sound;  the  phrase  "sound  tilm- 
strips"  is  also  appropriately  de- 
scriptive of  this  effective  sight 
sound  medium.  Programs  available 
for  sales  and  supervisory  training, 
for  insurance  salesmen,  for  bank 
employees  and  in  other  fields  have 
widened  ownership  of  this  type  of 
equipment.   Service  education   for 


OuKane's  "Micromatic"  is  a  big-screen 
sound  filmstrip  projector  or  can  be  used 
for  group  shows  on  a  desk-top.  Also  fea- 
tures program  "Hold  Control"  and  now 
projects  2x2  slides  as  well  as  strips.  Write 
DuKane  Corporation.  See  page  61. 


automotive  dealers  has  long  been 
"standard"  for  sound  slidefilms. 

Rear-screen  projection  is  popu- 
lar for  counter  demonstration  and 
desk-top  showings  and  there  are 
several  excellent  machines  with 
this  key  feature,  quick  to  setup  and 
ready  to  show  on  their  own  built-in 
screens.  Con  vJcntional  shmvings  for 
larger  groups  may  require  larger 
units  with  increased  sound  output 
and  larger  lamp  voltages.  Year 
after  year,  manufacturers  of  this 
type  of  equipment  have  steadily 
improved  their  models.  Simplified 
threading,  "automatic"  rewinding 
of  strips,  cartridge-loading  arc  all 
useful  recent  features. 

Service  through  reliable  local 
dealer  facilities  remains  important 
to  the  buyer.  In  addition  to  repre- 
sentative models  on  this  page, 
check  the  McClure  [Projectors"  line. 
It's  worth  noting  that  this  medium 
has  important  advantages  for  edu- 
calion  and  training.  • 


LaBalU't  "Courier"  sound  filmstrip  projec- 
tor  li  a  battery-powered,  lightweight  sales 
*ool  in  attache-siie  case.  Uses  dry  nickel 
'.admium  battery  power  source:  pack  will 
provide  up  to  10  shows  per  day.  Has 
inap-in/inap-out"  tape  cartridge  and  film 
"naqazino  (15  minutes  of  sound:  up  to  150 
f'lrpos  of  picture)  Write  LaBolle  Industries 
loroturc.  See  page  61. 


Bell  &  Howell's  "Monitor  960"  sli] 
lector  has  a  built-in  preview  sc 
see  your  slide  before  you  project 
slide  rotary  tray:  electric-eye  auti 
Instant  editing:  automatic  slide  timl 
remote  control.  Bright  500-watt  lain 
Bell    &    Howell    quality.    Wr^e    B&l 


Filmstrip  and  Slide  Projectors 


'X'RA'i-l-OADiNC,  and  simplicity  of 
■*■  operation  are  key  factors  in 
the  design  of  the  latest  2x2  slide 
and  35mm  filmstrip  projectors. 
Variations  in  design  have  brought 
vertical  and  horizontal  models  but 
the  common  denominator  is  screen 
brightness,  safe  transport  of  mate- 
rial and  either  manual  or  semi-au- 
tomatic operation,   as  you   prefer. 

New  models  being  displayed  at 
current  trade  shows  are  featured 
on  this  page;  capacities  vary  but 
the  principle  of  reliability  should 
be  paramount  for  the  business  user 
of  this  medium.  Bell  &  Howelfs 
new  "Monitor  960"  slide  projector 
has  its  own  built-in  preview  screen 
plus  automatic  electric-eye  focus- 
ing and  100-slide  capacity  on  its 
upright  rotary  tray.  Kodak's 
widely-popular  Carousel  offers  a 
new  "".^X"'  model  (see  illustration) 
and  the  company  has  introduced 
several  useful  accessories  ( sec 
ulher  pages)  such  as  the  Motion 
Adapter  and  a  Sound  Synchonizcr. 

The  business  user  will  do  well  to 
avoid  the  lower-cost,  amaieiir  slide 
projectors  in  plentiful  supply. 
These  won't  hold  up  under  field 
conditions  and,  more  important, 
won't  deliver  ihe  kind  of  image 
quality  you'll  won!  for  sales  or 
service  demonstrations  and  meet- 
ings. 

Where  slides  are  the  medium  for 
your  presentation,  you  can  choose 
from  small  group  models  all  the 
way  to  the  "giants  "  such  as  Ge- 
narco's  3,000-watt  3' 2  x  4-inch 
slide  projector  with  its  electric 
changing  system  or  Strong  Elec- 
tric's  brilliant  Xenon  slide  projec- 
tor, for  this  larger-size  slide.  These 
latter  machines  arc  for  pernumeni 
hooili  installation.  In  the  field  you'll 
want  portability  and  ihrahllity.   • 


f 


Kodak's     Carousel     AV-900    is    the 

nodel  of  this  wldely-popuiar  slide 
tor.  It  has  con  rol  buttons  on  the 
as  well  as  remote  control  cord:  wela 
than  I  I  lbs.  Use  it  for  continuoi 
tended  display  operation,  too!  Tw 
sand-hour  motor  will  run  eight  moni 
tinuously,  eight  hours  per  day,J 
Kodak.  See  page  61. 


Bell  &  Howell  "Specl.il  ■  ■■  • 
•'  [•  :  !  -  M'Ctors  featu' 
vou  never  touch  the  film:  it  advontf 
tures  by  push-button  remote  conti 
powerful     jet     stream     eliminates    l| 


The  Honeywell  Rondella  100  Is  a  self-focu' 

ing  slide   projector  of  vertical  design:  has  Below:   for    big   screen   slide   projr 

100   slide   capacity:   fact   setup.    Magnetic-  3'/t"  «  4"    slides,    industry    turns    ' 

action     slide-changing     rapid    but     handles  ment    lite    the    Strong    Xenon    lighlj 

fragile    slides    with    care.    Has    self-focus.  slide    projector   shown   here.  Osram 

Edit/Preview    gate    makes    tray   loading    or  watt   Xenon   bulb  delivers   up  to  9 

manual   projection  easy.  Write   Honeywell.  mens  through  slides.  Write  to  Stron  t' 

See  page  61.  >  trie  Corp.  See  page  61. 


i 
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Rear-Screen  Slide  Projection 


Displays    as    well    as 

nng   classroom    use    may 

,  rcar-scrcen    projection    of 

.•^  I  here's   been   marked    im- 

ji/cifnt  in  image  brilliance  and* 

Vii I  operation  when  designers 

iibincd  good  new  cabinet 

M  li)  tcxiays  better  slide  pro- 

I  or  motion   picture   equip- 

■  ;veral  are  presented  on  this 

K  the  button   on   such   ma- 


t\'i  Carifel  is  a   rear-proiection   cabl- 

Kiii  1   14'  square  screen  that  converts 

Ir  \'   de.    filmstrip   or    motion    picture 

K1-,     into    desktop,    daylight    viewer 

I  idual    or   snnall    group   use.    I*    has 

portability;  {olds  up  to  one-inch 

in   IS  seconds.  Uses  HPI's  "Day- 

"  plastic  screen  which  helps  cor- 

owing    effect   o{    proiector    lamps. 

udson  Photographic  Ind.  See  p.  61. 


and  you  have  automatic  vis- 
splays  operating  continu- 
jOr  use  them  for  demonstra- 
manual  control,  showing 
ts,  machine  operations,  etc. 
-air  choices  for  this  section 
M.'  Busch  Film  &  Equipment's 
|dj  Motivas  "Projection  The- 
nand  the  Roto-Slide,  which 
p|»s  a  Sawyer  mechanism, 
toj.vorthy  of  mention  are  the 
|-i\ored  Admatic  ( a  Harwald 
di.t)  and  custom  cabinet  mod- 
01  red  by  Busch. 
ifii  can  have  these  machines 
bound  as  well  as  slide  images 
(jntinuous  tilmstrips,  motion 
''  -  etc.  Cartridge-type  tape 
accessories  for  this  pur- 
jind  can  be  adopted  to  a  num- 
I    rear-screen  cabinets.  • 


The  Busch  Cine-Slide  Projector  pj's  images 
frcrn  built-in  Kodak  Carousel  slide  pro- 
jector) on  big,  built-in  14  '  x  14"  TV  type 
screen.  Operates  manually,  remotely,  auto- 
matically or  continuously.  Also  useable  for 
standard  projection  on  external  screen 
Weighs  only  30  lbs.;  a  5'  lens  is  optional 
for  big-screen  conventional  projection. 
Write  Busch  Film  &  Equipment.  See  p.  6'. 


Special  Lenses 
&  Accessories 

I^PTioNAL  Lenses  provide  for 
^-^  extreme  wide-angle  showings; 
help  meet  other  projection  prob- 
lems such  as  long  rooms,  rear- 
screen  showings.  Other  accessories 
worthy  of  recent  note  arc  Kodak's 
Sound  Synchronizer  to  combine 
Carousel  slide  projection  with 
taped  sound  and  the  Motion 
Adapter  pictured  (right).  They're 
worthy  of  consideration.  • 


Audiovisual 

Equipment 

TradeFair 


Projection  Theaters  ;  Model  RPT-50  is  pic- 
tured) handle  slide,  animated  slide,  film, 
and  sound  presentations  In  fully-enclosed, 
compact,  self-contained  cabinet  which  will 
house  Kodak  Carousel,  Technicolor  8mm 
■  Instant"  Movie  Proiectors  and  the  Couslno 
Audio  Synchro-Repeater  sound  (tape)  sys- 
tem. An  I8"xl8"  glass  Polacoat  screen 
has  special  anil-glare  coating  (show  at 
wide  angle  In  normal  room  tight).  Single- 
piece  aluminum  construction;  weighs  under 
20  lbs.  Choice  of  pedestal  bases  as  acces- 
sories. Write  Projection  Theaters.  See  p.  61. 


Buhl  Optical  Company  specializes  in  mak- 
ing special  lenses.  The  ECU  (pictured)  is 
for  extreme  close-up  projection;  other 
models     aid     in     long     and     short     throws. 


Kodak's  Motion  Adapter,  an  accessory  (or 
•he  company's  Carousel  slide  projectors, 
Tiakes  it  possible  to  introduce  animated 
mages  into  slide  presentations.  System  is 
comprised  of  specially-prepared  slides  and 
a  rotating  spinner.  Each  slide  carries  sev- 
ral  polarized  images,  each  with  a  different 
polarity.  Selectivity  polarizer  spinner  allows 
each  Image  to  be  projected  In  sequence  to 
provide  illusion  of  a  single  Image  in  mo- 
tion. Good  for  showing  flowing  liquids  or 
rotating  gears,  piston  movement;  hand- 
shaking, etc.  System  is  based  on  tech- 
niques developed  by  Technical  Animations' 
(trademarked  Technamation)  and  a  source 
of  motion  slides.  The  adapter  is  available 
from  Kodak  Audiovisual  dealers'  write 
Eastman   Kodak.  See  page  61. 


Program  Control  &  Random  Access 


MLLTi-ScRt  I A  presentation  is  a 
trend  in  today's  business  film 
use.  Helping  meet  that  need  are 
tape -control  devices  such  as  the 
DuKane  Electronic  Programmed 
picture  below.  Another  need  in  in- 
dustry and  government  is  for  ran- 
dom-access to  growing  slide  li- 
braries. Both  Decision  Systems  and 
Spindlcr&  Sauppe  offer  these  items. 


Roto-Show  has  a  14  »  14"  rear  pro|ection 
screen;  100  slide  capacity;  a  built-in  4«6 
speaker  is  ready  for  connection  to  a  tope 
recorder  for  sound  w/pictures.  Takes  only 
17"  of  counter  space  and  has  long-life 
|200-hour)  projection  lamp  with  steady 
400-watt  illumination.  Write  John  A.  Grant 
&  Associates.  See  page  61. 


Admatic,     eebinet-type     r««r-«er»«n     slide 

projectors,  are  available  in  either  con- 
tinuous silent  or  with  sound.  This  man. 
ufacturer  (the  Harwald  Company)  pro- 
vides Admatics  on  lease  or  outright  sale 
basis.    Call    or    write    Harwald    for    data. 


OuKana  Custom  Electronic  Programmer 
a  new  tool  which  provides  organized.  e«- 
tremaly  versatile  way  of  operating  multi- 
screen combinations  of  filmstrips,  slides, 
motion  pictures  and  tapes,  all  operated 
from  the  Programmer.  Fully  automatic  se- 
quences can  be  set  up  to  run  by  them- 
selves at  touch  of  "start"  button.  Uses 
8. channel  punch  tape  reader  that  will  also 
organize  and  control  lights,  curtains,  room 
lights  and  screen  as  well  as  projectors  .  .  . 
produces  rapid  picture  advance  when  re- 
quired. For  data  ask  DuKane  Corporation,' 
See  page  61. 


Below:  Oial-A-Slide  Random  Slide  Projec- 
tor qlves  instantaneous,  random  access  to 
as  many  as  160  slides  (in  less  than  average 
of  2.S  seconds)  Model  160  utilizes  eiclusive 
random  access  selector  and  actuator  de- 
signed by  company  and  includes  two  mod- 
fled  Kodak  Carousel  AV-900  s  and  a  fade- 
dissolve  control  unit.  Numerical  indlcatorj 
tell  operator  which  slide  will  be  projected 
to  coordinate  with  supplemental  oral,  visual 
material.  Weighs  less  than  75  lbs.:  lists  et 
$2,790.  Other  units  available  with  80  and 
240  slide  capacity.  Write  Decision  Sys- 
tems. See  page  61. 


Selectroslide  random-access  equipment  is 
widely  used  by  Industry  and  government 
where  this  application  is  desired.  The 
maker.  Spindler  &  Sauppe,  of  Glendale, 
Calif,  will  furnish  complete  technical 
literature  on  various  models  tT\6  on  the 
Selectroslide  standard  machines.  Write 
the    manufacturer:    source     on     page    61. 


llBER 


4  •  VOLTME  27 


» 


Audiovisual   Equipment  TradeFaIr 

Overhead  Transparency  Projectors 


l"svrsroRs  Li  akn  market  facts. 
-'■  industrial  trainees  get  data  on 
new  prtKCSscs  and  architects  show 
builders  and  buyers  their  new  de- 
signs— all  via  overhead  transpar- 
encies. This  llexible  medium  has 
gained  momentum  from  new  prep- 
aration materials;  it  has  won  sta- 
bility and  presentation  quality 
through  steady  design  and  engi- 
neering improvement  ( especially  in 
screen  hrii;hine.s.s ) . 

Current  mcxlcls  being  shown  by 
leading  manufacturers  of  o\erhead 
projectors  are  featured  on  this 
page.  The  user  will  find  that  such 
features  as  coolness,  lamp  and 
screen  brilliance,  portability  and 
convenience  are  the  key  factors 
to  consider  in  making  his  choice. 

"Standards"  among  the  makers 
are  such  companies,  listed  alpha- 
betically, as  American  Optical. 
Bescler,  Buhl,  Gratlex  and  Wilson. 
The  training  director  knows  the 
value  of  overhead  transparencies; 
so  do  linancial  olTcrs  who  use  this 
medium  for  factual  displays  of 
company  trends.  Within  recent 
months  we've  seen  a  variety  of  ap- 
plications ranging  from  the  Bachc 
&  C"o.  "Investment  Seminars"  to  a 
railroad's  program  featuring  sig- 
nals for  training  brakemen  and  en- 
gineers. Industrial,  medical  and 
commercial  uses  are  growing.       • 


Wilion  Model  2200  Overh««d  Projector 
tales  its  narne  from  the  2,20^'  iumtjn  pic- 
ture brightness.  True  optical  ,  'im  with 
matched  fresnel  lenses;  engineer'-  i  ^ir  flow 
for  operating  coolness  and  I6'/2-Il  «oight 
assures  portability.  Light  is  spread  vonly 
all  across  screen  with  no  "hot  s^ 
Write  H.  Wilson  Corp.  See  page  61. 


Buhl  Model  80  Overhead  Projector  has  an 

e»clusIvo.  cloanablo  frosnol  lens.  Delivers 
2,000  lumens  on  screen:  features  e«tra 
coolness  from  dual  fans.  Write  Buhl  Opti- 
cal Company  for  data.  See  page  61. 


Apollo  6  Overhead  Projector  (from  Ameri- 
can Optical  Company)  delivers  2,200  lu- 
mens to  screen  for  transparency  illumina- 
tion. Has  10"  X  10"  aperture  and  5  5'/2- 
foot  projection  distance.  Tilting  head  is 
mounted  on  convenient  corner  post.  Quiet- 
power  cooling  system  keeps  platen  cool: 
Apollo  6  has  8'/2"xir'  built-in  trans- 
parency locater;  supplied  with  600-watt 
Quartz  Iodine  lamp.  Write  American  Op- 
tical Co.  See  page  51. 


^^^'i 


Graflei  OH-2000  is  a  new  model  from 
Graflex  Inc.  with  Photo  White  picture  bril- 
liance at  low  operating  temperature,  fin- 
gertip focusing;  touch-tilt  control  of  mirror 
elevation  and  portability.  Provides  up  to 
2.000  lumens  with  25-hour  DVY  lamp.  De- 
'.Igned  to  accept  Graflex  four-way  Roll- 
Feed  attachment.  Write  Graflex.  See  p.  61. 


Greflrj  3000  Overhead  Projector  Is  earlier 
model  with  some  f'>atures  of  "2000"  above. 
Write  Graflex  Inc.  for  data.  See  page  61. 


Ampex  VR-7000  (priced  at  $3. 
orofessional  videotape  recorder  fori 
circuit  use  in  education  and  busine 
78-lb.  unit  records  at  tape  speed! 
inches  per  second,  using  one-inci 
Ampex  Series  147  video  tape.  HJ 
zontal  resolution  of  310  lines  for  hil 
ture  quality.  Records  up  to  63  mini 
picture  and  sound  on  a  3.000-foot  I 
video  tape.  Write  Ampex.  See  paM 


Portable  Videotape  Recorders 


VTiDEO  Tape  Recorders  have 
^  come  into  size  and  price  range 
suited  to  wider  application  in  busi- 
ness and  industry.  Where  internal 
training  programs  make  this  tool 
appropriate,  top-quality  manufac- 
turers like  .Ampex,  etc.,  now  have 
portable  \'TR  units.  Also  striving 
for  a  market  tied  in  with  home  tel- 
evision sets,  video  tape  equipment 
companies  are  making  progress  to- 
ss ard  lower-cost  tapes.  It's  still  a 
black  and  white  medium,  with 
color  promised  in  a  year  or  so. 

The  Sony  Videocorder  is  typical 
of  low-cost  monitor-recorder  com- 
binations now  available.  Added  ac- 
cessories such  as  a  video  camera 
and  microphone  complete  your 
"TV  Production"  studio  for  lim- 
ited internal  use.  But  larger  in- 
stallations, such  as  Eastern  Air 
Lines,  have  also  made  news  in  re- 
cent months.  All  maintenance 
bases  of  that  air  transport  company 
were  equipped  for  video  training 
production. 

Ill  addition  to  the  representative 
models  shown  on  this  page,  other 
makers  like  General  Electric  and 
RCA.  have  video  equipment  for 
closed-circuit  installations.  Start  a 
file  on  video  tape  and  keep  it  ac- 
tive. Developments  are  moving 
fast  in  this  medium  and  as  tape 
and  machine  cost  goes  down,  appli- 
cations in  business  will  increase. 
Key  factors  to  note:  quality  of  the 
recording  head;  service  facilities  in 
the  field;  cost  of  tapes  and  their 
capacity  in  running  time.  • 


I 


Wollensak    VTR-150   Video    Tape    c 

s    a     3tv1     Company    pr^iduct    a^  ■ 
♦wo    "package      concepts.    Recordei 
is   priced   at   $1,495:   mobile   console 
age     which     Includes     recorder, 

Scotch"  video  tape,  camera,  te 
receiver,  microphone  headset  and 
sory  cords  is  "less  than  $3,000."  Taf 
hour  of  recording  time  is  $39.95  for 
ft.  roll.)  Write  3M  Company  for  da 
page  61. 


Sony's  Home  Videocorder  tapes  both 
sight/sound  on  '/2  '  video  tape:  weight: 
66  lbs.  Simple  to  operate  with  controls 
similar  to  average  audio  tape  recorder. 
Has  own  8"  TV  monitor  which  receives  reg- 
ular UHF  and  VHF  broadcasts:  is  capable 
of  transmitting  both  video  and  audio  sig- 
nals to  taping  mechanism.  With  addition 
of  video  camera  and  mike,  record  your 
own  tapes.  Write  Sony  Corp.  of  America. 
See  page  61. 


For  up-dated  data  on  all   audio-visual   equipment,   look  to  thosj 
New  Products  Pages  in  every  Issue  of  Business  Screen  Magazin 


Special-Purpose 
Projectors 

Model  224-Athena,  oKeiud  by  L-W  Photo, 
Inc..  Van  Nuys,  Calif.,  is  a  re-engineered 
version  of  the  Kodak  Pageant  16mm  sound 
projector  for  flickerless  16mm  stop-motion 
use  at  24  fps.  with  sound,  plus  preselected 
speeds  of  I-2-4-6-8-I2  and  16  fps.  without 
sound.  All  frame  rates  are  without  flicker, 
forward  or  reverse.  Film  may  bo  stopped 
for  still  picture  viewing  or  single-framed  by 
push-button  control.  All  functions  can  be 
controlled  by  hand-held  remote  unit.  Write 
the  manufacturer  for  detailed  technical 
data  on  the  Model  224, 
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■  ilm  Handling  &  Filnn  Inspection 


1^ 


Prints  arc  the  key  to 
cct  presentation  oi  impKW- 
jranis;   today's   electronic 

ction  machines  arc  also 

to  maintain  showmanship 

and  services  to  the  user.  If 

program  is  important,  in- 
equipmcnt  to  maintain  it. 


Audiovisual   Equipment  TradeFair 


Tiplex   404   Film    Inspection    ma- 

e*  automatic  unit  developed 
film  libraries  and  TV  stations, 
nly  34  lbs.  Features  same  ^ilm 
\  head  used  in  larger  machines: 
cally  stops  and  reverses  itself 
feet  is  reached.  Priced  at  $875. 
ulmer. 


Neumade's   CL-16    Neuvator    Film    Cleaner 

IS  for  cleaning,  renovating,  polishing  and 
rewinding  of  400  ft.  through  2,000-ft. 
16mm  reels,  with  one  motor-driven  opera- 
tion. Film  runs  through  "bath"  past  three 
sets  of  double  squeegees  which  remove 
all  dirt  or  foreign  matter  and  excessive 
liquid  without  film  damage.  Dry  and  clean, 
film  is  rewound  on  talce-up  reel.  No 
sprocket  teeth  so  impossible  to  damage 
film.  Mercury  switch  stops  all  operations 
immediately  on  completion  of  reel  or  In 
case  splice  parts.  Write  Neumade;  p.  61. 

The   Harwald   Company's   "Inspect-O-Film" 

line  of  electronic  film  inspection  equip- 
ment has  earned  its  reputation  for  high 
quality  and  range  of  fea'ures.  Write  to 
maker    for    complete    technical    literature. 


Film  &  Filnnstrip  Shipping  Cases 

ING  Containers  of  either 
jre  or  plastic  are  moving 
:  thousands   of  film    prints 

night.  The  fibre  container 

(like  Wm.  Schuesslcr  and 
f*roducts)  have  proven  lines 
iknt  durability.  And  theres 
trend  toward  plastic  cases 
hose  of  Plastic  Reel  for  mo- 
ictures).  Now  plastics  also 
de  filmstrip  field  (sec  Plasti- 
Richard ) . 


I 
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Plio-Magic  film  containers  have  been  ex- 
tremely popular  for  16mm  and  35mm  film 
shipping.  They  re  available  in  I,  2,  3  and 
4-reel  sizes  for  1,600-ft.  reels;  I  and  2- 
reel  sizes  for  1.200  and  2.000ft.  reels  and 
in  one-reel  size  for  400.  600  and  800-ft. 
reels.  Write  Plastic  Reel  Corp.  of  America 
for  complete  details. 

Poly-Cons  (pictured)  are  polyethylene 
filmstrip  containers  available  in  a  wide 
range  of  colors  and  in  two  basic  sizes. 
Ask    Richard    Mfg.   Co.    (p.   61)    for  data. 
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Directory  of  the  Manufacturers 


moteriol   in   these   pages) 

Impex  Corp.,  .^00  Park  Ave., 
New  York.  N.  Y.  GR  .V4710. 


Optical    Co.,    Eggert    & 
ir  Rd..  Buttalo.  N.  Y.  TX  5- 

:  Corpomtion  (.A-V  Products), 
Charier  7-14,  Redwood  Citv, 
9406.V    367-4165.    Magnetic 

(Oh-.,  401  Broadway.  Redwood 


Arriflcx    Corp.    of    .Vnii-rica,    25-20 
Brooklyn-Queens   Expressway  W., 
Woodside.  N.  Y.  11.^77. 

Audio-Visual  Research,  Inc..  205  E. 
Kingsmill  St..  Panipa,  Te.xas.  MO 

4-3251. 

Bell  &  Howell  Pholo  Sales  Co.,  7100 
McCormick  Rd..  Chicago,  III.  OR 
3-3300. 

Charles   Beseler   Co.,   219   So.    18th 
St.,  East  Orange,  New  Jersey.  OR 
6-6500. 


A  Directory  of  Monufacturers: 

Boddc     Screen     &     Projector    Co., 

11541     Bradley    Ave.,    San    Fer- 
nando. Cal.  EM  5-2551. 

Buhl  Optical  Co.,  1009  Beech  Ave., 
Pittsburgh,  Pa.  321-0076. 

Busch   Film  &    Equipment  Co.,  214 

S.  H.iiDiJlon.  Saginaw.  Mich.  754- 
4806. 

C.O.C.  Timc-0-I,ile,  23-53  Steinway 
St.,   1  ong  Island  City,  N.  Y.   RA 
I  -7400. 

Jack  C.  Coffey  Co.,  710  17th  St., 
No.  Chicago,  III.  DE  6-5183. 

Compco  Corporation,  1800  N. 
Spauldmg,  Chicago,  111.  384-1000. 

Da-Lite  Screen  Co.,  Inc.,  Warsaw, 
Ind..  267-8101. 

Decision  Systems,  Inc.,  East  66  Mid- 
land  Ave..    Paramus,    N.   J.    833- 
2690. 

Draper  Shade  &  Screen  Co.,  Spice- 
land,  Indiana.  YU  7-3605, 

Dukane    Corporation.    St.    Charles, 

111.  JU  4-2300. 

Eastman   Kodak  Co,,  343  State  St., 

Rochester.  N.  Y.  325-2000. 

EIco  Corporation,  Willow  Grove, 
Pa.  OI,  9-7000. 

Execugraf     Corporation,      1320     E. 
Franklin    .Ave..    El   Segundo,   Cal. 
722-3206. 

Fairchild    Camera    &    Instrument 
Corp..   221    Fairchild   .Ave..   Plain- 
ville,  N.  Y.  WE  8-9600. 

Filmagic  The   Distributor's   Groop, 

204   14lh  St..  N.  \V..  .Mlanta.  Ga. 
S74-1661. 

Cienarco,  Inc.,  97-04  Sutphin  Blvd., 
Jamaica.  N.  Y.  OL  8-5850. 

General    Electric   Co.,    Photo   Lamp 
Dept.,  Ncla  Park.  Cleveland.  Ohio. 
266-2187. 

General    Electric   Co.,   Visual    Com- 
munications    Products,    600    Old 
Liverpool  Rd.,  Liverpool,  N.  Y,  456- 

2237. 

Graflex.  Int..  3750  Monroe  Ave., 
Rochester.   N.   Y.   I.U  6-2020. 

John  A.  Grant  &  Assoc,  6129  N 
Winchester    Ave.,   Chicago,    III. 

Grubcr  Products  Co.,  5254  Jackman 
Rd.,  Toledo.  Ohio.  474-2261. 

The  Har\«ald  Co.,  1245  Chicago 
Ave..  Evanston.  111.  328-7070. 

Honeywell,  Inc.,  4800  E.  Dry  Creek 
Rd  ,  IX-nver,  Colo.  771-4700. 

Hudson    IMuilographic    Industries, 
Inc.,  2  Buckhout  St.,  Irvington-on- 
Hudson.  N.  Y.  LY  1-8700. 

Jayark  Instruments  Corp.,  10  F.  4'^lh 
St..  New   ^■llrk.  N.  >  . 

kalarl/ Victor  Co.,  Inc..  Plainville, 
Conn.  747-1663. 

Knox  Mfg.  Co.,  9715  Soreng  .Ave  . 
Schiller  Park,  III.  678-1666. 
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LaBellc  Industries,  510  S.  Worthing- 

lon.    Oconomowoc,   Wisconsin. 
567-5527. 
3M    Companj,    Magni-lic    Products 

Div.,  2501   Hudson  Rd..  Si.  Paul, 
Minn.  773-1783. 
McClure    Projectors.    Inc..    1225 

Washington  St.,  Wilmelie,  III.  BR 
3-2310. 
Mo*  ie- .Mite     Corp..     8811      Puritan 

Ave..  Detroit.  Michigan.  342-2527. 

MPO  Videotronics.  210  W.  65ih  St., 
New  York.  N.  Y. 

Neumade    Industries.    Inc..    250    W, 

57ih  St..  New   York,  N.  Y.  JU  6- 
5810. 
North    .Xmcrican    Philips    Co..   Inc., 

100  F.  42nd  St..  New  York.  N.  Y. 

Orrtronics.  Inc.,  P.  O.  Box  864,  To- 
ledo. Ohio.  693-0641. 

Packard   Bell   Electronics,   Lawrence 
&    Arnold    Dr.,    Newbury    Park, 

Calif.  498-6601. 

Panacolor,    Inc.,    \W    E.    42nd    St., 
New  York,  N.  Y.  HU  2-5711. 

Paulmar.    Inc.,    464    Central    Ave., 
Northfield.  111. 

Plastic  Reel  Corp.  of  America,  612 

Boulevard  East,  Weehawken.  N.  J. 
867-4020. 
Polacoat.    Inc.,    9750    Conklin    Rd., 

Blue  .Ash.  Ohio.  791-1300. 

Projection    Optics    Co.,    Inc..    271- 
1 1th  Ave.,  East  Orange,  N.  J.  676- 
6500. 

Projection    Theaters    Div..    MotKa, 
Ltd.,    87-73    Kingston    Place,    Ja- 
maica. N.  Y.  526-7242. 

Radiant  Mfg.  Corp..  8220  N.  Austin 
.Ave.,   Morton   Grove.   111.    YO   6- 
4200. 

Radio   Corp.  of   America.   Camden, 
N.  J.  9(-,3-8000. 

Richard  Mfg.  Co..  5914  Noble  Ave., 
Van  Nuys,  Calif. 

Sony   Corp.  of   America.   580   Fifth 
.Ave..  New  ^  ork,  N.  Y.  581-0100. 

Spindler  &  Sauppe,  Inc..  1 329  Grand 
Central  .Ave.,  Glendale,  Calif.  247- 
1610. 
Standard    l*roj.    &    Equipment    Co., 

7433    N.    Harlem    .A\e..    Chicago. 
111.  647-8928. 

Strong    Electric   Co.,   87    City    Park 
.Ave..  Toledo.  Ohio.  248-3741. 

Sylvania  Electric  l»roducls.  Inc.,  730 
*  Third  .Ave.,  New  York,  N.  Y.  551- 
1317. 

lechnitolor   Corp.,    Box    517,    1985 
Placenlia  .Ave.,  Costa  Mesa.  Calif. 
646-7125. 

View  lex.  Inc.  Broadway   .Ave.,  Hol- 
brook.  N.  V.  589-66(')0. 

W  estinghousc  Electric  Corp.,  Bloom- 
field.  N.  J.  465-3370. 

H.  Wilson  Corp..  546  W.   119th  St., 
Chicago.  III.  CO  4-4412. 
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V 


The  W  i(U'.  \\  ide  World  of  Sponsored  Films 


Quality-Bllt 

Film  Sliijipiiig  Cases 

•  Best  quality   domestic  fibre 

•  Heavy    steel    corners   for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 
UlUtK        Ol  All  1  V  till,  r       ITEMS: 

Salon  Print  Shipping  Cases 

Sound   Slidcfilm   Shipping  Cases 
(for  Transcriptions  &  Fiimstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

M'rile  direct  to 
nianiilucliirer  for  catalog 

W.VI.  SCIIUESSLER 

361  W    Superior  St.,  Chicago  10,  III 


LAB  SPECIALISTS 

SINCE  1936 

Bmm  SILENT 
16mm  SILENT -SOUND 

BLACK  &  WHITE  PRINTS  ONLY 

That  means: 

SPECIAL    SKILLS    .    .    . 

SPECIAL    CARE    .    .    . 

PIUS 

ESPECIALLY  FAST  SERVICE 

ond 

ESPECIALLY     "GOOD  "     PRICES 

on 

QUANTITY   WORK 

Try  us 

MODERN  MOVIES.  INC. 

832  Col*   ■   Hollywood  38.  Calif. 
Hollywood  4-7293 


Amtrieaii  Bible  Society  Observes 
150th  .\nni\crsary  With  New  Film 
i:  Faiili  for  livery  I'roniier.  a  new 
color  motion  picture  created  in 
honor  of  the  150th  Anniversary 
of  the  American  Bible  Society,  is 
now  available  for  adult  community 
organizations  and  church  groups 
on  a  free-loan  basis.  The  51 -min- 
ute film  traces  the  history  of  the 
American  Bible  Society  and  the 
work  that  it  is  doing  all  over  the 
world  in  translating,  publishing 
and  distributing  the  Scriptures. 

Narrated  by  Alexander  Scourby. 
the  film  is  presented  as  a  public 
service  of  the  American  Bible  So- 
ciety and  distributed  nationally  by 
Association  Films.  It  was  pro- 
duced by  Owen  Murphy  Produc- 
tions. 

Faith  for  Every  Frontier  becins 
with  the  founding  of  the  American 
Bible  Society  in  1816  and  traces 
its  growth  and  expansion  in  re- 
sponse to  the  increasing  need  for 
its  service.  Tlie  film  highlights  the 
ways  in  which  the  Society  brings 
the  Word  of  God  to  millions  both 
in  the  United  States  and  in  150 
countries  around  the  world. 

The  Society's  training  in  liiblc 
translation.  Bibles  for  the  blind, 
distribution  programs  for  service- 
men overseas,  and  Bibles  for  peo- 
ple in  remote  regions  of  the  world, 
are  among  the  many  services  pre- 
sented in  the  film.  • 


"Bridging  the  Seas"  Pictures  the 
Work  of  the  U.S.  Merchant  Marine 

.  Bridiiiiiu  'lie  Seas,  a  new  tilni 
about  the  United  States  Merchant 
Marine  and  the  important  role  it 
plays  in  peacetime  trade  and  na- 
tional defense,  is  available  for  TV 
programming.  The  27'/2-minute 
color  film  is  presented  by  The  Pro- 
peller Club  of  America  and  dis- 
tributed by  Association  Telefilms, 
a  division  of  Association  Films. 

The  film  briefly  traces  the  his- 
tory of  the  Merchant  Marine  high- 
lighting some  of  the  functions  it 
has  performed  since  World  War 
I.  Focusing  on  all  types  of  ships 
from  freighters  and  passenger 
liners  to  the  newest  in  container 
cargo  ships,  the  film  points  out 
how  our  Merchant  Marine  serves 
in  a  variety  of  areas  and  has  be- 
come a  vital  part  of  our  economy. 

The  influence  of  the  Merchant 
Marine  in  opening  up  the  states 
of  Alaska  and  Hawaii  and  the  im- 
portance of  the  Cireal  Lakes  fleet 
in  providing  cheap  transportation 
for  the  raw  materials  of  our  steel 
industry  arc  shown,  as  well  as  the 


luxurious  accommodations  of  her 
ocean  liners  and  the  latest  nuclear- 
powered  ships,  hydrofoils,  and  the 
fascinating  hover  craft.  • 

*        *       * 

Aluminum's  "Many  Faces"  Shown 
in  a  New  Bureau  of  Mines'  Film 

"  The  methods  used  tt)  prt)duce 
one  of  man's  most  versatile  metals 
are  explained  in  Aluininiiiti:  Metal 
of  Many  Faces,  a  new  28-minute 
16mm  color  motion  picture  spon- 
sored by  the  Aluminum  Company 
of  America  and  now  available  on 
free  loan  from  the  motion  pic- 
ture library  of  the  U.  S.  Depart- 
ment of  Interior's  Bureau  of 
Mines. 

Early  scenes  of  bauxite  mining 
are  followed  by  animated  se- 
quences combined  with  live-action 
photography  to  depict  the  method 
by  which  a  compound  of  alumin- 
um and  oxygen  (alumina)  is  first 
extracted  from  ore.  Then,  hydro- 
electric power  is  shown  as  the  key 
which  unlocks  this  compound  to 
release  aluminum  in  metallic 
form. 

The  properties  that  enable 
aluminum  to  serve  many  important 
uses  in  contemporary  life  are  ex- 
plained in  sequences  which  show 
how  the  metal  can  be  drawn, 
rolled,  extruded,  welded  and 
squeezed  into  virtually  any  de- 
sired shape.  Its  corrosion  resis- 
tance, electrical  conductivity,  heat- 
reflectivity  and  other  properties 
are   explained. 

The  new  picture  was  produced 
by  Continental  Film  Company, 
Cleveland.  Free  loan  requests 
should  be  directed  to:  Graphic 
Services,  Bureau  of  Mines.  4800 
Forbes  Avenue.  Pittsburgh.  Pa. 
15213.  '  • 

*     *     * 

"Nature's  Golden  Touch"  Shows 
Lubricants  from  Well  to  Users 

The  Kendall  Refining  Com- 
pany has  released  a  20-minute  16- 
mm  color  film  titled  Nature's 
(iohlen  Toinii.  telling  the  story  of 
oil  from  extraction  to  the  finished 
product   for  automotive  uses. 

I  lighlights  inchKle  scenes  of  an 
oil  well  being  "shot"  with  nitro- 
glycerine as  seen  from  both  the 
air  and  ground  and  details  of  lu- 
bricants research  and  development. 
The  film  explains  often  nnsunder- 
stood  "whys"  of  lubrication  in 
an  informative  and  meaningful 
fashion.  Iree  loan  jirints  are  avail- 
able for  group  audience  showings 
from  Jack  Eastman,  Kendall  Re- 
fining Co.,   Bradford,   Pa  • 


NAVA    Booth    Y26' 


DIV.  OF  MOTIVA  LTI 
87-73   Kingston    Plai. 
Jamaica,  N.  Y.   1  14:! 


QQ  QQ  QQ  ( 

Specialists  in 
Main  and  Credit  Titli 

for  industrial  films  for  50  y 

3,000  FONTS  ON  HAND-I 
Complete  Art  &  Design  Sf 
—  also  Animation  &  Optica' 

NO  CHARGE  FOR  ROUGH  U" 
Super-Speed  Service 


I 


QQ  MOTION  PICTURE  TI.0 

247  West  46th  St.,  New  Yc  | 
Phone:  (212)  CI  7-2126 

QQ  QQ  QQ  <( 


FOR   SALE 
MOTION    PICTURE   STUiv 
in    "Boom"    city    near   ChiiB 

Largi'st  studio  in  IllinS 
outside  of  Chicago.  Lai 
e(iuipnu'nt,  including  c.  i' 
eras,  sound  rt-cordors  li 
lights.   Write  to: 

Box   BS-4A 
BUSINESS   SCREEN    MAGAN 

7064     Sheridan     Rood,     Chicago,     lilt' 


\' 


62 


HI  SINESS  SCREEN  •  » 


«   EDITORIAL     VIEWPOINT: 

HiNl'ED   FROM    THF    PRECEDING    PAGE    20) 

bago  business  circles,  led  to  the  found- 
tihe  Industrial  Audio- Visual  Association 
lonferencc  room.  lAVA's  past  national 

111,  "Pete"  Peterson  has  been  accorded 
Kiation's  highest  honor:  the  Award  of 
But  what  that  citation  didn't  declaim 
liose  countless  hours  of  tireless  service 
dication  to  the  ideal  of  more  effective 
inication,  within  his  company  —  and 
h'ldrcds  of  others. 

■rkinf-  participant  in  the  Audio-Visual 

t   the  Association  of  National   Ad\er- 

Ccte    has    written    and    spoken    exten- 

n    a-v    communication    methods    and 

\    longtime    member   of   SMPTE,    of 

L;ma   Phi   and   the   professional   educa- 

\rnit>.   Phi   Delta   Kappa,  he  has  also 

n  ^tive  in  many  Chicago  civic  and  chari- 

L^anizations. 

i.itive  of  Rock  Island  attended  Augus- 
ollege  there,  was  graduated  from  Huron 
!  and  did  graduate  work  at  the  L'ni- 
of  Chicago.  Pete  and  his  wife.  Con- 
reside  at  7661  S.  Coles  Avenue,  in 
o.  WeVe  looking  forward  to  the  next 
ITS  when  he  expands  his  horizon  into 
worlds  of  interest  —  knowing  full  well 
must  include  the  field  he  helped  to 
audio  and  visual  media.  — OHC 
*  *  * 
ng  the  Film  Medium  to  the  People: 
n  Puts  Cinema  on  Delaware  Bay  Ferry 

ivelers  on  the  Cape   May-Lewes  Ferry 

ig  Delaware  Bay  are  now  watching  free 
during    the    70-minute    voyage.    All 
the   summer   season    Modern    Talking 

:  Service  will  be  experimenting  with  a 
lUte  show   during  each   of   eight   daily 

Igs  between  North  Cape  May,  N.J.  and 

,  Del. 

ferry,  which  connects  two  popular  resort 
has  a  high  proportion  of  "pedestrian" 

ifs  as  compared  to  car-borne  passengers. 


fYy  im.s\(  iigcr.s  <  iijoy  tr<ii  <  I  /i7i;i.v  <  iiroiilc. 

Jjnus  there  are  a  large  number  of  people 
Urly  sitting  in  the  main  lounge  where  the 
"  '^'1  Cinema  has  been  installed.  Thus  far, 

^  have  consisted  of  about  50  persons 

showing. 

i  films  have  been  featured  for  the 
s  part.  On  northbound  crossings.  New 
Snd  films  are  often  shown,  while  on  south- 
'  !  trips,  films  on  the  beauties  of  the  Carol- 
^  nd  Virginia  have  been  popular. 


First  of  all,  It's  completely  aufomatic-goes 
up  and  down  at  the  touch  of  the  switch. 
In  fact,  the  sensational  Da  Lite"  Executive 
Electrol*^  goes  completely  out  of  sight 
because  it  recesses  into  the  ceiling  and 
provides  its  own  automatic  ceiling  closure 
Plenty  of  other  features,  too,  including 
heavy  duty  gear  motor;  aluminum  roller 
with  die  cast  metal  end  caps;  and  choice 
of  Da-Lite's  magnificent  White  Magic* 
"ChemiCote"''  glass  beaded  surface,  or 
nongloss  mat  white.  Sizes?  From  50"  x  50" 
up  to  12-feet  square.  No  wonder  Da-Lite's 
Executive  Electrol  is  the  ultimate  in  projec- 
tion screens  for  executive  suites,  conference 
rooms,  small  auditoriums  and  fine  homes. 
Write  for  specifications,  prices  and  name 
of  nearest  franchlsed  Audio-Visual  dealer. 


What's  so  special  about 

IDa-Lite*s  new  Executive 
Electrol?  See  for  yourself  I 
DA-LITE  SCREEN  CO.,  INC.,  WARSAW,  INDIANA 


jayarK-ff 

FULLY  AUTOMATIC  SOUND 
PROJECTOR 


Ready  for  Fall  1 966  delivery,  after 
\5  months  of  market  and  field  test- 
ing. 

Now  for  SUPER  8  films  with  sound. 
Cartridge  load  and  fully  automatic. 
Big  l.*!"  rear  screen.  .Attractive. 
Completely  self-contained,  light  in 
weight,  and  amazingly  portable.  One 
year  warranty. 

Demonstrations  and  priority  delivery 
now  being  arranged.  Write  Dcpt. 
BS-6. 

lAYARK    INSTRUMENTS    CORPOILATION 

10  £.  49//I  St..  N.Y.,  M.Y.  10017 


CHAPPELL 

Recorded  Music  Library 


AND  GETTING 


BIG- 
BIGGER 

Complete  Music 

Selection  Service 

Special  concern  for 

ALL 

your  programming  needs 

SeJtd  for  catalogue 
and  demonstration  tape 

117  West  46th  Street 
New  York,  New  York  10036 

phone:  212  PL  7-3641 
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Movielab  Prcsidcni  Proposes  Lab 
to  Serve  Israel,  Turkey.  Greece 

"  .•  The  establishment  ol  a  nuxlern 
color  film  laboratory,  operating 
under  common  market  principles 
in  the  Near  East,  to  service  the 
joint  miuion  picture  and  television 
requirements  of  Israel.  Turkey  and 
Greece,  has  been  proposed  bv  Saul 
Jeffee.  president  of  Movielab.  Inc. 
Jeffee  recently  returned  from  a 
series  of  overseas  meetings  relat- 
ing to  the  expansion  of  Movielab 
facilities  abroad. 

.Ml  three  countries.  Jeffee  re- 
vealed, are  eager  to  stimulate  local 
prixluction  of  theatrical,  television 
and  educational  film  and  to  attract 
foreign  motion  picture  companies 
\uth  their  locales  and  facilities. 
N^  hile  this  trend  is  accelerating  the 
need  for  a  color  laboratory,  none 
of  these  countries  can.  in  and  of 
themselves,  keep  a  modern  color 
laboratory  in  full  operation  with 
their  domestic  output,  he  ex- 
plained. 

.Now  under  active  consideration 
is  the  Jeffee  recommendation  call- 
ing for  a  "joint  common  market 
operation"  with  one  processing 
laboratory  situated  at  a  point  gco" 
graphically  accessible  and  readily 
available  without  restrictions  to  the 
film  industries  of  all  three  coun- 
tries. Movielab  technicians  would 
furnish  the  know-how  for  efficient 
plant  operation  with  long  range 
plans  calling  for  the  training  of 
Israeli.  Turkish  and  Greek  labora- 
tory assistants  at  the  Movielab 
plant  in  New  York  on  adoption 
of  the  plan. 

The  suggestion  has  aroused  the 
interest  of  film  industry  people 
and  government  officials  in  these 
countries  and  discussions  will  con- 
tinue toward  realization  of  this 
project.  The  lowering  of  barriers 
and  the  encouragement  of  a  co- 
operative venture  to  foster  the  do- 
mestic film  efforts  of  these  nations 
would  be  most  significant  from  the 
political  as  well  as  the  business 
viewpoint,  the  Movielab  president 
observed.  If  the  plan  proved  work- 
able. Jeffee  concluded,  it  could 
hopefully  be  extended  and  made 
applicable  to  other  Midiile  Fast 
countries.  , 

*        *       * 
Foreign  Language  Cinema  Service 
Creates  10  New  Overseas  Versions 

i:  Activity  of  the  past  two  months 
at  Foreign  Language  Cinema  Serv- 
ice, Hollywood,  has  resulted  in 
completion  of  ten  diffcienl  lan- 
guage versions  of  eight  films  pro- 
duced in  Fnglish.  Five  language 
were  mvolved. 

The     pictures     are     Winds    of 
Change.    Douglas    Aircraft    Com- 
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Ne>vs  Along  tlie  Film  Production  Lines 


pany.  Inc..  for  .Air  Afrique.  into 
German;  Islands  of  the  Trade- 
winds.  Douglas,  for  U.T.I..  into 
French;  Live  Via  Early  Bird. 
Communications  Satellite  Corpo- 
ration and  Douglas  Aircraft  Com- 
pany. Inc..  previously  done  in 
French,  Spanish.  Italian  and  Jap- 
anese, into  German;  Sahreliner. 
North  .American  .Aviation.  Inc.. 
into  German  for  use  at  the  Han- 
over Fair. 

Other  notable  titles  included: 
Before  Hydraidic  Fires  Start.  Mon- 
santo Chemical  Company,  into 
Portuguese  and  Spanish;  Workini; 
with  Skydrol  Fluids.  Monsanto 
(Catc  &  McGlonc).  Japanese  and 
Spanish;  and  Tales  of  the  Border 
and  Monkey  Business,  two  short 
subjects  by  Jerry  Fairbanks  Pro- 
ductions in  which  animals  talk, 
lip-synchronized  in  Spanish.         • 


Hollywood  Film  Enterprises  Adds 

Eklaehrome  Processing  Equipment 

•  Hollywood  Film  Enterprises  has 
completed  installation  of  equip- 
ment for  processing  Eastman  Ko- 
dak's new  Hktachrome  EF  films — 
16mm  Daylight  Type  (7241  )  and 
16mm  Type  B  (7242).  Both  films 
are  improvements  over  the  old  ER 
stock,  with  all  colors  more  brilliant 
and  more  saturated,  and  a  wider 
exposure  latitude. 

EF  Daylight  is  reported  "ideal 
for  all  daylight  applications  calling 
for  short  exposure  times,  or  low 
light  levels  or  extreme  depth  of 
field."  It  can  be  pushed  three  stops 
under  and  one  stop  over  with  very 
little  sacrifice  in  graininess,  sharp- 
ness and  true  color  quality. 

EF  Film  Type  B  is  balanced  as 
a  universal   high-speed  color  film 


Sharp  —  Distinct 

Full  color,  Full  contrast 

Pictures  in  Average  Room  Light 


t 


Dukone    Portoble 
Pictoriol    Sales    Unit 


Microfilm    Reador- 
Printer   by    3M 


Millions  of  tiny  lens  on  the  POLACOAT  LENSCREEN  transmit 
rather  than  reflect  light.  Whether  your  room  has  natural  or 
artificial  light  -  or  both  -  LENSCREEN  assures  maximum  con- 
trast and  easy  viewing. 

LENSCREEN  is  available  in  glass,  plexiglas,  other  plastics - 
may  be  ordered  as  material  by  the  square  foot. 


LENSCREEN 


IS  ideal  for 

Sales  &  Business  Presentations 
Exhibits  -  Displays  —  Training 
Display  of  Data  &  Information 


POLACOAT.  INCORPORATED 

«72S  CONkUN  ROAD    •    BlUf  ASH,  OHIO,  4S242 


for  color  TV  news.  It  may  b^ 
indoors  without  a  filter,  orj 
doors  under  daylight  cond^ 
with  suitable  filter  conversion.^, 
mal  index  is  12.'>.  but  if  niorci 
is  needed  it  can  be  rated  aitji 
with  very  little  loss  in  quality* 
good  images  are  obtainable  aJOi 
and  even  1000.  according  to  ^ 
man  technicians. 

Type  B  in  the  new  EF  Filtiik, 
has  wide  application  in  such  i* 
trial  uses  as  engineering  sequi 
studies,  high-speed  perfornni 
evaluations,  schlieren  studies i^ 
general  in-plant  cinematogrhj 
It  has  special  usefulness  for  u 
trical  and  non-theatrical  wn 
where  the  light  level  is  extact 
low  or  when  extreme  depth  i^'- 
is  required.  The  film  also  i- 
able  with  magnetic  prestripinio 
single  system  or  voice-over  ^i* 
recording.  HFE  provides  fasi# 
service  in  processing  the  new 
chrome  EF  Films. 


F&B  Ceco  Cites  Producer 
in  Annual  Equipment  Rental 

if  Following  established  pr 
in  the  auto  and  truck  rental  f 
F&B/Ceco,  Inc.  have  annoipe' 
an  "Annual  Rental  Plan"  \io 
this  motion  picture  equipniemj{ 
plier  says  will  enable  product  I 
rent  production  gear  at  suhir 
tial  savings  over  regular  iti. 
rates. 

.Annual  rental  of  equipmciii 
eludes   free   maintenance  aniK 
placement  service  as  well  ;i 
time  equipment  possession  ! 
renter.    .According    to    F&H 
spokesmen,  this  "permits  mot  i. 
curate  budgeting,  eliminates  i^ 
portation    time    and    charges 
does   away    with    repair   bills 
addition,  they  note,  there  are 
jor   tax    advantages    and   fre< 
from  equipment  obsolescence, 
.An    iiptional    part    of   the 
includes    purchase    of    produ 
existing  gear  and  its  re-renti 
replacement   with  new   equip 
under  the   Annual  Rental  Pla 
brochure  on  the  rental  progrJ 
available     on     letterhead    I© 
from  Ron  Groen.  F&B  Ceco. 
3\5    West   43rd   St..   New  > 
N,  Y.  10036. 


Zeienka  Productions  on  the  l 

i^  Felix  Zelcnka  Productions 
moved  from  General  Service 
dios    to    laruer    uuarters    at 
North    la    Hrea    .Avenue    in 
Angeles. 

*        «        * 

An  alphabetical  index  to 


sponsor   film    activity    will 
in  IJK'  ne\t  issue. 
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iion^alvar's  Desk-Top  Syslem 

(nam  Black  &  White  Slides 

/l|fsk-(op  system  for  making 

.i\c.     instant     black     and 

iiplicatc     slides     without 

11  or  chemicals   has   been 

.,   .d  bv  Canon  U.S.A.,  Inc., 

.mon/Kalvar  system  uses 

I  in  which  is  not  sensitive 

ry  light  and  is  processed 

I  ; rolled     heat     instead     of 


HI 


I  black  and  white  and  color 
nes;ati\c  or  positive,  can 
jicatcd  with  the  Canon/ Kal- 
ieni,  the  only  limitation  be- 
br  originals  with  an  orange 
ach   duplicate   costs    less 


■'inplftf  stfiip  for  iiKlking 
'  h  &■  uliilc  slides  on  desk- 
■'ic  Canon  'Kalvar  system. 

-.nt  unmounted,  or  less 
;  ..  cents  with  the  sclf-adhe- 
idc  mounts  made  for  in- 
lowing  of  the  slides. 
Canon/ Kalvar  Instant  Slide 
consists  of  two  desk-top 
The  first  is  the  printer, 
accommodates  either  a  six- 
35mm  strip  or  a  microfilm 
card.  The  desired  length 
on/ Kalvar  film  is  placed  in 
:  with  the  original  and  ex- 
with  the  built-in  ultra-vio- 
t.  The  film  is  then  inserted 
le  developing  unit  which 
itically   applies   the   correct 


'RODUCER   SERVICES 
WAILABLE    IN    INDIA 

'  I  Produccr-in-Chargc  of 
^irvici'S  Film  I'nit,  with 
xpcricnce  as  Film-Radio 
tar\  Dircctor-Scriptwrit- 
irrator  (in  Engli.sh)  in 
II  inuUrtakc  local  as- 
on     favorable    terms. 


'■eley-HIII,    B   3   Corinthian 
Near    Strand    Cinema 
Cloba,    Bombay    5,    India 


amount  of  heat  to  form  the  image. 

riic  completed  slides  can  be 
projected  immediately,  thus  by- 
passing conventional  laboratory 
processes.  Canon/  Kalvar  negatives 
can  be  enlarged  in  the  same  man- 
ner as  any  standard  35mm  nega- 
tive. 

Both  the  emulsion  and  base  of 
Canon/ Kalvar  arc  ti>tally  differ- 
ent from  conventional  films.  In- 
stead of  the  image  being  formed 
by  silver,  microscopic  bubbles  are 
brought  into  an  image-forming  ar- 
rangement by  the  heated  rollers  in 
the  developing  unit.  The  base, 
made  of  a  tough  polyester,  is  im- 
pervious to  heat.  The  final  film  is 
virtually  immune  to  scratches  and 
can  be  washed  with  hot  water  and 
soap  if  ever  necessary. 

Resolution  is  140  lines/ mm. 
more  than  twice  that  of  standard 
silver  haloid  films. 

The  complete  Canon;  Kalvar 
system,  including  printing  unit,  de- 
veloping unit,  film  magazine  with 
a  55()-foot  capacity  (about  400(1 
frames),  one  1 10'  roll,  a  supply  of 
mounts  and  a  magnetic  film  hold- 
er, lists  at  SI95. 

Further  details  can  be  obtained 
from  the  U.S.  distributor.  Canon 
U.S.A.,  Inc.,  554  Fifth  Avenue, 
New  York  10036.  • 


For  trouble  free  projection  all  year  round 


IT'S  THE  NEW 

KALART/VICTOR 

SERIES  75  .<  ^ 

PROJECTOR        V, 

No  Other  projectors  offer  greater  protection 
against  costly  film  damage,  worry-free  main- 
tenance and  brighter,  beller  pictures  than  the 
dependables  from  KALART  VICTOR.  And  now 
a  new  dependable— The  Series  75  Projector— 
with  exclusive  film  safety  trips  and  snap-out 
reel  arms— complements  this  reliable  line  of 
rugged,  hardworking  16mm  projectors  and 
audio-visual  equipment.  For  quality  projection 
techniques,  the  new  75  Is  your  best  teaching 
tool— for  education,  Information  or  training! 

OUTSTANDING  FEATURES:  EXCLUSIVE  SAFETY  FILM  TRIPS  •  SNAP  OUT  REEL  ARMS 
•  OFFSET  LOOP  •  BUILT  IN  FILM  PROTECTION  •  NO  FILM  SPILLAGE  •  TOP-MOUNTED 
REELS  •  RAPID  REWIND  •  COLOR  COOED  THREADING  •  BRIGHTER  PICTURES  •  CRISP 
SOUND     •     NO  BELTS  TO  CHANGE 

For  more  information 
See  your  Kalarf/Victor 
Dealer  or  write  Oept:   bS-6 

Plalnville,  Conn.  06062 

For  the  BEST  in  Audiovisual  Proaucfs  and  Services,  Look  to  BUSINESS  SCREEN 


E^^ 
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PRODUCTS     CORP     250  W.  57th  STREET.  NEW  YORK  19  N  Y 
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FILM    TITI.K 

Issue   No. 

Page 

-A- 

A  Fisherman's  Sotebuuk 

3 

48 

Play  Ball.   Play  Safe 

8 

S2 

The    Toddler's   Hours  of 

Hazard 

8 

44 

The  Almatlen  Story  of  Mountaitts 

7 

120 

and  Wines 

America's  "Satural  Wortders. 

1 

203 

So.  2;  Astro-FrciRht:  Early 

America.  So.  2;  Kings, 

Cods 

(Hid  Strippers;  Three 

American  Cities 

liaghdad-by-tfte-Bay 

4 

65 

Fly   American 

8 

52 

Breaking    tlie    Habit 

4 

42 

The  Huffless.  Pufflrss  D 

ragon; 

4 

41 

Who,  Me? 

Breast    Sclf-Examination 

1 

74 

Sense   in  the   Sun 

4 

52 

No  Time  for  Ugliness 

7 

108 

C>rirttt(tti<m    to    the 

.\rts.  srrifs 
Mummy,  Save  Me 


Visual 


A   World  of  Difference 
Slory    of    Coaled    Arbasivei, 
n,e  World  Series  of   1965 

.   "     Sj/cii/  Explosion   —  an 

1 1  I'  Covered  Crisis 
Coin,  r,  ised   Air  aiui   Cos    - 

Yoti  to  Commaiul 
Speed  ■   rrte 


svt. 
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THE  INDEX  OF  SIHINSORED   FILMS 

"-r  This  convenient  index  covers  titles  and  sponsors  of  mo- 
tion pictures  and  sound  slidefilms  (ssf)  reviewed  in  the 
preceding  \olume  26.  1965  of  Business  Screen.  Sponsor 
names  are  listed  alphabetically;  and  page  numbers  indicated. 

SPONSOR 


Aetna  Life  AffOiatrd  Cos. 
.\etna  Life  &  Casualty 

.Mmaden  Vineyards 

.\merican  Airlines 


.\mi-ncan  Cancer  Sodetjr 


.\inerican  Institute  of 
Architects 

.\ni<-rican  Institute  of  Men's 
and  Boy's  Wear  Esquire  Mag- 
azine 

.'Vmerican  Iron  &  Steel  Inst. 

.\merican    Medical    Association 
.\in<'rican  Oil  Company 


American  Petroleum  Institute 
American  Telephone  &  Telegraph 
( also  see  Bell  System ) 


.\rriflcx  Corporation  of  .\merica 
Arthritis  Foundation 
.Association  Instructional 
Materials 

.Association  Telefilms 
.Autoiiiiibili.'  .Mfrs.  Assn. 


Ballantine  &  Sons 'New  York 
Yankces 

Bell  Telephone  System 
(also  see  AT&T) 


Bethlehem  Steel  Company 
Better  Selling  Bureau 

Thi-  Budd  Company 

Buliiva  Watch  Company 
Kiireau  of  National  Affairs 


(  aii.idian  Dept.  of  .Northern 

Affairs 
f'anndian  Kxpo  '67 
(.'aiiadian  f'acific 
C Capital  Bakers,  Inc. 

f.'are.  Inc. 

J.I.  Case  Company 

rliamhcr  of  Coinrncrce  of  U,.S. 

<  'liisa|K-akf  Bay  Bridge  & 

Tunnel  District 
^  Chicago  Art  Institute 

<;hildren'5   Asthma   Research 

Institute 
CIravcr-Brrmks  Company 
(. Dated    .Abrasives    .Mfrs.    Inst. 
CiK-a  f'ola  Company/ 

Ilillerich-Bradsby 
C'ollege  lyoyalty  Alumni 

Program 
Compressed   Air  and  (ias   Inst. 

Concrete   Maintenance  Prods. 


Fashion    Horizons— U.S.A. 


Miracles  of   Modem  Steel 
Modern   Duels  arul  Fire   Safely 
Steel  and  America 
.A    Different    Drum 

Destination:    Fun;    Let's  go  to 

the  Many  Michigans;  Let's  go 

to  Washington 
Love  That  Car 
She   Purrs    Like   a    Kitten 
Time    to    Live! 
Beyond    All    Barriers 
May  I  Help  You— The  Story  of  the 

Information  Operator;  We  Learn 

.\bout  the  Telephone 
The  Arriflex   Story 
The    Fifth    Family 
Electronics   at    Work,    series 


Discovering  America,  series 
Lifeline  on  Wheels 

—  B  — 

Infield  Play-The   Yankee  Way; 

Pitching  for  the  Yankees; 

The  Yankees  at  Bat 
Slips   and    Falls 
Television  in  Education 
Safe  or  Sorry;   The   Sext   Best 

Thing  to  Being  There 
Buihling  the  Golden  Gate  Bridge 
How  to  Succeed  in  Banking,  ssf., 

series 
A  New  Concept  in   Transit 

Trucks 
Moon  MLssi4)n 
You.  Yourself,  Incorporated 


-c- 

Vorf/irni    Dialogue 

Expo   '67 

Profile    Citnadu 

Making    Hread    Busitwns    Yitur 

Tin-   Clretitfst  Gift 
Adults  iti  a  Hurry 
Otue    Vjum   a    Tittw 
I'ollou    the  Gulh 


6 

46 

7 

109 

6 

48 

6 

36 

.3 

28 

4 

56 

8 

44 

~ 

33 

4 

56 

1 

101 

4 

40 
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44 

3 

50 

6 

46 
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58 

192 


32 
47 
50 

51 

34 


67 
45 


190 


3 

4 

4 

61 

/ 

100 

2 

35 

4 

42 

1 

92 

8 

49 

I 

188 

4 

54 

8 

30 

6 

48 

6 

24 

5 

14 

6 

48 

5 

56 

SPONSOR 


Douglas   .Aircraft  Company  Air 

Afrique 
DuPont/NCAA 
Eastern  .Air  Lines 
Eastman  Kodak  Company 


Ecumenical  Film  Foundation 


Family  Circle  Magazine 

Fenwal,  Inc. 

Fireman's  Fund  .American 

Insurance  Companies 
Firestone  Tire  &  Rubber  Co. 
Fortl  -Motor  Company 
Ford  .Motor  Co.  of  Britain 
Freemasons 


General  Electric  Company 
General  Motors  Corporation 


Gennan  Information  Center 
Girl  Scouts  of  the  U.  S.  A. 
Goodyear  Tire  &  Rubber  Co. 
Gyrodyne  Compans    of  .America 
U.  S.  Navy 


Hanini's  Beer 

Hcrshcy  Chocohitc  Co. 

Hiram  Walker 

Holiday  Magazine 

Humble  Oil  &  Refining  Co. 


IBM  Corporation 

International  Film  Bureau 

Iowa  Mfg.  Company 

Jfihnson  &  Johnson ,  The 
.American   .Academy  of 
OrthoiJaedic  Surgeons 

Jones  &  Laughlin   Steel  Cori' 

Kaiser  .Aluminum  & 

Chemical    Cori)oration 
Koppers  .Associates 
Lehigh  Safety  Shoe  Co. 

Link-Belt  Company 
Lipton,  Thomas  J..  Inc. 
Litton  Industries 


McCall's  Magazine 
.Mcnley  &  James  Labor- 
atories 
Merck  Sharji  &  Dohme 
Merrell.  The  Win.  S.  Co. 
Miami  Seaquarium 
Miller  Brewing  Company 

3M  Company 
.Minute   Maid  Company 
Mogen  David  Wine  Co. 
.Myslik  Tape  Inc. 


National  .Assii.  nt 

Bedding  MIrs 
National  .Automobile 

Dealers  .Assn. 
National  Coal  Assn. 
National  Collegiate 

.Atlih'lic  .Assn. 
National  Conneil  of  Chiirehes 
Natiiinal  l)air>   (.'onneil 
National  Gallery  of  Art 
National  Plant  Food  Inst. 
National  Tuberculosis  .Assn. 
National   Vitamin   Foundation 
National  I'rban  League 

Urban  League  of 

Greater  .New  York 
New  England  Mutual  Lile 

Insiiranee  ('ninpanv 
New  Jersey  Bell  Telephone  Co. 

New  Jersey  State  Dept. 

of  Health 
The  New  York  Times 
New  York  World's  Fair 
Norfolk.  Va..  City  of 


FILM   TITLE 

-D  — E- 

Winjis  of  Cfiange 


Issue  No. 


Best   Football  Plays  of  "64  2 

Sunrise    at    Eastern  5 

Mixology  5 

Trek   to   the   Tetons  7 
Where  Do  You  Draw   the   Line?        8 

I'm    Sorry  4 

-F- 

A  Magazine  Only  a  Homemaker        1 

Could  Love 

Arujtomy  of  an  Explosion  8 

Bay  of  Gold  5 

The   Short  Way  Around  3 
.So  You  Want  to  Buy  a  Used  Car       6 

Project   D  5 

In  the  Hearts  of  Men  7 

-G- 

LiglU  4 

Fair   Today,   Futurama  3 

Tomorrow 

Tlw    1965  Biiirfc  Oi>en  4 

Friends   and    Allies  1 

Open  Your  Eyes  3 

The  American  Cludlenge  8 

Dash  7 


-H- 

Hamm's  Centenniid   Film 
Clwcolale  Crossroads  of  the 

World 
Heritage  of  Thornes 
The    World   of    Holiday,    ssf. 
Gentlenxen:    Start  Your  Engines 
Wild  Rivers 

-I-J- 

A    Matter    of    Balance 

More  Pouer  for  the  Job 

Designed  for   Profits 

Piaster  Costs  and  Splints. 
Preparation  —  Application- 
Removal 

House  in  the  Sun 

_K  — L  — 

Marketing  Magic 

The  Seed  and  the  Sinew 

Safety  Shoes,  Positively  our  Most 

Neglected  Article  of  Clothing 

A  Small  Miracle 

The  America's  Cup  Races,  1965 

Treasures  in  the  Earth 


—  M- 

The  Stretch 
Conformity 


Revolution 


Laser  and  Living  Cells  7 

Merrell  D.\C  System  1 

To    Catch    a    Porpoise  7 
llighlighli  of  Sports;    1964  Satiomd   1 

Football  League  Highlights 

The  Silent  Guide  2 

.A  Look  at  the  Li'oder  2 
Wines  Like  Gronthna  Csetl  to  Make  7 

.\/(igic  of  Myslik  2 

-N- 

Footprints  in  the  Sands  of   Time  4 

Group  Portrait  3 

The   Invisible   Power  of  Coal  2 

Minning  Golf  5 

.Mmost  Neighbors  3 

Food  —  7Vir  Color  of  Life  I 

Tin'    .American    Vision  S 

The  iMtul  —  Legacy  aiul  Promise  .3 

Piiriit  of  View  H 

Vitamins  and  Your  Health  7 

The   Road  Ahead  3 


The  Sew  England  Heritage  Trail  H 

Contractor's   Specifications,    ssf  2 

To  Open  a  Door  5 

TIte  Wide  Window  of  Mr.  Malone  6 

To  the  Fair  5 

Norfolk  Tour  3 
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■    .kota  Statt- 

Hard  Red  Spring  Wheat 

.3 

31 

( "(wnmissicm 

11  Company 

Advetttures   in   .\brasivei 

-O-P- 

4 

56 

1  >(f  Development 

/rit  ifijfioM    to  Ohio 

3 

40 

eptment 

\   rtcan  World  Airways 

Iniaue 

3 

38 

Win^s  to  Alwtktt 

8 

41 

\Vini;s  to  Germany 

1 

190 

t  Pictures 

CtirroU   Baker  as   Harlow 

1 

97 

..J.  c. 

The  Scenemahers  U.  S.  A. 

I 

186 

.   CiillcKc 

The  Questiinii  and  Answers 

H 

44 

utical  Mfrs. 

Settreh   \V*if/iou(  End 

2 

.50 

'  Canada 

I'.intlhoven 

Latin  American  Rluipsodij 

7 

66 

■  viuctions 

The  World's  Bi^itest  Sample  Case, 
ssf. 

4 

24 

l)i:li  Plate  Class  Co. 

Tilt'   Electrolysis  of   Brine; 
Commercial  Production  of  Chlorine 

8 

62 

Knamel  Inst. 

Porcelain    Erujntel 

2 

50 

uN.Y.  Authority 
bj  General 

Ccmtainers  and  Cargoes 

2 

42 

The   Constant   Heart 

7 

47 

|e|  ic  Company 

tc^A  Gamble  Company 

The  Pursuit  of  Profit 

4 

39 

«;r  Club  of  U.S. 

Bridging  the  Seas 

8 

2 

lelial  Insurance  Co. 

1 

It's  Altvays  Now 

4 

46 

1 
iii  Electro-Coating 
■ilal.  Robert  Prods. 

—  R-S- 

Close-Vi> 

5 

59 

1   Wonder   Why   .   .    . 

4 

64 

'  If  Films,  Inc 

The  Way  I  See  It 

4 

54 

l.uck  &  Co 

Hifih   in  the  Himalayas 

3 

48 

.  :.niational 

Shellerama.    ('inerama 

5 

52 

Blaundation 

Productivity,  Key  to  Anterica's 
Economic  Growth 

( 

12 

lu  Henr\-.  4  Co. 

Man  the  Manager 

2 

33 

h  E.  R.  &  Sons 

Boplanl 

-u- 

7 

50 

I'Air  Lines 

Stewardess  Story 

3 

33 

rSations  High 

Six  Piatios  on  One  Disk 

H 

42 

jsioner  for 

•i-s  Pl>-wood 

The  Eyes  Have  It 

1 

188 

fion 

itrs  Savings  & 

Revolution  in  our  Time 

H 

39 

«  .Association 
(John  Company 

The  Cancer  Researchers 

8 

22 

in  State  Ports 

iiority 

1)1  Electric  Company 

q^orporation 


V-W-X- 

Gateway  to  tfw   World 

ESS:\  Muftufacturing  Report  from 
the  Sew  World  of  Telephone 
TechnoloRy 

Think  Ahead  with  the  Sew  Xerox: 
.A  Sew  Dimension 
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UNITED  STATES  GOVERNMENT  FILMS  REMEWED 

Sew  Water  for  a  Thirsty  World  4 

Trial  Balance  5 

1 

7 

7 


t'f  Interior.  Office 

'    .  Water 
1   ronautic 

,  ace  .Autliority 
'tnnnation  Service 
ate  Department 
Uvel  Service 
I 


.A  Case  of  the  Hlue^ 
The    Unending   Struggle 
Festival  USA  -  '66 


;051  Villa  View  Drive 
acific  Palisades,  Calif. 
0272 


Telephone:  213  •  459-1019 


67 
109 

103 


24 

48 

96 
43 
30 


H.  L  E  R  O  Y  V  .\  N  D  E  R  F  O  R  D 
I  Consultant 

A  I  D  I  O-V  I  S  U  A  L  COM  M  U  N  I  C  .4T  I  O  N  S 

jlOTlON   PICTURES  •  CLOSED-CIRCUIT   TELEVISION 
Formerly  Film  Production  Manager,  A.T.Sc  T.  Co. 


P.  O.  Box  2444 

Hollywood,   Calif. 

90028 


Film  Festival 


call  for  entries 


the  second 

Chicago 

International 

november... 


235  West  Eugenie  Streel  T-2 
Chicago.  Illinois  60614     USA. 
Cable  Cinelesl     312  642  31  it 


BE  THE  FIRST  ON  YOUR  BLOCK 
TO  OWN  AN  ONDIOLINE  ALBUM! 

WHAT'S  AN  ONDIOLINE?  It's  only  the  newest, 
freshest  scoring  sound  around! 

Electronic  music . . .  and  we  mean  music,  not  noise . . .  that 
will  unsquare  your  films,  and  commercials. 

The  Ondioline  is  an  unusual  instrument  that  makes  strange 
and  beautiful  sounds  that  just  wont  lit  every  situation... 
but  w  here  they  do  fit . . .  its  the  difTcrence  between  being 
merely  with  it . .  .or  ahead  of  everyone  else! 

Judge  for  yourself... 
send  for  tomorrow's  sound  today. 


I'm  no  square! 

Rush  me 

my  copy  of 

Musique  Electronique 

du  Cosmos. 


v'lu.f 


4^^«»    C  OA^OM  AT  iO*« 

1 1 7  West  46th  St..  New  York,  N.  Y.  10036 

0  Send  C.O.D.  I'll  pay  }6.95  plus  charges. 
O  Enclosed  is  $6.95.  Ship  prepaid. 
MONEY-BACK  GUARANTEE 


Name. 


Company. 
Address  — 
City 


.^tate. 


-ZiP- 


IBER  4  •  VOI.l'ME  27 


67 


V 


IaTIONAL  directory  of  audio-visual  dealers,  '"i"^"'"^^ ''"'^'^'^"' 


EASTERN  STATES 


•  MASSACHUSErrS  • 

Cinema,    Inc.,    234    Clarendon    St., 
Boston  02116. 


•  NEW  YORK   . 

Buihan   I'k lures,   122  W.  Chippewa 
St..  Buffalo  2.  N.  Y. 

The  Jam  Handv  Organi/ation,  1775 
Broadway.   New   York    10019. 
Phone  212/JUdson  2-4060. 

Training  Films.  Inc.,  150  West  54th 
St.,  New  >ork   19.  CO  5-3520. 

Visual  Sciences,  599BS  Suffern. 


•   PENNSYLVANIA   • 

Appel     Visual     Sen  ice.     Inc.,      12 

Eighth   St..    Piitshurgh    15222. 

Oscar  H.  Hirt,  Inc.  41  N.  11th  St. 
Philadelphia,  19107.  Phone:  215/ 
923-0650. 

J.  P.  Lllley  A  Son,  Inc.,  Box  3035, 
928  N.  Third  St.,  Harrisburg 
17105.   (717)  238-8123. 

The  Jam  Handv  Organization,  Pitts- 
burgh.  Phone:  ZEnith  0143. 


SOUTHERN   STATES 

•  GEORGIA  • 

Colonial    Films,   71    Walton   St.,   N. 
W..  JA  5-5378.  Atlanta. 


•  LOUISIANA   • 

Delta  Visual  Service,  Inc.,  7 1 5  Girod 
St.,  New  Orleans  70130.  Phone: 
504/525-9061. 


•   MARYLAND  • 

Stark-Films  (Since  1920).  Howard 
and  Centre  Sts.,  Baltimore  1.  LE. 
9-3391. 


MIDWESTERN  STATES 


•   ILLINOIS  . 

Robl.    H.    Rtdficld.    Inc.,    831    So. 

W:ibash  .Ave,  Chicago  60605. 

I  he  Jam   Handy  Organization.  230 

North  Michigan  Avenue.  Chicago 
60601.  Stale  2-6757. 

Midwest  Visual  Equipmcn'  Co.,  Inc. 

351 S  W.  Devon.  Chic.  60645. 
Phone;  312  TR.  8-9820,  or  571 
West  Randolph,  Chicago  0606, 
Phone:   312/263-5076. 
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•   MICHIGAN  • 

The  Jam  Handy  Organization,  2821 
E.   Grand   Blvd.,   Detroit  48211. 
Phone:   31.^  TR  5-2450. 

•   MISSOURI   • 

.S^«ank  .Motion  Pitlurcs.  Inc.,  621  N. 
Skinker.  St.  Louis,  Mo.  63130, 
PA  6-3333. 

•  OHIO   • 

Academy  Film  Service,  Inc.,  2110 
Payne  Ave.,  Cleveland  44114. 

Films    Unlimited    Productions,    564 

Park    Avenue,    Mansfield. 

Fryan  Film  Service,  2929  Prospect 
Ave.,  Cleveland  44115. 

Sunray  Films,  Inc.,  2005  Chester 
A-ve.,  Cleveland  44114. 

Twyman  Films,  Inc.,  329  Salem 
Ave.,  Dayton  45401. 

M.  H.  Martin  Company,  1118  Lin- 
coln Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 
HO  6-1651. 

The  Jam   Handy  Organization,   305 

Taft   Building,   1680  N.  Vine  St.. 
Hollywood  90028.   HO.   3-2321. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd..  Hollywood  90028. 
Phone:  213/HOIIywood  6-7681. 

Raike   Company,   Inc.   A-V   Center, 

641    North    Highland    Ave.,    Los 
Angeles  36.  933-7111  (A/C  213). 

SAN  FRANCISCO   AREA 

Photo  &  Sound  Company,   116  Na- 

tiima    St.,    San    F^rancisco    94105. 
Phone:  415/GArfield   1-0410. 


•   COLORADO  • 

Cromars'  Audfo-Visual   Center,  922 

Bannock,  Denver  80204. 


"OH-2000"  Overhead  Projector 
loins  Graflex  Audio-Visual  Line 
•  ■  The  Graflex  OH-2000,  second 
in  a  series  of  hiph-pcrforniancc 
overhead  projectors  from  tliis  man- 
ufacturer, has  been  announced  by 
Graflex,  Inc.  Features  include 
bright  images  at  low  operating 
temperature,  fingertip  focusing, 
touch-tilt  control  of  mirror  eleva- 
tion and  light  weight.  The  nesv  unit 
incorporates  a  special  transparency 
position  device  on  the  platform 
and  accommodates  the  new  Graf- 
lex four-way  directional  Roll-Feed 
attachment. 

The  OH-2000"s  illumination  sys- 
tem provides  up  to  2. ()()()  screen 
lumens  with  a  25-hour  ASA  D\'Y 
lamp.  It  weighs  only  22  pounds. 
Price  is  $185.  Write:  Graflex,  Inc., 
3750  Monroe  Ave..  Rochester. 
N.  Y.  14603,  for  data  file  or  in- 
clude in  your  literature  request  to 
our  New  Products  Desk  at  Busi- 
ness Screen.  • 
*       *       * 

Modified  Bolex  H  Tripod  Offers 
Greater  Range,  More  Stability 

ik  Paillard,  Inc.,  has  announced 
modification  of  the  Bolex  H  Tri- 
pod to  provide  greater  range  in 
accommodating  cameras,  more 
stability,  simplified  mechanics  and 
extended  versatility.  For  firmer 
support,    the   camera    platform    of 


drive  and  automatic  loading  |, 
being  offered   bv   Canon  [lit 


.    ORl  GON    • 

Moore's  Audio-Visual  Center,  1201 
S.  W.  Morrison.  Portland  5, 
Oregon. 

•  UTAH   • 

Descrcl  Book  Company,  44  East 
South  Temple  St.,  Salt  Lake.   10. 


Modified   Bolex   II   Tripod 

the  panheati  has  hccn  enlarged  to 
the  size  of  the  built-in  Bolex  H 
camera  base.  Replacement  of  the 
chain  with  three  removeable 
wedges  to  lock  tiie  spre;id  is  ;in- 
other  important  modification.  Ihe 
improved  tripod  is  available  at 
Paillard.  Inc..  \W{)  lower  Ro;id, 
Linden,  N.J.  • 

*  *  * 
Canon  "Seoopie  16"  Camera  Has 
Auio  Lxposure,  Uuili-ln  Zoom 
i'  A  new  professional  Idmm  mo- 
tion picture  camera,  the  Canon 
Scoopic  Hi.  combines  autonuitic 
(dS  exposure  control,  a  built-in 
1 3-7(Miim  zoom  lens  (w  ith  througli- 
Ihc-lcns    reflex    viewing),   electric 


Universal  Geared  Base  Sysii 
Now  Available  for  Arriflex  "i-. 
;V  An  advanced  Universal  i 
Base  System  for  all  Arn 
motion  picture  cameras,  n 
providing  advantages  in  t\ 
and  reduced  noise  level,  h 
announced  by  the  .Arriflex  < 
ration  of  America. 

The  Universal  Geared 
around  which  the  system  w 
vcloped  features  a  new  lo 
rangcment  by  means  of  wli 
tors  may  he  locked  on  or  r. 
instantly  without  tools  of  ai 


'ii 


Arri  3.5:  Geared  Base  Sysli 


The  camera  is  also  attacK 
quickly  removed  from  the  b: 
a  similar  quick-change  devict 
no  need  for  tools. 

The  new  Universal  Base 
cept  all  Arriflcx-35  camera 
Arriflex  motors  such  as  S| 
quick  -  change  1 1 5  -  volt  60 
single-phase  sync  motor  witl 
onet  lock;  special  quick-c 
24  -  volt  DC  governor  -  cent 
motor  with  bayonet  lock;  a 
standard  Arriflex  16-voli 
handgrip  motors  (variable 
and  governor-controlled  typ( 
means  of  a  special  reductioi 
adapter. 

lmport;mt  design  featun 
elude  a  gear  train  which  is 
stically  isolated  from  the  bast 
ing.  The  camera  is  connce 
the  train  by  means  of  a  i 
coupling  and  the  motor  i: 
coupled  to  Ihe  gear  train  by 
ilar  connector.  As  a  consci 
noise  level  is  importantly  re 

The  Universal  Geared  Has 
tcni  prinides  a  broad  flat  ba 
mounting  on  conventional, 
plate  panheads  and  provides 
center  of  gravity  with  both  A 
DC  motor  types.  Fconomies 
from  use  of  the  same  base  ' 
variety  of  motors;  some  ofj 
may  be  used  in  two  differen 
figurations. 

Ihe  Base  System  is  avi 
from  all  franchised  Art 
dealers. 


BUSINESS  SCREEN 


projectors 
or  salesmen 


MOVIE  •  MATE  Repeater,  Rear  Projector. 

vVhether  you  choose  the  Movie-Mate  re- 
peater rear  projector,  or  the  Movie-Mite 
conventional  projector,  you  can  rely  on  the 
dependable  quality  that  has  been  progres- 
sively built  into  them  for  over  25  years. 
They  are  compact,  lightweight,  convenient 
lo  use,  single-case  sound  projectors— Big 
in  16  mm  performance  yet  low  in  cost. 

MOVIE  •  MITE 

jConventional 
'Pro)eclof 

We  rent, 
lea$«  or  sell 
-special 
low  rates  on 
multiple 
quantities. 


I  MOVIEMITE 

1       CORPORATION 

8311  Put  tar  A.e    DeUo.l,  Michigan  48238 


i\svov)R 


Dirty? 


Brittle? 


Stained? 


Scratched? 


Worn? 


'  Rainy? 


Damaged? 


Send  it  to 


^E  m  ODCIORG' 


Sped  a  lists  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
RAPIDWELD  Process  includes    treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

><MM  SERVICES  NOW  AVAILABLE. 


'or  free   Brochurr, 

TS  OS  FILM  CAnE'\ 


H 


APIO   FILM 
TECHNIQUE.  INC 


7-02  27  ST..  L.  I.  C.  1,  N.  Y. 
'rillwall  6-4600  •  Est.  1940 


M\ 


L.    S.    FIL.MS    LO.MPtTE    AT    V^MtE: 

THE  UNITED  .STATF-S  ENTRIES 

Category  F:  Manpower  Training  Films 
(continued  from    111!     PRECEDING   PAGE    19  I 
Sunrise  at  Eastern,  29  niin.,  color.  Sponsor:  East- 
ern   .Air   Lines.    Producer:    .Audio   Productions. 
Inc. 

■   Demonstrates  steps  taken  to  improve  the  serv- 
ice, operation  and  image  of  company. 
Something  To   Work   For,   M)   niin..   color.    Pro- 
ducer: Roundtahle  Productions,  Inc. 

•  Focuses  on  problem  of  motivation  from  the 
management  point  of  view. 

«        •        » 

Category  G:  Safely  Education  Films 
Red    Light    Return.    14    min..    color.    Producer: 
Charles  Cahill  A:  .Associates.  Inc. 

•  Detailed  study  of  results  of  automobile  accidents 
using  anthropometric  dummies  to  illustrate  impact 
with  windshields  and  ejection  of  bodies. 


ALONG  THi:  PRODUCTION  LINK 

Personnel  (Tian^es  at  Parthenon  Keriecl 
Emphasis  on   Intliistrial  Traininf;   Projects 

Personnel  changes  announced  by  Parthenon 
Pictures,  Hollywood,  reflect  heavier  emphasis 
on  industrial  training  projects.  Executive  pro- 
ducer "Cap"  Palmer  has  added  Richard  Scott. 
M.D.  to  his  writing  staff  for  the  sponsored  pic- 
ture. Research  Environnieiu  in  Industry:  Bing 
Russell  is  handling  a  10-subject  package  on 
coaching  of  youth  baseball;  and  Hal  .Adelquist 
(New  York)  is  assigned  an  untitled  film  for 
brokerage  employee  orientation. 

Producer  David  Bowen  is  completing  the 
Upjohn  film.  Chromosome  Puij:  Norman  Gla- 
zer.  in  completion  phase  of  the  U.S.  Health. 
Education  and  Welfare  film  on  Medicare;  and 
Palmer  himself,  after  research  sessions  in 
Washington,  is  scripting  a  film  on  government 
employee  telephone  manners  for  the  Bell  Sys- 
tem. 

*  *       * 

Sf>lcnv  A|tpoinleiI  a  Full  Professor  by  USC 

--:■:  Consolidated  Film  industries"  president  Sid- 
ney P.  Solow  has  been  appointed  a  full  pro- 
fessor with  adjunct  rank  in  the  Department  of 
Cinema  at  the  L'niversity  of  .Southern  Cali- 
fornia. 

Solow  has  taught  classes  in  motion  picture 
processing  and  laboratory  procedures  one  after- 
noon a  week  for  21  years  and  will  continue  to 
do  so.  His  service  is  an  inspiration  to  all. 

*  *        • 

Names  Tliat  Make  Ne««  Amon^  the  Studios 

Low  &  .Associates.  Inc..  Minneapolis-based 
film  producer,  has  named  Frank  \'.  Robinson 
as  a  director.  He  was  formerly  at  Eraser  Pro- 
ductions, in  San  Francisco. 

*  *        » 

Charles  Tapping  has  been  appointed  vice- 
president  in  charge  of  administration  at  Eilm- 
ack  Studios,  in  Chicago. 

*  *        * 

Ann  Norton  has  joined  Fred  A.  Niles  Com- 
munications Centers,  Inc.  at  Chicago.  A  widely- 
featured  television  actress,  she  will  serve  as  a 
production  assistant,  also  aiding  in  sales  ac- 
tivities, providing  the  femine  viewpoint  for  the 
studio's  films  and  commercials.  • 


f^/MO 


Ky^ 


1  he  objectives  of  Comprehensive  Senice 
Corporation  are.  as  the  name  imphes.  to 
render  the  most  comprehensive  and 
satisfying  service,  with  complete  under- 
standing of  the  needs  of  all  who  require 
motion  picture  equipment,  accessories  and 
supplies. 

We  point  with  pride  to  our  long  list  of 
large  and  small  customers  all  over  the 
world,  who  have  been  coming  to  us.  again 
and  again,  over  the  many  years.  Our  ever 
expanding  business  is  proof  of  their  con- 
fidence in  the  quality  of  our  products,  our 
dependability    and    expert    knowledge. 

COMPREHENSIVE  SERVICE 


NEW  YORK 
10023 


HOLLYWOOD 
90038 


i\iSl   OFF   THE   PRESS! 

YOUR   COMPLIMENTARY   COPY   OF 

FOTOMATiON  FILM  TIMETABLE 


.ox^^^^y*^ 


Hondy  plastic  computer  timet 
your  narration,  music,  effects. 
For  slidefilms,  taUa  promo- 
tion &  presentation!.  TV  and 
motion      pictures 


FREE!  TO  ADVERTISE  OUR 
EXCITING  OVERNIGHT 
PRODUCTION  TECHNIQUE 
OF  MOVIE  MAKING 

FOTOMATION! 


T»ll  yoor  sales  story  in  FOTOMATION  —  using  th« 
popular  TV  commtrciol  method  of  "quick  cufs,"  with 
still  photos,  transparencies,  artwork  and  graphic 
color  design!  We  giv*  your  film  lif«  and  oniwiotion 
with  every  typt  of  camvra  movement,  looms,  pans, 
dissolves  —  synchroniiad  to  modern  percussive  mu- 
sic)   Production    time    is    in    DAYS,    not    MONTHSl 

Gtt  the   full  story   w<rh 
your   fOTOMAIION    Timefabfe 

Coll  Al  Stahl  -   212   CO  5-2942 


ANIMATED  PRODUCTIONS.  INC. 

1600  Broadway.  N«w  York  19 
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Manned  Spacecraft  Ctnlcr's  Laboraloix 


(CONTIMFD    FKUM     I'ACih    55) 

ourselves  in  advance,  there  arc  a 
number  of  \ariables  to  be  consid- 
ered. One  of  the  most  important 
is  the  proper  operation  of  the 
space  camera.  Shutter  speeds  are 
checked,  f-numbers  arc  verified 
and  if  there  is  still  doubl  about  the 
exposure,  four  frames  are  clipped 
from  a  roll  and  developed.  Sensi- 
tomctry  would  let  us  adjust  for 
camera  errors  if  necessary.  So  far. 
no  Gemini  flight  film  has  needed 
adjustment." 

Advuntuges  of  Thin  Base  Fi'm 

Thin  base  color  film  is  being 
used  in  space  cameras  to  get  more 
exposures  and  cut  weight.  A  100 
foot.  I6mni  spool  can  be  wound 
with  as  much  as  140  feet  of  thin 
base  color  film  in  the  MSC  lab- 
oratory —  and  only  color  is  used, 
except  where  specific  scientific  ex- 
periments call  for  black  and  white 
film. 

Processing  thin  base  film  is  dif- 
ficult because  the  emulsion  is  ap- 
plied to  both  sides  of  the  film's 
base.  MSC  officials  feel  that  they 
may  make  a  worthwhile  contribu- 
tion to  the  civilian  film  industry 
through  techniques  developed  at 
the  Spacecraft  Center  for  handling 
thin  base.  There  have  already  been 
some  inquiries  by  independent 
laboratories. 

"Among  the  more  difficult 
problems  encountered  processing 
thin  base  color  film,"  explained 
Holland,  "is  its  tendency  to  ad- 
here to  the  machine  rollers.  We 
tried  a  number  of  materials  for 
rollers  before  our  maintenance  de- 
partment finally  solved  it  with 
teflon   Teflon  rollers  are  nt>w  used 


in  all  three  sections  of  the  machine 
and  the  drying  cabinet. 

Still  another  problem  comnu>n 
to  this  type  of  film  is  slow  drying 
compared  to  standard  film.  Our 
answer  to  this  was  a  portable  hair 
dryer.  Using  the  blower  and  heat- 
er unit,  we  fashioned  a  pre-dryer 
under  the  film  —  on  the  roller 
side  —  and  regulated  the  heat 
with  a  rheostat." 

•Admittedly  MSC"s  elaborate 
handling  and  processing  of  flight 
film  is  a  more  expensive  method 
than  most  independent  laborator- 
ies could  afford.  But  MSC  officials 
feel  the  results  demanded  of  them 
justify  the  cost. 

"There  is  no  way  to  place  a 
value,"  says  Southard,  "on  Ed 
White's  "walk"  on  the  Rendezvous 
of  GT-6  and  7  or  on  the  up-com- 
ing GT  films  where  an  astronaut 
will  be  outside  his  spacecraft  for 
over  an  hour.  We  have  to  be 
capable  of  processing  this  foot- 
age." 

Procedures  Followed  at  Lab 

All  undeveloped  film  work,  mo- 
tion picture,  still  or  slides  —  ex- 
cept flight  film  —  enters  the  Tech- 
nical Laboratory  through  the  Pro- 
duction Control  Department  by 
mail  or  personal  delivery  by  the 
photographer. 

A  three-cai boned  NASA  Photo- 
graphic Work  Request  is  filled  out 
with  the  necessary  information  re- 
garding size,  number  of  copies, 
print  finish  and  other  appropri- 
ate data.  A  copy  is  attached  to  the 
film  container  to  stay  with  the 
film  until  it  leaves  the  laboratory. 

Following  instructions  on  the 
work   request,  the  film  may  go  to 


YOU'RE  INVITED  TO  JOIN  OUR  SUBSCRIBER  FAMILY! 
•  To  get  all  the  news  and  features-in-depth  about  the  latest 
and   best   in  audiovisual   tools  and   techniques,   just   fill    in 
the  convenient  Reservation  Form  below  and  mail  to  us  today: 

Yes,  fnfer  My  Subscription  to 

BUSINESS    SCREEN    MAGAZINE 


□  One  Year  (Eight  Issues)  $3.00 
Name: 


n  Two  Years  $5.00 


Company: 


Position: 


Address: 


any  of  four  motion  picture  pro- 
cessing machines  or  to  the  still 
photography  laboratory  where  a 
Versamat  RT-12  processes  cut 
film.  The  RT-12  accepts  cut  film 
from  4  by  5  through  1  1  by  14  inch 
sizes,  including  70mm.  100  foot 
lengths  and  nine-inch-wide  aerial 
film. 

The  four  motion  picture  pro- 
cessors are:  a  black  and  white 
7()mm  Hi-Speed  Processor,  a  com- 
bination 16mm  and  35mm  black 
and  white  negative  machine,  a 
1  (Smm  black  and  white  reversal 
type  processor  and  the  combina- 
tion 16/35/70nim  color  processor. 

Orders  for  work  prints  and 
masters  coming  from  such  areas 
as  the  Stock  Film  Library,  editing 
section  and  the  Public  Affairs  Of- 
fice, are  funneled  through  Produc- 
tion Control  to  the  Library  Sec- 
tion. Here  are  stored  all  optical 
masters  of  motion  picture  film  de- 
veloped for  MSC.  Only  a  limited 
number  of  technicians  handle 
these  originals  and  no  scene  is  ever 
cut  except  at  camera  stop  and 
camera  start.  This  is  protection 
against  destroying  historically  \'al- 
uable  footage. 

Printing  is  done  on  Kodak  Dup- 
licating Film.  Type  7386.  using  a 
(Bell  and  Howell)  16mm.  Type  C 
color     additive     printer.     Correct 


City: 


Zone: 


State: 


n  Check  Enclosed  □  Bill  Company  □  Bill  Me 

Subscribers  in  Canada  and  abroad  pay  $4.00  a  year;  $7.00  for  two  years. 


MSC:s  TOmm  (Bell  \-  Howell)  Type 
C  conlimious   color  ;iclditi\c   printer 

slioiin  uilli  ils  /((()  III  (Ills.  One  (.v 
for  I'lJi'i  2  pi  rJDKilioiis;  llic  other 
fur  iijpi  1.  .\/.SC  sincd  cost  of  two 
complete  printers  Inj  piinhtmu'^ 
two    heads   for    this    oiic    maclUnc. 


color  balance  is  achieved  with  a 
punched  color  timer  tajie  fed  into 
I  he  printer.  Irom  the  printer  the 
exposed  stock  goes  to  processing 
and  then  to  break-di»wn  tables  to 
be  cut.  canned  and  boxed  for  dis- 
tribution by  Production  Control. 

The  average  person  watching 
his  television  set  after  GT-4  was 
not  aware  that  he  was  seeing  an 
adjusteil  version  of  Ed  White's 
walk  in  space,  says  Holland.  The 
original  was  stretch  printed  four 
to  one  on  MSC's  Acme  Optical 
Printer   so   that    it   coulil    be    pri>- 


t 


i 


jected  at  a  normal  spee-oji^ 
frames.  The  film  was  exp. 
Kodak  SO  217)  during  i 
flight  at  six  frames  per  si 
ing  a  16mm  electrically-<; 
quence  camera. 

Custom-Buill  TOmm  Pi  u 

An    interesting   piece  ccij 
ment  at  the  Technical  La.rj: 
is   its   70mm    (Bell   and   an 
Type  C,  continuous  coh"^- 
with  two  film  heads.  MS 
designed,    built    and    deli.c. 
become  the  first  user  of  tl  t 
ment. 

"MSC    uses    Type    2 
tions  on  its  70mm  film; 
other    government    branc 
exposed  film  to  us  with 
I   perforations.   Instead  v 
two  expensive  printers.  Wi.>flu, 
two   heads   and    interchan;  |i 
as   required.   All  exposure 
on  GT-3.  4   and   5   were 
Type  2  film."  I 

60  1  anks  That  Feed  C  hen:^ 

ID  supply  chemicals  for" 
eration    takes    60    stainl. 
tanks  ranging  from  15  to  .0^ 
Ion     capacities.     Flow     i 
simple    by   placing    the   a 
room  on  the  second  floor  i 
Quality    Control    Section;  _ 
forces    the    liquids    from    itt 
tanks    through    color-code 
rigid   tubing  to  each  moti 
ture    and    still    processor 
ground  floor.  Shut-off  valvi 
machines  and  sinks  let  o>t« 
adjust    the   flow    to   their    qii 
ments. 

.Additional   stainless  stec  tl 
are  being  installed  to  feedi  I 
1 6mm  color   motion  pictu  ( 
processor  built  for  MSC  b;RJ 
F!ngineering  Company,  desiit^ 
operate  under  Kodak's  - 
he  standard  —  100  degree  - 
of  processing.  The  new  pi.-o 
can  run  SO  to   KM)  feet  of  ft 
color    film    per    minute    a 
use  ECO-2  and  ME-4  (  h 
Keeping  I'p  Uilh  Spaci-  tf 

.'\s  with  the  operation '1 
photographic  equipment  aM 
technicians  will  jiraclice  i 
processor  until  the\  beeor  j 
ficient.  At  that  time  th' 
switch  to  the  advanced  lOOle; 
method.  But  this  is  only  1 
tion  of  the  overall  plan  piie 
for  the  Technical  Laboraf] 
keep  them  abreast  of  Ar:ri 
growing  space  program.  M 
enced  leclinicians  and  th' ' 
modern  techniques  and  eqi'r 
will  be  used  in  this  effort  - 
one  day  in  the  not  too  is 
future  —  a  package  of  c 
picture  film  and  still  photer; 
will  be  delivered  markcil.  ." 
\toon  Mission. 
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when  it's  processed  by 
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MOVIELAB.  INC. 

Movielab  Building 

619  West  54th  Street 

New  York.  NY.  10019 

JUdson  60360 

Cable:  MOVIELAB    Telex:  12  6785 


Thrrr    i^    a    potnitial    aiidi«Mi<"e 
in  the  iiiillioiis   that   can    ho   seh'cted 
t«»    fit    any    regional    «r   roniiniinity 
rrquirruK'nls    you    specify. 

Thealrieal  aiuhences  all  over  the 
eiMinlry  are  non   •■f;rtlinf:  the  message"  in 
"Don't  Take  a  ('.hance,"  13  minutes  of 
suspenseful  aeli^m.  produred  and  distributed 
tliealrieully  l»y    The  Jam  Handy  Orfiani/.ation. 

Tip    fifl   yaiir    proiluvls    anil    ihrir    values    before   the 
inihlif,  ihenlrirally  or  editrationtiHy,  ask  the  help  of 
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But  first  we  make  sure 
there's  an  audience  for  your  films. 


This  is  a  Modern  Audience  Certification  report.  It  tells 
you  who  saw  your  films,  how  many  saw  them,  and  where 
and  when  they  saw  them.  That's  so  you  know  what  you're 
paying  for.  Because  you  pay  us  only  on  the  basis  of  the 
audiences  who  actually  see  your  films. 

But  first  there  has  to  be  an  audience. 

To  make  sure  there  always  is,  we  mail  over  3,000,000 
promotion  pieces  a  year  to  200,000  community  groups 
and  50,000  schools  and  colleges. .  .operate  40  resort  cir- 
cuits and  six  skyport  cinemas  .  .  .  and  employ  specialists 
who  regMJarly  call  on  TV  stations  and  theatres  through- 
out the -^     intry. 

To  get     Mjr  films  to  these  audiences  fast  and  effi- 


ciently, we  maintain  32  regional  film  libraries  which  book 
your  films,  inspect  and  ship  your  prints  and  gather  in- 
formation about  each  showing. 

This  information  is  put  through  a  computer  and  issued 
to  you  each  month  in  the  form  of  our  Audience  Certifica- 
tion reports.  And  at  the  end  of  each  year,  we  summarize 
the  reports  for  you. 

That's  what  happens  when  you  give  your  films  to  the 
nation's  Number  One  film  merchandiser .  .  .  with  over  30 
years  of  successful  and  creative  film  merchandising  ex- 
perience. Modern  Talking  Picture  Service,  Inc.,  1212 
Avenue  of  the  Americas,  i^^\ 
New  York,  N.Y.  10036.     ^^K^^^""^ 


fiittn^  y&u  dotCt  look^  lilt^  a  salesnian^ 

Maybe  not.  But  it  sure  sells  like  one.  Gets  in  while  the  boys  with  their 
catalogues  are  still  sitting  in  the  lobby.  Why?  Because  everyone  likes  a  show.  The  NEW  TECHNICOLOR 
SUPER  8  INSTANT  MOVIE  PROJECTOR  is  the  ideal  way  to  introduce  new  products  to  your  prospects  —  in 
color  —  in  live  mntinn.  Puts  on  the  best  sales  training  meetings  you've  ever  seen. 

Your  salesmen  will  love  it  and  use  /(.  Weighs  only  8  pounds,  Magi-Cartridge 
completely  eliminates  threading  and  rewinding.  )ust  snap  in  the  cartridge  and 
go.  New  high  intensity  lamp  gives  bright  picture  in  any  room. 

For  m-storc  selling,  we  ve  got  a  rear  projection  model  —  gives  a  sales  pitch 
you  simply  won't  get  otherwise.  Easily  built  into  displays. 

NEED  A  FILM?   WE  CAN  ARRANGE  FOR  THAT  TOO 

This  funny  looking  salesman   could   be  just  the  boost  your  marketing  pro- 
gram needs.     Why  not  write  for  all  the  dope  today! 


TfCHNtcOLO"  t»  »  ntditcnco  t«adi*«*»> 


"Technicolor 

C  O  FR  F'O  R>^~ri  O  INI 


TECHNICOLOR  CORPORATION      DEPT    BS  96 
1985  Placenti3  Avenue   Costa  Mesa.  California  92627 
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COMMERCIAL     AND      EDUCATIONAL      DIVISION    | J 


For  those  in  Line  and  Staff  Manage- 
ment, who  supervise  the  work  of 
others: 

SUPERVISOR 

TRAINING 

ON 

HUMAN   RELATIONS 


Every  Company's  Chief  Executive  knows 
the  importance  of  having  all  managers 
and  supervisors  deve'op  a  deep  under- 
standmg  of  human  behavior . . .  and  how/ 
to  successfu  ly  achieve  better  human 
relations  with  others  .  .  .  how  to  develop 
an  esprit  d'corps.  which  will  have  every- 
one trying  harder  ...  to  achieve  more. 

Why  so  many  management  failures? 
One  of  the  country's  largest  institutions 
in  its  field,  after  researching  the  prob- 
lem, discovered  that  of  those  who  fail 
as  managers. . .  2%  do  so  because  they 
lack  technical  knowledge. ..  while  98% 
fail  because  they  lack  "people  knowl- 
edge" and  how  to  work  with  others. 

How  to  gain  "people  knowledge" 

SUPERVISOR  TRAINING  ON  HUMAN 
RELATIONS"  is  a  complete  16  hour 
course,  including  filmstrips,  manual  and 
supplementary  material,  which  drama- 
tically demonstrates  how  to  successfully 
handle  such  supervisory  responsibil- 
ities as: 

•  Promoting  Cooperation 

•  Interpreting  company  policies 

•  The  Supervisor  as  a  representative 
of  management 

•  Maintain  discipline 

. . .  and  many  other  equally  Impor- 
tant supervisory  responsibilities 

How  to  "judge"  the  program  before 
you  buy 

Don't  take  our  word  for  it.  Our  'preview" 
offer  permits  you  to  "see  and  judge"  the 
program  for  yourself.  A  small  handling 
charge,  credited  to  the  purchase  price, 
allows  you  a  5  day  examination  period 
of  your  choice. 

MAIL  COUPON  TODAY         TOR  PREVIEW  OFFER 

Guided  FliM  .\\i<.^iles 

ROCKET 


1  ) 


INC 


PICTURES 

Mail  coupon  tor  preview  riflailt 


ROCKET  PICTURES,  Int.  Depl.  BS  2VR 

1541   Norlh  Weltern  Avenu« 

loi  AngalM,  California  90027 

T«ll    ui    how   wc    may    preview:    "SUPE-/ISOR 

TRAINING  ON  HUMAN  RELATIONS." 

Nome    - .,«„ «... 

Addreti   

Ciiy   State  Zip  Code 
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BUSINESS  SCREEN 


The  final  developing  process  is  the  MOMENT  OF  TRUTH. 
Without  perfection  here,  everything  else  is  meaningless. 
n  This  is  why  most  film  producers  choose  Byron.  At 
Byron,  superb  color  developing  by  the  custom-made  ARRI 
machine  assures  the  perfection  of  this  moment.  Byron 
was  the  first  to  offer  16  mm  negative-positive  developing 
in  color  .  .  .  protecting  your  "Moment  of  Truth."  j  This 
means  consistency  of  color  print-after-print-after-print .  .  . 
yours  at  Byron,  where  film  producers  from  all  over  the 
world  turn  for  the  finest  in  16  mm  "Color-Correct"® 
prints— only  at  Byron. 


byron 

MOTION  PICTURES 


Developing 

Printing 

Music 

Sound 

16  mm    35  mm 

Editing 

Color  or  black 
and  white 

"Color-Correct"* 
only  at  Byron 

Complete  service 

Everything  but 
the  original 
photography 
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SMPTE  Observes  50lh  Birihda\ 

at  Los  Angeles  Meeting  Oct.  2-7 

■;'4  The  50th  Amii\orsary  >car  of 
the  Society  of  Motion  Picture  and 
Television  Engineers  will  be  high- 
lighted in  October  by  that  organi- 
zation's 100th  Semiannual  Tech- 
nical Conference  and  Equipment 
Exhibit. 

This  milestone  meeting  is  set 
for  the  Ambassador  Hotel  in  Los 
Angeles.  October  2-7.  The  West 
Coast  city  has  been  the  site  of  2 1 
previous  SMPTE  conferences,  the 
last  of  which  was  held  in  April. 
1965. 

Topics  for  this  fall  Conference 
program  have  been  announced  by 
program  chairman  LcRoy  M. 
Dcaring,  L.  M.  Dearing  Associ- 
ates. Studio  City,  California.  Ac- 
cording to  Dearing.  papers  will 
be  presented  on  Education.  His- 
tory, Laboratory  Practices.  Pho- 
tographic and  Allied  Sciences. 
Studio  Practices.  Television.  Thea- 
ter Presentation  and  Projection, 
Instrumentation  and  High-Speed 
Photography,  and  Aerospace  Pho- 
tography. 


In  addition  to  these  papers,  the 
conference  will  feature  an  equip- 
ment exhibit,  arranged  by  chair- 
man Warren  Strang  of  Hollywood 
Film  Company,  with  more  than 
80  booths  displaying  a  wide  range 
of  equipment  relevant  to  the  inter- 
ests of  engineering  and  produc- 
tion personnel.  • 
*        *        * 

Wilding,  Inc.  Sales  and  Earnings 
Show  Sharp  Increase  at  Mid-Year 

■'■  Sharply  increased  sales  in  the 
second  quarter  of  1966  ($3,207.- 
732)  have  been  confirmed  by 
Robert  C.  Ausbeck.  president  o' 
Wilding.  Inc.  Cumulative  sales  and 
earnings  for  the  Chicago-based 
communications  firm  for  the  first 
six  months  of  the  year  also  showed 
a  decisive  increase  over  last  year. 

The  firm's  $6,477,541  in  sales 
for  the  first  half  of  1966  resulted 
in  net  earnings  per  share  of  50c. 
compared  to  a  loss  of  93 1'  in  the 
same  period  last  year.  Wilding's 
chief  executive  officer  also  an- 
nounced three  areas  in  which  the 
company  vvili  concentrate  efforts, 
over  and  above  its  normal  produc- 
tion business. 

The  first  of  these  is  the  expan- 
sion of  a  color  laboratory  recent- 
ly reorganized  as  a  separate  divi- 
sion:   Mid- America    Color    Labs. 


Expansion  has  more  than  doubled 
the  lab's  previous  capacity. 

With  sales  of  the  Wilding  T\' 
Division  up  62 ""f  over  last  year, 
the  firm  will  continue  to  concen- 
trate on  its  future  expansion. 
Earlier  in  the  year,  TV  sales  and 
production  offices  were  moved  to 
a  more  convenient  near  northside 
location  in  Chicago  to  better  serve 
agency  clients. 

A  third  area  of  expansion  and 
improvement  will  help  meet  the 
need  to  expand  and  improve  edu- 
cational facilities  and  materials. 
Wilding  is  presently  surveying  all 
facets  of  audio-visual  techniques 
and  methods  used  by  educators. 
■-'fi     *     * 

Int'l  Film  &  TV  Festival  Theme: 

"Tomorrow's  Techniques  Today" 

M*  "Tomorrow's  Techniques  To- 
day" is  the  theme  of  the  6th  Inter- 
national Film  &  TV  Festival  of 
New  York,  announced  for  October 
13-14  at  the  Americana  Hotel  in 
Manhattan.  According  to  Festival 
Director  Herbert  Rosen,  "this 
year's  program  will  digress  from 
the  usual  format  of  reviewing  tech- 
niques dcveloiicd  during  the  past 
year  and  will  turn  to  new  poten- 
tials with  an  eye  toward  future  pro- 
duction trends. 

"Future  trends  in  graphic  de- 


sign, photography,  music  and  » 
techniques  will  be  discussed  iJ. 
where  possible,  demonstrated  4 
existing  material  that  points  he 
way,"  he  says.  "We  plan  to  .^ 
presentations  made  jointly  by  ii>. 
duction  specialists,  explaining  tk. 
nical  and  aesthetic  aspects  so  lat 
users  may  study  these  new  icxC 

One  look  into  the  future  v  un- 
provided   by    the    Bell    S\ 
"Computer  Technique  for  tlk 
duction  of  .Animated  Films." 
Horizons  in  Motion  Picture  Tib- 
niques"  is  the  title  hn  another- 
sion  covering  new  methods  r 
ual  ciMiimunication.  , 

On  the  reviewing  side  of  thiso- 
ordinated  program,  the  "most  U. 
standing  television  commerfc 
produced  in  England.  Era 
Italy.  Germany,  Japan  and 
tralia  will  be  presented.  Fifl 
20-minute  reels  will  include 
country's  best  video  commc  ' 

For  further  details  and  the  ... 
plete  Festival  program  write: In- 
dustrial Exhibitions,  Inc.,  1'^. 
45ih  Street,  New  York,  N.Y. 
10017.  Phone:  212  OX7-497|« 
*        *        * 

We'll  Report  Winners  at  Vene 

Ihc  next  issue  of  Busi>SS 
Scki:i;n  will  bring  the  resuliof 
the  7th  International  InduMj! 
Film    Festival,   opening  Sep 


JET  STOCK  "^FOOTAGE 

*JET/PISTON/ HISTORICAL  AIRCRAFT 
35  MM/16  MM  COLOR  and  BLACK  &  WHITE 
Free  film  provided  to  producers  for  authentic  airline  sequences 


UNITED  AIR   LINES 
Publicity  Department 

Atlanta  523-5516 

Cliicago  726-5500 

Denver  398-4535 

Detroit  963-9770 

Honolulu  5IOI71 


Los  Angeles 
New  York 
Pittsburgh 
Son  Francisco 
Se.ittle 


482-3300 
922  5225 
391-5152 
397-2620 
682-3731 


737-6830 

Write  for  catalog: 

UNITED  AIR  LINES  FILM   LIBRjll 

Suite  230,  Sl.itler  Center 

900  WiUhire  Boulevard 

Los  Angeles.  Calirornio  90017 


•Jet  mockups  for  interior  lilniu  ,;~Ncw  York  City  and  Hollywood 


United  Air  Lines 
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NILES  AND 
THE  RADIO 
COMMERCIAL 


OKKJINAL  ML'SIC  that  swings  and  sells  is  the 
forte  of  Sid  Siogel,  Niles'  well-known  musical  direc- 
tor. Here,  ho  puts  finishing  touchesonjingle  for  Kraft 
Foods.  Niles  also  has  one  of  country's  most  extensive 
music  libraries  for  use  when  original  jingle  isn't  desired. 


MIXKD  WITH  VOICl-:  With  wide  range 
of  sound  facilities  on  the  spot,  studio  tech- 
nicians can  record  voice  and  mix  with  musical 
score  to  provide  tape  ready  for  the  air. 
Recent  examples  include  spots  for  Ozark 
Airlines. 


TALENT  RESOURCES  TOO-Niles' 
wide-reaching  talent  resources  (irovide  an- 
nouncers, musicians,  and  vocal  artists  to 
mi-ct  any  need.  And  maestro  Sid  Siegel  is 
on  h.ind  to  direct  recording  of,  as  well  as 
(oinposc.  iirigin.i!  music. 


MOTION  PICTURES  FOR  THEATRE,  TELEVISION  AND  INDUSTRY 
ANIMATION -TV  COMMERCIALS  S.  SHOWS  •  SOUND  FILMSTRIPS 
RADIO  COMMERCIALS  S.  SHOWS  •  BUSINESS  THEATRE  •  SALES 
MEETINGS    •    COLLATERALS    •    '■pACKAGED"    COMMUNICATIONS 


FRED  A.  IMILES 
COMMUIMICATIOIMS 
CENTERS^  IIMC 

In  Chicago:    1058  W.   Washington  Blvd.       SE  8-4181 
In  New  York:    108  West  End  Ave.       SU  7-8770 
In   Hollywood:    5545   Sunset   Blvd.       HO   2-7311 
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there  are  flanges  and  split  reels  which 

HANDLE  ALL  FIL 

any  way  it  comes;  on  reels,  on  positive  cores,  on  negative 
cores,  or  tightwound.  They're  the  new  patented 
MASTEREEL  flanges  and  split  reels. 


there  are  split  reels  whose  halves  are 

INTERCHANGEABLE 

flanges  which  can  instantly  engage  with  any  other  flanges 
of  the  same  film  size  to  form  a  split  reel.  They're  the  new 
patented  MASTEREEL  flanges  and  split  reels. 


there  are  flanges  and  split  reels  which  are 

FULLY  COMPATIBLE 

with  all  your  present  equipment;  they  fit  all  rewinds,  pro- 
jectors, editing  or  viewing  equipment.  They're  the  new 
patented  MASTEREEL  flanges  and  split  reels. 


Incredibly  simple,  completely  versatile,  these  all-purpose  flanges 
and  split  reels  are  the  heart  of  the  new 

M  ASTE  REEL 

FILM  HAIVOLIIMG  SYSTEM 

The  result  of  exhaustive  product  design  and  development  based 
on  years  of  professional  film  handling  experience.  With  just  one 
pair  of  MASTEREEL  split  reels  in  the  film  size  of  your  choice,  you 
can  use  inexpensive  plastic  film  cores  instead  of  reels  and  also 
start  saving  important  money  in  all  other  phases  of  film  handling. 
Anytime  you  choose  to  save  more,  you  can  use  the  new  sturdy 
lightweight  MASTEREEL  plastic  film  cases  for  unbelievable  sav- 
ings in  storage  and  shipping. 

Want  to  know  more?  Write  us  for  details. 

MASTEREEL    IIMDUSTRIES,   IIMC. 

25  HOME  STREET,  WHITE  PLAINS,  NEW  YORK  10606    TEL:  (914)  946-4884  /  DIRECT  N.Y.C.  TEL:  (212)  933-1488 

CSQ  &  MASTEREEL  arc  Tradamirki  of  MASTEREEL  INDUSTRIES,  INC. 
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A  SALUTE  TO  THE  SMPTE 


TRANSACnCMS 


50CICTV  Of 

rto-nOrt  eicTwoc 
co»ineca» 


50 

YEARS 


'^.. 1916  -  1966 


Todav    in  the  50th  anniversarv  vear  of  the  Society  of  Motion 
Picture  and  Television  Engineers,  tlie  purposes  and  o>;je^;;'':^l°^ 
the  Society  remain  the  same  as  originally  set  forth  m  191b:     1  he 
advancement  in  the  theorv  and  practice  of  motion  picture  engi- 
neering and  the  allied  arts  and  sciences,  the  standardization  of 
the  mechanisms  and  practices  employed  therein,  and  the  mau>- 
tenance  of  high  professional  standing  among  its  members.     1  hese 
objectives  have  been  prominent  in  the  advancement  of  the  motion 
picture  industry  for  half  a  centurv'  and  have  led  directly  to  stand- 
ardization in   motion   pictures  throughout  the   world    To  ship 
a  print  from  Hollywood  to  Hung  Kong  or  New  ^ork  to  Nagasaki 
for  projection  in' standard  projectors  is  a  common  occurrence 
today   But  it  was  the  work  of  the  SMPTE  in  standardization  and 
related  activities  that  made  it  possible.  It  is  for  these  reasons  we 
salute  the  SMPTE. 

DE  LUXE  LABORATORIES 

EstahlisheJ  in  1915 


K] 


1         850  Tenth  Wenuc.  New  York.  Now  York  10019  (212)  CI  7-3220 
Dc  1.I.X1-  |jl...ral..ncN.  Ii..  .  Soil   Icmn  .wrnuc.  ..«,- -om  un  n..lMl 

West  Co^«:  UiH  North  Western  .Wenue,  HoBv^ood.  CJifonu.  8002.  (213)  HO  MMl 

Cer^nJ  F.Un  Laboratones.  A  D.^.""  "(  l>  l-"*'  Uhoratories.  Inc 
1M«  North  Ar«yle,  HoU)-«ood.  CJ.Iomi.  SOOlh   211'  lU)  2-«l  ■  1 
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Guidelines 

for  a  "sound" 
i  nves'tmen't . . 


Si/nc  sound  filminr/  can  be  a  rough,  tough  dai/'s  uork  and  it  requires 
a  camera  that  can  stand  up  to  the  "grind."  Here  are  some  guidelines 
to  help  choose  the  one  right  location  sound  camera  for  your  work. 


RUGGED  RELIABILITY— Location  sound  filming  takes  a 
rugged,  reliable  camera.  The  Arriflex  16BL  is  that  kind  of 
camera.  At  its  heart,  it  has  the  same  Arri  mirror-shutter 
registration  movement  and  the  same  heavy-duty  construction 
which  has  won  for  Arriflex  16S  and  16M  cameras  their  world- 
wide reputation  for  quality  and  reliability.  The  new  Arriflex 
16BL  is  therefore  a  proven  performer  right  from  the  start. 

TRUE  PIN  REGISTRATION  -  For  any  motion  picture  cam- 
era, the  moment-of-truth  is  the  instant  a  frame  of  film  is 
exposed.  Since  there  are  40  such  "moments"  in  every  foot  of 
16mm  sound  film,  only  a  true  pin-registration  film  movement 
can  do  the  job.  The  Arriflex  16BL  has  such  a  movement.  It 
is  the  same  cam-driven  pin-registration  movement  used  in 
the  Arri  16S  and  16M  cameras.  A  movement  so  precise  and 
durable  that  many  of  these  cameras  have  turned  out  more 
than  a  million  feet  of  original  theatre-quality  film — and  are 
still  going  strong  in  production  after  production. 

SINGLE  LENS  REFLEX -its  a  fact,  that  todays  best 
reflex  finder  design  is  based  on  the  famous  Arri  mirror-shutter 
principle  and,  while  often  imitated,  it  has  never  been  sur- 
passed. The  Arriflex  16BL  finder  uses  this  proven  reflex  sys- 
tem. It  is  unsurpassed  for  clarity  and  brightness  under  all 
practical  filming  conditions.  The  16BL  viewfinder  requires  no 
optical  relay  or  image  compensator;  it  provides  the  ideal 
condition,  in  which,  at  the  moment  of  exposure,  there  is 
nothing  between  lens  and  film. 

COMPLETE  30UND  VERSATILITY -For  the  active  pro 
fessional  with  all  kinds  of  filming  assignments,  not  one,  but 
two  sound  systems  are  often  needed.  The  new  Arriflex  16BL 
provides  complete  sound  capability— single  system  sound, 
double  system  sound,  either,  or  both.  The  16BL  is  convertible 
anywhere,  anytime.  The  single  system  sound  head  module 
may  be  quickly  and  easily  installed,  or  removed,  to  suit  the 
job.  Shoot  either,  or  birth  types  of  sound  simultaneously. 
Sixty-cycle  signal  generator,  automatic  clap-stick  system  and 
cue  marker  for  double  system  sound  recording — quick-change 
conversion  module  for  single  system  sound.  And  either  system 
produces  top  quality  sound  with  famous  Arri  picture  qualify. 

Write  for  NEW  ARRIFLEX  16BI  10  page  cataloR 


QUICK-CHANGE  MAGAZINE  SYSTEM -The  mag 

system  of  a  location  camera,  must  be  rugged  and  fast  wn' 
sacrificing  reliability.  Arriflex  16BL  Quick-Change  Maga.- 
are  gear-driven  and  have  speed  and  take-up  sprockets  buii 
The  resulting  simplified  film  path  permits  magazine  char 
to  be  made  in  seconds.  This  16BL  Quick-Change  Maga; 
system  places  the  entire  film  gate  safely  In  the  camera  tif 
— where  it  ideally  belongs.  Thus,  the  16BL  magazine  sys' 
provides  the  right  combination  of  speed  and  reliability 
portant  too,  Arriflex  Quick-Change  magazines  are  economic.: 
priced! 

ALL-PURPOSE  CONFIGURATION  -  The  filmmakers  te. 
nique  must  never  be  slave  to  camera  construction.  That 
why  the  Arriflex  16BL  is  built  along  classical  lines.  For  trip 
mounting,  the  Arriflex  16BL  has  a  substantial  flat  base,  |i 
lens  axis  and  low  center  of  gravity.  And  with  matching  A 
Body  Brace,  the  16BL  is  well  balanced,  comfortable  handlii 
fully  mobile.  Verite  or  traditional— the  Arriflex  16BL  lets  y 
choose  the  filming  technique  that  is  best  for  the  job  at  har 


PROFESSIONAL 
FEATURES  THROUGHOUT 

The  Arriflex  16BL  has  every 
essential  professional 
feature:  Weight  of  basic 
outfit.  18  lbs.:  Residual 
noise  level,  31  db:  Fully 
professional  tachometer,  and 
footage  counter:  Eyepiece 
adjustable  on  two  axes 
and  with  automatic  closure 
mechanism:  Interchangeable 
motors;  Single  system/ 
double  system  sound 
conversion:  and  options 
that  include  dissolving 
shutter,  and  built-in, 
behindthe-lens  exposure 
meter.  The  Arriflex  16BL 
is  the  one  right  camera 
for  every  professional 
location  assignment. 


ARRIFLEX  CORPORATION  OF  AMERICA     ■     P.O.  BOX  1050,  WOODSIDE.  N.  Y.  11 
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choose  the 
nidged,  reliable 
i  md  versatile 


MRIFLEX  16bl 

niE  NEW  COMPACT  UGHTWIEIGHT  SELF-BLIMPED  CAMERA 

>  the  age  of  16mm  sym;  souml  hmtiimjilming 
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IMPORTANT  NEWS  FROM  CFho  ALL  FILMSTRIP  PRODUCERS: 

Now  you  can  shoot  your  35mm.  2X2  color  slide  originals 

using  35  mm  Ekackrome  Commercial  and  obtain 

Filmstrip  Release  Prints  of  new  and  better  quality. 

KodadircMiic  II,  kiKlatliroine  X.  Ilktatliioiiu'  X.  and  other  present!)  available 
color  Amateur  He\ersal  ;J5nini  Films  in  cartridge  loads  are  intended  to  and 
do  produce  excellent  2x2  color  slides  for  projection  —  Not  for  Reproduction. 
Filmstrips  made  from  such  2x2  slides  by  any  of  the  current  technifjues 
rcRrettably  show  a  tendency  to  be  high  in  contrast  and  low  in  color  fidelity. 

Since  most  of  our  customers  furnish  us  with  2x2  color  slide  originals  as  the 
basic  material  for  filmstrips.  we  began  to  wonder  why  the  same  hi-fi  shooting 
film  that  has  proved  so  eminently  successful  for  16mm  color  motion  pictures 
couldn't  be  applied  to  filmstrijis.  For,  as  >ou  probably  know,  non-theatrical 
motion  picture  protUicers  use  ICmm  Ektachromc  Commercial  as  camera  film 
and  make  release  prints  on  EK  Color  Positive  from  a  color  intemegative. 

Would  Kodak  supply  Ektachrome  Commercial  in  IBSmm  size?  The  answer, 
we  found,  was  "Yes,"  provided  that  we  ordered  an  entire  production  run, 
and  provided  that  we  took  on  the  job  of  loading  the  bulk  film  into  35mm 
cartridges.  Accordingly,  we  placed  a  special  order  and  now  have  the  film  in 
stock.  (Kodak  has  advised  us  that  future  orders  will  be  supplied  in  factory- 
loaded  cartridges. ) 

In  addition  to  loaded  cartridges,  we  can  also  supply  100-foot  rolls  for  those 
who  prefer  to  load  their  own  —  especially  those  who  use  .35mm  cameras  that 
accept  pemianent  cassettes  like  Contax,  Nikon  and  Leica.  The  36  exposure 
cartridge,  including  processing  and  moimting,  is  available  from  us  at  a  net 
price  of  $4.75.  The  100-foot  roll  is  priced  at  .^(90.00,  including  processing  and 
mounting. 

Here  is  the  procedure: 

Exi'osiHK  Data:  A.S.A.  Daylight  -  (use  #85  filter)  16 
Tungsten  —  ( no  filter )  25 

.3200°K 

1.  Shoot  .35mm  Ektachrome  Commercial  supplied  by  CFI. 

2.  Send  exposed  ECO  film  cartridge  to  CFI  for  processing  and  mounting. 

3.  CFI  will  return  the  processed  and  mounted  slides  to  you. 

4.  You  assemble  the  material  for  the  Filmstrip  (you  may  include  ordinary 
Kodachrome  and  Ektachrome  2x2  slides,  larger  size  transparencies,  art 
work,  opa(|ue  color  prints,  titles,  overlays,  etc.)  and  send  it  all  to  CFI  with 
instructions  for  making  your  filmstrip  negative. 

5.  We  make  a  color-corrected  and  balanced  intemegative  from  which  we 
make  a  sample  print  on  EK  Color  Positive.  This  print  is  sent  to  you  for  your 
inspection. 

C.  Upon  your  approval,  wc  make  release  prints  on  our  uni(|ue  high-definition 
non-scratching  printer,  and  we  develop  these  prints  in  our  regular  .35mm 
motion  picture  color  processing  machines.  (The  high  xolume  of  color  motion 
picture  processing  going  on  at  CM  ncccssitatrs  and  justifies  all  of  the  chenn'cal, 
.sensilomctric  and  color  control  that  insures  you  uiiiforinly  excellent  filmstrip 
release  prints. ) 

If  you  would  like  to  see  a  comparison  ol  the  results  ol  the  new  and  old 
techni(|ues,  write   for  sample  filmstrip  to  evamine  with   your  projector. 

IF  YOU  WANT  IMFIU)\Fn  IMCTl  HF  Ol  VMTY  IN  FM.MSTHII'S,  THIS 
IS  THE  WAY  TO  (;F,I  IT!  /or  further  iufmiiKtliou  or  purclitise  of  :i5mm 
Ektachrome  Commt  rcial  film,  contact  Lou  lAviufistim  iu  our  I'ilmstrip  De- 
partment. Phone  him  'it  (213)  IK)  2-0881. 

CPl  CONSOLIDATED    FILM    INDUSTRIES 

^1     I  bb9  SEWARD     iHEtT,  HOLLVvVuuD,  CALIfUHMA  yuuJB  /  HU  20B81  •  HO  9-1441 


amera 


THE    EDITORIAL    VIEWPOIj 


SIGHT    &    SOUND    SERVE    ALL   .MI 

17iLM   IS  A  Valuable  Tool  for  visui 
■■-    facts,  figures,  markets  and  other  pti 
data  relating  to  other  media:  newspapers 
azincs,   radio,   television   and   billboards 
media  promotion  people  are  making  inc: 
use    of    sight/sound    presentations   to 
their   stories   to   prospective   buyers  of 
and  time  in  agencies  and  advertising  o 

Noteworthy  among  these  sponsors  in 
months  is  The  Detroit  News,  which  is 
ing  a  motion  picture  (produced  by  Th 
Handy  Organization )  that  relics  entin 
animated  graphics  to  present  a  mass  of 
tics  to  its  sophisticated  audiences.  The 
of  the  Game  is  Green  handles  this  assig 
in  highly-palatable  form  within  a  brief 
minutes  of  showing  time. 

Objective  of  the  News'  film  is  to 
in  pictorial  form  the  statistical  findings 
"Second  Biennial  Survey  of  the  Metro 
Detroit  Newspaper  Audience"  conduct 
the  Detroit  paper  bv  Market  Opinion  Re 
Co. 

The  visual  presentation  extracts  the 
nent  facts  from  the  survey  —  points  ot 
there  are  more  than  four  million  peop 
more  than  a  million  householders  in  the 


\iiiin:iti-d    graphics    heighten    interest    v 

ildid  \htniiii^  how  Detroit  News  covers 

county  Detroit  metropiilitan  area  served  1 
News.  Further,  it  shows  that  Detroit  is 
among  the  nation's  top  five  markets  in 
sales  per  family  and  that  these  sales  ti'l 
billion    a   year.   The    lilin   concludes  th. 
most  effective  medium  for  reaching  thcsii 
sumers  is  the  News,  which  has  the  circii 
figures  and  home  readership  data  to  pR 
The  Name  of  the  Game  is  Green  wa 
shown  to  business,  industrial   and   advci 
agency  executives  at  luncheon  meetings  ii 
troit.    Similar    presentations    followed   in! 
York.  Philadelphia  and  Chicago.  Audien 
action,  iibtaincd  through  the  use  of  e\ 
cards  at  these  showings,  indicated  cniln 
reception  of  both  the  message  and  the  niM 
of  presentation,  I 
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THE  EDITORIAL  \TE\VP01NT 

(continued  from  the  preceding  Page  10) 
Jurors  Wtiititi'i  fur  Court  Asslnunwnt  Are 
Etijiiijint^  I-'rcc  Sponsored  iiliii  S/ioiciiigs 
ii  Movies  arc  now  being  shown  to  waiting 
jurors  in  two  jury  assL'inhly  roi)nis  under  a 
new  program  initiated  by  Modern  Talking  Pic- 
ture Ser\'ice. 

One  of  Moderns  clients  alerted  the  com- 
pany to  the  new  opportunity.  \\  illiam  H.  Kend- 
rick.  Director  of  the  Investors  Information 
Program  of  the  New  York  Stock  Exchange, 
received  a  request  from  an  official  of  the  Su- 
preme Court  of  the  State  of  New  York.  The 
official  wanted  to  use  the  Stock  E.xchange  films 
in  the  court's  jury  assembly  room  in  Brooklyn. 
Mr.  Kendrick  relayed  the  request  to  Modern, 
as  his  distributor,  and  asked  whether  this 
wasn't  a  chance  to  meet  a  real  need  with  a 
wide  selection  of  films. 

Mcxlern's  New  York  City  film  library  man- 
ager took  over  and  set  up  a  continuing  pro- 
gram of  lilms.  The  assembly  room  was  al- 
ready equipped  with  a  lO-foot  screen  and  a 
projector.  Sound  is  channeled  through  the 
public  address  system. 

Next  stop  was  the  Superior  Court  of  Los 
Angeles,  where  the  service  was  carried  a  step 
further.  A  special  rear-screen  projection  unit 
was  provided  so  that  films  can  be  shown  with- 
out the  room  lights  being  turned  off.  About 
six  films  a  day  are  shown  there. 

If  this  initial  activity  develops  into  a  na- 
tional service.  Modern's  "Jury  Room  Cinema" 


.Siipri-mc    Court    jurors    tirr    seeing   jrcc   fihit.s 
in   lilt    coiiil'fi  (Dtacmbhi   room    in    Xcu    York. 


can  provide  a  welcome  interlude  for  thousands 
of  jurors  waiting  to  be  called  for  service  in 
courtrooms  across  the  country. 

In  practice,  as  soon  as  the  need  for  jurors 
arises,  the  showing  of  the  film  is  interrupted 
and  the  jurors  are  assigned  to  trials.  In  this 
way,  the  needs  of  the  court  are  served  while 
the  jurors  who  are  unassigned  to  trials  can 
spend  their  time  pleasantly  watching  a  film. 

William  A.  Goodwin,  Chief,  Jury  Division, 
Superior  Court  of  Los  Angeles,  has  described 
the  jury  film  showings  as  causing  "many  fav- 
orable comments  and  expressions  of  enjoyment 
from  these  taxpayer-jurors  who  benefit  frt)m 
the  showings  during  the  waiting  period  be- 
tween courtroom  assignments.  This  is  especi- 
ally satisfying  since  they  are  provided  at  no 
cost  to  the  court  or  the  taxpayer." 


Seveiilh  Intcrnatioiuil  Industrial  Film  Fei^ 
(It  Venice  Opens  Full  Calendar  of  Ever. 

1  he  Fall  meeting  calendar  builds  up), 
fast  tempo  as  summer  wanes.  HcadlininUn 
events    in    September   is   the    7th   lntem;ii|. 
al   Industrial   Film   Festival,   the   world's« 
showcase  of  such  films,  opening  on  the  iii 
in  Venice.  Italy  on  September  12  and  ■. 
uing    through    September    16.    This   cnu 
official  recognition  and  participation  by  en 
confederation  of  industrial  companies  i"' 
rope    and    more    than    20    countries, 
ing     the     U.S.,     will     participate.    U.S 
entries   were   submitted   by   the   Nation^  . 

sociation   of   Manufacturers   through  Cli 

*  *         * 

a-  October's  an  active  month,  beginning itt 
the  Photokina.  Germany's  "World's  Fa  o 
Photography"  at  Cologne,  October  1-9  If' 
followed  by  the  100th  Semi-Annual  Tecfa 
Conference  and  Equipment  Exhibit  of  SMt 

at  the  Ambassador  in  Los  .Angeles  (Oct.  7) 

*  *  * 

V:  October's  also  Festival  Month  in  the  15 
as  Columbus  holds  its  1 4th  awards  proin 
in  that  Ohio  city  October  7-9;  then  tlr 
the  ftth  Film  &.  TV  Festival  of  New  Yoi  i 
the  Americana  Hotel  in  New  York  Citoi 
October  13-14.  San  Francisco  conclui': " 
month's  film  award  events  with  ii- 
Annual  International  Film  Festival  on  tto 
bcr  20-30  at  the  Masonic  Auditorium  tt 
the  Golden  Gate.  In  November,  the  Soa 
Chica''o  International  Film  Fcsti\al  \vi  b( 
held  from  November  4lh  to  1  2th.  I. el's  gi  • 
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est    output    per 
compact,  truly  por 
widely  used  for  !< 


my  Award  Winning 

produce  the  high- 

nceperwatt    in    a 

lie  housing.  Most 

on  work  in  TV, 


motion  pictures  ani. 
Use  long-life  Color!, 
lamps.   Constant  cok 


'I  photography. 
Quartz-Iodine 
♦emperatures 


Scientific/Technical  ACA 
cation  to  motion  picture  i 


MY  AWARD-' 
ifography,  of 


suit  them  ideally  for  all  color  work. 
Quartz-King  Dual  ■•650"  (650  watts) 
and  ■•1000,  '  (1000  watts)  and  the 
'■500'  (1000  watts)  for  very  wide 
coverage.  Proven  in  daily  use  in  all 
parts  of  the  world. 

WRITE   FOR  DETAILED   LITERATURE 

for  advancements  in  the  design  and  appii- 
lighting  units  using  quartz-Iodine  lamps." 


'^    ■' — m  \  1 


^  (213)843  1200 

1015  Chestnut  Stieet,  Butbank,  California 
A  BERKEY  PHOTO  COMPANY 


BUSINESS  SCREEN  ' 


Whether  your  interest  is  in  mass  film  circulation 

or  in  specialized  audiences,  you  will  want  to  check  your  cost 
and  find  out  how  you  can  obtain  CUSTOM  distribution 
and  up  to  25%  more  booking  with  no  increase 

in  your  distribution  budget . . . 


United 
World 
Films 
tor  Custom  Sponsored 

Distribution 


For  more  details  on  Custom  Distribution 
call  collect  or  write: 


UNITED  WORLD  FILMS,  INC. 

221  Park  Avenue  South  •  New  York,  N.Y.  10003 

(212)  777-6600 
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Y^i  ARS  OP  Close  Association  in  the  Indus- 
■'■  trial  Audio  Visual  Association  have  shown 
that  the  role  of  the  audio-visual  "expert"  dif- 
fers widely  by  company  and  hy  industry.  In 
one  company  his  activity  may  be  that  of  a 
one-man  all-inclusive  operation,  while  in  an- 
other he  may  be  the  manager  of  a  large  well- 
staffed  department  blessed  with  both  nu>ne\ 
and  time. 

Size  of  company  seems  to  have  little  bearing 
on  the  function,  but  rather  the  attitude  toward 
it.  It  all  adds  up  to  the  sentiments  expressed 
in  a  jingle  with  a  great  tune,  "Happiness  is 
.  .  .  difjerent  ihiuf;s  to  dijjereni  people  ..." 
The  audio-visual  function  in  today's  industry 
means  dilTercnt  things  to  (.litferent  manage- 
ments. 

From  time  to  time,  it  is  valuable  to  re-detine 
the  goals  of  this  diverse  and  dynamic  activity 
called  "audio-visuality'"  and  distill  the  most 
important  part  of  it  .  .  .  that  portion  called 
"communications."  It  is  essential  to  make  this 
element  stand  out  amid  all  the  welter  of  tech- 
niques and  gadgets.  Once  an  audio-visualizer 
learns  to  communicate  to  his  company  he  be- 
gins to  be  of  value. 

To  assist  the  indecisive  audio-visual  expert 
in  the  exercise  of  ciMiinuinicating  his  role,  we 
pose  an  almost  silly  question  to  him  .  .  .  "Do 
you  know  your  company?" 

If  the  a-v  expert  doesn't  know  or  won't 
know  his  company,  even  though  he  is  a  skilled 
practitioner  and  knowledgeable  in  all  the  latest 
techniques,  he  cannot  contribute  to  the  full 
potential  of  his  important  profession.  In  know- 


THi:  PROFESSIONAL  VIEWPOINT 


Do  You   KNOW 
YOUR  COMPANY? 

by   William   H.  Buch,  Manager  of  Exhibits 
and   Visual    Promotions,   Lederle   Laboratories 

ing  one's  company  and  what  it  stands  for,  there 
is  always  the  danger  of  becoming  a  conformist, 
of  becoming  lacquered  over  by  years  of  doing 
things  the  way  they  have  always  been  done, 
and  not  seeking  to  change  when  change  is  due. 
But  .  .  .  nevertheless  .  .  .  "Do  you  know  your 
company?" 

Let  us  begin  with  an  elementary  question 
about  your  company.  Do  you  know  what  it 
makes?  Oddly  enough,  this  is  not  always  an- 
swered correctly  by  many  aspirants  to  the  title 
of  audio-visual  expert.  In  the  quiet  of  your 
own  thoughts,  sec  if  you  can  identify  the  things 
your  company  makes.  In  these  days  of  dynamic 
acquisitions,  research  and  new  products,  new 
services  offered  over  old  ...  it  is  highly  pos- 
sible you  are  not  up-to-date. 

Those  of  us  in  the  pharmaceutical  business 
are  blessed  with  a  larger  than  normal  task. 
Some  of  us  have  more  than  400  products  to 
sell  .  .  .  many  with  two  and  three  dosage  forms 
and  package  sizes  .  .  .  and  many  of  them 
which  most  of  us  can  neither  spell  nor  pro- 
nounce. 

In  addition  to  knowing  what  your  company 


makes,  do  you  know  how  they  are  ma 
isn't  required  that  you  be  an  engineer,  chl 
or  trained  technician,  but  basic  knowled 
how  your  company's  products  arc  mad 
make   you    a   more   valuable   person  to| 
management.  \ 

For  the  sake  of  illustration,  in  our  bu 
it  is  important  that  we  know  our  majorl 
duction  methods  and  procedures,  even  if 
only  a  nodding  acquaintanceship.  In  pro 
the  "simple"  flu  shot,  for  example,  (morel 
erly  called  "influenza  virus  vaccine")! 
should  know  that  the  formula  is  strictly 
trolled  by  government  agencies,  that 
changed  yearly  by  the  addition.  subtracti(| 
dilution  of  various  strains  of  influenza  vl 
declared  as  important  to  epidemic  contrJ 

One  should  also  know  that  it  takes  J 
sixty  to  ninety  days  of  painstaking 
produce  a  single  "batch"  of  vaccine, 
in  the  fertile  hen's  egg,  incubated,  pamj 
and  subject  to  continual  testing.  Reliable) 
panics  depend  on  rigorous  self-imposedl 
trols  by  their  own  quality  control  sectio 
fore  they  ever  send  it  off  to  Washingtcj 
re-testing,  certification,  and  release.  AIs 
should  know  that  its  life  is  only  eig 
months  after  packing;  that  it  is  subject  tq 
taminalions  of  all  sorts,  including  tenipcl 
variations;  and  that  it  may  be  returnci 
credit  if  not  used. 

A  company's  communicator  need  not  tn 
all  the  intricacies  involved  in  the  abovth 
he  should  certainly  be  sobered  by  the  fajjl' 
(coNTiNurD   on    the    1-OLLOWING    PAGWi 
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liOUNCING:  FIRST  COMPLETE  EK  REVERSAL  PROCESSING  IN  NEW  YORK 


AT  DU  ART.  THE  FIRST 
LETE  EKTACHROME  RE- 
L  PROCESSING  IN  NEW 
.  DU  ART'S  NEW  PROCESS- 
1ACHINE  HANDLES  ALL  EK 
S:  COMMERCIAL  (ECO) 
7255;  ER  TYPE  7257  & 


7258;  MS  TYPE  7256;  THE  NEW 
EF  TYPE  7242;  AND  REVERSAL 
PRINT  TYPE  7386.  YOU  MAY 
HAVE  BEEN  ABLE  TO  HAVE  ONE 
TYPE  PROCESSED  IN  NEW  YORK 
BEFORE,  MAYBE  TWO.  BUT 
NEVER   BEFORE   HAS  THERE 


BEEN  COMPLETE  EKTACHROME 
PROCESSING  IN  NEW  YORK 
CITY.  NOW...  COME  TO  DU  ART 
FOR  EK  REVERSAL  PROCESSING. 
FOR  EK  COMMERCIAL  PROCESS- 
ING. FOR  COLOR  DAILIES.  FOR 
COLOR  . . .  DAILY. 


ii\RT  FN  M  I  ARQ  /nil  APT  Pni  flR  PflRP  245  WEST  55  STREET,  NEW  YORK,  N.Y.  10019    PL  7-4580 

'  Hr\  I    riLIVI    LMDu/  UU   Mix  I    UULUIA    uUlAl.  incanaoa:  associated  screen  industries,  ltd,  2000  northcliffeave,  Montreal 
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(rONTINlED  FROM  IMI  PRPrFDING  PAGF  14) 

any  great  scheme  he  has  to  develop  a  big  pro- 
gram built  around  the  flu  shot."  In  short,  he 
should  know  hi>\v  his  ciimpany  makes  its 
prixlucts. 

A  practical  aspect  ot  knovsing  how  your 
company  makes  its  prinlucts  is  that  of  under- 
standing some  of  your  most  important  plant 
operations.  Most  prtxluction  supervisors,  prod- 
uct development  engineers,  and  people  res- 
ptmsible  for  getting  things  made  in  almost 
every  kind  of  business  are  reasonable  people. 
In  most  instances,  they  will  listen,  for  example. 
to  the  plans  of  an  audio-visual  "pro"  for  shoot- 
ing production  sequences,  with  a  sympathetic 
car. 

The  thoughtful  and  alert  visual  man  will 
make  it  his  business  to  know  a  great  deal  about 
ilieir  problems  before  making  his  desires 
known.  If  our  hero  knows  that  a  certain  pro- 
duction room  or  space  is,  by  the  nature  of  the 
work,  likely  to  be  untidy  most  of  the  time. 
he  won't  spring  his  plans  for  picture-making 
in  the  midst  of  a  large  production  "push." 
This  would  involve  not  only  getting  in  the  way 
physically,  and  often  upsetting  production 
schedules,  but.  in  addition,  could  easily  affect 
the  attitude  of  the  plant  operations  people  io 
the  point  where  they  refer  to  the  audio-visual 
man  as  "that  guy  from  sales."  or  "that  dolt 
from  the  public  relations  department." 

In  the  words  of  the  Music  Man,  Professor 
Harold  Hill,  an  audio-visual  ""pro"  has  to 
"know    the    territory,"    which    more    precisely 


THE  PROFESSIONAL  VTEVVPOINT 

means  that  lie  should  know  his  conipany's 
vtistomers. 

Again,  it  would  be  valuable  if  our  man  had 
had  the  experience  of  actually  selling  his  com- 
pany's goods  but  whether  he  has  or  not.  he 
should  know  who  the  customers  arc. 

Many  times  we  find  ourselves  with  a  "per- 
fect" scheme,  designed  to  sell  or  promote 
goods,  only  to  find  when  the  scheme  is  care- 
fully analyzed  the  message  is  not  directed  to- 
ward the  proper  audience.  Naturally,  if  you 
are  fortunate  enough  to  have  the  assignment 
to  create  a  better  climate  in  which  others  may 
sell  goods,  then  you  are  in  the  fortunate  "image 
building"  field,  and  a  lot  of  things  can  be  done 
in  that  area  without  strict  accountability.  But 
down  at  the  hammer  and  nails  level,  your 
knowledge  of  who  the  customer  is  makes  you 
a  reliable  member  of  the  team. 

A  little  more  difficult,  but  just  as  necessary 
to  the  audio-visual  pro,  is  knowledge  of  how 
his  coiupany  sells  it  prodiicls.  What  is  its  mar- 
keting policy?  Distribution  system?  Can  you 
say  whether  it  has  a  hard  or  soft  sell  policy? 
There  are  many  little  tip-olTs  as  to  the  charac- 
ter of  your  company  .  .  .  such  as  personnel 
policies,  industrial  relations  programs,  union 
relationships,  even  safety  programs  which  can 
help  you  analyze  your  company's  personality. 

Obviously,  we  all  work  for  upstanding  com- 
panies or  we  would  resign,  but  there  is  a  wide 


difference  in  the  way  soap  and  househo' 
tergents  are  sold  from  the  way  carth-n 
equipment    and    telephones    are    sold, 
times  you  can  hitch-hike  and  adapt  nv 
of  selling  goods  from  a  widely  divcrger 
of  business  but  the  point  to  remember  u 
do  you  know  how  your  company  sells  its  t- 
put? 

Even  more  difficult  in  the  education  • 
audio-visual  "pro"  is  to  know  what  pan 
company's  line  is  profiuihle.  He  need  i 
privy  to  all  the  inner  profit  pictures  of  hb , 
pany  but  he  should   be   aware  of  the  thiT 
of  relative  importance  of  his  company's 

For   example,   we    make    Bivalent  Be 
Antitoxin,   Types   A   and   B.  This  prodwa 
costly  to  make  and  rarely  needed,  result!-  - 
a  high  price  to  the  patient.  But  we  m. 
and  stock  it  all  over  the  country  again-: 
time  some  housewife  cans  her  own  ruta!_ 
and    next   spring   her   whole    family  is  (It 
with   a  dread    infection   from   consumin 
delectable  morsel.  If  they  get  the  antiti 
time,   they  may   live.   But  don't  build  a  if 
sales  pitch  picture  on  Botulism  Antitoxin  prl« 
because  there  aren't  any.  Better  for  us  toa 
pictures  of  the  Air  Force  Jet  that  flies  itc 
the  stricken  family  and  let  the  wire  sena 
and  news  media  sing  your  praises,  and  1^ 
that   it  won't  sell   any  more  antitoxin,  wi 
runs  your  company  in  the  red  every  time  ^ 
package  a  vial  of  it. 

If  you  aren't  familiar  with  the  rclatisi;., 

(CONCLUDED    ON     THE    FOLLOWING    PAGE  )| 
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BELIEVE? 
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f. .  .the  finest 

color  lab  in 
^    the  Midwest 


WANTS  YOU  ...  for  a  customer! 

If  you  are  a  producer  of  films  or  television  commercials  and  are  looking  for  better  color  process- 
ing, call  MID-AMERICA  COLOR  LABS  (A  Division  of  Wilding  Inc.)  Yes,  we  have  a  new 
name  ...  it  goes  with 

■  our  color  capacity  {recently  more  than  doubled) 

■  our  centralized  location  {only  a  few  hours  by  jet  from  anywhere  in  the  country) 

■  our  ability  to  supply  all  lab  services  for  your  film  needs  {we're  the  largest  complete  service 
laboratory  in  the  midwest) 

AH  Eastman  Color  Film  Processing  Facilities  including:  Color  Negative  Developing  •  Additive  Color 
Printing  •  Color  Slidefilm  Processing  •  Intermediates  •  Kodachrome  Scene-to-scene  Color  Balanced 
Printing  •  Registration  Printing  •  Opticals,  16mm  &  35mm  •  Art  &  Titling  Services  •  Liquid  Gate  Blow- 
ups •  Complete  Black  &   White  Facilities  •  Cutting  Rooms  •  Screening  Rooms 

Call  a/c  312  BR  5-1200 
Mid-America  Color  Labs  I  Division  of  Wilding  Inc. 
1345  Argyle  Street,  Chicago,  Illinois  60640 
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viewed  in 

1  this  is  of 
rowed  for 
the  office, 

(|iii|)nient 
svhich  will 
practice  is 
ay,  m  the 
new  carry- 
projectors 
iim  in  pre- 
dges;  will 
■n  built-in 
ets  without 
i  so  low  in 
tor  and  the 
to  make 
almost  as 
ading  bor- 

you  more 
)uncements 
w  months. 
-)r  the  pur- 
discussion, 
II  not  fight 
n  formation 

nal  f  i  I  m 
irness  with 
on  Retriev- 
udio-visual 
ng  last  be- 
1  and  deep 
which  they 

Sessions 

le    of    120 
)m   used   a 
sual  aids  in 
>..v..  ^<i.. •vMiuiiwii.'),  ai  ihe  Confer- 
ence, which  was  attended  by  over 
1.200  educators  and  businessmen. 

Ed.  Note:  abstracts  of  other 
Conference  papers  will  be  pub- 
lished   in    subsequent    fall    issues. 
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BUSINESS  SCRF.FN 


iKilion  Needs  Programs.  Ideas  to  Keep 
cvXilli  llood  of  i\e\>    leatliiiig  DeN  ices 

,1,-     DiM'ii!*!*    "KdiH'atioMiil    Urnllir-"    jii     \>1A    (!<>nf<'rfn«'«' 


i)s  Evidence  of  mass  pro- 

on  i>f  new  teaching  de- 

Mied    al    the    American 

c  ^lU     Association's     Scc- 

' 'national    Conference    & 

1    Educational    Realities 

aiericana    Hotel    in   New 

•-list  y-12,  Harold  Howe 

.'mmissioner  of  Educa- 

.V  address,  warned  that 

:ave  machines  that  can 

iiuliave  nothing  to  say."  He 

'Hi  the  equipment  manufac- 

r;  to  venture  into  making 

j)H.-s  of  hardware  unless  he 

0  :epared  to  go  all  the  way 
mranmiing.  ""Otherwise,  he 
ia\  created  an  empty  vessel. 
up  a  glorified  page-turner." 
.  lovve  suggested  that  the 
ibiicated  buyer  of  highly 
jt'ited    hardware    and    ma- 

>  IS  in  great  need  of  guid- 
p.  vibiy  even  by  such  a  rcgu- 

r.ingement    as    patterned 

■  '   u)d  &  Drug  Administra- 

igh  he  was  not  neces- 

uired    to    endorse    this 

But     some     working 

to    establish    national 

I  learning  and  teaching 

^\as  definitely  desirable. 

Ill 

W Technologv  With  Ideas" 

rr  ng  on   this  same   theme. 

Gardner,    Secretary    of 

I;    ducation  and  Welfare,  in 

1.  interview  screened  at  the 

warned  that  "A  great 

ney  could  be  spent  on 

A  ithout    adequate    con- 

I   ^^  Ithout  adequate  educa- 

i    CIS.  And  that  money  will 

i>  .■>    down    the   drain.    The 

>  ti.it's  really  going  to  pay 
s  K  money  which  goes  to 
il  best  technology  with  the 
d;,s."' 

*      *      * 

mJownstairs  from  the  ball- 

1  liere  Mr.  Gardner  and  Mr. 
t  lerc  speaking,  6U  exhibitors 
iclatcst,   most   sophisticated, 

t  electronic  audio-visual 
.  projection  and  rctriev- 
<U\i>  were  demonstrating  that 
i  liiirdware  seems  to  be  out- 
ware  in  the  race  to  sat- 
nj needs  of  the  almost  billion 
r|i  year  educational  audio- 
I  n.irket,  the  hardware  is 
-onishing. 

nnstance.  RCA's  Select-A- 
)  student  booth  contains   a 
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Commissioner  of  Education  Howe, 
Holing  the  increasing  number  of 
leaching  devices,  suggested  that 
school  buyers  need  guidance   .    .    . 


typewriter,  a  TV  screen  and  a  dial. 
The  student  simply  sits  here — in 
a  classroom,  library,  or  even  a  dis- 
tant dt)rmitory — and  dials  for  the 
information  he  needs. 

Needs    Are    Local,    Specialized 

But  while  the  universal  dial  sys- 
tems had  their  advocates  at  the 
Conference,  Charles  Palmer,  Ex- 
ecutive Producer,  Parthenon  Pic- 
tures. Hollywood,  pointed  out  that 
"one  thing  we  can  not  prepare  for 
is  the  science-fictioneer's  happy 
dream  of  the  gargantuan  National 
Information  Retrieval  System,  in 
which  all  human  knowledge  is  stor- 
ed, tt)  be  disgorged  on  dialed  re- 
quests from  anywhere  in  the 
country  for  instant  read-out  on 
one's  home.  i)ffice  or  dormitory 
Videophone. 

""Despite  the  obvious  absurdities, 
kin  to  the  dreams  of  the  freshman 
who  has  just  read  "Brave  New 
World',  some  of  the  current  fore- 
casts being  made  quite  seriously, 
seem,  when  we  think  things 
through,  almost  equally  impracti- 
cal. It  seems  to  me  obvious  and 
inevitable  that  for  the  forseeable 
future.  Information  Retrieval  Sys- 
tems will  be  (a)  locali:.ed-much  in 
the  manner  of  CATV  Systems  — 
and  ( b )  specialized,  as  to  the 
subjects  stored  in  them. 

Take    a    WaW    to    the    Library 

""The  limitation  on  the  geo- 
graphical service  area,"  Mr.  Pal- 
mer continued,  ""rises  mainly  from 
the  costs  of  the  telephone  circuits, 
since  there  are  very  few  students 
who  could  dial  a  central  storage 
system  from  an  outlying  location, 
and  pick  up  the  tab  for  a  ten-min- 


ute broad-hand  video  report  on, 
say,  the  social  acceptability  of  hy- 
drogen sulfide.  1  hen  there's  the 
limitation  on  the  number  of  in- 
coming telepht)nc  trunk  lines 
which  the  System  itself  can  install 
and  pay  for.  Moreover,  even  on 
the  Government's  own  nationwide 
leased-line.  long-distance  telephone 
network  (the  Eederal  Telecom- 
munications System)  callers  must 
often  wait  a  half-hi)ur  or  more 
for  one  of  the  trunks  to  clear  .  .  . 
and  in  that  length  of  time,  our  stu- 
dent could  just  as  well  take  an 
old-fashioned  walk  across  campus 
to  the  library  to  get  his  wanted 
information. 

"It  seems  to  me, "  Mr.  Palmer 
said,  "that  as  we  gel  farther  along 
in  the  actual  usage  of  Informa- 
tion Retrieval  Systems,  we  will 
realize  that  there  will  be  two  broad 


Producer  C^harles  Palmer  forecast 
greater  use  of  economical,  more 
accessible    Hmm    films    in    schools. 

classifications  of  audio-visual  ref- 
erence material,  each  to  be  re- 
trieved' in  its  own  appropriate 
way.  The  short,  direct  answer  to 
the  specific  query,  the  concentrat- 
ed shot  of  supplemental  informa- 
tion, can  come  naturally  out  of  the 

RCA  demonstrated  its  "Select-A- 
Lesson  ciiuipnu-nt."  where  students 
sim]>lij     dial     for     rrferencc     data. 


formal  Information  Retrieval  Sys- 
tems. 

Film     1(1    Be     More    Accessible 

"But  the  longer  pieces  of  materi- 
al— the  filmed  course  surveys,  the 
full-treatment  documentaries,  the 
historical  feature  movies,  the  film- 
ed great  plays,  the  growing  file  of 
recent-history  TV  news  coverages, 
even  the  travel  films  to  support 
language  studies — these,  in  today's 
conventional  running  lengths  of  20 
to  30  minutes,  an  hour  and  st)me- 
times  two  hours,  far  too  expensive 
lor  IR  to  store  and  too  costly  in 
circuit  time  for  telephone  readi)ut, 
will  become  more  and  more  im- 
mediately accessible  to  the  student 
and  researcher  through  the  up- 
coming economies  of  X  mm  opti- 
cal-track film  prints  .  .  .  the  word 
"inmiediately"  used  in  the  sense  of 
time  it  takes  to  walk  or  drive  to 
the  library  or  film  depository 
where  the  film  can  be  viewed  in 
special  rooms,  or — and  this  is  of 
real  significance —  borrowed  for 
viewing  at  home,  or  in  the  office, 
or  dormitory. 

Predicts  New  8mm   Equipment 

"The  development  which  will 
make  this  a  practical  practice  is 
only  about  a  year  away,  in  the 
form  of  revolutionary  new  carry- 
around  8mm  automatic  projectors 
which  will  accept  the  film  in  pre- 
loaded snap-in  cartridges;  will 
show  the  pictures  on  built-in 
screens  like  television  sets  without 
darkening  the  room,  and  so  low  in 
price,  both  as  to  projector  and  the 
cartridged  prints,  as  to  make 
screening  of  films  almost  as 
simple  and  cheap  as  reading  bor- 
rowed books. 

"1  wish  I  could  tell  you  more 
about  this,  but  the  announcements 
will  be  public  in  a  few  months. 
One  basic  assurance:  for  the  pur- 
poses of  the  current  discussion, 
this  new  equipment  will  not  fight 
for  position  with  any  Information 
Retrieval  System. 

"Rather,      conventional     film 
forms   will   work   in   harness   with 
the  oncoming  Information  Retriev- 
al     Systems,      until      audio-visual 
learning  materials  at  long  last  b 
gin  to  deliver  the  broad  and 
educational  usefulness  whi 
so  long  ha\e  promised." 

1,200    Attended    tl 

Mr.    Palmer    \' 
speakers   manN  a 

wide  variety  -i~  in 

their  prcsi  .     ,  ...  l  onfer- 

ence,  wbich  was  attended  by  over 
1.200  educators  and  businessmen. 

Ed  Notk.  ab.stracts  of  other 
Conference  papers  will  be  pub- 
lished   in    subsequent    fall    issues. 
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AT&T  MERTCAN  BANKERS  ASSOCIATION 
ABC-TV  ■VillJ'M  ARH-TV  INTERNATIONA 
L  AMF  AMERICAN  HOME  MAGAZINE  AUDI 
T  BUREAU  OF  ■CI!EI!3il!in!^  CIRCU 
LATIONS  BABCOCK  &  WILCOX  B.  F.  GOO 
DRICH  ■'MH:i.^M:^'ai  THE  BORDEN  COMPA 
NY  BRISTOL  MYERS  CELENESE  CORP. 
OF  AMERICA  ■BUEIilliBIIHEl^  CLAIR 
OL  COMPANY  CBS-RADIO  CBS-TV  CONOR 
EGATION  ■EnnnnH^ CHRISTIAN  CHUR 
CH  DOW  CHEMICAL  COMPANY  EASTMAN  C 
HEMICAL  COMPANY  ^MJHEHnE!^  EAST 
MAN  KODAK  COMPANY  E.  I.  DUPONT  ET 
HYL  CORPORATION  ^TTTTTmiTiL'JjJIIIi-liliM 
FAMILY  CIRCLE  FOUR  ROSES  DISTILLE 
RS  FOSTORIA  GLASS  CO.  ■l.'Mk-^iUJ.I.'M  G 
IRL  SCOUTS  OF  THE  U.S.A.  HEUBLEIN 
INC.  IBM  HEEIIfflBl  INSTITUTE  0 
F  LIFE  INSURANCE  INTERNATIONAL  NI 
CKEL  COMPANY  BEBIQMH^l  JONES  & 
LAUGHLIN  STEEL  COMPANY  KOPPERS  CO 

MPANY  BEHlMnnaB  ladies  home  JOU 

RNAL  LEVER  BROTHERS  LIFE  MAGAZINE 
MC  CALL'S  MAGAZINE  ^KHHHIIMl  NAT 
lONAL  DISTILLERS  NATIONAL  LUMBER 
MFGRS.  ASSOC.  HIHEESEnB  NATION 
AL  VITAMIN  FOUNDATION  NEW  YORK  LI 
FE  INSURANCE  CO.  ■Vilil*.-i>J:IJJMQLIN  M 
ATHIESON  PEPSI-COLA  COMPANY  PHILL 
IPS-VAN  HEUSEN  I^KEIinEZilM  CHA 
RLES  PFIZER  RAYBESTOS  REDBOOK  ROY 
AL  CROWN  KMillMTna  THE  SATURDAY 
EVENING    POST    SCOTT    PAPER    COMPANY 

■EEEEHGI^lSCIIiEMi  SOCONY  MOBI 

L  OIL  COMPANY  SEAGRAMS  SYLVANIA  E 
LECTRIC  ■iEOMfflmiliM  PRODUCTS,  I 
NC.  TEXACO  THEATER  GUILD  TIME  MAG 
AZINE  BKIIIIiainaM  UNION  CARBIDE 
VOGUE  WESTINGHOUSE  ELECTRIC  CORP. 
WOMAN'S    DAY   HlHiCIltolinEEIlMB  XEROX 


VISUALSCOPE 

INCORh  ORATED 

103  PARK  AVENUE    ■  NEW  YORK  CITY  17  ■  MU  3-3513 


Expand  Mid-Amcricu  Color  Labs; 
Scparalc  Di\ision  of  Wilding,  Inc. 
if  The  cstablishmcnl  of  a  separate 
film  laboratory  division  of  Wild- 
ing, inc.,  Mid-Anicrica  Color 
Labs,  has  been  announced  by  Rob- 
ert C.  Ausbcck,  president  of  that 
national  communications  compa- 
ny. Lab  facilities  at  1345  Argyle 
Street  on  Chicai:t)"s  north  side 
were  more  than  doubled  in  July. 
Harold  Kinzle,  vice-president  in 
charge  of  production  for  Wilding, 
has  been   named   manaiier  of  the 


lliirold  Kiii/.lc;  diiftts  lal) 
tli\isi()ii  of    Wilding,  Inc. 

new  division.  In  making  the  an- 
nouncement, Mr.  Ausbeck  noted 
that  Wilding  has  enlarged  these  fa- 
cilities in  order  to  solicit  addi- 
tional service  business  as  well  as 
to  supply  faster  service  for  all  of 
the  company's  own  color  print 
work  and  related  laboratory  serv- 
ices. • 
*        *        * 

Nation's  TV  Stations  Receive 

Films  for  "Sight-Saving  Month" 

-  A  mass  educational  campaign, 
aimed  to  show  millions  of  Amer- 
icans how  to  prevent  blindness  and 
to  save  sight,  has  been  released  by 
the  National  Society  for  the  Pre- 
vention of  Blindness  to  help  pro- 
mote Sight-Saving  Mi>nth  in  Sep- 
tember. 

The  Society's  public  service  kit, 
sent  to  all  local  and  network  TV 
stations,  includes  three  color 
spots:  one  60-second  subject  and 
two  30-sccond  spots,  along  with 
two  color  slides  with  live  copy. 
The  films  cover  Amblyopia  in  The 
Case  of  the  Lazy  Eye.  The  I'uriiul- 
ly  Seeini;  and  Cataract. 

The  .Society,  founded  in  1408, 
is  the  oldest  voluntary  health 
agency  nationally  engaged  in  the 
prevention  of  blindness  through  a 
comprehensive  program  of  com- 
munity service,  public  and  pro- 
fessional education  and  research 


Quaiity-Bilt 

Film  Shipping  C^ 

•  Best  quality  domestic  fi 

•  Heavy   steel    corners  f< 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  hold 
with  positive  retainer  spif 

•  Sizes  from  400'  to  2000 

O'lHER        (^lAl.I  I  V  Itll.t"  ID 

Salon  Print  Shipping  Case 

Sound   Slidefilm   Shippings 
(for  Transcriptions  &  Fil/ln| 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases 
to  6  strips  plus  scripts) 

Write  direct  to 
ni^niijjclurer  for  catal 

m.  SCHIIESSII 

361  W    Superior  St.,  Chicoc 


UB  SPECIALISS 

SINCE  1936 

8mm  SILENT 
16mm  SILENT -soil! 

BLACK  a  WHITE  PRINTS  0' 

Ihat  means: 

SPECIAL   SKILLS   .   . 
SPECIAL    CARE    .    . 
PIUS 
ESPECIALLY  FAST  SER 
ond 

ESPECIALLY      "GOOD"    9 
on 
QUANTITY   WORI 

Try  us 

MODERN  MOVIES,  \i 

832  Cole   •   Hollywood  3S,  * 
Hollywood  4-7293 
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BUSINESS  SCREEN 


h 


AVAILABLE  NOW 


! 


doifl 


895 


includes: 

D  Thru-the-lens  full  reflex  viewing.  D  Precision  registration  pin,  pull-down  claw  move- 
ment. □  Positive  closing  disc  shutter  with  reciprocating  reflex  mirror.  D  Three-lens  re- 
voking turret  accepting  standard  "C"  mount  lenses,  including  the  latest  zoom  lenses. 
n  Built-in  tachometer,  to  48  FPS.  D  Built-in  adjustable  footage  counter.  D  TV  frame 
etched  in  viewing  glass.  D  Interchangeable  motor  mount,  accepts  \ariable  speed,  constant 
speed  and  synchronous  or  stop  motion  motors,  n  Electrically  operated,  draws  only  8  volts. 
D  Built-in  cannon  connector  plus  power  cable.  D  Accepts  davlight  load  roll  fdm.  D  Built-in 
viewer  light  trap.  □  On-oH  switch  on  rcmo\able  door.  D  Fits  1/4    or  j/8     tripod  threads. 

PLUS  a  lomplcie  line  of  accessories 


dqiflexWY^BlCECO 


iclusivf  North  jnd  South  Amrrtcjn  Distrtbutof 


Avilltble  >t  Leadini  Oeiltrs 

Tor  More  Information  and  Complete  Price  list  of  AcceHonet,  Write  F<B/Ceco. 

MAIN  OFFICE:  315  West  43rd  Street,  New  York.  N.  Y.  10036 
Phone:  (212)  JU  6-1420  •  Cable:  CINEQUIP  •  Telex:  1-25497 


Branches  in:  Hialeah,  Fla. /Hollywood    Washington.  D.C.    Atlanta  'New  Orleans,  Cleveland 
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^fctors  enter  into  the  making  of  an 

it  film  processing  laboratory  — 

iiresents  over  50  years  of  solid 


LABORATORIES.  INC. 

NEW  YORK:  105  EAS         Mh  STREET,  TRafalgar  6-1120  /  HOLLYWOOD:  6823  SANTA  MONICA  BOULEVARD.  HOIIyvwod  9-5981 


BUSINESS  SCREEN  ' 


MJTION  PICTURE  SHOWS  HOW  TO  GET  OUT  THE  VOTE 


lav  Hughes  "Active  Citizenship  Campaign" 
^•tighl    Record   Vote.   Candidate    Support 


Hughes   Aircraft   Com- 

^  is  an  example  of  a  large 

tion   that   tried   an  experi- 

1  public  affairs,  succeeded 

expectations,    and    subse- 

lound  it  had  the  iirobieni 

ni;   an   effective   means   of 

iiting  results  for  dissemina- 

.1   '  other  interested   oreaniza- 

^  I  his  aerospace  firm  decided 

lotion  picture  produced  in 

iid  color  would  be  the  best 

1 1    public    affairs    experiment 

I  hcs  is  the  "Active  Citizen- 

iinpaign.""   a   program   de- 

1  encourage  employees  to 

_    jaier  interest  in  their  duties 

A|cricans.  The  company  began 

Lfam    in    1964   during    the 

-klential  campaign,  and  as 

established  new  records  in 

Aorkers    to    register,    vote 

tribute   financially   to   the 

rtu    and    candidates    of    their 

oil. 

P jist'.T,  \otc  iiiul  Contribute 

(ety-seven     percent     of     all 
J    Hughes    personnel    were 
red  to  vote,  compared  to  a 
"^    '  average  of  around  70  pcr- 
nety-eight   percent   of  the 
igps    people    who   were    regis- 
et  went  to  the  polls  and  cast 
(iipallots.  Nationwide,  the  aver- 
a  poor  61    percent.   Also, 
trjsix    thousand    Hughes    em- 
s    contributed     more     than 
)0  to  their  favored  party  and 
iatcs. 
Wjrd    of    the    Hughes    Aircraft 
s  spread  to  other  companies 
the      firm      began      to      re- 
many    inquiries    about    the 
mi — in    particular,    how    the 
as  managed.  As  a  result, 
lecided  that  it  would  be  in 
■.rny's  and  nation's  interest 
ument  their  "Active  Citizen- 
pjCampaign"   with    a   film    for 
istribution  to  interested  par- 
Entitled     Who     Cares,     the 
•  traces  the  history  of  voting 
I  nitcd  States  from  the  Rev- 
n   to   the   present,    and   tells 
*!he  Hughes  Aircraft  Company 
Uizcd    and     implemented    the 
laign    at    its    widely   scattered 
I'  and  facilities. 
I>t  TN  ( f  \otiim  in  A'lierica 
le  film  contains  both  live  ac- 
rirnd  special  graphics.  The  his- 
I  storv  of  Mitin'j  in  America  is 
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portrayed  by  authentic  and  often 
rare  historic  paintings,  etchings, 
photographs  and  political  car- 
toons. The  live  action  was  reserved 
chiefly  for  demonstrating  the 
Hughes  public  affairs  pri>gram.  In 
addition,  the  film  contains  stimu- 
lating scenes  of  political  rallies 
held  at  Hughes  facilities.  Among 
the  notables  in  the  film  are  former 
Senator  Goldwater  (Arizona), 
Senator  Murphy  (California),  run- 
ner-up      Salinger.       Congressman 


Actor  Wfiulell  C^orx  iiimIc  on-smic 
appearance  and  narrated  portions 
of     the     Ihifihes     Aircraft     picture. 

James  Roosevelt  (California). 
Ronald  Reagan  and  others. 

Who  Cares  was  directed  and 
produced  by  Ken  G.  Brown,  the 
company's  coordinator  of  visual 
media,  who  enlisted  the  ser\ices 
of  some  of  Hollywood's  leading 
talent,  including  Wendell  Corey. 

.Shown  to  CongressTicn.  ECO 
The  film  was  premiered  in 
Washington.  D.  C,  early  this  year 
before  members  of  Congress  and 
at  a  special  meeting  of  ECO,  the 
Effective  Citizens  Organization. 
FCO's  membership  is  made  up  of 
businessmen  from  all  walks  of  life 
who  are  concerned  with  their  cm- 
pk>yees"  interest  in  citizenship. 
Through  F:CO.  these  managers  ob- 
tain an  appreciation  and  knowl- 
edge of  our  political  and  govern- 
mental processes,  and  they  are  ad- 
vised on  ways  of  promoting  belter 
participation  in  elections  and  go\- 
ernment  by  their  personnel. 

In  addition  to  producing  the  film 
\\  ho  Cares.  Hughes  has  publishetl 
a  manual  and  other  background 
material  which  tln>roughly  docu- 
ments the  "Active  Citizenship  Pro- 
gram." Hughes  is  offering  the  mo- 


Huglics  ".Active  (^iti/.eiisliip  (!aiiipin};ti  '  pun  id  lo  he  one  of  liic  iiiiisl  \iii - 
eessiiil  public  affairs  projects  initialed  hy  an  industry.  During  pa.tt  pro- 
gram, .several  political  rallies  held  in  con>pany  facilities  drew  thrinifis  of 
employees    and    invited    quests.    Crouds    nundxred    into    the    thini.sands. 


tion  picture  and  other  publications 
to  interested  parties  at  no  cost. 

Four  Coals  of  This  Campaign 

The  success  of  the  company's 
program  can  be  credited  to  well- 
defined  objectives  and  efficient  or- 
ganization. The  project's  goals 
were  boiled  down  to  four: 

1 .  Encourage  and  assist  in  reg- 
istering employees  to  vote. 

2.  Stimulate  interest  and  pro- 
vide the  means  for  e;nployees  to 
become  better  informed  on  the 
candidates  and  issues  in  Federal, 
state  and  local  elections. 

3.  Promote  and  facilitate  per- 
sonal contribution  to  the  cam- 
paigns of  employee's  favored  can- 
didates and  parties. 

4.  Urge  all  qualified  employees 
to  vote  and  encourage  their  rela- 
tions and  friends  to  do  the  same. 

The  Hughes  campaign  was  con- 
ducted company-wide.  Over  24.- 
000  employees  participated  at  nine 
plants  at  scattered  locations  in 
California  and  Arizona,  and  at 
various  district  and  field  offices 
throughout  the  United  States. 

Hu.'hes'    m.Tna'iement    foresaw 


that  usual  organization  channels  of 
communications  within  the  com- 
pany might  be  too  inflexible  for 
this  kind  of  program  —  and  for 
two  very  good  reasons.  One  —  ex- 
tensive, daily  cimrdination  would 
be  required  with  the  company's 
relatively  autonomous  organiza- 
tions located  at  the  different  plant 
sites.  Two  —  direct  communica- 
tions and  fast  reaction  time  would 
be  essential  to  the  e.'fective  man- 
agement of  planned  activities  of 
the  "Citizenship"  campaign. 

Spec'al  Task  Group  Dircc-ted 

These  programs  were  solved  at 
Hughes  by  creating  a  special  or- 
ganization to  bypass  the  usual 
echelons  of  command.  This  group 
consisted  of  a  non-partisan  seg- 
ment to  administer  the  registration 
and  contribution  programs,  and  a 
partisan  segment  to  coordinate  and 
arrange  the  political  rallies  and 
political  informatii)n  programs. 

The  non-partisan  segment  was 
made  up  of:  a  corporate  Active 
Citizen>-hip  Pnijram  Administrator 
lo  provide  broad  overall  direction 

(CONTIM  FD    ON     NEXT     PAGE) 


Camera  crew  prcrarrs  c'loseup  for  "off'ce"  .scene  in  //i/g/ic*'  public  affairs 
film  "Who  Cares."  L'ce-acti(ni  .vci/f/cnrr.v  .such  as  this  iverc  successfully 
blench  d   uilli   specici   effects   and   Rraphics.   de.sifincd   by   Mario   Casctla. 


PARTIIKNON  V#    IMCTCRES 


IIOLLYWOOD 


N...E..W 

SALES   TRAINING   FILMS 
by   PARTHENON 


TWO  CHEERS 
FOR  CHARLIE" 

(Mutual  and  United  of  Omaha) 

Your  salesmi'ii  iisiialh'  see  \oiir 
Training  Film  onl\'  once  and  retain 
little.  But  a  Sales  Film  which  he 
uses  on  his  prospects  he  will  see 
many  times  .  .  .  and  every  time  ab- 
sorb more  of  the  "right  way"  until 
he's  got  it  in  his  hones.  This  double- 
barrel  Sales  Training  Format  is  tough 
to  do  and  it  costs,  but  it  pays.  See 
Ttio  Cheers  .  .  .  also  .see; 

i^       i^       ^ 

"GOOD  OLD  SAM" 

(Merrill  Lvnch.  Pierce  et  al) 
1  he  same  sidewise  Training  ap- 
proach as  Two  Cheers  above  .  .  . 
here  used  to  inculcate  a  deep  con- 
tcpt  of  fnndaineiilal  investment  the- 
or\  in  llie  brokers'  Kegistercd  Hepre- 
sentatives.  Hut,  a  mH.v(— the  Training 
must  come  as  a  bonus;  the  film  must 
first  be  a  first-rate  working  Sales 
I'lhii. 


Tr 


}J 


for  loan  prints,  write      r  phone  Ted  Palmer  at: 

PARTIIEN    )\    IMCTURES 

2625  Temple  St.,  Los  Ang  Is  90026  ■  (Area  213)  385-391 1 


LO\  E  THY  CUSTOMER" 

(Ford  Motor  Company) 

Instead  ol  scolding  the  service 
writers  and  mechanics  for  the  teenth 
time,  this  film  goes  upside  down  and 
•■iinipdlhizcs  with  their  hard  lot  .  .  . 
,ind  then  shows  them  the  better  sell- 
ing methods,  \ia  the  self-interest 
route. 


OTHER   PARTHENON 
SALES  TRAINING  SUBJECTS 

"THE  R\RDEST\'  CASE" 

To  motivate  car  salesmen  to  sell  the 
full  line  including  trucks    (l-'ord). 

i^      i^      -{^ 

"HEAVY  GOING" 

To  persuade  the  "entertainer"  type 
salesman  (heavy  tnicks)  to  build 
solid  "fact-and-figure"  proposals  for 
his  big-ticket  jobs  (Ford). 

MM?-? 

"THE  FILE  ON 
HENRY  ROYALL" 

To  persuade  the  "inside  man" 
(branch  bank  managers)  who  never 
expected  to  hit  the  street  that  in 
today's  world  he  must  sell  .  .  .  tiiat 
he  ran  sell  .  .  .  and,  in  a  detailed 
Ca.se,  here's  how  (  Hank  of  America). 

•U      ii-      i^ 

"LO\T  THAT  CAR" 

.\  10-miinitc  theatrical  t\pe  color 
I  oined)  on  C^ar  Care,  to  remind  Serv- 
ice Station  employees,  in  a  way 
they'll  remember,  of  the  .services 
lhe\   can  sell  (American  Oil  Co.). 


"THE  OPINION  MAKERS" 

lo  show  how  to  make  ones  opinions 
rdective,  williont  taking  lime  away 
Iroin   work    (Am.    .\l.-(lical   I'.A.C.).' 

All  films:  25-:)()  iniiuites. 
I'review  prints  are  available  to 
couipanies  iiilendini^  lo  sponsor 
similar     lilnis     for     their     own 
slliiations.     Sorrv,     no     rentals. 


Pidiirc   of     'Active    Citizenship"    at    Woi. 

Ji 


(CO.NTINIM.I)    FROM     PAGE    23) 

for  the  entire  program,  and  a  Plant 
Site  Administrator  at  each  facility. 

The  partisan  segment  included: 
two  corporate  Vice  Presidents  to 
serve  as  chairmen  of  the  volunteer 
Democratic  and  Republican  boost- 
er organizations  formed  at  each 
Hughes  plant. 

Also,  two  Political  Coordinators 
—  one  for  each  party  —  was  ap- 
pointed at  each  company  location. 
These  people  acted  as  chairmen  ot 
their  parties'  local,  volunteer 
booster  committees. 

Handbook  tor  (,'ampaign  \\'orkers 

A  detailed  "Plant  Site  Admin- 
istrator's Handbook,"  was  made 
available  for  campaign  workers 
and  provided  policy  guidance  and 
ground  rules  for  conducting  the 
program.  It  should  be  pointed  out 
that  all  employees  who  worked  on 
the  campaign  did  so  simply  as 
"extra  duty." 

The  accomplishments  of  the 
"Active  Citizenship  Campaign"  at 
the  Hughes  Aircraft  Company 
speak  for  themselves: 

A  total  of  6,374  employees  who 
required  registration  or  re-registra- 
tion were  registered  to  vote  in  the 
November  1964  election.  Of  these 
people,  3,530  were  registered  on 
company  premises  during  break 
and  lunch  periods.  In  all,  97  per- 
cent of  Hughes  personnel  were  reg- 
istered to  vote.  This  was  24  percent 
higher  than  the  national  average. 

Thirty-six  pt)litical  rallies  were 
held  on  company  premises.  Total 
combined  attendance  for  all  rallies 
is  estimated  at  40,000  employees 
and  guests.  Over  100  candidates 
participated  in  these  programs  in- 
cluding   Senators    Goldwater    and 


A 


"Active  Citizensliip  Program"  ^«rc' 
Hughes'  employees  opportunity  to 
meet  the  candidates.  Office  seek- 
ers like  Pierre  Salinf^cr  (above) 
gave  prepared  speeches  Imt  also 
minf^led    with    groups    of    workers. 


f^-' 


During  last  campaign,  ;r 
tial  hopeful  harry  C.oldwa! 
plant     visitor,     talked     to     u 

Murphy,  Senate  candidates  a 
and  Fannin  of  Arizona,  and  Jib 
Salinger  of  California.  Fja 
candidates  for  the  U.S.  Houd 
Representatives  made  appeaipi 
at  Hughes  plants  as  did  two  ^f- 
natorial  candidates  and  In 
hopefuls  for  various  state  ■! 
municipal  offices. 

Democratic  and  Rcpul» 
political  committees  were  C(J» 
active  at  each  plant  site,  at 
committees  made  political  fr 
ture  available  to  intercstedat 
ployees,  set  up  lending  lihik 
scheduled  political  rallies,  ani«il 
an  untallied  number  of  roundfc 
and  forum  discussions  ■  ■•" 
lunch  periods.  And  as  a  pre 
this  year's  activities,  the  jM 
Who  Cares  is  being  shown 
interested  employees. 

10,.5()0  Employees  Gave  Fuij 

Another  national  record  cl 
up    by    the    ".Active    Citizii 
Campaign"  was  for  first  yea3jl 
tributions  by  employees  at  a 
pany    conducting   such    proi 
Over    I0,.'^0()    Hughes    emp 
made    contributions    throug| 
campaign  or  privately.   Coi 
tions    were    designated    for 
political  parties  and  nincty-n 
dividual  candidates.  Sixty-foi 
cent  of  those  who  made  p 
(coNCLnnpn    on     page 


PROFESSIONAL 

TITLE  Typographi 

and 

Hot-press  CraftsK 


J 


SINCE    1938 

n  rile  /or  FREE  1)  * 


KNIGHT  TITLE  SEM 

145   Wetl  4Sth  Sf  ,   New   Yo    • 


24 


BUSINESS  SCREEN  •  » 


SOMETIMES  AT  CAPITAL 


tnr  proetssing  sebednle  reaches  a  feverish  pitch 


That's  because  our  clients  want  us  to  do  all  these  things: 


Process  16nnm   Ektachrome  Commercial,   MS, 
and  Ektachrome  Prints. 

Process  16mm  Color  Internegatives  and  Prints. 
Process  16mm  Original  B&W  Negative. 
Process  16mm  B&W  Intermediates  and  Prints. 

vVe  really  do  them  well  .  .  .  and  get  them  out  on  time.  See  for  yourself  .  .  .  send  us  some  footage. 


Process  35mm  Original  Color. 
Process  35mm  Color  Intermediates  and  Prints. 
Process  35mm  B&W  Original  Negative. 
Process  35mm  B&W  Intermediates  and  Prints. 
Process  8mm  Color  Reduction  Release  Prints. 


(DM^^ISMn 


FILM    LABORATORIES.  INCORPORATED 

470  E  STREET  S.W. .  WASHINGTON,   D.C.  20024  .  PHONE  (202)  347.1717 
1998  N.E.    150th  STREET.  NORTH   MIAMI,  FLORIDA  33161.  PHONE  (305)  9494252 
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Look  to  Mecca    I 
ihe'lesi" 
16  min  &  35 


■'  For  over  a  quarter-centuiy 
film  people  everywhere 
have  come  to  depend 
on  Mecca  for 
the  best  in  quality 
and  service. 


'J! 


tj 


MECCA  FILM  LAB.  ''ATORIES  CORPORATION 

FILM  CENTER  BLDG.,  630  NINTH  AV :      NEW  YORK.  N.Y.  10036  •  CO  5-7676 
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Sales  personnel  iit  H.  H.  Macy's  Netc  York  City  store  arc  srciiiij  oue  oj  t 
"People  Sell  People"  series  of  retail  trainina  films  designed  to  mcni 
individual  sales  ability.  According  to  Herbert  Mines,  Administrator  i 
Divisional  Training  at  Macy's,  some  7,500  employees  uill  view  the  fiii 
Slioicings  are  held  just  before  store  openings  on  Fairchild  Mark  IV  Hmm  }•■ 
jeetor  (as  shown),  easy  to  set  up  on  counter  top.  l-'ilm  .series'  is  di\trilnii 
by   Modern   Marketing,  division  of  Modern   Talking  Picture  Service. 


National   Shoe    Institute    Unveils 

Fall  Fashions  in  a  Colorful  Show 

ii  The  new  "dynamic  duo"  — 
legs  and  shoes  —  are  featured  in 
a  new  fast-paced  color  slide  presen- 
tation put  on  for  the  fashion  press 
last  month  in  New  Yorlv  by  the 
National  Shoe  Institute. 

According  to  Alice  Regensberg. 
NSl's  fashion  director,  the  real 
message  of  this  fall's  fashion  look 
is  below  the  hem  because  of  the 
leggy  look  so  prevalent  now  in 
clothes.  To  illustrate  the  import- 
ance of  the  right  shoe  with  the 
short-skirted  and  free-silhouetted 
clothes  of  today,  the  slide  presen- 
tation showed  a  model  wearing  fall 
clothes  with  old-looking  pointed- 
toe,  high  heel  pumps,  and  then  a 
model  wearing  new.  appropriate 
fall  footwear. 

As  produced  and  directed  by 
Anne  Kollcr.  of  Rossmore  Produc- 
tions. New  York,  the  half-hour. 
16.S-frame  show  featured  clothes 
by  leading  coutouriers  to  comple- 
ment the  shoe  collections,  and  al- 
so demonstrated  the  new  "ward- 
n>be-inlcs;rated   look""   that   NSI    is 


promoting  for  men's  and  childns 
footwear  this  coming  season.   • 

*      *     * 

Bank  of  America's  New  Slidefil. 
Will  Help  Train  30.000  Emploji 

The  most  extensive  emplot 
him  training  program  ever  f> 
duced  by  the  Bank  of  Americs 
now  being  shown  to  nearly  30,10 
employees  at  896  Califoii 
branches.  The  training  packag{< 
five  color  sound  slidefilms,  eh 
12  minutes  long,  also  includes2 
brochures,  posters  and  referee 
cards.  More  than  230.000  pits 
of  printed  collateral  material  t 
being  distributed  by  the  bank. 

Each  of  the  slidelilms  was  »• 
signed  to  reiterate  sound  cnit 
principles  and  procedures,  to  i- 
prove  emplo\ce  sales  tcchniq* 
and  to  motivate  Bank  of  .Amci 
personnel  to  transact  custoif 
business  on  a  more  personal  bzi 

The  sound  and  color  tilmstl 
were  produced  by  FilmFair  Ot 
munications,  a  division  of  Fif 
Tair.  Studio  City-based  comnV 
cial  production  company.  I'he  s»- 
jects  use  art  o\er  live  action  • 


II.   I-EROYVANDERFOIin 

Consultant 

A  U  D  I  O-V  I  S  U  A  L  C  O  M  :M  U  N  I  C  A  T  I  O  >  S 

MOTION    PICTURES   •   CLOSED-CIRCUIT   TELEVISION 

Formerly  Film  rroduciion  Manager,  A.T .  &.T.  Co. 


1051  Villa  View  Drive 
Pacific  Palisades,  Calif. 
90272 


P.  O.  Box  2444 

Hollywood,   Calif. 

90028 


Telephone:  213  •  459-1019 


BUSINESS  SCREEN  •  1 


Can  you  nowexpect 
outstanding  industrial 
films  from  a  company 
that  has  earned 
over  100  major  awards* 
in  sixyearsfor  its 
television  documentaries 

•  INClUOiNG    fOUR  OSCAR  NOMINAIlONi    FIVE  EWV.Ti. 
A  PEABODY,  MONTE  CARLO  TELEVISION  FESTIVAL. 
GRAND  PRIX  AT  CANNES,  GOLDEN  LION  AT  VENICE, 
AND  THE  SAN  FRANCISCO  FILM  FESTIVAL. 


Yes. 


Wolper 

Productions, 

Inc. 

new 

Industrial 

Film  Division 

SPECIALIZING  IN  MOTION 
PICTURES  FOR  BUSINESS 
A  METROMEDIA  COMPANY 
MEL  LONDON,  VICE  PRESIDENT 
485  LEXINGTON  AVE,  NEW  YORK 
682-9100 

8544  SUNSET  BLVD., 
lOS  ANGELES  OL  2-7075 
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TALL 

BUILDING 
NEEDS 
DEEP 

EDDNDATIONS 

The  foundation  of  a  documentary  film  is  a  pen- 
etrating survey  which  will  shape  the  plan  of 
the  film,  and.  t>earing  in  mind  the  audience  for 
which  It  IS  to  be  made,  decide  its  scope. 

The  steel  framework  is  the  script,  which  will 
give  the  film  its  final  form.  As  the  steel  is  clad 
with  the  stone,  so  the  script  is  given  substance 
by  intelligent  direction  -  good  photography  - 
polished  editing  -  faultless  sound. 

But  ultimately  the  functional  suitability  of  the 
building  depends  upon  the  skill  of  the  archi- 
tect. Behind  every  Reid  Ray  film  is  the  experi- 
ence of  a  pioneer  in  film  production.  Like  a 
building,  a  Reid  Ray  film  is  an  investment. 


MOTION   PICTURES 
TELEVISION   COMMERCIALS 
SLIDE   FILMS 


REID   RAY  FIL  ^S 

2269  FORD  PARKWAY    /  208  S.  LA  Sa       ST 
ST.  PAUL,  MINNESOTA  /   CHICAGO.  ILLl,    if; 


SIGHT  &  SOUND 

AAA  Traffic  Safety  Foundation 

Makes  22  Titles  Available  ai  Cost 

i<  Trustees  of  the  AAA  Founda- 
tion for  Traffic  Safety  are  making 
it  easier  for  safety  education  film 
users  to  help  save  lives  and  reduce 
injuries  through  wider  use  of  the 
sight/sound  medium. 

22  up-to-date  traffic  safety  mo- 
tion pictures  are  now  to  be  made 
a\ailablc  at  the  cost  of  making  the 
print  and  putting  it  on  a  reel  and  in 
a  container.  And  shipping  charges 
are  prepaid  in  the  U.S.A.  and  Can- 
ada. The  Foundation  has  absorbed 
all  other  costs  involved  in  each  of 
these  films. 

For  example,  a  dozen  16mm 
motion  picture  subjects,  ranging  in 
length  from  13  to  14'/2  minutes 
each,  are  offered  at  only  .S3.'>  in 
color;  at  $15  each  in  black  & 
white.  Titles  include:  The  Talking 
Car,  The  Safest  Way.  Your  School 
Safety  Patrol.  Freeway  Driving  Is 
Different:  Stay  Alive,  and  Your 
Child  and  Traffic. 

Ten  animated  films  for  chil- 
dren's viewing  {Otto  the  Auto 
Series)  are  four  and  one-half  min- 
utes each  and  offered  at  $13  per 
title  in  color;  only  $6  per  black  & 
white  title. 

A  brochure  describing  ail  films 
is  available  from  Burton  W.  Marsh, 
Executive  Director.  AAA  Founda- 
tion for  Traffic  .Safety.  1712  G 
Street.  N.  W..  Washington.  DC. 
*     *     * 

SMPTE  Awards  Two  Scholarships 
to  Rochester  Institute  Students 

■A-  The  Society  of  Motion  Picture 
and  Television  Engineers  has  pre- 
sented its  second  Scholarship 
Award  to  Lincoln  Perry  of  Water- 
town.  Mass..  and  to  Robert  Van 
Arsdell  of  Malvern.  N.Y.  Both 
young  men  are  undergraduate  stu- 
dents in  the  Photographic  Science 
course  at  Rochester  Institute  of 
Technology.  Both  Perry  and  \'an 
Arsdell  were  .selected  by  R.I.T.. 
administrator  of  SMPTE  scholar- 
ship program,  to  share  the  award 
by  virtue  of  their  unique  similar- 
ities in  both  past  and  present 
scholastic  achievements. 

Perry's  interests  focus  on  the 
chemical  and  electronic  applica- 
tions of  photographic  science  as  re- 
lated to  computer  methods  in 
photographic  problems.  Van  Ars- 
dell plans  entering  government 
service  in  photographic  programs. 

The  Society  launched  the  schol- 
arship program  lo  furlher  encour- 
age higher  education  in  the  photo- 


graphic   and    television    scieiv 
with   an   initial   grant  of  $25,C 
from    Saul    Jeffce,    president 
.Movielab.      Inc.,      New     Yu 

*     *     * 
Foster  Mullenax  of  West  Virgini 
Wins  Farm  Film  Foundation  Prl 
«•   The   Farm    Film   Foundatio 
annual  $500  Professional  lmpro< 
ment    Award    has    been   won 
Foster  G.  Mullenax.  State  Exti 
sion   Editor  for  Radio  and  Te 
vision  at  West  Virginia  Universi 
His   film.   Spring   Comes  to  K 
troux,    was    accorded    that  hor 
at  a  dinner  given  by  the  Farm  Pi 
Foundation    and    the    Foundati 
for     American     Agriculture 
Athens,  Georgia,  on  July  13. 

The  awards  ceremony  was  o 
of  the  highlights  of  the  anni 
meeting  of  the  American  Associ 
tion  of  Agricultural  College  B 
tors,  held  at  the  University 
Georgia  during  that  week. 

William  O.  Maxwell  of  the  I 
ternational  Harvester  Compar 
Chicago,  was  the  principal  speak 
and  assisted  Edith  T.  Bennett,  c 
ecutivc  vice-president  of  the  fil 
foundation  in  the  presentation 
Mr.  Mullenax  of  the  award  ct 
tificate  and  check  for  $500.  .' 
honorable  mention  certificate  ai 
check  for  $50  went  to  runner-i 
Richard  G.  Turner  of  Cornell  Ur 
versity. 

Judges  who  selected  the  winne 
were:  Dr.  Landis  Bennett, 
charge  of  audiovisuals  in  the  A 
ricultural  Extension  Service,  Nor 
Carolina  State  University;  N 
Maxwell;  and  James  E.  Gibso 
former  Chief  of  the  Motion  Pictu 
Service,  U.  S.  Department  of  A 
riculture. 


WRITER-PRODUCER 
DIRECTOR  AVAILABLE 
Experienci-:  10  \c.ir\  uilh  Icadil 
industrial  film,  educational  film  u 
advertising  companies,  plus  expo 
ence  writing  and  producing  li' 
television  shows,  short  theatric 
films,    and    staged   revues. 

Oualificiitions:  A  little  knowledge 
almost  every  subject  —  a  love 
picuires  and  words  —  an  awarcne 
of  how  people  speak  and  act,  at 
the  ahilily  lo  transhile  this  into  tl 
languages  of  film,  radio  and  tel 
\  islon  —  a  capability  with  camert 
recording  equipment,  lighting  ai 
design  —  a  sense  of  humor. 

Kcquircnicnis:     Permanent    empl" 
ment  or  steady  free-lance  work  ' 

.1  contract  basis. 

Write:  Box  BS5-1 
BUSINESS   SCREEN 

7064  Sheridon  Rd      '    Chicogo.   Ill    6M1< 
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IHE  EASTS  ONLY  SPECIALIST 
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from  the  pioneers  of  rear- screen  projection 

Advanced  audio-visual 
film  projection  systems 


SLIDES 


BUSCH  Cine-Slide  Projectors  have  many 
special  features,  including:  Big  14" 
>  14"  built-in  Daylight  Screen;  80- 
slide  capacity;  automatic  or  manual 
operation  with  Kodak  Carousel  projec- 
tor. Available  with  or  without  sound 
u.i.t.  The  Busch  C.neSlide  Projector  is 
versatile,  dependable,  portable  and 
lightweight. 


16  MM 


BUSCH  Cinesalesman  self-contained, 
continuous  16mm  projectors  are  depend- 
able, portable,  versatile.  Available  In 
variety  of  models  to  meet  any  require- 
ment (or  continuous  or  rear-screen 
projection.  Unit  has  20  years  of  proven 
performance  with  many  patented,  exclu- 
sive features  found  only  on  world-famous 
Busch  Cinesalesman  projectors. 


"Trs^ 


BIG  SCREEN 

Tfie  Big  Screen  16mm  continu 
ous  BUSCH  Cine-Educato 
Projector  is  dependable,  self 
contained,  mobile  and  beauti 
fully  finished  in  Walnut  Formica 
Special  features  are:  push-but 
ton  start;  automatic  cycling  stop; 
auxiliary  cooling  system,  and 
high-quality  sound.  Heavy-duty 
projector  units  with  many  ex- 
clusive features.  This  unit  can 
also  be  supplied  with  Slide  Pro- 
jector in  place  of  the  16mm 
Projector. 


SPECIAL  UNITS 

We  have  25  years  of  experience  in  the  design  and  manufacture  of 
complete  Audio  Visual  systems  for  schools,  business  and  govern- 
ment. We  can  engineer  and  manufacture  any  requirement  you  may 
have  for  Special  Projection  devices  or  systems  such  as  multi  screen 
projection  systems,  synchronized  projection,  complete  remote  con- 
trol or  projectors  and  man;  others. 

WRITE  OR  CALL  FOR  COMPLETE  DETAILS: 


BUSCH  FILM  AND  EQUIPMENT  CO. 

2U  S.    HA^IrON   ST.        SAGINAW,  AAICHIGAN 


SdiEEN  EXECUTIVE 

Ted  Scarr  to  Manage  Advertising. 

Audio-Visuals  for  Columbia  Gas 

•fr  Theodore  1.  Scarr  has  been 
named  manager,  advertising  and 
audio-visual,  for  the  Columbia  Gas 
System  Service  Corporation.  His 
appointment  in  August  was  an- 
nounced by  R.  F.  Ducmler.  vice- 
president  of  that  company.  Scarr 
will  report  to  R.  E.  Gregory,  di- 
rector of  advertising  and  public 
relations. 

The  35  year  old  executive  holds 
a  Master  degree  in  Business  Ad- 
ministration from  City  College  of 
New    York    where    he   earned    his 


Ted  Scarr:  commiinicator 

Bachelor  of  Business  Administra- 
tion degree,  with  a  major  in  com- 
munications, graduating  Cum 
Laude. 

Before  joining  Columbia,  Scarr 
was  director  of  promotion  for  Na- 
tion's Business  and  for  the  Elks" 
Magazine.  A  resident  of  Plain- 
view,  N.Y..  he  is  active  in  the 
Magazine  Promotion  Group,  the 
Sales  Promotion  Executives  Assn.: 
Alpha  Delta  Sigma,  national  pro- 
fessional  ad   fraternity.  • 

*        *        * 
RCA  Appoints  Charles  D.  Sullivan 
10  Direct  Educational   Planning 

Charles  D.  Sullivan  has  been 
appointed  administrator  lor  edu- 
cational   planning    in    the    newly- 


Rear   Admiral    Ilfnr\    Miller 
C/ii'c/    o/    Infornuition    for  ll. 
partmvnt  of  the  S'acij,  madi 
lacard  presentation  to  rctiriii^ 
mander  Douglas  F.  "Duck"  ( 
j)ri  sitlciit  of  \'istinl.\  hij  Donf. 
Assoeidtes.     Aicard     recount: 
25-i/car   participation    in   Sui 
itiiities.      George      acquired 
name   "Duck"   while  senirtf: 
fice    of    late    Secretary    of 
James  Forrcstal,  in  World  Wiii 


formed  Instructional  and  Si 
tific  Electronics  Departments 
RCA  Broadcast  and  Conimu* 
lions  Products  Division. 

.According  to  division  vice-^ 
ident  Adron  M.  Miller,  Sula 
will  evaluate  educational  raJ 
requirements  as  they  relate  tf« 
rent  RCA  prt>ducts  and  to 
product  de\elopment.  He  \\i.  . 
correlate  present  and  phi 
RCA  products  for  education^ 
programmed  lessons,  real 
study  materials  and  other 
ware"  now  available  and  likd 
be  marketed  in  the  future. 
*        *        * 

Dr.  Edward  Katzenbach  to  W 
Raytheon's  Educational  Divui 
<v  Pointing  up  the  increasoi 
teres!  of  electronics  comp< 
in  the  field  of  education,  DM 
ward  L.  Katzenbach,  Jr.  hasi 
named  general  manager  oH 
Raytheon  Company's  newly-l 
cd  Education  Division.  The 
ncnt  educator  has  served  a 
rector  of  the  Commission  oir 
ministratixe  .Affairs  of  the  A 
can   Council   on    I'ducalion. 


MULTI-RANK  PRINTING* &  SOu'nD  RECORDING 

FAIRCHILD  •  TECHNICOLOR  CARTRIDGE  LOADIN(| 
■  ■■■■■■■■■■■■■■■■■■' 

CONTINUOUS  PROJECTION  TREATMEN 

PROCESSING  •   INTERNEGATIVES  •   EDITIN( 


T 
Jl 


M) 


PHOTOGRAPHIC  LABORATORY 

bibb  NORTH  AVt .  OAK  CARK.  ILL 
AREA  CODE  312-386  6603 


BL'SINESS  SCREEN  •  ' 


Plio-Magic  film  cases 

cut  your  shipping 

costs  by  as  much  as 

65%.  New.  improved 

Plio-Magic   material 

makes  them  even  more 

durable,  lighter  in  weight 

than  ever  before.  And  you  get 

isture  and  dust-resistant  protection  without 

the  need  for  cans.  Result;  a  saving  of  as  much 

as  three  pounds  per  shipment. 

What's  more,  these  attractive  cases  can't  rust, 

crimp,   bend,  chip  or  discolor.  And  there's  a   new 

gentle  action  to  the  exclusive  Plio-Magic  Positive  Locking 

System.  Just  a  twist  of  the  wrist  eliminates  unwieldly  belts 

and  buckles  forever. 


Plio-Magic   cases   are 

supplied  in  1,  2,  3,  and  4-reel 

sizes  for  1600  foot  reels;  1  and  2 

reel  sizes  for  1200  foot  and  2000  foot 

reels;  and  in  1-reel  size  for  400,  600  and 

800  foot  reels. 

Available  in  a  wide  range  of  colors,  with 

custom  imprinting,  if  desired. 

Write  today  to  Dept.BS-8,  612  Boulevard  East, 

Weehawken,  N.  J.,  for  money-saving 

PRC  data  kit. 


A  Product  of  PLASTIC  REEL  CORPORATION  OF  AMERICA 

M.imilacturcrs  of   Plio   M.igic  Film   Hceli.    Cans.    Shipping  Casi'b 

Reel  Paks.  Tape  Reels.  Processing  Rollers.  Cores  and  Bushings. 

612  BOULEVARD  EAST.  WEEHAWKEN.  N.J..  (201)  867-4020  Direct  N.Y.C.  Phone  No.:  (212)  YUkon  6-4M1 

West  Coast:  1133  COLE  AVENUE,  HOLLYWOOD.  CALIF   90038.  213 -J62-8005 
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LaBTV 

stops 

processing 
headaches 
4-ways 


•  TIME 

•  QUALITY 

•  PRICE 


Save  yourself  a  headache.  Next 
time  get  a  "professional"  lab  to 
do  the  job.  Only  Lab-TV  has  the 
knowledge  experience  and  equip- 
ment to  the  do  the  job  right.  Ask 
any  film-maker. 

So  take  a  tip,  not  a  pill.  Send 
your  next  job  to  Lab-TV. 

The  Lab  for 

i6/35mm 

Negative  Positive,  Black/ 
White,  Color  &  Reversal  Film 

OTHER  SERVICES: 

•  IGmm  Color  Printinfr  •  Reduction  Printing 

■  Processing  &  Printing    •    Oupe  Negatives 

■  fine  Grain  Positives  •  Release  Prints 

•  Complete  Services 


123  Seventh  Ave.,  New  TorK  I'l  NY.  .  JU  6-2293 


A-V  MAN  WITH  A  MISSION 

Milton  Scbring  Helps 
People  Help  Themselves 

jt/fiLTON  W.  Skuring,  manager  ol  uudio-vis- 
■'•  *  ual  services  in  the  advertising  department 
of  Norton  Company,  lias  been  living  a  double 
life  for  many  years. 

At  his  Worcester,  Mass.  office  at  the  head- 
quarters of  the  big  abrasives  manufacturer,  he 
supervises  such  communications  technitiues  as 
the  writing  and  production  of  industrial  mo- 
tion pictures,  color-slide  presentations  and 
other  visual  devices  for  teaching  new  tech- 
niques to  Norton  customers  and  employees,  as 
well  as  promotional  films  for  the  general 
public. 

The  rest  of  his  working  time  is  spent  as  a 
"businessman-diplomat"  for  the  U.S.  State  De- 
partment, a  responsibility  that  has  taken  him 
for  long  periods  of  time  each  year  to  distant 
and  often  primitive  parts  of  the  world. 

Communications  have  been  Sebring's 
specialty  going  back  to  his  days  as  a  student  at 
Clark  University  where  he  majored  in  econ- 
omics, anthropology  and  political  science. 

"I  was  interested  in  economics,  but  I  want- 
ed to  apply  the  other  two  subjects  to  econ- 
omics," Sebring  says.  "I  became  interested  in 
the  science  of  communications,  a  way  to  break 
down  the  barriers  between  these  subjects,  part- 
ly for  my  own  entertainment  and  partly  for  my 
own  benefit." 

Sebring  continued  working  at  his  avocation 
after  joining  the  sales  department  of  Norton 
in  1936.  After  speaking  engagements  to  groups 
ranging  from  the  International  Library  Asso- 
ciation to  the  Atomic  Energy  Commission,  and 
work  as  communications  consultant  to  Har- 
vard Universitv.  and  later,  Massachusetts  In- 
stitute of  Technolocv,  Scbrinc  was  called  to 
the  State  Department  in  1960  to  aid  in  dc- 
velooinc  fcchniciues  for  communications  be- 
tween differine  cultures.  On  this  job  he  re- 
mamcd  "on  loan"  from  Norton  for  two  vears. 
Following  this  he  moved  to  the  State  De- 
partment's foreign  service  as  an  adviser,  at 
the  same  time  joining  the  advisory  committees 
of  the  Business  Council  for  International  Un- 
derstanding and  the  Council  for  I  atin  Ameri- 
ca. 

Both  councils,  made  up  of  experts  from 
American  industries  such  as  Norton,  are  pri- 
viite,  business-financed  groups  working  closelv 
with  the  State  Department  for  better  inter- 
national relations. 

The  Business  Council  for  International  Un- 
derstanding was  formed  after  a  request  by 
President  Eisenhower  that  top  business  leaders 
mobilize  their  combined  resources  and  talents 
toward  meetinu  the  economic  and  social  prob- 
lems in  newlv  developing  countries. 

The  Council  for  Latin  America  is  the  U.S. 
section  of  the  Inter-American  Council  of  Com- 
merce and  Productiiin.  Its  purpose  is  to  sup- 
port democratic  institutions  and  to  help  create 
political  and  social  stability  in  which  private 
enterprise  can  flourish, 

"It's  in  our  national  interest,  as  well  as  the 


interest  of  American  business  such  as  I 
ton's,"  Sebring  says,  "to  encourage  a  st. 
and  prosperous  atmosphere  in  Latin  Ame! 
— one  we  can  meet  and  work  with." 

It  has  been  Sebring's  responsibility  to. 
velop  visual  communication  techniques— »| 


"Cowitiiiiiiration  touches  every  facet 
of  human  experience,"  Sebring  says, 
"and  you  find  yourself  invoiced  .  .  ." 

tion  pictures,  slides,  etc. — toward  bridging- 
cultural  and  language  gaps  in  Latin  AmeiJ 

"Communication  means  a  great  deal  rn 
that  just  being  able  to  speak  the  languaer 
the  particular  country  you  are  visiting,' 
ring  says.  "It  is  the  fabric  of  all  sociei\ 
visual    communication,    in    particular,   i 
closest  we  have  to  a  universal  language,  t 
munication  means  making  yourself  under^ 
— and  that's  a  hard  job  between  person^ 
not   only  speak   different   languages  but 
come   from   worlds   which    are   culturall> 
only  thousands  of  miles,  but  centuries  ap 

It  was  perhaps  inevitable  that  Sebring's •■!  ' 
training  in  economics  and  the  social  scito 
would  rise  to  the  surface. 

"Communications  touches  every  facet  i 
man  experience,"  he  said,  "and  you  cra^' 
find    yourself    involved    in    the    problem 
rather  than  just   the  conmiunication  asp 

This  new  emphasis  has  brought  Scbrir 
(continued  on  the  following  pacf 


we  quote: 


u 


...  so  when  my  client 
he  liked  the  latest  f 
had  produced  for  him  I  failed  to  unders 
why  he  had  changed  to  another  product  ||f 
then  he  told  me  that  their  titles  weren" 
better  than  mine . . .  they  had  been  msd'l 
Knight  Studio.  Chicago.  Now  I  get  my 
there  ...  I  have  my  client 
back  ...  and  we're  all  happy.  JJ  '"'slf 


'•II 


Knight  Studii 

159  E.  Chicago  Avenue,  Chicago  11,  IHI 


32 


BUSINESS  SCREE 


N'i 


ky 


only 

Sterling  Movies 
oilers  yen 
'rouniltlie  clock 
Mrammino  service 


,BOM     1"»      "►"*    '" 


>\.\R1E  UESISE  W  1J.0»K 


GRC: 


No  matter  the  time-slot,  Sterling  Movies  can  fill  it  with 
exciting  material  from  America's  biggest  free  film  library. 
Our  library  carries  a  complete  range  of  up-to-date  news 
and  feature  films  on  every  subject  of  interest  to  your 
viewers,  in  varying  lengths  to  afford  you  broad  in-color 
programming  flexibility.  In  addition  Sterling  Movies 
offers  you  the  most  in  personalized  service.  Your  per- 
sonal Sterling  representative  is  ready  to  serve  you  'round 
the  clock*  meeting  the  programming  needs  of  your  sta- 
tion and  market. 


'Announcing  a  New  TWX  Service 

For  your  after-hours  requests  TWX  us  collect: 


2*4  minut«t 
TEMPO 


New  York  17101 
581-2929 


5TERLING 
IflOVIES'"" 


Lns  Angeles  1910) 
321-3079 


IS  minutes 
QUARTER  HOUR   FILMS 


30  minulet 
HALF    HOUR    FILMS 
t  COLOR  CAMERA 


3  West  61  Street,  New  York,  N.Y.  10023 
212)  PLaza  2-4430 


jarle 

•^'OT,  G    ROGER  CAHANEy 

Marie: 

"tors   Lh    °^''^'   distrib- 

package    1^^  "  CAVALCADE 
^^'      ■^"'^  Radio  TEMPO? 


*"••"  Ji,> 


GflC: 


"^Mh 


•'I.\r;e 


''^•VE  ,^„JX)CK 


'*at  abou^ 

'^P  3eainst%^  Catalog,      .. 
^  'leadline  "' 


From  G    ROGER  CAHANEY 


Marie: 


Use  your  judgment,  but  make  it 
good. 

GRC 


•-«<».    T„,     „^«^ 


■*»A«E  mist  « |j.o(-K 


GRC: 


fi-om  readers  reactions 


Mari< 


60  minules 

HOUR   FILMS 

1    VIDEOTAPES 
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SKYOROL 

(WORKING    WITH 
SKYDROL      FLUIDS) 

^M    % 

(presented  by) 

MONSANTO 

(produced  by) 

GATE    &    McGLONE 
FILMS 


(Japanese  version) 

FOREIGN   LANGUAGI 
CINEMA  SERVIC 

l.ft  YOUR  traininjT  films  tliat  are 
iriti-iidccl  for  forci^ii  countries 
speak  TUFIH   language. 

Like  MOXSANTO 
— eliminate  the  margin  of  error — 

A  mistake  in  tlie  use  of  your  prod- 
uct may  prove  costly  in  more  ways 


tl 


lan  one. 


We  invite  vou  to  ioin  our  clients 
wlio  lia\c  already  discovered  the 
persuasive  power  of  correct  for- 

lign  translations.  Write  or  call  us 
lor  information. 


FOREIGN  LANGUAGE 
CINEMA  SERV'CE 

7046   HOLLYWOOD   BOULEv  aRD 

HOLLYWOOD,    CALIFORNIA  90028 

213  /  Hollywood   7-5128 


A-V    MAN    WITH    A    MISSION: 

the    tables   of    both    United    States    and    Latin 
American  conferences. 

"One  of  the  questions  I'm  often  asked  is 
why  industry,  and  Norton  in  particular,  is  wil- 
ling to  loan  men  to  government."  said  Sebring. 

"In  order  to  answer,  we  need  to  recognize 
that  in  recent  years  both  American  business 
and  the  government  have  increased  their  com- 
mitments abroad.  Many  of  these  interests  are 
in  the  less-dcveioped  countries  and  efli>rts  to 
encourage  their  economic  development  and 
political  stability  have  brought  new  patterns 
of  relationship  between  government  and  pri- 
vate industry. 

"This  has  meant  the  joint  efforts  of  govern- 
ment and  industry  to  develop  a  new  breed 
of  specialist,  one  who  understands  the  needs 
of  corporate  enterprise  and  yet  understands 
the  political  and  social  complexities  of  vastly 
different  countries — in  short,  a  businessman 
diplomat. 

"For  its  part,  the  State  Department  has 
started  a  strong  program  to  reorient  the  train- 
ing of  all  Foreign  Service  officers  to  the  needs 
and  problems  of  American  industry  abroad," 
he  explained. 

"This  collaboration  between  government  and 
private  industry  is  not  the  kind  of  news  likely 
to  make  the  headlines,  yet  it  will  have  a  pro- 
found effect  on  the  welfare  and  security  of 
evcrvone,"  said  Sebring. 

"To  many  people  in  the  wurld  the  distinc- 
tion between  a  democratic  free-enterprise  sys- 
tem and  one  invned  by  a  totalitarian  govern- 
ment isn't  understood."  he  said.  "Both  the 
United  States  and  Sino-Soviet  communism  are 
trying  to  influence  the  way  these  jieople  will 
go. 

"And  our  new  efforts  haven't  gone  unnoticed 
by  the  opposition,  cither.  1  remember  having 
lunch  with  a  Russian  delegate  in  South  .Ameri- 
ca, for  example,  and  he  said.  "I  know  why  you 
are  here,  and  for  every  one  like  you  we  will 
send  two.' 

"I  answered,  'I  knew  we  were  good,  hut  I 
didn't  realize  we  were  that  good!'  " 

In  order  for  American  business  and  govern- 
ment to  build  a  really  flourishing  relationship 
with  Latin  America.  Sebring  feels.  Americans 
have  to  meet  Latin  American  leaders  on  an  in- 
tellectual and  culunal  basis  as  well  as  on  an 
economic  level. 

"Much  too  ofieii.  the  businessman  or  govern- 
ment official  has  gone  to  Latin  America  ex- 
pecting a  quick  signature  on  a  contract,  and 
come  away  without  it — and  with  a  feeling  of 
complete  frustration."  Sebring  said. 

"We  haven't  understood  thai  first  of  all  the 
Latin  American  is  inclined  to  consider  the  im- 
pact the  contract  would  have  on  his  social,  cul- 
tural and  political  values,  and  only  then  its 
econoniic  value.  Unless  we  learn  to  ajipreciate 
the  vast  intellectual  and  cultural  heritage  which 
mean  so  much  to  the  Latin  .American,  we 
won't  gel  very  far." 

What  motivates  a  man,  such  as  Sebring,  to 
take  on  the  responsibilities  of  a  businessman- 
diplomat? 

"There  are  probably  several  reasons,"  said 
Sebring,  "but  first,  to  believe  in  the  objectives, 


Children    of    bush    tribe   flock   to   Milt  Si 
"magic  box"  —  the  tape  recorder  which 
panics  hiw  on  his  goodicill  journeys  to  many  I 

and    second,   to   be   confident   that  you 
something    worthwhile    to    contribute. 

"There's  little  glamor — it  means  a  fantj 
amount  of  study,  long  briefings,  and 
often  around-the-clock  work.  It  even  ton 
my  family — my    16-year  old  daughter  Md 
runs  a  complete  clipping  service  for  me 
cataloging  a  big  library  on  Latin  Ameriq 

"Sometimes  the  answer  to  a  problem  li^ 
a  remote  village  in  the  Andes,  sonictimd 
United  Nations  in  Geneva,  or  a  sophisticj 
vacation  resort  in  South  America. 

"But  it  also  has  its  rewarding  momentj 
to  meet  with  heads  of  government,  or  ob 
them  at  close  range,  to  exchange  a  few  the 
with  the  late  Indian  Prime  Minister  Nehn 
his  daughter,   the   present   minister,  or 
trusted  with  a  verbal  message  from  the 
dent  of  a  South  American  country  to  Pre 
Kennedy — those  are   things  you  can't 

"Sometimes,  of  course,  a  meeting  can  I 
little  uncomt'ortable,"  he  added  with  a  ll| 
"Like   meeting  with   the  chairman  of  a 
American  junta — under  the  muzzle  of  a  | 
machine  gim! 

"But  in  man\  respects  I  have  the  best  ( 
worlds."  he  said. 

"Mv  work  at  Norton  gives  me  a  lot 
tude   in   developing   visual   communicatio 

"And   my  assignments  to  the  go\er 
see  as  stimulating  challenges  in  fieids- 
omic  and  social  development — that  arc 
important   to  the   world's  future. 


916  North  Citrus  Av 
Hollywood.  California  J 
Telephone  (213)  467-a| 
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BUSINESS  SCREI  N      ' 


"THE  ESSENCE  OF  EVERY  PICTURE  IS  THE  FRAME." 

— Chesterton 

Deciding  what  to  leave  out 

is  as  important  as  JS^SA 

deciding  what  to  put  in. 

Knowing  what  doesn't  "work" 

is  as  important  as 

knowing  what  does. 

Art  is,  in  a  sense,  an  act  of  limitation. 

The  art  of  communication 
is  no  exception. 


COMMUNICATORS 
OF  IDEAS 


31    WEST    53RD    STREET   •    NEW    YORK    19.    N.    Y. 
PLAZA  70651 


Communicating  ideas  on  film  and  a  full  range  of  programmed  audio-visual  media 


w 


^ 


'  Water  courtesy  of  the  Atlantic  Ocean 


Actually,  this  is  the  only  thing  between  you  and 
hanowski  (the  Audio-Visual  people  in  Holland,  Europ 

So,  who's  afraid  of  water? 


Its  ainnost  neglectable  these  days,  as  you  fly  over  it  to  Europe 

Takes  you  little  longer  then  flying  coast-to-coast  in  the 
United  States,  for  instance. 

Gives  you  the  opportunity  to  call  on  us  and  see  the  things 
we've  been  doing  m  the  Audio-Visual  and  Film  field. 

You  might  even  talk  us  into  thinking  up  some  unusual 
programs  or  new  Audio-Visual  techniques  for  you,  or  your 
clients. 


Costs  you  less,  probably. 

Fact  is  that  the  European  business  operation  is  rapidi' 
coming  more  and  more  important  to  American  companies! 
found  proof  of  this  working  for  Coca  Cola,  Schick,  Dup 
International,  IBM  and  many  others. 

So  why  not  try  this  happy  combination  of  two  great  idea 
Europe  and  gain  by  it,  business- wise 

As  a  NAVA  member  we're  glad  to  be  your  host. 


M.M.  CHANOWSKI  PRODUCTIONS  N.V. 


Film, ,  nimation,  Photo&  Sound  Studio  Facilities  •  Rental  of  AV  Equipment 


21-25  Nieuwe  Prinsengracht, Amsterdam  -  Netherlands -Phone  50271  -  Cable  Chaprod,  Amsterdam 
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(the  news  perspective 


;>ver  Italians  Are  Seeing  USIA  Films 


\  jt  A  Quarter-Million  Ital- 
'  fns  had  a  look  at  official 
sik'nsorcd  documcntan'  films 
ar.  Queried  in  Rome,  the 
States  Information  Agen- 
m  section  told  us  that  com- 
gures  for  1965  were  not  yet 
le  but  that  the  figure  of 
d  250.000"  viewers'  should 
ut  right." 

64.  there  were  3.300  show- 
f  LSI  A  films  to  280.000 
ors;  since  then  the  total  has 
d. 

this  is  all  small  beer  to  the 
n  10  vears  ago  when  U.S. 
ment  film  activity  was  at  its 
In  those  days,  annual  totals 
cd  one  million  viewers, 
then,  the  winds  of  economy 
blown  colder  and  the  film 
1  of  USIA  has  been  one  of 
tivities  which  suffered.  For 
ing  the  U.S.  film  distribution 
s  have  been  reduced  from 
to  four — in  Rome,  Naples, 
io  and  Milan.  The  first  three 
:  most  active. 

is  difficult  to  produce  evi- 
of  effectiveness  when  audi- 
esponse  is  spasmodic.  There 
jwever.  300  organizations  all 
taly  which  cover  the  whole 
of  this  country's  educational, 
relations,  cultural  and  indus- 
ntcrests  and  these  arc  regu- 
«:r\ed  from  the  USIA  library 
ne  379  documentary  titles. 
'St  of  these  organizations  have 
3wn  equipment  but  when  they 
it,  USIA  lends  them  pro- 
s  for  series  of  film  showings. 


sometimes  extending  over  two  or 
three  months.  The  library  receives 
some  20  new  titles  each  year, 
though  some  of  these  may  not  be 
suitable  for  Italian  showings.  In 
most  cases  the  films  are  dubbed  in 
Italy  and  eight  or  nine  prints  of 
each  title  go  into  the  libraries. 

In  subject  areas,  art  and  cultural 
films  are  best  represented  with  63 
films;  science  is  a  close  second 
with  61  titles.  History  and  geog- 
raphy are  represented  with  48  sub- 
jects; international  relations  are 
covered  by  47  titles  and  technol- 
ogy is  treated  in  46  pictures.  Films 
on  the  democratic  way  of  life  tally 
35  titles.  Qther  topics  are:  educa- 
tional films  (21);  industry  and 
trade  union  problems  (13);  sports 
films  (12);  and  social  assistance 
topics  (10). 

As  might  be  expected,  it  is  the 
space  exploration  films  that  at  the 
moment  are  attaining  the  largest 
audiences  and  are  in  greatest  de- 
mand. U.  S.  films  are  shown  at  as 
many  film  festivals  as  possible  and 
these,  according  to  the  USIA,  are 
mushrooming  everywhere  in  Italy. 

The  major  competitor  in  this 
field  is  the  Soviet  Union.  The  Rus- 
sians have  a  kind  of  special 
"advantage"  since  they  use  the 
powerful,  well-organized  and 
widely-represented  Italian  Commu- 
nist Party  as  their  distribution 
agent.  As  you  might  imagine,  these 
Russian  films  concentrate  primarily 
on  letting  viewers  share  the  won- 
derful paradise  of  the  USSR,  which 
for  most  Italians  is  a  wry  joke.  • 


he  Paper  Forest"  Wins  Top  ^  orld  Honors 

lern    Fiilpuood    (.'(tnservation    .\8SOciationV    Picliiri-    W  in- 
e    of    (iold" — ■% Urhr*    Highest    Honor    for    Forestry    filtii- 


MINATING     A     YeAR     of     SUC- 

;ssful  prixluction,  promotion 
distribution  for  its  motion 
re.  The  Paper  Forest,  the 
lern   Pulpwood   Conservation 

iation  has  received  the  Tree 
lid,  the  world's  highest  honor 

motion  picture  on  forestry. 
le  international  trophy,  "Gran 
io  Award"  of  the  Film  Festi- 
leld  during  the  recent  Sixth 
d  Forestrv'  Congress  at  Ma- 
Spain,  was  presented  on  Fri- 
evening  August  5,  at  special 
oonies  held  at  the  Atlanta 
Jtic    Club.    Harry    S.    Mose- 


brook  of  New  York,  president  of 
the  SPCA.  received  the  Tree  of 
Gold  award  from  Edward  P.  Cliff, 
Chief  of  the  U.  S.  Forest  Service, 
who  headed  the  American  delega- 
tion at  Madrid  this  summer. 
90  Pictures  from  40  I^nds 
In  his  presentation  address  Mr. 
Cliff  observed  that  "this  was  a 
dramatic  success  for  the  United 
States  because  the  competition  at 
Madrid  was  terrific.  The  Paper 
Forest  was  among  90  films  from 
40  countries  submitted  for  judging 
and  interest  ran  high  throughout 
the    Congress.     Every    American 


shared  my  delight  and  the  intense 
pride  that  I  felt  when  the  SPCA 
film  was  announced  the  winner. 

"Second  hont>rs  went  to  Cuba, 
third  to  a  film  from  Switzerland; 
and  a  film  entered  by  the  Soviet 
Union  placed  fourth.  The  next 
highest-placed  U.  S.  entry  was  the 
Forest  Service  film.  Patterns  of  the 
H'itJ,  in  23rd  place  and  winner  of 
a  medal  of  bronze,"  he  reported. 
An  11 -man  all-European  jury 
made  the  final  selections. 

South  .Merited  "Tree  of  Gold" 

In  accepting  the  award  for  the 
Association,  Mr.  Moscbrook  said. 
"It  is  most  appropriate  that  the 
Tree  of  Gold  be  permanently 
located  in  the  South  where  the 
presently  favorable  balance  of  for- 
est growth  over  use  has  been  a  ma- 
jor factor  in  attracting  the  great- 
est expansion  of  the  pulp  and  pa- 
per industry  in  the  nation." 

According  to  SPCA's  general 
manager.  H.  J.  Malsberger  of  At- 
lanta (also  a  delegate  to  the  World 
Forestry  Congress),  The  Paper 
Forest's  story  of  forest  develop- 
ment and  the  significance  of  the 
pulp  and  paper  industry  of  the 
South  is  in  constant  demand 
among  adult  groups  throughout 
the  region. 

Film's  Principals  Were  There 

Also  present  and  honored  dur- 
ing the  Tree  of  Gold  awards'  cere- 
monies were  John  Harvey  (of 
Bowaters  Southern  Paper  Corp., 
Calhoun,  Tenn.),  chairman  of  the 


public  relations  committee  of  SP- 
CA and  active  throughout  the  film 
project  and  Frank  Willard,  head  of 
Frank  Willard  Prixluctions  in  At- 
lanta, who  prinluccd  the  gold 
award-winning  picture. 

Cuba's  film  was  titled  Nace  un 
Bosque  (A  Forest  Is  Born);  the 
Swiss  entry  was  For  What  Does  a 
Forest  Serve?:  and  the  USSR's 
fourth  prize  winner  was  Rehabil- 
ilatiiii;  Swampy  Forest  Land.  Fifth 
place  went  to  a  United  Kingdom 
entry,  i'suiu. 

FUm  W  as  Selected  bj  CINE 

The  editor  of  Bi  siness  Screen, 
O.  H.  Coelln.  represented  the 
Council  on  International  Nonthea- 
rical  Events  (CINE)  which  han- 
dled the  U.  S.  selections  sent  to 
Madrid.  Following  its  first  review 
by  a  CINE  midwestem  jury,  the 
film  was  cited  for  the  U.  S.  judging 
finals  in  Washington,  D.  C.  The 
jury  which  gathered  to  choose  the 
L'nited  States'  official  entries  for 
the  World  Forestry  Congress'  Film 
Festival  was  headed  by  another 
CINE  board  member,  Charles 
Dana  Bennett,  head  of  the  Farm 
Film  Foundation. 

The  Tree  of  Gold  award  is  the 
highest  yet  received  by  any  U.  S. 
film  entry  at  overseas  film  festi- 
vals in  1966;  many  other  events 
are  yet  to  be  held  and  final  CINE 
Awards  for  1966,  including  the 
Golden  Eagles,  will  be  presented 
at  ceremonies  to  be  held  in  Wash- 
incton.  D.  C.  in  November.         • 


U.  S,  Forest  Sen  ice  Chief  Edward  P.  Cliff  (/f/O-  '"'«f'  of  the  American 
delegation  to  the  Sixth  \V(yrhl  Forestry  Congress  at  Madrid,  presents  the 
Tree  of  Cold,  leorld's  highest  honor  for  a  motion  picture  on  forestry,  to 
Harry  S.  ^fosehrook  (next  to  Cliff),  president  of  the  Southern  Pulpwood 
Cnnstrvation  Axsociation.  Looking  on,  at  ceremonies  held  in  Atlanta  im 
August,  5.  are  Frank  Willard.  president  of  Frank  Willard  Productions,  pro- 
ducer of  the  auard-uinning  film,  and  (far  right)  John  Harvey,  chairman 
of  SPC.Vs  public  relations  committee  who  helped  guide  the  film  project. 
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tcrest  in  producing  this  motion  pic- 
ture reflects  Humble's  confidence 
in  the  City  of  New  York,  not  only 
as  a  tourist  attraction,  but  as  a 
continuing  growth  center  of  com- 
merce and  industry  serving  the 
State  of  New  York  and  the  na- 
tion." 

Also  receiving  prints  were 
Harry  M.  Anholt.  president  of  the 
New  York  Convention  and  Visi- 
tors Bureau,  and  Alexander  Hal- 
pern,  commissioner  of  the  Port  of 
New  York  Authority,  in  apprecia- 
tion for  assistance  rendered  by  the 
organizations  to  the  Esso  market- 
er-sponsored production. 

New  York:  The  Anytime  City 
will  be  made  available  without 
charge  to  civic,  religious,  fraternal 
and  educational  organizations 
through  the  26  nationwide  Humble 


Kobert     ().     Cioodvkooiitz.    a    r 
president   of  Humble  Oil  (r). 
Mayor  Lindsay  {holding  print 
iV.y.    Festival  Queen    Pum   U, 

Film  Libraries  operated  bv 
company's  distributor.  Mi 
Talking  Picture  Service. 


77..   (;. . 


W'lisliiuLlldii  Biidi'i  1)1  (  kons  ii\':loi  In  Mdiiluilldi 


A  Leprechaun  Foinls  Out  Office  Hazard^ 


IVpW    York"     a     Cood      PlarO     to    Visit         '^'  ^"  TelepHone's  Cart.M.n   "Star"  Shows  "Safety   l>  Goldi-n 


Mayor   LiniUay,   (]ivic   Leaders   in    Aiidiciic-f    as    lluniltle   Oil 
Premieres  a   L'i-Mimile  (!<»l<>r  Film   of  ""TIk-  Anytime  Citv" 


"[YTk.hi  and  Dv^,  winter  and  sum- 
-'•  ^  mer,  spring  and  fall.  New  York 
is  a  festive  city  to  visit  —  Any- 
time. 

This  premise  is  entertainingly 
sustained  in  Humble  Oil  &  Refin- 
ing Company's  new  film,  New- 
York:  The  Anytime  City,  pre- 
miered at  the  Hotel  Roosevelt  in 
New  York  on  July  29  for  Mayor 
John  v.  Lindsay  and  nearly  300 
of  the  city's  leaders  in  government, 
education  and  business.  Some  two 
years  of  research,  scoring  and  pro- 
duction went  into  the  color  motion 
picture  produced  by  John  Bransby 
Productions,  Ltd.,  of  New  York. 

[he    13' i -minute    film,    written 


and  directed  by  Gene  Starbecker, 
shovss  the  gay,  glamorous,  chang- 
ing moods  and  motions  of  the  city 
accompanied  by  a  bright  up-tempo 
musical  sct)re  composed  by  Ray 
Martin.  The  beat  of  the  original 
theme  picks  up  the  tempo  of  the 
fun  city,  its  skyscraper  skyline,  im- 
posing bridges,  highways  and  air- 
ports, night  clubs,  museums, 
churches,  quaint  side  streets  and 
the  warmth  of  its  eight  million  in- 
habitants. 

In  presenting  a  commemorative 
print  of  the  motion  picture  to 
Mayor  Lindsay,  Dr.  Charles  F. 
Jones,  president  of  Humble  Oil  & 
Refining  Company,  said  "Our  in- 


(^limpscd  at  rcc-cnt  premiere  of  "Ncic  York,  The  Anytime  City"  are  [lijt  to 
ritihl):  produiir  ](ilin  liranshy;  W.  W.  Bryan,  director  of  the  llumhle  Oil 
t(  Hijiniuii  Cii.,   and  C.ene  Slarhrrkrr.  nho  nrote  and  direeleil  eolar  film. 


•:<  "More  accidents  happen  in  hos- 
pitals than  in  chemical  plants — in 
hotels  than  in  shipyards — in  de- 
partment stores  than  in  auto  plants. 
Atomic  energy  installations,  how- 
ever, have  the  least  accidents  of 
all.  Get  the  picture?  .  .  .  It's  not 
where  you  work,  it's  how  you 
work." 

So  says  O'B  Safe,  New  York 
Telephone  Company's  safety  lep- 
rechaun, in  a  new  slide  motit)n  pic- 
ture. Safety  Is  Golden.  The  16- 
minute  color  film  tackles  the  sub- 
ject ot  office  safety  —  such  things 
as  the  dangers  of  scissors,  staplers, 
letter  openers,  paper  cutters,  fans, 
duplicators,  sorters,  improperly 
stacked  books,  sharp  pencils, 
tacks,  pins,  lighted  cigarettes,  high 
heels,  standing  on  chairs,  waste 
baskets  in  aisles  and  dangling  tele- 
l^hone  cords. 

The  company  has  a  good  pro- 
gram to  make  the  office  safe,  but 
it  can  only  work  if  everyone 
pitches  in  to  help.  "Accidents  al- 
ways happen  to  the  'other  guy", 
but  it  takes  only  one  accident  to 
make  yon  the  other  guy,"  the  film 
points  out. 

O'B  Safe,  the  cartoon  character 
«ho  stars  in  the  film,  has  been  the 
New  York  Telephone  Company's 
safety  leprechaun  for  almost  two 
years,  Before  his  film  debut  he  had 
appeared  on  dozens  of  posters  and 
folders  since  he  was  originated  and 
named  in  a  company-wide  contest 
early  in  1965. 

Safety  Is  dolden  is  the  second 
safety  film  made  lor  the  company 
by  Gotham  Film  Productions,  of 
New     York.     The  first,     Safe     or 


Sorry,  on  off-the-job  safety  prcv. 
tions,  won  an  NVPA  award  aJ' 
its  release  last  year. 

The  new  film  is  interestins: 
amusing  as  well  as  being  an  i. 
tive  safety  vehicle.  It  was  wnt 
by  Jim   Lehner,  co-author  of  ' 
hit  comedy  record,  Tlie  First  fi 


Mid  \,  u    ),<tk    I ,  U  plum't 
safety    lepreeluiun.    O  l^   Soft 

ily.  A  musical  score  in  a  "Modt 
Irish"  vein  to  complement  a  vi 
up-to-date  leprechaun  was  co 
posed  and  conducted  by  Hal  Hi 
ings.  who  wrote  the  music  for 
Broadway  hit.  Supennan.  Prod' 
er  and  director  was  Susan  Way 
The  film  will  be  seen  by  all  cc 
pany  employees.  It  is  also  be 
used  e.\tensi\ely  by  other  Bell  S 
tem  companies. 
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le  Vista  Volunteer  on  the  Job 

j>inp  Hut  L'nstenliniental.  "\  Year  Towaril  Tomorrow" 
||JH8    \  islas    at     Work     in     T>«o    (!oiilraslin!<;     Sitiialion»> 


)TA  ■.  said  a  representative 

■(  the  Office  of  Economic 

nity,   "is  a   tough  experi- 

hat's  the  way  we  want  to 

Itxik  in  the  film."  Saying 

ore    than    that,     he    sent 


to  stimulate  the  poor  to  greater 
achievement  in  employment,  nu- 
trition, education  and  housing. 

The     VISTA    volutccrs    whom 
Levy    selected    were    25-year    old 
Eric  Metzner,  an  Air  Force  vet- 
itJbirector  Edmond  Levy  look-     eran  assigned  to  Atlanta,  and  two 


veral  localities  in  the  East- 
I  Baboard    and    in    the    West 
cbVISTA  \olunteers  serve  in 
called  "the  domestic  peace 
Commissioned  by  producer 
Ragsdale.  president  of  Sun 
1ms,  Levy  was  in  search  of 
en  and  women  who  were 
utstanding    volunteers    and 
:rsonalities    of    same    mag- 
resultant  film.  A   Year  To- 
omorrow.  is  a  moving  but 
mental     depiction     of    the 
S"    work — and    their    inner 
in    an    almost    thankless 

inal  photography  was  in  35 
stmancolor  and  the  film  will 
released  in  16mm  in  a 
nute  version,  as  well  as  a 
linute  version, 
r  screening  a  rough  cut, 
Paul  Newman  was  suf- 
y  moved  to  contribute  his 
1  in  the  form  of  a  strong 
il    and    understated    narra- 

With  People  They  Serve 

FAS  serve  in  poverty  areas 
r  the  country,  receiving  al- 
salary  and  a  living  allow- 
'hich  averages  about  forty- 
ars  a  week.  The  volunteers 
slums   and   shacks,   trying 


young  women  in  Lukachukai  on 
the  Navajo  Reservation — Karen 
Murkett  and  Laurie  Bergler.  In 
each  case,  the  story  line  was  based 
on  actual  experiences  of  the 
VISTAS.  .Although  their  more 
dramatic  experiences  have  been 
featured — robbery,  lifc-and-death 
issues,  and  violent  rejection  of  help 
— the  patient,  day-by-day  effort  to 
build  a  relationship  with  the  poor 
and  slowly  bring  them  around  to 
another  way  of  thinking  is  also 
portrayed  in  the  film. 

Two   Entirely   Different   .-Vreas 

The  two  settings,  Atlanta  and 
Lukachukai,  offered  a  dynamic 
contrast  to  each  other.  Lukachu- 
kai is  a  bucolic,  mountainous  set- 
ting and  the  Navajo  culture  is 
stamped  with  an  exotic  appeal. 
The  two  VISTA  girls  lived  in  a 
mud  hut  and  chopped  their  own 
wood  for  fuel.  To  capture  this 
special  flavor,  Ragsdale  selected 
cameraman  Ross  Lowell,  whose 
sensitivity  to  color  and  lyric 
imagery  was  particularly  appropri- 
ate. Lowell  made  considerable  use 
of  reflectors  of  his  own  design 
for  interior  lighting  to  give  more 
natural  lighting  effects. 

For  the  filming  in  .Atlanta. 
where  the  mood  was  turbulent  and 
urban,    Ragsdale    chose    William 


.A    Vislii 


d  during   recording  session    (/  to   r):    Carl  Ragsdale.   pre.mleiU   of 
al  Films;  Ediiioiul  Levy,  (lirector-wrilcr;  and  iiarralor  Paul  Xctinuiii. 


Paul  Newman,  narrator  of  the  film, 
uith   Karen    Murketl   of   the   VLslas. 

Garroni  who  worked  on  the  Italian 
neo-realist  films  of  the  fifties  with 
Rosselini  and  De  Sica. 

The  Lukachukai  part  of  the  film 
covers  the  adjustment  that  the 
two  young  women  have  to  make 
to  a  new^  culture  which  makes  un- 
accustomed demands  on  them.  For 
example,  it  was  necessary  for  the 
XIST.AS  to  learn  Navajo  in  order 
to  be  effective  in  their  jobs. 
Aid  in  Nutrition  and  Teaching 
Their  principal  accomplishments 
were  in  their  fields  of  nutrition  and 
pre-school  education.  They  found 
that  many  of  the  Indians  received 
rations  of  government  surplus  food 
but  were  unable  to  make  use  of  it 


//'•v  ((   Saiujo   yoiiniislir   tulli    liir  jin-\ehool   lissons. 


because  they  had  no  skill  in  pre- 
paring it  tastefully.  As  a  result 
they  fed  this  food  to  the  pigs. 

Overcoming  this  resistance  was 
the  task  of  VISTA  Laurie  Bergler. 
Karen  Murkett  concentrated  on 
leaching  preschool  children  Eng- 
lish so  that  they  would  get  a  good 
start  in  their  education. 

In  Atlanta,  Eric  Metzner  work- 
ed at  getting  children  of  school 
age  into  school.  This  entailed  one 
very  dramatic  sequence  where  he 
must  trace  down  an  illegitimate 
boy's  birth  certificate.  .Another  of 
his  achievements  dramatized  in  the 
film  was  turning  a  disorganized 
community  action  program  into  an 
effective    instrument    of   self-help. 

Script  Blends  Two  Storv  Lines 

The  blending  of  the  two  situa- 
tions was  skillfully  conceived  in 
the  script  so  that  the  two  quite 
different  story  lines  harmonize 
quite  effectively.  The  integration 
was  further  helped  by  Frank 
Lewin's  original  music  score. 
Lewin's  ability  in  dramatic  scor- 
ing has  been  consistently  apparent 
in  his  work  on  two  widely-seen 
television  programs:  The  Delend- 
ers  and   The  Nurses.  • 


Vista   vohinterr  Eric  \fetzner  helped  get   Atlanta   iioiingstiT\  into   \ehool. 
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PRODUCER  AND  LAli  COOPHRATH  TO  MEET  A  DEADLINE 

Eli  Lillv  Film  Had  to  Rcacli  Field  on  T 


line 


'■Fertilily  (.i.nlrol "    II.  Ipr.l    liilroiliKi-    \,\»    Oral   (:<>iitruic|itive 


W/'t)RLDwiDE  Interest  in  soar- 
"  ing  population  totals  is  hav- 
ing counterpart  implications  in  the 
area  of  control  of  human  concep- 
tion. Biological  and  pharmaceuti- 
cal discoveries  and  subsequent 
product  development  have  entered 
a  dynamic  phase. 

Marketing  of  such  products  can- 
not be  launched  until  countless 
months  of  research  and  testing  are 
followed  by  Federal  approval.  It 
is  then  that  activity  in  the  field 
can  and  must  be  intensified.  Time 
is  then,  and  only  then,  a  kev  fac- 
tor. 

Needed  Film  to  Launch  C-Quens 
A  noteworthy  example  of  well- 
integrated  professional  skills  at 
work  followed  the  recent  U.S. 
Fotxl  and  Drug  Administration's 
official  approval  to  Eli  Lilly  and 
Company  for  its  new  oral  con- 
traceptive: C-QUENS.  The  In- 
dianapolis pharmaceutical  giant 
found  an  immediate  need  for  a 
comprehensive  motion  picture 
which  was  to  serve  the  dual  pur- 
pose of  indoctrinating  its  1.000 
man  field  sales  force  and  to  launch 
product  promotion  in  professional 
showings. 

Lilly's  Director  of  Promotion 
Planning  and  Services  Division, 
James  L.  McDowell,  Jr.,  headed 
up  the  project  which  required  a 
film  to  review  the  subject  of  con- 
traception and  modern  control  of 
conception  by  means  of  female 
hormones.  The  film  had  to  be  com- 
pleted in  record  time  and  it  had 
to  be  of  the  very  highest  quality 
and  completely  authoritative.  Dr. 
J.  M.  Maas,  Senior  Physician  in 
Lilly's   Research   Department  was 

Or.  Joseph  W.  C:old/iehcr  luirriitcs 
llir  l.li  Lilly  liltii  "l-i  rlililij  Coiilrol" 
linxliKid  iu  niiird  liiiit-  for  show- 
i'lK    lit    till     ri)iiii„ii,ii\    uil(S    force. 


assigned  the  task  of  writing  the 
film  text.  Joseph  Zemlick  and 
George  Miller  assisted  Mr.  Mc- 
Dowell on  the  project.  Aegis  Pro- 
ductions, Inc.,  of  New  York  City, 
was  to  produce  the  subject. 
N\ell-()rganized    Group    Effort 

With  organization  of  effort  as 
the  key.  this  group  turned  out  a 
carefully-documented,  well-re- 
searched script  in  short  order.  Mr. 
McDowell  made  policy  decisions, 
Mr.  Zemlick  supervised  carrying 
out  of  policy;  Mr.  Miller,  Lilly's 
Audio-Visual  Associate,  gave 
knowledge  and  experience  to  the 
development  of  the  screen  male- 
rial  under  the  medical  direction  of 
Dr.  Maas. 

On  completion  of  this  working 
script.  Aegis  began  filming,  com- 
pleted camera  work  in  just  two 
days  under  the  direction  of  Sidney 
Millstcin,  studio  president.  Editing 
began  immediately,  supervised  by 
Herb  Leventhal,  Aegis  Vice-Presi- 
dent. And  just  three  days  from  the 
day  when  filming  began,  a  nearly- 
flawless  answer  print  came  out  of 
Du  Art  Film  Laboratories  in  New 
York  and  was  on  board  a  jet  to 
Lilly  headquarters  in  Indianapolis. 
Working  on  a  a  standby  basis,  Du 
Art  produced  the  answer  print 
within  hours  after  receiving  the  A 
and  B  rolls  from  Aegis. 

Complffed  Prints  in  Four  Days 

Working  over  the  weekend,  fol- 
lowing client  approval,  Du  Art 
produced  the  inter-negative  and 
completed  and  shipped  57  release 
prints  in  just  four  days'  time.  With 
but  one  exception,  these  release 
prints  were  rushed  by  Air  Express 
to  all  parts  of  the  U.S.  for  special 
meetings  of  Lilly's  district  sales 
groups.  All  but  one  of  the  prints 
arrived  in  perfect  condition  and  in 
ample  time.  The  only  delivery 
problem  involved  a  print  sent  by 
local  truck  from  New  York  City 
to  Yonkers  —  10  miles  away. 
When  that  print  failed  to  arrive 
several  days  after  dispatch,  an 
emergency  call  brought  an  imme- 
diate replacement.  Within  several 
hours.  Du  Art  came  up  with  an- 
lUher  miracle:  the  replacement 
l>rint  was  made  and  rushed  by 
special  courier  in  a  taxicab  to  be 
used  in  a  meeting  in  Yonkers  that 
same  afternoon! 

This   Eli   Lilly   film,   tilled   Fcr- 

lility  Conlrol.  is  a  4()-minute  color 

subject  which  places  emphasis  on 

lie  anatomic  and  physiological  as- 


pects of  the  reproductive  cycle. 
To  make  the  subject  more  mean- 
ingful, ample  use  of  animation 
(planned  by  Mr.  Miller  and  the 
company's  supervisory  committee 
while  the  script  was  being  de- 
veloped )  was  made.  As  a  result, 
while  the  script  was  being  final- 
iy.ed,  artwork  was  being  completed 
by  Tony  Delmar,  noted  medical 
animator. 

Narrated  by  Dr.  Joseph  W. 
Cioldzieher,  Fertility  Control 
makes  considerable  use  of  the 
Ccllomatic  rear-screen  projection 
system. 

Despite  the  fact  that  "crash" 
programs  often  produce  their  own 
crashes,    this    picture    turned    out 


to  be  a  double  winner.  It  lo, 
bronze  medal  for  excellence  ; , 
class   at   the  New   York  1; 
tional  Film  Festival  and  1 
ccived    a    "Golden    Eagle 
CINE    (Council   on    Intern 
Nontheatrical   Events)   as  • 
the  films  deemed  most  wn: 
represent  the  U.S.  in  ovcrsi 
tival  competition. 

The  film's  success  was 
scored    by    the    subsequeiv 
prints,     with      slight     van 
which   have   been   turned  v.. 
Du    Art    with    the   English 
track.    In    addition,    prints 
been  produced  in  both  Fren. 
Spanish     versions     for    m 
use. 


25th  Anniversary  Tribute  to  Les  Novro 

Oi'R  "Good  Citizen  of  the  In- 
dustry" nomination  for  this 
month  goes  to  Lester  Novros, 
president  of  Graphic  Films  Cor- 
poration, Hollywood,  whose  firm 
observes  its  25th  year  as  an  in- 
dependent producer  in  1966  while 
its  founder  has  just  been  named  a 
full  professor  with  adjunct  rank  in 
the  Cinema  Department  of  the 
University  of  California's  new 
School  of  Performing  Arts. 

1 94 1  was  an  auspicious  year  for 
Les  Novros.  He  first  taught  at  USC 
in  that  year — and  also  organized 
Graphic  Films  Corp.  Formerly  on 
contract  to  Disney  Productions 
(1936-1941),  his  last  production 
with  that  studio  was  Fantasia,  in 
which  he  received  a  screen  credit. 

Since  then,  Les  has  served  as  a 
consultant  to  the  RAND  Corpora- 
tion, working  on  the  Satellite  Proj- 
ect in  the  early  days  of  its  concep- 
tion. He  has  also  served  as  con- 
sultant to  the  USAF  on  the  design 
of  the  wing/group  program  and  to 
the  Human  Resources  Laboratory 
of  USAF  on  a  project  aimed  at 
analysis  of  educational  films. 

Consulted  on  Major  Projects 

Graphic  Films  produced  three 
films  for  the  recent  New  York 
World's  Fair,  including  the  Ciner- 
ama-KLM  film  To  the  Moon  ami 
Beyond.  An  outstanding  film  is 
a  feature  of  Abbott  Laboratories' 
Chemical  Man  exhibit  in  the  Chi- 
cago Museum  of  Science  and  In- 
dustry. Graphic  I-ilms'  work  has 
been  honored  at  the  \enice  lilm 
Festival  (1953-54);  at  the  Edin- 
burgh Film  Festival  and  the  Amer- 
ican lilm  I'estival.  Bronze  plaque 
honors  were  given  five  films  on 
general  safety  by  the  National 
Committee   on    Films    for   Safety. 

But  this  native  of  Passaic,  N.  J, 


Producer  Les   .Novros:   Im  ro'- 
is    obscniiifi    its    25th    uiinii 

and  former  student  at  the  N 
al  Academy  of  Design,  A' 
dents  League  and  the  Muv 
Prado  in  Madrid,  has  fouiii 
to  share  his  knowledge  wi; 
ture  workers  in  this  field. 

Since   1946,  following  hi- 
crship   of   the    Filmic    Exp; 
classes  at  USC,  he  has  conn: 
ly  given  part  of  his  time  a^ 
lurer  in  Cinema  at  that  unn 
In    addition,    he    has    conn 
regularly    in    the   developnui 
the  department's  curriculum. 
Inspires  Faculty  aiul  Stiidei 
In   recommending  Les  Not' 
appointment    to   the   rank  of" 
professor.    Dr.    Bernard    Ka" 
USC   Cinema   head.   summW 
our  feelings  when  he  told  hi* 
periors    that    "Mr.    Novros  i» 
outstanding    teacher   and  a   '* 
source  of  inspiration  to  both  1" 
ty    and    students.    Our    staff " 
facultv  join  in  recommending* 
appomtment  m  recognition  o» 
great   contributions   he  has  i" 
to    Cinema    at    USC   and  toh 
whole  field  of  film  productioi  | 
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IS  OF  Fii.M   "Classics" 
ifii  l(iniz  lamiliar  tratlitiiin  in 
.rrtainmcnt    film    business. 
>  often,  however,  such  "re- 
by    different    and    lessor 
live  inferior  to  the  origin- 
f»i\ing  once  again  that  the 
•   'd     way     need     not     be 
Alexander  E.  Gansell  of 
Productions,      Inc.      has 
_  ic  trick  with  double  em- 
i|^e  was  not  only  privileged 
ke  one  of  his  own  docu- 
classics  —  but,  in  so  do- 
turned  out  another  poten- 
terpiecc   the  second   time 

•48,  .Audio  was  asked  by 
if-Hill  Te.xt  Films  to  pro- 
locumentary  on  human  re- 
ion.  Based  on  the  outstand- 
tbook.  Healthful  Living" 
Harold  S.  Diehl  (and  used 
lation  with  this  book),  the 
man  Reproduction  was  in- 
or  high  school  seniors  and 
guidance  of  college  student 
War  II  volunteers  who 
ie  problem  of  how  to  prc- 
sc  facts  to  their  own  child- 

5,00()   Prints   Uere   Sold 

success  of  this  first  edition 
uin  Reproduction  was  im- 
and  continuous.  Albert  J. 
erg,  vice-president  of  Mc- 
lill  and  head  of  its  film 
1,  points  out  that  "an  educa- 
ilm  which  sells  300  to  500 
is  considered  successful. 
Reproduction  has  sold 
lo  5,000  prints  and  orders 
till  come  in." 

(ons  of  young  people  have 

le  picture,   with  the  target 

|i  line  with  changing  social 

.'s    toward    sex    education. 

Ily   decreased    to    those    of 

ohi!.'h  school  and  elementary 

^cs.  Rosenberg  doubts  if 

1  library  film  collection  in 

n  without  a  print.  It  is  al- 

1,1  hy  PTAs,  religious,  medi- 

iil  mental  health  groups  and 

'lice    and    social    workers. 


Fresh  New  Look  for  a  Cla.s.sic  Teacliing;  Film 


W  ith    N.i.rl>    .">.0(K)   PriiiU   „1 
\iiilio    i'roiliirvr     \lc\   <Fiiii«rll 


"I  liiiiiiiii    Kt'iiriiiliK'tion"    In    I  ••)■ 
lias   (irt-uli-d   I'iiir   .\«-w    \  jTsion 


194S:    art    is   driailcd   uud   clii\kal.       1965:    toddt/s    (irltcork    r.v    stylized. 


1948:  tijpicid  mcdic(d  school  model.       196.5:    luaiity   of   gracious   stutuanj. 


Order  New  \'ersion  of  Film 
Last  year,  McGraw-Hill  asked 
Audio  to  remake  Human  Repro- 
duction. For  one  thing,  the  origin- 
al was  in  black  and  white  and  color 
has  now  become  almost  obligatory 
( the  new  version  is  available  in 
both  color  &  monochrome).  1  he 
present  era  has  also  made  it  pos- 
sible and  desirable  to  use  an  even 
greater  frankness  in  presentation. 

Gansell  applied  himself  once 
more  to  now  somewhat  more  com- 
plex demands  of  his  subject.  For 
example,     the     choice     of     color 


scheme  for  the  animated  portion 
(the  major  part  of  the  film)  was 
critical  from  both  creative  and 
technical  points  of  view.  A  tribute 
lo  the  correctness  of  the  original  is 
the  closeness  with  which  the  new 
edition  adheres  to  its  physiological 
presentation. 

But  a  new  richness  has  been 
added — in  the  use  of  color,  in  the 
poetic  quality  of  the  live  action 
preamble  and  coda  to  the  ani- 
mated scientific  discussion  and  — 
thanks  to  our  changing  society's  in- 
creasingly   permissable    frankness 


1948:  father  considers  hh  curious  son's  questions  .  .  . 


1948: 

nature 

works 
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wondirs  .  .  . 
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—  in  such  matters  as  discussion  of 
anatomical  details  and  in  the  use  of 
key  terms.  Thus,  in  the  iyfi5  pro- 
duction, the  viewer  encounters 
such  words  as  puberty,  ejaculation 
and  hormone,  which  had  no  place 
m  the  earlier  version. 

Clroiip  Hos|M)n.sib!c  for  C:oiilent 

I  hcse  and  other  points  were  de- 
\eloped  by  a  group  which  included 
producer-director  Gansell;  script- 
writer Harry  Olesker;  Dr.  Mary 
Calderone,  a  distinguished  author- 
ity on  sexual  problems  of  adoles- 
cents; Dr.  Diehl;  Paul  Foster  of 
McGraw-Hill;  Audio's  animation 
supervisor  Nick  Cancilla  and  his 
associate,  Ed  Wagner. 

The  film  begins  with  a  series  of 
vignettes,  building  the  mood  for 
the  technical  discussion.  In  charm- 
ing live-action  progression  from 
flowers  and  insects  through  pairing 
animals,  then  animals  and  their 
young  —  in  casual  transition  to 
humanity;  a  marriage  scene, 
mothers  and  their  children  and 
finally  a  pregnant  woman  and  her 
husband — viewers  are  brought  by 
Gansell's  imaginative  filmic  navi- 
gation to  life's  starting  point. 

With  mattcr-of-factness  as  effec- 
tive as  it  must  have  been  difficult 
to  maintain,  Gansell  then  launches 
into  a  fascinating  journey  across  a 
series  of  brilliant  anatomical 
"maps."  Brief  and  clear,  each  step 
along  the  road  of  life  is  followed 
and  examined. 

The  film  beautifully  captures 
the  majestic  inevitability  of  the 
female  menstrual  cycle,  ticked  off 
day  thru  day  for  several  cycles. 
None  of  the  wonder  is  lost  of  the 
embryo's  development  into  fetus, 
and  finally  of  the  child  butting  its 
way  from  mother  into  life.  At 
birth,  the  animation  ends  and  view- 
ers see  a  live  infant,  so  fresh-bom 
it  is  still  entwined  in  the  navel- 
cord.  The  film  ends  with  children 

—  of  all  kinds,  of  all  races  —  with 
the  beauty  of  childhotxl  symboliz- 
ing life's  richness,  in  a  fine  new 
edition  of  Human  Reproduction.  • 

.  .  .  pairing  lions  in  malitig  scene 
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1.1  13  Dcak'is  Hear  Conjjjivssional  Lead 
al  2illi   National   Aii(lio-\  isiial  CoiiNcnll 

AiiilioviisiiuU''   Dynamic    Kolt-    in    Kducalion    is   Slr<->«.f(| 
al     July     Mfclin^s    anil     Kxliihits     in     W  asin^ton-llilioi( 


nPiu  FoiiNi  friim  which  all  the 
blessings  of  Federal  Aid  to 
Education  flow  was  visited  last 
month  by  some  4,000  of  the  audio- 
visual dealers  and  manufacturers' 
representatives  as  they  gathered  at 
the  Washington  Hilton  in  Wash- 
ington, D.  C.  for  the  27th  National 
Audio-Visual  Convention  and 
Trade  Show. 

The  four-day  meeting  opened 
on  Saturday,  July  16  amid  appre- 
hension that  the  air  line  strike 
would  seriously  impair  attendance 
for  this  first  meeting  outside  Chi- 
cago in  the  history  of  the  dealer 
organization.  But  sales  meetings  of 
national  manufacturers,  distribu- 
tors and  the  bright  promise  of  a 
generous  Federal  Aid  program 
aided  by  a  Trade  Show  in  which 
193  exhibitors  displayed  their  new 
product  lines,  brought  a  reported 
record  attendance. 

30%  Increase  in  Registration 

According  to  NAV'A  vice-presi- 
dent and  general  manager  James 
Thompson,  registration  was  up 
309^,  "zooming"  from  1965's  at- 
tendance of  3,302  to  4,143  deal- 
ers, their  wives  and  a  widely  varied 
number  of  educational  users,  gov- 
ernment representatives  and  others 
concerned. 

The  1 966  convention  theme 
'.'\udio-Visuals  —  Dynamic  Com- 
nuinication"  emphasized  the  role 
of  sight/sound  tools  in  the  field  of 
formal  education.  Keynoting  the 
program  at  its  first  morning  ses- 
sion, Saturday.  July  16,  Senator 
Wayne  Morse  (Dem.  Oregon)  de- 
clared that  the  audiovisual  field 
"is  entering  on  a  period  of  ex- 
pansion compared  to  which  the 
past  year  will  seem  stationary." 
Morse,  who  is  chairman  of  the 
Senate  Committee  on  Labor  ami 
Public  Welfare,  also  had  this  to 
say: 

.Sl:i\ini;    .VhiMtl    in    HiMiiipowcr 

"If  I  had  to  name  the  five  or 
six  most  crucial  issues  which  face 
the  nation.  I  wDuld  put  high  on 
I  hat  list  the  importance  of  provid- 
ing all  of  our  young  people  with 
the  greatest  opportunity  to  develop 
their  native  talents  through  educa- 
tion to  the  maximum  of  their 
polcniial  abilities. 

"\Ne  can  never  stay  ahead  of 
Red  China  or  Soviet  Russia  in 
manpower;   we   liati   belter   see   to 


Senator  \N  a>  ne  Morse:  rdtta 
one  of  the  most  cnicuil  i.s.vi/c.vj 
the  ntition  .  .  .  tic  must  stay  I 

it   that   we   stay   ahead   in  t' 
brainpower." 

At    a    concurrent    "Ed 
Forum"  held  during  the 
tion.  Congressman  Adam 
Powell   (Dem.   N.   Y.).  ch 
of  the  House  Education  and 
Committee,  was  the  honored 
of  the  Virginia   Education  I 
as    that    group    hosted    a   s 
luncheon. 
Schools  "Starved  for  F(|iiipr 

Congressman  Powell  all 
the  U.  S.  Commissioner  of  E 
tion  for  taking  the  positioi 
too  much  equipment  and  ton 
materials  were  being  pure 
under  the  Elementary  and  Si 
ary  Education  .Act  Program: 

Powell  pointed  out  tha 
nation's  schools  had  been  "s 
for  modern  equipmenl  and  i 
ials  for  years."  He  strong 
serted  that  if  schools  chose 
provisions  of  the  new  Ai 
remedy  hisUirical  lack  of 
ment  aiul  materials  "this  sho' 
their  right. " 

.\ii(lio\isiial    Bii(li;ols    I'p  5 

Congressman  Powell  also 
for  the  establishment  of  i 
Audio-Visual  Bureau  in  the 
Office  of  Education,  "whc 
school  administrators  and  ic)|| 
might  turn  for  impartial,  unl 
ad\ice  in  obtaining  tools  ffl' 
proved  classroom  instruclioi 

At  the  annual  meetii 
NAVA's  Business  and  I 
Council,  school  speniiing  all 
a  dominant  role  as  Council 
man   Robert  B.  Abrams  di 

BUSINESS  SCREEN 


imistic  figures  reported  by 
cational  magazine  (School 
(-■nient).  The  journal's  sur- 
■■•ently  indicated  that  public 
i;  (spending  for  audiovisual  in- 
■n  increased  54  per  cent  in 
i5-66  school  year  and  reach- 
'tal  of  SI 87  million,  com- 
ksith  SI  19  million  spent  in 
5. 

largest  part  of  this  ex- 
ire  was  for  salaries,  which 
36.420,000  for  audiovisual 
el.  Over  409f  of  the  na- 
school  districts  now  have 
alary  expenditure  allocated 
area,  but  only  20^'c  employ 
le  audiovisual  instructors. 
;ond  largest  expenditure  was 
5.815.000  spent  for  16mm 
tiavs  for  film   rentals  tot- 


'ssman  .Adam  Clavton  Powell 
for  U.S.  Aiidio-Vi.sual  Bureau. 

10.01  1.000  and  S7. 576.000 
lent  for  purchase  of  tape  re- 
Public  Health  A-\    Head 

Industry  and  Business 
il  heard  Dr.  James  Lieber- 
director  of  the  U.S.  Public 
Service's  Audio-Visual  Fa- 
in Atlanta.  Georgia,  who 
ed  a  keynote  talk  to  that 
on  Sunday.  July  17. 
csident  Johnson  has  told  us 


in  no  uncertain  terms,"  Dr.  Liebcr- 
man  said,  "to  harness  the  results 
of  medical  research  to  the  bene- 
fits of  mankind.  He  hasn't  told  us 
how  to  do  it  —  he  just  said  do 
it.'  We  are  here  at  this  meeting 
to  discuss  new  technology  and  its 
role  in  helping  to  meet  the  Presi- 
dent's request." 

"Here  in  the  United  States, "  the 
career  Public  Health  officer  con- 
tinued, "n  c  w  comnuinications 
technology  is  needed  to  help  solve 
the  health  manpower  crisis.  It  can 
contribute  admirably  to  the  aca- 
demic and  professional  education 
of  the  cadre  of  medical  and  ancill- 
ary personnel  so  badly  needed  in 
numbers  not  now  available. 

Vital   Weapon   in   Health   Field 

"In  the  growing  inventorv  of 
audiovisual  tools  and  materials 
now  available  to  us,"  he  continued, 
"we  have  a  vital  weapon  in  the 
fight  to  bring  health  and  medical 
care  to  the  .American  population 
and  to  the  people  the  world  over. 
Many  world  problems  stem  from 
reluctance  to  change  old  habits 
and  superstitions.  Here  is  a  ready- 
made  job  for  the  education  of  vast 
publics  via  pictures  and  sound  in 
many  forms." 

During  the  past  year,  the  Pub- 
lic Health  Service  Audio-Visual 
Facility  distributed  more  than  52.- 
000  audiovisuals  to  all  50  states 
and  to  72  nations  outside  the 
United  States.  In  addition  to  con- 
tinued production  of  its  films  in 
16mm  format,  "the  Facility  has 
pioneered  in  the  exploration  of 
8mm  films  as  teaching  devices  in 
schools  of  the  health  sciences. " 
according  to  Dr.  Lieberman. 
In.stitute    for   Training    Men 

In  other  "action"  phases  of  the 
Council's  Sunday  afternoon  meet- 
ing. Murray  O.  Cunningham, 
chairman  of  the  Institute  co-spon- 


sored by  the  American  Society  of 
Training  Directors  and  the  dealer 
association,  disclosed  that  an  ex- 
panded curriculum  for  the  Novem- 
ber 6-1  1  sessions  "will  include 
workshops  for  the  preparation  of 
materials.  TV  handling  and  video- 
tape recording." 

NAVA  Task  Force  chairman, 
Al  Hunccke  (DuKane  Corp.)  re- 
ptirted  on  the  nation-wide  res- 
ponse to  the  Association's  "Talk 
is  Not  Enough  "  multi-screen  pre- 
sentation on  audiovisuals'  role  in 
business  and  industry.  Among  the 
new  projects  being  considered  by 
the  Council  are  an  architect's 
handbook,  a  reprint  service  and  a 
new  edition  of  the  Speaker's  Di- 
rectory,    listing    industry     people 


.N.W.A  President  .Max  11.  Karig,  oj 
Sratllc,   a    literati    in    the    imlu.slry. 

available  to  address  clubs  and 
other  groups  on  the  use  and  values 
of  audiovisuals.  • 


Rarig  Heads  New  Slate  of  Officers  Elected  by  Dealer  Association 


1  faulsg  NA\'.'\  into  the  28th 
*-*  year  of  this  national  audiovis- 
ual dealer  organization  is  Max  H. 
Rarig,  president-elect  who  took  of- 
fice in  Washington  last  month. 
This  39-year  veteran  of  the  busi- 
ness is  a  life-long  resident  of  Seat- 
tle. Washington  and  served  on 
NAVAs  Board  of  Directors  for 
the  past  nine  years.  He  was  its 
recent  first  vice-president  and 
chairman  of  the  Washington  con- 
vention. As  president  of  Rarig's. 
Inc..  in  Seattle.  Rarig  is  active  in 
both  education  and  the  business 
field  and  a  well-known  film  pro- 
ducer. 

Frank  S.  Bangs,  Wichita,  Kas. 
dealer,  was  elected  first  vice-presi- 
dent. He  is  a  former  Naval  officer 
and  has  been  in  the  field  for  21 
years,  having  served  as  a  NAVA 
regional  director,  secretary  and 
second  vice-president. 

Second  vice-president  for  the 
coming  year's  term  is  John  C. 
Ellingson,    also    from    the    Pacific 


Northwest  region  ( Spokane, 
Washington).  A  26-year  veteran 
of  audiovisual  selling  and  service, 
he  has  been  a  western  regional 
director,  treasurer  and  secretary  of 
the  association. 

P.  Ray  Swank,  president  of  the 
St.  Louis  company  which  bears. his 
name,  is  the  new  secretary  of 
NAVA  and  Alan  P.  Twynian, 
Dayton,  Ohio,  is  now  treasurer. 
Both  men  have  long  been  active  in 
the  field:  Swank  for  the  past  29 
years  and  Twyman  for  18.  Twy- 
man  is  also  chairman  of  the  as- 
sociation's Film  Council,  which 
handles  affairs  of  film  rental  li- 
braries. 

Among  the  new  directors 
named  in  Washington  are:  Paul 
Cox.  of  Hollywood.  Calif.,  a  di- 
rector-at-largc;  and  1.  L.  Miller, 
Fort  Worth.  Texas,  also  a  director- 
at-largc.  Regional  directors  for 
1966-67  arc:  Nelson  C.  White, 
Baltimore.  Md.,  ( Middle  Atlantic 
Region);  Robert  Hiller.  Chicago, 


"s  newly-elected  Board  of  Directors  (standing,  I  to  r):  Directors  }as-  Don  Warner  (Exh.  Com.);  Lester  E.  Norslad,  Ronald  KeLson.  Robert  Hil- 

t'ti'iK.  Jr.  and  Martin  Melnyk;  ex-officio  Jerry  Denho.  Mike  Suank:  hr.  Arnold  A.  Sored  (directors):  and  ex-officio  Rohirt  P.  Ahrani.'i.  Seated 

tor  Committeemen   Charles  A.    Mus.sou,   Larry   Singer  and  Howard  (Iter)  are  Robert  Kreiman  {Exh.  Com.);  Treasurer  Alan  F.  Tnyman:  Di- 

\el.son  White  (director);  Cliff  Stjuibh  (Exh.  Com.);  I.  L.  Miller.  rector  Paul  Cox;  Hoard  Chairman  t'/oi.vr  Keefe;  President  Max  Rarif<:  Firsi 

irector):    Howard   \Vi7vr)fi    i  Exhi     Cdtn);    ex-officio    Harvey    Marks:  V. P.  Frank  lianiss.  VP   John  C    l'.lliii<:s(fn:  Di'^'i-'r^  Ann  Vnlli.  liont:\  Huff . 
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(CONTINUED       FROM       PAGE       43) 

111.  (Midwestern):  and  Arnold 
Nored,  Lubbock,  Texas  (South- 
western ) . 

Elected    as    liaison    representa- 
tives to  the  association's  executive 
committee  were  Boggs  Huff,  Nash- 
ville. Tenn.  dealer  and  Paul  Cox.  • 
*       *        * 

Other   Events   on   the    Program 

Other  Convention  highlights  in- 
cluded a  meeting  of  the  Audio- 
Visual  Conference  of  Medical  and 
Allied  Sciences  and  a  talk  by 
George  Lamb,  NAVA  legal  coun- 
sel, who  spoke  on  "Trade  As- 
sociations and  Anti-Trust — Cyni- 
cal and  Realistic  Views." 

Ben  Smith.  Southwestern  Bell 
Iclephone  Company  executive,  in- 
spired and  amused  a  general  ses- 
sion audience  during  the  conven- 
tion with  his  challenging  talk  on 
■"Salesmanship." 

193  Exhibits  in  Trade  Show 

Government  audiovisual  peo- 
ple, school  and  college  people 
from  the  region  and  many  eastern 
states  and  a  number  of  other  inter- 
ested users  of  sight/sound  media 
joined  the  dealers  and  their  em- 
ployees attending  the  NAVA  Con- 
vention in  touring  the  extensive 
Trade  Show  at  the  Washington 
Hilton. 

1  9  3  exhibitors,  representing 
equipment  manufacturers,  film 
and  filmstrip  producers  and  vari- 
ous service  agencies,  filled  265 
booths  and  nine  adjacent  display 
rooms.  Within  the  30,000  square 
feet  of  exhibit  space,  were  most 
of  the  nation's  makers  of  audio 
and  visual  equipment  for  projec- 
tion, teaching  machines,  tape  and 
video  recorders,  etc. 

New   E(|uipnieiit  for  Projection 

Among  the  equipment  exhibits 


child's    new    Mark    1\-RV 
cartridge  sound  film  pr. '    ,' 
facilities  for  recording  i  lu 
the   MoviePak   cartridge;  T 
color's    8    and    Super-8   "Ir 
movie   projectors;   DuKanc 
Model   9A1070   ••Electrons 
grammer"    with    its   eight  i 
systems  which  permit  autorr; 
of   filmstrips.   slides,   niotior 
ures  and  tape  in  multi-med! 
sentations. 

Panacolor's  new  and  qu 
volutionary  (2^<x"  wide  filn 
tion    picture    projector    ma 
debut  at  the  NAVA  Trade 
This  unique  apparatus  will  : 
up  to  two  full  hours  of  sii:' 
sound  on  one  magazine-loat 
ridge  containing  up  to  12  st 
10-minute  subjects.  The  firr 
supplies  the  special  process 
quired  for  this  equipment. 

General  Electric  showed ; 
MARC-300  projection  la: 
cigarette-sized  quartz  arc  w- 
said  to  outperform  lOOO-w. 
candescent  systems  by  up  • 
per  cent;  and  the  Audiscan  S 
a  13-lb.  self-contained,  ca- 
load  sound  motion  pictur. 
jector  which  will  take  any 
presentation  up  to  26  niinu 
Some  Notable  Exhibit  lln 

Other  notable  exhibits 
those  of  Bell  &  Howell,  wi 
Autoload  16mm  filmstrip  ar 
projectors;  Gcnarco,  with 
reversible  electric  slide  chan 
3 '4  X  4"  slides. 

Graflex,  with  one  of  th( 
exhibits  at  the  convention 
a  complete  line  of  audio 
equipment.  Hudson  Photon 
Industries  showed  desk-top 
projectors,  editors  and  pn 
mers.  Kalart  N'ictor  displ. 
new  series  75  16mm  sour 
jectors  in  its  show  booth. 


i 


drawing  much  attention  were  Fair- 

At  left,  top  to  bottom:   Business  Screen's  camera  tours  Trade  Slun: 
Below:  Kay  Shaffer  "hosts"  the  Better  Selling  Bureau  exhihil  at  Hi*  | 
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SPACE  PROJECT" 


J«   i6on  &  JitliiiMtii  Him  Takos  Up  Prohlciii  of  Iiiiut  Spaci- 


F  THE  Ironii  s  of  moticm 

s  that  while  the  conquest 

space  has  captured   not 

national  imagination  but 

slice  of  the  national  ccon- 

ell,  the  conquest  of  other. 

ndane  space  lias  remained 

el#.  matter  of  unheralded  in- 

liil  or    local    community    cf- 

uld   seem   that  the  closer 
ire    immediate    the    space 


—  the   less   attention   it 
n  from  those  directly  con- 


e  sector  of  the  workaday 

Idlhowever,    the   problem   of 

id  its  creative  management 

)ject  not  only  for  thought 

direct  and  concrete  action. 

)blems  faced  by  the  retail 

;ist   as   the   case    in   point 

t  rate  the  headlines  of  a 

lot  or  an  astronaut's  space- 

jt  his  predicament  in  cop- 

1   the   space   in   which   he 

his    living    has    concerned 

I  &  Johnson  which  for  the 

years  has  been  researching 

ng  something  about  it. 

gnizing   that    "today,    with 

eople,  more  products,  and 

■emotions  than  ever  before, 

lanagement  is  a  key  prob- 

pharmacists"    the    world 

)hnson  &  Johnson  has  colla- 

with  Henry  Strauss  &  Co. 

York  to  produce  a  motion 

designed  to  help  the  phar- 

help  himself. 

eus   of   Continuing   Effort 

e  Project,  a  20  minute 
b&w  film,  forms  the  nucle- 
ic latest  of  Johnson  &  John- 
continuing  programs  for 
de  improvement  of  retail 
icies.  The  underlying  theme 
film,  as  is  the  emphasis  of 
)grani  itself,  is  that  "change 
instant  challenge"  and  that 
cess  of  a  pharmacy  in  meet- 
needs  of  its  customers  and 


in  maintaining  its  prestige  in  the 
community  depends  on  how  the 
challenge  of  changing  business 
conditions  is  met. 

The  film  points  out  that  meeting 
change  with  change  is  the  only 
way  the  pharmacist  can  keep 
abreast  in  this  "space  age  of  sell- 
ing". Modernization  is  seen  not  as 
a  major  overhaul  of  facilities  every 


Johnson  &  John.son  representative 
discusses  ideas  with  a  pharmacist. 

ten  years  or  so  but  as  a  continuous 
process  demanding  the  pharma- 
cist's attention  nearly  every  day. 

A  major  part  of  the  problem,  as 
shown  in  Space  Project,  is  that 
many  of  the  changes  that  can  af- 
fect a  pharmacy  so  greatly  aren't 
easily  discernible  to  the  pharma- 
cist. The  changes  that  confront  him 
are  more  often  evolutionary  rather 
than  revolutionary  and,  conse- 
quently, pass  unnoticed  until  final- 
ly, under  their  accumulated  weight, 
his  pharmacy  becomes  out-of-date. 
Key   Objectives   of   the   Film 

The  main  objective  of  Space 
Project  is  not  only  to  show  how 
these  changes  take  place  and  what 
effect  they  can  have  on  a  business 
but  also  to  show  how,  with  the  help 
of  Johnson  &  Johnson's  several 
modernization  programs,  the  phar- 


mv 


With   spctial   i-ffi'ils,   tiiis   .si(itiiiu 
"will  what  they  see  through  your  w 

macist    can    meet    and    overcome 
them. 

Traveling  shots  at  the  beginning 
of  Ihe  film  are  effective  in  showing 
how  a  typical  suburban  area  has 
changed  so  that  it  is  now,  in  effect, 
a  minor  city  in  itself.  What  may 
have  been  almost  imperceptible  to 
those  actually  on  the  scene,  be- 
comes in  the  film  an  obvious  and 
profound  change  in  the  way  of  life 
of  a  community  and  the  people 
serving  it. 

Neglect  Can   Reverse  Progress 

As  an  integral  part  of  the  com- 
munity structure,  the  local  phar- 
macy is  seen  to  undergo  its  own 
series  of  changes.  It  is  a  modern 
store  but  with  the  aid  of  rapid  dis- 
solves the  film  shows  how  by  neg- 
lect the  accumulation  of  small 
changes  largely  undoes  the  benefit 
of  new  fixtures  and  seemingly  up- 
to-date  methods. 

By  compressing  time,  the  film 
makes  the  little  alterations  glaring- 
ly obvious.  Aisles  become  clut- 
tered; whole  shelves  hidden  from 
view;  important  items  out  of  reach. 
In  making  it  possible  for  the  phar- 
macist to  see  what  is  happening 
day  by  day,  the  first  of  Space  Pro- 
jects objectives  is  realized. 

Outlining  the  problem,  though 
necessary,  is  only  halfway  toward 
solving  it.  Space  Project  goes  on  to 
show  how  the  pharmacist  can  most 
effectively  cope  with  the  dilemma 


III   ".S/Kjcc   Prujeel"  asks  pluinnacitits: 
indow  draw  them  through  the  door?" 

of  handling  more  and  more  prod- 
ucts and  more  and  more  promo- 
tions in  the  same  amount  of  space. 

In  a  series  of  statistical  vignettes 
the  results  of  marketing  surveys 
are  presented  with  such  graphic 
impact  that  their  effect  on  the  re- 
tail pharmacy  is  more  than  just 
understood.  The  audience  almost 
immediately  accepts  the  idea  that 
space  management  is  the  key  to 
the  efficient  management  of  any 
pharmacy  and  that  in  the  Johnson 
&  Johnson  program  lie  the  simple 
but  effective  solutions  to  the  most 
annoying  space  problems. 

Sixth  Program  in  J&J  Scries 
The  Space  Project  program  is 
the  sixth  in  Johnson  &  Johnson's 
scries  of  programs  designed  to 
keep  the  retail  pharmacist  abreast 
of  the  changes  that  can  so  pro- 
foundly affect  his  ability  to  serve 
his  community.  Under  the  super- 
vision of  W.  E.  Sawyer,  J  &  J's 
Director  of  Merchandising  Serv- 
ices, this  new  program  and  motion 
picture  is  currently  stimulating  the 
modernization  of  thousands  of  re- 
tail drugstores  in  the  United  States 
and  abroad.  The  conquest  of  space 
—  selling  space,  at  any  rate  — 
seems  to  be  at  hand. 

Space  Project,  the  motion  pic- 
ture and  related  material,  is  avail- 
able free  to  pharmacists  and  their 
associations  from  Johnson  &.  John- 
son, Merchandising  Services,  New 
Brunswick.  New  Jersey.  • 


n,  tiuclulli  r(  (I  and  invitin<i  department  is  in  slur  •    :<l  to 


.  this  cluttered  scene  wliieh  has  become  a  veritable  hazard  to  shoppers. 
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now    THEY    USE    VIDEOTAPES    IN    TRAINING    SALES 


, 


.New  silk's  pluii  is  ri-corcli-d  dii  \  iilc-otapc  as  il  is  i>rc.\iiiltil  by  Eduuid  I'nlop. 
pnsidiut  of  Pacific  Sorlhuc.tt  Life  Insurance  Company  {at  hlackhoanl) . 
Supervisor  Tony  Attanasio  mans  the  camera  and  sales  director  Bill  Neilson 
is  operating  the  Ampex  recorder  as  plan  is  videotaped  to  show  new  agents. 

Tape  Replays  Improve  Agent's  Teclinicjue 

N'ideotapeis    Help   Train    Ajsenis   for   Pacific   INorlhwesI   Life 

ON    rHT  Spot  videotaped  sales  received  by  our  agents  and  is  in 

presentations    made    by    the  constant  use.  We  have  had  to  coni- 

ccMiipany's    agents    for    immediate  pile   a   time   schedule    to   allocate 

playback   and   review  by  the  men  periods  when  individual  agents  can 

and   their   supervisors   are   helping  use  the  machine." 
build  an  already  fast-growing  re-  In  addition  to  the  videotape  re- 


gional life  insurance  company's 
business  in  the  Pacific  Northwest. 
Thafs  the  name  of  the  firm: 
Pacific  Northwest  Life  Insurance 
Company.  This  Portland,  Oregon, 
organization  has  increased  its  vol- 
ume   to    more    than    SI 2    million 


corder.  Pacific  Northwest  Life's 
video  training  system  includes  an 
Ampex  closed-circuit  television 
camera  and  a  monitor  for  immedi- 
ate viewing  of  the  presentations. 
Here's  how  the  firm  used  the  sys- 
tem during  a  recont  special  meet- 


since  it  began  selling  in  October,     ing  of  its  agents: 
iy6.S.    The    company    operates    in  Record  Talks  for  Future  Shows 

Oregon   and   Washington   and   has 
about  60  agents. 
"Saves    L<»ts   of    Executive    Time" 


Presentations  by  Henry  Schlink. 
home  office  supervisor  and  by 
Mitchell  Walker,  Oregon  manager 
"Our  portable  Ampex  videotape  ol  the  Retail  Credit  Company, 
recorder  is  a  significant  training  were  recorded  for  future  viewing 
tool,"  says  company  president  Ed- 
ward S.  Fulop.  "It  is  particularly 
valuable  in  helping  our  agents  get 
a  better  line  on  their  selling  tech- 
niques. It  also  saves  a  lot  of  execu- 
tive time  that  would  otherwise  be 
spent  working  with  agents." 

He    notes    that    the    "videotape 
recorder  has  been  enthusiastically 

Sales  chief  Neilson  (at  rinht) 
iiitli  supervisor  Timy  Attatuisio 
(M      lliiij     record     m  u       ■,il,  •,      film, 


r.nilii  \(,iili.,,.i  l.i(i-'s  pnsiilenl 
Edward  I'ulop  [ol  rifiht  )  discusses 
closed-circuit  system  with  supervi- 
vor  Henry  Schlink.   of  home  office. 


by  new  agents  and  by  those  who 
missed  the  meeting.  A  presenta- 
tion of  a  new  selling  plan  by  Fulop 
was  also  taped. 

In  addition,  the  agents  saw  a 
videotaped  presentation  of  a  new 
company  program,  which  had 
been  "acted  out"  several  days  ear- 
lier by  a  supervisor  and  general 
agent.  They  had  been  able  to  re- 


hearse and  polish  their  pr^ 
tion  until  it  was  just  the  wa. 
wanted  it. 

The  video  training  equipmc 
set  up  in  a  special  room  at 
home  office  which  has  beet 
aside  lor  training.  But  the  por 
recording  equipment  will  ab 
taken  to  agency  offices  for  t 
ing  and  recruitment  purposes. 


Allied  N'an  Lines'  director  of  marketing  Jack  E.  George  [standiiii:,  at  i 
tor),  conducts  one  of  coniiHiny's  coasi-to-coast  .sales  .seminars  at  which  i 
agents  .saw  videotaped  panel  presentations  featuring  successful  sale[ 

Allied  Van's  Tapes  "Move"  Men  in  Fie 

F«)rniulas  of  Seven  Successful   IVIcn  Shown  at   Sales  Seniii 


Tnnovators  in  the  moving  in- 
-*-  dustry.  Allied  Van  Lines,  Inc., 
of  Broadview.  Illinois,  is  pioneer- 
ing another  "first"  in  using  video- 
tape recordings  for  the  training  of 
its  agents  in  new  sales  techniques 
being  applied  in  that  business. 

Allied's  director  of  marketing. 
Jack  E.  George,  notes  that  the 
videotaped  sales  presentations  in- 
volve panel  discussions  in  which 
seven  company  agents  at  widely- 
scattered  locations  reveal  the  suc- 
cessful selling  formulas  they  use 
to  build  \olume  in  various  key 
markets. 

Provide  Guidance  for  .Agents 

"We  have  found  this  new  ve- 
hicle to  be  most  helpful."  he  says, 
"in  our  efforts  at  the  national  level 
ii>  provide  assistance  and  guidance 
for  our  netwtirk  of  approximately 
1.200  agents  in  the  servicing  of 
consumers'  household  goods  ship- 
ments and  in  the  transportation  of 
such  specialized  items  as  elec- 
tronic data  computers,  exhibits  and 
displays   for  corporations.  ' 

N'ideotaped  material  was  used 
in  sales  seminars  held  coast-to- 
coast  for  Allied  agents.  Material 
was  entirely  prepared  by  members 
of  the  company's  staff. 

"Reactions  of  our  agents."  con- 


tinued   George,    "were    mosti 
orablc,    with    many    commi 
about    the    fresh    and    livelvi 
proach.  Wc  also  feel  that  we: 
able    to    get    across    many   jl 
that   will   help  our  agents  i 
highly-competitive    moving  i 
try  and  to  provide  better  shi 
services  for  customers. 
Share  Experience  of  Best  > 

"Additionally,  with  this  i 
ment,  wc  had  the  advanta 
having  the  seven  agents  lit 
'appear'  at  our  seminars  as  ) 
ists.  Under  normal  circumst; 
they  would  not  have  been  al 
be  on  hand  for  all  our  mc 
because  of  heavy  local  agcncv 
mitmcnts." 

Additional  tapes  are  scho 
for  production,  covering  othe 
training  material  and  .Allie 
pects  that  regional  field  rep 
tatives  will  present  these  to 
in  their  own  local  areas.  E 
ally  the  ci>mpany  expects  t 
its  videotape  recorder  for  in 
tional  programs  on  other  p 
ol  operations. 

*       *       * 

EniKiRs  Non  ;   More  repor| 
videotape     applications     wil 
pear    in    subsequent     fall 


BUSINESS  SCREEN 


1  "INSTANT "  LOOK  AT  A  USEFUL  NEW  PRODUCT 

Flin  Takes  "HNcIrohcalcr     lo  llir  Bu\cr 

hiikri-    Firm    Shows    Healer    Features    «»n    Profiteers    Desk 


Does  a  relatively  small 
nufacturer  expand  sales  of 
ing  product  line  of  cxcep- 
lerit?  The  management  of 
ydrothcrmal  Corporation. 
[ce.  Wisconsin,  faced  this 
in  the  marketing  of  its 
ed  "Hydroheater"  (a  de- 
•  heating  water  or  other 
)y    the    injection    of    live 

answer  led  to  the  produc- 

Super-8  Technicolor  "In- 
:artridge   films,   visualizing 

ing   tests    and   delineating 

advantages     which     the 

ent  and  sales   represent- 

arc    taking    "out    of    the 

ry"    and    into    customers" 

icross  the  nation. 

Show  Product  Capability 

rios  of  engineering  tests, 
cd  at  the  Milwaukee 
of  Engineerings  Heat 
LahKiratories.  initiated  the 
.  Assigned  as  a  senior 
ing  project  to  Dave  Brown 
aboratories.  the  fundamen- 
|X)se  of  the  tests  was  to 
le  the  additional  capahilii- 
he  Hydroheater  over  any 
;  uses.  Two  special  units 
■constructed  with  viewing 
i  and  partial  glass  con- 
1  to  reveal  the  mixing  ac- 
steam  and  liquid.  All  past 
ion  and  test  units  were 
af  either  conventional 
or  stainless  steel, 
project  revealed  that  mix- 
Dn  took  place  at  very  high 
nd  with  great  turbulence, 
novations  in  the  text  pro- 
were  introduced.  First,  an 
js  was  constructed  for  the 
1  of  a  red  dye  into  the 
ine  at  a  point  where  it 
the  Hydroheater  conncc- 
condly,  a  high-speed  cam- 

■;)  shot  for  "llijdrnhratcr"  film 


era  was  used  to  capture  the  mixing 
action  while  the  unit  was  in  opera- 
tion. 

Film   Documents  Test    Results 

Results  were  dramatic  and  led 
directly  to  management's  interest 
in  the  production  of  a  document- 
ary motion  picture  to  show  these 
tests.  Omega  Productions,  located 
in  the  Milwaukee  metropolitan 
area,  was  assigned  the  film  project 
and  at  the  producer's  suggestion, 
the  film  was  originally  conceived 
for  release  primarily  in  the  "Super 
8"  format  and  to  be  shown  on 
Technicolor    "Instant"    projectors. 

Such  cartridges.  Omega  pointed 
out,  vvould  enable  Hydroheaters 
management  and  sales  represent- 
atives to  carry  both  equipment 
and    several    cartridccs    anywhere 


Da\c  Brouii  examines  spicUil  j.'/dAs 
llijdrohcatcr  tcl  niodil.s  at  ihv  Mil- 
waiikrc  School  of  Engiiwcriiifi  Ural 
Power  Laboratory. 

and  to  demonstrate  the  actual 
workings  of  the  product  in  the 
comfort  and  convenience  of  pros- 
pects' offices  and  plants. 

Work  Completed  in  Six  Weeks 
Time  was  short:  a  production 
schedule  of  only  six  weeks  had  to 
be  met  to  conform  with  a  sched- 
uled sales  campaign  for  the  East- 
ern     U.S.      Company     personnel 

is  Mikr  Sudison.  Onii  i:(i  Vradiirtions. 


Hvdrothemial  CJorporation  cxecuti\e  (.herald  Doiiiu  lly  iiav  sltotcn  first  an- 
\u(  r  print  of  "Ihidrdhcatcr"  Hvivt  film  hi/  Eriiii  Pinkalski  of  Omega  Prod. 


worked  long,  hectic  hours  with 
Omega  staffers  to  shoot  inserts, 
help  in  editing  and  in  preparing 
titles  for  super-impositii)n  on  these 
<Smm  silent  films. 

Hydrothermal's    film    has    been 
well  received,  has  aroused  consid- 


erable interest  among  existing  cus- 
tomers and  potential  users  of  the 
heaters.  The  cartridge-load  pro- 
jector proved  to  be  a  most  con- 
venient and  now  highly-valued 
sales  tool  for  this  progressive  con- 
cern and  its  fieldmen.  • 


Unlocking  the  Secret.s  of  ''Metal  Cr\.stal.s" 

Color   Film    l>    Sponsore*!    hy    .\iiieriean    Soeiely    f«>r    MelaU 


Metal  Crystals  in  Action,  a  new 
film  sponsored  by  the  American 
Society  for  Metals,  offers  a  new, 
illustrative  approach  to  explaining 
the  inherent  characteristics  of  in- 
dividual metal  crystals.  It  serves 
to  unlock  the  secrets  of  the  great 
strength  of  metals  which  lie  in  the 
great  forces  that  bind  the  crystals 
together. 

Designed  for  use  by  almost 
everyone  in  the  metals  field  from 
students  to  management  —  fore- 
men and  lab  people  in  metal  in- 
dustries particularly  —  the  new 
half-hour  coU>r  motion  picture  re- 
places a  black  and  white  film  of 
many  years  ago.  It  was  produced 
bv  Film  Graphics,  Inc..  of  New 
York. 

By  means  of  the  electron  micro- 
scope and  new  metallurgical  tech- 
niques, the  film  demonstrates  the 
forces  within  the  atomic  nucleus 
that  are  basic  components  of  all 
existing  matter. 

Unique  plastic  hemispheres  (de- 
picting the  atoms  within  the  crystal 
lattice)  are  used  to  describe  visu- 
ally diskKations.  point  defects  and 
irregular  atomic  crystal  arrange- 
ments. These  permit  movements  of 
atoms  to  be  explained  much  more 
effectively  than  with  the  tradition- 
al "Tinker  Toy  "  representation  of 
atomic  structures. 

Another  unusual  demonstration 


in  the  film  is  that  of  the  accel- 
erated growth  of  hairlike  metallic 
metal  strands  called  "whiskers"  on 
metal  that  has  been  spurred  by 
atomic  radiation  in  experiments  at 
Bell  Telephone  Laboratories. 

When  more  is  known  about  the 
growth,  structure  and  physical 
properties  of  whiskers,  the  film 
says,  it  may  be  possible  some  day 
to  apply  this  knowledge  in  making 
metals  far  superior  in  strength  and 
durability  to  tcxlay's  metals.  One 
of  the  most  interesting  facts  about 
the  whiskers  is  that  their  strength 
far  surpasses  the  strength  of  the 
material  from  which  they  sprouted. 
Scientists  are  now  learning  how  to 
grow  or  retard  the  growth  of  the 
whiskers. 

Metal  Crystals  in  Action  is  of- 
fered free  of  charge  to  responsible 
groups  in  the  metals  field,  or  edu- 
cational institutions,  by  the  Amer- 
ican   SiKiety    for   Metals,    Metals 

Park,  Ohio,'  44073.  • 

»      *      « 

Aulo  Safety  Research  Film  Shows 
Impact  Effects  on  (he  Pedestrian 

The  physical  forces  mvolved 
when  an  automobile  strikes  the 
human  btnJy  are  investigated  in 
A  iitomohile-Pedestrian  Collision. 
a  new  lO-minute  16mm  color 
motion  picture  prixluced  by  the 
Institute  of  Transportation  and 
Traffic  Encineerinc  at  UCLA.   • 
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FIRST     ANNUAL     BUSINESS     SCREEN 
SURVEY    OF    SPONSOR    A-V    ACTIVITY 

Report  on  5,597  Audiovisual  Media  Produced  in  '65 

■ft"  This  first  scemcnt  of  a  new  Business  Screen  Index  of  Active  Sponsors 
and  the  Motion  Pictures.  Slidefilms  and  Audio-Visual  Presentations 
credited  to  Hum  in  1965  l>ej;;iii  «itli  the  most  :iulliorit:ili\e  sint;U'  ref- 
erence source  cii\crin|;  the  field  of  iuidio\isual  conunuiiicalion  »ithin 
business  and  industry:  our  own  I6th  Annual  Production  Review.  From 
these  reported  references  of  s|)eci;di/inB  producers  «e  identified  the 
first  (jroup  of  1,965  motion  pictures  and  479  slidefilms  completed  dur- 
ing the  past  jcar.  Sponsors  of  these  titles  were  922  commercial  and 
industri;d  comp;inies.  60  educational  institutions.  120  trade  associa- 
tions, \M  religious,  social,  health  and  welfare  organi2ations  and  129 
Federal,  stale  and  local  government  agencies. 

This  survey  was  then  broadened  and  its  accuracy  checked  by  direct 
contact  «ilh  principal  sponsors  and  the  first  total  of  1.368  sponsors 
broadened  to  1.408.  2,384  motion  pictures.  790  slidefilms  and  2.423 
audiovisual  presentations  emerged  after  this  direct-to-sponsor  contact. 
I  he  job  has  onl>  fairly  begun.  like  the  pro\erbial  iceberg,  only  the 
visible  segment  of  aclivitj  is  represented  and  literally  hundreds  of  titles 
will  be  added  and  other  hundreds  will  never  be  kno\>n  because  of 
internal  securitv ,  specialized  uses,  etc. 

\\orth\  of  note,  however,  is  the  emergence  of  first  published  data  on 
the  growing  numbrr  of  "audiovisual  presentations"  (2,423)  and  these 
include  overhead  slide  programs,  videotaped  material,  slides,  etc.  A 
check  of  Hie  top  500  I  .  S.  industrial  concerns  also  revealed  that  a 
large  number  of  these  are  among  the  active  sponsors  alreadj  listed,  the 
U.  S.  Government  is  prominent  in  these  totals  with  42  departments, 
bureaus  and  agencies  contributing  209  motion  picture  and  slidefilms  to 
the  1965  figures. 

Ihe  only  publication  in  the  U.  S.  exclusively  devoted  to  the  field  of 
audiovisuals  in  husinevs  and  industry,  BUSINESS  SCRKEN  is  well 
i|ualified  through  nearl\  three  decades  of  consecutive,  regular  service  to 
undertake  this  continuing  and  vital  survey  task.  Our  in-depth  listing  of 
specializing  producers  and  I  ederal  A-V  Programs  is  fortified  b>  our 
close,  continuing  contact  with  a  majority  of  active  sponsors.  We  find 
the  challenge  stimulating;  the  end  result  of  great  benefit  to  all  who 
serve  and  are   served   bj    the   powerful    media   of   sight/sound   today. 


—  A  — 

Abbott  Laboratories  (7) 
Abcx  Corporation  (1) 
Abilene  Chrislian  College  (1) 
Academy  of  Applied  Science  (1) 
Advance   F-loor  Machines  Company 

(J-sf) 
Advance  Trade  .Schools  (1-sf) 
Acronavcs  dc  Mexico  (2) 
Aeroquip  Corporaiion  (1-sf) 
Aetna  Life  &.  Casualty  (  i>.  (3)  (4-sf) 
Agency    for    Inlernaiional    Develop- 
ment (2) 
Agri-Vision.  Inc.  (1) 
Air  Afriqiie  (I)  (l>ouglas) 


KEY  TO  DATA  SVMUOKS 

Numbers  which  follow  catli  spon- 
sor's name  indicate  motion  pu  turcs 
(3);  followed  by  sound  slid  iilnis 
(filmstrips)  as  (3-sf);  and  concl  led 
in  a  growing  number  of  reports  v 
the  total  of  audiovisual  prcsentalioi 
used   by  these  sponsors  (5-\vP). 


Airkcm  Combustion  Engineering  (1) 

AIco  Products  (2-sf) 

Alcorts.  Inc.  (1) 

Alden  Electronics  &  Impulse 

Recording    Equipment    Company 

(1) 
Alfax  Paper  &.  Engineering 

Company  (1) 
Alitalia  Airlines  (3) 
Allen  Aircraft  Company   (1-sf) 
Allied  Chemical  Company  (4) 
Allis-Chalmers     Manufacturing    Co. 

(7) 
Allstate   Insurance  Company   (1) 

(2-sf) 
All-State    Welding    Alloy    Company 

(1-sf) 
Alpha  Omega  Fraternity  (1) 
Aluminum  C"ompany  of  America  (6) 
Almaden   Vineyards  (1) 
Amchem  Products.  Inc.  (4) 
Ameco  Corporation  (1-sO 
American  Agricultural  Chemical  Co. 

(1) 
merican  Airlines  (10) 


American  Assn.  of  Nurserymen  (1) 
Amer.  Assn.  of  Petroleum  Landmen 
(1-sf) 

American   Astronomical   Society   (2) 
American     Automobile     Association 

(1) 
American    Automobile    Mfrs.    Assn. 

(1) 

American  Bakeries  (10) 
American  Bankers  Association  (2) 
American  Bar  Association  Accident 

Prevention  Commission   (1-sf) 
American  Bible  Society  (3) 
American    Bottlers    of    Carbonated 

Beverages  (1) 
American  Brake  Shoe  Company  (2) 
American  Breeders  Service  (2-sf) 
American  Broadcasting  Company  (1) 
American  Can  Company  (1) 
American     Can     Company  —  Di.xie 

Cup  Division  (3)  (2-sf)  (5  AvP) 
American   Can    Company-Marathon 

Div.  (2) 
American  Cancer  Society  (6)  (2-sf) 
American  Cement  Corporation  (1) 
American  College  of  Surgeons  (1) 
American    Cyanamid    Company   (3) 

(1-sf) 
American  Dairy  Association  (2) 
American  Dental  Association  (3) 
American  Dental  Hygienist  Assn.  (1) 
American  Diabetes  Association  (1) 
American  Express  Company  (5) 
American  Factors  Association  (1) 
American  Flange  Company  (1) 
American  Friends  Service 

Committee  (1) 
American  Gas  Association  (3) 
American  Home  Foods  (1-sf) 
American  Industrial,  Inc.  (1) 
American    Institute    of    Aeronautics 

(1) 
American  Institute  of  Architects  (1) 
American    Institute    of   Cooperation 

(1) 
American  Institute  of  Laundering  (1) 
American    Inst,    of   Men's   &    Boy's 

Wear  (1-sf) 
American  Institute  of  Reading  (1-sf) 
American  Iron  &  Steel  Institute  (3) 
American  Library  .Assciciation  (1) 
American   Machine  &  Foundry  Co. 

(1) 
American    Management    Association 

(1) 
American  Medical  Association  (1) 
American  Medical  Center  of  Denver 

(1) 
American  Motors  (2)  (3-sf) 
American/ National    Baseball    Clubs 

(1) 
American      Newspaper      Publishers 

Assn.  (1)  (2-sf) 
American      Occupation. il      Therapy 

Assn.  (2) 
.American  Oil  Company  (5)  (4-sf) 
American    Orthotics    &    Prosthetics 

Assn.  (1) 
American  Petroleum  Institute  (1) 
American  Pharmaceutical 

Association  (1) 


American  Photocopy  Compan\ 
American   Pipe  &  Constructio; 

(1) 

American  Plywood  Association  ■ 
American  Red  Cross  (1) 
American  Right  of  Way  Ass(x 

(1) 

American  Safety  Equipment 

Company  (1) 
American  Sheep  Producers  Oi, 

(1) 

American  Society  of  Clinical 

Pathologists  (2-sf) 
American     Society     of    Mech 

Engineers  (1) 
American  Society  of  Metals 
American  Sunday  School  Un: 
American    Standard    Manufa^ 

Co.  (2) 
American    Telephone    &   TeK 

Co.  (24)  (1-sf) 

(also  see  Bell  Telephone  S; 
American  Uniform  Company  >; 
American  Vacuum  Society  (1) 
American  Zinc  Institute  (1) 
Amherst  College  (1) 
Amish  Farm  and  Home  (1) 
Amizon  Corporation  (1) 
AMF  Pinspotlers.  Inc.  (1) 
Ampex  Corporation  (4) 
Amsted  Industries  (1) 
Amsterdam      Continental     G 

Equipment  Co.  (1-sf) 
Amway  Corporation  (1) 
Anaconda  Wire  &  Cable  Cci 

(1-sf) 
Anchor  Steel  &  Conveyor  Cor 

(1) 

Andersen.  Arthur  &  Co.  (5)' 
Ansonia  Wire  &  Cable  Comp.r 
Anthony  Pools.  Inc.  (1) 
AP  Parts  Corporation  (2) 
Appalachian  Institute  (1) 
Apco  Oil  Corporation  (3) 
Arabian  American  Oil  Compi 
Archer,  Daniels,  Midland  Co' 

(2) 
Arizona  State  Fair  Commissicr 
Arizona  State  University  (1) 
Armco  Steel  Corporation  (1) 
.Armenian      Benevolent      L'ni' 

America  (1) 
Armour  &  Company  (2)  (4  »( 

AvP) 
Armstrong  Cork  Companv  (61 
Army  &  .Mr  Force  Exchange  S- 

(1) 
Arriflcx  Corporation  of  All 
Arthritis  Foundation  (1) 
Ashland  Oil  Company  (l)j 
Asphalt  Institute  of  .America' 
Associated  In-Ciroup  Donors  ( 
Associated  Life  Insurance, 
Associated  Merchandising 
Association    of   American  Rai 

(1) 
Association  for  Childhood  BVijCci, 

(1)  Ifrcot 


lors  y 


•Thii    national   arroiinlinff    firm 
pnMiuclion  of  50.000  2x2  slidei  fa 
pmrnlationi. 
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■1  of  General  Contractors 

ron  &  Steel  Engineers  (1) 
ity  Press  Bureau  (1) 
oast  Line  Railroad  (1) 
efining  Company  (1-sf) 
ily  Company  (1) 

Lines  (1-sf) 
lool  for  the  Deaf  (1) 
e  Manufacturers  Assn.  (1) 
,Div.  NAA(12)(50  AvP) 
XJration  (1-s-ft 
lall  of  Fame  (1) 
lucts  Company  (1)  (1-sf) 
Beer  Company  (7-sf) 

«ries  (1) 
boratories  (3) 
—  B  — 
t  Wilcox  Corporation  (3) 
lacks  Company  (1) 
lerican  Corporation  (1) 
»mpany  (1) 

rational  Trust  (1) 
_  Hotels  (1) 
ima-Hamilton  Corp.  (1) 
Brewing    Company    (4) 

Gas  &  Electric  Co.  (1) 
merica  (2)  (5-sf)  (20  AvP) 
ic  Relations  &.  Marketing 
)(2-sf) 

Cooperatives  (1) 
Company  (4) 
jmmon  Company  (1) 
ivens  Company  (1) 
Company  (1) 
3s,  Inc.  (2)  (1  AvP) 
iversity  College  Med.  (1) 
Beam  Distillers  Corp.  (1) 
Inc.  (1) 

:t  oods  (1) 

u  Laboratories  (1) 

n    jurist  Office  (1) 

v'\   ift  Company  (1) 

e  >pter  Company  (6) 


-•h 
az 


r>0 


Bosworlh  Corporation   (1> 

Boy  Scouts  of  America  (2)  (5-sf) 

Boys  Life  Magazine  (1) 

Brabant  Information  Office  (1) 

Braniff  International  .Virlines  (3) 

The  Braniger  Organiz^ition  (1) 

Broadway    Warehouse    Corporation 

(1) 

Broaster  Company  (1-sf) 
Brooklyn  Botanical  Garden  (1) 
Bobbie  Brooks  Company  (1-sf) 
Broward  County  Port  Authority  (1) 
The  Brower  Company  (1) 
A.  M.  Brown  Fuel  Company  (1) 
Brown  &  Root  (1) 
E.  L.  Bruce  Company  (1) 
Chas.  Bruning  Company  (2) 
Brussels  Information  Office  (1) 
Bryant  Manufacturing  Company  (1) 
Buck  Engineering  Company  (1-sf) 
Bucyrus-Erie  Company  (2-sf) 
Budd  Company  (1) 
Buffalo  Catholic  Charities  (1) 
Buffalo  United  Fund  (1-sf) 
Building  Research  Institute  (1) 
Bulova  Watch  Company  (1) 
Bunge  Corporation  (1) 
Bunker-Ramo  Corporation  (1) 
Bureau  of  National  .Affairs  (6) 
Burlington  Mills  (1) 
Business  Week  Magazine  (2) 

—  C  — 
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well  Company  (1-sf) 
phone     laboratories     (3) 
Iso  see  .AT&T) 
tern  Corporation  (3) 
■lectronics  Corp.  (1)  (1-sf) 

iApany.  Inc.  (12)  (2-sf) 
rporation  (3) 
:ific  Company  (1) 

o   !  Protective  Order  of  Elks 


Steel  Corp.  (3)  (6-AvP) 

'orporation  (1) 
lie    :  Company  (1) 

Corporation  (1) 

ipany  (1) 

Charity    &     Development 
nd   'hoenix)  (1) 

Jccker  (1) 
Body  Company  (1) 


ij   idustry  Association  (1) 
g  Company  (4)  (1-sf) 
m  Company  (1) 
T  Snowmobile,  Ltd.  (1) 
lemical  Company  (1) 
lum  Products  (1) 


Cable  Springs,  Ltd.  (1) 
George  Cabot  Company  (1) 
Callaway  Mills  (1) 
California  Academy  of  Sciences  (1) 
California  Beef  Council  (1-sf) 
California  Dairy^  Council  (2) 
California  Free  Enterprise  (1-sf) 
California   Highway   Patrol   (1) 
California  Hospital  Association 

(1-sf) 

California   Packing  Corporation   (1) 

(1-sf) 

California  Real  Estate  Assn.  (2) 
California  State  Employees  Assn.  (2) 
California  Texas  Oil  Company  (1) 
Caloric  Corporation  (2) 
Calvert  Distillers  Corporation  (3) 
Campbell  Soup  Company  (3)  (2-sf) 
Canadian  Dept.  of  Northern  .Affairs 

(1) 

Canadian  Expo  (1) 

Canadian  Pacific  (1) 

Capital  Bakery  (1) 

Carborundum  Company  (1) 

Care,  Inc.  (2) 

Cargill,  Inc.  Nutrcna  Div.  (1) 

Cargill,  Inc.  Salt  Div.  (1) 

Carlon  Products  Corporation  (1-sf) 

Carmelite  Monastery  (1) 

Carnation  Company  (1)  (1-sf) 

Carnegie  Institute  of  Technology  (1) 

Carrier  Company  (2) 

Carter  Carburetor  Company  (1) 

Cascade  Pools  (1) 

J.  I.  Case  Company  (2) 

Cashin   Publishing  Company  (1-sf) 

Casjo.  Inc.  (2) 

Cast  Iron  Stiil  Pipe  Institute  (1) 

Castle  Heights  Military  Academy  (1) 


Caterpillar  Tractor  Company  (10) 

Catholic  Knight  Insurance  (1-sf) 

Catholic  Relief  Service  (1) 

Celanese  Corporation  (2)  (1-sf) 

Celanese   International   (1) 

Celotex  Corporation  (1-sf) 

Central   &    Southern    Florida   Flood 
Control  District  (1) 

Century  Electric  Company  (1) 

Cerro  Corporation  (1) 

Certain-Teed   Products  (1) 
Certified    Livestock    Markets    Assn. 

(4-sf) 
Cessna  Aircraft  Company  (3-sf) 
Chamber  of  Commerce  of  US.  (1) 
Champlin  Oil  Refining  Co.  (1) 
Champion  Lamp  Company  (1) 
Champion  Papers,  Inc.  (1-sf) 
Champion  Spark  Plug  Company  (2) 
Chase  Shawmut  Company  (1-sf) 
Chemstrand  Corporation  (6) 
Chesapeake    Bay    Bridge   &   Tunnel 

District  (1) 
Chesapeake    &    Potomac   Telephone 

Co.  (2-sf) 
Chevron  Asphalt  Company  (1) 
Chevway  Corporation  (3-sf) 
Chicago  Art  Institute  (35-sf) 
Chicago  Board  of  Education  (1) 
Chicago  Board  of  Election  Commis- 
sioners (1) 
Chicago.  City  of  (1) 
Chicago    Metropolitan    Crusade    of 

Mercy  (1) 
Chicago    &    Northwestern    Railway 

(1) 

Chicago  Police  Department  (1) 
Chicken  Delight  Company  (4-sf) 
Children's  Asthma   Research 

Institute  (1) 
Children's  Blood  Foundation  (1) 
Children's  Hospital  (San   Diegol  (1) 
Children's  Village  (1) 
Christian  &  Children's  Fund  (2) 
Christian  &  Missionary  .Alliance  (1) 
Christian  Science  Monitor  (2-sf) 
Chromcraft  (1) 
ChrNsler  Corporation  (2) 
Chrysler  Corp..  Dodge  Division  (4) 
Chrysler   Corp..    Plymouth    Division 

(3) 
Cincinnati  United  .Appeal  (1) 
CIT  Financial  Corporation  (1) 
Cities  Service  Company  (1) 
Citizen's  Committee   for   Decent 

Literature  (1) 
Citizens  Forum.  Inc.  (1) 
City  of  Hope  (1) 
Clairol.  Inc.  (5) 
David  Clark  Companv   (1) 
Clark  Equipment  Company  (1) 
Cleaver-Brooks  Company  (1) 
Cleveland  Port  Authority  (1) 
Cleveland  Press  (1) 
Cleveland  United  Appeal  (1) 
Clevite  Corporation  (1) 
Cluett  Peabody  Company  (2-sf) 


(1) 


Coated  Abrasives  Manufacturers 

Inst.  (1-sf) 
Coca  Cola  Company  (1)  (2-sf) 
College  Loyalty  Alumm'd) 
College  Placement  Council.  Inc. 
Collins  &  Aikman,  Ltd.  (1) 
Colonial  Williamsburg,  Inc.  (1) 
Colorado  Dude  &  Guest  Ranch 

Assn.  (1) 
Colorado  Fuel  &  Iron  Corporation 

(1) 

Colorado  Public  Health  Dept.  (1) 
Colorado  Public  Service  Co.  (1) 
Colorado  State  Historical  Society  (1) 
Colorado  State  University  (1) 
Colorizer  Associates  (1) 
Columbia  Life   Insurance  Company 

(1-sf) 

Columbia  University  (1) 

Columbus   McKinnon   Company  (1) 

Combined  Insurance  Co.  (4) 

(24-AvP) 
Commander  Manufacturing 

Company  (1-sf) 
Committee  to  Prevent  Disarmament 

(1-sf) 
Communications   Satellite  Corp.   (1) 
Compressed    .Air    and   Gas   Institute 

(1) 

Computron.  Inc.  (1-sf) 
Concordia   Publishing  House  (1-sf) 
Concrete   Maintenance   Products  (1) 
Congoleum-Nairn  Company  (1) 
Connecticut  General  Life  Insurance 

Co.  (2) 
Connecticut  Light  &  Power  Co.  (2) 
Connecticut,  State  of  (1) 
Connecticut  Watershed  Council  (1) 
Connecticut   Yankee   Atomic  Power 

Co.  (1) 
Consumers  Power  Company  (2) 
Continental  Can  Company  (2)  (2-sf) 
Continental  Casualty  Company  (1) 
Continental  Insurance  Company  (1) 
Continental  Motors  Corporation  (1) 
Control  Data  Corporation  (1-sf) 
Convair  Gcn'l  Dynamics  (21) 
Converse  Rubber  Company  (1) 
Conway  Research  (1) 
Ted  Cook  Tours  (1) 
Adolph  Coors  Company  (1) 
Copley  Newspapers  (2) 
Copper     Development     Association 

(1-sf) 
Corn  Industries  Research 

Foundation  (1) 
Corning  Glass  Works  (1) 
Cosden  Oil  Company  (1) 
Coty.  Inc.  (1) 
Crane  Company   (1) 
Crouse-Hinds  (1-sf) 
Crush  International.  Inc.  (1-sf) 
Cubic  Corporation  (1) 
Culligan.  Inc.  (1-sf) 
Curriculum  Supply  Company  (1-sf) 
Curtis  Publishing  Company  (2) 
Cutler-Hammer.  Inc.  (1) 
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t'\clops   I  oipor.ilioM    (II 

—  D  — 

l).iir>   Council  of  Detroii  (I-sf) 
Dallas    Independent    School    District 

(1) 
Darlington   Raceway  (1) 
Dartmouth  College  (1) 
Dayton  United  Appeal  (1) 
Deafness   Research   Foundation  (1) 
IX-an  Junior  College  (1) 
Deere  &  Company  (10)  (4-sf) 
IX-lta  Airlines  (1-sf) 
Dcnnison    Manufacturing    Company 

(I)  (l-sO 
Denver  Children's  Hospital  (1) 
De  Rose  Industries  (1) 
IX'troit   Edison  Company  (1) 
Detroii.  City  of  (1) 
Detroit  Diesel   Division  (I) 
Detroit  Institute  of  Arts  (1) 
Detroit  United  Foundation  (1) 
Marry  Diamond  Lahoratories  (1) 
Diamond  State  Telephone  Company 

(1) 
Diamond  Walnut  Growers  (1) 
\     B     Dick   Company   (2)   (I-sf)   (5 

AvP) 
Difco  Laboratories  (1) 
Diversa,  Inc.  (1) 
Dr.   Pepper  Company   (1)  (2-sf) 
I-.  W.  Dodge  Company  (1-sf) 
Reuben    H.    Donnelley    Corporation 

(I-sf) 
Tom  Dooley  Foundation  (1) 
Dorsey  Trailers  (1-sf) 
Douglas  Aircraft  Company  (53) 

(25-sf)  (487  AvP) 
Dow  Chemical  Company  (20)  (3  sf) 

(ISO  AvP) 
Dow   Corning  Company  (l-sf( 
Dow  Jones  Newspaper  Fund  (1) 
Dow-Smith  Company  (1) 
Droll   Manufacturing  Company  (1) 
DuBarry  Company  (3) 
Dufly-Mott  Company  (1) 
Dun  &  Bradslreet  (I-sf) 
Dunlop  Tire  &  Rubber  (  ompany  (1) 
DuPont  C  ompany  (7)  (4-sf) 
DuPont  Wintcrthur  Museum  (I) 
Dust-Tex  CDmpany  (2) 

—  K  — 
Eagle  Pencil  Company  (I-sf) 

East   Jefferson   County  Chamber  of 

Commerce  (I-sf) 
East  Ohio  (ias  Company    (I-sf) 
Eastern  Airlines  (5) 
Eastman  Chemical  Company  (2) 
Eastman  Kodak  Company  (15)  (1-sf) 
F.aton  laboratories.  Di\    Norwich 

(10) 
Eaton    Manufacturing   (..iiipuny   (1) 
Ecumenical  film  loundaticn  (I) 
Edison   Electric   Inslilule  (I)  (I-sf) 
Edicr  Industries  (I) 
Ekco  Hardware  Company  (l-s 
F.kco     Tool     and     Screw     Comp 

(I-sf) 
Electro-Mech  Industries,  Inc.  (I) 


50 


l-.lectro-Optical  Systems  (It 
Flectronic  Specialty  Co.  (I) 
Elliot    Business    Machine   Co.    (I-sf) 
El  Producto  Cigar  Company  (I-sf) 
Emerson  Electric  Company  (2) 
English  &  French  Food  Distribution 

Center  (1) 
Enjay  Chemical  Conipan\    (II 
Ennis  Business  Forms  (1) 
Equitable  Life  .Assurance  Society  (1) 
Ernst  iV  Ernst  (1-sf) 
Esquire   Magazine  (I) 
Esso  Chemical  Company    (3) 
Esso  International  (I) 
Esso  Research  &  Engineering  (1) 
Everfast  Fabrics  (1-sf) 
Ex-Cell-O    Corporation    (1-sf) 
E.xecugraf  Corporation  (1-sf) 
E.xecutive   Development.  Inc.  (1-sf) 
Exportadora  de  Sal  (1) 

—  F  — 

Factory  Magazine  (1-sf) 
Factory  Mutual  Engineering  Div.  (1) 
Fairchild  Publications  (1-sf) 
Falslaff  Brewing  Company  (I)  (2-sf) 
Family  Circle   Magazine  (2) 
Famous  Artists  School  (1) 
Farley  Manning  Association  (2) 
Farmer   Insurance  Group  (4-sf) 
Farmer- .Stockmen's     Inil.     Insurance 

Co.  (1-sf) 
The  Farmhand  Company  (9) 
Federal    Boiler  Company   (1)  (I-sf) 
Federal    Bureau   of   Investigation   (5) 
Federal    Intermediate    Credit    Banks 

(1) 
Federal     Pacific     Electric    Company 

(2) 
Federal   Yeast  Corporation  (1) 
Fellowship  of   Reconciliation  (1) 
Fenwal.  Inc.  (1) 
Fidelity   Bookstores  (1) 
Filtors.  Inc.  (1) 
Finestra  (I) 

The  Finney  Company  (1-sf) 
Fireman's  Fund   ,\merican  (1) 
Firestone  Tire  &    Rubber   Company 

(4) 
First   Development  Corporation  (I) 
First  Federal  Savings  Bank  (Mobile) 

(I) 
First     National     City     Bank     (New 

York)  (I)  (2-sf) 
l-lanley  &  Woodward,  Inc.  (I-sf) 
Fleet  way  Corporation  (1) 
Florida  Crippled  Children's 

Commission  (I) 
Florida      Development     C  omnussion 

(It 
Florida  Power  &  Light  Company  (2) 
Florist's    Telegraph    Delivery    Assn. 

(I) 
FMA.  Inc.  (I) 
FMC    Corporation  (2)  (I-sf) 
F-ord    Marketing   Institute   (I-sf) 
lord    Motor    Company    (25)    (3    sf) 

(30(1  AvP) 


Forest  Industries  Information 

Comm.  (I) 
The  Formica  Corporation  (1) 
Forse  Cleanation  Company  (1) 
lort  Logan  Mental  Health  Ctr.  (1) 
Fortune  Magazine  (I-sf) 
Foster   Parents   Plan   (1) 
Freemasons  (1) 
French    Government    Tourist    Office 

(2) 
Freund  Bakeries  (I-sf) 
Frito-Lay,  Inc.  (7-sf) 
Frouge  Corporation  (1) 
Fruchauf  Trailers  (1) 

—  G  — 

Gane   Brothers  (I) 
The  Garret  Corporation  (4) 
Gas  Consumers  Service  (2-sf) 
Gates  Rubber  Company  (4) 
Gator  Bowl  Association  (1) 
Geigy  Chemical  Company  (4) 
Geigy   Pharmaceutical  Company  (1) 
General      Acceptance      Corporation 

(1-sf) 
General  .Aniline  &  Film  Corp.  (2) 
General  Development  Corp.  (I) 
General  Dynamics  Corporation  (1) 
General  Electric  Co.  (50)  (20  sf)  (5 

AvP) 
General  Electric  Co..  Hotpoint  Div. 

(8)  (7-sf) 
General  Electric  Co..  Large  Jet  En- 
gine Div.  (1) 
General  Foods  Company  (I)  (3-sf) 

Birdseye  Div.  (30  AvP) 
General  Mills  (2)  (I-sf) 
General      Motors     Corporation     (5) 

(5-sf) 
General    Motors    Corp..    AC    Spark 

Plug  Div.  (5)  (I-sf) 
General    Motors   Corp..    Buick    Div. 

(2) 
General  Motors  Corp..  Cadillac  I^iv. 

(4)  (5-sf) 
General     Motors    Corp..     Chevrolet 

Div.  (3) 
General   Motors  Corp..   Euclid    Div. 

(I)  (5-sf) 
Gener;il     Motors    Corp..     Frigidiare 

Div.  (3) 
General    Motors   Corp..    Oklsiiiobile 

Div.  (1) 
General    Motors   Corp..   Truck    Div. 

(9-sf) 
General  Motors  Corp..  United  Delco 

Div.  (I) 
General   Mt>tors   Photographic  (105) 

(115-sf)  (37AvP) 
General   Radio  Companv   (I) 
General     Telephone     \     1  IcctuMiics 

Corp.   (2)   (I-sf) 
Cieneral  Tire  <.V   Rubber  Co.   (2) 
Georgetown   University  (1) 
Georgia   Institute  of  Technologx    (I) 
Georgia  P;icific  Corpor.iluin  (I) 
German   Information  Center  (I) 
Girl  Scouts  of  the  U.S.A.  (I)  (2-sf) 
Glass   Container   Mfrs.    Institute   (2) 

(I-sf) 
P,    II.   Cllalleller   (iMtip.iiu    (I) 
Gleason  Works  (1) 


Goerlich's.  Inc.  (3)  'p 

Gold  Filled  Manufacturers  Am  f 
Golden  Bear  Oil  Company  (1| 
Golden  Gate  Speech  Associaii 
Golden  Valley  Safety  Council 
Goodall  Rubber  Compans  (l- 
B.  F.  Goodrich  Company  (4)  i: 
Goodyear  Tire    &    Rubber  ( 

(2-sf)  I 

Gould-National    Battery   Co.  (11  *' 
W.  R.  Grace  Co..  DuBois  Ch. 

Div.  (1) 
Graham.  Probst  &  White  (l-rf 
W.  T.  Grant  Company  (I-sf) 
Gray  Company  (3)  (1-sf) 
Great    Northern    Land   Corponi 

(I) 
Greater  New   York  Fund  (I) 
Green  Giant  Company  (I) 
Green   Valley   Investment  Co  U 
Greyhound  Corporation  (1) 
Grove  Laboratories  (2-sf)  F 

Guardian  Plans,  Inc.  (1)  ^' 

Guidance  Information  Centenl 
Gulf  Oil  Company  (1-sf) 
Gulf  Stream  Park  (2) 
Gunthorp-Warren  Printing 

Company  (I-sf) 
Gyrodyne  Company  of  Amcr,. 

—  H  — 

Hager   Hinge   Company  (l-sfi 
The  Halliburton  Company  (ll 
Hallmark  Cards  (2) 
Hamilton  Manufacturing  Co 
Hamilton   Beach  Company  (1- 
Hamm   Brewing  Company  (3i 
Hanimermill   Paper  Compan\ 
John    Hancock    Life    Insurant 

(2)  (8-sf)  (43  AvP) 
Hanes  Hosiery.  Inc.  (1) 
Hankscraft  Company  (I) 
Hardee  Hamburger  Company  ll 
Harness  Tracks  of  America  (I' 
Harnischfeger  Corporation  {}' 
Harris  Seybold  Companv   (I-»' 
Harvard  University  Bureau  o: 

Council  (I) 
Hassenleld  Brothers  (I) 
Hawaii  Slate  Health   Deparl 
Hawaiian  Sugar  Planters 
Heart  of  .America   United 

(I) 
Heco   Manut.icluring  C\>inpani 
.Alfred  Heller  Company  (I) 
Joe  Helping.  Inc.  (1) 
Hemodyne   Corporalion   (l)^ 
Herald  Tribune  Fresh  .Air 
Hercules   Powder  Company] 
Hershey   Chocolate  Comp; 
Hewitt-Robins   Div.,   Littoi 
Hiab  Hydraulic  Company 
Hickok      I  leclrical       Man 

Co.  (l-sf) 
Higgins  Slrelclied  Wood  (1 
Highland  Church  ot  Chrisl  (1 
Hilli  Corporalion  (I) 
Hilton   International  (1) 
Hiram   Walker  (I) 
Hires  Company   (I-sf) 
Hoffman-I  aRoche  Compa 
Holiday  Inns  of  America 
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% 


Hiin 


iguzinc  (1-sf) 
Corporation   (1-sf) 
Inc.   (8)   (1-sf)   (4()-AvP) 
imical  Company  (1) 
I  Association   (1-sf) 
^ough  Conipanv    (1-sf) 
►liftlin    Company    (1-sf) 
I  Hunting  Magazine  (I) 
H  Jtiful  Magazine  (1-sf) 
Finance      Corporation 


iifacturing   Company    (I) 
on  Company  (1-sf) 
craft  Company  (1) 
o\  Company  (1) 
il   &    Refining   Company 


lers  (1) 
Refrigerator     Company 

(1) 

npany  (1) 

—  1  — 

irfration  (1) 
r  Co.  (4) 
nt  Company  (1) 
tries  (1-sf) 
ntrai    RR.    (7)    (4-sf)    (4- 

titule   of  Technology   (1) 
il.  Ltd.  (1) 

t  Grocers  .Alliance  (1-sf) 
t  Oxygen   Manufacturers 

irm    Bureau    Cooperative 

s  Motor  Speedway  (1) 
s  YMCA  (1) 
erm  Corporation  (1) 
Occident  Prevention  Assn. 

Distribution      Magazine 

4ome  for  the  Blind  (1) 
I  Container  Corporation 

Board  Institute  (1) 
life  Insurance  (1) 
nformation  Institute 

al   Company   (1) 
al     .Assn.     of     Chiefs     of 
1-sf) 

al       Business       Machines 
2)  (7-sf) 

J  Trade  Corporation  (4) 
al      Harvester     Company 

al  Minerals  &  Chemicals 

-sf) 

al    Nickel    Company    (1) 

al  Oil  Burner  Co.  (1-sf) 
al  Pipe  &  Ceramics  Co. 

al  Telephone  &  Telegraph 

is  Gas  &  Electric  Co.  (1) 
jfacturing  Company  (1) 
mment  Television  (1) 
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Italian  Line  (I) 

—  J  — 

Jackson  Hole  Ski  Corporation  (1) 
Jackson  National  Life  Insurance  Co. 

(1-sf) 
Jackson  &  Perkins  Company  (1) 
Janco  Corporation  (1-sO 
Jantzen.   Inc.  (I) 
Japan  .Air  Lines  (1) 
Jarrell-Ash  Company  (1) 
Jessup  Breeders  (3-sf) 
Jet  Propulsion  Laboratory  (1)  (1-sf) 
Jewish  Welfare  Federation  (1) 
JFD    Electronics   Corporation    (1-sf) 
Johns-Manville  Company  (6)  (3-sf) 
Johnson  Brothers  (1) 
Johnson.  Edward  E..  Inc.  (1)  (4  AvP) 
Howard  Johnson  Company  (1) 
S.  C.  Johnson  &  Son  (I)  (1-sf) 
Johnson  &  Johnson  (5) 
Johnson  Professional   Products  (1) 
Jolly    Rancher   Candy   Company   (1) 
Jonas  Bros.  (1) 

Jones  &  Laughlin  Steel  Corp.  (1) 
Josam       Manufacturing      Company 

(2-sf) 
Joy  Manufacturing  Company  (2) 
Just  Baked  Products  Company  (1-sf) 

—  K  — 

Kaiser  Aluminum  &  Chemical  Corp. 

(1) 
ICaiser  Cement  &  Gypsum 

Corporation  (1) 
Kal-Equipment   Company   (1) 
Kansas  City   United   Fund   (1) 
Kansas  Economic  Development 

Dept.  (1) 
Karamu  House  (1) 
Kearney  Treacker  Company  (1) 
Keico  Company  (1) 
M.  W.  Kellogg  Company  (1) 
Kelly  Girl  Service  Inc.  (1) 
Kelly-Springfield       Tire      Company 

(1-sf) 
Kendall   Refining  Company  (1) 
Kennecott  Copper  Corporation  (1) 
Kennedy  Child  Study  Center  (1) 
Kenner  Products  Company  (1) 
Kentucky.  State  of  (2) 
Keuffel  &  Esser  (1) 
Keydata  Corporation  (1) 
Keystone    Railway    Equipment    Co. 

(1) 

Keystone  View  Company  (4-sf) 
Kiekhafer  Corporation  (2) 
Kimberley-Clark  Corporation  (2) 
King  Seeley  Thermos  Company  (1) 
Kinney   Shoe   Corporation    (1-sf) 
Kitson  Poultry  Equipment  Company 

(I) 

Kiwanis  International  (2) 
Klenzade  Companv   (I) 
Knights  of  Ak-Sar-Ben  (1) 
Knott's  Berry  Farm  (1) 
Knoxville  Business  College  (1-sf) 
Koppers  Company  (2) 
Kraft  Foods  (2) 
S.  S.  Kresge  (I) 
Kroger  Company  (1-sf) 
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Ladies  Home  Journal  (1-sf) 

Lake  Park.  Florida.  Town  of  (1) 

Lancaster  (Pa.)   Red  Feather  (1) 

Landis  Machine  Co.  (1) 

Landreth   Industries  (I) 

Lane  &  Young.  Inc.  (1) 

Larkin  Packer  Co.  (1-sf) 

Lawrence  University  (1) 

LavNTcnce  Warehouse  (1) 

l.awry's  Foods.  Inc.  (1) 

Lear  Siegler.  Inc.  (1) 

Lederle  Laboratories  (2)  (3-AvP) 

Leeds  &  Northup  Company  (1) 

Lehigh  Safety  Shoe  Conipans  (1) 

Lennox  Industries  (1) 

Leslie  Salt  Company  (I) 

Lever  Bros.  (1) 

Paul-Lewis   Laboratories  (1) 

Liberty    Mutual    Insurance    Co.    (2) 

(13-sf) 
Liggett  i:  Myers  Tobacco  Company 

(1-sf) 
Life  Insurance  Company  of  Georgia 

(1) 
Lilli-Ann   Corporation   (1) 
Eli  Lilly  &  Company  (5) 
Lily  Tulip  Company  (1) 
Lincoln      Hospital      Mental      Health 

Society  (1) 
Lincoln  Memorial   University  (1) 
Linde  Corporation  (1) 
Link-Belt  Company  (2)  (4-AvP) 
Litcstick  Corp.  of  America  (1) 
Little  Inns  of  America  (1-sf) 
Little  Wonder.  Inc.  (I) 
Litton  Industries  (3) 
Lipton.  Thomas  J..  Inc.  (1) 
Lloyd  Brothers  (1) 
Lockheed  Aircraft  (3) 
Long   Island  Jewish   Hospital  (1-sf) 
P.   Lorillard  Company  (1) 
Los  Angeles  Child  Welfare  Services 

(1) 
Los  Angeles  County  Medical   Assn. 

(1-sf) 
Los  Angeles  Substructure  Committee 

(1) 
Los  Angeles  United  Was  (1-sf) 
Louisville  United  .Appeal  (I) 
Loyola  University  (1) 
Lucidal  Div..  Wallace  &  Tiernan  (1) 
Lucky  Lager  Beer  Company  (I) 
Lutheran  Brotherhood  (1)  (3-sf) 
Lutheran    Church    Parish    Education 

(I) 
Lutheran  School  lor  the  Deaf  (I) 

—  M  — 

Mackle  Company  (2) 

Magazine  Publishers  Association  (2) 

Magic  Iron  Cement  Company  (1) 

Maine.  State  ot  (2) 

Mallory   Batters    Company  (I) 

P.  R.  Mallory  Company  (1) 

Maloney  &  O'Neil  (1) 

Mannix  International.  Inc.  (1) 


.Manulaclurers  .\ssn.  ol   Connecticut 

(1) 
Manufacturers    Hanover    Trust    Co. 

(1) 
Marco    Island    Development    Corp. 

(1) 

Maris  Medical  Association  (1) 
Marine  Exhibition  Corporation  (1) 
Maritz.  Inc.  (1) 
Marples  Ridgewav   Construction  Co. 

(1) 

Marriott   Hot  Shoppes  (1-sf) 
Marshall-Burns  Company  (1-sf) 
Mart  Magazine  (I) 
Martin   Marietta  Company  (2) 
Masonite  Corporation  (2-sf) 
Massachusetts  Civil  Defense  Agency 

(1) 

Massachusetts  Democratic 

Committee  (1) 
Massachusetts    Life    Insurance    Co. 

(1) 
Massey-Ferguson  Company  (2) 
Mathematics  Assn.  of  America  (1) 
Matthews  Research  (1) 
McCall's   Magazine  (1)  (1-sf) 
McDonald.  Inc.  (1) 
F.  H.  McGraw  Company  (1) 
McGraw   Hill  Company  (5) 
McNeil    Laboratories   (2) 
Mead-Johnson.  Inc.  (1-sf) 
Meisel  Photochrome  Corporation  (1) 
Melroe  Manufacturing  Company  (2) 
Menley  &  James  Laboratories  (1) 
Memorex  Compan\   (1) 
Mennen  Company  (1) 
Merced   Irrigation   District  (I) 
Merck  Sharp  &  Dohme  (4) 
Meredith  Publishing  Company  (1) 
Meriden  (Conn. I  Democratic  Comm. 

(U 
Meriden      (Conn.)      Redevelopment 

Comm.  (1) 
Merrell  Palmer  Institute  (1-sf) 
Wm.  S.  Merrell  Company  (3) 
Metal  Treating   Institute  (1) 
Methodist  Church  (1)  (1-sf) 
Melro-Goldwyn-Mayer  (3) 
Metropolitan    Chicago    Crusade    of 

Mercy  (1) 
Metropolitan  1  ife  Insurance  Co.  (5) 

(4-sn 
Ci.  J.  Meyer  Manufacturing  Co.  (1) 
Miami   Se.iquarium   (1) 
Michigan  State  Highway  Dept.  (2) 
Michigan  State  Police  (1) 
Michigan  State  University  (t) 
Michigan   Technical   Institute  (1-sf) 
Midstate  Irrigation  District  (1) 
Midwestern  Life  Insurance  Co.  (1-sf) 
Miles  Laboratories  (2) 
Miller  Brewing  Company   (2) 
Milwaukee   United  Community 

Services  (1) 
Minneapolis  Moline  Company  (1) 
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Minncsoi.1   IX'pi.  ol    I'uhlic  Welfare 

(1) 
Minnesoia  Mining  <V  Manufacturing 

Co.  (8)  (7-sf>  (3-AvP) 
Minulc   Maid  Company  (1) 
Miss  L'niscrsc.  Inc.  (2> 
Mississippi  Delia  Council  (1) 
Mobil  Oil  Company  (10»  (3-sf) 
Mobile    Homes    and    Manufacturers 

Assn.  (2) 
Model   Rectifier  Corporation  (1-sf) 
Mogen  David  Wine  Company  (1) 
Mohawk  Airlines  (2-s-f( 
Monorand-Sevcn  .Xris  (3) 
Monsanto.  Inc.  (2)  (10  AvP) 
Monogram  Models,  Inc.  (1) 
Monroe  Auio  Equipment  Co.  (1) 
The  Monicfiore  Home  (1) 
Montefiore  Hospital  (1) 
Montgomery    Ward  &  Company   (5) 

(7-sf)  (279  AvP) 
Mtxig  Industries.  Inc.  (1) 
Benjamin  Moore  &.  Company  (1) 
Morrison  Cafeteria  (2-sf) 
Morse  Twist   Drill  &   Machine  (1) 
C.  V.  Mosby  Company  (1-sf) 
Mosler  Safe  Company  (2) 
Motorola.  Inc.  (1) 
Mountain  States  Telephone  Co.  (1) 
Mrs.  Days  Ideal  Baby  Shoe  Co.  (1) 
Mullaney  &  Company  (1) 
Murphy  Products  (1) 
Museum    of    Contemporary    Crafts 

(l-sf> 
Mustang  Motor  Rebuilders  (1) 
Mutual  of  Omaha  (2) 
Mystik  Tape  Inc.  (1) 

—  N  — 
Nagel  Coathangcr  Company  (2) 
National  Aeronautics  &  Space 

Administration  (25) 
National  .Mlcrgy  foundation  (1) 
National  Arthritis  Foundation  (1) 
National     Asphalt     Pavement     Assn. 

(1) 
National  Assn.  of  Bedding 

Manufacturers  (1) 
National    Assn.    of   Fnginc    &    Boat 

Mfrs.  (1) 
National  Assn.  ol  Plumbing.  Heating 

&  Cooling  Contractors  (2) 
National  Assn.  of  .Secondary  School 

Principals  (1) 
National  Auto.   Dealers  Assn.  (1) 
National  Board  of  Medical 

F.xaminers  (1) 
National   Brewing  C  ompan  .   (1) 
National  Broadcasting  Comp:iny  (1) 
National  Cash  Register  Co.  (6i  (2-sf) 

(15  AvP) 
National  Castings  Company  (1; 
National  Coal  Association  (1) 
'^'iilional    Collegiate    Athletic    Ass 

•1) 
National  Commission  on 

Community     Health     Service    (1) 

(1-sf) 
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National    Consumer    I  inancc    Assn. 

(1-sf) 
National  Council  on   the  Aging  (1) 
National   Council   of  Catholic   Men 

(1) 
National    Council    of   Churches   (1) 

(1-sf) 
National    Council    of    Churches    of 

Christ  (1) 
National  Council  of  Farmer 

Cooperatives  (1) 
National  Council  of  YMCA's  (3) 
National  Dairy  Council  (1) 
National  Distillers  Corporation  (1) 
National   Education  Association  (1) 
National  Electric  Instrument  Co.  (1) 
National  Electrical  Contractors 

Assn.  (1) 
National  Electrical  Manufacturers 

Assn.  (1) 
National   Electronic   Distribution 

Assn.  (1-sf) 
National   Federal    Health   Agencies 

(1) 
The  National  Gallery  of  Art  (3) 
National   Gypsum   Company   (1-sf) 
National  Heat  Treating  Co.  (1) 
National  Institute  of  Mental  Health 

(1) 
National   Interagency  Council   on 

Smoking  (1-sf) 
National  Live  Stock  &  Meat  Board 

(2-sf) 
National    Multiple   Sclerosis   Society 

(1) 

National  Paint  &  Varnish  &  Lacquer 

Assn.  (1) 
National  Plant  Food  Institute  (2) 
National   Retirement   life  Insurance 

Co.  (I) 
National  Rifle  Association  (3)  (1-sf) 
National   Right  to  Work  Committee 

(1) 
National  Rural  Electrical 

Cooperatives  (1) 
National  Safety  Council  (1) 
National   School  Committee  for 

Economic  Education  (1) 
National  .Science  Foundation  (6) 
National  Shoe  Manufacturing  Assn. 

(1) 
National  Ski  Patrol  (1) 
National  Society  for  Prevention  of 

Blindness  (1) 
National  .Society  of  Public 

.Accountants  (1) 
National  Tuberculosis  Assn.  (1) 
National   Urban    League   (1) 
Nebraska  Consolidated   Mills  (2) 
A.  C.  Neilsen  Company  (1-sf) 
Nevada   Irrigation   District  (1) 
New   Bedford   Seafood   Council  (1) 
\cw   Britain   Machine  Company  (1) 
"m:w   England  F.leclric  Ssslcni  (1-sf) 
N    V  I'ngland  Mutual  I  ife  Insurance 

C.>    (1) 


New   Hampshire  Water   Pollution 

Dept.  (1) 
New  Holland  Machine  Co.  (10) 
New  Jersey  Bell  Telephone  Co. 

(1)  (1-sf) 
New  Jersey  Business  Magazine  (1) 
New  Jersey,  State  of  (1-sf) 
New  Mexico  Health  Department  (1) 
New   Mexico   Highway   Department 

(2) 
New  York  Bus  Advertising  Co.  (1-sf) 
New  York  City  Health  Dept.  (3) 
New  York  City  Sanitation  Dept.  (1) 
New  York  Herald  Tribune  (1) 
New  York  Life  Insurance  Company 

(1)  (1-sf) 
New  York  Racing  Association  (1) 
New  York  State  Community  Colleges 

(1) 

New  York  State  Conservation  Dept. 

(1) 

New  York  State  Historical  Society 

(1-sf) 
New  York  Slate  Power  Authority 

(1) 

New  York  State  Regents  Board  (1) 
New  York  Stock  Exchange  (1) 
New  York  Telephone  Co.  (2)  (1-sf) 
New  York  Times  (2) 
New  York  University  Dental  College 

(2) 
New  York  World's  Fair  (1) 
New  York   Yankees  (1) 
Newsweek  Magazine  (3) 
Niagara  Mohawk  Power  Corp.  (2) 
Nibot  Corporation  (2-sf) 
Noble  Dury  &  Associates  (3-sf) 
Norfolk,  City  of  (1)  (1-sf) 
Norfolk   Professional   Sports,   Inc. 

(1) 

Norfolk    Redevelopment  &   Housing 

Authority  (1) 
Norsworthy-Mercer  Company  (1) 
North  American  Aviation  (2) 
North  Carolina   Stale   Board  of 

Health  (1) 
North  Carolina   Dept.  of  Public 

Welfare  (1) 
North  Dakota  State  Wheat 

Commission  (1) 
Northeastern  University  (2-sf) 
Northern   Illinois  Gas  Company  (2) 
Northern  States  Power  Co.  (1)  (1-sf) 
Northern  Virginia  Assn.  for 

Retarded  Children  (I) 
Northrop  Corporation   (1) 
Northwest  Forest   Industries  (1) 
Northwestern   Bell    Telephone  Co. 

(1) 

Norton   AFB  Directorate  of 

Aerospace  Safely  (1) 
Norton    Company     (I)    (15-sf)    (20 

AvP) 
Norton  Co.,  Behr-Manning  Division 

(1) 
Norwich  Pharmacal  Co.  (5) 
Noxzcma  (2) 


—  O  — 

Oakland    Raiders  (1) 
Oakland  School  District  (1) 


Oakland  United  Bay  Area  Cr 

(1) 
Occidental  Petroleum  Corp.  (|| 
Office  of  Civil  Defense  (1) 
Ohio  Bell  (2)  (4  sf ) 
Ohio  Chemical  Company  (1) 
Ohio  Edison  Company  (1) 
Ohio  River  Valley  Water 

Sanitation  Comm.  (1) 
Ohio  State  Development 

Commission  (1) 
Ohio  State  University  (1) 
Olas  Corporation  (1) 
Old  Granddad  Whiskey  (1-sf) 
Olin    Mathiesson   Compan\   (!-.' 
Olin  Paper  Company  (1-sf) 
Oliver  Corporation  (5)  (1-sf) 
Omaha  Metropolitan  Utilities 

District  (1)  \ 

Oral  Hygiene  Commission  fl-' 
Order  of  De  Molay  (1» 
Oregon  State  Higher  Educatif 

System  (1) 
Oregon  State  Highway  DepL  (1 
Organon.  Inc.  (1) 
Ortho  Pharmaceutical  Compar 
Otter  Tail  Power  Company  (1) 
Outboard  Marine.   Johnson  D: 

(1)  (2-sf) 
Ovation  Cosmetics  (3-sf) 
Overseas  Press  Club  ot  Amen. 
Owatonna  ManufacturingCo.il- 
Owens  Corning  Fiberglas  Co.  i: 

—  P  — 

Pacific  Coast  Company  (1) 
Pacific  Gas  &  Electric  Co.  (1) 
Pacific  Supply  Cooperative  (F 
Pacific  Telephone  Company  (1 
Pako  Corporation  (4) 
Palm  Beach  Playhouse  (1) 
Palmer  First  National  Bank  d 
Pan   American  World  .Airwav 
Panhandle  Eastern   Pipeline 

Company  (1) 
Paper   Cup    and    Container  h- 

(1) 
Paramount  Pictures  Corporali 
Parish  Tithing.  Inc.  (1) 
Parke-Davis  &  Company  (1) 
Parker  Pen  Companv  (1) 
Pax  Project  (1) 
Peerless  Pump  Company  (1) 
J.  C.  Penney  Compan\   (14)  i- 
Pennsylvania  Bell   1  elephone  I 
Pennsylvania  Nature  Educati* 

Center  (1) 
Pennsylvania    Public    Instrucn 

Dept.  (1) 
Pennsylvania    Public    Welfare. 

(1)  M 

Pennsylvania   SPCA    (1) 
Penrav   Pharmaceiilical  C  omp-' 
Pensacola  (Fla.)  Chamber  of 

Commerce  (1) 
People  to  People  Foundation  i 
Peppcrdine  College  (1) 
Pcpperell  Company  (1) 
Pepsi-Cola  Company  (14)  (6^ 
Perkins  School  for  the  Blindj 
Pet   Milk  Company  (2) 
Peterson  Associates.  Inc.  (1) 


BUSINESS  SCREEJ 


Why  it  pays  to  standardize  on  Kodak... 


MOVIE  PROECTORS.  Standardize 
on  KODAK  PAGEANT  16mm 
Sound  Projectors  and  you'll  save 
money  on  upkeep.  Experience 
records  have  shown  how 
infrequently  these  machines 
require  repairs.  Standardization 
also  brings  you  the  advantages  ot 
familiarity  with  the  machines, 
development  of  skilled  operators, 
and  greatly  reduced  inventory 
problems  with  exciter  lamps, 
vacuum  tubes,  etc.  Moreover, 
there  are  many  advantages  to 
having  a  single  source  of  supply- 


your  trained  and  dedicated 
Kodak  Audiovisual  Dealer. 

SLIDE  PROIECTORS.  Ours  is  the 
lamproot  one.  The  KODAK 
CAROUSEL  Projector  with  the 
round  tray  that  holds  80  slides 
...  any  80,  including  the  regular 
glass  ones.  Business  speakers  like 
to  use  this  projector  because  they 
know  it  always  works  and  that 
its  going  to  handle  their  slides 
carefully.  They  know,  too,  about 
the  six  KODAK  CAROUSEL 
Projector  lenses  that  adapt  the 
projector  to  any  size  of  screen 
and  any  size  of  room. 

In  fact,  with  the  CAROUSEL 

Projector,  you  can  have 

as  sophisticated  a  slide 

program  as  you'd  like, 

complete  with  taped 

sound  that  automatically 

changes  slides  as  it  goes. 


Another  accessory  allows  slide 
dissolves  from  one  picture  to  the 
next,  opening  up  a  new  range  of 
attention-holding,  memorable 
program  variations.  Ask  your 
Kodak  dealer  about  the  entire 
KODAK  CAROUSEL  Projector 
system. 

For  complete  listing  and  detailed 
descriptions  of  other  Kodak 
equipment  for  making  and 
showing  audiovisual  material, 
write  for  a  copy  of  our  free  booklet 
"Audiovisuals  in  Business  and 
Industry"  (V1-7).  It  will  suggest 
when  and  how  to  use  audiovisuals 
more  effectively.  A  detailed 
bibliography  is  included. 
Just  use  the  coupon. 

Ask  your  Kodak  AV  Dealer  for  a 
copy  of  the  new  Kodak  AV 
Products  catalog. 


8-47 


I  NUMion  Picture  and  Educa.ion  Markets  Division 

I  EASTMAN  KODAK  COMPANY,  Rochester,  N.Y.  14650 

1  Please  send  me  a  copy  of  AUDIOVISUALS  ,N  BUSINESS  AND  INDUSTRY  ,V1-7).  Also 

I  send  me  information  on 


KODAK  PAGEANT  (VI -9)  and  CAROUSEL  (V1-10)  Projectors. 
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Chas.   Pfizer  Company  (3)  (2->.l) 
Pharmaceutical   Mfrs.   Assn.  of 

Canada  (I) 
Pharmacia   i.ahoralorics  (I) 
Philip   Morris  Company  (1)  (1-sf) 
Phillips  Drill  Company  (It 
Phillips   Peirolcum  Company   (1) 
Philadelphia    Kleciric  Company   (1) 
Phiico  Corporation  (1) 
Pine  Sol  Company  (I) 
Pinchursi  Country  Club  (1) 
Pioneer  American  Insurance 

Company   (I-sf) 
Piper  Aircraft  Corporation  (1) 
Pittsburgh  Children's  Hospital  (1) 
Pittshurgh-Des  Moines  Steel 

Company    (1) 
Pittsburgh  Plate  Glass  Company  (9) 
Pittsburgh.    University   of  (1) 
Planned    Parenthood    Confederation 

(1) 
Pledger  &.  Associates  (1) 
Pocono  Wild  Animal   Farm  (I) 
Polaroid   Corporation    (5) 
Pollard   Rake  Company  (2) 
Polymer  Corporation  (1-sf) 
Porcelain   Enamel   Inslituie  (2) 
Port  of  New    York  Authority  (1) 
H    K.  Porter  Company  (1-sf) 
Porter  Hospital.   Denver  (1-sf) 
Pratt  &  Whitney  Aircraft  Co.  (4) 
PR[)    I-leclronics  Company   (1) 
Preformed  Lime  Products  Co.  (1) 
I  red  G.  Price  Company  (1-sf) 
Procter  &  Gamble  Co.  (5)  (1-sf) 
Procter  &i   Gamble,    f  olger    Div.   (1) 
Prodex  Corporation  (1) 
Progressive  Grocer  Magazine  (1) 
Propeller  Club  of  U.S.  (1) 
Protestant    Episcopal  Church   (1) 
Prudential    Insurance   Company   of 

America  (3)  (1-sf) 
Puck-Comic   Weekly   (1) 
Puerto  Kico  Housing  Renewal  Corp. 

(1) 
Puerto  Rico   Induslrial   Development 

Co.  (1) 
Pullman  Standard  Company    (1) 
Pure  (Jil  C  onipany  (1-sf) 
Puritron   Corporation   (1-sf) 
I'urolator    Products   (1)   (I-sf) 

—  0 — 

t^anlas   Airlines  (1) 
(Quaker  Oats  Compan\    (1) 
Oualily  Bakers  of  .America  (1-sf) 

—  R  — 

Rader  Pneuinalics  (1) 

R.idio   C  orporalion   ol     Ximrjca   (2) 

(1-sf) 
Ralston    Purina    Company    (I)   (1-sf) 
Ramsey  Division  TRW   Inc    (I) 
Rand  Corporation  (I) 
Ransburg   Kleclro-Coaling  Coij     (1) 
Rapid-Standard.   Inc.   (1) 
R.ipopori    Printing  Corporation   (li 
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R.i\besios    M.inlialtan.    Inc.    (4) 
Raytheon  Company  (1) 
Reader's  Digest  (2) 
Real    Lemon  Company    (1) 
Redbook    Magazine   (2-sf) 
Reed   Paper  Group  (1) 
Reeves  Soundraft.   Inc.  (1-sf) 
Regal   Ride  Shock  Absorber 

Company  (1-sf) 
Regal  Ware,  Inc.  (4-sf) 
Reiss  Associates  (1-sf) 
Reiss-David  Clinic  (1) 
Reliance  Electric  Company  (2) 
Religious  of  Sacred   Heart  of  Mary 
(1) 

i   Remco  Industries  (1) 

I   Remington  Arms  Company  (2) 
Republic  Steel  Corporation  (1) 
Reserve  Life  Insurance  Co.  (1-sf) 
Reuter  Organ  Company  (1) 

I  Revlon,  Inc.  (I) 
Rex  Chainbcit  Company  (1-sf) 
Reynolds  Metals  Company  (3) 
Rez,  Inc.  (1) 
Rheingold   Breweries  (1) 
Ridge  Tool  Company  (1) 
Riegcl  Textile  Corporation  (1) 

i   Riker  Laboratories  (1) 
Riverside   Radio  (1) 
RMC  Corporation  (1) 
Robinson  Brick  &  Tile  Co.  (1-sf) 
Rocket    Research   Corporation   (1) 
Rocky    Mountain    Dental    Products 

Co!  (1) 

Rohr  Corporation   (I-sf) 

I..   M.   Rosenow,   Inc.  (1-sf) 

Rotary  International  Foundation  (1) 

Royal   Crown   Cola   Company   (3-sf) 

F.  S.   Royster  Guano  Company  (1) 

Rudco  Farms,  Inc.  (1-sf) 

Rural  Electric  Cooperative  .Assn.  (1) 

Ruthard,   Inc.  (1) 

Ryerson  Steel  Company  (1) 

—  S  — 
Sackner   Products  Company  (1-sf) 
Safari  Tours  (1) 

Safe  Care  Education  Insiiiuic  (7) 
St.   James   Paris  (La.)   Bridge 

Authority   (1) 
.St.    Louis    Post-Dispatch    (1) 
St.  Louis  Board  of  I-.ducation  (1) 
St.   Louis  United   I'uml  (1) 
Si.   Mary's  College  (I-sf) 
Si.    Olaf  College    (1) 
St.  Petersburg  Times  (3-sf) 
Silesman's    InteriKilional    Service   (1) 
.Salvation   Army   (1)  (I-sf) 
San  Diego  Chargers  (1) 
Sin  Francisco  Milline  C  lub  (1) 
,San   Francisco  United   Bay  Area 

Crusade   (1) 
San    Mateo   (C  alii.)   County   Schools 

(I) 
S  ndia  Corporation  (2) 
S:!nle  Fe  Railway  (I)  (2-A\r) 
.Saturday  Evening  Post  (1) 


Anne  Saum  &  Associates  (1) 
Savings  &    Loan    Foundation   (2) 
Scandinavian  Travel  Commission  (1) 
Schacfer  Brewing  Company   (1) 
Schering.   Inc.  (2) 

Jos.   Schlitz   Brewing  Company  (3) 
Scholastic   Magazines  (1) 
Schramm,   Inc.  (1) 
Schwerin   Research  Corporation  (1) 
Scotch  Lumber  Company  (1) 
Scott  Paper  Company  (1-sf) 
Scripps   Memorial   Hospital  (1-sf) 
Sea  World  (San   Diego)  (1) 
Seagram  Distillers  (5) 
G.  D.  Searle  &  Company  (1-sf) 
Sears  Roebuck  &  Company  (3)  (5-sf) 
Sears  Roebuck  Foundation  (1)  (2-sf) 
Seaton-Wilson  Manufacturing 

Company  (1) 
Service  Bureau  Corporation  (1) 
Seven-Up  Company  (1) 
Shark  Boats  (1) 
Shell  Oil  Company  (2) 
Sherman  &   Reilly  (3) 
Sherwin-Williams  Company    (1) 
Shu-Make-Up,   Inc.  (2) 
Sierra  Club  (1) 
Signian  Meat  Company  (1) 
The  Simmons  Company  (1) 
Simplex  Time  Recording  Co.  (1) 
Simpson  Timber  Company  (1) 
Sinclair  Refining  Company  (2) 
Sinclair  Paint  Company  (1) 
The  Singer  Company  (2) 
Sinksmith   Corporation    (1) 
Sirco  Products,  Inc.  (1) 
Skelly  Oil  Company  (1) 
Skyline  Taverns  (1) 
Alfred  P.  Sloan  Foundation  (1) 
A.  O.   Smith  Company    (3) 
Smith  Douglass  Company  (1) 
Ray  Smith  Institute  (1) 
Smith.  Kline  &  French  (2) 
Somai  Corporation  (1) 
Southeastern   North   C^arolina    Beach 

Assn.  (1) 
Southern    Baptist   Convention   (1) 
Southern   Bell   Telephone  Companv 

(1) 
-Southern  Calif.  .Assn.  for  Nursery 

lulucalion  (1) 
Southern  California  Gas  Co.  (1) 
Southern  Highland  Handicraft  Guild 

(1) 
Southern  Pine  Association  (2) 
Southern    Pulpwood    Association    (1) 
Southland  Corporation  (I-sf) 
Soulhhmil   Dair\    C  ompany  (1-sf) 
Southwestern  Bell   lelephone  Co.  (4) 
Specialty  Advertising   Assn.   (1-sf) 
Speed  C.}ueen  Company   (1-sf) 
Sperry  Rand  Univac  Division  (1) 
Sports   Illustrated  (1) 
Springfielil  (Mass.)  Uniteil  Fund  (1) 
E.  R.  Squibb  &  Sons  (3) 
.Squirt    (  omp.un    (1) 
Standard  Brands.  Inc.  (1) 
Standard  Oil  Companv  of  (  alilornia 

(3) 
Standard  Oil  C  ompany  oi  California, 

Chevron  Chemical   Division  (3) 


Standard  Oil  Companv  of  K 

(1) 
Standard  Oil  Company  (NJ) 
Standard   Packaging  Companj  ■ 
Stanford    Research    Institute  ( 
Stanley  Home  Products  (1)  (4 
Star  Kist  Foods,  Inc.  (1) 
Steel   Founders   Society  of  A 

(1) 
Steere  Tank  Lines  (1) 
A.  Stein  &  Company  (1-sf) 
Sterling  Drug  Company  (1) 
Stokel\-Van  Camp  Corporati 
P.  A.  Sturtevant  Company  (2 
Style  Undies,  Inc.  (1) 
Sumpter  &  Associates  (1) 
Summit  County  (Ohio)  United  i 

(1) 
Sun  Oil  Company  (I-sf) 
Sunken   Gardens  (1) 
Susquehanna    .Advisory   Comird 
Swedenborg  Foundation  (I) 
Swedlow,  Inc.  (1) 
Swift  &  Co.  (2) 
Swissair  (1) 

Sylvania  Electric  Co.  (6)  (1-sf) 
Syntax  Corp.  (1) 
Synthane  Corp  (1) 
System  Development  Corp.  (1) 


1 


—  T  — 

Tahkodah  of  the  Ozarks.  Inc 
Taylor  Machine  Works  (1) 
Tea  Council  (1) 
Tec-Search,   Inc.  (1-sf) 
Teeco  Corp.  (1) 
Television  Bureau  of  .Adver 
Tenatex  Corp.  (1) 
Tennessee  Game  &  Fish  Cotnil) 
Tennessee   Industries  (1) 
Tennessee,  Slate  of  (1) 
Tennessee  Valle\    Authority  (3i 
Texaco.  Inc.  (2)  (1-sf) 
Thiel  College  (1) 
Thimet   Co.   (l-.sf) 
Thiokol  Chemical  Corp.  (I) 
Thom  McAn  Shoe  Co.  (1)  (4-' 
Thompson    Industries   (1) 
Time,  Inc.  (1)  (1-sf) 
Titanium   Metals  Ci>rp.  (1) 
Titnuis  Optical  Co.  (1) 
Toledo  Blade  (1-sf) 
Ton)co  Genetic  Crianl.  Inc.  (II 
Ihc  Toni  Co.  (1-sf) 
Torgmol  of  .America  (1-sf) 
Toro  Mfg.  Co.  (2)  (I-sf) 
Bob  Towie  Co.  (1-sf) 
Tracy  Locke  Co.  (1)  (2-sf) 
Transcontinental   I  ilc  Ins.  Co.  ^ 
TransWorld  Airlines  (2)  (l-sf» 
Travelers  Insurance  Co.  (2) 
I  rue   Maga/ine  (2-sf) 
True  Temper  Corp.   (1) 
TRW  Systems  (1) 
Tube  Transit,    Inc.   (I) 
Tupperware   Co.    (1) 
TwenIielh-Centur\-Fox  (3) 
Tyrex  C\\  (1) 

—  L'  — 
Uarco.    Inc.   (1-sf) 


BUSINESS  SCREEN  '  I 
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r>-K 


.tinted  ^^ 


P^ 


^-^% 


M^ 


You  can  put  your  message  on  a  Polaroid 
L^nd  transparency  in  10  seconds  for  a  mere 
55c.  That's  about  23  hours,  59  niinuti's,  and 
50  seconds  faster,  and  1  dollar  less  expen- 
sive than  an  ordinary  slide. 

All  you  do  is  load  the  film  into  the  cam- 
era. Snap  the  shutter.  10  seconds  later  you 
have  your  transparency. 

After  a  quick  hardening  just  slip  the 
slides  into  the  snap-together  plastic  frames. 
And  youYe  ready  to  go. 

There  are  2  different  kinds  of  transpar- 
ency film. 

Polaroid  PolaLine  transparency  film  is 
designed  especially  for  line  copy  work.  The 
blacks  are  really  black,  the  clear  areas  are 
extremely  clear.  That  makes  it  ideal  for 
charts,  graphs,  diagrams...  any  thing  set  in 
type  or  drawn  in  pencil  or  ink.  It  develops 


in  only  10. seconds. 

The  other  film  is  for  continuous  tone 
work.  You  make  slides  of  pictures  and  ob- 
jects with  it  in  2  minutes.  You  can  even  take 
a  picture  of  someone  in  the  audience.  And  a 
few  minutes  later  show  it  on  the  screen. 
That's  guaranteed  to  liven  up  the  presenta- 
tion. 

Both  kinds  of  slides  fit  any  standard  lan- 
tern slide  projector.  Both  kinds  of  .slides 
can  be  made  with  the  many  Polaroid  Land 
cameras  that  accept  Series  40  film,  except 
for  the  J-66. 

And  both  kinds  of  slides  have  terrific  im- 
pact when  they're  projected.  Just  imagine 
how  much  more  this  ad  would  have  im- 
pressed you  if  it  had  appeared  3  feet  tall  on 
your  office  wall. 

POIAROIO    «ND     KJIAIINE    • 
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Lnion  ot  Amcnc.m  Hebrew 

Congregations  (1-sf) 
Union  Bag-Camp  Paper  (I) 
Union  C.irhide  Corp    (2>  (3-sf) 
Union  Elcciric  Co.  (1) 
Union  Oil  Co.  (1-sf) 
Union  Special  Machine  Co.  (2) 
Unilarian-Unis  ersalisi  Service 

Comm.  (1) 
Lniied  Air  Lines  (20)  (J9-sf| 
United  Aircraft  Corp.   Hamilton 

Standard  Div    (2) 
United  .-Xuio  Workers  (1) 
United  California  Bank  (2-sf) 
United  Convalescent  Hospitals  (1) 
United  Fruit  Co.  (1) 
United  Fund  of  Miami  (1) 
United  Fund  of  Muncic.  InJ    (I) 
United  Givers  Fund  (1) 
United  Nations  High  Commissioner 

for  Refugees  (1) 
United  Parcel  Service  (1) 
United  Parents  .Assn.  (1-sf) 
United   Pictures  Organization  (1) 
United  Republicans  of  Calif.  (1) 
United  Shoe  Machinery  Corp.  (1) 
U.S.  Air  Force  (48) 
U.S.  Air  Force  Academy  (1) 
U.S.  Army  (10) 

U.S.  Army  Engineers  Corps.  (1) 
U.S.  Army  Pictorial  Service  (I) 
U.S.  Asbestos  Corp.  Gray  Rock  Div. 

(3) 
U.S.  Atomic  Energy  Comm.  (1) 


U.S.  Borax  A.  ChL-mical  Corp.  (1) 
U.S.  Civil  Rights  Comm.  (1) 
U.S.  Civil  Service  Comm.  (1) 
U.S.  Coast  &  Geodetic  Survey  (1) 
U.S.  Coast  Guard  (1) 
U.S.  Commerce   Dept.  (I) 
U.S.  Defense  Dept.  (4) 
U.S.  Office  of  Economic 

Opportunity  (4) 
U.S.  Envelope  Co.  (1) 
U.S.  Fish  &  Wildlife  Service  (4) 
U.S.  Federal  Aviation  .Agency  (3) 
U.S.  Food  &  Drug  Administration 

(1) 
U.S.  Forest  Service  (2-sf) 
U.S.  General  Services 

.Xdministralion  (3) 
U.S.  Geological  Survey  (2) 
U.S.  Gypsum  Co.  (2) 
U.S.  Health  Educational  &  Welfare 

Dept.  (3)  (1-sf) 
U.S.  Information  Agency  (25) 
U.S.  Internal  Revenue  Service  (6) 
U.S.  International  Development 

Agency  (1) 
U.S.  Interior  Dept.  (7) 
U.S.  Land   Management  Bureau  (3) 
U.S.  Marine  Corps  (1) 
U.S.  Maritime  Adniinislration  (1) 
U.S.  Mines  Bureau  (2) 
U.S.  Naval  Ordnance  Test  Section 

(1) 
U.S.  Navy  (50) 


U.S.  Navy  Medicine  &  Surgery 

Bureau  (1) 
U.S.  Office  of  Education  (1) 
U.S.  Plywood  Cp.  (2) 
U.S.  Post  Office  Dept.  (1) 
U.S.  Public  Health  Service  (4) 
U.S.  Public  Roads  Bureau  (1) 
U.S.   Reclamation  Bureau  (3) 
U.S.  Rubber  Co.  (2)  (2-sf) 
U.S.  Savings  &  Loan  League  (1) 
U.S.   Social   Security  Administration 

(2) 
U.S.  State  Dept.  (3) 
U.S.  Steel  Corp.  (4) 
U.S.  Travel  Service  (4) 
U.S.  Treasury  Dept.  (2) 
U.S.  Trotting  Assn.  (2) 
U.S.  Wheelchair  Sports  Fund  (1) 
United  World  Federalists  (1) 
Univ.  of  Caiif.-L.A.  (1) 
Univ.  of  Chicago  (2) 
Univ.  of  Cincinnati  (1) 
Univ.  of  Michigan   Inst,  of  .Science 

&  Technology  (1) 
Univ.  of  Nebraska  (1) 
Univ.  of  Oregon  (1) 
Univ.  of  Oregon  Medical  School  (3) 
Univ.  of  Washington  (2) 
Univis,   Inc.   (1) 
The  Upjohn  Co.  (4) 

—  V  — 
Van  Heusen  Co.  (1-sf) 
Ventilator  &  Cleaning  Engineers  (1) 
Vermont  Academy  (1) 
Virginia  State  Ports  Authority  (1) 
Visual   Projects,  Ltd.  (2) 
Vocational    Rehabilitation 
Administration  (I) 


Vogue  Magazine  (1) 
Volkswagen  of  America.  Inc.  (, 
Volta  Aluminum  Co.  (1) 

—  W  — 

Wagner  College  (1-sf) 
Wagner  Electric  Co.  (1) 
Hiram  Walker  Co.  (3) 
Walker  Mfg.  Co.  (2) 
Wallcovering  Wholesalers  .Assn 

(1-sf) 
Ward  Body  Works  (1) 
Warner-Chilcott  Laboratories  (! 
Warrick  Equipment  Co.  (1) 
Washington  State   Education  A 

(1) 

Water  Safety  Foundation  (1) 
Weeki   Wachee  (1) 
West  Bend  Co.  (1) 
West  Flagler  Kennel  Club  (1) 
West  Michigan  Catholic  Dioces 
West  Palm  Beach.  City  of  (1) 
West   Penn   Hospital   (1) 
West  Virginia  Pulp  &  Paper  Cc   ( 
Western  Airlines  (1) 
Western  Auto  Supply  Co.  (1) 
Western  Electric  Co.  (3) 
Western    Growth   Equities  (3-sf 
Western  Reserve  Univ.  (li 
Western  Wood  Products  .Assn 
Westinghouse  Electric  Co.  (18i 

(859  AvP) 
Weston  Hydraulics,  Ltd.  (1) 
Weyerhaeuser  Co.  (2) 
Wheaties  Sports  Federation  (ll 
Whirlpool  Corp.  (1) 
White  Motor  Co,  (3) 
Whitlock  &  Co.  (1-sf) 
(CONTINUED    ON    NEXT    I'.AGI 


PROJECTION  FEATURES  NO  OTHER  SYSTEM  HAS! 


^ GROUPSHOW 


REAR  PROJECTION  SCREENS 


If  you  use  rear  projection  just  to  beat  room  darkening  problems, 
you're  wasting  90%  of  your  investment.  Only  HPI  Groupshow 
Rear  Projection  Screens  guarantee  all  these  advantages  .  .  . 

•  One  Hand  Portability— On  Foot,  In  Car,  Flying  .  .  .  exclusive 
folding  action  permits  HPI  Groupshow  to  store  or  go  anywhere. 

•  No  "Extra"  Wide  Angle  Lenses— No  Image  Loss  ...  all  HPI 
Groupshow  Screens  operate  with  lenses  in  existing  projectors 
with  all  the  image  quality  of  the  original  optical  system. 

•  Removes  Distracting  Noise  And  Movement  Of  Projectors  .  .  , 
standard  lenses  allow  separation  of  projector  from  HPI  Group- 
show— can  be  hidden  from  audience  if  desired. 

•  Examine  Images  Close  Up  Without  Shadow,  Grain  or  Fabric 
Patterns  .  ,  .  normal  for  HPI  Groupshow— impossible  with  front 
projection. 

•  All  Projected  Material  Accepted  Without  Cut  Off  .  .  .  exclusive 
square  format  of  HPI  Groupshow  yields  maximum  image  size 
for  movies,  film  strip  and  slides— horizontal  and  vertical. 
Oetailt,  Proiection  Distance  Tabic?.  Complete  Catalog  available  on  request 


A  SIZE  FOR  EVERY  AUDItU 


FOLDS  FLAT  —  FULLY  PORTABLE 


WORKS  WITH  ANY  PROJECTOR 


GROUPSHOW 

REAR  PROJECTION   SCREENS 

;:629-  8"x  8"  FoldinR  Screen 

}22. 

:r631-12"xl2"  Folding  Screen 

»49. 

i;630-18"x24"  Folding  Screen 

»95. 

#632-25"x25"  Folding  Screen 

»119. 

;S633-Folding      Stand      (42" 

tiigh)    (or    Nos     630    & 

632  »29.50 


HUDSON  PH0T08MPHIC  INDUSTRIES,  INC.  •  INDUSTRIAL  AND  A/V  PRODUCTS  DIVISION  •  irvitiKton  on  Hudson.  N.Y. 


56 


BUSINESS  SCREEN  *  1 


assignment  grand  prix: 

covered  best  by  CM16...the  camera  built  to  take  action! 


When  you  cover  fast  action  like  a  grand  prix  road 
race,  the  story  won't  wait  for  you.  Before  you've  set 
up  a  tripod,  the  flag  is  down  and  the  cameraman  with 
the  compact,  light  weight  gear  is  on  his  way  to  the 
next  turn.  He's  shooting  with  Beckman  &  Whitley's 
new  CM  16  sound  camera,  the  one  that  weighs  in  at 
15  pounds  including  zoom  lens  and  400  feet  of  film. 
Shouldn't  you  be  getting  in  on  all  the  action  too? 
With  the  CM  16  you  get  a  combination  of  advantages 
never  before  available  in  a  professional  16mm  sound 
camera.  Including  a  revolutionary  pin  registered  con- 
tinuous motion  transport  system  for  superb  sound 
and  picture  quality. 


Built  to  take  action  by  the  largest,  most  experienced 
manufacturer  of  ultra  high  speed  cameras,  CM  16  is 
now  available.  Write  or  phone  Cine  Products,  Beckman 
&  Whitley,  Inc.,  441  Whisman  Road,  Mountain  View, 
California  94040,  phone  (415)  968-6220.  In  Europe. 
Kettingweg  23,  Baarn,  Holland,  phone  5004. 


A  suBSiOiMr  Of  ieCnniC*L  OPCI>Al,onS  inC 


Overseas  Operations  Being  Lensed 
for  a  New  |olinsoii's  Wax  Picture 

A  20-miinitc  color  motion  pic- 
ture, titled  Someiliiny  Better,  is 
bcini:  pnxluced  in  the  L'.S.  and 
abroad  for  S.  C".  Johnson  &  Son. 
Inc.  by  Ken  Snyder  Enterprises, 
of  Hollywood. 

The  new  Johnson's  Wax-spon- 
sored film  will  include  sequences 
made  at  the  company's  Frank 
Lloyd  Wright-designed  facilities 
in  Racine.  Wisconsin,  and  at  af- 
filiate companies  in  other  parts  of 
the  world.  According  to  a  com- 
pany sptikesman  it  "will  provide 
a  complete  tour  of  the  company's 
operations  and  insight  into  the 
philosophy  behind  the  growth  of 
this  mixlern  corporation." 

Prcxluction  is  already  under  way 
and  the  lilm  is  expected  to  be  fin- 
ished early  in  1967.  It  will  be 
shown  in  the  Golden  Rondelle 
theater  now  under  reconstruction 
in  Racine  from  the  original  theater 
that  was  a  feature  of  the  com- 
pany's 1964-65  New  York  World's 
Fair  pavilion.  The  new  lilm  will 
be  shown  to  visitor  audiences  as 
a  companion  to  To  Be  Alive!,  the 
Academy  Award-winning  wide- 
screen  picture  produced  by  Francis 
Thompst)n.  Inc.  and  shown  to 
multitudes  during  the  New  York 
Fair.  • 

*  »       » 

"8mm  Training  Programs"  Co, 
Formed  to  Meet  New  Media  Needs 

Two  audio-visual  training  media 
organizations  in  New  York  City, 
Industrial  Education  Films,  Inc., 
;ind  Port-AF-ilm  Presentations, 
Inc.,  have  combined  talents  to 
form  a  new  company;  8mm  Train- 
ing Programs. 

The  company  plans  a  library  of 
Xmm  lilm  subjects  to  be  planned 
and  produced  for  indoctrination, 
training  and  motivation  use  as  well 
as  Kmm  versions  of  existing  16  and 
."^.^nuii  subjects.  Prints  will  be  made 
available  in  Knim  optical  sound,  in 
cartridge-load  magnetic  sound  and 
in  "single-concept"  silent  versions. 

For  more  information  about 
"Xmm  [raining  Programs"  write: 
Port- A- Film  Presentations,  54.S 
I  iflh  Avenue,  New  York  ("ity. 
Mention  this  item.  • 

•  •        * 
"Helping  Hands"  Film  Available 
lo    Train   (jeriatric   Nursing   Aides 

Prints  of  Helpittu  llutuls,  a  27- 
minute  film  useful  for  training 
nurses  aides  in  geriatric  nursing 
ht)mes  and  hospitals,  arc  available 
for  rental  or  outright  sale  from 
Harvest  Films,  Inc.,  25  W.  4.1rd 
St.,  New  York,  N.  Y.  10036.       • 
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(CONTINUED    FROM    PAGE    56) 

Whitman  Recquardt  Co.  (1) 

Whillaker  Corp.  (1) 

Edwin  L.  Wicgand  Co.  (1) 

Julius  Wile  Sons  (1) 

lee  Wilson  Engineering  Co.  (2) 

Wilson  Sporting  Goods  Co.  (I) 

Winter  Park.  Colo.  (1) 

Winthrop  Laboratories  (1) 

\\  isconsin  Resource  Development 

Dept.  (1) 
Wisconsin,  Slate  of  (1) 
Wolf  Corp.  (1) 
Wolf  Electric  Tools,  Lid.  (1) 
World  Book  Encyclopaedia  (1)  (1-sf) 
Wolverine  Shoe  &  Tanning  Corp.  (1) 
Wood  Conversion  Co.  (1-sf) 


Woodmen  of  the  World  Life  Ins.  Co. 

(I) 

Wool  worth  Corp.  (1) 

Wurlilzer  Co.  (1) 

Wynn  Oil  Co.  (2) 

Wyoming  Game  6i  Fish  Dept.  (1) 


Xerox  Corp.  (9) 

—  \   — 

Yarway  Corp  (1-sf) 

York   Christian    Foundalion   (I) 

York  College  (1) 

—  Z  — 

Zenith   Mfg.  Co.  (2) 


//     /      E    SALUTES     ITS     -rERSOMLIZED'' 
16M,M  LABORATORY  SERVICE  CUSTOMERS 

II  FE  commends  PARTHENON  PICTURES-HOLLYWOOD  .  .  . 
producer  with  a  coast-to-coast  clientele  .  .  .  winner  of  many  awards 
—among  them  a  "triple"  in  the  National  Visual  Presentation  A.ssoci- 
alioii's  1.3th  ,\iiinial  Day  of  Visuals  in  Chicago;  First  Place  for  Tito 
Clu'iis  for  Cluirlic,  for  .Mutual  and  United  of  Oiiuilia;  Fiist-Places 
lor  />()(■('  Tliat  Car  and  She  Purrs  Like  a  Kitten  lor  American  Oil 
Compaii)-  .  .  .  and  for  many  years  a  customer  using  H  F  E-Quality 
laboratory  service. 

"'Cap"  Palmer,  like  so  many  other  proniiiicnt  producers,  \alucs  the 
safet\  factors  H  FE  assures.  "Safety'"  is  what  results  from  tiie  e.\tra, 
pirsmuilizcd  care  used  to  prevent  damage  to  or  loss  of  film.  It's 
.ipplicd  at  every  step,  from  double-check  ideutification  on  arrival  of 
material  for  processing  or  print-making,  to  double-check,  check-out 
lor  shipping. 

In  between,  it  involves  use  of  specialized  e<iuipnuMit  and  techniques 
designed  to  preserve  and  protect  original  footage.  Zero  cuts  and 
\arial)lc  length  dissolves  from  12  to  90  frames  provide  perfect  fades 
and  dissoKes  without  cutting  the  origiiial  scene.  All  special  effects 
are  indicated  on  cue  rolls  which  "travel"  with  the  A  &  B  rolls.  This 
special  II  FE  "'Cue  Roll"  method  is  assurance  that  original  film  will 
not  he  marked,  notched,  cut,  or  damaged  in  any  wax . 
Printing  originals  are  stored  in  IIFK's  air-conditioned.  huniidit\- 
controlled  vaults  .  .  .  and  though  16  such  vaults  have  a  capacity  ol 
•  >0  inillioii  leet  of  film,  cataloging  and  cross-iude.xiMg  provide  innnc-- 
diate  reference  and  location. 

Each  release  print  is  carefully  inspected  aiui  iiioperK  identified  in 
the  air-conditioned  ]5r()jeclion  and  assemhK  rooms  where  millions  of 
licl  ol  film  are  prc-parc^d  lor  shipment  to  clients  .dl  o\er  the  world. 
.Ml  these  thiujis  add  up  to  "safety""  diid  <|n.iiil\ -and  safety  nieans 
(  oiist.uit  watchfulne.ss  over  all  film,  our  best  assurance  of  satisfaction 
lor  the  many  H  F"  E  customers  we  continue  to  .serve  after  main 
vears.  C;ome  by  and  see  how  safetv  is  applied,  or  see  its  elfects  in  a 
trial  order, 

for  omiplctc  V EBSON .XLl/.ED  Uimm  Lahordton/  Service— 

HOLLYWOOD  FILM  ENTERPRISES,  INC. 


6060  SUNSET   BlVD    ■   HOUYWOOD,   CALIFORNIA   90028   •   PHONE   213   464-2181 


FOR  THE 


^^"^^ 


inf^OLOR 

or  Black  &  White 


-•■riinif  film   pntdurers   sinie    l*K)7  

7,        I  (ilxirnlorr    ihal't    tH.IH'.ST    in    tlxiivrii'iiir 
II  /..S7'    III    l:ifuii>nifiil    .    .    . 
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20  Pictures  About  South  Africj 
Available  for  Free  Loan  Showi, 

.  More  than  20  16mm  scd 
lilms  (19  of  them  in  color)  f 
bringing  the  excitement  o(  Sik 
Africa's  scenery,  game  rescs 
and  unusual  way  of  life  to  cl. 
lodges  and  other  adult  orgare 
tions  through  the  free-loan  fij. 
ties  of  Sterling  Movies.  Inc 

Four   films   highlight   the 
tacular  wild  life  of  South  Afri 
vast  game  reserves.  Of  these  ■ 
18-minutc     film.     South    A 
Animal  Kiiifidom  and  the  3' 
utc   Luke    Wilderness,   are  r,; 
high  in  audience  interest. 

The  Youni"  Country,  a  2S 
utc  picture,  is  especially  su; 
showings    in    this    3()0th   \c 
Dutch  settlements  in  the  \\ . 
hemisphere.  The  black  and 
film  reviews  South  African  i 
opmcnt  since    1660  in   a  in. 
which   draws   many   parallels  v 
tvvccn  North  American  and  S- 
African  history. 

Address  loan  requests  to 
ling  Movies,  Inc.  at  43  West  , 
Street,  New  York  City   1002M 

Brooklyn  Botanic  Gardens'  F 
on  "Pruning  Practices"  For  I 

For  the  gardener  who 
doubts  about  how  or  whet 
prune,  a  new  16mm  film,  Pru 
Practices  at  the  Brooklyn  Bo\ 
Ciarden.  provides  a  worth* 
lesson.  Photographed  on  the 
den's  grounds,  the  film  dei 
strates  the  essentials  of  pni 
that  result  in  bigger  and  b 
blooms.  It  is  22-minute  in  lei 
in  color  and  is  available  for 
from  the  Center  for  Mass  ( 
nuinication  of  Columbia  Un 
sity  Press,  New  York.  It  was 
duced  by  CMC  for  the  Woo 
■Auxiliary  of  the  Brookivn  Btf 
Garden. 

Beginning  with  the  time  p' 
the  plant  cir  tree  in  question  ^ 
be  pruned,  the  film  dcmoii' 
the  tools  to  use  and  the  | 
techniques.  Sequences  then  : 
growth  through  annual  m.ilu' 
Care  of  evergreens  and  cIcck 
trees,  roses,  rhododendrons, 
gcs,  lilacs,  forsythia  and  ■ 
vvocuiy  plants  is  covered. 

The  decorative   use  of  pr 
is  developed  in  a  segment  i 
Japanese    art    of    shapin;j    i 
pruning  as  j-iracticcd  in  the  Br 
lyn   Hotaiiic's  Japanese  (iard( 
illustrated. 

rrunini;  Practices  at  tlic  B' 
lyn  Botanic  Harden  rccci\> 
Blue  Ribbon  Award,  1966  A 
ican  Film  Festival,  and  a^ 
CINE  Golden  Eagle  Aw; 
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CLEARANCE 

GOOD,  USED  LIGHTING  EQUIPMENT 


LIGHTS 

Unit  Price 

Mole-Richardson  Inky  Spots  with  Barndoor $31.00 

Mole-Richardson  750  Spots  with  Barndoor  &  Stand.  .  .  87.50 
Mole-Richardson  2  KW  Spots  with  Barndoor  &  Stand.  .129.50 
Mole-Richardson   5  KW  Spots  with  Barndoor  &  Stand .  .  239.00 

Mole-Richardson   10  KW  Spots  with  Barndoor 409.00 

Mole-Richardson   Duarcs  with  Stand 307.00 

Mole-Richardson  Type  90  Arcs  with  Grids  &  Stands  .  .522.50 

Mole-Richardson  Type  170  Arcs  with  Grids 750.00 

Mole-Richardson  750  Cone  Heads 61.00 

Mole-Richardson  2  KW  Cone  Heads 92.00 

Mole-Richardson  5  KW  Cone  Heads 152.00 

Mole-Richardson  TV  Scoops 20.00 

Mole-Richardson   Quad  Lites 33.50 

Mole-Richardson   Quadrants 9.00 

Mole-Richardson   5  KW  Sky  Pans 81.50 

Mole-Richardson  Single  Broad  Heads  with  Barndoor.  .  45.00 
Mole-Richardson  Double  Broad  Heads  with  Barndoor.  .    73.00 

Mole-Richardson   Molensers     240.00 

Colortran  750  Soft  Lites 52.50 

Colortran   1  KW  Soft  Lites 80.00 

Colortran  2  KW  Soft  Lites 100.00 

Colortran  4  KW  Soft  Lites 175.00 

Colortran  Quartz  LQF-10-30  Focus  Heads  with 

Barndoor,  Net  &  Stand 87.00 

Colortran  Quartz  LQK/5WYA  Heads  500  with 

Barndoor  &  Stand 38.50 

Colortran  Quartz  LQK  6DY  Heads  with  Barndoor 

&  Stand 30.00 

Colortran  Quartz  LQK  6DS  Heads  with  Barndoor 25.00 

Colortran  Quartz  LQK  lODY  Heads  with  Barndoor 

&  Stand 42.00 

Colortran  Quartz  LQK  lOMS  Heads  with  Barndoor  .  . .    30.00 

Colortran  Quartz  Mini  6  Heads  with  Barndoor 25.00 

Colortran  Quartz  Mini  10  Heads  with  Barndoor 30.00 

Colortran  Quartz  LQB  Back  Lites  with  Barndoor 32.00 

Colortran  Cine  King  Heads  with  Barndoor,  Holder, 

Net  &  Stand 55.00 

Colortran  R-80  Heads  with  Barndoor,  Holder, 

Net  &  Stand 62.00 

Colortran  Explosion  Proof  Heads 1 91 .00 

Colortran  Jr.   Heads   with   Barndoor   31.50 

Colortran  Sr.  Heads  with  Barndoor   38.50 

Colortran   Kicker   Heads     10.00 

Colortran  Super  Kicker  Heads 15.00 

Strong  Trouperettes  with  Stand   250.00 

Lekos  2   KW  Heads    65.00 

Frezzolini  Model  500  Heads 20.00 

Sylvania  Quartz  Pro  Sun  Gun  with  Case 12.50 

Sylvania  Quartz  Frezzy  Heads 20.00 

Frezzy  30V  Batteries 250.00 

Frezzy  Accessory  Cases  5.50 

Nova  Twin  Quartz  Heads  with  Barndoor  &  Nets 63.00 

Lowellite  Heads  with  Barndoors 3.00 

Lowellite  Kits  -  5  Heads  with  Barndoors  &  Case 1 5.00 

Stonoco  Underwater  Lights 5.00 

Gator  Grips   3.50 

4  Ft.  Striplights 5.00 

8  Ft.  Striplights 7.50 

FIRST  COME...      L 
FIRST  SERVED!      f 


COLORTRAN   STRIP   LIGHTS 

CFS-5  Five  Light  Fotosure,  Built-in 

Converter   per  pair  $195.00 

CFS-6  Six  Light  Fotosure,  Built-in 

Converter    per  pair    21 5.00 

CFS-7  Seven  Light  Fotosure,  Built-in 

Converter    per  pair    230.00 

LL-5  Five  Light,  with  CSU  Converter per  pair    219.00 

LL-8  Eight  Light,  with  CSUT  Converter  .  .  .  .per  pair  349.00 
LLD-13  Thirteen  Light,  with  CSU  Converter  .  .  per  pair    605.00 

LL-7  Seven  Light per  pair      36.00 

LL-10  Ten    Light    per  pair      45.00 

LLD-1 1  Eleven  Light per  pair      63.00 

LLD15  Fifteen  Light per  pair      72.00 

LL-3  Three  Light 20.00 

LL-4  Four  Light 22.50 

LLD-13  Thirteen  Light 54.00 

CONVERTERS 

Colortran  CVNS  Converters   59.50 

Colortran  CSU  Converters 200.00 

Colortran  CCM  Converters 100.00 

Colortran  CCM  Converters  (New) .150.00 

Colortran   Old  Style  Jr.  Converters 25.00 

Colortran   Old  Style  CC  1500  Converters  (New) 75.00 

Colortran  Old  Style  CCMJ  Converters  (New) 100.00 

Cintron  60  AMP  Converters 200.00 

Cintron   100  AMP  Converters 250.00 


STANDS 

Colortran  Stands  with  or  without  Casters  .  . . 15.00 

Century  Lite  Stands 25.00 

Century  Medium   Stands   60.00 

Century  Hi-Overhead  Stands 110.00 


BARDWELL  & 
McALISTER  LIGHTS 

750  spots  (commercial  type) 

with  barndoor  &  stand $  60.00 

2  KW  spots  with  barndoor  &  stand 113.00 

5  KW  spots  with  barndoor  &  stand 175.00 

Single  broads  with  glass  diffuser  (new)   40.00 

750  cones  with  stand 75.00 

2  KW  cones  with  stand 110.00 

5  KW  cones  with  stand 170.00 

Quadlites  with  stand 50.00 

V ^ 

NOTE:  Bulbs,  where  applicable,  not  included  in  price. 

Large  Quantities  of  All  Items  Available 

Send  Remittance  With  Order. . . 
Shipments  Will  Be  Made  Freight  Only  Collect 


yfcB/CECp 
^ -^^ 


F&B/CECO 


MAIN  OFFICE: 

315  West  43rd  St.. 

New  York,  N.Y.  10036 


Phone:  (212)  JU  6-1420  — Cable:  CINEQUIP- Telex:  1-25497 
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I  \l  K    AIO.M.    IS    NOT    INOrc.H 


A    lomial    briefing:    llii.\    "slraitllil    talk"   joiiii    oj 
iiiissofii     ililiiinj   (lipiiuls   oil    xiH-dkcr'.s   ahiUtij. 


<  .<>iniiiiiMic';ilii>ii    is    JTiiproM'd    l)\     \isiiaK:    ( lull  Is, 
slidrs.  or  fi<>ocl  use  of  chalkboards  at  rear. 


(.niplik    (Diiiiiiiinicalioii:   fails   on    iiitiili     i  it  i(//i/ 
I  liiti  III/  illii\liiitiiiiis  (Iriixiii  (III  ilidlkliiiiiril  .  .  . 


Typical    tnanaKciiu-nl    toiift'ren.    :    is    evcnjliodij 

lisliiiiiif^.    f/n    llii  II   liiiiriiiii    '/"'   -^     "'     irord.\'^ 


llow  Good  Is  Our  Image? 

Focus    on    Basic     Principles.     Ideas    Can     Help    ih<-    Cuiiiiniiniculor    Uo    u    Itciter  j 
by  Robert  S.  Scoli.  Aerospace  Corporation* 


How  Guou  IS  Olk  Imagi;'.'  We're  living  in 
an  age  of  imagebuilders.  Everyone  com- 
nniiiicates  an  image  tn  soniei>nc.  all  the  time, 
even  if  we  only  have  an  audience  of  one — 
ourseif.  Our  reputations,  our  characters,  or 
lack  of  character,  are  all  images  that  com- 
municate, truly  or  falsely.  The  hero  and  the 
villain  both  become  images  in  our  memories. 
They  leave  their  permanent  impressions  in 
history. 

Today,  man's  Space  Age  technologies  chal- 
lenge the  security  of  the  planet.  These  same  un- 
precedented demands  also  challenge  the  state 
of  our  audio-visual  art. 

True,  the  cost  of  communicating  is  high — 
but  the  cost  of  not  communicating  is  even 
higher. 

There's  Power  in  Clearly-Defined  Principle 

We  should  focus  our  attention  more  closely 
on  communication  principles.  One  clearly  de- 
fined principle  can  generate  more  power  for 
communication  than  a  dictionary  full  of  wt)rds. 
Principles  arc  like  idea-pictures  with  lasting 
after-images — like  symbols.  You  could  say  that 
a  symbol  is  a  principle — in-for-ma-tion,  infor- 
mation. 

The  fundamental  principles  oi  human  ct)m- 
munication  do  not  change — only  the  forms, 
the  techniques  and  the  processes  change.  The 
principles  of  communication  can  be  applied  to 
any  audio-visual  system.  We  sometimes  like  to 
think  that  our  particular  system  is  unique, 
that  no  one  else  knows  our  problems,  because 
were  so  unique  too. 

Synthesis  of  Many  Sciences,  .\rt  Forms 

But  human  communication  is  a  synthesis 
of  purpose  and  form,  of  meaning  and  media. 
Audio-visual  communication  systems  in  the 
Space  Age  demand  a  creative  synthesis  of 
many  sciences  and  most  of  the  art  forms. 

Pictures  and  words  are  media  only.  Like 
telephones,  they  are  meaningless  until  we 
modulate  them  with  our  purpose  and  our  lui- 
niaii  umlerstaniiing.  The  means  are  all  worth- 
less without  the  ini'.wafii'. 

It  seems  to  me  that  today  wc  live  in  an 
audio-visual  world.  Man  himself  is  an  audio- 
visual system. 

All  information  or  intelligence  that  is  seen 
or  heard  is  "audio-visual  communication." 
Why  don't  wc  usually  think  of  motion  pic- 
tures as  a  "coinmunication"  meiliinn — or  tele- 
vision, or  commercial  radio'.'  We're  used  to 
thinking  of  thetn  as  "entertainment"  media, 
even  with  all  the  commercials.  And  what  about 
newspapers  and  magazines  and  billboards  and 
cartoons?  What  about  books — especially  the 
paperbacks?  Wc  "look"  at  them,  and  we  "hear" 
the  messacc  in  our  minds. 

Wc  will  learn  more  about  auilio-visual  com- 
munication if  we  will  reflect  upon  the  mysteri- 


*'l  III-  anil  Ir  nn  lliis  |i.iKr  in  nil  alililrvi.itidii  of  .1  >|irrrli  Kivrn 
lit  .III  Arinnl  Fori  rs  (Iniilrrriirr  in  \V]i«hilii(li>il.  D.  (I.,  by 
KiilirrI  S.  .SfnII.  A%«i«l.iiit  DiriTliir  tit  (Mivcrniiiml  Krliilioti'i. 
Ari4ts|i.ici.  (Nir|Miraliiiii.  iind  .1  V.i\l  I'rrsidi-nl  iif  llir  IndiiKliy 
Filiii  I'tiKtiiirrt  A.i'iOf'iiiliiiii. 


ous   processes   by    which    we   are   able 
and  hear.   It  is  a  miracle  that  we  take 
much  for  granted  and  abuse  more  than  \m 

E.xternally  and  internally  we  are  usint 
and  electricity  traveling  at  the  speed  of 
The   reason   the   process  seems  slower  ; 
times  is  that  we  are  not  as  skilled  at  opci 
the  equipment  as  the  Systems  Designer 
creating  it.   Audio-visual,  hearing  and 
tone  and  light,  sound  and  symbol — all  o( 
terms  represent  frequency  patterns  withi 
electro-magnetic  spectrum. 

"To   Make   Knowni"   With   Sound   and  I 

The  word  commiinlcciiion  means  simpi 
make    known".    Our    business    is    "to 
known"  with  sound  and  light.  Our  opcr^ 
task  as  communicators  is  to  get  the 
through. 

We've  pondered  on  the  processes 
and  hearing.  What  are  the  processes  ol 
ing — or  of  understanding?  We  say  "know 
is  power."  Not  by  itself  it  isn't.  Static  k^ 
ledge  is  not  power.  It  is  only  potenii;il  ei 
It  has  to  move  to  generate  power,   lo  mi 
well,  we  have  to  make  it  information  and 
mit  it  through  the  most  efficient  medium. 
it  can  generate  power  to  motivate,  or  ti 
lighten.  , 

We  can  identify  the  principle  of  eommui 
tion   as   a   kind  of  "binding  energy".  Ph. 
books  define  energy  as  "the  capacity, 
ability,  to  do  work."  Nothing  works  vei 
without  effective  conununication.  It  is  eat 
observe  that  comnumicatioii  holds  a  pci 
ity  together — or  an  army  together — or 
and  wife  tosether.  Therefore,  it  is  at  I 
effect,  "a  binding  energy." 

Communication  is  not  merely  the 
freuuency.  it  is  also  the  modulation — I 
quiring  energv  inputs. 

"Need   to   Know"   Has   a   Positive   Ap| 

Our  age  is  the  age  of  the  "need-t 
The  need-to-know  is  most  often  interpi 
its    negative    connotation — keepiiv.' 
else   from   knowing  siMnelhing  th.ii 
The   positive   approach    to    the    need-i 
principle  is  to  get  the  word  to  the  pcop.v 
have  to  know,  and  expressed  as  clearly  tt  I 
sible.  and  in  the  minimum  of  time.  ^ 

The  miitisation  of  all  of  man's  scicntifrr 
vestigation    through    the    ages,    all     'I 
ploration  of  the  unknown,  indicates  ilic;xo# 
jiolarity  to  the  need-to-krmu  principle  I'i'f 
need  to  fill  a  vacuum  in  human  m 
as  a  basis  for  cooperation,  or  to  il 
on  factors  leading  to  important  (.Iccision*! 
for  more  effective  coordination  of  \ital  P'| 
Viewed  from  this  angle,  the  need-to-kn 
always  been  the  most  dynamic  motivati 
in    human   history — certainly   not   in 
text   "He   has   no  need   to   know",   hut 
spirit,  "I've  got  to  get  this  word  to  himi 
the   message  to  Garcia,  like  an   S  O.S 

But    getting    the    message    through 

(continued    on     the     lOLLOWINC;     1*A< 
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S    TO     1)KLI\  KR     IDKAS 


««liiied    ti'C'linical    motion    pictures    help 
iiiplix    (laid    uit)i    mrtmiiifis    clarified. 


lit   television  offers  the  advantage  of 
1/    tt7i<7i   time  is  conitmmication  factor. 


I  111  j;riiphic  artists  arc  cmjtUnjcd  to  cler- 
ic and   televised   industry   presentations. 


ve  can  communicate  to  and  from  outer 
time  to  study  the  images  tve  create. 
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IF  PA  JOURNAL 


INDUSTRY    FILM    PRODUCERS    ASSOCIATION,    INC. 


We  Have  a  Committment  to  Action 

¥s  This  Rfai.ly  the  IFPA  President's  Message?  No, 
■^  but  it  is  our  statement  of  purpose.  Thanks  for  the 
job.  I  accept  the  challenge. 

What  IFPA  accomplishes,  what  public  image  it  cre- 
ates, whether  it  thrives  or  withers  and  dies,  is  a  result 
of  group  will.  Dies??  Over  my  dead  body!  I  am  willing 
to  invest  my  time  and  effort  for  IFPA,  push  beyond  my 
usual  exertion  our  association,  become  personally  in- 
volved for  IFPA.  I  am  concerned  about  the  contribu- 
tion I  can  make  .  .  .  how  much  I  can  put  in  ...  to 
support  IFPA.  IFPA  should  have  a  great  year  ahead. 
IFPA  should  give  expression  to  the  many  "words"  in 
terms  of  ACTION. 

If  you  are  "new"  to  IFPA,  you  may  be  one  of  those 
who  have  asked,  "why  IFPA?"  or  "what  is  IFPA  doing 
for  me?"  If  you  are  one  of  the  older  members  you  may 
be  asking,  "what  happened  to  the  old  IFPA,  the  one  that 
did  things?"  If  you  are  a  former  member,  this  is  the  time 
to  rejoin,  because  in  1967  we  aim  to  give  you  the  ans- 
wers to  these  questions. 

We  arc  committed  to  a  year  of  ACTION. 

Members  want  prestige,  meaningful  meetings,  tangible 
signs  of  belonging,  communications  and  participation.  It 
is  the  aim  of  this  office  and  the  Board  to  contribute 
toward  this  end.  So  why  stand  alone?  IFPA  provides  you 
with  the  strength  of  others.  Contribute  to  the  cause  .  .  . 
your  cause.  I  ask  for  your  support,  ask  you  to  use  IFPA 
as  a  common  ground  for  the  advancement  of  our  pro- 
fession .  .  .  your  profession.  Help  build  our  image  .  .  . 
for  it  is  your  image. 

The  large  attendance  at  our  first  Board  meeting  pro- 
claimed a  new  interest,  a  rebirth  of  IFPA.  How  can 
we  give  this  enchantment  reality?  We  need  to  express 
ourselves.  Be  unique!  Be  different!  We  need  to  sell  our- 
selves. Speak  up!  Get  on  a  committee,  take  an  office 
and  throw  yourself  into  ACTION.  Act,  show  spirit — it's 
contagious.  We  need  to  promote  ourselves  .  .  .  have  a 
plan  of  publicity  and  promotion.  .And,  not  be  modest 
about  it.  IFPA  needs  to  get  across  in  a  definite,  exact, 
forceful  manner.  IFPA  has  to  be  an  egotist,  in  a  way.  We 
need  to  believe  we  are  somebody  .  .  .  for  the  remarkable 
thing  about  it  is,  we  are.  We  must  believe  in  IFPA.  Get 
excited  about  it,  turn  on  the  enthusiasm.  IFPA  needs 
to  have  vision,  to  invent  things,  to  explore.  .  .  . 

"The  future'  seems  to  be  a  common  theme  for  many 
groups.  Ah,  the  future!  Something  everybody  under- 
stands. The  rosy  future  is  the  only  future  .  .  .  full  of 
promise.  The  future  is  uncharted.  It's  bigger  than  our 
past  or  present.  IFPA  can.  with  imagination,  chart  it. 
IFPA  must  grow  .  .  .  n/7/  grow.  It  is  one  of  the  surest 
ways  to  protect  our  promise.  IFPA  must  have  "guts", 
carry  a  punch  and  use  it,  show  initiative,  be  bold  and 
stick  to  its  guns.  So.  let's  get  the  show  on  the  road! 
August,   1966 

— Gene   Marcus   Huggens.    President 
The  Industrx  Film  Producers  Association 


Los  Angeles  Chapter  Holds  First 
Meeting  at    New   Peterson   Studio 

The  lirst  meeting  of  the  Los 
Angeles  Chapter  following  the  re- 
cent National  Conference  was  held 
at  the  Peterson  Company's  recent- 
ly-acquired facility  near  Third  and 
La  Cienega  on  July  28. 

To  launch  the  new  program 
year,  chapter  chairman  Scott 
Robertson  of  Eastman  Kodak  in- 
troduced other  chapter  officers. 
Ed  Rinkcr  and  Vcrn  Vihlene.  pro- 
gram co-chairmen,  and  Jim  New- 
corn,  in  charge  of  publicity  were 
on  hand.  Treasurer  Dick  Barlow 
and  news  editor  Frank  Maguire. 
were  unable  to  attend. 

Individual  members  were  asked 
to  introduce  themselves  and  to  tell 
their  connection  with  the  industry. 
The  increased  number  of  free- 
lancers in  most  craft  fields  who 
have  been  attracted  to  IFPA  was 
indeed  encouraging.  The  associa- 
tion has  been  working  for  several 
years  to  show  these  people  that 
IFPA  does  have  something  to  of- 
fer the  independent  craftsman.  It 
is  his  only  chance  to  share  pro- 
blems and  experiences  with  those 
engaged  in  similar  txrcupations. 

Following  a  brief  statement  by 
each  of  the  new  officers  on  their 
plans  for  the  coming  year,  the 
more  than  50  members  on  hand 
were  shown  two  films.  The  first 
of  these  was  a  presentation  by  the 
American  Society  of  Cinema  Edi- 
tors { ACF )  in  which  three  dif- 
ferent member  editors  were  given 
the  same  sequence  of  uncut 
"dailies"  from  the  television  pro- 
gram. Gunsmoke.  and  asked  to 
edit  the  scenes  as  they  preferred. 
It  was  an  extremely  interesting  and 
informative  demonstration  o  f 
working  methods  used  by  top  pro- 
fessional editors. 

The  second  film  was  a  special 
"promotional"  film  made  by  the 
Peterson  Company  for  Busch  Ba- 
varian and  featuring  Phil  Harris. 
This  was  the  type  of  motion  pic- 
ture which  people  outside  of 
"commercial"  production  within 
large  film  organizations  seldom 
see. 

All  future  meetings  of  the  Los 
Angeles  Chapter  will  be  held  on 
the  last  Thursday  of  each  month. 
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Business  Screen  Magazine 


NATIONAL  CHAPTERS 

Los  Anneles  (Jliapter 
Scotf  Robertson,  Cluiiniiaii 

0  0  0 

Northern  California  Chapter 

Larrv  Filhv,  Cluiiinuiit 


San  Diei;o  (.'hapler 
Stan    f-'ollis    ('li(iiiiiiiiii 


'I'lic   I'linlitli  Aiiiiiial 

II  PA  CONFERENCE 

and 

lOth  Anniversary 

June  1-2-3,  VXn 

Miraniar  Hotel,  Santa   Munica 

o         e        o 

For  Information,  W  rili 

Industry  Film  Prods.  Assn. 

Post  Office  Box  1395 

Tlioiisatid  Oaks,  Clalifoniia 


(CONT'D   FROM    PRECEDING    PAGE) 

Area  members,  remember  the  date 
and  reserve  it  in  advance!  You 
won't  want  to  miss  a  single  one  of 
the  meetings  planned  for  the  year 
ahead.  Out-i>f-lown  members  who 
happen  to  be  visiting  the  area 
during  the  joiirih  Thursday  of  the 
month  can  find  out  the  site  by 
phoning  local  members  or  Elaine 
Dolnick.  The  time  is  always  8  p.m. 
prompt  and  youVe  always  wel- 
come! • 

*  •     * 

No.   California   Chapter   Greets 
New  Officers  at  Vin  Agar's  Home 

fi  The  NiHthern  California  Chap- 
ter installed  its  new  officers  at  the 
Chapter's  annual  social  meeting, 
during  the  pre-Coiiference  period. 
Members  gathered  in  Livcrmore, 
California  at  the  home  of  outgo- 
ing chapter  chiiirman  Vin  Agar 
and  his  charming  wife.  Joan,  to  en- 
joy a  buffet  dinner,  short  business 
session  and  to  meet  the  new  leader- 
ship for  the  1966-67  term. 

The  new  officers  are:  Larry 
Filby,  Chairman:  Jim  Goldner. 
Vice-chairman:  Bill  Murray,  Sec- 
retary-Treasurer: Tom  Frascr, 
Program  Chairman:  Stan  Ahlborn, 
Publicity  Director:  and  John  Cor- 
so.    Memhership    Director. 

The  program  committee,  al- 
ready arranging  events  for  the  new- 
year  ahead,  is  composed  of  Gene 
Drossel,  Clay  Dudley  and  Dick 
Fowler  (Vista  Productions).  First 
Chapter  meeting  is  scheduled  for 
the  fourth  week  in  September.     • 

*  *      * 

San  Diego  "Toasts"  New  Officers 
and  Hears  Tuneful  "San  Diegals" 

Ihc  San  Diego  Chapter  gt)t  its 
new  program  year  off  to  a  different 
start  by  following  up  their  regu- 
lar business  meeting  with  a  wine- 
tasting  parly  at  the  home  of  Dave 
Bash,  the  Chapter's  Publicity 
Chairman. 

These  parties  in  the  home  (and 
in  wine-tasting  parlors)  arc  the 
latest  thing  in  Southern  Californ- 

Dick  Calangelo,  Foul  Mas.wn  rcprc- 
irnlativr.  treats  Davr  Hash  to  tasl.' 
of  C'.iniunj  Bcntdiiii  riiilafic 


the  industry  film  journ( 


ia's  land  of  sunshine  and  grapes. 
So,  the  San  Diegans  are  certamly 
"in"  and  it  was  a  good  way  for  all 
the  old,  new  and  prospective  mem- 
bers to  reia.x  and  get-acquainted. 
Entertainment  for  this  happy 
session  was  provided  by  a  ladies' 
barbershop  quartet.  This  unusual 
group,  the  "San  Diegals"  are  led 
by  Margo  Follis.  the  pretty  wife 


of  newly-installed  Chapter  | 
man  Stan  Follis. 

New  officers  of  the  Sanl 
Chapter  who  were  installed] 
meeting    included    chairmarl 
Follis.    Lulz    Winkler,    Trei 
Del  Gay,  Program  Chairn 
David   Bash,   Publicity  Ch 
and    Frank    Willey,    Men 
Chairman.  w 


Meet  Gene  Huggens:  President  of  IFl 

GENE  Marcus  Huggens.  newly- 
elected  president  of  the  Indus- 
try Film  Producers  Association,  is 
v\ithout  a  doubt  the  most  informed 
member  on  the  "doings"  and  his- 
tory of  IPFA  extant. 

His  den  in  Anaheim.  Calitbrnia 
contains  stack  after  stack  of  bul- 
letins, notices,  letters,  publications 
and  other  memorabilia  from  the 
very  beginning  of  this  organiza- 
tion. Futhermorc.  Gene  knows 
what's  in  these  items.  We're  look- 
ing forward  to  his  services  as  his- 
torian of  this  organization  when 
his  present  very  active  term  of  of- 
fice will  have  been  concluded! 

Born  in  Hanover,  Pennsylvania 
some  39  years  ago,  he  attended 
Gettysburg  College  there,  but  had 
his  educational  pursuits  interrupt- 
ed by  a  three-year  hitch  in  the 
Armv.  He  rose  to  the  rank  of  First 
Lieutenant  and  served  in  the  Ouar- 
termaster  Corps  in  Japan. 

Following  his  discharge.  Gene 
returned  to  the  campus — this  time 
at  the  I'nivcrsity  of  Southern  Cal- 
ifornia— where  he  received  a  BA 
degree,  with  the  major  in  Cinema. 
While  still  at  USC,  he  got  his  first 
professional  job  as  a  production 
assistant  with  Allart  Pictures  at 
the  Samuel  Goldwyn  Studios — and 
an  industry  career  was  born. 

He  continued  broatlening  his 
knowlcih'c  of  fiini-makin"  with 
such   jobs  as  assistant  director  mi 

The  "San  Diegals,"  led  hij  \[nrfio 
Vollis,  were  a  .'tprcial  rntrrtainmint 
feature   at   Chapter's   recent  social. 


0B 


nm  i 


Gene  Marcus  Huggens 

the  tele\isiiin  show.  Big  I 
assistant     cameraman     will  ■ 
special  effects  company  at  ■• 
Lion  Studios;  as  a  film  eili 
the  DeFrenes  Company  iii  ^ 
dclphia.    the    International  * 
munications      Foundation 
Thompson      Ramo      N\> 
Corp.  Now,  Gene  is  Phoi 
Group    Supervisor    with   U^ 
D\namics   Pomona.  i 

In     his     present     positioi  j 
super\ises  the  preparation  " 
lease  oi  company  motion 
as  well  as  AV  presentali' 
photography,  and  the  pre: 
and  publication  of  nianu. 
chures,  proposals  and  rejxn 

Gene  Huggens  is  no  new 
to  IFPA  affairs,  having  hell 
post  as  Chairman  of  the  Sot 
California  Chapter  several 
ago.  He  is  also  a  memlier  of 
Kappa  Alpha,  the  national  V 
ary  cinema  fraternity. 

.Ml  in  all,  it  looks  like 
year  of  excellent   leaderslii 
the  dynamic  (yet  warm)  (x 
ality    of    Gene    Huggens  p 
II  PA    into   our    lOth   annivt 
vear. 


•       ♦        * 
'    Moving?    Please    send  d 
.1  address  to  IFPA  headqua 
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BUSINESS  SCREEN  '  •' 


^  SALES      i^      SERVICE  RENTALS 

^    f  the  CAMERA  MART  int. 

'  ia4a  BROAowTAv  (ai  eotn  ar.)  ncw  vork  23.  n.v.  pi.  7-aa77 

ARRIFLEX  CAMERAS  AND  ACCESSORIES 


nd  dircclor  Ken  Brown   (center,  rear)   discuss  scene  for  llie  film 
s."  iicripl  urillen  by  Frank  Ash;  original  music  Inj  Stan  Worth. 


;ics'  Employees 
live  Citizens: 

«IUED    FROM    PAGE    24) 

ions  did  so  for  the  first 
heir  lives. 

iKist    impressive    was    the 

if  Hughes"  employees  who 

\oted    during    the    1964 

1 — an    overwhelming    95 

This  was  98  percent  of  all 

1  employees.  By  compar- 

percent  of  the  U.S.  civil- 

ation  of  voting  age  actu- 

|J  —  about  78  percent  of 

^stered. 

Campaign  to  Be  Filmed 
ixcitement  of  this  years 
;ampaigns  and  elections  is 
icing  reflected  by  the  na- 
w'spapers  and  magazines. 
are  reaching  a  high  pitch 
imia  where  most  of  the 
facilities  are  located  and 
e  coveted  governorship  of 
)n"s  most  populated  state 
contested. 

icipation  of  a  new  version 
'ares.  Hughes  will  film  all 
t  rallies  and  other  meet- 
I  by  the  ■"Active  Citizen- 
ipaign."" 

arton  Evans.  Dircclor  of 
ffairs  and  administrator  of 
"Active  Citizenship  Cam- 
reports  that  plans  have 
ned  up  for  this  year's  ef- 
many  of  the  activities  are 
mderway. 
Evans  says:  We  are  re- 
lany  requests  for  informa- 
)ut  the  campaign  from 
ppanies  interested  in  start- 
ams  of  their  own.  We  ex- 
whole  thing  to  snowball 
Ihis  year's  elections  are 
November.  Presently,  we 
put  fifty  prints  of  the  film 
\res  in  circulation." 
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Thus  in  a  very  positive  wa; . 
Hughes  Aircraft  and  other  indus- 
tries are  bringing  new  life  and 
meaning  to  citizenship.  Quite  pos- 
sibly, their  efforts  will  appear  as  a 
significant  increase  in  the  nation's 
voter  turnout  next  fall.  • 


IFPA   FRIENDS  MOURN 
EDWARD   SCHROEDER 


V,  All  IFPA  members — particu- 
larly those  in  the  Los  Angeles 
area — join  the  family  of  Ed 
Schroeder.  his  friends  and  his  fel- 
low workers  at  the  Lookout  Moun- 
tain Air  Force  Motion  Picture  Unit 
in  mourning  the  loss  of  this  dear 
friend  on  the  8th  day  of  May. 
1966.  He  was  76  and  a  member  of 
IFPA  for  many  years. 

Ed  had  a  long  and  pleasurable 
lifetime  in  the  field  of  motion  pic- 
ture editing.  He  first  entered  this 
business  in  1914  with  the  old  Vita- 
graph  Studios  in  New  York  City. 
He  came  to  California  a  few  years 
later  when  Vitagraph  moved  to  the 
Coast,  and  in  1917  he  joined  Uni- 
versal Pictures. 

During  the  early  ZO's.  Eddie  was 
head  of  the  Editorial  Department 
at  RKO  Pictures.  He  also  spent 
many  years  as  an  independent  film 
editor  and  other  years  with  Repub- 
lic Pictures  before  going  to  the 
Lookout  Mountain  unit  in    195.''. 

In  those  earlier  years,  Ed 
Schroeder  was  editor  for  many  of 
Clarence  Brown's  films  and  on 
the  first  group  of  Hopalonf*  Ca.i- 
siJy  pictures. 

Eddie  is  survived  by  his  widow. 
Dorothy,  three  daughters  and  13 
grandchildren.  To  everyone  who 
knew  him,  he  was  a  man  who  lit- 
erally worshipped  his  family.  A 
quiet  man.  a  perfect  gentleman 
always  and.  above  all.  a  top 
craftsman  in  his  field.  • 


CM  301  ARRIFLEX  16mni  STANDARD 

Model  S  camera  also  available  with  built-in 
slate  and  sync  generator.  Use  with  100' 
spools  or  400'  magazines.  Simplified  film 
path  lets  you  change  magazines  in  seconds. 
Rocksteady  registration  pin  movement.  Mir- 
ror-shutter reflex   system. 


CM  302  ARRIFLEX  16  BL 

Rugged,  reliable,  versatile,  self-blimped 
sound  camera.  The  professionals  camera 
for  quality  location  sync  sound  filminj;. 
Compact,  lightweight.  Tachometer,  frame 
footage  counter.  Simplified  film  path,  gear- 
driven  sprocketed  magazine  system.  Camera 
built  around  famed  mirror-shutter  reflex 
system   and  registration   pin  movement. 


CM  303  ARRIFLEX  35mmCAMERA 

Model  ll-C  incorporates  the  latest  improve- 
ments in  35mm  reflex  cameras.  Quick 
change  magazines,  mirror  reflex  shutter. 
Also  available  with  variable  shutter,  built-in 
electric  slate  and  synch  generator. 


CM  304  SIEMENS  PROJECTOR  2000 

Preview  type  high  quality  optical-magnetic 
interlock  sound  projector.  Records  200  mil 
magnetic  track.  Mix  and  playback.  Single 
system  optical,  single  or  double  system 
magnetic  tracks  in  perfect  sync. 


CM  305  ANGENIEUX  ZOOM  LENS  CM  306  ARRIFLEX  SOUND  BLIMPS 

provides  the  widest  assortment  of  zoom  for  16mm,  35mm  cameras.  Compact,  noise- 
lenses  available  in  16mm,  35mm  Arriflex  less.  Accepts  400'  magazines  (up  to  1,000' 
cameras.  A  varied  selection  of  zoom  ranges  on  35mm).  Sync  motor,  footage  counter, 
is  available  for  every  need  from  newsreel  follow  focus  for  studio  or  location.  Also 
photography  to  the  most  elaborate  studio  available  in  new  fiber  glass  materials, 
production. 

.Ml  .\rriflrj-  inxl  Siitntti^  iqiiiiiwiiit  arniliihle  for  long  term  leasing. 
LIKE  NEW  SHOWROOM  DEMONSTRATORS  AVAILABLE  w,.,.  1,.,  rf...  r,p»>r  ;„rr„„rr 


LOOK  TO  CAMERA  MART  FOR  EVERYTHING 
YOU  NEED  FOR  MOTION  PICTURE  PRODUCTION 
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"m. 


e  won  the  grand  prize 
at  the  Sixth  World  Forestry 
Congress  in  Madrid! 


Does  this  make  "The  Paper  Forest,"  which  we  produced  for 
the  SPCA,  the  best  forestry  film  in  the  world?  It  would  be 
immodest  for  us  to  say.  (But  we  did  win  The  Grand  Prize.) 

frank  willard  productions 

1842  BRIARWOOD  ROAD,  NE,  ATLANTA,  GEORGIA  30329  ■  AREA  CODE  404  634-2433 


THERE'S  NOTHING  FINER  THAN 

POLY-CONS 


POLYETHYLENE 

CONTAINERS 


S 


FOR  YOUR 

QUALITY 

FILMSTRIPS 


Exclusive  .  . . 

\ 

•  Hinged  lid. 

•  Unbreakable  Polyethylene. 

•  Moisture  proof,  dust-proof 


•  Fit  standard  storage 
containers. 

•  Available  with  plain  or 
custom  printed  labels. 


2  Sizes  .  .  . 

No.  1:  I'/jxl'/a"  In  red,  yellow,  blue, 
green,  oranjje,  magenta, 
white,  black  ;ind  natural. 

No.  2:  l'/2"x2"    In  red.  '  lue,  green 
and  natural. 


RICHARD     MA 

S914     NOBLE     AV 


FACTURING     CO 

VAN     NUYS.     CALIF 


New  Audiovisuals  for  Business  &:  Educa 


or 


Chicago  Printing  Company  Turns 
to  Filmstrip  Medium  for  Selling 

X'  A  growing  number  of  enterpris- 
ing printers  are  using  the  tiliiistrip 
medium  to  help  their  salesmen  in 
the  field. 

Setting  an  example  in  this  spe- 
cialized industry  is  a  new  12-min- 
ute  strip  titled  Good  —  and  Tues- 
day! recently  produced  for  the 
Gunthorp-Warren  Printing  Com- 
pany, Chicago,  by  Pilot  Produc- 
tions of  nearby  Evanston,  Illinois. 
The  film  visualizes  the  physical 
assets  of  this  large  concern  as  it 
pictures  Linotype.  Monotype,  Lud- 
low, Varitype,  and  IBC  type  com- 
position as  well  as  all  phases  of 
presswork  and  bindery  operations. 

Emphasis  in  this  subject  is  on 
speed  plus  quality  and  the  film  in- 
cludes testimonials  from  clients 
who  have  been  long-time  custom- 
ers of  the  Chicago  firm.  • 
*        *        * 

Industrial  Employee  Publications 
as  Career  Told  in  Sound  Slidcfilm 

"  A  sound  and  color  slidetilin 
(filmstrip)  on  the  functions  and 
objectives  of  industrial  employee 
publications  has  been  produced 
through  the  cooperative  sponsor- 
ship of  two  industrial  editors' 
groups  and  the  University  of  Min- 
nesota. 

The  program,  titled  Company 
I'lihlicalions,  Heart  of  Indiisirial 
Communication,  was  co-sponsored 
by  the  International  Council  of  In- 
dustrial Editors,  the  Northwest  In- 
dustrial Editors  Association  and 
the  University  of  Minnesota's 
School  of  Journalism  and  Mass 
Communieati(Mis.  Prepared  as  a 
college  anti  high  school  teaching 
aid,  the  new  sound  slidetilm  was 
designed  to  interest  students  in 
a  career  in  industrial  editing. 

The  13-minute  presentation 
combines  taped  sound  with  35min 
filmstrip  visuals  and  is  available 
for  purchase  at  $  I  ."^  from  the 
School  of  Journalism  or  National 
.Scholastic  Press  Association,  Room 
IX,  Murphy  Hall.  University  of 
Minnesota.  Minneapolis,  Minn. 
.'^5455.  • 

*        *        * 

Slide  Programs  on  Design  and  Use 
of  Business  Forms  Offered  Groups 

Three  educational  sliile  presen- 
tations on  business  forms  systems, 
forms  design  and  construction  anJ 
business  machine  character  rccog- 
MiluM)  (MICR  and  OCk)  are  now 
being  made  available  for  business 
and  service  group  showings 
through    local    offices    of    Moore 


Business  Forms,  Inc.,  throno 
the  U.S.  and  Canada. 

Titles  include:  Engineerii. 
Forms  Systems  (30  nii: 
New  Concepts  in  Form 
and  Construction  (40  mi: 
and  Taking  the  Mystery  i 
MICR  and  OCR   (15  min 

Arrangements    for   presc- 
of  any  of  these  programs  ni 
made  through  the  district  miip 
of  any  Moore  Business  Form  in 
sales  office. 

*  *        * 
Slidefilm  Series  on  Oceanogrti 
Offered  by  Nat'l  Science  Aca* 
■f<    A   new   scries   of  eight 
slidefilms   (filmstrips)   on  ; 
portant   subject   of  Ocean> 

is  being  produced  under  tlu; 
pices  of  the  National  Acadei' 
Sciences. 

The  eight-part  program  i- 
filmed  and  recorded  by  En 
paedia  Britannica  Films.  Ir 
will   be   made   available  U 
sale  under  tthe  terms  of  : 
elusive   contracts   with   aui 
ct)mmcrcial  film  distributor 

Interested     distributors 
write  for  more  information  ; 
Committee  on  Oceanograplv. 
tional  Academy  of  Sciences  m 
tional     Research     Council,    C 
Constitution  Avenue.  WashitS'^^ 
D.  C.  20418. 

*  *        * 

More  Data  on  Films  You  t 

.■  Expanded  lists  of  fi. 
rental  and  purchasable  fii;;.  ■ 
be  featured  in  fall  issut* 
Bi  SIM  ss  S(  Ki  1  N  now  in  prcB 
tion.  Complete  source  data«^ 
iziven  on  all  titles  in  these  1 


MOLEQUARTZ 
SUPER-SOFTLITES 

750  Watts  to  4000  Watt: 


li 
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Indirect  diffused  Illumination- 
Quartz  iodine  light  source- 
Send  for  bulletin  107 

//W^-  '/it'cnanuon  i 

937  N,  Sycamore  Ave.  Hollywood.  CjM  ^ 


BUSINES.S  SCRKEN"    > 


iyr,  Along  the  Film/  lapr  Procluc  lion  Line 


K-hroma  Color  Film  Transfer 

id'iapcs  u  Qualil)  Process 

,  1  \i.  process,  being  marketed 

;r  the    name    Acme-Chroma 

\r  ilni  Transfers,  has  been  an- 

s  Acme  Film  and  Video- 

I  'Matorics.  Hollywood.  Ac- 

f   ic)   general    manager    Mel 

the  new  process  provides 

,    vT  of  color  videotapes  to 

t  n  of  broadcast  quality.  The 

\ing  trade-marked. 

^  from  market-testing 

\-n    excellent."    Sawelson 

i    V\e    had    most    major 

i(  test  the  new  process  and 


iietwork  testing.  All  agreed 
jl.-    process    produces    tine 
■t  quality  with  a  high  level 
lidelity." 

|"Acme-Chroma"    process 

loped  after  three  years  of 

and  experimentation  at  a 

iver  a  quarter  of  a  million 

t  has  the  further  advan- 

ffering  color  prints  at  rea- 

ices.  The  new  color  film 

arc  produced  at  Acme's 

Hollywood     (1161     N. 

)    and   also   may  be   or- 

mgh  the  company's  New 

ice  at  400  Madison  Ave- 

• 

*       *        * 

^ir  Lines  Announces  Two 
>vices  for  Film  Producers 

ii  il    A'lT    Lines,    which    for 

I  K    has  made  a  DC-8  jet 

.lilable  to  producers  in 

lor  their  filming  needs, 

similar  mockup  in  New 

i      for  the  convenience  of 

a  inducers.  Information  on 

ay  be  obtained  from  Jack 

:gional  publicity  director, 

"s  regional  publicity  otlice 

ittan.  Telephone  number 

22-5225. 

:r  announcement  from 
>tes  that  producers  in  Dc- 
nearby  cities  who  need 
otage.  information  and 
line  assistance  may  get  it 
ewly-established  publicity 
aded  by  John  Gamble, 
etroit  office  is  located  at 
oodward    Avenue,    Suite 


Publications  Takes  New 
Visuals  for  Education 

ild  Visuals,  a  division  of 
Publications,     has    ap- 

vfargaret  Saul  as  educa- 
-^  i-iillant.  Miss  SauTs  ap- 
1  jt  presages  the  expansion 

Id  Visuals  into  the  grow- 

lional  market,  with  spe- 


»n 


.1,1 
1' 


cial  emphasis  on  distributive  ed- 
ucation media,  vocational  and 
adult  education  programs.  • 

*        ♦        ♦ 

Anglopholo  Organization  Handles 
Neumade  Product  Lines  in  Canada 

v'v  Neumade  Products  Corp.  has 
arranged  for  exclusive  distribution 
of  its  extensive  film  and  audiovisual 
accessory  equipment  lines  in  Can- 
ada through  the  Anglophoto  or- 
ganization, located  in  Montreal. 

Through  the  direct  line  network 
of  Anglophoto  professional  and  a-v 
dealers  at  key  locations  in  all  prov- 
inces, with  stock  maintained  in 
Montreal  and  Toronto.  Canadian 
customers  will  get  fast  delivery  on 
such  Neumade  items  as  film  wind- 
ers, splicers,  footage  and  timing 
machines,  film  editing  and  shipping 
room  supplies,  cabinets,  etc.         • 

«  «  4> 

FilmFair  Building  13,000  Sq.  Ft. 
Stages,  Offices  in  Studio  City 

Construction  is  under  way  on  a 
new  13,000  sq.  ft.  studio  office 
building  adjacent  to  the  present  fa- 
cilities of  FilmFair  in  Studio  City, 
California. 

According  to  President  Gus 
Jekel,  the  new  building  will  have  a 
60  X  72-foot  sound  stage  and  a 
24  X  24-foot  insert  stage.  Twenty 
new  executive  offices  will  be  lo- 
cated on  the  premises  to  consoli- 
date various  departments  of  Film- 
Fair.  The  building  site  is  at  10900 
Ventura  Blvd.,  adjacent  to  the 
Cahuenga  Pass,  connecting  Los 
Angeles  and  the  San  Fernando 
Valley.  • 

*        *        * 

Two  Canadian  Companies  Merge; 
Form  Canawest-Masler  Films  Lid. 

:';■  Western  Canada's  largest  film 
production  company.  C  a  n  a  w  e  s  t 
Film  Productions,  has  merged  with 
Master  Films  (Alberta)  Limited. 
Canawest  is  a  division  of  KVOS- 
TV  (B.C.)  Limited.  The  new  com- 
pany is  known  as  Canawest-Master 
I-"ilms  Limited. 

In  announcing  the  merger,  Dave 
Mintz.  president  of  KVOS-TV  and 
Canawest,  noted  that  William 
Marsdcn  has  been  named  vice-pres- 
ident and  operations  manager  of 
the  new  company.  Robert  Willis  is 
vice-president  and  film  director  of 
Canawest-Master. 

The  merged  firm  uill  continue 
to  operate  studios  and  offices  at 
815  17th  Avenue  S.  W.,  Calgary, 
Alberta  and  at  1345  Burrard  Street 
in  \ancouver,  present  headquar- 
ters of  Canawest.  Both  the  tv  sta- 
tion and  film  company  are  divi- 
sions of  Wometco  Enterprises.      •  , 


GEO.  W.  COLBURN  LABORATORY.  INC. 

164  NORTH  WACKER  DRIVE     CHICAGO  6,  ILL.    332-6286 


COMPLETE  lABORATORY   SERVICE  FOR   16MM  /  EDITING  /  RECORDING  /  WORK   PRINTING/; 
8MM  &   16MM  RELEASE  PRINTING  /  TITLING  /  35MM  SLIDE  t  FILMSTRIP  SERVICE 


Below:  Si'miiiig  pact  which  merged  C.in.nwcsf  and  Nfa.sfcr  Films  are  (hit  to 
riiiht):  Bnuc  McLcuii  {stiiiulinfi):  Boh  Willis,  cicc-pnsicltiit.  film  director; 
Ctmatcest  fmsidcnt  Dave  Mintz:  and  (rifihl)  tienernl  viaiianer  Jack  Cellles. 
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LISTING    SUPPLEMENT   TO   THE 

16th  Annual 

Production 

Review... 


Additional  producer  listings  submitted  since 
publication  of  the  1966  Annual  Edition: 
watch    for    supplements    in     later    editions. 


ANIMATION  ARTS  ASSOCIATES,  INC. 
ir>:2S  U  .limit  .Slrcct.  I'luLuUlpliia,  Pa.  19102 
Phone:  (21.5)  PE  .5-0664 

Date  of  Organization:  Februarj',  1963 

Harrv-  E.  Ziegler,  Jr.,  President 
.■Mice  Ma>'  ZieKJer,  Secretary /Treasurer 
Leonard  E.  Cooper.  Vice  President 
Dar\vootl  F.  Taylor.  .\i)iitialion  Director 
Ph\  His  Z.  Deckert,  Assislaiit  Seerdary 

Sebvices:  Technical  and  cartoon  animation:  mo- 
tion pichires,  stripfilms,  slidefilms,  storyboards, 
spec-ial  effects,  titles. 

Facilities:  Creative  animation  art  department 
with  complete  .■\cme  and  Oxberry  plotting  equip- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Muiio.N  Fi(  n  UK:  The  1965  Autoinalie  Washer 
M<-ehiitti\ni  ( Pliilco  C^orporatiori) .  Sliijkfm.m.s: 
Aiiliiinalie  Color  Pilot;  New  Simplified  Tuning; 
Phileo  Solid  Slate  Stereo  witli  Balanced  Speaker 
System;  Phileo  Amplifier/Tuner  and  Sound  Stu- 
dio Coulrols;  Portable  and  Console  Television; 
Phileo  Mastereraft  Cabinetry;  Open  Your  Eyes  to 
Color  (Phileo  Corporation);  Cod's  (lift  for 
<'.routh;  Cod  Cites  us  Soil;  The  Way  Xctv  Life 
liftiiiis  (Lnthcr.iii  li<iar(I  of  Publications);  Four 
Dimensions  in  Leadership  (Radio  Corporation  of 
America);  Refrineralion  Oils  (Sun  Oil  Company); 
Physiology  of  Peptic  Ulcer  Formation  (VVyeth 
I.alx)rafories).  TV  C<)M.Mi;ncL\i.s  for  Cox  &  Tanz 
Advertising  Agency. 


CHRONICLE   PRODUCTIONS 
MH   West    I  Sill  Street.  New  York,  N'.Y.   10011 
Phone:    (212)   W  9-.56S0 
Diite  of  OrKanization:    196.5 
Robert  Claf/.cr,  President 

SiKMf  Ks:  Production  of  diu  luiK-ntaries.  industrial 
;iiid  theatrical  films,  Iv  commercials.  Facilities: 
.Studio,  facilities  for  production  in  35mm  and 
16mm. 

RECENT       PRODUCTIONS       AND       SPONSORS 

\Inii((\  Pi(  TtitLs;  \ow  Comes  to  Berkeley 
Ibiuhts  (Waterbuiv,  Conn.  Anti-Poverty  Pro- 
.Uram);  Silver  Sit:i  As,  Carnival  Weekend 
(American  Youth  11"  !-.  Inc.);  The  Lobster- 
men;  Just  a  Friendly  I.   ':ir   (Independent) 


Cjipyright    1966.    Inteniatitu    '    Rights   Reserved. 


FRED    L.    FRECHETTE 
MOTION    PICTURE    PRODUCTIONS 
-»()15  West   Hr.Kul   St..   Riclmioiid.  \  a.  23230 
Phone:  (703)  355-5332 
Date  of  Organiz:iti()n:    1963 

Fred    L.     Frechette.     Owner/Writer-Director- 
Producer 
Sehvices:  Creation  and  production  of  motion  pic- 
tures.   Facilities:    .Not    stated. 

RECENT       PRODUCTIONS      AND       SPONSORS 

.Motion-  Pictiuks:  Riiuiissancc  of  a  Raiboad 
(Pennsvlvania  Railroad);  Pacemakers  in  Packag- 
ing; Men  Who  Talk  to  Metal  (Re\nolds  Metals 
Co.):  Behold  Virginia;  Focal  Point  (Governor's 
Office.  Commonwealth  of  Virginia);  Gripsto]) 
(Gripstop  Cori5.);  The  Magic  Pin  (United  Fund 
of  the  Philadelphia  .•Krea);  Artmohile  (\'irginia 
Museum  of  Fine  .Arts);  More  Than  One  to  Grow 
On  (N'irginia  Dept.  of  Highways);  Another  Cheer 
for  Dixie  (X'irginia  Civil  W'ar  Commission);  The 
Chrome-Plated  Curtain  ( Episcopal  Diocese  of 
X'irginia);  The  Magic  Button;  The  Sound  of 
Voices;  The  Membership  Card  (United  C;i\ers 
Fund  of  Richmond,  Henrico  and  Chesterfield). 
T\'  CoMMEBCi.\LS  for:  Lura\'  Ca\erns  (Robert 
Kline  Agency);  The  X'irginia  .Museum;  United 
Civers  Fund  of  Hielinioiid.  Henrico  and  C'liester- 
field. 


JENKYNS,   SHEAN   &   ELIIOTT   INC. 

717  N.  La  Cicncga  Blvd.,  Los  Angeles,  Calif. 

90069 
Phone  (213)  OL  ,5-9340 

Date  of  Organization   &   Incorporation:    1962 

C;hris  Jenk\ns,  President 
jack    .Silver.    Vice-President.    Vrodueer 
Richard  Elliott,  Secretary-Treasurer 
George   W'oolerx-,   Pid)lic  Relations 
Doroth\'  Irwin,  Casting.  Secretary 
Caniiel  Goode,  Design  &  Layout 
Glenn  Johnson,  Film  Editor 
DonitliN'   Foell,  Production   Supervisor 

Sehvk:es:  Story  and  script;  art  design;  direction 
and  editing  from  creation  through  staging  and 
production,  in  color  and  b&w,  35mm  and  16mm 
animation  and  lixe-action  motion  pictures,  indus- 
trial, educational  and  public  rel;itions  films  and 
tv  commercials.  FAriLiTiES:  All  with  exception 
of  sound  stage  and  lab. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Picn  ius:  Sto))  I'lie  World  I  Want  To 
Gel  Off,  promotion  trailer  (Warner  Bros.);  The 
Story  (if  Navigation  (Litton  Industries);  The  Com- 
m<m  Denominator  (T;itliam-Laird  &  Kudner). 
Sales  Convention  film  ( .McCann-Erickson  for  Del 
.Monte).  TiiEATuiCAi.:  \ol  With  My  Wife  You 
Don't,  animation  serviyes  (W'amer  Bros-Saul 
Bass).  T\'  CoMNtEiiciAi.s  for:  McCann-Erickson 
(Del  Monte;  Koraton  Color  I'abries;  Clonlinental 
Airlines;  Wells  Fargo  B;iiiks;  Rlnthm  Wine): 
Young  &  Rubicam  (Cieneral  Foods);  Freberg 
Ltd.  -  Fuller  &  Smith  &  Ross  (Mellon  Bank  & 
Trust  Co.;  Salada  Tea):  Leo  Burnett  Co. 
(Nestle's  Crunch;  Franco-American  Spaghetti 
O's;  Kellogg  Sugar  Pops;  U.S.  Sugar  .Vssn.; 
f;ampbcll  Soui>  Co.);  Edwin  Morgan  Produc- 
tions (Vifa-Pakt);  The  .Mavne  Agencv  (Diet 
Rite  Cola);  Foote,  Cone  &  Be'lding  (Kraft  Candy 
Bars);  Dancer,  I-'itzgerald,  Sample,  Inc.  (Skippy 
Peamit  Butter;  Bo.sco).  Eisamaii,  Johns  &  L;i\v 
(Los  Angeles  Auto  Show);  KNBC-TV  Titles. 

BILL    MELENDEZ    PRODUCTIONS,    INC. 

429  \.   Larchnioiil   Blvd.,  Los  Angeles,  Calif. 
90004 

Phone:  (213)  483-4101 

Date  of  Organization:    1964;  Inc.:   1965 

Bill  .Meleiuh'z,  President 


BILL  MELENDEZ  PRODUCTIONS! 

Helen  Melendez,  Secretary /  Treasurer 
HolK    Wilgus,  Secretary  _ 

George  W'oolery,   Public  Relations 
Edward  Levitt,  Color  ix  Design  Dire 
Hern.ird  Ciruver.  S^irry  &■  Layout  Dirg 
Hntli   Kissane,   Layout  &   Design 
Robert  Gillis.  Film  Editor 
BeverK'  Bobbins,  Ink  &  Paint  Superti'^ 

Sehvices:    Production    of   35mm    &    16ni 
mated   and   live   action   motion    pictures, 
grams    and    commercials,    industrial    and 
relation    films.    Facilities:    .\11    with    ex: 
of   sound  stage  and  laborator\ . 


r 

I 


RECENT       PRODUCTIONS 


AND      SPOIti 

For    Lifcfti 


.MorioN     Fk.tihks;     Fraternity 
Kappa  Epsilon  Fraternits) ;  Port  of  Lon^' ik 
animation  ser\ices  (Lumar  Films-Everett  lin 
TV     Specl\ls:     A     Charlie    Broun     C/iim 
Charlie  Brown's  All-Stars;  Charlie  Brown'i}it 
Pumpkin   (.McCann-Erickson  for  Coca-CoU| 
( 'o.m.mkhcials     for:     General     Mills;     Hch 
M;i\onnaise;    Interstate    Bakeries;    F.ilstafli 
(Dancer,    Fitzgerald,   Sample,    Inc.);   h 
Beer     ( D'.Aicv    .Advertising);    KDK.\-i 
KPI.\-T\"  ID'S  (Klein-BarzVnan);  Old  .\lc« 
Insert  (McCann-Erickson);  Carnation  VcKt? 
.Arden   Folk  Singers;    .Mutu:il  of  Oniah;i 
Markets;   EI   Raneho   .Markets    (Wilding 
.son  Prods.  Inc.);  CBS-TA'  program  teasei^si 
Bass    &    .As.soc. );    Kroger's    ( Campbell-.Mjii 
Public  Sersice  Weekend  promo  spots  (TauB, 
Epsilon);   Color  Tuning  S\inbol    (GoldeiW 
Broadcasters   Channel   5,    L.A.);    Otto  tlieW 
.Man;   FoodtovsTi,  market  syndication   (Tel» 
Standard  Oil  Chevron  (Dave  Commins). 


PITTARO   PRODUCTIONS,   INC. 

P.O.  Box  428,  Flushing,  New  York  113 

Phone:    (212)   BO  1-7277 

Date  of  Organization:    1965 

Ernest   M.   Pittaro,   President 
Dolores  Pittaro,  Secretary 

Sehvices:     Production    of    motion    pictuTci 
filmstrips  for  T\'  .md  non-theatrical  use   ' 
izing    in    animation,    stop-motion,    s|iiTi 
and  trick  cinematography,  35nun  ci 
or  black  &  white.  Facilities:   Livi 
cialK'   modified   camera   e(|uipment   for 
tion  and  trick  work.  .Animation  stand,  sp 
tures    lor   unusual   effects.    Two   35mm  • 
two  16mm  tamer:is. 

RECENT       PRODUCTIONS       AND      SPOI* 

Motion     Picti'hes:     Circus     (Diincer-Fi' 
Sample  for  Fritos);   The   Vnb<<itable.t 
Fitzgerald-Sample    for    General    Mills) 
KiLMS:    Leeioms   Preparatorias.   set    .if   1' 
C^ate  House).  T\'  ("om.mehciai.s:    ( 
(Benton   4v-   Bowles   for   Ma.xwell   11- 
jamnur    ( Benton   ij<    Howies   for  Parliain' 
arettes). 

PORT-A-FILM   PRESENTATIONS,  IN'. 
.545  Fifth   A\eiiiie,   New   \ork,  .N,Y.  10< ' 


Phone:  (212)  MU  7-6865 
Date  of  Organization:  1963 
II. il  W'eiiier,  President 


■^^T 
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-Al.in  RogiTS,  Vice-President 

Services:  16mm,  35mm  TV  coinmeieial> 
trial  films  and  sales  presentations.  Pi 
and  production  consultant  .seaiees  lor  fil 
exclusiveU  in  automatic  Snun  projectors 
TIES:  editorial  for  8inm,  I6iiun  antl  35iii 
cial  facilities  lor  double-system  Siiiiii 
piitures,     including    Smm    iinimation    st' 

RECENT       PRODUCTIONS       AND      SPON 
Motion    Pk  ti  hes:     Bhic    Ridge    Winkh 
Paper  Novelty  Story   (The  Zlowe  Agcm 


BUSINESS  SCREEN  '   I 


ORT-A-FILM  PRESENTATIONS: 

'.  r   (Long  Island   Consultation   Cent- 

i  <ihuloiis   Concord    (Concord    Hotel); 

'/    ( Faircliiid    Aerospace    Corporation). 

:h(1\us:    Wcdccwood    China    ( Roik- 

M  &  Schanb). 


TDOUCTION   ASSOCIATES,   INC. 

'    hn  K.  Ki'nnctK.  I'liiladelphia,  Pa. 
:15)   LO  8-4970 
Organization:  1965 

!.  Peters,  Chairman  of  Board  & 

rttoe  Producer 
Tone\-,  President 

S.  Peters,  Secretary  &  Treasurer 

Shaffer,  Creative  Director 

[ontefusco.  Director  of  Photography 
Motion    pictures    (35mm    &    16mm): 
TV  commercials;  specialty  macro  and 

tography;  time  lapse,  high-speed,  mo- 
,  Facilities:  Complete  sound  stage 
ios  in  Primos,  Pa.;  creative  de- 
complete  Oxbern.'  animation  with  aerial 
oily  owned  16mm  and  35mm  produc- 
nent  with  Mitchells  and  .\rris;  sound 
n  stage  or  location;  sound  studios  with 
Ampex  equipment,  V*"  16mm  3.5mm 
16mm  35mm  interlocks;  dual  35mm 
any  system;  16mm  arc  projection; 

vices. 

PRODUCTIONS       AND       SPONSORS 

liicTfRES:  Man  frovx  D.A.R.C.O.  (Atlas 
Logic  on  a  Chip;  Race  3488  (RCA- 
1y  is  no  Accident;  All  the  Way  by 
aerican  Engineering);  Energy  on  the 
Tgy  Unlimited  (Columbia  Gas  System, 
in  Sports;  Alathon;  Wizard  of  Oz 
The  Second  Step  (Westinghouse); 
hict  Annotincement  (American  Motors); 
yds  of  T\'  World  (RCA  Service  Co.); 
World  of  Color;  Character  Selling; 
in  Circuitry;  Sales  Situations;  Future 
larJt  X  Introduction;  1967  Radio  Intro- 
|pC.\  Sales  Corp.);  The  Constant  Search 
itney/ Columbia  Gas,  Inc.). 


HI  SCHULTZ   PRODUCTIONS,    INC. 

iSth    Street.    New   York.    N.Y.    10017 
<    212)  MU  8-5021 

I  Organization;   March.    1966 
linltz.     President,     Producer/  Director/ 
rainan 
izdeniik.  Production  Coordinator 

Producer   of   motion    pictures    &    T\' 
Is.   F.\ciLiTiES:    Not   stated. 

PRODUCTIONS      AND       SPONSORS 

ICTIHK:  Thundcrhird  1967,  Proscntii- 
J.  Walter  Thompson  Co.  for  Ford  Mo- 
T\"  C;oMMEnciAL.s:  Pan  Am-Spain  h 
;eries  of  3  (J.  N\'altcr  Thompson  for 
can):  C.  E.  Flight  I  BBD&O  for  Cen- 
c);  Fairlane  Macho  (J.  Walter  Thomp- 
rd  Motors  Co.);  Lux-Clean  Croud  (]. 
jmpson  for  Lever  Bros. ) . 


nUCHER   FILM   PRODUCTIONS 

■nncr    Drive,    Toronto     16.     Ontario 

Vt.2711 

'  'rganization:    1940 

1  hatcher,  Oirnrr  &  Producer 

16mm  industrial,  commercial,  educa- 
medical  motion  pictures.  T\'  programs 
Jrcials  on  film.  F.\ciLmES:  Equipment, 
id  personnel  necessar\'  for  all  types  of 
ion  picture  prouction. 
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Anothe 


.F&B/CECO 


Exclusive! 


AERO-VISION 

...  a  new  anti-vibration  mount 
designed  for  use  in  helicopters, 
airplanes  or   other  moving  vehicles  . . . 


Five  patented  features  pro- 
vide almost  lOCo  picture 
steadiness  and  freedom 
from  vibration— even  when 
using  long  lenses. 


Rental 

rates— 

$150 

per  day, 

not 

including 

camera. 


Available  immediately  for  sale  or  rent. 
Call  or  write  for  brochure. 

F&B/CECO; 

MAIN  OFFICE:  315  West  43rd  St..  New  York,  N.  Y.  10036 
Phone  (212)  JU  6'1420-Cable  CINEQUIP-Telei  1-25497 


""*>»- 


yfcB/CECo 


Branches:  Florida:  51  East  10th  Ave..  Hialeah.  (305)  888-4604;  Mgr.  Norman  Zucherman. 
Telex  51532  California:  6446  Santa  Monica  Blvd.  Hollywood.  (213)  HO  5  7196.  Mgr  Bill 
Saltzman  Washington.  OC  :  1314  Powhatan  St  .  Alexandria.  Va  .  (703)  683  2520.  Mgr.  Greg 
Bell    Atlanta:    140   Spring   St.   (404)    5235653.    Mgr    Gordon   Craddock .' New   Orleans:   822 

North  R.imp.irt  St  ,  (504)  522  5364.  Mgr    Frank  Richard 


THATCHER  FILM  PRODUCTIONS: 


RECENT      PRODUCTIONS       AND 


SPONSORS 

Thank  We 


Tv  Skries:  Cod  of  our  I'atlu  rs;  Sou 
All  Our  Cod;  Jill.  U<it<  Digs  a  Pit;  Anointed 
with  Oil;  Gold  is  Wlurc  You  Find  It;  The  Hear- 
ing Aid;  The  Workshop;  Intenirw  ;tl;  Intcrtiew 
3£2;  Inteniew  =.3;  .\li/.sir  and  Message;  Modern 
Music  (The  SaI\;ition  .Armx'). 


WORLEY  THOROGOOD   PRODUCTIONS,   LTD. 
79,  The  Grove,  Ealing.  London,  W.  5.  England 

Phone:  Ealing  7201 

Date  of  Org.inization:    .^nijust,    196.5 

Donald  N.  Worley.  Managing  Director 

Dennis  C.  Thoropxid.  .\rt  Director 

Brenda  Le\vis-Ta\  lor.  Administrative  Manager 


Sehvices;  Counselinc  .scripting,  production  of 
sound  slidefilins  and  filmstrips  for  sales,  man- 
agement training,  sales  promotion  and  public 
relations.  Oeators  of  "Insight",  .A-\'  sales  train- 
ing filmstrip  series.  Facilities:  .All  filmstrip  pro- 
(liittioii   f.ii'ililies. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Si.iDEFiLMs:  The  813;  A  Sete  Concept;  Bridging 
the  Gap  (Rank  Xerox  Ltd.);  48  Heurcs  (Rank 
.Xerox  S..\.  France);  Teachers  Course  in  i.t.a. 
( I'niversit)  of  London);  Insight  1.  2.  .3  &  4 
( Neptune  Productions  Ltd.);  B.M.C.  Insight, 
So.s.  1-12  (Briti-sh  Motor  Corp.  Ltd.). 

Editor's  Note:  these  Production  Review 
listings  will  l)e  supplemented  in  a  later  issue 
as  material  is  receivetl.  subject  to  our  editorial 
standards     for     minimum     clientele     references. 
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klONAL  DIRECTORY  OF  AUDIO-VISUAL  DE  ALERJ 


EASTERN   STATES 


•   MASSACHUSETTS  • 

Cioemu.    Inc..    2.U    Clarendon    St.. 
Boston  02 11 6. 


•  NEW  YORK   • 

Buchan   Piclures,   122  W.  Chippewa 
St..  Buffalo  2.  N.  Y. 

The  Jam  Handy  Organization,  1775 
Broadway,   New   York    10019. 
Phone  212/JUdson  2-4060. 

Trainiiit:  Films,  Inc.,  150  West  54th 
St..  New  York   19.  CO  5-3520. 

Visual  Sciences,  599BS  Suffern. 


•   PENNSYLVANIA   • 

Appel     ViMia!     Scrtice,     Inc.,      12 

Eighth   St.,   Pittsburgh    15222. 

Oscar  H.  Hirt,  Inc.  41  N.  11th  St. 
Philadelphia,  19107.  Phone:  215/ 
923-0650. 

J.  P.  Llllcy  &  Son,  Inc.,  Box  3035, 
928  N.  Third  St.,  Harrisburg 
17105,   (717)   238-8123. 

The  Jam  Handy  Organi/^ilion,  Pills- 
burgh.   Phone:  ZEnith  0143. 

SOUTHERN   STATES 

•  GEORGIA   • 

Colonial  Films,  71  Walton  St..  N. 
W.,  JA  5-5378,  Atlanta. 

•  LOUISIANA   • 

Delta  Visual  Service,  Inc.,  715  Girod 
St.,  New  Orleans  70130.  Phone: 
504/525-9061. 

•  MARYLAND  • 

Stark-Films  fSincc  1920).  Howard 
and  Centre  Sts.,  Baltimore  1.  LE. 
9-3391. 


MIDWESTERN   STATES 


•  MICHIGAN   • 

I  he  Jam  Handy  Organization,  282 1 
E.   Grand   Blvd.,   Detroit  48211.       j 
Phone:  313  TR  5-2450. 

•  MISSOURI   • 

Swank  Motion  Pictures,  Inc,  621  N. 

Skinker.    St.    Louis.    Mo.    63130, 
PA  6-3333. 

•  OHIO  • 

Academy  Film  Service,  Inc.,  2110 
Payne  Ave..  Cleveland  44114. 

Films  Unlimited  Productions,  564 
Park   Avenue,    Mansfield. 

Fryan  Film  Service,  2929  Prospect 
Ave.,  Cleveland  44115. 

Sunray  Films,  Inc.,  2005  Chester 
Ave.,  Cleveland  44114. 

Twyman    Films,    Inc.,    329    Salem 

Ave.,  Dayton  45401. 

M.  H.  Martin  Company,  1118  Lin- 
coln Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA   • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 
HO  6-1651. 

The  Jam   Handy  Organization,   305 

Taft   Building,    1680  N.  Vine  St., 
Hollywood   90028.   HO.   3-2321. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  90028. 
Phone:  213/HOIIywood  6-7681. 

Raike   Company,   Inc.   A-V    Center, 

641    North    HiRliland    Ave.,    Los 
Angeles  36,  93.3-7111  (A/C  213). 

SAN   FRANCISCO   AREA 

Photo  &  Sound  Company,   116  Na- 

toma    St.,    San    Francisco    94105. 
Phone:  415/GArfield    1-0410. 


•    III  INOIS   • 

Robt.    H.    Ridfield,    Inc.,    831     So. 

Wabash  Ave.,  Chicago  60605. 

The  Jam   Handy   f)rganizalion.  230 

North  Michigai.  Avenue,  Chicago 
60601.  State  2-(.      ' 

Midwest  Visual  Equip      nt  Co.,  Inc. 

3518  W.  Dc\on,  Ch.c.  -o  60645. 
Phone:  312/IR.  8-982  or  571 
West  Randolph,  Chicagc  '0606, 
Phone:   312/263-5076. 
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•  COLORADO  • 

Cromars'  Audio- Visual  Center,  922 

Bannock,  Denver  80204. 


•   OREGON  • 

Moore's   Audio   Visual   Center,   Inc. 

234     S.K.      12th     Ave.     Portland 
97214    Phone:    503  233-5621. 


file  screen  execufi^ 

NEWS  OF  STAFF  APPOINTMENTS  AND  A-V   INDUSTRY   DEVELC 

Stevens  to  Direct  Advertising,  SP 
for  Technicolor's  C  &  E  Division 

.  Thomas  L.  Stevens  is  now  man- 
ager of  advertising  and  sales  pro- 
motion for  the  Commercial  &  Ed- 
ucational Division  of  the  Techni- 
color Corporation.  The  appoint- 
ment of  this  former  marketing  con- 
sultant for  major  films  in  the  elec- 
tronics and  aerospace  industries 
was  confirmed  last  month  by  Rob- 
ert Kreiman,  vice-president  and 
general  manager  of  the  Division. 

In  February.  iy65.  Stevens  was 
named  "Marketing  Man  of  the 
Month"  by  the  editors  of  Indus- 
trial Marketine.  He  won  the  award 


•  UTAH  • 

Dcscrct    Book    Company,    44    East 
South  Temple  St..  Salt  Lake.   10. 


this  appointment,  Rogers  ^| 

signed  to  headquarters  of  i 
AF   as   Chief   of   TrainingI 

and  Instructional  TV  progn 

*        *        * 

Harry   Bjorkslrom  to  Suptig 
Production  for  Sun  Dial  ii. 

■Cr  The  appointment  of  I 
Bjorkslrom  as  productic 
visor  and  staff  director  in  S 
Films.  Inc.'s  New  York  of 
been  confirmed  by  Carl  ' 
sale,  president.  Bjorkslrom 
ly  returned  from  N'ieques 
Puerto  Rico,  where  he  ) 
signed  to  a  series  of  U.5 
training  films  on  Amphibl 

erations.  produced  by  Sun 

*        *        * 

Tom  Horton  Named  Prodi 
Directs  Radiant  Screen  Pri 

Tom     Horion     has    be 
pointed  vice-president  in 
products    and    merchant 
the  Radiant  Manufactun 
MortiMi  Grove.  111.  In  hi^ 
Horton  will  direct  mcrcl- 
advertising  and  pricing  pi 
Radiant's    line    of   p  r  o  i 


Tom  Stevens:  iiiaiketiiig  man 

with  a  technique  for  using  the 
electronic  secretary  with  a  three- 
minute,  pre-recorded  tape  as  a 
sales  tool  and  for  re-packaging  a 
point-of-sales  demonstration  as- 
sembly. 

The  author  of  articles  and  book- 
lets on  marketing,  Stevens  is  a 
graduate  of  UCLA  with  a  BS  de- 
gree in  Business  Administration 
and  a  major  in  marketing.  • 


|ohn  Rogers  to  Direct  Operations 
of  Crescent  I  ilni  Labs  in  Chicago 
A-  John  G.  Rogers  has  joined 
Crescent  Film  Laboratories.  Inc., 
in  Chicago,  as  vice-president,  op- 
erations. His  appointment  was  an- 
nounced by  G.  Carleton  Hunt, 
president  of  DcLuxe  Laboratories, 
Inc.,  Crescent's  parent   firm. 

The  former  vice-president  in 
charge  of  special  projects  for  Jay- 
ark  Instruments  Corp.  assumed  di- 
rection of  Crescent  operations  on 
Sept.  1.  A  veteran  of  the  U.S.  Air 
Force  with  a  23-year  career  in 
that  service,  Rogers  retired  with 
the  rank  of  It.  Colonel  in  1464, 
He  was  then  Deputy  for  Training 
Materials  in  the  Dept.  of  Defense 
where  he  produced  training  films 
for  the   Armed  Services.   Prior  to 


Radiant  oxt'c:  Tom  lloi 

screens,  including  the  edi^ 
and    industrial    markets, 
also  have  charge  of  special' 
tions. 

The  former  assistant  toi 
ident  of  Electro-Netic  Sic 
one  of  Radiant's  affiliated 
nics,  holds  an  MB.A  degi 
the  Llniver-ity  of  Chicag' 
he  majored  in  marketing 
Graduate  School  of  Businc- 
Commander  in  the  Li.S.  N 
serve  he  resides  with  hi' 
ill   Park   Ridge.   III. 

*        *        * 

Robert  West  Named  Vici 
at  Grantray-Lawrence  Ani ' 

Grant  ray- Lawrence    Ai 
Company    has    named    R' 
West  a  vice-president  of  th  ' 
wood-based    firm.    He   ha' 
the  company  for  over  13 

BUSINESS  SCRKEN 


Kill  10  Manage  A-V  Sales 
Btnicolor's  C&E  Division 

li  iti   (Spec)    Spcllctich,  Jr. 

i    .iiuigcr.  audio-visual  sales 

c  Dnimercial  &  Educational 

Of  of  Technicolor  Corpora- 

\  merly   Great    Lakes'   re- 

liier  when  he  joined  the 

ist  year,  Spelletich's  ap- 

lui    underscored   the   sharp 

^  of  the  company's  cart- 

l:    portable    projectors. 


Jm.in  Sptliclitli,  Jr. 

to  Robert  T.  Krciman. 
ient  and  division  general 

e  in  sales  required  crea- 
le  new  post,  which  in- 
>ervision  of  the  total  niar- 
ort.   including  divisional 

and  public  relations  ac- 
oted  Kreiman. 
er  sales  manager  of  Vic- 
itograph  Corp.  following 

in  World  War  II  as  a 
t,  Spclletich  also  served 
|il  manager  of  a-v  equip- 
the  DeVry  Corporation 
id  of  sales  for  the  Hani- 
an  Company.  He  is  a 
>f  Grinnell  College.       • 


jductions.  S.F.,  Names 
flyman  as  Coordinator 

a  Styman  has  joined  the 
raser   Productions,   San 
as    production    coordi- 
ss  Styman   comes    from 
ngland,  where  she  was 
in    various    production 
with    such    major    film 
ganizations  as  J.  Arthur 
:   BBC-TV   and   Trans- 
ductions. 

tion  to  scheduling  pro- 
tivities  in  San  Francisco 
oUywood,  Miss  Styman 
landle  casting  and  pro- 
of free-lance  personnel 
(-■[est  Coast  studio. 

voge!  loins  Televideo 

Melvogel.   director  cam- 
lis  joined  TeleV'ideo  Pro- 


ductions, Inc.,  New  York  City,  in 

that  capacity.  His  work  is  widely 

known.  • 

*       *        * 

Hollywood  Film  Co.  Appoints 
lames  Wassell  as  General  Manager 
•:■  The  new  general  manager  of 
the  Hollywood  Film  Company  is 
.lames  I  ,  Wassell,  former  market- 
ing director,  professional  equip- 
ment division  at  Bell  &  Howell. 
Harry  Teitelbaum,  vice-president 
of  the  Hollywood-based  firm,  an- 
nounced the  appointment. 

.At  B&H,  Jim  Wassell  was  re- 
sponsible for  the  successful  intro- 
duction of  that  company's  world- 
famed  Model  C  Additive  Color 
Printer.  In  1963,  together  with 
A.  S.  Pratt  and  H.  C.  Wolhlrab, 
he  received  an  "■Oscar"  Class  11. 
Technical  Achievement  award 
from  the  Academy  of  Motion  Pic- 
ture Arts  &  Sciences,  for  his  con- 
tribution to  the  Additive  Color 
Printer  development. 

Wassell  is  a  Fellow  of  the  SM- 
PTE.  a  member  of  the  Board  of 
Governors  and  the  Financial  and 
Awards  Committees  of  the  So- 
ciety. He  is  currently  serving  as 
chairman  of  the  Laboratory  Prac- 
tices Committee.  He  is  also  a  mem- 
ber of  the  Society  of  Motion  Pic- 
ture Arts  &  Sciences  and  the  So- 
ciety of  Photographic  Scientists 
and  Engineers.  • 

4:         *         * 

|.  W.  Anderson  Heads 
Advertising  at  Wilding 

J.  W.  Anderson,  for- 
merly associated  with 
S.  C.  Johnson  &  Son, 
Inc.  for  the  past  nine 
years,  has  been  named 
advertising  and  sales 
promotion  manager  for 
Wilding,  Inc.  His  ap- 
pointment was  confirm- 
ed last  month  by  Rob- 
ert C.  Ausbeck,  pres- 
ident of  the  national 
communications    firm. 

While  at  Johnson's. 
Anderson  held  posts  in 
field  sales,  sales  pro- 
motion and  at  the  Gol- 
den Rondelle  theater  at 
the  New  York  World's 
Fair.  He  received  his 
decree  i  n  accountin'! 
from  the  Universitv  of 
Marvland  and  did  L'rad- 
uat"'  work  in  that  subject 

The  new  Wildinc  nd 
and  sales  promotion 
manacer  is  a  native  of 
Baltimore.  He  now  re- 
sides in  Evanston.  III. 
His  annointment  serves 
the  cxnrmded  nro^rams 
announced  recentlv.       • 


PROPS 

SOUND 

PRODUCER • 

WRITER      STORYBOARD  * 

CAMERAMAN      EDITOR  ' 

LIGHTING    DIRECTOR      GRIPS 

SOUND    EDITOR      CARPENTERS 

AGENCY    PRODUCERS       SALESMEN 

PRODUCTION    MANAGERS       MAKEUP 

ART    DIRECTORS 

ASSISTANT    EDITOR       ELECTRICIANS 

ASSOCIATE    DIRECTOR       AUDIO    VISUAL 

PRODUCTION    FACILITIES       MUSIC    DIRECTOR 

SET   DESIGNER       DIRECTOR    OF    PHOTOGRAPHY 

PRODUCTION    ASSISTANT       COSTUME    DESIGNER 

SOUND    MIXER 

FILM    LABORATORY 

MUSIC   COMPOSER 

CASTING    SUPERVISOR 

ACTORS      MODELS 


L  ^h/f/s/u'/v  'wr*  has  been  part  of  this  picture  for 
many  years.  We  have  served  the  industry  in  the 
following  areas:  ART  Backgrounds  •  Layouts 
Maps  and  Charts  •  Retouching  ANIMATION 
Direction  and  follow  through  on  camera  stand  to 
finished  opticals  •  TITLES  Layouts  •  Lettering 
Comps  •  Consultation  HOTPRESS  Color  and 
black  and  white  •  Inserts  •  Direction  and  Shooting 
COLOR  CORRECTIONS  Color  -  B  &  W 
Camera  Stand  '  Rotoscoping  '  SLIDE  FILMS 
Direction  •  Production  •  Photography  •  Original  Art 
Existing  material  •  Call  Plaza  7-1525  for  further 
information  &  brochure:  421  W.  54  St.,  N.Y.  10019 


■  III 


For  the  User  of  35,  16  &  8mm  Films 

-  for  fast,  strong  precision  splicing 

•  ■  I  ■  ~ 


The  only 
professional   portable 

HOT  SPLICER 

with  a  built-in  life-time 

CARBIDE 
SCRAPER  BLADE* 

lS.r.i^tr    Pa:.    \.      .Mj^O.s.' 


•    low*vliibllltv  tpllc*!  mod*  ot  from* 
l!n*   p«r  propoi«d  ASA   srondordi. 


•    Pal*nl*d   llf*-rim*  icrap«r  blod*  ond 
holdar    buJII-in. 


•    Th«rmoitaticolly  h«ot«d  blodvi  mak* 
p«rf«c(    w«ldi. 


•    Hord«n«d,    ground    chfom«-it*«l    cut- 
ler   blodai. 


•  3proflO    lafaty    pow«r    cord. 

•  More    fhofl    17.000    now    in    uio. 


m 


•    Prscition,    fuM-fllting    pilot   pini. 

$••    your   photographic   dtalor   or   WRITE    FOR    LITERATURE 

M  A  1  E  R  -  H  A  N  C O C  K      SALES      CO. 
14106  Venfuro  Blvd.,  Sherman  Oaks,  California 


'ShuulJ  icraper  hlaJc  tier  need  sharpening,  u  <■  u  ill  sharpen  il  for  a  nominal  charge  of  SI .00 
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New  Universal  Matte  Box  Serves 
Arriflex  I6S  and  I6M  Cameras 
•  A  now  I  niM-rsal  \I.iUi.'  H>>\  lor 
Arriflex  16S  and  1^M  cameras  of- 
fers new,  special  capabilities.  The 
Arriflex  Corp.  of  America  an- 
nouncement niMcs  that  the  new 
Box  brings  added  utility,  conven- 
ience and  economies  to  the  most 
popularly-used   .Arri  zoom   lenses. 


a-v  equipment  trade  fair 

NEW  PRODUaS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 


.\rri:  with  Universal  .Matte  Box 

including  the  12- 120mm  .Anccn- 
ieux.  the  ^^..'^-y.'^nim  Angcnicux  and 
the  new  Zeiss  12.5,  75mm  Sonnar. 

Lens  accommodation  of  this  new 
Universal  Matte  Bo.x  also  includes 
many  long  focal  length  lenses  and 
all  the  regular  Arriflex  short  focal 
length  lenses.  A  two-scclion  sup- 
port beam  is  part  of  the  design.  The 
Box  acconuiiodates  a  wide  range 
of  commercially  available  filters. 

A  data  sheet  with  full  details  is 
available  from  the  companys  fran- 
chised  dealers  or  write:  Arriflex 
Corp.  of  America,  25-20  Brook- 
lyn-Queens Expressway  West, 
W.MHiside.  N.  Y.  11377.  Matte 
Box,  complete  with  2  Universal 
Jiltcr  Holders,  is  priced  at  SI  68.  • 

*       *        * 

Strong  'Mighty-Mite"  Xenon  Are 
Lamp  Useable  on  16  mm  Projector 
•,  ■  A  powerful  new  Xenon  arc 
projection  lamp,  designed  for  use 
with  all  1 6mm  projectors  present- 
ly using  carbon  arcs  (and  some 
equipped  with  incandescent  light 
source)  has  been  developed  by  the 
Strong  Electric  Corp.,  Toledo, 
Ohio.  The  new  '"Mighty  Mite"  is 
easy  to  mount  and  maintains 
steady  color  uniformity  anti  high 
light  intensity. 

The  lamp,  a  quartz  envelope 
containing  two  tungsten  electrodes 
in  a  pressuri/cd  .Xenon  gas  atmo- 
sphere,    produces     pure    daylight 

"Mighty  .Miff"  .Xenon  Ar(  Lamp 


m. 
'V4 


r 


»?'"f 


white  light  ( 6000-degrees  Kelvin) 
and  is  said  to  be  ideal  for  color 
film  projection.  It  has  a  2.000  hour 
life  expectancy.  Literature  is  avail- 
able from  Strong,  at  441  City 
Park  Ave..  Toledo.  Ohio  or  ask 
our  New  Products  Desk  to  for- 
ward your  inquiry.  • 

4>  ^  * 

Random  Access  Selection  of  81 
Slides  on  Kodak  Carousel  RA-950 

A  random  access  slide  system 
incorporated  in  a  Kodak  Carousel 
projector  was  unveiled  by  the  East- 
man Kodak  Company  in  July 
(available  in  September).  The  new 
Kodak  Carousel  RA-950  provides 
remote  random  access  to  any  of  8 1 
slide  positions  in  three  seconds. 

The  projector's  remote  control 
panel  has  motorized  focus  control, 
single-slide  operation  forward  and 
reverse  and  on-and-off.   Both  the 


Carousel  HA-9.5()  with  slide  selector 

slide  tray  on  the  projector  and  the 

indicator  dial  on  the  remote  unit 

are  numbered  in  the  same  sequence 

and    move    in    unison.     Indicatt)r 

lights   show   which   slide   is   being 

projected  or  warn  against  a  wrong 

slide  being  displayed.  Unit  weighs 

only  15  lbs.  • 

*       *        * 

Cine-Kodak  K-lOO  Turret  Camera 
Again  Available  from  A-V  Dealers 

'•  The  Cine-Kodak  K-lOO  Turret 
Camera  is  again  available  and  is 
being  sold  through  Eastman  Kodak 
1-lducational  Markets  dealers.  The 
K-lOO  camera  offers  simple  film 
loading,  interchangeable  telescopic 
finders,  a  long-running  motor, 
three-way  exposure  lever,  full- 
speed  range  and  wide  selection  of 
lenses. 

The  highly-portable  six-pound 
camera  operates  in  a  wide  variety 
of  temperature  extremes  because 
of  its  use  of  nylon  gears.  Priced 
at  less  than  $530  with  25mm  f/T.9 
lens  and  25mm  viewfinder.  Write: 
Motion  Picture  &  Education  Mar- 
kets Division  at  Eastman  Kiidak, 
Kochester.  N.  Y.  14650  for  full 
ita  or  ask  our  Products  Desk.     • 


Graf  lex  Announces  a  16mm  Are 
Projection  System  for  Big  Show 

-  A  new  Graflex  Arc  Light  16- 
mm  sound  projector,  which  is  said 
to  produce  four  times  the  image 
hrilliance  as  conventional  units, 
has  been  announced  by  Graflex. 
Inc.  Housed  in  a  carrying  case  with 
built-in  sound  system,  speakers, 
controls,  projection  optics  and  arc 
lamp  housing,  the  Graflex  arc  pro- 
jection system  uses  a  special  direct 
current  power  supply  contained  in 
a  separate  portable  package  design- 
ed to  serve  as  a  "piggy-back"  plat- 


Graflex  Arc  "16"  uilli  junccr  vi(;);)/i/ 
case  used  as  a   projector   ]>hitj(>nit. 

form  on  which  the  projector  is 
mounted. 

The  arc  projection  system  in- 
corporates key  features  of  the  Gra- 
flex I  6.  900  series  of  projectors,  in- 
cluding transistor  amplifier,  hi-fi 
sound  (twin  5"  oval  permanent 
magnet  speakers),  fumble-free  film 
loading  and  automatic  soundhead 
loading,  push-button  coded  con- 
trols and  adjustable  film  gate  for 
even  pressure  on  any  type  of  film. 

The  Graflex  Arc  16  uses  the  new 
CiE  Marc-300.  300-watt  quartz  arc 
lamp  and  power  supply  unit.  Pro- 
jection unit  weighs  37  lbs.;  power 
supply  weighs  26  lbs.  Write  Gra- 
flex. Inc.,  3750  Monroe  Ave., 
Rochester.  N.Y.   14603.  • 


Need  More  Data  on  Products? 
Drop  Line  to  our  Reader  Service 

■':■:  A  single  airmail  postcard  i>r 
your  company  letterhead  request  to 
the  New  Products  Desk.  Bl'SlNl  SS 
Scri;i:n.  7064  Sheridan  Road.  Chi- 
cago, 111.  60626,  will  bring  com- 
plete product  literature  on  any 
items  reviewed  in  these  pages. 
We"ll  forward  your  individual  re- 
quests to  the  respective  manufac- 
turers as  part  of  our  reader  serv- 
ices at  Business  Scri^kn.  • 


ColorTran's  LQBS  "Soft-Lil 

New  ColorTran  "Soft-Lite"  Ci 
Shadowless  Lighting  for  Slwr 

•  A  new  Model  LOBSZ' 
said  to  produce  virtually  ^ 
less  illumination  for  fill,  L 
general  lighting,  has  joir 
ColorTran  "Soft-Lite"  sen 

The  new  shadowless  lii: 
designed  to  replace  the  lar. 
vcntionai  cone  type,  used 
vide  soft  overall  fill  and  base  i, 
ing  in  motion  picture  photogri! 
For  still  applications,  it  elir 
the  need  for  ring  lights  aiiv 
lates   "skylight"    for   portr,; 
fashion  photography. 

A   new  reflector  design  i,, 
rays  so  that  light  from  evei; 
of  the  reflector  is  of  the  ';a 
tensity;  this  reflected  liL:ht 
ly     eliminates     shadows.    Nl 
LOBS-20   uses   two  quartz-ii 
lamps   operating   at    120  or  J 
volts,  AC  or  DC.  The  light  il| 
long,     15"    high    and    only 
inches  deep.  It  is  supplied  w|  i 
15-foot  cord  and  20  an 
lock  connector.  Weight 
For  complete  technical  da 
Berkey     Technical     Corp., 
Chestnut   St.,   Burbank. 
our  New  Products  Desk 
ward  your  inquiry. 

*        •        * 

Versatile  Special-Effects  Sli 
Projectors  Offered  by  NFS  v 

Both     standard     and    c 
made  special  effects  and  oth. 
projectors,  screens  and  ace. 
are   now  available  from  N 
Projection  System  Corp.  1^ 
in    this    firms    line    is  a  sl.i' 
high-intensity  projector  whii 
izes  a  3.00()'to  6.000-watt  > 
ioiline  light  source  with  a  ^ 
system  which  has  a  ver>  lo" 
level.  It  is  capable  of  handlin.. 
a/ine  loads  as  well  as  inili* 
slides  in  3'  4  to  4-inch  or4x' 
sizes. 

The  company  offers  bothai^ 
head  units,  weighing  <*'*' 
pounds  and  dual  head  unil^ 
provide  for  fade  and  dissoi«l ,., 
quirements.   There  are  dini'l. 
controls  and  both  wire  and  « 
remote  control  are  other  fd 
The  NPS  screen  line  include' 

(CONTINUED      ON       PAOE      Ij, 
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;reel:  a  New  Film  liaiidliiig  Syslciii 


c 


II.  flanges  and  split 
the  first  components  of 
new  film  handling  sys- 
.nv  available  from  Mas- 
ustries.      I  nc..     White 

Y.  The  system,  first 
o  the  motion  picture  in- 
March,  1 965  I  echnical 

of  the  Society  of  Mo- 
and  Television  Engi- 
aid  to  slash  costs  by 
or.    time,    weight    and 


flanges  and  split  reels. 
nm  and  35mm,  in  popu- 

Icntith"  sizes,  are  im- 
available,  according  to 
ncement  by  Robert 
itereel  president. 
Needed  Sizes  Ready 
on  priority  was  given  to 
•opiilar  requirenients  of 
inutes  in  the  1 6111111  size 
'5  minutes  in  the  35mm 
iross  explained.  He  also 
ther  items  and  sizes  of 


ilinU  for  "mating  half" 

■cl!    To    make    a    Mas- 

L,      Hii,      simply      press 

11/    two    flanges    of    the 

size;     tcitli     or     uitlwut 

on    or    off    spindles    of 

>r    riuinds.    The    IfiHini 

iiold.    '.}r)mm    in    silver, 

1/     lo     find     right     size. 


^t»"s    equipment    are    in 

ic  and  will  be  available  in 
lure, 
itented,    the    Mastered 

I!  esigned  to  handle  film 
comes;  on  reels,  on 
d  negative  cores,  on 
just  tightwound  on  it- 
nsive  plastic  film  cores, 
ardboard  sleeves,  can 
titute  for  reels,  accord- 
.  Gross,  giving  great 
n  storage  and  shipping. 
gcs  are  identical  and 
engage  with  any  other 
lange  of  the  same  film 

fJi  a  split  reel  with  the 


L'XI 

n 

SI 

1 

\k 
I 

si 
ce 


same  capabilities  as  the  flange  — 
handling  film  any  way  it  comes. 
All  flanges  and  reels  have  strong 
heat-tempered  aluminum  disks, 
.090  inches  in  thickness,  1  I 'a 
inches  in  diameter,  and  are  ano- 
dized  in  silver  for  35mni  and  in 
gold  for  16mm  to  protect,  color 
code,  and  enhance  appearance. 

Compatible  With  Equipment 

The  flanges  and  split  reels  are 
said  to  be  designed  to  withstand 
a  lifetime  of  hard  professional  use 
and  to  be  fully  compatible  with 
all  present  rewinding,  projecting, 
editing  and  viewing  equipment 
now  being  manufactured  for  pro- 
fessional, industrial,  educational 
and  amateur  use. 

Mr.  Grt)ss  said  that  exhaustive 
laboratory  tests  have  subjected  the 
reels  and  flanges  to  100.000  coup- 
ling cycles  and  as  many  plastic  core 
engaging  cycles  with  no  break- 
downs and  with  no  appreciable 
wear. 

Time-Saving  Factor  Cited 

"VVe  believe  that  the  use  of  the 
split  reels  will  eliminate  at  least 
50  per  cent  of  film  winding  re- 
quired by  current  film  handling 
practices.'"  Mr.  Gross  said,  "and 
when  the  new  Mastered  multi-pur- 
pose plastic  film  case  is  made 
available,  its  use  will  result  in 
further  important  economies,  par- 
ticularly during  storage  or  ship- 
piniz  of  film.""  • 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


jM 


COMPLETE 

MUSIC   &  SOUND   EFFECTS  f.-=— 

SERVICE  ^^^' 

•  BACKGROUND  MUSIC  EDITING 

•  SOUND  EFFECTS  EDITING 

•  ORIGINAL  SCORES 

•  16  MUSIC  LIBRARIES 

•  MUSIC  LIBRARY  FOR  LEASE  .  .  . 

•  SOUND  EFFECTS  LIBRARY 

FOR   SALE  .  .  . 

•  ••MUSICAL"  SOUND  EFFECTS 

•  SOUND  TRANSFER  FACILITIES 

•  COMPETITIVE   PRICES 

Musifex    talent   proven    on    over  5,200  productions 

FLY-PHONE-WIRE-WRITE   NOW 
FOR  FULL  INFORMATION  AND  CATALOG 

E.    ROBERT   VELAZCO 


ci  6-4061 


i^  Expanded  "Film  Guide  Library"  columns  in  these  pages  next 
month  will  provide  data  and  sources  on  the  latest  available 
motion    pictures    and    slidefilms   for   many   business   purposes. 


IN  FLORIDA... 


•  Complete  producers  services 

^  Complete  16/35  mm 
laboratory  services 

•  Editing— Titling 

•  Animation  — Graphic  arts 

•  Studio  soundrecording 

•  VTR  transfer 


REELA  FILMS,  INC. 

A  DIVISION  OF  WOMEICO  [NTtRPRIStS.  INC 

17  N.W.  Third  Street,  Miami, 
V-.-^r^   Florida  33128 

Phone:  (305)  374-2108 

FOR  FREE  CATALOG 
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San  Francisco's 
complete  16  mm 
film  service 


^.A. PALMER  FILMS, INC. 

611    HOWARD    STREET      SAN    FRANCISCO 


CHAPPELL 

Recorded  Music  Library 
13IGr...AND  GETTING 

BIGGER 

Complete  Music 

Selection  Service 

Special  concent  for 

ALL 

your  programming  needs 

Send  for  catalogue 
and  demonstration  tape 

117  West  mh  Street 
New  York,  New  lork  10036 

phone:  212  PL  \'  '^6/^1 


HOW    (;ooD   IS   OLR    imagk:' 

(CONriNt'ED   IROM    THL    PKtCtDING    PAGt    60) 

means  getting  it  understood  so  someone  can 
take  desired  action.  Along  with  "real-time" 
et)nimunication,  we  must  generate  tlie  power  of 
"real-time"  understanding. 

How?  Well,  lefs  explore  a  communication 
system  that  we  really  know  something  about. 

The  primary  instrument  of  communication 
has  always  been,  and  always  will  be,  man  him- 
self. Man  is  the  communicator — not  the  tele- 
phone, the  radio,  the  TV,  or  the  TWX.  They 
are  only  the  "means".  Man  must  provide  the 
meaning. 

Man:   a   Model   Coinnuinication   System 

Lefs  focus  on  man  as  a  communicating  in- 
strument. 

What  conmuinication  systems  does  he  rep- 
resent? The  circulatory  .system  is  well-conceiv- 
ed, well-designed,  and  efficiently  engineered. 
Every  living  cell  has  to  get  the  "message"  all 
of  the  time  or  it  dies.  Some  areas  have  priori- 
ties. They  are  more  vital  to  the  life  of  the 
total  body.  All  are  tied  into  the  network  ac- 
cording to  their  specific  function.  We  know 
what  a  blood  clot  can  do  to  the  efficient  opera- 
tion of  the  organism.  We  know  how  to  make 
transfusions  in  an  emergency.  We  know  about 
anemia. 

Perhaps  the  classic  example  is  the  human 
nervous  system.  We  arc  so  "sophisticated" 
these  days  that  we  consider  the  human  brain 
to  be  a  rather  inferior  type  of  computer.  But, 
we  are  not  giving  thought  to  the  quality 
of  brains  that  created  the  computers. 

The  nervous  system  is  compatible  with  the 
body's  other  systems,  simultaneously  support- 
inu  them,  activating  them,  and  keeping  them 
informed  with  the  proper  "messages."  When 
this  system  gets  out  of  alignment,  we  may  ex- 
perience St.  Vitus  dance.  If  the  circuits  are 
sjiven  a  high-potential  overload,  we  suffer 
stroke. 

When  Our  "Communications"  Break  Down 
If  there  is  too  much  distortion,  or  lack  of 
alignment,  in  the  linkage  between  the  various 
stages  of  our  personalities,  creating  a  break- 
down in  intra-system  communication,  we  con- 
siiler  the  total  body  instrumentation  as  "in- 
sane." 

Mow  do  we  regain  our  sanity  if  we  are  men- 
tally ill?  We  reestablish  our  identity  and  true 
sense  of  values  by  reestablishing  our  communi- 
cation with  our  inner  and  outer  environments. 
We  have  done  pretty  well  with  the  develop- 
ment of  a  variety  of  communication  media  and 
we  know  more  about  WHAT  needs  to  be  said, 
llf)W  best  to  say  it,  WHY  it  should  be  said, 
and  to  WHOM.  It  is  exceedingly  important  to 
be  able  to  define  the  audience's  individual  and 
composite  needs. 

Nfan,  Not  llie  Machine,  a  C^onimunicntor 
Just  before  the  final  fade  out.  I  would  like 
to  dolly  in  and  focus  on  what  I  consider  the 
most  imiiorlani  of  the  iirinciples  we  ha\e  tried 
to  identify.  That  MAN  is  the  conununicator — 
not  the  machine.  The  machines  are  only  the 
means,  man  must  give  meaning  to  the  mes- 
sage. 

We  shouldn't  build  excellent  modern  facili- 
ties,   with    expensi\c    equipment,    and    no   one 


who  knows  how  to  write  a  message.  It';^ 
being  all  dressed   up  and   no  place  to  ■ 

Put   the   human   being  back   where  hV 
longs — on  top  of  the  system.  The  svslci 
only  if  he  knows  how  to  use  it.  Don ! 
instrumentation  confuse   you.    It  can't  1*0 1 
your  brain.  It  has  to  be  programmed.        ' 

Individual    human    knowledge    is   r 
power  of  technology. 

Those  instruments  didn't  produce 
selves — men  did.  Men  like  Tesia,  N 
de  Forrest,  and  Van  Neuman  designed  an. 
veloped  them.  Do  not  surrender  to  yoii 
struments.  Use  them.  They  are  the  scrva- 
you  are  the  boss!  Don't  capitulate— comii 
cate! 

How  good  is  our  image? 


Briefs     About     Indiislry     Film     Prod:< 

M'  Donn      F.      Bates,      director-product  1 
Douglas    Aircraft,    recently    returned   fn  1 
filming    assignment    which    took    hiin 
Canary  Islands. 

•?>  Everett  Kelley.  at  Lockheed-Califor: 
notes  that  lensman  Boh  Ganon  is  retu- 
Burbank  after  nearly  four  months  of  c 
shooting  and  editing  in  Munich,  Gem 
"■    Lockheed  is  nearing  completion  of  1 
relations    film    for    the    Navy:    it    will| 
Navy's   complex   ASW   operations   in 
;■    Mel  Shaw,  of  TRW  Systems'  lilm  Sc 
Department,  has  written  and  directed  age" 
interest    film    on    the    historic    Pioneer^ 
program,   titled    II  indo^i-   Onto  Sjhwe.  1 
filmed  under  supervision  of  Harry  Poppcf— 
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tools 

for  the  <! 

iidustry 

■  oendable 
:.  .  r,ent  to  do 
lyjobs  in  the 
lion  Picture 
llelevision 
fstrles,  the 
lessionals 
to  Moviola. 


Power  Rewinders 
Film,  Video  Tape 

Library  Reader 
16mm  Sound  Film 

Editing  Tables 

Moviolas 

Sound  Readers 

Differential  Gear 
Rewinders 

Video  Tape  Sound 
Reader 

Crab  Dollies 

Synchronizers 

Hand  Rewinders 

Motor  Drive  for 
Synchronizers 

Rewinders 


Write  for  free  literature 
specifying  items  that  interest  you. 


^DVIO 


5539  Riverton  Ave. 
North  Hollywood 
Calif.  91601 
Phone:  (213)  877-2173 
Cable  Address:  Moviola 


F 


pecialists  in  the  Science  of 

M  REJUVENATION 

FOR  16  MM  AND  35  MM 
U§WELO  Process  includes   treatment  for: 
Dirt  •  Abrasions 

Scratch  Removal    •  "Rain" 

SERVICES  NOW  AVAIIABLE. 


or  frte  Brochure, 

'S  ON  FILM  CARE". 

^APIO  FILM 
^TECHNIQUE.  INC. 

jt7  ST.,  L.  I.  C.I,  N.  V. 
I'll  •-4«00  •  Est.  1«40 


''3^ 


I  Hi.  PROFi:.SSlU.\AL  \  IhWPUlM 

(CONTINUED   FROM    THE    PRECEDING    PAGE    16) 

portancc  of  your  company's  pRxlucts  and 
don't  know  at  least  generally  whether  the 
profit  is  small,  medium,  or  large,  you  may 
find  yourself  in  the  unenviable  position  of 
working  out  a  motion  picture  plan  or  some 
other  audio-visual  scheme  which  just  isn't  "in 
the  wood"  when  it  comes  to  what  the  com- 
pany can  expect  to  realize  from  the  sale  of 
this  product. 

The  records  of  small  business  failures  are 
dotted  with  many  instances  of  over-emphasis 
and  over-spending  on  the  wrong  product.  Not 
that  the  product  itself  was  not  useful,  but  the 
means  used  to  promote  it  were  out  of  scale 
with  the  realities.  In  a  large  company  it  is 
often  easy  to  assume  that  a  big  organization 
"can  afford"  to  lose  on  one  product  or  an- 
other. But  it  doesn't  take  too  many  duds  be- 
fore some  wholesale  changes  are  made  and  if 
you  have  been  indulging  in  the  promotion  of 
those  prcxiucts  or  services  which  aren't  carry- 
ing their  share,  you  are  vulnerable. 

Were  we  to  express  it  in  musical  terms,  we 
would  say  an  audio-visual  "pro"  should,  like 
any  other  employee,  be  "in  tune"  with  his 
company.  Not  only  should  he  know  enough 
to  play  in  time  and  not  beat  the  drums  when 
the  strings  are  indicated,  but  he  should  know 
the  tunes  his  company  likes  played. 

In  summary,  knowing  your  company  in  the 
broadest  and  in  the  most  intimate  sense  can 
raise  your  stature  as  an  audio-visual  "pro."  If 
you  can  demonstrate  your  understanding  of 
company  aims,  policy,  means  and  methods, 
you  can  not  only  enjoy  the  respect  of  your 
management  but  you  will  find  you  can  get 
lots  more  done  —  which  is  helpful,  worthwhile, 
and  clTectivc.  • 

"If  \n   Elephant    .\nswers"  —  Hanp  Up! 

■it  If  An  Elephant  Answers,  a  useful  new  film 
designed  to  demonstrate  for  business  extension 
users  how  to  use  their  telephones  more  effec- 
tively, is  now  available  through  local  Bell  Sys- 
tem offices. 

It  shows,  in  an  entertaining  way,  how  busi- 
ness telephone  users  can  receive  full  benefits 
from  their  communications  facilities.  A  phone 
call  to  an  executive's  office,  poorly  handled  by 
a  secretary,  sets  off  a  series  of  frustrating  and 
amusing  incidents.  Incidents  that  could  have 
been  avoided  had  the  call  been  handled  prop- 
erly. An  animated  baby  elephant,  visible  only 
to  the  audience,  plays  a  "starring"  role. 

Items  featured  in  the  picture  include:  an- 
swer promptly;  identify  yourself  to  the  caller; 
create  a  gixid  image  through  personality;  cour- 
tesy and  helpfulness;  handle  message  accurate- 
ly; make  and  take  your  own  calls;  dial  ac- 
curately; establish  your  own  communications 
island;  stay  on  the  line  when  placing  a  call 
and  leave  your  phone  in  capable  hands  for 
proper  extension  coverage. 

//  An  Elephant  Answers  is  26-minutes  in 
running  time,  in  color.  It  was  produced  for 
American  Telephone  &  Telegraph  Co.  by  Jerry 
Fairbanks  Productions  and  is  a  1966  Golden 
Eagle  Award  film  now  being  shown  at  film 
festivals  abroad.  • 
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1  he  objectives  of  Compreticnsive  Service 
Corporation  are.  as  the  name  implies,  to 
render  the  most  comprehensive  and 
satisfying  service,  with  complete  under- 
standing of  the  needs  of  all  who  require 
motion  picture  equipment,  accessories  and 
supplies. 

We  point  with  pride  to  our  long  list  of 
large  and  small  customers  all  over  the 
world,  who  have  been  coming  tu  us.  again 
and  again,  over  the  many  years.  Our  ever 
expanding  business  is  proof  of  their  con- 
fidence in  the  quality  of  our  products,  our 
dependability    and    expert    knowledge. 

COMPREHENSIVE  SERVICE 


NEW  YORK 
10023 


HOLLYWOOD 
90038 


fooling  around 


Get  expert 


motion  picture 
processing 

Sc  printing 
by  expert 


technicians 


WRITE,  PHONE,  CABLE: 

bebell 

iri^  Wp.;t     24tK  St .    'J*--..  I   -  ''  Oil 
CORNER      «1;MF.    or    VMKRIC^S 

PHONE:    (212)  924-8573 

CABLES     l_ABSBEBELL.N    V. 

for  NEW  1966  Pnce  Ust  C-8 
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Audiovisual    Equipment   TradeFaIr 


(continued    from     Page     70) 

surfaces  ( for  front  projection ) ; 
translucent  material  for  rear-pro- 
jectii^n  and  a  siniile-scrocn  combi- 
nation which  permits  simultaneous 


NFS'  S|>ecial  Effects  Projector 

front  and  rear  projection.  For  com- 
plete details  write:  National  Pro- 
jection Systems  Corp..  13917  Sati- 
coy  St.,  \an  Nuys.  Calif.  91402  or 
send  your  request  to  our  New 
Products  Desk  for  convenience.    • 


Concord  Introduces  the  VTR-600. 
Moderaic-Priccd  Video  Recorder 
i-r  A  solid-state,  push-button  con- 
trolled, helical-scan  video  tape  re- 
corder, the  Concord  VTR-60().  has 
been  introduced  by  Concord  Elec- 
tronics Corp.  to  "meet  the  need  for 
a  moderately-priced,  high-quality 
recorder  for  educational,  commer- 
cial and  industrial  use." 

The  vrR-6()()  uses  a  helical- 
scan  recording  system  with  dual 
rotating  heads  and  half-inch  tape 
at  a  speed  of  12-inches-pcr-second. 
Weight  of  recorder  is  .S2  lbs.  With 
an  optional  12-volt  inverter,  it  is 
said  to  perform  excellently  in  heli- 
copters and  other  nioving  vehicles. 
Pus  h-butlon    operated    transport 


system  makes  it  possible  for  lay- 
men to  use  the  simplified  mechan- 
ism without  technical  assistance. 
Provisions  for  still-frame  moni- 
toring and  for  audio  dubbinc  per- 
mit users  to  add  narrative  explana- 
tion to  pre-recorded  visuals.  Fea- 
tures also  include  pus  h-b  u  1 1  o  n 
cleaning  of  recording  and  playback 
heads.  Audio  signals  may  be  set 
visually,  through  the  system's  mon- 
itor. 

Concord's  MR-6()0  monitor- 
rccei\er  is  a  separaie.  solid-state 
unit  with  a  nine-inch  picture  tube. 


Concord  \'TR-600  and  accessories. 

The  Concord  lVITC^-12  television 
camera  completes  the  system.  The 
VTR-600  recorder  is  priced  at 
$1  150:  the  complete  recording  sys- 
tem, including  recorder,  television 
camera  anil  monitor,  arc  listed  at 
$1610. 

Technical  details  on  this  video 
equipment  are  available  from  Con- 
cord filectronics  Corp.,  Industrial 
Products  Division,  1935  Armacost 
Ave..  Los  Angeles.  Calif.  90025 
or  ask  our  New  Products  Desk  to 
forward  your  request.  • 


YOURE  INVITED  TO  JOIN  OUR  SUBSCRIBER  FAMILY! 
•  To  get  all  the  news  and  features-in-depth  about  the  latest 
and   best   in   audiovisual   tools  and   techniques,   just    fill    in 
the  convenient  Reservation  Form  below  and  mail  to  us  today: 

Yes,  Enter  My  Subscripiion  to 

BUSINESS    SCREEN    MAGAZINE 


n  One  Year  (Eight  Issues)  $3.00 
Name: 


□  Two  Years  $5.00 


Company: 


Position: 


Addrflii: 


City 


State 


f~)  Check  Enclosed 


Zipcode: 


'~}  Bill  Company 


□  Bill  Me 


Tlic  "L\ccuti\c  Elcctrol '  in  Use 

New   Da-Lite  Executive  Electrol 
Screen  Only  S55  in  50  x  50"  Size 

■?  An  all-new,  heavy-duty  Execu- 
tive Electrol  projection  screen 
which  recesses  completely  in  the 
ceiling  and  has  its  own  automat  c 
ceiling  closure  is  available  from 
audiovisual  dealers  of  the  Da-Lite 
-Screen    Company,    Inc. 

Hinged  ceiling  closure  panel  is 
only  three  inches  wide  and  the 
length  of  the  desired  projection 
screen.  It  opens  at  the  flick  of  a 
decorator-type  switch,  permitting 
the  screen  surface  to  lower  in  posi- 
tion and  stop  automatically.  Flick 
of  switch  returns  the  screen  to  its 
enclosure.  The  Executive  Elcctrol 
is  available  with  screen  suiface 
sizes  starting  at  50  x  5()-inches  up 
to  1  2-feet  square.  Surfaces  may  be 
either  Da-Lite's  White  Magic 
Chemi-Cotc  glass  beaded  or  non- 
gloss   mat   white. 

The  50  X  50-inch  size  retails  for 
under  $55.  Write  our  New  Prod- 
ucts  Desk  for  a   folder.  • 

A    Multi-Directional   Roll    Feed 
for  Graflex  Overhead  Projectors 

A  A  new  4-directional  Roll-Feed 
attachment  for  quick,  continuous 
and  semi-automatic  handling  of 
translucent  writing  m  a  t  e  r  i  a  1  on 
overhead  projectors  is  a\ailable 
from  Graflex.  Inc.  The  attachment 
was  designed  for  quick  installation 
without  tools  on  the  company's 
OH-30()()  and  OH-2000  overhead 
projector;  fits  any  of  four  sides 
of  the  projector  base.  The  units 
accommodate  acetate  rolls  or  other 
translucent  material,  traveling 
across  the  illuminated  10  x  10-inch 
projection  stage  without  special 
positions.  Unit  lists  for  $39.  Write: 
Graflex.  Inc.,  3750  Monroe  Ave., 
Kochcsier.    N.    Y.    14603.  • 


Subscribers  in  Conada  and  obroc      poy  $4.00  a  year;  $7.00  ("'  fwo  yeuis.  (iralli-v    Holl-l'i-cd    for   ()mtIic;kK 


In  Memorlaii 

Rev.  lames  Friedrich,  Founts 
Cathedral  Films,  a  Heart  Vki 
ik  The  Rev.  James  K.  1 
an  Episcopal  priest  for 
and    the     founder    x)f    ' 
Films,    one    of   the    wur 
prolific  producers  of  reli^.i, 
tion   pictures  and   filmstri|  « 
cumbed   of   a   heart   con' 
July  12.  He  was  62  and 
ing  as  a  part-time  assistann 
Saints    Church    in    BeverlJJi 
California. 

Rev.    Friedrich    made 
mous  contribution  to  tlu 
film  field  during  the  deca 
followed  his  founding  of  ' 
Films  in   193,S.  During  li 
his  company  produced  nioi 
religious  instructional  an;' 
films,  all  of  them  widcl 
churches    throughout    theiM 
States  and  abroad. 

Recently,  for  example, 
were  sent  to  the  Diocese  tt 
nesia,  partner  diocese  of  ri 
Angeles  church  in  w  hich  h(tn 
under  the  Anglican  Coir-' 
program  of  Mutual  Res; 
and  Interdependence  (MH 

His  work  is  his  memo 
his  participation  in  audiov 
dustry  affairs  and  events 
soon  be  forgotten  by  mans 
ands  of  pet>ple  who  were 
by  the  dedication  and  higl 
of  all  that  Cathedral  Film 
scnted   to  those  who   kr 
Importance    of    the    min 
emphasized  throughout  his  i 
tions.  Feature  films  which 
duced    include    //«'    (irei 
mandtnent,  Day  of   I' rim 
The  Bii;  Fisherman. 

Surviving  Dr.   Friedrich! 
widow,  son  and  two  dam" 


Peter  A.  Butzen.  Pioneer  A' 
Died  in  Los  Angeles  on  |ui 

■.'  An  old  friend  and  earl) 
whose  skill  helped  adva 
art  of  the  aninuiteil  filni- 
Los  Angeles  on  June  2 
Butzen,  well-known  to  Ch 
in  the  film  industry  ihirinc 
career  in  that  city,  w.is  in 
his  home  town  on  June 
His  widow,  Helen  But. 
vivos. 

Advanced  Film  Reproduci 
Specializes  in  8mm  Film 

Advanced  I  ilm  Repra 
Inc..  a  laboratory  specia 
Smm.  has  opened  a  new  f 
155  W.  46th  St..  in  N( 
City.  Services  include 
striping,  cleaning,  treatin 
eordinu   and   earlridee  lo; 


fhen  it's  processed  by 


___r\/i 


MOVIELAB.  INC. 

Movielab  Building 

619  West  54th  Street 

New  York.  N.Y.  10019 

JUdson  6  0360 

Cable:  MOVIELAB    Telex:  12-6785 


ONE  OF 
A  KIND 

is  a  motion  picture 
produced  for  Detroit's  WJR 
by  The  Jam  Handy  Organization. 
Sound  is  translated  into  pictures, 
as  the  essence  of  WJR  Radio 
is  depicted  visually  with  impact. 


"One  of  a  Kind"  was  made  to  present 
the  image  of  WJR  Radio  entertainingly] 
and  effectively  to  customers. 

To  get  your  message  to  the  people 
who  make  the  action  decisions, 
ask  the  help  of — 


THE  JAM  HANDY  ORGANIZATION 

NEW   YORK      .      DETROIT         .         CHICAGO       .       HOLLYWOOD 
JUdson  2  4060    •    TRinity  5-2450    •    STate  2-6757    >    Hollywood  3-2321 


MOTION   PICTURES 
BUSINESS  THEATER 
SLIDES  •  SLIDEFILM3 
TRAINING   AIDS 
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D   LD    IN    FOCUS:    THE    7TH    INTERNATIONAL    INDUSTRIAL    FILM    FESTIVAL    AWARDS 


'^-^■*. 


VIILIMi:  L*/  •  IfHJfi 

FIFTY     CENTS 


X 


Can  your  PR  film  make  the  ''bigtime'7 


If  it's  professionally  produced,  with  an  appealing  subject 
matter  (sports,  travel,  entertainment,  public  service  or 
documentary)  and  no  offensive  commercial  message, 
there's  a  good  chance  it  can       booked  into  top  theatres. 

Chances  are  even  better  wi  i  it's  merchandised  and 
distributed  by  Modern's  Theatre  Division  to  specific  mar- 
ket areas  of  your  choice. 

With  only  one  35mm  print  of  your  film  we  can  get  you 
50,000  viewers  in  one  year.  With  more  prints,  say  100 
or  so,  we  can  get  you  up  to  7,000,000  a  year. .  .through 
our  30  Film  Exchanges. 


We'd  like  to  give  you  a  professional  appraisal  of  your 
film's  chances,  based  on  more  than  30  years  of  creative 
film  merchandising.  Just  send  us  a  16mm  or  35mm  print 
(even  a  script  will  do).  If  you're  interested,  we'll  also 
review  it  for  bookings  in  educational  and  community 
groups,  summer  resorts,  airport  theatres  and  television. 

Dick  Rogers,  Vice-President  of  our  Theatre  Division, 
(or  your  local  Modern  account  executive)  will  give  it  his 
personal  attention  if  you  contact  him  at  Modern  Talking 
Picture  Service,  Inc.,  1212  Avenue  of  the  Americas,  New 
York,  NY.  10036       _ 

IDERN 


tnlktnc)    picturr*    nf^rvicn,   inc. 


Little  Movie  Projectors 
Are  Big  Business 


:       Ji^-"   ''^^■i£'^■ 


•««.*• 


THAT'S  WHY  WPVE  BUILT  THIS  NEW  BIG  PLANT 


Technicolor  Plant  21  opens  this  fall.  That  means  we'll  be  able  to  produce  more 
8  and  Super  8  Instant  Movie  Projectors  than  ever  before  —  to  meet  the  rapidly 
expanding  demand  from  business  and  industry.  Perhaps  you've  underrated  the 
potential  of  the  Technicolor  Instant  Movie  system.  Why  not  take  a  new  look? 

pp^£  —  Two  new  application  newsletters 
show  how  leading  companies  are  using 
Technicolor  Instant  Cartridge-Loading  Movie 
Projectors  and  Single  Concept  Films. 


hnicolor  Instant  Movie  Projector. 
p  in  the   Magi-Cartridge""   and 
ick,"    Instant    movies   —    no 
th  ading  or  rewinding  ever. 


TECHNICOLOR  CORP.      DEPT.   BS   106 

1985    PLACENTIA   AVE. 
COSTA  MESA,   CALIF.   92627 

FREE  —  Send  for  Technicolor  sales  maker  news 
and  Technicolor  training  news. 

Name 


Title- 


-SchooL 


Address- 
City     __ 


-State- 


_Zip  Code_ 


"Technicolor 

C  O  FR  F^  O  F=R /XT"  I  O  INI 

COMMERCIAL     AND      EDUCATIONAL      DIVISION 


"SELLING 
IS 

K^   MENTAL" 


18  Complete  Sales  Meetings 
Ready  to  Use- 
Stimulating— 

Keys  Men  Up  With 
New  Enthusiasm- 
Motivates  Them  to 
Greater  Sales  Efforts 


"SELLING  IS  MENTAL"  with  all  the 
advantages  of  audio  visual  to  communi- 
cate knowledge  and  understanding,  will 
add  zest  to  your  meetings,  start  them  off 
on  the  right  foot. 

The  men  will  gain  greater  confidence  in 
their  own  capacity  to  achieve  greater 
sales  goals,  by  learning  for  example: 
How  "To  Sell  the  End  Result  First" 
How  "Closing  the  Sale"  can  be  quite 
simple . . .  and  other  equally  important 
techniques. 

Easy  to  Administer. . .  because  everything 
has  been  done  for  you.  The  18  meet- 
ings are  programmed  in  detail  in  the 
"Leaders  Manual"  to  guide  you  easily 
through  each  lesson  perfectly ...  with 
what  to  say,  what  to  do  and  . . .  when. 

6  Color  Sound  Filmstrips ...  to  demon- 
strate how  the  basic  techniques  of  sell- 
ing are  applied,  so  that  men  will  see  for 
themselves  how  to  achieve  greater  sales 
success. 

You  can  "judge"  program  before 

you  buy 

You  needn't  take  our  word  about  the 
benefits  of  "Selling  is  Mental!'  Our  pre- 
view offer  permits  you  to  "see"  and 
"ludge"  for  yourself.  A  small  handling 
charge,  credited  to  the  purchase  price, 
allows  you  to  have  the  complete  pro- 
gram for  any  5  day  examination  period 
you  choose. 

MAIL  COUPON  TODAY.  . .  FOR  PREVIEW  OFFER 


M 


Selling  Bureau 

*  Division  of  kockii  piciufifs,  inc. 

BETTER  SEllING  BUREAU.  D*pl    BS-30 

1150    W      Oliv»    A.rnue 

Burbonk,    Californio    91306 

We'd      lik*     to     hav«     detoili     on     previffwing 

filmilrlp     program:     "SELllNG     IS     MENTAL" 

Nome 

Addreit  

City  


Stole  Zip  Cod*.. 


Company 
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right  off  the 


Annual  CINE  Awards  Program 
in  Washington.  D.  C.  on  Nov.  I8ih 
:':  Nincly-unc  awards  and  honor 
certificates  given  U.  S.  factual  mo- 
tion pictures  which  were  entered  in 
more  than  40  international  tilni 
festivals  within  the  first  nine  months 
of  1966  will  be  presented  to  their 
producers  and  sponsors  in  Wash- 
ington, D.  C.  on  Friday.  Novem- 
ber 18.  when  the  Council  on  In- 
ternational Nontheatrical  Events 
holds  its  annual  CINE  Awards 
Program  and  Exhibition  of  Films 
of  Merit. 

The  total  number  of  trophies, 
medals  and  honor  certificates  may 
be  even  larger  by  that  date,  with 
10  more  festival  events  still  being 
held.  Last  year,  CINE  entries  won 
only  72  such  awards  within  a  simi- 
lar period. 

The  1966  prizes  have  been  won 
at  Cannes,  Buenos  Aires,  Venice 
(Art,  DiKumcntary,  Children's. 
Golden  Mercury  and  7th  Interna- 
tional Industrial  Film  Festival), 
Melbourne.  La  Plata,  Cordoba, 
Edinburgh,  Rome  Electronic, 
ANZAAS   Scientific   and   at  Cra- 


cow. Ill  addition,  125  short  sub- 
ject, television  documentary  and 
industrial-sponsored  motion  pic- 
tures will  receive  CTNE's  Golden 
Eagle  certificate. 

These  Golden  Eagle  Certificates 
will  be  presented  at  F'riday  after- 
noon ceremonies  (2:30  p.m.)  in 
Crabtrcc  Auditorium  of  the  Na- 
tional Education  Association  head- 
quarters building.  The  annual 
CINE  dinner,  with  president  Alden 
Livingston  presiding,  will  be  fol- 
lowed by  an  evening  film  exhibi- 
tion and  the  formal  presentation  of 
major  international  awards  in 
Crabtree  Auditorium. 

The  Exhibition  of  Films  of 
Merit  has  been  expanded  to  an 
all-day  screening  program,  utilizing 
the  nearby  theater  of  the  National 
Geographic  Society  and  the  NEA 
Auditorium  so  that  film  makers, 
government  othcials  and  guests 
may  see  the  best  pictures  of  the 
year. 

Reid  H.  Ray,  president  of  Ray 
Film  Industries,  is  chairman  of 
the  1966  CINE  Awards  Exhibi- 
tion; Frank  Rollins,  Squibb  & 
Company,  is  chairman  of  the  ban- 
quet and  reception  events.  Dr. 
Randall  Whaley  will  announce  the 
international  certificate  awards, 
aided  by  representatives  of  foreign 


embassies  whose  countries  are  rep- 
resented. • 

*  *  * 

Honor  Safely  Films  Plaque  Winner 
at  the  National  Safety  Congress 

■fr  \\  inners  of  bronze  plaques  given 
the  outstanding  safety  tilnis  of  1965 
by  the  National  Committee  on 
Films  for  Safety  received  these 
honors  during  the  recent  National 
Safety  Congress  in  Chicago  on 
Monday  evening,  October  24. 

Following  screenings  of  top 
award-winning  pictures  before  a 
general  assembly  of  C^ingress 
guests  in  the  grand  ballroom  of  the 
Conrad  Hilton  Hotel,  James  T. 
Wadkins,  managing  director  of  the 
Richmond  (\'a. )  Safety  Council 
and  chairman  of  the  National 
Committee  on  Films  for  Safety 
presented  plaques  to  10  winning 
sponsors  and  producers. 

This  year's  first  award  winners 
were:  Family  Tree,  a  U.  S.  For- 
estry Service  t.v.  spot;  The  Choker- 
man,  Northwest  Forest  Industry 
Film  Committee  entry;  Everything 
to  Lose,  submitted  by  the  Cater- 
pillar Tractor  Co.;  The  Return  of 
Milton  Wliilty,  sponsored  by  the 
Construction  Safety  Association  of 
Ontario,  Canada;  The  High  Cost 
of  Negligence,  a  Department  of  the 
Army  (U.S.)   training  liini;  Safety 


in  the  Home,  produced  by  net 
clopaedia     Britannica    Filn   ■  ' 
classroom     sale;     The     ?( 
Hours  of  Hazard,  an  Aetna  <e^ 
Casualty     Company     prodiioi, 
Love  That  Car,  produced  bftri 
thenon  Pictures  for  the  An 
Oil  Company;  Winter  Truct 
ing,  sponsored  by  the  U.  S.  S^' 
of  Public  Roads;  and  the  Shi  ft 
Company's     televised     film  Bi 

gram:  The  National  Driver's'm 

*  *  * 

Entry  Forms  Ready  in  Noven;»  h 
for  1967  American  Film  FestU  I 

ir  The  1967  American  Filmpnj 
val,  sponsored  by  the  Educalioi( 
Film  Library  Association,  v 
held   May    10-13   at  the  B, 
Hotel   in   New  York   City, 
petition    categories    include 
16mm  films  and  35mm  filntif 
on  Art  and  Culture;  Busines  li 
dustry  and  Public  Relations;  de 
cation    and    Information;   H  U 
Safety  and  Medicine;  and  Re  b 
and  Ethics. 

Subjects  in  these  categorii  it 
leased  for  general  distributi  i 
the  U.S.  during  1966  are  clii 
for  entry.  The  entry  deadli  i 
next  January  27  and  entry  b 
will  be  available  in  November « 
EFLA.  250  West  57th  St.. 
York,  N.  Y.  10019. 


otjl 


'^ET  STOCK  "ROOTAGE 

♦JET/PISTON/HISTORICAL  AIRCRAFT 
35  MM/16  MM  COLOR  and  BLACK  86  WHITE 
Free  film  provided  to  producers  for  authentic  airline  sequences 


UNITED  AIR  LINES 
Publicity  Department 

Atlanta  523-5516 

Chicago  726-5500 

Drnvrr  398-4535 

Detroit  963-9770 

Honolulu  510-171 


Los  Angeles 
New  York 
Pittsburgh 
San  Francisco 
Seattle 


482-3300 
922-5225 
391-5152 
397-2620 
682-3731 


Washington 


737-6830 


Write  Tor  cntnloR:  ^ 

UNITED  AIR   LINES  FILM   LIBRl' 

Suite  230.  Stntlcr  Center 

900  Wilshire  Boulevard 

Los  Angeles.  California  90017 


•Jet  mockups  for  interi        ilming— New  York  City  ant\  Hollywood 


United  A  ir  Lines 
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\S1IVILLE  REBEL— Soon  to  be  released,  this  Niles'  feature 

I  he  first  ever  based  entirely  on  the  Nashville  Sound  .  .  .  country 
il  western  music.  Among  its  stars  are  Tex  Ritter,  Faron  Young, 

;  riny  James  and  Porter  Wagoner.  This  90-minute  wide  screen 
lor  film  was  shot  almost  entirely  on  location  — in  both  Nashville 

I I  Chicago.  The  film  was  directed  by  Jay  Sheridan. 


MICKEY  ONE  — In  19G4,  .sound  stage  one  at  Niles' 
Chicago  studios  took  on  all  the  flavor  of  a  large  night 
iluh.  The  reason:  filming  of  the  drama,  "Mickey 
One,"  which  premiered  in  Chicago  last  year.  It  starred 
Warren  Beatty,  Hurd  Hatfield,  Alexandra  Stewart 
and  Franchot  Tone.  The  film  was  directed  by  Arthur 
Penn.  All  interior  scenes  were  filmed  at  the  Niles' 
studios,  using  Niles'  crews. 


THE  KEY  MEN  — Plans  for  several  additional  feature 
films  are  already  in  the  works  at  Niles'  studios.  Here, 
the  men  behind  the.se  plans  work  out  the  details  of 
upcoming  productions.  They  are  (from  left)  Ira  Kerns. 
Tom  Wainwright,  Fred  Niles,  William  Harder  and 
.Jav  Sheridan. 


MOTION  PICTURES  FOR  THEATRE.  TELEVISION  AND  INDUSTRY 
ANIMATION  'TV  COMMERCIALS  S.  SHOWS  •  SOUND  FILMSTRIPS 
RADIO  COMMERCIALS  Sl  SHOWS  •  BUSINESS  THEATRE  •  SALES 
MEETINGS    •    COLLATERALS    •    "PACKAGED"    COMMUNICATIONS 


H  ER  6  •  VOLUME  27 


FRED  A.  NILES 
COMMUNICATIONS 
CENTERS,  INC. 

In  Chicago:  1058  W.  Washington  Blvd.   SE  8-4181 
In  New  York:  108  West  End  Ave.   SU  7-8770 
In  Hollywood:  5545  Sunset  Blvd.  HO  2  7311 


FREE ! 

30-DAY 
TRIAL 


there  are  flanges  and  split  reels  which 

HANDLE  ALL  FILM 

any  way  it  comes;  on  reels,  on  positive  cores,  on  negative 
cores,  or  tightwound.  They're  the  new  patented 
MASTEREEL  flanges  and  spUt  reels. 


there  are  split  reels  whose  halves  are 

INTERCHANGEABLE 

flanges  which  can  instantly  engage  with  any  other  flanges 
of  the  same  film  size  to  form  a  split  reel.  They're  the  new 
patented  MASTEREEL  flanges  and  split  reels. 


there  are  flanges  and  split  reels  which  are 

FULLY  COMPATIBLE 

with  all  your  present  equipment;  they  fit  all  rewinds,  pro- 
jectors, editing  or  viewing  equipment.  They're  the  new 
patented  MASTEREEL  flanges  and  split  reels. 

Incredibly  simple,  completely  versatile,  these  all-purpose  flanges 
and  split  reels  are  the  heart  of  the  new 

M A5TE  REEL 

FILM  HAIUDLING  SYSTEM 

The  result  of  exhaustive  proiiuct  design  and  de\  cloiinuMit  based 
on  years  of  professional  film  handling  experience.  With  just  one 
pair  of  MASTKREEL  split  reels  in  the  film  size  of  your  choice,  you 
can  use  inexpensive  plastic  film  cores  instead  of  reels  and  also 
start  saving  important  money  in  all  other  phases  of  film  handling. 
Anytime  you  choose  to  save  more,  you  can  use  the  new  sturdy 
lightweight  MASTEREEL  plastic  film  cases  for  unbelievable  sav- 
ings in  storage  and  shipping. 

Want  to  know  more?  Write  us  for  details. 

^MASTEREEL   IIMDUSTRIES,   IIMC. 

26  HON-     •STREET,  WHITE  PLAINS,  NEW  YORK  10606    TEL:  (914)  946-4884  /  DIRECT  NYC.  TEL:  (212)  933-1488 

((S9'&  MASTEREEL  are  Tradamarlo  of  MASTEREEL  INDUSTRIES,  INC. 


BUSINESS  SCREEN  •  % 


Serving  Professional 
Film  Producers  Everywhere 


De  Luxe  Laboratories,  Inc.,  850  Tenth  Avenue.  New  York,  New  York  10019  (212)  CI  7-3220. 
West  Coast:  1418  North  Western  Avenue.  Hollywood,  California  90027  (213)  HO  9-3141 

General  Film  Laboratories,  A  division  of  De  Luxe  Laboratories.  Inc. 
1546  North  Argyle,  Hollywood,  California  90028  (213)  HO  2-6171 


V 
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SCREEN  EXECUTIVE 


Sid  Solow  Elected  Presideni  of 
Cinema  Laboratories  Association 

i::  Sitlncy  V.  Solow.  president  of 
Consolidated  Film  Industries,  Hol- 
lywiKxl,  has  been  elected  president 
of  the  AssiKiation  of  Cinema  l.ab- 
oratories. 

Announcement  of  the  election 
of  Solow,  a  30-year  veteran  in  the 
motion  picture  laboratory  indus- 
try, was  made  during  the  ACL's 
recent  meeting  in  Los  Angeles. 
Headquarters  of  the  association  arc 
in  \\  ashinglon.  D.  C  .  • 

•  •  * 

Elect  lames  I  imbaeher  President 
of  Educational  Eilm  Library  Assn. 
ix  Members  of  the  Educational 
Film  Library  Association  have 
elected  James  L.  Limbachcr,  au- 
dio-visual librarian  of  the  Dear- 
born (Mich.)  Public  Library  as 
their  new  president.  Other  new 
ofiicers-elect  are:  William  J.  Speed, 
vice-president  and  Carolyn  Guss, 
secretary.  Speed  is  a-v  director  of 
the  Los  Angeles  Public  Library; 
Miss  Guss  is  a  professor  of  educa- 
tion at  Indiana  University.  The 
association  has  a  membership  of 
over  1,000,  mostly  in  educational 
and  public  library  posts  in  the  L'.S. 


Hal  Ardcn  to  MPO  Productions  as 
Head  of  an   Educational  Program 

Hal  Marc  Ardcn  has  been  ap- 
pointed a  vice-president  of  .MPO 
Productions.  New  York.  He  will 
supervise  the  development  of  the 
company's  program  to  utilize  its 
film-makinu   talents    and    facilities 


to  schools  of  architecture  through- 
out the  world. 

Prior  to  his  new  appointment, 
Ardcn  was  Associate  Producer  and 
Director  of  Public  Relations  at 
Sturgis-Grant  Productions,  Inc.  He 
also  served  for  eleven  years  as  Na- 
tional Radio-TV-Fiim  Director  of 
the    American    Heart   Association. 

MPO  plans  for  the  cducalit)nai 
field  include  the  creation  and  pro- 
duction of  instructional  films  for 
schools  and  libraries,  as  well  as  for 
medical  and  science  professional 
groups  in  the  U.S.  and  abroad.  • 
*  *  * 

John  Kowalak,  Ted  Gaski  Elected 
to  the  Board  of  Movielab.  Inc. 

i?  John  J.  Kowalak  and  Ted  J. 
Gaski    have   been    elected    to   the 

.Movielab  director:  Ted  Gaski 


ti'atliinji  film-maker;  Ardcn 

in  meeting  the  increasingly  com- 
plex needs  of  education. 

One  of  .Arden's  first  projects 
will  be  the  development  of  a  series 
of  instructional  films  for  archi- 
tectural students.  This  program  is 
being  prepared  in  collaboration 
with  the  Association  of  C\illegiatc 
Schools  of  Architecture  and  the  In- 
stitute for  Educational  Develop- 
ment. The  films  will  be  distributed 


board  member;  John  Ko\'  I 

board    of   directors   of   .M 
Inc. 

Kowalak,  vice-preside; 
M()viclab,  Inc.,  has  been  vlii 
company  since  1957.  He  \\  p 
viously  an  executive  and  ti.  ik 
consultant  with  the  Ans.  I 
vision  of  General  Aniline  H 
C\)rporation  for  more  tli  ! 
years.  He  is  a  Fellow  of 
ciety  of  Motion  Picture  aniie 
vision  Engineers. 

Gaski,   also  a  vice-presioi 
Movielab,  Inc.,  joined  the    '•- 
ny  in  1958.  He  formerly  I 
research,    production    and    X 
cal    positions    with    Consolt 
Film    Industries,    Pathe 
tories.  Eastman   Kodak.  . 
a  member  of  The  Jam  Ha 
ganization,  of  Detroit. 


ColorTran  MINI-LITES 

the  Smallest  Quartz-Iodine  Lights 

with  Sharp  Barndoor  Control! 

LIGHTWEIGHT  •  COMPACT  •  VERSATILE! 


MINI-LITE  "6" 

650  WATTS 


/ 


MINI-LITE  "10" 

1000  WATTS 


Only  quartz-iodine  lights  to  barndoor  four 
ways!  Mini-lite  "6"  &  "10."  Small  enough 
(21/8"  depth)  to  fit  in  attache  case.  Allows 
more  lights  for  confined  areas.  Provides  un- 
usually smooth,  broad  light  pattern  with  flat 
intensity  curve.  Has  Integral  4-way  barndoors. 


Wiifv  for 

Dridiliil 

Litcidtit  I  ( 


^  ■9) 


^^^<^:^^\l:^k^(213)  843  1200 


1015  Chestnut  St.,  Burbank,  Calif. 

A    BERKEV    PHOTO    COMPANY   ^^ 


n  meets  every  lighting  challenge  .  . .  with  Academy  Award  Winning  Quartz-Iodine  lights. 


BUSINESS  SCREEN  • 


Jamais! 

Niemals! 

Never! 


THE  RUGGED.  RELIABLE  and  VERSATILE 


Zi\[M]  [^  D  [?IL[i^  1 B  M 


The  Arriflex  16M  isn't  the  only  motion  picture  camera  that  boasts  a  fast- 
change  magazine  system.  But  the  16M's  magazine  system  is  the  profes- 
sional one  that  combines  speed  with  reliability.  The  sure  reliability  of  the 
16M  is  provided  by  the  design  of  the  film  gate.  Parts  of  the  film  gate  in 
the  magazine?  JAMAIS!  NIEMALS!  NEVER!  Why?  Because  the  whole  film 
gate — every  single  part  of  it— is  in  the  camera  body  where  it  locates  film, 
precisely  in  the  focal  plane,  safely  and  surely.  That's  why,  on  the  toughest 
jobs,  you  can  depend  on  the  rugged  Arriflex  16M  to  deliver  theatre-quality 
footage  from  start  to  finish. 

And  the  heavy-duty  Arriflex  16M  can  "deliver"  on  any  assignment— tough, 
long  run  jobs,  hand-held  grab  shots  or  anything  in  between.  Just  select  the 
film  load  and  magazine  that's  right  for  the  job— giant  1200 ,  basic  400  or 
bantam  200'.  The  three  Quick-Change  magazines  are  all  gear-driven  and 
have  built-in  sprocket  and  preformed  loop  systems  that  makes  magazine 
change  fast,  sure— precise. 

So,  if  you  have  some  really  tough  jobs  coming  up,  let  the  Arri- 
flex 16M  see  you  through  in  true  Arri  fashion.  It's  got  what  it 
takes:  Gear-driven  Quick-Change  magazines,  60  cycle  genera- 
tor, automatic  clapsticks,  famed  Arri  mirror-shutter  reflex 
system,  Arri  registration-pin  movement— and  a  host  of  other 
professional  features.  Get  the  complete  story. 


Write  for  ARRIFLEX  16M  4  page  brochure 


"QUICK-CHANGE"  MAGAZINES 

Compact  and  lightwerght  in  design,  the  200  ft  and 
400  It.  magazines  are  of  (he  single  compartment,  dis- 
placement type  and  accept  darkroom  loads  on  plastic 
cores.  Botli  magaimes  also  accept  100  ft.  and  200  ft. 
dayligtit  spools,  respectively.  The  200  ft.  and  400  ft. 
magazines  are  factory  equipped  for  forward  and  bacli- 
ward  operation  and  automatically  change  their  Internil 
drive  mechanism  when  the  camera  Is  reversed. 

The  completely  loaded  1200  ft.  magazine  mounts  on  the 
camera  as  fast  as  the  smaller  capacity  magazines.  It  is 
standardized  for  forward  filming  only  but  can  be  equipped 
for  reverse  running  on  special  request  at  eitra  charge. 


AlS^OiFtd^ 


CORPORATION 
OF       AMERICA 


25-20  BROOKLYN-OUEENS  EXPRESSWAY  WEST 
WOODSIDE  (NEW  YORK  CITY)  N.  Y.  11377 


'■ 
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Look  10  Mecca 

lormeiesr 

io  10  mm  &  35  mm 


:>^ 


i-- 


Hl 


For  over  a  quarter-centuiy 
film  people  eve^ere 
have  come  to  depend 
on  icca  for 
the  best  in  quality 
and  sen/ice. 


b 


MECCA  FILM  LABORATOK   S  CORPORATION 

FILM  CENTER  BLDG.,  630  NINTH  AVE.,  NEW  YORK.  N.Y.  10036  •  CO  5-7676 
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SMn  i:  Observes  lis 

Look    Io    Future    aiitl    Past    at 

Fii  TV  Goi  DEN  Years  of  free  ex- 
change of  technical  knowledge 
between  members  of  the  Society 
of  Motion  Picture  and  Television 
Engineers  covering  a  broad  range 
of  scicntilic  and  technical  progress 
in  the  arts  and  science  of  commu- 
nication were  observed  October 
2-7,  1966,  as  1,200  members  of 
the  Society  gathered  at  the  Am- 
bassador Hotel  in  Los  Angeles  for 
their  100th  Technical  Conference. 
Meetings  are  held  on  a  semi-an- 
nual basis. 

The  1966  Progress  Medal  of 
SMPTE  was  awarded  to  Dr.  Wes- 
ley T.  Hanson,  assistant  director 
of  Kodak  Research  Laboratories, 
in  recognition  of  his  work  on  the 
concept  of  color  couplers,  chemi- 
cals incorporated  in  film  to  pro- 
duce colored  dyes  in  the  final 
image.  Dr.  Hanson's  work  has  led 
to  new  types  of  couplers  resulting 
in  signiticant  improvements  in  the 
quality  of  color  positives  for  mo- 
tit)n  picture  and  television  use. 
Look  to  Photography's  Future 
Technical  papers  presented  at 
the  Conference  looked  to  the  fu- 
ture as  much  as  the  past.  There 
were  details  about  pictures  that 
can  now  be  taken  at  the  rate  of  \5 
million  frames  per  second;  flash 
bulbs  with  a  flare  speed  in  the 
billionth  of  a  second.  Members 
heard  about  the  potential  use  of 
laser  beams  for  large  screen  the- 
ater and  home  television  applica- 
tion and  of  a  new  space  camera 
for  unmanned  space  flight.  Stand- 
ards to  improve  color  television 
transmission  and  reception  without 
switching  and  tuning  were  dis- 
cussed. 

"It's  ditlicult  for  the  layman  to 
realize  the  fantastic  development 
in  photography  since  the  tirst  crude 
images,"  said  SMPTF.  president 
Ethan  Stifle.  "For  instance,  the 
aerial  photograph  today  captures 
100  times  as  much  information  on 
a  negative  as  was  possible  at  the 
end  of  World  War  H.  And  the 
achievement  in  photography  of 
Surveyor  1  with  its  jiictures  of  the 
Moon  exceed  thai  b\  far." 

ASC  Film:  a  Pictiin-  of  Trotrrcss 
The  historic  past  was  observed 
on  this  50tli  ,\nniversary  program 
by  such  events  as  an  American 
Society  of  Cinematographcrs'  film 
review  of  advances  in  photogra- 
phy, research,  engineering  and  pro- 
duction as  they  contributed  ti>  the 
art  of  motion  pictures.  The  hour 
and  a  half-long  lilm  includes  scenes 
from  the  earlv  films  of  l-klison  and 


Golden  Aniii\er.'-n 

lOOth    Terhniral    (litnfena 

Edwin  Porter,  continuing  t|| 
the  tirst  sound  and  talkin; 
color   up   to   today's   wide 
stereo    sound    70mm    film 
"special"  included  both  e 
recent  examples  of   procei 
tography,     special     effects, 
shots     and     traveling     b( 
quences. 

The  keynote  of  the  Am 
Conference  was  sounded  a| 
together  luncheon  at  whic! 
cnce    L.    A.    Wynd    of 
kodak    talked    on    "A 
and  One  Nightmares." 
*  *  * 

Industrial  Audio-Visual  Exi 
Hold  Fall  Meeting  ai  Tapoc 

v:  The  annual  fall  meetinu 
Industrial  Audio-Visual  . 
tion.  held  October  3-6 
Tapoco  Lodge  in  North  ( 
was  highlighted  by  the  gi 
pearance  of  Dr.  James  Lie 
director  of  the  U.  S.  Publii 
Service  Audio-Visual  Faci 
lanta,  Ga.  Dr.  Lieberma 
on  "A-V:  Solution  to  a  C 
which  he  discussed  the  vi 
of  audio-visuals  in  mcetin; 
health  problems. 

Other  guest  speakers  on 
gram  arranged  by  the  South 
gion  members  of  I.WA  w 
E.  T.  Egger.  professor  of 
ment  at  Georgia  State  Coll 
lanta;  and  Dr.  Cabot  JafTi 
vcrsity  of  Tennessee  educai 
spoke  on  the  "Empirical 
tions  of  Audio-Visuals." 

Co-chairmen  of  the  fall 
were  Martin  Broadwell.  5 
Bell  Telephone  Co.  and 
L.  Morton,  Alcoa.  Memb 
guests  at  Tapoco  Lodge  « 
comed  by  Lawrence  B.  \V 
Link-Belt  Company,  pre^ 
the  association. 


CINE  in  New  Washington 

V:  New   offices   for   The 
on    International    Nonlh 
Events  (CINE)  have  been 
in  Washington.  D.C.  at  I? 
Street.  N.W.  The  mail  adi 
mains  the  same  as  it  has 
the    past   eight   years:    I 
teenth  St.,  N.W.,'Washingti 
20036. 

ClNE's  telephone  num 
remains     the     same;  (202! 
I  136.   In  charge  of  the 
.lames  M.  Culver,  managii 
lor  and  treasurer. 

♦        *        * 

•  ■   In   our   next:    a    1967 
Guide  to  Film  Production 


BUSINESS  SCREEP   ,, 


"GOING  PLACES" 


U     D     I     O 


If  you  wish  to  see  a  prim,  please  call  or  write  to: 
PRODUCTIOIM 


I     N     C 


CENTER    BUILDING   /   630    NINTH   AVENUE    /    NEW  YORK.  NY.  10036    /   TELEPHONE;    PLAZA    7-0780 
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Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


LOWI-RING  FACTUAL   I  ll.M   BARRIHKS 

'T'ln  l.ovG-AWAiTED  "Beirut  Agreement" 
■■•  which  pnnides  for  the  duty-free  importa- 
tion of  educational,  scientific  and  cultural  mo- 
tion pictures,  recordings,  filmstrips,  slides, 
maps,  charts,  posters  and  models,  as  well  as 
recorded  videotapes,  is  expected  to  affect  the 
worldwide  exchange  of  such  media  early  in 
1967.  On  September  22,  1966,  the  U.  S.  Sen- 
ate passed  withi>ut  objection  and  sent  to  the 
President  for  signature  House  Joint  Resolution 
6X8,  which  implements  this  "Agreement  for 
Facilitating  the  International  Circulation  of 
Visual  and  Auditory  Materials  of  an  Educa- 
tional, Scientific  Character",  as  this  document 
is  formally  known. 

President  Johnson  signed  House  Resolution 
688  in  mid-October,  affirming  U.S.  approval. 

Signatories  to  the  Agreement  already  in- 
clude: Brazil,  Cambodia.  Denmark,  El  Salva- 
dor, Ghana.  Greece.  Haiti.  Iran.  Iraq,  The 
Malagasy  Republic.  Norway.  Pakistan,  The 
Philippines,  Syria,  Trinidad  and  Tobago  and 
Yugoslavia.  Other  countries  are  expected  to 
recognize  its  terms. 

The  U.  S.  Information  Agency  has  for  some 


Jamisuii  Handy,  founder  and  president  of 
The  Jam  llinuhj  Organization  (right),  pre- 
sents a  gohl  watch  to  James  \\'iseman,  in 
recognition  of  Mr.  Wiseman's  25//i  anniver- 
sary in  that  company,  lie  is  supervisor  of 
the  sliilefilm  stages.  Five  other  new  mem- 
bers of  the  JIIO  "-In-Year  Chib"  ivere  also 
honored  with  watches.  Tliey  were:  Charles 
Bell,  of  the  business  theater  department; 
Hal  Jewell,  customer  contact  and  service; 
Mrs.  Vivian  Manley.  accounting;  Scott  Mit- 
chell, head  of  projection  services;  and  Al 
Richling.     of    the    creative    writing    staff. 


years  conducted  an  informal  certification  pro- 
gram in  the  spirit  of  the  Agreement.  USIA 
certificates  are  recognized  or  are  "found  help- 
ful" in  making  local  customs  determinations 
abroad  for  advantageous  treatment  of  materials 


covered  by  thciii   in  approximately  30 1^ 
tries. 

A  number  of  other  countries  havinp  g« 
favored  nation"  or  similar  trade  arran 
with  the  United  States,  would  also  be  l.^a; 
to  recognize  United   States  certificates,* 
ratification  of  the  Agreement.  The  Agre 
does  not  apply  to  materials  iniended  for 
adverti.sitig  of  products,  processes,  service 
although  some  incidental  advertising  do 
nece.ssarily  render  material  ineligible  for 
fication. 

Formalities     required     before     the    1 
States  can  become  a  full  party  to  Agre« 
including  deposit  by  the  State  Departm 
an  instrument  of  acceptance  and  modifi 
of   U.   S.   tariff   regulations,   should   beJi 
pleted  by  early  next  year.  Additional  inl* 
tion  about  the  status  of  the  Agreement   t 
present  certification  program  can  be  ob|i 
by  writing  to  the:  Attestation  Officer,  Ir 
tional  Communications  Media  Staff,  U. 
formation  Agency,  1776  Pennsylvania  A 
Washington,^D.  C.  20547. 


This  Issue  Brings  You  an  E.\clusive  RJ 
on   the   Industrial  Film   Festival   in  VJB 

l~r  U.  S.  film  makers  and  sponsors  can  k 
those  "judgments  at  Venice"  which  we  fj 
from  our  first-hand  experience  as  a  menifi 
the  Official  Jury  and  accredited  U.  S.  dij< 
to  the  7th  International  Industrial  Film  1 
held  on  September  12-18  at  the  Pal.i 
Cinema  on  the  Lido.  That   report  K 

(CONTINUED    ON     THli     FOLLOWING     P.M 
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I'll'K  UP 

& 

llEUVERY 


o    oooooooooooo 

b  CAMERAS: 

16mm 35mm 

o   ooooooooooo   o 


ieditingll 

PROJECTIOIM  mzOOM  LENSESjZ.chine  shop 

DOLLIES 


SMPTE 


HtlOCIATI   HlWItll 


oJIOIUCIIS 
rS^SSOCitliOl 


camera  service  center,  in 

sales   affiliate    •    CAMERA    SALES    CENTER     CORPORATI 

333  WEST  52nd  STREET  •   NEW  YORK  19.  N.Y.      PL  7-0' 
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BUSINESS  SCREEN  • 


Whether  your  interest  is  in  mass  film  circulation 

or  in  specialized  audiences,  you  will  want  to  check  your  cost 
and  find  out  how  you  can  obtain  CUSTOM  distribution 
and  up  to  25%  more  booking  with  no  increase 


in  your  distribution  budget 


see 

United 
World 
Films 


:-::^ 


^<*''  Custom  Sponsored 

Distribution 


For  more  details  on  Custom  Distribution 
call  collect  or  write: 


V 


UNITED  WORLD  FILMS,  INC. 

221  Park  Avenue  South  •  New  York,  N.Y.  10003 

(212)  777-6600 
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We*re  not 

bragging . . . 

but  we've 

really  got 

what  it 

takes! 


^t's  not  unusual  for  our  custom- 
ers to  thank  us  when  they're  fin- 
ished because  we  satisfy  them 
so  completely.  Who  else  in  the 
midwest  has  in  rental  stock  43 
Arriflex  cameras,  28  Eclairs,  35 
Nagra  recorders,  61  Angenieux 
12-120  zoom  lenses  .  .  .  and 
they're  right  where  you  need 
them  when  you  need  them!  Send 
for  our  catalog  and  see  how  we 
can  satisfy  you  next  time  you 
want  that  something  extra! 


r 


161  E.  GRAND  AVENUE 
CHICAGO.  ILLINOIS  60611 

(Area  312)  527  3060 


CLEVELAND 

4019  Prospect  •  (216)  UT  1  1  550 

DETROIT 

9930  Qreentleld  Rd,  •  (3:3)  BR  2  39<? 

KANSAS  CITY.  MO. 

1105  Truman  Rd    •  (816)  HA  1123C 

MEMPHIS 

781    Mam  Street  •  (901)  948-0456 

PHILADELPHIA 

1909  Buttonwood  •  (215)  LO  3- 1686 


THK  EDITORI.\L  VIEWPOINT 

(CONTINUED  FROM  THE  PRECEDING  PAGE  12) 

page  35  of  this  "'world  in  focus"  feature  of 
Business  Screen. 

The  United  States  was  a  fortunate  recipient 
of  a  second-place  award  for  Steel  ami  America 
at  Venice.  Films  of  Great  Britain  won  that 
country  the  Festival's  Grand  Prix,  with  German 
entries  coming  very  near  that  honor.  In  what 
way  did  our  15  U.S.  entries  fail  to  achieve  high- 
er places?  A  most  significant  factor  was  the 
submission  of  16mm  prints  for  13  American 
entries  and  these  inevitably  suffered  by  com- 
parison when  they  were  almost  invariably  pre- 
ceded and  followed  by  superb  35  mm  color 
presentations. 

Not  a  single  16mm  entry  of  any  country  re- 
ceived one  of  the  Festival  prizes. 

This  docs  not  alter  the  fact  that  first  prize 
winners  in  each  of  the  seven  Festival  categories 
were  highly  deserving  of  their  honors.  The 
Pirelli  entry.  The  Tortoise  and  the  Hare,  was 
superbly  entertaining  and  the  equal  of  a  short 
theatrical  feature  subject,  both  in  casting  and 
cinematography.  The  U.S.  had  high  hopes  that 
To  Be  Alive!,  one  of  the  most  widely-appre- 
ciated sponsored  motion  pictures  of  the  past 
two  years  (and  winner  of  our  own  Academy 
Award  as  the  best  short  subject  of  1965), 
would  triumph  for  Johnson's  Wax  and  its  pro- 
ducer, Francis  Thompson. 

But  To  Be  Alive.',  although  applauded  vig- 
orously by  a  well-filled  auditorium  at  the 
Palazzo  when  it  made  its  70mm  single-print 
debut  at  Venice,  was  deemed  by  its  jury  to 
be  ineligible  because  of  its  1964  production 
date.  It  was  also  a  source  of  amazement  to 
members  of  that  jury  that  such  a  non-commer- 
cial motion  picture  should  be  sponsored  by 
any  industrial  company.  Europe  has  much  to 
learn  in  that  respect! 

I'he  35mm  color  print  of  .Steel  and  Ameri- 
ca, fortified  by  Walt  Disney's  artistry  and  the 
ebullient  Donald  Duck  as  its  principal  char- 
acter, lost  out  only  to  The  Tortoise.  Another 
great  first-place  winner:  Two  Cubic  Centi- 
meters for  Life,  sponsored  by  a  German  drug 
industry  group  and  produced  with  consummate 
skill  by  I.conaris  Film  of  Bochligcn  (Stuttgart), 
Germany,  is  perhaps  the  finest  cinematic  treat- 
((ONTiNiii)    ON     MM     iomovvim;    i>\(;i     58) 


The  operation  was  a 

success ...  but  the  patient  died 

You,  too,  can  lose  "patients"  through  some 
small  detail  .  . .  such  as  titles  not  up  to  the 
standard  of  the  rest  of  your  production.  .  , 
Guard  against  loss  of  clients  by  protecting 
your  large  Investment  in  time  and  money 
by  a  ver-y  small  investment  in  Knight  titles. 

KNIGHT  STUDIO 

159  E.  Chicago  Ave.,  Chicago  11 


The  New 

MICROMATIC 

now  features  a  "program  hold 
control".  .  .  shows  2x2  slides 
as  well  as  automatic  sound 
filmstrips. 

This  versatile  machine  is  de- 
signed for  many  uses,  from 
desk-top  showings  using  its 
own  built-in  screen  ...  to  the 
projection  of  brilliant  pictures 
on  big  screens  before  groups 
of  several  hundred  people.  It's 
ideal  for  training,  selling  and 
teaching. 

THERE'S  A  DUKANE  SOUND 

FILMSTRIP  PROJECTOR 

FOR  EVERY  NEED 


•MITE-ELITE" 


■A-V    MATIC" 


AUDITORIUM 
PROJECTOR  FLIP-TOP 

WRITE  FOR  LITERATURE        iso 
DUKANE    CORPORATION 

AUDIO   VISUAL    DIVISION 
DEPT   ES  106  ST    CHARLES.   ILLINOIS  60174 
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I^OUNCING:  FIRST  COMPLETE  EK  REVERSAL  PROCESSING  IN  NEW  YORK 

3V,  AT  DU  ART.  THE  FIRST      7258;  MS  TYPE  7256;  THE  NEW      BEEN  COMPLETE  EKTACHROME 


)iiplete  ektachrome  re- 
;f;al  processing  in  new 
)f(.  du  art's  new  process- 
gmachine  handles  all  ek 

flES:  COMMERCIAL  (ECO) 
'F:  7255;  ER  TYPE  7257  & 


EF  TYPE  7242;  AND  REVERSAL 
PRINT  TYPE  7386.  YOU  MAY 
HAVE  BEEN  ABLE  TO  HAVE  ONE 
TYPE  PROCESSED  IN  NEW  YORK 
BEFORE,  MAYBE  TWO.  BUT 
NEVER   BEFORE   HAS  THERE 


PROCESSING  IN  NEW  YORK 
CITY.  NOW...  COME  TO  DU  ART 
FOR  EK  REVERSAL  PROCESSING. 
FOR  EK  COMMERCIAL  PROCESS- 
ING. FOR  COLOR  DAILIES.  FOR 
COLOR  . . .  DAILY. 


I  APT  Pll  M  I  ARQ  /nil  APT  Pni  flR  PflRP  245  WEST  55  STREET.  NEW  YORK.  N.Y.  10019    PL  7-4580 

Jtnlv  I     riLIVI    LnDO/  UU    nWl     UULUIA    U  U  hi.  in  canada  associated  screen  industries,  ltd,  2000  northcliffeave.  Montreal 
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SOME  OF  OUR  FILMSTRIP  CUSTOMERS  bring  in  grocery  cartons  full  of 
everything  from  cornflakes  to  handlettered  signs.  At  CFI  we  make  great  film- 
strips  from  the  darndest  material.  Backed  by  special  equipment,  our  experts 
specialize  in  converting  all  kinds  of  copy  into  filmstrips.  Different  sizes  of 
art?  We  shoot  flat  copy  up  to  24"  x  32"  (32  field).  Products  to  sf)oot?  We'll 
photograph  them  into  your  filmstrip  against  a  colorful  background.  Weed 
additional  art?  A  skyline?  Hand  lettering?  Type  set  on  a  cell  overlay?  We  can 
do.  Or  if  you  have  an  assortment  of  transparencies,  we  copy  from  35  mm 
through  8  X  10  direct  with  no  intermediate  reduction  step  to  cause  loss  of 
color  or  detail.  Quality?  We  give  you  faithful  color  rendition  with  minimum 
contrast  gain  and  frame  to  frame  color  correction  to  insure  over-all  balance. 
And  our  unique  continuous-loop  printing  equipment  assures  you  absolutely 
uniform  filmstrip  prints  from  scratch-free  negatives.  How  long?  Our  normal 
delivery  is  one  week.  On  super-rush  jobs  we'll  work  with  you  to  meet  a 
tighter  deadline.  Weed  advice?  We'll  answer  your  questions  on  the  phone. 
Call  Lou  Livingston  at  HO  2-0881. 

Your  filmstrip  fcene^'fs  from  itie  superior  facilities  and  technology  that  have 
been  developed  to  meet  the  high  standards  of  the  motion  picture  industry. 


CONSOLIDATED    FILM    INDUSTRIES 

959  SEWARD  '  JREET,  HOLLYWOOD,  CALIFORNIA  90038  /  HO  20881  •  HO  9-1441 


FilmDcbulofihcl967()LE 

P'eature-Len};lli.    \\  ide-Screen    Film 
Introdures  New  .Models  to  Dealers 

i\-  Oidsmobilc's  1967  model  introduction 
for  dealers  was  on  film  again  this  year  fu; 
second  year  in  a  row.  The  GM  division  has 
many   years   traveled   an   elaborate  live  si 
presentation   but   last  year  switched  to  a 
ture-lcngth  color  motion  picture  —  with 
success  that  film  was  chosen  again. 

This  year's  show,  presented  to  dealer  ai 
ences  all  over  the  country  in  early  Septeml 
is  a  one-hour  35nim  wide-screen  Easti 
color  film  titled  The  Spy  Who  Came  in  for 
Olds.  MPO  Productions  produced  it  for  D 
Brother  &  Co.,  Olds"  advertising  agency.  .\ 


Film  again  got  the  nod  for  tiie  iittroductiai] 
1967  Uldsmobilc  inodch  as  this  CM  drrt'l 
brought  its  dealers  a  one-hour  wide-screen  i 
tion    picture   in   uhirh   tliis  scene  loas  fea' 

vin  Rothenberg  was  director  and  Gus  1 
mann,  producer.  Ray  Martin  was  comp 
conductor-arranger  for  the  score. 

The  film  is  based  on  the  idea  that  thcr, 
"spy"  loose  in  Oldsmobile  land  who  is  : 
to  discover  what  the  new  1967  Oldsn 
looks  like.  The  action  takes  place  in  a  lii 
showroom,  and  at  Cypress  Gardens,  where 
new  models  are  unveiled  amidst  the  bc;i 
settings  of  the  Florida  tourist  attraction, 
pretty  girls  galore  and  water  skiers  whi^ 
it  up  for  the  new  Toronado-inspircd  cai 

Dealers  at  the  model  introduction  lun^ 
and   show   at   the   Americana   Hotel   in 
York,  on   September   13,  got  a  big  kick 
of  it. 


916  North  Citrus  Aver 

Hollywood,  California  90( 

Telephone  (213)  467-21 
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BUSINESS  SCREEN 


16mm  movies  have  just  seen 
the  light  of  day 

introducing  a  revolutionary  new  projector  that  rivals  the  sun 
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The  Graflex  16mm  Arc  Light  Projector 


Now  you  can 

flood  your  screen 

with  whites  so  pure, 

colors  so  true,  even 

the  sun  can't 

wash  them  out! 


>•:'- 


Set  it  up  in  any  room  with  a  problem. 

That  impossible  gymnasium  where  you 
can't  get  total  darkness. 

That  big  auditorium  or  convention  hall. 

Any  place  you've  had  to  tolerate  drab, 
washed-out  motion  picture  images. 

And  leave  the  lights  on,  if  you  wish. 

Or  pull  up  the  shades. 

Because  our  new  Graflex  16  Portable 
Arc  Light  Projector  does  for  your  eyes 
what  stereo  does  for  your  ears. 

It  puts  a  brilliant  new  snap  and  spar- 
kle into  black-and-white  movies.  Gives 
them  more  contrast  and  clarity. 

And  It  enriches  color  films  with  a  vivid- 
ness Van  Gogh  would  applaud.  They're 
clear,  crisp,  brighter  than  ever  before! 

Theater  performance  like  this  once 


came  only  from  monster  machines. 

But  not  any  more.  Except  for  its  stream- 
lined power  pack  platform,  our  new  pro- 
jector doesn't  look  much  different  or 
weigh  more  than  any  other  Graflex  16 
projector  you  may  have  seen  or  used. 

Its  secret  is  a  new  quartz  arc  lamp  (the 
General  Electric  MARC-300®)  that's 
shorter  than  a  cigaret  and  just  as  thin. 

Yet  it  produces  up  to  four  times  the 
brightness  of  ordinary  1000  or  1200-watt 
lamps! 

Skeptical?  Write  for  a  demonstration. 
A  local  representative  will  be  glad  to 
show  you,  without  obligation,  how  our  new 
Graflex  16  Portable  Arc  Light  Projector 
can  bring  your  movies  out  of  the  dark 
and  into  the  light  of  day. 


SPECIFICATIONS 


•  WEIGHT   Proiector:    39    lbs.    Power   Pack:    26    lbs. 

•  DIMENSIONS  Projector:  14"  high,  11"  wide,  2OV4'' 
long.  Power  Pack:  4%"  high,  IIV4"  wide,  21"  long. 

•  MAXIMUM  WATTAGE  RATING  Projector  less  Lamp: 
275W;  Power  Pack  and  Lamp    400W. 

•  ELECTRICAL  REQUIREMENTS  Projector:  117  volts. 
60  cycle  AC,  Power  P.ick  117  volts.  60  cycle  A.C. 
Lamp:  37  volts  DC   at  ,ipprox.  8  amps. 

•  LAMP  CHARACTERISTICS  Color  Temperature: 
5000  K;  Rated  Life:  25  hrs.;  Screen  Lumens:  open 
shutter.  2000  min.;  running  shutter.  1000. 

•  POWER  PACK  CHARACTERISTICS  Convection  cooled, 
self-contained  unit  designed  as  base  for  projector; 
connects  with  short  cord  and  plug.  Powers  both 
lamp  and  projector. 

•  PROJECTOR  CHARACTERISTICS  Self-contained  In 
single  case  with  amplifier  and  permanent  magnet 
speaker.  Single  lever  controls  for  sound  silent 
speeds,  soundhead  loading  and  forward  reverse  op- 
eration. Push  button  controls  for  start,  stop  and 
lamp  operation.  Co-axlal  controls  for  volume  and 
tone  levels 


The  payoff  is  in  thie  picture 


gpaPlex 


OraflM.  Inc   *  lubudlary  01  Ovnarai  Prtcliion  Equipment  Corporation,  Rochester.  N  v,  14603  ■  Grallex  ol  Canada  llmlled,  47  SImcoe  Street,  Toronto  I,  Ontario 
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[1M)R^    Has    Ilrmlu   Benjamin    Franklin 
(C  of  the   "wisest  Americans"   and   this 
tcMan,  phildsdpher.  inventor,  scientist,  phi- 
Uh'pist.    publisher,    author    and    diplomat 
s,i   be   truly  called    "the   first    American 
III. 

Hi  Ben  Iraiikliii's  principles,  philosophy 
J  teds  will  c|ualif\  him  as  a  first-rate  salcs- 
in  nd  it  is  upon  that  basic  premise  a  new 
J  ifferent  30-niinute  sound  motion  pic- 
e  IS  been  brouuht  to  the  screen.  The  Sell- 
•  ireis  of  Ben  Franklin  joins  the  widely- 
;jifilni  library  of  the  Dartnell  Corporation 
l|  beinj;  made  available  for  sales  group 
ij^gs  on  the  customary  outright  print  sales 
>S>r  may  be  rented  as  an  outstanding  new 
it!  for  a  sales  meeting.  Like  a  predecessor 
4 1  the  same  genesis,  this  Franklin  picture 
sj^oduccd  for  Dartnell  by  The  Jam  Handy 
g^'zation. 

']anklin°s  Role  Played  By  a  Professional 

H"  previewer  is  impressed,  first  of  all.  by 

mIHuI  casting  of  the  lead   player  in  the 

Iranklin.    Thoroughly   believable,    he 

.ti'  man.  Other  roles  arc  equally  well-cast 

th    historic  pioneer  in  the  realm  of  com- 

^c  carries  his  wisdom  into  modern-day 

11  >  A  hen  selling  situations  are  dramatized 

renterpret   Franklin's   maxims   for  today's 

m    and   problems.    These    "real    life"    se- 

n  ^  translate  into  action  just  five  guiding 

^  which  are  basic  in  all  selling  situ- 

>r  instance: 

in's  guiding  rule:  "Virtue  is  obtained 

1    the   use  of   the   ears   than    by    the 

In  today's  idiom,  let  that  read:  "Lis- 

sk  questions.  Get  the  prospect  to  talk." 

In  lis  second  Guiding   Rule.   Ben   Franklin 

rti  that    "Argument    is    productive   of   dis- 

./  enmities.  Forbear  direct  contradic- 

\nd,  todav  we  would  say:  "A  soft  an- 

^  hard."  ' 

I  nc'iples  Translated  Into  Modem  Terms 

i-riklin's  third  Guiding  Rule:   "Think  hon- 

'\i  \nd  speak   accordingly"  can   well    read: 

iKore.  And  his  fourth  principle:   "Lose 

hut  let  each  part  of  your  business  have 

tells  the  salesman  to  "organize  and 

plan  his  work  and  plan  his  day." 

^   final    logic   in   that   fifth   maxim   in 

\  i.inklin  said,  "Resolve  to  perform  what 


Franklin:    "Virtue   is  obtained   rather  btj   the   use  of  ears   than    by   the 
tonfiuc."   Todiit/s  uorils:    "Listen.   A.vA-  (/ucstions.   Cet  prospect   to  talk." 

Ben  Franklin  Shares  His  "Selling  Secrets" 

The   (>iii<liii<:    ln><|Mralioii    Foiinil    in    Fraiikliii^s    Tiiiiflcss     Priiit-iplf!*     l>     Intcriirt-lcd 
l'<»r    T<»<lav''s    Saiesiiian     in    Tlii.s    Ni-m     .'iO-Miniilt-    .Sound    Film    l{<'l«'a««Ml    hv    Parlnfll 


you  ought  —  and  to  a  purpose."  For  the  sales- 
man, let  it  read:  "Take  action  to  get  decisions. 
Ask  for  the  order." 

Are  these  so  very  elementary?  Indeed  they 
are  and  that  is  their  strength  —  because  they 
arc  so  often  overlooked.  In  this  Dartnell  film, 
they  arc  delivered  sans  preachment,  table- 
pounding  and  posturing.  This  filmed  Franklin 
and  his  fellow  cast  members  work  at  deliber- 
ate pace  to  emphasize  logic  and  common  sense. 

Program  Includes  I'seful  Meeting  Tools 

Dartnell  has  fortified  the  program  which  in- 
cludes The  Selling  Secrets  of  Ben  Franklin  with 
a  "take-home"  piece  containing  scenes  from  the 
film  underlined  by  those  five  Guiding  Rules. 
Going  farther,  the  company  has  prepared  a 
Meeting  Leader's  Guide  for  the  proper  intro- 
duction of  the  film,  containing  a  brief  historic 
background  on  Franklin's  life  and  contribu- 
tions, a  statement  of  the  film's  purpose  and 
some    very    useful    tips    on    presentation. 

There's  a  "sixth  principle  "  in  this  well-pre- 
pared  package  worth   noting  by  all   who  use 


the  film  medium.  Prepare  the  audience  and 
assure  the  professional  quality  of  the  presen- 
tation. Then,  follow-through  with  discussion 
and  reviev\  of  its  content  to  achieve  a  lasting 
impressii>n  among  all  viewers.  For  advance 
preparation,  Dartnell  has  also  pri>vided  an 
announcement  poster  giving  date,  time  and 
place  of  the  film  showing  and  five  attractively- 
designed  posters  also  provide  the  five  "guid- 
ing rules"  contained  in  the  film. 

Finally,  users  of  the  film  may  acquire 
pocket-size  Reminder  Cards  and  a  souvenir 
coin  with  an  engraving  of  Ben  Franklin  on 
one  side  and  the  five  points  on  the  other. 

A  Picture  With  International  N'alues 

Selling  is  the  foundation-stone  of  every 
free  nation's  economy.  To  that  end.  The  Sell- 
ing Secrets  of  Ben  Franklin  make  an  import- 
ant contribution  to  the  industrial  productivity 
of  countries  in  which   it   can   be   widely  used. 

And  since  Ben  Franklin  is  truly  an  interna- 
tional fiiiure,  the  film  should  be  as  popular 
abroad  as  it  is  in  the  land  of  his  birth.        • 


"Argument  is  productive  of  di.\ta.'il(s  Franklin's  Guiding;  Principle:  "Think  honcsthj  Franklin:  "Lose  no  lime  —  but  let  each  part  of 
itirs.  Forbear  d'rcct  contradiction."  and  s/uak  ariordiuahj."  Or.  in  today's  words,  your  />i/.s7iir.v.v  have  its  place."  Orfzanizt-  and 
ivords   "a    soft    answer    sells    hardest."       "be    .sincere    in    eviriithinc    that    you    work    at."      prepare.  Plan  i/oiir  work  and  plan  for  each  day. 
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LaBTV 

In  a  word  that  dividend  is  quality.  The 
kind  of  quality  processing  your  invest- 
ment deserves.  Quality  that  has  made 
Lab-TV  the  east  s  ::  1  source  for  re- 
versal processing.  There  are  two  other 
dividends  you  can  count  on  from 
Lab  TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more? 

The  Lab  for 

i6/35mm 

Negative  Positive, 

Black  White, 

Color  &  Reversal  Film 

OTHER  SERVICES; 

■  16mm  Color  Pnntinf;  .  Reduction  Prinlins 

•  Processing  i  Prinlmii    ■    Dupe  Negatives 

•  Fine  Gram  Posili»e$  ■  Release  Prints 

■  Complete  Services 


723  Seventh  Ave  ,  New  York  19,  N.Y.  •  JU  6  2293 


Ndt  I'MTV    lioiiso  i.s  as  perfectly  balanced  (i.v  tliis 
,   liiii(l\aii)til   rcsidiiicc,   l>tit    <i()od  overall   btilancc 
is  the  fiort/  of  cicnj  lamhcapinc  design  .  .  . 

Guidance  for  Home  0\Miers 
on  Landscaping  Techniques 

"WT'hat  is  IT  THAT  makes  some  homes  seem 
^  to  rest  on  their  land  more  comfortably 
than  others?  Why  does  one  house  seem  to 
belong  to  its  surroundings  while  another  ap- 
pears to  stand  somewhat  awkwardly?  Often 
the  whole  difference  can  be  summed  up  in 
one  word  .  .  .  landscaping.  And  often  the 
main  problem  with  achieving  good  landscap- 
ing is  just   not   knowing  where   to  begin. 

Yet  knowing  a  few  very  basic  facts  about 
landscaping  can  mean  the  difference,  for  the 
average  homeowner,  not  only  between  run-of- 
the-mill  plainness  and  outstanding  beauty  in 
the  grounds  around  his  house,  but  also  be- 
tween spending  his  hard-earned  money  fool- 
ishly or  investing  it  wisely  in  a  job  that  will 
give  him  lasting  beauty  and  increased  property 
value. 

Sponsored  by  Nurser)  men's  Association 
To  help  the  homeowner  understand  "where 
to  begin",  a  motion  picture  on  basic  land- 
scaping techniques.  New  (hiidelines  For  The 
Well-Landscaped  Home,  has  just  been  released 
by  the  American  Association  of  Nurserymen. 
Based  on  the  AAN's  copyrighted  booklet, 
"The  Standard  For  Home  Landscaping,"  it 
outlines  in  simple  terms  and  with  clear  visuals 
the  things  one  should  know  before  under- 
taking any  landscaping  project. 

It  is  essential,  says  the  film,  first  of  all,  to 
have  a  plan  ...  to  establish  the  design  and 
composition  of  your  landscape.  Next,  the 
plants  and  related  materials  to  be  used  in  the 
landscaping  must  be  chosen  carefully  for  the 
roles  they  are  to  play.  And  finally,  they  must 
be  installed  properly,  especially  the  plants, 
since  they  are  living  things  and  will  thrive  only 
when  treated  correctly.  Each  of  these  three 
steps  is  explained  and  elaborated  so  that  the 
viewer  will  be  able  to  apply  them  to  his  own 
particular  situation. 

I'sci  Both  I.i\e  .Xctioii  .iikI  Animalinn 

The  film,  produceil  by  Sun  Dial  lilms.  Inc. 
from  a  script  by  staff  writer  lorn  Carroll,  Jr., 
uses  both  live  action  and  ammation.  Live  ac- 
tion sctjuenccs  show  examples  of  successful 
landscapes,  various  uses  for  trees,  shrubs  and 
flowers,  and  ideas  for  incorporating  related 
materials,  such  as  stone,  brick,  fendng  and 
outdoor  furnishings,  into  the  overall  '  land 
^cape  design 

Animation,  on  the  other  hand,  was  used  to 


The    liliii    oiilliiKs    lliri'c    basic    steps    for 
lamhcapmg:    a   hu^ic   plan;   careful 
plants,    wateriais;    and   their   proper 

illustrate    many    basic    design    concepts 
required    flexibility    in    the    visuals.    (M. 
a   tree   from   one  spot   in   a  yard   to  ano; 
or  moving  the  wing  of  a  house  from  ont  ' 
to   the  other,  for  instance,   proved  to  b 
complished    more    easily    by    animation! 
\  ariet)  of  Examples  Adds  to  Its  Api)eal 
The  film,  which  runs  W/i  minutes  in  ! 
color  was  shot  at  several   locations  in 
Chester  County  and  Long  Island  and  ati 
to  emphasize  variety   in   size,   style  and 
of    well-landscaped    homes,   so   that   it  vv 
informative  and   have  an  appeal   for  as 
an   audience   as   possible. 

Group  showings  of  New  Guulelines  jc 
Well-Lamiscaped     Home     can     be     arr.. 
through  local  members  of  the  sponsoring ij 
elation.  Some  of  these  firms  also  have  Ki' 
projection  facilities  within  their  own  offit 


i6h  film  protection 

with  genuine  FIBERBILT  shipping  cases 


For  16mm  Film— 400'  to  2000'  REELS 


SOLD 
through 
LEADING 
DEALERS 
;  everywhere^ 


FIBIEBIII 


SHIPPING 
CASE 


Look  for  this ' 
TRADE  MARK  , 
on  every  i 
FIBERBILT  i 
case  ' 
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12  KccoiNc  "Cliri^     Slalucllcs  al  Columbus 

I  SI  \'>     l'<;ii>«iii     l>    t.iK'^l     S|i<':ik<-r    ;il     Mill     I'iliii     I'tslival 


mil  I  ■<  wi>i>i> 

DO  YOU   HAVE  A 

Strong  —  Successful 

SLIDEFILM    PROGRAM 

With    Many  Titles? 


Sonic  ol   \uui   Mil)|fLl.s  uric  "liits"— 
did   iiof-dt'd   j()l)s   well- 
but  now  the\'  need  "refreshing." 

Let  Parthenon  talk  to  you 
about  rc-makiiiii  tlic>;f  "classics" 

as  MOVIES 

Itcal  iiiotiuii   pictures  — 

with  live  actors  —  in  film  action 

full  color  and   sound  —  ICimin 

(and  Sinm)    everything  new  except 

your  proven  scripts,  and 

AT   LOW-LOW   BUDGETS 

(in  sets  of  3,  not  much  more 
than  you  pay  for  a  slidcfilm!) 

•  •  e 

Made   Possible   by   Parthenon's 

T  R  I  A  /  S  C  O  P  E 

EXCLUSIVE 
PRODUCTION    PROCESS 


()l)\  loiisly,  this  propnsMl  will  ap- 
pl\  to  oiiI\  a  few  sponsors  —  i.e., 
to  conipaiiics  with  sucicsslul 
slidcfilm  proKrams  of  loii);  sland- 
iiiU.  If  your  company  has  such 
a  piDKram,  invite  Cap  Palmer  to 
talk  wilh  yon  on  his  next  trip 
Kasl.  And.  in  the  meantime,  ask 
(or   a    screeniiiK    print    of    I'Vird's 

•LO\  E  THY  CUSTOMIvH  " 

PARTHENON   PICTURES 

Cap   Palmer   Exec.    Producer 

2625  Temple  St.   •   Hollywood  90026 

213-DUnkirk  5-3911 


(^oLi'MBLS,  Ohio,  takes  culture 
*  seridusly  and  works  hard  at 
upholding  its  reputation  as  the 
"'.Athens  of  Middle  America." 
Members  of  the  Columbus  Film 
Council  and  of  the  citys  Chamber 
of  Commerce,  joined  by  audio- 
visual people  from  Ohio  Slate  Uni- 
versity and  a  host  of  volunteers 
from  the  professions  also  labor 
long  at  their  self-imposed  screen- 
ing duties  that  culminate  in  one  of 
the  country's  few  remaining  civic- 
sponsored  lilm  festivals  w  hich  don't 
include  "entertainment"  movies. 

Columbus  also  looks  beyond  its 
boundaries  to  a  wide  world  beyond 
and  for  its  14th  Annual  Film  Fcsti- 
\al  .Awards  Banquet  chose  a  guest 
speaker  whose  horizons  span  both 
world  and  him  horizons.  Wilbcrt 
H.  Pearson,  chief  of  the  Inter- 
national Communications  Media 
Staff,  U.  S.  Information  Agency, 
discussed  a  broad  range  of  subjects 
relating  to  factual  films  in  the 
world  today  at  the  well-attended 
dinner  in  the  Fort  Hayes  Hotel. 
\\'inners  of  "Chris"  Statuettes 
Those  who  came  to  hear  Mr. 
Pearson  were  also  rewarded  with 
annual  prize-giving  ceremonies  at 
the  banquet.  The  highest  honor  of 
the  Columbus  Festival,  the  "Chris" 
statuette,  went  to  12  outstanding 
motion  pictures  in  six  subject  cate- 
gories. The  sole  winner  of  a  statu- 
ette in  the  area  of  lilms  for  business 
and  industry  was  Larry  Madison 
Productions.  The  Madison  film.  As 
Tall  as  the  Moiinlains.  was  pro- 
duced for  Adolph  Coors. 

There  was  also  a  single  "Chris  " 
statuette  award  in  the  field  of  "edu- 
cation-information" lilms.  l.aiul  oj 
the  Yi'ii.  enlered  by  the  Field  En- 
terprises Educational  Corp.,  was 
that  winner. 

Honor  Three  Health  Pictures 
Three  motion  pictures  shared 
top  iKmors  for  health  and  mental 
health  films.  Heller  OJils  for  a 
Loni^er  Life,  sponsored  by  the 
American  Heart  Association;  Han- 
dle Willi  Care,  produced  by  John 
Sutherland  Productions;  and  Hu- 
man Reiuoiliu  lion,  jiroducod  by 
Audio  Productions  for  the  Text- 
Film  Division  of  McGraw-Hill. 
Inc.,  were  the  "Chris"  winners. 

The  Journey,  a  L).  S.  Informa- 
tion Agency  motion  picluie  and 
I  cho,  a  Marty  Young  Production, 
"n  "Chris"  statuettes  as  oulsiand- 
ii  religious  films.  Two  motion 
pic.  OS  also  received  statuettes  as 
the  •  .St  of  Festival"  travel  films: 
Spain  ii'ul  rorliiiial:  on  the  Thresh- 


old of  .Success,  a  Centron  Corp. 
production,  and  Americans  on  Ev- 
erest, submitted  by  the  National 
Geographic  Society. 

Honors  in  the  category  of  "spe- 
cial fields"  brought  "Chris"  statu- 
ettes to  the  Natit)nal  f-ilm  Board  of 
Canada  for  the  film  Moontrap;  to 
Vision  Associates  for  their  motion 
picture.  Tlie  Odds  Aifainsi:  and 
to  Wolper  Productions  for  the  tele- 
vised sports  motion  picture,  May- 
liem  on  a  Sunday  A  per  noon. 
1.57   C;erlificates   Arc  Awarded 

With  hundreds  of  entries  sub- 
mitted for  selection.  Festival  juries 
were  inclined  to  their  usual  gen- 
erosity in  honoring  many  films  in 
their  respective  categories.  A  total 
of  157  Chris  Certificates,  including 
those  titles  which  also  received 
statuette  awards,  were  presented  at 
the  banquet  by  Nils  llindquist. 

Films  from  the  field  of  business 
and  industry  earned  nearly  twice 
the  number  of  "Chris"  Certificates 
given  other  groups  as  58  were  pre- 
sented. Galvy  E.  Gordon,  execu- 
tive vice-president  of  the  Council, 
was  chairman  of  this  category. 

In  other  groups,  films  on  educa- 
tion and  information  subjects  re- 
ceived 23  Chris  Certificates;  there 
were  25  winners  in  the  field  of 
health  and  mental  health  films.  Ten 
certificates  went  to  religious  lilms 
and  travel  entries  received  24  of 
these  honorable  mentions.  The 
area  of  "special  fields"  brought  1 7 
certificates  to  the  "next  best"  pic- 
tures. 

They   Headed  the  Film  Juries 

Daniel  F.  Prugh.  president  of 
the  I  ilm  Council  of  Greater  Co- 
lumbus, served  as  chairman  of  the 
travel  film  category  this  year.  The 
education-information  group  was 
headed  by  Chairman  Fredrick  B. 
Saunier  and  IU)rence  L.  Fogle 
chaired  the  health-mental  health 
film  category.  Dolores  Sherwdod. 
as  chairman  for  the  religious  lilm 
entries  and  Sanlord  N.  Hallock, 
chairman  of  the  "special  fields" 
group,  completed  the  roster  of 
Festival  leaders. 

Mary  A.  Rupe  is  secretary- 
treasurer  of  the  Council  and  its 
director  of  public  relations  is  F.  H. 
•■Bud"Gillis.  Jr. 

Trustees  of  the  Columbus  Film 
Council  are:  CJ.  Roger  Cahaney. 
executive  vice-president.  Sterling- 
Movies;  Dr.  Fdgar  Dale,  research 
associate  in  the  .School  of  Educa- 
tion at  Ohio  State;  C^arl  M.  Lenz. 
president  of  Modern  Talking  Pic- 

(CON  riNUi;!)    ON     N  1   \  I      I'AGi;) 


(212)  76517111 
CALL  US 
COLLECT, 

II 


. . .  discuss  any  phaseo 
your  musical  produc 
tion  problems  with  us 

Creative  musical  con 
sultation,  selection 
editing,  mixing,  equal 
izing,  scissor  tracking 

We've  got  talentet 
people  in  all  depart 
ments.  ..AND  th( 
world-u'ide  resource: 
ofCHAPPELLMUSK 
at  our  fingertips. 

So... 


CALL  US 
COLLECT, " 

T  NOW  )i 


..FROM  I 


(Von   nujiht    to   son   last    ii     :ilh 
lonK  distance  telephone  i  ' 

MusiCucs  Corporation 
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BUSINESS  SCREIN 


SOHETIHES  AT  CAPITAL 


Dur  color  correction  timers  wish  they  could  paint 


Eit  they  don't  have  brushes.  Only  the  finest  equipment  laboratories  anywhere  can  buy:  The  Bell  and 

)well  Model  C  Color  Additive  Pnnter.  It  takes  time  to  program  this  machine  ...  if  you  want  a  really 

^od  job   ■  By  calling  on  years  of  color  timing  expenence  and  combining  this  irreplaceable  human 

[  Iment  with  the  Hazeltine  Color  Analyser,  your  prints  are  assured  sparkling  color  uniformity  throughout 

ease.  ■  Our  timers  are  artists  without  brushes. 


(O^gpH^EM^ 


FILM  LABORATORIES.  INCORPORATED 
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SHOW'S  EASY 

with  continuous-loop 
taped  sound  movies 


NEW:  inaudible  signal  "freezes"  film 
automatically  while  tape  continues 

Easy  to  show  8mm  movies  with  your  own  tape  recorded 
narration  on  instant  magazine-load  continuous  loops,  using 
the  new  Audion  audio-visual  system.  Stops  automatically 
.  .  .  always  ready  for  another  showing. 

Audion  exclusive— with  the  touch  of  a  button,  you  record 
an  inaudible  signal  providing  automatic  single-frame 
projection  while  tape  narration  continues  — film  restarts 
automatically.  Signal  will  operate  a  remote  projector  or 
animated  mechanism. 

Easy  to  record  your  own  tapes  on  any  standard  cartridge 
with  up  to  20-minute  playing  time  .  .  .  ends  the  distracting 
scratch  of  worn  records  or  difficult  editing  of  sound- 
stripped  film. 

Easy  to  use  for  teaching,  selling,  "point  of  purchase"  and 
exhibits.  Audion  also  offers  taped  sound  slidefilm  and 
35mm  slide  systems  and  tape  "message  repeaters." 


^ 


For  information,  write  Audion 
or  phone  313/665-3753. 


audion 


COBPORATIOIM   201  EAST  LIBERTY  STREET  •  ANN  ARBOR.  MICH    48108 

Distributor  inquiries  invited 


Honors  al  Columbus: 

(CONTINUtD       IROM        PAGE       22) 

line  Service;  Charles  W.  Vaughn, 
general  manager  of  WCET,  Cin- 
cinnati, Ohio;  and  Robert  W.  Wag- 
ner, chairman.  Department  of  Pho- 
tography at  Ohit)  State. 

An  innovalii)n  in  1966  Festival 
activities  was  the  "Producers  Show- 
case" which  featured  a  multiple 
screen  system  that  enabled  pro- 
ducers and  distributors  attending 
the  awards'  day  events  to  view 
iiuiie  outstanding  films.  Dr.  Wag- 
ner and  William  Buccalo  from 
Ohio  State  Llniversity's  Motion 
Picture  Division,  made  the  ar- 
rangements for  this  awards"  show 
innovatit)n.  • 

Meet    USIA's    "Bill"    Pearson: 

He  Knows  Informational  Films 

-  Bill  Pearson's  contributions  to 
the  lilm  industry  include  a  term  as 
president  ol  the  Washington  Film 
Council,  1965-66  and  the  post  of 
chairman  of  the  U.  S.  delegation 
to  the  14th  International  Edin- 
burgh Film  Festival  in  1960.  He 
alsi)  served  as  executive  secretary 
to  the  1953  Conference  on  Inter- 
national Standards  for  Motion  Pic- 
ture and  Filmstrip  Cataloging, 
sponsored  by  the  Library  of  Con- 
gress. 

Mr.  Pearson's  post  in  the  USIA 
also  embraces  chairmanship  of  the 
Interdepartmental  Committee  on 
Visual  and  Auditory  Materials  for 
Distribution  Abroad.  His  wide 
range  of  interests  include  service 
I'NESCO,  where  he  held  the  post 
of  technical  secretary  of  the  U.  S. 
delegation  which  attended  that  or- 
ganization's 1950  General  Confer- 
ence in  Florence,  Italy,  and  as  ad- 
visor to  the  delegation  chairman  at 
UNESCO's  I960  conference  in 
Paris. 

Hill  Pearson  majored  in  His- 
panic-American .MTairs  at  the  I'ni- 
versity  of  California  where  he  also 
dill  gratliiate  work  in  the  economic 
hislorv  ol    lira/il.   He  has  recentlv 


U'.    n.    Pearson,    Chiif,    1, 
Conitmiitications   Media  Sli. 


returned  from  a  visit  to  .Arge^ 
and  Brazil. 

*  *  * 

Third  Annual  A-V  Institute  for 
Training  Directors  Opens  Non 

A  third  annual  Audio-Visu. 
stitutc.    sponsored    jointly   b\ 
American  Society  for  Irainini: 
Development,  the  National  .A- 
ation  Visual  Association  and 
ana  University,  will  be  held  t 
Indiana    campus    in    Bknimi: 
from  No\  ember  6-11.  The  si 
program  will  focus  on  basic 
ciples  in  elTectivc  use  of  sight 
sound    for    training    and    man. 
ment  development. 

Murray  O.  Cunningham.  Ai- 
tronics   Corporation,    is   chai 
of  the  Institute.   Program  sc^ 
include     "Training    With    (: 
Circuit  Television,"   and    "M 
Pictures-Techniques  in  Prodii^ 
Projection  and   Distribution, 
opening    address,     "Putting 
Things  First"  will  be  deliveri 
Richard  Lewis,  a-\  director  i 
.lose    State    College.    Membc 
the  ASI'D  are  charged  a  SZI 
enrollment  fee;  non-member 
charged  S260  for  the  six-day  > 
lute. 

Inquiries  concerning  rescr\. 
should  be  directed  to  the  .A 
can  Society  for  Training  arii 
velopment.' P.  O.  Box  5.^0"  ' 
son.  Wisconsin  53705. 


'multi-rank  printing'&  sou'nd 'recording 
fairchild  •  technicolor  cartridge  loadin 
continuous  projection  treatmen 

■  ■■■■■■■■■■■■■■■■■■■I 

PROCESSING  •  INTERNEGATIVES  •  EDITIN 


Q 

ib 


T 
JL 


PHOTOGRAPHIC  LABORATORY 

6555  NORTH  AVE  .  OAK  PARK.  ILL 
AREA  CODE  312-386  6603 
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BUSINK,SS  SCRI  I  N 


Can  you  nowexpect 
outstanding  industrial 
films  from  a  company 
that  has  earned 
over  100  major  awards* 
insixyearsfor  its 
television  documentaries 

•INCLUDING:  FOUR  OSCAR  NOMINATIONS.  FIVE  EMMYS, 
A  PEABODY,  MONTE  CARLO  TELEVISION  FESTIVAL. 
GRAND  PRIX  AT  CANNES.  GOLDEN  LION  AT  VENICE. 
AND  THE  SAN  FRANCISCO  FILM  FESTIVAL 


Yes. 


Wolper 

Productions, 

Inc. 

new 

Industrial 

Film  Division 

SPECIALIZING  IN  MOTION 
PICTURES  FOR  BUSINESS 
A  METROMEDIA  COMPANY 
MEL  LONDON.  VICE  PRESIDENT 
485  LEXINGTON  AVE  .NEW  YORK 
682-9100 

8544  SUNSET  BLVD.. 
LOS  ANGELES  OL  2-7075 
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SALES 


SERVICE 


RENTALS 


*  ih.  CAMERA  MART  inc. 

IS4S  anOAOWAV  (at  SOin  ST.)  NBW  VORK  23.   N.V.   PL  7-0077 

o  o 

ARRIFLEX  CAMERAS  AND  ACCESSORIES 
f \ 


CM  301  ARRIFLEX  16mm  STANDARD 

Model  S  camera  also  available  with  built-in 
slate  and  sync  generator.  Use  with  100' 
spools  or  400'  magazines.  Simplified  film 
path  lets  you  change  magazines  in  seconds. 
Rocksteady  registration  pin  movement.  Mir- 
ror shutter   reflex   system. 


CM  302  ARRIFLEX  16  BL 

Rugged,  reliable,  versatile,  self-blimped 
sound  camera.  The  professionals  camera 
for  quality  location  sync  sound  filming. 
Compact,  lightv»eight.  Tachometer,  frame/ 
footage  counter.  Simplified  film  path,  gear- 
driven  sprocketed  magazine  system.  Camera 
built  around  famed  mirror-shutter  reflex 
system  and  registration  pin  movement. 


CM  303  ARRIFLEX  35mmCAMERA 

Model  ll-C  incorporates  the  latest  improve 
ments  in  35mm  reflex  cameras.  Quick 
change    magazines,    mirror    reflex    shutter. 


CM  304  SIEMENS  PROJECTOR  2000 

Preview  type  high  quality  optical-magnetic 
interlock  sound  projector.  Records  200  mil 
magnetic  track.   Mix  and  playback.  Single 


Also  available  with  variable  shutter,  built-in    system   optical,   single   or   double   system 


electric  slate  and  synch  generator. 


magnetic  tracks  in  perfect  sync. 


CM  305  ANGENIEUX  ZOOM  LENS 

provides  the  widest  assortment  of  zoom 
lenses  available  in  16mm.  35mm  Arriflex 
cameras  A  varied  selection  of  zoom  ranges 
IS  available  for  every  need  from  newsreel 
photography  to  the  most  elaborate  studio 
production. 

.1//  .1  rr'tfU-f  mill  Sii f  >  n     ii/u 


CM  306  ARRIFLEX  SOUND  BLIMPS 

for  16mm,  35mm  cameras.  Compact,  noise- 
less. Accepts  400'  magazines  (up  to  1,000' 
on  35mm).  Sync  motor,  footage  counter, 
follow  focus  for  studio  or  location.  Also 
available  in  new  fiber  glass  materials. 

I  lit  iniiiliilili   for  limn  irrm  trositifi. 


LIKE-NEW  SHOWROOM  DEMONSTRATORS  AVAILABLE  w„„  /,„  <i.„„p,,v 


lilrmturr. 


LOOK  TO  CAMER' 
YOU  NEED  FOR  MO  i 


MART  FOR  EVERYTHING 
N  PICTURE  PRODUCTION 


SIGHT  &  SOUND 

Pelican  Films,  N.  Y.,  Acquires 
Lars  Colonius  Productions,  Inc. 

v:  Pelican  Films.  Inc..  New  York 
City,  has  acquired  Lars  Colonius 
Productions,  Inc.,  a  long-estab- 
lished tv  production  company.  The 
announcement  by  T.  J.  Dunford, 
president  of  Pelican,  notes  that 
"the  acquisition  of  Mr.  Colonius. 
himself,  is  a  most  important  addi- 
tion to  our  company's  structure. 
Advertising  agencies  and  adver- 
tisers have  long  worked  with  and 
respected  him  because  of  his  filmic 
talents." 

Colonius  joins  Pelican  Films  in 
the  creative  capacity  as  director  of 
animation,  his  field  of  specializa- 
tion. He  will  also  move  into  dircc- 
tit)n  and  supervision  of  live-action 
commercials.  Colonius  began  his 
career  in  1935  at  the  Walt  Disney 
Studios.  During  World  War  II  he 
served  as  director  of  animation 
with  the  U.S.  Signal  Corps  in  New 
York. 

*  *        * 

lack  Moss  Forms  Own  Company: 
It's  Moss  Communications,  Inc. 
■i^  Jack  Moss  has  left  Turtletaub 
&  Moss.  Inc.,  to  form  a  new  com- 
pany. Moss  Communications  Inc., 
(MCI).  Headquartered  in  New 
York  at  10  East  4()ih  Street,  with 
offices  in  Washington,  D.C.,  the 
company  provides  scriptwriting. 
art,  directing  and  producing  serv- 
ices for  motion  pictures,  slidefilms, 
sales  training  programs,  sales 
presentations,  sales  meetings,  TV 
commercials,  speeches,  slide  talks 
and  collateral  materials. 

On  a  free-lance  basis,  and  later 
as  president  of  T&M,  Mr.  Moss 
has  completed  projects  for  such 
organizations  and  companies  as 
A.l.&r.,  Pepsi  Cola  Company, 
TWA,  Koppers  Co.,  General  Ac- 
ceptance Corp..  and  the  Federal 
Aviation  Agency. 

MCI  will  sp>ccialize  in  sales 
training  and  promotional  programs 
anil  other  in-company.  trade  and 
consumer  communications  on  film 
and  in  print  media  involving  mo- 
tivation ami  eilucation.  • 

*  »        * 

It's  "Comgro"  If  You're  Looking 
for  The  Comnuiiiicalions  Group 

Comgro  is  the  new  shorl-cui 
nickname  for  The  Communica- 
tions Group  —  a  corporation,  ac- 
cording to  an  announcement  b\ 
Louis  Mucciolo,  executive  vice- 
president  of  the  New  York  com- 
pany. 

"The  film  industry  has  been 
swampetl  to  the  point  of  confu- 
sion \sith  three  initial  outfits."  Mr. 


Mucciolo  said.  "Our  iniis, 
TCGAC  would  only  add  to* 
confusion.  So  we  chose  Com) 
We  are  in  the  communicati 
business  and  we  arc  growing.o 
Comgro  makes  sense."  • 

*  *       * 

DeLuxe/Oeneral  Growth  Mo 
Continue  at  2  Hollywood  Pla 

*   The  addition  of  sixteen  rois 
to    the    Western    Avenue,   He- 
wood,   plant   of   DeLuxe  Labt- 
lories  continues  the   firm's  c 
sive  expansion  program  whici 
gan  earlier  in  the  year.  The 
quarters   include   negative  ci 
facilities     and     additional    ■ 
space.  A  16mm  theater  (sere 
room)  has  also  been  added  ,i;. 
DeLuxe  General  Film  Laboratcs 
building     on     North     Argyle « 
Hollywood,  making  a  total  oft 
16mm  and  35  mm  theaters  on 
lot. 

G.  Carleton  Hunt,  presideni 
DeLuxe/ General,  disclosed  I 
over  809r  of  more  than  a  mill 
dollars  worth  of  new  equipnl 
is  being  installed  at  these  3 
Hollywiiod  plants  in  addition' 
improvements  at  New  York 
Chicago    facilities. 

*  *       * 

Manhattan  Effects,  Inc..  Now 
Acquired  by  Technical  Animaiii 

.;.   Ihe   acquisition  of  Manha' 
Effects,  Inc.  of  New  York  by  1 
nical    Animations,    Inc.    of   1 
Washington,  N.Y.  has  been  joi'< 
confirmed  by  Stanley  L.  Schwa.: 
president  of  TA  and  Bernan' 
Barnetl.  Manhattan's  chief  t 
five. 

Lhc  company  has  become  , 
aratc  operating  subsidiary  of  I 
nical  Animations,  Inc.  and  B.i 
has  been  elected  a  corporate  ^ 
president    of    that    compan\ 
continues    as    operating    hca 
Manhattan  Effects  and  of  Ban 
Film    Industries,    one    of    its 
visions.  Moses  Weitzman  hasb'i 
named    \  ice-president  of  ManI  i 
tan. 

Joint  New  York  City  sales  1h 
quarters   oi    both    companies   ■ 
been  established  at  321  W.  54t! 


PROFESSIONAL 

TITLE  Typographei 

and 

Hot-press  Craflsme 

SINCE    1938 

Vrilt  for  FREE  Upi' 
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KNIGHT  TITLE  SEBVl 

M5  West  45lh  %l ,  New  Vortj* 

BU.SINKSS  SCREEN  •  1**' 


Dear  Sir: 

We  take  complicated^ 

old-fashioned/ 

hard-to-run  projectors 

in  on  trade 

for  the  Autoload! 


No  matter  what  shape  your  contrary  old 

16mm  projector  is  in  . . .  it's  worth  something 

in  trade  on  a  new  Autoload. 

Autoload  is  the  simplest  of  all 

16mm  projectors  to  run.  Threads  itself— completely 

automatically.  Shows  film  in  a  lighted  room. 

Simple  to  reverse  film  or  stop  on  a  single  frame. 

Built-in  speaker.  Light.  Your  secretary  could  carry  it. 

(Great  on  road  trips.)  Full  name: 

Bell  &  Howell  Specialist  Autoload  Filmosound. 

Now  all  you  need  to  know  is  how  much 

your  old  projector  is  worth. 

Send  the  coupon, 

we'll  send  a  man. 


S(>*CMl>sl.  Autoload  and  Filmowund 
•r«  fcgislcred  trad»m«rh«  of 
B«tl  &  How*ri  Comp«ny. 
7100McCormick  Rd.,  Ch»C«80.  III.  60645. 


Bell  &  Howell  Autoload 

Bfll  &  Ho*«ll  builds  photographic  inifrum«nti  •  litti*  t>«tTcf  fr^a^  (he,  <f\n,  ^ji.r  '     t^ 

Gentlemen: 

I  want  our  contrary  old  projector  appraised. 

We'd  also  appreciate  a  complete  Autoload  demonstration 

and  details  about  rental/purchase,  and  lease  plans. 


Name. 


(pl««««  print) 


Firm  Name. 


Business  Address. 


City. 


.State. 


MafI  lo;  Bell  &  Howell  Company.  7100  McCormick  Rd.  Chicago.  III.  6064S 
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a  rear  projection 

cabinet  that  works 
with  your  existing 
^       projector 


BUSliNESS  SCREEN  INTERNATIONAL 


Kiirii|i>-iiii.    I  .    S. 
W  iiriu-r-l-«iiil>«Tl 


Slllir€'lloI(l«T'« 

liilfrnalionul 


■Mcrl    Via    Salrllil*-    As 
Sla;;«'>     lli>li>ri<'     KirsI 


that  can  be  viewed 
in  normal  room 
light  standing  or 
seated 


.,.that  folds  flat 
to  T  for 
storage 
or  carry- 
ing and 
costs  only  $30.00 


AM         i 


(or  Sales  Demonstrations  •  Employee 

Self  ■  Training     •     Exhibition    Display 

Assembly  Line  Instruction    •   Action 

Analysis  •  Window  Display 

Write  tor  Source  LItl  and  D«lillt. 

^\[UUCAIION*l/ INDUSTRIAL  PRODUCTS  DIV 

Ij^  HUDSON   PHOTOGRAPHIC   INOUSTKIES,   INC. 

IRVINGTON  ON  HUDSON.    NtW   YORK    10533 


vV  A  stDckholdcr  of  a  major  U.S. 
{•"harmaceuticai  company  asks  the 
nianagini;  director  of  the  British 
affiliate  company  —  "How  would 
Medicare   affect    sales   of  drugs?"' 

—  the  reply  came  "We  found  diffi- 
1  cullies  at  first  —  now  we  sell  more 
'drugs  than  ever  before".  There  is 

ni)thing  unusual  in  this  type  of  ex- 
change, familiar  at  all  sharehold- 
er's meetings,  but  this  time  the 
stockholder  who  caught  the  speak- 
er's eye  was  in  New  York,  and  the 
speaker  was  in  London.  England. 

i  The  occasion  was  the  first  pcr- 
son-to-person  international  share- 

'  holders  meeting  ever  held  —  the 
Annual  General  Meeting  of  War- 
ner-l.amhert    International    at   the 

jStatler  Hilton  —  where  100  U.S. 
shareholders  saw  and  heard  on  a 
lOft.  wide  screen  a  television  pic- 
ture of  the  managing  directors  of 
Warner-Lambert's  affiliate  compa- 

I  nies  in  England,  France,  Germany 

'  and  Italy,  linked  by  Early  Bird 
satellite    to    a    room    in    London 

'  where  they  sat  with  the  European 
shareholders.  The  Europeans  asked 
and  answered  questions  of  the  U.S. 
hoard  of  directors,  headed  by  the 
president.  Governor  Alfred  E. 
Driscoll. 

Build  Shareliolder  Confidence 
As  companies  grow  larger,  more 
complex  and  international  sales 
rise  (Warner-Lambert's  interna- 
tional sales  rose  in  196.S  by  16% 
and  now  represent  $141  million, 
or  one-third  of  the  company's  to- 
tal sales)  —  the  need  to  make 
corporate  officials  at  various  levels 
available  for  discussion  with  share- 
holders becomes  even  more  essen- 
tial to  public  confidence. 

In  charge  of  the  London  end  of 
the  operation  was  Harry  Low,  a 
veteran  T.V.  program  producer 
specializing  in  C.C.T.V.  events, 
assigned  to  B.B.C.  T.V.  Enter- 
prises, who  with  the  T.N.T.  Inter- 
national (a  division  of  Theatre 
Network  Television  Inc.)  in  New 
York,  completed  a  complex  chain 
across  the  Atlantic.  At  the  Statler 
Hilton,  a  Swiss  F-^idophor  projec- 
tion T.V.  system  provided  the  pic- 
ture and  sharehoiiler  meeting  light- 
ing conditions. 

.Service  of  Ut^A  Coiiiniiiiiiciitions 

R.C.A.     Gomnuinicalions     Inc. 

\sere  responsible  for  the  use  o{  the 

"liarly  Bird"  Satellite  23,.S()0  miles 

up  in  space,  operated  by  Comsat 

—  and  the  satellite  was  linked  to 
the  Milton  by  N.B.C.  In  London 
the  Biilish  Broadcasting  Corpora- 


tion provided  the  facilities  and  the 
T.V.  studio. 

Finally,  as  the  time  of  the  meet- 
ing, 8:00  p.m.  in  London  and  3:00 
p.m.  in  New  York,  coincided  with 
the  period  of  peak  overseas  tele- 
phone traffic,  Comsat  and  A.T.T. 
Long  Lines  Division  had  to  co-op- 
erate with  14  countries  in  arrang- 
ing clearance. 

Investment  in  Understanding 

This  pioneer  international  share- 
ht)lders  meeting  cost  an  estimated 
$30,000,  but  as  Governor  Driscoll 
said,  "we  are  determined  to  be  as 
well  known  in  Europe  as  we  arc 
in  the  U.S.A."  With  10,000  work- 
ers in  W-L  affiliated  European 
plants  and  W-L  products  on  drug- 
gists shelves  all  over  Europe  — 
and  a  profit  growth  in  20  years 
from  $19  million  to  $400  million 
—  there  is  no  doubt  that  the 
money  spent  on  the  shareholders- 
relations  activity  will  produce  great 
results.  For  a-v  men  all  over  the 
world  Warner-Lambert  have  of- 
fered a  challeniic.  • 


Shell  Italiana  Premieres  Film 
on  Underwater  Search  for  Oil 

w"  Underwater  oil  exploration 
activities  of  Shell  Italiana,  Italian 
subsidiary  of  the  Royal  Dutch 
Shell  group,  are  shown  in  Cap- 
shell,  a  new  11 -minute  35mm 
color  motion  picture  premiered  in 
Rome  earlier  this  year. 

Lensed  recently  at  Porte  San 
Stefano  on  Italy's  West  Coast 
about  80  miles  north  of  Rome,  the 
film  pictures  Shell  exploration 
and  underwater  diving  operations 
in  cooperation  with  Micoperi 
S.p.A.  of  Milan.  Shell  pro\ides 
the  engineers  and  Micoperi  the 
highly-skilled  diving  personnel. 
Excellent  underwater  photography 
is  a  strong  feature  of  the  film  as 
it  underscores  new  methods  which 
must  be  carried  out  beneath  tiie 
sea. 

Capslu'll  was  directed  by  Dore 
Modesti;  Mario  N'ulpiani  was  in 
charge  of  photography  with  special 
underwater  lens  work  by  Masino 
Manun/a  and  nnisic  by  I'ranceso 
De  Masi.  Program  International 
is  noted  as  the  producer  for  Shell 
Italiana.  • 

*  *  * 
■;V  A  complete  report  in  pictures 
and  text  of  the  7lh  International 
Industrial  Film  Festival  recently 
concluded  in  Venice,  begins  on 
page    3.'^   of   this   sixth    issue.        • 


FOR  EUROPE'S  FINES 

SPECIFY  THE 
ENTIRELY  NEW 


LABORATOIRE! 
with   the 

LATEST  IN  COLOR 

PROCESSING 

&  PRINTING  FACILITIES 

16nim 

REVERSAL 

NEGATIVES 

POSITIVES 

EKTACHROMEl 


16mni 

DUPLICATES 

COLOR-TO-COLOR 

A  &  B  ROLLS 


within  hours  after  shooting 
rushes  are  available  for  th« 
screening  of  all  Ektachromc 
material  by  producer  clients 


•  EASTMANCOLOR 
35MM  PRINTS 

.  ANIMATION  STANC 
-35-16- 

•  OPTICAL  AND  , 
MAGNETIC  SOUND'' 
TRANSFER -16/35 

.  SPECIAL  EFFECTS 


E.  LEZE 
LABORATOIRES 

VITFER 

1,  rue  Charles  Marie  Widor 

PARIS,  I6e 

PHONE:    288-8805 
OR:   MIC.   46-99 
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BUSINESS  SCRKKN  •  1" 


PlioMagic  film  cases 

cut  your  shipping 

costs  by  as  much  as 

55%.  New.  improved 

PlioMagic  material 

makes  them  even  more 

durable,  lighter  In  weight 

than  ever  before.  And  you  get 

moisture  and  dust-resistant  protection  without 

the  need  for  cans.  Result:  a  saving  of  as  much 

as  three  pounds  per  shipment. 

What's  more,  these  attractive  cases  cant  rust, 

crimp,  bend,  chip  or  discolor.  And  there's  a  new 

gentle  action  to  the  exclusive  PlioMagic  Positive  Locking 

System.  Just  a  twist  of  the  wrist  eliminates  unwieldly  belts 

and  buckles  forever. 


PlioMagic  cases  are 

supplied  in  1,  2,  3,  and  4reel 

sizes  for  1600  foot  reels;  1  and  2 

reel  sizes  for  1200  foot  and  2000  foot 

reels;  and  in  Ireel  size  for  400,  600  and 

800  foot  reels. 

Available  in  a  wide  range  of  colors,  with 

custom  imprinting,  if  desired. 

Write  today  to  Dept.  BS-10.  612  Boulevard  East, 

Weehawken,  N.J.,  for  money-saving 

PRC  data  kit. 


o 


A  Product  of  PLASTIC  REEL  CORPORATION  OF  AMERICA 


Manulacturers  of  Plio-Magic  Film  Reels.   Cans,    bfiipping  Cases. 

Reel  Paks.  Tape  Reels.  Processing  Rollers.  Cores  and  Bushings. 

612  BOULEVARD  EAST.  WEEHAWKEN.  N.J..  (201)  86;-4020  Direct  N.Y.C.  Phone  No..  (212)  !'"*'>"  6-4841 

West  Coast:  1133  COLE  AVENUE.  HOLLYWOOD.  CALIF.  90038.  213-462-8005 


i 
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QQ  QQ  QQ  QQ 

Specialists  in 
Main  and  Credit  Titles 

for  industrial  films  for  50  years 

3,000  FONTS  ON  HAND-PLUS 
Complete  Art  &   Design   Setup 
—  also  Animation  &  Opticals  — 

NO  CHARGE  FOR  ROUGH  LAYOUTS 
Super-Speed  Service 

QQ  MOTION  PICTURE  TITLES 

247  West  46th  St.,  New  York 
Phone:  (212*  CI  7-2126-7 

QQ  QQ  QQ  QQ 


WANTED 
-ADMINISTRATOR- 
ASSISTANT  TO   PRESIDENT 
Chicago    commercial    film    pro- 
(ItiitT  rfqnircs  cxpcrii'iici'd  ]M'rsoii 
with  complete   imderstaiidiiig  of 
all  priKluetion  operations:  motion 
pitfures,     slidcfilms.     slides     and 
audio-visual  ecjuipinent.  Must  be 
responsible     for     all     personnel, 
eosting,    pnKedures,    schcdulini^, 
etc.  Send  r<snri)e,  salar)'  recjuired, 
to: 

Box    BS-6A-66 
BUSINESS   SCREEN 

7064    5h»<idon    Rd        •       Ctiicogo,    III     A0626 


H()m(->  of  llic  I  iiUirt' 

Ni\l     I  liini    ul     ii    (!rntiir>     I- 
Fr<-\  ii'^M'd  \t\    Vrnericun  Home 

Till  First  Two-Thirds  of  the 
2()th  Century  is  over  and  if 
the  nation's  leading  authorities 
on  family  living  have  anything  to 
say  about  it.  America  in  the  next 
33  years  will  be  a  truly  won- 
drous place  to  live. 

Housing  will  be  simple  and 
furniture  will  be  opulent.  New 
cities  will  be  created  with  their 
own  nucleus  of  cmploynient.  For 
many,  ci>mnuiting  will  be  a  thing 
of  the  past.  People  will  have  more 
money  to  spend  and  more  leisure 
time  to  spend  it.  Although  privacy 
within  the  family  unit  will  be  in 
style,  more  people  will  be  doing 
more  things  outside.  Mr.  and  Mrs. 
Joe  Doaks  and  family  will  crave 
luxury  and  look  for  drama  in  their 
daily  lives.  Everything  will  be 
curvier  —  even  the  houses  we  live 
in.  There  will  be  more  buttons  to 
push.  And  credit  cards  will  be  the 
foundation  of  much  of  our  buying. 

Shown  Advertisers,  Agencies 

These  arc  other  provocative 
predictions  from  the  theme  of  an 
unusual  new  film  now  being  shown 
to  advertisers  and  their  agencies 
by  American  Home  Magazine. 

Entitled  The  American  Home  in 
the  Next  Tliird  of  a  Century,  the 
26-minute  film,  using  a  combina- 
tion of  motion,  stills  and  anima- 
tion,    with    original     sound     and 


Predictions  of  the  future  are  grouped  in  scene  from  American  Home'tfti.\ 


orchestration  takes  a  futuristic 
look  at  America's  living  habits. 
Housing,  furniture,  appliances, 
fashions  and  leisure  time  are  de- 
scribed through  the  eyes  and  words 
of  a  most  authoritative  team  of 
narrators. 

These  Experts  Offer  Comments 
For  example,  builder  William 
Levitt  comments  on  housing  and 
cities.  Designer  George  Nelson  of- 
fers some  compelling  answers  to 
furniture  fashions  in  the  next 
three  decades.  Researcher  Leo 
Cherne  brings  the  problems  and 
opportunities  of  increased  spare 
time    into    focus.    Behavioral    sci- 


IN  FLORIDA 


•  •  • 


•  Complete  producers  services 

^  Complete  16/35  mm 
laboratory  services 

•  Editing— Titling 

•  Animation  — Graphic  arts 

•  Studio  soundrecording 

•  VTR  transfer 


rrw 


REELA  FILMS,  INC. 

A  UIVlbl'IN  OF  WOMLICO  LNTIRPRISLS.  INC. 

17  N.W.  Third  Street,  Miami, 
Florida  33128 
Phone:  (305)  374-2108 

WRITE  FOR  FREE  CATALOG 


cntist    Dr.    Ernest    Dichter  tni 
about  the  wants  and  needs  o< 
American  family.   Hubbard  ( 
the    editor    of    American    Hoi.i 
helps  put  their  various  viewpoi»: 
into  proper  perspective. 

The  American  Home  in 
Next  Third  of  a  Century  was  »■ 
ten  by  Donald  Lawder.  Lawdeiti 
Company  also  served  as  produce 
for  American  Home  with  Ri;; 
Bras    receiving    producer    crtr.l 


I'lihlisiiiT    Jojjii     (  olliiis     ,,:t    ri. 
fioes  over  film  details  with  D' 
Lauder,    president     of    Laivtl 
Companij.  producers  of  the  pi' 

Bras   was  responsible   for  am 
tion  photography  as  well. 

Ki\    Hole  in   l!)fi7  Proinoliou 

Amciicaii     Home    magazilK  ' 
launching  the  next  third  of  a 
tury  with  the  best  year  in  its 
history.  According  to  .lohn  L. ' 
lins,  publisher,  advertisin 
for  the  first  half  of  190"    '^ 
4 1 .4  per  cent  over  a  year  ago. 
the  circulation   rate   base   wa^ 
cently  increased  to  3.4lHii'"i 

The  new  film  will  lead  oM 
magazine's      1966-67     pronn 
program  which  is  built  arounil 
theme.  "Keaeh  for  lomorrow  i 
dav  in  American  Homes." 
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"POLAROIO'e 


minutes  from  now 

you  can  tell  your  story 

with  slides. 


That's  Polaroid  Land  transparency  film.  Load  the 
film  into  a  Polaroid  Land  camera.  Start  clicking.  And  in 
a  few  minutes  you  can  have  8  slides  ready  for  imme- 
diate projection. 

There  are  two  kinds  of  Polaroid  Land  transparency 
film  for  making  two  kinds  of  slides.  One  is  for  line  copy 
work.  In  10  seconds  it  gives  you  a  sharp,  high-contrast 
transparency  of  anything  set  in  type  or  drawn  in  ink. 
The  other  is  for  making  transparencies  of  continuous 
tone  material  (people,  objects,  pictures,  etc.),  and  its 
development  time  is  2  minutes.  It  produces  slides  un- 


surpassed in  sharpness,  brilliance,  and  range  of  tones. 

Both  films  arc  easy  to  use,  so  anyone  can  make  slides 
with  them.  You  just  snap  the  shutter.  Pull  the  tab. 
Wait  for  your  finished  picture.  Dip  it  in  a  quick-drying 
hardening  solution.  Then  slip  it  into  a  snap-together 
plastic  frame  and  its  ready  for  the  slide  projector  and 
your  audience. 

And  what  does  this  literally  up-to-the-minute  slide 
presentation  cost?  About  '  3  what  you've  been  paying 
for  the  conventional  kind.  Here's  the  way  to  get  your 
points  across.  Agree?  Polaroid  Corp.,  Cambridge.  Mass. 


Fnidciili.il  Sp()ii>()r>  a  \  oiilh  Filnc.vs  Program 

Niilioiiuiilr  <:aiii|>iii^M   <;«'!>   I  iidirMay   Willi    1  .(►00   Prints  of 
t;«»l«»r    I'iliii    Kcaliiriiif;    Stars    ol     \ati«nial    Footl>all    League 


Quality-Bilt 

Film  Miippiiig  Cases 

•  Best  quality  domestic  fibre 

•  Heavy    steel    corners   for 
addecl  protection 

•  Durable  1  "  web  straps 

•  Lorge  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

Ol  lIKk        Ol    \1  I  J  \  llil.  I         I  IKMS: 

Salon  Print  Shipping  Cases 

Sound   Slidcfilm   Shipping  Cases 
(for  Transcriptions  &  Filmstrips) 
2"  X  2"  Glass  Slide  Cases 

Filmslrip  Shipping  Cases  (hold  up 
lo  6  strips  plus  scripts) 

Vl'rile  direct  lo 
wanufjclurer  for  catalog 

M.  m\nm:\\ 

361  W    Superior  St.,  Chicago  10,  III. 


19(57  .\miiiiil  Buyer's  Collide 
III  Film  rriidiiclion  Scr\iccs 
iiiid  rrodiH'liiin  F.r|iiipint'nt 
NV  ill  Be  iin  Kxlfii  le.ituri-  of 
1  liese  Pages  Next  Mi.iilli! 


'T'HE       PRlDINriAl        iNSl  RANCK 

-'-Company  has  launched  a  new 
"Poised  for  Action  Youth  Fitness 
Program"  which  features  a  half- 
hour  color  film  starring  13  top  Na- 
tional Fcwtball  League  stars.  The 
film.  Poised  For  Action,  is  a  ma- 
jor public  relations  project  for  the 
company,  involving  some  1,000 
prints  already  in  distribution,  and 
includes  plans  for  future  sports 
programs  in  seasons  to  come. 

Made  in  cooperation  with  the 
President's  Council  on  Physical 
Fitness  and  the  National  Football 
League,  the  picture  offers  some  of 
the  most  interesting  closeups  of 
football  skills  and  game-action  se- 
quences ever  seen  on  the  screen. 
It  is  narrated  by  Michigan  State's 
famed  coach,  Duffy  Daughcrty. 
and  features  such  gridiron  stars  as 
Gale  Sayers,  demonstrating  his 
rushing  ability;  Bob  Hayes,  Sonny 
Randle  and  Pete  Retzlaff,  showing 
how  to  run  pass  patterns;  Frank 
Ryan,  in  hall  handling  and  passing; 
Pete  Case  and  Mick  Tingelhoff, 
blocking;  Merlin  Olsen,  Billy  Ray 
Smith  and  Maxie  Baughan.  play- 
ing the  forward  defense;  Pat 
Fischer  and  Paul  Krausc,  in  pass 
protection;  and  Jim  Bakken,  show- 
ing how  to  kick. 

They're  Great  Off  the  Field 

The  13  stars  were  chosen  not 
only  for  their  skill  on  the  field  bui 
as  good  citizens,  college  graduates, 
and  successful  business  and  family 
men,  as  well.  All  have  achieved 
almost  as  much  success  in  their 
lives  off  the  gridiron  as  on  —  good 
examples  for  youngsters  seeing  the 
film. 

Poised  For  Action  is  pari  ol  an 
extensive  program,  consisting  ol 
not  only  the  film  in  nationwide 
distributi(m,  but  Pru-sponsored 
visits   to   ail   NFL  team    training 


The  Oldest  Laboratory 

in   Florida  Is  still  the  best  .  .  . 

Since  1947  the  emphasis  has  been  on  Quality  and  Service 

And   tven    fodoy,    yoo   don't   get 
one   without   the   other    .    . 

Kussrll  Film  Laboratories 

IHO.T  LENOX  AVl       |.\CKS0\VILLE,  32205 
TELEPIION.      ^904)   .389-2316 


camps  this  summer  by  thousands 
of  youngsters  and  their  parents  for 
a  close  look  at  some  of  the  nation's 
best  examples  of  physical  fitness 
In  addition,  fitness  clinics  for  the 
youngsters,  themselves,  supervised 
by  NFL  stars  and  local  athletic 
figures,  have  been  held  in  Los 
Angeles.  Houston,  Chicago,  Mil- 
waukee, Boston,  Jacksonville  and 
Newark. 

Booklet  Is  Widely  Distributed 
The  two  most  important  parts 
of  the  program  (and  those  which 
will  reach  the  largest  sections  of 
the  general  public)  are  the  film 
and  a  36-page  physical  fitness 
booklet,  also  called  Poised  For 
Action,  which  contains:  a  message 
from  President  Johnson  citing  the 
importance  of  physical  fitness  for 
the   youth   of  today;   an   exercise 


Frank  Hyan,  .slar  qmirlcrhiick  of  the 
Xl'L    Cleveland    lirouiis   pro    lemn. 

program  demonstrated  by  Pete 
Ret/laff;  football  skill  lips;  a  scout- 
ing report  on  the  \5  Nf-T.  teams; 
and  IVh.'^  standings  and  19(i(i 
schedules. 

The  booklet  will  be  given  to  all 
persons  seeing  the  film  —  which 
could  run  inti>  millions  of  copies 
in  less  than  a  year. 

I'rodiieed  by  Contact  Marketing 

Poised  for  Action  was  jtroduced 
by  Contact  Marketing,  Inc..  a  New 
York  marketing  concern  with 
strong  roots  in  audio-visu;il  media. 
F{xccuti\e  |iroducer  is  Daviil  W. 
Lupton;  producer,  John  W.  Hen- 
nessey; and  writer-director, 
Herman  Masin.  edittir  of  .Scholas- 
tic Coach  Magazine.  Filming  took 
place  at  Ramey  Air  lorcc  Base  in 
Puerto  Rico,  last  May.  Scenes  of 
outstanding  NF-I.  action  last  year 
is  also  included  in  the  film. 

Photography  of  the  action  at 
Ramev  was  done  on    Itimm.   and 


Rushing    star    Gale    Sayers,  o/J 
Chicago   Bears,   pictured  in  ad 

also  on  35mm  motion  picture  I 
with    a     1/1000    second    shj 
speed.  The  latter  footage 
used   for  sequence  demonstra^ 
photographs  to  be  included 
forthcoming     instruction 
which  will  be  part  of  the  pro 
in  the  near  future. 

Get  Prints  from  .\F  or  Mc 
Free-loan     distribution    of| 
film   is  being  shared  by  .As* 
tion  Films,  Inc..  and  Modern' 
ing  Picture  Service,  each  ser 
several  of  Prudential's  regiona 
fices.  Audience  will  be  in  sch 
colleges,  service  clubs  and  gn 
interested  in  youth,  sports  or  r 
sical  fitness.  In  addition,  lOOp 
have  been  given  to  the  Depart 
of    Defense    for    shiiwing    to 
.iriiied   forces;   and   .'^0  prints 
he  made  available  for  showin. 
local  television  stations. 
*        *        * 

No-En  Film  Treatmeni  A\aiiabl 
to  Clients  of  Colburn  Laboratoi 

Y-V  The    No-En    film    treatmcr 
now    being   offered    customer 
the  Geo.  W.  Colburn  Lab(.iraln| 
in    Chicago.    A    product    of  ' 
X'acuumate  Corp.  of  New  ^ 
No-En  provides  trouble-free 
jection    of    loop    and    cartn*., 
loaded    films,    helping    to   iv 
smooth    showings    ami    extenJ 
print  life. 


PRODUCER  SERVICES 

Print-Stills-Motion 

Experienced    in 

Machine  Tools 

Construction   Equipment 

TG  ENTERPRISES 

BOX  790 
HARRISONBURG,  VIRGINIA 
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DARTNELL 

Presents 

A   New,    Exciting    And    Unusually    Effective 
Sales  Training   Film 


THE 
SmiNG  SECRETS 

OF 
BEN  F&ANKLIN 


Every  American  has  heard  of  Ben  FrankUn.  His 
achievements  in  science  and  statesmanship  are  part  of 
our  history.  But  few  reaHze  that  Ben  Franklin  was  one 
of  the  top  salesmen  of  all  time.  His  principles,  philoso- 
phy and  actions  form  the  basis  of  the  selling  skills 
which  successful  salesmen  use  today.  In  this  new  film 
Ben  Franklin  is  brought  to  life  and  demonstrates  in 
modern  .surroundings  how  his  principles  of  selling 
apply  today  just  as  effectively  as  they  did  more  than 
two  hundred  years  ago. 

Send  Today  For  A  Folder 


An  inspiring,  dramatic  and  superbly  produced  film 
which  few  salesmen  will  forget  once  they  have  experi- 
enced its  impact,  it  makes  an  outstanding  feature  for  a 
sales  meeting  or  as  a  basic  part  of  any  sales  training 
program.  It  is  in  16mm,  black  and  white  with  a 
running  time  of  30  minutes.  Sales  executives  every- 
where are  aware  of  the  need  and  importance  of  con- 
tinually getting  over  to  their  .salesmen  the  funda- 
mentals of  selling.  This  film  will  do  just  that — and  do 
it  superbly. 

Describing    This  New  Film. 


Other  Dartnell  Sales  Training  Films  Available  Include 


Autopsy  Of  A  Lost  Sale 


How  To  Sell  Quality 


with  Borden  and  Busie 


What  It  Takes  To  Be  A  Real  Salesman  The  Power  Of  Enthusiasm 

wifh  Dr.  Norman  Vincent  Peale 


by  J    C.  Aspley 


with  Hugh  Beaumont 


How  To  Succeed  In  The  People  Business  Developing  Your  Sales  Personality 

with  Dr.  Joyce  Brothers  vv;(h  Borden  and  Busse 

Also  Get  The  New  Free  Catalogue  Of  Dartnell  Sales  Training  Films 

Write   or   Telephone 


f   THE    DARTNELL   CORPORATION 


4660  Ravenswood  Avenue,  Chicago,  Illinois  60640 
Telephone  Longbeach  1-4000 
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We*re  looking  at  our  10th  anniversary. 


i 


11 


It's  bcciT*  busy  10  years  for  Copley  Productions.  More  than  35,000,000  people 
have  seen  our  films  since  this  audio-visual  division  of  Copley  Newspapers  was 

^started  in  1956.  Perhaps  one  of  those  viewers  was  you.  We  sincerely  hope  so. 

Pm  *■-  There  are  many  firms  that  produce  promotional  and  institutional  films-to- 
order  for  business  and  industry.  Although  there  are  many  newspapers  that 
have  such  films  produced  for  their  own  purposes,  we  believe  that  Copley  Pro- 
duaions  is  the  only  in-plant  motion  picture  production  unit  in  the  entire  world. 
A  staflF  of  highly  skilled  craftsmen  employing  the  latest  motion  picture 
equipment  combine  knowledge,  artistry  and  imagination  to  produce  these  out- 
standing films.  Copley  Productions  has  reaped  international  recognition  for  the 
excellence  of  both  its  films  and  filmstrips. 

All  Copley  Produrtions  motion  pictures  are  16mm,  and  may  be  used  with- 
out charge  by  all  interested  groups.  Educational  filmstrips  are  also  available  for 
purchase.  Please  direct  inquiries  to  the  nearest  Copley  Produrtions  distribution 
center— 7776  Ivanhoe  Avenue,  La  Jolla,  Califor-     y* 

nia,  or  434  West  Downer  Place,  Aurora,  Ilinois.  /'nitfii./Q^./sf^--^ 
Or  if  you  prefer,^  about  the  films  at  any  of  UVaW  nUKUWaWlfi 
the  Copley  Newsp^^  •        * 
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BUSINKSS  SCREKN  •  I 


ID-WINMNG    Pit  ILRF:S   AI    VEMCE 

CATEGORY  A 

cm   induslrial   themes    {ccotwmic,   social. 
[al  or  scu-nlific)    of  general    interest,    for 
prhnarily  to  the  general  public.) 

First   Prize:   Sweden 
"LIKE  RINGS  ON  WATER" 
Spimsor:   Orehro  sta. 
Producer:  AB  }"ilmknotakt 
hlic  lililc  towns  spread  around  the  country- 
jiuld  help  relieve  the  stress  of  everyday  life: 
buld  form  the  framework  of  a  functioning 
Bth  many  of  the  advantages  of  the  hig  city: 
^f  its  disadvantages. 

•  «        * 

Second   Prize:   Germany 
"AWETA" 

nsor:   Badische  Anilin  und  Sodafahrik 
xlucer:  Gesellschaft  fur  bildende  Filme 

chemistry  modifies  the  world  of  natural 
nena.  new  problems  are  confronted.  The 
ation  and  solution  of  these  is  the  task  of 
plications  Department,  called  Aweta.  It  ad- 
rustomers   on    the   processing   and   applica- 

products.  as  interpreters. 

•  *       * 

Third  Prize:  Germany 
•DKR  GROSSE  WARTESAAL" 

Mir:   Allgemeine   Elektricitats-Gesellschaft 

Producer:  Franck  Film 
is  contrasts  of  drought  and  flood,  of  wa- 
fertilit\',  are  bizarre.   India  has  raw  ma- 
tnit  without  foreign  aid.  complex  industrial 
-onomic    problems    cannot    be    overcome. 
role  is  pictured  in  this. 

•  *        * 

CATEGORY  B 
(ihoiit  ■'specific   industrial  subjects:   prod- 
materials,  for  the  fiencral  public.) 
First  Prize:   Finland 
"TEXTILES" 
Producer:  Sektor  Filmi 
nish     textile     artist     Marjatta     Metsovaara 
nspiration  and  ideas  for  her  designs  in  na- 
rhis  filmic  "tone-poem"  contains  no  com- 
but  music  completes  the  story. 
«        *        * 

Second    Prize:   The  Netherlands 
"BARBAROTA" 

sor:   N.    V.    Philips   Gloeilampenfabrieken 
Producer:  World  Wide  Pictures  Ltd. 
morous  presentation  of  history  of  shaving 
ackground  on  one  of  Philips'  products. 

•  •        • 

liird    Prizes   (tie)   France:    Netherlands 
EXEMPLE  LA  ROCHELLE 

Sponsor:  Simca  Industries 
Producer:   I.es  Films  Joan   I.cherissy 
lustrial   decentralization   brings  a   new   fac- 
to   Rochelle;    during    construction,    young 
rs  are  being  trained  as  future  personnel. 
«        *        * 

"CO!\f>fENT  FUNCTIONNE  LA 
TELEVISION" 

nsor:  N.  V.  Philips  Gloeilampenfabrieken 

Producer:  N.  V.  Carillon  Films 
e  principles  of  gathering,   transmitting  and 
ing  television  images  are  explained, 

•  *       * 

CATEGORY  C 

s  ichich   have  the  purpose  of  contrihiitina 
riNUED    ON     THE     FOLLOWING     PAGE     38) 
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The  imprcssiii    facade  of  historic  \<;iicc  is  doiniunlcd  hi/  its  toucriiig  CaiiipaiiiU   and  jlaukcd  Inj  the 
Ducal  Palace  (at  rinht).  Hciiond  lies  Piazza  San  Marco,  facing  the  i)innaclcs  and  domes  of  Si    Mark's. 

Films  of  17  Nations  Coinpele  al  Venice 

Britain     \\  iii>     tlie     (iratui     Prix     al     tin-     Till     liil«-riia(ioiuil     liuliistrial    Film    P'estival 


'T^HT,  Annlai.  International  Indlstriai 
-*■  Film  Festivals,  sponsored  by  the  Confed- 
eration of  Industrial  Federations  of  Europe 
(CIFE)  are  very  tradition-conscious.  Concepts 
of  geography  appear  to  be  needlessly  limiting 
an  event  that  holds  promise  through  wider 
latitude  of  free  world  participation;  the  defi- 
nition of  "industrial  content"  lessens  the  poten- 
tial for  films  serving  distribution  and  selling. 
Dominance  of  .^5mni  theatrical  projection  takes 
little  account  that  16nim  sound-on-filni  is  the 
predominant  means  by  which  factual  motion 
pictures  arc  shown  and  the  advent  of  8mm 
sound  has  yet  to  be  considered  by  Festival 
authorities. 

But   the    7th    international    Industrial    Film 
Festival   which   opened   on   September    12   on 


the  Lido  in  Venice.  Italy  remained  the  world's 
foremost  showcase  of  great  industrial  films. 
The  showings  in  the  Palazzo  del  Cinema  were, 
by  and  large,  most  proficient  in  the  35mm  di- 
mension; 16mm  suffered  greatly  by  compari- 
son. .Arrangements  by  this  year's  national  host: 
the  Italian  Confederation  of  Industry,  were  con- 
siderate of  jurors,  delegates  and  the  press. 

In  this  setting  and  time,  106  motion  pic- 
tures from  14  European  countries  and  two 
"all-European  entries  (Euratom  and  C.E.C.A. ) 
competed  with  one  another  and  those  of  three 
lands  abroad:  the  United  States,  Israel  and 
South  Africa.  And  out  of  the  week-long  screen- 
ings by  28  official  jurors,  there  emerged  the 
final  22  prize-winning  films  in  the  seven  offi- 
cial catecories  of  the  Festival.   Six  additional 


These  dignitaries  officiated  at  the  award.s  ceremonies  which  climaxed  the  Fcsti\al.  In  the  picture 
{left  to  right):  Ing.  Domirco  Re,  president  of  the  organizing  committee;  Lidio  Bozini,  president  of 
international  jury;  the  Prefect  of  Venice;  Italian  Minister  for  Foreign  Trade,  Sen.  Giusto  Tolloy; 
Mario  Valeri  Manera  (standing) ,  president  Industrial  .\ssoeiation  of  Venice;  Emmanuel  Mayolle,  v.p. 
Confederation  of  Ind.  Federations  of  Europe;  Dr.  Rosario  Errigo.  representing  Mini.ster  for  Tour- 
ism;  and  Rene  .\rnaud.  secretary-general,   the  Confederation    of   liulustrial   Federations   of   Europe. 


W  V  W  eic 


Urmv:  the  lii>i(ic'  Sioin  of  iIk'  Festi\al  in  Venice 


"sfvcial  prizes"  were  also  awarded  b\    Italian 
griHips. 

Great  Britain,  with  three  first  awards  and 
two  second  prizes,  received  the  Grand  Prix  oi 
the  Festival;  followed  closely  by  Germany,  with 
one  first  prize,  two  second  awards  and  two 
third  prizes.  The  Grand  Prix  might  have  uone 
to  Holland,  too,  as  that  country  swept  one 
first  place,  one  second  prize,  two  third  prizes 
(including  a  tie);  and  one  fourth  award. 
Films  from  Finland.  Sweden  ^^'in  Firsts 

Other  first  prizes  of  the  F-estival  were  shared 
b\  linland  and  Sweden,  with  one  apiece. 
France  had  one  second  prize  and  two  third 
prize  awards,  including  the  tie  shared  witii 
the  Netherlands.  The  United  States  won  a  sin- 
gle second  prize.  Italy  had  a  third  prize  and 
a  fourth  place  award  but  was  comforted  by 
special  prizes  given  by  national  groups  of  that 
country  to  four  of  its  entries. 

Two  of  the  special  prizes  also  went  to  Ger- 
man entries.  All  of  these  special  awards  were 
made  by  Italian  manufacturing,  press  or  pub- 
licity groups,  other  than  the  tradlitional  Infor- 
nim  (international  distribution)  prize,  given 
this  year  by  its  Italian  member.  DlFl.  of  Rome. 
Time  for  Discussion  \N'as  a  Real  Asset 

\ital  statistics  are  just  that  and  little  more. 
1  he  real  story  of  the  Festival  lies  in  the  images 
on  the  screens  and  in  the  discussions,  social 
participation  and  the  lively  interchanges  be- 
tween members  of  the  juries  and  various  dele- 
gates. Venice  resumed  the  healthy  practice  of 
holding  a  "parliamentary"  discussion  session 
through  an  entire  morning  before  the  Festival 
ended.  Here  delegates  expressed  their  views 
on  topics  of  international  concern.  An  historic 
■first"  was  achieved  when  Francois  Lutangu, 
representing  the  Ministry  of  Information  of  the 
Republic  of  the  Congo,  made  a  brief  but  im- 
passioned appeal  for  "films  to  help  teach  our 
people  better  methods  of  agriculture." 

Members  of  the  official  juries  represented 
industry,  industrial  federations  of  their  coun- 
tries and  governments  who  participated  in  the 
Festival.   The   U.S.   was   represented    (through 


The  Prefect  of  \  eiiiee  (center)  ;)/c.srii/s  i)iiz( 
•liven  "Steel  and  Aineiiea"  li>  one  of  V.  .S. 
(leleniitey  Carl  Lenz  (rifilil)  tclio  accepted  on 
heluilf    of    American    Iron    &    Steel    Institute. 


the  National  Association  of  Manufacturers  and 
the  Council  on  International  Nontheatrical 
Events)  by  Ott  Coelln,  publisher  of  Businiss 
Sciu;iN  and  Car!  Lenz,  president  of  Modern 
Talking  Picture  Service,  Inc.  Per-Erik  Lonn- 
fors,  of  Finland;  Erik  Heimann,  of  Denmark; 
and  Dr.  Willi  Riesenberg.  of  Germany,  were 
typical  of  other  jurors  who  represented  their 
national  manufacturer  groups  at  Venice.  Great 
Britain  named  as  jurors  Oliver  Farmer  (of  As- 
sociated Electrical  Industries  Ltd.)  and  Peter 
Spearing  (of  The  Imperial  Tobacco  Co.). 
Truls  Treider  was  one  of  Norway's  delegated 
jurors,  representing  the  Federation  of  Norwe- 
gian Indusiries. 

.Sponsor  Kxeciiti\es  .Ainonn  the  Jurors 
Other  well-known  film  sponsors  were  repre- 
sented on  the  juries.  Or.  C".  .\.  Crena  de  .longh, 
information  officer  of  Unilever;  Dr.  Karl  Kagi. 
of  Sandoz  A.G.  and  Dr.  Max  Leutenegger 
were  anumg  these  experienced  executives  whi' 
judged  films  at  Venice.  Rudolph  Schmidt,  a 
Unilever  executive  and  Herbert  Podhradsky. 
film  institute  executive,  were  Austria's  con- 
tributions to  the  official  jury.  Mrs.  Inga  Millar. 


I  Ik-  TiiLi/zd  (lei  Cinema  on  the  Lido  at  \  eiiice  is  a  jiiiniliar  \ile  for  inlernntionid  jdni  eoinpeli- 
lioii  This  huildiuii's  larnc.  wril-riiiiipped  main  theater  was  sii]ipltnienti  d  Inj  the  smaller  S<dou 
Volpi  It  here   the   inltrnalional  juries  ami  delegates  viewed  the   124  /i7m.s  siihmitted  Inj   IT  eounlri(s. 


widely  known  for  her  wi)rk  at  Norway's 
ductivity    Institute,   was   the   other  juror  : 
that  land.  Sweden  sent  Arne  Lundmark. 
resentim;  the  Skandinaviska  Banken.  and 
Sandell.  public  relations  officer  of  .-Xb  Si., 
V'abis.  as  that  country's  jury  members. 

This  cross-section  of  jury  membership  ■ 
derscores  the  competence,  for  the  most 
of  the  men  and  women  who  selected  the 
award-winning  motion  pictures  in    1966.   I 
served  in  groups  of  seven  on  each  jury, 
gently  viewing  and  scoring  in  their  resp... 
categories,    meeting   daily   at   luncheon   r^ 
sessions.  These  were  the  criteria  followed 
is  the  specific  objective  of  the  film  uchu 
(2)   is  the  film  likely  ro  commtmicate  u 
level  of  the  specified  audience'.'  and  (3)    . 


Nature's     handiwork     inspires     the     designs 

Finni.'ih     textiles    of    Marjatta     Metsovaaru. 
the    creator    of    that     eonntry's    fir.st-prizi 
lias    hroiifiht    ]}ietorial    heaiitij    a    new    nn  t. 
Shown   at    uork  on  a  seipience  for  "Textih 
producer  Ainio  Japerholin,  head  of  Sektor  I 

lite  lecliniccd  and  arlislic  tiiialities  of  the 
(consider    visual   quality,    sound   and   ter 
Hiinni  Is  the  l'ni\ersal  Metliuni.  But  .  . 

The  limiting  factor  which  heavily  influcn 
jury    consideration    was    the    uniformlv    p 
quality    of    Idmni    projection.    Inevitably   f 
ceded  or  followed  by  superb  35mm  sho«n 
such    films    were   compared    unfavorablv    ■> 
competing  subjects  shown   in   35mm.   The 
suit   is  apparent:   not  u  single   \timm  eir' 
liny   country  received  a  fury  award.    TIh 
U.  S.  winner:  a  35mm  color  print  of  Siee. 
America  only  served  to  emphasize  thai  cnu 
failure    at    Venice,    ,-\nother    L',    S,    eiUry, 
best-seen   factual   motion  picture  of  this  d 
ade.  Johnson's  Wax'    /<>  Be  .Alive!  was  b 
lianlly  projected   in  a  wide-screen   7t)mm  v 
sion  (special  composite  print)   but  disqualifi 
;is   a    pre- 1  '■)(i5   production.    Fhe   wave   of  i 
phiuse  which  swept  the  theater  ;il  the  P;ilal 
del  Cinema  was  heart-warming,  however, 
this  film  has  a  great  future  when  contempi  ., 
7()nmi  theatrical  arrangements  have  been  cd 
pleted  for  its   European   public  showings. 

This  year's  national  host,  the  Italian  Cc 
federation  of  Inilustry.  headed  by  its  |iresid«( 
Angelo  Costa,  shared  organizational  hon< 
with    Dr.    Domirco    Re.   vice-president   ot  I 


BUSINKS.S  SCREEN  •   I**'! 


I 


i(H:rial  Assoicalinn  of  Venice  and  Dr.  Leo- 
re)  Algardi.  of  the  National  Association  of 
iiography  (ANICA).  Dr.  Enzo  Cagnato 
charge  of  projection  arrangements  and 
c   Gozzi    helped    Giacomo   Guiglia   for 
lian   Confederation   as   those   men   han- 
_^rincipal  arrangements  for  the  Festival. 
II   Three  Best  Pictures  of  the  Festival 
B    the   film's   the   thing   that    J'estivals   are 
for!    The  three  best  pictures  of  this  7th 
■tition     were     unquestionably     Finland's 
ful   composition   of  textile   designs   ema- 
;  from  nature's  inspiration:   Textiles,  cre- 
ly  Scktor  Fiimi's  talented  Aimo  Japer- 
Two   Ciihic-Centimeters   for    Life,    the 
drug  industry  film  out  of  Dr.  Georg 
s    Leonaris-Film    of    Boebligcn    was    a 


■  Fiimi's  Aimo  Japerholm  .vrt.v  up  his  Arri- 
n  another  scene  in  "Texliles."  The  color 
uc.v  in  this  non-cerhal  prize  winner  were 
of  the  finest  in  recent  {tears-  iniisie  siq)- 
rUecl  the  hhndinn  of  fabrics  with  natural 
y    to    complete    this    tone-poem    on    film. 

exposition  of  this  subject;  and  the  high- 
ertaining,  very  amusing  Tortoise  and  the 
sponsored  by  Pirelli  and  created  by  Ca- 
^udson-Bro\vnjohn  and  Associates  was 
awer  theatrical  fare.  This  doesn't  fault 
iiet  beauty  and  provocative  idea  offered 
'eden's  first-place  winner:  Like  Rini;s  on 
:  This  film  won  the  only  top  award  given 


Jurors  discuss  Category  E  and  F  selections  ut  \enice.  Shown  above  (clockwise, 
left  to  right):  eluiirmau  Osmo  Wiio  of  l-'inui'ih  Employers'  Confederation  (back 
to  camera);  jury's  feminine  Iranshitor-reiorder.  M.  C.eorjies  Daune,  secretary- 
general  of  French  steel  lube  association:  Dr.  Thomas  i'kerl.  of  Es.w  A.  ('..  in 
Germany:  Herbert  Podhardsky,  Austrian  film-study  si)eeialist:  Ott  Coelln,  pub- 
lisher of  Busine.s.i  Screen;  Carl  Lenz,  president.  Modern  Talkinfi  Picture  Ser- 
vice; and  Dr.  Ciuseppe  Tavazza.  of  the  Italian  \atioual  Ciiiemalouraphie  I'nion. 


a  black  and  white  subject  at  ihc  7th  Festival! 

Elements  Fcicini;  Elements  showed  a  pretty 
gtH)d  job  of  bridge-building  in  Holland  but 
was  far  below  the  technical  excellence  of  Brit- 
ain's Forth  Road  Bridiie  which  won  a  similar 
category  first  place  at  Rouen  last  year;  another 
British  entry.  Visual  Aids,  captivated  jurors 
who  know  the  value  of  a  good  film  on  this 
subject;  and  The  Stable  Door,  was  a  compe- 
tent exposition  on  industrial  security. 

Those  (,'iilorfiii  "Palettes  of  Fashion" 

One  special  prize:  the  DIFI  ( Inforfilin  i 
award  given  The  Palettes  of  Fashion,  spon- 
sored by  Farbwerkc  Hocchst  AG,  was  really 
deserving.  Color  dominates  the  fashion  scene, 
which  this  handsome  film  depicts,  and  its  de- 
lineation of  the  role  played  by  synthetic  dye- 
stuffs  was  deemed  "most  suitable  for  interna- 
tional distribution".  Other  "speciid  awards" 
made  by  Italian  press  and  publicity  groups, 
were  compensations  based  on  national  loyal- 
ties   rather    than    for    professional    excellence. 

As  often  happens,  some  of  the  Festival's 
most  interesting  films  won  no  prizes.  Scania- 
Vabis  entered  a  very  informative  color  film 
on  the  building  of  The  Jiini;le  Road  which 
brought  the  heartland  of  interior  Brazil  to 
the  screen.  Denmark's  fine  film.  Milk  for  De- 


Excellent    l>er.\onnel   film,    "L(\    ('lient.\      Hon 
(Heard  for  Les  .\n(dyses  Cincmatographuiucs. 

velopnienl .  is  one  of  the  most  useful  current 
offerings.  Underscoring  the  fact  that  a  famine 
threat  can  be  combated  with  milk,  it  shows 
how  Kenya's  small  farmers  are  turning  to 
modern  dairying  methods  with  notable  suc- 
cess. I. earning  how  to  conserve  surplus  pro- 
duction during  their  rainy  season  they  have 
turned  to  milk  powders  to  compensate  for  low 
yields  during  the  dry  season.  Sponsored  by  .A/S 
Niro  Atomizer,  this  film  was  made  under  the 
auspices  of  Food  and  Agriculture  Organization 
of  the  United  Nations,  contributing  to  the 
FAO's   "Freedom    from   Hunger"   campaign. 


al  leaders  meet  the  international  press  at  the  Palaz/o  del  Cinema: 

I  at  right  (I  to  r) :  C.iacomo  C'.niglia.  Italian  Confederation  of  In- 
translator;  Rene  Aniaud,  .secretary-general.  Confederation  of 
'rial  Federations  of  Europe;  Ing.  Diwdrco  Re  (.sianding).  presi- 
>f  organizing  cotnmittee;  Aw.  Lidio  liozini,  president  of  interna- 
jiiry:  and  Dr.  Rosario  Errigo,  representing  Minister  of  Tourism. 
[o/  niaioj  iourn<di.sts  attending  this  .sf.v.Won  are  pictured  below  .  .  . 
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(CONTINUED  FROM   THE    PRECEDING   PAGE    35) 

CATEGORY  C: 
(Fi/nis  w7iif/i  luni-  llu-  purpose  of  contrihutinn 
to   the   incstigr   of   thr   iiuliislnj   loitartud.    in- 
IciuUtl  imtnarily  for  ihr  nitural  imhlir.) 

First  Prize:  Great  Britain 
•THK   lOKIOISK  AM>   IHK  HARK" 

Sponsor:  Pirelli  Limited 
Producer:  C'ammcll  Hudson  &  Brownjohn  Asso. 
Is  In  this  modern  version  of  l.af-ontaine's  lahle. 
the  tortoise  is  an  enormous  articulated  truck;  the 
hare,  a  150  mph  K-typc  Jaguar.  The  action:  the 
inter-play  of  the  two  vehicles  and  their  drivers  as 
they  traverse  Italy's  "autostrade  del  sole"  with 
the  lorry  driver  always  seeming  to  get  ahead  of 
the  Jaguar,  That's  the  way  the   fable  ends. 

•  •       • 

Second  Prize:  The  United  Slates 
"STKEI.  AM)  AMFRICA" 

Sponsor:  American  Iron  &  Steel  Institute 
Producer:  Walt  Disney  Productions 
■ir  The  story  of  sleelmaking  from  ore  to  the  fin- 
ished product  is  pictured  in  live  action  and  ani- 
mation   sequences    featuring    Donald    Duck.    The 
latest  development  in  steel  processes  are  shown. 

•  •        » 

Third   Prize:  The  Netherlands 

"PHILIPS  (  AVALC  ADF— 

75  YKARS  OF   Ml  SK  " 

Sponsor:  N.  V.  Philips  Cilocilanipenfahrieken 

PrcHlucer:  N.  V.  Joop  Geeskink's  Dollywood 

A  puppetoon  about  the  musical  crazes  of  the 
past  75  years  helps  build  goodwill  for  Philips. 

•  »        « 

Fourth  Prize:  Italy 
MM  \  NOSTRA  VITA"  (IN  YOUR  LIFF) 

Sponsor:  iialsider 

Producer:  RPR  (Realizzazioni  Puhl.   Rclazioni) 

With  the  Italsider  Pavilion  at  the  Milan  Inter- 
national Fair  as  its  setting,  this  film  shows  the 
many  uses  for  steel  products  in  daily  living. 


^^^^^^^ii 
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Scene  from  "Steel  and  America"  iliowti  a  ladle 
of  molten  alloy  steel  lowering  into  a  vacuum 
degassing  unit  at  a  mill.  This  color  picture 
uon   a  second  award  at  the  festival  in  Venice. 

CATEGORY  D 

(Films  on  specific  industrial  ftuhjeels,  products  or 
materials  for  specialist  audiences.) 

First  Prize:  The  Netherlands 
"FLEMENTS  FACING  ELEMENTS" 

Sponsor:  Enci-Cemij  —  Rober  N.  V. 

Producers:  Joop  Burksen  and  Ruud  Herblot 

ir  Showing   the   use   of   pre-siressed   concrete   in 

the  construction  of  the  longest  bridge  in  Europe. 

across  the  Oosterschelde  in  Sealand. 

*       *        * 

Second   Pri/c:  Cicrmany 
"BAUFN  Mir  PROFIL" 

Sponsor:  Thyssen-Industrie  GmbH 

Producer:  Deutsche  Industric-und  Dokumcntar 

Film   GmbH 

■/.•  Shows  the  swift  erection  of  a  faclorv  building 

using   sheet    steel,    galvanized    by    the    Scndzinier 

process.   Engineering  details  are  given   emphasis. 


Third  Prize:  Germany 
"IIARIER  SCHAUM" 

Sponsor:  Farbenfabriken  Bayer  AG 

Producer:  Bayer-Filmstelle 

v.-  Versatility    of    "Hartmolopren"    polyurei  A 

foam  material  is  shown  as  production  and  ap[  .' 

tion  are  pictured  in  various  industries. 

*  •        * 

CATEGORY  E 

(  i'ilms  on  industrial  application  of  .scientific 
ciples  and  research,  intended  primarily  for 
cial   audiences,    including    educational   estai. 
ments.  rather  than  for  general  public  show[ 

First  Prize:  Germany 

"/.WEI   KLBIKZENTIMETFR  LEBEIV 

(Two   Cubic-Centimeters   for  Life) 
Sponsor:  Medizinish-Pharmazeutische 
Studiegesellschaft  e.V. 
Producer:  l.conaris  Film-Dr.  Georg  Munc 
•ir  Millions  of  lives  have  been  saved  since 
succeeded    in    isolating   the    first    pure   subst* 
from  a  plant  in  crystalline  shape:  morphine'- 
tracted    from    poppy    sap.    Other    curative 
stances  have  been  built  up  which  do  not  e\ 
nature.  The  limits  between  nature  and  chemT 
are  fluent.  The  film  shows  its  specialist  audics 
how  the  modern  chemist  can  produce  live-saf 
substances    synthetically,    making    products  ' 
found    in   nature   but   vital   to   medicine. 

*  *        * 
Second  Prize:  Great  Britain 

PHYSICS  AND  CHEMISTRY    OF  VVATV 
Sponsor:  Unilever  Limited 
Producer:  World  Wide   Pictures  Ltd. 
'•■■:  This  most  common  liquid's  man\    unique 
perties  are  shown  in  fascinating  detail.  The 
surface  tension  is  of  special  importance  in  ni.i 
of  detergents,  the  film  explains. 

*  +        * 
Third   Prize:   Italy 

"OPERZIONF  SICL'RFZZA" 
Sponsor:  Fiat  —  Direzione  Stampa 
Producer:  Cinefiat 
^■V  Extensive    laboratory-testing    and    road-i^ 
by  Fiat  helps  improve  its  cars  and  adds  to  ■ 
safety.    .An    excellent    automotive    exposiiio: 


Piridii  Liiiiitcd's  cliarminj.  cinematic  fable  of  an  Autostrada  adunlure  hy 
•y/i.  lorloise  and  ll„  flare"  put  hrauliful  lAz  Allsop  at  the  uluel  of  her 
jaguar  in  an  unnilling  race  against  ponderous  "lorloise"  driiing  a  liuek. 
In  the  scene  helow  the  "Hare"  gels  more  than  usual  allrutinn  jnui,  a  t,  ,ni, 
of  ACir  garage  atlrndanls:  at  the  right,  a  mosaic  of  rooftops  glimpsed  at 
Son  Cimignano  alonn  thr   .\„tn;,radn  d.l  S,,/  i„i,i(i,  .  /,7,„\   „  ,  „;,    /„.„„, 
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Man's  ic-lciillcss  search  lor  IhmImij;  drugs  —  jroiii  naliirc  ami  in  the  chiin- 
ical  Uihoratonj  —  is  p^vcn  neic  dimvn.sion  in  "Two  Ciihic-Ccntimetcrs  of 
Lijc"  the  first  prize  xcinncr  in  Category  E  at  Venici'.  Ingredients  of  witches' 
brew  were  distiUed  from  deadhj  plants  {art  at  h-ft).  In  today's  research 
laboratories   (above)   synthi'tic  cotnpottnds  are  being  sotight  by  scientists. 


CATEGORY  F 

s  on   manag<inent  and   manpower   trai)iinf: 
ustrial  audience  rather  than  the  public.) 

First  Prize:  Great  Britain 


"VISUAL  AIDS" 

insor:  British  Ministry  of  Defence  (Navy) 
Producer:  Stewart  Films  Limited 

the  film  itself  says:  "the  hearing  sense  is 
quite  a  lot  by  most  instructors,  especially 
with  a  gift  of  gab  who  like  to  keep  their 
t    awake    with    verbal    traffic    noise.    In    a 

lUS   way,    this   picture   reviews   the   whole 
;t  of  Visual  Aids,  from  chalkboards,  flannel 
Tiagneiic    boards,    charts,    models    to    still. 
n    picture    and    overhead    projectors. 
*       *       * 
Second  Prize:  France 

CLIFNTS  SONT  CE  QU'ILS  SONT" 

(onsor:  Credit  Industrial  el  Commercial 
duccr:  Les  Analyses  Cinematographiques 

is  hank  training  film  (useful  in  many  other 
shows  customers  are  what  they  are:  an  ef- 
lust  be  made  to  adapt  yourself  to  their  dif- 
temperamcnts;    then    service    will    be    im- 
I;    accounts   maintained    and    profits   up. 
«        *        « 
CATEGORY  G 

N  on  aeeident  prevention,  occupational  dis- 

lii  iilth.  re-eduealion  and  measures  of  social 

I 'I.    for    specialized    industrial    audiences.) 

First  Prize:  Great  Britain 

"THK  STABLE  DOOR" 

onsor:  The  British  Insurance  Association 
oducer:    Ronald   H.   Riley  &  Associates 

rough  dramatic  narrative,  the  story  of  a 
plot  to  rob  a  warehouse  is  told  with  a  sus- 

angle:  have  proper  security  precautions 
aken  as  recommended?  Or  will  it  be  a  niat- 

"locking  the  stable  door"  after  the  loss? 


Second  Prize:  Great  Britain 
"THE  NATURE  OF  FIRE" 

onsor:  The  Fire  Protection  Association 
Producer;  Gerard  Cookson  F.I. I. P. 
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A    CHALLFNGF    IN      VISUAL    AIDS" 


"It's  very  easy  for  visiuil  (listraelions  to 
compete  too  strongly  with  what  this  in- 
structor is  saying."  There's  pointed 
humor  in  thi.i  scene  from  "Visual  Aids." 


t{  Background  on  the  nature  of  fire  helps  intro- 
duce fire  hazards  relating  to  everyday  situations. 
Principles  of  control  are,  however,  secondary  to 
'•prevention,  better  than  cure."  the  film  says. 
*        +        <' 
Third   Prize:  France 
"ViCTIMES  PAR   IMPRl  DENCE" 
Sponsor:  Ministere  des  I'osies  el    Telecomm. 

i':  The  film  deals  with  prevention  of  accidents  at 
work  in  various  Postal,  Telecommunication  jobs. 

SPECIAL     PRIZE    WINNERS     AT    VENICE 

.Special  Prize:  —  from  Italy's  National 

Chemical    Industry    Association: 

"in  RR   KEKULE.   KM   KKNNF  SIE  NK  IIT" 

Sponsor:  Gesellschaft  Deulscher  Chemiker 

Producer:  Otto  Martini.   Gesellschaft 

fur   bildende   Filme 

•^  Shows  the  life  of  chemist  .Augusi  Kekule.  dis 

coverer  of  the  benzine  ring,  thus  opening  the  door 

leading  to  organic  chemistry's  growth. 


Special  Prize:  from  Italy's  National 
Cinematographic    Industry    (ANICA) 

"OCCHIO  ALLETICHKITA 

Sponsor:  Monteshell 
Producer:  Gruppo  Cinema  Montecatini 

•■  Cartoons  help  explain  how  to  avoid  damage  to 
plants,  humans  and  domestic  animals  while  get- 
ting maximum  benefit  from  chemical  pesticides. 

♦  ♦       » 

Special  Prize:  Press  Association 
Triveneta  (Italy)  awarded  to: 

"CHILOMETRI    1696" 

Sponsor:   Consorzio-Siderexport 

A  documentary  on  the  laying  of  one  of  the 
world's  longest  gas  pipelines,  from  Santa  Cruz  to 
Buenos  Aires  by  the  firm  of  Saipem-Siderexport. 

♦  •        • 

Special  Prize:  DIFI  (Inforfilm) 

"THE   PALEITES   OF   FASHION" 

Sponsor:  Farbwercke  Hoechst  AG 

Producer:   GBF,    Munich,   Germany 

iv  The  world  of  women's  fashions  in  a  wealth 
of  colorful  scenes  that  show  its  dependence  on 
progressive  dye  technology.  Selected  for  "best 
technical  treatment  and  artistic  possibilities  lor 
international    distribution"    and    most    deserving. 

♦  *        * 

Special   Prize:    Radioielevisione   Italiana 

"LA  DIGA  DI  KAINJI" 

Sponsor:   Impresit  Giroia  Lodigiani  S.p..'\. 

Producer:  Carlo  Audisio 

■  Construction  of  the  Kainji  H\droeleclric  pl.mt 
in   north-central   Nigeria   is  detailed   in   the   lilm. 


Scene  from  "The  Stable  Door"  as  mobster  llarnj 
discovers  that  the  nightwatehnuin  is  more  than 
a  match  for  him.  This  British  !n.\urance  Asso- 
eialion  film  weaves  detailed  advice  on  secur- 
ity meannris-  into  gripping,  dramatic  picture 
lehieh  won  top  prize  for  producer  lintxihl  Riley. 


Lib 
I  lie   Venice  Festival   Repor  ' 

IN    Retrospect,   this    7th    International 
dustrial    Film   Festival   upheld   most  of 
traditions  of  its  predecessors   (both  gocxl 
bad.)    The    prize-winning    films    were    wir 
of  widespread  international  distribution;  oil 
that  failed  to  win  prizes,  notably  the  John 
Wax  picture.  To  Be  Alive!  had  excellent  ;i. 
enees  and  came  to  the  attention  of  imponi 
delegations. 

Press  coverage  was  excellent,  with  li,. 
Iiapers  in  the  majority,  as  might  be  expc. 
but  with  key  men  and  women  out  of  Brn 
France,  Germany  and  other  countries  in 
tendance.  One  of  the  largest  delegations  at 
Festival,  incidentally,  came  from  Great  Brii, 

This   event   would   achieve   true   worldwj 
significance    if    its    sponsors    (CIFE)    chai 
to  widen  their  horizons  and  invite  such  coii 
tries  as  Australia,  Canada  and  Japan,  amc^  " 
other  notable  industrial  film  areas,  to  parti-  ■ 
nate.  The  single  IJ.  S.  vote  given  delegate^ 
that  country  was  little  enough  reward  for 
numerous   entries   and   the  cost   of  travel 
volvcd.   Festival  sponsors  rightly  believe  tbr 
must  hold  the  reins  of  this  event  but  voti|:. 
on  the  films  is  a  minimum   reward  for  eaitr 
national   delegation   to   receive   and   this  evu  ; 
will  not  merit  '"international"  status  until  fil: 
from  all  over  the  world  are  invited  to  enter : 
competition.  ; 

A   closing   word   would    add    another  lau'  '. 
to    The  Hare  and  the  Tortoise  prize   hono 
The  promotional  "map-folder""  issued  to  pi.  ; 
licize  this  amusing  and  eye-filling  picture  w :. 
one  of  the  best  we've  ever  seen!   The  stc 
behind  this  film  is  yet  to  be  told  in  an  ear: 
subsequent  issue  of  this  international  joum 

o  e  o 

In  the  picture  panel,  lop  to  bottom 

A    galaxy    of    Festival    jurors    and    delegates  <i  '■ 
pictured  in   our  "Venice  Album"  scenes  at  U  - 
licfiinninfi  at  top,  there's  Sweden's  Arne  Lun 
iiiiirk    (at    left)    and.   at    the    n"f,'/if.    that's  Kr 
Hlaauic.  of  Holland's  Teehnie<d  hihn  Centn 
Xexl  lop  scene  includes  Erik  \Vitt<'  of  Dowui 
and   Erik   llcinuinn    Olscn.   p.r.    niana<:cr  of  I 
i'cdcralion  <rf  Danish  Industries.  At  the  extra: 
left   in  same  photo  is  Ihiiih  Wickhum.  of  SK 
International  in  London.  The  Cerman  deleggtii 
is  in  next  scene   (.second  from  top.  at  left):  I 
lluiio  Kilter,  of  the  German  Federation  of  Indl 
Inj   is  at   ihe  exirenu-  rifzht.    The  adiaccni  scei 
has  J.    Michael   Shcrshy.   of   Ihilain   and  form 
head  of   the    lirili.sh    Induslrial   Fdm    .\ssocioti> 
ill    center.    Third   from    top.    tee    nteet    Friwn 
Liilanfiu.    of   the   Repu]>lic   of   the   Coniio.  u» 
(Vl    Coelln.    publisher   of    Business    Screen  (tt 
Don   Lloijd.   European   representative  of  Modei  ■ 
TalkiiitJ.     Picture    Siriice.    ].     Ilattuin.     talcntt 
Dull  h  film  maker  is  chattiiifi  uilh  a  ^ood  frien 
Karl   Lowlier,   head  of   the   films'   section   of  ll 
( '.   /■.'.  C.  D.  in  scene  at  the  rifiht.  Fourth  .tcei 
from  top  has  Sven  llaUonsten  at  the  riuht.  lU 
key  man  in  Sieeden's  Council  for  Persoitnil  ^' 
ininislration.  .\nd  in   the  next  .teene,  Brian 
of  the  Miilland  Banks  in  Britain  is  man  in  a  rm 
Producer  llatlum  chats  with  Mr.  ami  Mrs.  /o/i 
('hiltock   (correspondent  and  film  critic  on 
lion's    uidely-rcad    Financial    Time's).    Thi 
Wittcs  are  at   rifihl   in  (iroup  in  the  Palazzo  u> 
(.'inema.  And  two  bottom  scenes  prove  thai  jiirC' 
and   delegates    were   very   attentive   at    Feslia 
screi'ninss    in    the    Palazzo   del   Cinema. 
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i|.Ki  Than  20  Million  Persons  have  now 

'•-Lcn    Sieel   emit   America,    the    American 

Steel   Institutes  prize  film  on  the  his- 

iiil   development   of  steelmaking  in   the 

111. I  States.  The  half-hour  color  film  com- 

!is  first  year  of  distribution  i>n  October 

liing    20.8 IS. 37 1    viewers,    for    one    ot 

jest   first-year   audience   totals   of   any 

ored  films  on  record. 

ivision    viewers    accounted    for    19.808.- 

f  this  figure,  obtained  through  432  tele- 

in  almost  every  state  in  the  union.  .Mod- 

alking     Picture    Service     registered     an 

ce     of      17.915.600     from     407     tele- 

during  their  1965-66  campaign.  An  ad- 

lal   25    telecasts    produced    an   estimated 

ice  of   1.893.000.  These  were  arranged 

ly  by  the  various  steel  company  members 

Institute  and  included  paid  telecasts  on 

evening  time. 

,868  Showings  to  Communitj-  .\udiences 
tribution  of  the  film  to  community  audi- 
has  been  reported  at  18.868  screenings 
1,009,771  persons.  Sterling  Movies, 
as  handled  the  commercial  phase  of  this 
jution  program  w ith  1 7,038  showings 
audience  of  807,771.  Steel  company 
)ers  of  the  Institute,  as  of  .August  1,  also 
nted  for  1,830  showings  to  an  audience 
2,000  in  community  groups, 
fling  Movies  has  also  sold  25  prints  of 
and  America  to  companies  and  organiza- 
outside  the  steel  industry  during  the  one- 
period.  These  purchasers  included  the 
ers  Company.  International  Harvester, 
pillar  Tractor,  The  New  York  Telephone 
)any,  and  the  American  Society  for 
s. 

'ortv  Per  Cent  of  Telecasts  Run  in  Color 
tdcrn  Talking  Picture  Service's  break- 
of  types  of  stations  showing  the  film 
indicated  that  60  per  cent  were  network 
,  17  per  cent  —  independent  commer- 
ations,  and  23  per  cent  were  educational 
ns.  Forty  per  cent  of  the  telecasts  were 
or,  and  19  per  cent  were  shown  between 
I    1 1    p.m..  prime  viewing  time. 

Dniy  American  Film  Honored  at  \'enice 

rling  Movies"  average  monthly  audience 
)mmunity  and  school  showings  has  been 
4.  of  which  47  per  cent  were  adults. 
el  and  America,  which  received  a  second 

at  the  recent  7th  International  Industrial 
Festival  in  Venice  —  the  only  American 
1  be  so  honored  —  was  produced  by  Walt 
y  Productions.  In  his  inimitable  way  Don- 
"uck  traces  the  evolution  of  steel  up  to 
s  highly-developed  technology,  and  takes 
k  at  the  inno\ations  that  are  coming 
iteel  research  laboratories. 
;  film  opens  with  animation  sequences 
ng  how  iron  ores  became  part  of  the 
s  crust  in  the  geological  turmoil  of  ages 
Graphics  and  live  action  then  document 

rallel  development  of  America  and  the 
ndustry. 

sent-day  steelmaking  is  shown,  with  the 
itionary  new  processes  and  techniques 
lave  been  adopted  in  recent  years:  the 
lasic  oxygen  furnace  turning  out  a  heat 
el  in  a  fraction  of  the  usual   time;  con- 
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Donald  Duck,  the  litroic  ironinuxtcr  iii  "Steel  and  Anuritd    is  lutiniiti  inform  thousands  of  ijoting.siers. 


21  Million  Have  Seen  "Sleel  and  America 

American    Iron  &   Steel    Inistilule   (!(tlcir  Film  Mciiilcd  lor  Kccord  Total  .\u(lience 
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tinuous  casting,  in  which  a  ribbon  of  hot  stejl 
emerges  from  a  bottomless  mold;  \acuum  melt- 
ing, and  vacuum  de-gassing.  The  film  also  il- 
lustrates how  electronic  computers  harnessed  to 
huge  steel  rolling  mills  are  being  used  to  help 
improve  the  uniformity  and  quality  of  product. 

Some  of  the  industry's  5.000  researchers 
are  shown  at  work  on  new  projects  ranging 
from  ore  beneficiation  to  further  utilization 
of  nitrogen,  hydrogen  and  oxygen  to  create 
better  steels.  The  point  is  made  that  only  about 
half  the  iron  atom's  potential  for  strength  and 
versatility  has  been  explored  so   far. 

The  film  closes  with  an  affirmation  that 
the  industry  will  meet  the  demands  of  steel's 
Century  Twci  as  it  has  in  the  past. 

PROMOnOX  BIILD.S  AL  UI1.XC:K 

■si-  Sieel  and  America  has  been  backed  by  an 
impressive  promotion  campaign,  put  on  by 
Modern  Talkmg  Picture  Service.  Sterling 
Movies,  and  the  public  relations  staff  of  Amer- 
ican Iron  &  Steel  Institute. 

One  important  medium  has  been  the  In- 
stitute's Idea-Gram  for  Steel  Companies, 
which  tells  them  that  "however  excellent  its 
quality,  no  film  sells  itself  without  backup 
publicity  and  promotion.  In  Siecl  and  America. 
the  steel  industry  has  at  hand  a  most  effective 
means  of  telling  its  story  to  mass  audiences. 
If  adequately  promoted  the  film  could  be  seen 
by  70  million  people  in  the  next  five  years. 

Similar  Idea-Grams  are  issued  periodically  to 
recap  useful  ideas  that  have  worked  for  steel 
companies  in  promoting  .'iieel  and  America 
and  to  report  showings-to-date  and  other  news 
and  comment.  Their  primary  purpose  is  to 
encourage  steel  companies  to  implement  their 
local  promotion  of  the  film. 

\N'ell-Piiblici/.ed  in  Industry'  Jounial.s 

Steel  company  publications  have  given  ex- 
cellent support  to  the  film.  Newspapers,  maga- 


zines and  newsletters  of  at  least  25  companies 
ha\e  carried  major  features.  Even  though  the 
commercial  distributors  promote  the  film  ex- 
tensively, industry  publicity  provides  a  great 
help  in  building  additional  interest  locally 
through  mailings  to  civic  and  fraternal  organ- 
izations, clubs,  school  officials,  and  TV  sta- 
tions. 

Steel  Companies  Active  in  Promotion 

Here  is  how  several  companies  have  been 
promoting  or  making  special  use  of  the  film: 

Bethlehem  Steel  Corporation  mailed  to 
1.200  civic  leaders  and  school  administrators 
in  its  plant  communities  a  copy  of  the  de- 
scriptive booklet.  Hiiihlinhi.s  from  Sieel  and 
America,  and  a  print  order  form.  In  each 
community,  the  co\ering  letter  was  signed  by 
the  local  plant  manager.  Company  purchased 
30  prints  of  the  film,  which,  after  showings 
held  for  about  18.000  salaried  employees 
throughout  the  country,  were  donated  to  school 

Scene  fn>m  "Steel  and  America"  .thous  electron 
inicTosco\u-  Ihvih  used  h\j  a  scicntvit  in  steel 
eompanii's  research  center.  It  i.s  helftina  hint 
tlevelop  the  improved  .\ieels  needed  />(/  indtistrtj. 


Photoprints  and  posters  usiiifi  this  material 
were  widcUj  distribuUd  to  steel  companies 
and  used  for  Indlvlin  hoards  and  display  an- 
notineements  iihich  lirlpcd  promoli-  llic  picture. 


STEEL   AND    AINIERICA: 

districts    in    \vhich    Bethlehem    has    operating 
facihtics. 

A  New  Year's  Day  showing  in  Cleveland 
was  promoted  by  Republic  Steel  Corporation 
by  means  of  (!)  Steel  and  America  posters 
displayed  throughout  Republics  plants  and  of- 
fices in  Cleveland,  Canton  and  Massillon,  in 
the  lobbies  and  windows  of  Cleveland's  major 
banks,  and  in  the  offices  of  the  Canton  and 
Massillon  Chambers  of  Commerce;  (2)  post- 
card-size reminder  cards  distributed  to  nearly 
I2,(KK)  employees;  (3)  radio  spot  announce- 
ments; and  (4)  spot  ads  in  the  TV  sections 
of  local  newspapers. 

I'.  S.  .Steel  Iiifoniis  Its  Slockhdiders 
U.S.  Steel  advised  its  372,()()()  stockholders 
of  the  corporation's  participation  in  the  mak- 
ing of  the  film,  told  how  interested  groups  can 
obtain  information  about  showings  by  con- 
tacting the  company's  public  relations  depart- 
ment. 

BriKhurcs  issued  by  Atlantic  Steel  Com- 
pany. Granite  City  Steel  Company,  and  Re- 
public Steel  now  include  an  announcement  of 
how  groups  can  borrow  prints. 

In  the  Lafayette.  Calif.,  school  district,  a 
print  K)aned  by  Armco  Steel  Corporation  was 


shown  simultaneously  to  ten  classes,  with  a 
total  of  450  students,  by  means  of  a  closed- 
L-ircuit  TV   network  serving  the  schools. 

In  addition  to  its  recent  award  at  Venice, 
Sicel  and  America  took  first  prize  in  the  Com- 
munity Service  Category  in  the  International 
Management    Tilm    Festival    held    by   the   So- 


I, 


ciety  for  Advancement  of  Management.  It 
received  a  Golden  Eagle  Award  from  CI 
second  prize  at  the  National  Visual  Prev 
tion  Association  Awards,  a  George  Washii 
Honor  Medal  from  the  Freedom's  Foundau. 
and  a  Certificate  of  Honor  at  the  1966  Ami- 
can  Mlm   Festival.  • 


ENTERTAINING   AS   HE    INFORMS   VIEWERS   OF   'STEEL   AND   AMERICA 
THE    INIMITABLE    DONALD   DUCK    ENLIVENS   THESE    ANIMATED    ROLES 


Donald  pours  molten  iron  into  a  nuiUl  to  cast 
(t  suord.  irliicli,  because  it  is  Itrilllc.  soon 
breaks.   And  you  know   tcluil   lluit  docs  lo  hint! 


Donald  leams  that  if  he  re-heats  the  hi 
jiicccs  of  the  sword  in  a  clay  pot  and  ad 
hit    of   charcoal   or   carbon,    lie   can    make 


As  a  Pilj^riin,  Donald  holds  u  sntall  in^ot  made 
of     sieel.     Available     in     small     quantity,     steel 

was  rare  and  jirccious  incliil  in  those  limes  .  .   . 

iV  The  audience  acceptance  accorded  this  ex- 
cellent American  Iron  &  Steel  Institute  mo- 
tion picture  offers  some  notable  lessons  to  all 
sponsors.  First  of  all:  Steel  and  America  is 
top-flight  entertainment,  created  by  a  com- 
pany with  "built-in"  boxoffice  stature  and 
professional  competence.  The  film  delivers  a 
message  alright,  but  does  it  with  superb  live 
action    sequences    and    bright    animation. 

And   there's   more.  The   spiinsor   has   wise- 
ly   chosen    two    foremost    national    film    dis- 


DISTRIIU'TIO.N     ANALYSIS     OF 

"STEEL    AND 

AMEKIC 
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Comiii. 

Prints 

Mctlicwl   of   Di.slribiiljdii 
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'  Showings 
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in  Field 

Modern    T\'    Distribiilinii 

17,9I5,fiO() 

107 

75 

Steel    Co.    T\'    DislrilMilion 

1,S9.1,()()() 

2.5 

• 

Sterling    Community    Distribution 

807,771 

17,038 

.37.5 
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2()2.()0()'  • 

1.8.30 

.,,,,... 

Prints:    Non-Indust.    Go's. 
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•Incl.  Sled  Co.  Community   DM.  •• 

.f    Aug.    1    •••inel. 

nrciKn 

versions    •••• 

filts. 

not    ill    yil 

As  a  seientist  in  a  modern  steel  eominiuy 
Donald  finds  his  fellow  researchers  usi 
latest     in     scientific    c(iuipmcnt     in     their    u 

tribution    companies    and    the    results    arc  . 
ident.     Behind     the     whole    program,    fin 
there's     strong     promotion     and     cooper.: 
publicity  by  both  distribution   and   steel  >. 
panics.  This  is  the  kind  of  combination  n^ 
winning  friends  for  America's  steel  makers.  \ 


Uelow:    i/iiiiuf:.    pupils    in   this   Pearl   /in  .        \ 
cl<i.\sro(nn    icatch    intently    as    the    color    fricli 
unfolds.  "With  Donald  in  the  film.   I  wanted 
learn    about    -steel,"    .says    one    of    the    vietet 


^M 

^^•**^      ^^-^                ,^^a 

^HliiI^'      Mv^ 

'^iKflBiiBM 
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\  Worldwide  View  of  Parke-Davis  Progress 

n  iiiiilicdial     (oiHirn    <  H)st'rves    a    (^enleiiiial    «>l'    Servirf    to    lU-tter    VI  orhl    llrjillli 
i    2K-Miiiiile   Film    Showing    H«m    Itescurrli   Is   |{riii;:iii^   >Ior«-  "Tinu-  fur   l-iviiij;" 


ij    l.in;   ExPFXTANCY  oi-    Man   has  been 

■  itcndcd  by  years  through  the  wonders  of 

:(lal  seience.   And   niaking  important  con- 

Isions  toward  more  "'Time  for  Living"  are 

J-  pharmaeeutical    researeh    and    manufac- 

organizatii>ns  as  Parke,  Davis  &  Com- 

This  lOO-ycar  old  drug  firm  is  a  world- 

organi/ation    with    some    1 3, ()()()    people 

yed  in  100  eountries.  It  is  also  an  experi- 

sponsor  of  the  film   medium — whieh   it 

rimarily  used  for  showings  to  physieians 

illied    heahh    professional    grt)ups. 

:  scope  of  that  film  program  was  widened 

;     1964     when     Parke-Davis     sponsored 

er- Attack!  whieh  was  created  to  show  the 

f  its  products  in  better  world  health.  In 

entennial  anniversary  year,  the  company 

)ne  even  farther  and  commissioned  The 

4andy  Organization  to  produce  a  sequel 

vith  a  most  appropriate   title:    Tiine  for 

.  The  new  28-minutc  color  film  has  sev- 

levant  goals: 

ivi's  Employees  a  Sense  of  Participation 

.t,  it  provides  the  company's  own  world 
of  employees  with  a  comprehensive  and 
;-stimulating  view  of  today's  complex  and 
te  Parke-Davis  organization  and,  second- 
brings  these  people  in  so  many  different 
ies  a  sense  of  participation  in  the  con- 
ons  which  the  firm  has  made  to  better 
health. 

1,  building  on  the  successful  distribution 
lier  films  by  Modern  Talking  Picture 
e.  Time  for  Living  is  sharing  that  story 
)ublic  audiences  and  the  success  of  that 
has,  in  the  company's  own  words  "been 
;ncouraging  and  very  worthwhile."  Thou- 
of  U.  S.  bookings  have  been  supplement- 
hundreds  nmre  in  other  world  areas. 
erations  on  Every  Continent  Arc  Shown 

leras  have  captured  essential  sequences 
erations    on    every    continent,    sampling 


manufacturing  plants,  research  laboratories  and 
sales  branches  around  the  globe.  Grant  Harris, 
of  JHO's  production  staff,  was  enlisted  for 
his  extensive  international  experience  on  such 
films  and  arranged  for  the  required  crews. 
Overseas  Film-Making  Has  Its  Problems 

Prt>blems  were  met  and  overcome,  sometimes 
with  the  aid  of  Parke-Davis  representatives. 
Some  were  less  simple,  including  political 
turmoil  in  Africa,  extreme  heat  and  inevitable 
rainy  spells.  At  one  location,  for  examiile, 
friends  at  the  University  of  Ibadan  and  patient 
outwaiting  of  tropical  storms,  enabled  pro- 
duction director  Harris  and  the  company's 
public  relations'  man,  John  A.  MacC'artney, 
to  obtain  some  essential  footage.  Regulations 
on  film  and  equipment  import  were  other  hur- 
dles which   required  real  ambassadorial   skill. 

Time  for  Livini;  takes  viewers  on  an  arm- 
chair tour  of  the  company's  facilities  and  re- 
sources, designed  to  save  the  lives  of  the  ill 
and  to  protect  the  health  of  those  more  fortu- 
nate. But  seldom  has  a  film  brought  home  so 
forcibly  the  challenges  faced  by  medical  sci- 
ence in  its  fight  to  wipe  out  sickness  and  dis- 
ease. For  every  success,  there  are  dozens  of 
setbacks.  For  every  discovery,  a  possible  pit- 
fall. But  as  the  film  shows,  the  years  tick  away 
on  the  clock  of  life  and  scientists  and  drug  re- 
searchers are  constantly  slowing  down  the 
movement  of  Time's  hands. 

Armchair  Tour  of  Far-Flung  Activities 

Viewers  are  taken  from  the  firm's  head- 
quarters in  Detroit  to  a  major  research  com- 
plex in  England.  From  a  manufacturing  cen- 
ter in  Mexico,  the  scene  shifts  to  an  experi- 
mental farm  in  Australia.  And  there  arc  long 
looks  at  a  well-scattered  army  of  medical  per- 
sonnel who  daily  inch  closer  to  their  goal  of 
a  disease-free  world.  Time  for  Livinf;  is  an 
encouraging  summary  of  how  far  man  has 
come  in   his  all-important  battle  for  life,   .'^nd 


Tlurc's  more  "Time  for  lAiiiiiJi,"  today,  llumks 
III     risrarch     efforts    of     Parke-Davis    scieiUixts. 

it's  also  a  reminder  of  how  far  he  has  yet  to 
go.  Viewed  from  either  angle,  it's  a  provoca- 
tive motion  picture.  • 
*          *         ♦ 

(ioinpany    Notf.s    60    Million     \  icu«T-> 

Have    Seen     Five    Parke-Davis     Films 

M-  A  success  story  engineered  by  one  of  the 
world's  largest  drug  firms  is  being  acted  out 
daily  in  such  unlikely  locales  as  Blue  Eye,  Mo., 
Arpin,  Wis.,  and   Blanket.  Texas. 

The  tale  is  one  iif  numbers,  and  the  tools 
being  put  into  use  by  Parke,  Davis  and  Com- 
pany are  a  group  of  five  full-color  motion  pic- 
tures that  daily  are  being  shown  by  an  ever- 
growing number  of  television  stations,  civic 
groups,  fraternal  clubs,  church  organizations 
and  schools  throughout  the  largest  cities  and 
smallest  towns  in  the  nation. 

So  far,  an  estimated  60  million  persons 
across  the  U.S.  have  seen  at  least  one  of  the 
films  since  the  first  was  introduced  nine  years 
ago.  That's  better  than  M)  per  cent  of  the  coun- 
try's population,  and  the  response  has  left 
Parke-Davis  officials  delighted. 

"These  films  have  meant  a  great  deal  lo  our 
continuing  effort  to  acquaint  people  not  only 
with  the  job  being  done  by  persons  connected 
with  the  U.S.  health  picture,"  said  Carl  John- 
son, vice  president  of  public  relations. 

"By  this  we  mean  the  diKtors,  nurses,  re- 
search scientists  and  others  in  the  medical  field 

(rONTINUED    ON     THI^     FOLLOWING     PAGL     65) 
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EXPO  '67:  Audiovisual  Previet 


i 


Sifilil    Soiinil    r<'rliiiiqii<'>  ii>  "■Inxolvc"  Aii<li<-ii<'fs  ut  .Moiilrt- 
U.S  Tlifinalic,   liiltTiiutiuiial   Fuvili(>ii>   Kculiirc   .Scrfcii   .MeUi 

'T'HE   PRIME   PURPOSE  of  universal,  world  exhibitions  has 

to  show  Man's  accomplishments  expressed  through  architecture 
design:  to  visualize  his  progress  to  the  individual  within  the  thnj 
who  attend  such  events.  The  manner  in  which  Man's  achieveniA 
have  been  displayed  have  undergone  a  considerable  evolution  withi'- 
past  six  decades.  Designers  now  express  their  ideas  through  d\i 
methods,  seeking  to  attain  and  hold  the  interest  of  the  spectator,  i. 
have  found  that  sight  sound  techniques  for  presentation  pro\x 
unique  and  controllable  media  for  their  talents. 

The  Paris  Exhibition  in  1901  witnessed  the  birth  of  Cinema  withit 
work  of  the  Lumieres  on  display:  in  Paris  again,  Abel  Gance  utilid 
many  screens  to  project  his  famed  Napoleon  at  the  Exhibition  of  I'J.' 
Brussels,  a  couple  of  decades  later,  followed  the  earlier  New  '^'orl- 
with  more  innovations  on  the  screen.  And  then  came  Seattle's  ; 
another  at  Lausanne  and  the  two  years  of  the  New  York  World'^ 
with  many  techniques  used  to  project  Man's  achievements  and  ink 

Expo  '67  at  Montreal  next  April  will  unveil  "many  new  audio-\.a 
methods  which  will  change  our  concept  of  the  Cinema"  accordinjb' 
its  spokesmen.  "Spectators  will  enjoy  new  audio-visual  experienL, 
the  various  thematic  exhibits  as  well  as  in  all  of  the  participating 
tions"  pavilions  at  this  universal  exhibition."  These  pages  preview 
of  the  many  audio-visual  innovations  now  under  way:   they  wi 
supplemented  and  reported  in  detail  in  subsequent  picture  text  fe;i; 

71   nations  will  exhibit   at   Expo:   pictund  at   lift,   top  to  bottom,  ur 
Italian,   British.   Japaiu'sc  and  Soviet   Paiiliotts.    Soviet   hiiild'.iifi   uill  i.i 
600-.<i('at   theater.    Below:   sky-view  of  the  heart  of  the  Exposition  <;rou» 

In  forefiroinid.  he.side  the  seawatj,  is  new  Isle  \otre-Danie  tcitli  {at  tlu 
canals.   laf:,oons  and  fs.ardens:  this   is  .site  of  luivilions  of  first   inipun  . 


"<"()  67.  "The  Universal  and  InternaliiMial 
■i  \hibition"  which  is  the  highhght  event  of 
(lila's  Centennial  celebration  next  year. 
ill  sving  wide  its  gates  on  the  man-made  is- 
Bclin  the  St.  Lawrence  at  Montreal  on  April 
j.  vith  that  date  just  a  bit  more  than  six 
onis  away,  the  F.ditors  of  Business  Scrfi :n 
ifcbegun  assembling  the  first  of  a  series  of 
«i  chensive  editorial  reports  on  what  pro- 
i^  to  be  the  year's  most  exciting  and  tech- 

.  valuable  proving  ground  for  audiovisual 

tion. 

n:  it  is  conservatively  estimated  that  50 

.•nt  of  the  industry  pavilions  at   EXPO 

ncludc    films   and   other    relevant    audio- 
ii  media. 

n:  a  sizeable  number  of  special  theaters 
ling  built  for  the  showing  of  documentary 

formational  films. 

a  Festival  of  Canadian  Films  will  be 
conjunction  with  the  eighth  Montreal 

ational     Film     Festival     ( for    theatrical 

.    The    Canadian    films    will    range    in 
and  dimension  (16,  35  and  70mm  )  and 

B  largely  of  a  factual  nature. 

A  "First  Category  "  World  Exhibition 
i:  behind  the  entire  planning  of  EXPO 
le  very  significant  advantage  enjoyed  by 
Vorld  Exhibition"  from  the  outset.  It  is 
rst  "First  Category"  international  ex- 
n  ever  held  in  the  Western  Hemisphere, 
nportance  of  that  rating  by  the  Bureau 
ternational  Expositions  established  in 
is  obvious.  More  than  70  nations  will  be 
ted  at  Montreal.  The  New  York 
's  Fair,  (1964-65)  not  recognized  by 
ternational  Bureau,  wound  up  with  only 
untries  exhibiting.  The  Seattle  World's 
1962)  was  recognized  by  the  Bureau, 
k'en  a  "Second  Category"  rating, 
le  Canadian  producers,  with  special  note 
wley  Films'  pre-eminence  in  this  regard, 
edominant  in  film  production  for  the 
mial  and  EXPO  67,  a  sizeable  number 
tinguished  talents  from  the  U.  S.  and 
.ountries  are  also  involved.  Walt  Disney, 
hur  Rank  and  Francis  Thompson  (pro- 
of To  Be  Alive.',  the  hit  film  at  New 
are  a  few  of  the  names  identified  todate. 


IntiTicir  \  ii-«    (if  llio   liii   I'dtit   of  C.';iii;i(hi    Xudihuiii  in    il   I  \|)0:  it  will  he  used  for  aiiihilioiis  ])T(ijiruiii  of 
hctuns.  film  shoaiiifis  mid  conferences  n  land  lo  lite  Iniiiianities  and  the  pure  and  applied  sciences. 
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Chemical  Group  Pavilion,  sponsored  Inj  C.I.I..,  (.  h<  inccll.  Cyananiid,  Doic  Cluntical,  Shawini^an 
Chemicals  and  Union  Carbide.  Visitors  icill  see  a  "Kaleidoscope  of  Chemistry"  thru  films  in  three- 
dimrn.\ional  color,  presented  in  three  chambers;  accompanied   by   electronic,    natural    sound   effects. 


Crawleys"  contribution  includes  a  1,200- 
seat.  five-theater,  lOscreen  show  for  the  Can- 
adian Government  Pavilion  and  other  wide- 
screen  show  for  the  Canadian  National  Rail- 
way. The  company's  able  and  dynamic  presi- 
dent. "Budge"  Crawley,  is  also  film  con--ult- 
ant  to  the  "Theme"  Pavilions. 

Francis  Thompson  has  been  assigned  a  six- 
screen  color  production  to  be  made  under  the 
combined  sponsorship  of  the  Canadian  Pacific 
Railway  and  Consolidated  Mining  and  Smelt- 
ing. It  will  have  a  Canada-wide  "Youth" 
theme. 

Bell  Telephone  of  Canada  is  sponsoring  a 
Techniscope  film  presentation  of  the  Canadian 
scene  which  Disney  will  produce.  A  consortium 
of   five  Canadian   ^tecl   companies   has   turned 


to  the  Short  Films  Group  of  the  Rank  Organi- 
zation for  a  film  with  the  "working  "  title,  Man. 
Ruler  of  the  Elements.  This  subject  is  to  deal 
with  man's  conquest  of  his  en\ironment. 
Theme  of  Expo  is  ".Man  and  I  lis  World  " 

Pursuing  the  main  theme  of  EXPO:  "Man 
and  His  World"  arc  the  10  sub-themes  which 
cover  such  subjects  as  Man  and  Life;  Man  and 
His  Planet  and  Space;  Resources  for  Man; 
Man  and  the  Polar  Regions;  Man  in  the  Com- 
munity; and  Man  the  Provider,  to  name  a  few. 
Within  the  separate  Theme  Pavilions  devoted 
to  each  of  these  subjects,  EXPO  is  sponsoring 
films  lo  carry  out  the  subjects. 

For  example:  Man  and  Life  will  be  sup- 
ported by  a  complex  of  15  "projections"  which 
include  films,  loops  and  slides  showing  the  dc- 


itional  Trade  Center  at  Expo:  this  pavilion  uill  house  the  liusiness  Canadian  National  Kailways'  exhibit  has  clusler  of  geometric  cells  linked 
ipmcnt  Bureau,  sponsored  by  Chartered  Hanks  of  Canada.  In  lies  area  to  ti  HW-seat  film  thiater.  Tluine  of  "time  and  motion"  teill  be  developed 
v.vi/icM  ()/  other  countries  can  meet  tcith  lluir  Canadian  eountirparts.       by  cells  that  ixemplify  time,  while  the  TOiii/m  color  film  portrays  motion. 


n  on  a    III    I  otii.v: 
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vclopmcnt  from  the  >ini:lc  primitive  cell  to  the 
miracle  of  mans  mind  and  body.  Another 
theme  subject;  InJiistrial  Dcsii;n,  will  be 
presented  in  a  2S-minute  color  motion  picture 
to  show  man  creatine  and  seekint;  to  rationalize 
his  functional  environment:  seekinu  to  make 
useful  things  beautiful  according  to  their  own 
innate  logic  and  function. 

A  "Labyrinth"  in  the  ".Man  and  His  World  " 
area  will  have  its  own  pavilion.  This  is  being 
designed  to  accommodate  the  presentation  of  a 
new  film  concept,  a  "film  experience"  divided 
into  three  chambers.  The  first  chamber  has  two 
vertical  screens,  one  at  the  feet  of  the  spectator 
and  the  other  in  elevation  in  front  of  him.  The 


(.olin  l.iix%.  (/.r.  r/m  nj  the  l.dlil/riiilh  at 
Expo  '(i7.  Iirlprd  clircd  such  tuciuoruhlr 
jilms  n.v  "CUy  of  Cold"  and  "Universe." 

second  is  a  mirror  chamber  through  which  the 
visitor  passes  to  reach  the  last  experience.  This 
third  chamber  contains  five  screens  in  cruici- 
form  in  honl  of  the  viewer.  The  audio  factor 
is  planned  to  play  a  major  part  as  never  before 
in  film.  This  "film  experience"  is  planned  to 
analyse  and  synthesize  in  a  dramatic  way  the 
story  of  man  as  "hero." 

"Oru-  lliiiulrccl  Years  of  Canada"  in  Films 
The  Canadian  Government  Pavilion  will 
present  (Jne  Hundred  Year\  oj  Canada  as  its 
most  appropriate  Centennial  Year  contribu- 
tion. A  myriad  of  screens  will  be  used  to  show 
five  short  films;  there  will  be  wide-screen, 
vertical-screen  and  horizontal-screen  projec- 
tions, shown  in  separate  halls  and  designed  to 
be  seen  in  sequence. 

The  Canadian  Provinces,  from  the  Atlantic 
to  the  Pacific,  have  all  given  pre-exhibition 
signals  that  films  will  be  significant  parts  of 
their  individual  Pavilions.  And.  looking  abroad, 
over  30  countries  had  declared  their  intention 
to  use  films  in  their  F.XPO  Pavilions.  Special 
forms  of  presenlalion,  ranging  from  variants 
ol  Cinerama,  Magica  l.anterna.  nuiltiple- 
screens,  unusual  rations,  ceiling  projection, 
cinema-in-the-round  and  even  three-dimen- 
sional projection  by  laser  beam,  would  not  be 
a  surprising  result  at  any  of  these  imaginative 
iiilLTnational   pavilions. 

\|iri;i(l  III  Audiovisual    I  cchiiiiiui-s  at  I'^xpo 
I  he  brief  descriptive  )■  itiigraphs  which  fol- 
low cover  a  myriad  of  othci  audio-visual  tools 
and  techniques  which  the  visitor  to  Expo  '67 
can  hope  to  sec.  For  example    numerous  intcr- 
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T.IT\  IN 
THE  KINGDOM 


WRACKi  o  HV  War,  Coventry  Cathedral  rose 
anew  from  the  ashes  and  stands  amidst 
this  industrious  English  city  as  an  edifice  of 
faith  which  extends  its  influence  far  beyond 
the  town's  perimeter  and.  indeed,  into  many 
lands.  There  is  a  film  about  the  new  Cathe- 
dral, dwelling  on  its  modern  architecture.  But 
today  there  is  another  motion  picture  taking 
its  viewers  into  concerns  of  social  significance 
which  the  clergy  of  Coventry  express  in  words 
and  pictures  as  challenging  as  they  are  beauti- 
ful. Its  title  is  City  in  the  Kintidom  and  within 
the  39  minutes  of  its  time  upon  the  screen 
there  is  deep  consideration  of  the  spirit  of 
men  in  a  modern  industrial  society,  of  today's 
\outh.  of  international  relationships,  and  of 
the  rt)!e  of  tiie  church  in  facing  up  to  its  own 
inner  problems. 

Produced  by  Random  Film  Productions  and 
made  possible  by  the  aid  of  Shell-Mcx  and 
B.  P.  Ltd.  (the  same  combination  which  gave 
us  the  award-winning  film,  I  he  Forih  Road 
Bridge),  this  color  film  is  distinguished  by  the 
writing  and  narration  of  Christopher  Fry.  This 
noted  piayright-author  may  have  contributed 
one  of  the  finest  pieces  of  film  writing  in  re- 
cent years.  Readers  may  judge  for  themselves 
from  the  script  lines  reproduced  in  these  pages. 
Cily  in  ilie  Kini;d(>ni  was  premiered  in  Co- 
ventry Cathedral  on  October  10  and  will  soon 
have  a  series  of  American  showings  under  the 
auspices  of  its  Provost. 

Imagery  keynotes  its  treatment  from  the 
onset  with  an  inter-mixture  of  factual  docu- 
mentary sequences  which  take  the  viewer  into 
plants  and  offices,  picking  up  the  words  of 
concerned  persons.  Industrial  leaders  gather  in 
a  Cathedral  meeting  room;  young  people 
change  the  beat  of  rock  and  roll  into  an  inspir- 
ing chorale  session  and  in  an  unforgettable 
moment  from  history,  Berlin's  Mayor  Willy 
Brandt  visits  the  ruins  of  Coventry,  razed  by 
Nazi  bombers.  Vicars  of  the  Cathedral  realis- 
tically discuss  their  problems  at  Retreat  House. 

Producer  Peter  Mills  and  director  Shirley 
Cobham  have  given  the  world's  religious  groups 
an  inspiring  "message"  film  on  the  responsi- 
bilities of  the  church  toward  society  and  its 
future.  Wilfred  Joseph's  music  is  as  appropri- 
ate ami  beautiful  as  it  is  unobtrusive.  The 
Ambrosian  Singers,  conducted  by  Marcus  Dods 
raise  their  moments  on  the  screen  to  inspiring 
heights. 

Beyonil  the  most  gracious  gesture  of  good- 
will which  made  Cily  in  the  Kini;d<tni  possible, 
the  film  has  no  commercial  aspects  whatsoever 
for  Shell-Mcx  and  B.P.  Ltd.  But  like  The  Forth 
Road  Uridine,  its  creation  is  a  tribute  to  in- 
spired sponsorship  that  will  be  recalled  by  all 
who  see  it. 

The  future  is  indeed  bright  for  this  kind  of 
picture.  It  should  be  the  exhibit  centerpiece  at 
Expo  '67  in  Montreal  if  the  World  Council 
of  Churches  plans  to  take  part  in  that  fair.   • 


Tin-   .Script    l»y    rhrist«»p!i«T   Fry   a- 
-Narratril  in  "City  in  llie  Kin^duiii*', , 


A  city  is  l)uilt  hy  mkii.  It  presses  down 
on  the  earth  like  a  weight  of  responsiliiliL 
It  goes  up  towards  the  sk\-  like  ambition.tn 
hke  an  unanswered  question.  Once  it  washi 
church  spires  which  gave  a  city  its  skylim 
Xow  more  often  tlie  pattern  of  our  horn 
is  made  hy  factories,  liomcs  and  olfites. 

o  o  o 

"■SO  work  the  iioiicij-I)ccs, 

creatures  that  by  a  rule  in  nature  teach 

the  act  of  order  to  a  peopled  kiuiidom". 

o  o  o 

The  plans  are  drawn  up.  the  models  are 
constructed,  the  theor\-  of  how  our  lives 
shall  be  contained  is  expressed,  made  visi 
This  is  the  city  made  hy  hands.  Tliis  is  A 
outward  form  of  oiu'  lives,  which  we  hav< 
eonstnietcd  lor  oiu'  needs,  so  far  as 
we  can  know  and  foresee  them. 

o  e  o 

"\\7u;i   lie  build  .  .  . 

let  us  ihink  thiit  ire  l)uihi  for  ei:^ 


"Yard  in  the  wimbuii  lane: 
Lane  in  the  broad  street; 

Street  in  the  hiiOt  toun  .  .  ." 

O  O  O 

Light,  Cod's  eldest  daughti'r.  is  a 
principal  beauty  in  a  building  .  .  . 

o  o  o 

(IJcside  ;i  window   which  looks  out  on  to 
builders  at  their  work,  the  editor  of  the 
Coventry  Evening  Telegraph  t.dks  of  the 
craftsmanship  of  the  cit\-.) 

o  o  o 

Look  iiow   the  hands  eontriNe  and  luake 
a  new   w(uld  lor  the  body's  sake. 
.\lo\ing  like  spider  or  like  bird  to  wea\< 
fl\'.  .More  artieulati'  than  woril. 
More  e,\pressi\'e  than  tlie  e\e. 
So  ine;  luparaliK    wroiiiilil. 


BUSINESS  SCREKN 


II  orld  ill  t'aviis 


,|ii  If  iiiiil  Iwni'  and  m-rvc  so  knit. 
"li  till'  miiul  has  scarti'l\-  tlioiit^ht 
I,-!  (•  thi'  hand  interprets  it. 

Ill' into  tlie  \\()rld.  make  our  home  there. 

iipt  ourselves  to  new  eircnmstances. 
r  (  new  surroimdiniis.  We  find  a  was'  oi 

(;.  Can  that  also  hi'  called  a  craft. 
laking  of  onrsilxesy 
O  O  O 

|n<  the  world  I  came,  the  barest  chance 
lined  to  he  me". 

o  e  o 

1  (.hancT?  .\nd  where  do  wc  belong 
I  '    .ipparently  incoherent  flood 

Miat  carries  ns  from  day  to  da\  ? 
I'^mcnts  torn  from  an  abandoned  plan. 
I  along  the  pavements  with  the  dust; 
reflections  caught  ujxin  the  glass 
iD.ikc  tlii'ir  recognition  and  then  pass. 


ill-  Council  House  of  the  city, 
(  Duiisellors    hold    a    Friendship   meeting, 
tliemes  of  Friendship  and  the 

■.icial  societv'  are  constant  in  all 

(leliherations.'l 


iv  lives,  so  many  fragments  of  life 
'  !    irought  together  to  make  their  meaning. 

o  o  o 

V  a  Church?  Our  honest  sexton  tells 

ill  building,  with  a  tower  and  bells.' 

rent  life  within 
■  rent  .society  within 
I  I  hi  rent  world  within 

rent  Creation. 

reflections  cauf^ht  upon  the  <ilass 
li  'i  make  their  recognition  and  then  pass." 


Monday    nioriiiiin    the    Provost    of 
ICathedral  meets  with  his  staff.) 


the  Cathedral  breathes  the  lite 
I  City,  breathing  in  and  breathing  out; 
Bple  entering  into  the  Cathedral, 
bie  Cathedral  going  out  into  the  Cit\  .  .  . 
lie  Cit\''s  indnstrv'  .  .  . 
j!)hurch  not  interfering  in  argument, 
j- ting  as  an  ear  which  can  hear  God 
png  through  society  to  us  for  society. 

e  e  e 

the  Cathedral  Youth  Club  they  are 
ling,  contri\iiijj,  improvising,  and 
I  ting,  in  movement  and  word,  a 
fesentation  of  their  world.) 

o  e  e 

scflri;ig  fla.sh  of  the  world  on  our  senses 
c  thinfis  seen  and  unseen,  emotion  and 
ise,  enjoyment,  disturbance,  acceptance 
'cllion.  leap  forward  from  a  continuous 
r  of  li<:htning:  Not  clear  as  of  day, 
h  each  thin'j.  distinct  and  cutting  .  .  . 
'ct  it  is  day,  is  morning,  is  a  tumble 
'1,  fire  and  shadow,  contained 
ingle  spotlight,  focussed  on  growing  .self. 


(Outside  on  the  Cathedral  walls,  is  an  image 
of  the  strniigle  between  good  and  evil) 

"the  sword  of  Michael,  from  the  Armorie  of 

God, 

Was  given  hint  tempered  so,  that  neither  keen 

Nor  solid  might  resist  that  edge:  it  met 

the  sword  of  Satan  with  steep  force  to  smite 

Descending  .  .  . 

.  .  .  Then  Satan  first  knew  pain." 

o  o  o 

"Under  the  trees,  by  the  untroid)led  waters. 
In  the  beginning  time  of  our  lives 
When  the  soioid  of  the  conflict  is  hardly  more 
Than  the  roar  of  bees  in  branches  of  lime-tree 
Or  traffic  on  the  other  side  of  the  hill. 
We  turn  and  ask  of  the  future 

'How   are   we   to   comprehend  you?' " 
"Dust  as  wc  are.  the  immortal  spirit  grows 
Like  harmony  in  music:  there  is  a  dark 
In.scrutable  workmanship  that  reconciles 
Discordant   elements,   makes   them   cling 
together 
In  one  society. 

Wisdom  and  Sjnrit  of  the  Universe: 
Thou  Soul  that  art  the  eternity  of  thought. 
That  givest  to  forms  and  inuiges  a  breath 
And  everlasting  motion  not  in  vain 
By  day  and  starlight  tlius  from  my  first  dawn 
Of  childhood  didst  thou  intertwine  for  me 
The  pa.ssions  that  build  up  our  human  .soul." 


(In  19fi5  the  MaNor  of  West  Berlin  came 
to   visit   the   destro\i'd   C^athedral.  I 


Anil  in  the  city  is  a  ruin, 

Hi'd  stone,  like  a  cooling  lire, 

.•\nd  the  tall  shaix's  of  w  indows. 

Passages  for  the  wind,  looking 

Neither  out  nor  in, 

Birdwings  among  their  lapidar)   branches. 

«  e  e 

The  International  Centre  was  built  by 
West  German  students  out  of  the  stones  of 
the  old  Cathedral. 

.\nother  cit>-  of  ruins,  a  city  over  the  water: 
Dresden,  too,  lav  shattered  in   1945: 


.\nil  here.  too.  young  men  and  women  came 

To  help  their  one-time  enemy— 

This  time  England  to  Germany— 

To  build  afresh  in  the  place  of  destruction. 

o  o  o 

ill  till    ruins  stands  the  Sanctnan,-  in  which 
i .  a  cross  made  of  charri'd  beams  from  the 
burnt    Cathedral,    and    another    of    medieval 
nails,  symbols  of  rectmciliation. 

o  o  o 

The  things  to  which  tlic  Cathedral  is 
being  called  to  witness,  under  the  charred 
cro.ss  and  under  the  cro.ss  of  nails  .  .  . 
is  that  new  kinds  of  relationships 
arc  possible  between  man  and  man  because  of 
a  new  kind  of  relation.ship  established 
between  man  and  God  through  Jesus  Christ." 

*  »  * 

The  e\es  of  men  peep  and  peer. 

Looking  outward,  looking  forward. 

Looking  up  to  buildings  rising 

Like  an  unanswered  question:  seeing 

The  new  estates:   what  new  estate 

Of  human  kind  and  human  kinship  grows? 

*  •  * 

(hi  the  village  of  Offchurch  .  .  .  miles 
from  Coventn.-,  is  Retreat  House.  From 
time  to  time  the  \'icars  spend  two  or  three 
da\s  together  at  Retreat  House,  away 
from  the  noise  and  business  of  the  city. 
Where  the\-  can  pool  their  experiences  and 
thresh  out   their  difficulties,  ciuestioning 
themselves,    exploring   their   thoughts, 
feeling  their  wav  towards  how  our  frag- 
mented society  can  best  be  reconciled  and 
the  whole  nature  of  man  fulfilled.) 

*  *  * 

Under  the  thrumming,  the  blare  of  the  city. 
Sounds  cacophonous,  dissonant,  jarring, 
a  hidden  harnumy  stays  to  be  recovered, 
.As  under  the  crested  pitch-battle  of  the  seas 
Deep  down  the  gold  is  lying,  the  old  treasure. 
Or,  taking  the  soundings  of  dark  earth, 
Si)ring  uncovers  a  concord,  the  buried  music; 
.\  theme  proposed  in  the  ground,  discussed 
In  variation  by  bird  and  daffodil, 
.\nd  taken  up  at  last  among  the  branches 
So  all  the  rivalling  .sounds  of  human  life 
.Arc  reconciled  in  music. 

"La  sua  voluntate  nostra  \Hwe. 

Thy  will  is  our  peace. 
Thy    kingdom   eonw.    Thy    will   be   done   on 
cartli  • 


"City  ill  llie  Kingdom"  Comes  to  .America 

i^  The  first  American  showinv:  of  City  in  the 
Kiuiidom  will  take  place  on  Sunday  evening, 
October  30.  when  H.  C.  N.  Williams.  Provost 
of  Coventry  Cathedral,  brings  the  picture  to 
Christ  Church  in  \\  innetka.  Illinois. 

This  suburban  Chicago  church  has  served 
Coventry  during  its  rebuilding  years  and  a 
presentation  ceremony  (at  which  the  Provost 
\\\]\  officiate)  takes  place  at  morning  services 
which  precede  the  evening  showing.  Arrange- 
ments for  the  projection  have  been  made  by 
Midwest  Visual  Equipment  Company  of 
Chicago  using  new  Bell  &  Howell  equipment. 
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Thcv  Stand  as  Equals  Before  Cod 


V  Film   l{i|><.il>  llif  Mriiuyh 
at>  Onuilui'-   Viimi-UiMii  I  iilln 

AKaiiai  Dispuit.  involving 
the  members  of  a  Lutheran 
church  in  Omaha  has  been  docu- 
mcnteil.  as  it  happened,  cinema 
vcrile  style,  in  a  new  film  spon- 
sored by  Lutheran  Film  Asso- 
ciates, of  New  York. 

A  Time  fnr  Hiirninii.  produced 
by  Ouesi  PrinJuctions.  New  York. 
was  previewed  by  SOO  members 
of  three  churches  which  figured 
in  the  film,  at  a  showing  in  the 
Omaha  Civic  Auditorium  on  Sept. 
I.S.  The  5!<-minute  film,  which 
cost  SIOO.OOO,  portrays  the  strug- 
gle to  establish  meaningful  com- 
munication amidst  tension  —  not 
that  wrought  by  violence  and  ex- 
pkxling  emotions,  but  rather  the 
clash  of  ideas,  the  anguish  between 
doubt  and  conviction,  inaction  and 
action. 

The  cameras  dwell  mainly  on 
the  group  that  belongs  to  Augus- 
lana  Lutheran  Church,  a  middle- 
class,  all-white  congregation.  The 
locati»)n  of  the  church  is  only  a 
few  blocks  from  the  Negro  ghetto. 
The  neighborhood  near  the  church 
is  beginning  to  change  with  the 
start  of  integration. 

C,"hallciine  to  the  Congregation 

'!  he  Rev.  William  Youngdahl. 
a  pastor  with  a  zeal  for  improving 
human  relations,  especially  among 
the  races,  has  been  the  spiritual 
leader  of  the  church  less  than  a 
year.  As  he  sets  forth  his  ideas 
in  sermons,  talks  and  counselling 
sessions  with  his  people,  he  tries 
to  challenge  them  to  social  action. 
I  he  inertia  among  his  flock  is 
not  the  only  source  of  his  frustra- 
tion. He  seeks  out  the  leaders  of 
the  Negro  community,  as  well.  In 
a  confrontation  with  one  of  the 
most  articulate  Negroes  in  Omaha 
he  meets,  head-on.  the  spirit  of 
"black  nationalism"  with  its  bitter- 
ness and  rejection  of  ihe  white 
man.  including  Ihe  white  liberal 
like  himself  who  wants  to  effect 
a  reconciliation  Ihe  Negro 
spokesman,  l-rnesi  Chambers,  is  a 


for  Inl«T-Ka«ial  Harniony 
ran  (  luircli  Faet-s  the  Ui*"*- 

barber  and  Pastor  Youngdahl  is 
the  target  for  his  hostility  and 
pomted  accusations  in  an  attempt- 
ed dialogue  in  the  barber  shop. 
"Your  Jesus  is  contaminated." 
Chambers  says,  "you  can  have 
Him." 

Iiitir-Haclal  \  isits  Pro|>osed 

As  "the  man  between",  the  Pas- 
tor nevertheless  tries  to  spur  the 
social  action  committee  of  his 
parish  into  taking  a  first  step  in 
communication  and  understand- 
jni:  —  an  informal,  inter-racial 
visitation  program  in  homes  — 
which  he  considered  essential  lor 
a  subsequent  extension  of  a  min- 
istry to  all  the  people  in  the  area. 
Ted  Backstrom,  the  committee 
chairman,  a  young  attorney, 
catches  the  spirit  and  drives  for  a 
decision.  Ray  Christenscn,  on  the 
other  hand,  is  cautious;  he  has 
doubts  as  to  a  positive  response 
among  the  church  members,  some 
of  whom  have  warned  that  "a 
forced  integration  could  split  the 
church  wide  open!" 

Pastor  Youngdahl  visits  the 
home  of  a  Negro  dentist  who  lives 
near  Augustana  Church.  Dr.  Earlc 
Persons  and  his  wife  are  mem- 
bers of  Hope  Lutheran  Church, 
which  is  almost  all  Negro  located 
in  the  ghetto.  The  dentist  applauds 
the  leadership  Youngdahl  is  try- 
ing to  give,  but  warns  that  other 
clergy  in  Omaha  with  similar  pro- 
grams of  inter-racial  action  have 
been  forced  to  resign  their  pulpits. 
Pastor  Tenders  a  Resignation 

After  sensing  that  his  ecclesi- 
astical superiors  and  clergy  col- 
leagues disapprove  of  his  strategy, 
although  not  his  program.  Pastor 
Youngdahl  meets  further  resist- 
ance in  his  attempt  to  broaden  the 
outreach  and  ministry  of  his  con- 
gregation. He  concludes  thai 
"people  are  staying  away  from 
chuich  because  they  no  longer 
want  to  hear  what  I  have  to  say," 
and  he  resigns. 

this  triggers  a  full-blown  con- 


troversy among  the  members  of 
the  church.  Ray  Christensen.  who 
has  recently  had  his  "baptism  of 
fire"  in  a  dialogue-confrontation 
with  Negro  leaders  including  Mr. 
Chambers,  the  barber,  and  Dr. 
Persons,  the  dentist,  has  realized 
that  the  posture  of  his  fellow 
uhurch  members,  which  he  pre- 
viously had  tried  to  defend  against 
attack,  was  really  untenable.  He 
suddenly  has  caught  a  new  vision 
of  what  the  church  might  be,  if 
the  faith  that  its  members  pro- 
fessed could  really  be  applied  to 
the  situation  he  feels  is  so  urgent. 

Christensen"s  moment  to  speak 
comes  in  a  special  meeting  of  the 
congregation  called  to  discuss  Pas- 
tor Youngdahl's  resignation.  He 
engages  the  Synod  President 
(equivalent  to  a  bishop)  in  a  de- 
bate on  the  "burning  question" 
for  the  church:  how  to  extend 
their  ministry  to  include  Negroes 
without  rupturing  the  fellowship  in 
the  process.  Christensen  insists 
that  the  time  has  come  for  Christ- 
ians to  take  their  stand. 

We  see  twt)  groups  of  Christ- 
ians, one  white  and  the  other 
Negro,  worshipping  at  their  re- 
spective altars  but  participating 
separately    in    the    sacrament    of 


"Til's  church  hus  to  take 
its  slaiiil!"  armies  Omaha 
l.utlwrau   Unjman   Ray 
('hrisliiiscn   in   the   sccur 
that   cliiiiaxis  the  fiJiit. 
"A   Time  fur  liiiniiiin." 
I  .istntiiin  (in  Dr.  Hiiihiii 
Si(7;m.v()ii,    \ihraska    .Si/mu/ 
President-  Dr.  Merle 
Sjnnreu,  coutwil  member 
III  Ouiahii   Lutheran  church. 


tI 


1 


"communion"  in  which  they 
supposed  to  be  united.  A  ^i^ 
at  first  plaintive  and  then  be<ro 
ing  more  intense,  is  heard 
contrapuntal  message  of  hop 
the  midst  of  this  struggle:  "1 
is  a  power  in  me  somewhen 
let  me  set  it  free!" 

It  \\  as  Filmed  by  William  Jei 
A    I iine  for  liuming  was  fi 
by  William  C.  Jersey,  with  si 
by   Barbara  Connell.   It  was 
duced  by  Mr.  Jersey;  Robert  I 
Lee  of  Lutheran  Film  Assoc 
was    Executive    Producer 
tions  in  the  film  showing  pei 
and     groups     reacting    to    s 
change    were    entirely    unscri 
and  unrehearsed. 

Preview  audiences  have 
scribed  the  film  as  "shattei 
"brutally  honest",  and  "cC 
geous."  It  is  scheduled  for  na 
wide  TV  showing  on  the  nigl 
October  17  by  a  105-station 
work  of  National  Educati 
Television. 

Now  Available  for  Group  Rei 
It  will  be  available  to  c! 
schools,  churches  and  discus 
groups  on  a  rental  basis  staf 
in  November  through  librariei 
Contemporary  Films  in  New  Y 
San  Francisco  and  Evanston,  I 


A  Film  Documents  the  Spirit  of  Miiliiali 


//(  Common  Cause,  a  22-min- 
ute  film  documenting  the  spirit  of 
mutuality  that  has  guided  America 
from  infancy,  has  been  released 
for  showing  to  civic,  educational 
and  service  organizations  by  the 
John  Hancock  Mutual  Life  In- 
surance Company. 

The  film  explores  the  concept 
of  self-help  through  nuilual  asso- 
ciation, which  was  the  hallmark 
of  the  early  pioneers,  from  the 
building  of  frontier  schools  to  the 
modern  nuitual  life  insurance 
companies  of  today  whose  premi- 
um dollars  are  the  mainstream  of 
the  nation's  growth  and  economy. 
Filmed  in  color,  the  document- 
ary sjians  about  100  years  to  the 
present-day  era  and  makes  ex- 
tensive use  of  still  photographs  to 
illustrate  the  challenges  that  have 
led  to  the  successful  pooling  of  hu- 
man talents  and  resources  lor  mu- 
tual benefit. 

Includetl  in  the  film  are  early 
photographs  from  the  I'nited 
States  Library  of  Congress  docu- 
menting the  westward  movement, 
as  well  as  unusual  photographs  of 
several  national  disasters  including 
the  Boston  I'ire  and  the  Cireat 
I  lot  id  in  Denver. 

The    film    records    the    parallel 


Monlinui  school  ihiijs:   1S93 

evolution  of  the  lite  iiisuranct 
(.lustr>.  showing  how  efforts 
families  to  gain  security  by  S 
ing  risks  with  their  fellows  gr 
ally  created  a  giant  pool  of 
\estment  capital. 

Ihese  fimds,  in  turn, 
pumped  into  the  nations  econ 
to  finance  solid  growth  thai  c 
cd  jobs  and  increased  purcht 
power,  which  in  turn  trigg 
new  investment  opportuniiic^ 
further  growth  —  an  evolutu' 
process  that  is  the  backboni 
this  nation's  strength  and  wc 

In    Common    Cause    was 
duced  for  John  Hancock  by  ( 
genheim    Productions,    Inc.,  o 
Louis.    It    is    a\ailable    for 
ing    to   interested    groups   thrt 
local   John    Hancock   offices 
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Ihc  Knights  Accept  a  Challenge 


M«-iiilnTs  of  th«-  Kiii^lil^  <>(  {. 
V«  a  New  Film  KevraU  Their 

flERE's  AN  Early  Sequence  in 
lia  current  Knights  of  Coluni- 
■ticolor  film  in  which  narrator 
Lk  Blair  delivers  some  comfort- 
i^ords  that  might  lead  members 
lis  fraternal  organization  to 
^with  contentment  at  their  lot 

I'. 

,'ics.  there  is  gocxl — much  good 

ti;  man.  And  it  seems  that  the 

C  in  man  is  rewarded.  For  he 

Ms  in  triumph  over  all  that  he 

ids.  Abundance  and  plenty  fill 

lye.  His  is  a  world  of  comfort 

^ielight.  His  material  blessings 

i|iany." 

|hey  Enjoy  the  Good  Life  .  .  . 
ual  sequences  underscore  the 
ing  words  as  well-dressed 
5ers  parade  along  New  York's 
Avenue  and  scrubbed,  well- 
ildren  play  in  Central  Park. 
here's  a  swift  change  to  hard 


ut  some  are  left  behind."  the 
;or  reminds  his  audience.  And 
shown  that  "some"  includes 
youngsters  playing  with 
ans  in  a  slum.  "The  material 
ngs  are  not  universal.  There 
-products  of  poverty  and  in- 
There  are  social  problems 
cry  out  for  answers.  A  rising 
if  immorality  and  secularism 
ts  a  challenge  to  us  all,  to 
cy.  to  Christianity.  A  chal- 
that  must  be  met." 
nothcr  Side  of  the  Picture 

the  visuals  on  the  screen 

uddenly    very    real,    near    at 

A  derelict  forages  in  a  gar- 

an,  children  "try"  marijuana, 

ased  by  a  squad  car. 

ersonal    concern     is    not 

•M."  says  the  voice,  "all  of  the 

in    the   community,    all    of 

iCK.1  in   man  must  respond." 


(iliiiiibiis  ill  Keal-Life  KoU'is 
Services  to  the  Coiiiniiinily 

Blair  concludes:  "The  Knights  of 
Columbus  are  dedicated  to  meet- 
ing this  challenge.  In  the  spirit  of 
Christian  charity,  they  work  to  an- 
swer the  needs  of  the  body — and 
the  needs  of  the  spirit." 

Meeting  Their  Res|Jonsibilities 

The  work  of  that  organization 
in  meeting  its  responsibilities  to 
society  is  the  basic  theme  of  this 
27-minute  color  film.  The  Papal 
Challenge.  Produced  by  Audio 
Productions,  it  draws  its  title  in- 
spiration from  the  "winds  of 
change"  blown  through  the  world's 
Catholic  community  by  the  his- 
toric decisions  reached  at  the  Vati- 
can's recent  Ecumenical  Council. 

The  historical  background  of  the 
Knights  of  Columbus  are  told  in  a 
series  of  flashbacks  by  a  veteran 
member,  and  today's  outward  look 
toward  changing  problems  of  life 
as  seen  through  the  eyes  of  his 
member  son.  These  add  up  to  an 
impressive  survey  of  the  organiza- 
tion's activities  and  achievements. 
How  the  Knights  Are  Serving 

From  the  time  of  its  establish- 
ment by  Father  McGivney  ( in 
New  Haven,  Conn.,  in  1K82)  as  a 
fraternal  benefit  society  that  would 
care  for  the  widows  and  orphans 
of  its  members,  this  story  of  the 
Knights  covers  their  religious, 
community  and  patriotic  activities. 
Youth  programs,  scholarship  and 
charitable  activities,  credit  bureaus, 
blood  banks,  hospital  bed  funds, 
insurance,  parent-school  participa- 
tion programs  and  ecumenical 
activities  which  involve  other  re- 
ligious groups  within  the  commu- 
nity are  pictured  as  double  strands 
of  history  and  of  the  future  are 
creatively  interwoven  in  the  pro- 
vocative filmic  fabric. 


His  Holiness,   Pope   Paul   \  1,   iic^lous  <i  personal 
hciwdivliou  upon  the  Kiiif^ihlx  of  Colunihiis  .  .  . 


Two  examples  are  noteworthy: 
an  Arizona  sequence  showing  In- 
dian boys  playing  basketball  in  a 
K  of  C-sponsored  youth  program 


Youth  activities:  "in  the  spirit  of 
Christian  charitij,  ihcy  work  to  an- 
sicrr  the  nerds  of  thr  hodij  —  and 
the  nrrds  of  the  spirit." 

and  ani>thcr  showing  the  interview- 
ing of  participants  Irom  all  over 
the  world  who  have  joined  in  The 
Knight's  program  for  training  in 
social  leadership  at  St.  Francis 
.Xavier  University  at  Antigonish. 
Canada. 

Real  People  Live  Their  Holes 
Filmed  in  live  states,  in  Canada 
and  in  Rome.  The  Papal  Challenge 
makes  good  use  of  real  people  as 


its  "cast."  As  Audio's  producer- 
director  Hans  Mandell  explains: 
"non-professionals  are  the  best 
actors  when  they're  playing  them- 
selves." 

The  Papal  Challenge  reaches  its 
climax  with  a  message  to  the 
Knights  from  His  Holiness,  Pope 
Paul  \T,  filmed  at  the  actual  Vati- 
can ceremony  in  which  the  Pope 
bestowed  his  personal  benediction 
upon  the  society.  In  these  scenes, 
the  Popes  traditional,  sacerdotal 
ceremonial  dress  appears  to  con- 
trast with  the  garb  of  Catholic  lay- 
men in  their  modern  dress.  In  this 
moment  of  contrast,  the  film 
achieves  its  symbolism  and  brings 
together  the  past  and  the  future, 
age  and  youth,  the  worldly  and  the 
spiritual  values  that  are  woven  into 
the  fabric  of  the  Knights  of  Co- 
lumbus. 

■  *  * 

Film  Has  Been  \\cII-Rccei\ccI 

Not  inily  a  stimulus  to  renewed 
membership  interest,  the  picture 
has  been  well  received  by  commun- 
ity leaders  of  all  faiths.  This 
awareness  of  today's  social  needs 
has  stimulated  wide  interest  among 
local  groups.  Showings  are  being 
arranged  by  Knights'  groups  who 
have  acquired  their  own  prints  to 
meet  these  booking  requests.        • 


last  and  future  of  the  Knights  of  Cohnnhns      "There  are  social  problems  ii7iiV7i  crij  out  for  an-      Openiiij;  outward  toward  rlumninu  prohliins  of 
mholizrd  hy  these  father  and  sr)»i  members.       sucrv "    to   he    met    hy   youth   activity    proRrams.      modern    life"   they   look   to   needs  of   our  limes. 


UKR   6      VOLUME  27 


49 


f  with  you  ill  jii.si  n  iiioiiniil,  sir!"  .\l  Irasi  u  lien-  th<ri'\  Ujc,  tlurc's  liopc. 

StMNJcc  Men  I. (Mill  to  "Love  Thv  Customer" 

\    N«».     loril    I  iliii     riial    l'oiiil>    I  |i    Knli<;lilfn)il    Sfll'-liUeresI 
I-    ll<-l|iiiiu    S»T\iri-    Personnel    (jreel    (!iir   0>»nt'r>    Willi    Sniil<' 


'T'llE  CAR  OwNiR  who  has 
■*•  achieved  his  giial  in  ihe  sales 
deparlmeni  of  his  dealer  soon 
turns  up  in  the  service  shop.  His 
need  may  be  minimal:  periodic 
check-ups  that  put  him  back  be- 
hind the  wheel  quickly,  purrinu 
with  content.  But  there  are  times 
when  owner  Jckyll  becomes  the 
proverbial  Hyde  seekint:  for  a  vic- 
tim. .Automotive  service  people 
have  discovered  the  fangs  and 
claws  of  a  tiger  on  otherwise  mild- 
mannered  ladies  and  gentlemen. 
in  their  Marketing  Institute 
SchtM)ls.  the  Ford  Motor  Com- 
pany has  anticipated  the  problems 
of    service     department     men     in 


Ford,  Mercury  and  Contincnlal 
dealerships  and  with  a  timely  "at- 
titude improvement"  film  aptly 
titled  Love  Thy  Ciisiomer  they 
have  provided  the  armor  of  un- 
derstanding to  cope  with  the  ir- 
rational, the  illogical  but  otherwise 
irrefutable  foibles  of  the  man 
whose  car  needs  fixing  .  .  .  tww! 
Through  the  medium  of  the 
screen,  the  Service  Man  will  be 
encouraged  to  find  that  Dearborn 
understands  his  problems. 

That  is  the  mission  of  this  Par- 
thenon-produced 2A-minutc  color 
film  and  it  has  been  carried  out 
with  clear  understanding  of  both 
sides     of     the     service     problem. 


There's  straightforward  self-inler- 
est  at  work  in  the  content  of  Love 
Thy  Ctisiomer.  It  says  this  way 
can  lighten  your  workload,  pro- 
tect that  steady  paycheck  and 
make  life  much  more  pleasant 
without  those  angry  customers. 

Ihe  film  does  this  with  the 
"light  touch"  found  in  earlier  Par- 
thenon films  for  Ford  sales  train- 
ing use.  But  the  laughs  are  indi- 
genous, help  make  message  points, 
move  the  film  a  bit  faster  and  aid 
its  memorability.  To  accomplish 
this,  the  picture  turns  to  Frank 
Nelson  (Jack  Benny's  familiar 
floorwalker"  as  its  basic  narrator. 

In  some  20  featured  sequences, 
they  meet  Bilko  the  Chiseler.  Go- 
Go  the  Gabber,  Short-Fuse  Fred 
and  Einstein,  the  Expert  as  well 
as  some  good  "white  coat"  types 
from  within  the  Service  Depart- 
ment, Of  course,  there  aren't  too 
many  like  these  in  real  life.  But 
the  few  who  exist  arc  enough  to 
shorten   a  Service   Man's   life. 

in  synch  dialogue  discussion 
that  concludes  this  useful  "'atti- 
tude" film,  the  Service  Manager 
lays  out  the  "cures"  that  can  be 
summarized  in  a  single  phrase: 
"do  it  right  and  you  do  it  once." 

And  in  all  this,  there's  empha- 
sis on  friendliness,  patience  and 
honesty.  The  beneficiary  of  the 
film  is  the  Service  Man  but  the 
real  winners  are  Ford  customers 
who  will  find  men  with  under- 
standing hearts  at  the  service  desk 
or  beneath  the  frames  of  their 
cars   in    that    time   of   need,  • 


"'Ilarvcv,    the    iioiKl-l.iMtki-r"    iuli\ls 
the    (lid    (if    n     .iiff,  rini;     imi  luiiiii 


■■.Sli(>rt-I'"ii.sf    Krcd"    uoii'l   slaud   for 
iiini   hiiikltilk  Irniii   aiuilxxli/   lixhnj. 


"Go-Go,  the  (Jalibcr"  has  plenty  of 

time,    cicri     ;'/    srnicc    men    chm't. 


"Kinsli-iii,  llic  L,vi)crt"  —  hr'.s  nndy 
lit  till  ihi    iiuchaiiic  what  it  needs. 
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!  Iifiipic,    the    Chisi-lfr"    lie    kiious 

■-horl-eiilt,    tliiil    IIIII.-.I    citsl    lrs.\. 


"Don,  the   Instant   .Screamer""  has  a 
lot  ill  rowiiiini  with  that  loud  duck. 


New  Uses  for  Concrete  Shoo  ■ 
Film  for  Architects  and  Bidcn 

ir     A   16mm,  color  sound  ntici 
picture  depicting  new  uses  0:0 
Crete     has     been     completa 
architect  and  contractor  aud 
by  Fraser  Productions.  San 
cisco    and    Hollywood    film 
pany. 

Entitled  Concrete,  the  fiinii 
produced  for  its  sponsor,  1 
Cement,  it  compares  the 
tional  requirements  of  natur;' 
ments.  such  as  plants,  s(ry 
birds,  and  sea-worn  rocks  ai 
latcs  them  to  the  utility  an 
sign  of  modern  architecture 
ploying  concrete  as  the 
building  material,  in  additior 
"gallery  sequence"  of  com| 
buildings  of  special  archite 
significance.  Concrete  also 
plains  new  construction  me' 
such  as  tilt-top,  slip-form,  1 
nite,  thin-shell  and  lift-slab. 

Kaiser    Cement's    agency, 

whom  the  Fraser  staff  workec 

ing  the  production  of  the  film 

Allen    Dorward   &   Scroggin 

Francisco.  AD&S  supervisior 

handled   by  creative  direcdv 

rector,  Charles  Medtheny. 
*     *     * 

Bureau  of  Mines  Updates  Pill 
on  "Arizona  and   Its   Resoi'» 
"^  Arizona   and   its   Naiui. 
sources,  a  new  color  niolioi.Ji 
ture  showing  how  the  conserv' 
principle    has   contributed   ti 
development  of  a  western  sta 
now  available  from  the  film  li 
of  the   interior  Department's 
reau  of  Mines. 

Sponsored  by  the  Fhelps-1 
Corporation,  the  film  shows 
wisdom  and  skill  in  utilizing  ft 
ral  resources  have  changed  I 
zona  into  an  area  that  is  riii 
agriculture,  industry,  science  K 
the  arts. 

The   advancement  of  the 
nology    that    has   made    Ari/.i 
lean  ores  a  major  source  of  ci  • 
for   the   nation   is  depicted  irk 
film.  State  universities  and  c  ^^ 
sion   services   and    their  coiii« 
tions  to  conservation   throui'^f 
search  are  portrayed  in  sci." 
scientists  experimenting  will. 
techniques  in  forestry  and  mi 
lure. 

Prints    of   .Arizona   can    b 
tained  from  Graphic  Service- 
reau  of  Mines.  iX'partment  i'  j 
interior,  4S()()  I'orbes  Ave.,  I 
buruh.     Pa.      I. '521 3.     Prospc 
borrowers  should  affirm  that  ' 
have  available  a  16mm  sound 

jector  and  experienced  operali 

«     *     * 

tV  Coming!  the  'fi7  Buyer's  G 
to    Film    Production    Services 


RIISIMF««i   KTRKKN 


A 

vsf 


^1\  Directs  Science  Theater  al  WESCON 

g|.-t  an«l    Present   29   Pictures   at    Western    Kletironie    Sliou 

S\  Second  Annual  "Science 
llm   Theater"   at  the   recent 

Klcctronic  Show  and  Con- 

1  WESCON  ).  set  up  in  the 

>>d  Park  exhibit  area  for 

.•  gathering  was  managed 

\  this  year. 

issociation  responded  to  a 

nvitation  from  WESCON 

Icr  the  leadership  of  our 
cr  past-president  Dr.  Harold 
n  onforth.  IFP.A  solicited  film 

rom  all  eligible  companies 

,1  nidations.   Members  con- 

rcliminary  screenings  and 

crvised  the  final  selection 

29  pictures  shown  in  the 

:igs  were  continuous  dur- 

ur  days  of  the  convention. 

ir  there  were  more  than 
1  people  officially  registered 

;  were  over  1,200  exhibit 
.  It  was  an  excellent  show- 
for  the  Industry  Film  Pro- 
to  display  their  diverse  tal- 
id  to  promote  the  organiza- 
swell. 

ft  management  provided  the 
tion  with  a  booth  at  the  en- 
to  the  theater  and  everyone 
g  received  an  IFPA  bro- 
membcrship  application  and 
;ram  piece  which  also  de- 

IFPA's    contribution    lo- 
rd peration  of  the  Science  Film 

Titles  and  showing  times 
_jiovidcd  in  this  paper. 

morning  and  afternoon 
ng  session  was  also  pre- 
by  the  showing  of  an  IFPA 
"commercial"'  produced  by 
)owner.  our  first  president, 
films  of  the  29  on  the  show- 


Pictured    at    Science    Film    I  heater 

arc  {I  to  r):  Harold  jobcr<i,  prod- 
uct design  ciifiitucr  for  Sational 
Ca-sli  Register  Company's  Electronic 
Division;  Gene  Iliiggens,  president 
of  IFPA;  Joe  Joherg,  father  of  liar- 
old  and  projectionist   Danny   Egan. 

ing  schedule  were  1966  "Cindy" 
award  winners  and  special  film 
clips  calling  attention  to  this  honor 
preceded  these  on  the  screen. 

WESCON  officials  announced 
at  the  close  of  the  convention  that 
they  were  so  gratified  by  IFPAs 
efficient  handling  of  the  Science 
Film  Theater  that  they  would  like 
to  have  the  affiliation  continued 
at  the  1967  convention  in  San 
Francisco.  The  association's  booth 
was  manned  during  the  four  busy 
convention  days  by  Roy  L.  Deets. 
your  editorial  vice-president;  Dan 
Downer,  our  first  president;  and 
by  Rocco  Lanzo,  chief  pageboy  at 
the  Hollywood  Park  and  Santa 
Anita  racetracks.  Rocco  is  a  mas- 
ter of  crowd-handling  technique!  • 


'O  Informati\e  Meeting.s  at  Lo.s  Angele.s 


ulating  Meetings  of  the 
Angeles  Chapter  during 
and  September  attracted 
w  faces  to  these  sessions, 

dimension   to  the   associa- 

rowth  outlook. 

(ter    members    and    guests 

the  home  of  Eric  Berndt, 
inventor  and  maker  of  mo- 
:ture  equipment,  for  a  dem- 
ion  of  one  of  his  latest  proj- 

ic  Multitrax  Projection  Sys- 
r  16mm  films.  This  system, 
y    introduced    by    Cinestar 

tional,  records  and  repro- 
five  separate  sound  tracks 
I  single  16mm  film  print. 
'.  languages  and/or  levels  of 

tion  are  recorded,  each  on 
ividual  sound  track.  As  the 
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film  is  screened,  the  audience 
hears  only  the  sound  version  ap- 
propriate to  them  as  selected  by 
the  projectionist. 

Simultaneous  playback  of  all 
tracks  is  also  possible  via  ear- 
phones for  mixed  groups  of  vari- 
ous nationalities  or  with  different 
educational  backgrounds. 

The  September  meeting  was 
again  held  at  a  familiar  site:  the 
Cinesound  studios  of  our  good 
friends:  Rose  and  Austin  Green. 
This  session  was  aimed  primarily 
at  the  many  independent  film  peo- 
ple affiliated  with  IFPA  and  ap- 
propriately titled:  "How  to  Make 
Money  in  Business  Motion  Pic- 
tures." 

A  very  capable  panel  of  adver- 
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tising,  government  and  film  execu- 
tives gave  impetus  to  lively  discus- 
sion of  such  topics  as:  how  to  get 
government  film  bids,  how  to  sell 
your  services  to  an  advertising 
agency,  etc.  Discussion  was  so 
fruitful  that  it  was  decided  to  see 
il  all  panel  members  could  return 
in  October  for  continuation  of  the 
program.  • 

*  *  * 

Chapter  Members  Take  Active  Part 
in  San  Francisco's  Film  Festival 

7'?  Since  the  inauguration  at  the 
San  Francisco  International  Film 
Festival  of  the  "Film  as  .Art"  and 
"Film  as  Communication"  pro- 
grams. Northern  California  Chap- 
ter members  of  IFPA  have  been 
closely  identified  with  these  com- 
petitive events.  Each  year  has 
brought  more  of  the  association's 
members  in  the  Bay  City  area  into 
key  roles,  working  toward  improv- 
ing these  events  and  increasing 
their  intluence. 

At  the  1966  Festival,  both  Ray 
Jaeger,  former  executive  vice-pres- 
ident of  IFPA,  and  Dick  Fowler, 
vice-president  of  Vista  Produc- 
tions, are  serving  on  the  Board  of 
Directors.  Jim  Halvcrson  served 
as  competition  chairman  for  the 
"Film  as  Art"  and  "Film  as  Com- 
munication" programs.  \'in  Agar, 
Jim  Goldner,  Larry  Filby  and  Ray 
Hollingsworth  of  IFPA  functioned 
as  jury  chairmen.  Many  other  San 
Francisco-area  members  served  on 
pre-screening  juries.  • 

*  *         * 

Lt.  Colonel  Peter  Boyko  Retires: 
Major  Albers  Commands  1350lh 

i~  At  ceremonies  held  on  August 
31.  Lt.  Colonel  Peter  Boyko 
handed  over  command  of  the 
1350th  Motion  Picture  Squadron. 
Aerospace  Audio-Visual  Service 
(NAC)  at  Wright-Patterson  Air 
Force  Base  to  Major  Lawrence  C. 
Albers. 

Before  coming  to  Wright-Patter- 
son,   Major   Albers    attended    the 


Lt.  Colonel  Peter 
Boyko  {left)  pictured 
with    Nfajor    LawTcnce 
C.  .\lbcrs  at  Wright- 
Patterson  ceremonies. 


University  of  Southern  California, 
where  he  received  his  Master  of 
•Arts  degree  in  Motion  Picture  Sci- 
ences under  the  AFIT  Program. 

Well  known  to  Industry  Film 
Producer  Association  members. 
Colonel  Boyko  has  retired  after  24 
years  of  dedicated  service.  The 
colonel  is  remembered  for  his  ex- 
cellent talk  on  Air  Force  motion 
picture  requirements  and  opera- 
tions at  our  1964  National  Con- 
ference. 

We  understand  that  "Pete" 
Boyko  will  be  spending  a  good  part 
of  his  time  now  at  his  home  in 
Florida.  We  wish  him  the  best  of 
boating  and  fishing  and  a  speedy 
return  to  some  active  work  in  the 
field  he  knows  so  well!  • 

*  •  * 


Daniel  McCiovem:  pictured  uhcn  he 
spoke    at    our    national    conference. 

Daniel  McGovern  Accepts  Post 
\\  iih  .Air  Force  Logistic  Command 
Daniel  A.  McGovern,  chief  of 
the  photography  branch  at  Ed- 
wards Air  Force  Base  in  California 
has  accepted  a  new  assignment 
with  the  Air  Force  Logistic  Com- 
mand in  Dayton.  Ohio.  He  will 
work  primarily  with  West  Coast 
producers  and  studios  in  the  pro- 
curement of  training  films  and 
audio-visual  material  for  use  by 
the  Air  Force. 

A     lensman    from    way    back, 
"Mac"  worked  as  a  freelance  cam- 
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craman  from  1*^28  to  1940.  when 
he  cnlisicd  in  the  Army  Air  Corps. 
While  serving  as  a  combat  photog- 
rapher in  the  European  theater,  he 
earned  a  eombat  conmiission  in 
1943.  Landing  at  Hiroshima  less 
than  a  month  after  the  atomic 
bomb  drop,  McGovern  (then  a 
motion  picture  producer),  filmed 
documentaries  of  the  elTccts  of  the 
bombing  on  the  Japanese  people 
there  and  in  Nagasaki. 

L-aier  assignments  included  those 
of  Photo  Project  Otliccr  for  the 
Atomic  Energy  Connnission"s  test 
programs  in  Nevada  and  the  Mar- 
shall Islands.  He  also  headed  the 
Documentary    Photo   Element   for 


Joint  Task  Force  Sevens  atomic 
tests  in  the  Pacific.  In  1958  he  was 
sent  to  Vandenberg  Air  Force  Base 
to  organize  a  specialized  technical 
photo  facility  for  instrumentation 
and  documentary  photography  of 
ballistic  missiles,  space  systems 
launchings  and  tests. 

He  retired  with  the  rank  of  Lt. 
Colonel  in  September.  1961,  after 
2  1  years  of  active  military  service, 
all  in  the  field  of  photography. 
McGovern  is  a  member  of  live  pro- 
fessional photographic  societies  and 
resides,  with  his  family,  at  North- 
ridge,  C"alif. 

Gene  Lemon  has  been  named  as 
new  chief  of  the  photography 
branch  at  Edwards  AFB.  • 


Meet  IFPA's  First  Presidciil:  Dan  Downer 

IN  This  Tenth  Anniversary 
year  of  the  Industry  Film  Pro- 
ducers Association,  the  spotlight  is 
appropriately  turned  on  the  man 
who  won  the  approval  of  our 
founding  members  to  become 
IFPA"s  first  president:  Daniel  B. 
Downer. 

Although  it  wasn't  easy  to  get 
Dan  to  divulge  many  of  those  "vi- 
tal statistics'"  we  do  know  that  he 
attended  Bowdoin  College  and  was 
graduated  from  Pomona  College  in 
1941  with  a  B.A.  degree.  Answer- 
ing the  call  to  military  service  in 
World  War  II,  he  soon  found  him- 
self stationed  at  Ladd  Field  in 
Fairbanks,  Alaska. 

Dan  Disc<)\  ers  a  New  \\'orld 

Did  a  career  in  the  film  business 
begin  here?  As  Dan  tells  the  story, 
while  conducting  information-edu- 
cation programs  on  the  base,  he 
got  ""hooked"  on  the  smell  of  film 
stock  and  decided  that  here  was  a 
great  potential  for  the  civilian 
world.  He  was  only  slightly  cha- 
grined when  he  realized  later  that 
a  good  many  people  had  made  the 
same  discovery  a  lew  decades  be- 
fore. 

In  1446,  on  his  return  to  Los 
Angeles,  Dan  Downer  determined 
to  get  a  solid  grounding  in  the 
film  business.  He  tackled  nearly 
every  phase:  salesman,  grip,  writ- 
er, gaffer,  truck  driver,  production 
management,  direction  and  even 
set  decoration,  separately  and  con- 
currently. He  was  usually  able  to 
make  a  full-time  living  in  the  proc- 
ess. 

Joins  Northrop  Missile  Division 

following  posts  with  F-rederick 
k  kockelt  (one  of  the  industry's 
H.il  pioneers)  and  Masien  Pictures 
•  •  Hollywood.  Dan  joined  the  au- 
>  visual  section  of  Northrop  Air- 
1.1       s    Missile    Division    and    was 


If  P.\   pioiii-ci :    Daniel   Downer 

later  transferred  to  that  company's 
motion  picture  activity.  Late  in 
1953.  he  moved  to  the  Aerojet- 
General  Corporation  facilities  in 
Azuza  to  head  the  motion  picture 
program. 

It  was  during  this  active  period 
in  the  defense  industry  that  the 
need  for  an  association  of  "in- 
|ilant"  production  people  became 
obvious  to  many  of  its  a-v  princi- 
pals. First  exploratory  "get-togeth- 
ers" were  held  at  the  Palms  Res- 
taurant on  HollywiH>d  Boulevard. 
We're  not  sure  whether  those  long 
hours  of  discussion  with  minimal 
food  checks  led  to  the  Palms'  e\en- 
tual  tleinise  but  that  was  the  birth- 
place of  IFPA! 

'I'hosr  \\  ho  Shared  the  \ision 

Recalling  thi>se  early  days,  Dan 
Downer  remembers  many  of  the 
people  who  took  place  in  those 
formative  sessions:  the  late  Jay 
Gordon  of  Autonetics;  Bob  Gun- 
iher  of  North  American  Aviation; 
Ralph  Hall  and  Eugene  Keefer  of 
Convair;  Julian  l-ly  of  Lockheed: 
Gene  Burson.  then  with  Hughes 
Aircraft;  Bob  Scott,  William  Gib- 
son and  Jack  Gabrielson,  of  Doug- 
las;   Jack    Smith    of    Ramo-Wool- 
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dridge;  Betty  Jane  William'Ki 
Brown.     Phil     Carpenter,    rv 
Ashe,    and     many,     many    ha 
whose      names      have      a| 
through  the  years  in  these  J( 
pages. 

This   talent-loaded,   outsi  dn 
group  of  people  were  the  piTn 
tors   of   IFPA.    They   cho- 
Downer  to  lead  them  throu 
first    trying    year    of    orgui 
and  planning  for  the  future 

Now  Heads  Own  Film  Con 

In   1959,  Dan  left  Aeroi 
eral  to  form  an  independi 
company  in   partnership  wi  ,, 
late    Dick    Bisbee.    For   thcp 
three  years,  he  has  headed  i 
Hollywood  company  for  it 
duction  of  business  films.  I 
ahead  to  the  future  of  IFPAU. 
says : 

"With  the  expanding  inw 
and  activities  of  IFPA  in  thca 
ous  facets  of  the  film  indust.i 
perhaps  we'd  better  call  i  I 
'comnumications  industr%''.  r 
newed  interest  has  been  gc: 
in  this  organization. 

I>ooks  (o  W  orldwide  Ties 

■'1  anticipate  that  within  thiK 
10   vears,    IFPA   could   bee 
solidlv-based  international  < 
ation.  There  are  many  usci 
nificant  functions  and  servi>.wi. 
organization  can  provide  to  ae 
ly-increased   number  of  filt- 
ers throughout   the  world, 
the    overall    advancement  olR 
craft." 

Well  be  looking  to  Dan  D(i« 
for  help  in  realizing  those  (B 
tives  during  the  conn'ng  decat 
*  *  * 

"New  Paths  lo  Learning"  Si* 
Systems  Approach  lo  Aid  Con 

■'"  A  15-minutc  coUn  film  \K 
describes  a  ""svstems  approac  i 
higher  education  has  been  reli< 
by  Litton  Industries.  The  ■ 
New  Paths  to  I. earning;.  s« 
how  this  approach  is  beine  * 
at  a  newlv-established  MicU 
college  and  points  out  that  il  • 
designed  to  gain  maximum  sti^ 
and  teacher  time  at  a  lower' 
per  pupil. 

Bv  1970.  more  than  half  od 
V.  S.  population  will  be  be^fl 
IS  and  28,  notes  the  film.  An*" 
that  year,  applications  for  co' 
admission  arc  expected  to  inci ' 
by  more  than  50  per  cent, 

R  o  f>  k  i  n  g  s  can   be  arra ' 
throueh  the  Motion   Picture  J" 
ices  Department.  Litton  Indusl' 
9.370  Santa  Monica  Blvd.,  Bo' 
Hills,  CaliL  90213. 

*        «        * 

■*•  Don't  forget  to  report  clui 
of-address    on    your    subscrip 
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when  you  put  your  best  salesmen  on  film,  or  your 
best  workers,  or  your  ablest  instructors,  don't  stop  there. 
Make  sure  your  presentations  are  just  as  good  as  the  films  and 
slides  you  plan  to  show.  Show  them  on  Kodak  equipment: 


KODAK  PAGEANT  16mm 
Sound  Projector,  Model  AV-126-TR. 
Its  fully  transistorized,  high-fidelity 
sound  system  may  never  need  repairs. 
Choice  of  12-watt  or  25-watt 
amplifier.  Perfectly  matched  speaker 
gives  superb  sound  quality.  Simple 
controls.  Exceptionally  gentle  film 
handling.  (The  best  16mm  projector  buy 
under  $8,725— and  we  make 
that  one,  too!) 

KODAK  CAROUSEL    AV-900 
Slide  Projector. 

Jamproof  slide  tray  holds  80  slides  of 
any  thickness  up  to  Ve  inch.  This 
means  longer  showings  without 
interruption.  Trays  can  be  changed  in 
seconds.  Instant  access  to  slides  for 
editing  or  interchanging.  Gravity 


feed  prevents  jamming.  Slides  can  be 

shown  by  remote  control,  manual 
control,  or  fully  automatically.  For 
additional  showmanship,  this  projector 
is  equipped  to  work  with  the 
KODAK  CAROUSEL  Dissolve  Control 
and  with  the  CAROUSEL  Programmer 
that  synchronizes  taped  sound  with 
the  slides. 

For  a  complete  listing  and 
detailed  descriptions  of  other  Kodak 
equipment  for  making  and  showing 
audiovisual  material,  write  for  a  copy 
of  our  free  booklet  "Audiovisuals  in 
Business  and  Industry."  Information, 
including  a  detailed  bibliography, 


will  suggest  when  and  how  to  use 
audiovisuals  profitably  in  your 
business.  Just  use  the  coupon. 


Motion  Picture  and  Education  Markets  Division 
EASTMAN   KODAK  COMPANY 
Rochester,  NY.    146S0 

Please  send  a  copy  of  AUDIOVISUALS  IN 
BUSINESS  AND  INDUSTRY  (VI-7) 

Name 
Title 

Company 
Address 


Ctty  and  State 
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ttie  screen 


L'bcl  lo  Manage  A-V  Markcling 
for  Rc\crc-Mincom  Di>ision.  3M 

'-.  The  ;ippi)intmcnts  of  Dasid  B. 
L'KrI  as  niarkctini;  nianaiicr,  audio- 
visual pRKlucts,  and  of  Wilbcr  F. 
Jensen  as  marketing  supervisor, 
educational  markets,  audio-visual 
prixlucts  have  been  announced  by 
D.  H.  Boyd,  general  sales  manager 
of  the  Revere-.Mincom  Division  of 
the  3M  Company.  St.  Paul,  Minn. 
L'bcl  will  develop  sales  and  mar- 
keting programs  and  coordinate 
product  planning  of  audible  range 
and  video  tape  recording  equip- 
ment for  a-v  markets.  Jensen's 
new  responsibilities  include  devel- 
opment of  marketing  programs  and 
coordination  of  product  planning 
involving  educational  institutions. 
Me  will  report  to  Ubcl.  • 

•        *        * 

Koland  CchI  lo  Serve  as  Field 
Sales  Manager  at  Ua-Litc  Screen 
.'  Roland  H.  Gehl  is  now  serving 
in  the  newly-created  post  of  field 
sales  manager  for  the  Da-lite 
Screen  Company,  Inc.  Until  hjs 
recent  appointment  by  C.  J.  Cerny, 
vice-president,  sales,  Gehl  was 
midwest    district    sales    manager. 


field  maiiagiT;  Kolaiid  (ii-lil 

He  will  be  based  at  the  company's 
Warsaw,  Ind.  headquarters  office 
and  plant. 

Martin  N.  (Marty)  Olson  of  F.l- 
gin.  III.  has  been  named  to  fill 
Cichis  post  as  midwest  manager.  • 


NEWS  OF   STAFF  APPOINTMENTS  AND  A-V   INDUSTRY   DEVELOPMENTS 

Haycox  Photoramie.  Norfolk,  Va. 
Elects  Hamblin  Kxeeutive  V.P. 

'"    Ernie    B.    Hamblin    has    been 


Sunnucks  lo  Direct  Phoiography; 
Smilh  8mm  Promotion  at  B&H 

The  Bell  &  Howell  Photo  Sales 
Company  has  announced  two  im- 
portant appointments,  both  made 
by  president  Carl  G.  Schrcyer: 

James  E.  Sunnucks  has  been 
named  director  of  photography,  re- 
jioriing  to  the  director  of  advertis- 
ing and  sales  program.  He  will  di- 
rect all  photographic  activities  of 
the  Photo  Sales  Company.  Sun- 
nucks has  had  18  years  of  profes- 
sional pht)tographic  experience  in 
the  major  appliance  field  and 
many  of  his  illustrations  have  ap- 


plioto  director  J.  E.  Sunnucks 

peared    in    leading    national    con- 
sumer publications. 

Warren  J.  Smith,  a  veteran  of 
20  years'  experience  in  sales  pro- 
motion, will  serve  as  sales  promo- 
tion manager  for  8mm  motion  pic- 
ture products.  Smith  was  most  re- 
cently a  sales  promotion  manager 
in  the  major  appliance  field.         • 


Bill  Stokes  Associates,  Dallas, 
Names  Three  to  Top-Level  Posts 

Bill  Stokes  Associates.  Inc., 
Dallas,  Texas,  has  confirmed  three 
staff  promotions:  John  Beasley, 
former  associate  producer,  has 
been  named  vice-president-pro- 
ducer. Robert  B.  Boeye  has  been 
named  art  director  and  Mar- 
shall Riggan  has  moved  up  from 
staff  writer  to  writer-director. 

Before  joining  Stokes"  organiza- 
tion. Beasley  was  animation  direc- 
tor for  ling-Temco-Vought,  Inc. 
from   1963  to  196.S.  • 


Treibcrg  Directs  Sales  for  Cahill 

I  he  ap|i()inlmenl  of  l-d  Trei- 
bcrg as  national  sales  manager  for 
Charles  Cahill  and  Associates, 
Hollywood,  has  been  announced 
V  president  Charles  Cahill,  He 
■  recently  associated  with  Mc- 
(        -Hill's  Text-Film  Division.  • 


named  executive  vice-president  and 
a  member  of  the  board  of  Haycox 
Photoramie,    inc.,    Norfolk,    Va. 


Haycox  c.\ecuti\e  Ernie  Hamblin 

He  will  be  in  charge  of  all  opera- 
tions of  that  company,  according 
to  president  George  B.  Haycox. 

Another  top-level  appointment 
at  the  Norfolk  studio  brought  Tay- 
lor B.  Lewis  the  post  of  vice-presi- 
dent in  charge  of  national  accounts 
for  the  company's  Still  Picture  Di- 
vision. Lewis  also  joins  the  Board 
of  directors.  • 


Robert  Mayerson  Named  Director 
of  Marketing  at  Graflex,  Inc. 

v'v  Robert  S.  Mayerson  has  been 
promoted  to  director  of  commer- 
cial marketing  at  Graflex.  Inc.  In 
confirming  his  appointment.  Rob- 
ert L.  Rice,  president  of  the  Gen- 
eral Precision  Ecjuipment  subsidi- 
ary, noted  that  Mayerson  has  as- 
sumed full  responsibility  for  all 
commercial  marketing  activities  of 
Graflex  and  will  direct  domestic 
and  export  sales,  sales  promotion, 
customer  and  sales  services. 

The  new  marketing  director  first 
served  as  sales  manager  and  was 
most  recently  the  company's  di- 
rector of  domestic  sales. 
*        *        * 

Van  Winkle  to  Direct  National 
Sales  of  Photo  &  Repro  Division 

"A'  11)e  Photo  &  Repro  Division 
of  General  Aniline  &  I'ilm  Corpo- 
ration has  a  new  national  sales 
manager  for  its  professional  prod- 
ucts. Robert  C.  Van  Winkle,  west- 
ern regional  sales  manager  for 
repro  products  since  1962,  will 
headquarter  at  GAF's  corporate 
offices  in  New  York  City.  He 
joined  the  company  in  1951.       • 


"lack"  Price  Elected  Presidet 
of  Vogue  Film  Productions,  Ic. 

^-  Edward  A.  '-Jack"  Price; 
new  president  of  Vogue  FilrPi 
ductions,  Inc.,  Louisville,  K  \ 
election  by  that  company's  oi 
fills  the  vacancy  created  I: 
death  of  Hal  Vinson,  late  prcdi 
and  founder  of  the  firm, 
was  organized  in  1950. 

Price  joined  Vogue  in  J  a 
1965  as  vice-president  anda 
eral  manager  and  has  also 
as  associate  producer  on  s[;ii 
izcd  film  projects.  Prior  to  \ 
sociation  with  this  studio,  h 
a-v  director  at  the  Studcbakci 
poration.  South  Bend.  Ind 
1 8  years. 


Gretzler    joins   Account    Ext; 
Wolper   Industrial   Film   Di\ii 

.  Wolper  Productions'  Indi 
Film  Division  has  added  N 
T.  Gretzler  to  its  account  e 
tive  staff,  it  has  been  annoi 
by  Mel  London,  vice-presidera 
head  of  the  recently-establish( 
vision. 

A    veteran    broadcast /filn 
dustry     executive,     Gretzler 
formerly    with    JLN    Produc 
Inc.,    where    he    was    seen 
treasurer  as  well  as  a  writer, 
ducer    and    director.    Previoi 
that  he  was  budget  director  i 
producer  director  at  On  Film 
He    also    served    with    Ketc 
MacLeod  &  Grove  for  a  five 
period,     and     with     the     Nal| 
Broadcasting    Company    for 
years. 

*  *  :^ 

John  O'Malley  Named  Managt 
Colburn  Processing  Deparlme 

■'"  The  new  manager  of  the  1 
essing  Department  at  the  Gee 
Colburn  LaKiratory,  Inc., 
cago,  is  John  O'Malley.  A  fo 
member  of  Eastman  Kodak's  ( 
ity  control  and  processing  dc 


processing  chief:  John  0'.\liiII> 

ment.  O'Malley  joined  the  Coll 
organization  in  1960.  In  his 
post,  he  will  be  actively  cng; 
in  training  new  personnel  in 
department  as  well  as  schedi 
and  operational  duties. 
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SIEMENS  2000    16/16    projector 
(rorri  16mm  magnetic  deck  side. 


HP 


SIEMENS  SIXTEEN /SIXTEEN 


Yes!  The  Siemens  2000  16  16  is  a  portable  projector  that  can  provide  your  training  program 
with  all  the  flexibility  and  capability  of  double-system  sound.  It's  a  fine  optical  magnetic 
sound  projector,  mechanically  interlocked  with  a  16mm  magnetic  deck.  Whether  used  as  a 
single-system  or  a  double-system,  this  unique  machine  provides  theatre-impact  performance. 
For  traming  programs,  the  versatility  of  the  Siemens  2000  16  16  is  practically  unlimited— it 
makes  single-system  or  adaptable  double-system  sound,  fast,  easy  and  inexpensive. 

Record,  re-record,  playback— make  effective  sound  tracks  for  workprints,  or  original 
camera  footage— make  one  sound  track  or  several— you  can  do  them  all  on  the  same  ma- 
chine. For  instance— you  can  have  a  sound  track  for  Engineering  and  another  for  Production 
— one  for  the  old  timers  and  another  for  student  beginners.  And,  because  changes  are 
quick  and  easy,  your  sound  track  can  be  as  up-to-date  as  "tomorrow." 

Because  the  Siemens  2000  16  16  is  portable,  you  can  put  it  to  work  in  your  studio — or  on 
the  run— in  office,  plant,  classroom  or  wherever.  Whether  it's  to  be  your  only  projector  or 
supplement  to  existing  equipment,  this  versatile  machine  is  the  time  saving,  money  saving 
answer  to  dozens  of  training  film  problems.  WRITE  FOR  COMPLETE   INFORMATION. 


CORPORATION 
OF       AMERICA 


25-20  BROOKLYN-OUEENS  EXPRESSWAY  WEST 
WOODSIDE.  NEW  YORK     11377 
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l"ti  };ciierutinns  at  Laboratories  N  itfer:  Entile 
l.izr  iiit  ritihl)  lias  hrtu  joitud  hij  liis  .ton  hi 
the  operation   of   thin   modern   Paris  lahoraton/. 

-^■-  Today's  narrowing  boundaries  and  a  grow- 
ing anu)unt  of  worldwide  film  activity  puts 
the  spotlight  on  overseas  production  and  pro- 
cessing facilities.  We  begin  a  new  series  with 
this    visit    to    a    modern    film    lab    in    Europe. 


The  New  VITFER  Laboratory 

This   Film   (.enter  ut   Issy   in   Pari- 
\\  a.s  Designed  for  S|)ee<i  &  (^iiuiily 

'T'lii  Recent  Opening  of  a  second  and  com- 
-*-  pletcly-new  Vitfer  film  laboratory  at  Issy- 
les-Moulineau.x.  47  avenue  Victor-Cresson.  in 
the  environs  of  Paris,  has  given  this  specializ- 
ing, custom  film  processor  two  of  France's 
most  ciimplele  work  centers  and  is  helping 
to  meet  its  growing  volume  of  work  on  behalf 
of  sponsors,  television  networks  and  govern- 
ment agencies. 

Vitfer's  new  Issy  plant  was  designed  and 
built  "from  the  ground  up"  to  continue  the 
speed  of  service  which  has  attracted  a  clien- 
tele from  all  over  Europe  and  a  number  of 
U.  S.  affiliations.  Not  only  "same  day''  but 
"within  hours"  service  is  now  making  possible 
the  screening  of  16mm  Ektachrome  "rushes" 
almost  immediately  after  shooting.  This  has 
become  especially  important  in  tv. 

While  Vitfer's  first  plant  in  Paris  continues 
to  serve  industry,  the  new  complex  at  Issy  has 
some  unusual  new  machines:  the  most  recent 
Dcbric  processing  equipment,  for  example, 
handles  development  of  Ektachrome  and  of 
Eastmancolor  16mm  negative-positive.  Picot 
equipment  backs  up  the  sound  department  with 


a  new  installation  lor  both  optical  and  magrjc 
sound  transfers. 

Automation    and    electronics    both    pla  i 
part   in   assuring  quality  control   at   all  st;8 
of  lab  operations.  And  a  well-equipped  qu;t» 
control   laboratory,   with   the  latest   mc;i- 
devices,    provides    the    essential    sensiton 
and   chemical    checks    necessary   for  conM : 
flawless  production  of  color  and  b  &  w  pris 

Vitfer's  new  Issy  plant,  headed  by  Eile 
Le7.e,  is  the  outgrowth  of  over  three  dec;a 
of  experience.  It  has  a  "second  generation' ]f 
leadership  coming  along  since  M.  Leze's  g 
has  taken  an  active  role  in  the  lab.  Visit'o 
the  U.  S.  within  recent  years  have  had  a  [►. 
found   influence  on  this  plant's  design. 

Services  of  Vitfer  include:  developing  i 
processing  of  16mm  color  and  black  &Vj 
negative  and  positive  films;  focal-length 
tive  16,  35mm  Eastmancolor  advertisinu  i,,> 
and  special  effects  for  both  color  and^  bl  I 
and  white  1 6mm  films. 

While  speed  is  a  client-oriented  ser\ice  '- 
vantage,  Emile  Leze  continues  to  emph 
custom-quality  and  precision  as  Vitfer's  b^c 
goals.  The  meticulous  appearance  of  this  si  - 
ing  new  lab  underscores  that  premise  of 
fection  which  it  was  designed  and  built » 
provide  to  the  film   producer  and  sponsor! 


I'iciJt    i<(ui|>iiKi.l    |,.,^    |,i.,.„    msijilli-d    /,,r    tnilital        11.;.    \\   I  ~^^'"^^^^'^"?^       ^^   ^^ 

--'  •  •  ■  '''   1'^   "l"""t       ii>>s   iMnu-   prmer  tall  soon  lu-  supplemented      Ektachrome    and    Kas.nKnu.. In,     l<; 

&    //..„,//   pnuter    now    being    built.      ,v   /,„.,<.«,</   „„    //u.v    v,.,,;,;/   I),ln,r   i„..l.,ILi. 


a,ul  nwanrlu    s,mnd   Iramjrrs   at   ll,r   ur,r   hi,,.      l,„    „    /j,.//   ^ 


TiMii     print 


wrnmi 


Mil 


Si-nsitcmtric    and    cliciiiital    coin. I    <  hixks    „rr       r  I,..,,.;,    I    .      L       i  /  ,  

constantly   made   to   assure   qualit      „/   „„„/,„,.        iZ  2!.,!,      nTi  •''"'■  '^'"'"^^^        "'      ^^'-    L'^^'""'*    *»"    «   '"^•""■'■''   "'    'controls 

I    pnntm^.       ,nur,dn  n,s     U,    the    labs    proce.ss.Ufi    maehiurs.      as.sure    proper   balance    in    supply    of   ehe, 
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TO  '67:  AUDIOVISUALS 

iCCTIM  I  1)    I  ROM    Tin     PRICIDINC.    PAGl-    46) 

latnal   oxhihitors    expect    to    employ    a-v    in 

lie,  national  pavilions  in  Montreal. 

1  incc    will    present    I'anninta;    in    this    cx- 

1  single  projector  will  beam  its  images 

h  the  ti>p  of  a  circular  ceiling  to  a  con- 

iiirror  helow.  The  mirror  will  reflect  these 

s  on  the  circular  ceiling  above  at  an  180- 

angle.  This  principle  was  used  at  the 

K  Hxhibition  in   1958. 

,il  Britain  will  use  64  projectors  for  its 

il   pavilion  exhibit;  Czechoslovakia   will 

!i  a  "film  mosaic"  on  50  screens.  The 

i.m    Government    Pavilion    will    feature 

.  exhibit  using  five  projectius  with  special 

Milan  35nim  lenses.  Canadian  Industries 

J  will  have  Kaleidoscope  Pavilion  shows, 

liiree  projectors  and  mirrors  for  a  most 

:K  ^iing  audio-visual  experiment. 

\ii(lii>\  isiuil.s  for  Expo's  Theme  Exhibits 
>nie  of  the  details  of  the  Theme  Exhibits 
;x[>o  '67  are  worth  noting.  The  exhibit. 
1  and  Life;"  produced  by  Barry  McLean, 
Se  "audio-visual"  and  totally  integrated  by 
lis  of  16  and  35nim  color  projection  using 
hort  motion  pictures  of  varying  lengths. 
iC  theater  area  for  "Man  and  Planet"  will 
film  titled  iuirih  is  Man's  Home  which 
lie  projected  on  a  vertically-oriented  wide- 
k  screen  45-feet  high  and  using  70mm 
nicolor  images.  Producers  Nick  and  Ann 
larns  say  that  the  "combination  of  juxta- 
1  screen  positions,  combined  with  stereo- 
ic  sound  emanating  from  each  individual 
je  source  should  give  the  presentation  im- 

)riimafic  Experiences  in  the  Polar  \N'orld 
thin  the  Theme  Area:  "Man  the  Ex- 
r,"  producer  Graeme  Ferguson  plans  to 
1  number  of  loop  films  projected  on  nu- 
us  screens  to  sht)w  Man  and  the  Polar  Re- 
.  A  carousel  effect  will  be  employed  (mov- 
inti-clockwise  to  give  more  impact)  to 
de  a  dramatic  experience  in  the  polar 
I. 

ur  films  will  help  illuminate  "Man  and 
ns"  as  producer  Mario  Galloppini  uses 
visuals  for  the  aquarium  and  penetration 
and  again  in  the  "exploitation"  area. 
n  color  films  with  stereophonic  sound  on 
channels  is  to  be  provided. 
VII  Commentaries  in  Frencli  and  l".tif;lish 
is  interesting  to  note  that  most  prescnta- 
at  Montreal  must  be  presented  with  both 
;h  and  English  sound  tracks  for  their 
entaries.  This  is  an  imperative  in  bi- 
al  Canada. 

five-minute  16  mm  color  loops  and  four 
n  color  loops  will  help  explain  "F^esources 
Ian"  as  film  producers  Woods  and  Ram- 
jIso  employs  780  color  slides  to  illustrate 
heme  story.  In  Area  1,  rear  35mm  color 
ction  on  an  acrylic  block  wall  promises  to 
outstanding  dimension  to  these  images. 
■"ilms  Cam  Theme  for  "Man  in  Control" 
fini  is  also  part  of  the  theme  "Man  in  Con- 
as  producer  James  Beveridge  uses  black 
white  16nim  loops  for  three  parallel 
ns    plus    a    35mm    Eastman    color    loop 

CLl'Drn    ON    THE    FOLLOWING    PAGE     65) 


Change  films  in  2  seconds  flat! 


Read  how  Fairchild's  amazing  new  MoviePak  cartridge 
multiplies  the  value  of  your  entire  sound  film  program 


At  last  you  can  show  any  film,  anywhere,  anytime -without 
threading,  film  handling  or  rewinding. 

Simply  select  the  Fairchild  MoviePak  sound  film  cartridge 
you  want,  snap  it  into  the  Mark  IV  rear-screen  projector,  and 
play.  In  broad  daylight.  In  a  prospect's  office.  In  showrooms.  At 
trade  shows.  On  sales  counters.  In  training  classes.  In  the 
boardroom.  To  switch  instantly  to  another  film,  just  snap  out 
one  cartridge,  snap  in  another. 

Every  film  you  have  can  be  easily  converted  to  8mm  and 
threaded  into  the  MoviePak  cartridge.  Duplicate  prints  are 
less  expensive  than  16mm,  too.   Now 
you  can  unleash  the  full  power  of  your 
entire  sound  film  program. 

The  Fairchild  Mark  IV  projector  is 
portable,  weighs  only  20  pounds  and  is 
always  ready  for  action.  No  warm-up 
time  required. 

For  display  use,  it  will  run  without 
supervision,  repeating  automatically.  It 
takes  up  to  22  minutes  of  film  with  a 
single  MoviePak. 

To  see  for  yourself,  just  send  in  the 
coupon. 


F=/\IRCHI1_D 


Gentlemen:  Please  show  me. 


NamO- 


Potition. 


Fairchild  C«m«ra  and  Inttrument  Corp 
Industrial  Products  Division 
331  Fairchild  Avenue  Firm. 

Plainvie«r,  L  I .  New  York 


BS-10 


Address. 
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UMA  INDUSTRIA 
PARA  SAO  MIGUEL 

(PORTUGUESE) 

UNA  INDUSTRIA 
PARA  SAN  MIGUEL 

(SPANISH) 

"AN  INDUSTRY  FOR  SAN  MIGUEL" 

A  film 

to  promote  community 

organization  and  effort; 

to  attract  industry, 

improve  the  economy, 

and  create  job  opportunities 

for  Central  America 

and  South  America. 

•fr        7^        -fr 

PRODUCED  BY 

FRANK  WILLARD 
PRODUCTIONS 

ATLANTA,   GEORGIA 

U     i^     i^ 

Translated  and  Dubbed 
into  Portuguese  and  Spanish 

by 


FOREIGN  LANGUAGE 
CINEMA  SERVICE 

7046   HOLLYWOOD    BOULEVARD 

HOLLYWOOD,   CALIFORNIA   90028 

213  /  Hollywood   7-5128 


INDUS  IRIAi.  11  I.MS  AT  X'ENICE: 

(CONTINUED   FROM    THE   PRECEDING   PAGE    14) 

mcnt  of  drugs  fur  nuxlcrn  medicine  to  hit  the 
screen  in  years. 

Who  can  forget  the  sheer  poetry  of  those 
color  dissolves  which  revealed  the  design  ar- 
tistry of  Finland's  Textiles,  as  created  by  Ainio 
Japerholm  of  that  country's  Sektor  Filmi? 
Scenes  of  woodland  and  water,  of  nature's  won- 
drous works  merged  into  patterns  of  material 
that  truly  enhance  Finland's  world  reputa- 
tion for  textiles.  This  winner  of  Category  B 
first  place  honors  will  stand  beside  the  finest 
of  its  kind  for  many  a  year! 

Towns  Spread  Out  "Like  Rings  on  \Vater" 
The  Swedish  first-place  winner  (in  Cate- 
gory A)  was  one  of  the  Festival's  few  black 
and  white  motion  pictures.  But  Like  Rings  on 
Water,  it  spread  its  influence  among  members 
of  an  appreciative  audience  and  won  mem- 
bers of  its  jury.  The  film  expresses  the  idea 
that  the  towns  of  tomorrow  must  be  diffused 
into  the  countryside,  to  give  their  inhabitants 
the  benefits  of  country  jiving.  Elements  Facing 
Elements  brought  another  small  country  hiizh 
honors  as  this  scientific-technical  exposition 
by  Enci-Cemij  and  Robur  N.V.  of  Holland 
won  the  first  prize  in  Category  D  at  Venice. 

The  world's  interest  in  a  really  striking  film 
about    audiovisuals    was    reflected    in    the    top 
prize  given  Visual  Aids,  the  British  entry  pro- 
duced  for  that  country's   Ministry  of  Defense 
(Navy)  by  Stewart  Films  Ltd.  We  predict  that 
U.S.  schools  and  business  groups  will  welcome 
prints    of    that    provocative    treatment    of    the 
nght-and-wrong  way  to  use  audiovisuals.  A  fi- 
nal first-place  prize  of  the  Festival  went  to  an- 
other British  entry:    The  Stable  Door,   spon- 
sored by  the  British  Insurance  Association  and 
produced   by   Ronald    H.    Riley  &   Associates. 
These  two  category  "firsts"  clearly  put  Britain 
in  the  lead  for  the  Grand   Prix  it  received. 
Awards  Ceremony  Lacking  in  Showmanship 
That  was  the  prize-giving  at  Venice.  When 
that  ceremony  was  held  at  the  sui,'ar-and-icc 
cake  Excelsior  Palace  on  the  I  ido  on  Sunday 

"Two  Ciibic-CcnUmcters  for  Life"  shotvs  science 
'il    nnrk    in    ll,r    produrlum    of    mrdidnal   drills. 


evening,  otherwise  flawless  handling  of  1  .\^ 
val  events  were  somewhat  marred  by  a 
small    room,    announcements    in    pure    It;; 
without     translation     and     unseemly     h| 
Most  of  the  awards  themselves  were  of  frj 
Venetian  glass  and   their  recipients  no  dd 
had  a  considerable  problem  in  transport! 
Prizes,  though   important  to  their  wii 
are  of  lesser  significance  to  the  overall  ev 
of  Festival  week.  It  was  the  privilege  ofL 
cussing  common  interests  with  fellow  jury  n? 
bcrs  which  transcended  social  amenities.  Iri| 
dual  role  as  journalist  as  well  as  juryman  J 
exchanges    with    numerous    representative 
topflight  European  dailies  and  magazines  ■ 
of  inestimable  value.   And   a  highlight  of 
week  came  when  the  first  visitor  from  on 
Africa's  developing  nations  attended  the  o 
ing  press  conference  and  subsequent  show 
Francois  Lutangu.  representing  the  Films 
Press  Department  of  the  Congo,  came  to  ^ 
ice  seeking  films  to  help  teach  his  country 
better  agricultural  methods.  His  brief  but 
spired  plea  to  a  final  parliamentary  sessio 
the  Festival  made  a  deep  impression. 
Men  of  Six  Countries  Working  Together 
To  members  of  our  jury,  which  helped  S( 
the  winners  in  Categories  E  and  F,  we  exp 
our  heartfelt  appreciation.  Our  chairman.  0 
A.  Wiio,  performed  his  duties  admirably!  0 
members  of  the  jury:  Herbert  Podradsky  (/ 
tria);    Kaj    Sandell    (Sweden);    Dr.    Guist 
Tavazza    (Italy);    Dr.    Thomas    Ukert    (( 
many);  and  George  Dauge  (France)  war 
unanimous    agreement    when    final    select 
in  these  categories  were  tallied. 

Our  fellow  U.S.  delegate,  Carl  Lenz,  piE 
dent  of  Modern  Talking  Picture  Sen 
shared  jury  duties  as  our  alternate  at  Ver 
And  he  also  shares  our  sentiments  that  tl 
European  events  have  no  equal  in  the  mo( 
world.  Let's  sunmiarize  with  a  few  of  tl 
reasons: 

1     For  the  past  seven  years,  in  various  E< 
pean  cities,  these  events  have  been  organi 
under  the  auspices  of  the  Council  of  Europ 
Industrial  Federations  (CEIF).  They  carry 
authority  (as  well  as  the  respectful  attenti 
oj  leading  industrialists  throughout  Europ 
2.   Each  year's  Festival  is  held  by  a  m 
ber  of  CEIF.  At  Venice,  the  host  group 
General  Confederation  of  Italian  Industry 
Italy's   Minister  of  Trade   was   present   at 
pri/e-giving  ceremony.  Collaborating  with  t 
national    industrial   federation  were  the  A 
ciation  of  Venetian  Industries  and  Italy's 
tional    Cinematograph    and    Allied    Inilusl 
(ANICA). 

Festival  nomiiiatcci  1>\  a  D.'inim  Standard 
Tl.  The  presentation  of  films  is  superbly  b 
died    in    3.Smm    (and    7()mm).    Europe 
doesn't  appreciate   the   significance  of    I6i 
sound-on-film  which  dominates  U.S.  showij 
of  these  films  to  tens  of  thousands  of  audier 
each  month.   It  will  he  a  long  while  befor 
recognizes  the  on-coming  8mm  film  medii 
But    this   showcase   at   Venice   is   the    site 
frequent    international    film    competitions 
a  beautiful  setting  for  members  of  inlernatic 
business  and  the  press  who  attended. 

4.   Press  coverage  of  these  annual  Festi' 
is  very,  very  extensive.   Leading  dailies  ft 


., 
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jxand  and  the  Continent  were  well  represent- 

'     la  press  room  enabled  them  to  file  special 

.s,  including  television  ci>verage,  to  their 

ruials.    European    newspapers   and    business 

ili.  iiions  give  far  more  space  to  the  indus- 

11  than  do  similar  journals  in  the  United 

1  lANDn  SHLAT  of  Germany,  for  example, 

an   entire   special    supplement   on    the 

d  trial  film. 

I  (>|)-Li'vel  Conference  at  tlie  O.E.C.D. 
'      [Mlgrimage  to  Venice  included  visits  to 
Germany  and  England  on  this  year's 
iisiderable  time  was  spent  in  the  Tech- 
wsistance  Mission  of  the  U.S.  Agency 
(  ,;crnational  Development  and  in  top-level 
fiiLiiccs  on  the  grounds  of  the  Organiza- 
br  Economic  Development  (OECD).  We 
ht  personal  kudos  from  Venice  to  Ger- 
s  Lconaris-Film  and  its  head.  Dr.  Georg 
k,  for  his  company's  splendid  work  on 
Cubic  Centimeters  for  Life. 
d  last,   but  far  from   least,   were   those 
al  days  in  London  where  we   renewed 
ts  with  European  Editor  Peter  Rigg  and 
ively   wife.   Jane   Senior.    A    memorable 
on  with  J.  Lillie-Costello  of  Shell-Mex 
P  Ltd.  made  possible  a  personal  review 
r  U.S.  distribution  efforts  on  behalf  of 
'ompany's  1965  award-winner:  The  Forth 
Bridge.  Lillie-Costello  told  us  of  his  corn- 
sponsorship  of  City  ill  the  Kini;doi>i.  on 
of  Coventry  Cathedral,  and  brought  the 
iing  feature  which  appears  elsewhere  in 
sue. 

ell's  Fine  New  Film  on  Water  Pollution 

I  thus  a  pilgrim  made  some  progress  in 
ing  relationships  with  friends,  new  and 
iroughout  Europe.  And  as  a  reward,  we 
of  common  i;oals  in  the  makini;  of 
dseftil  films  such  as  Shell  International's 
:w  motion  picture  on  the  worldwide  wa- 
lution  problem:  The  River  Must  Live. 
:e  limits  the  opportunity  of  sharing  more 
al  observations  but  this  must  be  said: 
:  inspired  toward  new  goals  of  service 
ward  achieving  better  exchange  of  both 
and  ideas  across  the  narrow  Atlantic, 
e  communication  of  such  media  draws 
r  closer;  the  first  flight  of  a  super-sonic 
nsport  jet  also  breaks  time  barriers.   • 

Je  at  N'enice,  fncturcd  below  {I  to  r): 
Lew,  president  of  Lahoralaries  Vilfcr, 
~)lt  Coelln,  editor  of  BiLsincss  Screen;  Mile. 
Stcpanoff,  of  Cypres  Films,  Paris;  and 
tmbcr    Carl    Lenz,    president    of    Modern. 


Another 


F&B/CECO 


A 


Exclusive! 


AERO-VISION 

. . .  o  new  anti-vibration  mount 
designed  for  use  in  helicopters, 
airplanes  or   other  moving  vehicles  . . . 


Five  patented  features  pro- 
vide almost  100%  picture 
steadiness  and  freedom 
from  vibration— even  when 
using  long  lenses. 


Rental 

rates— 

$150 

per  day, 

not 

including 

camera. 


./. 


Available  immediately  for  sale  or  rent. 

Call  or  write  for  brochure. 

F&B/CECO 


C. 


MAIN  OFFICE:  315  West  43rd  St ,  New  York,  N.  Y.  10036 
Phone  (212)  JU  6-1420-Cable  CINEQUIP-Telc«  1-25497 


"  (l»-,<i<tui.c^F:uiU./) 
^OPAPPtlO 


Branches:  Florrda:  51  East  10th  Aue  .  Hialeah.  (305)  888  4604;  Mgr.  Norman  Zuckerman. 
Telex  51532  California;  6446  Santa  Monica  Blvd.  Hollywood.  (213)  HO  5-7196.  Mgr.  Bill 
Saltzman/ Washington,  DC  ;  1314  Powhatan  St.  Alexandria.  Va..  (703)  683  2520.  Mgr.  Greg 
Bell/ Atlanta:  140  Spring  St.  (404)  523  5653.  Mgr.  Gordon  Craddock/New  Orleans;  822 
North  Rampart  St..  (504)  522-5364.  Mgr    Frank  Richard 


1967   Guide  to  Film   Production  Services 

AND   SOURCES  OF   SPECIALIZED    PRODUCTION    EQUIPMENT 


Here's  complcle  data  on  laboratories, 
sound  and  vidL-otapc  recording;  music, 
script  and  other  specialized  services 
available     to     users     in      the     vear     ahead. 


This  anrui.\l  buyer's  guide  also  lists 
film  distributors  and  includes  sources 
for  specialized  production  equipment. 
Extra      copies      available      at      $1.00      each. 


A  Business  Screen  Buyer's  Guide 

Mailing  to  oitr  u  orltlit  itlc  s/iffMrfhfr\  on   Soi'emher  2^th! 
Address  inquiries  to;  Chicago  office  of  publication,  7064  Sheridan   Road 
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Audion  Curporulion  Is  Or(;uni/cd 
to  Create,  Market  A-V  Lquipnicnt 
"ir  The  organization  of  Audion 
Corp«iration,  a  new  company  for 
the  development  and  marketing  of 
continuous  audio-visual  equip- 
ment, has  been  announced  by  Paul 
G.  Cireene,  K)ard  chairman  of  the 
new  firm  and  president  of  John- 
son-Greene Co.  in  Ann  Arbor, 
Michigan.  Audio  has  set  up  its 
headquarters  at  201  East  Liberty. 
Ann  Arbor,  Michigan  4S108. 

The  company's  president  is 
Elliott  M.  Fox.  former  head  of  the 
optical  development  department  of 
Conductron  C"orpt>ration  in  that 
city.  C'onductrons  former  sales 
manager  of  electro-optical  prod- 
ucts. Stanley  J.  Hanson,  is  now 
vice-president  of  Audion.  The 
company  will  ha\e  its  own  na- 
tional sales  organization  but  also 
sell  through  distributors  and  deal- 
er-members of  the  National  Audio- 
Visual  AsstKiation. 

Audion  has  taken  over  the  or- 
ganization, inventories  and  prod- 
uct designs  of  the  former  Audio- 
Sell.  Inc.  group.  An  extensive  man- 
ufacturing facility  in  Charlotte, 
Michigan  has  also  been  acquired. 
The  company  now  offers  various 
basic  message-repeater  continuous 
tape  cartridge  units  which  arc  used 
separately  or  combined  with  8mm 
continuous  film  loops,  filmstrip 
and  .I.Smm  slide  projectors. 

One  innovation  developed  is 
a  self-recorded  inaudible  signal 
which  provides  for  automatic 
smgle-frame  projection  while  tape 
narration  continues;  it  also  has 
automatic  restart  of  film.  • 

•  «        • 

Icchnieolor's  C&E  Division  to 

Occupy  New  Plant  in  Costa  Mesa 

Ciround-breaking  ceremonies 
over,  the  new  plant  facilities  at 
Costa  Mesa,  Cailfornia  for  Tech- 
nicolor's expanding  Commercial 
and  Fxlucalional  Division  are  go- 
ing up  rapidly.  lollowing  the 
spadework  by  Robert  Kreimann, 
Technicolor  vice-president  and 
general  manager  of  the  Division, 
and  by  plant  operations  manager 
(  arl  lazekas  and  production  man- 
ager Gerry  Karns,  it  was  an- 
nounced that  operations  will  be 
moved  into  the  new  facility  shortly 
after   mid-October.  • 

•  •        ♦ 

Thorn  Hook  Now  in  Annapolis 

Ihe  script  organizatif)n  of 
Thom  Hook  Associates,  fori  i-ilv 
at  .^726  Oliver.  N.W.  in  Washi  ■''- 
ton,  D.C.  now  heailquarlcrs  .' 
Ferry  Farms,  NAPO  ( Naval  Acac 
emy  Post  Office),  Annapolis,  Md. 
Phone  number  is  30I-7.S7-I806.  • 


News  Along  the  Film/Tape  Production  Line 


1 


Walton  Schroeppel  Dies  at  59 

Services  for  W.  Walton  Schro- 
epi>el,  59,  founder  and  chairman 
of  the  boiu^d  of  .Allen,  Gordon, 
Schroeppel  anc'  Redlich,  Inc.,  Chi- 
cago prixlucers.  were  held  in  early 
October  at  Wauconda,  111.  Mr. 
Schroepf>cl  is  survived  by  his 
widow.  Elma;  a  daughter,  Sussanc; 
and  a  son,  Steven.  • 

*        *        * 

Henk  Newcnhouse  Establishes  a 

Custom  Sponsored  Film  Division 

Willi  the  addition  of  two  ex- 
perienced film  library  men  to  its 
staff,  a  newly-established  Spon- 
sored Film  Division  of  Henk  New- 
cnhouse, Inc.  is  operational  at 
1825  New  WiUow  Road,  North- 


field,  Illinois  in  suburban  Chicago. 
Heading  the  activity  are  Charles 
L.  Lauritzcn  and  Phil  Tobin.  Laur- 
itzen  was  formerly  with  Ideal  Pic- 
tures and  Tobin  was  associated 
with  Contemporary  Films.  Both 
men  have  considerable  experience 
in  film-handling  and  distribution. 


lohnson  Now  District  Manager 

in  Technicolor's  C&E   Division 

i^  Harold  A.  Johnson  is  the  new 
Great  Lakes  district  manager  for 
the  Commercial  and  Educational 
Division  of  the  Technicolor  Cor- 
poration. He  succeeds  Kalman 
Spelletich,  Jr.,  recently  promoted 
to  manager,  audio-visual  sales  for 
the  Division. 


H  F  E  Salutes 

The  County  of  Los  Angeles 

as  a  consistent  and  effective  user  of  motion  pictures  which 
meet  a  variety  of  eoiiimunieation  lieeds  —  and  as  a  frequent 
winner  of  awards  for  e.xceilence  of  production,  including: 
a  Columbus  Film  Festival  Chris,  an  IFPA  Cindy  and  Best 
Director  .-Vward,  a  New  York  International  Film  and  T\' 
Festi\al  Silver  .^ward,  .American  Film  Festival  and  1966 
EFLA  honors  for  Uoutclcss  Child;  a  Chris  Certificate  for 
Marina  Del  Reij:  and  an  IFPA  Cindy  Certificate  for  the 
public  iiifonnatioii  film,  Anoel  Bi/  the  Ifinul. 

Like  many  another  award-winiiiuu;  film  user  and  ])rodueer, 
the  County  of  Los  .\ngeles  is  a  1  loll)  wood  ImIui  I'jiterprises 
laboratory  customer.  The  people  who  specif)'  lab  services 
like  the  end-re.sults  of  HFE's  three-point  eoutrol-ehecks: 
chemical  control,  color  control,  imKcssiiig  control.  The\ 
know  this  means  ((iiality:  unvarying  aiul  exact  duplication  of 
corrcelcd    and    approved    originals    in    finished    prints. 

County  of  Los  Angeles  film  personnel  also  appreciate  the 
safety  factor  at  HFE  -  the  care  with  which  each  original 
is  handled  aii<l  each  order  processed. 

All  this  adds  up  to  what's  best  described  as  complete, 
Vi:i\SONAlA7.i:n    Umm    Lahoniloni   Service. 

Try  some,  soon,  won't  von? 


HOLLYWOOD  FILM  ENTERPRISES,  INC. 

6060  SUNSET  BlVD    •  HOllYWOOD,   CALIFORNIA  90028  •  PHONE  213   464-2181 


FOR   THE 


^'^iej^ 


lOLOR 

or  Black  &  NA/hile 


Serving  film   prnducerii  tince    1907  — 

The   Lahoralory   ihat'n    (H.DI'.ST  in    Experience 

nnd   !\h:W  h:ST   in    I'.quipmrnt    .    .    . 


Association  Films  Extends  PItp 
of  New  Special  Services  Divim 
A  An  additional  17,000  squi 
feet  of  space  has  been  addeifc 
the  Association  Films.  Inc.  elf 
in  Ridgeficld.  N.J.  to  acci 
date  the  company's  new  s 
Services  Division. 


I 


E.  H.  Johnson,  who  for  tlu 
eight     years     has     managed 
Ridgeficld    film    exchange, 
largest     distribution     center, 
been  named  to  head  the  new' 
vision. 

As  manager  of  Special  Sci 
Mr.  Johnson  will  be  primaril 
cerned  with  the  handling  of  i 
tional  materials.  This  will  ini.ik 
teacher  guides,  student  paniplts 
booklets,  filmstrips.  program 
cr   guides,   slide   kits    and   pr   ^ 
tional  packages. 


Large,  Air-Conditioned  "Stage  ' 
Open  for  Rental  in  Dallas  Arei 

■fr  Dallas  has  a  new  "Stage 
the   6,500  sq.   ft.   studio  ca 
that  name  was  opened  last  i 
by   Bill    Stokes,    president  oi ;. 
Texas  company  bearing  his  n  v. 
Located  at  5642  Dyer,  the  t 
has  a  5.000  sq.  ft.  air-condi 
sound  stage  with  complete  i. 
cal  facilities. 

"Stage  2"  is  available  for  i' 
side  rental  use  and  has  beeni 
ganized  as  a  separate,  closed  « 

poration. 

*  *        * 

Reevesound  Co.  Now  Located 
Reeves'  Complex  in  Connecdct 

•5!^  The  Reevesound  Co.  has  rai 
to  Great  Pastures  Road.  Dant 
Conn.  Now  headed  by  H.  W.C 
per.  president,  the  film  will 
laboratory,  production  and  sei 
facilities  of  Reeves  Soundc 
Both  firms  are  subsidiaricsS 
Reeves  Industries.  Inc. 

The    firm    produces    and   II 
special    purpose    sound    recorfi 
and    reproducing    equipnicin 
professional     studios     and    i- 

commercial  users.  ' 

*  *        * 

Ampex  Has  Videotape  Copyin; 
Facility  at  Flk  Grove  Village 
>-■    A   videotape  duplicating  I- 
ty  which  will  provide  tv.  tape  - 
ices  to  users  of  Ampex  ciosc> 
ciiit  recorders  has  been  set  n 
the  .'\nipex  Corporation  in  llu 
cago  area. 

The  new  facility  at  Flk  G; 
Village.    Illinois    (Suburban  '"' 
cago )   will  deliver  single  or  m 
pie  duplicate   tapes   made  on 


Ampex  VR-6000  or  VR-7C 
can  scan   recorder  using  or 
wide  tape  or  other  .Xiiipex 
using  two-inch  tapes. 


I! 


g-v  equipment  tradle  fair 

NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 


tivli  iS;  H  Primer  Speeds  Output 
'  Spcr  8  Magnetic  Sound  Films 

icw  hiyli-cHicicncy  printer 
iliows  economical  produc- 
Super  8  prints  with  mag- 
iind  was  shown  at  the  re- 
iPTE  Convention  in  Los 
by    the    Bell    &    Howell 

:1V. 

■Design  6600  Model   K" 
iu  i^rintcr  produces   high-qual- 
iitact    Super    8    prints    with 
c  sound  at  the  rate  of  800 
I    minute.    A    five-minute, 
I  sound  film  can  be  printed 
or  eight  seconds.  Lab  time 
lUired  to  turn  out  the  same 
ng  traditional  optical  print- 
-    lid    post-striping    techniques 
:i   kc  from  10  to  22  minutes, 
^breakthrough  is  made  pos- 
\    printing    four    identical 
pictures   and   the   corre- 
.;  four  magnetic  sound  rec- 
>ne  single  pass  of  the  film. 
irc  contact-printed  from  a 
V^mm/Super  8   internega- 
viopcd  by  Eastman  Kodak 
sound  is  reduction-trans- 
irom    a     16mm     magnetic 
Mster.  Continuing  monitor- 
lie  four  sound  records  as- 
nsistent  sound  quality  con- 
ninates  listening  to  all  the 

lew  panel  printer  was  de- 

by   B  &  H   in  cooperation 

tman  Kodak  to  "open  the 

quality  8mm  sound  prints 

.Id  of  audiovisual  commu- 

- — an    area    where    both 

ind  low-cost  are  important 

itions."    Kodak    has    pur- 

ihc   printer   for   use   in   an 

.  Tital  demonstration  print- 

;  atory  scheduled  to  become 

nal    early    next    year    in 

11  icr,  N.Y.  • 

*  *  * 

irtd's  Split-Image   VIewfinder 
tllAll  Doubt  About  Focusing 

'^  '■'lit-image  viewtinder  which 

to    any    Arriflex    16mm 

and  ends  doubt  about  fo- 

lias    been    introduced    by 

Is  Inc.  of  Chicago.  A  split- 


image  bulls-eye  is  set  in  the  center 
of  a  special  "iiebble"'  ground  glass. 
When  the  scene  is  in  focus  only 
the  circle  and  hairline  TV  guide 
are  visible.  When  out-of-focus.  the 
center  line  splits  and  the  "pebble" 
texture  appears. 

Cost  of  the  viewtinder  is  $100. 
including  camera  installation  and 
alignment.  Write  or  phone  Behr- 
end"s  at  161  E.  Grand  Ave.  in 
Chicago.  • 

*  *  * 

Zeiss  Vario-Sonnar  Zoom  Lens 
Available    for   Arriflex   Cameras 

; ,  A  new  Zeiss  Vario-Sonnar  F2.0, 
12.5-70mm  zoom  lens  is  now  avail- 
able from  the  Arrillex  Corp.  of 
America  for  all  Arri  16S  and  Arri 
16M  cameras.  The  lens  is  a  high- 
quality  objective  with  a  total  of  I .'^ 
lens  elements  in  its  12  components. 
It  is  said  to  provide  high  resolving 
power,  exceptionally  good  contrast 
and  highly-uniform  illumination 
over  the  entire  field. 

Zoom  movement  is  exceptionally 
rugged  and  smooth.  At  the  12.5mm 
setting,    the   angle   of   view    corrc- 


N'ario-Soniiar  lens  on  an  Arri 

sponds  to  a  wide  angle  with  a 
.'>2-degree  angle  of  view.  When  set 
for  75mm,  the  angle  of  view  is  9.5 
degrees.  Because  of  its  light  weight 
and  compact  size,  the  Vario-Son- 
nar does  not  require  a  lens  cradle. 
Available  at  $896  user  net,  it  is 
available  in  limited  quantities  from 
all  franchised  Arrillex  dealers.  • 
*  *  * 

"Cirelc-S"  Automatic  Color  Film 
Processor  Available  from  Sickles 

■;.■  A  fully-automatic  color  tilm 
processor  which  will  handle  roll 
film  in  lengths  up  to  100  ft.  of  35. 
46  or  7()mm  lilm.  both  color  and 
black  and  white,  has  been  an- 
nounced by  Sickles  Sales  and  Serv- 
ice, Scottsdale.  Arizona. 

The  system  is  ci>ntrolled  by  an 
electronic  programmer  which  pro- 
vides consistent  color  quality      • 


Ampex  Introduces  New  Low-Cost 
VR-6000  Series'  Video  Recorder 
:  The  Ampex  VR-6()00  Series  of 
compact  videotape  recorders  for 
closed-circuit  use  now  complement 
the  company's  VR-7000  models 
with  which  this  new,  lower-cost 
machine  is  fully  compatible.  Prices 
of  the  6000  Series  start  at  $1,095; 
the  higher-performance,  heavy- 
duty  7000  models  are  priced  from 
$3,150. 

Features  on  the  Model  VR-6000 
include  both  video  and  RF  out- 
puts; they  can  be  connected  di- 
rectly  to  any   t.v.   monitor  or   re- 


.\mpex'  \R-6000  on  the  job  .  .  . 

ceiver  and  used  with  any  vidicon 
television  camera.  VR-60()()  re- 
corders operate  at  a  tape  speed  of 
9.6  inches  per  second  and  1,000 
ips.  writing  speed,  resulting  in 
high-frequency  response  both  qual- 
ity black  and  while  recording  and 
playback. 

Like  the  \R-7000  Series,  the 
VR-6()00  recorders  are  also  com- 
patible with  color  recorders  and 
may  be  modified  for  color  opera- 
tion at  a  later  date.  Monochrome 
tapes  made  on  either  Series  will  be 
playable  in  black  and  white  on  fu- 
ture color  machines.  Ampex  Cor- 
poration's Consumer  &  Educational 
Products  Division,  2201  Lunl  Ave- 
nue. Elk  Grove  Village,  III.,  offers 
complete  technical  data  or  just  ask 
our  New    Products  Desk.  • 

«  *  * 

Need  More  Data  on  Products? 
Drop  Line  lo  our  Reader  Service 

A  single  airmail  postcard  or 
your  company  letterhead  request  to 
the  New  Products  Desk,  Business 
Sc  RUN.  7064  Sheridan  Road,  Chi- 
cago, III.  60626.  will  bring  com- 
plete priKluct  literature  on  any 
items  reviewed  in  these  pages. 
We'll  forward  your  individual  re- 
quests to  the  respective  manufac- 
turers as  part  of  our  reader  serv- 
ices at  Business  Screen.  • 


ColorTraii's  ".Multi-Beam"  30 

Two  Portable  Bailery-Operaled 
Quartz-Iodine  Colorlran  Lights 
^r  Two  portable,  battery-operated 
quartz- iodine  ColorTran  lights 
have  been  announced  by  the  Mo- 
lion  Picture  &  Television  Division, 
Berkey  Technical  Corp.  Both  mcxl- 
els  use  a  30-volt  ColorTran  250- 
watt  quartz-iodine  lamp  operating 
at  34()()-degrees  Kelvin.  Meat-pro- 
tected handles  contain  the  on-ofF 
switch  and  their  base  has  a 
threaded  hushing  for  camera  or 
stand  mounting, 

Ihe  Multi-Beam  "30"  provides 
full  focusing  from  spot  to  flood. 
has  fingertip  control  and  weighs 
only  2  lbs..  10  oz.,  including  its 
6  ft.  cable.  The  companion  model. 
Ouartz-King  "^O "  is  designed  as  a 
medium  Hood  with  fixed  focus  and 
weighs  only  1  lb.,  12  oz.  Color- 
Trans  30-volt  nickel  cadmium 
battery  is  supplied  with  a  detach- 
able recharger.  Two  outlets  permit 
full  30-minute  operation  (from  a 
fully-charged  battery )  of  iwo  250- 
watt,  30-volt  lights. 

Ask  our  New  PnxlucLs  Desk  to 
refer  literature  requests  or  write 
MP&rV  Division,  Berkey  lechni- 
cal  Corp.,  1015  Chestnut,  Bur- 
bank.  Calif.  • 

4>  •  * 

F&B  Ccco  Branches  Offer  Sony 
Vidcocorder   for   Sale   or    Rentals 

•V  The  Sony  Model  2000  \ideo- 
tape  Recorder  is  now  being  of- 
fered for  sale  or  rentals  by  F&B/ 
Ccco,  Inc..  professional  motion 
picture  equipment  supplier. 

The  Sony  Vidcocorder  will  re- 
cord any  prcigram  off  the  air  and 
play  it  back  immediately  on  its 
own  eight-inch  screen.  The  por- 
table unit  weighs  60  pounds  and 
can  be  purchased  complete  for 
$995. 

Optional  equipment  is  a  vidicon 
camera,  with  mike,  tripixl,  cables 
and  case  for  $350.  This  outfit, 
with  the  recorder,  permits  film 
producers  to  rehearse  actors,  test 
lighting  and  camera  angles  and 
verify  monochrome  reproduction 
actual  filming  of  scenes.  • 
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Fast  B&W  Model  >00  Camera 
Piclures  Events  in  Microbccond:. 
•ic  Three  times  faster  than  any 
other  continiuiu>.  writini:  canicr;i. 
the  new  Bccknian  &  VVliitlcy  MikIcI 
300  was  designed  to  photograpli 
unpredictable  events  that  occur  in 
microseconds.  The  '".^(K)"  records 
a  sequence  of  4,S  pictures  at  rates 
up  to  4,50(),IKK)  pictures  per  sec- 
ond. Once  turned  on.  it  stays  con- 
tinuously alert,  ready  and  waitinu 
to  picture  the  events  \siienc\cr 
they  happen. 

This  unique  continuous  "writ- 
ing" capability  is  required  to  prop- 
erly record  such  unpredictable  phe- 
nomena as  hypcr-veliKity  impacts, 
nuclear  reactions,  laser  discharges, 
plasmas,  and  many  types  of  shock 
and  vibrations.  The  .Model  300  i^ 
a  rotating  mirror  camera  available 


Audiovisual     Equipment    TradeFair 


[ini^l 


H<-i-km;m  &  \Miillf\  Model  .300 
with  either  pneumatic  or  electric 
drive.  With  pneumatic  drive,  the 
nine-sided  mirrt>r  rotates  at  speeds 
fr4)m  «0()  to  10,400  rps  obtaining 
framing  rates  from  346,000  to 
4,5(K),(K)()  pictures  per  second. 

The  camera  records  on  either 
Polaroid  or  standard  cut  film.  For 
further  information  and  detailed 
technical  data  ask  our  New  Prod- 
ucts Desk  or  contact:  Photo-Opti- 
cal Instruments.  441  Whisman 
Road,      Mountain      View.      Calif. 


"Command  Perloriiier "  Useful  trols    up   to   lour   projectors   using 

in  Multi-Projector  Programming  slides,  tilmstrips  or  motion  pictures 

■;■-  The  "Command  Performer,"  a  in  a  pre-dctcrmincd  sequence  has 

solid-state  progranuiier  which  con-  been    introduced    by    the    Arion 


IN-WALL  LENSCREEN 

Rear  Pro/ecf/on  Screens  by 

POLACOAT 


SHARP 
DISTINCT 
PICTURES 
IN  ROOM 
LIGHT 


iJ 


I  i.  te.: 


/  Kiniini;  favililies  at  the 

Ih'ur  Mountain  Inn,  New  York 


ILird-w<»rkiiiK  liul)  i-lciiiciil    •  nhnve) 
I.S    the  heart   of   the  uetv      '     hreel 
flani^es  uud  split   reels  rei  ( 
traduced    to    business    fihi 
The  .smue  jrreeusion  features  u  ' 
all     film     sizes,     liuill     into     eai 
hub    are    tivo    ball-beariun    Inehs,    4 
keywatjs  for  hmn-uear  and  rouiulcd 
leading    edges    for    operation    ease. 


m4^UX»^z\44^l  i,s  i.leal  for: 

HricfinK,  TrainiiiK,  Display  of  Data  and  Information, 
Tracking  System.s,  High  Speed  Film  Analysis,  and  for 
Exhibits,  Displays,  Sales  Presentations. 


LENSCREEN 


IS   available    in    Klass.    plexinia.s   — 

Inr  inwiill  inslj.liiition  and  other  plastics  —  for  portable  display. 
All  materials  may  be  ordered  by  the  square  fool.  Dse  of  rear 
screen  conceals  projector,  .•liminat.-s  distractions,  speeds  under- 
stundinK  and  IrarninR.  Kor  full  information  about  screen  ma- 
terials, permanent  in  wall  scr.ens.  r.-ar  screen  u.si'S  write  today. 


Srnil  for  your 
rHEK  LKNUCliEEN 

•  il  lorlny! 


POLACOAT.  INC. 

9725  Cenklin  Rd.,  Blue  Ash,  O.  4S242 


icni^ 
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>« 

i 

"I 
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Products    Division    of    Mil 
.Audio-Visual  Co.  The  system  ee- 
tronically  puts  a  program  onB^: 
ciiannel  tape.  ^^'*■ 

It  consists  of  a  coder  anu]^ 
coder.  The  coder  feeds  elcctrcaf. 
netic  control  signals  for  eachiij> 
jector  into  the  Channel  2  inp  ' 
a  tape  recorder.  The  coder 
small  keyboard  so  the  op 
can  give  specific  signals  to  9 
or  stop,  switch  lamps  on  oij. 
move  forward  or  reverse  aii 
change,  skip  or  dissolve,  ij 
signals  go  to  each  projector 
pendenlly  and  the  system  can] 
control  house  lights  and  curta 

The  decoder  automatio 
"reads"  the  tape,  controlling 
projectors  in  response  to  va 
signals.   With  four  projector 
cused  on  the  same  screen,  si 
fade  in  and  out  on  cue.  The  (| 
in  this  system  lists  at  Sl.OOC 
coders  arc  priced  at  under 
Ask   our  New    Products   De^ 
relay  your  inquiry  for  data. 


22-Ounce  TMC  "Pocket  Proje 
Will    Show    Filmstrips    or   ik 

i.\-  Put  it  in  your  coat-pockeli 
this  new  miniature-size  S.'imm 
strip  (or  slide)  projector  will 
demonstrate  a  product,  showc 
or  other  visual  material  withir 
onds.  The  new  TMC  Pocket 
jector  uses  a  mounted  tilmstri) 
eight  frames  or  more)   or  U! 
slide  carrier  for  any  35iiim  f 
Of  diecasl  aluminum  constrm" 
tiie     projector     weighs     only 
ounces    and    measures    only 
inches   x    2-U"   \    3'4".    Pu>] 
$29.95  list. 

The  educational   and   indu 
division  of  The   Taylor-Meri|| 
Corp.     has     introduced     the 
Pocket  Projector.   1  he  300 


I- 


TMC:     Pocket     Projector: 

tceifihs   only   22   ounces   . 

lumination  equivalent  is  pro 
by  using  a  standard  100-watt 
projector  lamp  and  a  po\> 
three-element  lens.  It  operati 
.AC  or  DC  or  it  can  be  used 
a  12-volt  car  battery  with 
modification.  Drop  a  card  t( 
New  Products  Desk  for  more 


nWTOW1WTE-CC     Cr''DK'K'V 


I 


fev  Audiovisuals  for  Business  ^  Education 


lii    Kline  &  French  Sponsors 
in)n  Medicine  as  a  Life  Goal 

Ak'w  motion  picture  designed 

ho  alleviate  the  critical  doctor 

has    been    produced    by 

DcFrcnes    Corporation, 

pliia,    for    the    American 

of     General     Practice 


Someone  You  Can  Trust, 

You  Can   Be,   this   29- 

16-mm   sound   color  film 

jred  by  Smith.  Kline  and 

Laboratories,  Philadelphia. 


A'ing   (right)    plays  the  role 
ig  intern   in  AAC.P   picture. 

low   was   photographed    in 
Ektachromc  commercial  on 
vin-Dc  Frenes  sound  stage 
1     location     in     Abington 
al      Hospital,      Abington, 
vania.  The  story  revolved 
a  high  school  senior  who 
atcd  to  seriously  consider 
as  a  "family  doctor", 
film  was  premiered  at  the 
annual    convention    held 
r  in  Boston  on  October  8- 
eenings   may  be   arranged 
ng  to  the  American  Acad- 
General    Practice.  Volker 
rd    at    Brookside,    Kansas 
issouri  641 12. 
*     *     * 
ry  of  R.  S.  Reynolds.  Sr. 
in  "To  Reach  the  Dawn" 
personal    story    of    R.S. 
Is,    Sr.,    founder    of    Rcy- 
etals  Company,  is  told  in 
lilm.  To  Reach  the  Dawn, 
In      national      distribution 
Association    Films,    Inc. 
'/2 -minute    color    film    is 
d    by    Reynolds     Metals 
y   and    was   produced   by 
Reed  Productions  in  asso- 
mih  Film  Counselors, 
menting  Mr.  Reynolds"  life 
'01.  when  he  met   his  fu- 
:,  to  the  end  of  World  War 
n    he    was    awarded    the 
t's  Citation,   the  film   re- 
much     of     the     drama, 
ind  excitement  in  the  life 
nan  who  never  ceased  in 


his  personal  quest  "to  reach  the 
dawn." 

It  also  traces  his  various  en- 
deavors from  the  manufacture  of 
household  cleansers  to  the  prt)duc- 
tion  of  water-proof  containers  dur- 
ing World  War  I,  and  subsequently 
to  the  manufacture  of  tin  and  lead 
foil.  From  this  he  converted  to  the 
production  of  aluminum  and 
founded  the  Reynolds  Metals  Com- 
pany as  it  is  known  today.  The 
use  of  actual  ncwsreels  from  both 
world  wars  helps  to  build  histori- 
cal interest  in  this  tale.  • 
*       *       * 

United  Air  Lines  Has  a  New  Ski 
Picture — "Yoo  Hoo!  I'm  a  Bird" 

-;•  A  companion  film  to  United 
Air  Lines'  popular  Ski  Country, 
U.S.A.  has  been  released  for  na- 
tional distribution  through  22  of- 
fices of  Modern  Talking  Picture 
Service,  Inc.  Titled  Yoo  Hoo!  Tm 
a  Bird,  this  latest  2S-minutc  color 
picture  was  produced  by  Roger 
Brown  and  Barry  Corbet  of  Sum- 
mit Films,  Vail,  Colorado. 

"The  objective  of  our  newest 
film  is  to  show  people  having  fun 
on  skis  at  a  number  of  winter 
sports  areas,"  says  John  P.  Grem- 
ber,  executive  producer  of  the  film 
and  Unitcd"s  staff  manager  for 
special  advertising  projects. 

Fred  Iselin,  director  of  the  As- 
pen Highlands  Ski  School,  is  fea- 
tured in  the  new  film  as  are  se- 
quences shot  at  six  of  the  most 
popular  ski  areas  in  the  U.S.  • 
*        *        * 

"This  Is  Marina  City"  Details 
Construction  of  Circular  Towers 
i?  The  soaring  twin  towers  of 
Marina  City  along  Chicago's  river- 
front have  attracted  world  atten- 
tion among  architects,  builders  and 
city  planners.  The  circular  build- 
ings which  contain  apartments  and 
garages  for  their  occupants  are 
flanked  by  office  and  theater 
structures.  At  their  base  is  a  con- 
venient marina  for  residents  who 
own  pleasure  craft  and  there  are 
also  several  restaurants. 

This  fascinating  concrete  con- 
struction project  is  the  theme  of  a 
19' 2 -minute  color  motion  picture. 
This  Is  Marina  City,  now  available 
for  public  group  viewing  from  the 
library  of  its  sponsor,  the  Port- 
land Cement  Association. 

The  film  describes  the  planning 
and  construction  of  this  unique 
project  and  gives  details  on  the 
many  new  construction  innova- 
tions involved.  For  loan  requests 
write:  Portland  Cement  Associa- 
tion Film  Bureau,  33  West  Grand 
Avenue.  Chicago,  111.  60610.       • 


CONSIDERING  A^W  PRODUCER 
FOR  YOUR  NEXnUSINESS  FILM 


THEN  CONSIDER  AEGIS  PRODUCTIONS 

^Prodiiceis  of  .ytwarcl-Winiung   c/i/nis 


Motion  Pictures  Currently  in  Prixluclion  for: 

BELL  TKLEPHONE  LABOKA1  ()KIF:.S 

CHEMSTR.WD  COMPANY 

ELI  LILLY  AND  COMPANY 

MOVSANTO  CHEMICAL  COMPANY 

JL'LIl  S  WILE  SONS  &  CO.,  INC. 

SCHERING  CORPORATION      WARNER-LA.MBLRI 


AEGIS  PRODUCTIONS,  INC. 

381    PARK   AVENUE    SOUTH    .    NEW     YORK,    N.    Y.    10016 
TELEPHONE:  (212)  MU  4-7450 


NEW! 


U 


3,000  WATT 
SLIDE   PROJECTOR 
WITH   REVERSIBLE 
SLIDE  CHANGER 
FOR  31/4  "  X  4"   SLIDES 


This  professional  slide  projector  Model  SM3'6S  has  a  3.000  watt.  100  hour 
tungsten  lamp  and  pro/eels  as  much  as  6.000  lumens  on  the  screen  Rear 
or  front  projection.  3%"  x  4"  slides,  glass  mounted  or  Polaroid. 

Price  tl.914.00 


Ask   (or  the   illustrated   Catalog 


•    SM3M  With  Manual  Slide  Changer 


which  describes  other  models  o(        *    ^^^    Continuous    Automatic    for   large 
Genarco      3.000      Watt      Slide  displays  and  outdoor  advertising. 

Projectors:  *   *'*"  El'clnc  Slide  Changers  to  mount 

on  all  makes  o(3'/«"x  4"slide  projectors. 


GENARCO  INC. 

SUBSIDIARY  OF  ROBINS  INDUSIRitS  CORP 


9704  SUTPHIN  BLVD.,  JAMAICA,  N.  Y.  1 1435 
Tel    Slide  Projectors  Division  212   658-5850 
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NATIONAL  DIRECTORY  OF  AUDIOVISUAL  DEALERS 


EASTERN  STATES 


•   MASSACHUSETITS  • 

Cinenui,    Inc.,    234    Clarendon    St., 
Bostoo  02116. 


•  NEW  YORK   • 

Buchun   Pictures,   122   W.  Chippewa 
Si.,  Buff.HO  2,  N.  Y 

The  Jam  Handy  Organi/.;ilion,  1775 
Broadway,  New  York    10019. 
Phone  212/JUd&on  2-4060. 

Training  Films,  Inc.,  150  West  54th 
St  .  New  York   19.  CO  5-3520. 

Visual  Sciences,  599BS  Suffern. 


•   PENNSYLVANIA   • 

Appcl     Visual     Sen  ice.     Inc.,      12 

l-ij-hlh    St.,    Pillshurgh    15222. 

Oscar  H.  Hirt,  Inc.  41  N.  11th  St. 
Philadelphia,  19107.  Phone;  215/ 
923-0650. 

J.  P.  Ulley  A  Son,  Inc.,  Box  3035, 
928  N.  Third  St..  Harrisburg 
17105.  (717)  238-8123. 

The  Jam  Handy  Organization,  Pitts- 
burgh.  Phone:   ZEniih  0143. 


•   MICHIGAN   • 

The  Jam  Handy  Organization,  2821 

E.   Grand  Blvd..   Detroit  48211. 
Phone:  313 'TR  5-2450. 

.  ^flssouRI  • 

Swank  Motion  Pictures,  Inc.,  62!  N. 
Skinker,  St.  Louis,  Mo.  63130, 
PA  6-3333. 

•   OHIO  • 

Academy  Film  Service,  Inc.,  2110 
Payne  Ave.,  Cleveland  44114. 

Films    Unlimited    Productions,    564 

Park    Avenue,    Mansfield. 

Fryan  Film  Service,  2929  Prospect 
Ave.,  Cleveland  44115. 

Sunray  Films,  Inc..  2005  Chester 
A-ve.,  Cleveland  44114. 

Twyman  Films,  Inc.,  329  Salem 
Ave.,  Dayton  45401. 

M.  H.  Martin  Company,  1118  Lin- 
coln Way  E.,  Massillon. 


WESTERN  STATES 


SOUTHERN   STATES 


•  GEORGIA  • 

Colonial    I  ilm.s.   71    Walton   St.,   N. 
W..  JA  5-5378,  Atlanta. 


•  LOUISIANA  • 

Delta  Visual  .Service,  Inc.,  715  Giiod 
St.,  New  Orleans  70130.  Phone: 
504/525-9061. 


•    MARYI  AM)   • 

Stark-I'ilms  (Since  1920).  Howard 
and  Centre  Sis..  Baltimore  1.  LE. 
9-3391. 

MIDWESTERN  STATES 

•   ILLINOIS  . 

Robt.    II.    Rcdlicld,    Inc.,    «j|    So. 

Wabash  Ave.,  Chicago  60605. 

The  Jam   Handy  Organi/^ition.   230 

North  Michigan  Avenue,  Chi  ■  •, 
eOROI.  Stale  2-67.57. 

Midwest  Visual  Kquipmcnl  Co.,  Inc. 

3518  W.  Devon,  Chicago  60645. 
Phone:  3I2/IR.  8-9820,  or  571 
West  Randolph,  Chicago  60606, 
Phone:    312/263-5076. 


•  CALIFORNIA   • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 
HO  6-1651. 

The  Jam   Handy  Organization,   305 

Tafi   Building,    1680  N.   Vine  St., 
Hollywood  90028.   HO.   3-2321. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  90028. 
Phone:  2 13/ Hollywood  6-7681. 

kaike   ( onipany.   Inc.   A-V    Center, 

641    North    IliKhlaiid    Ave.,    Los 
Angeles  36,  933-7111  (A/C  213). 


SAN   FRANCISCO   AREA 
Photo  &  .Sound  Company,   116  Na- 

toma    St.,    .S:in    I  rancisco    94105. 
Phone:  415/GArfield    1-0410. 


•  tOI.ORADO  • 

CromarV  Audio- Visual  Center,  922 
Bannock,  Denver  80204. 


•   OR  I  CON    • 

Moore's   Audio   Visual   Center.   Inc. 

234     S.i;.     12lh     Ave.     Portland 
''7214    Phone:   503/233-5621. 


•  UTAH  • 

Des      I    Book    Company,    44    East 
Soii.li  Temple  St..  Salt  Lake.   10. 


Designed  for  its  purpose:  the  new  RusscU  Fihn  Laboratory  in  Jack, 


Russell  Film  Laboratories  Has 
Modern  lacksonville,  Florida  Plant 

v-v  1966  has  been  an  auspicious 
year  for  Russell  Film  Laboraturics. 
well-established  service  facility  in 
the  Southeast  and,  since  March, 
the  occupants  of  a  modern  build- 
ing which  was  designed  and  con- 
structed as  a  motion  picture  lab- 
oratory. Present  services  include 
color  printing,  b&w  reversal  and 
negative/ positive  processing  and 
printing  as  well  as  Westrex  optical 
sound  recording  in  both  16mm  and 
35mm. 

Russell's  latest  acquisition  is  a 
new  Pako  ECO-ME4  combina- 
tion color  processing  machine.  It 
will  make  possible  faster  service, 
color  work  prints  on  a  daily  basis. 
A  color  negative  positive  machine 
will  be  added  later. 

Within  this  fireproof,  dust-free 
lab  there  is  a  private,  fully- 
equipped  editing  room  for  pro- 
ducer clients;  screening  facilities 
to  check  dailies  and  answer  prints. 

All  these  facilities  reflect  the 
more  than  30  years  of  film  experi- 
ence earned  by  the  company's 
president,  Gcrden  Russell.  He 
summarizes  his  outlook  in  these 
wortls: 

"Our  building  is  new  and  the 
emphasis  today  is  on  color,  but 
the  things  which  helped  build  our 
business  will  always  remain  the 
same:  courtesy,  individual  care, 
quality  work,  competitive  prices, 
fast  service  and,  above  all,  a  real 
understanding  of  the  producer's 
needs."  • 

*       *       * 

Comniunicalions  Films  Subsidiary 
of  Design  I'irm,  Mnlarpcs  Staff 

••■■■  A  t\so-year  old  subsidiary  of 
Walter  Landor  &  Associates,  In- 
ilustrial  Design  firm  in  San  Fran- 
cisco, is  grtnving  fast.  F^ive  ap- 
pointments to  the  creative  staff  of 
Communications  Films,  as  the  unit 
is  called,  were  annoimccd  last 
month  by  executive  director 
Charles  Larrance. 

Ilic    fi\e    new    executives    and 


their  staffs  occupy  studio/of 
cilities  at  the  Visual  Comn 
tions  Center,  located  aboa 
former  Southern  Pacific  fer 
Klamath,  on  Pier  5  in  San 
Cisco.  Animation,  still  and 
picture  production  as  well 
sign  and  conference  facilii 
also  at  the  Pier  5  headqu 


1 


*  *  * 

Frank  Pfeiffer,  Gerald  Rogetl 
Wilding,  Inc.  as  TV  Produt 

Irank  Pfeiffer  and  Ck 
Rogers  have  joined  the    1 
duction   staff  of  Wilding, 
commercial  production  dirt 
that    company's    Chicago 
area  studio.  Pfeiffer  is  a 
veteran  in  production  and  h;f_| 
honored     by     awards     froi 
.American   Television   Com' 
Festival,  N.Y.   Internatiom 
Festival  and  at  Columbus. 

Rogers  began  his  carecrfl 
Industrial    and    Military   Pi  I 
visions  at  Wilding,  later  bc^ 
a  writer/producer  director  il 
Helicopter.  i 


i 
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Menell  Group  Set  Lp  to  IfM 
Group   Communications   F;l 

..  Menell  Associates.  Im 
been  formed  in  New  York  : 
vide  solutions  to  problems  cf~^ 
tered  by  increasingly  sophi;! '  ■ 
designs  and  construction  n  "' 
for  internal  systems  for  coi  ^ 
eating  information.  ;., 

Heading  up  the  compaiir,, 
Jerome  Menell,  president  at  ":;' 
W.  Weikert.  vice-presidci  " 
Menell  continues  as  |iresi 
Jerome  Menell  Co.,  Inc., 
sells,  rents  and  services  aud 
al  equipment. 

Communications     facilii 
A.  T.  &  T.  and  Shell  Oi 
New  York.  AMP  World 
Group    in    Richmond 
U.S.  Naval  Supply  System 
mancl.  in  Washington,  arc  i 
ing    designed    by    Menell 
ates. 


fooling  around 


Get  expert 
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motion  picture 
processing 
&  printing 
by  expert 


technicians 


/   WRITE,  PHONE,  CABLE: 

bebell 

108  West     24*  Sf,   New  York  0:)ll 
CORNER      WEME    OF  A^MERKHS 

PHOniE:    (2121  924-8573 

CABLES:  LABSBEBELL.N.  Y. 

for  NEW  1966  Price  List  C- 10 


Dirty? 


Brittle? 


Stained? 


Scratched? 


Worn? 


Rainti? 


Damaged! 


Send  if  to 


Specialists  in  the  Science  of 

ILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
PIDWELD  Process  includes   treatment  (or: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

Im  services  now  available. 


I 


ii  for  free  Broehure, 
tXTS  OS  FILM  CARE". 

^^APIO  FILM  Wf''^^^% 

y^TECHNIQUE.  INC   J&^    ^"j 

T  2  27  ST.,  L.  I.  C.  1,  N.  y.     -^i^— T-^     H_ 
'1)wall  •-4800  •  E«t.  1»*0  ^^fcj^   \. 
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EXPO  ^67:  AUDIQVISUALS 

(continued  from  the  preceding  page  57) 
projected  on  a  circular  globe  screen,  po- 
sitioned beneath  the  three  b&w  screens.  Onyx 
Films,  of  Montreal,  will  help  present  the  agri- 
cultural theme  within  the  exhibit  "Man  the 
Provider"  and  they  will  use  both  sound  re- 
cordings (bi-lingual)  as  well  as  eight  motion 
pictures  and  numerous  slides  for  the  various 
sector  areas:  basic  cycle,  soil,  plants,  mechan- 
ization, poultry  and  animal  breeding. 

The  theme  area:  "Man  and  Health"  will 
have  a  film  and  stage  show  titled  Man  and  His 
Health,  produced  by  Robert  Cordier.  The  film 
presentation  will  employ  six  to  eight  16mm 
black  and  white  film  loops  projected  on  three 
screens.  For  "Man  in  the  Community"  a  film 
titled  Urhanissimo  is  being  produced  by  The 
Hubley  Studios,  using  three  separate  35mm 
images,  combined  in  a  single  35mm  composite 
print.  The  sound  film  will  be  an  animated  sub- 
ject depicting  the  processes  and  problems  of 
city  growth  and  development. 

Exhibit  Details   Supplied  by  Roj^er  Blais 

We  arc  indebted  to  E.xpo  "67"s  audiovisual 
coordinator,  Roger  Blais.  for  many  of  the  de- 
tails provided  in  this  pre-fair  report.  Obviously, 
all  are  subject  to  the  myriad  of  changes  which 
always  take  place  within  the  months  preceding 
opening  day.  In  subsequent  features  we  hope 
to  bring  our  readers  other  details  of  new  a-v 
innovations  at  this  latest  "world  laboratory" 
of  the  audiovisual  medium.  • 


60     MILLION     SEE     PARKE-DAVIS     FILMS 


(CONTINUED    FROM    THE    PRECEDING    PAGE    43) 

who  are  contributing  so  much  in  the  fight  to 
eliminate  sickness  and  disease."" 

The  bulk  of  the  60  million  viewers  have  seen 
the  firm"s  oldest  film.  Going  Our  Way.  John- 
son explained.  Since  being  introduced  in  1957. 
it  has  played  before  an  estimated  television 
audience  of  better  than  33  million  on  nearly 
every  TV  station  in  this  country.  In  addition, 
nearly  three  million  others  have  seen  the  film 
within    their   community   group   audiences. 

More  than  14  million  people  have  seen  a 
1965  Parke-Davis  picture,  Counter-Atiack!. 
while  another  eight  million  have  viewed  Front 
Line.  Another  film  from  last  year.  Story  With 
No  End,  has  been  seen  by  120,000.  7"mi<*  For 
Livinii.  just  released,  has  already  been  seen  by 
about  40, ()(){)  persons. 

Prints  are  available  without  charge  to  groups 
through  the  firm's  19  branch  offices  in  the  U.S. 
or  from  any  of  the  31  offices  of  Modern  Talk- 
ing Pictures  Service.  Inc..  the  organization 
handling  national  distribution  of  the  films.  Re- 
quests pour  into  Parke-Davis  daily,  and  a  list 
of  their  points-of  origin  reads  like  a  page  from 
a  road  atlas. 

Names  like  Hamtramck.  Mich..  Zephyrhills. 
Fla.,  and  Pilot  Mountain,  N.C.,  are  mi.ved  in 
with  larger  cities  such  as  Los  Angeles,  New 
York  and  Chicago.  But  the  difference  in  size 
and  geography  mean  little  to  Parke-Davis. 

"We've  found  that  people  enjoy  the  films 
regardless  of  where  they  see  them,""  said  John- 
son. "We"re  only  happy  we  can  bring  them  to 
so  many.""  • 


art,  film  dips 
&  products 
ssYiitiiroiiixeil 
U\  voice,  iiiiisic, 
soiiikI  effects 
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Mm  and  Events  Along  Prodiu  lion  Lines 


Capital  Labs'  Garland  Miscncr 
l)c\ clops  New  Color  Scene  Tester 
w  A  new  additive  colur  scene 
tester,  currently  operational  at 
Capital  Film  Laboratories'  new 
Miami.  I'lorida  laboratory,  has 
been  desiencd  by  Garland  Mis- 
ener,  the  company's  technical  vice- 
president.  He  described  the  new 
printing  unit  at  the  recent  lOOth 
Technical  Conference  of  the  SM- 
PTH  at  Los  .Angeles. 

To  obtain  framc-to-frame  color 
balance  changes  in  the  scene  test 
prints  at  a  rate  of  10  frames  per 
second,  rotating  aperture  wheels 
are  used  to  modulate  the  red, 
green  and  blue  light  beams  in  the 
dichrotic  mirror  optical  system  of 
the  printer.  The  printed  result  is 
a  "color  ring"  of  seven  picture 
frames,  each  with  a  different  color 
balance.  The  color  ring  is  auto- 
matically repeated  at  fi\c  exposure 
levels,  with  intensity  control  by  a 
fourth  modular  wheel. 

FvuliMtcs  Deiisitirs  of  Negatives 

\\  ith  the  color  range  printed  at 
each  exposure  level,  the  timer  can 
make  accurate  color  balance  eval- 
uations for  printing  negatives  of 
different  densities.  An  extended 
color  range  mode  is  provided  for 
testing  editing  negatives  which  may 
have  a  wide  range  of  color  balance. 
This  mode  of  printing  may  be 
switched  in  or  out  as  needed. 

The  scene-tester  prints  by  opti- 
cal projection  and  operates  in 
normal  room  light.  This  facili- 
tates safe  handling  of  negatives  and 
more  efficient  operation.  • 


. .  .  agency  consultant  Penney 

Edmund  Penney  loins  Niles-Cini 
As  the  Agency's  A-V  Consultant 

Writcr-dircctor-produccr  Ed- 
mund Penney  has  joined  Nides- 
Cini  Advertising,  Los  Angeles,  as 
audio-visual  consultant.  He  will 
continue  to  head  his  own  film  pro- 
duction company,  Edmund  Penney 
Productions,  which  will  headquar- 
ter at  the  agency. 

Ed  Penney 's  recent  credits  in- 
clude such  documentaries  as 
A  nisei's  Flifihl.  Laniiiiai^e  of  Draw- 
infi.  and  Soiii;  of  America.  He  re- 
cently completed  The  Malzlers  for 
the  Los  Angeles  County  Museum 

of  Art.  • 

*        *        * 

Two  New  Films  from  Kodak 

i-:  Two  new  16nini  reversal  films: 
a  low-contrast  duplicating  film  and 
a  high-speed  camera  original  black 
&  while  film  have  been  announced 
by  the  Eastman  Kodak  Company. 


YOU'RE  INVITED  TO  JOIN  OUR  SUBSCRIBER  FAMILY! 
•  To  get  all  the  news  and  features-in-depth  about  the  latest 
and   best   in   audiovisual   tools  and   techniques,   just    fill    in 
the  convenient  Reservation  Form  below  and  mail  to  us  today: 

Yes,  Enter  My  Subscription  to 

BUSINESS    SCREEN    MAGAZINE 


n  One  Year  (Eight  Issues)  $3.00 
NamB: 


n  Two  Years  $5.00 


Company: 


Position: 


Address: 


City 


St.-fe 


Zipcode: 


□  Check  Enclosed  □  Company  Q  Bill  Me 

Subscribers  in  Canada  and  abroad  pa,  jO  a  yeor;  $7.00  for  two  years. 


Crawley  Appoints  Thomas  Glynn 
Vice-President,  Special  Projects 

.7  Crawley  Films  Limited  has  ap- 
pointed Thomas  Glynn  vice-presi- 
dent in  charge  of  Special  Projects 
for  this  leading  Canadian  film 
company.  Glynn's  present  duties 
include  supervision  of  several 
films  for  Expo  67,  including  a 
five-theater,  10-scrcen  show  for 
the  Canadian  Government's  His- 
torical Pavilion  and  a  70mm  pro- 
duction for  the  Canadian  National 
Pavilion.  He  joined  Crawley's  in 
1945  and  was  head  of  the  compa- 
ny's camera  department  for  1 1 
years.  • 

*  *       * 

Buscher  Directs  Ridgefield,  N.  J. 
Library  of  Association  Films,  Inc. 

i^  Kenneth  L.  Buscher  has  been 
appointed  Manager  of  the  Asso- 
ciation Films.  Inc.,  Ridgefield, 
N.J.  film  library. 

Mr.  Buscher  was  U.S.  Property 
and  Fiscal  Officer  from  1951  to 
March  of  this  year.  A  colonel  in 
the  Army,  he  was  responsible  for 
logistical  and  fiscal  support  to  the 
Army  and  Air  National  Guard  of 
New  York.  This  involved  the  re- 
ceipt, storage  and  issue  of  federal 
equipment  valued  at  approximate- 
ly $200  million  and  yearly  expen- 
ditures in  excess  of  $20  million.  • 

*  *        * 

Just  Call  'em  "The  Film  Group" 

i?  There's  a  new  company  name 
for  the  Chicago  studios  of  Hedman 
Gray  &  Shea,  Inc.  As  Michael 
Gray,  ncwly-cIectcd  president  ex- 
plains it,  "wc  just  got  tired  of 
spelling  all  those  names  and  then 
describing  what  wc  do.  Now  it's  all 
in  the  name:  The  Film  Group, 
Inc.  But  they're  still  located  at 
430  West  Grant  Place  on  Chi- 
cago's near-north  side.  • 

*  *        * 

News  of  Executive  Appointments: 

Maurice  \V.  Ste\ens  is  now  with 
The  Film-Makers,  Inc.,  serving  as 
a  producer  director  in  that  com- 
pany's Chicago-based  studio. 
'■  Ian  Michael  Summers  has  joined 
Applied  Concepts,  Inc.,  New  York 
City,  as  director  of  client  rela- 
tions. 

V  Charles  A.  Perry,  Jr.  has  been 
named  field  sales  manager  for 
x-ray  and  motion  picture  products 
in  the  Atlanta.  Ga.  district  office 
of  Diil'ont's  Photo  Products  de- 
parlmenl. 

«      *      * 

Filmaek  Appoints  Harlan  Croy  as 
Vice-President  of  Film  Division 

Harlan  Croy  has  been  named 
\  ice-president  in  charge  of  the  In- 
dustrial anil  Business  Film  Division 


of  Filmaek  Studios,  Chic 
cording  to  president 
Mack,  the  veteran  prod 
also  direct  a  new  depart 
industry-oriented  emplo\ 
ing  programs. 


REFERENCE    SI 


Fall  Issue  of  "Free  Film 
Offered   by   Sterling-Movi 

Sterling  Movies,  Inc., 
tors  of  sponsored  films,  a 
ing  copies  of  the  new  fal 
of  Free  Film  News,  a  pictc 
descriptive  catalog  of  1 
films  available  to  organii 
audiences. 

Twenty-three  categories 
arc  included  in  the  new 
including  art,  fashion,  i 
travel,  and  professional-ti 
In  addition  to  a  large  seic 
individual  films.  Sterling  of 
eral  film  forums,  film  ser 
a  feature  plan  which  provit 
on  a  regular  weekly  or 
basis.  Bookings  are  handk 
automated  system  and  are ; 
as  far  in  advance  as  the  g 
quires. 

Copies  of  the  new  Fr 

News  are  available  from 

Movies,  Inc.,  43  West  61s 

New  York   10023. 

*        *        * 

Ask  for  Your  "ColorTran 
Berkcy  Technical   Corj 
tion  Picture  &  Television 
is  distributing  the  first  ed 
a    new    publication    called 
Tran  News.   Installatiims 
plications   of  ColorTran  |l 
are  shown  and  briefed,  ai 
nical  material  on  lighting 
informative       presentation 
eight-page,    two-color    bu'r 
printed     in     S'-ixll"     ^ 
punched  for  3-ring  bindi 
ot  this  and  succeeding  i-- 
be  obtained  by  writing  i> 
Tran    News.     1015    Chesi 
Burbank.  Calif.  91502. 


Single-Reference  Manual.  i> 
List  Offered  by  Bebell  &  B<i 

•A    Bebell  c<:  Bebell  Color 
tories.  Inc.,  has  unified  its 
motion   picture  photograpl 
oratory    service    price    li' 
reference  manuals  into  or' 
ing. 

Each  section  is  indexi 
tabs  for  quick  reference  tc 
picture  services,  slides  ar 
strips,  transparencies  anc 
prints,  graphic  arts  and  ci 
ing  services. 

C\ipies  are  available  fr 
bell  &  Bebell  at  108  West  '. 
New  York,  N.Y.    1001  I. 
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MOVIELAB.  INC. 

Movielab  Building 

619  West  54th  Street 

New  York.  N.Y.  10019 

JUdson6  0360 

Cable:  MOVIELAB    Telex:  12-6785 
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world  health,  has  helped  Jo  extend  the  life-span  of  man. 

It  has  provided  countless  millions  of  people  with  the  opportunity 

to  lead  healthier,  happier,  more  productive  lives. 

In  its  latest  motion  picture,  "Time  for  Living,"  produced  by 

The  |am  Handy  Organization,  Parke-Davis  salutes  the  15,000  members 

of  its  world-wide  family.  Serving  in  100  countries,  they  are 

working  to  provide  Better  Medicines  for  a  Better  World. 

When  you  have  an  important  company  story  to  tell  the  public, 
your  customers,  shareholders,  or  employees  —  with  the  need 
to  tell  it  dramatically,  meaningfully  and  clearly,  call  on  — 
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Anyone  can  distribute  sponsored  films! 


Sure,  anyone  can  distribute  sponsored  films!  All  you  need 
is  a  small  office,  some  paper  and  basic  supplies,  the 
simplest  kind  of  rewind  and  splicer  (some  programs  have 
been  known  to  operate  without  the  last). 

But  suppose  you  want  your  distribution  to  be  the  best 
in  every  way  — to  match  the  quality  of  your  products  and 
the  reputation  of  your  company. 

Suppose  your  distribution  objectives  included  such 
important  things  as  reaching  only  the  audiences  that 
benefit  you  most;  keeping  your  prints  always  in  tiptop 
condition;  making  the  most  of  the  available  print  supply; 
obtaining  complete  and  accurate  management  reports; 
and,  doing  the  most  effective,  most  efficient  job  of 
sponsored  film  distribution  that  could  be  done. 

In  that  case  we  think  you  would  want  your  distribution 
to  be  the  same  as  Modern  distribution  — and  so  you 
would  need: 

Audience  Knowledge  You  would  want  to  know  where 
the  thousands  of  audiences  for  16mm  films  are  located, 
who  is  in  charge  of  film  programming,  what  the  interests 
of  those  audiences  are.  You  would  have  to  do  constant 
research  to  locate  the  thousands  of  new  audiences  that 
are  added  each  year. 

Addressing  Facilities  Once  collected,  your  audience 
knowledge  would  have  to  be  recorded  on  your  computer, 
addressograph  or  similar  plates  so  that  you  would  have 
the  facility  for  using  this  information.  And  you  would  have 
to  have  the  capacity  to  expand  this  file  by  15  or  20  thou- 
sand audiences  each  year  to  keep  up  with  the  growing 
market  for  your  films. 

Promotion  Knowledge  You  would  have  to  know  the 
best  times  of  the  year  to  promote  the  use  of  your  films 
and  how  to  design  and  write  your  promotion  to  appeal  to 
the  people  you  want  to  have  see  your  film.  If  you  were  big 
enough  (as  Modern  is)  you  could  have  a  full-time  staff 
working  on  advertising  and  promotion  alone. 

Audience  Confidence  This  is  a  tougher  thing  — an 
intangible  — that  you  have  to  build  up  through  daily  per- 
sonal contact  over  many  years.  It  results  when  your 
audiences  have  actually  learned  by  experience  that 
you  are  a  reliable  and  convenient  supplier  of  sponsored 
films. 


Film  Libraries  For  audience  convenience  and  to  make 
the  most  efficient  use  of  your  print  inventory,  you  would 
need  a  decentralized  network  of  film  libraries.  These 
libraries  would  have  to  be  strategically  located  in  major 
cities  and  should  be  placed  at  convenient  addresses  in 
those  cities  that  are  easily  accessible. 
We  have  found  that  31  such  libraries  provide  effective 
national  coverage. 

Equipment  To  operate  efficiently  you'd  need  the  best 
of  equipment.  For  example,  your  films,  if  they  are  to  be 
kept  in  the  best  possible  condition,  demand  professional 
film  room  equipment  which,  of  course,  would  include 
electronic  film  inspection  machines. 

Management  Reports  If  you  want  to  keep  manage- 
ment fully  informed  about  the  results  of  your  distribution 
effort,  you  would  want  the  facility  that  is  only  provided 
by  electronic  data  processing.  This  would  enable  you  to 
prepare  regular  reports  of  results  by  state,  type  of 
audience,  marketing  areas,  and  other  vital  information. 

Personnel  and  Administration  The  heart  of  any  film 
distribution  program  is,  in  the  final  analysis,  SERVICE. 
And  service  means  people.  You  would  need  capable 
people  specially  trained  in  the  problems  of  film  distribu- 
tion to  staff  your  31  libraries.  You  would  want  to  effec- 
tively supervise  and  manage  all  activities  and  plan  for 
future  growth  and  development. This  would  require  cap- 
able administrators  who  have  had  many  years  of 
experience  in  sponsored  film  distribution  who  can  devote 
every  minute  of  their  time  to  your  objectives. 

This  isn't  all  but  it  will  give  you  some  idea  of  what  is 
involved  in  this  business  of  distribution  of  sponsored 
films  IF  you  expect  your  distribution  to  be  the  best  in 
every  way.  You  can  readily  see  that  this  is  a  full-time  job 
for  a  lot  of  people. 

The  point  is  this... Modern  has  this  know-how,  these 
facilities,  and  capable  personnel,  NOW.  And,  Modern 
has  the  experience  — 30  years  of  it  — devoted  exclusively 
to  the  distribution  objectives  of  over  700  major  sponsors 
of  business  and  public  relations  films. 

Why  be  satisfied  with  less  than  the  best,  when  the  best 
costs  no  more ...  and  often  costs  less!  Phone  or  write 
any  of  the  offices  listed  below.  We  have  a  wealth  of  expe- 
rience and  case  histories  that  are  yours  for  the  asking. 


N 
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SALES  OFFICES: 

CHICAGO.  Prudential  Plaza— Delaware  7-3?52 

LOSANGELES.  1717N  Highland  Ave  -Hollywood  2  2201 

NEW  YORK.  1212  Avenue  ol  the  Amencas-765  3100 

PITTSBURGH.  910  Penn  Avenue-Grant  1  9118 

SAN  FRANC/SCO,  16  Spear  Si  -Yukon  2  9414 

WASHINGTON.  1834  K  SI  ,  N  W  -783  0558 

DON  MILLS  ONTARIO.  1875  Leslie  Street— 444-7347 
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Little  Movie  Projectors 
Are  Big  Business 
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THAT'S  WHY  WE'VE  BUILT  THIS  NEW  BIG  PLANT 


Technicolor  Plant  21  opens  this  fall.  That  means  we'll  be  able  to  produce  more 
8  and  Super  8  Instant  Movie  Projectors  than  ever  before  —  to  meet  the  rapidly 
expanding  demand  from  business  and  industry.  Perhaps  you've  underrated  the 
potential  of  the  Technicolor  Instant  Movie  system.  Why  not  take  a  nev»/  look? 

PREE  —  Two  new  application  newsletters 
show  how  leading  companies  are  using 
Technicolor  Instant  Cartridge-Loading  Movie 
Projectors  and  Single  Concept  Films. 


'r  A   ^*a/e»  maker  news 


echnicolor  Instant  Movie  Projector, 
nap  in  the  Magi-Cartridge'"  and 
Click,"  Instant  movies  —  no 
ireading  or  rewinding  ever. 


TECHNICOLOR  CORP.      DEPT.    BS-116 
1985   PLACENTIA  AVE. 
COSTA   MESA,   CALIF.   92627 

FREE  —  Send  for  Technicolor  sales  maker  news 
and  Technicolor  training  news. 
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State_ 


?ip  Code- 


"Technicolor 
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It's  easy  to  tell.  A  salesman  may  have 
a  good  knowledge  of  your  product  or 
se^^•icc  but,  for  sales  success,  that's 
only  half  of  what's  needed.  The  other 
half,  enually  important,  is  "people" 
knowledge.  When  a  salesman  lacks 
this,  he's  just  half  as  effective  as  he 
should  be. 

To  be  wholly  effective,  salesmen  must 
possess  "people"  knowledge,  under- 
stand the  fundamentals  of  selling,  and 
develop  persuasive  skills  that  motivate 
prospects  to  want  to  buy. 


This  new  University  of  Marketing 
audio-visual  sales  cf)urse  offers  ihis 
knowledge.  It  makes  it  easy  to  train 
your  men  in  the  attitudes  and  tech- 
niques of  today's  top  earners.  It 
enthuses  men  to  want  to  do  a  better 
|ob  .  .  .  shows  them  how  to  work 
"smarter",  rather  than  harder. 
The  six  two-hour  sessions  arc  .so  clearly 
programmed,  it's  remarkably  easy  to 
coiidud  the  training  meetings. 

Mail  the  coupon  for  details  on  how 
you  can  add  annllirr  half  to  each  of 
your  men  .  .  .  and  double  his  sales 
effectiveness. 

BETTER  SELLING  BUKEAU 

1 1.50  West  Olive  Avcmic,  Dcpt.  BS-31 
Hiirbonk,  California  9150G 

I'd  Iikr  "prcvlrMr"  drtailt  on  the  Univerelly  of 
Kfurkrting  Audio-Vilniil  Sairt  Counr. 

NAME 
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COMPANY- 
CITY 


-TITLE. 


STATE. 


-ZIP  COHE. 


Srnd   inform-ition.   also,  on   the  tr»  .(ion  of  cul- 
loni-t.iilorrd  Aiidio-Viiunl  proRrami  ir.r. 
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At  Byron,  we  are  proud  of  our  Sound.  Our  Westrex  8-channel 
mixing  console  uses  graphic  equalizers  to  correct  defects  in 
the  original  sound  recording  track.  New  dynamic  equalizers 
give  a  fuller  music  track  under  voice.  An  electronic  echo 
chamber  makes  a  "dead"  narrator's  voice  come  to  life,  a  trio 
sound  like  a  10-piece  orchestra,  i  j  Byron  offers  every  acces- 
sory known  to  the  art  of  motion  picture  sound  recording.  All 
facilities  for  magnetic  or  optical  recording  and  dubbing. 
Speedy  transfer  from  any  material  to  any  material  ...  35  mm, 
17%  mm,  16  mm,  and  %"  tape  or  film  (negative  or  direct  posi- 
tive). D  Byron's  Sound  Studio  and  the  Byron  Motion  Picture 
Laboratory  are  closely  coordinated  for  complete  control  .  .  . 
a  big  reason  why  film  producers  the  world  over  get  the  best 
16  mm  and  35  mm  sound  recording  and  exclusive  Color- 
Correct®  prints  from  Byron. 


i^«rv^ 


"Color-Correct"* 
a  Byron  exclusive 

(U.S.  Patent  Office 

Trademark  No.  575058) 

Sound 

Editing 

3eveloping 

Printing 

Negative,  Positive 
Reversal 

Answer  Prints 

Magnetic  Striping 

16  mnn,  35  mm 

Music 

MOTION    PICTURES    Screenino 


byron 


1 1226  Wisconsin  Ave.,  N.W.,  Washington,  D.C.  20007,  Phone  202,  FE  3-40O0  i 
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JJlighting  the  way  to  better  productions 
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INC.     4 


LARGEST  SUPPLIERS  IN  THE  EAST  -  LIGHTING,  GRIP  EQUIPMENT.  PROPS,  GENERATORS  .  .  . 

RENTALS  •  SALES  •  SERVICE    ^  Sole  distributor  of  MoleRichardson  Company  Products  in   Greater  New  York 

'W-  ^m&t^/w^  'Nc    333  WEST  S2nd  STREET.  NEW  YORK,  N.  Y.  10019,  Area  212.  Circle  6-5470 


Send  for  a  schedu/e  of  renfa/  rates.' 
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Niles  and  the 
JDistinguished  A\A/ard 


October,  1966 


•I. 


October  21,  1966  — N'iles  wins  P'irsl  Prize  in  Annual  International 
Film  ("ompetiiion  of  Society  for  Advancement  of  Management.  Win- 
ning entry:  "Partners  in  Profit  Profit  for  Partners,"  an  unusual  two- 
part  film  produced  for  The  Kroger  Company.  Thirty  minutes  long, 
the  film  gives  Kroger's  .57,000  employees  a  deep  look  into  the  marketing 
philo-sophy  and  advances  of  their  company.  Then,  it  details  how  these 
advances  make  possible  the  firm's  excellent  profit-sharing  and  employee 
retirement  income  programs. 


October  23,  1966  — Niles  wins  Honorable  Mention  for  film,  "The 
Front  Line,"  at  San  Francisco  International  Film  Festival.  Produced 
for  Reader's  Digest  in  cooperation  with  the  Super  Market  Institute, 
this  motion  picture  focuses  on  the  traits  of  three  women  named 
"Checkers  of  the  Year".  It  uses  an  unusual  stop-caution-go  background 
color  theme  to  stress  the  importance  of  proper  check-out  procedures, 
to  instruct  new  supermarket  em'ployees. 


)ctober  14,  1966  — Niles  wins  Silver  Medal  at  International  Film 
nd  Television  Festival  of  New  York  for  its  TV  commercial, 
Reactions"  — produced  for  Sunbeam  Corp.  Here,  an  original  score  by 
K'iles'  Musical  Director  Sid  Siegel  complements  scenes  showing  male 
jactions  to  women  using  Sunbeam's  Ladies  Electric  Shaver. 


iree  in  one  month. ..out  of  more  than  100  Distinguished 
kwards  made  to  Niles  in  the  past  1 0  years. 
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OTION  PICTURES  FOR  THEATRE.  TELEVISION  AND  INDUSTRY  •  ANIMATION  •  TV  COM- 
EHCIALS  &  SHOWS  •  SOUND  FILMSTRIPS  •  RADIO  COMMERCIALS  &  SHOWS  •  BUSINESS 
EATRE     •     SALES  MEETINGS     •     COLLATERALS     •     ■PACKAGED"  COMMUNICATIONS 


=red  A.  Niles  Communications  Centers,  Inc 


IN   CHICAGO:   1058  W.  Washington  Blvd.  31  2-738-41 81 
IN   NEW  YORK:   108  West  End  Ave.  212-787-8770 
IN   HOLLYWOOD:   5545  Sunset  Blvd.  21 3-462-731 1 
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W.  S.  Vaughn  Heads  Iloard:  Dr. 
Louis  Eilcrs  Prcsidcnl  of  Kodak 

•jV  The  ncwly-ckx-tcd  board  chair- 
man and  chief  executive  officer  of 
ihc  Eastman  Kodak  Company  is 
\Villi;mi  S.  \  aughn.  He  succeeds 
Dr.  Albert  K.  Chapman,  retiring 
Januar>'  1,  after  a  distinguished 
career  with  that  company  wliich 
began  in  1919. 

Dr.  Louis  K.  Eilers,  formerly 
executive  vice-president  of  Kodak, 
was  elected  president  to  succeed 
Vaughn.  As  the  company's  eighth 
president.  Dr.  Eilers  now  heads 
the  firm  he  joined  in  1934.  • 

*         •         * 
Ford  Previewing  a  New  Science 
Picture  "Man  Is  the  Measure" 
"ie  A   preview  showing  on   Mon- 
day, December  5  introduced  a  new 
science  film.  Man  /v  the  Measure, 
sponsored    by    the    Ford    Motor 
Company.    The    25-minute    color 
film  illustrates  the   precise   meth- 
ods  of  measurement   required    in 
modem  technology  and  shows  how 
scientific    progress    depends     on 
man's  ability  to  develop  even  more 
precise   techniques   for   measuring 


distance,   size   and   forces   at   the 
atomic  and  cosmic  levels. 

Narrated  by  Alexander  Scour- 
by  and  with  an  original  music 
score,  the  new  film  will  be  avail- 
ahle  for  free  loan  to  groups  and 
schools  through  the  company's 
film  libraries.  It  is  noted  as  of 
special  interest  to  high  school  and 
college  mathematics  and  science 
classes  and  to  all  groups  interested 
in  scientific  progress.  • 

*       *        * 

Mendenhall  Wins  S500  Award 
for  Technical  Developments'  Data 
■;',  John  W.  Mendenhall  of  Wash- 
ington. D.  C.  has  won  the  S500 
cash  prize  awarded  by  DeLuxe 
Laboratories  in  its  Technical  De- 
velopments Contest  for  the  most 
complete  list  of  "technical  devel- 
opments which  have  had  the  most 
significant  eflect  or  influence  on 
the  growth  of  the  motion  picture 
industry." 

Second  prize  of  $300  was  award- 
ed to  Miss  Patricia  Nelson,  Los 
Angeles.  The  third  prize  of  $200 
went  to  Gary  R.  Ullman  of  Ada, 
Minnesota. 

Judges  for  the  contest  were 
Herbert  Lightman,  editor  of  The 
American  Cinematographer;  Kemp 
Niver,  president  of  the  Renovare 


Company;    and    Oscar    L.    "Pat" 

Patterson,  Management  Consult- 
ant, Media,  and  a  past  president 
of  both  the  Industry  Film  Pro- 
ducers Association  and  the  Uni- 
versity Film  Producers  Assn. 
*        *       * 

American  TV  Commercials  Entry 
Deadline  Advanced  to  January  13 

;V  Sharply-increased  entries  ex- 
pected from  throughout  the  U.S. 
and  abroad  have  moved  up  the 
deadline  for  the  1967  American 
Television  Commercials  Festival 
to  January  15,  according  to  Wal- 
lace A.  Ross,  director  of  the  event. 

Forms  arc  in  the  mails  to  ad- 
vertisers, agencies,  producers  and 
television  stations  in  the  U.S. 
while  international  entry  forms 
have  already  been  distributed. 

Judging  of  TV  Commercials' 
entries  for  this  eighth  annual  event 
will  again  follow  accepted  product 
categories  and  craftsmanship  areas. 
One  major  change  in  the  entry 
formula  is  that  production  com- 
panies may  enter  directly  the 
craftsmanship  competition  while 
advertisers  and  agencies  may  en- 
ter the  individual  product  cate- 
gories with  neither  competition 
necessarily  relating  to  the  other. 

According  to  Ross,  "this  will 
insure  that  outstanding  examples  of 


George  H.  Cribbin,  1967  chaimuti 
of  American  TV  Commercials  event 
is  Creative  and  International  Ad 
visor  to  Young  &  Riihicam  Agency 

cinematography,  direction,  design 
etc.  will  not  be  overlooked  by  the 
advertising-oriented  executives 
who  do  the  product  category  judg- 
ing. 

The  standing  group  of  advertis- 
ing judges  on  ten  regional  panels 
will  be  augmented  by  a  picked 
group  of  production  experts  for 
the  craftsmanship  competition. 

George  Gribbin,  former  chair- 
man of  Young  &  Rubicam  adver- 
tising agency,  is  chairman  of  the 
board  of  advertising  executives 
who  plan  and  judge  the  commer- 
cials" competition  in  1967.  • 


JET  STOCK  "ROOTAGE 


♦JET/PISTON/HISTORICAL  AIRCRAFT 
35  MM/16  MM  COLOR  and  BLACK  &  WHITE 
Free  film  provided  to  producers  for  authentic  airline  sequences 


UNITED  AIR  LINES 
Publicity  Department 

Atlanta  S23-SS16 

Chicago  726-5500 

Denver  398-4535 

Detroit  963-9770 

Honolulu  510-171 


Los  Angeles 
New  York 
Pittsburgh 
San  Francisco 
Seattle 


482-3300 
922-5225 
391-5152 
397-2620 
682-3731 


Washington 


737-6830 


Write  for  cntnlog: 

UNITED  AIR  LINES  FILM  LIBRARY 

Suite  230.  Stntler  Center 

900  Wilshire  Boulevard 

Los  AnRcles.  C.tlifornin  90017 


*Jet  mockups  for  interior  filming— New  Yoi  v  City  and  Hollywood 


United  A  ir  Lines 
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Where  the  action  is... 


De  Luxe  Laboratories.  Inc.,  850  Tenth  Avenue,  New  York.  New  York  10019  (212)  CI  7-3220. 
West  Coast:  1418  North  Western  Avenue.  Hollywood,  California  90027  (213)  HO  9-3141 

General  Film  Laboratories,  A  Division  of  De  Luxe  Laboratories,  Inc. 
1546  North  Argyle,  Hollywood,  California  90028  (213)  HO  2-6171 
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Sponsored  Filnt*.  Win  Honors  at 
ihc    San    Francisco    Film    Fcsiival 

•j^  Business-sponsored  and  other 
notable  factual  films  were  among 
the  award-winners  at  the  recent 
San  Francisco  International  Film 
Feslival.  Honored  in  the  Festival's 
■  lilm  as  Communication"  com- 
petition division  were  such  pic- 
tures as  Physics  and  Chemistry  of 
Water,  produced  by  Film  Asso- 
ciates of  California  for  Lever 
Brothers  (category  I,  classroom 
films);  The  Front  Line,  produced 
by  Fred  A.  Niles  Communica- 
tions Centers,  Inc.  (category  2, 
training  films)  and  Lani^nage  of 
the  Bee.  winner  of  a  silver  award 
given  the  Moody  Institute  of  Sci- 
ence (category  3,  informational 
films). 

Two  National  Film  Board  of 
Canada  films.  .Memorandum  and 
Blister  Keaton  Rides  At-ain,  won 
high  honors.  The  former  received 
the  Golden  Gate  Award  in  cate- 
gory 5,  essay  films  and  Buster 
Keaton  won  the  NFB  a  silver  tro- 
phy (category  6,  factual  films). 

Dynamic  Films.  Inc.  received  a 
silver  award  for  The  Collection  in 


category  7.  promotional  films. 
Honorable  mentions  in  this  group 
\vent  to  The  Makini;  of  Life,  spon- 
sored by  Time.  Inc.;  and  Life  in 
the  Balance,  sponsored  by  the 
Standard  Oil  Company  of  N.J.  In 
category  8  (influence  films),  the 
silver  award  was  presented  to  the 
County  of  Los  Angeles  for  Home- 
less Child.  prcKluced  by  Don  Hos- 
ier; honorable  mention  in  this 
group  was  gi\cn  Glen  Canyon, 
prixiuced  by  Larry  Dawson  Pro- 
ductions. 

A  sponsored  motion  picture. 
The  Master  Singers,  entered  by 
the  National  Coal  Board  of  Lon- 
don. England,  won  the  top  silver 
award  in  the  Festival's  "Film  as 
Art"  competition.  The  Wilbur 
Streech  film.  Moving  Visuals,  was 
given  the  Festival's  award  for  best 
use  of  animation  in  the  "Film  as 
Art"  competition.  • 

*  *  * 

8lh    Industrial    Film    Festival    is 
Slated  for  Vienna  During   1968 

ii  A  correspondent  abroad  re- 
ports that  the  8th  International 
Industrial  Film  Festival  will  be 
held  in  Vienna,  Austria  in  the 
spring  months  of  1 968.  We'll  keep 
you  posted  when  official  notice  of 
this  event  is  received  from  CIFE 
headquarters   in  Europe.  • 


Eastern  Airlines  Names  Beekley 
Manager  of  Photographic  Services 

-•>  William  M.  Bccklcy  has  been 
appointed  manager  of  photo- 
graphic services  for  Eastern  Air- 
lines. In  his  newly-created  post, 
to  which  he  was  named  by  A.  M. 
Heisig,  Eastern's  system  director 
for  corporate  identity,  Beekley  is 
responsible  for  coordinating  all 
photo  services  of  the  company. 
He  will  be  based  in  Miami. 

Beekley  was  president  of  his 
own  company,  Beekley  Films.  Inc. 
in  Bradenton.  Florida,  before  join- 
ing the  air  line.  A  graduate  of 
Ohio  University,  he  is  a  major  in 
the  Air  Force  Reserve.  • 


Niles  Communications  Centers  to 
Provide  "Customized'  Incentives 
•h  The  Fred  A.  Niles  Communica- 
tions Centers,  Inc.  has  entered  the 
sales  incentive  field  in  alliance 
with  British  Overseas  Airways 
Corporation  and  KKS  Internation- 
al Corporation.  The  new  setup  will 
provide  customized  incentive  serv- 
ices and  promotional  programs  to 
companies  throughout  the  U.S. 

"The  new  thing  we  are  really 
offering,"'  according  to  Fred  A. 
Niles,  president  of  the  communi- 
cations" firm,   "is  the  customized 


service.  'Canned'  incentive  caml 
paigns  are  already  available  froir 
a  number  of  sources."  < 

*  *  * 
lewish  Audio-Visual  Council  to 
Review  Film,  Filmstrip  Entries 
■^i-  The  outstanding  film  and,( 
filmstrip  dealing  with  Jewish  sub 
jcct  matter  and  released  durim 
1966  will  be  given  a  special  awar^ 
to  be  presented  by  the  Nationa 
Council  of  Jewish  Audio-Visua 
Materials.  The  award  will  be  madi 
at  the  17th  annual  meeting  aDc 
workshop  of  the  Council  in  May 
1967. 

In  announcing  the  award,  Dr 
Chaim  1.  Etrog.  chairman  of  the 
Council's  National  Board  of  Re- 
view, suggested  that  producer; 
submit  information  about  sucl 
films  and  filmstrips  of  Jewish  in 
terest  released  in  1966  to  Dr.  Zal- 
men  Slcsinger,  executive  secretan. 
National  Council  on  Jewish  Audii^ 
Visual  Materials.  101  Fifth  Ave- 
nue, New  York,  N.Y.  10003.  All 
entries  must  be  in  the  offices  I'l 
the  Council  not  later  than  Jan 
uary  9,    1967.  • 

*  *  * 

Next  Month:  these  pages  will 
feature  "Pictures  of  the  Year"  in 
a  broad  review  of  1966  film 
awards  and  other  events. 
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ColorTran  FOCUSING 


MULTI-BROAD 

For  wide,  blfh  Inttnsity  coverage. 


VARIABLE  BROAD 

For  extreme  wide  coverage. 


Kejr  views  of  Broidi 
showini  tocuiint  control 
knobi.     _ 

/  V 


ColorTran  tiMaU  •w«ry  iighi  r.g  challongc 


Write  for 

Detailed 

Literature 


Exclusively 
from  ColorTran 


Focusing  Single  Broads  designed 

for  smoothest,  most  powerful  fill  lights 

in  Motion  Picture  and  TV  studios. 

Lightweight  and  compact.  Ideal  for  color 

work  requiring  constant  color 

temperature  of  3200  K.  using  long-life 

quartz-iodine  lamps. 

Also  available  —  fixed-focus 

single  and  double  broads. 


olorlraii 


(213)  843  1200 
1015  Chestnut  Street,  Burbank.  California 


with  Acadamy  Award  Wlnnlnf  Quartz-lodina  llxMs. 

Circle  llom    16  on  Toch  Dolo  Cord 
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A  great  fraternal  order  tells  its  story  through  film, 
Knights  of  Columbus'  "The  Papal  Challenge" 


"Yes,  man's  works  are  good.  For  from 
his  vineyards  come  music  and  gaiety 
and  riches.  His  material  blessings  are 
many.  But  some  are  left  behind.  The 
material  blessings  are  not  universal. 
There  are  byproducts  of  poverty  and 
injustice.  There  are  social  problems 
which  cry  out  for  answers." 
Spoken  in  "The  Papal  Challenge," 
a  film  produced  for  the  Knights  of 
Columbus  by  Audio  Productions,  Inc. 
—which  closes  with  a  personal  appeal 
to  the  Knights  from  His  Holiness 
Pope  Paul  VI— these  words  come  as 
no  surprise  when  one  considers  the 
source.  For  the  Knights  of  Columbus 
is  a  fraternal  organization  for  whom 
ethical  and  social  concerns  have 
always  been  paramount.  Indeed, 
"The  Papal  Challenge"  is  but  the  latest 
manifestation  of  this  traditional 
concern  of  the  Knights  for  meeting 
the  challenge  of  great  social  problems. 

What  might  have  come  as  a  surprise, 

however,  was  to  see  similar  sentiments 
expressed  by  some  of  the  leading 
representatives  of  the  hard-headed 
business  community  in  a  recent 
New  York  Times  survey  on  the  social 
responsibilities  of  business,  in  which 
37  top  executives  of  the  country's 
leading  companies  participated. 


His  Holiness.  Pope  Paul  VI  in  a  scene 
from  "The  Papal  Challenge" 


N.  Y.  Times  Survey  suggests 
strong  U.  S.  Business  trend 
to  Public  Afiairs 
Involvement 

Among  the  revelations  of  the  survey, 

it  turns  out  that  business  men  in 
general  seek  to  cooperate  with  the 
government;  feel  that  business  has  a 
role  in  supporting  equal  opportunity 
for  all  citizens;  believe  in  fitting  their 
business  needs  into  the  needs  of  society, 

Some  of  the  ideas  advanced  and  the 
distinguished  men  who  advanced  them: 

Lammot  du  Pont  Copeland,  president 
of  E.  I.  du  Pont  de  Nemours  &  Co., 
Inc.:  "Management,  it  seems  to  me, 
must  reach  for  a  balanced  solution 
within  the  framework  of  one 
unassailable  precept:  business  is 
a  means  to  an  end  for  society  and 
not  an  end  in  itself." 
David  Rockefeller,  president  of  the 
Chase  Manhattan  Bank:  'increasing 
social  awareness  makes  it  essential 
that  business  take  greater  strides  to 
demonstrate  its  responsible  and 
progressive  involvement  in  the  life 
of  the  nation  and  the  world." 
J.  Howard  Rambin,  Jr.,  chairman  of 
Texaco,  Inc.:  "We  have  entered  a  new 
era  in  which  the  need  for  cooperation 
is  clearly  recognized  by  businessmen 
and  Government  leaders.  The 
antipathy  of  earlier  decades  is 
beginning  to  disappear." 
R.  G.  Follis,  chairman  of  the  Standard 
Oil  Company  of  California:  "Business 
has  the  obligation  to  utilize  moral 
influence  and  persuasion  on  behalf 
of  civil  rights  goals  whenever  it  can 
do  so  effectively,  without  contributing 
to  social  unrest." 

It  is  not  surprising  to  note,  in  another 
New  York  Times  story,  that  "Public 
Affairs  activity  suddenly  has  become 
one  of  the  fastest  growing  segments 
of  American  Business.  While  ten  years 
ago  only  a  handful  of  companies  had 
anything  resembling  a  complete  public 
affairs  program,  today  at  the  very 
minimum,  500  corporations  have 
such  programs." 


Behind  the 
camera  for 
"Human 
Reproduction" 


If 


"Human  Reproduction 
—remake  of  a  classic 


Public  Affairs  is  one  of  many  areas  in 
which  Audio  Productions,  Inc.,  has 
been  a  leader.  Education  is  another. 
In  1948,  Audio  Productions  produced 
for  McGraw-Hill  Text-Films  a  film, 
"Human  Reproduction,"  designed  to 
fill  the  vacuum  then  existing  in  the 
field  of  sex-education.  "Human 
Reproduction"  has  since  been  viewed 
by  many  millions  of  children  and 
adults,  in  classrooms  from  junior 
high  school  through  college  level,  by 
RT  A.  groups,  religious  groups, 
medical  and  mental  health  groups, 
police  and  social  workers.  It  is  used 
officially  in  Spain,  France,  Japan  and 
India  translated  into  those  languages. 
In  1965,  Audio  Productions  produced 
a  new  version  in  color  and  black  and 
white  which  won  the  Blue  Ribbon 
Award  at  the  1966  American  Film 
Festival  sponsored  by  the  Educational 
Film  Library  Association,  Inc. 


Audio  Explains  U.  S. 
Jury  System  to  Public 


^ 


Recently  Audio 
was  chosen  by  the 
New  York  State  De- 
partmental Com- 
mittee for  Court 
Administration,  to 
produce,  under  a' 
Ford  Grant,  "The       I-  <^  Marshall 
True  and  the  Just,"  starring  the 
distinguished  actor  E.  G.  Marshall. 
The  purpose  of  the  film  is  "to  remind 
Americans  of  the  dynamic  role  played 
by  the  juror,  and  the  importance  to 
justice  of  the  jury  system."  We  are 
pleased  to  report  that  "The  True  and 
the  Just"  is  now  being  screened  for  all 
prospective  jurors  in  the  New  York 
Courts,  and  will  be  distributed  in 
law  schools,  colleges,  high  schools, 
and  service  clubs  throughout  the 
United  States,  as  a  public  service. 


AUDIO         PRODUCTIONS 


INC. 


FILM 


CENTER   BUILDING    /   630   NINTH  AVENUE    /   NEW  YORK.  N.  Y.  10036   /   TELEPHONE:  PLAZA   7-0780 
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CHAPPELL 
MOSIC  LIBRARY 

Solves 

All  Music 

Production 

Problems 

• 

Prove  It! 

CALL  US  COLLECT. 

IT 


FROM  ANYWHERE! 
(212)  7651742 

MusiCues  Corporation 

117  West  46th  Street 
New  York,  New  York  10036 


Entry  Deadline  is  January  27th 
for  1967  American  Film  Festival 
lir  The  1967  American  Film  Fes- 
tival of  the  Educational  Film  Li- 
brary Association  has  been  sched- 
uled for  May  10-13  at  the  Bilt- 
more  Hotel  in  New  York.  Open 
to  the  general  public  as  well  as 
to  the  audio-visual  specialists  who 
serve  on  its  juries,  the  Festival  has 
been  sponsored  annually  by  EFLA 
since  1959,  with  Blue  Ribbon 
Awards  voted  to  top-rated  16nini 
films  and  35nim  tilmstrips  in  34 
subject-area  competition  categor- 
ies. 

From  the  830  entries  submitted 
last  year,  EFLA  Pre-Screcning 
Committees  nominated  approxi- 
mately 300  films  and  70  tilmstrips 
which  were  shown  at  the  Festival. 
All  16mm  films  and  35mm  film- 
strips  released  for  general  distribu- 
tion in  the  U.S.  during  the  calendar 
year  1966  arc  eligible  for  the  1967 
Festival;  and  EFLA  Administra- 
tive Director  Emily  S.  Jones  re- 
ports that  detailed  information 
about  the  Festival  will  shortly  be 
mailed  to  3,000  film  producers, 
sponsors,  and  distributors.  The 
deadline  for  submitting  entries  is 


January  27.  Entry  forms  are  now 
available  from  EFLA,  250  West 
57th  St.,  New  York    10019.        • 

*        *       * 

Eastern  Effects,  L  &  L  Animation 
Acquired  by  Berkey  and  Merged 
vV  Berkey  Photo,  Inc.,  has  acquired 
L&L    Animation,     Inc.,    of    New 
York,  which  is  now  merged  with 
Eastern  Eflects,  Inc.,  also  a  Ber- 
key-owned    company.    The    com- 
bined   organization    is    known    as 
L&L    Eastern    Effects,    Inc.,    and 
represents  one  of  the  largest  opti- 
cal effects  laboratories  in  the  coun- 
try. L&L  facilities  and  personnel 
have  moved  to  expanded  facilities 
at  219  East  44th  Street,  New  York. 
L&L  Eastern  Effects  is  headed 
by  Sam  Lang,  president,  and  Len 
Zoref,  vice-president,  formerly  of 
K&L  Color   Services,   Inc.    Other 
key  responsibilities  at  L&L  Eastern 
are   shared   by   Chris   Grodewald. 
in  charge  of  the  optical  bench  de- 
partment; Larry  Lippman  in  charge 
of  art  and  animation  camera;  and 
Rod  Friedson  in  charge  of  layout. 
Edgar  Berger  is  in  charge  of  qual- 
ity  control   on   color   timing    and 
Lcs  Price  heads  up  production  con- 
trol. 

Increased  facilities  at  L&L  East- 
ern   now    include    seven    optical 


benches,  t\)ur  animation  stands 
complete   art  staff,  and  b/w  fil 
processing  on  premises. 

*        *        » 

NEA's  Audiovisual  Division  is 

Surveying  School  CCTV  Faeilitit 

ii'  A  nationwide  survey  of  close< 
circuit  and  "2500  megacycle"  tell 
vision  facilities  in  America 
schools  and  colleges  is  bein 
undertaken  by  the  Audiovisual  Ir 
structional  Service  Division  of  th 
National  Education  Association  i 
cooperation  with  the  U.  S.  Offic 
of  Education. 

A  two-phase  project,  charted  fc 
completion  in  March,  1967,  th 
study  will  first  cover  the  "soft 
ware"  aspects  of  these  growing  ir 
structional  television  services.  Di 
Anna  L.  Hyer,  director  of  th 
NEA's  Audiovisual  Division,  note 
that  questionaires  going  to  som 
16,000  public  and  private  school? 
junior  colleges,  colleges  and  uni 
versities  (representing  about  90' 
of  all  educational  institutions  ii 
the  U.  S.)  will  cover  such  topic 
as:  numbers  of  students  and  in 
structors  using  closed-circuit  T\ 
programs,  types  of  televiewin.i 
facilities,  subjects  being  pro 
grammed  and  sources  of  program^ 
as  well  as  unique  innovations     • 
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"PUPPY  LOVE"-  one  of  a  series  of 
reverse  origami  using  the  Du  Art  logotype 


NO  DOGGING  IT  AT  DU  ART.  NEW 
EQUIPMENT,  MORE  SPACE,  EN- 
LARGED STAFF.  HIGHEST  QUAL- 
ITY STANDARDS  HAVE  BUILT  A 
COMPLETE  NEW  COLOR  LAB  ON 
FORTY- FIVE  YEARS  OF  EXPERI- 
ENCE. EXAMPLE:  DU  ART'S  COM- 
PLETE 16MM  EKTACHROME  RE- 
VERSAL PROCESSING  IN  NEW 
YORK  &  MONTREAL.  ALL  EK 
TYPES.  COMMERCIAL  (ECO) 
TYPE  7255.  ER  TYPE  7257  & 
7258.  MS  TYPE  7256.  EF  TYPE 
7242.  EF  TYPE  7241.  REVERSAL 
PRINT  TYPE  7386.  SEND  FOR 
THE  DU  ART  COLOR  PROCESS- 
ING AND  PRINTING  TIMETABLE. 
YOU'LL  GET  THE  POINT. 


■ 


DU  ART  FILM  LABS/OU  ART  COLOR  CORP. 


245  WEST  55  STREET,  NEW  YORK,  N.Y.  10019  /  PL  7-4580 

IN  CWIAM;  USOCIATCO  JMCCN  INDUSTaiU,  LTD  ,  2000  NOHTHCLIFFt  (VE  .  MONTIEAl 
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The  money  camera 
takes  its  movies  seriously. 

Don't  you? 


you've  stopped  shooting  films  of  your  kids.  When 
ealize  what  you  take  is  serious  business.  Take  the 
ra  that  takes  its  movies  seriously.  Bolex  16:  "the 
y  camera." 

see."the  money  camera"  is  just  that. The  camera 

thatyoucancount 
on.  When  there's 
somethingatstake. 
When  your  shots 
are  not  just  fun, 
but  money. 

To  give  you  an 
idea  of  w(hat  //e 
mean,  fake  the 
Bolex  16  Rex  with 
3  Switar  lenses 
(shown  at  top). 
It's  perfect  for 
sales  promotion, 
public  relations, 
documentary  and 
research  filming, 
with  reflex  viewing.  The  kind  that  never  lets 
sight  of  yoursubject.  Gives  you  automatic 
ng  and  spool  ejection  to  speed  loading.  And 
ives  you  3  of  the  world's  great  lenses:  the 
25mm  f/1.4,  Switar  10mm  f/1  6  and  Switar 
f/ 1.9.  And  then  gives  you  over  100  other  combi- 
of  lenses  and  accessories, 
qmple,  want  to  split  frame  (above)  or  film 


charts,  shoot 

opticals?  You 

can  add  the  Bolex 

matte  box  (shown 

right)  Or  our  special 

lens  support.  Want 

to  shoot  time-lapse  for 

extended  periods(shown         ^ 

left)'  Add  the  BolexVario-Switar 

86EE  electric  eye  zoom  lens  (shown  below) 

that  adjusts  automatically  to  varying  light  conditions. 

Want  to  go  underwater?  Or  into  the  Arctici'  Anywhere. 
Anything.  The  Bolex  16  can  take  it.  And  deliver. 

That'swhywe  call  it"the  money  camera." 
Because  it's  versatile,  rugged,  depend- 
able. Because  when  the  professionals 
have  something  on  the  line,  they  put  their 
stock  in  it.  See  the  Bolex  16.  For  public  rela- 
tions, sales  promotions, 
research  and  study,  it's 
.,— ,  the  camera  to  put  your 

money  on.  Bolex: 
"the  money  camera." 
You  can  depend  on  it. 
For  free  Bolex  16 
catalog,  write: 
Piiillard  Incorporated, 
1900    Lower   Road, 
Li[iden,  N  J  07036. 


"'  'y  I F,-  •  '  '^ 


'      Motion    Picture   Engineers 
Name   Officers,   Governors 

NATIONAL  OFUctRs  and  Gov 
ernors  of  the  Society  of  Mo 
tion  Picture  and  Television  Engi 
necrs  who  will  head  that  organiza 
tion  for  two-year  terms,  1967  am 
1968,  have  been  announced  bj 
outgoing  president  Ethan  M.  Stif 
fie,  Eastman  Kodak  Co. 

The  newly-elected  slate  is  head- 
ed by  president-elect  G.  Carletor 
Hunt,  president  of  DeLuxe  Lab- 
oratories, Inc.  Deane  R.  White 
E.  I.  du  Pont  de  Nemours,  Inc 
will  serve  as  executive  vice-pres 
dent  and  Rodger  J.  Ross,  Cana- 
dian Broadcasting  Corp.,  is  the 
new  editorial  vice-president.  E.  B. 
McGreal,  Producers  Service  Co., 
is  the  incoming  conference  vice- 
president  and  another  du  Pont  ex- 
ecutive, H.  Theodore  Harding,  is 
secretary-elect  of  the  SMPTE. 

Governors-Elect  for  1907-68 

New  governors  of  the  Society 
for  1967-68  are  Kenneth  W.  Ma- 
son, Eastman  Kodak  Co.  and 
Arthur  J.  Miller.  Du  Art  Film  Lab- 
oratories, Inc.,  for  the  eastern  r. 
gion;  William  D.  Heddcn  (it 
elected),  Calvin  Productions,  Inc 
and  Hans  C.  Wohlrab,  Bell  & 
Howell,  central  region;  Robert  C 
Huflord,  Eastman  Kodak  and 
Herbert  E.  Farmer,  University  of 
Southern  California,  western  re- 
gion. Gerald  G.  Graham,  National 
Film  Board,  is  the  new  Canadian 
region  governor-elect. 

Continuing  in  oflice  through 
1967  arc  financial  vice-president 
Joseph  T.  Dougherty,  du  Pont 
Company:  sections"  vice-president 
Wilton  R.  Holm,  du  Pont  Com- 
pany; vice-president  for  education 
affairs  D.  Max  Beard,  U.  S.  Nawl 
Ordnance  Lab:  vice-president  for 
instrumentation  <S;  high-speed  af- 
fairs William  G.  Hyzer,  consulting 
engineer;  vice-president  for  motion 
picture  alTairs  Richard  J.  GoldbeiJ, 
Houston  Fearless  Corp.;  vice- 
president  for  photo-science  affairs 
J.  S.  Courtney-Pratt,  Bell  Tele- 
phone Lahs;  and  treasurer  Saul 
JefTee,  president  of  Movielab,  Inc. 
New    EngineeriiiK    Vice-Prcsidenl 

Executive  vice-presidcnt-e led 
Dr.  White's  unexpired  term  as  en- 
gineering vice-president  will  be 
filled  by  William  T.  Wintringham. 
appointed  to  that  post  by  the  So- 
ciety's board  at  its  October  2  meet- 
ing. • 
*        •       • 

fc  The  year's  great  pictures  will  be 
reviewed  in  "Pictures  of  the  Year 
fcaturcil  in  the  Number  Eight  is- 
sue, publishing  early  next  month.* 
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Industrial  Film  Division  of 
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A  Metromedia  Company 

Mel  London,  Vice  President 
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682-9100 

8544  Sunset  Blvd..  Los  Angeles  90069 
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JUST  IN  CASE  YOU  MISSED  OUR  LATEST  PRE- 
SENTATION . . .  WE'LL  BE  HAPPY  TO  PUT  ON 
A  SPECIAL  PRIVATE  SCREENING  FOR  YOU  OF 
THE  SHOWS  WE'VE  RECENTLY  PRODUCED 
FOR  ANY  OF  THESE  CLIENTS 


AMERICAN  BANKERS  ASSOCIATION  •  AMERICAh 
BROADCASTING  COMPANY   •   AMERICAN  HOME 
•     AMERICAN   INSTITUTE  OF  BANKING     •    ACMt 
MARKETS     •     AMERICAN    TELEPHONE    &.    TELE 
GRAPH    •    AUDIT    BUREAU    OF    CIRCULATION 
CHEMSTRAND    CORPORATION        •        COLUMBIA 
BROADCASTING   •   EASTMAN   CHEMICAL   •   FOR 
TUNE  MAGAZINE  •  FOUNDATION  FOR  COMMER 
CIAL    BANKERS   •    FRIEND    REISS   ADVERTISING 
COMPANY   •   FAWCETT   PUBLICATIONS    •   GRE> 
ADVERTISING   COMPANY   •   B.    F.   GOODRICH 
HEUBLEIN  CORPORATION  •  INSTITUTE  OF  LIFE 
INSURANCE  •  I.B.M.  •  KITCHENS  OF  SARA  LEE 
KOPPERS  COMPANY  •  LEVER  BROTHERS  •  LONC 
ISLAND   LIGHTING  COMPANY  •   METROPOLITAh 
LIFE  INSURANCE  COMPANY  •  NEWSWEEK  MAG 
AZINE  •  NATIONAL  DISTILLERS  •  OLIN   MATHIE 
SON  CHEMICAL  CQft^iPANY  •  SOAP  &  DETERGEN 
ASSOCIATION  •  ^HBIRAMS  DISTILLERS  •  SERV 
ICE    BUREAU   COrKrATIDN    •    SOCONY    MOBIl 
CORPORATION    •  ^HMj^   B.   ADVERTISING 
SYLVANIA    LIGHTn^^^^bp^OCI^g    •    UNITEE 
STATES  BREWERS  A^^^HKMSjqiil^N  HEUSEh 
COMPANY   •   XEROX   c^^^^-.„. .« 


iSUAL        COPE 


N      C      O 

n:?  PARK  AVENUE 


R      P      G      R      A 

•     NEW  YORK,  h       10017 


TED 

MU  3-3513 


Management  Society  Honors  Three  Pictures 

Morrill   Lyiirh,  Kr<»};«T  Company  and  Ontario   Safety  Assn. 
Are  Vi'inners  of  Third  Intl.  Management  Film  Competition 

FOR  Several  Years,  members 
of  the  Society  for  the  Advance- 
ment of  Management  have 
acknowledged  the  growing  im- 
portance of  the  motion  picture 
medium  in  corporate  and  company 
management  programs  by  devoting 
time  and  attention  to  an  annual 
review  of  some  outstanding  films 
deemed  most  relevant  to  the  inter- 
ests of  that  group. 

On  October  21,  the  Third  Inter- 
national Management  Film  Com- 
petition sponsored  by  SAM  was 
concluded  by  an  Awards  Dinner  in 
the  Ambassador  Hotel  in  Los 
Angeles.  Three  motion  pictures 
were  honored  by  Alf  E.  Werolin, 
executive  vice-president  of  the 
Society  and  a  Partner  of  Case  & 
Company,  management  consult- 
ants in  San  Francisco. 
Grand  Award  to  "Good  Old  Sam" 

The  Grand  Prize  award-winner 
was  Good  Old  Sam,  sponsored  by 
the  brokerage  firm  of  Merrill, 
Lynch,  Pierce,  Fenner  &  Smith 
and  produced  by  Parthenon  Pic- 
tures, Hollywood.  This  29-minute 
film  depicts  ways  in  which  broker- 
age office  executives  can  be  awak- 
ened to  the  significance  of  their 
services.  It  was  featured  in  an 
earlier  issue  of  Business  Screen. 

Two  first  prize  awards  were  also 
made  at  the  dinner.  The  winner  of 
top  honors  in  Category  A  was  a 
Kroger  Company  motion  picture. 
Partners  in  Profit  Profit  for  Part- 
ners, produced  by  the  Fred  A. 
Niles  Communications  Centers, 
Inc.  This  38-minute  film  was  pro- 
duced for  nationwide  showings  to 
Kroger  employees.  It  provides 
them  with  an  overall  view  of  the 
company's  marketing  and  mer- 
chandising programs  and  explains 
the  firm's  profit-sharing  and  retire- 
ment plans. 

Safety  Film  Wins  First  Prize 

Another  first  prize  award,  in 
Category  B  of  the  competition, 
went  to  the  Construction  Safety 
Association  of  Ontario.  Canada  for 
its  17'.i -minute  color  film,  The 
Return  of  Milton  Whitiy.  Pro- 
duced by  Westminster  Films 
I  imitcd,  of  Toronto,  the  film 
shows  construction  industry  groups 
the  need  for  safety  programs  and 
how  to  initiate  them. 

David  W.  Guthrie,  president  of 
Modern  Communications  Co.,  Ar- 
cadia, California,  was  a  principal 
speaker  at  the  awards  gathering. 
His  theme:   "Communications  — 


Producer  "Cap"  Palmer  (right)  re- 
ceives errand  Award  for  "Good  Old 
Sam"  from  Alf  Werolin.  In  center: 
Samuel  Crodin,  exec.  v. p.  of  Mer- 
rill Ltjmh,  Pierce,  Fenner  &  Smith. 

the  Key  to  Management  Success" 
included  a  review  of  the  "golden 
rules  of  communication"  in  areas 
of  management  education,  motiva- 
tion and  the  informing  of  em- 
ployees and  the  public. 

The  Society  sponsoring  this  an- 
nual awards  competition  in  its  spe- 
cialized field  of  concern  is  the 
oldest  scientific  management  group 
in  existence  with  more  than  300 
chapters  located  throughout  the 
U.  S.  and  abroad.  It  recently  ob- 
served its  50th  anniversary  year.   _ 

*       *       *  f 

"Instant  Movies"  With  Videotape 
Introduced  at  PRSA  Conference 

Tnt  "Instant  Movies,"  an  idea  de- 
veloped by  Marathon  International 
Productions,  Inc.,  to  provide  bet- 
ter corporate  communications,  was 
introduced  at  the  1966  Public  Re- 
lations Society  of  America  Con- 
ference held  at  the  Hilton  Hotel 
in  New  York  from  November  9tb 
to  nth. 

Marathon's  exhihit  at  the  PRSA 
Conference  demonstrated,  with  the 
use  of  the  latest  Sony  videotape 
equipment,  how  portions  of  exist- 
ing films  could  be  selected,  com- 
bined, reproduced,  and  even  up- 
dated —  in  a  matter  of  hours  — 
resulting  in  a  specially-designed 
"new  movie"  which  could  fulfill  a 
client's  specific  interest  and  needs. 
Thus,  suitably-equipped  branch  of- 
fices could  be  in  constant  visual 
touch  with  the  home  oflice  with  as 
little  eUort  as  the  push  of  a  button, 
and  as  little  time-lapse  as  one  mail 
delivery  away. 

Joseph  Clair,  formerly  with 
NBC,  has  been  appointed  by  Kon- 
stantin  Kaiser,  Marathon  Interna- 
tional's president,  to  head  the  com- 
pany's Videotape  Division.  • 
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ALL  ROADS  LEAD  TO  IV|  EC  C  A 


now  for  COLOR 
and  black  &  white 
35  mm  and  16  mm. 


"ECCA  FILM  LABORATORIES  CORPORATION,  F.l„  c.„... 


Building,  aso  Ninth  A«.n 
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AND  WE'RE  NOT  TRYING  TO  BATTER  YOU  UP.  W/iy  are  you  big  at  CFI? 
Because  all  our  customers  are  big  fish  to  us.  No  job  is  too  small  to  warrant 
our  earnest  attention.  Whettier  you're  a  budding  producer  or  an  epic  film 
maker  — from  a  spot  commercial  to  a  major  motion  production  we  give 
your  job  individual  attention  through  every  stage  of  its  development.  Com- 
plete job?  At  CFI  we  provide  every  service  for  you  right  in  our  own  lab. 
16mm  or  35mm?  We  process  both  in  black  and  white  or  Eastmancolor. 
Special  effects?  Opticals,  titles,  inserts,  animatior)  photography?  You  name 
it,  we  do  it.  Speedy  service?  Need  dailies  in  the  morning?  Our  lab  runs 
'round  the  clock.  Quality?  At  CFI,  we  have  among  the  best  facilities  in  the 
business.  Sensitometry  equipment  insures  your  film  proper  color  correction 
and  exposure  balance;  exacting  chemical  control  gives  you  consistent  color 
balance  and  density.  And  because  we  do  the  entire  job  at  CFI,  our  team  of 
experts  is  supervising  your  job  every  step  of  the  way.  Thinking  of  a  filmstrip? 
We  furnish  artwork,  shoot  3dimensional  products,  superimpose  type  or 
shoot  your  slides  from  35mm  through  8x10  direct  Into  your  filmstrip.  Spe- 
cial lighting  assures  minimum  contrast  gain  and  our  unique  continuous-loop 
printing  equipnient  delivers  uniform  filmstrip  prints  from  scratch-free  nega- 
tives. How  long  for  a  topflight  filmstrip?  Well,  one  week  is  normal  delivery 
with  us.  But  we'll  work  with  you  to  meet  even  tighter  deadlines.  All  these 
CFI  services  are  as  near  as  your  phone.  Pick  it  up  and  tell  us  what  you  need. 
We'll  try  to  give  you  those  big  fish  answers. 


CONSOLIDATED    FILM    INDUSTRIES 

959  SEWARD  STRffT,  HOI  I  Y.vnOD,  CALIFORNIA  90038  /  HO  20881  •  HO  91441 
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EDITORIAL    VIEWPOINT 


GUIDELINES  FOR  FACTUAL  FILMS 

INVENTS  OF  THE  YEAR  have  provided 
-^  some  very  significant  guidelines  to  the  fu- 
ture outioolv  for  factual  film  media  which 
should  be  noted  by  both  sponsors  and  pro- 
ducers. Here  arc  some  tangible  clues  from  the 
news  and  from  our  widely-ranging  contacts  on 
the  political  and  economic  fronts  in  the  U.  S. 
and  abroad: 

1.  The  signing  of  the  Beirut  Agreement, 
opening  up  new  possibilities  for  dissemination 
of  internalionally-/Mf/«/  films  throughout  the 
world,  was  disclosed  in  this  column  last  month 
(see  No.  6  issue)  and  is  further  detailed  on 
page  44  of  this  edition).  Certification  of  such 
films  has  been  in  effect  for  a  long  while,  but 
new  paths  have  been  cleared  for  a  much 
greater  exchange. 

2.  Sales  of  ]6nini  sound  motion  picture  pro- 
jectors in  1965,  that  last  accountable  year  to 
date,  were  the  highest  in  17  years*  and  totaled 
44,600  machines.  There's  a  parado.x  here  be- 
cause sales  of  both  8mm  silent  and  sound  pro- 
jectors have  also  shown  a  steady  increase.  But 
these  8mm  machines  are  serving  separate  and 
other  useful  purposes. 

3.  A  survey  by  the  Association  of  Cinema 
Laboratories  last  year  noted  that  47  labs 
showed  an  increase  in  total  footage  printed  of 
32%.  The  number  of  color  release  prints  is 
directly  related  to  increasing  demand  for  pop- 
ular films  among  owners  of  projectors. 

4.  While  avenues  of  film  distribution  remain 
strong  in  traditional  directions  —  i.e.  to  self- 
equipped  audiences  in  community  groups, 
schools,  churches,  clubs,  etc.:  to  television  sta- 
tions: theaters  using  an  increasing  number  of 
sponsored  short  subjects,  etc.  —  the  develop- 
ment of  specialized  outlets  such  as  airport 
theaters.  8mm  rear-projection  sound  machines 
and  resort  groups,  has  widened  the  number  of 
influential  audience  channels  now  available  to 
film  sponsors. 

5.  Many  countries  throughout  the  wurki  arc 
now  also  accessible  for  sponsored  film  distri- 
bution through  the  international  network 
known  as  Inforfilm  (see  page  34).  Increasing 
sales  of  products  can  be  stimulated  through 
overseas  showings  arranged  in  lands  served  by 
this  organization. 

6.  The  real  keys  to  the  future  of  factual 
films,  however,  lie  in  tlie  hands  of  those  who 
take  careful  note  of  the  new  prohicnis  facing 
business,  education  and  government.  Because 
film  has  the  inherent  power  to  bring  more 
complete  iindersiandini;  of  new  technologies, 
social  and  human  relations  problems,  interpre- 
tation of  economic  situations  and  of  complex 

(CONTINUKD    ON    THE     FOLLOWING    PACE     18) 


I 


•  as  <|iii>tffl  ill  "Market  Ri-vit-w.  Nnnthcatrkiil  Kilin  and 
Audiovisual- 196.5"  !)>■  Tliomas  W.  Mope,  for  llii-  Journal 
ol  thr  Society  of  .Motion  Pielure  &  Television   KuKinecrS. 
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FREE! 

30 -DAY 
TRIAL 


there  are  flanges  and  split  reels  which 

HANDLE  ALL  FILM 

any  way  it  comes;  on  reels,  on  positive  cores,  on  negative 
cores,  or  tightwound.  They're  the  new  patented 
MASTEREEL  flanges  and  split  reels. 

there  are  split  reels  whose  halves  are 

INTERCHANGEABLE 

flanges  which  can  instantly  engage  with  any  other  flanges 
of  the  same  film  size  to  form  a  split  reel.  They're  the  new 
patented  MASTEREEL  flanges  and  split  reels. 


there  are  flanges  and  spht  reels  which  are 

FULLY  COMPATIBLE 

with  all  your  present  equipment;  they  fit  all  rewinds,  pro- 
jectors, editing  or  viewing  equipment.  They're  the  new 
patented  MASTEREEL  flanges  and  split  reels. 

Incredibly  simple,  completely  versatile,  these  all-purpose  flanges 
and  split  reels  are  the  heart  of  the  new 

M  ASTE  REEL 

FILM  HAIMOLIIMG  SYSTEM 

The  result  of  exhaustive  product  design  and  development  based 
on  years  of  professional  film  handling  experience.  With  just  one 
pair  of  MASTEREEL  split  reels  in  the  film  size  of  your  choice,  you 
can  use  inexpensive  plastic  film  cores  instead  of  reels  and  also 
start  saving  important  money  in  all  other  phases  of  film  handling. 
Anytime  you  choose  to  save  more,  you  can  use  the  new  sturdy 
lightweight  MASTEREEL  plastic  film  cases  for  unbelievable  sav- 
ings in  storage  and  shipping. 

Want  to  know  more?  Write  us  for  details. 

MASTEREEL   IIMDUSTRIESi   INC. 

25  HOME  STREET,  WHITE  PLAINS,  NEW  YORK  10606    TEL:  (914)  946-4884  /  DIRECT  N.Y.C.  TEL:  (212)  933-1488 

09  &  MASTEREEL  arc  Tradtinirio  of  MASTEREEL  INDUSTRIES,  INC. 
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(CONTINUED  FROM    IHt    PRht  bDING    PAGt    16) 

iniornaiional  rchitionships.  it  should  be  used 
with  greater  effectiveness  in  the  years  ahead. 

Stime  of  these  problems  are  common  to  the 
I  .  S.  and  to  the  world  at  large:  air  and  water 
ptilluiion;  better  methods  of  fixxl  production 
to  feed  expliKling  populations,  awareness  of 
safe  car  operation  to  lower  the  traffic  accident 
toll;  health  and  medical  education,  both  on  a 
lay  and  professional  level:  re-training  in  new 
job  skills  dictated  by  changing  technologies; 
and  improved  understanding  between  peiiples 
under  competing  but  often  compatible  politi- 
cal systems. 

There  are  obvious  problems  to  be  met  and 
conquered.  The  highly-creative  skills  which 
arc  so  vital  to  successful  film  production  must 
be  given  the  assignments  and  budgets  to  get 
such  films  moving  into  action.  Top  manage- 
ment in  the  L'.  S.  and  abroad  must  be  made 
conscious  of  the  value  of  this  medium. 

Wasteful  practices,  such  as  the  self-adula- 
tion witnessed  in  the  over-abundant  film 
awards  programs  which  cost  time  and  nn)ney, 
must  be  scrutinized.  The  one  film  ■"awards' 
program  most  necessary  to  hold  the  interest 
and  gain  the  attendance  of  top  management 
executives  in  the  U.  S.  is  long  overdue.  Fac- 
tual film  understanding  and  support  is  not 
jrved  when  business  and  industrial  interests 
.ire  subordinated  at  events  which  feature  the 
entertainment  motion  picture. 

I  he    solid    economic    core    of    specializing 


film  production  in  the  U.  S.,  for  example,  still 
lacks  a  .\ini;le  nationwide  producer  ori;iinizii- 
lion.  Producer  organization  remains  rei;i(>nal. 
splintered  by  labor  considerations  and  subject 
to  the  time  and  expense  of  coping  with  con- 
tracts. 

And  who  really  knows  how  many  and  what 
kinds  of  pictures  have  been  created  to  date? 
The  lack  of  a  quickly-accessible  national  in- 
ventory of  both  business  and  educational  films 
results  in  duplication,  in  a  lack  of  guidcpt)sts 
to  future  possibilities.  Title  searches  are  end- 
less and  often  fruitless.  The  use  of  automated 
electronic  methods  for  cataloging  of  our  film 
resources  is  overdue;  the  publication  of  hori- 
zontal catalogs  of  special  interest  films  (as  in 
the  National  Directory  of  Safety  Films,  the 
.American  Medical  Association  Film  Catalog, 
and  our  own  Sales  Training  and  Management 
Film  Guides )  is  a  further  key  to  stinuilating 
wider  use  of  existing  product. 

There  is,  indeed,  much  to  challenge  those 
who  have  the  dedication  and  faith  in  the  future 
of  factual  films.  The  world  grows  smaller  and 
boundaries  have  been  diminished  by  interna- 
tional agreement,  by  jet-speed  flight  of  uni- 
versally-understood films  between  nations  and 
states,  and  by  the  splendid  work  of  film  makers 
capable  of  putting  important  ideas  on  the 
screen  to  an  ever-increasing  audience. 

The  horizons  draw  closer  as  millions  wit- 
ness such  films  as  To  Be  Alive.',  The  River 
Must  Live  (see  page  66),  Steel  and  America 
and  a  myriad  of  other  recent  pictures  now 
being  widely-distributed.  The  dimensions  of 
screen  sizes,  ranging  from  widescreen   70mm 


for  theatrical  and  special  audience  use  to  8  an 
Super-8  for  individual  viewing  ( and  freely-c> 
pressed  as  the  inspiration  of  the  front  cove 
this  month)  are  no  problem  whatsoever.  Eac 
may  be  used  as  the  subject  matter  and  th 
audience  situation  dictates. 

It  can  be  noted,  however,  that  we  vitall 
depend  on  the  soundness  of  our  ideas,  on  ou 
willingness  to  look  to  the  problems  whic 
surround  us  and  to  our  creative  talents  for  th, 
complete  interpretation  of  such  subjects  o 
the  lighted  screens  that  await  our  films.  Abo\ 
all,  the  ideas  of  men  who  guide  the  future  > 
factual  film  media  must  be  fortified  by  fait! 
armed  by  the  experience  that  the  cheap,  th 
shoddy  and  unimaginative  picture  cannot  wi 
the  hearts  and  minds  of  those  whom  it  mu^ 
reach.  Our  thinking  must  be  toughened  by 
resolve  that  better  organization  of  resource 
can  help  speed  the  day  when  potential  spon 
sors  budget  tomorrow's  better  films. 

Together,  we  say,  the  future  is  in  our  hands 


Graeme  Fraser  Becomes  First  President  of 
Intermitional   Film   I'roducer  Organization 

A  Canadian  has  been  named  first  prcsiden 
i>f  a  newly-formed  international  network  of  in 
dustrial  and  television  film  producers.  Graemi 
Fraser,  vice-president  of  Crawley  Films  ii 
Ottawa,  will  head  the  International  Quorun 
of  Motion  Picture  Producers  for  its  first  yeai 
in  operation. 

Charter  members  include  non-theatrica 
studios  in  Canada.  Sweden,  Yugoslavia,  Kenya 

(CONTINUED    ON    THi;    I-OLLOWINO    PAGli     10.'' 
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TINY  MAC 


TRULY 


CONTROLLABLE, 
FOCUSABLE  and 
BARNDOORABLE 


TRULY  ADJUSTABLE  LIGHT  INTENSITY 
and  COVERAGE 

With  these  controllable  lights,  fool-candle 
level  can  be  maintained  constant  as  position 
of  light  is  moved  with  relation  to  subject. 

All  popular  sizes  from  'Tiny  Mac'  (300  watts 
3"  lens)  to  "Big  Mac'  (10,000  watts,  24"  lens). 

McAlisfer  designs  have  been  proved  in  Motion  Picture, 
Television  and  Industrial  studios  throughout  the  world. 

NI-.W  NOTIi: 

i'lilly  itiuri  hiini;iiil<lc  (no  ;itl;ipliMs  rct|uircJ) 
Qii;irl/linc  ulohcs  ;irc  now  av;iilahlc  in  7.'>()  W 
si/c  for   Uahy  Kcj:.'  and  will  soon  be  available 
for  larger  si/es.  Nol  only  is  the  life  of  ihese 
Quarl/hne  yiobes  i;realer  than  thai  of  standard 
jilobes.  bill  liuht  oiilpiil  and  color  lemperalurc 
remain  consiani  lhroii(;h  iheir  whole  life! 


Write  or  ptionc  for  'Instant  Data' 

Phone   1213)463-3253 

^  McAlister,  Inc. 

1117  N  MiCiclrii'n  PI  ,  HollvwnotJ  Calit,  90038 


SlJi    1    I    -.SOWS      lt> 


JBarblucll  .'C-  iflt^liBtcr.  ihit. 
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9  BLOCKS  =  20  YEARS 

COLOR  SERVICE 
HAS  MOVED!! 

Between  where  we  were 

and  where  we  are  is  one  half  mile 

of  city  real  estate  . . .  and  more 

than  twenty  years  of  experience, 

customer  service,  and 

equipment  improvement. 

The  question  was  never 

"Can  we  do  it  ?"  It  was  always 

"Can  we  do  It  best?" 

The  answer  is  still  yes  .  .  . 
only  now  we  say  it  a  little  louder. 

The  showplace  of  film  technology 

■*-343    WEST    54TH    STREET 

NEW    YORK,    N.Y.    10019 

TEL.   2  12   •   765-5600 
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You  can 

get  it 

even  if 

you're  not  in 

Hollywood 

or  New  York! 


.  .  .  and  yd^OT  get  it  faster 
equipment,  that  is!  Behrend's 
has  six  midwest  locations  (one 
is  in  Philadelphia!)  that  will  give 
you  immediate  delivery  of  the 
cameras,  lights,  editing  and 
sound  equtipment  you  need. 
Rent,  buy  or  r#ht-With-option-to- 
buy.  Send  for  our  catalog  so 
next  time  you're  in  the  midwest 
and  you  want  it  -  you'll  know 
where  to  find  it! 


•^/^ND  AVENUE 
'•".IS  60611 


CLEVELAND 

4019  Prospect  •  (216)  b 

DETROIT 

9930  Greenfield  Rd.  •  (313 

KANSAS  CITY,  MO. 

1105  Truman  Rd.  •  (816)  HA 

MEMPHIS 

781   Main  Street  •  (901)  948045. 

PHILADELPHIA 

1909  Buttonwood  •  (215)  LO  3  168t 


New  Pictures  of  the  Month 

""Tin-   I. ion    Koar"   Kiil<Tliiii).><   Tlirali-r 
<h»iuTs   While   .Sclliiif;   M(;M    Pi(liir<'> 

/^AN  A  Business  Film  be  "pure  entertain- 
^  nicnt?"  Can  an  entertainment  film  be 
"purely  business?"  In  its  recent  70nini,  30-min- 
ute  promotional  motion  picture  titled  The  Lion 
Power — The  Roar  Heard  Around  the  World. 
Metro-Goldwyn-Mayer  has  answered  "yes"  to 
both  questions. 

Scenes  from  four  dozen  completed  and  "in- 
work"  productions  due  for  release  in  the  com- 
ing season  were  presented  in  the  picture  at  a 
premiere  showing  in  Loew's  Capitol  Theater, 
New  York  City,  to  delegates  attending  the  fall 
convention  of  the  National  Association  of  The- 
ater Owners.  The  film  drew  unanimous  acclaim 
from  this  highly-critical  gathering  of  showmen. 

Prints  of  The  Lion  Power  are  also  being 
made  in  35mm  and  16mm  for  showing  by 
MCiM  otlicials  at  all  major  motion  picture 
industry  conventions  throughout  the  world.  The 
film  is  also  expected  to  have  theatrical  exhibi- 
tion in  the  U.  S.  and  abroad.  In  the  process 
there  will  be  at  least  a  touch  of  "corporate 
image"  content,  since  filming  activities  in  far- 
llung  parts  of  the  globe  are  included  as  well  as 
production  activities  at  the  MGM  Studios  in 
Culver  City,  California. 

Beyond  its  primary  "sell-the-exhibitor"  ob- 
jective and  public  relations  value,  the  film  also 
demonstrates  the  capability  of  Animation,  Title, 
Optical  and  Laboratory  activities  of  MGM, 
available  to  business  film  users  and  other 
producers. 

The  Lion  Power  was  conceived  and  super- 
vised by  Andy  Kuchn.  of  MGM's  New  York 


office  and  Merle  Chamberlin,  the  studio's  post- 
production  administrator  in  Culver  City.  The 
picture  makes  striking  use  of  "tryptich"  divi- 
sion of  the  screen  into  two  and  three-segmcni 
sequences  containing  parallel  or  related  action. 
The  technique  might  be  termed  "simultaneous 
montage"  as  compared  with  conventional  se- 
quential montage  effects.  A  sudden  "splitting' 
of  the  wide  image  into  three  parts  to  show 
three  different  viewpoints  or  a  dramatic  widen- 
ing of  a  scene  in  conventional  size  to  doubk 
width,  while  a  third  screen-segment  carric 
different  action,  has  more  than  novelty  value 
however.  The  startling  effect  of  these  sequence 
is  quickly  absorbed  by  their  sense  of  addce 
dimension  and  heightened  interest. 
*  *  * 

Stale   of   Kentiuky    Makes   Good    Use 

of  Filni»<  to  Inform  Its  Cilixens 
;-'  Citizens  of  Kentucky,  considering  a  re- 
vised constitution  which  updates  that  state's 
laws  to  modern  times,  are  being  helped  by  i 
29-minute  film.  To  Be  Informed:  Consriitilior. 
'66,  which  Attorney  General  Robert  Matthew 
calls  "a  great  aid  to  the  people  of  this  state 
and  one  which  will  be  utilized  for  educationa 
purposes  long  after  election  day." 

Produced  by  Jack  Lieb  Productions,  this 
picture  continues  that  state's  active  use  of  thi 
film  medium  to  promote  travel,  increase  in- 
dustry's interest  in  bringing  new  plants  to  Ken- 
tucky, and  for  an  extensive  citizen-informa- 
tion   program    through    community    showings 

The  latest  color  film  was  widely  shown  ot 
television  and  to  adult  audiences.  Completelj 
factual,  it  presented  a  careful  balance  of  "pro' 
and  "con"  on  the  constitutional  issues. 


iJl 


move  your  products 

VISTA-SELL 


with 


DuKane 


Put  "action"  into  your  point  of  purchase 
sales  program. 

Capture  your  prospect's  interest  and  present 
your  sales  message  where  the  customer  makes 
his  buying  decision.  Increase  your  sales  with 
an  exciting  "Vista-Sell"  display  that  puts 
COLOR,  MOTION  and  ACTION  mio  your  pro- 
duct story.  Easy  to  operate  .  .  .  runs  and  re- 
peats continuously. 

CALL     OR    WRITE    FOR    FULL     DETAILS 

DUKANE     CORPORATION 

AUDIO   VISUAL   DIVISION 

DEPT.BS116   ST.  CHARLES.ILLINOIS  60174 

PHONE  312-584-2300 
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SOMETIMES  AT  CAPITAL 


Our  customer  service  people  get  nervous 

It's  not  your  fault,  we're  just  naturally  bred  to  worry  about  your  work.  ■  They  have  two  functions:  (1 )  To  accept 
your  order  and  expertly  advise  you  regarding  the  total  scope  and  projected  cost  of  your  job,  and  (2)  To  follow 
your  job  through  the  lab  to  see  that  it  gets  out  on  time.  ■  We  feel  that  it's  important  for  you  to  have  someone 
to  talk  to  ...  so  pick  up  the  phone  and  call  us.  It's  easier  than  worrying. 

FILM   LABORATORIES.  INCORPORATED 

470  E  STREET  S.W.  .  WASHINGTON,   D.C.  20024.  PHONE  (202)  347-1717 
1998  N.E.    150th  STREET.  NORTH   MIAMI,   FLORIDA  33161.  PHONE  (305)  949-4252 
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Reinstated  by 

PUBLIC  DEMAND 

. . .  because  thirty-four  customers  complained 
when  we  withdrew  this  offer... 

SO  HERE  IT  IS  AGAIN! 


F&B/CECO  Offers  You  a  Year's  Supply 

of  Myiar  Splic'mg  Tape 

Just  to  Try  Our  New  AUTOMATIC 


S 


BUILLOTINE 
PERFORATING 
FAPE  SPLICER 


Q.  How  economical  is  the  GUILLOTINE  SPLICER? 

A.  GUILLOTINE  SPLICERS  use  non-perforated 
Upe  wtilch  costs  only  $2.15  a  roll,  as  com- 
pared to  Ml-00  a  roll  for  perforated  tape. 
Save  up  to  a  nickel  per  splice. 

Q.  How  fast  does  GUILLOTINE  splice? 

A.  GUILLOTINE  makes  splices  35%  faster  than 
conventional  pre-perforated  tape  splicers, 
because  you  don't  have  to  fumble  with 
sticky  tape,  placing  it  over  the  sprocket 
.teeth. 

Q.  How  strong  Is  a  GUILLOTINE  splice? 

A.  GUILLOTINE  SPLICER  splices  are  far  stronger 

because  the  act  of   perforating  the  tape 

bonds  the  Mylar  to  the  film. 

These  are  facts  which  you  can  easily  prove  by 
using  the  GUILLOTINE  SPLICER.  Other  facts 
which  you  should  know  are  that  you  can  make 
butt,  overlap,  or  diagonal  splices  on  lilm  or 
sound  recording  tape.  You  can  rebuild  torn 
sprocket  holes  and  you  can  repair  damaged 
film  without  losing  frames. 

That's  why  GUILLOTINE  is  easier,  faster,  more 
reliable,  and  the  most  economical  film  splicer 
on  the  market  today. 

S.nd  your  orders  to 

F&B/CECO: 

315  West  43rd  Street,  N.Y..  NY.  10036 
JUdson  6-1420 


F&B/CECO  is  so  convinced  that  every 
Mm  producer,  every  person  who  han- 
dles film,  should  up-date  his  splicing 
with  GUILLOTINE,  that  we  are  willing 
to  make  the  following  offer: 
FREE  with  each  purchase  of  one 
GUILLOTINE  SPLICER  we  will  give  you . . . 

1.  Ten  rolls  of  Mylar  splicing  tape  (a 
normal  year's  supply). 

2.  An  unconditional  Money-back  guar- 
antee, return  the  splicer  and  get  your 
money  back — keep  the  tape. 

ADDED  ATTRACTION  to  make  it  even 
easier  for  you,  we  will  give  you  a 
$50  00  Trade-in  allowance  on  any  non- 
perforating  HFC  or  Rivas  tape  splicer 


lEmm  Straight  S17S. 

16mm  Straight  t  Diagonal  SIBS. 

3Jmm  Straight  S18S. 

3Smm  Straight  t  Diagonal  $220. 

8mm  Straight— Professional  $255. 

70mm  Straight  $650. 


YfcB/CECo 


Cable  Address:  CINEQUIP     Telex:  1  25497 

Branches  in:  Hialcah.  Fla  /  Washjngl' i     U  C /Atlanta /New  Orleans/Cleveland 


SCREEN  EXECUTIVE 

C.  I.  Ccrny  Now  Executive  V.P. 
of  the  Da-Lite  Screen  Company 

i<  The  election  of  C.  J.  Ccrny, 
former  vice-president,  sales,  to  the 
post  of  executive  vice-president 
of  the  Da-Lite  Screen  Company, 
Inc.,  Warsaw,  Indiana,  has  been 


Da-Lite  executive  C.  J.  Cemy 

anniHinccd  by  president  George 
H.  Lenke,  Jr. 

Cerny,  a  native  of  Chicago, 
and  a  former  executive  of  Mont- 
gomery Ward  6c  Co.,  where  he 
served  from  1932  to  1953  in  sales, 
personnel  and  operations,  has 
been  directly  associated  with  many 
of  Da-Litc"s  new  developments  in 
projection  screens.  • 

*         *  * 

Milton  Gould  is  General  Manager 
of  Cinema  Bcaulieu,  Los  Angeles 

m'  The  appointment  of  Milton 
Gould  as  general  manager  of  Cin- 
ema Bcaulieu  has  been  announced 
by  that  company's  president,  Wil- 
liam Herskovic.  Gould  joined  the 
motion  picture  camera  firm  in 
1964  as  its  sales  manager. 

Prior  to  joining  Cinema  Beau- 
lieu  he  was  branch  manager  of 
one  of  the  leading  west  coast 
wholesale  photographic  distribu- 
tion companies.  Currently  he  will 
head  coast-to-coast  operations 
from  headquarters  at  921  West- 
woikI   Bmiicsard.    l.os  Ancelcs.   • 


Berkey  v.p. 


Hollander 


i 


H.  A.  Hollander  V.P.  for  Sales 

at  Berkey  Technical  Corporation     i 

■;■■:  Herbert  A.  Hollander  is  now 
vice-president  for  sales  of  the 
Berkey  Technical  Corp.,  Wood- 
side  (NYC).  New  York.  Hollan- 
der's appointment,  confirmed  by  ■ 
executive  vice-president  Harry  L. 
Parker,  follows  his  six-years  of 
service  as  director  of  sales  for 
ColorTran  Industries,  prior  to  that 
company's  acquisition  by  Berkey 
Technical  Corp.  in  January. 

The  company  is  the  manufactur- 
ing and  technical  sales  division  of 
Berkey  Photo,  Inc.  Products  in- 
clude such  well-known  trade 
names  as  ASCOR,  ColorTran, 
Caesar-Saltzman,  Berkey  Direct 
Screen,  Berkey  Alldis  Work  Flow 
Systems,  Oxberry  and  Simmon- 
Omega.  • 
*          *          * 

Peter  Krause  Named  General  Mgr. 
of  European  Operations  for  GAP 

■':  Peter  Krause  is  tilling  the  newly- 
created  post  of  general  manager 
for  General  Aniline  &  Film  Cor- 
poration's European  operations. 
The  former  director  of  manufac- 
turing for  CiAF's  Photo  &  Repro 
Division  will  direct  and  coordinate 
operations  of  the  firm's  European 
subsidiary  companies.  He  will  be 
based  at  the  company's  corporate 
headquarters    in    New    York    City. 


RAY  MERCER  &  CO.  Nn  ^-Q^^l 

4241  Normal  Ave.  Hollvwood29.  Calif.  llU-«l     %f%30 1 


BUSINESS    SCREEN     MAGAZINE 


there  is  only 

ONE  BEST 


S)^^ 


Z^  LABORATORIES.  INC.     UVH  YORK  105  EAST  106th  STREET. 
TRafalgar  61 120    HOLLYWOOD    6823  SANTA  MONICA  BLVD..  HOIIywood  9  5981 


NEW  AT  PATHE  —  In  addition  to  being  best  in  35mm  and  16mm 
facilities  we  are  now  specializing  in  8mm  color  and  black  «S<  white 
in  all  formats  as  well  as  audio/visual  and  filmstrip  processing. 
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Congratulations  to  our  prizawinning  Arriflex  customers, 
tlieir  films,  cameramen  and  directors/ producers: 


Aerojet-General  Corp. 

■PORTRAIT  OF  A  DREAM" 
Producer— Frederick  B.  Giermann 
Director— Thomas  Carlisle 

Douglas  Aircraft  Co. 

•ISLANDS  OF  THE  TRADE  WINDS" 

Producer— Ben  Marble 
Director— Vern  Barry 

"LIVE  VIA  EARLY  BIRD" 

Producer/ Director— Bill  Gibson, 

Matthew  Gordon,  Jack  Gabrielson,  Ray  Henry 

General  Dynamics/Convair 

"LIVING  IN  SPACE"  (PART  2) 
Producer— M.  R.  Ussery 
Director— R.  B.  Montague 

General  Motors 

"COMBUSTION  IN  ACTION" 

Producer/ Director— G.  M.  Photographic 
IBM  Corporation 

"SDD  TODAY" 

Producer/ Director— E.  J.  Casazza 
International  Harvester  Co. 

"TRIBUTE  TO  A  CHAMPION" 

Producer/ Director— Harry  Knipp/Jay  Stevens 


ANNUAL 
INDUSTRIAL 
FILM  AWARDS 

WINNERS 


Jet  Propulsion  Laborato 

"THE  APPLICATIONS  TECHNOLOGY  SATELLIT 
Producer— Robert  Pa 
Director— Jack  Aik' 

"THE  LOG  OF  MARINER  FOUl 

Producer— Irl  Newl, 

Director— Norman  Whi 

Lockheed-Georgia  C 

"WINGS  AT  WORl 

Producer/ Director— James  Echc 
Massey-Ferguson,  In 

"THE  RED  GIANT 

Producer/ Director— Russell  Dowr 
National  Cotton  Count 

"HIGH  FASHION  IN  EDEI 
Producer/ Director— Bob  Wa 

Northrop  Ventui 

"LAST  FIVE  MILES  HOM 

Producer— Lou  Floren 

Director— Tom  Small 

U.  S.  Naval  Ordnance  Test  Statii 

"FOOTPRINTS  IN  THE  SE 

Exec.  Producer— Royford  Geor 
Producer/Director— Leiand  Hans- 


ARRIFLEX  MOTION   PICTURE  CAMERAJ 

. .  .  dominant  choice  of  professional  film  makers  the  world  ove 


ARRIFLEX   16S  ^^^^^^^_^__^^^^^^  ^_.  _  ^^ 

^^^ARRIFLEX   35-2C  ARRIFLEX   1EBL 

FOK         TRATURE  OR  DEMONSTRATION   OF  ARRIFLEX   16MM  AND  ARRIFLEX   35MM   CAMERAS,   WRITE  TO: 
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nilQIMPQQ      CrRPFM       MAr:A7IN     '  l„ 


l9Gffl6E 


...and 
again  in 


1966 


WINNING  PATTERN! 


EIGHT   YEARS   STRAIGHT! 

...Arriflex  motion  picture  cameras 
were  used  by  more  winners^ of  the  An- 
nual Industrial  Film  Awards*  than  all 
other  cameras  combined!  An  unmistak- 
able pattern  of  Arriflex's  popularity 
among  professional  cinematographers. 
A  unique  and  eloquent  testimonial  to 
its  versatility  and    filming  capabilities. 


Arriflex  cameras  were  used  in  fourteen 
of  the  sixteen  award  winning  films. 

ANNUAL  INDUSTRIAL  FILM  AWARDS conducted  by 

the  publishers  of  Industrial  Photography  magazine 


/^[SKD[FILg^ 


CORPORATION 
OF       AMERICA 


25-20  BROOKLYNOUEENS  EXPRESSWAY  WEST 
WOODSIDE,  NEW  YORK     11377 
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Moilm  hm  CAMART  PRODUCT 


NOW 


SHOOT  MULTIPLE 
IMAGES  FROM  A 
SINGLE  SUBJECT  WITH  THE 

CAMART  OPTICAL 
FX  UNIT 


Produces  2-7  Images  in  Rotation . . .  Montages . 
Special  Distortions ...  Unlimited  Variations 

Create  unusual  optical  cllccib  right  in  your  oun  camera.  Oive 
our  films  drama  and  impact.  The  Camart  Optical   FX  Unit 

can  be  used  with  motion  picture  cameras    .  .  TV  cameras    . 

animation  cameras.  The  unit  reproduces  up  to  7  multiple  images 

irom  a  single  object.  These  can  be  rotated  clock-wise  or  counter 
lock-wise  .  .  .  fast  or  slow  ...  or  photographed  "still." 


Camart  Optical  FX  Unit  with  (our  surface  prism,  mount, 
revolving  housing,  camera  base  plate  and       '\1/IQi;n 
double  arm  assembly  -'I433U 


AJJ:t:..ti.:t  l'r:im,  0  AiH  iioiiri  Ai.iiLihte.  Prices  mi  Rnjut  <i. 

^RRIFLEX  •  BOLEX  •  FILMO  •  MAURER  •  MITCHELL  &  MANY  OTHERS 


ROTATOR  LENS  for 

CAMART  OPTICAL 
FX  UNIT  FOR 


16-35mm  & 
TV  Cameras 


I  he  Rotator  Lens  reproduces  images  upside  down, 
sideways  or  tilled  at  any  angle.  Scenes  can  be  rotated 
a  full  360"  in  clock-wise  or  counter  clock-wise  direc- 
tions to  create  a  spinning  effect  at  any  speed.  Or  by 
cranking  back  and  forth,  you  can  create  a  ship-hoard 
motion.  Uses  and  applications  are  limited  only  by 
your  imagination.  Ideal  for  animation  and  live  action 
commercials. 

Camart  Rotator  Lens $150 

Adaptor  for  TV  Camenr    -Uailnhlc  Prins  mi   Ariiiitu. 


the  CAMERA-MART  inc. 


I'ltr  fiirlhrr  dclnili  write: 


Laza  7-6977 


Trends  in  the  BUSINESS  of  Audiovisuals 


1 

il 


Technicolor  Projector  Plant  Is 
Dedicated  at  Costa  Mesa,  Calif. 

v'r  Dedication  ceremonies  for  new 
offices  and  manufacturing  facili- 
ties of  the  Technicolor  Corpora- 
tions' Commercial  and  Educational 
Division,  located  at  1300  Frawlcy 
Drive,  Costa  Mesa,  California, 
were  held  at  four  p.m.  on  Tues- 
day, November  29.  The  extensive 
new  facilities  house  the  expanded 
manufacturing  activities  for  that 
company's  "Instant"  motion  pic- 
ture projection  equipment  and  oth- 
er products.  • 

*  *        * 

Capital  Film  Labs  Report  Gain 
in  Sales,  Profits  to  September  30th 

f-i  Increases  in  both  sales  and  net 
operating  profits  for  the  six-month 
period  ending  September  30,  1966, 
have  been  reported  to  shareholders 
of  Capital  Film  Laboratories,  Inc., 
by  that  Washington,  D.  C. -Miami, 
Fla.,  based  company. 

In  his  report,  president  Alfred 
E.  Bnich  noted  that  sales  had  in- 
creased 34  per  cent  over  the  same 
period  last  year  and  that  net  in- 
come almost  doubled.  He  also 
said:  "our  Miami,  Florida  labora- 
tory operation  is  very  encouraging. 
It  has  been  in  operation  for  the 
last  three  and  a  half  months  of 
this  report  period.  They  have  com- 
pleted 26  new  Flipper  shows,  pres- 
ently on  the  air,  and  one  complete 
feature  picture  produced  by  Ivan 
Tors,  titled  Gentle  Ben.  Two  other 
features  were  handled,  as  yet  un- 
titled, along  with  television  spots 
and  industrial  pictures." 

Sales  for  the  six-month  period 
were  $1,674,531  as  compared  to 
$1,241,636  for  the  same  1965  pe- 
riod; net  operating  profit  was 
$135,366  as  compared  to  $57,444 
in  1965.  • 

*  «        * 

Elcclro-Nelic  Leases  New  Plant  to 
Increase  Radiant  A-V  Production 

•)\'  Electro-Netie  Steel,  Inc.,  has 
leased  a  new  91,000  square-foot 
plant  in  Dcsplaincs,  Illinois.  The 
million-dollar  building  will  be  used 
to  increase  the  productive  capacity 
of  the  company  and  jiart  of  the  fa- 
cility will  be  used  in  the  iiiamifac- 
lure  of  audio-visual  jiroducts  for 
FJectro-Netic's  subsidiary.  Radiant 
Manufacturing  Corp.,  of  Morton 
Cirove,  111,  The  building  is  expected 
to  be  completed  for  occupancy 
about  January  I,  1967. 

The  parent  company  in  July, 
1966,  purchased  a  lirm  (now 
named  Radiant-Pathe,  Inc.)  with 
distribution  riuhts  in  the  Western 


Hemisphere  for  all  motion  picture!  : 
cameras,  projectors  and  slide  pro-l 
jectors  manufactured  by  Pathe  of 
France  and  Norris  of  Germany.  • 


Wilding  Declares  Stock  Dividend; 
Sales  Increase  45%  in  9  Months 

■jir  A  five  per  cent  stock  dividend 
will  be  paid  shareholders  of  Wild- 
ing, Inc.  on  February  10,  1967. 
The  shares  will  be  available  to 
owners  of  record  January  6  and 
the  dividend,  according  to  presi- 
dent Robert  C.  Ausbeck,  is  based 
on  "the  substantial  profit  being 
generated  in  the  current  year." 

Wilding  sales  for  the  third  quar- 
ter of   1966  were  up  sharply  to 
$5,387,881    from   $3,283,079  for 
the  same  period  in    1965.   Profit 
for  the  period   was   $361,248  or 
86^  per  share.  Cumulative  figure'^ 
for  the  first  nine  months  of  19(v 
show  a  sales  increase  of  47  per: 
cent   and   a   three-quarters'   profit- 
of  $1.36  per  share  as  compared  to 
a  91^  per  share  loss  in  the  com- 
parative nine  months  last  year. 

Contributing  to  the  increased 
earnings  of  this  Chicago-based 
producer  was  the  TV  commercial 
division  and  the  company's  newly- 
formed  color  film  processing  divi- 
sion, Mid-America  Color  Labs.  • 


Sawyers  Inc.  Now  a  Subsidiary      _ 
of  General  Aniline  &  Film  Corp.  I 

tV  Sawyer's,  Inc.,  manufacturer 
and  distributor  of  slide  projectors, 
scenic  slides,  stereo  viewers  and 
reels,  has  been  acquired  by  the 
General  Aniline  &  Film  Corpora- 
tion. Dr.  Jesse  Werner,  chairman 
and  president  of  GAF,  said  that 
the  business  will  be  conducted  by 
Sawyer's  Inc..  a  new  and  wholly- 
owned  subsidiary  of  GAF.  The 
company's  present  management, 
headed  by  Robert  V.  Brost,  will 
coiuinue  to  direct  its  operations 
from  its  Portland,  Ore.  offices.    • 


WHY    DIDN'T  THE   AMERICANS  GAIN 

MORE  TOP  AWARDS  AT  VENICE7 
Dynamic  young  Briti.sh  Producer/ 
Scriptwriter/Dircc-tor  may  pro- 
vide tlic  answer  for  your  organi- 
sation. Have  talent  and  will  trav- 
el awav  from  the  WMlson  credit 
squeeze.  Expd.  all  aspects  T.V./ 
I'ilm  Production.  Airmail  reply 
to: 

Box    BS-66-7A 

BUSINESS   SCREEN   MAGAZINE 

7064    Sheridan    Road    Building 

Chicago,    Illinois   60626 


26 


BUSINESS    SCREEN    MAGAZIN 


dL 


^es  sound  stages  ^ 
£nt  a/v  equipment  a 
al  sales  &  rental  sa 
^hy  photography  ph< 
^s  camera  crews  ca 
tors  directors  dirb 
iding  recording  recc 
3ers  producers  proi 
tation  narration  narf 
mixing  mixing  mixing 
ting  transferring  tra 
:  music  music  music 
•cts  sound  effects  sc 
ssing  processing  pro' 
(mm  8mm  8mm  8mm  siv 
minting  printing  printi 
:ts  optical  effects  oi 
tipting  scripting  scrip 
editing  editing  editin< 
{  titles  titles  titles 
lation  animation  anim 
work  art  work  art  \ 
^rds  storyboards  stc 
aging   packaging   pach 

ilPPING    SHIPPING    SHIPPI 


service 


Services  and  Service — two  words  that  can  make  a  big  difference 
in  your  motion  picture  work.  Services  spells  out  the  diversity  of  film 
mechanics  an  organization  has  available.  It  states  the  amount  of 
equipment  and  size  of  facility.  Complete  equipment  and  large  facility 
we  have — in  every  phase  of  film  work — at  one  location  in  Kansas 
City. 

Service,  on  the  other  hand,  has  a  slightly  different  connotation. 
People  supply  service.  We  have  them  too,  over  250  creative  and 
technical  staff  people.  They  are  trained,  conscientious  people  who 
bring  creative  effort  to  even  the  most  mechanical  operation.  They 
get  involved.  They  like  to  do  things  right — and  right  away. 

Remember  this:  when  you  need  motion  picture  services — or  service 
— you  need  Calvin  Productions,  Inc.  Our  clients  come  back.  How 
might  we  best  serve  your  film  needs? 


'1105  TRUMAN  ROAD 


KANSAS  CITY,  MISSOURI   64106 


A  C   816  HA  1-1230 


PRODUCTIONS     •     PRODUCER  SERVICES      •     FILM  LABORATORY     •    A/V  EQUIPMENT 
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SIGHT  &  SOUND 


I'dicuii  I  ilni?>  I'rciiiicrc^  "A  Nose" 
Its  First  Thcairicul  Short  Subject 
■u  A  nose  made  ncsss  in  Manhat- 
tan last  month  as  Pelican  Films, 
Inc.,  New  York  film  prixlucer, 
showcased  its  first  entertainment 
film,  A  S'ose.  The  10-minuie  the- 
atrical color  film  is  based  on  Nico- 
lai  Gogol's  short  ston.'  classic.  The 
Nose. 

Pelican  conmiissioncd  its  own 
animation  staff  to  produce  the 
short  film  as  a  creative  exercise 
in  translating  conmiercial  televi- 
sion techniques  to  a  non-commer- 
cial entertainment  form,  according 
to  the  company's  president.  Joseph 
Dunford.  The  newest  and  most  ef- 
fective film  techniques,  in  his  view, 
are  found  in  today's  television 
commercials. 

A  Nose  was  featured  with  the 
new  Jack  Lemmon  film.  The  For- 
tune Cookie  at  the  Trans-Lux 
East  in  midtown  Manhattan.  It  in- 
cludes an  array  of  visual  and  filmic 
techniques  of  special  interest  to 
professionals,  Dunford  noted.  "But 
these  are  also  the  same  techniques 
which  create  special  audience  im- 
pact," the  producer  said.  Story 
line     progression     takes     viesvers 


There's  a  happ\  finale  in  Pelican 
I'iliti's  adaptation  of  Cof^ol's  short 
\toni  as  "The  \osc"  rctiirn.s  to  its 
riglitful  ouncr  after  misadventures. 


from  that  unhappy  moment  when 
a  man  awakens  to  find  his  nose 
gone  to  the  happy  ending  when 
it  returns,  moving  tiirough  a  blend 
of  live  action  inserts  in  what  is 
primarily  a  cartoon  format. 

Dunford  shares  screen  credit 
with  Jack  Zander,  executive  vice- 
president  of  Pelican,  his  co-pro- 
ducer. Other  staffers  involved  in 
the  production  were  Mordi  Gcr- 
stcin.  designer  and  director;  Harry 
Chang,  editor;  Irwin  LaPointc,  as- 
sistant director;  Al  Rezek,  cine- 
matographer:  and  Harold  Seletsky, 
composer  and  conductor.  • 

Ideas  for  other  creative  films 
are  being  considered  for  produc- 
tion during  the  coming  year.         • 


Don  Lloyd  Named  European 
Representative  of  Modern  T/P/S 

".'i'  The  appointment  ot  Donald  W. 
Lloyd  as  the  Kuropean  repre- 
sentative of  Modern  Talking  Pic- 
ture Service,  Inc.  has  been  an- 
nounced by  that  company's  presi- 
dent. Carl  Lenz.  Lloyd's  headquar- 
ters are  at  3K.S.  The  Strand,  in 
London.  He  will  provide  liaison 
for  U.S.  film  sponsors  interested 
in  European  markets  and  will  also 


\ 


Donald  \\.  Lloyd:  in  London 

promote  U.S.  and  Canadian  dis- 
tribution of  films  originating  in 
Europe. 

In   addition   to  his  duties  with 
the   parent   company,    Lloyd    will 


represent  Modern  Learning  Aids 
the  educational  division  of  the  in 
ternational  film  distribution  firm 
Modern  is  a  charter  member  o 
Inforfilm.  international  associatior 

of  informational  film  distributors 

*  *  « 

Maemillan  Publishes  Book  Based 
on  Johnson's  Film  "To  Be  Alive!' 
■m   The  Johnson  Wax  motion  pic- 
ture.   To    Be    Alive.',    widely-ac- 
claimed  "hit"   of  the   New   York    ' 
World's  Fair  and  now  destined  as    ; 
a  permanent  exhibit  in  that  com-   l 
pany's  new  Golden  Rondelle  The-   1 
ater  at  its  Racine.  Wisconsin  head-    i 
quarters,  is  the  subject  of  96-page    i 
pictorial-color   book    being   issued  i 
by  the  Maemillan  Company. 

The  Maemillan  book  of  the 
same  title  will  contain  214  illustra- 
tions, more  than  half  of  them  in 
color  and  will  retail  for  S4.95. 
Additional  text  has  been  written 
by  .Alislair  Reid.  The  film  was  re- 
cently honored  at  the  Edinburgh 
Film  Festival  and  shown  in  its 
new  7()mm  composite  version  at 
the     7th     International     Industrial 

Film  Festival  in  Venice.  Italy.     • 
*       *        * 

"Pictures  of  the  Year"  Coming  Up 

•^'-  The  year's  outstanding  films  are 
featured  in  our  annual  review  of 
1966  Awards  programs  in  these 
columns  next  month.  • 


Creativity  in  films  often  means  seeing  theftimiliar  in  a  new  way! 


The  evolution  of  Super  8  Film  presented 
a  new  challenge  to  Colburn  technicians  .  .  .  namely, 
to  process  the  new  film  on  our  existing  high 
performance  laboratory  equipment  without  acquiring 
completely  new  processing  machines. 

The  answer  is  our  duo  drive-sprocket  (shown  in 
close-up).  The  small  sprockets  accommodate 
the  new  Super  8  film  perforations  and  the 
large  sprockets  handle  standard  8mm  and  16mm 
film  perforations. 

For  more  information  about  our  Super  8 
laboratory  services  write  to: 


GEL    V  COLBURN  LABORATORY,  INC 

164  N.        i-iR  DRIVE  •  CHICAGO.  ILL  E0G06  •  332  6266 
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Whether  your  interest  is  in  mass  film  circulation 

or  in  specialized  audiences,  you  will  want  to  check  your  cost 
and  find  out  how  you  can  obtain  CUSTOM  distribution 
and  up  to  25%  more  booking  with  no  increase 

in  your  distribution  budget . . . 


United 


eWorld 
^  Films 
sor  Custom  Sponsored 

Distribution 


For  more  details  on  Custom  Distribution 
call  collect  or  write: 


UNITED  WORLD  FILMS,  INC. 

221  Park  Avenue  South  •  New  York,  N.Y.  10003 

(212)  777-6600 
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Here's  the  ne\A/  addition 
to  beautifully  solve 
any  assignment  in 

film  for  TV  and 
Motion  Pictures. 


t 


It's  our  new  name  —  but  with  old  know- 
how  by  pros  —  in  color  and  black  and 
white.  Using  the  finest,  most  diversified 
equipment  to  produce  the  very  best  in  qual- 
ity and  creative  achievements.  And  on  time!    '^^k 
We  welcome  the  opportunity  to  discuss  and  help  ^T. 
plan  your  next  assignment.  No  obligation,  of  course. 

Send  tor  the  new  L  +  L  Eastern  brochure  describing  all  our  services 


|~|~)     L+  L  Eastern  Effects  Inc. 

219  Eai.1  ■■4th  St.,  New  York  10017,  212  697-7980 


OPTICAL  EFFl 
16mm-C0LC 


■j-ANIMATION  PHOTOGRAPHY -35mm 
•ND  BLACK  &  WHITE  LABORATORY 
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ASSOCIATION   FILMS,    INC. 
Hcatlqiiartc-rs  Office: 

600  Miidisoii  Ave.,  New  York,  N.Y.  10022 
PhofK':  421-3900  AC:  212 
Midwest  Sales  Office:  The  Wrigley  Bldg.,  400 

N.    Michigan    Ave.,    Cliicago,    III.    60611. 

Phone:  467-0400  AC:  312 

Robert  D.  Mitchell,  President 
J.  R.  Biiigham,  Vicc-Chairman,  Treasurer 
Roberi   M.    t'inehoiit.   Vice   President,    Corpo- 
rate Advcrlisinfi  &  Public  Relations 
Robert  W.  Huclicr,  Vice  President,  Sales 
A.  L.   Fredrick,  Vice  President,   Mid-Western 

Representative 
Reg.  Evans,  Vice  President,  Sales 
John  Barwick,  Manager,  Association 
Instructional  Materials 

Eastern  Area  Distribution  Center 

600  Grand  Avenue,  Ridgefield,  N.J.,  Phone: 
51  WHitiu'\-  3-S20n,  Kcmicfh  Buscher,  Manager. 

East  Central  Area  Distribution  Center 

Allegheny  and  Delaware  Aves.,  Oakmont,  Pa. 
lone:  412-828-5900.   Robert  Imlach,  Manager. 

Central  Area  Distribution  Center 

561  Hillgrove  Ave.,  La  Grange,  111.  Phone: 
.2-325-3377.  William  Lareau,  Manager. 

Southern  Area  Distribution  Center 

1621  Dragon  St.,  Dallas,  Te.\as.  Phone:  214 
[verside  8-8759.  I\an  Clark,  Manager. 

Western  Area  Distribution  Center 

25358  express  Ave.,  Ha\A\ard,  Calif.  Phone: 
5-783-0100.  \\'inston  O.  Siler,  Manager. 

Canada 

Association-Industrial  Films,  135  Peter  Street, 
ironto,  Ontario.  Mrs.  Jean  Lewis,  Vice-President 
d  General  Manager;  James  Bach,  Sales  Mon- 
er. 


11MS  OF  THE  NATIONS  DISTRIBUTORS  INC. 
305  E.  86th  Street,  New  York,  N.Y.  10028 
Phone:  348-7600  AC:  212 
Cable:  CLIFTOFILM  NEW  YORK 

Maurice  T.  Groen,  President 
I'lMSt  Fischel,  Vice  President 
William  Rosenfeld,  Secretary/Treasurer 
Henrick  N.  Weener,  Service  Manager 

iiiinuTiON'   OFFiCKS:    Birmingham,   Ala.;    Sac- 

I  nto,  Calif.;  Chicago,  111.;  Boston,  Mass.;  St. 

IS,  Mo.;  Raleigh,  N.C.;  Buffalo,  N.Y.;  Brook- 

I.  X.Y.;  New  York  City;  Canton,  Ohio;  Minne- 

"ilis,  Minn.;  Fort  Worth,  Tex.;  Spokane,  Wash.; 

ilwaukee,  Wis. 


THE  JAM   HANDY   ORGANIZATION,   INC. 
Headciu:irlers  Office: 

2821  E.  Grand  Blvd.,  Detroit,  Mich.  48211 
Phone:  TRinity  5-2450  .\C:  313 

Betty  Watters,  in  charge.  Distribution  Services 


IDEAL  PICTURES,   INCORPORATED 

HFADQL'AnTEnS    OFFK  r. 

j  1010  Church  St.,  Evanston,  Illinois  60201 
J  Phone:  273-4565  AC:  312 

[Jack  C.  Walts,  President 

IW.  C.  Kirkpatrick,  Vice-President 

1 M.  George  Wieland,  Exec.  V.P.  and  Gen.  Mgr. 


IDEAL  PICTURES:  CONTINUED 

Hal  C.  Stewart,  Treasurer 
Eddie  .Xakagama,  Secretary 

BH.\Ncn  E.xcuANGES:  Berkeley,  Calif.  94703, 
Phone:  OLympic  4-3006  AC:  415,  Eddie  Naka- 
gama;  lfil9  N.  Cherokee,  Hollywood,  Calif. 
90028,  Phone:  HOIK  wood  3-0357  AC:  213,  Wil- 
liam E.  Kenney;  1011  E.  Colfa.t,  Denver,  Colo. 
80218.  Phones:  TAbor  5-.5.52.5/KE  4-4.53.3,  Hal 
F.  Stewart,  Kav  Stewart;  55  N.  E.  13th  St.,  Mi- 
ami, Via.  33132,  Phone:  FRunklin  4-8173,  AC: 
305,  Jack  Spire;  133  Nassau,  N.  W.,  Atlanta,  Ga. 
30303,  Phone:  523-2645  AC:  404,  Jack  Fly;  1370 
S.  Berotaniu  St.,  Honolulu,  Hawaii  96814,  Phone: 
6-5.5.36,  Oram  II.  Strauser,  Jr.;  417  N.  State  St., 
Chicago,  III.  60610,  Phone;  321-9693  AC:  312. 
Robert  Craig;  15  E.  Marvlaiid  St.,  Indianapolis, 
Ind.  46204,  Phone:  ME  2-6383,  .-VC:  317,  Mrs. 
Martv  .Markev;  616  S.  5th  St.,  Louisville,  Ky. 
40202,  Phone:  [Uniper  3-3859  AC:  .502,  Wright 
C.  Iladden;  102  W.  25th  St.,  Baltimore,  Md. 
21218,  Phone:  TUxedo  9-9963  AC:  301,  Nelson 
C.  White;  42  Melrose  St.,  Boston,  Mass.  02116, 
Phone:  HAncock  6-1133  AC:  617,  Edw.  Konda- 
zian;  1.5924  Grand  River  Ave.,  Detroit,  Mich. 
48227,  Phone:  VE  8-5850  AC:  313,  Leo  Leddy; 
3400  Nicollet  Ave..  Minneapolis,  Minn.  .55408, 
Phone:  TAylor  7-2966  AC:  612,  Joe  Komarek; 
1822  Main  St.,  Kan.ms  City,  Mo.  64108,  Phone: 
HArrison  1-2481  AC:  816,  Charles  Brokenickv; 
6187  Natural  Bridge  Road,  St.  Louis,  Mo.  63121, 
Phone;  CO  1-2600  AC:  314,  Norma  Kraus,  Geor- 
gia Williams;  1558  Main  St.,  Buffalo,  \.Y.  14209, 
Phone:  TT  3-3782,  AC:  716,  William  Kirkpatrick, 
Jr.;  321  W.  44th  St.,  New  York,  NY.  10036, 
Phone:  CI  6-0.560  AC:  212,  Walter  J.  Dauler; 
2110  Pa>-ne  Ave.,  Cleveland,  Ohio  44114.  Phone: 
MAin  1-9173  AC:  216,  Mike  Blacttnar;  1122  So. 
Chevenne  Ave.,  Tulsa.  Okla.  74119,  Phone:  LU 
4-2128  AC:  918,  Bill  Blair;  2.34  So.  E.  Twelfth. 
Portland,  Ore.  97214,  Phone:  233-5621  AC;  503, 
John  T.  Moore;220  Grant  St.,  Pittsburgh,  Pa. 
1.5219,  Phone;  471-0145  AC:  412.  Mervin  C. 
Re>nolds;  352  Union,  Memphis,  Tcnn.  38103, 
Phone:  JAckson  7-4313  AC:  901,  Stanley  Nolan; 
3131  Stemmons  Freeway,  Dallas,  Tex.  75247, 
Phone;  ME  7-248.3,  A/C:  214,  Bill  Blair;  1  E. 
Main  St.,  Richmond.  Va.  23219,  Phone;  Milton 
4-2973  AC:  703.  Dan  Browning;  4431  W.  North 
Ave.,  Miluaukre.  Wis.  53208.  Phone:  UPtown 
3-0434  AC:  414,  Richard  Hoelke. 


MODERN  TALKING   PICTURE  SERVICE,   INC. 
Ilead(|uarlcrs  Office: 
1212    .\ venue    of    the    Americas,    New    York, 

New  York,  10036 
Phone:  76.5-3100  AC:  212 

Carl  H.  Lenz,  President 

W.  H.  MacCallnm.  Executive  Vice  President 

H.  .\I.  Hough,  Vicc-Prc.sident-Sales 

I'^lsie  Cox,  Secretary  &  Trca.turcr 

Harry  Bogaards,  As.wtant  Secretary 

Richard  H.  Rogers,  Vice  Prc.tidcnt, 

Theatrical  Division 
W.  M.  0;n(l,  Vice  President-Operations 
F.  M.  Kincheloe.  Advertising  &  Promotion  Mgr. 
James  McPoland,  Operations  Supervisor 

MODFIIN    MAnKKTINC   PrOCRAMS 

1212    .\ venue    of    the    Americas,    New    York, 

New  York,  10036 
Phone:  765-3100  AC:  212 

Karl  M.  Kuechenmeister,  in  charge 

(CONTINUED    ON    THE    FOLLOWING    PAGE    32) 
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NATIONAL  DISTRIBUTORS  OF  SPONSORED  FILMS 


MODERN   TALKING    PICTURE   SERVICE: 

NATIONAL  SALKS  OlTlCtS 
Eastern  Division  Sales  at  New  York: 
1212   Ave.   of   tlie    Americas.    New   York,   N.Y. 
Phone:  765-3100  AC:  212 

Ralph  Del  Corn.  Vice  President 
Brnie  Thomas;  Walter  Stahiira 

National  Sales  Offices:   at  Pittsburgh: 
910  Penn  A\e..  Pittsburgh,  Penn.   15222 
Phone:  GRant  I-9I1S  AC:  412 
D.  P.  Konnv,  in  Cliuriic 

Cevtbai.  Drv'isioN  Sale.s 
1909  Prudential  Pla/a.  Chicago,  111.  60601 
Phone:  DEIaware  7-3252  AC:  312 

Dan  Katcr,  Vice  President 
jack  Lusk;  Edwin  Swanson 

\\'l-:.STERN    DiVLSION   SaLES 

at  Los  Angeles 

1717    N.    Highland    Ave.,    Los    Angeles,    Cal. 

<)002S 
Phone:  Hollywood  2-2201  AC:  213 

W.  M.   MacCallum,  Exeaitive  Vice  President 
at  San  Francisco: 

16  S|)ear  St..  San  Francisco,  Cal.  94105 
Phone:   Ylkon  2-9414  AC:   415 

Robert  A.  Kelley,  in  Charge 

SoiTiiKHN  Division  Sales 

IS34  "K"  St..  N.W'.,  Washington,  D.C.  20006 
Phone:  7S3-055S  AC:  202 

jack  Lallev',  Vice  President 

At  Tohonto 

IS75  Leslie   St.,   Don   Mills.   Ontario,  Canada 
Phone:  444-7347  AC:  416 

fJ.  Lynn  Meek,  in  Charge 

.\t  Los-don,  England 

;I5S  The  Strand,  Umdon,  W.C.  2,  England 

Donald  W.  IJ<»\(I,  in  C.harfic 

MODERN  LEARNING  AIDS 

Di\.  iif  Modern  Talking  Picture  Service,  Inc. 

1212  A\ciiue  of  the  Americas,  New  York,  New 

York  10036 
Phone:  765-3173  AC:  212 

Joseph  E.  Lynch,  Cerwral  Manager 
National  Salks  Officks 
Fash  UN  Divisio.v  Sali;s 
at  Boston: 
lUiS     Commonwealth     Ave..     Boston,     Mass. 

02134 
Phone:  HA  6-7262  AC.  617 

lack  Langlois,  in  Charge 

;it  Washington.  D.C: 

IS34  "K"  St.,   N.W.,  Washington,  D.C.   20006 

Phone:  738-0.558  AC:  202 

I  I. ink  iliiffoni,  ill  Clutrge 

(.'knthai.  Division  Sm.is 

160  E.  Grand  Ave..  Chicago,  111.  60611 
Phone:  467-6475  AC:  312 

I  ill)  Hi-iiko.  Regional  Manager 
I.K-k  Fowlie 


Sill   IIIWEST  DiVI.SlON  Salks 

1411  Slocum  St.,  Dallas,  Texas  75207 
Phone:  RI  2-4106  AC:  214 

Bert  Downing,  Regional  Manager 

Westkhn  Division  Sales 

at  San  Francisco: 

16  Spear  St.,  San  Francisco,  Cal.  94105 

Phone:  Ylkon  2-9414  AC:  415 

Gordon  Cummings,  R.  W.  McAllister 

at  Seattle:  c  o  Rarig's,  Inc. 

2100  N.  45th  St.,  Seattle,  Wash.  98103 

Phone:  MElrose  3-3878  AC:  206 

Clark  Rarig. 

Soi^THEBN  Division  Sales 
714  Spring  St.,  X.W.,  Atlanta.  Ga.  30.308 
Phone:  TR  .5-5666  AC:  404 

Ken  Chastain,  Regional  Manager 


NEWPORT   FILMS,   INC. 
Film  Center  Bldg.,  630  Ninth  Ave.,  New  York, 

N.Y.  10036 
Phone:  JU  2-1180  AC:  212 

Seymour  Berkowitz,  President 
S.  Fier,  Viec  President 
Ken  Mcllwaiiie,  Film  Editor 
F.  Urbach,  Office  Manager 

Services:  National  distributor  of  sponsored  short 
subjects  for  theatrical  use. 

ROTHACKER,   INC. 
Rothacker  Building,  241  West   17th  Street, 

New  York.  N.Y.  lOOU 
Phone:  989-2929  AC:  212 

Douglas   D.   Rothacker.  Ji.,   President 
\y.  Stanfield  Cooper,  Viec  President 
Edward  F.  Psotta,  Vice  President 
Mayme  R.  Dawson,  Secretary-Treasurer 


STERLING   MOVIES,   INC. 
Executi\e  Ollice: 

.375  Park  Avenue,  New  York,  N.Y.  10022 
Phone:  .586-1717  AC:  212 

f^iiarlc's  !•".  Dolaii,  President 

Sophie  C:.  Iloiiiie,  Senior  Vice  President 

(.'•.  Roger  Cahaney,  Executive  Vice  President 

.Morton  J.  Fink,  Vice  President,  Director  of 

Marketing 
William  J.  Troy,  S'alional  Sales  Manager 

Television  Phesentations,  Inc. 
(Closed  Circuit  Division) 

375  Park  Avenue,  New  York,  N.Y.  10022 

Phone:  421-9()66  AC:  212 

lia  C;.   DeLumen,  Executive  Producer 

CkEATIVK    PnOCiilAMMINC    SERVICES 

.•)75  Park  Avenue,  New  York,  N.Y.  10022 
Plume:  5S6-17I7  AC:  212 

Hi)i)eit  E.  Gurvitz,  President 

Edward  Atwcxid,  Production  Manager 

National  Sales  Offices 
EaSI  I  UN  Rkcion 

.37.5  Park  Avenue,  New  York,  N.Y. 
Phone:  58f(-1717  AC:  212 

Moitoii    J.    Fink;    William    J.    Troy;    Sophie   C 
I  Inline;  Rii\  W.  Salo;  C^luirles  Keeiian 


STERLING  MOVIES:   CONTINUED 

Washington,  D.C.  Sales  Office 

1750  Pennsylvania  Avenue,  N.W.  20206 

Phone:   298-5980  AC:   202 

Ward  French,  Regional  Sales  Manager 

Midwestern  Region 

69  W.  Washington  St.,  Chicago,  111.  60602 

Phone:  939-6056  AC:  312 

Frank  J.  Havlicek,  Vice  President 
Gordon  J.  Hempel 

Western  Region 

6290  Sunset  Boulevard,  Los  Angeles,  Calif. 

90028 
Phone:  467-3739  AC:  213 
Ralph  Rafik,  Regional  Sales  Manager 
Canadian  Sales  Office 

Sterling  Movies  Canada 

4980  Buchan  Street,  Montreal  9,  Quebec 

Phone:  737-1147  AC:  514 

John  Lush,  Manager 

Regional  Film  Exchanges 

Eastern  Operations  Headquarters:  43  West  61sl 

St.,  New  York,  X.Y.  10023.  Phone:  586-1717 
AC:  212,  \'iiicent  J.  Capuzzi,  Director  of  Opera- 
tions, Joseph  Silvermintz,  Comptroller,  OpheKl 
Brussaly,  Manager  TV  Dcpt.,  John  Saitta,  Manag- 
er.  Data  Process  Dcpt.  Marie  Bullock,  Manager, 
Promotion  Dcpt.;  Midwestern  Regional  Office; 
309  West  Jackson  Blvd..  Chicago.  Illinois  60608. 
Phone:  939-6056  AC:  312. 

Southwestern  Regional  Office:  100  University 
Ave.,  Fort  Worth.  Tex.  76107.  Phone:  332-7184 
.AC:  817,  I.  L.  Miller.  Manager;  Western  Region- 
al Office:  6290  Sunset  Blvd.,  Los  .\iiu.  I. -  (  .ilif. 
9002S.  Phone;  464-2656  AC:  213,  Ralph  Rafik, 
Regional  Manager.  Heather  Forsyth,  r\'  Co- 
ordinator; Canadian  Office:  4980  Buchan  St, 
Montreal  9,  Quebec.  Piione;  737-1147  AC:  511 
John  Lush,  Manager. 


* 


I 


UNITED  WORLD   FILMS,   INC. 
lleadciiiarters  Office: 

221  Park  A\eiuie.  South,  New  York,  N.Y.  10003 
Phone:  SPriiig  7-6600  AC:  212 

lames  M.  Franey,  President 

Murra\'  Goodman,  ViVr-Prcvirfcn/,  Castle  Pack- 
aged Films 

John  D.  Desmond,  Vice-President,  Distribution 
Siriiees 

Donald  Fieeberg,  Director,  Advertising  & 
Sfl/c.v  Promotion 

Edward  S,   Hile\',  Director  of  Purchasing 

Leo  (iiiclp.i.  Director  of  Research 

Richard  l.ukiii.  F.xeeulive  Producer 

Frank  J.  Gilhaiis,  Manager,  Brancli  Operations 

Arthur  McLaughlin,  Director,  Sponsored  Film  . 
Department 

C;li;irlcs  Mc<:ratt\,  .A,v,si,sV(in/  Director, 
Sponsored  Film   Distrihiition  Services 

R.dph   R\der,  Manager.  Educational  Films 
Dejiiirtment 

New  \n\{K  Hkc:i()\ai,  .\nEA 

221    Park    Ave.,    South,    New    York,    N.Y.    10003 
Pli<me:   SPring  7-6600  .\C:   212 

Herbert  Sidel,  Manager       (Cont'd  on  Pp.  34) 
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New  for  long  throw  situations: 

A  16nnin  Autoload  that  gives  you  4  times  more 

light  output  than  any  mazda  projector. 


The  BELbHOUJELL  touch:  we  ve 

built  a  16nnm  projector  so  bright,  you 
can  use  it  for  any  auditorium  or  long- 
projection  situation.  So  bright,  you  can 
always  count  on  it  for  consistently  sharp 
picture  quality  and  vivid  color  rendition. 

It's  our  new  566  Autoload.  It  produces 
400%  more  screen  brightness  than 
conventional  mazda  system  projectors 
because  It's  the  first  to  use  G-E's  new 
Marc  300  arc  quartz  Lamp. 

The  566  is  truly  portable.  The  separate 
lamp  power  supply  unit  travels  right 
along  with  it.  We've  designed  an  exclu- 
sive push-button  changeover  system  to 
let  you  operate  two  projectors  for  unin- 
terrupted multiple-reel  programs.  And 
a  wide  complement  of  lenses  is  avail- 
able for  complete  projection  versatility. 

All  these  advances,  combined  witd 
our  Autoload  automatic  threading  sys- 
tem, make  the  566  Autoload  Projector 
an  extremely  versatile  audio-visual  de- 
vice. And  that's  what  the  Bell  &  Howell 
touch  is  all  about:  anticipating  your 
needs,  and  building  precision  products 
to  meet  them. 

Your  Bell  &  Howell  Audio-Visual  rep- 
resentative-will be  glad  to  answer  your 
inquiries. 


The  566  Autoload  gives  you  the  extra 
light  output  you  need  to  handle  ex- 
tremely long  projection  distances. 


n  Bell  HoujELL 


5  Unique  Powers 
of  the  Film  Medium 

W  HY  Film;'' 

Ask  yourself  what  other  medium  guar- 
antees full  attention  to  your  entire 
message.  No  print  advertisement,  no 
TV  show,  no  brochure,  not  even  the 
most  hypnotic  salesman  can  persuade 
a  prospective  customer  or  an  un- 
believer to  sit  quietly  for  5  to  30  min- 
utes and  concentrate  on  your  message. 

Thanks  to  this  unique  environment, 
film  can  get  your  message  over  in  the 
right  logical  progression  of  the  mes- 
sage-points —  without  the  prospect 
being  able  to  interrupt,  or  worse,  to 
skip  ahead. 

Film  doesn't  need  to  waste  precious 
time  on  attention-grabbing  "stoppers," 
because  the  viewer  is  already  seated 
and  attentive. 

Film  "carries  its  stinger  in  its  tail," 
i.e.,  in  its  residual  impression,  and 
hence  is  free  to  implant  important, 
though  sometimes  quiet,  foundational 
material  up  front,  with  a  solid  effec- 
tiveness impossible  in  any  other 
medium. 

Fmally  —  and  perhaps  most  impor- 
tant —  film  implants  its  impressions 
in  the  form  of  picture-images.  And 
since  people  tend  to  remember  what 
they  see  better  than  what  they  hear, 
the  impressions  burned  into  their 
minds  via  film  have  a  better  chance 
to  endure  —  to  inform,  persuade,  in- 
spire .  .  .  and  compel  action:  to 
motivate.  —  Cap  Palmer 


Ask  Parthenon  for  loan  prints  of  any 
of  cnir  pictures.  Or  let  our  people 
screen  them  for  you  in  !\'cw  York,  Chi- 
cago, Detroit,  or  California.  (Wc  will 
suggest  competent  fitm-viakcrs  in  other 
areas.)  Telephone  Parthenon  Pictures 
at  (213)  385-3911  and  ask  for  Cap 
Palmer. 

PARTHENON   PICTURES 

Cap   Palmer   Exec.   Producer 

2625  Temple  St.   •   Hollywood  90026 

213-DUnkirk  5-3911 


NATIONAL      FILM      DISTRIBUTORS: 


UNITED   WORLD    FILMS:    CONTINUED 
Chicago  Regional  Abea 
542  S.  Dearborn  St.,  Chicago,  III.  60605 
Phone:  M  .\l)a.sh  2-7S40  AC:  312 
Dan  Bishop,  Manager 

Los  Angeles  Regional  Abea 
1025  \.  Highland  Ave.,  Los  Angeles,  Calif. 

9003S 
Phone:  IlOllvwood  5-5136  AC:  213 

William  Powers,  Manager 

Poutland  Regional  Area 
5023  N.E.  Sandy  Blvd.,  Portland,  Ore.  97213 
Phone:  ATlantic  1-9732  AC:  503 
Stephen  Tuckman,  Manager 

Atlanta  Regional  Abea 
287  Techwood  Drive,  Atlanta,  Ga.  30313 
Phone:  JAckson  3-6201  AC:  404 
J.  Hunt,  Manager 

Dallas  Regional  Area 
6434  Maple  Ave.,  Dallas,  Texas  75235 
Phone:  FLeetAvood  2-1830  AC:  214 
P.  Howard,  Manager 

INTERNATIONAL  DISTRIBUTORS 
OF  THE   SPONSORED  FILM 

INFORFILM 
Headquarters  Office: 

147  ave.  de  I'llippodrome,  Brussels  5,  Belgium 
Phone:  47.10.03-47.28.77 

Jan  Botermans,  Ceneral  Secretary 

MEMBER  COMPANIES 

Australia:  Sixteen  Millimetre  Australia,  Box  4778 
G.P.O.,  Sydney,  Australia. 

Belgium:    Sofcdi,    147   avenue  de  rHippodrome, 
Brussels  5. 

Canada:  Modern  Talking  Picture  Service,  1875 
Leslie  Street,  Don  Mills,  Ontario. 

Denmark:  Erhven-encs  Film  Center,  22  Kolma- 
gergade,  Copenhagen. 

Finland:  Filmiyhtima  Oy,  Kaisaniemenkatu  13A, 

Helsinki. 

France:  Cefilm,  31  avenue  Pierre  ler  de  Serbia, 
Paris  16. 

Ccrmanv:  Konfcrenz  dcr  Landcsfilmdienste, 
Hiiciriiillee  ."jy.  Bad  Godesbcrg. 

Croat  Britain:  Sound-Services  Ltd.,  Wilton  Cres- 
cent, Merton  Park,  London  S.W.  19. 

Italy;  Difi,  3  Via  Domciiico  Chclini,  Rome. 

Japan:  Educational  Film  Exchange,  3  Ginza 
Nishi  6-Chome,  Chuoku,  Tokyo. 

Netherlands:  Technical  Film  Center,  Stadhou- 
(Icrslaan  152,  Tlic  Hague. 

New  Zealand:  The  II.  J.  Ashton  Company  Ltd., 
Box  2541,  Auckland. 

Sweden:  Swedish  Council  for  Personnel  ,\dminis- 
tration,  Warfvingcs  Vag  2fi,  Stockholm  K. 

Switzerland:  Schmalfilm  Zentrale,  Erlachstr  21, 
Bern:  Schw  eizerisches  Film-Archiv,  Ankcrstrasse 
3,  Zuricli  3/36. 

Ignited  States  of  America:  Modern  Talking  Pic- 
ture Service,  3  East  54th  Street,  New  York,  N.Y. 
10022.  • 


1^  i^ 


"ISLES  DESALIZES" 

(Islands   of   the   Tradewinds) 

produced  by 

Douglas   Aircraft   Company,    Inc. 

for 

U  T  A  FRENCH  AIRLINES 

DER 
WECHSELNDE  WIND" 

(The  Wind  of  Change) 

produced  by 

Douglas  Aircraft  Company,    Inc. 

for 

AIR  AFRIQUE 

i^  i^  ^ 

Two  outstanding  productions  that 
will  surely  promote  not  only  good- 
will  and  TRADE,  but  also  a  desire  to 
travel  to  the  distant  and  beautiful  places 
serviced      by      these      airlines      .      .      , 


Our   jet-age    has   made   the   adage 

"It's   a   small   world" 

become   a    reality 

But  —  language  barriers  remain. 

Have   YOUR   films   dubbed   in   the 

desired    languages   and   overcome 

these   barriers! 

*  *  * 

We   made   the   French   and   German 
versions   for   the   above   films 
for   Douglas   and   the   airlines. 


FOREIGN  LANGUAGE 
CINEMA  SERVICE 

7046   HOLLYWOOD   BOULEVARD 

HOLLYWOOD,   CALIFORNIA   90028 

213  /  Hollywood   7-5128 
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Did  you  ever 

ask  Johnny's  teacher 

what  she  wants? 


we  CllCl.  She  surprised  us.  too. 
Our  business  is  the  distribution  of  PR  films, 
tiJmstrips  and  other  industry-sponsored  ma- 
terials. Not  long  ago  we  decided  it  was  high 
time  we  got  in  touch  with  the  nation's  home 
economics  teachers.  Among  other  things. 
we  wanted  to  know  in  what  teaching  areas 
industry-sponsored  films  were  most  needed. 
They  told  us:  Marriage  counseling,  sex 
education  and  family  relations,  in  that  or- 
der. But  they  also  need  more  supplementary 
materials — study  guides,  take-home  book- 
lets and  the  like.  As  we  said,  there  were 
some  surprises.  For  instance,  home  ec 
teachers  prefer  long-running  films,  30  min- 


utes and  more. 

We  also  asked  about  1 ,500  travel  agents 
a  few  things,  such  as  "Do  travel  films  sell 
tickets?"  (Would  you  believe,  73%  said 
YES.)  We  got  some  feedback  from  TV 
programmers,  too.  We  learned  that  if  a  PR 
film  was  originally  televised  in  black  and 
white  that  it's  got  a  bright  new  color-full 
future! 

The  things  we  found  out  are  yours.  We've 
got  the  results  of  three  important  surveys  in 
booklet  form.  Just  fill-out  and  mail  the 
coupon  below.  You'll  also  receive  a  bro- 
chure on  our  new  and  growing  Materials 
Mailing  Service. 


Associat;ion  Films 

Incorporated 

600  Madison  Avenue   New  York  10022 
(212)  421-3900 

America's  First  Distributor 
of  Public  Relations  Films  and  Materlalsl 

Association  Telefilms 
Association  Instructional  Materials  (AIM) 

Association  Materials  Mailing  Service 

Association  Industrial  Films  (of  Canada) 

Association  International 


Association  Films,  Inc. 

600  Madison  Avenue,  New  York.  N'.Y.  10022 

Please  send  me: 

□  Your  three  surveys  and  new  Matcriuls  Mailing  Service 

hroclture. 

Name 


T'ltia 


Organiiation 


I      Cit^ 


Stdio 


Z.p 
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WITH  215  Awards  shared  by 
"  ^^3  industrial  motion  pic- 
tures, IS  slidctilms  and  104  tele- 
vision commercials  at  the  Inter- 
national Film  and  TV  Festival  of 
New  York  there  were  prizes  for 
almost  everyone  at  this  event.  This 
year's  festival  was  held  October 
13  and  14  at  the  Americana  Ho- 
tel in  New  York  City.  It  is  pri- 
vately-sponsored by  Herbert  Ro- 
sen and  Industrial  Exhibitions,  Inc. 
Four  top  prizes  (grand  awards) 
were  presented  to  the  American 
Optical  Company  for  its  motion 
picture.  Nature  Remains:  to  the 
Bank  of  America  for  its  Time- 
plan  Sound  Slidetilm  Training 
Package:  to  \'PI  Production  for 
the  Chevrolet  TV  commercial.  Fu- 
sion: and  to  WGN-TV  of  Chicago, 
for  the  public  service  television 
program.  Heroes  of  Viet  Nam. 

Producers  With  Multiple  Awards 

Among  the  multiple  award  win- 
ners for  outstanding  films  entered 
in  this  event  were  Audio  Produc- 
tions, The  Chartmakcrs,  Svensak 
AB  Nordisk  Tonetilm  of  Stock- 
holm, and  Wilding.  Inc.  Each  of 
these  companies  received  four 
medal   awards.   Vision   Associates 


217)  .Vnn;ii(1>  at  Film  <S^  TV  Festival  of  N.  Y. 

llitn<ir-<    Vhiiniliml  at  N«'w  '\'ork  Even!,  But  Grand  Prizes  Go 
to   Ameriean  0|»ti«'al,   Bank  of  .Ameriea,  \  PI  and  WGN-TV 


I 


was  the  winner  of  three  medals. 

A  gold  medal  award  went  to 
the  Metropolitan  Life  Insurance 
Company  for  its  sales  presenta- 
tion, /.  d.  W.  A.  and  in  the  train- 
ing lilm  category,  Worlcy  Thoro- 
good  Productions,  of  London,  re- 
cei\cd  a  gold  medal  for  BMC  In- 
sight No.  3  produced  for  the  Brit- 
ish Motor  Corp.  Bear  Films  also 
received  a  gold  award  for  its  public 
service  slidetilm  entry,  Mother  & 
Child  in  Modern  Art.  sponsored  by 
Clairol. 

Otiier  Winners  of  Gold  Medals 

The  gold  medal  award  for  pub- 
lic service  nmtion  pictures  went 
to  Audio  Productions,  Inc.  for  The 
True  &  The  Just,  sponsored  by  the 
State  of  N.  Y.  Departmental  Com- 
mission for  Court  Administration. 
Wilding  Inc.  received  this  top  prize 
for  Jei  Cargo  sponsored  by  Alita- 
lia Airlines  and  the  public  rela- 
tions" gold  medal  winner  in  this 
industrial  film  category  went  to  In- 
ternational Telephone  &  Telegraph 


Co.  for  Images  to  the  Future. 

Also  worthy  of  note  were  gold 
medal  awards  to  Seneca  Produc- 
tions ioT  Search  (scientific  research 
category),  sponsored  by  General 
Motors  Research  Lab;  and  to 
MPO  Productions  for  the  Kenne- 
cott  Copper  film.  Copper. 

Slidefilm  Receives  Silver  Medal 

Among  the  numerous  winners 
of  silver  medal  awards,  a  stand-out 
public  relations'  slidefilm.  The 
Trials  of  Little  Nell,  produced  by 
Cal  Dunn  Studios  of  Chicago  for 
Blanco,  was  noteworthy. 

A  two-day  seminar  and  work- 
shop titled  "Tomorrow's  Tech- 
niques Today"  was  held  during  the 
festival  program.  Dr.  Charles  E. 
Swanson  and  Ugo  Torricclli  show- 
ed new  approaches  to  filmed  media 
in  their  presentation,  "Toward 
Emotional  Power  in  Film."  The 
use  of  computers  to  lessen  much 
of  the  tedious  work  in  the  pro- 
duction of  animated  films  was 
demonstrated  by  Dr.   Edward   E. 


Zajag  of  the  Bell  Telephone  Lai 
oratories. 

For  agency  men  and  sponsoi 
who  attended.  Stockton  Hellfricl 
speaking  for  the  Code  of  Authorit 
of  the  National  Association  ( 
Broadcasters,  explained  the  nc 
standards  recently  adopted  to  dt. 
with  disparagement  in  televisio 
advertising.  Industrial  design 
consultant  Will  Szabo  describL 
films  which  will  be  shown  at  Can 
ada's  forthcoming  Expo  67.  open 
ing  in  Montreal  next  April.  Ahi 
Rogers  chaired  a  discussion  of  th 
relative  merits  of  Smm  magneti 
v.s.  Smm  optical  sound  films  am 
reviewed  equipment  current! 
available. 

Festival  awards  were  announce 
at  the  concluding  banquet  on  Oc 
tober  14  by  t.v.  commercial  spokes 
women  Pat  Brody  and  Glori. 
Okon.  Film  narrator  Peter  Thoma 
was  the  master  of  ceremonies  a 
this  final  program  event.  > 


"Pictures  of  the  Year"  Featured 

• '.  The  year's  outstanding  films  an 
featured  in  our  annual  review  n 
1966  Awards  programs  in  the^^ 
columns  next  month.  • 


^ 


How  in  the  world  did  this  film  ever  win 
the  Silver  Medal  Award  at  the  International 
Film  &  TV  Festival  of  New  York? 


♦ 


CO 


CAL  DUNN  STUDIOS,  inc. 

141    WEST    OHIO    ST.       CHICAGO    10.    ILL.  ■    644-7600 
1040    N.    LAS   PALMAS    ■    HOLLYWOOD,   CAL.  •    469-9011 

would  like  to  show  you  I 


36 


BUSINESS    SCREEN     MAGAZINE 


NUMBER  ONE  IN  A  SERIES 


WHAT'S  THE  PITCH?  .  .  The  term  'pitch" 
and  its  effect  on  screen  quality  needs  clarifi- 
cation. American  Standard  PH22. 56-1961  on 
"Nomenclature"  defines  "pitch"  as  follows: 
"The  perforation  pilch  is  the  distance  from 
the  bottom  edge  of  one  perforation  to  the 
bottom  edge  of  the  next  perforation,  measur- 
ing along  the  length  of  the  film."  After  dic- 
tating this,  I  asked  my  secretary  if  she  now 
understood  what  pitch  is.  She  said  "Of  course, 
it's  the  size  of  the  perforation."  If  my  secre- 
tary, who  claims  she  is  always  right,  has  mis- 
understood, we  should  make  it  clear  that 
pitch  is  fiol  the  size  of  the  perforation,  but 
refers  to  the  distance  between  the  perfora- 
tions plus  the  height  of  one  perforation.  The 
perforation  pitch  for  35mm  positive  is  0.1870 
inches,  35mm  negative  is  0.1866.  16mm  posi- 
tive has  a  pitch  of  0.3000,  and  16mm  negative 
0.2994. 

Does  this  mean  that  one  foot  of  positive  film 
is  longer  than  one  foot  of  negative?  Actually 
this  is  true.  40  frames  of  16mm  positive  is 
exactly  12  inches  long;  40  frames  of  16mm 
negative  is  0.024  inches  shorter  than  1 2  inches. 
Why  the  difference? 

On  continuous  contact  printers,  both  de- 
veloped negative  and  positive  raw  stock  are 
transported  by  a  precision  sprocket  across  the 
printing  aperture,  illuminated  by  a  lamp  in- 
side the  sprocket.  The  original  negative  is 
against  the  sprocket,  emulsion  out,  with  the 
positive  raw  stock  on  the  outside,  emulsion 
in.  The  original  negative  fits  precisely  on  the 
sprocket  teeth.  Because  the  positive  material 
threaded  on  lop  of  the  negative  is  farther 
from  the  center  of  the  sprocket,  the  positive 
perfs  must  be  farther  apart.  If,  however,  either 
film  does  not  fit  perfectly,  then  we  have  mo- 
tion between  the  two  films  which  causes  loss 
of  definition.  If  we  attempt  to  print  from 
negat/ve  piich  material  to  negative  pitch,  or 
positive  pitch  material  to  positive  pitch,  then 
we  encounter  film  slippage.  If  we  were  to 
print  positive  pitch  material  next  to  the 
sprocket  to  nefiative  pitch  raw  stock  on  the 
outside,  neither  film  would  fit  the  sprocket 
teeth.  This  creates  the  worst  possible  con- 
dition. 

Normal  procedure  in  35mm  black  and  white 
is  to  make  a  master  positive  (positive  pitch) 
from  the  original  camera  negative  (negative 
pitch).  Now,  however,  we  print  our  master 
positive  (positive  pitch)  to  dupe  negative  ma- 
terial Inepative  pitch).  This  step  is  the  offend- 
er, for  we  have  now  lost  definition.  However, 


if  we  want  maximum  quality,  order  the  dupe 
negative  prmted  on  a  step  printer.  The  pilch 
problem  is  eliminated  because  both  films  are 
pulled  down  the  exact  same  amount  by  a  pull- 
down claw,  not  a  sprocket.  The  step  printer, 
however,  is  very  slow  and  results  in  higher 
printing  cosft  But  it's  worth  it! 

Now,  let's  take  up  35mm  color.  The  original 
color  negative  is  printed  to  a  color  interme- 
diate positive,  but  this  time  the  intermediate 
positive  stock  is  negative  pitch!  Now,  if  we 
print  the  color  intermediate  positive  ^negadve 
pitch)  to  a  color  intermediate  negative  (nega- 
tive pitch),  we  have  two  steps  in  which  print- 
ing losses  occur.  In  these  instances,  however, 
the  losses  are  slight.  We  could  do  both  opera- 
tions on  a  step  printer,  but  here  is  another 
bottleneck.  We  know  of  no  manufacturer 
who  makes  a  step  printer  incorporating  scene- 
to-scene  color  balancing  by  the  additive 
method.  A  few  labs  have  engineered  their 
own,  but  very  few  exist. 

For  16mm  black  and  white  original  negative, 
we  have  the  identical  problems  we  have  in 
35mm  black  and  white.  In  16mm  color,  how- 
ever, we  eliminate  a  step.  We  shool  on  16mm 
Ektachrome  Commercial  inegative  pitch)  and 
because  this  is  a  reversal  film  and  has  a  posi- 
tive photographic  image,  we  can  eliminate 
the  intermediate  master  and  go  directly  to 
color  inlernegaiive  I  negative  pitch).  The  slight 
loss  incurred  we  can  tolerate.  Step  printing 
here  again  would  help  the  quality  of  our 
image,  but  the  additional  cost  may  not  be 
justified. 

Too  often  in  16mm,  title  overlays  are  exposed 
on  positive  pitch  raw  stock  and  cut  into  A&B 
rolls  for  double  printing.  The  result  on  the 
screen  can  only  be  a  title  that  weaves  up  and 
down  in  relation  to  the  scene.  High  contrast 
positive  (negative  pitch)  could  be  used,  but 
here  is  another  disadvantage.  This  film  has 
very  little  exposure  latitude,  and  we  are  in- 
troducing a  black  and  white  emulsion  with 
color  original  which  has  a  different  thickness 
and  pliability  when  moving  across  the  sprock- 
et. This  can  cause  unsteadiness.  The  solution 
—  shoot  all  title  overlays  on  16mm  Ekta- 
chrome MS.  This  film  has  sufficient  contrast, 
blacks  of  high  density  and  tremendous  ex- 
posure latitude.  Because  it  is  negative  pitch, 
and  the  same  thickness  and  pliability  as  Ekta- 
chrome Commercial,  it  is  ideal. 

To  conclude,  when  planning  your  production 
procedures,  always  make  the  right  "pitch. " 


byron 
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from  the  pioneers  of  rear- screen  projection 

Advanced  audio-visual 
fiim  projection  systems 


MiiNCuni  Sliowcase  for  Oul^laiiding  Pictures 

"W  «Mlne8«lay8  at  N«ioir'   Serii-s  \\  ell-AUen«l«Ml   in   INVw   York 


SLIDES 


BUSCH  Cine-Slide  Projectors  have  many 
spe<:al  features,  including:  Big  14" 
I  14"  built-in  Daylight  Screen;  80- 
slide  capacity;  automatic  or  manual 
operation  with  Kodak  Carousel  projec- 
tor. Available  with  or  without  sound 
J  It  The  Busch  C  ne-Slide  Proiector  is 
versatile,  dependable,  portable  and 
gli!*eig.'it. 


16  MM 


BUSCH  Cinesalesman  self-contained, 
continuous  16mm  projectors  are  depend- 
able, portable,  versatile.  Available  in 
variety  of  models  to  meet  any  require- 
ment for  continuous  or  rear-screen 
projection.  Unit  has  20  years  of  proven 
performance  with  many  patented,  exclu- 
sve  features  found  only  on  world-famous 
Busch  Cinesalesman   projectors. 


BIG  SCREEN 

The  Big  Screen  16mm  continu- 
ous BUSCH  Cine-Educator 
Projector  Is  dependable,  self- 
contained,  mobile  and  beauti- 
fully finished  in  Walnut  Formica. 
Special  features  are:  push-but- 
ton start;  automatic  cycling  stop; 
auxiliary  cooling  system,  and 
high-quality  sound.  Heavy-duty 
projector  units  with  many  ex- 
clusive features.  This  unit  can 
also  be  supplied  with  Slide  Pro- 
jector in  place  of  the  16mm 
Proiector. 


SPECIAL  UNITS 

We  have  25  years  of  experience  In  the  design  and  manufacture  of 
complete  Audio  Visual  systems  for  schools,  business  and  govern- 
ment. We  can  engineer  and  manufacture  any  requirement  you  may 
have  for  Special  Projection  devices  or  systems  such  as  multi  screen 
projection  systems,  synchronized  pro)ection,  complete  remote  con 
trol  or  projectors  and  many  others. 

WRITE  OR  CALL   rOR  COMPLETE  DETAILS: 


BUSCH  < 
214  S.   HAMIl. 


AND  EQUIPMENT  CO. 

SAdlNAW,  AAICHIGAN 


IVTi  \v  York  City's  Museum  of 
-'-  ^  Mi)dern  Art,  with  increasing 
awareness  of  all  aspects  oi  the  film 
medium  being  exhibited  by  its  De- 
partment of  Film,  has  been  sharing 
some  of  the  nation's  best  in  sp<in- 
sored  motion  pictures  at  a  well-at- 
tended series  of  "Wednesdays  at 
Noon"  showings  in  its  auditorium. 
The  films,  sponsored  by  busi- 
ness, government  and  non-profit 
toiindations  (and  including  award- 
winning  television  commercials), 
were  selected  for  their  "artistic  and 
technical  merit"  by  Margareta 
Akermark,  associate  director  of 
the  Department.  They  were  sub- 
mitted by  members  of  the  Film 
Producers  Association  of  New 
York  and  by  other  companies  spe- 
cializing in  the  sponsored  film 
field. 

They  Helped  to  Select  Films 
Cooperating  with  the  Museum 
in  assembling  the  programs  for  this 
noon-hour  series  were  Harold 
Klein,  executive  director  of  the 
FPA  and  Wallace  A.  Ross,  direc- 
tor and  organizer  of  the  American 
TV  Commercials  Festival. 

Among  the  outstanding  films 
selected  for  these  screenings  were 
the  IBM  production.  Question 
Tree,  created  by  Henry  Strauss  & 
Co.;  ESS.  sponsored  by  the  West- 
ern Electric  Co.  and  produced  by 
Pelican  Films;  Yeats  Country, 
sponsored  by  the  Irish  Government 
and  produced  by  Aengus  Films; 
and  the  Or/wr  Side  oj  Kodak,  spon- 
sored by  Eastman  Kodak  and  pro- 
duced by  Filmcx.  Inc. 

Other  Pictures  on  tlie  Program 
Europe  Dusk  to  Dawn,  spon- 
sored by  Alitalia  .Airlines  and  pro- 
duced by  Wilding,  inc.;  UNICLF 
Greetings,  sponsored  by  UNICEF 
Cireeting  Cards  and  |ir(Hluccii  by 
Ihe  l-red  A.  Niles  Comnuinic;ilions 
Centers,  Inc.;  and  lieliind  iltc 
Camera  Will]  David  Lean,  spon- 
sored  by  MCiM  and  produced  by 


the  Craven  Film  Corporation,  were 
other  well-received  offerings. 

The  roster  of  excellent  films 
continues  with  such  pictures  as 
Ages  of  Time,  sponsored  by 
Hamilton  Watch  and  produced  by 
MPO  Productions;  Silk,  produced 
by  Wheaton  Gallentinc  for  the  Silk 
Institute;  l.iilio.  created  by  Elck- 
tra.  Inc.  for  the  Amalgamated 
Lithographers  of  America;  and 
Priceless  Laboratory,  sponsored 
and  produced  by  the  Douglas  Air- 
craft Company. 

Films  U'ith  "Taste  and  St)lc" 
Miss  Akermark  told  the  over- 
flow   audience    at    the    Museum's 
first   program   that   "many   public] 
relations  films,  designed  for  show- 
ing to  school  and  civic  groups,  in 
theaters  and  on  television,  display^ 
taste  and  style  and  emphasize  in- 
formation       and       entertainment] 
rather  than  commercial  'sell."  The 
television  commercial  is  a  modern 
art  form  which  can  be  a  highly-] 
disciplined  one  aimed  at  the  max- 1 
imum  of  impact  in  the  minimum  I 
of    time.    Each    of    those    to    bej 
screened  at  the  Museum  lasts  onlyj 
one  minute  or  less." 

Sponsored   films   and  television! 
commercials  have  been  shown  atf 
the     Museum     for     many     yea 
"Prospects  for  the  Film,"  a  specia 
series,     was     first     presented     inl 
1937;  "Television  USA:  Thirtecnl 
Seasons,"   presented   in    1963.  in-j 
eluded    t.v.    commercials,    it    noM 
circulates  as  a  special  program 
lered  h\  the  Museum. 
«        *        * 
Modern's  Theater  Division  Namei 
Texas  and  Oklahoma  Distribuior<| 
A  American  International  PicturcsJ 
of  Texas,   Inc.   and   Screen  (iuild 
Production    of    Oklahi>ma.     havi 
been  appointed  exclusi\e  distriba 
tors   for   the   Dallas   area   and   thi 
state    of   Oklahoma,    respectively, 
by  the  Theater  Division  of  Modern 
Talkinu  Picture  Service.  • 


MULTI-RANK  PRINflNG*&  SOu'nD 'RECORDING*-  ' 

■  ■■■■•■■■■■■I 

FAIRCHILD  •  TECHNICOLOR  CARTRIDGE  LOADING. 
■  ■■■■■■■■■■■■■I 

CONTINUOUS  PROJECTION   TREATMENT 
PROCESSING  •   INTERNEGATIVES  •   EDITING      1 


■  I  ■  ■ 
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0 j      PHOTOGRAPHIC  LABORATORY 

6565  NORTH  AVt  .  OAK  PARK.  ILL    I^Oj 
AREA  CODE  312-386  6603 


BUSINESS     SCREEN     MAGAZIN 


COMMUNICATORS 
OF  IDEAS 


THE  MEDIUM  IS  THE medium. 

The  message  will  depend  on 

who's  listening, 

or  looking, 

or  doing  whatever  the  audience 

is  supposed  to  do. 

People  make  a  difference — 

especially  to  a  message. 

An  art  in  the  business  of  communication 

is  knowing  what  that  difference  will  be.    , 


HENRY  STRAUSS  A  CO. .  inc. 

31    WEST    53RD    STREET   •    NEW    YORK    19.    N.    Y. 
PLAZA  7-0651 


Communicating  ideas  on  film  and  a  full  range  of  programmed  audio-visual  media 


SHOW'S  EASY 

with  continuous-loop 
taped  sound  movies 


NEW:  inaudible  signal  "freezes"  film 
automatically  while  tape  continues 

Easy  to  show  8mm  movies  with  your  own  tape  recorded 
narration  on  instant  magazine-load  continuous  loops,  using 
the  new  Audion  audio-visual  system.  Stops  automatically 
.  .  .  always  ready  for  another  showing. 

Audion  exclusive— with  the  touch  of  a  button,  you  record 
an  inaudible  signal  providing  automatic  single-frame 
projection  while  tape  narration  continues  — film  restarts 
automatically.  Signal  will  operate  a  remote  projector  or 
animated  mechanism. 

Easy  to  record  your  own  tapes  on  any  standard  cartridge 
with  up  to  20-minute  playing  time  .  .  .  ends  the  distracting 
scratch  of  worn  records  or  difficult  editing  of  sound- 
stripped  film. 

Easy  to  use  for  teaching,  selling,  "point  of  purchase"  and 
exhibits.  Audion  also  offers  taped  sound  slidefilm  and 
35mm  slide  systems  and  tape  "message  repeaters." 


For  information,  write  Audion 
or  phone  313/665-3753. 


audion 

CORPORATIOfM   201  EAST  LIBERTY  STREET  •  ANN  ARBOR.  MICH    4BI08 

Distributer  inquiries  invited 


Taking  Youth  Behind  the  Corporate  Scene 

(ierlifiecl    Puhlii-    ,\«'C'ouiitaiits'    liislitiile    Sj>onsors    "Inc." 

/^URRENT  Surveys  of  America's 
^  youth  groups,  particularly 
among  teen-agers  and  among  col- 
lege students,  continue  to  reveal  a 
distressing  lack  of  real  understand- 
ing of  practical  economics,  a  dis- 
dain for  the  free  enterprise  system 
and  little  knowledge  of  how  a 
typical  company  really  works. 

Helping  to  do  something  about 
this  information-lag  is  the  Amer- 
ican Institute  of  Certified  Public 
Accountants,  sponsors  of  a  simply- 
titled  new  film:  Inc.  This  picture 
is  being  offered  the  nation's 
schools  for  use  in  economics, 
social  studies  and  current  history 
classes. 

Four  Company  Operations  Shown 

The  film  is  a  documentary,  with 
real  people  and  real-life  locations. 
It  was  filmed  on  the  spot,  in  color, 
at  four  different  corporations.  At 
the  Garlock  Corporation,  several 
executives  recreate  a  conference  at 
which  the  sort  of  cost-price-niarket 
decision  that  typically  triggers  new 
production  in  a  free  enterprise 
economy  is  made. 

The  decision  of  a  company  to 
proceed  from  research  to  develop- 
ment of  a  product  is  depicted  in 
scenes  filmed  at  a  Ciba  Corpora- 
tion plant. 

.Automation's  Role  Is  Pictured 

At  W.  T.  Grant  and  Company, 
the  camera  moves  through  a  com- 
puter    room     and     warehouse    to 

1  dramatize  the  growing  automation 
of  the  distribution  of  commodities 
in  the  American  economy. 

Finally,  a  corporation  annual 
shareholder's  meeting  is  shown  as 
it    actually    happened    when    the 

i  Heaunit  Corporation  opened  its 
doors  to  the  CPA  film's  camera- 
men. 

John  Ashworth,  Consultant. 
Education  Division,  of  the  AlC- 
PA.  N;nd  at  the  recent  New  York 


Pictured    at    prc\ie\v   of   "Inc"   wen 

(I  to  r):  producer  Peter  Yung,  0/ 
Nota  Studios;  ncreen  writer  Larni 
Ravitz;  consultant  John  Ashworth 
and  Ray  Bingham,  Association  Film 

premiere  that  Inc.  was  produced  in 
the  hope  that  it  might  interest 
young  men  and  women  in  account- 
ing as  a  profession. 

"CPAs  have  a  natural  and 
vested  interest  in  education  in 
economics."  he  said.  "The  reason 
for  their  existence  as  professional 
men  is  that  they  promote  reason 
and  integrity  in  financial  affairs. 
More  effective  education  in  econ- 
omics for  the  whole  public  can 
make  their  work  easier  and  more 
effective." 

//)(-.    was    produced    by    Nov.i 

Studios,  New  York  and  is  beini; 

distributed   by   Association  Films. 

Inc.  • 

*        *        * 

Phil  Engelberg,  Industry  Veteran, 
is  Fatally  Stricken  in  California 

v.-  Phil  R.  Engelberg.  67.  labora- 
tory superintendent  of  Modern 
Movies  Film  Laboratory,  Inc.,  was 
fatally  stricken  on  October  27.  In- 
terment was  at  Sunnyside  Mauso- 
leum in  Long  Beach,  California. 

Associated  with  the  film  indus- 
try for  a  half-century.  Engelberg 
served  at  the  Ci>lumbia.  MGM  and 
Goldwyn  Studios  as  well  as  Pathe 
Laboratories  and  Consolidated 
Film  Industries.  He  is  survived  by 
his   widow,    Dorothy,    and    a   son. 


The  Oldest  Laboratory 

in  Florida  Is  still  the  best  .  .  . 

Since  1947  the  emphasis  has  been  on  Quality  and  Service 

And  even  today,   you  don't  get 
one  without  the  other  .  .   . 


Russell  Film  Laboratories 


\    IS0.5  LENOX  AVE..  JACKSONVILLE,  32205 
TELEPHONE:    (904)   389-2316 
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"Polaroid"®and  "PolaLine"® 


.:''^£i^ 


Hui        ^  \ 


In  about  four  minutes, 

you  can  put  on  a  good  slide  show. 


Here's  all  you  do  to  get  a  line  copy 
slide: 

Click  the  shutter. 
Pull  the  tab. 
Wait  10  seconds. 
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And  peel  off  a  fully  developed  tr.ins- 
parency.  (Polaroid's  PolaLine  'Pypi' 
146-L  transparency  film  is  what  does 
it.) 

Now    dip    it    into    a     quick-drying 


-^""S 


hardeninn  .solution  (which  comes  in  a 
pocket-sized  plastic  container). 

Pop  it  into  a  snap-together  plastic 
frame. 

Slip  it  into  any  standard  lantern 
slide  projector. 

And  the  show  is  on. 

For  continuous  tone  subjects,  use 
Polaroid  Land  Projection  Film.  Type 
4(>-L.  Just  click,  pull  and  wait  two 
minutes. 

(Elapsed  time  from  click  to  show- 
about  4  minutes.) 

Moth  I'olaroid  films  give  you  bright, 
sharp,  grain-free  pictures. 

At  about  'j  the  cost  of  conventional 
3^4  "  X  4  '  slides. 

So  even  if  «.Tving  time  means  nothing 
to  you,  saving  money  might. 

Polaroid  Corporation,  Cambridge,  Mass. 
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EXCLUSIVELY 
SPORTS 

•  Films 

•  Clinics 

•  Booklets 


SPONSOR  SERVICES 
MERCHANDISING 
PUBLIC  RELATIONS 
SAMPLING 
PROMOTIONS 
ENDORSEMENTS 


SUBJECTS 

Football.  Hockey 

Basketball 

Horse  Racing 

Auto  Racing 

Physical  Fitness 


CMI 


Film  Productions 

DIVISION  OF 

CONTACT  MARKETING.  INC 

555  MADISON  AVENUE 

NEW  YORK.  N.Y.  10022 

Area  Code  212  HA  V5540 
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Meet  the  Design  Engineer 

A  New   Film   Details  His  Challenging   Job 

THi  Rt  Is  A  Nlw  BrIiED  of  design  engineer 
—  part  artist,  part  mechanic,  part  metal- 
lurgist, part  mathematician  —  and  above  all, 
an  eni;ineer.  He  must  work  in  a  world  of  rev- 
olutionary technology  and  under  a  wide  va- 
riety of  pressures;  if  he  is  working  on  con- 
sumer products  he  must  understand  the  con- 
sumer's need  and  the  realities  of  the  market- 
place; if  he  is  working  on  government  defense 
projects,  his  decisions  may  become  a  matter 
of  life  and  death. 

In  order  to  understand  the  design  engineer 

—  to  analyze  the  various  facets  of  this  pro- 
fession —  Penton  Publications"  Machink  Di:- 
siGN  magazine  has  sponsored  a  new,  percep- 
tive, 28-minute  color  motion  picture,  The  De- 
signer, produced  by  Pelican  Motion  Pictures, 
of  New  York.  The  film  looks  at  several  design 
engineers  in  the  various  aspects  of  their  jobs, 
designing  items  ranging  from  an  electric  blend- 
er for  use  by  a  housewife  to  a  supersonic  air- 
craft —  a  heavy  duty  truck  to  an  addresso- 
graph  machine. 

Some  of  the  most  pressing  problems  facing 
these  design  engineers  today,  such  as  the  rap- 
id obsolescence  of  information  gained  in  their 
school  years,  and  the  enormous  amount  of 
new  information  to  be  kept  up  with  each 
week,  are  discussed  by  outstanding  educators 
in  the  field,  such  as  Dr.  T.  Keith  Glennan,  of 
Case  Institute  of  Technology,  Dr.  Thomas 
Stelson,  of  Carnegie  Institute  of  Technology, 
Dr.  B.  D.  Thomas,  of  Battelle  Memorial  In- 
stitute, and  Dr.  I.  F.  Wallcn,  of  the  Smithsonian 
Institute. 

They  point  out  that  the  fiercest  challenge 
of  the  design  engineer  is  trying  to  keep  up  with 
the  explosion  of  new  knowledge.  Discovery 
rate  has  iiulstrippcd  our  learning  rate.  The 
film  shows  some  of  the  advanced  methods  be- 
ing used  to  train  engineering  students  today 

—  such  as  computerized  homework  and  teach- 
ing machines,  and  it  envisions  information  re- 
trieval systems  tied  to  remote  electronic  li- 
braries that  can  scan  the  world's  knowledge 
from  Aristotle  to  current  engineering  journals 

—  and  within  minutes. 

Penton  Publications  has  two  applications  for 
the  film  in  mind.  It  will  be  shown  to  advertisers 
and  prospects  to  illuslrate  the  kind  of  people 
Machine  Design  is  talking  to,  and  it  will  serve 
as  a  vocational  stimulation  for  the  entire  en- 
gineering design  field. 

The  Dc\ii;ner  was  directed  by  Jeri  Sopanen, 
photographed  by  William  Montgomery,  edited 
by  Arnold  Friedman,  graphics  by  Ted  Lowry, 
and  narration  by  Burgess  Meredith.  It  was  pro- 
duced by  Pelican  through  Penton's  advertising 
agency,  Griswold-Fshleman  Co..  which  super- 
vised the  project.  • 
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What's  up  at  ]VPO  ? 


f 


Plenty. 

Here's  a  quick  preview  report 

on  sponsored  films  produced  by  MPO 

during  our  fiscal  year  1966. 


Projects:  53  sponsored  motion  pictures 

Length:  from  6  minutes  to  one-and-a-half  hours 

Film  Objectives:  public  relations,  sales  promotion,  sales  training,  dealer  &  distributor 
communications,  education 

Film  Costs:  $3800  to  $275,000 

Clients:  Major — and  some  not  so  major — corporations  and  organizations  all  across  the  country. 

MPO  is  the  studio  to  come  to  for  all  your  sponsored  films^regardless  of  budget,  location, 
or  degree  of  complexity  (or  simplicity). 


For  a  proposal  from  MPO  or  a  discussion  ol  your  AV  problems,  call: 

New  York:  MPO  Productions,  Inc.,  222  East  44  Street.  (212)  TN  7-8200— Gus  Eisenmann 

Detroit:  Kerbawy-MPO,  1300  Buhl  Building.  (313)  WO  3-0201— Victor  F.  Radcllfle 

Chicago:  MPO.  Inc.,  185  N.  Wabash,  (312)  372-2355— Bill  Bailey 

Hollywood:  MPO  of  Calitornia,  Inc.,  800  N.  Seward.  (213)  HO  6-3341— Martin  Lancer. 
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/"'OSI  IRMING    THt    PrIVIOLS   Rt- 

^'  PORT  in  these  pages  (No.  6. 

I'^fih.   page    12).   on   Ocloher    14. 

IVfih,  President  Johnson  signed  a 
treaty  PrtKlaniation  respecting  the 
■'.Agreement  for  Kacihtating  the 
International  Circulation  of  Visual 
and  .•\uditory  materials  of  an  Ed- 
ucational, Scientific,  and  Cultural 
Character,"  known  as  the  'Audio- 
Visual  .Agreement  of  Beirut", 
which  brings  the  I'nited  States  into 
full  partnership  in  this  internation- 
al convention  that  pro\ides  for 
duty-free  importation  of  education- 
al audio-\  isual  materials. 

The  President's  action  permitted 
deposit  of  this  Government's  for- 
mal acceptance  of  the  treatv  with 
the  Secretar\ -General  of  the  United 
Nations  on  that  same  date.  The 
President  previously  signed  House 
Joint  Resolution  688  on  October 
8.  to  implement  the  Agreement  by 
pro\iding  the  necessary  amend- 
ments to  L'nited  States  tariff  laws 
ind  on  October  14,  he  also  signed 
m  Executive  Order  naming  the 
Lniled  States  Information  Agency 
lo  carry  out  the  provision  of  the 
Agreement. 

Culminates  20  Years  of  Kffort 

These  steps  culminated  20  years 
if  effort  by  the  audio-visual  indus- 
ry  and  government  leaders.  The 
Mirld-wide  dissemination  of  these 
rducationa!  materials  by  American 
jniversities  and  commercial  organ- 
zations.  through  private  channels 
>f  trade,  is  an  ideal  complement  to 
his  Government's  foreign  informa- 
ion  program,  say  spokesmen  of  the 
J.  S.  Information  Agency. 

USIA  director  Leonard  H. 
larks,  in  cariier  testimony  before 
ie  House  Ways  and  Means  Com- 
littee.  described  how  the  Agree- 
lent.  in  facilitating  the  interna- 
onal  circulation  of  audio-visual 
laterials  to  an  expanded  market, 
will  create  broader  areas  of  un- 
erstanding  between  peoples 
iroughout  the  worid."  The  Agrcc- 
lent  and  related  legislation  now  in 
feet  iH-rmits  the  duty-free  impor- 
ilion  of  motion  pictures,  record- 
gs.  (ilmstrips,  slides,  maps,  charts, 
asters,  models  and  recorded  vid- 
itape.  when  these  materials  have 
:en  eerlilied  as  of  an  inlernalional 
iucational  character. 
KxiH-ct  Cireatly-liKTfasfd  Flow 
The  duty-free  and  unrestricted 
)w  of  educational  audio-visual 
aterials  has  been  possible  in  vary- 
g  degrees  to  about  20  countries. 
It  this  formal  step  by  the  U.  S. 
ovcrnment  is  expected  to  double 
at  number  and  increase  the  How 
any-fold  within  the  foreseeable 
turc.   Other  countries,   some   of 


Adoption   of   Beirut 
l)iil\-l  rcc  Sliipnu'iit 

whom  were  non-participating  mem- 
bers like  the  United  States,  may 
now  |.c  expected  to  join  the  Agree- 
ment or  to  complete  formal  steps  of 
participation. 

Additionally,   the   action   of  the 


-Vgrcemcnl  Facilitates 
of  Auclio-Yisual  Media 

U.  S.  Government  is  expected  to 
extend  the  number  of  countries 
recognizing  these  international  cer- 
tificates to  include  those  lands  with 
whom  the  United  States  has  "most 
favored    nations"    agreements    or 


Kxc-erpls  from  the  StalciiKiit  In  Frt-sidt-iil  Ji(hii>oii 

A  Li  r  I  Li;  Over  a  Year  Ago.  in  my  speech  at  the  Smithsonian 
-^  Bicentennial  Celebration,  I  pledged  that  we  would  embark 
"on  a  new  and  noble  adventure" — the  adventure  of  international 
education.  One  of  the  five  central  tasks  of  this  adventure  would 
be  "to  increase  the  free  flow  of  books  and  ideas  and  art,  the 
works  of  science  and  imagination." 

Today.  I  am  happy  that  with  the  help  of  Congress,  we  have 
taken  three  major  steps  forward  to  fuHill  this  task. 

I  am  today  signing  a  Proclamation  that  announces  our  formal 
acceptance  of  the  Audio-Visual  Agreement  of  Beirut.  This  final 
step  is  now  possible  because  last  Saturday,  October  8.  I  signed 
a  Joint  Resolution  of  the  Congress  to  bring  our  tarill  laws  into 
conformity  with  this  treaty.  Today,  F  am  issuing  an  Executive 
Order  that  designates  the  U.  S.  Infornuition  Agency  to  carry 
out  the  Beirut  Agreement  for  this  Government. 

The  Beirut  Agreement  removes  import  duties  and  every  other 
barrier  to  the  international  movement  of  educational  materials 
ol  the  tvpe  called  "audio-visual" — classroom  motion  pictures, 
slides,  videotapes,  recordings  and  the  like 

I  am  particularly  pleased  that  we  have  taken  these  steps  in 
the  year  of  UNESCO's  20th  anniversary.  The  ideas  for  which 
that  organization  stands  are  being  given  fresh  vitality  and 
renewed  purpose. 

We  know  thai  knowledge  has  no  international  boundaries  and 
that  the  instruments  of  learning  should  be  fully  and  freely 
accessible  to  all.  We  know  that  ideas,  not  armaments,  will  shape 
our  lasting  prospects  for  peace.  ( October  14.1 966 ) 


I'rfsid.nl  Jdliiisoii  sij;ns  I  .,u  Pnitlamalidn  and  l\ceiiliM'  OicUi  nsprrlinu. 
Ihr  lirinit  .\tiu,m<nl  ,m  i  ,  /,./«•;  II.  Vusml  dimnti  sinning,  rrnwoiiii  urn- 
(Irfl  Id  rinlil):  Hi]>rrsrul<ilh,  TImmiis  Cuiiis;  Amlxi.vwilor  Crorf-r  V  Allrir 
Rohm  W.  Akrrs.  Ih,,uli,  Dinrlor.  USIA;  rrauk  C.  Trihhr.  Assistant  C.rit- 
rral  Conns,}.  USIA;  Wilhrrl  II  I'rarson.  Cliirf.  Inlrnwiional  Commiiniai- 
lions  Mrilu,  Stall  USIA;  \allwnnl  Davis,  of  National  Srrnril,,  Connril;  ami 
Donulas   liaison.  Drpntij  As.svUant  Srrrrlarii  of  Slate  for  Cnllnral  Affairs 


similar    trade   arrangements,   such 
as  Great  Britain. 

The  L'.  S.  Information  Agency, 
through  its  Posts  in  over  a  100 
countries  around  the  world,  is  an- 
nouncing adoption  by  the  United 
States  oi  the  Agreement  and  en- 
couraging other  countries  to  seek 
ways  and  means  to  reduce  the  im- 
pediments to  the  international  cir- 
culation of  educational,  scientific 
and  cultural  materials.  Many  U.  S. 
trade  groups,  sponsors  and  pro- 
ducers of  audio-visual  materials 
who  have  supported  adoption  of 
this  Agreement  for  a  number  of 
years  are  expected  to  redouble 
their  efforts  in  distributing  their 
materials  abroad  in  view  of  the 
new  impetus  being  given  to  this 
export  certification  program. 

How  this   affects   the   business- 
sponsored  media  (motion  pictures, 
slidelilms,  etc. )   was  outlined  in  a 
discussion  with  a  USIA  spokesman 
by  the  editor  of  Business  Screi  n. 
Basically,  the  forthright   policy  of 
certifying    truly    iisejiil    sponsored 
films  of  an  educational  character, 
will  be  continued  as  before  by  this 
Agency.  Films  clearly  of  an  aihi'- 
tisini-  content  character,  promoi 
a  specific  product  or  service,  w... 
nol  conform  to  the  Agreement. 
For   Educational,   I'soful   F'ilnis 
But  a  large  number  of  sponsored 
films,  providing  useful,  informative 
(11  ul  i'cliHciiional  content  in  such  in- 
ternational   areas    of    interest    as 
safety  education,  health  and  public 
welfare,  medical  and  scientific  mo- 
tion  pictures;  technical   films  ]vo- 
viding  data  on  new   processes  aiu! 
techniques;  films  on  air  and  wai^r 
pollution;  food  and  fiber  produc- 
tion   methods;   office    manageiiKiit 
and  ollice  practices;  building  tci'i- 
niques;  and  subjects  of  a  like  ;iiKi 
wide-ranging  useful  character,  wi  ' 
as  before,  be  recognized  as  eligi! 
for  internation;il  certification. 

Changes  in  U.  S,  Customs  regu- 
lations are  expected  to  follow  the 
adoption  of  the  Beirut  Agreement 
and  thus  relieve  both  producers 
and  sponsors  of  a  long-stamliiv.: 
problem  in  clearing  their  materials 
and  recei\ing  them  in  return  from 
ibroail.  The  .Agreement  is  expeeled 
111  be  in  full  effect  shortiv  after 
January  I,  1967. 

Member  states  now  fully  partici' 
lilting  include:  Brazil.  Cambi>diai 
(  aiiada.  Oenmark.  El  SaKador, 
(iliana.  (ireece.  Haiti,  Iran.  Iraq, 
Malagasy  Republic,  Norway.  Paki 
Stan.  The  Philippines.  Syria.  Trini 
dad  and  1  obago,  Yugoslavia  and 
the  U.  S.  Inactive  member  states; 
are:  Afghanistan,  Dominican  Re 
public.  Ecuador,  Lebanon,  The 
Netherlands,  and  Uruguay.  • 
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THE  ODDAgainSTb  ■  ■  a  film  abiut  the  correctional  system  inlthe  United  States 

■  producecpor  The  American  Foundationilnstitute  of  Corrections 


Vision  Asociates,  Inc.,  680  Fifth  Avenue,  New  Yotk  City 


fo  acquire 
fhe  besf  in 
boc/cground 


music 


CINemuSIC 

library  of 

Recorded 

Mood  Music 


INC, 


SET  No.  2 

inM»  rrjuly  for  (lislribiilinn 

20    lon-.FMay 

J2-iii«li   IIMI   liKCOHDS 

37   Moods  — 

Ov«T   330    SrIiTlioiis 

to  lit  <\<T\   c-oiirfivultN-  mitiiutioii. 

Each  Bel  a  i-oniplcle 

coiiiparl  lilirury. 


Si'ihI    for   (l«iiu>    ilisc 

uikI    catalog 

for    S«'U    OiH-    an«l     Two 


♦ 

SEI'  N(t. :{ 


—  Mo\»     in    |irt|iaralioii  — 


Wn'fe,   Wire  or  Cill 


CiNEMUSiC 


INC 


3S  3     W      57IM    ST 


The  Picture  Abroad 

Our    European    Editor,    Peter    Rigg, 
Revie>«>    the    7lh    Iniliistrial    Festival 

TPhe  Annual  International  industrial 
-^  film  festival  is  the  nearest  approach  to  a 
regular  exhibition  of  free  enterprise  industrial 
achievement.  Although  a  film  festival  can  do 
little  more  than  lift  a  corner  of  the  curtain  on 
industrial  technological  and  social  develop- 
ments —  it  does  present  a  first  hand  view. 

This  year  we  were  able  to  gain  a  better 
understanding  of  the  motives  which  prompted 
the  sponsorship  of  the  127  films  exhibited  by 
over  100  organizations  from  18  countries, 
thanks  to  a  regulation  which  now  required  the 
publication  of  the  purpose  of  the  films  and  the 
audiences  for  whom  they  are  intended.  This 
important  innovation  enabled  us  to  view  the 
films  in  their  true  perspective,  not  merely  as 
films  but  as  instruments  of  industrial  com- 
munication. 

Sponsors  \\'ere  Average-Size  Companies 

An  interesting  fact  is  that  the  majority  of 
sponsors  were  not  the  giants,  but  civerai>e-sized 
firms  —  only  20  of  Fortune  magazine's  U.S. 
and  overseas  top  firms  had  films  in  this  com- 
petition. 

66  films  were  clearly  designed  to  assist  the 
sales  effort,  mainly  of  capital  goods  and 
projects.  This  contrasts  with  less  than  40  such 
films  shown  at  Rouen  last  year. 

Nevertheless  the  big  public  relations 
"achievement"  films  still  have  an  important 
role  to  play.  In  parts  of  Europe  and  the  de- 
veloping countries,  for  example,  people  who 
are  "catching  up"  like  to  see  industrial  and 
commercial  achievements  on  their  cinema  and 
TV  screens  as  part  of  their  entertainment  pro- 
grams. 

Some  of  the  Memorable  Films  at  Venice 

In  every  Festival  a  number  of  noteworthy 
films  stick  in  the  memory,  either  for  their 
subject  matter,  or  their  filmic  qualities,  or  a 
combination  of  both.  The  saying  that  "a  film 
is  the  nearest  thing  to  being  there  yourself"  is 
especially  true  of  Jtinfile  Road  sponsored  by 
the  Swedish  Scania-Vabis  truck  manufacturer. 
In  the  film  you  travel  a  1.000  mile  earth  road 
from  Belem  in  north  Brazil  to  Brazilia  in  the 
(continued  on   the   following   page  50) 
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916  North  Citrus  Avenue 

Hollywood,  California  90038 

Telephone  (213)  467-2191 


GRAPHIC 

FILMS 

CORPORATION 


FILM 

HEADACHES 

CURED 


Business  Films,  Libraries/  Adver- 
tising Companies,  Film  Distribu* 
tors.  Etc.,  Vacuumate  Corporation 
offers  quick  relief  for  film 
headaches— bringing  to  you  many 
services  you  have  urgently 
sought. 

FILM    CLEANING.    INSPECTION 
AND    REPAIR 


FILMSTRIP   CUTTING 

&   CANNING 

SPOOLING   AND    SHIPPING 

OF   TV   COMMERCIALS 

FILM   PROTECTION 

Vacuumate  Corporation  gives  you  the  fine  super 

Vocuumote  film    process    for    protection    against 

wear,    oil,  fingermarks,    scratches    and     climatic 
changes. 

FILM    DEPOSITORY 

Films     are      catalogued      and      stored      with      u$ 
awaiting    your    shipping    instructions. 

PACKAGING   AND   SHIPPING   OF 
FILMS  . . .  FILMSTRIPS  AND  DISCS 


NOEN 

FILM  TREATMENT 


GIVES  TROUBLE-FREE  EXTRA-LONG 
REPEATER  FILM  PROTECTION  FOR 
YOUR   CONTINUOUS   BUSINESS   FILMS 


If     only     a     singlo     reel     or     many,     Vacuumate 
will     ^i»rvp     you     w^ll.     Write     for     informotion. 


V4cy«iiiw© 


VACUUMATE      CORPORATION 
Specialists  in  Film  Handling  Services 

427  W.  42nd  St.,  Nev^  York,  N.Y. 
— LOngacre  4-1886— 

For    intormofion    on    NO-EN    in    West 
MODERN     TALKING     PICTURE     SERVICE 

II 45      N       McCodden      PI.      Hollywood      90038 
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CONSIDER  '^^itS    WHEN  YOU  CONSIDER  QUALITY 


COMPLETE 

16/35MM  COLOR  &  B/W  LABORATORY 

5  MUSIC  &  SOUND  EFFECTS  LIBRARIES 

CREATIVE  EDITING  &  TITLES   /    SOUND  STUDIO 

3100  SQ.  FT.  SOUND  STAGE   /    PRODUCTION   EQUIPMENT  RENTAL 


MOTION     PICTURE     LABORATORY 


210   SEMPLE    STREET/PITTSBURGH,   PENNSYLVANIA    15213/PHONE   (412)  683-6300 
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BUSINESS    SCREEN    MAGAZINE 


tape  cost:  $60 


Hictually  happened.  An  industrial  photographer  was  commissioned 
txlo  group  interviews  to  answer  a  key  marketing  problem  for  a  small 
aj)liance  manufacturer,  and  found  his  costs  for  film  ran  $600  per 
litir,  for  tape  $60. 

•"ilm  needs  special  lighting,  special  technicians,  special  settings. 
Toe  doesn't  need  special  anything.  It  can  be  a  one-man  job,  and 
y«i  can  use  ordinary  room  light. 

''ilm  requires  special  processing  and  waiting  for  rushes.  You  have 
tciope  that  what  you  shot  is  what  you  want. 


SEND  US  THIS  COUPON 

TODAY.  LET  US  SHOW  YOU 

HOW  YOU  CAN 

SAVE  VALUABLE  TIME  AND 

MONEY  WITH  AMPEX 

VIDEO  RECORDING. 


Tape  is  instant.  You  see  what  you're  shooting— right  while  you're 
doing  it!  And  tape  is  erasable,  so  you  can  stop  the  camera,  back  up 
the  tape,  and  fix  what  you  don't  like. 

In  short,  tape  lets  you  do  more.  Faster.  And  for  far  less  money. 
And  Ampex  brings  you  the  best  in  video  recording  equipment.  Ampex 
invented  video  tape,  and  over  80%  of  tape  equipment  now  in  use  is 
Ampex.  You  can  get  the  basic  recorder  for  as  low  as  $1450.  Less  than 
$6000  for  a  mobile  "studio  unit"  complete  with  camera,  lenses,  tripod, 
microphone,  recorder,  playback  monitor,  speaker,  tapes,  the  works. 


AMPEX 


Ampex  Corporation,  2201  Lunt  Avenue 
Elk  Grove,  Illinois  60007 


Ampex  offers  a  complete,  straight-talk  sctiool  on  closed  circuit  TV  and 
J  recording.  It's  called  the  Ampex  Video  Institute.  And  it's  open  to  everyone. 
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Please  send  information  lo: 


NAMe_ 


.YOUR  TITLE- 


rriMPAIMV    NAMF 

STRFFT 

r.lTY                                                                       STATF 

7IP 

LJ  We  would  like  a  demonstration, 

'^    Also  send  information  on  AVI  {Ampex  Video  Institute) 
-•    cording  and  closed  circuit  TV  educational  lacility 

the  comolete 

BS-l 

video  re- 
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GO  WHERE 
THE  ACTION  IS! 

Fraser  Productions,  with  its  staff 
of  Award  Winning  writers,  direc- 
tors and  cameramen,  is  the  place 
to  go  for  your  next  film.  Write  or 
call  for  a  showing  of  our  ■Film- 
Film,"  you'll  enjoy  it' 

FRASER    PRODUCTIOMS 


38  HOTALING  .  SAN  FRANCISCO 

(415)982-9988 

8380  MELROSE  .  HOLLYWOOD 

(213)  653-4480 


For  the  Best  in  Products  and  Services,  Look  to 
the  pages  of  Business  Screen:  the  Film  Buyer's 
Most  Dependable,  Year-Around  Reference  Source. 


•  I  TlIK    INDISTKIAL    FILM    AT    VKMCK: 


(CONTINUED  FROM  THE  PRECEDING  PAGE  46) 

^abin  of  a  truck.  The  effect  of  realism  is  so 
great  that  you  can  almost  taste  the  dust  —  and 
for  potential  truck  customers,  no  further  dem- 
onstration of  ruggcdncss  is  needed! 

Steel  &  America,  sponsored  by  the  Amer- 
ican Iron  &  Steel  Institute,  represents  a  break- 
through in  its  interpretation  of  a  major  indus- 
try to  the  public.  This  film  really  puts  over  the 
significance  of  steel  to  a  nation's  development 
in  a  brilliant  combination  of  cartoon  and  live 
action  created  by  Walt  Disney. 

Midland    Bank    Describes   Trust    Services 

Three  British  films  revealed  a  trend  to  in- 
terpret commercial  and  social  information  in 
terms  of  dramatic  photoplays. 

Why  Not  Uncle  Willy?  was  sponsored  by 
the  Midland  Bank  to  inform  middle-to-low  in- 
come groups  about  the  services  offered  by  the 
Bank's  executor  and  trustee  department.  This 
is  a  delicate  subject,  tactfully  handled  through 
a  montage  of  dramatic  incidents  designed  to  re- 
mind people  of  the  need  to  make  sensible  pro- 
vision for  their  future  and  that  of  their  de- 
pendents. The  effectiveness  of  its  treatment  is 
that  in  the  first  nine  months  of  showing  it  has 
contrihiiieil  to  an  increase  of  nearly  20%  of 
the  business  of  the  Midland  Bank's  executor 
department. 

Dramatic  Story  of  Industrial  Security 
To  punch  home  the  need  for  businesses  to 
take  precautions  against  theft.  The  Stable  Door 
sponsored  by  the  British  Insurance  Associa- 
tion, gained  a  well-deserved  award.  This  was 
a  dramatic  reconstruction  of  a  gang  raid  on  a 
warehouse,   in  stark   black  and   white,   which 


#*>>#•  Top  Ifualiiy 


FILM  RECORDING 
MIXING 
DUBBING 
TRANSFERS 
MUSIC  SCORING 
OPTICAL  NEGATIVES 


You  lan*i  Uvai 


MANHATTAN  SOUND  COMPANY 

A     DIVISION     OF     PELLIN     ENTERPRISES,     INCORPORATED 

460  West  54th  Street 

New  York,   New  York    10019 
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is   used,   among  other  outlets   by   the   British 
police  in  the  interests  of  crime  prevention. 

And  then  there  was  One  presents  four  case 
histories  —  of  a  salesman,  a  factory  worker, 
housewife  and  an  office  manager  —  to  help  in 
the  recognition  of  depression  as  an  illness 
which  is  commoner  than  diabetes  or  epilepsy. 
This  important  mental  health  film  was  spon- 
sored by  the  pharmaceutics  firm  Allen  &  Han- 
bury. 

Bright,    Colorful    "Pabtte    of    Fashion" 

A  number  of  films  from  Germany  reveal  new 

thinking  on  the  part  of  sponsors  and  produc-H 
ers.   Earlier  German  films  tended  to  be  gran!  j 
diose,    distinguished    by    brilliant    lighting   an, 
camerawork,  but  with  too  little  "heart."  Tiit 
I'alette  of  Fashion,  which  gained  the  Inforfilm 
award  for  the  film  best  suited  for  internation, 
distribution,  deserved  that  honor  accorded  th. 
sponsor  Farbewerk  Hoechst.  The  film  is  a  rici 

(CONTINUED    ON     THE     FOLLOWING     PAGE    52  i 


HELP  WANTED?! 

For  twenty-three  years.  I  have  specialized 
in  the  hiisinoss  of  coniinunicatini;  messages 
of  management  to  their  representatives  and 
employees,  to  the  customers  and  the  public. 
This  has  been  done  for  some  of  ihc  largest 
corporations  and  enterprises  which  continue 
Id  solve  problems  of  training,  selling  and 
public  relations  by  audio-visual  materials, 
mostly:  motion  pictures,  slideRlms  and  sup- 
plementary printed  materials. 

By  analysis  and  mature  judgments,  plus  pro- 
gressive and  modern  li'ihiii<jues,  I  would 
like  to  advise,  assist  and  produce  the  tools 
for  you,  to  solve  your  probWms  of  eoniniu- 
nication  or  create  the  inspiration  for  growth 
and  profits,  in  llu'  hi!;hl>-conipetiti\e  market 
place.  This  can  be  done  on  a  temporary  or 
permanent  basis.  Please  contact  me  and  we 
can  mulualK  Hnd  the  solution  to  "HELP 
W.VMID?!" 

ORLANDO  LIPPERT 

1 122  Lunt  Avenue  •  Chicago,  Illinois  60626 
Telephone:  312-764-6239 
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GO  WHERE 
THE  ACTION  IS! 

Fraser  Productions,  with  its  staff 
of  Award  Winning  writers,  direc- 
tors and  cameramen,  is  the  place 
to  go  for  your  next  film.  Write  or 
call  for  a  showing  of  our  "Film- 
Film,'   you'll  enjoy  it' 

PHASER    PPOOUCTIOrdS 


38  HOTALING  .  SAN  FRANCISCO 

(4151  982-9988 

8380  MELROSE  .  HOLLYWOOD 

(213)  653-4480 


For  the  Besf  in  Products  ond  Services,  Look  to 
the  pages  of  Business  Screen:  the  Film  Buyer's 
'^ost  Dependable,  Year-Around  Reference  Source. 


(CONTINUED  FROM    THE    PRECEDING   PAGE   46) 

cabin  of  a  truck.  The  effect  of  realism  is  so 
great  that  you  can  almost  taste  tlie  dust  —  and 
for  potential  truck  customers,  no  further  dem- 
onstration of  ruggedness  is  needed! 

Steel  &  America,  sponsored  by  the  Amer- 
ican Iron  &  Steel  Institute,  represents  a  break- 
through in  its  interpretation  of  a  major  indus- 
try to  the  public.  This  film  really  puts  over  the 
significance  of  steel  to  a  nation's  development 
in  a  brilliant  combination  of  cartoon  and  live 
action  created  by  Walt  Disney. 

Midland    Bank   Describes   Trust    Services 

Three  British  films  revealed  a  trend  to  in- 
terpret commercial  and  social  information  in 
terms  of  dramatic  photoplays. 

Why  Not  Uncle  Willy?  was  sponsored  by 
the  Midland  Bank  to  inform  middle-to-low  in- 
come groups  about  the  services  offered  by  the 
Bank's  executor  and  trustee  department.  This 
is  a  delicate  subject,  tactfully  handled  through 
a  montage  of  dramatic  incidents  designed  to  re- 
mind people  of  the  need  to  make  sensible  pro- 
vision for  their  future  and  that  of  their  de- 
pendents. The  ejjectiveness  of  its  treatment  is 
that  in  the  first  nine  months  of  showing  it  has 
contrihiiiecl  to  an  increase  of  nearly  20%  of 
the  business  of  the  Midland  Bank's  executor 
department. 

Dramatic  Story  of  Industrial  Security 
To  punch  home  the  need  for  businesses  to 
take  precautions  against  theft.  The  Stable  Door 
sponsored  by  the  British  Insurance  Associa- 
tion, gained  a  well-deserved  award.  This  was 
a  dramatic  reconstruction  of  a  gang  raid  on  a 
warehouse,   in  stark   black   and   white,   which 
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is   used,   among  other   outlets   by   the   British 
police  in   the  interests  of  crime  prevention. 

And  Itien  there  was  One  presents  four  case 
histories  —  of  a  salesman,  a  factory  worker,  a 
housewife  and  an  office  manager  —  to  help  in 
the  recognition  of  depression  as  an  illness 
which  is  commoner  than  diabetes  or  epilepsy. 
This  important  mental  health  film  was  spon- 
sored by  the  pharmaceutics  firm  Allen  &  Han- 
bury. 

Brij;hf,    Colorful    "Pak'tte    of    Fashion" 

A  number  of  films  from  Germany  reveal  new 
thinking  on  the  part  of  sponsors  and  produc- 
ers. Earlier  German  films  tended  to  be  gran- 
diose, distinguished  by  brilliant  lighting  and 
camerawork,  but  with  too  little  "heart."  The 
I'alette  of  Fasliion.  which  gained  the  Inforfilm 
award  for  the  film  best  suited  for  international 
distribution,  deserved  that  honor  accorded  the! 
sponsor  Farbewerk  Hoechst.  The  film  is  a  riot| 

(CONTINUED    ON     THE     FOLLOWING     PAGE    52) 
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HELP  WANTED?! 

For  twenty-three  years,  I  have  specialized 
in  the  business  of  coninumiiatini;  inessaRes 
of  manageniciif  to  their  representatives  and 
employees,  to  the  customers  and  the  public. 
This  has  been  done  for  some  of  tlie  largest 
corporations  and  enterprises  wliiili  lonliiuic 
Id  solve  problems  of  training,  selling  and 
public  relations  by  audio-visual  materials, 
mostly:  motion  pictures,  slidefllnis  and  sup- 
pl('iiient;ir\  printed  materials. 

B)  anal>sis  and  mature  judgments,  plus  pro- 
gressive and  modern  techniques,  I  would 
like  to  advise,  assist  and  produce  the  tools 
for  you,  to  solve  your  prohlums  of  comniu- 
nieation  or  create  the  inspiration  for  growth 
and  profits,  in  the  hii;hl> -eompetili\  e  market 
place.  This  can  he  done  on  a  temporary  or 
permanent  basis.  Please  contact  me  and  we 
can    mutually   find    the   solution    t<i   "IIFLP 

ORLANDO  LIPPERT 

1122  Lunt  Avenue  •  Chicago,  Illinois  60626 
Telephone:  312-764-6239 


50 


BUSINESS    SCREEiJ     MAGAZINE 


«** 


itoo 


^jnj^««* PP||p|g|.. 


^ 


\''. 


►►JV 


«.»«»/»,  Super  8  mm.  mo,,,  sy«.m  T^h.  ;^;r 


rtf""-^^"^"^®  QUALITY  THROUGHOUT 


*FI-IP    %A/4-^r^.     -^ 


LaBTV 

stops 

processing 
headaches 
4-ways 


•  SERVICE 

•  TIME 

•  QUALITY 

•  PRICE 


Save  yourself  a  headache.  Next 
time  get  a  "professional"  lab  to 
do  the  job.  Only  Lab-TV  has  the 
knowledge  experience  and  equip- 
ment to  the  do  the  job  right.  Ask 
any  film-maker. 

So  take  a  tip,  not  a  pill.  Send 
your  next  job  to  Lab-TV. 

The  Lab  for 

i6/35mm 

Negative  Positive,  Black/ 
White,  Color  &  Reversal  Film 

OTHER  SERVICES: 

■  16mm  Color  Printing  ■  Reduction  Printint 

■  Processing  &  Printing    ■    Dupe  Negatives 

■  fine  Grain  Pojitiyes  ■  Release  Prints 
•  Complete  Services 


723  Seventli  Ave.,  New  York  19,  NY.  .  JU  6-2293 


TIIK    I.NDISTKIM.    FILM     AT    VKMCE: 
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of  haul  couture  and  a  mtisl  for  women's  au- 
diences, who  will  unconsciously  learn  that  all 
this  colour  is  due  to  progress  in  dye  making. 

Top  sponsor  of  the  year  was  the  Dutch  firm 
Philips,  represented  by  six  films  which  won 
three  awards  for  Holland.  Top  producer  was 
World  Wide  Pictures  (of  Britain)  with  prizes 
won  for  two  countries  as  Physics  and  Cliem- 
istry  of  Waier  (Unilever)  won  honors  for 
Britain  and  Barbaroia  (Philips)  scored  for 
Holland. 

Imasinative  Sponsorship  by  BP,  Esso 

Credit  for  imaginative  international  sponsor- 
ship is  divided  between  British  Petroleum  and 
Esso.  B.  P.  had  four  films  representing  Bel- 
gium, Denmark  and  France  —  Esso  had  two 
films,  representing  Denmark  and  France.  The 
techniques  used  by  these  highly-experienced 
sponsors  provide  a  valuable  insight  into  the 
ways  in  which  the  film  medium  is  used  in  the 
competitive  European  market. 

In  France,  the  emphasis  is  on  films  for  enter- 
tainment to  be  shown  in  the  cinemas  or  at 
prestige  invitation  showings.  B.P.'s  French  film 
was  An  Large  du  Desert,  a  charming  picture 
about  crayfish  fishermen  and  their  little  boats 
off  the  coast  of  Mauritania,  Esso's  film  was 
Siid-Oiiest.  third  of  a  series  of  14  films  look- 
ing at  France  from  a  helicopter.  In  Belgium 
box  office  audiences  have  enjoyed  B.  P.'s  Les 
Voyagetirs.  a  little  film  about  a  pigeon  fancier, 
his  thoughts  and  feelings  —  and  they  see  the 
BP  symbol  in  the  credits. 

Danish   Films   Note  Importance  of  Trade 

In  Denmark,  however,  both  companies  adopt 
a  more  businesslike  approach.  B.  P.  had  Den- 
mark Goes  Industrial,  which  informs  Danish, 
and  foreign,  businessmen  that  Denmark  now 
exports  more  industrial  end-products  than  ag- 
ricultural and  dairy  items.  Another  B.P.  film  is 
Seven  Seas,  which  illustrates  Denmark's  grow- 
ing shipping  industry.  Esso's  film  Higluvays 
and  Byways  of  Denmark  examines  the  Danish 
road  network. 

The  industry  best  represented  at  the  Festival 
however  was  the  construction  industry  —  Italy 
had  ten  films  dealing  with  gas  pipelines  in 
Brazil,  hydroelectric  projects  in  Nigeria,  a  new 
harbour  at  Ravenna,  a  canal  in  Pakistan,  and 
(continued  on  tup,  following  page   104) 


we  quote: 
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. .  so  when  my  client  said 
he  liked  the  latest  film  I 
had  produced  for  him  I  failed  to  understand 
why  he  had  changed  to  another  producer. . . 
then  he  told  me  that  their  titles  were  much 
better  than  mine . . .  they  had  been  made  by 
Knight  Studio,  Chicago.  Now  I  get  my  titles 
there  ...  I  have  my  client 
back  . . .  and  we're  all  happy.  // 

Kniglit  Studio 

159  E.  Chicago  Avenue,  Chicago  11,  Illinois 
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CARRYING  nil qro 
SHIPPING  unuCu 

STOCK  and  TO-ORDER 

^  in  any  quantity  from 

1  to  1000 


KODAK  CAROUSEL 

CARRY  CASE 

for  models  600,  700,  800  or  900 

Protect  your  valuable  equipment,  on 
the  CO  or  In  storage,  with  this  smart, 
compact,  customized  case.  Its  foam 
padded  for  maximum  protection 
and  precisely  fitted  for  projector, 
slide  tray  and  extension  cords.  Rug- 
gedly made  for  years  of  service. 

Also  a  wide  variety  of  stock  and 
semi-stock  carrying  cases  for  tape 
recorders,  pro/ecfors,  lecterns  and 

film  9,crpens. 


iBmm  riLM  shipping  case 

For  400'  to  2000'  REELS 


SOLD 

■d^     through 

f  LEADING 

g    DEALERS 

everywhere 


FIBERBILT  division  of  ikelheimer-ernst.  inc. 

601  WEST  26th  STREET.   NEW  YORK,  N.Y.    •     10001 
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COLOR  ADDITIVE 
PRINTING 

.  .  .  now  SCENE  to  SCENE 
Color  Correction  possible 
with  NEW  Bell  &  Howell 
Model  C  Additive  Color 
Printer 

.  .  .  complete  professional  16mm  film 
Mrvica  Ihor  includes  the  finest  equipment, 
•  xperienced  technicians  ond  o  strong  de- 
sire to  occomplish  the  difficult  with  ease 
and  economy. 

Whotever  your  motion  picture  film  re- 
quirements ore,  Labcrtift  is  reody  to  satisfy 
your   need   for — 

•  ME   4  COIOR  PROCESSING 

•  QUALITY   PROCESSING 

Reversal 
Negative 
Poiitive 

•  EDITING 

•*   SOUND   RECORDING 
*■   COLOR  AND  BLACK  &  WHITE 
PRINTING 

•  TITLING 

■k   EDGE  NUMBERING 

•  TUFF-COATING 

•  16mm   TO   8mm   REDUCTION 
PRINTING 

•  UP-DATING 

•  FACT-FILMS 

(Low  budget  preienlotions 
for  the  solution  of  technical, 
instructional  or  informa- 
tional problems) 

•  PRODUCTION   CO-ORDINATORS 


Si 


Call  ot  Wtlfe  fot 
the  full  sfofy 
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Mtmbir  : 

40ie   PROSPECT    AVE 
CLEVELAND   3    OHIO 
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Listings    of    Producer    Services 

The  most  complete  listings  of 
speciolizing  film  laboratory 
and  film/tape  services  in  the 
U.S.  ond  abroad  begin  on 
page    71     of    this    big    issue. 


Thomas  A.  Pyle  Nained  Sales  V.P. 
fur  John  Sutherland  Productions 

Thomas  A.  Pylc  has  been  ap- 
pointed vice-president  of  sales  and 
associate  producer  for  John  Suth- 
erland Productions,  of  Los  An- 
geles, and  Sutherland  Educational 
Films.  He  will  operate  initially  out 
of  the  Sutherland  office  in  New 
York  at  1 1 8  East  60th  Street. 

Prior  to  his  recent  years  in  audio 
and  visual  communications  for 
business  and  industry,  Pyle  was 
associated  with  the  production  of 
theatrical  films  with  several  of  the 
major  Hollywood  studios.  e 

*        *        * 

Ralph  V.  Demark  to  Wilding.  Inc. 
I  as  Account  E.xecutive  in  New  York 
I  yV  D;i\id  \V.  Raymond,  vice-presi- 
dent and  manager  of  the  New 
York  otlicc  of  Wilding,  Inc.  has 
announced  the  appointment  of 
Riilph  W.  Van  Demark  as  an  ac- 
count  executive.  Van  Demark  was 
marketing  manager  for  the  Videne 
Division.  Goodyear  Tire  &  Rubber 
Co.;  director  of  sales  promotion 
and  training  for  Mack  Truck;  and 
manager  of  sales  promotion  for  the 
Dodge  Division  of  Chrysler  Cor- 
poration. 

A   Princeton  graduate  who  re- 
ceived  his   Master's   degree   from 
the  Chrysler  Institute  of  Engineer- 
ing, he  is  a  registered  engineer,  e 
*        *       *  ""- — ^ 

Samuel  lohns  to  Head  Cleveland 
Sales  Offices  for  Wilding,  Inc. 

Named  manager  of  the  Cleve- 
land branch  of  Wilding,  Inc.  is 
Samuel  C.  Johns,  a  native  of  that 
city  and  Cornell  University  grad- 
uate. Johns  was  formerly  asso- 
ciated with  Dramaturgy.  Ohio 
firm  acquired  by  Wilding  in  1962 
until  that  subsidiary  was  merged 
with  the  company's  Tri-Dex  Dis- 
play Division  in  Detroit.  e 

*  *  * 

Olio  Paolini  |oins  DeLuxe  Labs 
as  N.Y.  Technical  Represcniative 
A  Otto  Paolini  has  joined  Deluxe 
Laboratories,  Inc.,  New  York,  as 
technical  representative,  producers 
service.  He  was  formerly  technic;ii 
service  contact  and  manager  of 
the  Dailies  Division  at  Pathe  Lab- 
oratories, Inc. 

At  DcLuxc,  Paolini  will  super- 
vise negative  developing  and  daily 
printing  work  for  producers  and 
ill  serve  as  producer  and  camera- 
'  liaison  on  front-end  labora- 
1'  services,  including  color  and 
bl.i  k-and-white  developing.  • 


lack  Home  Gen'l  Sales  Manager 
of  Berkey   MP  and   TV   Division 

V  The  new  general  sales  manager 
for  the  Motion  Picture  &  Tele- 
vision Division.  Berkey  Technical 
Corp.,  is  Jack  Home.  His  appoint- 
ment was  confirmed  by  tiiat  di- 
vision's president.  Milton  Forman. 


J;ick   llorne:   new    sales  chief 

He  will  be  responsible  for  sales  of 
professional  motion  picture  and 
television  products  manufactured 
and  distributed  by  that  Burbank, 
California  company.  The  product 
line  includes  ColorTran  lighting 
equipment,  electronic  Hghtiiig  con- 
trol systems  and  the  newly-intro- 
duced ColorTran  hydraulic  crab 
dolly.  • 

*  *       « 
Art  Salkin  Directs  Southeastern 
Sales   of   Technicolor    Projectors 

.-  The  new  Southeastern  district 
manager  for  the  Commercial  & 
Educational  Division  of  the  Tech- 
nicolor Corporation  is  Art  Salkin. 
From  headquarters  in  Atlanta. 
Salkin  will  direct  the  sale  of  Super 
Smm  cartridge-loading  "Instant" 
movie  projectors. 

A  16-year  veteran  at  Techni- 
color, Salkin  was  special  assistant 
to  vice-president  and  divisional 
general  manager  Robert  T.  Krei- 
man,  prior  to  his  new  assignment. 

*  *  * 
Monle  Young  to  Direct  Aniinalion 
at  Bill  Stokes  Studio  in  Dallas 
M-  The  appointments  of  Monte  G. 
Young  as  ;mimation  ilircctor  and 
Mayme  Allen  as  graphic  designer- 
illustr;itor  have  been  announced  by 
Bill  Stokes  Associates.  Jnc,  Dallas. 

*  ♦        * 

Bruncr  foins  Ken  Saco  Associates 

.'•  Richard  Bruncr,  free  lance  lilm 
writer,  has  joined  Ken  S;ico  As- 
sociates in  a  move  to  provide  cli-  I 
ents  with  a  complete  audiovisual 
script  writing  service.  Mr.  Bruncr 
has  writleii  tilms  ;md  audiovisuiil 
presentations  for  many  firms.       • 


Quality-Bilt 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy   steel   corners   for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 
OTHKR        Ql  .\I  n  VHII.I'      11  EM 

Salon  Print  Shipping  Cases 

Sound   Slidefilm  Shipping  Case? 
(for  Transcriptions  &  Filmstrios 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  t 
to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

m.  SCHUESSLER 

361  W    Superior  St.,  Chicago  10,  I 


QQ  QQ  QQ  QC 

Specialists  in 
Main  and  Credit  Titles 

for  industrial  films  for  50  years 

3,000  FONTS  ON   HAND-PLUS 
Complete  Art  &   Design   Setup 
—  also  Animation  &  Opficals  — 

NO  CHARGE  FOR  ROUGH  LAYOUT 
Super-Speed  Service 

QQ  MOTION  PICTURE  TITLE! 

247  West  46th  St.,  New  York 
Phone:  (212)  CI  7-2126-7 


QQ  QQ  QQ  QQ 
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this  is  a  bird... 
it  cheeps 


this  is  a  cheap 
color  processor 


. .  it's  for  the  birdsl      fe^iK3*t$«s&^,§feis?^^ 


Or 


C  <•  t  C  L 


We  make  a  line  of  continuous  laboratory  proc- 
essors.  Ttiey're  good. 

Sometimes  we  wonder  whether  we  make  them 
too  good.  (Apparently  some  people  are  willing 
to  settle  for  less.) 

For  example,  take  our  color  processors  for 
industrial  motion  picture  film. 

We  could  forget  that  top  color  performance  is 
essential  in  sales,  training,  and  educational 
programs  .  .  .  and  knock  off  hundreds  of  dol- 
lars by  using  low  capacity  dryers,  second-rate 
heat  exchangers,  and  two-bit  controls. 

If  we  did  all  that  (—  and  more),  we  could 

probably   sell   our   processors   for   20%   less. 

But  would  it  make  sense? 


Is  it  old-fashioned  to  give  every  processor  the 
extra  dependability  that  skilled,  dedicated 
craftsmen  can  build  in? 

Is  it  wasteful  to  test  every  unit  we  build  to 
make  sure  you  get  all  the  performance  our 

reputation  promises? 

Has  the  practice  of  providing  an  honest  prod- 
uct at  a  reasonable  price  gone  out  of  style? 

We  don't  think  so.  And  apparently  a  lot  of 
people  agree.  They  figure  they  get  what  they 
pay  for.  They  believe  that  Treise  quality  is  a 
bargain.  And  they've  helped  us  grow  to  the 
point  where  we  have  designed,  built,  and  in- 
stalled more  Ektachrome  Processors  than  any 
other  manufacturer  in  the  world! 


Write  for  free  catalog  on  our  complete  line 
of  Color  and  B&M^  Processors  and  Accessories 


REISE 

ENGIIMEERIIMG,    ilMC. 

1949   FIRST   STREET  -  SAN   FERNANDO,   CALIF. 
EMPIRE  5-3124   (213) 
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a  rear  projection 
cabinet  that  worl<s 
with  your  existing 
^        projector 


Mcii  and  Events  Along  Prod uc lion  Lines 


that  can  be  viewed 
in  normal  room 
light  standing  or 
5eated^^*r -- 


.-that  folds  flat 

0  r  for 

torage 

r  carry- 

igand 

osts  only  $30.00 


<  ft'.L  -  I  10.00 


ir  Sales  Demonstrations  •  Employee 
If    Traming    •    Exhibition    Display 
sembly  Line  Instruction    •   Action 
Analysis  •  Window  Display 

Wrilc  for  Sourct  Llil  and  DeUlli. 


I> 


I  OUCATIONAL/ INDUSTRIAL  PRODUCTS  DIV 
HUDSON  PMOTOORAPMIC  INDUSTRIES.  INC. 
iRVINGION  ON  HUDSON     NtW   YORK    10533 


Notify  Us  of  a  Change  in  AddressI 

To  assure  prompt  delivery  of  your 
:opies  of  Business  Screen,  drop  that 
'change  of  address"  card  in  the  moil 
o  our  circulation  office  in  Chicago, 
'lease  include  your  zip  code  nu    her. 


I  ilmcxprcss  Division  Established 
by  Kilmcx.  Inc.  for  Prim  Service 

Kubcri  Bcrgmann.  prcsidciu  of 
lilmex.  Inc..  has  announced  the 
i>C>enini:  of  Filmc.xpress,  a  new 
i-onipanv  division  established  to 
guarantee  quality  color  prints  and 
super-speed  delivery. 

To  make  this  guaranteed  service 
possible,  and  to  provide  priority 
treatnieni  to  Filmex  customers. 
1  ilmexpress  utilizes  the  Universal 
Studio  Optical  Division  and  the 
iK\s  Plant  3r20  of  Technicolor 
Corporation  at  Universal  City  in 
t  aiifornia. 

StalT  technicians,  working  at 
I  ilmcxprcss  olVices  at  Technicolor, 
supcrv  isc  jirints  orders  from  arrival 
to  delivery.  They  are  in  contact  by 
lie-line  with  new  Filmexprcss  of- 
fices in  New  York  at  300  Fast  46th 
Street. 

In  making  this  announcement, 
Mr.  Bergmann  said,  "Filmexpress, 
operating  with  Technicolor/Uni- 
versal can  now  provide  quality 
color  processing  in  half  the  usual 
time.  Our  recent  survey  indicates 
that  the  move  toward  color  filming 
and  processing  of  TV  programs 
and  commercials  is  far  more  rapid 
than  many  industry  leaders  have 
realized." 

.Mr.  Bergmann  also  announced 
new  appointments  to  the  Filmex- 
press staff,  and  new  assignmenis  of 
|-ilmcx  personnel  who  will  plan  an 
intportant  part  in  the  operation  of 
the   division. 

Stephen  Kambourian.  vice-presi- 
dent of  Filmex  Completion,  is  vice- 
president  of  lilmcxpress  and  Pat- 
ricia I.inbiirn  has  been  named  gCHi- 
cral  manager. 

Jackie  Vaden,  formerly  a  mem- 
ber of  the  staff  of  Technicolor 
Corporation  has  joined  Filmex- 
press to  head  the  client  services 
department   of    this    subsidiary.    • 


Manhaltiin  Color  Laboratory  Is 
Latest  Berkey  Photo  Acquisition 

,,  Berkey  Photo  Company  has  ac- 
quired Manhattan  Color  Labora- 
tory, Inc..  one  of  the  largest  photo- 
graphic organizations  of  its  kind  in 
New  York  City,  serving  producers 
of  filmstrips  and  slides.  Announce- 
ment of  the  acquisition  was  made 
by  Benjamin  Berkey.  president  of 
Berkey  Photo  Company.  Manhat- 
tan Color  is  the  newest  addition  to 
the  Professional  Services  Division 
of  the  Berkey  Photo  Company. 

The  Professional  Services  Divi- 
sion combines  the  total  facilities  of 
Manhattan  Color  Laboratory  with 
those  of  K  &  L  Color  Services,  Inc. 

The  move  represents  an  import- 
ant phase  in  the  long  range  plan- 
ning of  the  Berkey  organization. 
The  consolidation  of  these  firms, 
each  of  which  has  achieved  a  wide 
reputation  for  professional  quality 
and  performance  will,  according  to 
Mr.  Berkey,  "provide  the  base  for 
a  new  concept  in  the  area  of  total 
photographic  laboratory  services." 
The  new  division  will  specialize  in 
color  work  with  particular  em- 
phasis given  to  TV  commercials 
and  industrial  motion  pictures  and 
slidefilms. 

Chuck  Robbins,  president  of 
Manhattan  Color  Laboratory,  said 
that  "we  are  taking  a  very  en- 
thusiastic approach  towards  the 
entire  project."  Manhattan  Color 
will  move  to  new  quarters  at  222 
East  44th  Street,  New  York,  some- 
time in  early  1967,  where  it  will 
occupy  the  entire  second  floor  of 
some  23,000  square  feet  of  space. 
The  modern  facility  will  contain  a 
new  and  diversified  array  of  slide- 
film  production  and  processing 
equipment.  • 

♦        *        * 

T    "Pictures  of  the  Year"  will  be  a 

feature  of  your  next  edition. 


in  Northern  California... 

35mm  Color 

Molion  I'icliirc  Developing  ami  Printing  now  availiil>lf 
on  a  iluily  hnsig.  Cinex  Strips,  Scrne-lo-Scene  Color  <  !or- 
reclion   aiiioii<r  iww   services  \'()\\    at    .    .   . 

CINE-CHROME  LABORATORIES,  INC. 

III".')      riaiisport     .Slreel      •       Palo     .\l(o.     California     ;)430:i 
Teleplione:     I  1  .->/.$2  I  .">678 


fCREATE  THE 

Irkht  mood 

f  EVERY  TIME 

I  with  the 

■major 

I BACKGROUND 

Imusic 

LIBRARY 
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Major  offers  you  a  full 
forty-five    hours   of   background 
music   for   titles,    bridges,   back- 
ground—for   scoring, 
editing,    recording    and 
dubbing    music  for  your: 

•  FEATURE   PRODUCTIONS 

•  DOCUMENTARIES 


•  TV   FILMS 

•  SLIDE   FILMS 

•  ANIMATION 

•  SALES  PRESENTATIONS 

•  INDUSTRIAL   FILMS 

•  COMMERCIALS 


i 


Major  specializes  in  sound 
—you   get   exceptional   technical 
know-how    and    beautifully- 
recorded  original  music. 


IMPORTANT:  Major  ownj  ill  own  copy- 
rights on  alt  mood  muilc  in  iU  Mbrafyi 
world  rights  ovoilable  to  you  on  ■ 
completely  sound  legal  bosii.  AAnh 
available  on  a  "per  selection**  W 
"unlimited   use"'   orrongement. 


WRITE  fOR 

FREE 

CATALOGUE     TO 


I 


THOMAS  J.  VALENTINO,  INC. 

ESTABLISHED   l?32 
150  W.  4ith  St.,  New  York  3i.  N.  T. 


Alio  evoilablt: 
Calalogu*  of  our  tomplat* 
lounrf  offocta  library 


at 
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THE  COMPLETE  SOUND  STAGE  FOR  PROFESSIONAL  FILM  PRODUCERS 


llllllllllllllllllllllllll 


WARREN  BEATTY  and  FAYE  DUNAWAY  in  Warner  Brothers' 

BONNIE  and  CLYDE 


The  story  opens  with  Bonnie  and  Clyde  on  stage.  A  complete  sound  stage.  That's 

where  1  come  in.  I'm  it.  The  complete  sound  stage,  that  is.  And 

the  name's  2.  Stage  2.  Warner  Brothers  gave  me  quite  a  boost  when  they  came 

to  town.  Being  new ,  it's  great  to  have  Bonnie  and  Clyde  here. 

Just  recently  Dallas  said  to  me,  "Say,  2,  you're  the  only  new,  6500    sq.  ft.  film 

production  facility  we've  got.  And  you're  air-conditioned!  Your  50U0 

sq.  ft.  sound  stage  (with  2400  big  amps  of  electrical  power  and  those  frightfully 

complete  lighting  facilities),  makes  you  a  real  drawing  card!" 

Dallas  suggested,  "Why  don't  you  make  yourself  available,  2.  to  motion  picture 

and  TV  producers  on  a  rental  basis?  With  or  without  16mm  and  .'?.5mm 

camera  equipment  and/or  technicians?  Tell  "em  about  your  adjacent  warehouse 

facilities  for  set  construction  and  special  effects.  For  prop  storage 

and  shops.  Then  hit  'em  with  the  big  news!  The  adjacent  private  parking  lot." 

So  I  did.  And  if  you're  a  professional  film  producer,  I'd  like  to 
sell  you  on  my  advantages  as  a  production  center.  Try  me.  1  think  you'll  like  me. 


nfAGE2  ■  BILL  STOKES  ASSOCIATES  JNC.  ■  5527  Dyer  Street  e  Dallas  Jexas  ■  EM  3-0161 
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New  Audiovisuals  for  Business  ^  Ediicalioii 


Thin  Company's  Film   la   llt-lp 

IN  1965.  Jas.  H.  Matthews  &  Co., 
of  Pittsburgh,  Pa.,  manufac- 
turers of  bronze  markers,  indus- 
trial marking  prtxlucts  and  box 
printing  dies,  purchased  one  hun- 
dred prints  of  the  18-minute  color 
film.  Heritage  of  Splendor.  As  a 
public  service,  the  company  made 
these  prints  available,  free-of- 
charge.  for  showings  to  youth  and 
adult  groups  throughout  the  coun- 
try —  using  Modern  Talking  Pic- 
ture Service  for  their  distribution. 

In  addition,  to  help  promote 
showings,  the  company  distributed 
an  attractive  four-color  leaflet  des- 
cribing the  film  and  listing  local 
sources  from  which  it  can  be  se- 
cured. 

Developed  by  Richfield  Oil 
Company  and  narrated  by  Ronald 
Reagan.  Ileritaf^e  of  Splendor  em- 
phasizes the  importance  of  preserv- 
ing America's  great  outdoors  as  a 
national  resource  for  recreation  — 
but  warns  that  the  areas  are  being 
slowly  smothered  under  carelessly- 
tossed  litter.  The  film  points  up 
the  citizens'  obligation  to  preserve 
our  recreational  heritage  and  to 
help  in  curbing  litter. 

To  date,  the  prints  have  had 
some  6,  KM)  showings  to  a  total  au- 
dience of  over  35(),()()()  persons, 
and  2,200  advance  bookings  now 


iiip   *'Keep   .4meriea   Beautiful" 

scheduled  run  through  the  current 
fall  and  early  winter  months. 

In  the  words  of  the  advertising 
manager  at  Jas.  H.  Matthews  & 
Co..  "There  just  isn't  any  let-up!" 
The  film  has  been  shown  at  vaca- 
tion resorts,  in  airports,  schools, 
hotels,  motels.  Salvation  Army 
homes,  yacht  clubs,  government 
meetings,  churches,  chambers  of 
commerce,  hospitals,  state  parks, 
trailer  parks,  marinas,  restaurants, 
mission  societies,  factories,  sports- 
men's clubs  —  and  even  aboard 
the  Cape  May  Ferry! 

Officials  of  Keep  America  Beau- 
tiful. Inc.,  speaking  of  the  public- 
spirited  action  of  Jas.  H.  Matthews 
&  Co.  in  making  prints  of  Heritage 
of  Splendor  available,  have  said, 
"We  consider  this  film  to  be  one 
of  our  most  important  working 
tools  and  hope  that  eventually 
every  man,  woman,  and  child  in 
this  country  views  it  —  because  it 
is  the  individual  who  creates  the 
litter  problem  and  only  the  indi- 
vidual can  prevent  it." 

On  November  10th.  the  Mat- 
thews Company  was  awarded  Keep 
America  Beautiful's  1966  Business 
Award  for  the  company's  public 
education  program  aimed  at  pre- 
venting litter  and  preserving  na- 
tural beauty.  • 


Film     for    Teen-AjKerH    Shows    Value    of    Career    as 


l)o« 


A  new  motion  picture  designed 
to  help  alleviate  the  critical  doctor 
shortage  was  premiered  October 
10  at  the  Annual  Scientific  As- 
sembly of  the  American  Academy 
of  General  Practice  (AAGP)  in 
Boston, 

Someone  You  Can  Trust  — 
Someone  You  Can  Be,  a  29-min- 
ute  color  (ilm,  encourages  high 
school  students  to  consider  a  ca- 
reer as  a  medical  doctor.  I  he  film 
was  spcmsored  by  Smith  Kline  & 
French  Laboratories  for  the 
,'\AGP,  and  was  filmed  by  Calvin- 
Del  renes   Corp.,   of   Philadelphia. 

Li-nsing  scene  for  "Someone  You  Can 
rnisl—Somconr  You  Can  Re"  pro- 
'III' III    III/    ('(lit  in    DiFriius    Ciirp. 


It  is  designed  for  use  in  the 
Academy's  new  physician  recruit- 
ing effort:  the  family  Practice  Ca- 
reers program. 

According  to  AAGP  Executive 
Secretary  Mac  Cahal,  Someone 
You  (an  Trust  —  Someone  You 
C  an  lie  is  part  of  an  on-going  ef- 
fort to  help  solve  the  physician 
shortage  facing  this  country.  Cahal 
points  to  some  statistics  that  re- 
veal the  extent  of  the  problem, 

"In  1900,  there  were  150  doc- 
tors for  every  100,000  population, 
today  there  are  but  130,"  Cahal 
said,  "Despite  the  fact  that  each 
day  headlines  proclaim  new  medi- 
cal miracles,  nearly  20  percent  of 
the  medical  internships  available 
at  U.S.  hospitals  go  unfilled  each 
year.  Medicare  and  other  govern- 
ment health  programs  will  further 
increase  the  I  for  trained  phy- 

sicians." 

The  Family  I'raclice  Careers 
program  is  a  na  nal  medic::  re- 
cruiting effort  cm  ing  physicians 
in  comprehensive.  iiional  pro- 
gram of  interesting  _\  ung  people 
in  medical  careers.  • 


New   York  Power  Authority  Film 
Reviews  Hydro-Electric  Progress 

Tale  of  Two  Rivers,  a  new 
filmed  documentary  about  hydro- 
t  electric  power  on  the  St.  Lawrence 
and  Niagara  Rivers,  is  the  culmin- 
ation of  a  series  of  films  sponsored 
by  the  New  York  State  Power 
Authority  that  began  in  1957  with 
I  Tlie  St.  Lawrence  Power  Project 
I  and  continued  into  1960  with  The 
Siatiara  Power  Project.  The  pre- 
sent film,  telling  the  story  of  both 
projects,  represents  the  selection 
of  the  best  footage  from  ten  years 
of  t)n-site  camera  work  —  over 
150,000  feet  of  construction 
scenes  from  ground-breaking  to 
completed  power  plants.  Producer 
of  the  films  is  John  Campbell 
Films,  Inc.  Association  Films  will 
distribute  the  22-minute  color  film 
to  general  non-theatrical  audien- 
ces, principally  in  New  York 
State. 

An  address  by  James  A.  Fitz- 
Patrick.  chairman  of  the  Power 
Authority,  opens  the  film;  anima- 
tion sequences  depict  how  the  pro- 
jects were  designed  and  how  they 
work.  The  construction  sequence, 
for  example,  covers  nearly  a  dec- 
ade of  operations  —  from  first 
land-clearing,  through  excavation 
of  millions  of  cubic  yards  of 
earth  and  rock,  form-building, 
concrete-placing,  turbine  and  gen- 
erator installation  —  to  finish- 
ing phases.  It  concludes  with  the 
distribution  and  marketing  of  over 
2 '/2 -million  kilowatts  of  electrical 
power.  Over  a  billion  dollars  has 
been  invested  in  both  projects, 
financed  by  the  sale  of  bonds  and 
involving  no  tax  money. 

The  new  Tale  of  Two  Rivers  is 
expected  to  appeal  to  schools,  en- 
gineering societies  and  local  civic 
groups  in  the  St.  Lawrence-Ni- 
agara area.  The  film  has  a  strong 
educational  slant  and  demand 
from  schools  is  expected  to  be 
heavy. 

Ed  McCloud.  A!  Mellett  and 
Herman  Kitchen  did  photography: 
Jack  Campbell  wrote  the  script: 
Bob  Velazco  scored  the  music; 
George  Bryan  narrated;  and  Gary 
Hampton,  served  as  production 
assistant.  • 


Conservation  Dcparlmcnl  Offers 
Film  on  New  York's  Slule  Parks 
•'•  A  new  film.  New  York  State: 
Year  'Round  l'layi;roiind,  is  now 
being  offered  to  churches,  clubs 
and  schools,  and  on  television 
throughout  New  York  State  by  the 
State  Conservation  Department. 

The  story  is  narrated  by  a  For- 
est Ranger  who  makes  an  appeal 


for  the  outdoor  life.  "Give  me  the 
lakes  and  streams,  earth  and  rock," 
he  says,  "for  here  is  the  raw  ma- 
terial for  your  re-creation." 

Out  of  this  raw  material  of  na- 
ture, the  state  has  fashioned  her 
great  system  of  parks,  with  one 
to  be  found  not  more  than  an 
hour's  drive  from  home.  The  film 
invites  the  viewers  to  "Take  an 
hour,  a  day,  a  week,"  and  partake 
of  the  outdoor  refreshment  the 
State  Parks  offer,  in  any  season 
of  the  year. 

The  film  is  fast-paced,  with 
lively,  spirited  music  throughout. 
There  is  a  minimum  of  narration. 
The  pictures  and  music  tell  the 
story,  with  only  an  occasional  com- 
ment by  the  narrator.  It  closes  with 
a  strong  plea  for  conservation. 
"There  is  in  all  of  us,"  the  Ranger 
says,  "the  yearning  to  refresh  our  , 
souls  with  the  grace  of  Nature:  to  ' 
touch  earth  and  rock,  sea  and  sky. 
We  must  make  of  these  our  heri- 
tage, our  will  and  testament,  for 
generations  yet  to  come." 

The  film  was  produced  by  John 
Campbell  Films.  Inc.  Herman 
Kitchen  did  the  photography.  Bob 
Velazco  furnished  the  music,  Phil 
Santry  was  art  director,  and  Jack 
Campbell  wrote  the  script.  • 

*       *       * 

Three  National  Geographic  Films 
Available  to  Groups  from  Aetna 

■?Y  Three  National  Geographic  edu- 
cational adventure  motion  pictures 
are  being  made  available  on  a 
free  loan  basis  to  clubs  and  other 
community  groups  as  a  public  serv- 
ice of  the  Aetna  Life  &  Casualty 
Company. 

The  color  films.  Miss  Goodall 
and  the  Wild  Chimpanzees.  The 
Voyai;e  of  the  Brii;antine  Yankee, 
and  The  World  of  Cousteau.  ait 
27-minute  versions  of  original  net- 
work television  shows,  produced 
by  the  National  Geographic  So- 
ciety and  co-sponsored  by  Aetna 
and  Encyclopaedia  Britannica. 
They  are  available  from  Aetna, 
Hartford,  Conn,  to  women's  clubs, 
schools,    churches   and   groups.  • 


"Questions"  Show  a  Community 
Action  Program  in  North  Carolina 
-/r  A  new  18-minute  film,  Ques- 
tions, is  showing  an  anti-poverty 
program  at  work  in  Craven  Coun- 
ty. North  Carolina.  In  "Craven 
Operation  Progress "  The  North 
Carolina  Fund  has  sponsored  a 
community  action  program  that 
sets  an  example  for  llic  nation. 

Write:  The  North  Carolina 
Fund,  P.  O.  Box  687,  Durham, 
N.C.  for  film  loan  details.  • 


BUSINESS    SCREEN    MAGAZINE 


For  filmstrip  and  slide  photography... 
onlyOXBERRY/'complete  package" 
filmaher  stands  offer  these  quality 
proven  features: 


•  Stand  and  camera  integrated  design 

•  Automatic  Focus  to  1:1 

•  Focusing  independent  of  sizing 

•  Camera  handles  both  single  and 
double  frame  photography; 
Artwork  always  remains 

right  side  up  j 

•  Photographs  art  work  from 
1  inch  to  40  inches  wide 

•  Remote  control  reticle 
projection 


circuit  wiring 

Built  to  run  for  years... 
Professional  standards 


.  ^- ' 
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u 
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Model  5327  00  Filmstrip/Slide  Camera 
Independent  motor  controlled  shutter 
«nd  dim  advance  mechanism  permits 
multiple  exposure  without  advancing 
film  •  100  tool  daylight  load.  Receives 
accessory  40O  foot  magazine  •  Inter- 
changeable apertures  •  'A  second  ex- 
posure with  manual  timer  control  •  Reg- 
istration accuracy  ±.003  (BH  Perfl 


Master  Control  Console 

A)  Light  conlrol-high-Iow  B|  Shutter  inter- 
lock and  lime  exposure  controls  C)  Reset- 
table  frame  counter  D)  Electric  loom 
control  E|  Viewfinder  projection  control 
F)  Automatic  timer  with  Strobe  outlet  (ac- 
cessory) G)  Predetermined  counter 
facresaof-y) 


OXBERRY  Model  5300 
Series  Filmaker  Stand 
for  filwstrip  and  slide 
photography  .  . .  re- 
ceives new  16mm 
ANIMATION  CAM- 
ERA  (Model  5326-00} 

For  additional  information 
write  directly  to  Oxberry 


BERKEY 


OXBERRY 


25-15  50TH  STREET.  WOODSIDE,  N.  Y.  11377 

SAIES  AND  SERVICE  OFFICES      I      S^i;'^?"]?'*-  '"'*  CHESTNUT  STREET.  BURBANK 

I      ENGLAND:  69-70  DEAN  STREET,  LONDON.  W  I 


A   BERKEY   PHOTO   COMPANY 


PHOTO 
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If  you  found  our 
Filmstrip  Booklet  valuable... 

(and  thousands  of  you  did!) 


don't  miss  our  new 

FREE  CATALOG 

on  Filmstrips  dnd 
Color  Slide  Duplicates! 


Our  new  catalog  contains  12  pages  of  useful 
information  designed  to  help  you  prepare 
your  material  to  assure  the  best  results. 
It  provides  production  data,  specifications, 
helpful  inserts,  ordering  information,  and 
our  latest  prices,  many  of  which  represent 
considerable  savings  to  you.  In  addition, 
you  will  find  that  we  offer  many  services  not 
generally  available,  such  as 
processing  filmstrips  to  your 


specific  requirements, 

imprinting  and  packaging 

slides,  making  duplicates  from  16mm  motion 

picture  frames  or  in  special  sizes,  etc. 

Remember,  filmstrips  and  color  slide  dupli- 
cates are  not  a  "side  line"  at  Frank  Holmes 
Laboratories.  They're  our  only  business-and 
have  been  for  over  18  years.  We  think  we  do 
them  BEST.  Ask  our  clients-they'U  tell  you  I 


Write  today  f 07-  new  free  catalog! 

FRANK  HOLMES  LABORATORIES,  INC. 

1947    FIRST  STREET    •    SAN    FERNANDO,    CALIFORNIA    •    (213)    365-4501 
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dinners  of  Overseas  Film    Festi\al   A\varcl> 
onored  bv  CINE  at  9lh  Annual  Fxiiibilioii 


r^<()iMiiis    and    cmbcllishcti 

•   scrolls,  symbolic  of  awards  and 

ti  ritorious  recognition  gained   by 

f;iual  motion  pictures,  short  sub- 

|cis  and  television  documentaries 

« ich    represented    the    United 

-  at  some  (i2  international  film 

.lis  during  I9bb  were  on  dis- 

in  the  lobby  of  the  National 

L  i^.ition    Association    headquar- 

c    building  in  Washington,  D.  C 

'vcmber  18.  140  such  awards 

.    been  received  by  that  date. 

Ills    international    response    to 

ork  of  the  Council  on  Inter- 

^,,.>iial     Nontheatrical     Events 

NE)   culminated  another  year 

volunteer  effort   on   behalf  of 

nsors  and  producers  as  the  or- 

gjization  held  its  Ninth  Annual 

rseas  Awards  ceremonies  and 

libition  of  Films  of  Merit  in  the 

>  A  Auditorium  and  in  the  thea- 

U  of  the  National  Geographic  So- 

y  building  nearby. 

fop  .Vwards  for   15  Pictures 

op  honors  won  by  CINE  en- 
at  overseas  events  this  year 

^    presented    to    15    American 
makers   at  an  evening  cere- 

y.  Diplomats  from  seven  cm- 
■>4ies  made  the  awards  on  behalf 

heir  nations  —  representing 
\4;ntina,    Italy,    Great    Britain. 

ada,    Germany,    Ireland    and 
r  ice.  The  presentations  follow- 

1  afternoon  ceremony  at  which 

CINE  "Golden  Eagle"  certifi- 
wcre   given    producers    and 

sors  of  the  films  selected   to 

sent  the  U.S.  at  international 

als  this  year.  The  Councils 
rJdent,  Alden  H.  Livingston,  a 

nt  advertising  executive,  pre- 

at  both  events. 

Jest  speaker  of  the  evening 
.a  Embassador  George  V.  Allen, 
ir  lor  of  the  Foreign  Service  In- 
iit|e  and  former  chief  of  the  U.S. 

mation  Agency.  One  of  the 
rcjtects  of  the  now-formalized 
Hi  \it  Agreement"  (see  page  44 ), 
Uilassador  Allen  cited  the  work 

INE  and   its  nationwide   jurv 

bers  as  in  the  "best  tradition 

tional  citizenship." 

»0  Juror.s  Screened   Entries 

e  Story  behind  this  very  full 
ay|)f  awards-giving,  film  screen- 

uid  social  amenities,  well-or- 
d  and  smooth-running  de- 
the  many  events,  actually 
in  the  Spring  of  this  year.  All 

>  the  country  some  350  vol- 
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untcer  jurors  from  business,  edu- 
cation, film-making,  television  and 
the  professions  (doctors,  clergy, 
etc. )  screened  the  more  than  500 
films  submitted  for  overseas  fes- 
tival participation.  The  125  "Gold- 
en Eagle"  winners  were  the  results 
of  their  work  and  of  the  linal 
screening  program  held  in  Wash- 
ington, D.  C,  a  few  months  later. 
Managing  director  James  H. 
Culver   heads    the    otliee    staff    at 


The  llonuruble  George  \  .  Allen,  a 
former  USIA  chief  unci  note  director 
of  Foreifiii  Service  hi.slitiile,  spoke 
lit   the  \inlh   CIXE  inrards  dinner. 


(^IN'K  president  Alden  l.iv  in<,;sl(iM 
ihiinks  dinner  unesls  for  iheir  cooper- 
ation  in   ClXE's  awards  programs. 

CINE  headquarters  in  Washington, 
aided  by  coordinating  director 
Harold  E.  Wigren.  From  out  of 
more  than  100  international  film 
events  now  being  held,  the  Coun- 
cil officially  participated  in  62  of 
these.  Ihis  required  400  prints  of 
designated  pictures,  since  a  good 
many  films  are  entered  in  several 
festivals  within  the  same  time  peri- 
od. Needless  to  say,  the  logistics 
of  entry,  shipment  and  recovery  of 


f 
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Audience  filled  the  .NEA  Auditorium  to  near-capacity  duiin'^  llie  evening 
pnii^nini    n  liiili    hifildifihted  \inllt   Aninud   Exhibition   of   l-'ilms  of  Merit. 


the  U.  S.  entries  are  complex  and 
time-consuming. 

Shown   Throughout   the   World 

But  it  all  seemed  worthwhile  as 
Exhibition  Day  began  on  Novem- 
ber 18th.  The  U.  S.  had  again 
brought  together  what  some  have 
called  "our  Olympic  Team  of 
films"  and  the  rewards  of  that  ef- 
fort were  not  only  evidenced  by 
the  extensive  display  of  shining 
trophies  but  through  the  countless 
hours  of  progranuned  showings  of 
CINE  entries  throughout  the  world. 
From  Adelaide,  .Australia  to  Ven- 
ice, Italy,  influential  citizens  in  21 
countries  saw  the  best  in  U.  S.  doc- 
umentary, educational  and  indus- 
trial motion  pictures. 

Other  hundreds  of  people,  in- 
cluding heads  of  government  agen- 
cies, trade  groups,  and  other  Wash- 
ingtonians  filled  the  NEA  Audi- 
torium and  National  Geographic 
screening  room  during  showings  of 
27  award-winning  American  films 
and  a  selected  group  of  live  out- 
standing pictures  from  overseas. 


Of  special  interest  to  readers  of 
BU.S1NILSS  ScRiiiiN  were  the  top 
overseas  awards  shared  by  such 
sponsors  as  the  American  Iron  & 
Steel  Institute  (Steel  Is  a  Farmer 
and  Steel  and  America);  Eastman 
Kodak  ( A  Salute  to  the  Tall  Ships 
and  The  Searchini;  live);  The  Girl 
Scouts  of  America  (Open  Your 
lives);  Jantzen,  Inc.  (Siiidy  in 
Wet);  S.  C.  Johnson  &  Son  (To 
He  Alive.'):  Minnesota  Mining  & 
Manufacturing  Co.  (  Way  Out 
Men);  The  National  Education 
Association  {Children  Without); 
Sears,  Roebuck  and  C  o  m  p  a  n  y 
( Hi^ih  in  the  Himalayas ) ;  and 
United  Air  Lines  (From  Here  to 
There  and  Ski  Country,  U.S.A.). 
.\«ards  to  Non-Sponsored  Films 
Other  trophies  and  prize  honors 
for  nontheatrical  entries  went  to 
Eliot  Noyes,  Jr.  (Clay):  Churchill 
Films  (Desii;n  in  Movement  and 
The  Photosynthesis  Respiration 
Cv(7<' ) ;  and  Red  Parrot  Films  (The 
Ivory  Knife). 

Ezra  Baker's  widely-shown  thea- 


Disphiy  of  trophies  nnd   pln(|iies  received  Inj  V.  S.  films  <il  various  intcr- 

nalionol  film  fesliials  in    UJWj   'greeted  vi.silor\  lo  Miilti  Cl\l'.   I'.xhihilion. 
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l).)ii.il(l  H.  J.iiiii-s  of  llu'  Amiriiiiii  Iron  \  Steel  Institute  (Irfl)  (iccci)ts  llw 
tila.\.\  W'lithilii  tiuanl  niiiu  "SUil  and  Ann  rial"  at  the  Ttli  hilvnwlioiud 
Industrial  I'dm  li:\lit<d  in  \'(rii<f.  Tropliy  u(Ls  imxiiilid  l>ij  Mario  Maroliiti, 
Sicond  SrcTctanj  of  tin-  EmboJisy  of  Italy,  during  CINE  auards  program. 


CINE^S   Exiiibition: 

(CONTINUED  FROM  PACE  61) 
trical  short  subject,  Boudoir,  was 
one  of  the  top  award  winners  and 
three  Wolpcr  Pnxluctions.  Fron- 
tiers of  the  Mind.  The  Making;  of 
the  President.  1964  and  Way  Out 
Men  were  the  most-honored  tele- 
vision diKumcnlaries  entered 
through  CINE.  Louis  J.  Hazam's 
t.v.  documentary.  danftes-Sacred 
River,  was  the  other  top  award 
winner  in  this  group. 

Five  Awards  to  "Skiilerdater" 

Most-honored  film  of  the  year, 
however,  was  another  short  sub- 
ject, Skiitcrdaier.  Produced  by  By- 
way Productions  of  New  York  and 
distributed  by  United  Artists,  this 
film  received  a  grand  prize  for 
techniques  at  the  Cannes  Icstival. 
two  awards  at  the  Cork  (Ireland) 
Festival:  the  St.  Finnbar  first  prize 
and  the  Waterford  Glass  Award  of 
St.  Cienesius  (patron  saint  of  en- 
tertainment). The  Edinburgh  Fes- 
tival accorded  Skalerdaler  a  Di- 
ploma of  Merit  and  it  received  a 
certificate  of  participation  al  Kra- 
kow. Poland. 

The    film    earlier    received    an 


"Oscar"  from  the  U.  S.  Academy 
of  Motion  Picture  Arts  and  Sci- 
ences in  its  short  subject  category. 

The  Kinf;  of  Madison  Avenue, 
produced  by  Emily  Films  of  New 
York,  took  two  top  prizes  —  the 
grand  prize  cup  ( first  place )  at  the 
Rome  Electronic  and  Nuclear  Film 
Festival  and  a  second  place  (silver 
medal )  at  Guadalajara,  Mexico. 

Highlights  of  the  CINE  Awards 
and  Exhibition  program  included 
a  stirring  prelude  to  the  afternoon 
screening  ceremonies.  The  United 
States  Marine  Band  presented  a 
brief  concert  to  open  the  program. 

William  G.  Carr,  executive  di- 
rector of  the  National  Education 
AssiKiation,  was  another  honored 
guest  at  the  CINE  awards  dinner 
which  preceded  the  evening  cere- 
monies in  the  NEA  Auditorium. 
A  long-time  friend  of  the  organi- 
zation, he  and  his  stalf  have  lent 
a  helping  hand  throughout  the 
formative  years  of  this  activity. 
Held    K;iv   Was   Cieiioral  CJhairinaii 

Credit  should  be  given  to  Reid 
H.  Ray  (and  to  Mrs.  Ray)  for 
services  beyond  the  call  of  duty. 
Ihis  St.    Paul   lilm   producer  and 


<.iie*ls  ul  uflenioon  reception  ii/nV7i  pnicdcd  cKcninn  V.xhibiliim  program 
iniUidid  (lift  III  riulili:  h'li'd  Maxitcll,  dirrclor  of  adirrli\ing  and  puhlii 
rilation.s  al  I'arki-,  l)aii\  6  (Umipany  and  Mrs.  MaxiLiii;  Leonard  Yodcr  of 
Thr  Jam  llanili/  Organ'ziiliou.  prodticfra  of  aiiard-ii  inning  Parkc-Dat  '.s' 
filui.    "Till     l:\aininalion    of   Hifliiiis"   which    rccviiid   prize   at    this   ctinl . 


former  president  of  the  Society  of 
Motion  Picture  &  Television  Engi- 
neers served  as  general  chairman 
of  the  entire  program.  He  was  as- 
sisted in  these  many  arrangements 
by  CINE  vice-presidents  Anna 
Hyer.  Tom  Hope,  J.  Edward 
Oglcsby  and  Willard  Webb.  The 
secretary  of  the  organization,  Peter 
Cott,  introduced  the  award-win- 
ning films  at  the  Exhibition. 

A  special  visitor  for  the  events 
was  Forsyth  Hardy,  vice-chairman 
of  the  world-famed  Edinburgh  Film 
Festival  and  head  of  Films  of  Scot- 
land, who  flew  here  to  attend  the 
exhibition  program. 

There  was  also  a  special  place 
during  the  Awards  program  for  the 


British  Knibassy  counselor  .S\  dney 
Ilebhlelhwaile  and  Mrs.  Hcbble- 
thwaite  ((//  left)  chatting  ailli  Tor- 
.sytli  Hardy,  director  of  Films  of 
Scotland,  a  CI\E  Exhibition  giiesl. 


John  Flor\  {Icfl)  accepts  uuard  given 
Saul  Ihiss  and  United  Air  Lines  for 
their   film    "From    Here   to   There." 


Him  makers  ol  tomorrow,  teen- 
agers who  participated  in  the  CINI-. 
"Eagle"  program.  Eight  of  these 
youngsters  were  introdiiceil  anil 
liieir  lilms  screened. 

l'i\e  Overseas  Kilnis  .Slioun 
I  i\e  oiilstani.ling  foreign  films 
were  inehidetl  in  this  year's  pro- 
gram, symbolic  of  the  spirit  oi 
worldwide  exchange  to  which  the 
organization  is  dedicated.  }'<'</rv 
C  Diinlry  (from  Ireland).  /.<■  I'aiire 
Maieloi  ( I- ranee  ).  Conlraste  (Ger- 
many),    Mosaic     (Canada)     and 


Peter  Crane  (left),  special  event 
manager.  S.  C.  Johnson  t~  Son,  ac- 
cepts Edinburgh  Festival  Diploma 
for  "To  Be  Alive!"  from  Sydne 
llehblcthicaite.  British  Einhaiy 
Counselor,    at    awards    ceremoruc^ 


City  in  the  Kingdom  (Great  Brit- 
ain) were  the  films  included  in 
this  new  program  event. 

The  ten   films   featured  on  the 
evening  program,  witnessed  by 
large  audience  in  the  NEA  Audi- 
torium,   were:    Michaelangelo.  llu- 
Last  Giant.  Frontiers  of  the  Miiu: 
The  Ivory  Knife.  The  Dot  and  th. 
Line.   Kings  of  the   Wild  Wave 
Morty.  The  Boudoir.  Miss  Goodo. 
and  the  Wild  Chimpanzees,  Stt'< 
and  America,  and  Skaterdater. 

This  eventful  day  was  concludeii 
with  a  reception  honoring  the  win- 
ing producers  and  sponsors,  bdd 
at  the  Mayflower  Hotel.  To  t!>i« 
final  social  gathering  came  hur 
dreds  of  film  makers  and  users. 
gt>vernnient  people,  members  of 
the  CINE  Board  and  staff.  It  pr> 
vided  a  happy  finale  to  a  very  bus) 
day  for  all  concerned.  • 

*        *        * 

CINE  Office  is  Now  Accepting 
Entries  for  the  1967  Festivab 
■m  Applications  are  now  being  ^^ 
eepted  at  C^INE  headquarter- 
(  1201  Ibth  Street,  N.  W.,  Wash 
ington,  D.  C.)  for  1967  festival 
entries.  Deadline  for  mailing  entry 
forms  is  I'ebruary  l.*^.  I'^'t-'V.  The 
handling  fee  which  must  accom- 
pany the  form  is  S3.'>;  if  the  appli- 
cation form  is  postmarked  JaW- 
ary  1 3  or  earlier,  the  fee  required 
is'only$2.S. 

.An  exception  is  made  for  filn 
rcle.ised  between  January  1.  I9fc- 
and  lebruary  l.'>.  In  this  case  (ht 
charge  is  only  S2.'>.  Producers  and 
other  submitting  films  are  caution- 
ed not  to  forward  prints  until  no- 
tilieil  as  to  time  and  place  f or  uie 
preliminary  judging. 

If  you  have  not  received  enUJ 
forms,  write  or  call  the  CINE 
office  above.  The  telephone  num- 
ber is  26.S-II36,  area  code  202 
in  Washington,  D.  C.  ,.* 
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"THE  MANAGERIAL  REVOLUTION 
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Fifty  Tiirhulent  Years  of  Indiisli-A-  in  Amerit-a    Are    Related    in    a    Motion    I'ieliire 
Sponsored   hy   the  National   Industrial   ('onferenee  Hoard  and  Well  Worth  ShoHint; 


16  was  the  last  year  of  Americas  worldly 
ocencc.  In  fKilitics,  international  affairs, 
nomics,  the  simplistic  approach  that  had 
k'cd  for  so  long  would  soon  no  longer  be 
quate.  In  coming  to  grips  with  the  prob- 
s  that  were  about  to  confront  the  sleeping 
It  that  was  the  America  of  fifty  years  ago, 

nation  would  soon  be  swept  up  in  a  tur- 
encc  of  new  ideas,  new  concepts,  and  new 
lities.  A  turbulence  so  great  as  to  assume 

dimensions  of  a  revolution.  Not  one,  in 
.  but  three  —  three  revolutions  that  were 
:hange  the  face  of  American  society  almost 
ond  recognition, 
in  account  of  these  revolutions  and  of  the 

years  of  .American  history  since  1916  dur- 

which  they  occurred  is  offered  in  a  film 
d  The  Managerial  Revolution. 

I  A  Capsule  N'isualizafion  of  Critical  Years 

Iroduced  by  Henry  Strauss  and  Co.  for  the 

:onal  Industrial  Conference  Board  through 

ibiic  service  grant  provided  by  the  Ham- 

tnill     Paper    Company,     T/ie    Managerial 

oliition   is   a   capsule  visualization   of  the 

t  critical  years  in  our  history.   What  the 

docs,  in  effect,  is  trace  the  course  and  dc- 

pment    of    American    industry    from    the 

ry    Ford-inspired    revolution    that    thrust 

production  on  an  essentially  rural  society 

i|  to    and    including    the   complex    chain    of 

ts  that  is  about  to  culminate  in  a  man  on 

hlnoon. 

:tween  Henry  Ford  and  his  offer  of  "any 
0  '  as  long  as  it  was  black"  and  an  astronaut 
his  implied  promise  of  a  better  life  for  a 
billion  people  lies  a  world  of  change  — 
y  violent,  partly  peaceful,  wholly  pro- 
I  d. 

arks  Change  in  .\ttitiKles  Toward  Workers 

telling  the  story  of  that  world  and  of  the 
h|ges  that  rocked  it.  The  Managerial  Revolu- 
shows  that  the  difference  between  then 
now  is  deeper  than  the  materialism  of 
irl-r  roads,  faster  cars,  more  and  shinier  ap- 
ces  of  every  description.  We  learn,  in 
that  this  very  wave  of  production  itself 
I  rely  a  result  of  the  change  that  came  over 
overcame)  the  traditional  attitudes  of 
ess  and  industry  leaders  towards  their 
valuable  resource.  The  realization  that 
e  were  more  than  just  additional  "raw 
ial  for  the  assembly  line"  goes  a  long 
:owards  explaining  the  managerial  revolu- 
o  The  realization  of  this  realization  goes  far 
ds   explaining   the    film    which    tells    the 


e  Managerial  Revolution,  dealing  as  it 
^  with  ideas  as  well  as  the  events  portraying 
gives  evidence  of  careful,  even  meticu- 

construction.  A  fine  balance  is  struck 
tlen  an  intellectual  and  emotional  appeal. 
h(  took  footage  used  in  picturing  the  route 

■ed  by  industry  from  pre-World  War  I 
>y|:o  the  present  has  been  selected  and  or- 


ganized with  the  obvious  intent  of  having  each 
shot  do  something  besides  entertain. 

The  war,  the  return  to  "normalcy",  the  de- 
pression, the  New  Deal,  World  War  II.  the 
atomic  age  and  the  advent  of  the  modern 
scientific  revolution.  Sputnik,  the  bewildering 
complexity  of  modern  life  —  all  are  shown  in 
their  original  documentary  ptirtraits  as  back- 
ground to  what  was  happening  on  the  industrial 
scene. 

The  impact  of  the  "mass  production  revolu- 
tion", the  birth  of  Big  Industry,  the  changing 
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I9;M)'s  s;iw  the  risi- 
for   Government    in 
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U.  S.   industrial  affairs. 


relations  between  labor  and  capital,  a  new  and 
expanded  role  for  government,  the  revitaliza- 
tion  of  the  partnership  between  science  and 
industry  —  all  takes  place  visually  as  a  pre- 
lude  to   the   revolution   in   management   tech- 


A  world  of  profound  change  lies  between  era  of 
llciinj  Ford'.s  first  historic  mass  production  line  .  .  . 


.  .  .  and  this  scene  of  an  iislrofuiul's  milk  in  space 
lensed  during  one  of  the  recent  Ccwini  flights. 


The  assembly  line  successfully  met  llir  chidlm 
which  faced  the  notion  during  World  War  I 


.  mid  helped  to  lurslrn  the  luilion's  return  to 
what  some  called  normalcy  in  the  Twenties. 
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_^iaic  »v^"'■:Zw.r\^  has  an.^!V\.vd 

Once  again,  pro.luction  miracles  aceomplislwd  ,n      .  .  .  ulu.l,    mw  fuld.s  thai  Imi,    opened  up  dur- 
W'orld  War  II  laid  the  groundwork  for  the  .  .  .      ing  these  recent  post-war  decades  in  the  U.  S. 
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lilt'    Managerial    Rcxoliilion: 


(continued  from  the  preceding  pace  63) 
niqucs  that  was  to  make  possible  not  only  our 
nuxlern  world  as  it  is,  but  as  it  can  become. 
In  compressing  fifty  years  of  turmoil  into 
26  minutes  of  I6nim,  black-and-white  film. 
The  MaiHijterial  Revolution  owes  much  to  an 
admirably  taut  and  expressive  script.  The  nar- 
ration manages  boih  to  extend  the  meaning  of 
the  visuals  and  to  fixus  their  impact  so  that 
little  of  impi^rlance  is  left  untouched  and 
"■'thing  that  is  seen  is  diluted. 

Obicnes    Board's    .50th   Year   of    Service 

The  National  Industrial  Conference  Board, 
..,ie  of  the  oldest  and  most  important  research 
organizations  of  its  kind,  undertook  to  have 
The  Man(ii;erial  RevoUttion  prt>duced  as  part 
of  the  observance  of  its  fiftieth  year  in  the 
bu.sincss  of  studying  business.  The  Strauss 
group  has  come  up  with  a  film  that  is  a  valu- 
able tiHil  not  only  because  of  its  intrinsic  vir- 
tues but  because  of  the  versatility  of  its  ap- 
plication as  well.  To  the  manager,  the  super- 
visor, the  employee  on  the  line,  the  film  has 
something  to  say  about  their  varied  roles  in 
shaping  a  modem,  democratic,  industrial 
society.  To  interested  civic  groups  or  to  the 
high  school  or  college  class,  the  film  presents 
a  vital  aspect  of  the  many-sided  journey  we 
call   history. 

The  Managerial  Revolution  is  now  in  the 
film  library  of  the  N.I.C.B.  For  information  re- 
garding its  availability  write  directly  to:  The 
Conference  Board,  S45  Third  Ave..  New  York 
City,  New  York.  • 

♦        *       * 

Itciiloii   &    l(owl<'..    MI'O   \  iilcolronirs 
Sipii    \crffiiK-nl   (Ml  TV    CoiiiiiHTtials 

ir  Benton  &  Bowles.  New  York  advertising 
agency,  and  MPO  Videotronics.  Inc..  have 
signed  an  agreement  calling  for  the  granting  of 
volume  discounts  by  the  producer  upon  com- 
pletion of  certain  amounts  of  work  during  the 
year.  It  is  similar  to  agreements  MPO  has  had 
with  J.  Walter  Thompson  and  Lennen  &  Newell 
for  the  past  three  years. 

According  to  an  MHO  statement,  the  agree- 
ments have  proved  to  be  beneficial  to  the 
agencies,  participating  clients  and  MPO  The 
basic  reason  for  the  agreements  is  to  help  the 
agency  solve  the  problems  of  creativity,  cost 
and  eflicicncy  in  the  production  of  their  TV 
commercials.  It  permits  the  advertiser  to  reduce 
production  costs  without  sacrilicing  quality. 

The  agreement  provides  for  the  earlier  in- 
volvement of  MPO"s  staff  in  pre-production 
planning.  Improved  agency-studio  understand- 
ing, increased  etliciency,  and  lullcr  exploration 
of  the  client's  concept  shoukl  result.  MPO 
states. 

Those  B&  B  clients  who  have  agreed  to  par- 
ticipate in  this  plan  will  get  the  bcnctit  of  a 
discount  in  mark-up  which  is  based  on  the 
agency's  total  annual  pnxiuction  volume  with 
MPO. 

The   plan   does   not   call   for  any  dcgr      of 
exclusivity.   Benton  &   Bowles  will  contini. 
use  other   producers;   MPO   will   continue 
work  for  other  agencies,  whether  or  not  the 
work  regularly  with  the  studio.  • 


N'iewing    traditional    garb    in    a    modem    setting. 

Japanese  uoiiuii  wear  both  imnlcni  and  tradi- 
tional clothes  as  they  stroll  along  a  display  aisle 
in  one  of  that  cpiintn/s  nuinij  department  stores. 


Japan's    vigorous    economic    development    i.v   ei: 

denced  in  the  estahlhliwent  of  major  departmei. 
stores  throughout  the  country.  In  Tokyo,  for  i\ 
ample,  there  are  nmc  some  20  department  stori' 


Advertising's  Key  Role  in  Postwar  Japan 

■\\  liali'v«'r    llappciifd    to    Mrs.    Momiyaina'/""   Asks   a   Timely  New   20-Minute   Picture 


I' 


A.viF.RiCAN  Business  (and  government)  can 
take  careful  note  of  the  economic  miracle 
wrought  in  a  reconstructed  postwar  Japan  and 
of  the  key  role  which  advertising  played  in 
making  this  resurgence  of  the  Japanese  econ- 
omy possible. 

A  very  timely  and  most  interesting  new  mo- 
tion picture  titled  Whatever  Happened  to  Mrs. 
Momiyaimi'.'  reviews  these  recent  years  of 
Japanese  economic  progress  and  offers  fruitful 
film  fare  for  both  adult  viewers  and  for  the 
youth  audiences  for  whom  it  has  been  created. 

Sponsored  by  the  American  Association  of 
Advertising  Agencies,  and  distributed  hy  Mod- 
ern Talking  Picture  Service,  the  tiim  explains 
that  the  pattern  for  Japanese  progress  had  al- 
ready been  pioneered  in  the  U.S.  and  that  ad- 
vertising played  an  important  part  in  our 
economy  for  scores  of  years,  as  it  now  does 
in  Japan. 

The  film  shows  how  advertising  works  with 
mass  production  and  national  distribution  — 
with  transportation,  power,  packaging  and  su- 
permarkets —  to  make  possible  our  economy 
of  plenty.  And  it  gives  the  reasons  why  bright 


I.inlitcd  |ow»T  iinhlazons  M ilsiil)i\lii 
I. lei  Iric  Coinpanij  s  uares  as  Japanese 
firms  turn  to  modern  promotion  tools 
to  si>iir  Japan's  eeouiimie  ilex  elopnienl. 


young  people  should  consider  a  career  in  ad- 
vertising. ' 

Mrv.  Montiyama  is  a  Japanese  housewife 
who  grew  up  before  the  war  in  an  economy 
which  taught  her  to  do  without.  What  has  hap- 
pened to  her  in  Japan's  booming  post-wa' ' 
economy  is  the  theme  of  the  film.  Liberal  u>. 
is  made  of  fast-cut  stills  in  the  slide-motior 
technique  used  in  this  film. 

Before  undertaking  nationwide  distribution. 
Modern  tested  the  picture  in  the  Piltsburcf 
area  with  five  prints  and  75  schools  taking  pan 
Responses  indicated  that  it  was  rated  as  excel- 
lent by  14  teachers,  as  good  by  25.  fair  by  9, 
and  none  rated  it  poor.  Typical  ciimments 
something  like  this: 

"The  parallel  drawn  between  our  econoi 
and  Japan's  and  the  reasons  for  this  were  irti 
restini"  and  tied  in  with  our  current  class 
eusslons." 

".Shows  liow  advertising  is  important  to  m 
production,  liow  tlie  different  factors  of 
duclion  interrelated,  and  what  careers  are  aV{ 
able  in  advertising." 

"Color,  sound  and  photography  are  all  very 
good.  A  dramatic  presentation  of  the  importM 
role  advertising  has  had  in  all  our  livcy 

Further  questions  answered  in  the  test  Jii 
tribulion   program   indicated  that  the  film  W* 
particularly   effective   in   stimulating   class 
cussion.  The  4A's  have  backed  up  the  film 
a  teacher's  guide  and  booklets  on  advertii 

Forty  prints  are  now  circulating  in  Mc 
Talking    Picture   Service's    libraries   in   twi 
major  cities.  The  program  is  growing  as 
dividual   compaTiies.   advertising   agencies,  ad- 
vertising  clults   and   media   sponsor   jirinls 
distribution    in    their   own    areas.    For    SI 
prints  may  be  bought,  placed  in  the  Mixli 
lilm    libraries    and    underwritten    for   free 
iiookings  to  schools  for  a  full  year. 

Distribution  of  200  or  more  prints  is 
4As  goal,  a  modest  one  considering  the  si: 
number  of  high  schools  throughout  the  U 

H'hatever   Happened  to   Mrs.   Momiyai 
20-minutes.  color,  was  produced  by  Campl , 
Ewald  Company,  of  Detroit,  for  the   AAAA 
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"Partners  in  Profit  /  Profit  for  Partners" 

inf:     to     the     Ficlil     With     a     W  «-ll-l'luiiiif<l    l*r<i;;riiin     The    Kr<><:cr    (!oinpanv    Shart-d 
Plan^    and    Kriireiiient    liu-oiiie    Policic!>   \\  itii    Mfinlicris   uf   U>  Kiiiplovfc   Faiiiih 


Ml  Krogfr  Company,  a  leader  in  the  food 
distribution  field,  is  the  world's  fourth 
est  retailer,  employing  .'iT.OOO  people  in  the 
market  areas  in  which  it  serves.  But  as  in 
r  firms  in  the  supermarket  industry,  cm- 
ment  is  marked  by  high  turnover  and  with 
problem  in  mind,  there  was  a  real  need  to 
:lop  knowledge  and  understanding  by  its 
pie  of  both  products  and  policies, 
here  are  Kroger  brand  products  which  have 
rial  profit  importance  to  this  company.  And 
e  is  an  extremely  generous  Profit-Sharing 
Retirement  Income  Program,  bound  to 
;n  turnover  if  every  employee  was  thor- 
ily  aware  of  its  benefits. 
»\v  C^oiild  Communication  Be  Improved? 
ov>'  do  you  meet  this  obvious  need  for 
r  communication?  How  do  you  deliver 
message  to  those  who  should  have  it? 

Kroger"s  case,  you  set  up  the  objectives 
get  into  action,  helped  by  the  best  talent 
can  acquire  to  package  a  forthright,  con- 
ng  program  of  employee  communication. 
.  if  you've  planned  right,  you  come  up  with 
.'  really  significant  ideas  and  tcx>ls.  Like, 
nstance.  a  motion  picture  created  for  your 

n  loyecs   that   earns   the   top   award   of  the 
ty  for  the  Advancement  of  Management. 

5i|that's  getting  ahead  of  the  story. 

oger  turned  to  Fred  A.  Niles  Communica- 


tions Centers,  Inc..  to  attain  their  objectives.  It 
was  resolved  that  "Annual  Kroger  Employees' 
Meetings"  would  be  held  in  22  states  earlier 
this  year.  Divisional  management  was  made 
responsible  for  conducting  the  meetings  but  to 
keep  communications  uniform,  the  meeting 
tools  would  be  provided  from  headquarters  in 
Cincinnati.  The  motion  picture  medium  was 
employed  to  bring  top  management  executives, 
the  company's  plants,  its  national  advertising 
program  and  other  basic  themes  to  the  field. 
The  meetings  ran  precisely  one  hour,  were  held 
on  Sunday  and  attendance  was  voluntary. 
Two   Films    ^^"e^e    Needed    for   the    Meetings 

Actually  two  motion  pictures  were  needed. 
The  first,  Partners  in  Profit,  showed  the  com- 
pany's manufacturing  and  quality-control  oper- 
ations, told  how  new  product  labels  were  de- 
signed and  outlined  the  relationship  of  Kroger 
profits  to  employee  opportunity.  During  its 
25  minutes  of  screen  time,  company  president 
Jacob  E.  Davis  reported  on  growth  in  sales, 
profits  and  markets. 

The  second  film,  running  only  13  minutes 
long,  explained  the  Kroger  Employees  Profit- 
Sharing  and  Retirement  Income  Program  under 
the  apt  title;  Profit  for  Partners.  It  brought 
typical  employees  to  the  screen,  working  toward 
retirement,  and  showed  others  as  they  live  dur- 
ing their  retirement  years. 

The  twcvphase  film  program  took  first  place 


honors  in  the  Third  International  Management 
Film  Award  Competition  held  by  The  Society 
for  the  Advancement  of  Management. 

Well-Timed,    C^oniplcte    Program    Detailed 

But  these  weren't  just  "film  "  showings.  Fol- 
lowing a  detailed  "Operations  Manual"  devel- 
oped by  the  Niles  staff,  supervisory  personnel 
were  ready  with  brief  talks,  well-arranged  au- 
ditoriums, displays  and  the  basic  ingredients 
for  what  turned  out  to  be  smooth-running  and 
often  quite  dramatic  presentations. 

Employees  resfxjnded  to  personal  invitations, 
addressed  to  them  and  members  of  their  fam- 
ilies by  Kroger's  president.  Promotional  folders 
were  sent  to  supervisors,  stimulating  them  to 
encourage  employee  attendance.  And  as  the 
company's  guests  entered  the  hall,  they  were 
pinned  with  badges  bearing  the  legend,  "The 
Kroger  Brand — Guaranteed  fine  as  the  best  and 
costs  you  less." 

A  total  of  55  per  cent  of  Kroger  employees 
turned  out  for  these  voluntary  meetings,  nearly 
30,000  of  them.  Many  had  to  drive  long  dis- 
tances but  uniformly  good  responses  were  re- 
ceived in  all  divisions. 

And  after  the  meetings,  employees  were 
handed  a  "take  home"  piece  titled,  "Report  to 
Kroger  Employees"  which  reprised  highlights 
of  the  meetings  and  contained  an  inserted  com- 
computer-printed  "Fortune  Planner."  This  in- 
sert enabled  each  employee  to  verify  his  own 
money  position  in  the  Profit-Sharing  Program 
and  told  him  how  much  he  could  look  forward 
to  upon  retirement. 

To  paraphrase:  the  difficult  can  be  done  right 
a\say.  the  "impossible"  just  takes  a  little  longer 
but  it  can  be  done  with  the  right  tools.  • 


Key   executives   ir^   26   (l.<..s.i.,n^   conducted 
5S  meetings  m  47  different  places 


S7.000   Kroger   emptoveai  and  their  spousas 
were  invited  to  attend 


Live  action  >was  interspersed  with 
two  Nilas-prcduced  films 


-fall    decoration    materials    wore    shipped 
n  compact  containeri  like  this 


ds^i 


Decorations    were    Jr^rgnini      produced 
jnd  co-ordmated  by  Niles  display  eiperts 


^mm^ 


Interest  was  intense,  applause  sponidncous  at  .ill  meetings 


1 


More  than  one  miUion  pieces  of 
litaratura  ware  furnished 


Operation    manual    contained 
stap-by-aiep  meeting  guide 


T^o  color  motion   pictures  were 
produced  by  Nilet  organisation 


Kroger  President  Jacob  E    Oavis  spoke     on  camera  "  m 
one  motion  picture 
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Thf  pure  Wilier  of  ;i  iii(>iint;iin  strcarii  hcginx  to 
m«i<'  totiartt  ii  riiir  hiiMiii.  Will  it  soon  he  cou- 
taviiiuilid  hij  (noidalAi-  iia-stis,  poUutid.-' 


.  .  .  as  in  this  scene  of  impending  desolation  where 
a  vital  river  is  sloichj  strangling  on  polluted  wastes 
that  stagnate  along  its  hanks. 


TakJFig  Measures  to  End  Water  Pollution 

••I'll.-  KiviT  Miixl  Live"  a  Cliallenfiin^  aii<l   Pii-toriall>    P'ine   Ne>v   Color   Pk-ture 
from  Slu-ll  liilrmational  Provides  Answers  to  a  Vital   ami   Worldwide  Problem 


'T'm:  Shili.  International  Petroleum  Com- 
'-  pany  Limited  and  its  very  capable  Film 
Unit  have  brought  the  world  many  notable  mo- 
lion  pictures.  But  fev^  of  these  will  surpass  the 
pictorial  excellence  and  widely-useful  content 
of  a  new  21 -minute  color  film.  The  River  Must 
Live.  Made  to  create  an  awareness  of  the  prob- 
lem of  water  ptillulion,  this  picture  also  shows 
the  nature  of  pnillution  and  the  measures  which 
must  be  taken  to  end  it. 

Filmed  in  four  Huropcan  countries.  The 
River  Mu.si  Live  could  well  have  been  lensed 
along  the  banks  of  the  Hudson,  the  Ohio  or  the 
Mississippi.  The  streams  afTected  by  human 
and  industrial  wastes  know  no  international 
N)undaries  and  the  problem  is  worldwide.  The 
Shell  Oil  Company  in  America  already  has  a 


limited  number  of  prints  to  fill  expected  wide 
demand  from  communities  who  should  see  and 
take  heed  of  the  message. 
Pollution:  a  B\-Product  of  Man's  "Progress" 
For  rivers  everywhere  are  succumbing  to  the 
by-products  of  world  progress:  exploding  pop- 
ulations and  thriving  industry  whose  wastes 
have  been  allowed  to  reach  the  point  at  which 
normal  process  of  purification  by  bacteria  no 
longer  occurs.  Shell  acknowledges  its  responsi- 
bility but  the  film  makes  it  clear  that  the  oil 
industry  has  taken  energetic  and  etlectivc  meas- 
ures to  prevent  water  pollution. 

If,  however,  industrial  pollution  is  to  be  kept 
to  an  acceptable  inininuim  other  industries  must 
do  the  same.  Non-industrial  sources  also  con- 
tribute to  the  problem   and  there  can  only  be 


Modern  .sewage  trcalmenl  work  like  a  plant  I'ojluud  waUr  is  heiu);  airaled  ^>  hiiild  up  "  rich 
pictured  in  "The  River  Musi  Lit  nrovide  an  supply  of  oxijgen  hefore  the  fluid  is  retunud  to  its 
,n,K,iit  In  the  fliminalion  of  pollulei       /iter.  source,  again  a  "living"  river. 
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clean  water  if  local  authorities  are  prepared  to  ' 
build  suitable  purification  plants. 

The  People  .Must  Understand  Their  Problem 
To  protect  the  river  and  keep  it  health) . 
pollution  must  be  prevented,  not  merely  cured, 
and  the  way  in  which  a  river  absorbs  wasi. 
must  be  clearly  understood.  The  River  Mm: 
Live  turns  to  microphotography  to  show  in 
detail  the  organisms  which  preser\e  the  balance 
of  life  in  a  healthy  river.  The  natural  mecha- 
nism of  self-purification  is  slow;  it  needs  linii 
and  space.  Too  much  waste  in  too  short  a  spat^ 
overloads  the  river,  killing  the  micro-organism-' 
which  keep  it  clean.  The  river  then  become^ 
permanently  polluted. 

This  can  only  be  prevented,  the  film  show- 
by  much  more  widespread  treatment  of  Indus 
trial  and  urban  wastes.  The  methods  are  clcarh 


.'Viiotlier  inetliod  ol  treatini;  efilueiit  iv  siiounot 
the  trickling  filter  .separates  lea-'ites  from  water  in 
this  scene  from  Shell's  useful  film. 

defined:  physical  separation,  chemical  and  bio- 
logical  purification.  To  apply  them  fully,  the 
public  must  understand,  will  be  expensive  bi)' 
the  benefits  greatly  outweigh  the  cost. 
The    Film's    Quality    I'liderscores    a    Message 

The  cinematic  quality  of  The  River  Musi 
Live  adds  to  the  power  of  its  important  mes- 
sage. Director  Alan  Pendry  used  the  photo- 
graphic genius  of  Wolfgang  Suschitsky  (whos. 
camera  work  on  The  Tortoise  aiul  tin-  Ho't 
was  so  spectacular)  to  fortify  this  film.  Edit- 
ing by  Ralph  Sheldon  helps  take  viewers  into 
the  heart  of  the  problem,  swiftly  and  inexor.ibly. 
Alan  Fabian's  microphotography.  explainitlg 
the  biology  of  river  water,  clarities  and  lends 
intense  interest  to  the  subject. 

Showing  the  results  of  polhition  is  gr.iphic 
and  simple  enough.  But  this  Shell  International 
lilm  digs  deeper  with  visual  explanations  of  the 
|irocesses  of  purification,  of  the  kinds  of  plants 
which  cities  iiuist  build,  l-'lotation.  IliKCukitioO 
and  biological  treatment  are  answers  and  ihejf 
need  to  be  understitod.  Tlie  River  Musi  Uvt 
olfers  that  understanding. 

During  1^66.  the  company  also  further  ac- 
knovsledged  its  own  internal  responsibiliuO 
with  a  second  picture.  Clean  Water,  crcalcd 
for  refinery  employees  and  dealing  with  uK 
prevention  of  water  pollution  by  oil  diini" 
manufacturing  processes.  The  films  can  be 
shown  in  combination  to  specialized  audicnotS- 


k 
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BUSINESS  SCREEN  MAGAZINE 


Personal  Guidance  for  the  Growing  Girl 

I  A  Bright,  iNVw  Version  of  "It's   W  oiKlcrfiil    Ui-inj:  a  (iirl"  Personal   Products 
pses  ('onleniporary  Approaeh  in  Film  to    llrlp  Teen-Af:er>  Uiulerstarul   Matiirulioii 


EtsoNAi  Products  Company,  a  division 
of  Johnson  &  Johnson,  has  released  for  dis- 
ution  a  new  educational  motion  picture  on 
istrual  hygiene.  It's  Wonderful  Beina  a  Girl. 
22-minute  color  film  was  produced  by 
lio  Prtxiuctions,  Inc..  and  is  available  for 
1,  free  of  charge,  to  educators,  nurses,  phy- 
ins,  social  workers  —  ail  those  concerned 
helping  young  girls  to  understand  the 
:esses  of  maturation. 
"he  film  examines  the  physiological  and 
hological  aspects  of  growing  up  through 
eyes  of  two  twelve-year-olds.  Jean,  already 
lire,  is  able  to  accept  the  natural  biological 
:esscs  of  becoming  a  woman  easily  and 
characteristic  self-assurance.  Her  friend, 
iy.  however,  is  still  emotionally  the  little 
Shy  and  uncertain,  she  needs  time  to  adjust 
•owing  up.  With  the  understanding  and  as- 
nce  offered  by  her  mother,  her  teacher  and 
.  Libby  learns  to  understand  the  menstrual 
:  and  to  apply  this  new  knowledge  to  her 
life. 

.\  New  Version  of  Film  Produced  in  1959 
'v    Wonderjitl   Being   a   Girl   represents    a 
:Ailete  revision  of  a  motion  picture  by  the 
title  produced  for  Personal  Products  by 
\  io  Productions  in  1959. 

.cording  to   Mrs.   Jane   Yates,   the  Com- 

s  Director  of  Education,  the  decision  to 

uce  a  new  film  was  "motivated  by  our 

eness  of  the  need  to  communicate  with 

ig  girls  in  their  own  language. 

Ve  have  determined  on  the  basis  of  inter- 

with  teachers,  mothers  and  young  teens 

selves,  that  educating  these  girls  by  means 

il    story  involving  their  contemporaries  is  an 

If  live   technique.   This   method,   of  course, 

lC  res   constant   attention   to  new   fashions, 

ty  ;  of  conversation  and  attitudes."' 

■en-.Agcrs  Encouraged  to  "Be  Themselves" 

'  I  achieve  authenticity  in  the  new  film, 
\.\s  0  director  Hans  Mandeil  encouraged  the 
ir  to  talk  in  a  natural  manner,  often  perform- 
iy  .ithout  benefit  of  a  prepared  script.  The 
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uil  Products'  jjrcniicre  guests  llfjl  to  riu.lil ' 
Messir,  cluiiniKiii.  health  and  rducdtitm 
ittcc,  Bronx  Junior  llinii  School;  Don 
ron,  in  charp,c  of  motion  picture  and  t.t 
of  U.  S.  Information  Agency  in  \cw  York. 
te  producer  of  the  film.  Peter  Mooncy,  presi- 
of    Audio    Productions.    Inc.,    Xew    York. 


film  is  full  of  action,  in  accordance  with  current 
interests  of  young  teens.  Various  sequences,  for 
example,  are  set  in  a  swimming  pool,  a  roller 
skating  rink,  and  in  a  bowling  alley. 

A  tasteful,  straight-forward  analysis  of  the 
menstrual  cycle  is  presented  by  means  of  ani- 
mated sequences  narrated  by  the  girls'  teacher 
in  the  classroom  scenes.  The  teacher  and  the 
girls'  mothers  place  heavy  emphasis  on  the  im- 
portance of  making  good  grooming,  proper 
diet,  healthful  exercises  and  correct  posture 
daily  habits  all  month  long. 

These  Teaching  Aids  Supplement  the  Film 

Also  available  free  of  charge  to  supplement 
the  film  are  other  teaching  aids:  a  booklet  for 
young  girls.  Growini>  Up  and  Liking  II.  a  book- 
let designed  especially  for  mothers,  /low  Shall 
I  Tell  My  Daughter?,  and  a  Teachers  Guide 
prepared  for  Personal  Products  by  the  Mc- 
Graw-Hill Book  Company. 

Personal  Products  has  made  audiovisual 
media  available  to  educators  since  1954  when 
it  presented  its  first  motion  picture  on  men- 
strual hygiene:  Molly  Grows  Up.  Over  5().()0() 
sets  of  a  sound  slidefilm.  Confidence  Because 
.  .  .  You  Understand  Menstruation  (first  made 
available  in  1955),  have  been  distributed.  The 
original  version  of  It's  Wonderftd  Being  a  Girl 
has  been  viewed  by  6,000,000  people  since 
1959. 

Inquiries  regarding  purchase  of  the  new  film 


Mrs.  Jane  Yates,  director  of  educa- 
tion at  Vi  rson(d  Produet.s  Company, 
(lets  dcnwn.stration  of  Hmm  use  of 
new    film    followinfi    the    premiere. 

Peter  Tyrell,  i  ice-pre.\idcnt  and  director  of  mer- 
chandi.\in<i  at  Personal  Products  (at  left)  chats 
u nil  din  i-lor  of  the  filni—.\udio'\  llan.s  Mandeil. 


may  be  directed  to  Peter  J.  Mooney,  Audio 
Productions.  630  Ninth  Avenue,  New  York 
100.36.  The  film  may  be  booked  free  of  charge 
from  Mrs.  Jane  Yates,  Director  of  Education, 
Personal  Products  Company,  Box  6-PR,  Mill- 
town.  N.J.  08850.  • 


"It's  Woudcrful  Being  a  Girl"  examiius  both  the 
physiolojii(  al  and  psycholofiical  aspects  of  p,row- 
ing.   up   through  eyes  of  these  t/vo   l2-ycar-olds. 
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The  girls'  teacher,  Mrs.  Cooper,  explains  the 
menstrual  cycle  and  importance  of  g,ood  groom- 
ing   and    proper    diet    in    this    ila-vsrooni     scene. 


Mrs.    C<)<)|H'r's    c\pl:Hl;lli(>lls    hat!    In    (I  .1111^ 

qiic.slion-and-an.'iu-er  scs.sion.  Jodi  Hants  to  know 
if  she  shoulil  nash  hair  (hirim:  nienstruid  period. 


inward  tuialf,  Lilihy  has  leanwd  to  understand 
men.strual  cycle  and  the  new  emotions  involved 
in  groicing  up.  She  contemplates  a  party  dress. 
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PRACTICAL   APPLICATION    OF    VIDEOTAPE    IN    INDUSTRY 


Training  stall  iikiiiIkts  .it  West  \  iigiiiia  I'lilp  \  I'apcr  Company's  lilcachcd 
Board  Diiixioii  record  papi'r  vuuliinc  opirations  on  Atiipcx  \'fi-TUOO  vklfo- 
|<i;ic    rtiiiriirr    lor    rrplinjs    iihicli    ir'il    hi.\trii(  lots    in    traininfi,    operators. 

\  icl(M>la|K'>  Help  Train  Machine  Operators 

.%«•>»     and     Ki-liiiill     L<|iii|)iiiriil    i',v\>    Into    O|><-ralioii     Fa«l«'r 
as    W  «•»!    \  ir;:iiiia    I'a|)<T    <!oiii|>aiiv    l{fcor(ls    llu-     Tcrliniinie 


I'lOLUTAPt      RtCOROING,     tclcvi- 

"  sion's  familiar  "instant  replay," 
lus  been  adcipted  for  a  variety  of 
uses  by  \\est  N'irjiinia  Pulp  and 
Paper  Company,  one  of  the  worlds 
largest  paper  and  papcrboard  man- 
ufacturers. 

The  company's  Bleached  Board 
Division,  headquartered  in  Cov- 
ington, Virginia,  plans  to  use  its 
Ampcx  VR-7()()()  videotape  re- 
corder to  train  new  operators,  pre- 
pare experienced  personnel  for  new 
or  newly-converted  machines, 
dramatize  industrial  safety  p«)licics. 
and  to  supplement  films  as  media 
for  orienting  new  employees. 

The  technique  which  West  Vir- 


ginia is  pioneering  in  tlic  pulp  and 
paper  industry  was  originally  de- 
signed for  use  only  in  the  television 
broadcast  studio.  A  videotape  re- 
corder, used  with  a  television  cam- 
era, records  images  and  sound  on 
magnetic  video  tape  for  instant  or 
delayed  playback  as  a  television 
picture.  The  tape  may  be  replayed 
indefinitely,  or  erased  and  used  to 
record  new  information.  Most  pro- 
grams seen  on  home  television  are 
videotape  recordings  of  earlier 
shows. 

Portable  Kecorders  Broaden  Field 
Since  the  introduction  of  the  first 
videotape  recorder  by  Ampcx  ten 
years    ago,    however,    engineering 


Videolu|K>  ri-coi-diii)>  of  a  ki-y  macliiiic's  operation  is  pltiijrd  hack  on  VI{-7()<)() 
rrcorilcr  lo  help  IrainiiiK  "/  apprentice  operators  in  Covington,  Virginia  plant. 


.^Itf 


advancements  have  provided  por- 
table videotape  recorders  priced 
from  $1,000  to  S3. 500.  which  arc 
finding  a  wide  range  of  applications 
in  business,  industry,  recreation 
and  education. 

Videotape  recording  already  has 
helped  solve  a  major  training  prob- 
lem, according  to  William  A. 
Schoppenhorst,  Division  Training 
Director.  The  problem  presented 
itself  when  a  huge  Number  Eight 
bleached  board  machine  at  the 
Covington  mill  was  scheduled  to 
be  rebuilt,  at  a  cost  of  $1.5  million, 
to  increase  its  overall  efficiency. 
The  project  entailed  rebuilding  the 
press  section  and  adding  to  the  ma- 
chine's coating  system. 

Problem  in  He-Training  Workers 

The  personnel  who  had  operated 
the  original  machine  would  have  to 
be  retrained  to  operate  the  rebuilt 
version.  This  would  take  time  and 
might  prevent  the  "new"  machine's 
swinging  into  full  operation  im- 
mediately after  the  conversion. 

To  meet  the  problem.  Schoppen- 
horst turned  to  videotape  record- 
ing. Shortly  before  the  rebuilding 
began,  he  and  his  group  took  the 
■Ampcx  machine  and  a  television 
camera  to  the  company's  Luke. 
Maryland,  mill.  Here  was  located  a 
machine  with  cimiponents  identical 
to  those  the  rebuilt  Covington  ma- 
chine would  have.  In  two  days  the 
men  recorded  on  video  tape  all 
phases  of  the  machine's  operation 
necessary  for  training  purposes. 
Extra  Dividends  During  Recording 

"We  not  only  recorded  the  nor- 
mal operation  of  the  machine." 
Schoppenhorst  said,  "but  dho  wit- 
nessed a  couple  of  paper  breaks, 
and  taped  the  methods  which  the 
operators  used  to  get  the  machine 
rethrcaded.  It  was  a  complete  vis- 
ualization of  the  procedures  need- 
eil  in  rortheoming  classrt>om-lype 
insiruciion.  .And  it  was  permanent- 
ly recorded  on  video  tape,  ready 
to  be  played  back  anytime." 

Soon  afterward,  the  big  Coving- 
ton machine  was  deactivated,  as 
the  two-week  rebuild  project  be- 
gan. During  those  two  weeks,  the 
idled  operators  were  on  a  "TV 
break"  —  being  indoctrinated  in 
the  operation  of  the  "new"  ma- 
chine hy  watching  video  tapes  of 
the  Luke  machine. 
rcrMMinel  HeacK  With  the  Machine 

,\l  the  end  of  two  weeks,  when 
the  Covington  machine's  conver- 
sion was  completed,  a  well-trained 
team  of  operators  was  ready  lor  it. 
■  \llhough  the  operators  were  han- 
dling the  rebuilt  cciiiipment  for  the 
first   time,   men   and   machine   al- 


ready were  familiar  partners  due  ti 
a  great  extent  to  videotape  record- 
ing." Schoppenhorst  said.  "The  re- 
sult was  an  unusually  succcsfu: 
start-up." 

The  division's  four-year  appren- 
tice programs  also  will  benefit  fron 
use  of  videotape  recording.  Tap^ 
sequences  showing  detailed  opera- 
tion of  some  of  the  machines  and 
equipment  in  the  large  Covington 
plant  will  be  viewed  and  studied 
by  apprentice  classes  on  various 
levels. 

Record  X'isitins;  Speakers'  Talks 

Visiting  lecturers,  from  such 
cities  as  New  York  and  Philadel- 
phia, have  customarily  formed  a 
part  of  the  apprentice  curriculum 
But  hereafter,  each  \isitor's  pre^ 
entation  may  be  recorded  on  vide 
tape,  to  be  shown  in  lieu  of  futur. 
visits,  thus  saving  West  Virgini 
the  repeated  tra\cling  expense 
and  possible  lecturers'  fees. 

Such  applications  tie  in  with  th. 
division's   stated   policy   regardin 
use  of  the  Ampcx  XR-TofM).  "I 
any  situation  where  there  is  grcait 
convenience  or  effectiveness  to  h. 
gained,  and  money  or  time  to  be 
saved."    Schoppenhorst   said,   "wc 
will  try  to  put  videotape  recordiqg 
to  work." 

Other  Uses  for  This  Technique 

Based  on  this  guideline,  at  least 
tw(i  further  uses  of  the  technique 
are  being  considered:  safety  train- 
ing and  new-employee  orientation 
Simulated  industrial  accidents,  in 
factory  and  office  cnvironnienls, 
w  ill  be  recorded  on  video  tape.  The 
tape  then  will  be  shown,  with  t 
safety  talk,  to  all  employees,  to 
emphasi/e  the  importance  of  safety 
consciousness. 

Newly-hired  employees  in  all<^ 
partments  soon  may  be  getting  tC- 
quaintcd  with  their  company  via 
an  orientation  video  tape,  instevl 
of  viewing  the  conventional  "odpl- 
tation  films"  familiar  to  most  filfllS. 
"From  the  video  tape  showings  wt 
already  have  held,  we've  fousd 
that  employee  retention  is  grealf 
when  receiving  the  inforniatilXi 
friim  a  television  set  than  when 
viewing  it  i>n  a  motion  picture 
screen  with  the  lights  out, "  Schop- 
penhorst pointed  out.  "Perhaps it's 
a  commentary  on  our  modern  TV- 
oiienied  society,  but  it's  a  fact,'    • 

*  *  * 
Ediior's  Notk:  Other  videojp 
reports  await  publication,  iw] 
cover  training  at  .1.  F.  Jelcnko* 
Co.:  a  program  in  the  PitriUB- 
Moore  Division,  Dow  Chcmicil 
Company;  and  a  round-up  ^w 
varied  applications  of  this 
auilio-visual  training  tool. 
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LEADER  POR 1  RAIT 

A     l{io<jraph>-in-|{ri)-r     Mxiiil 
Finiuui;il    \.    V.    Ralph    llali 

"lyTo  Man  i or  Si'oii.K.Hrs  is 
-'■^  Ralph  Hall,  our  recently-elect- 
ed Financial  Vice-President.  This 
lather  of  si.x  is  a  very  modest  man, 
indeed.  And  one  who  believes  in 
brevity  of  words,  too. 

But  we  were  able  to  put  togeth- 
er some  of  the  important  high- 
lights in  the  career  of  this  inde- 
pendent film  maker.  Including  the 
fact  that  he  displayed  his  inte^e^t 
in  his  present  career  at  the  early 
age  of  13,  when  he  made  his  first 
film  with  a  borrowed  camera  and 
a  budget  of  ,S7.()(). 

And  we  do  know  that  he  served 
as  a  combat  cameraman  in  the 
U.  S.  Army.  .After  his  discharge, 
he  began  a  new  professional  ca- 
reer as  a  cameraman/editor  in  the 
vast  North  American  Aviation 
complex.  Later,  he  became  h?  :d 
of  the  Motion  Picture  Denart  -.icnt 


Financial  v.j).  Kalpli  Mall 

of  the  General  Dynamics/ Convair 
plant  in  San  Diego.  It  was  here 
that  Ralphs  reputation  for  fine 
workmanship  and  ability  as  a  lead- 
er began  to  spread  through  the 
Southern  California  area. 

When  the  great  cut-back  hit 
Convair  and  the  San  Diego  area, 
Ralph  Hall  returned  lo  Los  An- 
geles to  become  manager  and  ex- 
ecutive proiluccr  for  lytic  Pro- 
ductions. Subsequently  joining  the 
Film  Designers  Division  of  EMC 
Corporation  as  executive  pro- 
ducer, he  later  became  production 
manager  for  Graphic  Films'  Cor- 
poration in  Hollywood. 

Then  that  siren  call  nl  inde- 
pendent production  was  heard  — 
and  heeded.  Currently.  Ralph  is 
the  head  of  his  own  company: 
Ralph  Hall  Productions.  Holly- 
wood. The  company  is  active  in 
business,  educational  and  govern- 
ment film  work.  And  Ralph  is  al- 
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so  associated  with  baseball  man- 
ager Bobby  Bragin  in  the  produc- 
tion of  some  outstanding  sports 
training  films. 

As  for  his  personal  life:  his 
avocation  is  travel  and  camping 
trips  with  Mrs.  Hall  and  their  fam- 
ily of  six   active   youngsters.   He 


also  has  an  intense  interest  in  ex- 
perimenting with  new  forms  of 
audiovisual    conmiunication. 

Meanwhile,  keejiing  track  of 
IFPA  finances  does  help  to  take 
care  of  those  few  idle  moments  in 
the  schedule  of  a  busy  prcxlucer 
and  a  very  active  member.  • 


Paiu'li.si.s  Di.sciis.s  Film  Bii.siness  Mt'iliods 


Oani  L  Discussions  of  business 
-'-  development  on  behalf  of  in- 
dustry film  producers  continued 
as  the  principal  subject  for  the 
October  meeting  of  ll'PA's  Los 
Angeles  Chapter.  Principal  panel- 
ists, whose  comments  were  heard 
were  John  Russo.  speaking  for  the 
Los  Angeles  Chamber  of  Com- 
merce; .lud  White,  of  the  Small 
Business  Administration;  Jack 
Rokohr,  U.  S.  Department  of 
Commerce;  and  Jack  Pearce. 
Western  Manager,  Sales  Meetings. 
This  session  brought  out  a  num- 
ber of  the  association's  sustaining 
members,  adding  their  suppiirl  for 


IFPA's  study  of  improved  meth- 
ods for  business  growth  among 
producers.  Credit  for  the  two  first 
meetings  on  this  subject  is  shared 
by  proiiram  co-chairmen  Vcrn 
Vihlcne  and  Ed  Rinker  and  the 
Chapter's  new  chairman,  William 
Morrison,  of  F-M  Productions. 
Hohcrtson  llcails  NL'inhersliip 
Scott  Robertson,  of  Eastman 
Kodak,  is  now  heading  IFPA's 
national  membership  conmiittce. 
He  was  asked  to  serve  in  this  im- 
portant post  by  special  request  of 
the  National  Board  and  with  the 
special  consent  of  the  Los  Angeles' 
Chapter  has  turned  o\er  his  chap- 
ter chairmanship  to  Bill  Morrison. 


Il  Was  "Festival  Monlli"  in  San  Francisco 


. .  All  October  activities  of  IFPA's 
Northern  California  Chapter  were 
devoted  to  final  arrangements  for 
the  recent  San  Francisco  Interna- 
tional Film  Festival.  And  the  Oc- 
tober meeting  of  the  chapter 
brought  showings  of  Festival  "fi- 
nalists" and  winners  of  the  "Film 
as  Communications"  category  at 
that  event.  The  session  was  held 
at  theClifl  Hotel. 

Again  |ilaying  key  roles  in  Fes- 
tival arrangements,  IFPA  mem- 
bers took  part  in  nine  pre-scrcen- 
ing  juries  which  reviewed  the 
"Communications"  entries  and 
spent  more  than  200  hours  on  the 
211  films  submitted  for  this  cate- 
gory. Ray  Jaeger,  past  VN'estern 
Executive  Vice-President  aiul  for- 
mer Chapter  Chairman  Vin  Agar 
have  both  served  on  the  Festivals 
board  of  directors  for  several 
years.  • 

*        •        • 
Board  Announces  Resignation  uf 
Recording  Secty.  Elaine  Dolniek 

The  National  HiKird  has  an- 
nounced   the    resiunation   of   Mrs. 


Elaine  Dolniek.  our  Recording 
Secretary,  for  the  past  several 
years.  The  new  telephone  number 
and  address  of  the  National  Head- 
quarters' office  will  be  announced 
in  your  next  Jolrnal. 

Good  News  at  Dyrenlurtlis 
A   There's    good    news    from    the 
Harold  Dyrenforth  residence!  Mrs. 
D\rcnforth    has    recovered    com- 
pletely from  her  recent  operation. 

"Goldoii  Cialc"  award  winners  iccrc 
(I  to  r):  ]aiiii\  Tartan,  director; 
Don  llostrr.  prodiiiir;  and  Rohrrt 
Ihckir,  urit<  r  of  "lloniihss  ChihI." 
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(CONTINUED  FROM  PAGE  69  > 
Our  recent  past-president  also  re- 
ptirts  purchase  of  a  new  home  in 
the  Laguana  Nigel  coninuiniiy 
along  the  southern  beach  area. 
When"s    the    house-warming.    Mr. 

Past- President?  • 

•       •       • 


Help!  Help!  Gene  Huggens. 
IFP.A  President,  is  fast  becoming 
buried  under  a  landslide  of  paper 
at  his  General  Dynamics/ Pomona 
office  since  his  very  efficient  sec- 
retary. Lucy,  has  taken  time  off 
to  welcome  a  new  heir  (or  heir- 
ess!). Congratulations,  Lucy!       • 


CFl  Scmiiiiiron  .\d\aiuecl  Film  Ten  linic|iies 


Participants  from  all  over  the 
U.  S.  and  from  abroad  attended 
another  three -day  "Advanced  Film 
Techniques  Seminar"  hosted  by 
Consolidated  Film  industries  in 
HollywiHKl  on  September  2S-3(). 
Film  makers  and  users  represented 
Federal  and  state  agencies,  scien- 
tific and  educational  institutions, 
the  military  services  and  factual 
film  producers  were  welcomed  b\ 
CFl  president  Sidney  P.  Solow. 

The  seminar  program  began  at 
Ryder  Sound  Services,  with  in- 
struction on  sound  equipment  pro- 
vided by  Ronald  R.  Cogswell  and 
was  highlighted  by  a  discussion  of 
color  vision  and  a  demonstration 
on  the  subjective  nature  of  color 
perception  by  Edward  P.  Ancona, 
Jr.,  of  NBC-TV,  color  ctwrdinator 
of  that  network's  top-rated  series. 
Bonanza.  The  first  day's  program 
concluded  with  instruction  on  film 
editing  by  Fred  W.  Bcrger,  ACE, 
supervising  film  editor  of  Madison 
Productions:  he  was  followed  by 
Dr.  C.  Loren  Graham.  Eastman 
Kodak  Company,  who  discussed 
the  "Design  of  a  Complete  Photo- 
graphic System."  The  concluding 
first  day  presentation  was  given 
by  Laurence  F.  Mascott  who  spoke 
on  film  writing.  Masc»)tl's  d<x:u- 
mcntary.  The  Brave  Rifles,  is 
widely-acclaimed 

Lou  Livingston,  head  of  (  Fl's 
Filmstrip  Department,  opened  the 
second  day's  seminar  with  a  graph- 
ic demonstration  of  production 
methods     involved     in     filmstrips. 

Lou  Livingsloii,   in  i  Imrnr  nj  I'Hiu 
\lrijt  l)i  i>l.  Ill  ('II.  ilisnissis  ilmt  m<- 
iliinii    lit    I  Hill    Ti  ( liniiiiii  s   Siiiiiiiin 
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CFI  president  .Sidnc)  P.  Solow  r.v- 
])lains  iiwlluiiuilical  lliconj  hcliiiul 
sensitometry    to    Scntiiwr    atidience. 

Dale  Tate,  manager  of  CFI's  Ti- 
tle and  Optical  Division,  followed 
with  pointers  on  "Titling  and  Opti- 
cal Effects." 

Discusses  Photographic  Theory 
A  popular  1965  Seminar  session 
scored  again  as  Sid  Solow  conduct- 
ed a  session  on  "Some  Useful 
Theory."  A  professor  of  adjunct 
rank  at  the  University  of  South- 
ern California  where  he  has  in- 
structed continuously  since  the 
fall  of  1947,  Solow  gave  a  brief 
but  thorough  discussion  of  the  evo- 
lutit)n  of  photographic  theory  with 
special  emphasis  on  the  nature 
of  "gamma"  as  a  photographic 
concept.  He  also  reviewed  the  use 
of  reversal  films  v.s.  negative-posi- 
tive. 

Ted  Fogelman,  CFl  lab  super- 
intendent, continued  the  post- 
luncheon  program  with  his  talk 
on  "Working  With  the  Film  Lab- 
oratory" and  guided  a  two-hour 
tour  of  the  company's  facilities. 
f)n  Lighting  and  Cinematography 

The  final  day's  program  was 
headed  by  John  L.  Murray  at 
ColorTran  industries.  Working 
with  Charles  Clarke,  ASC,  Mur- 
ray conducted  discussions  of  light- 
ing and  the  role  of  the  director 
"I  photography.  Demonstratii>ns 
using  ColorTran  equipment  fea- 
tured proper  and  improper  light- 
in"  for  normal  and  effect  camera 

>ik. 

A  session  on  tilni  handling 
e.;'  M'Ment  was  hosted  on  the  final 


Jack  NL  Goctz,  director  of  public  rc- 
lalioii.s  at  CFl  (left)  cong.ratulatrs 
Donald  L.  I'lalli,  of  Boring  Com- 
pany,   on    completing   the   seminar. 

afternoon  by  Harry  Tcitelbaum. 
vice-president  of  Hollywood  Film 
Company.  The  seminar  concluded 
with  a  lengthy  "question  and  an- 
swer" period  with  all  "instructors" 
participating  to  clear  up  any  ques- 
tions that  might  have  develop)ed 
during  the  three-day  sessions.       • 

*  ^:  :{: 

Betty  Jane  Williams  is  Honored 
for  "Outstanding  Achievements" 

TV  Betty  Jane  Williams,  immediate 
past-president  of  Los  Angeles  Ad- 
vertising Women  and  a  pioneer 
member  of  the  Industry  Film  Pro- 
ducers Association,  has  been  hon- 
ored for  "outstanding  achievement 
in  business  and  professions."  At 
ceremonies  held  in  Newport 
Beach,  Calif,  recently.  Miss  Wil- 
liams' award  culminated  National 
Business  Women's  Week  and  was 
presented  by  Sarah  Jane  Cunning- 


ham, president  of  the  National 
Federation  of  Business  and  Pro- 
fessional Women's  Clubs. 

One  of  six  women  to  receive 
national  recognition,  she  shared 
that  honor  with  aviatrix  Jacque- 
line Cochran.  By  coincidence.  IVIiss 
Williams  served  under  Miss  Coch- 
ran's command  during  World  War 
11  in  the  WASP's.  She  still  holds 
the  rank  of  Major.  US.AF  Re- 
serves. 

Her  career  in  the  Air  Force  led 
to    her    recent   career    in    writing. 


Bettv   lane  \\  illiams 


direction  and  production  of  avia- 
tion and  missile  space  motion  pic- 
tures for  industry  and  the  mili- 
tary. Betty  Jane  Williams'  films 
have  received  two  "Cindy's"  at 
industry  Film  Producers'  awards 
programs  and  three  "Lulu's"  from 
Los  Angeles  Advertising  Women 
for  the  "best  business  films  in  13 
Western  states."  • 


Ihe  1967  Guide  to  Producer  Ser\  ices 

Tn  THii  Traoition  of  accuracy  and  completeness  which  is 
the  hallmark  of  these  special  Business  Screen  annual 
buyer's  guide  issues,  the  Editors  again  bring  our  subscriber 
family  in  the  V .  S.  and  abroad  some  35  pages  of  detailed 
listing  data  on  production  service  organizations,  ranging  from 
the  national  and  international  film  distributor  listings  (see 
page  31  )  to  the  many  facts-in-depth  about  film  laboratories 
and  other  service  organizations  and  individuals  which  begin 
on  the  facing  page. 

1  he  figures  show  how  complete  this  survey  effiirt  was:  83 
lahs  in  the  U.S.  arc  listed:  England  and  the  European  con- 
tinent are  covered  by  data  beginning  on  page  I  OS;  there  are 
21  specialists  in  film  art  and  animation:  12  film  editing  serv- 
ices; 14  effects  and  optical  houses;  12  film  music  libraries 
and  music  sjiecialists;  2S  motion  picture  and  slidefilm  sound 
recording  companies,  title  specialists,  film  translators;  cine- 
matographers  and  other  service  groups.  Over  50  specializing 
film  writers  are  again  at  your  service. 

hollowing  our  semi-annual  listing  of  film  manufacturers' 
representatives  (page  96),  other  pages  provide  sources  of 
manufacturers  anil  kev  tlistribulors  of  specialized  film  pro- 
duction equipment  and  related  accessories.  Look  to  them  for 
service.  You'll  fiiul  this  issue  useful  ihrouehout  1967.  • 
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A-V   CORPORATION 
(Formerly  Texas  Industrial  Film  Company) 
25 IS   North  Blvd..   Houston,  Te.xas  77000 
Phiine:  JA  .{-0701  AC!:  713 

Vr.ir  of  Incorporation:   1945 

J.  C.  Rebnian,  President 

W'm.    B.    Padon,   Via'   President   &    Secretanj- 

Treasurer 
Albert  P.  T\Ier.   Exreiitive  Vice  President 
D.i\i'  C:aza!et.  Executive  Producer 

16mm  Services:  printing  and  processing:  black 
6i  white  reversal,  negative,  sound  tracks,  dupe 
negative,  positive  and  reversal  release  prints, 
Ektachroine  original,  work  prints,  release  prints, 
Eastman  color  negative,  internegative,  positive 
release  prints;  key  or  printed  edge  numbers.  Lab 
facilities  for  processing  .\lE-4  series  of  films. 

Special  Services:  optical  effects  &  printing,  dupe 
negatives,  color  inteniegatives.  Mack  &  white 
master  positives,  Ektachroine  or  Kodachrome 
masters;  editing  and  recording,  re-recording  ol 
magnetic  tape,  transfer  to  film;  conforming  films 
for  printing;  animation,  sound  stage;  titles. 

Member:  Association  of  Cinema  Laboratories. 


ACME   FILM   LABORATORIES,   INC. 

1161  N.  Highland  A^enue.  Hollywood,  Cali- 
fornia 9003S 

Phone:   HO  4-7471    AC:   213 

400  Madison  A\emie,  16th  Floor,  New  York, 
N.  Y.  10017 

Phone:  421-3400  AC::   212 

Year  of  Incorporation:   1945 

Sani   Sawelson,   President 

.\Iel  Sawelson,  V.P.  &  Genend  Manager 

David  C^hristopher,  Secretary.   Treasurer 

Ii-ving  Kahii,  Sales  Manager 

Hobcit  Troup,  Vice  President /Sales 

I'ctc  Wood,  Cliirf  Engineer 

John   Killough,  Lrt/j  Supt. 

35mm  Services:  video  tape  translei   to  film. 

lOmm  Services:  color  and  black  6<  white  proc- 
essing &  printing;  video  tape  tianslcr  to  film. 

Special  Services:  television  recording  dept.  in- 
cluding video  tape  to  film,  video  tape  to  tape, 
film  to  t:ipe,  tape  editing  and  taiic  viewing,  black 
&  white  or  color,  inclii(liiig  hi-baiul. 


* 


ALLSERVICE   FILM   LABORATORIES,   INC. 
35  West  45th  Street,  New  York,   N.Y.    10036 
Phone:  LT  1-2960  AC:  212 

Oate  ol  Incorporation;  1963 

Byron  Roiidabiish,  President  &  Treasurer 
Miirton  Stone.  Executive  Vice-President 

&  General  Manager 
Peter  .Annew,  Secrelan/ 

35inm  Services:  black  6<  white  6;  color  processing 
and  prinling;  contiiet  and  rediielion;  A  6i  b  roll 
and  printing;  siiperimposition. 

16mm  Services:  bhick  tx  while  &  color  processing 
and  printing;  contact  and  reduction;  A  6:  H  roll 
printing;  siiperimi^isition. 

Member:  Association  of  Cinema  Laboratories. 
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ALPHA  CINE   LABORATORY 
1001    Lenora   St.,  .Seattle,   Wash.,   98121 
Phone:  .Ml'  2-S230  ACl:  206 

Year  of  Organization:  1956 

Leslie  E.  Davis,  Manager 
George  H.  Harvey 

70mm  Services:  Eastinancolor  negative  positive 
continuous  processing  and  printing. 

3.5mm  Services:  black  6c  white  negative,  positive 
processing;   Ultrasonic  cleaning;  Permafilm. 

16mm  Services:  Ektachroine  processing;  East- 
inancolor negative  positive  processing;  black  & 
white  negative,  positive  fie  reversal  processing; 
Additive  color  printing.  Ink  edge  numbers,  Ultra- 
sonic cleaning.  Permafilm.  Optical  sound  tracks, 

ALPHA  FILM   LABORATORIES 
P.    O.   Box   5325.   Baltimore,    Mai  viand   21209 
Phone:   CL  2-41.50  AC:   301 

Year  of  Organization:  1919 

W.  E.  Wood,  Oicner  ^ 

35mm  Services:  developing,  printing,  titles,  sound 

recording. 

16mm  Services:  reversal  processing,  developing- 
&  printing,  titles,  sound  recording  —  live  W 
from  tape. 

ARTA   LABORATORY,   INC. 

723  Seventh  Ave.,   New  York,  N.Y.   10019 
Phones:  JU  6-75.56/7  .AC:  212 

William  Kapelmaster,  President  ^ 

35mm  Services:  black  &  white  negative  anff 
positive  developing  and  printing;  diipes;  F.G.M.; 
vvoikpiints  and  release;  high  contrast  developing. 

16!nm  Services:  black  6c  white  negative  and  posi- 
tive developing  and   printing;   T\'  spots. 

Special  Services:  ()plic;il  negatives  developed- 
continuously, 

BAY   STATE   FILM   PRODUCTIONS,   INC. 

35    Springfield    Slreel,    .\gawaiii    (Spriii-ilii'ld), 

Mass. 
Phone:  7.34-3  l(i4  AC:  413 
Branch;  SO  Bov  Istoii  Street,  Boston,  Mass. 
Phone:    HA  6-S904.   Lowell  Wentworth,  Vict 

President,  in  clnirge. 

Year  ol  Incoiporalion:   1943 

Morton  H.  Read,  Pre.\dent 

David  Dovle,  Exec.  Vice  President 

Harold  ().  Stiinton.  \'i(('  President 

Lowell  V.  Wentworth.  \'i<c  President 

l'"ianeis  \.  Letendre.  Vici'  President 

A.  Herbert  Wells.  Treasurer 

Harold  M.  Fischer.  V.P.  and  Production  Mgr. 

Kenneth    E.   Alexander.   \'irc   President 

35mm  Services:  black  &  white  and  color  liv* 
action  |)hotogr,iphv ;  aniiii;ilion  camera;  dubbing 
and  eqn;iliz;ilioii;  interlock  projection,  .Moviola 
and  sound  readers. 

16mm  Servic-es:  bkick  6v  white  and  color  live 
iiction  ;ind  animation  photogiaphv;  inlerlock  pro- 
jectors; svnchronoiis  in;igiietic  recording;  printing 
labs  for  color  and  black  6c  white,  iilack  6<  white 
processing,  positive,  negative,  reversal,  Moviolal 
and  sound  re;iders. 

Special  Servic-es:  hot  press  titles  in  color  and 
black  &  white;  still  photography,  color  and  black 
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BAY   STATE   FILM:   CONTINUED 

white;   sound   slidefilnis,   color   and   black   & 
ite;    screening    rooms;    animation    department; 
eign  language  dubbing;  script  services;  record- 
printing;  processing;  sound  stage;  set  design- 
carpenter  shop;  film  vaults. 
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BEBELL  &   BEBELL 
COLOR   LABORATORIES,   INC. 
108  West  24tli   Street.   New   York,  N.Y.    10011 
hone:  924-.S5-:}  AC:  212 
:able  address:  LABSBEBELL,  N.  Y. 

fear  of  Incorporation:  1951 

•Gorman  Lars  Bebell,  President 

Arthur  Frederick  Hebell.  Vice  Prcxidcnt 

can  Anne  Bebell,  Sccrctary-Tieusiircr 

am   Services:   Ektachrome  and  black-&-white 

ersal  processing  and  dui)licatiMg;  work  prints 
:olor  and  black  &  white;  black  6c  while  work 
It  conversions  from  color;  reductions  to  16nnn. 

i  ;h-speed  Ektachrome  processing  and  printing; 

c  )r  internegatives,  release  printing. 

1  am  Services:  Ektachrome  and  black  &  white 
r  ?rsal  processing  and  printing;  work  prints  in 
c  )r  and  black  &  white  and  black  &  white  work 
f  it  conversions  from  color;  color  internegatives; 
r  ase  printing.  High-speed  Ektachrome  proc- 
e  ng  and  printing;  Commercial  Ektachrome 
I  0-2/7235  processing. 

I  Dstrip  and   Slide  Services:   animation  camera 

II  Iters  (color  and  black  &  wliite);  in  single  and 
d  ble-frame  and  frameless  horizontal  (no  frame 
li  s);  answer  print  service;  canning  services; 
s|  :ial  cartridge  mounting.  Slides  and  Vu-Graphs 
ii  ;verv  size,  mount-processed  and  enlarged  or 
rajced,  in  color  and  black  &  white  from  art  and 
trlsparencies. 

Clor  Microfilm   Services:  high-resolution    16mm 
35mm     processing,     sprocketed     and    non- 
[  )cketed;  aperture  card  mounting. 

N  lical  Services:  .33mm  X-ray  film  and  process- 
16mm  and  .33mm  Roentgen  cinematography 
1  lication;  cine-fluoroscopy  duplication;  33mm 
t(  I6nim  reduction  printing;  titling  and  special 
cts. 


JOHN   R.   BENNETT 

617   Aberdeen   Ave.,   Columbus,   Ohio  43211 
hone:  AM  3-7007  AC:  614 

ear  of  Organization:  1951 

)hn  R.  Bennett,  Owner  and  Manager 

unnie  Coffey,  Secretanj 

aldwell  Richeson,  II 

)hn    W.    Coffey,    Bett\e    Simmons 

K  im  Services:  fast  service  on  16mm  processing 

It  rsal  and  negative  black  &  white;  release 
pi  ting;  workprints,  reversal  and  negative; 
pi  ted  edge  numbering. 

S|  :ial  Services:  editing;  film  repairing  and  clean- 
in    make  titles. 


1( 

sa 
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BUCKNER'S 
128  Unruh  Avenue,  LaPuente,  California 
hone:  330-2902  AC:  213 

;ar  of  Incoqioration:   1948 

10  Buckner,  Owner-Manager 

m  Services:  color  and  black  &  white  rever- 
nd  negative  release  printing,  processing  b/w 
rsal  or  negative.  Also  8mm  processing. 
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BYRON  MOTION  PICTURES,   INC. 
1226  Uisconsin  Avenue,  N.  W.,  Washington, 

n.  c:.,  20007 

Phone:  FK  3-4000  AC:  202 

New  York  City  Phone:  CO  5-7732  AC:  212 

Y'ear  of  Incorporation:  1938 

lUron  Roiulabush.  President 

Dudley  Spniill,  \'i«'  President /Gen.  Manager 

Arthur  Rescher,  Sales  Manager 

35mm  Ser\iccs:  black  6c  white  spray  negative 
.Mid  positive  processing.  Black  &  white  contact, 
step  &  blowup  printing.  35mm/32mm  printing. 

Ifinim  Services:  black  &  white  negative,  positive 
,iinl  rt'Ncrsal  processing.  Color  negative-positive 
pioicssing.  Ektachrome  processing.  Black  & 
w  liite  and  color  printing.  Contact,  step,  reduction, 
1-to-l  optical  and  additive  printing. 

Other  Laboratory  Services:  edge  numbering,  ul- 
trasonic cleaning.  Peerless  film  treatment,  mag- 
netic striping. 

Other  Services:  35mni'16mm  editing,  conform- 
ing;, music  lijjrarv,  editorial,  room  rental;  Westrex 
sDMud,  recording,  mi.xing,  transfer-to-optical  print- 
ing track,  interlock. 

Member:  Association  of  Cinema  Laboratories. 
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CALVIN   PRODUCTIONS,   INC. 
1105  Truman  Road,  Kansas  City,  Missouri 

(i-llOC 
Phone:  HA  1-1230  AC:  816  Cable:  Cal\Tn-Fox 

Year  of  Incorporation:  1931 

Leonard  Keck,  President 

William  Ilcddcn,  Vice  President 

Frank  Harhydt,  Vice  President— Production 

James  Hash,  Secrctanj-Treasurer 

James  Moore,  Production  Manager 

James  Bannister,  Services  Manager 

Donald  S.  Phillips,  Manager-Contract  Division 

William  Scrogin,  Operations  Manager 

35mm  Services:  color  and  black  &  white  release 
prints;  black  &  white  dupe  negatives  and  master 
positives;  color  internegatives  and  intcrpositives. 
33inni  processing,  color  and  black  &  white. 
D.iilies  —  color  and  black  &  white  —  pictures 
and  sound.  35nim-16mm  reductions. 

16mm  Scr^•ices:  color  and  black  &  white  reversal 
,111(1  positive  release  ])rints.  Color  and  black  & 
white  workprints;  ink-printed  etlge-numbering; 
bl.ick  6c  white  dupe  negatives  and  color  inter- 
negatives. I6nim  processing  —  Ektachrome  com- 
mercial and  ER,  exterior  Kodachrome  and  Type 
A,  black  &  white  reversal  and  negative. 

8mm  Services:  !6mni-8inm  reduction  printing. 
8nim  color  and  Mack  i<  white,  reversal  and  posi- 
tive relea.se  printing;  black  6v  white  dniH-  nega- 
tives; color  internegati\es;  magnetic  sound  strip- 
ing, .sound  transferring.  Super-8;  standard  8. 

Speciiil  Scr^iccs:  scripting,  location  6c  sound  stage 
pjiiitograpln',  sound  recording  and  transferring 
(Vi"  and  magnetic  film),  multiple  channel  mix- 
ing to  photographic  printing  tracks  (negative, 
positive,  35mm,  16mm).  Music  and  sound  effects 
libraries  and  recording,  original  scoring,  staff 
narrators;  set  design  and  construction;  titling 
and  animation,  .storvboards;  editing,  cutting,  and 
conforming  services;  traveling  matte  optical 
effects. 

Member:  Association  of  Cinema  Laboratories. 


CALVIN-DeFRENES   CORPORATION 
(East   COast   .Subsidiarv    of   Cabin    I'nuliictions, 

Inc.,   Kansas  Citv,   .Mo.) 
1909     Buttonwood     Street,     Philadelphia,     Pa. 

19130 
Phone:  LO  3-1686  AC:  215  Cable: 

CALDEFCORP 
Y'ear  of  Incorporation:  1963 

Leonard  W.  Keck,  President 

Stephen  A.  Cieclion,  V'icf  President 

Ilcnrv    1).   McKee,  Art  Director 

John  lleidenrcich.  Service  Director 

Edward    B.     Maguire,    Manager,     Equipment 

Rental  &  Lab  Services 
Robert  R.  Collom,  Chief  Sound  Engineer 
Ronald  L.  Davis,  Busiiwss  Manager 

16mm  Services:  black  6:  white  reversal  process- 
ing and  printing,  Ektachrome  processing,  Koda- 
chrome printing,  color  positive  printing  and  proc- 
essing. 

8mm  Services:  8mm  color  positive  release  print- 
ing —  both  standard  &  Super-8. 

Producer  Services:  Scripting,  animation,  titling, 
insert  photography,  studio  and  equipment  rentals, 
souikI  recording  and  mi.ving,  music  and  sound  ef- 
fects  libraries,    editing   and   conforming. 
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CAPITAL   FILM   LABORATORIES,   INC. 
470  E.  Street,  S.  W.,  Washington,  D.  C.  20024 
Phone:  Dl  7-1717  AC:  202 

199S  N.  E.   150th  St.,   North  Miami,  Florida 

33161 
Phone:  949-3242  AC:  305 

Year  of  Incorporation:  1949 

Alfred  E.  Bruch,  President 

William  N.  Brooks,  Vice  President 

Garland  C.  Mi.sener,  Vice  President,  Technical 

Director 
N.  Dean  Cole,  Customer  Relations-Sales, 

Washington.  D.C. 
Sam  C.  Gale,  Customer  Relations-Sales, 

\\'ashington,  D.(\,  Sales  Manager  — 

Miami,  Florida 
Joseph  K.  Hooper,  Customer  Service 
Janice  L.  Korb,  Customer  Service 
James  P.  Custer,  Customer  Service 
.\.  Bruce  Conrad,  Production  Control 
Jack  Clink.  Sound  Director 
Robert  H.  Johnson,  Chief  Editor 
Betty  L.  Seabolt,  Treasurer 

35mni  Services:  color  negative  processing;  nega- 
tive-positive color  printing  and  processing;  black 
ic  white  negative  and  ix)sitive  processing  and 
printing. 

16mm  Services:  Ektachrome  processing,  all 
tv|>es;  black  &  white  negative  and  positive  proc- 
essing and  printing;  color  reversal  printing;  nega- 
tive-positive color  printing:  35mm  to  16inm  re- 
duction printing;  35  32nnn  processing  and  print- 
ing. 

Special  Ser\ices:  35mm  and  16inni  film  editing; 
music  and  sound  effects  editing;    nmsic   library; 
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CAPITAL  FILM  LABORATORIES:  CONT'D, 
sotmii  cffctts  lil)ran;  title  stTvicc  (bv  siib-coii- 
tract);  sound  rttordin}'  st-nicf  —  35inin.  16inin 
mixing,  narration  recording,  post-sync  dubbing; 
Icx-ation  recording;  recording  to  35n)ni,  16nin». 
35/32nim  optical  track. 

Otlier  S|K'cial  Scr\icfs:  magnetic  striping,  \acu- 
uiiiate  tuatmciit.  edge  iiinnlH-ring,  tiltr.isonic 
cleaning,  reels  and  cans;  videota|)e  to  film  trans- 
fers (bv  sub-contract)  with  our  negative  proc- 
essing and  control. 

Mtinbcr:  Association  of  Cinema  Laboratories. 

CARLETON    LABORATORY 
TfMtS  San  l"c-rnaiido  Huad,  Sun  \  alley, 

California 
I'l.onc:  767-8.';07  .\C:  213 

Year  of  Organization:  1949 

('..  U.  Clarlcton,  Oir»i<T 
Paul  \'.  Manor.  Mtmagcr 

16mm  Services:  specialize  in  color  duplication. 
Special  Services:  V'itatreating  film  pre.servation. 

CHICAGO   FILM   LABORATORY,   INC. 


]:i-21  \\.   lUiinont  Axcnue.  {;iiliai;«)    I 
I'lione:   !)3.)-67S,i   .\C:   312 


II..  (iO(i57 


Year  of  Incorporation:   1926 

Eugene    C;.    JosepRson,    Prcsiilcul 
RolH-rt  1).  Casterline.  Vici-  President 
Howard   .Schuyler.   Rrcordiiifi  Kiifiiiwcr 
l'rc<l  Piemonte,  laboratory  Maiiaacr 

3.5mm  Services:  processing  and  printing  of  black 
&  wliite  picture  and  sound  track.  Film  strips 
negattve-|V)sltive  color. 

IGmm  Ser%iccs:  proc-essing,  contact  and  reduc- 
tion printing  of  black  &  white;  reversal  and  nega- 
live-|X)sitive  color. 

Special  Services:  recording,  mixing  ;ind  trans- 
ferring of  16mm  and  .35mm  and  V*".  Editing, 
magnetic  and  optical. 

CINCINNATI  FILM  LABORATORIES,   INC. 

it70.'i   I.iinscLiJc   Siri-tl.   ( 'iiK  iiinali,    Ohio  -4.5227 
I'honc:  271-5.140  \C:  513 

Year  of  Incorporation:  1960 

.\1.  W.  Herl)st.  Prcsidtnl 
Max  Liisky,  Vice  President 
I'ili/alK'tli  Peters,  Treaxtirer 

Ifimm  Services;  color  and  black  iv  wiiilc  reversal 
.mil  neg.ili\c  rclc;is<-  prinlitig;  workprints,  key 
(II  printed  etige  nuniitrrs;  i)l:i(k  6c  white  dupe 
neg.itivcs;  16mm  processing,  bi.ick  &  while  nega- 
tive or  reversal;  optical  sound  tracks. 

Special  Services:  editing  and  recording;  con- 
Iciiiiiinn  film  for  prinliiiK.  re-recording  of  mag- 
iii-tii'  tajx;  to  optical  track;   voice  and  music  re- 

irding. 

CINE-CRAFT   CORPORATION 
S7(i»    H.xcrJN    Hlvd.,    W.    Il<ill\»<><i(l.  Clalif. 

<)l>()4S 
riioiie:  652-73.57   AC:  213 

Vr.u   ol  Oigani/ation:   194S 

( ieorge  W'iding.  President 

Kiause  Warme,  Executive  Vice  President 

lOiiun  Services:  all  color  and  bi.ck  &  wliite  lab 


CINE-CRAFT   CORPORATION:   CONTINUED 

Smm  Services:  all  color  and  black  &  white  lab 

services. 

S|H.'cial   Services:   tilli-- 


CINEMA    RESEARCH,    INC. 

716   \.  LaBrea   Ave.,   Hollyvvo<id.  Cal.  90038 
Phone:  U  E  3-9301   \C:  213 

(  S(  (■  ( oinplete  data  tinder  Film  Services) 


LABORATORIES   SPECIALIZING   IN   FILMSFRIP  &  SLIDE   PROCESSING  &   PRINTING 


CINEQUE  COLORFILM  LABORATORIES,   INC. 
424  K.  S9th  St.,  New  York,  N,V.  10028 
Phone:  SA  2-5837  AC:  212 

S.irnut'l  .Marcus,  President 
U.  Sperling,  Treasurer 

Services:  Filmstrip  production,  duplication;  35- 
nun  slides  in  2.x2  mounts;  reproductions  from 
negatives,  transparencies  or  art  work;  direct  re- 
versal or  negative  positive  methods. 


COLOR   FILM   CORPORATION 
500  llalstead  ,\venue.  Mamaroneck,  N.Y, 
Phone:  0\\    S-6.350  AC:   914 

WE  3-3322  (New  York  City)  AC:  212 

Year  of  Organization:  1950 

Richard  N.  Jayson,  President 
C.  Nelson  \Vinget,  Vice  President 
-Maureen  K.  Hallam,  Office  Manager 
.Vrtliur  iM.  \'ilchick.  Production  Manager 
rliDMias  C.  Hicliter,  Customer  Venice 
Pat  Mule,  Engineering 
Fred  Ciauthier,  Research  &  Control 

35mm  Services:  color  filinstrips  and  (|iiantity 
2.\2  slides  only;  printing  and  processing  Eastman 
Color  Negative  5251,  Eastman  Color  Print  53S5 
and  Kodak  6008  Internegative;  master  negative 
preparation:  A6cH  iirinting;  intcrpositive,  dupe 
negative  and  internegative  preparation  and  proc- 
essing; automatic  slide  mounting;  packing  of 
lilmstrips  and  related  materials. 

Special  Services:  processing  only  misc.  size  East- 
man   Color   Print   including   35mm    Ouad    Eight 

(7385). 


CREATIVE   ARTS   STUDIO,    INC. 
814  II  Street,  N.W.,  Washington,  D.C.  20001 
Phone:  737-0302  AC:  202 

iJalu  ol  Incorporation:  1942 

Milton  H.  Tinsley,  President 
Phillip  (;.  Arnest,  Vice  President 
William  Watson,  Treasurer 
Louis  Hara,  Technical  Dir.,  I'holn  l.ah 

Services:  artwork;  hot-press  titles;  filmstrip  and 
slide  animation  camera  .service;  automatic  2x2 
slide  binding  and  automatic  slide  (lMplic;ition; 
laboratory  processing  facilitv.  DislrilniliDii  ol 
sponscjred  filnistrips  and  slides. 


Other  Features  in  this  1967  Guide 
(l.isliiifs^s  begin  on  preceding  jmge  31) 


( Representatives  are  lij/ted  on  page  96 ) 


( Listings  of  specialists  begin  an  i><igc  92) 
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FRANK   HOLMES   LABORATORIES,   INC. 
1947    First    Street    (Box    991),    San    Fernando, 

California 
Phone:  EM  5-4501  AC:  213 

Year  of  Incorporation:  1948 

Frank  A.  Holmes,  President 

Kenneth  M.  Bell,  Vice-Pres.  General  Manager 

3.5mm  Services:  color  processing  Ansco  reversal 
and  Kodak  color  positive,  35mm  or  8mm  per- 
forated; 35mm  color  filmstrip  masters  and  re- 
lease prints;  35mm  color  slide  duplicating. 


IDENTICOLOR    LABORATORY,    INC. 
849    North    Highland   .\ venue,   Hollywood, 

California  900.38 
Phone:  469-2946  AC:  213 


^■< 


)t  Incorporiitioii:  1961 


Dalton  B.  Creaser,  President 
\\  iliiani  Beale,  Vice  President 
I'lorence  Creaser,  Secretanj  ta  Treasurer 

35nun  Services:  filmstrip  m.isters,  color  printing, 
art  and  hot  press  titles;  cutting,  canning  and 
packaging. 

Special  Services:  35mni  slide  duplicating,  auto- 
heatsca!  mounting,  imprinting,  and  packaging; 
oi  iginal  Ektadirome  copies  of  flat  art  or  producb. 


MANHATTAN    COLOR   LABORATORY,   INC. 
210  West  65th  St.,  New  York,  N.Y.  10023 
Phone:   TH  .3-1919  AC:  212 

Year  ol  incorporation:  19.52 

Selwyn  Bobbins,  President 
George  Paterakis,  Plant  Manager 
Sandra  Snyder,  Customer  Sirvice 
].  Morgan  Sherwood,  Marketing  Mgr. 
Chuck  lanozzo.  Sujxrvisor.  Filmstrip 

Animation 
Sol  Stnrman.  (Utnlrolier 
Pcdio  \'as(ine/.,  Lnhoratonj  Supi  ri  isor 

35mm  Services:  color  film  processing  of  E.  t 
negative  :md  positive;  35/46unn  .-Vnsco  reversal 
Spcciali/cd  f.iiililies  for  slides,  filnistrips  and  slide 
mounting,  E.  K.  negative,  E.  K.  positive,  AnSOO 
reversal;  continuous  running  processing  machinal; 
automatic  slide  mouutiug  niachines;  autointlk 
processing  for  E.  K.  6008  negative.  Cutting,  CMfr 
iiing,  \  ;uimniating  and  distribution  services. 

SOCIETY   FOR  VISUAL  EDUCATION,   INC. 
1.345   Diversev   Parkwav,  Chicago,   III.   60614 
Phone:  LA  ,5-1.500  AC;i  312  ~ 


D.ite  of  Organi/.;ilioi 

johnC: 
lames 
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KeiuKin.  Prcsidi'iit 

.   .McF.iitec,  CommereidI  Productions 


I 


Services:    artwork;    typesetting;    hot-press    ti^ 

filmstrip    iuid    slide    :iniuialion    camera    ser' 
.lUtoniatic  2x2  slide  binding  ;uid  iint<iniiitic  sU 
diililic.ition;    laboratory    proicssing    lacilitv. 
tribntion  of  sivinsored  lilmstrips  to  schools. 


BUSINESS    SCREEN     MAGAZINE 
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CINE-CHROME    LABORATORIES,   INC. 
[4075    Tninsport    SIri-i-l.    I'iilo    Alto,    (.'iilifomia 

94303 
Phone:  321-567S  AC:  415 

Voar  of  Incorporation:  1957 

Burton  Smith,  Prcsidnit 
Whitman  .Smith,  Vice  Prcs.,  Plant  Engineer 
ohn  Hunt,  Vice  Prcs.,  Sales 

mm    Ser\ices:    EK    color   negative    prcK'essing, 
iitivc    color    printing,    dailies,    an.s.    &    release 
lilting,  H  6v-  W  negative  processing,  dailies,  ans. 
rtlcaso  printing. 

Tim  Services:  Ektachrome,  B&W  negative 
:\\'  re\ersal  proces.sing,  color  internegatives, 
r  positi\p  processing  &  printing  7.386,  7.388 
cessing  6c  printing,  7387  printing. 

m  Senices:  8mm  to  8mm.  16  to  8  reduction 
color  6c  H6c\\'  rever.sal  or  positive. 

."cial  Services:  Ultrasonic  cleaning,  permafilm, 
hiding  scratch  removal,  coding,  vaidt  storage, 
1  rejiivination. 

,sical  Equipment:  Ektachrome  processor,  color 
itive  processor  —  16mm  color  negative  proc- 
3r  —  35mm,  color  positive  processor  35mm, 
W  neg-positive  16  35  processor,  B&W  16mm 
.  processor,  16mm  additive  BSxH  printers, 
am  additive  B6cH  printer,  8  to  8  printer,  16 
J  reduction  printer,  cinex,  permafilm  machine. 

mber:  Associatiim  of  Cinema  Laboratories. 


CINEMA  PROCESSORS,   INC. 
11  East  Grand  Ave.,  Chicago,  III.  60611 
'hone:  642-6453  .AC:  312 
'ost  Office  Box  13653,  Atlanta,  Ga.  30324 
hone:  633-1448  AC:  404 

..  "Ike"  Bartimoccia,  President 
3seph  Palese,  Chicago  Supervisor 
hilip   Limonciello,   Atlanta  Supervisor 

im  Senices:  black  and  white  negative  and 
rsal  prcK-essor,  1 6mm  additi\e  H6cH  printers, 
ial  color  processing  and  printing;  complete 
)ratorv  and  sound  services. 
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»EO.   W.   COLBURN   LABORATORY,   INC. 
64  N.  Wacker  Drive.  (:liicai;<).  lllinoiN.  (i<l(i()6 
hone:  332-6286  AC:  312  Cable:  COLAB 

ear  of  Organization:    1939;   Inc.:    1946 

eorge   W.   Colburn,   President 
obert   A.   Colbuni,    Executive  Vice   President 
rancis  W.  C:olbum,  Secretary  &  Treasurer 
ene  G.  Mathieu,  Vice  President  —  iMboratortj 

Operations 

harles    L.    Youni;.    \tfir.,    Printinfi/Processing 
lyde  Hiippert.  Producer  Services 
enry  Zenner,  Slidefilm/Titles/I6mm  &  3ornm 

Animation 

obert  S.  Throop,  Sales  Manager 
aymond  Czaniik,  Order  Control 
lien  Milliard,  Technical  Information  &  Public 

Relations  Director 


II 

r« 
ti' 
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m  Services:  color  internegative,  positive  and 
rsal  printing;  black  6«  white  duplicate  nega- 
positive  and  reversal  printing;  16mm  optical 
ing  from  .35,  28,   171^,    16.  9'2,  8;  editing, 
animation,   producer  ser\ice;   narration   re- 
c(  ing   and    V4"    tape   to    16mm    magnetic    and 
l^iTi  optical  sound. 


GEO.   W.  COLBURN   LABORATORY: 

8mm  Ser>icc!>:  lolor  pcjsitivc  iLtliiction  printing; 
magnetic  sound;  8mm  .special  optical  printing 
from  35,  28,  17V4;  16,  9Vi.  8. 

Super  8  Ser\'ices:  Super  8  from  16mm:  8mm  6c 
1 6mm  from  Super  8;  Super  8  from  Suj'jer  8. 

Animation  Scr^•ices:  .3.5mm  slidefilm  masters  and 
printing:   duplicate  slides,    16 '.35mm  titles. 

Member:  .\ss(k  i:iti()n  of  Cinema  L.iboratories. 


COLOR    REPRODUCTION   COMPANY 
79.36   Santa   Monica    Blvd..    Holh wood,   Cal. 

90046 
Phone:  6.54-8010  .\C:  213  Cable:  COLRE 

Year  of  Organization:  1939;  Inc.:  1946 

Mar>'  V.  La>'os,  President  —  Treasurer 
Reginald   S.    Dunn,  Vice  President  —  General 

M(in<i<i<r 
E.   Elizabeth  Bailey,  Seerelanj 
C;erard     (Jeff)     Edwards,    Laboratory    Contact 

16mm  Services:  Kodachrome  reversal,  color  posi- 
tive, black  6c  white  reversal  and  black  6c  white 
positive,  silent  and  sound.  Electro  printing,  nega- 
tive track,  vellow  edge  numbering,  laminating, 
etc. 

Smm  Services:  Kodachrome  re\ersal,  color  posi- 
tive, black  &  white  reversal  and  black  &  white 
positive,  silent  and  sound;  reduction  from  16mm 
or  Smm  contact. 
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COLOR   SERVICE   COMPANY,   INC. 

A  Subsidiary  of  Perfect  Photo,  Inc. 
343  \\est  54th  St.,  New  York,  N.Y.   10036 
Phone:  76.5-.5600  .AC:  212 

Year  of  Incorporation:  1948 

Robert  Crane,  President 
Lester  Samit,  Secretary-Treasurer 
John  P.  Curtin,  Vice  President 
Bill  Howard,  Sales  Manager 
Hal  Burnett,  Production  Manager 
Frank  Capolla,  Plant  Manager 
Joseph  Brown,  Technical  Director 
Robert  C.  Rheineck,  Chief  Engineer 

35mm  Ser\ices:  developing  Eastmancolor  dailies, 
workprints,  relea.se  prints,  interpositi\es,  inter- 
negatives. blow-ups. 

16mm  Servic-cs:  Ektachrome  dailies,  workprints, 
release  prints  in  Kodachrome,  Eastmaiu  olor  inter- 
negatives, release  prints. 

Smm  Ser%ices:  double  negatives  and  release 
prints,  optical  sound  prints. 

Special  Scr\ices:  code  numl)ering,  editorial  rooms, 
screening  rooms,  negative  matching. 

.Member:  A.ssociation  of  Cinema  Laboratories. 


* 


CONSOLIDATED   FILM   INDUSTRIES 
A  Division  of  Republic  Corporation 

959  Seward  Street,  Hollywood,  California 

9003  S 
Phone:   IK)  2-0881  AC:  213  Telex:  06-742.57 
Cable:  CONSGLFILM 

Year  of  Organization:  1920 

Sidney  P.  .Solow,  President 

Ted  Fogelm.-in,  Plant  Superintendent 

R.  S.  Rodgers,  Assistant  Secretary  &  Sales  A/gr. 


CONSOLIDATED   FILM   INDUSTRIES: 

35nim  Ser>ices:  color  and  black  &  white  nega- 
tive developing,  dailv  prints  and  release  printing; 
overnight  (lailies;  color  and  black  6c  white  dupli- 
cate negatives;  color  master  positives;  fine  grains; 
blow-up  internegatives. 

16mm  Ser>'ices:  color  and  black  &  white  reversal 
and  negative  'positive  release  printing;  workprints 
—  key  or  printed  edge  numbers;  16mm  and  .3.5/ 
32mm  black  6c  white  dupe  negatives  and  color 
internegatives;  lOinm  processing  —  Ektachrome, 
black  6c  white  iiegati\e  positive  or  reversal;  Ea.st- 
man  color.   Kodachrome  printing.   Masters, 

8mm  Services:  color  and  black  &  white  —  re- 
lea,se  printing. 

Special  Services:  .3.5mm  6c  16mm  title  and  optical 
serx'ice,  color  and  black  &  while,  including  art 
work  6c  animation  photography.   Insert  facilities. 

\'ideotape-to  Film  Transfers:  35mm  or  16mm 
negatives  from  \ideotape  recordings  with  either 
.35mm  or  16mm  reduction  or  contact  release 
prints. 

3.5mm  Filmstrip:  .35mm  color  and  black  &  white, 
photographing,  printing  and  processing. 

Member:    .Association    of    Cinema    Laboratories 

Sustaining  Member:  Industry  Film  Producers  As- 
sociation; Society  of  Motion  Picture  6c  TV  Engi- 
neers. 
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CRESCENT   FILM   LABORATORIES,   INC. 
7510    \.    Ashland   Ave.,   Chicago,    III.    60626 
Phone:  262-5000  AC:  312  T\N  \:  312-222-9244 

C;.  Carleton  Hunt,  President 
John  G.  Rogers,  Vice  President 
Thomas  M.  Woods,  Superintendent 

35mm  Ser^'ces:  black  &  white  negative  de\elop- 
ing;  black  6c  white  positi\e;  EK  color,  negative/ 
positive;   filmstrips. 

16mm  Ser%ices:  contact  reduction  printing,  silent 
or  sound;  negative  developing,  black  6c  white; 
black  6c  white  prints;  black  6c  white  reversal 
processing;  reversal  color  prints;  EK  negative/ 
positive  prints;   sotmdstriping. 

8mm  Ser\ices:  rex'crsal  color  prints;  negative/ 
positive  prints,  soundstriping. 


CRITERION   FILM   LAB,   INC. 
33    West    60tb    St.,    New    York.    N.Y.     10019 
Phone:  CO  .5-2180  AC:  212 

Year  of  Incorjioration:  1950 

I'red  G.  Todaro.  President 
Ernest  Todaro,  Secretary 
Irving  Schecter,  Sales  Manager 

35mm  Scr>ices:  color  and  black  &  white,  print- 
ing and  pr(x:*ssing. 

16mm  Services:  color  and  black  6c  white,  printing 

and   jiroccssing. 


A  Listing  of  Professional  Specialists 

•,'.■  The  companies  invited  to  submit  listing 
data  for  this  Buver's  C^uide  are  recognized 
professional  specialists  within  tlie  service 
groups  alphabeficalK  indexed  for  the  con- 
venience of  our  worldwide   reader  family. 
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DELTA   PICTURES,   INC. 
327   Market  Slrci-t,  SilircM-porl,  Louisiana 

71101 
Phone:  423-2679  AC:  318 

V<'ar  of  Im-oqwralion:  1955 

HolxTt  F.  Menasco,  PrrxiilrnI 
K.  F;.  Florshcim,  Vice  President 
David  Hramlctt.  Secretary  Treasurer 

Services:  8  mm  and  16min  black  &  white  process- 
ing onlv.  Audio-visual  equipment. 

* 

DE  LUXE   LABORATORIES,   INC. 
850  Tenth  Ave.,  New  York.   N.Y.    10019 
Pho«>e:  C:i  7-3220  AC:  212 

Ollur  Plant*  and  Sales  Olfices:  14IS  North 
W  esteni  .\\  eniie.  l.os  Aiij;elcs,  Cal.  90027. 
Phone:  HO  9-3141;  General  Film  Labora- 
tories, 1546  N.  Ar^yle.  Hollywood,  Calif. 
90028:  7510  North  Ashland  Avenue,  Chica- 
Ko,  Illinois  fi0ti2fi.  Phone:  AM  2-5000.  9 
Brockhousc  Road,  Toronto  14,  Ontario,  Can- 
ada. Phone:  CL  9-7811. 

Year  of  Organization:  1915 

(;.  Carleton  Himt.  President 

Neal  Keehn,  \'i«'  President-Sales 

Norman   Stein,   Controller 

Fre<l  Si(>be>-.  Technical  Director 

Kurt   K.mis,  Vice  President,  East  Coast 

Operations 
I-<Miis  .\.   Marshall,  Production  Manager,  N.Y. 
F^dwin  H.  Ricster,  Service  Manager 

,3.5nim  Sersiccs:  color  and  black  &  white  negative 
developing  and  dailies;  lab  facilities  for  repro- 
duction of  35mm  black  &  white  and  color  relea.se 
prints  and  intermediate  material. 

16mm  Services:  black  &  white  negative  develop- 
ing and  dailies,  (olor  and  black  &  white  release 
printing  including  intermediate  preprint  material. 

8mm  .Ser\ices:  bliick  &  white  and  color  negative 
and  release  printing. 

Special  Ser\iccs:  "Otnin  color  release  printing; 
•  Jornrii  lil.ick  &  white  and  color  filmstrip  print- 
ing including  breakdown,  canning,  and  labeling. 
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DOUGLAS   FILM  INDUSTRIES,   INC. 
10   W.   Kin/ic   Street,   Cihicago.    Illinois   OOfilO 
Phone:  .MO  4-74.55  AC:  312 

Year  of  Incorporation:   1945 

Fre<l  C.  Ra>'mond,  President 

Arthur  R.  Jones,  Vice  Presidrui 

n    P    Ha>niond.  Vice  President  —  Production 

:J5iMm  Ser>iccs:  Eastman  negative  positive  proc- 
[•ssing.  C.incx  testing.  Acme  color  or  black  & 
^\hite  registration  printing  and  color  correction. 
(ilor  or  black  &  white  conf.ict  ami  reduction 
iiiiiling.  Negative-positive  Hi-coritriisi  ■  riAine 
111(1  printing.  Print  thru  edge  ninnber  \\  '  iiiuls 
Photography  and  editing. 

Ifimm    Ser^jces:    Cinex    testing.    Fastman        In 
<t;;ilive-posllivc    printing    and    processing;    i 
iilcrnegativcs;    color   reversal    printing;    black 
vljitc    negative   and   positive   printing  and   prn< 
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DOUGLAS   FILM    INDUSTRIES: 
essing;  master  positives  —  dupe  negatives;  work- 
printing;    blow    ups    to    35mm    negative-positive 
Hi-contrast  processing  and   printing;   edge  num- 
bering and  production  release  printing. 

35mm  Filmstrips:  Processing  EK6008,  EK5272 
negative  films.  Printing  &  processing  filmstrips 
and  2x2  slides.  Frame  by  frame  color  and  den- 
sity correction.  Art  &  original  photography. 

Special  Services:  editing  and  recording  to  Vt" 
and  16nim  magnetic  tape;  optical  transfer  to 
16mm  film;  4  channel  mixing,  music  library, 
interlock  screening;  35mm  and  1 6mm  editing 
and  conforming;  photography  and  make  up  of 
titles;  art  for  motion  pictures  and  filmstrips;  ani- 
mation stand. 

Member:  Association  of  Cinema  Laboratories. 
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DU   ART  FILM   LABORATORIES 
-  DU   ART  COLOR  CORPORATION 
245  W  est  55th  St.,  New  York,  N.Y.  10019 
Phone:  PL  7-4.580  AC:  212 
Branch      (Canadian      Subsidiary);      Associated 
Screen    Industries,    Ltd.,    2000    Northcliffe 
Avenue,  Montreal,  Canada 

Year  of  Organization:  1922 

Irwin  Young,  President 

Paul  Kaufman,  Executive  Vice  President 

.\rthur  Miller,  Vice  President 

Robert  Smith,  Vice  President 

Robert  Young,  Secretary 

.Stanley  Plotnick,  Treasurer 

Ray  Fellers,  Director  of  Sales 

35mm  Ser\'ices:  color  and  black  &  white  release 
printing;  overnight  dailies,  black  &  white  dupe 
negatives  and  master  positives;  color  infernega- 
tives,  interpositivcs,  master  positives;  35mm  proc- 
essing of  color  and  black  &  white. 

16mm  Services:  Ektachrome  original  processing 
color  and  black  &  white  reversal  and  negative 
release  printing;  workprints  —  kev  or  printed 
edge  numbers  16mm  and  35 /32mm  black  &  white 
dupe  negatives  and  color  interncgativcs;  16mm 
processing  of  color  and  hliick  ^-  white  negatives. 

.35mm  Filmstrip:  .35min  color  and  hhick  &:  white 
filmstrip  printing  and  jirocessing. 

.Member:  Association  of  Cinema  Laboratories 

VIRGIL   DUNCAN   STUDIOS 

3518  N.  Clinton,  Fori   \\  avnc,  Indiana  46805 
Phone:  484-2.561  AC:  219 

Year  of  Organization:   19.53 

N'irgil  W.  Duncan.  Chtiicr-Manafier 
Robert  O'RcilK  .  Sahs  Manager 
lather  Clifton,  Office  Manager 

16mm  Ser\ices:  R&W  &  f:olor  printing,  editing, 
sound  &  music  lil)rar\-,  R&W  reversal  processing, 
negative  processing,  positive  processing. 

Smm  Ser^■ices:  R&W  &  Color  printing,  R&W 
jirocessing. 

ESCAR   MOTION    PICTURE   SERVICE 
7315  Carnegie  Ave..  Cleveland,   Ohio    14103 
Phone:   EN    1-2707  AC:   216 

Year  of  Incorporation:   192.5 

E.  S.  C:arpenter,  President  &  Ch.  of  tin-  Board 

E.  R.  Rankin,  Vice  Pre.iident 

N'irginia  Rnimenshenkel,  Secretary-Treasurer 


35mm  Services:  color  and  black  &  white  release 
printing;  black  &  white  dupe  negative  and  master 
positives;  35  to  I6mm  reduction  printing  with 
hold  frames;  35mm  processing. 

35mm  Filmstrip:  color  and  black  &  white  film- 
strip  printing  and  processing. 

16mm  Ser\ices:  color  and  black  &  white  reversal 
and  negative  release  printing;  work  prints  — 
key  or  printed  edge  numbers;  black  &  white 
dupe  negatives  and  color  internegatives;  16mm 
processing  of  black  &  white  negative  and  reversal 
film. 

Special  Services:  editing,  recording  and  re- 
recording  of  magnetic  tape  or  film  to  optical 
track;  voice  and  music  recording,  conforming  film 
for  printing;  tv  commercials,  16mm  and  35mm. 
black  &  white  and  color;  35  to  16mm  optical 
printing  with  frame  holds. 


FILMACK  STUDIOS 

1327  S.  Wabash  Ave..  Chicago,  111.  60605 
Phone:   HA  7-4855  AC:   312 

Y'ear  of  Organization:  1919 

Irving  Mack,  Chairman  of  the  Board 
Remard  Mack,  President 
Joseph  R.  Mack,  Executive  Vice  President 
Pat  Cascio,  Vice  President-Production 
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35mm  Services:  color  and  black  &  white  release 
printing;  dailies;  dupe  negatives  and  master  posi- 
tives; processing;  filmstrip  masters.  Printing  and 
processing. 

16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  work  prints  — 
kev  or  printed  edge  numbers;  dupe  negatives. 

Smm  Serv'ices:  sound  or  silent  color  &  B&W 
16mni   to  8   mm  negative/positive  and  reversal 

Special  Services:  still  and  motion  picture  photog- 
raphy, studio  or  location,  live,  still  and  anima- 
tion; editing;  conforming;  interlock  screening  — . 
recording  services;  taj^e  duplicating  facilitia^ 
mastering,  processing,  pressings  for  di.scs  for  same 
day  acetate  service;  sound  effects  and  music  li- 
brary; 35mm  and  16mm  magnetic  eqiu'pnienl; 
studio  or  location  recording  facilities;  automatic 
signalling  for  projectors;  also   pulse-bell  signals. 


FILM-ART,    INC. 
3407  Clifton  A\cnue,  Cincinnati,  Ohio  45220 
Phone:  221-41.58  AC:  513 

Year  of  Incorporation:  1950 

Chas.  H.  Metzger,  President 
Ray  M.  Metzger,  Vice  President 

16mm  Services:  color  processing;  Eastman  Ekta- 
chrome processing;  color  printing;  dupe  negatives, 
fine  grains,  etc. 

FILM  ASSOCIATES,  INC. 
4600   S.    Dixie    lliyhwav.   Da\ton,   Ohio   4.5439 
Phone:  29.3-2164  AC:  .513 

Year  of  Organization:    1937;  Inc.:    1946 

E.  Ra\niond  .\rn.  President  &  C^-ii.  Mgr. 
Mildred  C.  Am,  Vice  President.   Treasurer 
( 'Icmeiil   Jacobs,   Secretary  . 

Da\  id   Rartholomew,  Productiim  Mgr.  § 

Robert    S(hw;iger.    Exi>edil<r 
(George  Whalen.  Jr.   Eahoratury  Sfipcrvisor 

I6mm  Ser\'ices:  complete,  b&w  color  printingi 
editing,  titling,  sound  recording. 

Smm   Services:   processing  only. 

Member:   Association  of  Cinema  Laboratories 
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FILMLAB,   INC. 
130  \\cst   4filli   St.,   .Now  York,   N.Y.   10036 
Phone:  JU  2-2863  AC:  212 

Year  of  Incorporation:  1924 

Joscpli  H    Bursch,  President 

5mni  Sen  ices:  photographing,  developing  and 
rinting  lilack  &  white  and  color  filmstrips; 
lack  i^  white  iliipe  negatives;  vacuiimating; 
utting  and  canning  filmstrips;  developing  and 
rinting  silent  motion  picture  film;  35mm  con- 
ict  printing  on  paper  from  .3.5mm  negatives; 
ouble  frame  printing  for  2x2  slides. 

6mm  Services:  developing  and  printing  16mm 
egative  film  (hlack  &  white  silent  only);  reduc- 
on  printing  from  35mm  black  &  white  negative 
•>  Ifimm  positive  black  &  white  to  16mni  black  & 

hite  negative. 

pecial  Ser\ices:  developing  35mm  unperforated 

gadve;  developing  56mm,  65inm,  70mm, 
0mm,  and  aerographic  black  &  white  negative 
10  prints);  developing  niicrofile,  oscillograph 
nd  special  scientific  recording  material  photo- 
raphed  on  35mm  black  &  white  fibn. 


FILM  SERVICES,   INC. 
113-119  WcNt  lluhhard  St..  Chicago,  111.  60610 
Phone:  644-0735  AC:  312 

Year  of  Organization:   1947;  Inc.:   1953 

Lawrence  S.  P.  Hanchek,  President 
Helen  E.  Hanchek,  Secretary-Treasurer 

5mm  Senices:  printing  and  processing  of  black 
white  negative  and  positive;  printing  of  color. 

jmm  Scr\ices:  printing  and  processing  of  black 
white  negative  and  positive;  printing  of  color; 
itical  sound  transfers. 

im  Ser\i'ces:   printing  and  processing  of  black 
white;  printing  of  color;  soimd  recording. 


FILM  SERVICE   LABORATORIES,   INC. 

6327    Santa    Monica    Boulo\ard,    Los    .Angeles, 

California  90(),3S 
Phone:  IK)  4-5141  AC:  213 

Gilbert  R.  Scott,  Viec-Prcsident  &  General 

Manaii(  r 
Lou  Vincent,  lMl)oratonj  Superintendent 
Virgil  St.  Clair,  Plant  Manager 

■mm  Services:  black  &  white  and  color  —  de- 
loping,  ilailv  and  release  printing;  splicing, 
ding,  projection  and  35mm  Ektachrome  (ER 
57  &  ER  52.58)  processing. 

rmm  Services:  black  &  white,  Ektachrome,  Ko- 
chrome  and  Eastmancolor  —  developing, 
ilv  and  release  printing,  all  allied  laboraton,- 
•vices  including  splicing,  coding,  projection. 

»m  Services:  release  printing,  black  &  white  or 
lor;  contact  or  optical  reduction. 

ecial  Ser\iccs:  16mm  color  dailies,  8  hour  .serv- 
16mm  Ektachrome  and  ER  processing,  .35mm 
tachrome  and  ER  pn-cessing:  transfers  from 
X"  to  motion  picture  films,  editorial  rooms, 
!ater;  Ultrasonic  cleaning  equipment. 


Also    Refer   to    16th    Production    Review 

'T  Labor.itor)  and  film  production  services 
are  also  provided  by  producers  whose  com- 
plete listings  appeared  in  the  16th  .\nnual 
Production  Review  issue  of  BrsivEss 
ScKEKN.  C?heck  your  copy  (see  facilities) 
for  further  references   to  all  film  services. 
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FISCHER   PHOTOGRAPHIC 
LABORATORY,   INC. 
6.5.55  West  North  Avenue.  Oak  Park,  III.  60302 
Phones:  EV  6-6603;  CO  1-2174  AC:  312 

Y'ear  of  Organization :  1949 

Eugene  J.  Fischer,  President 
Joseph  E.  Fischer.  Viie  President 
Don  F.  Fischer,  Vice  President 
Bill  Horn,  Lab  Manager 

16mm  Services:  negative,  positive,  reversal,  color 
and  soimd  track  processing;  dailv  bl.ick  &  white 
and  color  work  prints  —  optical  or  ink  edge  num- 
bers; master  positives,  dupe  negatives,  inter- 
negatives,  color  masters,  optical  printing;  black 
6c  white  positive  and  color  positive  release  print- 
ing; reversal  black  and  white  and  reversal  color 
reiea.se  printing;  .A-B  roll  printing;  variable  dis- 
solve and  fade  length.  Daily  pickup  and  delivery 
of  Ektachrome  and  Ektachrome  ER  to  Eastman 
Chicago.  Title  photography,  hot  press  eels,  crea- 
tive art;  conforming,  special  effects.  Studio  nar- 
ration recording,  narrators,  multi-channel  inter- 
lock with  picture;  voice,  music  and  sound  effects 
mixes.  16mm  magnetic,  edge  or  center  track, 
NEO-pilot  and  Rangertone  Va"  tape  recording 
and  transfer.  Optical  sound  tracks. 

8mm  Services:  color  positive,  color  reversal  and 
black  &  white  16mm  to  8mm  reduction  printing 
—  magnetic  sound.  Contact  8mm  prints.  Fair- 
child  and  Technicolor  magazine  loading  ser\'ice. 

Special  .Services:  creative  editing,  interlock 
screening,  little  theatre,  magnetic  striping,  film 
cleaning.  Peerless  treatment,  repair,  vault  storage, 
spooling,  canning,   labeling  and  drop  shipment. 

FORDE  MOTION   PICTURE   LABS 
306  Fair\iew  Ave..  \.   Seattle,  Wash.   98109 
Phones:    682-2510/11    .\C:    206 
In   Portland.   Ore.:    21.53    N.E.   Sandy   Blvd. 

97232 
Phone:  234-0553  AC:  503 

Year  of  Organization:  1949 

Ed  Watton,  Owner 

16mm  Ser^■ices:  Anscochrome,  Ektachrome,  black 
&  white  negative  iKisitive,  reversal  processing; 
color  and  black  &  white  duplicating,  editing  anil 
related  services. 

Member:  Association  of  Cinema  Laboratories. 
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GENERAL   FILM    LABORATORIES 
(A  Division  of  DeLuxe  Laboratories,  Inc.) 
1546   North   .\rgvlc   .-Vvcnue,  Hollywood,  Cali- 
fornia 9002S 
Phone:    462-6171    AC:    213    Telex:    06-74345 

Year  of  Organ i/at ion:    19.53;   Divisional  status: 
October  1964 

Ne.il  Keehn,  Vice  President.  Sales  (Deluxe) 
Russ  Landers,  Vice  President  — 

West  Coast  Operations  ( Deluxe ) 
Stan  judell.  Controller 
Stacy  O'Brien,  Plant  Superintendent 
R.iv-  Caul.  Production  Manager 
Ellis  Mills,  Customer  Service  Mgr. 

35mm  Ser\ices:  Eastmancolor  and  black  &  while 
rele.ise  printing;  overnight  dailies;  color  inter- 
negatives,   interpKJsitives,   master  positives;  black 


GENERAL   FILM    LABO'.ATORIES: 

&  white  (lu|X'  negative  and  master  positives; 
35inm  developing,  color  and  black  &  white; 
.35mm  color  and  black  &  white  filmstrip  printing. 

16mm  Scr%iccs:  color  and  black  &  while  reversal 
and  positive  release  printing;  workprints  —  key 
or  printed  edge-numbers;  16mm  &  .3.5'.32mm 
black  &  while  dupe  negatives  and  color  inter- 
negatives;  16mm  processing  —  Ektachrome,  black 
&  while  negative  or  reversal. 
Special  Services:  re-recording  of  magnetic  tape 
or  film  to  photographic  printing  tr.ick;  electro 
printing  on  small  orders;  arrangements  for  con- 
forming; editing;  35mm  or  16mm  television  com- 
mercials handled  through  separate  Commercial 
Department. 

Member:  Association  of  Cinema  Laboratories. 

GENERAL  FPM  LABORATORY,  INC. 
66  Siblev  Street.  Detroit.  Michigan  48201 
Phono:  WO  1-7818  AC:  313 

Ye;ir  of  Tnc-orporation:  1940 

Eilward  C.   Powles.   President.  Cen.   Mgr. 
Rich-rd  Zacor.  Plant  Manager 
Ted  U.  Horn.  Technical  Director 

35mm  Ser\iccs:  color  negative  processing,  color 
internegalives.  interpositives.  master  positives, 
color  release  printing.  35mm  black  &  white  nega- 
tive processing,  black  &  white  workprinting. 
black  &  white  master  F.  C.  positive  and  dupe 
negatives.  bl;ick  &  white  release  printing. 

16mm  Ser\iccs:  Ektachrome  processing,  color 
workprintinc.  duplicating  and  relea.se  printing; 
black  &  white  negative,  positive  and  reversal 
processing,  black  &  while  workprinting.  master 
F.  C.  positives  and  dupe  negatives,  negative  and 
reversal  release  printing:  ink  or  print-through 
edge  nimibering. 

35mm  Filmstrips:  color  and  black  &  white  film 
strip  processing  and  printing.  N'acuumating.  cut 
ting  and  canning,  packaging  and  shipping. 

.Animation:  Full  animation  and  filmstrip  services. 

Optical  Printing:  Complete  16mm  and  35mm  op- 
tical printing  services. 

T\*  Commercials:  35mm  or  16mm  .service. 

Special  Services:  editorial  ser\'ice,  ultrasonic 
cleaning. 


GUFFANTI   FILM  LABORATORIES,   INC. 
6,30   Ninth   Ave..   New  York.   NY.    10036 
Phone:  CO  5.5.530  .\C:  212 

Paul  Cuffanti,  Sr.,  President 

O.  Edward  Cantor.  Lab  Superintendent 

35mm  Ser\iccs:  Mack  &  white  relea.se  printing; 
overnight  dailies;  black  &  white  dupe  negatives 
.Old  master  positives. 

16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  workprints  —  key 
or  printed  edge  numbers:  black  &  white  dupe 
negatives.  16mm  processing  of  black  &  white 
negative  or  reversal. 

T\'  Commercials:   35  or   16mm. 

Special  Scr\iccs:  re-recording  of  magnetic  tape 
or  film  to  photographic  printing  track;  conform- 
ing film  for  printing;  arrangements  for  editing. 

Order  Additional  Copies  of  This  Buyer's  Guide 
from  Business  Screen,  Chicago  60626.  $1.00  each. 
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ifiit.i  LaM^&isiY  iiois 

HIGHLAND    LABORATORIES 
•Ml     Icii.iiDa    Mrfil,    s.iii    Kr.miisio.    Cnlifomia 

H4I05 
I'iM.iif:  W  6-54S0  AC:  415 

Nc.ir  111  Ortiarti/^tion:  1960 
ll.irrv  J    Hrose.  Owner 

lOium  Sen  ices:  i-olor  prix-essing  of  Ektacliroiiic 
commercial  and  ER.  Ektachrdine  dupe  with 
applicated  sound  track;  Ektadirome  with  mag- 
netic stri|>e;  Kodacliromc  dupe,  tvjie  7387. 

Special  Services:  sound  track  application  of  all 
Ektadirome  films  for  single  system  recording. 
ritrasonic  film  cleaning. 


* 


HOLLYWOOD   FILM  ENTERPRISES,    INC. 

fitltk)     .Simscf      Blxd,  II<.|Kw(mk1,     Califoniia 

<I(K)2.S 

1'lu.nc:   •16-1-21.S1   AC:  213   Cable:    HoIIn    Film 

Mickey  Kaplan,  Prcsuhnt 
Roljert  Wardc,  Vice  Punidcnt 
Tom  Emmett,  Salts  Manancr 
Richard  Wallach.  Comptrolltr 

16mm  Ser\ices:  color  and  black  &  white  reversal 
and  negative  release  printing;  workprints  —  kcv 
or  printed  edge  numi)ers;  black  6c  white  dupe 
negatives,  and  color  intcniegatives.  16mni  proc- 
essing —  Ektachrome  ER  MS  and  EF;  same  day 
ser\-ice  processing  color  original  —  furnishing  ii 
c-olor  "daily"  print  on  Tyix-  7386  color  r.x.rsal 
print  stock. 

8mm  Ser\ices:  release  prints  —  black  &  wiiite, 
K(Hlachrome  or  Easfmancolor;  Eastniancolor  in- 
temegatives,  magnetic  striping  and  sound  trans- 
fer. 

Special  Scnices:  re-recording  of  magnelii  tape 
or  film  to  photographic  printing  track;  electro- 
printing  on  small  orilers;  arrangements  for  ori- 
ginal editing  or  re-editing;  conforming  film  for 
printing.  Also  can  handle  7()mm  b!;ick  &  white 
pr(Kessing  in  rolls  up  to  10(H)  feet,  and  5''i", 
~W,  9V4",  and  12"  in  black  &  white  or  color. 


HOLLYWOOD   VALLEY   FILM   LABS,    INC. 
27(11   Wist  i)\i\v   Aviiiuc.   Uiirbank,  (;;ili(.)nna 

9i.?o.'; 

I'hone:  84fi-72B2  AC:  213 

^••arof  Incorporation:   1952 

\emon  ('..  Frith.  Pnsidrul 
i;ii/alMth  E.  Frith,  Vice  Prrsidriil 
John  W.   rrulx-) .  Procrs.sini;  Fortiiiau 
Mardi  Riistan.  Priutinu,  Fmiman 
Dottie  ODell,  Ofjin-  Mmmurr 

Himm  ScfMccs:  sound  &  silent.  Koda.  Iirome, 
Aiisco,  black  &  white  reversal  duplicate  prints; 
K.istmancoior  interiKgafive  and  positivi'  print 
)ro(,-ssing  and  printing.  l)l:i<k  &  white  negative, 
Inplicate  negative  and  |H.sitivc  print  prcKcss- 
riL;    and    printing. 

Sinm  Scnices:  single  Sui^r  8  ;ind  8mm  Koda- 
'  rn„„.  duplicates;  doublr  Siiivr  8  and  Sunn 
1(1  &  wliite  negatives  and  tfdor  interneg;itives; 
oinine    production    prinlinj;    in    both    color    and 

il.ii  k  &  white;  Sui^'r  8  atul  Suirii  in;igiieti<    sfrip- 

ng  and  recording. 

ixcial  .Scnices:  Smm  to  I6inn.  I  is\-iips;  I6nim 
.  Sinrn  reductions.  35inm  to  b  ni  reductions; 
ii]icr  8  reductions  from  16mm  or     "irnm. 


JAMIESON   FILM  COMPANY 
3825  Brvan  Street,  Dallas.  Ti\as  75204 
Phone:  TA  3-8158  AC-  214 

Year  of  Organization:  1916 

Bruce  Jainieson,  President 

Hugh  V.  Jamieson,  Jr.,  Exec.  Vice  President 

Llo\d  Abemathy.  Vice  President  Producer 

Services 
Jerr>-  A.  Dickinson,  Vice  President /Television 
Walter  Spiro,  Secretary 

35mm  Senices:  black  &  white  negative  process- 
ing, dailies,  master  positives,  dupe  negatives,  re- 
lease prints;  35mm  to  16mm  black  &  white  re- 
duction printing. 

I6mm  Senices:  Ektachrome  Commercial.  MS, 
EF,  and  ER  Color  processing;  Ektachrome  color 
dailies;  Kodachrome  and  Ektachrome  release 
printing  with  scene  to  scene  color  correction  and 
optical  effects;  one  to  one  Ektachrome  color  mas- 
ters; reduction  color  masters  from  35nim  color; 
16mm  black  &  white  negative,  positive  and  re- 
versal processing  and  printing;  ultrasonic  clean- 
ing. 

Special  Services:  35nun  and  16mni  sound  re- 
cording, music  scoring,  ini.xing.  editing.  ;mima- 
tion.  script  writing,  and  production  .services;  film- 
strip  masters. 

Member:  Association  of  Cinema   Laboratories. 


KIN-O-LUX,   INC. 
17  West  45lh  Street,  New  York,   N.Y.    10036 
Phone:  JUdson  6-1880  AC:  212 

Date  of  Organization:  1934 

Mar\'  E.  Pfeiffcr,  President 

Seymour  B.   Richmond,  Secrelunj  Treasurer  & 

General  Manager 
Frederick  Schreck,  Lab  Manager 

16mm  Senices:  black  &  white  reversal  &  negative 
developing,  reversal  work  prints;  color  to  black 
&  white  work  prints,  reversal  &  positive  release 
printing. 

Smm  Sen'ices:  black  &  white  &  color,  black  & 
white  reversal  or  negative  developing;  workprints; 
color  release  and  workprints. 

Special  Senices:  same  day  service  on  many 
phases  of  printing  and  developing. 


LABCRAFT  INTERNATIONAL  CORP. 
4019  ProsiK-ct   Avenue.  Clevchuid.  Ohio    14103 
Phone:  VT  1-43.34  AC:  216 

Year  of  Incorporation:  1954 

Robert  F.  Blair,  President 

Win.    Ebeling,  Vice  President  ■-  Prodtx  lion 

Oliver  Stamper,   Secretary 

.Michiiel  Bailey,  Lah  Manager 

f^'orge  Murphy.  Customer  Services 

Josc|ih  I..  Mitchell,  Editorial  SertHces 

16mm  Senices:  color  and  bkick  &  white  revers;il 
.Old  iK'gative  rclea.se  printing;  negative,  jiositive. 
and  revcrs;il  sound  track  pr<>ccssii\g;  work  prints 
—  printed  edge  numbers.  Uitum  to  8iniu  reduc- 
tion; color  processing  —  expedited  .services. 

Special  Senices:  editing  and  recording  —  soiiiiil 
lu.igiirtic  and  optical. 

McmlKT:  Associ;ition  of  Cinema  Laboratories. 
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For  the  BEST  in  Film  Production  Services 
Use  These  Buyer's  Guide  Pages  Through  the  Year 


LAB-TV 
723  Seventh  Ave.,  New  York,  N.Y.  10019 
Phone:  JU  6-2293  AC:   212 

Y'ear  of  Organization:  1952 

Jack  .Asher,  Owner 
Ken  Williams.  Manager 
Ceorge  Perno,  Si/;jfrt5i.wr 

35mm  Senices:  black  &  white  developing;  con- 
tact  and   reduction   printing. 

16mm  Sen-ices:  black  &  white  negative,  positivt 
&  reversal  developing;  positive  &  reversal  print- 
ing; color  to  color  prints;  color  to  black  &  white 
prints.  A  &  B  timed  prints;  reduction  prints; 
fades  &  dissolves;  edge  numbering;  ultrasonic  i 
film  cleaning. 

Member:    Association    of    Cinema    Laboratories;  i 
Society    of   Motion    Picture   &    Television    Engi- 
neers. 


LAKESIDE    LABORATORY 
.5929  E.  Dunes  Highway,  P.O.  Box  2408,  Cary, 

Indiana 
Phone:  938-1113  (Gary)  AC:  219 

731-5600  (Chicago)' AC:  312 

Year  of  Incorporation;   1949 

Wayne  E.  Shertzer,  President 
R.   Paul   Ireland,   Vice  President 
Lucille  B.  .\cord,  Secretary-Treasurer 

35mm  Senices:  color  and  black  &  white  timed 
answer  and  release  prints;  black  &  white  color 
separations;  color  internegative,  interpositives; 
reduction  printing  to  16mni.  35mm  processing 
of  Eastniancolor  negative,  positive  and  Ekta- 
chrome ER  and  forced  ER.  bhick  &  white  nega- 
tive and  positive. 

16mm  Senices:  Ektachrome  processing  with 
overnight  color  dailies  (work  prints);  scene  to 
scene  color  and  densitv  timing;  additive  color 
printing;  Kodachromc  answer  and  release  prints, 
color  iiiternegatives  and  color  positive  relcasi 
prints;  blow-up  printing  to  .3.5mm.  16mm  process- 
ing of  Ektachrome  (commercial,  ER,  MS  and  , 
forced  ER),  Eastman  color  internegative  and  . 
positive;  black  &  white  negative  and  positive.         , 

35mm  Slidefilni:  color  and  black  &  white  print- 
ing and  processing;  standard  and  low  grain 
processes;  overnight  answer  prints;  frame  to 
frame  timing  from  reversal  original  to  optical 
duiie  negative;  contiict  dupe  negatives;  black  & 
white  color  separations,  iiiternegatives;  cutting 
and  canning. 

Si>ecial  Senices:  anv  length  I'',kt.K'liioiiic  con- 
tinuous processing  —  .3.5mm  ER,  MS,  forced  I'R. 
MS  and  print  stock  —  16mm  Commercial.  I'H. 
MS,  forced  ER,  MS  and  print  stock;  editing 
service  and  conformini;  film  for  jirintiug;  35inni 
and    Hiiiiin  optical  effects. 


this  symbol  appeariii);;  over  a 
listing  in  these  pages  ind  c.itcs  that  display  ad- 
vntisiiiR    appc;us    in    other    pai;cs    of    this    issue. 


A   Listing   of   Professional   Specialists 

':  rlic  (iiinp.uiics  nivitiii  (o  suiiinit  listiuK 
data  for  this  Buyer's  (iiiide  are  recognized 
profi-ssional  specialists  within  the  senice 
groups  alphabetically  indexed  for  the  con- 
venience of  our  worldwide   reader  family. 
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j   MECCA  FILM  LABORATORIES  CORPORATION 
630  Ninth  Am-..  Niw  York.  N.V.   MWMi 
Phone:  CO  5-7C76  AC:  212 

Year  of  Incorporation :  1960 

B\ron  Roudabush,  President 

Jack    Hal)er,    Exec.    Vice    President    &    Gen. 

Maniificr 
Flostl  Wober,  Jr.,  Vice  President 
.      James  M.  Pierce,  Director,  Client  Relations 

I  SSmin  Services:  black  &   \\'hite  negative  devel- 
I  oping,    ni.sh   dailies,    edge   numbering;    black    & 
j  white  dupe  negatives,  master  positives;  black  6c 
white  release  prints,  contact  &  reduction. 

1  16nim  Services:  black  &  white  negative  develop- 
I  ing.  rush  dailies,  edge  numbering;  black  &  white 
liil>e  negatives,  master  positives;  black  &  white 
rlcase  prints,  contact  &   reduction  . 

dolor:  Eastman  negative/positive  35mm  and 
IKmm  printing  and  processing.  Ektachrome  Com- 
nercial    16mm   printing   and   processing. 

special  Ser\ices:  television  commercials,  fast 
service. 

Member:  Association  of  Cinema  Laboratories. 

MID-AMERICA   COLOR   LABS 
(A  Division  of  Wilding,  Inc.) 
1345  Argyle  St.,  Chicago,   111.  60040 
Phone;  784-4224;  275-1200  AC:  312 

Robert  (".  .\usbeck.  President 

Harold  W.  Kin/.le,  General  .Manager 

Denis  Howe,  Lab  Supervisor 

Ra\-  Schwarz,  Business  Manager-Schedtdes 

Services:  All  Eastman  color  film  services  includ- 
ing 35mm  Eastman  color  negative  processing, 
16mm  and  3.5mm  color  positive  printing  and 
jTocessing,  printing  and  processing  of  16mm/ 
)5mm  color  masters,  color  dujje  negatives  and  in- 
amegatives;  complete  16mm  &  .35mm  black  & 
vhite  printing  and  processing;  registration  print- 
ng-color  and  black  &  white;  opticals  —  16mm 
md  35mm,  color  and  black  and  white;  liciuid  gate 
}low-ups;  art  and  titling  services;  16mni  and 
B5mm    motion    picture    animation;    16mm    and 

["5mm  positive  editing;  negative  conforming; 
ound  recording  and  transferring  services-optical 
nd  magnetic;  complete  fijmstrip  services  includ- 
ng  animation,  printing  and  processing  for  .3.5nnn 
videscreen  and  16mnj  .3.5nim  standard. 

''acilities:  Eastman  color  processing  machines  de- 
igned by  Trei.se.  complete  sensitometric  and 
nalytical  chemical  control  facilities;  Hi'll  6c 
lowell  color-adtlitive  printers  —  I6mm  ami 
5mm,  ultrasonic  cleaning  equipment  for  all  orig- 
lal  material;  optical  cameras  inchiding  aerial 
nage  and  licinid  gate  blow-np  attachments,  ani- 
lation  stands-Oxberrv  and  .Acme,  complete  edit- 
ig  and  sound  recording  etinipment.  film  iiispec- 
on  equipment  and  screening  rooms,  client 
reening  rooms  with  projection  booths  incluiling 
6mm  and  .3.5nnn  arc  and  interlock  projection, 
omplete  black  and  white  facilities  available  and 
ditorial  rooms. 


lAODERN  MOVIES  FILM  LABORATORIES,  INC. 
832  N.  Cole  Ave.,  Hollywood.  Calif.  90038 
Phone:  464-7293  AC:  213;  Cable:  MOFILAB 

Year  of  Incorporation:  1936 

Eugene  R.  Johnson,  President 

Jean  V.  Connell,  Secretary  Treasurer 
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MODERN   MOVIES   FILM   LABORATORIES: 

16mm  Services:  black  &  white  negative  process- 
ing and  printing. 

Smm  Ser\ices:  black  &  white  optical  reductions; 
release  printing. 


MOTION   PICTURE- 
ADVERTISING   CORPORATION 
1032  Carondclet  Street,  Tost  Office  Box  32768, 

New  Orleans,  Louisiana  701.50 
Phone:  JA  5-2253  AC:  .504 

Year  ol  Incorporation:  1921 

Carl  J.  Mabry,  President 

Robert    W.    Dyer,    Vice    President-Production 

Manager 
K.  P.  Karrigan,  Vice  President,  Sales 

35mm  Services:  black  &  white  only.  Negative 
processing;  dailies;  release  printing;  0.\berry  op- 
tical facilities. 

Special  Services:  sound  mi.ving  facilities  R.C.A. 
(7  channels),  17l2mm  &  35mm  magnetic  or  35- 
nun  optical;  editing  services;  equipment  rental; 
sound  stages. 


MOTION   PICTURE   LABORATORIES,   INC. 
7S1  South  Main  Street,  Memphis,  Tenn.  3.S106 
Phone:  948-0456  AC:  901 

Frank  McGear\-,  President 

James  V.  Solomon,  Lab  Supervisor 

L\Tin  Bigbec;  Blaine  Baker,  Customer  Service 

16nmi  Ser\ices:  black  6c  white  negative,  positive 
and  reversal  developing;  color  processing  of  Ek- 
tachrome Commercial,  Ektachrome  MS  and  ER 
6c  EF  color  and  black  6c  white  work  prints;  print- 
ing of  black  6i  white  tlnpe  negative,  master  posi- 
tive, positive,  and  reversal;  also  printing  of  color 
internegative,  color  immediate  ix)sitive,  color 
positive,  and  color  re\'ersal. 

S|>ecial  Ser\iccs:  fades,  dissolves,  superimposi- 
tion;  one  to  one  optical  printing  and  optical  print- 
ing special  effects;  original  recording,  mi.xing, 
optical  sound  transfer  from  'A"  taj^e,  16mm  mag- 
netic and  1714  magnetic  film,  magnetic  stripe;  in- 
terKx'k,  music  librarv,  magnetic  soundstriping. 
editing,  conforming,  preparation  of  A  6c  11  rolls, 
ink  edge  munbering,  scripting,  titling,  N'TR  to 
kinescope  film  transfers;  film  treatments,  elec- 
tronic film  cleaning.  35mm-to-16nini  reduction 
printing,  pi,\  6c  track. 

Member:  Association  of  Cinema  Laboratories. 
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MOTION   PICTURE   SERVICE  COMPANY 

125  Ilvde  Street,  San  Francisco,  Calif,  94102 
Phone:'  673-9162  AC:  415 

Year  of  Incorporation:  193.5 

Cerald  I,.  Karski,  President.  General  Manager 
llarokl  .\.  Zell.  Vice  President  in  Charge  of 

Production 
Boris  I.  Skopin.  Title  &  Trailer  Department 
flerald     B.     Patterson,    Manager,     Lahoralory 

Department 

Senices:  Industrial,  commercial  and  public 
relations  films;  sjiecial  announcement  and  adver- 
tising trailers  for  theatres,  busine.ss.  T\'  films, 
spot  commercials. 

Facilities:  M.inrer  6c  Cine  Sjx-cial  16mm  cameras; 
3  studio  3-5mm  cameras;  2  title  .3.5mm  cameras; 
16mm  &  35mm  laboratory  (developing,  printing, 
reduction  and  enlarging);  art  dept.;  magnetic  & 
optical    recording;    dubbing    equipment;    sound ; 


MOTION  PICTURE  SERVICE  COMPANY: 

stage;  editing  equipment;  script-to-release  print 
service;  screening  room  equipped  for  Cinema- 
Scope,  35nim  and    16mm   projection. 
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MOVIELAB,   INC. 
619  West  5»(h  St.,  New  York,  N.Y.  10019 
Phone:  JU   6-0360   AC:  212 

Y'ear  of  Incorporation:  1931 

Saul  Jeffee,  President 

Frank  S.  Herman,  Executive  Vice  President 
Benjamin  Bloom,  Vice  President  —  Sales 
Ted  Gaski,  Vice  President  -  Color  Production 
John  Kowalak,  Vice  President  —  Color 

Technology 
Daniel  S.  Eisenberg,  Vice  President  — 

Adminusiration  &  Treasurer 

35mm  Services:  developing  &  printing  color  and 
black  &  white  —  dailies  and  release  printing; 
A  6c  B  printing  on  the  above  services. 

16mm  Serxices:  developing  and  printing  color 
and  black  6c  white  —  dailies  and  release  printing; 
reduction  and  contact  printing;  ,\  6c  B  printing 
on  the  above  services. 

Smm  Ser\ices:  color  and  black  6c  wliite  reduction 

and  contact  release  printing. 

Special  Ser\ices:  interlock  projection,  16mm  and 
35mm,  optical  and  magnetic  sound;  16mm  and 
35mm  edge  numbering,  negative  matching;  cut- 
ting, film  and  tape  storage,  reversal  processing. 

Member:  Association  of  Cinema  Laboratories. 


NATIONAL  CINE   LABORATORIES,   INC. 
4319  Rhode  Island  Avenue,  Brentwood,  Mary- 
land 20722 
Phone:  779-6800  AC:  301 

Year  of  Incorporation:   1940 

Ro\   John.son,  President 
Peg  Johnson,  Vice  President  &  Treasurer 
Bob  Miller,  Laboratory  Manager 
Dick  Penkert,  Processing  Supervisor 

16mm  Scrxices:  reversal,  negative  positive  proc- 
essing and  duplicating;  sound  striping;  Koda- 
chrome  and  Ektachrome  processing,  work  prints, 
timed  color  and  black  6c  while  duplicates.  16mm 
reduction  to  Smm. 

Smm  Serxices:  color  and  black  6c  white  dupes; 
sDiiiid  striping;  Hmm  enlarged  to  I6nun. 

Special  Services:  \'acuumating  on  all  duplicates; 
same  day  reversal  processing  iind  work  printing 
service. 

Member:  Association  of  Cinema  Laboratories. 


PACIFIC   COLORFILM,   INC. 
574    N.    Larchmont    Blvd.    Ilollvwood,    Cal. 

90004 
Phone:   HOIIvw.wd  3-6S44   AC:   213 

Betty  Jane  Cox,  President 
James  Cox,  Vice  Pres'dent 

16mm  Scr\'ices:  Ektrachrome  processing;  color 
workprinting;  Kodachrome  release  printing.  Opti- 
cal 16mm  one  to  one  printing  on  all  color  stocks. 

Special  services:  Negative  matching;  editorial 
services. 


79 


r^'/l 


PACIFIC   TITLE   &   ART  STUDIO 
f!.5.">0  Santa  Moiiiia   Hlxd..  HolKwood,  Cal. 

y()03S 
I'lioiic    4(>4-OI21   AC:  213 
Vi-ar  c(  Organization:   1925 

Sid  HiRfll.  rrixidiiit 

(iordoi    R.   Hnl)l).ird,  Vice  Prcniilcnl/ 

Central  Manaf^cr 
Holnit  W  illiains.  Directory  of  TV 

Cotiitiurcial  ( >prriilions 
John  C:l^)n^ll.  Art  Director 
Charles  McKinison,  Aiiiitwiioii  Director 

35mm  Services:  dailies  —  developing  and  print- 
ing. duiH-s.  masters  (black  &  white  only);  hiack 
&  wliite  reversals  from  original  work  prints  witli 
key  luunlx-rs. 

16mm  Scniccs:  lilaik  &  white  processing  and 
printing,  eoiniwsite  printing,  100%  reduction 
printing  from   35nim   negatives. 

Special  Seniccs:  titles,  optical  effects,  inserts, 
animation,  special  effitts,  commercials  through  a 
separate  Cuinniercial  Department. 

W.   A.    PALMER   FILMS,    INC. 
fill   Howard  Sircil.  San  I  lancisco,  Cal.  94105 
I'honc:  980-5961    .\C:  415 

Year  of  Incorporation:  1963 

William  .A.  Palmer,  President 

John  C"()rso.  Cciieral  Mutuifier 

\'in  .^Kar,  Teehuieal  Services 

I'orrest  K.  HcHithc.  Reeordinn  Services 

35mm  Scn-ices:  35mm  to  16mm  reduction  print- 
ing. 

16mm  Scrxiccs:  color  and  black  &  white  proc- 
essing, color  and  black  &  white  answer  and  re- 
lease printing,  optical  printing,  dupe  masters, 
diipi-  negatives,  edge  inunbering.  Peerless  treat- 
ment, music  library,  electro-printing,  interlock 
screening,  editing,  A  &  IJ  roll  preparation;  art, 
titles  and  animation. 

Special  Services:  Palmer  Television  film  record- 
ing camera;   Palinr-r   Interlock   projector. 

.Member:  A.ssociation  of  Cinema  Laboratories. 


PAN   AMERICAN   FILMS 
Si:2  North  Uanipart  Street,  New  Orleans, 

Louisiana 
Phones:  JA  2-5364/5  AC:  504 

ir  of  Organi/4ition:  1950 

I- rank  ].  Hicliard.  /'(/r/fur 
John  M.  LeHlanc.  I'artner 

16mni  Services:  negative  or  reversal  processing; 
LCO  I'll-'-MS  color  processing;  color  and  black  & 
while  duplicating;  sound  recording;  answer  or 
reli-asc  prints;  editing  work   prints  or  originals. 

Speeiiil  Ser\iccs:  tape  transfers  lo  16mm;  (jptical 
from  '  i",  I'inini,  IV'/irnni;  titling  —  color  or  black 
&  white. 


PARTH   CINE   LAB 
II  K.mi)  Koaii,  Mt.  Pocono,  Pa.  18344 
Phone;  .S:)9-74;};i  AC:  717 

William  John'on,  Otrnrr-Manager 


lOmin    Services:    ■    • 
white   sound    &    siu  •  i 


r    printing;    black    & 
:>'_;   &  processing. 


PARTH   CINE   LAB:   CONTINUED 
8mm  Ser\ices;  16mm  to  8mm  reduction  printing, 
black  6c  white  and  color;  black  6c  white  printing 
and  processing. 


* 


PATHE   LABORATORIES,   INC. 
105  East   106th  St.,   New  York,   N.Y.   10029 
Phone:  TK  C-1120  AC:  212 
Kranch  Offices:  Pathe  Laboratories,  Inc.,  6823 

Santa  Monica  Blvd.,  Hollywood,  Cal.  Phone: 

HO  9-5981. 

Year  of  Incorporation:  1952 

L.  1.  Weisnian,  President 

v..  R.  E\ans,  Executive  Vice-Pres. 

K.  J.  Coleman,  Vice  President 

J.  L.  Ross,  Vice  President 

W.  J.  Schultz,  Vice  President 

Fiank  Ikicci,  Scdes  Manager,  Eastern  Division 

Harold   Hinkle,   Phut   Manager,  Eastern 

Division 
Dick  Lebree,  Sales  Manager,  Western 

Division 
Harold  Hilton,  Plaiil  Manager,  Western 
Division 

35mm  Services:  color  and  black  &  white  release 
printing;  overnight  dailies;  black  &  white  dupe 
negatives  and  master  positives;  color  internega- 
ti\es,  interposifivcs;  35nim  processing  —  color 
and  black   &  wliite. 

16mm  Services:  color  and  black  &  white  release 
printing,  overnight  dailies;  black  &  white  dupe 
negatives  and  master  positives;  color  internega- 
tives,  interpositives;  16  nun  processing  —  Ansco 
iitul  Kodachronie,  black  &  white  reversal. 

8mm  Se^^■ices:  black  &  white  and  color  printing, 
in  all  formats. 

Special  Services:  35nim  or  ]6mm  negatives  from 
videotape  recordings,  with  either  35mni  or 
16mni  reduction  or  contact  release  prints;  35nmi 
color  6c  black  6c  white  filmstiip  printing  and 
processing;  35mm  and  16mm  tv  commercials: 
optical  iind  recording  facilities;  35mn),  16mMi  and 
magnetic    translor    facilities. 


PHOTO  TECH   LABORATORY 
200  E.  First  St.  South,  Salt  Lake  City,  Utah 

84711 
Phone:  359-3825  AC:  801 

Year  ol  Organi/ation:  1954 

Charles  L.  Stockihde,  President 
Heruiud  P.  Lee,  Vice  President 
('■.  Lucile  Stockiliile,  Secrcttinj-Treasurer 
<.'.  linrton  Pugli,  Lab  Manaaer 

16mm  Services:  bkick  6c  white  and  color  proc- 
essing VA\  and  ICktachronie  C^onnnercial;  black 
6i  white  and  ER  printing.  ME-2  6c  ME-4  color 
jjrocessing. 

8nim  Services:   black  6c  white  processing. 

Special  Services:  sound  recording  and  transfers; 
eililing;  production  services;   optical  tracks. 

Member:    Associ;ition    of    f'ineni;i     Laboratories. 


PHOTOGRAPHIC   LABORATORIES 
1926  \\.  (;r;iv.  Ilouslon.    Ie\as  7701!) 
iiionc:  JA  6-1.567  AC:  713 

I    .ir  of  Incorporation:   19 49 

E  "A'.  Taylor,  Oitner 
Jnt'  II.  Zilker,  Owner 
H;n\       I".  Wheeler,  Laboratory  Manager 


PHOTOGRAPHIC   LABORATORIES:   CONTINUED 
35mm  Ser\ices:   filmstrips  and  slides;  color  anti 
black  6c  white  filmstrip  processing  and  printing. 

16mm  Services:  optical  sound  transfers;  color 
workprinting;  duplicating  and  release  printing, 
black  6c  white  negative,  positive  and  reversal 
processing;  black  6c  white  workprinting;  master 
F.  G.  positives  and  dupe  optical  effects,  edge 
numbering. 

Special  Services:  script  writing;  animation;  edit- 
ing, sound  mi.xing;  studio  and  location  shooting 

PITTSBURGH   MOTION   PICTURE   LAB,   INC.     - 

lie  Seventh  Street,  Pittsburgh,  Pa.   15222         " 
Phone:  281-9522  AC:  412 

Date   of   Organization:    1959;    Inc.:    1964 

John  W.  Zw-ergel,  President 
Jdhii  \V'.  Martin,  Lab  Manager 
Jay  B.  Gould,  Editorial  Supervisor 
.\ugust  A.  Borgen,  Sound  Engineer 

16mm  Ser\'ices:  developing  of  black  6c  white 
reversal,  negative  —  positive;  Ektachrome  EF, 
EFB,  EMS,  ER,  ERB;  printing  of  black  6c  white 
color  work  prints;  black  6c  white  dupe  negative, 
color  masters,  black  6c  white  positive  and  color 
release  printing;  reduction  from  16mm  to  8nun 
both  black  &i  white  and  color. 

8mm  Senices:  Processing  black  6c  white  • —  print- 
ing, reduction  and  enlarging. 

Special  Services:  editing;  conforming  of  16nim 
films  or  16mui  sound  track;  original  voice  and 
music  recording,  channel  dubbers  for  mixing; 
transfer  from  magnetic  to  optical  sound  track. 
Edge  numbering,  ultrasonic  cleaning.  Pernia- 
Filni  protection.  Sound  studio;  recording. 

Member:  Association  of  Cinema  Laboratories. 

PRECISION   FILM   LABORATORIES,   INC. 

21    W.  40th   St  .   New    York,  N.Y.   10036 
Phone:  J  I'  2-3970  AC:  212 
C:al)le:     PRECISFILM 

D;ini('l  R.  Ehrlich,  President 

I  A'v  Shaw,  Secretary 

I'rank  \'.  P;ip;ilia,  Laboratory  Manager 

W'illiiini  Kwartlcr.  Controller 

35mm  Services:  color  internegativcs,  interposi- 
tives, color  negative  processing,  master  positives, 
color  release  printing;  black  6c  white  negative 
processing;  black  6c  white  workprinting;  bl.ick 
6c  white  master  F.  G.  positive  and  dupe  nega- 
tives and  black  6c  white  release  printing. 

16mm  Ser\ices:  color  internegative,  interpositive, 
iiiior  negali\'o  pioci'ssing,  color  relca.se  priMting 
Iroui  inter-ncgati\e,  color  work  prints,  reversw 
color  release  printing.  Reduction  prints,  color  and 
bhick  6c  white;  black  6c  white  negative  process- 
ing, release  printing,  m;isters,  dupe  negatives  and 
sound  transfers. 

Special  Services:  re-recording. 


I- 
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REELA   FILMS,   INC. 
17    N.W.    Third    Street.    .Miami,   Florida 
Phones:  FR  4-2108/6262  AC:  305 


Y. 


)f  Iru-orporation:  1951 


I".  F.  (Ted)  S:ick,  Vice-Pres. 'Ceneral  Managet 

Al  Denipsey,  Production  Manager 

].  T.  (Trev)  Wilson,  Laboratory  Manager 

I'"d  ThoinpsDU,  Still  Dcpt.  Mgr. 

Dave  Filw.uds,  ('ustoiner  Service 

C.  HiilillcKiiii.  .\niiiuilion  &  Art 


I 


r»  I  I  f*  I  M  17  o  n 


c*  r«  ri  f-  IT  M 


m  A  ^  A  -7 


IMF 


Hot 
Vr 

i  '-. 
llr. 


REELA   FILMS:   MIAMI.  CONT'D. 

i.lriiiii  SltT>icc.s:  lilatk  ^  ulutf  processing;  sound 
Ir.insli'r;   printing. 

Kimm  Senice.s:  black  &  white  positive,  negative 
[Hinting;  color  reversal;  16-;35nnn  blow  up;  35- 
I'inini   redni'tion   printing. 

Special  Seniccs:  sound  stage  rental  —  all  pro- 
ducer's services  —  animation,  titling,  graphic 
.irts,  music  libraries,  editing,  editing  room  rental, 
post  recording;  soimd  mi,\  6c  transfer,  lab  services 
through  release  prints;  kinescope  transfer  from 
Ml  loo  tajx". 


* 


RUSSELL   FILM   LABORATORIES 
480.5   I.in«>\    Avinue.    laiksotn  ille,   I'la.   32205 
Phone:  389-2316  AC:  904 

Date  of  Incorporation:  January  1,  1965 

(Operated    under    name    Russell-Barton    Film 
Co.   19.'52  through  1964) 

Russell.     Fresident     &     General 


Cerdcn     O. 

Matuifur 
Neil     Russell 

Managf  r 
Jim  KcIK.  .AsvV  Lab  Manager 


Secretary-Treasurer     &     Lab 


15mm  Serxices:  black  &  white  negative  process- 
ng  and  printing;  color  release  printing.  Westrex 
•ptical  sound  recording. 

.6mm  Senices:  black  &  white  reversal  processing 
,nd  printing;  black  &  white  negative/positive 
irocessing  and  printing;  color  reversal  printing. 
nk  or  print-through  edge  numbering.  Westrex 
ptical  sound  recording. 

ipecial  Senices:  magnetic  mi.xing  of  tapes;  edi- 
orial  facilities  rental.  Ektaclirome  processing  will 
«  offered  bv  December  15.  1966. 


SLY-FOX   FIIMS,   INC. 

1025  Currie  .Avenue,  Minneapolis,  Minn. 

55403 
Phone:  336-6777  AC:  612 

Year  of  Organization:    1914;   Inc.:   1923 

Earle  C.  Sly,  President 
Richard  H.  SK-,  Sales  ytanager 
Robert  E.  .Sly,  Production  Manager 
G.  Ra.smu.sson,  La/j  Manager 

>mm  .Services:  black  &  white  developing  and 
rinting. 

Jmm  Services:  black  &  white  negative  and 
jsitive  and  reversal  developing  and  printing, 
eluding  fades  and  dissolves. 

nm  Services:  reversal  developing  and  print- 
s' 

>ecial  Ser\ices:  titles,  editing,  sound,  .35inm 
de  lilms  in  color  and  black  &  white,  silent 
d  sound  photography;  I6tnm  edge  number- 
g,  55  to  TOmin  black  6c  white  negative  de- 
loping. 

SOUTHEASTERN   FILM 
PROCESSING   COMPANY 
1305  Geigcr  Avenue,  Columbia,  S.  C. 
Phone:  252-3753  AC:  803 

Year  of  Organization:  19.53 

S.  Bernard  Le\er,  Owner 

Mrs.  Florence  M.  Lever,  Office  Manager 

mm  Services:  black  &  white  positive,  rever- 
negative  processing;  printing  of  negative 
d  reversal. 
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SOUTHEASTERN   FILM   PROCESSING: 

8nun    .Services:    bLitk    ijc    ulute    i)HJtes.sing. 

Special  Services:  16mni  magnetic  sound,  .sound 
recording,  editing;  preview,  film  repair,  clean- 
ing. 

Member:   .Association  of  Cinema   Laboratories. 

SOUTHWEST   FILM   LABORATORY,   INC. 
3024  Fort  Worth  Avenue.  Dallas,  Texas  7.5211 
Phone:  FE  1-S347  AC:  214 

Date  of  Organization:  1950 

j.  Manuel  lloppenstein.  President 

Jack  A.    Hopper,  Vice  President /General 

Manager 
Charles  E.  Floyd,  Customer  Service 
.Ara  Carapetvan,  Sound  Engineer 
Ra\nioiul   Hradfortl,   Producers  Service 
Frank  Rowell,   Processing  Supervisor 
Hope  Peters,  Color  Timing 
Fran  Berger,  B  &  W  Timing 
Bob  Cook,  Production  Control 

16mm  Services:  Daily  processing  of  Ektaclirome 
Commercial,  Ekt;»chrome  EF  —  Davlight  and 
Type  B,  Ekt;ichrome  MS,  B6c\\'  Reversal,  B6c\V 
Negative;  1-lite  color  reversal,  B  6c  W  Reversal 
or  B  &  W  Positive  dailies;  yellow  ink  edge  num- 
bering; Exclusive  triad  color  control  printing  with 
scene-to-.scene  color  correction  from  Ektaclirome 
Commercial,  Kodachrome  and  Ansochrome  orig- 
inals on  Eastman  Reversal  print,  Tvpe  7387  and/ 
or  Ektachronic  Reversal  Print,  Type  7386;  Westrex 
Electro-printing  color  reversal,  B  6c  W  reversal 
and  B  6c  W  positive.  Clip-to-clip  optical  and  con- 
tact printing-color  or  B  6c  W;  1:1  optical  color 
or  B  6c  W  printing. 

Special  Ser\ices:  Narration  recording,  transfer  to 
magnetic  film.  Westrex  optical  sound  transfer, 
transfer  to  magnetic  striped  print,  multiple  chan- 
nel mixing,  .sound  effects.  Editing  service  or  rental 
of  editing  rooms  fullv  equipped.  Equipment  rental 
and  .sales,  studio  rental,  titles,  animation,  script, 
art  work. 


LOUIS  STUDNA   FILMS 
3214  Cillham   Road,   Kansas  Citv,  Mo.   64109 
Phone:  LO  1-6.300  AC:  816 

Year  of  Incorporation:   1946 

Louis  Studna,  President 

Ph\llis  Studna,  Secretary-Treasurer 

35mm  Services:  black  6c  white  negative-posi- 
tive printing  ;uid  developing,  jiicture  and  track; 
dupe  negatives  and  master  ]iositives;  optical 
effects. 

16mm  Services:  black  6c  white  negative-posi- 
tive and  reversal  printing  and  developing,  picture 
and  tr;ick;   dnix"  negatives  and   niiister  jx)sitives. 

Special  Services:  animation  and  photography; 
35mm  filmstrip,  black  &  white  or  color. 


SWIFT  MOTION   PICTURE 
LABORATORIES,    INC. 
1079  Nelson  Avenue,  Bronx.   \.V.   104.52 
Phone:   C:Y   3-2400   .AC:   212  Cable:    SWIFT- 
PIX  NE^nORK 

Year  of  lncor]ioration:   1950 

W.  G.  Snowden,  President 
\'.  Dennerlein.  Vice  President 
A.   L.  Geiger,   ImI)  Superintendent 
R.  J.   Smith,  Overseas  Manager 

35mm  Services:  .35mm  reduction   to   16mm  and 


SWIFT   MOTION   PICTURE   LABORATORIES: 

I6inm  blow-up  to  35min  color  interpositive  or 
color  intermediate  negative  printing. 

16mm  Serxiccs:  color  printing,  color  reversal 
printing,  color  internegalive  and  color  positive 
rele;ise  printing.  16mm  Ektaclirome  and  other 
camera  color  original  processing.  I6nini  color 
masters,  sc-ene-to-.scene  color  corrections:  also 
black  6c  white  reversal   processing  and   printing. 

Special  Serxices:  sound  recording,  track  trans- 
fers, editoriiil  services,  negative  cutting,  title,  art 
photography,  animation,  interlock  facilities, 
music,  script  revision,  foreign  translation,  film 
treatment,  nationwide  library  distribution  services. 

TECHNICOLOR    CORPORATION    OF   AMERICA 

6311     Boin;une    St..    HolJvwood,    C;aUf.    90038 

Phone:  HO  7-1 101  .AC:  213 

Branch    Offices:    50    KcKkefeller    I'la/.a,    Room 

1022.    .New    York.    N.Y.    10020.    Phone:    CI 

7-7934  AC:  212:  905  Sixteenth  St.,  N.W., 

Suite  503,  W  ashington,  DC.  20006. 

Year  of  Incorporation:  1915 

Thomas  J.   Welsh,   Chairman  of  the  Board 

Paul  W.  Fassnacht,  President  &  Chief  Execu- 
tive Officer 

Charles  P.  Simonelli,  Executive  Vice  President 

Patrick  |.  Frawlev.  Jr..  Chairman  of  the  Fin- 
ance Committee 

William  C.  Chambliss.  Vice  President,  Corpo- 
rate Communication 

C;arv  Thomas.  Vice  President,  Consumer  Pho- 
tographic Division 

Robert  Kreinian.  \'if('  President,  Commercial 
&  Educati<m(il  Division 

Albert  P.  Lofquist,  Jr.,  Vice  PrcsiderU  &  Gen- 
<ral  Manager,  Motion  Picture  &  Television 
Divisions 

Richard  M.  Blanco,  Vice  President,  Television 
Operations 

Wilhird  B.  Ciorsuch,  Treasurer 

Thonuis  L.  Flatten,-.  Seeretanj 

Fred  H.  Detmers,  Sales.  Motion  Picture  Divi- 
sion 

Paul  C^  Galanis,  Sales,  Xontheatrical 

E.  Del  Smith.  ManaRcr.  Cmcrnment-Indusinj 
Operations.  W'asliinglon.  DC 

Motion  Pictihk  Division* 

6311    Romaiiie   St..    Hollvwood,   Calif.    90038 
Phone:  HO  7-1101    AC:  213 

Romauld    W.    Bachmaver.    Plant    Manager 

35mm  Services:  color  and  black  6c  white  negative 
and  positive  printing  and  processing.  Dve  trans- 
fer color  relea.se  prints. 

I6mm  Scr\ices:  dye  transfer  color  release  prints 
from  65mm,  .35mm  and  16mm  originals.  Black 
&  white  r<'lease  prints. 

8mm  Scr^ices:  dye  transfer  color  relea.se  prints 
from  .35mm  and  16mm  originals.  Black  &  white 
release  prints.  Silent  and  magnetic  striped  sound. 

Special  Services:  .Auto-Selective  printing  from 
35mm  color  negative.  Complete  laboratory  fa- 
cilities for  Technirama*,  Techniscope®.  Cinera- 
ma and  65mm-70mm  processing  and  printing. 

Look  to  the  Authoritative,  Complete  Listing 
Poges  of  Business  Screen  for  Quality  in  Services 
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TECHNICOLOR    CORPORATION    OF    AMERICA: 

Tklkvision  Division 

1  JO     l'niten>ul     C:it^     Pla/a.     I'liiversal     City, 
California  91G0,S.  Phoiii-:  769-S500  AC:  213 

l>iiialil  J.  She.iff.  Flanl  Maiuifiir 

(Sales  and  Adininistratiun  as  above)    


.IStnm  Services:  ci>li>r  and  black  &  wliitc  nega- 
tive and  ixisitivr  printing  and  processing  of  films 
for  lele\'ision. 

16mm  Services:  color  and  black  &  white  release 
pruiting  fnini  3.>nim  or  lOinin  originals  or  dupes. 
\'ideo   taix--to-film   transfer,   35mni   and    16mm. 

TECHNICOLOR    OVKRSEAS    SERVICES 

Affiliates:  Teclmicolor  Ltd.,  Hath  Road,  Har- 
niondswortli.  West  DraUoii,  Midtllesex,  England. 
I'lione:  Skyix)rt  .54.32.  Cable:  Technicolor  West 
Ora\ton. 

Technicolor  Italiana,  S.  p.  .\.,  Via  Tiburtina 
113.S.  Home,  Italy.  Phone:  416-147.  Cable:  Tech- 
nicolor Koma. 


TELEFILM  INDUSTRIES  INC. 
1159  North  lll<4lil,iii<l  A\e.,  Los  .Vngeles,  Calif. 

!)0(i:!S 
Phone:  liO  9-720.5  AC:  213 

nar  of  Incorp>oration:  1940 

-Natlian  Lieberman,  President 

David  Papmeyer,  Chief  Editor /Coordinator 

Ifiinm  Services:  printing,  developing. 

8mm  Services:  color  and  black  &  white;  sound 
transfer. 

Special  .Services:  editing,  titles,  hot  press,  title 
photography. 

U    S    PHOTOGRAPHIC 
EQUIPMENT   CORPORATION 
40-13  —  104th  Street,  Corona  N.Y.   11368 
Phone:  NR  2-3140  AC:  212 

^'••ar  of  Incorporation:  1946 

^lrs.)  Carolyn  Rera,  Manager 

Ifimm  Services:  duplicates,  color  and  black  & 
while;  reductions  to  8inm,  color  and  black  & 
hile;  titles,  soiindsfriping,  edge  numbering, 
editing;  black  &  white  reversal  processing. 

8mm  Services:  duplicates,  color  and  black  & 
whiti-;  cnlargenunLs  to  Iftmm,  color  and  black  & 
white;  titles,  black  &  white  &  color  reversal  proc- 
r-ssirig;  editing;   soundslriping. 

Sii|>er  8mm  Services:  color  :md  black  &  white. 
Mipcr  8mm  duplicates;  8mm  regular  to  8mm 
Mi|xr;  Super  8mm  re<hi(  tion  to  regular  8mm; 
I'iiiMM  r<(luction  to  Supir  8min;  Suix-r  8mm 
•nl.irgcd  to    16mm;   soundstriping  Super  8mm. 

)peciai  Services:  film  washing,  lacquer  coating, 
ilin  repair  service,  re-|ierforaliiig,  work  prints, 
ii.iKiielic    optical;    sound    transl.  r    to    magnetic 

tni)e. 


There's   No   Substitute  for  the       lets 
.-(  Our  thousamis  ot  siil)scrii)crs  in  a^     icies 
industr)',  governnient  :iik1  trade  groups,  etc. 
get  complete  factual  data  on  which  to  L.n  e 
important  buying  decisions  in  these  page. 


VARSITY   FILM  LAB 
112  Cascadilla  St.,  Ithaca,  New  York 
Phone:  AR  2-5400  AC:  607 

Year  of  Organization:  1952 

J.  B.  Herson.  Proprietor 

T.  E.  Herson,  Business  Manager 

D.  B.  Herson.  Exeeutive  Secretary 

16mni  Services:  black  &  white  reversal  process- 
ing; reversal  duplicating;  work  prints  from  rever- 
sal;   16mni  camera  work  (SOF  and  silent). 

8mm  Services:  8mni  black  &  white  processing 
(reversal). 

Special  Services:  sports  photography;  news  work. 

VIDEO   FILM  LABORATORIES 
311  W.  43rd  St.,  New  York,  N.Y.  10036 
Phone:  JU  6-7196  AC:  212 

Date  ot  Organization:  1949 

16mm  Services:  black  &  white  negative /positive, 
reversal  printing  and  processing;  color  reversal 
printing. 


WRS  MOTION  PICTURE  LABORATORY 

210   Semple   Street,   Pittsburgh,   Pa.    15213 
Phone:  683-6300  AC:  412 

Year  of  Incorporation:   1952 

F.  K.  Ross,  President 
F.  Jack  Napor,  General  Manager 
George  A.  Farkus,  Lab  Manager 
Donald  A.  Trimmer,  Technical  Director 
.\vi-um  Fine,  Chief,  Producer  Services 
Robert  Kalin,  Special  Effects  Dept. 
Olaf  Kuuskler,  Chief  Sound  Engineer 
Harold  R.  Smith,  Sales  Manager 
Bari)ara  Pytka,  Customer  Service 

35mm  Services:  Color  negative  and  positive  proc- 
essing and  printing,  optical  or  contact  internega- 
tives  ami  inlerpositives,  A  &  B  release  printing, 
additive  scene-to-scene  color  correction,  fades 
and  dissolves,  zero  cuts,  16  35  blowup,  ink  edge 
numbering.  Black  and  white  negative  &  positive 
processing  and  jirinting,  optical  or  contact  duj)es 
and  fine  grains,  release  printing. 

16mm  Services:  Color  negative,  positive,  ECO, 
EF,  MS,  processing  and  printing,  optical  or  con- 
tact intemegatives,  interpositives,  masters,  re- 
Iea.se  printing,  additive  scene  to  scene  color  cor- 
rection, fades  &  dissolves,  zero  cuts,  35/16  reduc- 
tion printing.  Ink  Edge  ninnbering  16  or  40 
frame.  Black  &  white  negative,  positive  and  re- 
versal processing  and  printing,  optical  or  contact 
dupes  and  masters,  relea.se  printing. 

Sound  Services:  All  recording,  rerecording,  mix- 
ing, interlock  projection,  transfer  facilities  (16, 
35,  35/'32  RCA  royalty  free  equipment)  for 
16mm,  35mm,  synchronous  V4"-stereo  or  mon- 
aural- either  studio  or  location. 

Prf)duccrs  Services:  Creative  editorial  of  action 
and  track,  conforming,  scoring-5  music  and  I'X 
libraries-creative  titling. 

Special  Effects:  16  or  35nun,  black  &  white  or 
color,  1  to  1  optical  printing,  reduction,  enlarg- 
ing, cropping,  repositioning,  skip  or  hold  frame 
printing,  wipes,  failcs,  dissolves,  etc.  utilizing  0.\- 
berry  bench  and  stand. 

Entire  Contents  Copyright   1966 
Reproduction  of  listing  text  appearing  in  these 
pages  is  prohibited  unless  permission  is  granted. 


WESTERN   CINE  SERVICE,   INC. 
312   South   Pearl,  Denver,   Colorado  80209 
Phone:  SH  4-1017  AC:  303 

Year  of  Incorporation:  1952 

John  N'ewell,  President 
Herman  Urschel,  Vice  President 
Mai  Jesse,  Treasurer  &  Secretary 

16mm  Services:  Commercial  Ektachrome,  Ekta- 
chronie  ER,  black  &  white  reversal,  negative, 
positive  developing,  printing,  edge  numbering; 
sound  recording,   matching;  titling. 

8mm  Services:  silent  printing,  color  and  black  & 
white. 

Member:  Association  of  Cinema  Laboratories. 


DAVID   BIER   FILM  LABS 
265  Vitre  St.,  \\  est.  Montreal  1,  Quebec. 
Phone:  861-0269  AC:  514 

Date  of  Organization:  1954 

David  Bier,  President 
J.  L.  Lirette,  Manager 

E.  Rudkow.ski,  Asst.  Manager 

35mm  Services:  black  and  white  negative  and 
positive  processing  and  35  to  16  reduction  print- 
ing in  color  or  black  &  white. 

16min  Services:  16mm  colour  processing  (ECO 
&  ME)  and  printing  b  &  w  processing,  35  to  16 
reduction  printing;  b  &  w  reversal  processing. 
Optical  transfers  35  to  16  also  V4  to  16,  16  to  16. 
ultrasonic  cleaning,  edge  numbering. 

Special  Services:  complete  16mm  editing  facil- 
ities, kinescope  recording,  complete  motion  pic- 
ture dept.  and  photo  dept.,  sound  recording. 

Facilities:  Filmline  spray  developing  machines  — 
35  and  16mm,  Bell  &'  Howell  printers,  35  and 
16mm.  Houston  fearless  16mm  processors,  Mag- 
nasync  sound  recording  equipment  —  dubbeH 
recorders,  console,  Vi"  Nagra  recorders,  Maurtr 
16mm  optical  recorders. 

1 

GRAPHIC   FILMS   LIMITED 

(A   Subsidiarv   of   Crawlev    Films   Ltd.) 
19  Fairmont  Avenue,   Ottawa  3,   Ontario, 

Canada  ■ 

Phone:  728-3513  AC:  613  f 

Branch  Offii-es:  1  Place  Ville  Marie.  Mon- 
treal, Quebec.  Phone:  861-9449  AC:  514 
H.  E.  Stnib,  in  charge;  181  Eglinton  Ave, 
Toronto,  Ontario.  Phone:  485-0325  ACt 
416.  Miss  A.  Kloepfer,  in  charge. 

Year  of  Organization:  1939 

F.  R.  Crawley,  President 
Graeme  Eraser,  Vice  President 
Charles  Everett,  Vice  President 
W.  O'l'.urcli,  Ci-ncral  Manager 
f;l<'nn  Hiibl),  L(d>  Manager 

Sallv-  MacDonald,  Producer  Services 
Ron:d(l  Kennedv'.  Office  Manager 

35mm  Services:  black  &  white  negative  and  post 
tive,  spray  processing,  dupe  negative  and  mastef 
positives. 

16mm  Services:  Ektachrome  processing  black 
white  negative,  positive,  spray  processing  du 
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GRAPHIC  HLMS:  CONTINUED 

legative  and  master  positives,  additive  color 
Boccssing,  scene-to-scenc  color  correction,  A  & 

roll  printing,  internegatives,  Ektachrome  mas- 

rs,  release  prints. 

Special  Services:  recording,  re-recording,  Vi" 
ape.  16  magnetic,  8  channel  mixing,  music  (stock 
ir  written  scores,  editing,  art  and  animation. 


PATHE-HUMPHRIES   OF  CANADA   LTD. 
9  Brockhousc  Hoad,  Torwnto  14.  Canada 
Phone:  CL  9-TSll  AC:  416 

Year  of  Organization:  1960 

R.  J.  Beaudr\%  Vice  President,  General 

Manager 
Ed.  Munday,  Lab  Manager 
E.  Ziplans,  Accottnting 
C.   Bourne,  Technical  Sales  Representative 
G.  Mangan,  Service  Manager 
G.  Crimaldi,  Sound  Department  Head 
O.  Jorgensen,  Lab  Supervisor 

flmm  Ser\ices:  negative  developing  &  dailies; 
ack  &  white  dupes;  masters;  black  &  white  re- 
ase  printing. 

Jmm  Services:  negative  developing  &  dailies; 
ack  6c  white  dupes,  master;  contact  and  re- 
action release;  35^32mm  release;  Ektachrome 
asters  and  reversal  color  prints.  16  mm.  Ekta- 
irome  processing  ECO  and  ME-4. 

nm  Services:  magnetic  striping,  black  &  white 
inting. 

»ecial  Services:  Edge  coding,  16  &  35mm; 
iting;  sound  mi.xing  facilities,  35  &  16mm;  all 
und  transfers,  optical  and  magnetic,  I6-35mm, 
"  svnc,  etc. 


A.G.S.  &  R.   STUDIOS 
178-180  W.  Randolph  St.,  Chicago,  111.  60601 
Phone:  FR  2-8888  AC:  312 
Branch:    1835    S.    Calhoun   St.,   Fort   Waj-ne, 
Ind.  Phone:  744-4255  AC:  219 

Aaron  Gordon,  President  &  Asst.  Treasurer 
Arthur  C.   Allen,  Vice  President  &  Treasurer 
John   J.    Gushing,   Secretary  &   Sales  Manager 
Thomas    E.    Hirte,    Vice    President-Production 

Mgr. 

Ste\e  P.  Pn,or,  Vice  President  —  Art  Director 
Harry  A.  Dean,  Account  Executive— Chicago 
Elliot   C.    Kallish,   Account  Executive  — 

Chicago 

James  S.  Lund,  Account  Executive— Chicago 
Hal  M.  Toleman,  Account  Executive— Chicago 
Rolx-rt  G.  Gecka.  Vice  President-Fort  Wayne 
Stanley  A.   Morrow,   Account  Executive— Fort 

Wayne 
Les    Malmloff,    Jr.    AccourU    Executive-Fort 

Wayne 

niccs:  Producer  for  all  audio-visual  media, 
des,  shdefilms,  motion  picture  animation,  over- 
ad  projections,  retouching,  layouts,  art,  story- 
ard-on-film,  filmstrips.  Two  Oxberry  anima- 
n  cameras. 


Exclusive    Feature    for    Our    Subscribers 

'  These  complete,  carefully-edited  listing  pages 

)vide  the  film   producer  and  sponsor  with   a 

<  lendable  source  for  specializing  film  services. 
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ANICAM 

Animation   Camera   Service 

6331    IIomcNMHxl    Am-.,    Hollywood,   Calif. 

90028 
Phone:  465-4114  AC:  213 

Jack  Buehrc.  President 

Jan  Bnchre,  Vice  President 

Bill  Tomkin,  Jr.,  MarlvTi  O'Connor, 

Sam    DiMaggio,    Kim    Buehre,    Jim    Farrell, 

Cameramen 

Services:  animation  photographv,  black  &  white 
and  color;  scene  planning  and  checking;  titles 
and  slidefilms,  35  and  16mm.  Animation  photog- 
raphy from  2V4  field  to  43  field. 

ANIFILM  STUDIO,   INC. 
1150  Sixth  A\c-.,  New  York,  N.Y.   10036 
Phone:  Yr  6-7427  AC:  212 

Year  of  Incorporation:    1958 

Albert  Semels.  President 
Lou  LaRose,  Vice  President 

Services:  animation  photography;  opticals;  special 
effects;  aerial  image  photographv. 

ANIMATION  ARTS  ASSOCIATES,  INC. 
1528   ^^alnut   St.,   Philadelphia,    Pennsvlvania 

19102 
Phone:  PEnnypacker  5-0664  AC:  215 

Year  of  Organization:  1963 

Harr>-  E.  Ziegler,  Jr.,  President 
Leonard  E.  Cooper,  Vice-President 
Alice  M.  Ziegler,  Secretary-Treasurer 
Phyllis  Z.  Deckert,  Security  Officer 
Darwood    F.    Taylor,   Animation  Director 

Services:  technical  and  cartoon  animation  for 
motion  pictures,  stripfilms,  slidefilms,  storj'- 
boards,  special  effects,  titles. 


ANIMATION   STAND,  INC. 
2  \V.  46th  St..  New  York  Citv,  N.Y.  10036 
Phone:  JU  6-2226  AC:  212 

Year  of  Incorporation:   1959 

Edwin  Brit  Wyckoff,  President 
Norman  Mazin,  Secretary-Treasurer 

Services:  full  animation,  (Oxberry  animation  stand 
16/35,)  zooms,  dissolves,  fades.  Color  slide,  film 
strip,  motion  picture  photographv. 

ANIMATION   VISUAL   ARTS 
DEPT.   OF   MGM   STUDIOS 

6290   Sunset   Blvd.,   Hollywood,   Calif.   90028 

Phone:  466-3393  AC:  213 

Charles  M.  (Chuck)  Jones,  Supervising  Dept. 

Head  and  Producer 
Les  Goldman,   Associate  Dept.   Head  and 

Producer 
Maurice  Noble,  Design  and  Layottt 
Eugene  Poddany,  Music  and  Composition 
Robert  Ogle,  Story 
A\->e  Le\itow.  Director 
Irving  Spector,  Story 
Oscar  Dufau,  Design 

Ser\ices:  animation,  direction,  background,  pho- 
tography, editing,  scoring,  all  pre-production  and 
post-production.  Equipment  and  personnel  for: 
matte-painting,  special  effects;  sound  stages;  re- 
cording, transfer  and  dubbing;  projection,  bve 
and  animated.  Film  libran*-;  standing  sets;  opti- 
cal and  title  design. 


THE  ANIMATORS 
1104  Kcenan  Biiildii.i^  Pittsburgh,  Pa.  15222 
Phone:  391-2550  AC:  412 

Year  of  Organization:  1959 

Robert    A.    Wolc-ott,    Production    Supervisor 
William  J.  \\'olcott.  Sates  Manager 
Carol  M.  Heuber,  Office  Manager 

Services:  designed  motion  pictures,  animation, 
titles,  filmstrips. 

CREATIVE  ARTS  STUDIO,   INC. 
814  II.  St.,   N  W.,  W  ashini;ton,  D.  C.  20001 
Phone:  737-0302  AC:  202 

Date  of  Incorporation:  1942 

Milton  R.  Tinsley,  President 

Phillip  G.  Amest,  Vice  President 

\\'illiam  Watson,  Treasurer 

^Villiam  Dc  La  Wrgne,  Producer/Writer 

Bela  Orban,  Camera  Director 

Edward   C.    Santelmann,    Director,   Animation 

Services:  animation:  technical,  cartoon,  filmo- 
graph  technique.  Titles:  hand  lettered  and  hot 
press.  StoPiboard  and  film  planning,  including 
live  action.  Filmstrips  and  slides.  16mm  and 
35mm  Oxbern*'  animation  stand,  filmstrip  and 
title  stands,  editorial  facilities,  research  and 
writing  staff;  still  photo  lab. 

F.  HILLSBERG  INC. 
421  West  54th  St..  New  York,  N.Y.  10019 
Phone:  PL  7-1525  AC:  212 

Frank  Hillsberg,  President 

Peter  Diaferia,  Art  Direction  &  Gen.  Mgr. 

Bill  Drxxdorf,  Hot  Press  Dept.  Manager 

Services:  General  art,  color  corrections,  hand  let- 
tering, animation  props,  hot  press  titles,  charts, 
retouching,  title  design. 


KEITZ  &   HERNDON,  INC. 
3601  Oak  Grove.  Dallas,  Texas  75204 
Phone:  LA  6-5268  AC:  214 

Year  of  Organization:  1950 

L.  F.  Hemdon,  President 
R.  F.  Keitz,  Executive  Vice  Prc^dcnt 
Tom  Young,  Vice-Prcs..  .\rt  Director 
John  Rronaugh,  Vice  President,  Chief  of 

Photography 
Don  Lusby,  Sales  Manager 

'  Ser^^ces:  animation  specialists;  also  hve  photog- 
raphy, 16  &  35mm,  b&w  and  color;  sound  re- 
c-ording,  editing;  filmstrips;  slides.  Optical  print- 
ing. Lighting,  animation  and  sound  recording 
equipment. 


* 


L  &   L  EASTERN   EFFECTS,   INC. 
219  E.  44th  St..  New  York,  N.Y.  10017 
Phone:  697-7980  AC:  212 

Year  of  Incorporation:   1958 

Scr^^ces:  art;  special  effects;  pre-optical  effects; 
stop-motion;  animation  camera  photography;  op- 
tical effects  with  aerial  image  camera;  Filmo- 
graph  camera  effects  with  automatic  movement 
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MILLS   ANIMATION 
712  Sansonio  Street,  San  FrantiMO.  Califoniiu 

94111 
Phone:  362-1149  AC:  415 

Holnrt  J.  Mills.  Ounrr 

I(>c  Wajlacf.  (.><i;)/ii(  .V  Director 

lorn  May.  Contact 

Senices:  c<>iiipli-te  art  and  aiiiination  service; 
sjiccial  photographic  effects  (for  photo-anima- 
tion) equipment:  slides,  strip  film,  8,  16,  35mm 
fihn  production:  T\"  commerciiils,  industrial  and 
six-cial  infomiation  and  sales  films;  brochures. 
point  of  purchase  art.  advertising  art  and  other 
graphics  materi.d.  Full  cartoon  :inimation  &  ani- 
mated graphic  ncitcri.il.  i.e.  animated  design, 
technical  animalimi.  photo  ;inimafion  and  other 
graphic  techniques. 


STANART   STUDIOS:   CONTINUED 

Senices:  animation;  title  design;  storyboard  spe- 
cialists, art  service. 


PAGANELLI   ANIMATION   &   TITLES 
21   W.   Jtitli  St..  \i«  York,  .N.Y.  10036 
Phone:   Jl'   2-2Sy9   .\C:   212 

Albert  Piiganelli,  Owner 

Scrtices:  animation;  technical,  medical,  maps  and 
charts.  Titles:  hand  lettered,  hot  pressed;  film- 
strip;  art  and  photography;  .J5mm  Bell  &  Howell 
&  16mm  Maurer  camera  and  animation  stands. 


* 


PARTHENON-REEL/3 
Sl.t'»    Melrose     \Ne.    West    Hollvwood,    Calif. 

I'hone:  OLivc  3-0630  \C:  213 

I )ate  of  Organization:  1963 

Hichard    Earje   Spies.    Executive  Producer 

Senices:  techincal.  instructional  and  theatrical 
animation  services;  animation  integrated  with 
live-action.  .Xrt,  editorial  and  camera  equipment 
for  animation  work. 


PICTOCRAFT,   INC. 
lOS  Mamaroneck  .V\e.,   Mani;ironcck,   New 

York 
I'lionc:  ()\\    S-343T  AC":  914 

Year  of  Organization:    1957 

lulwood  Fr>e,  President 

Charles  Amy,  Production  Manager 

Audrey  Steinmetz.  Office  Manager 

Senices:    specialist    in    filtnstrip    and    slide   nega- 
tive and  print  service. 


PILGRIM  FILM  SERVICES,   INC. 
2502  ."JOlh  Ave.,   Tuxedo,  ll\altsville,  .Maryland 
Phone:  773-7072 

Year  of  Incorporation:   1959 

Robert  S.  Pilgrim,  President 
Robert  11.  \'atKe,  Vice  President 
Dennis  C.   Pilgrim.  Secretarij-Treasurer 

Senices:  art,  animation,  animation  photography; 

ill's,  opticals  aiifl  sivcial  elfecis 


STANART  STUDIOS 
45  \\.  4.5th  St..  New  York,  N.Y.  lOti  (6 
Phone:  JU  6-0445  AC:  212 

Stan  Popko,  Oa^ier 


TECHNICAL   COMMUNICATIONS,   INC. 
10340  Santa  Monica  Blvd.,  Los  Angeles,  Cal. 

90025 
Phone:  27.3-1440  AC:  213 
New   York   .\rea  Office:   2337  Lemoine  Ave., 

Fort  Lee,  New  Jersey  07024 

Phone:    947-0371   AC:   201 

Leon  N'ickman,  President 

Fritz  Miller,  Vice  Prcs.  Animation   Director 

W.  R.  Goowin,  Vice  President 

Services:  animation,  script  writing,  editing,  com- 
plete production  services  and  facility. 

TELEMATED  MOTION  PICTURES 
8  W .  4()th  St.,  New  York,  N.Y.  10018 
Phone:  LO  5-5341  AC:  212 

Y'ear  of  Incorpoi.itioii:  1947 

Saul  S.  Taffet,  Producer-Director 

Services:  animation  and  live  action,  production 
fiK'ilities.  Scripts,  storyboards,  consultation,  film 
planning  services. 


VIDEART,   INC. 
62  West  45th  Street,  New  York,  N.Y.   10036 
Phone:  MU  2-2363  AC:  212 

Year  of  Organization:  1951 

Joe  Zuckerman,  President 

Sen'ices:    complete    animation    and    art    service; 
titles;  optical  effects. 


ZAPEL  STUDIOS,    INC. 
615  N.  Wabash  A\c.,  Chicago,  lU.  60611 
Phone:  787-2755  AC:   312 

Year  of  Incorporation:   195  I 

Owen  A.  Zapel,  Prcsidcnl 

A.  L.  Zapel,  Exec.  Vice  President 

Services:  animation;  optical  effects  production; 
stoiy-boards;  iilnistri])  :iiiiinati(Mi;  ait  and  photog- 
raphv. 

FILi  EIDTi^i  SE^WiSiS 

CINE  METRIC,   INC. 
35  West  45tli  Street,  New  York,  N.Y.  10036 
Phone:  LT  1-6220  AC:  212 

Morton  Fallick,  President 
L.'iwrciice  Plastrik,  Vice  President 
Morris  Albcnda,  Secretary 
Michael  J.  Calamari,  |r..  Treasurer 
Harry  Scmels,  Comptroller 

Senices:  completing  commercials,  documentaries, 
TV  .series,  theatrical  films,  from  dailies  through 
release  prints. 

CITY   FILM   CENTER,    INC. 

66-10  6!)lli  St..  \|i,|,llr  Milage  (Queen.s,  NYC), 

New   York    I  I:t7!) 
Phone:  T\Mning  4-7800  AC:   212 

Date  of  Incorporation:  1957 

Jriliii  R,  CIrcRory,  President 

Herbert    Avveiiirc.    Executive    Vice    President 

Douglas  Mit<  IkII,  Vice  President 


FiLi  iilTTO  SE^WigEI 


CITY   FILM   CENTER:  CONTINUED 

Clarence  Sclimidt.  Vice  Pre.mliiit 
Joseph  \V.  Harrop,  Secretary 

Sen'ices:  editing  services  include  creative,  cus- 
tom and  routine  editing  and  cutting  of  picture 
and  tracks.  Negative  conforming,  negative  cut- 
ting, and  preparation  of  A  &  B  rolls,  opticals 
and  masters.  Sound  .synchronizing  and  mLxing 
preparaticm.  Pictxire  completion  from  workprint  i 
(or  processed/unprocessed  original)  to  answer/  i 
release  print  including  hot-press  titling  and  insert 
or  retake  photography  (studio  or  location).  Pro- 
duction management.  Security  handling. 

Facilities:  Moviolas;  interlock  projection;  narra- 
tor's booth;  music  and  effects  library;  studio 
rental  (silent  or  sound  stage);  and  sound  depart- 
ment for  custom  recording/ transferring  of  narra- 
tion, music  and  sound  effects  tracks  on  tape  or 
sprocketed  film. 


FOTOSONIC,   INC. 
15  W.  46th  St.,  New  York,  N.Y.  10036 
Phone:  JU  6-0355  AC:  212 

Year  of  Incorporation:   1948 

Leo  Steiner,  President 

F.  Coflfman,  Fred  Tjong.   Editors 

Anthony  Kirk,  Assistant  Editor 

Pat  Santomauro,  Stockshot  Coordinator 

Charlotte  Nelson 

Sen'ices:  film  editing;  commercials,  tv  shows, 
industrials,  shorts  &  features;  cutting  rooms;  in- 
terlock projection;  color  stock  shot  librar)';  film 
completion  from  dailies  to  answerprint.  Photo 
projections. 

BEN  KANTROWITZ-CINEMATECH 
45  W.  45th  St..  New  York,  N.Y.  10036 
Phone:  C:i  6-8922  AC:  212 

Year  of  Organization:   1961 

Ben  Kantrowitz,  Owner 
Nina  Martin,  Cutter 

Services:  editing;  negative  cutting,  matching. 


BILL  KING  EDITORIAL  SERVICES 
18  W.  45th  St.,  New  York,  N.Y.  10036 
Phone:  Yl'  6-5707  AC:  212 

^'ear  ol  Organizaticm:  1961 

\\  illiaiii  F.  King,  Owner 

Sen'ices:  editing  and  completion  services. 


GLEN   McGOWEAN   &   SON 
Correlated   Film   Service 
161   K.  Ciraiul   Axe.,  Chicago,   III.   (iOfill 
Phones:  943-7742/3  AC:  312 

Y'ear  of  Organization:    1961 

C;len    .Mc-Cowean,  John    McCiowean,  contacts' 

Services:   16,  .35nnn  film  cdiling,   16,  35mm  black 
&   white  and   color   optical   eflects   printing. 
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this  symbol,  appearing  over  a 
lisliiii;  ill  these  pages  indicates  that  display  ad- 
MMtisiiii;  t'ontainini'  additional  useful  reference 
data  appears  in  other  pages  of  this  Buyer's  Collide. 
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PROJECTED  FILM 
EDITING  SERVICE,   INC. 
■15  Ufsf  45th  St.,  .New  York,  N.Y.  10030 
Phone:  LT  1-1030  .\C:  212 

Year  of  Incorporation:  1961 

Bert  Feldman,  President 

Dick  Cohen,  Secretary,  Treasurer 

^  I     Services:  complete  editorial  service,  16  and  35mm 
j  I    for  live  action   and   animation;   film  consultants. 


WILL  SHAW  FOUNDATION 

3  East  Huron  Street.  C:hica<;o,  111.  60611 
Phone:    superior   "0110   AC:   312 

Jim  Bourgeois.  Music  &  SFX  Editor 
John  C;il)bs,  Editor 
John  Reese,  Editor 

Services:  Complete  editorial  and  conforming 
services.  Complete  16  and  35mm  editing  facili- 
ties. 


!FFE®IS  ^m  miK^u 


STAHL  EDITING  &  TITLING   SERVICE 
33  W.  42nd  St.,  Suite  1114,  New  York,  N.Y. 

10036 
Phone:  PE  6-9517  AC:  212 

Miss  W.  E.  Stahl,  Oitnt-r 

Services:  editing  and  titling  of  16nmi  and  8mm 
motion  picture  film. 

TELE-CRAFT  FILM   SERVICE,   INC. 
630   Ninth   .\\e..    New   York,   N.Y.    10036 
Phone:  Circle  5-4909  AC:  212 

Y'ear  of  Organization:    1948;   Inc.:    1960 

Maxwell  S.  Seligman,  President 
John   Martin,   Production  Vice  President 
Kenneth   Mcllwaine,   Supervising  Editor 
Irene  Halpem,  Sales  Representative 

Ser\ices:  editing;  consultation;  sponsored  theatri- 
I  cal    distribution;    editorial    facilities,    35mm    & 
16mm  camera  equipment. 


TELIC,    INC. 
Film   Center,   630   Ninth   Avenue,  New  York, 

N.Y.  10036 
Phone:  JU  2-3480  AC:  212 

\\'oody  Siegel;  Ed  Boughton 
|Ser\ices:    complete    35- 16mm    editorial    and    co- 
Iproduction  ser%iccs;   8mm  release  print  ser\'ices. 


ZAVALA-RISS  PRODUCTIONS,  INC. 
1600  Broadway,  New  York,  N.  Y.  10019 
Phone:  582-5S69  AC:  212 

Year  of  Organization:  1962 

Sheldon  Riss 
Pablo  A.  Zavala 

Br>'ices:  editing  to  completion;   production  and 
post  production  facilities  and  services. 


A   Listing   of   Professional   Specialists 

•sir  The  companies  iinitcd  to  submit  listing 
data  for  this  Buyer's  Guide  are  recognized 
professional  specialUts  within  the  ser%ice 
groups  alphabetically  indexed  for  the  con- 
venience of  our  worldwide  reader  famiK-. 


HOWARD  A.  ANDERSON   COMPANY 
751  N.  Fairfax  Ave..  Hollywood,  Calif.  90046 
Phone:  OL  3-4880  AC:  213 

Howard    A.    Anderson,    Jr.,    A.S.C..    President 

Darrell    A.    Anderson,    Secretary/Treasurer 

Robert  K.  Rvdcr.  Cameraman 

Gary  C.'raudall.  Optical  Cameraman 

Carson  Citron,  Artist 

Donald  W.  Siinonds,  Comptroller 

Ser\ices:  special  photographic  effects,  titles,  in- 
serts, matte  shots,  niiiii;itures.  Sound  stage,  stu- 
dio,  optical   department,   Oxberry   printer   equip- 

IlUMlt. 

CINEFFECTS,   INC. 
115  W.  4.5th  St.,  Ne«   York,  N.Y.   10036 
Phone:  CI  6-0951  AC:  212 

Year  of  Organization:  1939 

Isaac  Hecht,  President 

Services:  optical  and  special  effects,  1 6mm,  35- 
mm,  8mm  to  35mm,  8mm  to  16mm,  color  and 
b&w,  in.serts,  table-top  photography,  etc. 


CINEMA   RESEARCH,   INC. 
716  N.  La   Brea  A\e.,   Hollywood,  Cal. 
Phone:  WEbster  3-9301   .\C:  213 


90038 


Year  of  Organization:  1947 

Harold  A.  Scheib,  President 
Jack  Glass,  In-Charpe  of  Production 
Luis  McManus,  Staff  Artist 
Vic  Czerkas,  Staff  Artist 

Ser\ices:  for  16  35  TOmm;  sjiecial  effects;  trick 
work;  traveling  matte;  miniatures;  in.serts;  com- 
bination animation  and  live  action;  optical  print- 
ing; duplicate  negatives;  wipes;  fades,  dissolves; 
enlargements;  reductions;  combinations.  Titles: 
hand-lettering  and  hot  press;  backgrounds;  color 
correction  of  packages,  film  correction;  layouts, 
stock  shots,  counseling.  Story  boards:  artist  avail- 
able to  produce  story  boards  on  location  and  at 
customer's  plant  or  office. 

COASTAL   FILM   SERVICES 
A  Division  of  Coastal  Film  Industries,  Inc. 
15  West  45th  Street.  New  York,  N.  Y.  10036 
Phone:  JU  2-7780  AC:  212 

Year  of  Incorporation:  1958 

Manuel  A.  Casiano,  Jr.,  President 

Lou  LeMont,  Exec.  Vice  President 

Dick  Sw.uick.  Vice-President 

Donald    S.    Hillman,    Vice    President .    Sales    & 

Creative  Devclopmiut 
George  Ottino,  Art.  Dcpt.  Supervisor 
Lewis   Cohen,   Ed   Tricomi,   Art   Directors 
Barnett  Farbman.  Client  Services 
Irwin  Schmei/er.  Business  Mananer 
Joseph  .\yers.  Operational  Supervisor 

Scr\iccs:  optical  effects,  am'mation,  16nim  & 
35mm  black  &  white  and  color,  fluid  gate  16mm 
work,  aerial  image  optical  and  ;uiimation  cameras, 
stop  motion  studio,  art  department,  laboratory, 
still  photography  studio,  ultra.sonic  film  cleaning. 

Editor's  Note:  these  listings  were  compiled  through 
diligent  research,  with  three  mailings  used  to  re- 
quest data  from  all  known  sources  in  the  field. 
.Any  corrections  or  omissions  from  these  pages  w  ill 
be  provided  in  a  subsequent  Ser\ice  Buyers 
Guide  Supplement  to  be  published  early  in  the 
coming  year. 


EFFE(gTS  m  ilFTB^^LS 

FILM  EFFECTS   OF  HOLLYWOOD,   INC. 

1140   North  Citrus.   Iloilwvood,  Cal.  90038 
Phones:  HO  9-5S08/5S11  AC:  213 
Cable:  FILMEFX 

Year  of  Organization:    1946 

Linwood  G.  Dunn,  ASC,  President 
Don  \V.  Weed,  Vice  President,  General 

Manager 
Cecil  D.  Love,  Vice  President,  Technical 

Director 

Services:  specialized  laboratory  printing  in  16- 
35-65-70mm  color  and  b&w  duplicating;  titles; 
optical  printing;  matte  paintings;  miniatures;  in- 
serts. Photographic  advisory  and  technical  serv- 
ices from  story  idea  to  screen;  equipment  design. 


K   &   W   FILM   SERVICE   CORP. 
1657  Broadway.  New  York,  N.Y.   10019 
Phone:  CI  .5-8080  .\C:  212 

Services:   opticals,   titles,   special   effects;    anima- 
tion and  stop-motion  photography. 
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L  &   L   EASTERN   EFFECTS,   INC. 
219  E.  44th  St.,  New  York,  New  York  10017 
Phone:  697-7980  AC:  212 

Sam  Lang,  President 

Len  Zoref,  Vice  President 

Rod   Fried.son,   Vice   President— Production 

Ed  Berger,  Vice  President— Quality  Control 

C^hris    Grodewald,    Vice    President— Production 

Larr\-    Lippman,    Vice    President— Animation 

Les  Price,  Vice  President  Admen.   Coord. 

Ser\iccs:  optical  effects  and  special  effects  in 
color  and  black  &  white;  animation;  stop  motion 
photographv  still  photography /ultrasonic  film 
cleaning;  art  and  design;  insert  stage;  liquid 
gate  printing;  color  &  bl.ack  &  white  film  labora- 
tory; day  and  evening  shifts. 
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MANHATTAN   EFFECTS   INCORPORATED 
321    West   54lli   St..  Color   Service    Building 

New  York.  New  York  10019 
Phone:  765-0930  AC:  212 

Beniie  Baniett,  President 

Mo  Weitzman,  Via-  President  &  Gen.  Mgr. 

Terr>    O'Neill,  Manager.  Camera  Animation 

Dept. 
Tom  Malone,  Manager,  Optical  &  Printing 

Dept. 
Bill  O'Sullivan,  Supervisor,  Layotit  & 

Timing  Dept. 
Fr;ink    M;itich,    Supervisor,    Rciearch   & 

Engiurrring  Dept. 
Martin  O'Mallev .  Sales  Manager 

Scr\ices:  Complete  optical  and  special  effects  in 
color  and  black  and  white  in  all  size  film  formats 
(.35mm,  16mm,  and  SmmV  .Animation  stand  pho- 
tographv for  titles,  filmographs  and  nmning  foot- 
age, preparation  of  duplicate  film  formats  in  all 
type  emulsions  including  blow-\ips,  reduction  and 
(ine  to  one  masters.  Title  and  art  prepared. 

Facihtics:  Oxberrs-  animation  stands,  Oxberry 
aerial  image  optical  benches,  acme  registration 
hi-speed  printers.  Bell  &  Howell  printers.  Ultra 
sonic    cleaning.    Specialties:    complete    duplicate 
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MANHATTAN    EFFECTS:    CONTINUED 

<.  Iiiiiii.its  \i.i  iii>ti>iii  lu)iiul  g.iti'  s\.sti'iii,  dup- 
iu  .itidii  i)f  masters  to  rt-ail  as  iiriginals,  rejuvena- 
tiiiii  anil  inasterinp  nf  sliniiikcii  and  worn  orig- 
iii.iK    A&H  hlow-tip  anil  rcdniljons.  Ciru-niascoiio 

1  Ttilinisiojx"  inisqnofzing  in  35nini  anil  16inm 

formats.  I^t>|xiralii)n  of  color  corrt'cti'il   IGniin  re- 
timliun  inteniegalivcs  for  T\'  spot  release  print- 


RAY   MERCER   &   COMPANY 
J24I  Nomiaj  Amiiiic.  I IdIIx ammuI,  Calif.  90029 
I'honf:  NOrmandy  AUXW  AC:  213 

Year  of  OrganiAition:  192-5 

Ray  Mercer.  General  Partner  and  Manager 
C.eorRc  Rohan,  Prodiirliim  Suiwrrixor 
jaines  llandsiliicKl.  Technical  Advisor 
M.  J.  "Bud"  Bassett.  Sales  Representative 

Senices:  Optical  S|x^ial  effects,  titles,  inserts, 
trill,  shots,  underwater  and  surface  photograpliv, 
niiniiitnres.  animation,  paintings  for  backgrounds, 
scenic  m.iteri.Tl.  idea  cimtisrllinir,  optical  printing. 

PILGRIM   FILM  SERVICES,   INC. 
2.">()2  .'>()th  A\e..  Tuvedi..  Il\altsvillc,  Maryland 
Phone;  773-7072 

Year  of  Incoqioration:   1959 

Robert  S.  Pilgrim,  President 
Robert  H.  \'ance.  Vice  President 
Dennis  C.  Pilgrim,  Secretary,  Treasurer 

Sen-ices:  art,  animation,  animation  photography, 
titles,   opiicals   ;in(l    s|vcial   effects. 


TELEFEX   FILM   PRODUCTIONS 
!>02  ^^ent«r)r1h  Ave..  North  \  ancou>er,  B.  C, 

('annda 
I'lione:  9SS-04S3  AC:  604 

IVank  E.  Fleming,  General  Manager 

Scniccs:  motion  picture  backgrounds  for  use 
with  suiK-red  slides,  rental  service  to  tv  stations; 
black  6c  white  and  color.  Opiarama  special-effects 
process. 


TRI-PIX   SERVICE,   INC. 
4U  West    ».-)((,  St..  New  York,  .N.Y.  1003B 
Phone:  jr  2-0(i.>0  AC:  212 

Year  of  Incorporation:    I960 

f  iuy  Vam'chio,  Prrsidml 
Alfred  Terone,  Aire.  Vice-President 
Rolxrt   Bushell,   Treatttrer 
James  E,  Hay  how,  Secretary 

lenices:  art,  animation,  optical  effects,  titles, 
land  lettering,  slidefilms,  filmograph.s,  filmed' 
torvboards  for  agency  presentation,  in  16mm 
r  3.')mni,  black  &  white  or  color.  Oxberry  ani- 
mation stands,  Oxberry  aerial  split  beam  optical 
irinters.  Ultra  Sonic  film  cleaning  mnchine  for 
5min  ;uid  70mm  film. 


VIDEART,   INC. 
fi2   West   45th  .Street,   .New   York,   N.Y. 

ervices:  special  optical  effects,  16mm,  35mm; 
&w  and  color.  (See  complete  listing  under  Ani- 
lation  Services,  this  section.) 
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WESTHEIMER  COMPANY 
736  Seward  St.,  Hollywood,  Gal.  90038 
Phone:  HO  6-8271  AC:  213 

Year  of  Incorporation:  1955 

Joseph  W'estheimcr,  A.S.C.,  President 

Services:  opticals  and  inserts  for  television,  incl. 
commercials,  b&vv  and  color;  titles.  Traveling 
matte  work;  aerial  image  setup. 
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COMPREHENSIVE   FILMTREAT,   INC. 
250  \\est  64th  Street,  New  York,  N.  Y.  10023 
Phone:  799-2,500  AC:  212 
Branches  (service  <x;nters):  at  250  West  64th 

Street,  New  York;  and  829  North  Highland 
Avenue,  Holl)'vvood,  California 

Year  of  Incorporation :  1930 

Michael  Freedman,  President 

Jules  Leni,  Vice  President  &  Treasurer 

Stanle>'  Gitner,  Vice  President— Operations 

Services:  restoration  of  original  scratch-free  pho- 
tographic quality  to  motion  picture  originals  and 
prints. 

Member:  Association  of  Ginema  Laboratories. 


LEONARD   FILM  SERVICE 

1700  East  \\  alnut  Street,  Pasadena,  California 
Phone:  MU  1-9950  AG:  213 

Year  of  Organization:   1958 

Kenneth  L.  Dymmel,  Owner 

Germaine  M.  Gage,  Production  Supervisor 

Services:  Vite-a-Lize  Film  Treatment;  inspection, 
repair  and  cleaning;  film  distribution. 


PEERLESS  FILM  PROCESSING  CORPORATION 
250  West  64th  St.,  New  York,  N.Y.  10023 
Phone:  799-2.500  AC:  212 
Cable:   PEERFILPRO 

Branch  Office:  West  Goast  Laboratory  at  829 
\.  Highland  Ave.,  Hollywood,  California 

Year  of  Incorporation:   1934 

Stanley  Cohen,  V.P.  -  New  York  Operations 

Services:  protective  treatment;  reconditioning 
services  including  scratch  removal,  inspection  & 
repair,  shrinkage  reduction,  correction  of  brittle- 
ness,  buckle  and  curl;  supplies  for  cleaning  & 
repair. 


PERMAFILM,   INC. 
79  Fifth  Ave.,  New  York,  N.  Y.  10003 
Phones:  AL  5-.57.57/8/9  AC:  213 
Cable:  PKB.MAFILMS 

Year  of  Incorporation:  1955 

Paid  N.  Robins,  President 
Robert  M.  Hovvse,  Vice  President 
Anthony  Bcnnet,  Treasurer 
Edwin  Weiser,  Secretary 
ills  Bozinos,  Production  Manager 

Services:  film  protection,  negatives  and  positives; 
film  rejuvenation,   negatives  and  positives;   film 
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PERMAFILM.   INC.  CONTINUED: 

scratch  removal  system  fnr  negatives  and  posi- 
tives. Franchised  treatment  facilities  in  all  film 
centers. 

PERMAFILM  OF   CALIFORNIA,   INC. 

726(i  Melrose  Ave,  Hollywood,  Calif.  90046 
Phone:  WEbster  3-8245  AC:  213 

Year  of  Incorporation:  1957 

Sol  J.  Cohen,  Secretary  'Treasurer 
Ben  Brogdon,  Lab.  Manager 

Services:  Film  protection,  scratch  removal,  clean- 
ing &  rejuvenation  of  positive  and  negative  ma- 
terial. 


N.Y. 


RAPID  FILM  TECHNIQUE,  INC. 

37-02  27th  Street,  Long  Island  City   1, 
Phones:  ST  6-4600/1/2/3  AC:  212 
In  New  York  City:  21  W.  46th  St. 

Year  of  Incorporation:  1940 

Henry  Lloyd,  President 

Jerome  Gober,  Secretary/Treasurer 

Services:  rejuvenation  and  scratch-removal  of 
used,  damaged  8mm,  16mm  and  35mm  motion 
picture  negatives  and  prints;  distribution  and  in- 
spection. 

ROBERT   H.   REDFIELD,   INC. 

831   S.   Wabash   Ave..   Chicago,   111.   60605 
Phone:  HA  7-3046  AC:  312 

Year  of  Incorporation:   1946 

R.  H.  Redfield,  President 

Wayne  Gollander,  Vice  President 

Farrell   \\'.   Redfield,   Secretary,    Treasurer 

Services:  film  treatment;  recording  service  (tape) 
for  Salesmate  (35nini)  and  La  Belle  Courier;  li- 
brarv. 
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VACUUMATE  CORPORATION 
427  AA'est  42nd  Street,  New  York,  N.  Y.  10036 
Phone:  LO  4-1886/7  AC:  212 

Year  of  Incorporation:  1947 

Samuel  H.  Bunchez,  President 

Services:  inspecting,  cleaning,  repairing,  rejuve- 
nation, scratch  removal,  cutting  and  canning  of 
filmstrips,  breakdown  of  T\'  commercials,  pack- 
ing and  shipping  of  filmstrips  and  motion  pic- 
tures; film  ]ireservatiou  N'acuumate  Process; 
■■\n-F,n"  film  treatment. 
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AFP   DISTRIBUTORS,   INC. 
1540  Broadway,  New  York,  N.Y.  10036 
Phone:  582-1900  .\C:  212 

Robert  (^ross.  President 
Sheldon  .Vbromowitz.  Vice  President 
Lawrence  A.  Glesncs.  Secretary 
Howard  Lesser,  Hoard  Chairman 
Harvey  Hecker,  Sr.  Agency  Liaison 
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AFP   DISTRIBUTORS:    CONTINUED 
John  WViiRen.  Agciicij  Liaiwu 
Murra\-  Kahn.  Agency  Liaixnn 
Harriet    Hester.    Director— TV   Activities 
Carl  Enright,  Traffic  Manager 

Services:  preparation  and  distribution  of  film  and 
videotape  commercials;  editing,  film  and  video- 
tape storage;  negative  and  positive  cutting  rooms; 
projection  rooms.  Additional  storage  vaults  in 
AFP  Film  Exchange,  Ft.  Lee,  N.J.  Other  facili- 
ties in  Hollywood. 

AMERICAN   FILM  REGISTRY   DIVISION 
Robert   H.   Redfleld,   Inc. 
831  S.  ^^abash  .\\e.,  Chicago,  111..  60603 
Phone:  n.\  7-2697  .\C:  312 

R.  H.  Redfield.  President 

Wayne  Collander,  Vice  President 

Farrell  W.  Redfield,  Secretary-Treasurer 

Ser\ices:  storage,  handling  and  distribution  of 
sponsored  films,  rental  of  religious  and  enter- 
tainment films;  16mm  motion  pictine  film  rental 
librar\';  films  electronically  inspected. 

BEKINS  FILM  CENTER 
1025  \.  Hii^hland  .\vc..  Ilollpvood,  Cal.  90038 
Phone:  466-5131  AC:  213 

Year  of  Organization:  1958 

Joseph  C.  Raymond,  Director 

Services:  complete  library  services,  storage  and 
cataloging  of  production  and  point  materials. 
Immediate  reference  service;  shipping  and  re- 
ceiving worldwide.  Special  nitrate  \-aults  includ- 
ing continuing  daily  inspection. 


BONDED  SERVICES 

A  Division  of  Novo  Industrial  Corporation 

630  .Ninth  Avenue,  New  York,  N.Y.  10036 

Phone:  JU  6-1030  .\C:  212 

Branches:  160  E.  Illinois  St.,  Chicago,  IlL 
Phone:  467-1466  AC:  312.  Carol>Tn  Chinn, 
Manager;    8290    Santa    Monica    Blvd.,    Los 
Angeles,  Calif.  Phone:  OL  4-7575  AC:  213. 
Stanley    Halpcrin,    Vice    President-Matuiger. 

Canada:  Bonded  TV  Film  Service  Canada 
Ltd.,  15  Saint  Mar\'s  St..  Toronto,  Ontario. 
Phone:  WA  5-2826,  Harold  J.  Eady,  Vice 
President  and  General  Manager. 

Bonded  Services  International,  N"\'.  The  Atom 
Building.  Schiphol  .\irport,  Amsterdam,  Hol- 
land, David  Frost,  Gen.  Manager 

Bonded  Services  International,  S.  A.  de  C.V. 
Villalongin  iil95  Mexico  City.  D.F.  Mel 
Gim'ger,  General  Manager 

Bonded  Services  International   Pt>'.  Limited 
76-80  M>Ttle  St.,  Chippendale  N.S.W.,  Syd- 
ney, .\ustralia.  John  Tyson,  f.Vn.  Manager 

Bonded   Services  International   Pty   Ltd. 
Godown  #22,  Hong  Kong.  Phillip  Chu 

Chester  M.  Ross,  President 
Emanuel  Kandel.  Executive  Vice  President 
Ira  S.  Stevens,  Vice  President /Treasurer 
Donald  M.  Hine,  Vice  President,  Sales  & 

Marketing 
Robert  Rawson,  Vice  Pres.-Mgr.,  VideoRecord 
Alex  Leslie,  Vice  Pres. -Sales  Manager,  Agency 

Serxyice 


BONDED   SERVICES:   CONTINUED 

Phil  Teneriello,  Mgr..  T\'  Program  Serxyice 
Len  Kai.ser,  Comptroller 
.■^aron  Ra>',  Office  Manager 

Bonded  Storage 
Bonded  Park,  550  Main  Street,  Ft.  Lee,  N.J. 
Phone:  JU  6-1030 

Jim  Stone,  Vice  President 

Ed  Hoey,  Mgr.,  Storage  Services 

Lou  Falkoff,  .Mgr.,  Theatrical  Distribution 

Ser\ices:  film  distribution,  insixjction,  repair  & 
rejuvenation,  cleaning,  scratch  removal,  commer- 
cial insertion,  storage,  print  procurement,  ship- 
ping, editing.  Storage  Facilities:  standard,  air 
conditioned,  humidity  controlled,  refrigerated 
vaults  at  all  sites;  maximum  securit)',  optimum 
environmental  storage  available  in  Wichita  un- 
derground site. 

REGISTERED  FILM  STORAGE,  INC. 
1430  Bergen  Blvd.,  Fort  Lee,  .New  Jersey 
Phone:  947-5300  .\C:  201 

Year  of  Incorporation:  1962 

Robert  B.  Pell,  President 

Ser^•ices:  de-himu'dified,  air  conditioned,  air  con- 
trolled film  storage  facilities;  24  hour  recall 
deliveries. 
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BOULEVARD   RECORDING   STUDIOS 
632  N.  Dearborn  St..  Chicago,  111.  60610 
Phone:  WII  4-2752  AC:  312 

Year  of  Organization:   1956 

Hal  Kaitchuck,  President 

Services:  music  scoring  to  picture,  live  in  studio; 
music  libran'.  Narration  recording  to  picture; 
editing;  slidefilm  recording,  tape  duplicating. 

CAPITOL  PRODUCTION  MUSIC 
(CAPITOL   RECORDS) 
Hollywood  &  \ine,   Holly^vood,  Calif.  90028 
Phone:    HO    2-6252    .\C:    213    Cable:    CAP- 
RECORD 

Year  of  Organization:  1955 

Ole  Georg,  Manager 
Sandy  Kasten,  Secretary 

Ser\iccs:  source  of  the  Hi-Q  music  library  for 
film  scoring.  Available  on  lea.se  basis  throughout 
U.  S.  to  industrial  film  producers  and  sound 
labs.  Locallv,  audition  rooms  a\ailablc  for  scor- 
ing T\'  films  and  spots. 


* 


CINEMUSIC,   INC. 
353  W.  57th  St.,  New  York,  N.Y.   10019 
Phone:  PL  7-3793  AC:  212 

Date  of  Organization:  1949 

Joan  Barr>-,  Manager 

Services:  Background  music  libraries  in  many 
varied  fields.  Mood  music  on  disc  and  tape,  mono 
and  stereo.  ".Miniature"  libraries  in  Sets  of  20 
L.P.'s  Set  sti  and  II  available  now. 

Also  refer  to  advertising  pages  for  data. 


CORELLI-JACOBS  FILM  MUSIC,  INC. 
25  West  45th  St..  New  York,  N.Y.  10036 
Phone:  Jl"  «-fi«73  AC:  212 

Date  of  Org.inization :  1951 

Fred  Jacobs,  President 
•Alfonso  Corelli,  Vice  President 
Morris  Goldstein,  Music  Editorial 
Dan  Barrie,  Music  Editorial 

Ser\ices:  create  music  and  sound  effects  scores 
for  films  and  slidefilms  from  own  music  library. 
Also  lease  background  music  library  on  disc  or 
Vi"  tape. 

SAM  FOX  FILM  RIGHTS 
1841  Broadway.  New  York,  N.Y     10023 
Phone:  Circle  7-3890  AC:   212  Cable:  SAM- 
FOX 

Y'ear  of  Organization:  1930 

Frederick  Fox,  Vice  President 
Howard  Lenier.  General  Manager 
Midwest  Representative:  Esther  Frank  3349 
W.  Outer  Drive,  Detroit,  Michigan  48221 

Ser\iccs:  comprehensive  libraries  of  recorded 
background  music  available  on  record  and  tape; 
creation  of  original  music  scores. 

H-R  PRODUCTIONS,   INC. 
17  East  45th  St..  New  York.  N.Y.  10017 
Phone:  oxford  7-0723  AC:  212 

Y'ear  of  Organization:  1951 

Herl>ert  Rosen,  President 

Services:  background  music  of  over  500  selec- 
tions for  dubbing  and  re-recording.  Available 
on  "needle-down-once",  annual  lease  or  outright 
purchase  basis. 

JOHNSEN   FILM  SERVICE  CO. 
4801  Zion  Ave.,  San  Diego,  California 

Year  of  Organization:  1959 

Paul  Johnsen,  President 
Nancy  Johnsen,  Secretary 

Services:  original  music  for  films  and  records, 
including  composing,  arranging,  copying  and  mu- 
sical direction. 


MUSIC   FOR  FILMS,   INC. 
49  West  45th  St ,  New  York,  N.Y.  10036 
Phone:  Circle  7-3577  AC:  212 

Year  of  Incxjrporation:  1956 

Herman  Fuchs,  President,  Treasurer 

Louis  Turchen,   Vice  President,  Secretary 

Services:  supplv  and  edit  music  and  sound  effects 
for  films  and  tv  commercials. 

MUSIC  SOUND  TRACK  SERVICE 

1600  Broadwav.   New  York.  N.Y.   11)019 
Phone:  Circle  6-4687  AC:  212 

Y'car  of  Organi7.ation:  1937 

Theresa  M.  Cr.aig 
George  H.  Craig 
Danny  Hart.  Music  Editor 
Jim  Petriccione,  Asst.  Editor 
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MUSIC   SOUND  TRACK   SERVICE: 

Services:  muMc  storiiii;  lui   iiiolioa  piLlures  and 
television  from  music  library;  editing. 


* 


MUSICUES   CORPORATION 
117  N\.  4M\  St.  New  Vork,  N.V.  10036 
Fhoiic:  7B.V17-12  AC:  212 

Hcniard  Kiil)iiislcin.  PrcsiiInU 
EdiDuiid  Mitrhfll.  Maiuii'rr 
ll.incN  KuhKt,  Music  Ciinsiillant 

Services:  Music  libran'  and  sound  effects;  pro- 
duction services;  complete  recording  facilities  in- 
cluding I6nini,  35nun  dubbers,  projection  and 
interliK'k  s-vsteni,  tajx"  duplication,  cartridge  puls- 
ing and  vtinding. 


MUSIFEX,   INC. 
».-.  West  -l.^lli  St..  New  York,  N.Y.  10036 
I'lioiie:  C.I  (I-40C1  .\C:  212 

Vrar  of  Incorporation:  1958 

E.  Roln-rt  \'eIazco,  President 
Kichard  Lavsk-v',  Secrrlary 

Services:  background  njusic  scoring  for  motion 
picture,  fv,  radio  and  slidefilm  producers;  sound 
eff<'cts;  musical  sound  effects  discs  for  outright 
sale;  music  librarv'  for  lease;  sound  effects  for 
outright  sale;  original  scores;  special  sound  ef- 
ff<ts  made  to  order,  transfer  facilities. 


* 


THOMAS  J.   VALENTINO,   INC. 
150  W.  -Ifith  St.,  New  York,  N.Y.   I0()3(i 
Phone:  CI  6-4675/6  AC:  212 

Year  of  OrRanizatirju:    1932 

Thomas  J.  \'alcntin<j,  President 
Michael  \'alentino.  Vice  President 
Ekie  Valentino,  Secretary 

Services:  background  music  librarv  and  sound 
(■(fi-(ts  jibrarv';  services  for  film  and  tape  (video- 
ta[x-j;  production  departments  for  tv,  nevvsreels, 
theatrical  productions  and  film  releases,  etc. 
Available  on  records  and  tape. 
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AERCO 

lti>\   171.  I'ennsauken,  .New  Jersev  OSllO 
rlioiie:    663-81 3  J    AC:    009 

Services:    Magnetic   sound   striping   8nim,    super 
1111M1   iind    16mm   by   litjuid    disjxTsion    method. 
''iiirn  raw  stock  sound  striping. 

A  &   R   Recording,   Inc. 

I  12  \\.  48th  St..  New  York,  NY. 
I'hone:  JV  2-1070  AC:  212 


AUDIO   EFFECTS   COMPANY 
1  ()()()    N.    Western    Ave.,    Los    Angeles,    Cal. 

90027 
Phcmc:  no  9-3692  AC:  213 

icrvlccs:     complete    sound     recording    services; 
Ml,  35mm,  V4"  re-recording. 


CINE  MAGNETICS,   INC. 
520  .N.  Barrv  Ave.,  Mamaroneck,  New  York 
Phone:   .Ml'  2-27S0  AC:  212 
698-3434  AC:  914 

Year  of  Incorporation:  1961 

l-:verett  Hall,  President 

.Allan  A.  .Armour,  Exec.  Vice  President 

Kent  Ikiteman,  Prod.  Vice  President 

Hnn.iKl   Wcrtheim.  Service  and  Price  Contact 

Services:  magnetic  sound  striping  (8  &  16mm), 
sound  dubbing  to  stripe,  8  &  16mm  picture 
duplication,  reduction  from  ]6mm  to  8mm,  color 
and  black  &  white,  8  6c  16mm  sound  duplica- 
tion, tape  and  film,  creative  film  editing,  nega- 
tive film  cutting,  16mm  optical  re-recording; 
music  and  voice  mix;  AV  equipment  sales  & 
rentals;  film  distribution. 

CINEMA   RECORDING   CORPORATION 

21   W.  4Cth  St.,  New  York,  N.  Y.   100,36 
Phone:  JU  2-3745  AC:  212 

Val  Peters 
Henry  Markosfeld 

Services:  sound  recording.  Optical  and  magnetic 
recording  facilities.  Mixing  with  12  channel  re- 
versing svstem.  Specializing  in  film  transfers  to 
and  from  all  media. 


CINESOUND  COMPANY,   INC. 

915  N.  Highland  Ave.,  Holhwood,  Cal.  90038 
Phone:  HO  4-1155  .\C:   213 

Rose  Layos  Green,  President 
Austin  Green,  Vice  President 
Isabel  Zavad,  Secretary 
Irv  Nafshun,  Recordist 

Services:  motion  picture  sound  recording,  all 
phases;  foreign  picture  clubbing  (instant  sync); 
library  music  scoring. 


EMC   CORPORATION 
(Universal  and  Radio  Recorders  Division) 
7000  Santa  .Monica  Blvd.,  Hollywood,  C:d. 
Phone:  HO  .3.3282  AC:  213 

David  Feinberg,  President 
Jei'ome  Greenfield,  Vice  President 

Services:  film,  tape  and  disc  recording  services; 
motion  picture  scoring;  slidefilm  recording;  mast- 
ering and  processing;  three  track  and  four  track 
stereo  capabilities;  16  and  35nnn  wild  film  re- 
cording, projection  facilities;  personnel  and  facili- 
ties cle;ued  lor  classified  work. 

FINE   RECORDING,   INC. 
118  W.  571I1  St.,   New  York,   N.Y.   10019 
Phone:  CI  5-6969  AC:  212 

C:.  Robert  Fine,  President 
George  Piros,  Vice  Pnsidmt 

Services:  soimd  recording  for  motion  pictures,  tv, 
radio  and  phonograph  industries.  Film  mixing, 
transfer,  optical  negatives,  editing,  dubbing, 
mastering  and  pressing  facilities.  Tape  diiplicat- 


this  symbol,  appearing  over  a 
listing  ill  tliesc  pa^es  indicates  that  display  ad- 
vertising containing  additional  useful  reference 
(hita  appears  in  other  pages  of  this  Ihivcr's  Guide. 
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MANHATTAN  SOUND  COMPANY 
(Division  of  Pellln  Enterprises,  Inc.) 
460   \\est   54lh   Street,   New   York,   New  Y'ork 

10019 
Phone:  PL  7-9800  AC::  212 

Fred  H.  .Adair,  Jr.,  President 
lohii  S.  House,  Exec.  Vice  President 
John  J.  Gordon,  Vice  President 
Gustave  K.  Mortensen,  Vice  President 
Nonnan  !•".  Dahl,  Sales  Representative 

Services:  motion  picture  and  tv  sound  recording; 
transfer,  including  optical;  dubbing;  scoring;  35, 
35  32mm  and  16mm  optical  negative  recording. 

.Also  refer  to  atlvertising  pages  for  data. 
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GLEN   GLENN   SOUND  COMPANY 
6624    Komaine   Street,   Holhwood,  Cal.   90038 
Phone:  HO  9-7221  AC:  213 

Year  of  Organization:  1937 

R.  G.  Goodwin,  President 

Joseph    D.    Kelley,   Vice   President  and   Chief 

Engineer 
Tom  T.  Kobayashi,  Treasurer 
Jack  Phillips.  Scludtding  &  Sales 
Robert  McKie,  (Quality  Standards  & 

Metliods  Verification 

Services:  motion  picture  and  television  sound 
recording  liom  original  production  to  final  opti- 
cal negative;  transfer,  scoring,  dubbing;  final 
35  and  35/32  optical  negative  recording. 

GOTHAM   RECORDING   CORPORATION 
2  W  .  46th  St.,  New  York,  N.Y.  10036 
Phone:  JU  6-5577  AC:  212 

Herbert  .\I.  Moss,  Frc.siiUnt 
Robert  \'olkeII,   Vice   President  &   Gen.    Mgr. 
Ralph  L.  Savarese,  Director  of  Film  Facilities 
Harr\'  Bell,  Director  of  Sales  and  Services 

Services:  live  and  recorded  music  scoring;  tape 

and  film  editing.  16  and  35mm  projection;  mag 
traiisier;  "instant  search"  music  and  effects  li- 
braries. 

HORIZON   SERVICES 
Div.  of  Longmoor-Nelson,  Inc. 
.501    West   73r(i   Street.   Kansas  City,  Missouri 

64114 
Phone:   EM  3-3585  AC:   816 

Year  of  Incorporation:    1952 

William  V.   Longmoor,  President 

Allen  Jacobs,  Vice  President 

James  P.  Jouras,  Secretary-Treasurer 

Maurice  Prather,  Producers'  Services  Director 

Robert  C.  Webb,  Soiiud  Recordist 

Services:  Motion  picture  sound  recording,  soimil 
stage  and  loc;ition  svnc  and  voice-over;  magnetic 
tape  and  film  and  optical  recording.  Transfer, 
scoring,  dubbing,  music,  sound  effects  libraries; 
editing,  script  senices.  Eight-channel  console 
mixing  theater.  Magnasvnc  and  .Ami)ex  recorders, 
four  ]6imn  magnasvnc  Selsvn-Interlocked  dub- 
bers. Magna-Tech  (Rangertone)  transistorized 
playback  synchronizer,  graphic  equalizer.  West- 
rex  35  32  nun  ;uid  16mm  optical  recorder.  Sound 
stage,  editing  facilities,  crews  and  equipment 
available  to  clients. 


PATHE   SOUND   SERVICES 
105  E.   lOOtli  SI.,  .\c«    \.>ik,   N.V.    10029 
Phone:  TR  6-1120  AC:  212 
(See  complete  data  under  Film  iMboratories) 

RECORDED    PUBLICATIONS   LABORATORIES 
(Div.  of  Recorded  Publications  Mfg.  Co.,  Inc.) 

l.i()4   I'icrcc  .\\ciuu',  C^aiiidLii.  New  Jersey 
08105 

Phones:  963-3000  .\C:  609:  922-8558  .\C:  215 

Year  of  Organization:    1948 

Edward  J.  Goodman,  President 

Da\id   H.   Cioodman,  Vice  Prcsidcitl,  Sales 

Ernest  W.   Mcrker,  Chief  Engirwer 

er\ices:  sound  recording  sen'ice.s  for  motion 
licture.  filmstrip.  audio-visual  applications.  Vas 
ound  effects  and  music  scoring  libraries,  film 
ound  editing,  mixing,  scoring,  mono  and  stereo 
isc  mastering,  pressings.  Iiigli  speed  tape  dupli- 
ation,  all  automatic  film  advance  synchronizing 
vstems  on  tape,  disc  or  cartridge.  Client  may 
ubmit  tapes  or  be  present  for  production.  16mm 
nd  3omm  interlock  sound  recording  and  mi.xing 
— f)  channel.  Three  recording  studios,  .3  banks 
f  .\mpex  high  speed  tape  duplicators,  Neuman- 
Vestrex  stereo  disc  cutting  facility,  special  tape 
artridge  duplication  facilities. 

pccial  Services:  preparation  ot  .sound  tracks  for 
lotion  picture  and  filmstrip  entailing  the  entire 
roduction  from  client's  script,  including  pro- 
iding  talent,  music,  effects,  insertion  of  synchro- 
izing  tones. 


RKO   SOUND  STUDIOS 
(A   Di%.   of    HKO-General,   Inc.) 
1440  Broadway.  New  York,  N.  Y.  10018 
Phone:  LO  4-8000  AC:  212 

joliii  n.  Hayes,  President 

ervices:  recording  of  sound  for  motion  pictures, 
ide  films,  television  antl  radio  commercials  in- 
luding  transfer,  scoring,  mixing,  editing,  re- 
scording.  Also  screening  theater,  Ifi  and  35mm 
rojection,  closed  circuit  T\',  sound  effects  and 
lusic   libraries,   talent   services,   pressings,   high- 


i    peed  tape  duplication,   all   types  tape  cartridge 
jastering  and  duplication 
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RECORDING   STUDIOS,   INC. 
16.39  Brr>adwa\,   New   York,   New    York   10020 
Phone:  PLaza  7-8855  AC:  212 

Year  of  Incorporation:  1958 

Morton  .Schwartz.  President 
Robert  J.  Kiiigslcy,  Vice  President 

ervices:    recording,    mi.xing,    post-synchronizing 
nd  transfer  studios;  music  film  scoring  stage. 


REEVES   SOUND   STUDIOS 
A  Division  of  Reeves  Broadcasting  Corp. 
304  E.  44th  St.,  New  York,  N.Y.  10017 
Phone:  OR  9.3550  .\C:  212 


Chester  L.  Stewart,  President 
John  F.  Vorisek,  Vice  Pres..  &  Gen.  Mgr. 
Richard    J.    X'orisek.    Vice   President— Film 
jjjji  Robert   W.    B\loff,   Vice    President-Video 

l;*!  sr\ices:  Motion  picture  and  television  sound  re- 
irding  and  mixing  N'ideo  tape  recording,  edit- 
g  and  mixing  in  black  &  white  or  high  band 
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color.    \  ideo    t.ipc    duphtalmu    ,iiid    kinescoping; 
film   processing  laboratory;   plumicon   color  cam 
era    rental;    Specialties:    sound    mixing    with    for 
ward-revcrse-overdub    system;    post    sync    sound 
looping   with   instant   playback;   high   band  color 
video  tape  mixing  and  electronic  editing;  record 
ing  color   viileo   tape   in   your   studios,   with   our 
camera    on    the    set    and    sending    picture    and 
sound  over  telephone  lines  to  be  recorded  in  our 
studio. 
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SONIC  FILM   RECORDING 

1230  \\.  Washingtiin  Bl\d..  Chicago,  HI.  60607 
Phones:  C;il  3-2600/4  AC:  312 

Date  of  Organization:  1946 

Jack  II.  Lieb.  President 

Warren  II.   Lieb,  Vice  Pres. /Production 

Don  Richter.  Chief  Engineer 

Chas  Kite,  Music  Editor 

Peggy  Spillane,  Music  Librarian 

Services:  16/33mm  interlock  screening  and  pro- 
jection; RCA  optical  recording;  Neo-pilot,  pilot 
tone,  on  Fairchild  14KC  pulse  Ranger  Tone  trans 
fer  &  recording;  recording  to  35  or  16mm  pic 
ture,  loop  racks,  click  tracks  and  interlock  for 
picture  and  track  available;  Va"  dubbing  and 
mixing  for  slidefilms;  Moviola  editing  available 
systems  for  slidefilms;  Moviola  editing  available 
16  or  35mm;  '4"  editing;  music  recording  studio, 
60x40  with  natural  echo  chamber  and  Steinway 
piano;  narration  studio;  music  librar)'  and  sound 
effects  available. 


SOUND   STUDIOS,   INC. 
230  N.  Michigan  Ave.,  Chicago,  Illinois  60601 
Phone:  236-4814  AC:  312 

Michael  Eisenmenger,  President 
Earl  Glickman,  Vice  President 

Services:  recording  of  sound  for  slidefilms,  mo- 
tion pictures,  T\',  radio,  including  signals,  scor 
ing,  mixing,  magnetic  tape  editing  and  sound 
effects;  record  pressing  plant. 


SPECTRA-SOUND,   INC. 
6110   Santa    .Monica    Blvd..    lloll)wood,   Calif, 

90038 
Phone:  HO  2-6981   AC:  213 

Paul  Tayler,  PresUlent 
Esta  J.  Tayler,  Secrctanj 
Bon  Norberg,  Chief  Engineer 

Services:  V4"  and  '/2"  magnetic  tape  recording; 
reference  and  master  disc  recording;  transfer  to 
or  from  W'  or  ^/z"  tape,  disc,  16mm,  17'^mm  ot 
35mm  film;  33nun  and  16mm  film  scoring,  loop- 
ing, dubbing  and  projection;  location  recording 
on  16mm  film  or  Vi"  sync  tape;  Nagra  rentals; 
script  typing,  duplication. 

SYNCHRO-SOUND,   INC. 
62  West  45th  Street,  New  York,  N.Y.  10036 
Phone:  OX  7-2985  AC:  212 

Y'ear  of  Organization:    1961 

Win  Sharpies,  Jr.,  President 
Bob  Scholp,  Effects  Editor 
Cliff  B:ixter,  Effects  Editor 
Cecile  .Xbramson,  Music  Editor 

Services:  music  available  on  .35  magnetic  or  V*' 
tape  or  disc.  Transfer  facilities  including  35mm 
and  16mm  magnetic  and  optical;  voice  recording 
and  dialogue  direction;  editing  facilities  for  pic- 


SYNCHRO-SOUND:  CONTINUED 

ture,   music,  effects;   background    music,   original 
or  track. 


TV   RECORDERS 
6054  Sunset   BKd  .  Iloliv^ood.  (  alif.  9002S 
Phone:  469-8201   AC:  2i3 

Virginia  Aicholtz,   President  tt   Manager 
James  Aicholtz,  Vice-President 

Services:  sound  recording  service  from  produc- 
tion through  re-recording  (dubbing)  for  motion 
pictures  and  T\'.  .Magnetic  transfer,  RC;A  vari- 
able area  optical  transfer,  transfer  to  16nun  and 
8mm  striped  release  prints. 


TELESOUND   STUDIO 
6296  Melrose.  lloll\w<>od.  Cal.  90038 
Phone:  WE  1-8161  AC:  213 

Clarence  Thompson,  Owner 

Services:  sound  studio,  stage  narration  and  dub- 
bing 16nun;  transfer  ser%-ice;  location  equipment; 
16mm  shooting  on  stage  and  location. 

TODD-AO 
1021  N.  Seward  St.,  Iloll>wood,  Cal.  90038 
Phone:  HO  3-1136  AC:  213 

Salah  Hassanein,   President    (N.Y.) 
Fred  H>nes,  Vice  President,  General  Moitagcr, 
West  Coast  Studio 

Ser\'ic-es:  sound  services,  from  bmm  through 
70mm.  6  track. 

UNITED   FILM   &   RECORDING   STUDIOS,   INC. 
161    E.  Grand   Ave..  Cliicaj;o.   HI..   (iOtill 
Phone:   SU  7-8114  AC:   312 

William   L.   Klein.   President /Exec.   Producer 
Marilyn   L.   Friedel.   Executive  Vice-Prcs./ 
Audio-Visual   Director 

Services:  technical  and  editorial  services  —  mo- 
tion pictures,  slidefilms.  recordings:  soimd  efl^ects. 
music  libraries;  music  scoring;  foreign  langu.ige 
programs.  Facilities  for  tape  and  disc  recording 
and  duplication;  record  masters  and  pressing 
work;  sound  slidefilm  technical  equipment.  West- 
ern Electric/RC;.\  soimd  systems  (35mm/ 17.5/ 
16mm);  Stancil-Hoffman  and  Maurer  magnetic 
and  optical  interlock  systems  for  transfer  and 
mixing.  Marketing  and  distribution  assistance. 


UNIVERSAL   RECORDING   CORPORATION 

Hi  I,.  Walton  Place,  C:hicago.  III.  (iOtill 
Phone:   Ml  2-6465  AC:  312 

.\.  B.  C  shipper,  rresidi-nl 

Mason  Ooppinger,  Vice  President, 

Chief  Engineer 
R.  .\.  Weber,  Seerelary,  Treasurer 
John  Brix,  Production  Supervisor 

Ser\ices:  location  lip  sync  recording,  35,  16mm 
or  pul.se;  re-recording,  35mm  mag.  or  16mm 
mag.;  interlock  screening;  music  scoring  to  pic- 
ture or  click  track;  transfers,  V*"  to  35  and  16mm, 
music  scoring,  narration,  re-recording,  projection, 
location  equipment. 


Look  to  the  Authoritative,  Complete  Listing 
Pages  of  Business  Screen  for  Quality  in  Services 
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COLUMBIA  RECORD  PRODUCTIONS 
J^l  i;.ist  52iid  St.,  .\t«  York.  N.V.  lOOl'J 
rhoiK-:   7654321   AC:   212 

(  al\-in   Roberts,   Vice  Frcs./Ccnvral  Manager 

Brunch  Olficcs:  030  N'ortli  Mi-Cliiri;  Court,  Chi- 
cago 11.  111..  Wll  J-OCXH);  Richartrilutter,  6121 
Sunset  BlvJ..  HollxAvood  28,  Calif.,  HO  6-2481: 
Michael  Coolicige.' 2990  West  Grant!  Blvd.,  De- 
troit, Mich.,  Tli  1-6100;  Tom  \an  Gessel. 

Subsidiary':  Bradley  Recording  Studios,  804  16th 
Avenue  South.  Nashville.  Tennessee.  Phone:  254- 
5578.  Cecil  Scaife,  Itt-Cliarge. 
.Services:  rec-ording  studios  as  listed  above;  iniisic 
hlirarv;  sound  effects;  and  record  duplication 
from  masters  for  slidefilms/promotional  records. 

RCA   CUSTOM   RECORD   SALES 
15.-.  Kast  24th  Street,   New  York.  N.Y.   10010 
I'hone:  Mr  J>-7200  AC:  212 

Contact:  James  L.  Head 

Branch  Offices:  445  North  Lake  Shore  Drive, 
Chicago  11,  111.,  WH  4-3215;  William  Reilly.  800 
17th  Avenue  South.  Nashville.  Tcnn.,  AL  5-5781; 
Edward  J.  llines.  6.363  Sunset  Boulevard,  Holly- 
wood, C:alif„  no  1-9171;  G.  B.  Bennett. 

Services:  slidefilm  and  record  pressing,  music 
libraries  for  dubbing;  sound  effects  library  and 
studios  available. 


\i§m  ^mf  ummii 


COLOR   STOCK    LIBRARY 
Lem    Bailey   Productions 
T'MJ     Santa     .Monica     Bbd.,     Hollvxvood,    Cal. 

90046 
i'hone:  654-93.50  AC:  213 

Letn  Bailey,  President 

Bemeice  Davis,  Secretary,  Treasurer 

Scr\ices:  stock  shots  (16mm  black  &  white,  color. 
35inni  black  &  white,  color)  for  industrial,  educa- 
tional or  dcxumentary  films,  tlu^itre  or  tv  com- 
mercials, live  or  filmed  tv  productions;  shoot  to 
order  in  16  or  35mm;  educational  film  depart- 
ment. 


THE  DASHIELL   FILM   LIBRARY 
725  N.  S(«aril  St.,  Jl(.ll\«.)()ti,  Calil.  U00.3S 
Phone:  HO  2  6001  AC:  213 

Doris  Dashicll,  Owner 

Sc^^•ices:  color  stock  film  in  35/1 6mm  from  world- 
wide sources  available  for  motion  picture,  tv, 
commercial  and  industrial  producers. 

FOTOSONIC,   INC. 
15  \\.  64th  St.,  New  York,  N.Y.  10036 
Phone:  JU  00353  AC:  212 

Scoices:  35/16mm  stock  shots  in  color  &  black 
8c  white,  catalog  available;  stock  shots  to  order; 
research. 
(see  complete  //.rting  under  Editing  Services) 


this  symljul  appearing  over  a 
listing  in  these  pages  indifvl's  that  display  ad- 
kfcrtising  containing  addilioii;il  useful  reference 
:lila  appc;ns  in  otlier  pages  of  tlii<;  I'  ixer's  Guide. 


STOCK   SHOTS,   INCORPORATED 
333  Mest  52nd  St..  New  York,  N.Y.  10019 
Phone:  JU  2-6185  AC:  212 

Maurice  Zouary,  contact 
Ser\ices:   libraries  include  NBC  News,  National 
Association     of     Manufacturers,     Miles    Library, 
Films   for   Industry    Color   Library,    also   various 
production  libraries. 

STOCK  SHOTS  TO  ORDER,   INC. 
550  Fifth  Ave.,  New  York.  N.Y.  10036 
Phone:  CI  6-1626  AC:  212 

R.  A.  Pheian,  President 

H.  C.  Miller,  Vice  President 

Anthony  Brook,  Secretary 

Services:  stock  film  library  in  16  and  35mm,  color 
and  black  &  white;  also  shoot  material  to  order 
(rear  projection  plates,  inserts,  interviews,  tv 
conunercials,  etc.);  location  filming;  editing  fa- 
cilities. 


UNITED  AIR  LINES  (Publicity   Department) 
230    Statler   Center,    900    Wilshire   Boulevard, 

Los  Angeles,  California  90017 
Phones:   HU   2-3300  AC:   213   (Los  Angeles); 
922-5225    (New    York    City);    RA    6-5500 
(Chicago);    RE   7-6830    (Washington,   D.C.) 

Services:  stock  footage:  jet,  piston,  historical,  in- 
flight, airport  sccMies;  catalog  available. 


TflTLES  ^m  lUi  FILi 


CREATIVE  ARTS  STUDIO,   INC. 
814  H  Street,  N.W.,  Washington,  D.C.  20001 
Phone:  737-0302  AC:  202 

Ser\iees:  animated,  hand  lettered,  liot  press  titles 

lor    motion    pictures,    tv,    graphic    presentations. 

slides. 

(see  complete  listing  under  AniiUdtion  Services) 

FILM   EFFECTS  OF  HOLLYWOOD 
1153  N.  Highland  Ave,  lloli\  wood,  Cal.  90038 
(see  complete  listing  under  Effects/Opticah) 


HOT   PRESS  COMPANY 
2  W.  46th  St.,  New  York,  N.Y.  10036 
Phone:  Circle  5-6.350  AC:  212 

Bud  Wyckoff 

Ser\'ices:  color  typography  for  liliu  titles,  slides, 
filmstrips,  flip  cards,  comps,  short  runs. 


* 


KNIGHT   STUDIO 
1.59  E.  Chicago  Ave.,  Chicago,  111.  60611 
Phone:  SU  7-5069  AC:  312 

Dale  of  Organization:  1942 

Ivend  H.  Krohn,  Owner,  Manager 
Arthur  F.  Krohn,  Sales  Manager 

Services:  hot  stamping  of  motion  picture,  slide- 
film  and  slide  titles  in  i)&w  and  color.  Production 
of  presentations  and  typographic  consultation  and 
service. 


TITLES  mU  TCHE  FDLi 


KNIGHT  TITLE  SERVICE  OF  NEW  YORK 
145  West  45fh  St.,  New  York,  N.Y.  10036 
Phone:  CO  5-2080  AC:  212 
Year  of  Organization:  1938 
Robert  B.  Knight,  President 
George  Mayer,  Vice  President  &  General 
Manager 

Sen-ices:  Professional  typographers  and  liot-press 
craftsmen  for  motion  pictures,  filmstrips,  presen- 
tations, art  overlays,  comprehensives  and  produc- 
tion proofs.  More  than  1000  alphabets.  C  &  P, 
Kensol,  Kraus  and  \'andercook  presses. 

KEITH   LaBAR 

179  N.  Martel  Ave.,  Los  Angeles,  Calif.  90036 
Phcme:  WE  4-1126  AC:  213 

Services:  printed  motion  picture  titles. 

PILGRIM   FILM  SERVICES,   INC. 

2502  50th  Avenue,  Tu.\edo,  llyattsville, 
Maryland 

{see  complete  listing  under  Animation  Services) 


QQ  MOTION  PICTURE 
AND  TELEVISION  TITLES 
247  W.  46th  St.  New  York  Cit)-,  N.Y.  10036 
Phone:  CI  7-2126  AC:  212  I 

Irving  Sheib,  Supervisor 

Julius  Eisenberg,  Production  Manager 

Edward  Dillman,  Layout 

Clyde  Strohsal,  Art  Director 

Services:  main  and  credit  titles,  printed  or  liand 
lettered   and   photographed,   artwork,   for   anima-     ~ 
tion,  television,  slides,  supers,  flijis.  Filmstrips  — 
complete  or  anv  part   thereof.   Hot   press  equip-       ^ 
inent  with  3000  fonts  of  tvpe  on  premises  for       , 
printing  in  white  or  color  on  clear  cells,  cards  or 
coloraid.  Rapid  delivery  of  titles  on  cards  or  film 
and  also  slides  for  industrial  or  TV  use  including 
all  artwork  and  lettering. 

TITIE-CRAFT 
1022  Arg>le  St.,  Chicago,  111.  60640 
Phone:  RA  S-4S21  .\cl  312 

Rex  Soice;  Boots  Soice,  Co-owners 
titles    for    8inm-16mm    fihn 


Ser\'ices 

slides. 


and    2x 


Cinematography:  Filmstrips 


* 


CREATIVE   ARTS   STUDIO,   INC. 
814  11,  Street.  N.W.,  Washington,  D.C.  20001 
Phone:  737-0302  AC:  202 

Services:    Oxbcrry    camera    and    stands;    script, 
art  and  sound;  promotion  and  distribution. 
(see  complete  listing  under  Animation  Services) 

Order  Additional  Copies  of  This  Buyer's  Guid 
from  Business  Screen,  Chicago  60626.  $1.00  each 
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Cinematography:  Filmstrips 

BARNETT   FILM    INDUSTRIES 

Division  of  Manhattan  Effects,  Inc. 

321  West  54th  St.,  Color  Service  Building, 

Ne«  York,  New  York  10019 
Phone:  7fi3-()9:}0  AC:  212 

Bemie  Bamett,  President 

Mo  WVitzinan,  Vice  President  and  Ccn.  Mgr. 

Tcrr\'  O'Neill,  Supervisor,  Fihuslrip  &  Slidefilm 

Dept. 
Tom   Malone,  Supervisor,  Filming,  Printing  & 

Processing  Eastman  5385,  5251,  6008 
Frank    .\Iatich,    Supervisor,    Engineering    and 

Control  Dept. 
Mattie   Mol)le\',   Supervisor,   Cutting,   Canning 

and  Slide  Mounting  Department 
Martin  O'Malley,  Sales  Manager 

er^•iccs:  Complete  facilities  under  one  roof  for 
eg.itive  and  reversal  filmstri])  ami  slidetilm  pho- 
jgraphv.  Daily  processing  of  negatives  and  color 
alanced  answer  prints.  Printing  and  timing  of 
vor  lOO.OOO  leet  of  filnistrip  daily.  Cutting,  can- 
ing and  labeling  including  loading  all  t\pe  film- 
Sip  cartridges.  Automatic  slide-mounting  facili- 
es  including  numbering  and  collating.  Vacuum- 
ting  and  distribution  facilities  also. 
'acilities:  Oxberr\'  animation  stands,  Mitchell 
lidefilm  stands.  Bell  &  Howell  printers,  Byers 
ntomatic  mounting  machines. 

pecialtics:  Shooting  of  special  format  filmstrips 
icluding  vistasell,  .Anamorphic,  widescreen, 
cubic  frame  and  double  frame  Cinemascope 
Imstrips,  reproduction  of  masters  negatives  from 
II  types  original  material  including  art  and  trans- 
arencies.  .3.5mm  and  16mm  motion  picture  foot- 
le. A&B  filmstrip  preparation  and  printing, 
arge  quantity  slide  duplication  including  auto- 
latic  services  for  numbering,  collating  and  box- 

'g 


SUBMARINE  CINEMATOGRAPHY:  CONT'D 

cameras  with  full  color  and  distortion-corrected 
lenses,  built-in  lights,  reser\'e  power  supply  and 
remote  and  manual  controls.  16nim  and  35mni. 


Cinematography:  Motion  Pictures 

CINEMATOGRAPHY  SAN  FRANCISCO 
20.J()  \  allcjo  Street,  San  Francisco,  Calif.  94123 
Phone:  \\  Est  1-4484  AC:  415 

N'eme  Carlson,  Sylvia  Carlson 

en-ices:  cinematography;  unit  management; 
quipment  rentals.  16  &  3.5mm  production  equip- 
lent.  Location  services. 


COLORAMA   PRODUCTIONS   HAWAII 
KilS  S.   King  St.,   Honolulu.   Hawaii  9CS14  — 

POB  5018 
Phone:  996-003  AC:  808 

Chester  Lau,  Owner 

er\ices:  motion  picture  photography  in  16/3.5- 
im,  color  and  black  6c  white;  shoot  to  order, 
reduction  equipment,  trucks,  etc. 


SUBMARINE   CINEMATOGRAPHY 
P.O.  Box  22603.  Ft.  Lauderdale,  Florida  33315 
Phone:  522-7709  AC:  305 

Dimitri  Rebikoff,  Partner 
Richard  A.  Winer,  Partner 

ervices:  Undersea  cinematographv;  all  phases  of 
ly  land  filming.  Equipment  includes  Arriflex, 
litchell  16,  .Millikin,  B6cH,  Rolleimarine,  Linhof, 
[asselblad,    Pegasus    self-propelled    underwater 
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TOM  WILLARD  CINEMATOGRAPHY 
25  West  43  St.,  New  York,  N.Y.  10036 
Phone:  564-0144  AC:  212 

Date  of  Organization:  1962 
Tliomas  W.  NN'illard,  Owner 

Services:  specializes  in  motion  picture  photog- 
raphy, including  provision  of  crew,  equipment, 
film  and  laboratory  processing. 


ELI  WHEELOCK   PRODUCTIONS  INC. 
Producers  Service  Division 

(.\  Subsidiarv-  of  \\  illard  Pictures,  Inc.) 
45  W.  45th  St.,  .New  York,  N.Y.  10036 
Phone:  JU  2-0441  AC:  212 

John  M.  Squicrs,  Jr.,  President 
David  C.  Hesse\',  Vice  President 
Frank  Brittain,  Production  Manager 
Frederick  Porrett,  Dir.  of  Photography 

Services:  New  York  location  and  studio  photog- 
raphy; editing  and  completion  services;  New 
York  casting;  recording  and  projection.  16/35mm 
camera  equipment  including  Mitchells,  Arriflex, 
Maurcr,  Bell  &  Howell,  Bolex,  etc.;  16  '35mm 
Moviolas,  etc.;  cutting  rooms;  client  private  of- 
fices; 35  and  16mm  projection  room;  studio; 
lights,  truck  :ind  wiigons. 

Photo-Science  Specialist 

ROLAB  STUDIOS 
(Rolab  Photo-Science  Laboratories) 
\\  ainut  Tree  Hill,  Sandy  Hook,  Conn.  06482 
Phone:  426-2466  AC:  203 

Date  of  Organization  in  New  York  City:  1928; 
in  Connecticut:  1933 

Henry  Roger,  Owner-Director 
E.  H.  Roger,  Secretary 

Services:  complete  and  partial  production,  as- 
sistance to  other  producers  utilizing  our  facili- 
ties; camera  and  sound;  sound  stage  for  rent; 
specialists  in  highly  technical  and  scientific  cam- 
era work;  scientific  laboratory  for  time  lapse,  bio- 
logical and  engineering  research;  consulting; 
micro  and  macro  equipment. 

PiOciucer  Service  Facilities 

BECKETT  MOTION  PICTURE  EQUIPMENT  CO. 
1659  N.  Western  Ave.,  Hollywood,  Calif. 

90027 
Phone:  46.5-7141  AC:  213 

C:harles  Beckett,  President 
John  P.  Beckett,  Vice  President 

Services:  Camera  and  lighting  equipment  as  well 
as  professional  crews  needed  for  a  production. 
Sound  stage. 

EVEREST  SERVICES,   INC. 
20  Beckman  Place,  New   Vcrk,  N.  Y.  10022 
Phone:  HA  1-3777  AC:  212 

Charles  Mountain,  President 
Christopher  Mountain,  Vice  Prcsiilent 
Olga  K.  Hohlfs,  Vice  President 
Elsie  Kaufman,  Secretary-Treasurer 

Services:   producers  service  organization  supply- 


i^Edl^L  FDLI 


EVEREST  SERVICES:  CONTINUED 
ing    free-iant.-   ii.m1i\«'    .ind    titlmicil    personnel 
on  a  per  production  basis  from  script  research 
to  final  editing  and  mixing. 

TV  &   FILM  PRODUCTION  CENTER 
3805  \\.  Magnolia  Bl\d.,  Burbank,  Cal.  91505 
Phone:  845-.3709  AC:  213 

Jack  Rourke,  Owner 

Ser\ices:  ser\ice  center  for  producers  of  indus- 
trials, commercials,  educational  films,  etc.  16mm 
dubbing,  transferring,  recording,  air  conditioned 
sound  stage,  editing  room,  projection  rooms, 
music  scoring  library.  16/35mm  Magnasync  re- 
corders, dubbers,  Ampex  V*",  16mm  Mauer, 
Auricon  cameras,  Fisher  booms,  Mole-Richard- 
son lighting  equipment. 


* 


RAMPART   STUDIO 
2625  Temple  St..  H<)ll\-\vood,  Calif.  90026 
Phones:  .38.5-3911;  383-7205  AC:  213 

Date  of  Organization:  1954 

W.  T.  (Ted)  Palmer,  Studio  Manager 

Services:  full  Hollvwood  production  services 
(svnch  stage  sequences,  etc.)  on  sub-contract  to 
business-film  producers.  Studio  rental  (The  Par- 
thenon and  Wolff  stages)  and  contract  crews. 

ROSS-GAFFNEY,   INC. 
21  W.  46th  Street,  New  York,  N.Y.  10036 
Phone:  JU  2-3744  AC:  212 

Year  of  Incorporation:  1955 

Angelo  Ross,  President 
James  Gaffney,  Vice  President 

Services:  producers  service  organization  supply- 
ing prcproduction  and  post  production  services: 
film  editing,  music  librar)-,  sound  effects,  equip- 
ment rental.  Editing  rooms,  sound  studio  for 
transfers,  mixing,  reversing  interlock  up  to  12 
tracks. 

Film  Insurance 

Saul   Kornreich  &  Sons,  Inc. 
Pan  Am.  Bidg.,  200  Park  Ave.,  New  York,  N.Y. 

10017 
Phone:   IN  7-7730  AC:  212 

Saul  Kornreich,  President 

Matthew  R.  &  Morton  A.  Kornreich,  V.P.'s 

Services:  film  insurance:  specialists  in  all  forms 
of  insurance  f<ir  tv  and  film  pro<lucing  companies. 

Film  Salvage 

Film   Salvage   Company 
3602  S.  Crenshaw  Blvd.,  Los  Angeles.  Cal. 

90016 
Phone:  731-2349  .AC:  213 
Cable:  FILMSCRAP 

Jan  Friedman.  President 
Barr\  M.  Stultz.  Exec.  Vice  President 
Lawrence  M.  Friedman.  Wrslrrn  Plant  Mgr. 
Lonnie  M.  .Mien,  Eastern  Plant  Mgr. 

Services:  Purchase  all  types  scrap  film;  sell  re- 
claimed magnetic  film  and  used  reels  and  cases; 
certificate  of  destruction  of  film  upon  request. 
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PREVIEW   THEATER,    INC. 
KiOO  Br.>.i(l«.i>,    Nt«    ^..rk.   N  V    l(K)I9 
Phoiic:  CI  6-0K65  AC:  212 

W  liii.iin  B.  Chillcttc.  Prtsidertt 
Mort   Hartung,  Maiuiger 

Scmc«:  four  scrwuing  rooms  for  IGinm  and 
3oiiini.  Optical,  magnehc;  interlock;  Cinema- 
Scopc,  Stereophonic-;  equipped  cutting  room  rent- 
al; outside  rental  of  editorial  equipment;  repair 
department  for  editorial  equipment. 


PARK   AVENUE   SCREENING   CORP. 
44.'5  Park  .\vcnue.  New  York.  N.Y. 

Sylvia  Baxt.  Manager 

S«r\ic«:  •12-seat  tlieafcr  for  16  and  33nim;  ele- 
vated stage  for  demonstration.s,  meetings,  audi- 
tions, etc. 


JOHNNY   VICTOR   THEATER 
lUV    Ivliiliitioii   ll.ijj.    j()   W.   49th   St.,  New 

Vi.rk.  .NY.  10020 
riionc:  MU  9-7200  AC:  212 

.Miss  Madeline  B.  Matterson,  Secretary 
"xT^icfs:  srn-ciiiiig  room  for  film  preview. 


T 
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FOREIGN  LANGUAGE  CINEMA  SERVICE 
Div    of  Foreign  Longuoge  Service  Co. 
704<i  llolKuooil  Blvd.,  I.os  .\ngclcs,  Cal 

90«2S 
I'hone:  IK)  7-.->l2S/9  .\C:  213 
Cahle:  AMA  IKAU 

Albert  J.  Amateau.  Pnsidint 
Paul  Harris,  Vke  President 
Alex  B.  Taranto.  Vice  President 
Ik-kita  Amateau,  Trcasttrcr 
Marianne  AlillM)r«,  Srcrclary 

er\ices:  Tran.slatioii  and/or  adaptation  of  trans- 
ited material  of  ti-chiiical/couvcntional  script  or 
orv  to  fit  narration  or  lip  sviichroniz;ition  of 
hns.  .Narrators,  voi(<-s,  directors  and  editors  in 
IV  language;  Becording,  editing,  developing 
lid  printing  of  8mm,  Iftmm.  or  Tmuu  black  & 
Into  or  color  films.  Translation  from  or  into  any 
ngu.ige  of  technical  manuals,  parts  catalogues 
rcxhurcs,  advertising  material,  legal  documents 
•  contracts.  Proofreading  and  correction  of 
nnted  galleys.  Constillalion  on  foreign  markets 
nguage  films  and  djslrihiilion  of  business  or 
dnstrial  films. 


MARIO    NOVIELIO 
.1911  Cole  .\Nc.   IO;i,  |J..|las,    Itxas  75204 
Phone:  LA  8-770.">  AC:  214 

rviccs:  Foreign  language  Irunslation  and  narra- 
>n  in  Italian,  French  and  Spanish,  Full  sound 
cording  and  screening  faciliti(  ;. 


this  symbol  api- -.ning  over  a 
ting  in  these  pages  indicates  tha  i  play  ad- 
rtising   appears    in    other   pages  ol    ms   issue. 
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ACME   FILM   LABORATORIES,    INC. 
lltJl   N.  llinhiaiul  .Vvc.  Hollywood,  Calif. 

90038 
Phone:  HO  7-7471  AC:  213 

\ide«la|)c  Services:  35  and   16mm  tape  transfer 
to  film,  video  tajx;  to  tape,  film  to  tape,  editing, 
viewing,  black  &  white  or  color. 
(Set'  complete  listing  under  film  laboratories) 

TEIE  VIEW   RECORDING  SERVICES,   INC. 

6324  Santa  Monica  BKd.,  Hollywood,  Cal. 

90038 
Phone:  HO  6-5254  AC:  213 

Charles  VerHalen.  President 

Gilbert  R.  Scott.  Secretary-Treasurer 

Bradley  Kemp,  Vice  President-General  Manager 

Services:  videotape  transfers  to  16mm  sound 
film;  making  of  duplicate  videotapes,  editing  of 
videotape. 


VIDEOTAPE   PRODUCTIONS 
OF   NEW   YORK,   INC. 
Videotape  Center,  101   West  67th  Street,  New 

York,  New  York  10023 
Phone:  TR  3-5800  AC:  212 

Date  of  Organization:  1958 

John  B.  Lanigan,  President 

George  K.  Gould,  Exec.  Vice  President 

Thomas  Taiisig,  Vice  President,  Director  of 

Programming 
Cliarles  .Adams,  Vice  President,  Director  of 

Commercial  Sales 
Nathan  Weiss,  Treasurer 
William  Boyd,  Controller 
Charles  Holden,  Director  of  Production 
Lucien  Lessard,  Director  of  Creative  Services 
Cadwcll  Swanson,  Advg./Puh.  Relations  Mgr. 

Services:  TV  commercials  and  shows  black  & 
white  and  color.  Thrc>c  fully-cc]uipped  ground 
level  studios  or  on  locution.  Professional  personnel 
and  equipment  to  produce,  edit  and  duplicate 
i)lack  and  white  or  color  conuncrcials.  24  hour 
traffic  department  service  all  TV  stations. 


A   REFERENCE   GUIDE   TO 

Film  Writers 

A    LISTING    OF    CREATIVE    SPECIALISTS 
EXPERIENCED  IN  AUDIO-VISUAL  MEDIA 


ARMINGTON   &   MEISTER 

220  East   54tli   St.,   New   York,   N.Y.    10022 
Phone:  MU  8-;)909  AC:  212 
Date  of  Organization:   1960 

IT.  F.  Armington,  Writrr-Dirrrtor 

1.  W.  .Mcister,  Industrial  P.  R.  Considhmt 


JOHN   C.   BANCROFT 

5855  N.  Sheridan  Hd.,  Chicago,  111.  60626 
Phone:  ARdmore  1-7747  AC:  312 


SHERMAN   BECK 
207  East  43rd  St.,  New  York.  N.Y. 
Phone:  OXford  7-14,59  AC:  212 


LESTER   S.    BECKER 
II  C;ob  Drive,  Wcstport,  Conn. 
Phone:  226-0300  AC:  203 
Lester  Becker,  Writer-Director 


WILLIAM  BERNAL 
203  Glen  Ave.,  Sea  Cliff,  L.I.,  N.Y.   11579 
Phone:  OR  6-1664  AC:  516 

Dale  of  Organization;   1946 
William  Bernal,  Writer-Producer 


SPENCER  BOSTWICK'S  PLANFILM,   INC. 
3212    "O"    Street,    N.W.,    Washington,    D.C. 

20007 
Phcme  337-2181  AC:  202 
Date  of  Organization:  1958 

Spencer   Bostwick,   Owner  —   Head,    Script 
Production  and  Storyboard  Services 

Susan  Elizabeth  Johnson,  Editorial  Assistant 

RICHARD  W.   BRUNER 

777  Third  A\e.,   New  York,   N.Y.   10022 
Phone:  688-2019  AC:  212 

197  Bradley  Ave.,   Bergenfield,  N.J.   07621 
Phone:  DU  5-3751  AC:  201 

Date  of  Organization;   1963 


COE-PEACOCK 
Governor's  House,  8400  Wisconsin  Ave. 

Washington,  D.C.  20014 
Phone:  6,56-.5240  .\C:  301 
Date  of  Incorporation:   1961 
Lowry  N.  Coe,  Jr.;  Clifford  L.  Peacock 

DEAN   COFFIN   &  ASSOCIATES 
7261     Hollywood     Blvd.,    Hollywood,    Calif. 
90046 
Phone:  876-8975/9  AC:  213 

W.  D.  Coffin,  Associate 
Robert  A.  Thorn,  Midwest  Associate 
Dean  Coffin,  Executive  Associate 
Barbara  Wliitney,  Office  Manager 


TED  DE  ALBERICH 
14  Yarmouth  Rd.,  Chatham,  New  Jersey 
Phone:  635-8678  .\C:  201 
Ted  de  Alberich,  Writer-Director 

EDITORIAL  SERVICES,   INC. 
1276  Mest  Third  Street,  Cleveland,  Ohio  44113 
Phone:  TOwcr  1-4577  AC:  216 

Date  of  Incorporation;  1952 

William  D.  Ellis,  Sfmor  Writer 
Everett  L.  Dodrill,  Jr.,  Staff  WrUcr 

(Mrs.)   Pauline  G.  I'anslow,  Office  Manager/^ 
Secretary  to  President 


DON   FRIFIELD 
55  West  42nd  St.,  New  York,  N.Y.  10036 
Phone:  565-5230  AC:  212 

D.ilc  of  Organization;   19.57 
Don  I'rifield,  Writer-Director 


OEVESTE   GRANDUCCI 
P.O.    Bo\    I47.t.   St.   Thomas,  U.   S.  Virgin 

Islands.  00S02    (Air  Mail,  please) 
Phone:   774-2770  AC:   809  —  call  collect 

Date  ol  Organization:   1946 


BUSINESS     SCREEN     MAGAZINE 


Now,  show  slides  8, 17,  43,  80,  22 
as  smoothly  as  1,  2,  3,  4,  5 


New  Kodak  random-access  projector . . . 

With  the  new  Kodak  Carousel  RA-950  Slide  Projec- 
tor your  slides  are  always  in  perfect  sequence  no 
matter  where  they  are  in  the  tray. 

You  can  put  any  slide  in  the  SOslide  tray  on  the 
screen  in  SVz  seconds  or  less.  Just  dial  the  slide's 
number,  press  a  button,  see  your  slide  on  the 
screen.  Refer  back  to  any  slide  or  jump  ahead  as 
smoothly  as  though  slides  were  in  perfect  order. 

if  you  teach,  or  make  speeches,  train  people,  sell, 
or  have  to  retrieve  pictorial  information  for  any 
reason,  this  new  projector  will  give  you  a  new  flexi- 
bility and  smoothness  for  answering  questions,  for 
relating  words  to  pictures,  for  showing  whatever 
you  want  to  display.  And  it  does  it  fast. 

Remote  control,  of  course.  One  simple  control 
panel  lets  the  presenter  run  the  show  even  in  large 
auditoriums.  He  never  has  to  worry  about  slide 


jamming.  Its  dependable  gravity  feed  makes  this 
Kodak  Carousel  RA-950  Projector  jamproof. 

It's  so  dependable  it  can  be  plugged  into  com- 
puters in  training  and  referencing  systems.  It  can 
be  used  for  screen,  console,  overlay,  and  video- 
information  display  systems. 

For  a  demonstration,  call  the  Kodak  educational 
markets  dealer  nearest  you. 
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DWINELL  GRANT 
Snifbury,  Bucks  County.  Peniisylvania   18963 
riioiic:  297-5204  AC:  215 
IXitc  of  Urgiuii/iiliiin:    1955 

Dwinell   C'.rant,   Science   Writer  &   Animiition 
Designer 

ROBERT  HECKER 
745  N.  ilit^lilaiul  Ave.    Ilollx  wood,  Cal.  90038 
Plu.iii-:  WE  7-IOH)  AC:  213 
Date  of  Organiz^ition;   1960 


BRUCE    HENRY 

\ii-lor>  lli-ii:li(s.  Sloiii-  L;ikf,  Wisconsin.  54876 

I'hoiif:  S(i5-2!»37  AC::  715 
(operates    from    mobile    tra\ci    office    when    on 
assipimeni:   m:iil   to   Stone   Lake   .iddress   is   for- 
\varde<l .  I 


PAUL  W.  JENSEN 
115  South  Benton  St..  Palatine,  III. 
Phone:  3.5>»-1137  AC:  312 
Date  of  Ori;:mi/.ition:   J.-uinarj',   1963 


PHILIP   KALFUS 
1323   51st   Street,   Brookl>-n,   N.Y.    11219 
PlioiK-:  (;Edne>  5-1075  AC:  212 

D.ilc  of  Organization:  1953 

ALEXANDER  KLEIN 
.">21   West   ll2lli  SI.   \i»    York,   N.Y.  10025 
Phone:  AC  2-7634  AC:  212 
M.irlin  I";lss,  Sciiun  \\'ril<T 
Jos<-pli  Kosiipr,  Sprnal  CdiisiiUant 


DAN    KLUGHERZ 
IS    \rr:indale  Axcnne,  Great  Neck,  New  York 
I'honc:  HUnler  2-3737  AC:  516 

WAYNE   A    lANGSTON 
::(>(;    llovstli    Mill    H,l..    N.U.,    Atlanta,   Ga. 

303 1 S 
Phone:  3.55-2422  AC:  404 
^\a>iit'  A.  Laiigston.  WriUr-Director 


SUMNER  J.   LYON 
518  8ih  St..  Wilnictti-,  Illinois 
Phone:  AL  6-1.526  AC:  312 
Dale  of  Orguni/^itioti:    1961 
Sumner  J.  Lyon,  Film  W'rili  r-Coit-mltanl 


JOHN  K.  MacKENZIE 
957  Park  Ave..  New  York.  N.Y.   10(128 
Phone:  HE  7-4091  AC:  212 
Date  of  OrganiAition:  1958 


DOUGLAS  C.   McMULLEN  -  Script  Services 

10  Kfllom;  Drixc-.  W  illim   (finn. 
Phone:  702-3145  AC:  203 
Date  of  Organization;  I  )<■(  c  nilitr    IDfiO 
Douglas  C.  McMullen,  Wriirr 

OSMOND  MOLARSKY 
P.O.    Ho\  0,  Sairanienio,  C;ilifoniia 
Phone:  922-0563  AC:  916 
Date  of  Organization:    1946 


BRUCE  MOODY 
372  Central  Park  ^^■es^,  New  York,  ,\        10025 
Phone:  UN  5-5278  AC:  212 
Date  of  Organization:   1961 


Your  Reference  Guide  to 

FILM  WRITERS: 


BYRON  MORGAN   ASSOCIATES,   INC. 
1032-33rd  St.,  N.W.  Washington,  D.C.  20007 
Phone:  333-5155  AC:  202 
Date  of  Organization:  1961  —  Inc.:  1965 

Associated  with:  Gotham  Rhodes  Ltd.,  at  Co- 
huiilna  Pictures  Coni-,  438  Gower  St.,  Holly- 
wood.  California 

Byron  Morgan,  Writer 

Tony  Lazzarino,  Writer 

EDWARD   R.   MURKLAND,   Writing 
27  Bank  Street,  Box  3S,  New   Milford,  Conn. 

06776 
Phones:  EL  4-3301/5660  AC:  203 
Date  of  Organization:    1962 

NICK  NICHOLSON 
6222  Rex  Drive,  Dallas,  Texas  75230 
Phone:  EM  8-0903  AC:  214 
Date  of  Organization:    1957 

EDDIE  O'BRIEN  -  THE  WRITER 

67  Old  llighwa),  Wilton,  Conn. 
Phone:  762-8400  AC:  203 
Date  of  Organization:  1960 

WILLIAM  E.  O'CONNELL 
17  Irving  Place,  Pulhani,  New  York 
Phone:  PE  8-5348  AC:  914 

STAN   PHILLIPS 

1060  Bannock  St.,  Denver,  Colo.  80204 
Phone:  534-6494  AC:  303 

Date  of  Organization:  1962 

Stanie\-  C;.  Phillips,  Writer-Consultant 


HENRY   R.   POSTER  &  ASSOCIATES 
South    Farm    Road,   Port   Wasliington,    N.Y. 

11050 
Phone:    PO  7-1310  AC:   516 
66.3   Fifth   Avenue,   New  York,   N.Y.   10022 

Phone:  PL  2-7510  AC:  212 
Date  of  Organization:   1961 

Henry  R.  Poster,  Writer,  Director 
Joyce  Keys  Poster,  R.N.,  Research 


HARRY   PRESTON 
1279  W.  Forest  Ave.,  Detroit,  Michigan  48201 
Phone:  831-1786  AC:  313 

Dale  ol  Organization:   1952 

Harry  Preston,  Writer,  Director,  Producer 


CARL  PUGH 
1.3123  S.W'.  64th  Court,  Miami,  Fla.  33156 
Phone:  MOhawk  1-9440  AC:  305 

LEON   S.    RHODES 
King   Road,   Br\n   .\lh)n,   Peiuisylvania    19009 
Phone:  Wilson  7-4044  AC:  215 
Date  of  Organization:  1962 


MARSHALL  RIGGAN 
23(10  StanlcN.  Fort  Worth,  Texas 
Phone:   W  .Vinut  4-9009  AC:  817 


M.   G.    RIPPETEAU 
1427  Church  St.,  Evanston,  111.  60201 
Phone:  UN  4-9043  AC:  312 

WILLIAM   L   SIMON   FILM  SCRIPTS,   INC. 

2407';  Eye  St.  N.W  .,  Washington,  D.C.  20037 
Phone:  FEderal  3-7514  AC:  202 
Date  of  Organization;  1958 

RAY   SPERRY,   Free   Lance  Writing 
2:132  Manchester  .\ve.,  Cardiff -by-the-Sea, 

Calif.  92007 
Phone:  753-7118  AC:  714 

Date  of  Organization:  1961 

GENE  STARBECKER,  film  builder 
475  Fifth  Ave.,  New  York,  N.Y. 
Phone:  MU  3-1093  AC:  212 

Gene  Starbecker,  Writer 

Cal  Stevens,  Research  Assistant 

Rita  Franklin,  Secretary 

J.   M.   STARBECKER,   INC. 
8700  Manchester  Rd.,  Siher  Spring,  Md. 
Phone:   587-8648  .\C:  301 
Date  of  Organization:  1954 

J.  M.  Starbecker,  President 
Eugene  Starbecker,  Writer-Director 
Jerry  Ward,  Associate  Writer 
Marcia  Marlow,  Associate  Writer 
Isabell  Frank,  Irma  Einheber,  Secretaries 


KENNETH  STUBBS 
1334  Wisconsin  Avenue,  N.W. 

Washington,  D.C.  20007 
Phone:  338-4449  .\C:  202 
Date  of  Organization:  1954 
Kenneth  Stubbs,  Writer  arul  Artist 


mi 


PETER  J.   STUPKA 
6980   Maple   Street,   N.W .,   Washington,  D.C. 

20012 
Phone:  RAndolph  3-6427  AC:  202 
Date  of  Organization:    1945 


DON   SWEET 
3402  —  153rd  St.,  Flushing,  N.Y.  11354 
Phone:  463-9095  AC:  212 
Date  of  Organization:  1963 


JOHN   TATGE 
"322~East  34tirSt.r  New  York,   N.Y.~  10010 
Phone:  LE  2-3697  AC:  212 
Date  of  Organization:  1961 

Washington  Representative:  Gene  Fclton,  Fel 
ton  Studio,  1S30  jeffci-son  PI.,  N.W.,  Wash- 
ington 36,  D.C.  Phone:  FE  8-4294. 


^RUL, 


HOWARD  TURNER 
57  West  75th  Street,  New  York,  N.Y.   10023 
Phone:  TKofalgar  3-3211  AC:  212 

DICK    UPTON 
Scripts  and   Copy 
418  S.  Fourth  Ave.,  Lihertw  ille,  Illinois 
Phone:    .362-0174   AC:   312' 
Dale  of  Organization:  1960.  {Cont'd  on  Pp.  Ill) 

Detailed  Listings  of  Experienced  Film  Writers 
Are  Also  Published  in  the  Production  Review 
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W.   J.   VAN   DE   MARK 
502  Linden  Place,  Cratiford,  New  Jersey  07016 
Phone:  276-9649  AC:  201 
Date  of  Organization:    1962 
W.  J.  \an  De  Mark,  Writer-Director 


BENJAMIN   S.   WALKER 
11317  Marcliff   Hoad,   Uockville.   Manland 

20S52 
Phone  469-8998  AC:  301 
Date  of  Organization:  1963 


HUGH  GORMAN   WHITTINGTON 
1216    Connecticut    Ave.,    iN.W.,    Washington, 

D.C.  20036 
Phones:  FEderal  8-6198;  EMerson  2-7326 

Date  of  Organiziition:    1962 

Hiigli   W'hittington.   Writcr-Dircctor-Editor 


GEORGE   E.  WOLF 
IS  West  45th  St.,  New  York,  N.Y.  10036 
Phone:  YU  6-,5707  AC:  212 
George  E.  Wolf,  Writer-Director 


* 


PAUL  C.    WOODBRIDGE,   Writes 
Bragpatch  Scriptsliop  L  pcountry 
White  River  Junction,  Vermont  05001 
Phone:  295-3400  AC:  802 
Date  of  Organization:  1945 
Pan!  C.  Woodbridge,  Writrr-ConstiUant 


ADDITIONAL   PRODUCER   SERVICE   LISTINGS 

Stage   Rentals:   Southwest 


* 


STAGE  2 


5642  Dver,  Dallas,  Texas 
Phone:  EMerson  3-0154  AC:  214 

Facilities:  Stage  2  is  a  new  6,500  square-foot,  air- 
conditioned  film  production  facility  with  a  5,000 
iq.  ft.  air-conditioned  sound  stage.  2,400  amps  of 
electrical  power;  complete  lighting  facilities. 
Available  to  motion  picture  prouucers  on  a  rental 
basis,  with  or  without  16  and  35mm  camera 
equipment  and/or  teclinicians.  Stage  2  has  its 
own  adjacent  warehouse  facilities  for  s<'t  con- 
stniction,  special  effects,  prop  storage  and  shops 
as  well  as  an  adjacent  private  parking  lot. 

Ownership:  principals  of  Stage  2  are  all  executives 
of  Bill  Stokes  Associates,  Inc.  although  the  new 
facility  has  been  organized  as  a  separate,  closed 
Corj5oration.  Talent  li<iting';  in  area  readilv  avail- 
able. 


Theatrical  Livestock 

Chateau  Theatrical  Animals,   Inc. 
608  W.  48th  St.,  New  York,  N.Y.  10036 
Phone:  Circle  6-0520;  Cable:  CIIATIIEAT 

Frederick  E.  Birkner,  President 
Gloria  A.  Stoesser,  Vice  President 

Services:  suppliers  and  trainers  of  theatrical  live- 
stock. Animal  drawn  vehicles.  Livestock  vans; 
low  bed  trailers  for  hauling  wheeled  stock.  Op- 
srate  farm  and  warehouse. 
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Change  films  in  2  seconds  flat! 


Read  how  Fairchild's  amazing  new  MoviePak  cartridge 
multiplies  the  value  of  your  entire  sound  film  program 


At  last  you  can  show  any  film,  anywhere,  anytime  — without 
threading,  film  handling  or  rewinding. 

Simply  select  the  Fairchild  MoviePak  sound  film  cartridge 
you  want,  snap  it  into  the  Mark  IV  rear-screen  projector,  and 
play.  In  broad  daylight.  In  a  prospect's  office.  In  showrooms.  At 
trade  shows.  On  sales  counters.  In  training  classes.  In  the 
boardroom.  To  switch  instantly  to  another  film,  just  snap  out 
one  cartridge,  snap  in  another. 

Every  film  you  have  can  be  easily  converted  to  8mm  and 
threaded  into  the  MoviePak  cartridge.  Duplicate  prints   are 
less  expensive  than   16mm,  too.   Now 
you  can  unleash  the  full  power  of  your 
entire  sound  film  program. 

The  Fairchild  Mark  IV  projector  is 
portable,  weighs  only  20  pounds  and  is 
always  ready  for  action.  No  warm-up 
time  required. 

For  display  use,  it  will  run  without 
supervision,  repeating  automatically.  It 
takes  up  to  22  minutes  of  film  with  a 
single  MoviePak. 

To  see  for  yourself,  just  send  in  the 
coupon. 


F=/\ll=?CHIL_0 


INDUSTRIAL    PRODUCTS 

*   o>«it)OM    Of    iktacMiiD  cAMia* 

AND     l<l>T»UI((lll     COa'OBAtlON 


Fairchild  Caniara  and  Intlrumtnt  Cofp 
Induttnal  Product!  Oivnion 
331  Fairchild  Avanua 
Plainview  L.  I ,  New  York 


Gentlemen:  Please  show  me. 


Name- 


BS-n 


Position - 


Fifm_ 


Addrets  . 
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AGFA-GEVAERT,   INC. 
275    North    Street,    Tetcrboro,    New 

FhoiM.-:  2S.S-4IO(l  AC:  201 

Salt's  Manager.  Professional  Cine 
Prexliicts.  Ir\»in  B.  Freedniaii. 

.\tlanlu 

F.  C:ole.  1019-C  C:.)llier  Ho.id,  N.W., 
Atlanta.  Georgia;  Phone:  355- 
7  IV)  AC.  4(M. 

Chicago 

Al  Mlais.  fifiOl  \.  Lincoln  Ave., 
LiMi'olnwtMHJ.  Illinois;  Phone:  CO 
7-9 1  (K)  .AC:  .312. 

Dallas 

Jack  CillH>rt,  1355  (onant  .St.,  Dal- 
las. Texas;  Phone:  ME  1-7290 
A(  :  2H. 

Denver 

U.  Ucniictt.  5225  East  38tli  St., 
Denver  7,  f:olo.:  Phone:  388- 
9261  AC:  303. 

Detroit 

F.  SchactziiiR,  27236  Southfield  Rd., 
I^triip  N'illage  ^Detroit)  Mich., 
''■■mc:  357-1151.  AC:  313. 

Los  Angeles 

irge  Alexander,  Phil  Singer,  1025 
Grand  Central  .\ve.,  Clendale, 
Calif.  91201.  Phone:  246-8141 
AC:  213. 


REPRESENTATIVES    OF    THE    FILM     MANUFACTURERS 

.\  con\enient  reference  listing  of  field  offices  and  technical 
specialists  for  these  leading  manufacturers  of  raw  film  stock. 


[Jeoi 


San  Francisco 

■^i-iil  Hooks.  1485  Hayshore  Blvd., 
San  Francisco,  Calif.  94124- 
Phone:   DE  3-7569  AC:   41.5. 


E     I     DU    PONT 
DE    NEMOURS   &   CO. 

Photo  Products  Department 

WiJniinKton,    Delaware    I9S9S 

I.iindgaard,   Director, 
Miirkriine  Dwi\ion 

B.  Avtiey.   Direclnr.  X-ray  & 
Mntum   Picture   Markets.   Sales 
Division 

I.  J.  Yates.  Platinina  it  Tech.  Serv. 
Asst..  Moiioti   Pirlurr  &  Aerial 
Markets 

Regionol   Soles   Offices 

Southea.stem 

V.  M.  SprinKcr.  Jr.,  District  Man- 
aner.  C.  A.  Perr> .  Jr..  lirld  Sales 
iamgcr.  17.37  Ellsworth  Industrial 
►rive  N.  \\'.,  Atlanta,  Georgia 
0325,  Phone:   3.55-12.3(».  AC;  404. 

.Northeastern 

C.  Ileadley,    Disiriet    Mananer. 
W.  J.  Cannon,   I'ielil  Sales  Man- 

ler.  380  Allwood  Rd.,  AlKvood 
afion,  Clifton.  New  Jersey  07012, 
lono:  f;R  3-4004,  W'Atkins  4-3J'"'i 
or  N.  Y.  use).  Terhnieal  Rcpr 
ntalives:  J.  N.  Bennett,  J.  'I 
ongherty,  New  York,  N.Y.  Phone. 
'1  4777.  AC:  212. 


DU    PONT    PHOTO    PRODUCTS: 

.Midwestern    &    East    Central 

\\.  D.  Baker,  District  Manager. 
D.  F.  Jones.  H.  E.  .Nase,  C.  S. 
(iates,  Fiilit  Sales  Managers.  6161 
Gross  Point  Road,  Xiles,  111.  60648. 
Phone:  222-50.50.  AC:  312. 

Southwestern 

II.  U.  Hiihle,  District  Manager.  J.  W. 
Blotdier.  U.  A.  Falciiielli.  Field 
Sales  Managers,  P.O.  Ho.x  10486, 
3120  Commonwealtli  l)ri\c,  Dallas, 
Texas  75247  Technical  Representa- 
tive: C.  S.  .Mowbrav,  Southwestern 
District  Office.  Phone:  .ME  1-7810. 
.•\C:  214. 

NN'estern 

.M.    A.    Hatfield,    District    Manager, 

L.   E.    Barron,   R.    E.   Wayrynen, 

Field  Sales  Managers,  7051    Santa 


.Monica  Blvd.,  Los  .\ngeles,  Calif. 
90038.  Phone:  469-5147.  AC:  213. 
Technical  Representatives:  R.  L. 
.McCallister,  San  Mateo,  Calif., 
Phone:  Diamond  2-2822;  W.  A. 
Cushiiian.  W.  R.  Holm,  Los  Angeles 
District  Offic-e. 

^^'ashington,  D.C. 

A.  F.  Davis,  Manager,  415  Second 
St.,  .\.E.  Wash.,  D.C.  20002. 
Technical  Representative:  F.  W. 
Gcnetson,  Washington,  D.C.  Phone: 
547-3124.  AC:  202. 


EASTMAN   KODAK   COMPANY 

Motion  Picture  and  Education 

Markets  Division 

General   Offices:    343   Stole   Street, 

Rochester,  New  York  14650 
Phone  325-2000  AC:  716 


a  new  source 
for  superior 
motion  picture 

services: 

IVIANHATTAN 
EFFECTS,  INC. 

■  optical  effects  for  motion  pictures  and  TV  commercials  ■  mo- 
tion picture  titling  ■  motion  picture  animation  and  filmographs 

■  blowups  and  reductions  for  all  size  film  formats  ■  Cinemascope 
and  Techniscope  unsqueezing 

SERVING  YOU  WITH  quality  control  standards  unmatched  in 
the  industry,  plus  carefully-selected  trained  personnel  and 
extensive  facilities  for  truly  professional  results.  New  ideas  — 
for  startling  new  visual  effects  —  are  a  way  of  life  at  MEI 


Write  or  call  Bernie  Barnell  lor  price  list 

MANHATTAN  EFFECTS,  INC. 

321  West  54th  Street,  New  York.  New  York  (212)  765-0930 


KODAK   MOTION    PICTURE    AND 
EDUCATION    MARKETS    DIVISION: 

D.  E.  Hyndman,  General  Maruiger 

East  Coast 

K.   M.   Mason,  Sales  Manager,   200 

Park  Ave.,  New  York,  N.Y.   10017. 

Phone:    MUrray    Hill    7-7080.    AC: 

212. 

Local  Distribution  Point: 

.5315      Peachtree     Industrial    Blvd., 

Chamblee,      Ga.      30005.      Phones: 

GLendale  7-5211/12  13.  AC:  404. 

Midwest 

E.  .M.  Stifle,  Sales  .Manager,  130 
E.  Randolph  Dr.,  Chicago,  111. 
60601.  Phone:  236-7234.  .\C:  312. 
Local  Distribution  Point: 

6300  Cedar  Springs  Rd.,  Dallas, 
Tex.  75235.  Phone:  FLeetwood 
1-3221.  AC:  214. 

West  Coast 

^V.  L.  Farley,  Sales  Manager,  6677 
Santa  Monica  Blvd.,  Hollywood, 
Calif.  90038.  Phone:  464-6131.  AC: 
213.  Local  Distribution  Point:  3250 
Van  Ness  Ave.,  San  Franci.sco, 
California  94119;  Phone:  776-6055 
AC:  415 

Hawaii 

G.  A.  Ste\ens,  Sales  Manager 
1065     Kapiolani     Blvd.,     Honolulu, 
Hawaii     96807.     Phone     566-1111 
AC:  808 


GENERAL   ANILINE 
&   FILM  CORPORATION 

140  W.  51st  St.,  New  York,  N.Y. 

10020 
Phone:   JU   2-7600   AC:   212 

H.  C.  \aii  \\inklc.  Salioiw!  Sal.  s 

Manager 
L.  W.  Jennis,  Product  Manager 

Regional  And  District 
Sales   Okfices 

Northeastern  Region 

1*.  j.  Daly,  Rcgioital  Manager;  J.  D. 
B;iir\,  Dislricl  Manager.  140  N\'. 
51st.  St.,  New  York,  N.Y.  10020. 
IMionc:  212  jr  2-7(S()0:  W.  F. 
Sclilag,  District  Manager.  240  Uni- 
versity Ave.,  \Vestwood,  Mass. 
02091.  Phone:  617  329-1550;  H.  P. 
Christman,  District  Manager,  4601 
Lydel  Rd.,  Cheverly,  Md.  20781 
(Wiisliinnlon.  D.C.  District).  Phone: 
■M)\   322-3130. 

Central  Region 

W.  D.  Hopkins,  Rcgioiuil  Manager; 
P.  Stadler,  District  Manager, 
1255  W.  Touhv  Ave.,  Chicago,  111. 
60646.  Phone:  312  679-2,300;  S.  C. 
I).i\is,  District  Manager,  2524 
Spring  Grove  Ave.,  Cincinnati,  Ohio 
45214.  Phone:  513  CH  1-5100; 
M.  W.  Cost,  District  Manager, 
12680  Westwiwd  Ave.,  Detroit, 
Mich.  43223.  Phone:  313  BR  3- 
S410;  E.  J.  Dower,  DistritI  Man- 
ager, Kansas  City,  Kansas. 


niiciKfcrcc     crDccM     ^^ar:A7lNF 


iNERAL     ANILINE     &      FILM: 
Southern  Region 

V.  DfGiaff,  Rciiioiwl  Miiiuifier; 
].  H.  Fiunham,  District  Manager, 
25  Avenue  E  East,  P.O.  Box  68. 
linijtoii,  Tex.  76011;  Phone:  817 
{  5-4411;  J.  D.  Coil,  District 
miii^er.  1219  Williams  St..  N.W. 
lanta,  Ca.  .30.309.  Phone:  404  TR 
)351;  \\'.  L.  Fagan.  Dixtrict  Mau- 
er,  ]aeksonville,  Fla.  (mailing  ad- 
?ss  -  Orlando ).  Phone:   305  EL 

rioi. 

\\'estcni   Region 

H.  Puacll,  Ri-fiioniil  Manager; 
P.  T.  MiX.inglilon.  District  Man- 
!*r.  Los  .\ngeles  District,  525  E. 
perial    Highwav.    P.O.    Box   626, 

Habra.  Calif.  90631.  Phone:  714 
I  6-6601;  W.  H.  Metzger,  District 
wagrr.  206  Utah  Ave.,  S.  San 
ancisto,  C:alif.  940S0.  Plione:  415 

9-6500. 

Canada 

F.  Ashmore,  Vice  President  & 
Sales  Manager,  Ansco  of  Canada 
d.,  2403  Stanfield  Rd.,  Cooks ville, 
itario.  Phone:  705  277-0381. 


METRO   KALVAR,   INC. 

5  Post  Road.  Darien,  Connecticut 

06820 

one:  6.55-8209  AC:  203 

R.  Bat-oii,  President 
W.  Hall,  Jr.,  Director,  Marketing 
B.    Lindenieyer,   Director, 
Technical  Services 

nices:  Distributors  of  film  mate- 
Js  for  the  motion  picture  and  tele- 
ion  industries. 


nw    Mid-Manhattan   Quarters 
Ir  American  Him  Productions 
\incrican  Film  Productions,  Inc. 
I  its  companion  firm,  AFP  Dis- 
'  tnilors,  have  moved  to  new  of- 
I  cs   at    1540   Broadway  in  New 
rk  City.  The  two  "AFP"  com- 
] lilies  were  previously  located  at 
'01)  Broadway. 
\mcrican  Film  Productions  will 
igc  its  present  editorial  facili- 
^,  add  an  insert  stage,  animation 
nl   art   facilities,   conference   and 
rccning   room. 

AFP  Distributors  will  amplify 
.  j-ircscnt  facilities  for  film  han- 
ing  and  inspection,  as  well  as 
r  shipping  and  general  film  serv- 
ing. AFP's  present  computerized 
stribution  system,  using  IBM 
luipment,  will  be  expanded  in  the 
:w  installation.  Space  has  also 
.en  provided  for  additional  ad- 
iiiistrative  and  clerical  staff. 
AFP's  operations  at  Ft.  Lee, 
.1.  and  in  Hollywood  will  be 
iked  with  the  headquarters  in- 
aliation  by  Teletype.  • 


967  SERVICE   BUYER'S   GUIDE 


lOLOR 

or  Black  &  While 


Complete  Personalized 

16mm  Laboratory  Service 

for  Color  or  Black  &  White 

Why  don 't  yon  try . . . 
HOLLYWOOD  FILM  ENTERPRISES? 


We  take  pride  in  providing 

a  complete  16mm  Laboratory  Service 

for  Color  and  Blade  and  White. 

Why  don't  you  try  H.  F.  K.  for 
guaranteed  consistent  quality? 

Daily   Prorrssiiiji  —   B  &  W      negative   and    rrvj-rxal.    KktaolirfHiH'  Typo    72.'>.'). 
EklarhriuiH-    K,    l{.   Typr   72S7-72.i«.    Kkla«liiomr   M.    S.    lypr    72.">6. 
.  .  .  and  iioM  another  service  has  been  added:  processinj; 
Ektaehronie  E.  F.  Type  7242 

SPECIAL   S.\MK-I)\^    SEI{M(:K:    proeessinfi   yonr   e<)I<)r   «»rij;inal.-, 

and    fnrnishin^    you    \»ilh    daily    eolor    prints  .  .  . 

Ektaclironie    Dailies,      koda«hronie    Dailies.    Kodaelironie    K<dease   Prints 

Optieal   Masters    •    Kodaelironie    or    Ekla«hronie    •  Hediietion    Prints 

The  Finest  in  Color! 

Eastman    (:<dor    iiiteriiefiatives   and    Eastman    Color   release    prints 
Kodaehrctme    jiailies   and    Kadaehrome    release    prints. 

Additive    seene-to-seene   eolor    printing   on 
latest   model    Hell    &    Howell    ad«litive    printer. 

You  are  invited  to  inspect  our  ultra-modern  facilities  m  person. 
Write  for  current  lab  price  list  and  beautiful  16-page  illustrated  brochure. 

|if  OLLYWOOD   FILM    ENTERPRISES,   INC. 

6060   SUNSET   BOULEVARD        •         HOLLYWOOD,   CALIFORNIA    90028 
TELEPHONE:    213   /   464-2181 

SERVING    FILM    PRODUCERS   SINCE   1907— THE  LABORATORY 
THAT'S  OLDEST  IN  EXPERIENCE  AND  NEWEST  IN  EQUIPMENT 
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Pll^:    Fact  That   mechanically- 
unsafe  motor  vehicles  are  an 
important    cause    of    automobile 
accidents   has   hwen   proven.   The 
cause  of  an  unsafe  motor  vehicle 
IS  also  well  known  —  lack  of  con- 
tinuous   preventive    maintenance. 
The  cure  is  equally  well  known  — 
drivers  need  only  to  take  advan- 
tage of  the  facilities  available  at 
thousands  of  service  stations  and 
repair  shops  to  make  certain  that 
their  car  is  always  in  a  safe  operat- 
ing condition. 

The  problem  that  remains,  there- 
fore, is  to  teach  the  individual 
driver  the  basic  elements  of  auto- 
mobile maintenance.  Only  by  edu- 
catinj:  the  driver  to  the  need  for 
continuous  preventive  maintenance 
can  we  expect  him  to  assume  the 
rcsp<insibility  for  proper  car  care 
which  is  his  and  his  alone. 

The  Safe  Car  Educational  In- 
stitute, a  non-profit,  non-commer- 
cial organization,  founded  by  a 
group  of  independent  automotive 
industry  executives,  has  created  a 
comprehensive  plan  to  help  solve 
these  problems  by  teaching  pre- 
ventive maintenance  to  drivers  in 
the  nation's  high  schools. 

The  SC'EI  has  sponsored  a  series 
of   seven    color   sound    filmstrips, 
produced  by  Training  Films,  Inc.] 
of  New  York,  aimed  at,  and  de- 
signed  for  the  two  million   high 
school    students    currently    taking 
driver  education  courses  in  17,227 
public   sch(X)ls.    They   have    been 
created  specifically  to  enhance  the 
present    30    hours    of    classroom 
driver    instruction     recommended 
by  the  National  Fxlucalion  Associ- 
ation and  arc  not  intended  to  re- 
place or  supplant  any  existint;  car 
care  program. 

Written  by  professional  experts, 
under  the  guidance  of  leading  edu- 
cational advisers,  each  of  the  film- 
Mrips  is  directed  toward  increas- 
ing interest  and  understanding  of 
safe  car  operation. 

The  filmstrips  cover  the  follow- 
ing   subjects:    Seeinf-   for    Sajeiy 
lire  Care  for  Safely,  (lood  Brakes 
lor   Safety,    liliralion   for  Safety 
''erformance   for   Safety.    lAeclric 
"ower  for  Safety,  and  Coolmfi  for 
safety.  They  arc  now  being  offered 
o  all  sch<K)ls  having  driver  educa- 
lon  courses.  Through  the  support 
if  SCEI  members,  the  Institute  is 
bic  to  make  the  series  ,-,vailable 
^  schools  for  $50  per  complete 
-t.   I  his  includes  seven  kits,  each 
ith  color  filmstrips,  a  n;,      tion 
n  tape,  and  a  printed   tt\;       rs 
jide. 

For  further  information,  write 
ife    Car    Educational    Institute 
O.  Box   l.'^7,  Butler,  N.J  •' 


Fihns  $er\e  Vital  Field  of  Traffic  Safel> 


Liberty    .>Iulual    Film    "Six    Deadly    Skids"   Gives    a    Draiiiali, 
DemoiiMratioii   on  How   to   Haii.lle   Car  in  These   Kiiierfreiu  ie> 

gHARP  Focus  on  one  important  driver-training  programs  through- 

»^  phase   of   an    insurance   com-  out   the  country.   Purpose  of  the 

pany's  efforts  to  increase  aware-  .school   is  to  demonstrate  the  six 

ness  of  highway  safety  factors  is  kinds  of  skids  and  let  drivers  ex- 

provided   in  Si.x  Deadly  Skids,   a  periencc  the  skids  and  then  shou 

new  16mm  sound  film.  The  pic-  them  how  these  skids  can  be  con- 

ture,      featuring      internationally-  trolled. 

known    racing   car   driver   Denise  The    six    skids,    according    to 

McC  luggage,  takes  viewers  to  the  Liberty  Mutual  engineers    arc- 

Skid  Control  School  set  up  by  the  1.  Front-wheel  lock    when'  the 

Liberty   Mutual    Insurance    Com-  car's  front  tires  slip  on  ice  or  oil 

pames  at  Hopkinton.  Mass.  slick,   causing   the   driver  to   lose 

I  lie  school,  the  only  one  of  its  steering  control 

lihttvM*;  T"''^'  *'"/"  ^".''  2.  Rear-Wheel    lock,    when   the 

Liberty  Mutual  s  concept  of  "Deci-  driver    slams    on    the    brakes    on 

sion      Driving       —      automatic,  slippery  pavement,  causing  the  car 

trained  reflexes  m  emergency  situa-  to  make  a  1 80-degree  tur,;  with  the 

"xL      D    .      ..      _,      •  ^^^^    "-'"^    °^    the    car    whipping 

The     Boston-based     insurance  around  to  the  "front " 

firm  says  it  hopes  the  skid  school  3.  All-wheel  lock,"  when  brakes 

concept  will  one  day  be  part  of  are  jammed  too  ha/d,  causing  a« 


a  new  source 
forsuperior 
slide  and  film- 
strip  services : 

BARNETT  FILM 
INDUSTRIES 

■  complete  filmstrip  animation  and  camera  services  ■  timing 
and   prmt.ng  of  color-balanced  answer   prints  ■  daily   printing 

and  1°:  "^''^'P  '^'^'^^  P^'"*^  ■  ^^^^'^^tic  slide  duphca  ng 
and^mountmg  .  complete  filmstrip  and  slidefilm  d.sfnbution 

fechn!danI?o^'"'H  '''  '^^"^  ''''''''''  ^^^^"^^"^  -"^  skilled 
SDec?a?  Pfflrf/  ?^  '''P^"°''  ''"^"^y-  ^unsurpassed  service  and 
special  effects  -  at  competitive  prices.  Processinc  canabilitipc; 
include  over  100.000  feet  of  color-ba lanced  prmtf  daNy 


Wrlle  or  call  Bcrnic  Barnelt  lor  price  list 

BARNEn  FILM  INDUSTRIES 

321  West  54th  Street,  New  York,  N.  Y.  (212)  7650930 


High-speed  skid  that  could  result  in 

fetal  accident   on  open  highway  is 

demonstrated    at    Liberty     MutuaH 

skid  school"  in  Massachusetts  totm. 

four  wheels  to  lose  traction  with 
the  road.  The  car  can  slide  unpre-  • 
dictably  in  any  direction. 

4.  Power  skid,  when  the  car  is 
accelerated  too  fast  for  road  con- 
ditions, causing  the  rear  wheels  to 
spin  quickly  while  the  car  "fish- 
tails"' back  and  forth. 

5.  Spinout,  caused  by  entering 
a  turn  too  fast  and  the  rear  end  of ' 

-     the  car  breaks  loose  and  whips  the  ' 
car  off  the  road.  I 

6.  Hydroplaning,  the  front  tires 
literally  riding  at  high  speed  atop  , 
a  thin  film  of  water,  with  no  tire 
contact  with  the  road.  Sudden  wind 
gust  caused  by  a  passim;  vehicle 
could  push  the  car  right^  off  the 
road. 

Liberty  Mutual  engineeers  say 
there  are  four  basic  steps  to  take 
when  a  car  skids:  de-clutch,  coun- 
ter-steer, take  foot  off  the  brakes 
and  take  foot  off  the  gas  pedal. 

When  all  four  wheels  are  locked, 
the  film  demonstrates,  the  car  caii 
be  slowed  down  by  "stabbing"  the 
brakes,  repeatedly  hittinc  Nhem 
quickly  until  the  front  end  of  the 
car  goes  down  and  releasing  the 
brakes  until  the  hood  rises. 

Produced  by  Dynamic  Films, 
Inc.,  of  New  York,  the  29-minute 
color  film  is  being  distributed  to 
(he  television  stations  by  Modern 
lalking  Picture  Service.  School 
and  club  bookings  mav  be  made 
directly  with  1  iberty  Mutual  at 
n.S  Berkeley  St.,  Boston  02117  • 
*        *        ♦ 

National  Safely  Film   Directory 
Available  from  Business  Screen 

•V  The  comprehensive  National 
Directory  of  Safety  Films  (1965- 
M  edition),  listing  over  1.000  mo- 
tion pictures,  filmstrips  and  slides 
ui  all  areas  of  safety  education, 
may  be  obtained  from  the  Reader 
Service  Bureau  at  BusiNi-ss 
ScRirN,  7064  Sheridan  Road, 
Chicago.  III.  60626. 

Single  copies  arc  $2.S0  and  will 
be  sent  postpaid  if  your  check  ac- 
c(^mpanies  the  order.  This  com- 
plete guide  gives  full  sources.       • 
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BUSINESS    SCREEN     MAnA7iNF     iim,.. 


^AANUFACTURERS  OF  FILM  PRODUCTION  EQUIPMENT 


Motion   Picture 
Camera   Manufacturers 


Allied   Impex   Corporation 

Park    Ave.,    S.,    New    York,    N.Y. 
10010. 

|I5.    distributor    of    Bauer    cameras. 


* 


lArriflex  Corporation  of  America 

(•20      Brooklyn-Queens      Expressway 
West,  Woodside,  N.Y.  11377. 

Sranch:  826  N.  Cole  Ave.,  Hollywood, 
Calif. 

9le  U.S.  distributor  of  Arnold  &  Rich- 
ler  motion  picture  equipment,  includ- 
ing Arriflex  16  and  Arriflex  35  cameras 
and  accessories. 


Bach-Auricon,  Inc. 

5902  Romaine  St.,  Hollywood,  Califor- 
nia 90038.  Pt)one:  (213)  HO  2-0931. 

Manufacturer  of  the  Auricon  line  of 
16mm  sound-on-film  motion  picture 
:ameras  and  full  line  of  associated 
accessories. 


* 


Bell  &  Howell  Company 

7100    McCormick    Road,    Chicago,    Illi- 
nois 60645.  Phone:  (312)  262-1600. 

inufacturer  of  professional  motion 
picture  cameras  for  newsreel,  studio 
and  photo-instrumentation,  plus  re- 
lated accessories. 


Cinema  Beaulieu 

921  Westwood  Blvd.,  Los  Angeles, 
Calif.  90024.  Phone:  (213)  477-8641 
and  155  W.  68th  St..  New  York,  N.Y. 

U.S.   distributor   for   Beaulieu   motion 
picture  cameras. 


Andre  Debrie  of  New  York 

432  West  45th  St.,  New  York,  New  York 
10036. 

U.S.  distributors  of  the  Andre  Debrie 
Sinmor  16mm  professional  motion  pic- 
ture camera. 


* 


A   Convenient    Directory   of   Camera,    Lens,   Sound,    Lighting    &    Other 
Products   4    Accessories    Important    to   the    Producer   and    Laboratory 


* 


F   &   B   Ceco,    Inc. 
315    West    43rd    St.,    New    York,    N.Y. 

10036  Phone:  (212)  JU  6-1420 
Exclusive   distributor   of   "Doiflex   16" 
—North  and  South  America 


Eastman  Kodak  Company 

Motion  Picture  and  Education 
Markets  Division 

343  State,  Rochester,  New  York  14650 
Phone:  (716)  325-2000 

Manufacturer  of  the  Cine-Special  and 
new  professional  Reflex  motion  pic- 
ture cameras  and  related  accessories. 


Eclair  Corporation  of  America 

7262  Melrose  Ave.,  Los  Angeles,  Calif. 
90046. 

Distributors  of  the  Eclair  NPR  and 
related  motion  picture  camera  equip- 
ment and  accessories. 


Mitchell  Camera  Corporation 

666    West    Harvard    Street,    Glendale, 
Calif.  91204.  Phone:  (213)  CH  5-1088 

Agents:  Mitchell  Camera  of  New  York, 
Inc.,  521  Fifth  Ave.,  New  York  City. 
Vmten  Mitchell  Ltd.,  715  North  Circu- 
lar Road,  London  N.W.  2,  England. 
Nagase  &  Co..  Ltd.,  3,  2-Chome  Kobu- 
nacho,  Nihonbashi,  Chuoku,  Tokyo, 
Japan. 

Manufacturer  of  Mitchell  16,  35  and 
65mm  standard  and  high-speed  cam- 
eras for  special  requirements,  plus  all 
related  accessories. 


* 


Paillard,  Incorporated 
1900    Lower    Rd.,    Linden,    N.J.   07036. 
Phone:  (201)  381-5600 

Representing  the  Bolex  line  of  16mm 
professional  motion  picture  cameras 
and  related  accessories. 


Pafhe  Products,  Inc. 

153     Daboll     St.,     Providence,     Rhode 
Island.  Phone:  (401)  DE  1-5050. 

U.S.  Agents  for  Rathe  Societe  Com- 
merciale  et  Industrielle.  Pathe  Webo-M 
16mm  reflex  professional  motion  pic- 
ture camera  and  accessories. 


Edgerton,  Germeshausen  &  Grier, 
Incorporated 

160   Brookline   Avenue,   Boston,   Mass. 

02215.   Phone:    (617)   CL   7-9700. 
Underwater  cameras  and  accessories. 


Radiant-Pathe 

8220  N.  Austin  Ave.,  Morton  Grove,  Illi- 
nois 60053. 

New  Radiant-Pathe  Professional  DS8- 
BTL  (double  Super-8)  8mm  camera 
which  takes  200  ft.  of  Super-8  film  on 
a  single  100  ft.  roll;  addit.  capacity 
(800  ft.)  magazine;  acces.  electric- 
motor  drive  with  8-80  fps  range. 

Specialized   Cameras 

Beckman  &  Whitley,  Inc. 
441    Whisman    Road,    Mountain    View, 
California  94040. 

Manufacturer  of  high-speed  and  pho- 
to-instrumentation equipment  and 
accessories,  including  both  framing 
and  streak  cameras. 


I  Benson-Lehner  Corporation 

14761    California   St.,   Van    Nuys,   Cali- 
fornia 91401 

16mm,  35mm  and  70mm  high-speed 
cameras  and  photo-instrumentation 
equipment. 


Fairchild  Camera  &  Instrument 
Corp. 

(Industrial  Products  Division) 

221     Fairchild    Ave.,    Plainview,    Long 
Island,  N.Y.  11803 
Phone:  (516)  WE  8-9601. 

Aerial  cameras  and  aerial  reconnais- 
sance systems;  high-speed  motion 
picture  cameras  and  the  Fairchild 
8mm  sound  camera  (for  use  with  Fair- 
child  8mm  sound-on-film  projector). 


Flight  Research,  Inc. 
P.   0.    Box   IF,   Richmond,   Va.  23201 

16mm,  35mm  and  70mm  multidata 
cameras;  70mm  space  camera  and  ac- 
cessories. 

D.  B.  Milliken  Company 

131    N.   Fifth   Avenue,   Arcadia,   Calif. 
91006  Phone:  EL  9-6691. 

16mm  photo-instrumentation  cameras 
High-speed  motion  picture  cameras; 
photo-instrumentation  accessories. 


Photo-Sonlcs,  Inc. 


820  South   Mariposa   Street,   Burbank, 
California.  Phone:  (213)  VI  9-6251, 

16,  35,  and   70mm   high-speed   photo- 
instrumentation  cameras. 


* 


Polaroid  Corporation 

119    Windsor    St.,    Cambridge,    Mass. 
02139 

Manufacturers  of  Polaroid  color  and 
b&w  still  cameras  and  related  acces- 
sory equipment  for  industrial  view, 
record  and  other  systems  applicable 
to  business  and  Industry. 


Traid  Corporation 

777  Flower  St.,  Glendale,  Calif.  Phone: 
(213)  245-9393. 

High-speed  motion  picture  cameras 
and  photo-instrumentation  equip- 
ment. Other  cine  accessories. 

Lens   Manufacturers 

(also    see    Bell    &    Howell,    Kodak, 
Rank  and  other  listed  companies. 


Red  Lake  Laboratories 

2971   Corvin   Drive,  Santa  Clara,  Calif. 
95052.  Phone:  739-1698 

Electronic    and    high-speed    cameras. 


3M  Co.  —  Photographic 

Equipment  &  Optical  Division, 

Wollensak  Plant 

850     Hudson     Ave.,     Rochester,     N.Y. 
14621 

Highspeed  motion  picture  cameras 
and  photo-instrumentation  accessor- 
ies. 


ix  The  star  (*)  indicia  appearing  above  a  manufacturer  or  distributor  listing 
in  these  pages  refers  to  informative  advertising  appearing  elsewhere  in  book. 


*- 


Arriflex  Corporation  of  America 

U.S.   distributor  of  Arnold   &  Richter 
lenses,  tripods  and  other  accessories. 


Bausch  &  Lomb,  Inc. 

(Photographic  &  Industrial 
Optics   Department) 

72262   St.   Paul    St.,   Rochester,    N.   Y. 
14602.  Phone:  (716)  LO  2-3000. 

Manufacturer   of   optical    products   & 
lenses;  special  optical  systems. 


Elgeet  Optical  Company,  Inc. 

838  Smith  St..  Rochester,  N.  Y.  Phone: 
(716)   BE   5-8080. 

Manufacturer    of    lenses;    optical    in- 
struments and  accessories. 


Kollmorgan  Optical  Corporation 

347   King  Street,   Northampton,   Mass. 

Manufacturer  of  motion  picture  and 
television  lenses,  aerial  camera  lens- 
es, and  other  optical  photo-instrumen 
tat  ion  systems. 


Tiffen  Optical  Company 

71     Jane    St.,    Roslyn    Heights.    Long 
Island,  New  York  11577 

Optics-mirrors,  prisms,  windows,  vac- 
uum coatings,  photographic  filters. 


Carl   Zeiss,    Incorporated 

444   Fifth  Ave.,  New  York,  N.  Y.  10018 
Phone:  (212)  PE  6-6070. 

U.  S.  agents  for  lenses  and  precision 
optical  systems. 


Zoomar,   Incorporated 

55  Sea  Cliff  Avenue,  Glen  Cove,  N.  Y. 

11542 
Manufacturer   of   Zoomar   lenses;    op- 
tics for  TV  and   ITV,  camera  assem- 
blies for  photo-instrumentation. 

Sounci    Equipment 

Amega  Corporation 

11817  Wicks  St.,  Sun  Valley,  California 

Manufacturer   of   Amega    Sound    Sys- 
tems for  the  motion  picture  industry. 


* 


Ampex  Audio  Division 
401    Broadway.    Redwood    City,    Calif. 
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MANUFACTURERS  &_DlSTRIBUTORS   OF   FILM   PRODUCTION   EQUIPMENT   IN    U.S.A. 


AMPEX    AUDIO:    CONTINUED 

Manufacturer  of  professional  mag- 
netic tape  equipment  and  related  ac- 
cessories. 


Bach  Aurlcon,  Inc. 

(see  previous  listing  under  cameras) 

Manufacturer  of  sound-on-film  record- 
ing equipment  including  single  & 
multi-track  recording  on  prestriped 
16mm  film. 

Kudelski 

S,  ch.  de  I'Etang,  Paudex  —  Lausanne, 
Switzerland. 

Manufacturer  of  professional  portable 
lip-sync  tape  recorders  and  sound 
systems  including  the  Nagra  III. 


Magnasync  Corporation 

5547  Satsuma  Avenue,  North  Holly- 
wood, Calif.  91601.  Phone:  (213)  TR 
7-0965.  Cable:  MAGNASYNC. 

Manufacturer  of  professional  sound 
recording  equipment  and  sound  sys- 
tems; dubbers  and  interlocked  repro- 
ducers for  transfer  work,  assembly 
and  magnetic  mixing. 


Precision  Laboratories 

uivision  of  Precision  Cine  Equipment 
Corporation,  928-930  East  51st  Street, 
Brooklyn,  New  York,  11203 

Manufacturer  of  sound  editing  equip- 
ment. 


RCA        Broadcast  & 

Communications  Products 

Division 

2700  W.  Olive  Ave.,  Burbank,  Cal.  91505; 
or  36  W.  49th  St.,  New  York,  N.Y 
10020 

Manufacturer  of  professional  record- 
ing and  reproducing  systems,  includ- 
ing the  RCA  PM-77  and  Unilock,  a 
complete  W  sync  tape  system. 

Reevesound  Company,  Inc. 

5  Great  Pasture  Road,  Danbury,  Conn 
06810 

Manufacturer  of  Reevesound  record- 
rs  for  optical  and  magnetic  motion 
icture  sound  track  recording. 


Stancil-Hoffmon  Corporation 

?l  North  Highland  Avenue,  Holly- 
wood, Calif.  90038.  Phone:  (213)  HO 
4-7461. 

anufacturer  of  magnetic  tape  re- 
ading equipment 


Westrex  Company 

(Division  of  Litton  Industries) 

01     Vantel     Avenue,     Canoga     Park, 
California 

anufacturer  of  sound  recording  and 
tting  equipment. 


Animation    Equipment 


* 


Oxberry  Corporation 

25-15  50th  Street,  Woodside,  New  York 
11377 

Branches:    7445   Sunset    Blvd.,    Holly- 
wood,  Calif.    Phone:    HO   9-7080.   33 
Liberty  Lane.  Addlestone,  Surrey,  Eng- 
land. 

Manufacturer  of  the  Oxberry  line  of 
animation  stands,  aerial-image  equip- 
ment and  all  related  accessories. 


Manufacturers   of   Lighting 
for  Studio  and   Location   Use 


Century  Lighting,  Inc. 

512  West  43rd  Steet,  New  York,  N.  Y. 
10036.  Phone:  (212)  CH  4-7050. 

Manufacturer  of  Lekolite  and  Fresne- 
lens  spotlights,  floodlights  and  scoops 
and  a  variety  of  striplights;  many  other 
related  accessories. 


* 


ColorTran  Industries 

(A  Berkey  Photo  Company) 

1015  Chestnut  Street,   Burbank,  Cali- 
fornia 91502. 

Specializes  in  the  manufacture  of 
high-intensity  light  sources  and  sys- 
tems, systems  for  explosion-proof  at- 
mospheres; absorbing  and  reflecting 
heat  filters  and  other  accessories. 


General  Electric  Company 

Lamp  Division 

Nela  Park,  Cleveland,  Ohio  44112 

Manufacturer  of  the  Portable  Cinema 
Light  and  many  other  types  of  lighting 
equipment  and  accessories. 


Lowel-Light  Photo  Engineering 

429  West  54th  Street,  New  York,  N.  Y 
10019.  Phone:   (212)  PL  7-2125. 

Manufacturer  of  the  Uni-6  lighting  kit. 


* 


J.  G.  McAlister,  Inc. 

1117   N.  McCadden   Place,   Hollywood, 
Calif.  90038  Phone:  (213)  HO  3-3253. 

Bardwell  &  McAlister  lighting  equip- 
ment, generators;  both  sales  and 
rentals. 


Mole-Richardson  Company 

937    N.   Sycamore   Avenue,   Hollywood, 
Calif.  90038  Phone:  (213)  OL  4-3660. 

Manufacturer  of  specialized  lighting 
equipment  for  motion  picture  and 
television  studios. 

Noren  Industries,  Inc. 

2104    North    Orchard   Street,   Chicago, 
III.   60614.    Phone:    (312)    DE    7-0446. 

Manufacturer  of  lighting  equipment 
and  related  accessories. 


Nova,  Division  of  Ascor 

25-15    50th    St.,    Woodside    New    York 
11377.   Phone:   (212)   932-4040 

Professional   lighting  equipment. 


Packaged  Lighting  Services  Inc. 

36-38    Woodworth    Ave.,   Yonkers     New 
York  10701 

Manufacturer  of  studio  lighting  equip- 
ment and  related  accessories. 


Sylvania  Electric  Products,  Inc. 

730    Third    Avenue,    New    York,    N.    Y 
10017    Phone:    (212)   551-1000. 

Manufacturer  of  the  Sun  Gun  profes- 
sional light  and  accessories;  other 
lighting  equipment. 


Westinghouse  Electric  Corporation 

Lamp  Division 

1    MacArthur    Road,    Bloomfield,    New 
Jersey  07003. 

Manufacturer  of  lamps  for  all  motion 
picture  and  TV  studio  flood  and  spot 
light  requirements. 


Specialists   in   Lighting   Equipment   Rental   &   Sales 


* 


Jack  A.  Frost 

234  Piquette,  Detroit,  Michigan  48202 
Phone:  (313)  TR  3-8030. 

Canadian  Office:  336  Bering,  Toron- 
to, Canada.  Phone:  BE  9-1145. 

Rentals,  sales  and  service  of  lighting 
equipment;  also  handles  other  types 
of  production  equipment;  specializes 
in  "package  deals." 


L.A.  Stag-?  Lighting  Company 

151    Venice    noulevard,   Los   Angeles, 
Calif.  90006.  Phone:  (213)  DU  4-1241. 

h  '^ai,  sales  and  service  of   lighting 
eqt  pment  and  related  accessories. 


Charles  Ross,  Incorporated 

333  West  52nd  Street,  New  York,  N.  Y. 
10019.   Phone:   (212)   CI   6-5470. 

Rental,  sales  and  service  of  special- 
ized lighting  equipment  including 
generator  trucks  &  trailers,  grip  equip- 
ment and  props. 


Studio  Lighting  Company 

2212    North    Halsted    Street,    Chicago, 
III.  60614.  Phone:  (312)  EA  7-2800. 

Rental,  sales  and  service  of  lighting 
equipment  including  lights,  cable 
boxes,  and  grip  equipment. 


Lighting  Accessories 


The  Brewster  Corporation 
Old   Lyme,  Connecticut   06371. 

Manufacturers  of  the  "Polecat",  al- 
uminum pole  support  for  lights,  re- 
flectors, etc. 


Professional    Studio   Editing 
Equipment   Manufacturers 

Hollywood  Film  Company 

956   N.   Seward   St.,   Hollywood,   Calif, 
90038.  Phone:  (213)  HO  2-2384 

Branches:  122  W.  Kinzie,  Chicago,  III. 
Phone:    (312)   644-1940.   524   W.   43rd 
St.,  New  York,  New  York  10035.  Phone: 
(212)  LO  3-1546. 

Manufacturer  of  precision  editing 
equipment  and  accessories  for  pro- 
fessional cine  use. 


F  &  B/Ceco,   Inc. 

315    West    43rd    St.,    New    York,    N.Y. 
10036  Phone:  (212)  JU  6-1420. 

Manufacturers  of  F  &  B  Ceco  profes- 
sional viewers,  editing  tables,  film 
barrels,  guillotine  splicers,  splicing 
blocks  and  magic  mylar  splicing  tape. 


Moviola  Manufacturing  Company 

5539  Riverton  Ave.,  North  Hollywood, 
California  91601.  Phone:  (213)  TR 
7-2173. 

Manufacturer  of  Moviola  editing 
equipment  and  all  related  editing  ac- 
cessories. 


Neumade  Products  Corporation 

250  W.  57th  St.,  New  York,  N.  Y.  10019 
Phone:  (212)  JU   6-5810. 

Manufacturer     of     Neumade     editing 

equipment. 


Film   Splicing   Equipment 


Maler-Hancock  Sales  Co. 

14106    Ventura    Blvd.,   Sherman    Oaks, 
California. 

Distributor    of    film    splicing    equip- 
ment and  accessories  for  35/16,  8mm 

films. 


Permacel 


U.S.   Highway  No.   1,  New  Brunswick, 
New  Jersey. 

Manufacturer   of   splicing   equipment 
and  Permacel  film  splicing  tape. 


Prestoseal  Manufacturing 
Corporation 

37-12    108th    St.,   Corona,    N.   Y.    11368 
Phone:  IL  7-5566 

Manufacturer  of  film  splicing  equip- 
ment. 


BUSINESS  SCREEN  MAGAZINE 


Rental,    Sales,    Service   of    Professional    Cine    Equipment 


ABC    Camera    Corporation 

i2  W.  44th  St.,  New  York,  N.  Y.  10036 
Phone:  (212)  JU  2-1441. 

ental,    sales    and     service    of    cine 
juipment    and    related    accessories. 


}Behrend   Cine   Corporation 
1  E.  Grand  Ave.,  Chicago,  III.  60611, 
Phone:  (312)  527-3060 

ental,  sales  and  service  of  cine 
iquipment  lighting,  editing  and  sound 
quipment. 


1^ 


irns   &   Sawyer  Cine   Equipment 

124  Santa  Monica  Blvd.,  Hollywood 
Calif.  90038.  Phone:  (213)  HO  4-5166. 
Cable:  Birnsaw. 

entals,    sales    and    service    of    cine 

quipment  and  all   related   accessor- 

Specializes  in  Arri  equipment. 


Burke   &   James,    Inc. 

13    W.    Lake    St.,    Chicago,    Illinois. 
60606.  Phone:  (312)  372-5422. 

ales  and  service  of  photographic 
nd  cine  equipment  and  all  related 
ccessories. 


* 


The   Camera   Mart,   Inc. 

B45  Broadway  (at  60th  St.),  New  York 
N.  Y.  10023.  Phone:  (212)  PL  7-6977. 
Cable:  Cameramart. 

lational  rental,  sales  and  service  of 
rofessional  cine  equipment  and  ac- 
essories. 


Camera   Service   Center 

33  West   52nd   St.,   New  York,    N.  Y. 
10019  Phone:  (212)  PL  7-0906. 

lental,    sales    and    service   of   cine 
quipment  and  accessories. 


Cine  60 

30  9th   Ave.,   New  York,   N.  Y.   10036. 
'  Phone:  (212)  JU  6-8782 

Cental,    sales    and    service    of    cine 
quipment.  Specialize  in  Arri  attach- 

lents. 


I 


Victor   Duncan   Motion   Picture 
Cameras   &   Equipment 

50     Piquette     Ave.,     Detroit,     Michi- 
gan  48202.   Phone:   (313)  TR   4-2334. 

iental,    sales    and    service    of    cine 
quipment    and    related    accessories. 


J.  P.  Filbert   Co.,    Inc. 

007   S.  Vermont,   Los   Angeles,   Calif. 
Phone:  (213)  734-1196 

quipment  rental,  sales  and  service, 
udio  and  video;  specialize  in  Xenon 
ight  projection.  Creative  consultants. 


* 


F&B   Ceco,    Inc. 

315  W.  43rd  St.,  New  York,  N.  Y.  10036 
Phone:  (212)  JU  6-1420 

Branch:    51    E.    Tenth    Ave.,    Hialeah, 
Florida.  Phone:  TU  8-4504. 

National  rental,  sales  and  service  of 
professional  cine  equipment,  cam- 
eras, lights,  recording,  projection  and 
editing  equipment;  consultation  serv- 
ices for  producers. 


General   Camera   Corporation 

321   W.  44th   Street,   New  York,   N.  Y. 
10036.   Phone:  (212)  581-1061. 

Rental,    sales    and    service    of    cine 
equipment    and    related    accessories. 


Gordon   Enterprises 

5362    N.   Cahuenga,    North    Hollywood, 
Calif.  91601.  Phone:  (213)  PO  6-3725. 

Rental,  sales  and  service  of  profes- 
sional cine  and  photographic  equip- 
ment, and   related  accessories. 


Hollywood   Camera    Exchange 

1607    North    Cosmo    Street,   Hollywood 
Calif.  90028.  Phone:  (213)  HO  9-3651 

Rental,  sales  and  service  of  profes- 
sional cine  and  photographic  equip- 
ment and  related  accessories. 


Motion   Picture   Camera    Supply 
Inc. 

424  W.  49th  St.,  New  York.  N.  Y.  10017. 
Phone:  (212)  586-3626 

Rental,   sales    and     service    of    cine 
equipment  and  all  related  accessories. 


Jack    Pill's   Camera    Equipment 

6510   Santa   Monica   Blvd.,   Hollywood. 
Calif.  90038.  Phone:  (213)  HO  6-3238 

Rental,    sales    and    service    of    cine 
equipment  and  related  accessories. 


S.   O.   S.    Photo-Cine-Optics,    Inc. 

387  Park  Ave.,  S.,  New  York,  N.  Y.  10016 
Phone:  (212)  MU  9-9150 

Branch:  10635  Burbank  Blvd..  N.  Holly- 
wood. Calif.  Phone:  (213)  877-5326 

National  rental,  sales  and  service  of 
cine,  photographic  equipment  and  all 
related  accessories  for  the  producer. 


* 


this  symbol,  appearing  on 
a  company  listing  in  these  pages, 
refers  to  informative  advertising  ap- 
pearing in  other  pages  of  this  Annual 
Buyer's  Guide  to  Film  Production 
Services  and  Production  Equipment. 

This  listing  is  selective,  including 
only  those  principal  sources  of  pro- 
ducts and  services  used  in  the  field. 


THERE'S  NOTHING  FINER  THAN 

POLY-CONS 


POLYETHYLENE 
CONTAINERS 


FOR   YOUR 

QUALITY 

FILMSTRIPS 


Exclusive  .  . . 

•  Hinged  lid. 

•  Unbreakable  Polyethylene. 

•  Moisture-proof,  dust-proof. 


•  Fit  standard  storage 
containers. 

•  Available  with  plain  or 
custom  printed  labels. 


2  Sizes  .  . . 

No.  1:  I'/jxli/z"  In  red.  yellow,  blue, 
green,  orange,  magenta, 
white,  black  and  natural. 

No.  2:  lV2"x2"    In  red,  blue,  green 
and  natural. 


RICHARD     MANUFACTURING     CO 


5914     NOBLE     AVE 


VAN     N  U  Y  S 


Quality  . . . 

TIME  AFTER  TIME,   IN  TIME 


at 


liMim 


i=^ix^iv<i:     :i-jj%^ 


iTxi  c:. 


/o/' 


'k    16-35mm  Developing  and  Printing 

it  Black  While    i:    Eastman  Color 

ii  Ektachrome     i:     Kodochrome 

i^  Reduction  &  Blowup  Printing 

T^r  Reversal  Printing  and  Developing 

ir   Editing  and  Conforming 

•ft  Titles    "sV    Inserts 

"(r  Stop  Motion    ii    Animofion 

A     frte    tooklet     ii    availobit     that    will    bt     htlplvl    in     budgtl 
prtparalion  and  rhe   handling   o/  pr«-print   mafario/t.   Write  today. 

33  WEST  60TH  STREET   •   NEW  YORK,  N.   )U.  10023 

Telephone:  COIumbus  5-2180     •     A/C2i3 
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Manufacturers   of    Laboratory    &    Printing    Equipment 


* 


Bell   &   Howell   Company 

Profes<;ional    Equipment    Division 

7100    McCormick    Road,    Chicago,    III. 
6064S.   Phone:   (312)  262-1600. 

Manufacturer  of  film  printing  equip>- 
ment  for  motion  picture  laboratories, 
including  16mm,  35mm,  35  32mm, 
65  70mm,  and  70mm  sizes. 

Calumet  Manufacturing  Company 

6550    N.    Clark    Street.    Chicago,    III. 
60626.  Phone:  (312)  SH  3-2442. 

Manufacturer  of  print  processors,  mix- 
ing and  storage  tanks,  washers,  sinks, 
and   other   laboratory   accessories. 


Oscar  F.   Carlson   Company 

2600   Irving   Park   Road,  Chicago.   Illi- 
nois.  60618.   Phone:   (312)  JU    8-6720 

Manufacturer  of  Depue  motion  pic- 
ture film  printers,  automatic  light 
control  boards  and  microfilm  printers. 


Computer  Measurements 
Company 

Division   of    Pdcific    Industries 

12970  Bradley  Avenue,  San  Fernando, 
California.   Phone:   EM   7-2161. 

Manufacturer  of  Unicorn  products,  in- 
cluding the  Unicorn  solvent  film  clean- 
er, and  the  Unicorn  automatic  film 
splicer. 

Andre    Debrie    of    New    York 

432   West   45th   St,    New   York,    N.    Y. 
10036. 

U.S.  distributors  of  Andre  Debrie  film 
processors;  lab  equipment. 


* 


Eastman    Kodak    Company 

Motion   Picture  and   Education 
Markets   Division 

343  State.  Rochestei    New  York  14650 
Phone:  (716)  325-2000. 

High-speed  film  processing  equip- 
ment. 

Filmline    Corporation 
43   Erna   Street,  Milford,  Connecticut. 

Manufacturer  of  black  &  white  and 
color  motion  picture  film  processing 
equipment  for  16mm,  35mm,  and 
70mm  film. 

Oscar   Fither  Company,    Inc. 
P.O.   Box   2306,   Newburgh,   N.Y.   12550 

Manufacturer  of  processal  "dry"  spray 
immersion  film  processor;  Mark  film 
processors;  other  processing  equip- 
ment. 

Frank    Herrnfeld   Engr.   Corp. 

5716  Camille  Ave.,  Culver  City,  Calif. 

Manufacturer  of  continuous  and  step 
motion    picture    printing    equipment. 
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Hi-Speed    Equipment,    Inc. 
73  Pond  St.,  Waltham,  Mass.  02154 

Manufacturer  of  full  line  of  Hi-Speed 
products  for  the  laboratory  including 
processing  machines  and  related  sys- 
tems. 


Houston   Fearless   Corporation 

Westwood  Division 

11801  West  Olympic  Blvd.,  Los  Ange- 
les, Calif.  90064.  Phone:  (213)  BR 
2-4331. 

Manufacturer  of  Houston  Fearless  mo- 
tion picture  film  processing  machines 
and  related  equipment. 


Lipsner-Smith   Corporation 

7334  N.  Clark  St.,  Chicago,  III.  60626. 
Phone:  (312)  673-4030. 

Manufacturer  of  the  CF-2   Ultrasonic 
Film  Cleaner. 


Macbeth   Instrument  Corporation 

P.O.    Box    950.    Newburgh.    N.Y.    12553 
Phone:   JO    1-7300.   Cable:    ARTDAY. 

Manufacturer  of  motion  picture  labo- 
ratory equipment. 


J.    A.    Maurer,    Inc. 

37-01    31st   Street.    Long    Island   City, 
New  York.  11101. 

Manufacturer  of  Maurer-Matic  film 
processor,  16/35mm  model  and  70mm 
model,  and  other  laboratory  equip- 
ment. 


Motion   Picture   Printing 
Equipment   Co. 

8107    N.    Ridgeway    Ave.,    Skokie,    III. 
Phone:  (312)  OR  5-8220 

Manufacturer     of     Peterson     contact 
printer  and  related  accessories. 


Producers   Service   Company 

1145     N.     McCadden     PI.,     Hollywood, 
Calif.   90038. 

Manufacturer  of  Acme  optical  printer 
for  special-effects  motion  picture 
printing. 


Research    Products,    Inc. 

716  N.  LaBrea  Ave.,  Hollywood,  Calif. 
90038.  Phone:  (213)  WE  3-9301. 

Manufacturer  of  Research  Products 
Optical  Printers  in  70mm,  35mm,  16- 
mm,  8mm.  Agents  for  sale  of  Acme 
cameras,  projectors,  registration  con- 
tact printers,  animation  equipment. 
Custom-built  special  effects  equip- 
ment to  order. 


Sickles   Sales   and   Service 
Company 

Route  1,  Box  726,  Scottsdale,  Arizona. 
B5257.  Phone:  WH  6-4323. 

iifacturer  of  slide  duplicators,  op- 
: printers,  color  printers,  film  strip 


Specializing  Laboratory 
Equipment   Manufacturers 


Treise  Engineering,  Inc. 

1949    1st    St.,    San     Fernando,    Calif. 
Phone:   (213)   EM   5-3124. 

Manufacturer  of  continuous  film  proc- 
essing equipment  and  accessories, 
sound  track  applicators,  precision 
film  sprockets  and  rollers,  etc. 


Camera   Tripods 
and  Camera  Pan   Heads 


Uhler  Cine   Machine   Company 

15762  Wyoming  Avenue,  Detroit, 
Michigan  48238.  Phone:  UN  1-4665. 
Cable:  UHLCIMA. 

Manufacturer  of  motion  picture  labo- 
ratory equipment. 


Quick-Set,   Inc. 

8121   North  Central  Park  Avenue,  Sko- 
kie, Illinois.  Phone:  (312)  OR  3-1200. 

Manufacturer  of  full  line  of  tripods, 
pan  heads,  stands,  dollies,  and  mobile 
instrument  positioning  equipment. 

F   &   B/Ceco,    Inc. 
315    West    43rd    St.,    New    York.    N.Y. 

10036  Phone:  (212)  JU  6-1420 
Manufacturer    of    "PRO    JR"    line    of 
tripods,  dollies,  triangles  and  acces- 
sories. 


TA   Manufacturing   Corporation    ,  , 

Cinema  Products  Division  J' 

4607  Alger  Street,  Los  Angeles.  Calif,  w' 

90039.   Phone:  (213)  CH  5-3748.  (j: 

Manufacturer    of    Thomas    fluid    pan  '  - 
heads. 


Manufacturers   &   Distributors   of   Reels   &   Containers 


Filmstrip   Containers 


Buckeye   Stamping   Company 

555    Marion    Road,    Columbus,    Ohio. 
43207  Phone:  (614)  443-9458 

Manufacturer   of   filmstrip   cans,   etc. 


Plastican   Corporation 

Box  157,  Butler,  New  Jersey 

Full    line   of  plastic  containers. 


Richard   Manufacturing   Co. 
5914   N.   Noble  Ave.,  Van   Nuys,  Calif. 

Full    line   of   plastic    containers. 

Film   Shipping   Cases 

Fiberbilt   Sample   Case   Co. 

601  W.  2Bth  St.,  New  York,  N.Y.  10001. 
Phone:  (212)  WA  9-7772. 

Manufacturer    of    Fiberbilt     shipping 
cases  for  film  requirements. 


William    Schuessler 

361  W.  Superior  St..  Chicago,  III.  60610 
Phone:  (312)  Superior  7-6869. 

Manufacturer  of  complete  line  of  film 
shipping  cases  for  motion  picture  and 
sound    slidefilm     requirements;    etc. 


Compco    Corporation 

1800  N.  Spaulding,  Chicago,  III.  60647 
Phone:   (312)   EV  4-1000. 

Manufacturer  of  Compco  line  of  film 
cans  and  reels  for  all  sizes. 


This  listing  is  selective,  including 
only  those  principal  sources  of  pro- 
ducts and  services  used  in  the  field. 


Comprehensive   Service   Corp. 

250  W.  64th  St.,  New  York,  N.  Y.  10023 
Phone:  (212)  799-2500. 

Branch:    829    N.    Highland    Ave.,    Los 
Angeles,  Cal.  Phone  (213)  HO  2-0969. 

Motion  picture  reels,  cans,  equipment 


Goldberg    Bros. 
3535  Larimer,  Denver,  Colo.  80217. 

Manufacturer  of  film  reels  and  cans. 


* 


Mastereel    Industries,   Inc. 

25  Home  St.,  White  Plains.  N.  Y.  10606. 
Phone:  (914)  946-4884;  in  New  York: 
(212)  933-1488 

Specialized  film  handling  equipment; 
interchangeable  split   reels. 


* 


Plastic  Reel   Corp.   of   America 
612  Boulevard  East.  Weehawken,  N.  J. 

Manufacturer  of  Plio-Magic  plastic 
film  shipping  cases,  reels  and  acces- 
sories. 


Probe   &    Develop,    Inc. 

The  Whitcomb  (Penthouse)  1231  Mar- 
ket St..  San  Francisco,  Cal.  94103. 
Phone:  (415)  626-1919 

Manufacturer  of  PD  Filmpack,  plastic 
film  shipping  containers. 


* 


Tayloreel   Corporation 
185  Murray  St.,  Rochester,  N.  Y.  14606 

Manufacturer  of  Tayloreel  line  of  film 
cans  and  reels  for  all  sizes. 
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The   Harwald   Company 

245    Chicago    Avenue,    Evanston,    III. 
80202  Phone:  (312)  DA  8-7070. 

tenufacturer  of  lnspect-0-Film  line 
if  professional  film  inspection  equip- 
nent,  with  all  related  accessories  and 
nodifications.  Also  professional  splic- 
ng  equipment,  film  storage  equip- 
nent,  etc. 


Film   Editing 
&    Inspection    Equipment 


Kldde   Machine   Corporation 
Farrand  St.,  Bloomfield,  N.J. 

Manufacturer  of  Kidde  inspection 
equipment  and  related  film  editing 
Kcessories. 

Paulmar,   Incorporated 
464  Central,  Northfield,   III.  60093 

Manufacturer  of  Paulmar  line  of  film 
inspection  equipment  and  related  ac- 
cessories. 


Other  Specialized   Sources 


Hurletron   Incorporated 

Electric  Eye  Equipment  Division 

1938   East   Fairchild   St.,   Danville,   III. 

I^anufacturer  of  automatic  shutter 
Mntrol  systems  for  high-speed  motion 
>icture  printers;  other  lab  accessories. 


Midwest  Visual   Equipment   Co. 

BIS  W.  Devon  Ave.,  Lincolnwood,  III. 
Phone:  (312)  IR  8-9820  and  571  W. 
Randolph   St.,  Chicago,   III.  60606. 

Rental,    sales    and    service    of    cine 
jquipment  and  related  accessories. 


Photomechanisms,   Inc. 

15  Stepar  Place,  Huntington   Station, 
New  York. 

Manufacturer  of  Rapidata  Processing 
equipment  (negative  &  positive). 


Rank   Precision    Industries,    Ltd. 

Woodger      Road,      Shepherds      Bush, 
London  W.  12,  England. 

Manufacturer  and  distributor  of  pro- 
fessional motion  picture  and  tele- 
vision camera  equipment  and  related 
accessories. 


Ryder  Sound   Services,   Inc. 

|y|t161     North    Vine    Street,    Hollywood, 
Calif.  90038  Phone:  (213)  HO  9-3511 

Rental   of   magnetic  sound   recording 
equipment  for  production. 


Photographic   Chemicals 


Philip   A.    Hunt   Chemical   Co. 
edRoosevelt  Place,  Palisades  Park,  N.J. 

Manufacturer  of  photographic,  graph- 
ic arts  and  x-ray  chemicals. 
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Cincmai<ers  Find  That  Color  Adds 
Interest  in  Social  Service  Spots 
■ft-  With  color  now  reaching  be- 
yond network  shows  and  into  local 
tv  proi;r;miniing,  the  question  of 
b/w  or  color  for  public  service 
television  spots  is  of  increasing  im- 
portance. 

Economy  is  one  good  and  prac- 
tical reason  for  producing  film 
spots  in  16mm  b/w  for  non-profit 
agencies.  Sonic  producers  feel  also 
that  the  stark  Ljuality  of  b/w  adds 
to  the  drama  of  the  harsher  reali- 
ties of  life  often  depicted  in  these 
spots. 

But  it  can  work  the  other  way, 
as  well.  Community  Service  So- 
ciety, a  New  York  City  social  serv- 
ice agency,  recently  commissioned 
Cincmakers.  Inc.,  a  New  York  in- 
dustrial film  and  TV  commercial 
producer,  to  create  and  produce 
for  them  a  one-minute  public  serv- 
ice television  spot. 

Cincmakers  Ed  Schultz  and  Bill 
Dohcrty  felt  that  a  departure  from 
the  gloomy  nature  of  many  public 
service  films  was  called  for.  They 
recommended  visualizing  the  posi- 
tive side  of  CSS"  work  with  people. 
They  also  urged  the  use  of  color 
to  add  impact  to  the  feeling  of 
hopefulness  in  their  concept. 

The  up-beat  spot,  consisting  of 
seven  exterior  scenes,  was  shot  on 
16mm  Commercial  Ektachrome 
and  is  now  attracting  favorable  at- 
tention on  all  New  York  City  tele- 
vision stations.  • 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC   &  SOUND   EFFECTS  ^^r- 

SERVICE  ^^^ 

•  BACKGROUND  MUSIC  EDITING 

•  SOUND  EFFECTS  EDITING 

•  ORIGINAL  SCORES 

•  17  MUSIC  LIBRARIES 

•  MUSIC  LIBRARY  FOR  LEASE  .  .  . 

•  SOUND  EFFECTS  LIBRARY 

FOR  SALE  .  .  . 

•  "MUSICAL"  SOUND  EFFECTS 
•SOUND  TRANSFER  FACILITIES 
•COMPETITIVE  PRICES 

Musifex  talent  proven  on  over  5,400  productions 

FLY -PHONE -WIRE -WRITE  NOW 
FOR  FULL  INFORMATION  AND  CATALOG 

E.   ROBERT  VELAZCO 


M 


ci  6-4061 


A   Special    Feature   in  These   Pages   Next  Month:   "Pictures  of  the  Yearl" 

Award-winning  motion  pictures  and  slidefilms  of  1966  (and  those  which  mode 
notable  contribufionsl  will  be  reviewed  in  our  annual  consensus  report  on 
"Pictures  of  the  Year"— a  feature  of  the  forthcoming  Number  Eight  edition. 


XN  FL 


•  Complete  producers  services 

^  Complete  16/35  mm 
laboratory  services 

•  Editing— Titling 

•  Animation  — Graphic  arts 

•  Studio  soundrecording 

•  VTR  transfer 


REELA  FILMS,  INC. 

17  N.W.  Third  Street,  Miami, 
Florida  33128 
Phone:  (305)  374-2108 

WPITC  rOR  rRFE  CATALOG 
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San  Francisco^s 
complete  16  mm 
film  service 


W. A. PALMER  FILMS, INC. 

en     HOW/ARO     STREET       SAN     FRANCISCO 


Lookirg  for  a  Lob,  o  Projector  or  a  Picture? 
For  the  best  in  products  and  service  anywhere  in 
the  oudio-visuol  industry,  look  to  the  pages  of 
Business   Screen,    the   complete   reference   source. 


e4  hit  show 
on  your  hands 


tmc  Pocket  Projector 
with  Plan-A-Stiow  story  strip 

A  new  breed  of  professional  visual  tool. 
I^^la^t  presentations  anywtiere  with 
PROGRAMMED  STORTSTRIPS  or  your  own 
35mm.  slides.  LictilweiRhl,  pockclsi/e 
TMC  POCKET  PROJECTOR  is  ingeniously 
simple  to  operate  and  Rives  a  brilliant, 
powerful  performance.  Low  cost  too ! 

For  complete  details  write  to  Oept.     bs  i: 

tm.  visual  industries,  inc. 

25  W  45  St   .NY   10036  •  (21?)  757.770t 


,J 


THE    INDUSTRIAL    FILM    AT    VENICE; 

(CONTINUED   FROM    Till     I'KrCIDING    PAGE    52) 

roads,  bridges,  extension   of  navigation  facil- 
ities, cable-laying  and  industrialised  building  in 

Italy  itself. 

Each  of  these  was  a  major  international  in- 
dustrial film  and  all  offered  interesting  com- 
parisons. In  Your  Life  sponsored  by  Italsider, 
the  Iron  and  Steel  combine,  has  the  same  pur- 
pose as  the  US  Sieel  &  America  —  directed  at 
the  Italian  public.  Chilomeiri  1696  deals  with  a 
gas  pipeline  —  so  does  Gaz  du  Nord,  a  Dutch 
film.  Lm  Dim  di  Kainji  shows  the  construction 
of  a  hydroelectric  scheme,  which  will  transform 
the  economy  of  northern  Nigeria  —  and  the 
Portugese  film  Alio  Robago  describes  a  similar 
installation  which  will  have  a  similar  effect  in 
northern  Portugal. 

In  all  there  were  over  20  films  on  major  con- 
struction projects  throughout  the  world.  Not 
only  are  these  films  used  give  inspiration  to  the 
developing  ct)untries,  but  they  have  the  hard 
commercial  value  of  promoting  further  busi- 
ness for  the  contracti)rs.  the  steelmakers  and 
the  engineers  responsible  for  them. 

Other  films  which  come  to  mind  were  about 
roads  —  Italy's  Una  Struda  d'Acciaio  and 
France's  Route  des  Vacances,  underlining 
Europe's  need  for  better  communications. 

In  the  building  industry  group  the  Swedes 
and  Italians  dominated  with  systems-building 
techniques  and  the  Germans,  Auslrians  and 
Spanish  had  films  about  lightweight  concrete, 
glass  and  ceramics.  Italy  and  Finland  had  films 
about  textiles. 

Motor  manufacturers  films  covered  research, 
design  and  sales  —  offered  by  Holland,  Swe- 
den, Italy,  USA  and  Britain. 

The  Germans  dominated  the  chemical  and 
atomic  energy  field  —  there  were  12  iron  and 
steel  films  from  a  number  of  countries. 

Along  with  all  these  films  about  projects 
and  machinery,  there  were  some  very  human 
subjects  —  Like  Rings  on  Water  from  Sweden. 
This  fine  black  &  white  film  makes  us  ask,  as 
it  intends  us  to  do,  what  is  to  be  the  end  of  this 
constant  move  from  the  country  to  build  bigger 
and  bigger  urban  complexes?  We  can  relax 
with  Philips  Cavalcade  —  75  Years  of  Music 
from  Holland,  or  Britain's  The  Tortoise  and 
the  Hare  sponsored  by  Pirelli's  UK  sub- 
sidiary. 

In  the  training  field  Visual  Aids  offered  by 
the  British  Navy  and  Les  Clients  Sonl  ce  qu'ils 
Sont  from  France  reveals  the  power  of  film  as 
an  instructional  medium.  Sunrise  at  Eastern 
sponsored  by  Eastern  Airlines  at  first  shocked 
European  for  its  frankness  in  revealing  the 
methods  employed  by  a  company  in  bad  shape 
to  recover  its  corporate  dignity  and  profit- 
ability. 

As  one  speaker  said  at  the  Festival  — 
"through  the  Festivals,  sponsors  and  produc- 
ers have  been  encouraged  to  improve  their  pro- 
duction techniques  to  make  films  which  really 
play  their  part  in  industrial  communications." 
Hut  he  also  claimed  that  industry  in  Europe 
does  not  really  understand  what  it  can  do  with 
its  films  —  it  has  not  been  encouraged  to  ex- 
plore and  exploit  the  avenues  of  distribution. 
This  perhaps  is  the  lesson  we  should  learn  from 
the  7th  Industrial  l-ilm  Festival.  • 


on  REVERSAL 


&  REVERSAL  B&W 

motion  picture 

16&  35rr»m  & 
rGciLMcti€>n 
printing  & 
fyrocGSsing^ 


108  West     244h  S* ,    New  York  lOOH 
C()RM:R      «E\lt    Of    AMKRIIAS 

PHOniE:    (212)  924-8573 

CABLES:  LABSBEBELL.N.  Y. 

for  NEW  1966  Price  List 


A  complete  quality  line  of  reels 
for  every  purpose 

•  16mni  metal  reels  and  cans.  -100  Ut  .'300' 

•  8mm  metal  reels  and  cans,  JOG'  to  •100' 

•  35mm  metal  reels  and  cans.  100'  to  2000' 

•  16mm  plastic  reels,  50'  to  2200' 

•  8mm  plastic  reels.  50'  to  400' 

•  35mm  plastic  reels  and  cans,  100' 

•  Fibre  carrying  cases,  all  sizes 

•  Aerial  Spools 

MICROFILM  Aluminum  spools  for  unex- 
posed dim,  plastic  reels  and  storage  boxes 
for  exposed  film. 

We  specialize  in  fast  service.  Write  lor 
catalog  and  prices 

TAYLOREEL  CORP.,  185  Murray  St. 
Dept.     3,      Roctiester,  N.  Y.   14606 
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THE  EDITORIAL  VIEWPOINT: 
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Australia,  Finland,  Greece,  Japan,  Mexico, 
iawaii,  Norway,  South  Africa,  Denmark,  Eng- 
and,  Switzerland.  Germany,  Belgium,  and 
Turkey.  L'.  S.  member  companies  are  rcpre- 
cnted  in  30  states. 

The  network  aim  is  to  broaden  the  scope 
ind  raise  the  standards  of  non-theatrical  film 
linking  around  the  wurld.  Members  will  work 
.igether  by  helping  each  other  with  location 
iNsignment  of  photography  and  recording  in 
heir  areas.  They  will  exchange  information 
m  available  personnel  and  equipment  and 
hare  their  experiences  with  new  equipment 
ind  materials. 

Nice-president  of  10  is  Matt  Farrell,  presi- 
dent of  Matt  Farrell  Productions,  New  York. 
Jecretary-treasurer  is  Jack  R.  Rabius.  president 
•I  K&S  Films,  Inc.,  Cincinnati,  Ohio.  Three 
Mard  members  complete  the  officer  structure. 
I  hey  are  Knut-Jorgen  Erichscn,  managing  di- 
ector  of  Centralfilm  .\/S  in  Oslo,  Norway; 
).  M.  Sapra,  chairman  of  Asia  Telefilms, 
lyderabad,  India;  and  Howard  J.  Silbar,  man- 
iLiing  director  of  Time-Life  Productions,  Grand 
<apids.  Michigan. 

Founder  of  the  organization  was  Walter  J. 
•viein,  president  of  Walter  J.  Klein  Company 
n  North  Carolina.  .All  business  for  the  net- 
\ork  will  be  conducted  from  the  offices  of 
rawley  Films  in  Ottawa.  The  organization 
N  not  actively  soliciting  additional  member- 
hips  but  will  periodically  review  applications 
r^)m  film  companies  in  other  areas  of  the 
\orld.  Prospective  members  are  required  to 
uhmit  financial  statements,  extensive  refer- 
nces.  films  and  production  lists. 

*  •  * 

nfluential  Negro  Audiences  Offer  Good 
'nlenlial  for  Useful  Sponsored  Pictures 

Don't  overlook  the  influential  Negro  audi- 
nce  for  sponsored  films  which  truly  serve  the 
nterests  of  this  very  large  segment  of  the  total 
\nierican  community.  Strong  devotees  of  both 
..levision  and  the  theaters,  Negro  viewers  can 
ilso  be  reached  by  direct  distribution  of  prod- 
ict  and  service  films  through  their  weli-at- 
.nded  lodge,  club  and  community  organiza- 
Kins  via  16mm  prints.  8mni  rear-screen  sound 
Tojectors,  set  up  in  stores  and  at  other  sites, 
^ill  also  attract  good  viewing  audiences. 

Home  care  and  remodeling  ideas,  personal 
Toducts,  driver-training  skills  and  a  wide 
ange  of  other  subjects  have  indicated  wide 
ppeal  among  Negro  viewers. 

*  *  * 

iocumentanj  Films  \Vhiih  PDrfraij  Wt'\t 
miled  to  Compete  for  "Wrangler"  Award 
The  Western  Heritage  Awards,  sponsored 
\  the  National  Cowboy  Hall  of  Fame  and 
'^  cstern  Heritage  Center  in  Oklahoma  City, 
as  again  extended  an  open  invitation  to  pro- 
iicers  and  sponsors  of  films  which  provide 
an  accurate  portrayal  of  the  West"  to  com- 
vtc  for  one  of  their  Wrangler  Awards. 

The  1965  winner  of  this  trophy  for  out- 
tanding  Western  documentary  films  was  The 
feautijid  Tree.  Chiskale.  produced  by  the 
Jniversity  of  California's  Extension  Media 
.'enter.  In  1964,  the  National  Film  Board  of 
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Canada  received  this  award  for  Age  of  the 
Buffalo. 

Entry  deadline  for  1966  films  of  this  type 
close:  January  6,  1967.  Although  3.5mm  prints 
are  accepted,  preference  is  expressed  for  16mm. 
Write  or  wire  the  Public  Relations  Department. 
National  Cowboy  Hall  of  Fame,  1700  North- 
east 63rd  Street,  Oklahoma  City.  Okla.  73 111. 
Or  phone  them  at  GRccnIield  S-lSll.  area 
ctxle  405.  if  you  have  a  title  that's  suitable  for 
this  award. 


Brilliant    Images   for    16nim    Color    Films 
Made  Possible  by  General  Electric  Lamp 

The  American  premiere  of  Ciiy  in  the  Kini;- 
dam.  held  last  month  in  the  large  Community 
House  of  Christ  Church  in  Winnetka.  Illinois, 
was  a  memorable  experience  in  modern  projec- 
tion techniques  as  well  as  affording  the  privil- 
ege of  sharing  this  challenging  Coventry  Ca- 
thedral film  with  the  more  than  400  suburban 
Chicagoans  who  attended. 

The  Editor  of  Business  Screen  arranged 
with  Midwest  Audio-\'isual  Equipment  Com- 
pany, representatives  of  Bell  &  Howell,  to  dem- 
onstrate the  latest  in  Bell  &  Howell  16mm 
projection.  The  showing  was  brilliant  and  the 
image  on  the  screen  in  the  sizeable  auditorium 
was  bright  and  sharp.  Give  full  credit  not  only 
to  a  superb  new  projector  but  also  to  the  new 
General  Electric  "Marc  300"  lamp.  In  the 
picture  on  this  page,  the  lamp  is  shown  as 
capable  of  beating  outdoor  light  but  you'll 
seldom  encounter  thai  problem. 

But  what  users  of  factual  films  can  count 
on  i^  that  Bell  &  Howell.  Graflex  and  other 
16mm  projectors  equipped  with  this  new  lamp 
will  reproduce  tcxlay's  fine  color  prcxesses, 
bringing  out  the  best  in  beautiful  pictures. 
*  *  • 

.V.V.V  Issues  Cseful  \ew  Booklet  im  Basic 
Requirements  for  Meeting  Room  Facilities 
'V  A  20-page  bcxiklet  describing  the  factors 
which  should  be  considered  in  designing  meet- 
ing rooms  and  selecting  conference  sites  has 
been  published  by  the  .Assix'iation  of  National 
.Advertisers  Audio-Visual  Committee.  Its  title: 
"Basic  Requirements  of  Meeting  Room  Facil- 
ities for  Effective  Audio-\'isual  Communica- 
tions." 

The  booklet  was  prepared  by  O.  H.  Peter- 
son, recently  retired  from  the  American  Oil 
Company,  and  now  an  audio-visual  consult- 
(continued  on  the  following  page  111) 


The  General  Electric  ".Marc  .300"  lamp  enables 
class  to  t}iew   bright   image   in   outdoor  selling. 


105 


a-v  equipment  trade  fair 

NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 


Plii>-MaRic  Filiiistrip  Case 

PlioMagic  Filmsirip  Disc  Case 
Introduced  by  Plusiic  Reel  Corp. 
^  The  intnxluction  of  the  Plio- 
Maeic  Filmstrip  Phuno  Record 
Shipping  Case  by  the  Plastic  Reel 
Corporation  brings  a  new  answer 
to  industry's  need  for  handling  of 
widely-used  sound  slideliini  (film- 
strip)  media.  The  new  case  holds 
eight  filmstrip  containers  and  discs, 
has  a  strong  handle  for  easy  carry- 
ing. 

Plio-Magic  products  may  be  pur- 
chased direct  from  the  Plastic  Reel 
Corporation  of  America.  612  Boul- 
evard East.  Wcchawken.  N.  J.  On 
the  West  Coast,  contact  PRC  of- 
fices   at    1133    Cole    Avenue    in 

Hollywood.  • 

•       *       • 

New  Liehtwcight  Vidifilm  Camera 
Provides  Improved  Picture  Image 

■!^r  \'idifilm.  Inc..  has  a  new  licht- 
weight  combination  video  and  film 
camera,  the  Model  VC- 16-1  FA. 
which  weighs  only  32  pounds. 
complete  with  lens  and  containing 
400  feet  of  film.  The  new  Vidifilm 
camera  exrx'ses  16mm  color  film 
while  simultaneously  televising  the 
exact  film  images  to  any  number 
of  television  monitors. 

New  confii.'uration  improves  t.v. 
picture  quality  while  cutting  size 
and  weight  by  more  than  25  per 
cent,  according  to  the  manufac- 
turer. Use  of  the  HclairNPR  16mm 
camera  permits  self-blimped  syn- 
chronous operation  while  maintain- 
ing professional  film  stanilards. 
Maga/ine  chance  time  remains 
imder  10  seconds. 

This    specializing    manufacturer 

Vidifilm  Model  VC-16-1E/A  camera. 


also  has  a  new  Console  Control 
Station.  Mixlel  MSK-1000  which  is 
a  transistorized,  miniaturized  ver- 
sion of  previous  components.  The 
new,  smaller  console  measures  only 
32"  wide  by  16"  deep  and  20" 
high.  Three  Vidifilm  cameras  can 
be  monitored  from  this  station, 
with  communication  by  the  direc- 
tor to  each  cameraman  by  head- 
sets. Entire  unit,  including  three 
cameras,  operates  from  a  single 
llO-volt,   15-amp  wall  outlet. 

Write  Vidifilm.  Inc..  Suite  500, 
,S730  Sunset  Blvd..  Hollywood, 
Calif.  90069,  for  descriptive  tech- 
nical literature  and  availabilities.  • 

*       *       * 
Molc-Riehardson  "Mickey  Mole" 
Offers  Foeusable  Quartz  Light 
■:U-  Tlic  new  "Mickey-Mole"  a  fo- 
eusable    1,000-watt    quartz    light 
with  variable  beam  from  spot  to 
Hood  has  been  announced  by  the 
Mole-Richardson   Co.  The  studio 
liuhtinc  fixture  can  be  used  with  12 


front,  back  views  of  Mickey  Mole. 

different,  standard  ASA-coded 
quartz  tungsten-halogen  globes. 

The  globe  is  mounted  in  a  sta- 
tionary socket,  only  the  rellcctor 
moves  when  focusing.  Mickey- 
Moles  are  available  with  a  com- 
plete group  of  accessories  and  in 
easy-to-carry  kits.  Write  for  bul- 
letin 108  to:  Mole-Richardson  Co., 
937  No.  Sycamore  Ave.,  Holly- 
wood, Calif.  90038.  • 
*        *        * 

Angcnicux    10  x  24  F/2.6  Zoom 
Lens  Available  for  Mitchell  BNC 

v>  An  Angcnieux  10  x  24  (24mm 
to  240mm)  F/2.6  zoom  lens  with 
viewfinder  for  Mitchell  BNC  cam- 
eras is  available  now  from  Zoomar 
International,  Inc.  The  lens  is  sup- 
plied    with    an     integral    camera 
base/lens    support    assembly    and 
wa.s  designed  for  rapid  set-up  in 
tudio  or  location  operations.  De- 
i'n  features  include  a  large  4:1 
I'm  crank  clutched  at  both  ends 
smoother   zoom    action.    Ask 
o  '  New  Products  Desk  for  fur- 
thi      '.'chnical  data  if  desired.     • 


New  "Rotomalie"  Slide  Projector 
Features  a  500- Watt  Quartz  Lamp 

tV  The  new  Sawyer's  Rotomatic 
707 AO  slide  projector  provides  au- 
tomatic focus  and  uses  a  500-watt 
quartz  iodine  projection  lamp  for 
maximum   screen   brightness. 

Introduced   by  Sawyer's   Inc. 
(subsidiary  of  GAP)  through  their 


Rotomatic  707AQ  slide  projector. 

U.  S.  marketing  agents,  H.  A. 
Bohni  &  Company,  this  new  pro- 
jector features  a  solid-state  elec- 
tronic focus  system.  The  user  man- 
ually adjusts  focus  for  the  first  slide 
and  then  the  auto-focusing  system 
takes  over. 

The  Sylvania  Super  O  (quartz- 
iodine)  lamp  used  in  this  equip- 
ment has  a  rated  life  of  50  hours 
and  provides  constant  high  light 
output  at  full  500-watts  through 
its  entire  lift,  without  yellowing 
or  dimming  with  age  and  use.  The 
Rotomatic  707AQ  projector  oper- 
ates on  ordinary  household  current, 
105-125  volt,  50-60  cycle  AC. 
without  need  for  special  adapters, 
|ilugs  or  transformers.  Magazine 
(tray)  capacity  is  100  slides.  Ask 
our  New  Products  Desk  to  obtain 
descriptive  data  and  dealer  sources. 

♦  *       * 

Audiscan  System  Puts  26  Minutes 
of  Sight  Sound  in  One  Cartridge 

■rz  A  completely  s  e  I  f-confaincd 
lightweight  portable  p  r  o  j  e  c  to  r 
which  features  synchronized  sight/ 
sound  in  one  scaled  cartridge  is  the 
new  Audiscan  System.  The  unit 
weighs  less  than  1 3  lbs.  and  pro- 
vides up  to  26-minutcs  of  screen 
time  in  its  cartridge. 

The  projector  is  made  by  Aud- 
iscan. Inc..  Bcllevue,  Wash.         • 

*  *       • 

Need  More  Data  on  Products? 
Drop  Line  to  our  Reader  Service 
fr  A  single  airmail  postcard  or 
your  company  letterhead  request  to 
the  New  Products  Desk.  BrsiM  ss 
ScRt  i-N,  7064  Sheridan  Road,  Chi- 
cago, 111.  60626,  will  bring  com- 
plete product  literature  on  any 
items    reviewed    in    these    pages. 


Ampex  closed-circuit  TV  monitor. 

Ampex  Unveils  Three  Professional 
Quality  Closed-Circuit  Monitors 

■fr  The  Ampex  Corporation  has  in- 
troduced three  new  professional- 
quality  closed-circuit  television' 
monitors,  usable  with  any  t.v.  sys- 
tem of  this  type.  Models  now  avail- 
able are  the  17-inch  VM-617, 
solid-state,  selling  at  $499.95;  a 
23-inch  monitor,  VM-623,  also 
solid-state,  at  $549.95;  and  Model 
VM-627,  a  vacuum-tube  27-inch"" 
monitor  listed  at  S499.95. 

All  three  monitors  arc  said  to 
provide  a  high-quality  picture  and 
liave  a  horizontal  line  resolution  of 
800  at  the  center  of  the  screen.  All 
feature  front  operating  controU 
and  arc  offered  in  all-metal  casc^^ 
with  side-carrying  handles.  • 


"Film  Master"  Timer  Watch  for 
Instant  "Read-Out"  of  Footage 
f-i  A   new  film  timer,  the  "Film 
Master"    provides    instant    "read- 
out" for  elapsed  tilm  footage  dur- 
ing 35mm  production.  It  has  been 
introduced  by  the  Feldmar  Watch  _ 
Company   of   Los   Angeles.    Twin 
film  scales  are  calibrated  in  single-  ^„ 
foot   and  90-foot   increments,   re- 
spectively, to  a  total  of  5.400  feet. 
A  third  scale  iniiicates  elapseti  lime  . 
in  seconds  and  minutes. 

The  timer  is  Swiss-crafted  with 
Incabloc  shock  protection  and  it 
includes  a  "split-action"  mecha-  ^ftoi 
nism  that  permits  "take-offs"  and  He: 
interval  timing  for  specific  scene? 
and  film  sequences.  Priced  at  $60, 
it  also  features  a  separate  reset 
control  activated  only  when  stop- 
watch is  not  in  motion.  Direct  in- 
quiries to  iHir  New  Proilucts  Desk. 
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,  FB/Ceco  Has  U.S.  Exclusive  for 
iw  Color  Process  Make-Up  KiCs 
F&B/Ccco.  Inc.,  motion  picture 
uipmcnt  supplier,  has  been  ap- 
intcd  exclusive  U.S.  distributor 
the  Research  Council  of  Makc- 
>  Artists'  new  color  process  pro- 
;sional  make-up  products. 
A  complete  RCMA  basic  kit 
ntaining  over  65  items  of  foun- 
tion  bases,  eye  color,  lip  color, 
iscara,  lotions,  brushes,  pulls, 
;.,  plus  an  attractive  compact 
se  and  step-by-stcp  instructions, 
11  sell  for  $75.  The  kit  has  been 
refully  prepared  to  include  all 
e  make-up  items  required  for  the 
test  type  color  film  stocks,  in- 
adins;  Eastman  Kodak  Ekta- 
rome  ECO  7255,  EMF  7256, 
7257,  and  EF  7258,  color  neg- 
ive  5251  and  Anscochrome  pro- 
isional  242.  It  is  also  suited  for 
e  and  taped  color  compatible 
evision  use,  as  well  as  theatrical 
ake-up  applications. 
The  make-up  kits  will  be  avail- 
le  from  all  F&B/Ceco  branches 
iS  leading  film  equipment  dealers 
roughout  the  country.  In  addi- 
m,  a  large  individual  and  re- 
icement  stock  will  be  carried  at 
tB/Ceco's  main  New  York  of- 
e.  A  complete  description  and 
ice  list  will  be  sent  free  upon 
quest  to  Ron  Groen,  F&B/Ceco, 
5  West  43rd  Street,  New  York. 


ne-Chrome  Laboratories  Adds 
1mm  Daily-Basis  Color  Service 

Cine-Chrome  Laboratories,  Inc., 
ilo  Alto.  California,  has  added 
cilities  to  provide  daily  service 

the  developing  of  35mm  East- 
an  color  negative  and  color 
ints.  Also  available  are  35mm 
ent  or  sound  release  prints, 
ene-to-scene  color  and  exposure- 
)rrected,  and  Cinex  strips. 

The  West  Coast  laboratory  con- 
aues  its  services  for  developing 
original  16mm  Ektachrome, 
IS.  EF,  reversal  print,  color  in- 
■megative  and  color  positive  rc- 
;ase  material  as  well  as  related 
;rvices.  A  complete  price  list  and 
rvice  data  are  available  on  re- 
uest  from  Cine-Chrome  Labora- 
)ries.  Inc.,  4075  Transport  St.. 
alo  Alto,  California  94303.       • 

*        *       * 

Jinounce  Expanded  Services  for 
tokes'  Slide  and  Filmsirip  Dept. 

r  Several  new  services  have  been 
nnounced  by  the  Slide  and  Film- 
lip  Department  of  Bill  Stokes  As- 
Xiates,  Dallas,  Texas.  The  firm 
ow  supplies  super-slide  dupli- 
ates  from  any  size  transparency. 
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This  unique  service  is  the  result 
of  new  camera  equipment  designed 
and  engineered  by  executive  vice- 
president  John  Stokes.  The  camera 
uses  100-foot  rolls  of  46mm  film. 

Four  years  ago.  Bill  Stokes  be- 
gan using  Eastman  6008  inter- 
negative  material  for  shooting 
filmstrip  masters.  Currently,  the 
Texas  firm  which  bears  his  name 
is  animating  an  average  of  more 
than  two  fihnstrip  masters  per  day 
and  it  uses  Eastman  6008  inter- 
negative  exclusively  for  the  pro- 
duction of  35mm  duplicates  in 
large  quantities. 

Audio  tapes  and  discs  for  film- 
strips  are  also  produced.  Jack 
Benton,  formerly  with  the  Society 
for  Visual  Education  in  Chicago, 
heads  the  department,  located  at 
5527  Dyer,  in  Dallas.  • 

*  »  * 
All-Day  Processing  of  ECO-2/7255 
Announced  by  Bebell  &  Bebell 
•fr  A  new  all-day  processing  serv- 
ice on  Commercial  Ektachrome 
ECO-2/7255  motion  picture  film 
is  now  available  at  Bebell  &  Bebell 
Color  Laboratories,  Inc.,  New 
York. 

By  installing  a  separate  process- 
ing machine,  the  Bebell  lab  is  now 
offering  producers,  optical  houses 
and  animation  firms  ECO-2/7255 
processing  in  mornings  and  after- 
noons as  well  as  in  the  evening. 
Previously  all  processing  of  this 
emulsion  was  available  only  dur- 
ing the  night  hours.  • 


E(f(lbecld   1  OR       HIRE 

.  .  .  7vorks  on  premise  that  a  picture 
is  zi'ortli  as  many  ivords  as  it  fails 
to  speak  .  .  .  designs  z'isiials  that 
help  make  pictures  talk  .  .  .  icrites 
disciplined  audio  to  insure  they 
talk  persuasively. 

I. ike   («   l-.ick   this   working  Ihvsis  urouiul   whi-n   >ou   next 

embark  on  a  film  project?  .  .  .  jour's  could  be  Script  303 

bought  by  40  odd  clients  since   1940  .  .  . 

PAUL  C.   VtOODIiKIDGP:   U  rites 

NO^  at  Tlu-  Brajipatcli  Soriplshop  UPCOUNTRY 
White  River  Jiimtion,  \t.  O.jOOI   (802)  295-3100 


Which  Were  the  Important  Films  In   1966?  See  These  Pages  Next  Month! 

Were  the  "Pictures  of  the  Year"  the  award-winners  or  were  there  other  not- 
able films  which  made  important  contributions  in  1966  and  didn't  win  prizes? 
See  these  pages  next  month  for  our  annual  review  of  greof  films  of  the  year. 


Motion  Picture  Titles  •  ScrollCrawlRollPan  Titles  •  Filmstrip  Captions  •  Film  Presentations  •  Sales  Portfolios  •  Jumbo  Sales  Presentations  •  Color  Chips 


Overhead  Proiector  Slides  •  Designer  Comprehensives  •  Small  Signs  •  Banners-Streamers  •  Reproduction  Proofs  •  Reverse  Proofs  •  Trade  Marks  Logotypes 


Type  Overlays  for  Video  Art,  Commercial  Art.  Photos,  Offset. Copy.  Photoengraving  Copy  •  Studio  Properties  •  Newspaper  Headlines  •  Plaques  Merit  Awards 


The  Bitterness  of  Poor  Quality 

Remains  Long  After  the  Sweetness 

of  Low  Price  is  Forgotten. 


Write  today  for  our  latest  type  chart. 
PROMPT  COAST  TO  COAST  SFRVICF 


145  W.  45th  Street  •  Phone:  212  CO  5-2080  •  New  York.  N.Y.    10036 
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FILM  PRODUCTION  SERVICE  COMPANIES 
IN  ENGLAND  AND  CONTINENTAL  EUROPE 


Film    Laboratory    Companies    in    England 

COLOUR   CENTRE   CINE   LTD. 
Farnh:iin    |{ii\;il.    SKnij;li,    Uiicks 
Phone:    Famham    Common    4443 
].  Homsby 


SKiivicts:  16mni  cx)lor  duplicating; 
16mni  Aiisi-hronic  priK-essiiiK;  16min 
Ektac'hrome   cuniinercial   processing. 

COLOUR   FILM  SERVICES,   LTD. 

■22-l'i    rortin.in    (lost-.    Hakcr    St., 

I.oiuldii  \\  .  I.  Kimlaiid 
Phont-:  111  Ntir  2SS1 
Cable:  Colorphilm,  London,  W.  I. 
R.  C.  F.  Chase.  Dinclor 

Seh VICES:  16mm  Ektachrome  proc- 
essing. Color  &  B/W  cutting  prints; 
Editing;  Sound  Rttording  .ind  dub- 
bing; release  printing  Kodachrome 
5269  and  E.-Lstmaii  Color;  Preview 
theatre  facilities. 

FIIMATIC   LABORATORIES   LTD. 
Ixtnsdale  Koad.  London  \V.  I  1 
Phone:  Bays  water  9391 

I.  C.  P.  M.  Davis,  Managing  Di- 
rector 
H.  F.  Ebbetts,  Technical  Director 

Services:  16mm  processing  and 
printing,  Ektachrome;  Eastmancolor 
B  &  W  reversal,  neg/pos.  etc.  35/16- 
mm  and  16/8mm  reduction  in  color 
and  B  &  W  neg.  cutting  and  edge 
numbering. 

FILMPRINT  SERVICES   LIMITED 

71  (.riisMiKir  SIriil.  LuikIdh 

W.  1. 
Phones:  Mayfair  24.">0,  (KiOO 
(^ahle:  Filinprin.  London 

I).  J.  AldriilKc  Director 
L.  C.  Osliff,  Director 

Services:  3.5mm  —  reduction  to  8- 
mm  or  16mm,  colour  and  black  & 
white;  16nwn  —  contact  and  reduc- 
tion to  Himn,  colour  and  i)lack  & 
white.  ProcessinK,  cutting,  editing, 
titling,  etc;  Hniiii  -  m.ignetic  strip- 
ing and  sounil  transfer;  (^issette 
loading  facilities  for  Technicolor 
800  series.  Fairchild,  Videotronic, 
Jayark  projectors. 


MaH'ietic-  striping  16/  S  mm.  .Anima- 
tion; titling;  recording  and  re-re- 
cording. Preview  theatre  and  con- 
ference room  at  111  Wardour  St. 


GEORGE  HUMPHRIES  &  CO.,  LTD. 
7S    SI     W  liillJild    Street.    London 

W  .   I 
I'lidiie:   Must'iiin  .'{(i.'U! 
(Jabie:  lluinplirilab  London 
Telex:  2«2907 

I'.  Ad(jri;iti.  Chairman 

H..S.A.   li.iiihe.  Drpl.  Chainium  & 

Jiiitil  MdiKiuiiiii  Din  I  l(ir 
H.  Lilclificld.  7(11(1/  Stditti^iu^ 

Director 
K.   C;.    Ellis,   Laboratory  Manafi'  > 

Servicics:  Full  laboratory  proces 
ing  facilities.  35nim  B  &  W;  East- 
mancolor; opticals;  traveling  matte; 
neg.  cutting,  etc.  16mm  B  &  W  or 
color;  negative  and  reversal.  East- 
ma  n  c  o  1  o  r;  Ektachrome;  Koda- 
chrome, etc.  Contact  ;md  reduction 
printing,    8mm    B    &    W    ;ind    color. 


KAY   LABORATORIES  LTD. 

49A  Oxford  Road,  Finsbury  Park, 

London 
Phones:     Labs:     ARC    3050/Stu- 

dios:NL\I  1141 

Ernest  G.  Roy,  Managing  Director 

Slrvices:  Processing,  color  and 
bhick  &  white,  all  gages;  sync  stu- 
dios; RC.\  recording  and  dubbing; 
cutting  rooms;  filnistrips. 


THE   RANK   ORGANIZATION 

Film  Processing  Division 
Denhani,  nr.  l^xbridge,  Middx 
Phone:  Denham  2323 
Cable:  Denlab  Uxbridge 
Olvmpic  Laboratory 
School  Road.  London  N.\\  .  10 
Phone:  Elgar  4030 
Cable:  Harles  London 

W.  M.  Harcourt,  A/ging,  Director 
R.  Dibley,  General  Manager 

Services  :  Complete  processing  fa- 
cilities for  35mni,  16mm,  8mm,  East- 
man Color,  Kodachrome,  Ferrania- 
color.  Ektachrome,  Gevacolor  and 
black  and  white.  Dupes,  reduction 
printing  to  8  mm.  Film  cleaning  and 
protection.  Projection:  35mm,  16- 
mm  married  and  double  film.  Sound 
and  Dubbing:  .35mm  optical  (five 
channels);  magnetic  three  chan- 
nels). Transfers:  magnetic  and  opti- 
cal to  16mm.  Post  synch,  and  com- 
mentary recording. 


TECHNICOLOR   LIMITED 
Balli  Road.  Ihirniondsworth, 

West  DraUoii.  Middx. 
Phone:  Skyport  5432 
Cable:  Technicolor  West  Drayton 
.'\.  .Mian,  Mduaginii  Director 
F.  George  Gunn,  Director  —  Sales 
Frank  C.  Liltlejolms,  Plant  Mgr. 

Seiivices:  see  Technicolor,  U.  S.  A. 

Animation   Services 
BIOGRAPHIC   FILMS   LTD. 

90  DtMii  Sireil,  London  W.  1 
Phone:  Gcrrard  9682/4879 

Services:    Aniniiilion;    Photo-anima- 
tion; Live  action;  .Ml  services  35mm. 

CARTOON    ANIMATION    SERVICE 
Hie  Colonnade.  Maidenhead, 

Berks. 
'■lione:  Maidenhead  21756 
^ll  Ayrcs 

Si  •  -    (  .iitoous  for  all  pinposcs. 

Stoi         'tioii,    diagram    photoanima- 
tion.  i.d  effects. 


Animation   Services: 

HALAS   &    BATCHELOR 
CARTOON   FILMS   LTD. 

Lvsbetli  House,  10a  Soho  Square, 
London  W.  1;  3  —  7  Kean  St., 
London  W  .  C.  2. 

Phones:  Gerrard  7681/2 

Cable:  Habafilm  London 

Studios:  2,  3  &  4  Dean  St.,  Lon- 
don, \\.  I;  Animation  Stroud, 
Church  Road,  Caincross, 
Stroud,  Gloucester. 

Associates  in  United  States:  Ste- 
phen Mann.  RT^'  International, 
Inc.,  405  Park  .\ venue.  New 
York,  N.Y.  10022.  Phone:  HA 
1-0680;  Louis  de  Rochemont 
Associates,  Inc.,  18  E.  48th  St.. 
New  York.  N.Y.  Phone:  PLaza 
5-9710 

.Associates  in  Germany:  Europe:m 
.\rtists,  Kampchaussee  12. 
Hamburg  205.  Phone:  718675. 
Eberhard  Kruger. 

John  Halas,  Producer,  Director 
[on   Batchclor,  Producer,  Director, 

Scriptivriter 
Richard  Tavlor 

S.    Ecknian!   Jr.,   C.B.E.,    Director 
Harold    W'liilaker,    Key    Animator 
Tom  Bailey,  Chief  Designer 
Bernard  Gitfer,   Slanager  of  Sales 
jack  King,  Chief  Editor 

Services:  Full,  semi,  photo  anima- 
tion; special  effect  photogiaphy  in 
16mm.  35mm,  wide  screen  formats; 
studios  for  3-dimensional  model 
work;   cutting  and  editing  facilities. 

STEWART   HARDY   FILMS   LTD. 

Imperial   Studios,   Maxwell   Road. 

Elstree    Way,    Boreham    Wood, 

Herts. 
Phones:  Elstree  3730/4743 

Ken  Hardy,  Managing  Director 
Peter  Dards;  Ken  Gay;  [oyce  Mes- 
senger;   Louis   Dahl,   lohn   W'i]- 
liams.  Animation  Directors 
Gu\'  Fergus.son,  Writer,  Producer 

Services:  Diaiirum  and  cartoon  ani- 
mation for  educational,  technical, 
scientific,  medical  and  industrial 
films.  Specialized  animation  for  T\' 
commercials;  .35  &  16nnn  editing, 
cutting  rooms,  theatre.  Rostrum  cam- 
eras. 


"THE   lARKINS   STUDIO"    LTD. 
51    C:h:irles    Street,    London    \\  .    1 
Phones:  MAY  1 I3S/GRO  7432 

Miss  Her\l  Stevens,  Joint 

Managing  Director 
D.  H.  Gilpin,  Joint  Managing 

Director 
W.  Leach.  Editor 
1').  |ensen.  Animator 
.Mi.ss  S.  Keenan,  Designer 

Services:  Treatment/scripts;  story- 
bo;u'ds;  animation  —  cartoon  and 
diagram;  graphics;  photo  .animation; 
live  ;ution  inserts;  model  anil  stop 
fr:une;  nuilte  work;  titles,  Rostnim 
;uid  Model  c;uMeras;  cutting  room; 
the;itre  with  double  head  projection, 
optical  and  magnetic. 


PRODUCER        SERVICES 

Editing   and    Recording 

ASSOCIATED   BRITISH- 

PATHE    LTD. 
(Production   Division) 
Film  House,  142  Wardour  Street, 

London  W.  1 
Phone:  Gerrard  0444 
Cable:  Patherima  Rath  London 
Harry   Field,   Director /C.vn.   Mgr. 
Lionel    Hoare,    Producer,    Docu- 
mentary Department 

Services:  Sound  recording  and  dub- 
bing theatres  in  35/16/8nim;  cutting 
rooms  and  a  comprehensive  camera 
department.  Pathe  library  of  news- 
reel  material  dating  back  to  1896. 
Studios  available  at  Wardour  Street 
and  Elstree.  Complete  production 
facilities  available. 


BIRMINGHAM  COMMERCIAL 
FILMS   LTD. 

Film    House.   28   Sutton   St.,   Bir- 
mingham 6 

Phone:  ASton  X  4294 

Offices  and   Citv  Centre   Preview 
Theatre:  14  Colmore  Circus, 

Birmingham     4,     Phone:     Central  • 
105S. 

Year  of  Organization :  1963 
Harold  Juggins,  Chairman 
Ci()dfre\   Davies.  Managing  Dire 

tor 
John  Hattoii,  R(  tail  Sales  Director 

Services:    Recording,   film   editori.il 
work,    titling    and    rostrimi    canici 
filming;    location    filming    facilitii 
equipment     hire     with    or    without 
technicians;   Perfectone  s\nch   pulse 
recording;    editing    rooms;    preview 
facilities  tor  16nim  magnetic/optical  f 
and  35mni  optical,  single  or  double 
head;  equipment  sales. 


CAMPBELL  FILMS  LTD. 
358  Strand,  W.  C.  2,  London 
Phones:  Temple  Bar  7036/7 

Year  of  Organization:  1960 

John    Hann-Gampbell,    Managing 

Director 
Sam    Hindlev-;    Joan    H.iU    Camp 

bell.   Directors 

Services:  35/16mm  sync  shootini; 
scriptwriting,  direction,  etc.  3  cut 
ting  rooms  for  35/16nnn  editing 
foreign  ;ukI  domestic  langiiage  \er 
sioiis.  .\rrifle\  cameras,  .\imiola  ani 
.Acmade  editing  machines.  Prodiic 
tioii  ^;  [lost  production  pkint  avail 
able. 


CINEMA   LIAISON    LTD. 
Trading  As:  Sound  Film  Services 
22-27;i  Charl'.s  Street,  C:ardiff 
Ph.  nv:  Cardiff  25402 
R.  Colwvn  Wood.  M.l.E.R.E. 
A.  James  Hiett;  A.  W;it.son,  O.B.I 

Services:  16mm  editing  service."; 
soiuid  recording  suite  and  prcviev 
theatre;  production  facilities. 


EniTon's  Note:  Producers  are  list 
ed  in  detail  in  the  pages  of  ead 
,\uiiu:il  rroiluclion  Review  issue,  ou 
first  iiniiibcr  of  each  publication  year 


HALUFORD   STUDIOS   LTD. 

Manygatc  Liiiii'.  Slicpporlon, 

Middx. 
Phone:  Walton-on-Tlianics  2fi341 
Cable:  ilallifilnis  Shepperton 
Eugene  Andrews,  Studio  Miiiuificr 
EBVicK.s:  Two  sound  staRcs  with 
ital  floor  area  6,000  sq.  ft.;  1,000 
nips  available  on  each  stage.  Cub- 
ing theatre:  preview  theatre;  dress- 
ig  rooms;  offices;  workshops. 


KAY  CARLTON   Hill  STUDIOS 

72a  C;arlti)n  Hill,  London  N.W.  S 

Phone:  Maida  \  ale  1141 

E.  C.  Ho\,  Maiwiiing  Director 

C.  T.  Parkhouse,  Studio 

Maruificr,  Director 
•;nvicES:    Synch   studio   production 
rvices,  preview  theatre. 


KAY   RECORDING   STUDIOS 

22  Solu)  Sciuare,  London  \\  .  I 

Phone:  Gcrrard  7811 
JBVICES:  Recordinii;  dubbing:  RCA 
Jmm,  17.5nim.  Ifiniin.  Smni.   (See 
a\-  Laboratories  Ltd.  for  services) 


DERRICK   KNIGHT 
&   PARTNERS   LTD. 
8/12    Broadwick    Street,    London 

W.  1 
Phone:  Gerrard  0761/2 
Derrick  H.  Knight.  Produccr/Dir. 
Robin  Donet.  Cciurul  Manai^cr 
SRViCES:    35/16mm    editing    serv- 
es,   cutting    rooms    for   hire,    with 
■  without  creus;  Hollywood  Movi- 
as  and  ancillary  equipment;  script- 
riting     and     research.      Complete 
/16mm  production  facilities. 


lEEVERS-RICH   &   CO.   LTD. 

Cinema  House,  SO  S2  \\  ardour 
Street,  London  ^^'.  1 

Phone:  Gerrard  4161 

Reginald      li.iriie.s-Heath;     Fred 

Fleming,  Joint  Studio  Managers 

•:nviCES:    Sound   transcription  serv- 

35mni    optical    and    magnetic; 

inim  optical  and  magnetic  (edge  or 

nter  track);  17. .5  magnetic;  Disc 
speeds;  '4"  tape:  Sviichropulse; 
agra;  Perfectone;  F;iircliild  and 
mgertone  ;it  all  standard  speeds. 
nv  of  these  may  be  cross-tran- 
ribed.      Overnight      transcription. 

/8mm  striped  prints  recorded 
3m  any  sprocketed  master.  Dub- 
ng  theatre  fiicilities:  35/16/8mm 
ojcction  interlocked  to  six  .3.5mm 
it/mag  tracks.  Six  16mm  mag- 
tic  tracks.  Four-way  Ciram  tum- 
bles. Live  mike  for  conunentary/ 
igles.   Location   iind   cdilini;   facili- 

s. 


R.C.A.   GREAT   BRITAIN   LTD. 

Lincoln  \\;iv,  \\  in<hnill  Road, 
Sunbur\-on-Thanies  Middx. 
Phone:    Sunbur\-on-Thamcs   ."i.tII 
Cable:  RCA  Loiidon 
Telex:  2860S 

:rvices:  Complete  service  for  strip- 
ng  and  recording  35mm  and 
Imm  release  films  from  producer's 
inim  monaural,  multiple  track,  or 
reophonic  sound  masters  employ- 

S;   one    through    six   sound    tracks. 
m  bonding  facilities  .ivailable. 
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STANLEY   SCHOFIELD 
PRODUCTIONS   LTD. 
6-8    Old     Bond     Street,     London 
^\'.  1 

Phones:  Mayfair  4642/3 
enable:  Eskofilms  London  W.  1 
Year  of  ()rg;mization:  1943 
Stanley  Schofield,  Managing 

Director  /  Producer 
Kennctli    Rittcncr,   A.s.sY.   Producer 
Robert  E.  E^ives,  Production 

Supcrvixor 
Cordon  Pitt,  Chief  Sound 

Recording  Engineer 
Alan  Ha\nes,  Electronic  Engineer 
Services:    Studio,    preview   theatre, 
sound      recording     studio,     cutting 
rooms,  etc. 

SHERATON   PRODUCTIONS   ITD. 

171  \\  ardour  .Street,  London 

W.  1 
Phone:  Regent  2089 

Digl)\'  Turpin;  C.  Neale 
Services:    Complete    production 
service    for    live    action    and    anima- 
tion.   Slier;it()M   Preview   Theatre,   8- 
.35nim  double  head. 

SIXTEEN   SERVICES   LTD. 

Kinocrat   Iloiise,   Ooniwcll  Road, 

London  S.W.  7 
Phone:  Frobishcr  2242 
Cable:  Kinocrat  London 
Year  of  Organization:  19.37 
Cerald  Cook.son,  FIBP,  Managing 

Director 
Brian  Gibson,  FIBP,  Technical 

Director 
Odran  Walsh,  Director 
Alec  Snowden,  Production 

Manager 
Eric  Thirer,  Chief  Editor 
Innes-Wat.son,  Sales  Director 
Services:  Script  writing;  studio  and 
location    filming    (16mm);    editing; 
.sound    recording;   dubbing;    preview 
theatre,  double  Iiciid  optical,  quad- 
ruple head  magnetii';  cutting  rooms; 
negative   room;   recording  and  dub- 
bing studio;  closed-circuit  tv. 

DIGBY  TURPIN   FILMS   LTD. 

171/173  Wardonr  Street,  London 
\V.  1 

Phone:  Regent  2074 

Digby  Turpin;  G.  Nejile 
Services:  Complete  production  serv- 
ices   for   live   action    and    luiimation. 

ZONAL  FILM  FACILITIES   LTD. 
Zonal    House,    W'eslfields    Road, 

.\cton,  London.  ^^  .  .3 
Phone:  .Acorn  6.S41 
Cable:  Zonagram  London 
Year  of  Organization:  1950 

F.   V.   Royce,   FCA,  Chairman  & 

MautigiuL!,  Director 
J.  E.  Coxhiil,  Director 
B.  \'.  Ro\cc,  FCA.  Director 
D.  R.  Bedford  Smith,  FCA, 
Director 
Services:  Magnetic  striping  of  films 
of  all  gauges   from  8mm   to  70mm. 
Peiinafilm     protection     and     Pcrma 
New  scratch  removal  of  film  of  all 
gauges.  Sole  agents  for  MPO  N'ideo- 
tronic-8  sound  projector. 


Musical    Libraries 
BERRY   MUSIC   COMPANY    LTD. 

10  Denmark  Slreel,  London 
W.  C.  2 

Phone:  Temple  Bar  1653 

U.  S.  Agent:  Ad.  Ascher,  Emil 
Asclier  Inc.,  745  Fifth  Avenue, 
New  York  22,  New  York;  1617 
El  Centro  Aveime,  Hollywood 
Blvd.,  Hollywood,  Cal.  Phone: 
Hollywood  3-2051  AC:  213 
R.    Berry;    R.    C.    Denton 

Services:    Conroy    recorded    music 
library  on  tape  or  disc. 


SOUTHERN   LIBRARY 
OF   RECORDED  MUSIC   LTD. 

8  Denmark  St.,   London   W .  C.  2 
Phone:  Temple  Bar  4524 
Cable:  Southmusic  London 
.Mrs.    M.     1.    Peer-Morris;    Ralph 
Peer    II;    T.    H.    Ward;    T.    F. 
Ward;  Robert  Kingston,  Direc- 
tors 
Dennis  Beriy,  Managing  Director 

Services:  Library  of  recorded  music 
on  tape  and  disc  for  tv,  radio,  film 
and  transcription  use. 

SYNCHROFOX  MUSIC   LIBRARY 
21,  Parke  Road,  Barnes,  London, 

S.  W.  13 
Phone:  Riverside  1633 
Cable:  Synchrofox  London  SVV13 

Frederick  l'"()x,  S.  Kaufman,  S.  J. 
Marks,  Directors 

Andrew  Adorian,  General  Man- 
ager 

Services:  Library  of  recorded  music 
on  tape  and  disc  (78'  &  33' 3')  for 
TV',  radio,  film. 

Location   &   Studio   Equipment 

GOLDHAWK   STUDIOS,   LTD. 
Godolphin  Ro;i(l.  Shepherds  Bush, 

London  \\'.  12 
Phone:  SHE  4466/7/8 
Year  of  Org;uiization:  1961 
Fred  [.  Robertson 

Services:  Film  shooting,  set  build- 
ing; cutting  rooms,  sound  stages, 
numbering  nuichine,  lighting  equip- 
ment, crews.  Westrex  sound,  .Movi- 
olas, \'inten  velocitators,  Ncwall 
and  Arriflex  cameras.  3  stages:  65x 
35x25;  J2.\26x20;  3.5x13x10  projec- 
tion theatre. 


Consultant   Services 

AUDIO-VISUAL   CONSULTANTS 

136  (.r:Mid  liiiildin^s.  I  rahilgar 

.Squ;ire,  London  W.  (;.  2 
Phone:  Museinn  0641 
R.  P.  Rigg;  [.  L.  D.  Senior 

Services:  Prcproduction  planning; 
scriptwriting  services;  negotiation  of 
contracts;  prochiction  li;iison  serv- 
ices; film  distribution  and  promotion. 


For  the  best  in  film  and  re- 
lated semces  in  the  U.  S.  and 
abroad,  look  to  the  advertising  pages 
of  the  one  specializing  factual  film 
pubhcation  that  covers  the  world. 
You  get  the  best  in  Biisiness  Screen. 


FOR  EUROPE'S  FINEST 

SPECIFY  THE  ENTIRELY 
EVi 


LABORATOIRES 
with  the 

LATEST  IN  COLOR 

PROCESSING 

&  PRINTING  FACILITIES 

16mm 

REVERSAL 

NEGATIVES 

POSITIVES 

EKTACHROME 


IGrnm 

DUPLICATES 

COLOR-TO-COLOR 

A  &  B  ROLLS 


within  hours  after  shooting, 
rushes  are  available  for  the 
screening  of  all  Ekfachrome 
material  by  producer  clients. 


.  EASTMANCOLOR 
35MM   PRINTS 

ANIMATION  STAND 
-35-16- 

•   OPTICAL   AND 
MAGNETIC  SOUND 
TRANSFER- 16/35 

.  SPECIAL  EFFECTS 


E.  LEZE,  President 
LABORATOI  RES 

VITFER 

1,  rue  Charles  Marie  Wider 

PARIS,  16e 

PHONE:    288-8805 
OR:   642-46-99 
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FILM  PRODUCTION  SERVICE  COMPANIES 


1^ 


EASTERN  STATES 


•  MAKYLAM)  • 

Slark-Films  (Since  1920).  Howard 
aoJ  Centre  Sts.,  Baltimore  1.  LE. 
9-3391. 

•  MA.S.SAaiUSETrS  • 

Cinema,  Inc..  234  Clarendon  St., 
Boston  02 1 1 6. 

•  NEW  YORK  • 

Buchan  PIrturrs,  122  W  Chippewa 
St.,  Buffalo  2.  N.  Y. 

The  Jam  Handy  ()r)>aniution,   1775 
Broadway,  New  York    10019. 
Phone  212/JUdson  2-4060. 

Trainlne  Films,  Inc.,  150  West  54th 
St..  New  York  19.  CO  5-3520. 

Vtawl  Sciences,  599BS  Suffern. 

•   PENNSYLVANIA   • 

Appcl  Visual  Service,  Inc.,  12 
Fighth  St.,   Pittsburgh    15222. 

•  Kcar  H.  Hill,  Inc.  41  N.  11th  St. 
Philiidclphia.  19107.  Phone:  215/ 
923-0650. 

J.  P.  IJlley  A  .Son,  Inc.,  Box  3035, 
928  N.  Third  St..  Harrisburg 
17105,  (717)  238-8123. 

The  Jam  Handy  Organiution,  Pitts- 
burgh. Phone:  ZEnith  0143. 


SOUTHERN   STATES 


•  GEORGIA  • 

Colonial   Films,   71    Walton   St.,   N. 
W..  JA  5-5378.  Atlanta. 


•  LOUISIANA   • 

OHUi  Visual  .Service,  Inc.,  7 1 5  Girod 

St.   New   Orleans   70130.    Phone: 
'504/525  9061. 

MIDWESTERN  STATES 

•   ILLINOIS  • 

Robl.    H.    RcdHold,    Inc.,    831    So. 

Wabash  Ave..  Chicago  60605. 

The  Jam   Handy   OrKanization.  230 

North  Michigan         nnc.  Chicago 
60601.  State  2-67.0 

Midwest  Visual  F.quipnK  "o,,  Inc. 
3518  W.  Devon.  Chicago  C-.0S45. 
Phone:  3I2/IR.  8-9820,  or  571 
West  Randolph,  Chicago  6060G. 
I'honc:   312/263-5076. 


•  MICHIGAN  • 

The  Jam  Handy  Organization,  2821 
E.  Grand  Blvd.,   Detroit  48211. 
Phone:  313/TR  5-2450. 

•  MISSOURI  • 

Swanli  Motion  Pictures,  Inc.,  621  N. 
Skinker,  St.  Louis.  Mo.  63130, 
PA  6-3333. 

•   OHIO   • 

Academy  Film  Service,  Inc.,  2110 
Payne  Ave.,  Cleveland  44114. 

Films  Unlimited  Productions,  564 
Park   Avenue.    Mansfield. 

Fryan  Film  Service,  2929  Prospect 
Ave.,  Cleveland  44115. 

Sunray  Films,  Inc.,  2005  Chester 
Ave.,  Cleveland  44114. 

Twyman  F'ilms,  Inc.,  329  Salem 
Ave..  Dayton  45401. 

M.  H.  Martin  Company,  1118  Lin- 
coln Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 
HO  6-1651. 

The  Jam   Handy  Organization,   305 

Taft  Building,    1680  N.  Vine  St., 
Hollywood  90028.  HO.   3-2321. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  90028. 
Phone:  213/HOIIywood  6-7681. 

Raike   Company,   Inc.   A-V   Center, 

641    North    Highland    Ave.,    Los 
Angeles  36,  933-7111  (A/C  213). 


SAN   FRANCISCO   AREA 

Photo  &  Sound  Company,   116  Na- 

loma    St.,    San    Francisco    94105. 
Phone:  415/GArfield   1-0410. 


•  COLORADO  • 

Cromars'  Audio- Visual  Center,  922 
Bannock,  Denver  80204. 

•  OREGON  • 

Moore's  Audio  Visual  Center,  Inc. 
234  S.E.  12th  Ave.  Portland 
97214    Phone:   503/233-5621. 

•  UTAH  • 

Deseret  Book  Company,  44  East 
South  Temple  St.,  Salt  Lake,  10. 


FRANCE 

—  Film  Laboratories  — 

COMPAGNIE  LYONNAISE 
de  CINEMA  S.  A. 

71  rue  de  la  Hepubliquc,  Lyon 
Rhone.    France 

Phone:  37-88-92 

Laboratory  and  screening  room: 
274  cours  Emile  Zola  a  Villeur- 
banne  (Rhone).  Phone:  84-87- 
98 

Henri  Giraud,  President  of 
Administrative  Council 

\'ictor  Kaiidelaft,  Administrator- 
Director  General 

Andre  Jalibert,  Commercial 
Director 

Services:  35mm  developing,  print- 
ing, editing,  titling;  16mm  printing, 
titles;  screening  room,  ilouble  head. 

I^BORATORIES  CINEMATO- 
GRAPHIQUES  C.T.M. 

66    rue    Picrre-Timbaud    Genne- 

villiers  (Seine) 
Phones:  GRE  473  46-00 


LABORATORIES  FRANAY  TIRAGES 
CINEMATOGRAPHIQUES  L  T.  C. 

19,    Rue    M.irius    Franav,    Saint 

Cloud  (S  &  O)  France   ' 
Phone:  MOLitor  69-20 
Cable:  Labofranay,  Paris 
Albert  Passy,  Co-Director 
Jacques  Hawadier,  Co-Director 

Services:  35mm:  black  &  white  and 
color;  gcneriqurs;  special  effects, 
trick  work,  mattes;  titling,  .ill  lan- 
guages, chemical  ;md  optical;  the- 
atre 70mm:  negative  processing; 
workprints  and  .35nim  optical  reduc- 
tion; film  treatment,  6  track  mag- 
netic re-recording  and  4  track  (35- 
niin);  trick  work;  p,rncriqucs.  8  mm/ 
16mm  ser\ices  at  Tirage  16mm,  69, 
Ave.  Pasteur,  Montreuil  (Seine). 
Phone:  AVRon  35-50. 


VITFER  /  E.   LEZE 
CINE  TV  LABORATORIES 

1  Rue  Charles  Marie  Widor, 

Paris  WIenic.  France 
Phonos:   AVT  SS-0,'>;  MIR   ,"53-50 
Branch:  Issv,  47  Rue  N'ictor  Cres- 

.son.   Phone:   MIC  46-99 
Year  of  Organization:   1934 
I'jiiile  Lcze,  President 
lean  N'emay,  Technical  Director 

Services:  35mm:  black  &  white 
processing,  printing,  Fastmancolor 
printing.  16mm:  Ektaohrome,  proc- 
essing, printing,  A  &  H  rolls,  special 
effects,  negative,  positive,  reversal. 
Special  services;  16mm  sound  trans- 
fer, ()|itieal  or  magnetic;  animation 
stands— 16/35mm.  One  hour  service 
for  TV  newsreels. 


•.*•  For  the  Ix'st  in  overse.xs  film  serv- 
ices, use  these  listing  pages  through 
the  year  ahead.  They're  aependablel 


—Music  Libraries— 

CHAPPELL  S.  A. 
83,  Boulevard  Iloussman,  Paris  8 
Phone:  387-4293 

-Equipment  Hire—  ^ 

CINE   LUMIERES   DE   PARIS 

60,  rue  Carnot,  Boulogne,  S/Seine 
Phone:  Molitor  41.37 
Year  of  Organization:   1955 
Mme.  Christian  Duvalei.x, 
President,  Directrice  Generale 

Services:  Lighting  equipment. 

AUSTRIA 

—  Film  Laboratories  — 

WIEN-FILM  Ges.  m.  b.  H. 

Cobenzgasse  32.  Vienna  19 
Phone:  \'ienna  36-22-52 
Telex:  01-2824 

Services:  Studios,  35mm,  16mm, 
b&w  and  color  laboratories;  dubbing, 
recording,  re-recording  facilities; 
cutting  rooms;  camera  hire. 

DENMARK 

—  Film  Laboratories  — 
JOHAN  ANKERSTJERNE 

Lvgten,  47-49,  Copenliagen,  N.  V. 
Phone:  .^egir  1700  

SEimcES:  35mm,  16mm,  b&w;  Easl-^__ 
man  Color. 

A/S  NORDISK  FILMS  TEKNIK       | 

Rcdhavnsvcj-Frihavnen,  3 

Copenhagen  ^ 

Phone:  Tria  2601 
Telex:  5006 

Services:  3.5mm,  16mm,  b&w  and 
color  laboratories;  preview  theatre; 
sub-titles. 


Recording  Studios 
TIVOLIS  CONCERT  HALL 
N'cstcrbrogade.  Copenhagen 
Phones:  NIL  1001/1010 

GERMANY 

—  Film  Laboratories  — 

Cutting  Rooms/Sound  Studios 

ARNOLD  &  RICHTER  K.  G. 

lurkcnstr.  S!),  S  Munich  13 
Phone:  :Ui.5i)l 
('able:  Arrililm 

—  Sound  Recording  Studios  — 

BERLINER  UNION-FILM 

GMBH  &  CO.  STUDIO  KG 

Oberlandstr.    26-35,    1    Berlin   43 

(Tenipolliof) 
Phone:  70  00  1 1 

Cable:  Herliiuuiionfilm  i 

Dr.    Ilenuaiui   Sehwerin,   Btisin«SS 

Manager 
Kuit  Ezner.  Business  Manager 
Dieter  Cliarisi\is,  Bus.  Mgr. 
Dieter  Charisius,  Bus  Mgr.  {cont.). 
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tools 

for  the 

industry 

For  dependable 
equipment  to  do 
many  jobs  in  the 
Motion  Picture 
and  Television 
industries,  the 
professionals 
look  to  Moviola. 


Power  Rewinders 
Film,  Video  Tape 

Library  Reader 
16mm  Sound  Film 

Editing  Tables 

Moviolas 

Sound  Readers 

Differential  Gear 
Rewinders 

Video  Tape  Sound 
Reader 

Crab  Dollies 

Syncfironizers 

Hand  Rewinders 

Motor  Drive  for 
Syncfironizers 

Rewinders 


Write  for  free  literature 
specifying  iterDS  that  interest  you. 


-     -         5539  Riverton  Ave. 
North  Hollywood 

niOVIOlu     Ptione:  (213)  877-2173 

manufacturing  co.    Cable  Address:  Moviola 

North  Hollywood,  Calif. 


Dirty^ 


Brittle? 


Stained? 


Scratched  ? 


Worn? 


'  Rainii? 


Damaged? 


Send  It  to 


Specialists  in  the  Science  of 

FILM  RE.JUVENATION 

FOR  16  MM  AND  35  MM 
RAPIOWELO  Process  includes    treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

.8MM  SERVICES  NOW  AVAILABLE. 


Send  for  free  Brochure, 
"FACTS  OS  FILM  CARE'' 


^ 


ARID  FILM 
TECHNIQUE.  INC. 


37-02  27  ST..  L.  I.  C.  1,  N.  Y. 
STIIIwall  6-46O0  •  E>t.  1940  i 
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IHL  LUn  ORIAL  \  ILVVPOIM  : 

(CONTINUED  FROM  THE  PRECEDING  PAGE   105) 

ant.  It  is  designed  to  assist  architects,  hotels 
iind  companies  in  the  initial  design  or  modi- 
fication of  conference  facilities.  Noting  the 
number  of  such  installations  by  both  large 
and  small  concerns  throughout  the  world  (and 
others  impending)  this  booklet  serves  a  real 
need.  It  should  also  prove  helpful  to  those  who 
must  evaluate  conference  sites  for  meetings, 
seminars,  conventions  and  other  activities  in- 
volving sizeable  group  participation. 

Included  in  the  report  arc  25  key  points  to 
be  considered  in  meeting  room  planning,  sche- 
matic drawings  and  photographs  for  a  typical 
conference  room,  lighting  and  seating  diagrams, 
a  planner's  guide  developed  for  the  American 
Oil  Company,  and  a  bibliography  on  the  sub- 
ject which  includes  numerous  references  to 
such  features  which  have  appeared  in  the  pages 
of  Business  Screen. 

The  report  is  available  to  non-members  of 
the  Association  as  well  as  its  members.  The 
member  price  is  $3.00  per  copy;  the  non- 
member  price  is  S5.00.  Quantity  discounts  are 
available.  Contact  the  Publications  Depart- 
ment. Association  of  National  Advertisers,  155 
East  44th  Street.  New  York,  N.Y.  10017. 
*  *  * 

Brief  Notes  About  Men  Who  Make  Pictures 
i-~  David  \V.  Nelson  has  been  appointed  di- 
rector of  production  services  at  Swanson  Pro- 
ductions,  Inc.,   Milwaukee,   Wisconsin. 


STATEMENT  OF  OMTSERSHIP,  MANACENJENT  AND  CIR- 
CILATION  (Act  of  Octobrr  23,  1962:  Section  4369.  Tiilc  39, 
United  Sliics  Code).  1.  Date  of  filing:  October  28,  1966.  2. 
Title  of  publication:  Business  Screen  Sfaitajine.  3.  Frcqucricy 
of  issue:  citfht  times  annually  at  six-wrck  intcrs-als.  4.  Location 
of  known  office  of  publication:  7064  Sheridan  Road.  Chicago. 
Cook.  Illinois  60626.  5.  Location  of  the  headquarters  or  general 
business  offices  of  the  publishers:  same.  6.  Names  and  addresses 
of  publisher,  editor,  and  manaving  editor:  Publisher:  O.  H. 
Coelln.  "CM  Sheridan  Road,  Chicago.  Illinois  60626.  Editor, 
Nfanaiting    Editor:    same. 

7  Osvner:  Business  Screen  Magazines,  Inc.,  7fX>4  Sheridan 
Road,  Chicago,  Illinois  60626:  Otto  H.  Coelln.  7064  Sheridan 
Road.  Chicago.  Illinois  60626:  Robert  Seymour,  Jr.,  442  W. 
.iTth   St..   New  York   City,   NY.    10019. 

8.  Known  bondholders,  mortgagees,  and  other  security  holders 
owning  or  holding  1  percent  or  more  of  total  amount  of  bonds, 
mortgages   or   other  securities:   none. 

9.  Paragraphs  7  and  8  include,  in  cases  where  the  stock- 
holder or  security  holder  appears  on  the  books  of  the  company 
as  trustee  or  in  anv  other  fiduciary  relation,  the  name  of 
the  person  or  corxwration  for  whom  such  trustee  is  acting,  also 
the  statements  in  the  two  paragraphs  show  the  affiant's  full 
icnou ledge  and  belief  as  to  the  circumstances  and  conditions 
under  which  the  stockholders  and  security  holders  who  do 
not  appear  upon  the  books  of  the  company  as  trustees,  hold 
stock  and  securities  in  a  capacity  other  than  that  of  a  bonafide 
owner.  Names  and  addresses  of  individuals  who  are  stock- 
holders of  a  corporation  which  itself  is  a  stockholder  or  holder 
of  bonds,  mortgages  or  other  securities  of  the  publishing  cor- 
poration have  been  inrliideH  in  paragraphs  7  and  8  when  the 
interests  of  such  individuals  are  equivalent  to  1  _  percent  or 
more  of  the  total  amoimt  of  the  st€>ck  or  securities  of  the 
publishing    rorjMiration. 

10.  This  item  must  be  completed  for  all  nublications  except 
those  which  do  not  carrv  advertising  other  than  the  publisher's 
own  and  which  are  named  in  sections  132:231.  and  131' 233. 
Postal  Manual  fSections  43.^1,  435h.  and  4356  of  the  United 
States  Code).  .\.  Total  no.  copies  printed  (net  press  run) 
average  no.  copies  each  issue  during  preceding  12  months: 
8600  Single  issue  nearest  to  filing  date:  8.600.  B  Paid  circu- 
iation:  i  Sales  through  dealers  and  carriers,  street  vendors 
and  counter  sales  ('average  no.  copies  each  issue  during  pre- 
ceding 12  months)  360;  single  copies  nearest  to  filing  date: 
38'».  2.  Mail  subscriptions  (average  no.  copies  each  issue  during 
preceding  12  months)  7.100.  Single  issue  nearest  to  filing  date: 
7.632.  C.  Totai  paid  circulttion  (average  no.  copies  each  issue 
during  preceding  12  months):  7460;  (single  issue  nearest  to 
filing  date):  8017.  D.  Free  distribution  (including  samples) 
bv  mail,  carrier  or  other  means  (average  no.  of  copies  each 
issue  during  preceding  12  months):  1.040;  (single  issue  nearest 
to  filing  date):  183  E.  Total  distribution  (Suni  of  C  and  D'. 
(average  no.  nf  copies  each  issue  during  precedint'  12  monthsl- 
R.VIO;  (single  issue  nearest  tn  filing  date):  8.600.  F.  Office  use. 
left-over,  unaccoimted.  spoiled  after  printing  (average  no. 
copies  each  issue  during  preceding  12  months!  ■  100:  (*ingle 
issue  nearest  to  filing  date!  none.  C.  Total  (sum  of  E  &  F — 
shnttid  equal  net  press  run  shown  in  A):  (average  nr  cofsies 
each  issue  during  preceding  12  months):  8.600;  fsipi;''-  issue 
nearest    to    filing    date):    8.600. 

I  certify  that  the  statements  made  by  me  above  ^r.:  correct 
and   complete. 

O.    H.   Coelln,    Publisher 
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i.  he  objectives  of  Comprehensive  Service 
Corporation  are.  as  the  name  implies,  to 
render  the  most  comprehensive  and 
satisfying  service,  with  complete  under- 
standing uf  the  needs  of  all  who  require 
motion  picture  equipment,  accessorit^  and 
supplies. 

We  point  with  pride  to  our  long  list  of 
large  and  small  customers  all  over  the 
world,  who  have  been  coming  tu  us.  agaift 
and  again,  over  the  many  years.  Our  ever 
expanding  business  is  proof  of  their  con- 
fidence in  the  quality  of  our  products,  our 
dependability    and    expert    knowledge. 

COMPREHENSIVE  SERVICE 


NEW  YORK 
10023 


HOLLYWOOD 
90038 


a  color  lovie 
complete  in  1  week? 


ZOOIVIS 

art,  Silm  clips 
^products 
SYiicliroiiixeil 
to  voiriv  iiiiisitv 
soiiiiil  effects 
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FILM   PRODUCTION   SERVICE   COMPANIES:     REFERENCE     SHELF 


BERLINER      UNION-FILM: 

Skkvkes:  Music  rccxjrding;  dubbing 
and  inixiuK  studios;  laboratory  for 
16/3">nun.  black  &  white  aii(l  itjlor; 
optical  and  title  ser\ices;  studio 
rcntal^  for  film  and  tv  production, 
le/.VJnini.  (>  sound  stages,  set  con- 
sfniction  facilities.  J  channel  stereo 
retxirding  e<|uipnient,  etc. 


ITALY 


* 


TECHNICOLOR  ITALIANA 

Nia   Tilnirlina,    ll.tS.    Home 
PhoiH-:  416-447 

Dr.  (iiulio  Monteieoni,  Director 

Gimral 
Ren/<i  Axanzo,  Sales 
Dr.  Ciiido  .Marpicali,  Plant 

MatuiRcr 

Sebvk  Es:  see  Technicolor,  U.S.A. 


SPAIN 

—  Film  Laboratories  — 

FOTOFIIM  S.  A.  E. 

Tra\crscra    <lc    Oall.    117    v    119, 

BarcvliMia 
Plioiif:  2:l.>-0I-00 
(  able;  Folofisa 

Branch    Olfice:    Folofilm    Madrid. 
S.     A.     I'ila    (le    Zarai;r>/a.     .30, 
.Madrid,  Fhone:  2.^.>-.K>-()7 
Daniel     AraK<Jhes.     Harniro     Ara- 
gones,  Ant<inio  Pujol,  Maruificrs 
btuvicKs:     frinini.     70inni.     33inm 
16mni,    8n)m.    black    &    white    and 
color.  Special  effects,  titles. 


FOTOFILM  MADRID,  S.  A. 
I'il.ir  tie  Zarag07.a,  30,  Madrid 
I'hone:  2.1.5.30-07 
('able:  Qiiinu'nsa 
(See  coinplrle  listing  tituh^  Fotofilm 
S  A  /•'  .  liarrtloiui) 


SWEDEN 

Film  Laboratory 

AB  NORDISK  FILMKOPIA 

Nona    ,Slalii)ii.si;atan    79-Sl,    7    tr. 

.StiK'kholm 
Phone:  2.}-47-8.'> 
Cable:  Filnikopia 
Oskar  Ertnaes,  Manager 

Services:  35nini;  black  &  white  and 
color;  ItJnim;  black  &  white  and 
color;  reversal  print,  black  &  white 
and  color.  W'ctprinling;  ciieniica! 
subtitling;  optical  printing;  sound 
studio. 


—Equipment  Hire— 
AB  SANDREW-ATELJEERNA 

Filnistaden  Solna  2 
Phone:  .S3  04  30 
Cable:  Sandrcwstiidio 
Eric  W'cniierholni,  President 

SEB\aCES:       Photographers;      studio 
hire;  eqm'pnicnt  hire 

Sterling  Movies'  Chicago  Office 
Now  Located  at  69  W.  Washington 

The  C'liicago  regional  office  of 
Sterling  Movies,  Inc.,  sponsored 
lilm  distribution  company,  has 
moved  to  new  and  larger  quarters. 
The  operations  stall  has  moved  to 
309  West  Jackson  Boulevard, 
while  the  expanded  sales  staff  has 
been  relocated  in  the  new  Bruns- 
wick Building  at  69  West  Wash- 
ington Street. 

Frank  Havlicek,  vice-president, 
formerly  in  charge  of  Sterling's 
Washington,  D.C  branch,  has 
moved  to  Chicago  to  head  up  Mid- 
Western  sales  and  operations.     • 


YOU'RE  INVITED  TO  JOIN  OUR  SUBSCRIBER  FAMILY! 
•  To  get  all  the  news  and  fealures-in-depth  about  the  latest 
and   best   in   audiovisual   tools  and   techniques,   just    fill    in 
the  convenient  Reservation  Form  below  and  mail  to  us  today: 

Yes,  Enter  My  Subscription  to 

BUSINESS    SCREEN    MAGAZINE 


n  One  Year  (Eight  Issues)  $3.00 

Nome: 

Company: 

Position: 


n  Two  Years  $5.00 


Address: 


City 


State 


Zipc"). 


□  Check  Enclosed  □  Bill  Company  □  Bill  Me 

Subscribers  in  Canada  and  obroad  poy  $4.00  a  year,-  $7.00  lor  two  years. 


AMA  10  Publish  Revised  Edition 
of  Medical-Surgical  Film  Catalog 

■  V  The  American  Medical  Associa- 
tion's catalog  of  selected  medical 
and  health  lilms,  containing  des- 
criptive listings  of  more  than  4,000 
lilm  titles,  will  have  a  new  and 
revised  edition  on  January  2.  More 
than  1,000  new  entries  have  been 
added  since  the  first  edition  was 
released  in  1964. 

The  first  catalog  of  films  pro- 
duced by  automated  handling  of 
data,  it  is  primarily  directed  to 
those  concerned  with  the  educa- 
tion of  medical  students,  interns, 
residents,  physicians  in  all  spe- 
cialties and  participants  in  fields 
allied  to  medicine.  All  films  listed 
are  readily  available  in  the  United 
States  and  have  been  found  useful 
by  recognized   review  groups. 

The  revised  edition  not  only  up- 
dates previous  material  but  also 
features  a  refinement  and  reorgan- 
ization of  format.  A  more  com- 
prehensive and  more  generic  ap- 
proach to  the  teaching  and  learn- 
ing needs  of  its  users  guided  the 
preparation  of  this  comprehensive 
new  work. 

Copies  of  the  AMA  catalog  of 
"Medical  and  Surgical  Motion  Pic- 
tures" will  be  made  available  with- 
out charge  to  qualified  recipients 
in  the  fields  noted  above  from  the 
Medical  Motion  Picture  Section, 
Department  of  Postgraduate  Pro- 
grams, American  Medical  Associa- 
tion, 53.'S  N.  Dearborn  St.,  Chica- 
go, 111.  60610.  • 

;•:  t-  * 

New  DuKane  Directory  of  Sound 
Filmslrips  Lists  1,719  Subjects 

f:  The  Audio-Visual  Division  of 
the  DuKane  Corporation,  St. 
Charles,  III.,  has  announced  publi- 
cation of  a  new  "Audio-'^'isual 
Source  Directory  of  Fducational 
Sound  I'ilmstrips." 

The  second  edition  of  this  di- 
rectory lists  1,719  sound  tilmstrips 
(slidcfilms)  available  in  virtually 
every  major  curricuhir  ;irea.  Most 
of  these  were  produced  by  spe- 
cializing educational  lilm  com- 
panies and  otferod  for  outright  s;ilc 
to  schools.  An  incre;ising  number, 
however,  are  being  circulated  by 
private  companies,  trade  and  pro- 
fessional groups  on  ;i  free-loan 
basis. 

For  example,  in  the  new  direc- 
tory, Cessna  Aircraft  offers  an  "air 
age"  educational  film  library  of 
eight  complete  productions,  includ- 
ing one  on  "pre-llight  f;icts." 

The  Delco-Remy  Division  of 
General     Motors    circulates    four 


sound  slidelilms  in  color  on  auto- 
motive  electricity:    Federal- Mogult  ^ 
Service  offers  six  subjects  on  auto- 
motive mechanics. 

Victor  Comptometer  Corpora-i  i 
lion's  business  machines  division  ' 
slidcfilm,  aimed  at  recruitment  of 
Comptometer  and  punch  card  op- 
erators, is  in  wide  demand  among 
schools,  particularly  among  guid-j 
ance  counselors. 

Write:  Audio-Visual  Division, 
DuKane  Corporation,  St.  Charles. 
Illinois  60174,  for  a  desk  copy  m 
this  useful  directory  on  your  com- 
pany, trade  group  or  institutional 
letterhead.  • 


Shell  Molding  Casting  Process 
Shown  in  "Jewels  for  Industry" 

i:  A  new  I4-minule  motion  pic- 
ture, Jewels  for  Industry,  explains 
the  benefits  of  the  shell  molded 
steel  casting  process.  Produced  by 
Pilot  Productions,  Inc.,  Evanston. 
Illinois,  for  Superior  Steel  Castings 
Company,  the  film  demonstrates 
how  the  process  eliminates  man\ 
finishing  operations;  provides  higb- 
strength,  light  parts;  and  minimi/, 
the  need  for  machining  because  oi 
precise  tolerances. 

This  useful  lilm  traces  early  ex- 
periments with  shell  moldings,  ex- 
plains the  ditficulties  encountered 
and  discusses  research  which  ulti- 
mately led  to  the  development  and 
formulation  of  sand  suitable  for 
shell  molding  steel  castings.  Indus- 
trial users  interested  in  this  process 
may  write  for  free  loan  of  a  print 
to  Superior  Steel  Castings  Co 
Benton  Harbor.  Mich.  • 


"Dig  Big"  Shows  Contractors  the 
Benefits  of  BLH-Lima  F.xeavators 

vV  B;ikh\in-I  ima-llaiuiilon's  Con- 
struction Hquipment  Division's  new 
film,  Dii;  B;,e.  is  show  ing  how  con 
tractors  can  protitably  ajiply  BLl 
Lima  exca\ator  equipment  on  proi 
ects  ranging  from  major  rock  cui 
on  highway  construction  to  tb( 
buikling  of  ihims  and  breakwaters 

In  this  22-niiiuitc  sound,  colo 
film  ( 16nim )  the  shovels  and  back 
hoes  pictured  on  various  project 
range  in  capacity  from  one  ani 
one-half  to  eight  cubic  yards.  Tin 
basic  theme:  where  prtKiuciioi 
counts,  big  excavators,  sized  t( 
permit  use  of  bigger  and  fewei 
liiuil  units  ;md  to  reduce  ilrillini 
and  shooting  requirements,  are  th( 
key  to  profitable  operations. 

To  arrange  for  showing:  contaO 
Bl  II  I  im;i  ilistribiitors  or  write  th( 
Advertising  Department,  Baklwin- 
Lima-Hamilton  Corp..  lima  Plant 
Lima.  Ohio  4.S8()2.  • 
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MOVIELAB,  INC. 

Movielab  Building 

619  West  54th  Street 

New  York.  N.Y.  10019 

JUdson  60360 

Cable:  MOVIELAB    Telex:  12  6785 
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THE  CHANCE  YOU  TAKE 
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General  Tire  &  Rubloer  customers  are  "sold" 
with  the  help  of  an  eight-minute,  exciting 
motion  picture  in  color,  "The  Chance  You  Take". 

They  stop  in  their  tracks  to  see  and  they  remain 
to  get  the  message. 

When  hidden  values  of  your  product  need  to  be 
visible  .  .  .  when  demonstrations  of  product 
are  difficult  at  the  point -of-purchase  .  .  . 
the  approach  of  General  Tire  suggests  an 
economical  sales  strategy. 

Set  up  to  assist  in  putting  across  the  story 
of  your  product  and  your  sei-vices  is  .  .  . 

THE  JAM  HANDY  ORGANIZATION 

NEW  YORK      .      DETROIT         •         CHICAGO      •      HOLLYWOOD 
JUdson  2-4060   •    TRinity  5-2450   •    STate  2-6757   •    HOHywood  3-2321 


MOTION  PICTURES 
BUSINESS  THEATER 
SLIDES  •  SLIDEFILMS 
TRAINING   AIDS 


BUSIN 


^GAZJNE.  TOOLS  AND  i  t.^^ 


IN 
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S  POR  AUDIO  &  VISUAl    r-i 


D.  8  •  vnr  TTx^i? 


0"7  nn  Ty-^T-. 


Capture  3  million  people 
for  5  minutes. 


Just  give  us  an  interesting  and  informative  5minute  film 
and  we'll  do  the  rest.  We'll  make  sure  that  it's  seen  by 
people  you  want  to  interest  and  inform,  people  who  want 
to  know,  people  on  the  go:  in  airports,  resorts,  com- 
munity groups,  and  in  the  home  on  TV. 
With  only  150  prints,  we'll  get  you  up  to  7,000  showings: 
up  to  2,500  showings  per  year  m  our  free  Skyport  Cin- 
emas: up  to  2,000  resort  showings  during  the  summer 
months;  2,500  community  shows  (clubs,  churches, 
schools  nnd  travel  groups);  and  hundreds  of  telecasts. 


Your  film  can  be  specially  produced  or  a  Digest  "liftout" 
from  a  longer  film  already  made.  Either  way,  in  the  hands 
of  Modern,  it  becomes  a  powerful,  low-cost  communica- 
tions tool  to  tell  your  sales  or  corporate  story  to  millions 
of  people  throughout  the  country...  in  only  5  minutes. 
For  information  about  Modern's  markets  and  opportuni- 
ties for  your  5  minute  Digests,  contact  your  producer  or 
write  for  "The  Facts  about  5  Minute  Films."  Modern 
Talking  Picture  Service,  Inc.,  1212  Ave.  of  the  Americas, 
NewYork,N.Y.  10036.     „„^ 
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tnlking    picturn    service,  inc. 


How  Does  Caterpillar  Demonstrate 

a  32  Ton  Earthmover 
in  a  Prospect's  Dffice? 


With  Color  Movies 
in  a  3  ounce  Cartridge 
-  A  Technicolor 
Magi-Cartridge  " 


YOUR    PRODUCT  COMES   ALIVE 


Technicolor  Instant  Mowie  System 

Instant  Proiector  &  MagiCartridge 

Snap  in  the  Magi-Cartridge '»^  and  POW! 

Instant  Color  Movies 

Never  Any  Threading  or  Rewinding 

Low  Cost 

Lightweight  8  lb.  Projector 

Super  Brilliant  Lamp  gives  Bright,  Bright 

pictures  in  any  room 


PTOI  Technicolor 

LA-JcOFR  F=>OFR/^"riOrNI 

COMMERCIAL      AND      EDUCATIONAL     DIVISION 


COLOR   MOVIES 


-1        i 


FREE  —  TECHNICOLOR  SAHS  MAKEH  NlWi  — 
ACTUAL  CASE  HISTORIES  SHOW  HOW  LEADING  COM- 
PANIES ARE  USING  THIS  EXCITING  NEW  SALES  TOOL 
—   THE   TECHNICOLOR   INSTANT   MOVIE   SYSTEM. 


1  TECHNICOLOR 

CORPORATION 

1    Commrrti.il  A 

Ed. 

c.ilion.i 

Divisi 

on 

1    198S  Pljicenti.1 

Ave..  Costa  Mesa 

.  Cal.l. 

92627 

I          Send  me  a 

free  copy  o 

1  Sales 

Maker 
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For  those  in  Line  and  Staff  Manage- 
ment, who  supervise  the  work  of 
others: 

SUPERVISOR 

TRAINING 

ON 

HUMAN   RELATIONS 


Number   Eight 


Volume   27 


Every  Company's  Chief  Executive  knows 
the  importance  of  having  all  managers 
and  supervisors  develop  a  deep  under- 
standing of  human  behavior . . .  and  how 
to  successfully  achieve  better  human 
relations  with  others  . . .  how  to  develop 
an  esprit  d'corps.  which  will  have  every- 
one trying   harder ...  to  achieve  more. 

Why  so  many  management  failures? 
One  of  the  country's  largest  institutions 
In  its  field,  after  researching  the  prob- 
lem, discovered  that  of  those  who  fail 
as  managers  . . .  2%  do  so  because  they 
lack  technical  knowledge  ...  while  98% 
fail  because  they  lack  "people  knowl- 
edge "  and  how  to  work  with  others. 

How  to  gain  "people  knowledge" 
•SUPERVISOR  TRAINING  ON  HUMAN 
RELATIONS'  is  a  complete  16  hour 
course,  including  filmstrips.  manual  and 
supplementary  material,  which  drama- 
tically demonstrates  how  to  successfully 
handle  such  supervisory  responsibil- 
ities as: 

•  Promoting  Cooperation 

•  Interpreting  company  policies 

•  The  Supervisor  as  a  representative 
of  management 

•  Maintain  discipline 

...and  many  other  equally  impor- 
tant supervisory  responsibilities 

How  to  "judge"  the  program  before 
you  buy 

Don't  take  our  word  for  it.  Our  "preview" 
offer  permits  you  to  "see  and  judge"  the 
program  for  yourself.  A  small  handling 
charge,  credited  to  the  purchase  price, 
allows  you  a  5day  examination  period 
of  your  choice. 

MAIL  COUPON  TODAY.  .  .  FOR  PREVIEW  OFFER 

GiiiJiil  FILM  Miisiles 

ROCKET 


INC 

PICTURES 

Moil  coupon  lor  preview  d''a><\ 

ROCKET  PICTURES,  Inc.  Dcpl.  BS  32R 

1150  Well  Olive  Avenue 

Burbonk,  Colifornio  91506 

Tell    ui    how    we    may    preview;    "SUPERV 

TRAINING  ON  HUMAN  RELATIONS.  " 

Nome     „ 

Addreii  ^ 

City  Slate  Zip  Cod«.. 


Company 


Title 


BUSINESS  SCREEN 

^oo/^  att</  ^ec/i*tiquei  o^ '^otnniunica/iott 

A   Preview   of  This   Month's   Features 

Right  Off  the  Ncwsrecl:   Events  of  the  Month    4 

Camera  Eye:  the  Editorial  Viewjioint  and  Commentary 12 

Focus  on  Our  Correctional  System:   The  Odds  Against 30 

Foster  Parents  Premiere:  Child  of  Darkness,  Cliild  of  Light  .  .33 
Farmers  Arc  Star  Salesmen  in  Armour's  Vertagreen  Story  ...  .34 
Pan  American  Film  Shows  Many  Facets  of  Historic  Britain  .  .35 
Countcr-Attack  Against  Polluted  Air:  Willi  Each  Breath  ....36 
"New  Directions"  for  the  Nation's  Improving  Railroads  ....37 
Image  of  a  Problem-Solver:  a  New  Worthington  Picture  ....37 
Films  Role  in  Public  Relations,  Training  at  Weyerheuser   ....38 

Well-Promoted  Slidefilm  Plays  Key  Role  in  Marketing 40 

The  Ifpa  Journal:  News  of  the  Chapters  in  Review 42 

Videotape  Helps  Bring  New  Techniques  to  the  Dentist 46 

How  Videotape  Is  Serving  Business  and  Industry   46 

Color  Service  Company  Opens  Model  Lab  Facility  in  N.  Y.   .  .48 

The  Wide,  Wide  World  of  the  Sponsored  Picture    50 

A-V  Equipment  Tradefair:  Notes  About  New  Products  ...  .54 
Business  Screen  Executive:   News  of  Staff  Appointments    ....56 

Useful  Listing  of  Films  for  Sales  Training  Groups   60 

Plus:  the  National  Directory  of  Audiovisual  Suppliers 
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HOLLYWOOO 

SAFETY      FILM 
by      P ARTHENO 

SilUf     mil      |j(ii|jlc     li.id     uiii' 
(lassie  driver  safety  films  ".\n  i 
There     Were     Four"     and    "I 
Court"   while   still    at    MGM,  , 
natural  that  the  new  Parlhenm. 
WDiild    lie    active    in    the    s;il. 
field.    Most   titles   have  won 
awards        (six       NCFS       fii 
plaques)  and  are  recommended  i 
.-\merican   Insurance  Associatioi 


OFFICE   AND    HOME   SAH I 

".Slipv    .ind    tails"      A      1  .    & 

OCCUPATIONAL  SAFET 

"Locked    On"      Cnin.iii-.VvironiO 

SPORT  SAFETY 
"Play    Safe"    (Action    Baseball  f 

COMMUNITY  SAFETY 

"Ho«    to  lliM)dpni()f  .\i;aiit 
Rising  Waters" 

HEALTH    FILMS 
"Some    Call     TheMi     \\  ouder    T- 

(  I' r JOHN") 

"Fair  C^hance"     Planned  Pareiiii< 


BETTER   CAR   CARE 
"Love     Thai    liar"      .Xiiici  ii.in  ' ' 
She   Purrs   like  a   Kitten     Am  ' 

DRIVER    EDUCATION 

"Schooled   in  Safely  '  8  .Shor 

I'ioueei    Hiinu   slnule-eoiiei-pt  p'l 

"What's  Under  Your  Hood? 

"Your  Car  &   the  Laws  of  NaU 

for    loan    prints,    write    or  p' 
Ted   Palmer   at 

PARTHENON   PICTUR 

Cap   Palmer   Exec.   Producer 
2625  Temple  St.    •    Hollywood  K'- 
213-DUnkirk   5-3911 


Riic;iNF(;<;  <;CRE' 


Color  Additive  printing  is  one  more  "plus"  in  Byron's 

favor  and  yours.  Say  goodbye  to  subtractive  printing  with 

its  less-ttian-precise  gelatin  filters.  Color  Additive  printing 

gives  a  consistency  of  color  and  sharpness  of  image  that 

never  varies . . .  print  after  print  after  print.  Skilled  Byron 

people  program  a  control  tape  that  tells  the  printer  what 

to  do.  Three  light  vanes  control  intensity  of  the  primary 

colors  red,  green  and  blue ...  for  perfect  scenetoscene 

color  balancing.  Starts,  stops,  fades  and  dissolves  are 

programmed  too.  Result:  Precision  and  consistency . . . 

yours  at  Byron,  where  film  producers  the  world  over  turn  for 

the  finest  in  16mm  "Color-Correct" "  prints ...  only  at  Byron. 


byron 

MOTION  PICTURES 


Developing 

Printing 

Music 

Sound 

I6mm.  35nim 

Editing 

Color  or  black  and  white 

Exclusive 
"Color  Correct"* 

Complete  Service 

Everything  but  the 
original  photography 


1226     WISCONSIN     AVENUE.     NORTHWEST.    WASHINGTON,     DC      20007    •     TELEPHONE    '302.     FEDERAL     3-4000 
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U.S.  Dcpi.  of  Commerce  Notes 
Optimistic  Outlook  Toward  1967 

■ix  American  industry  is  optimistic 
over  the  outitxik  for  1967,  accord- 
ing to  U.  S.  Secretary  of  Commerce 
John  T.  Connor.  The  Secretary  has 
just  released  (early  January)  the 
1967  edition  of  "U.  S.  Industrial 
Outlook." 

Published  by  the  Department's 
Business  and  Defense  Services  Ad- 
ministration, the  "Outlook"  ana- 
lyses the  prospects  in  78  individual 
industries,  accounting  for  60  per 
cent  of  manufacturing  and  all  of 
the  construction  industry  and  the 
wholesale  and  retail  trades.  In  ad- 
dition, the  report  presents  selected 
data  for  all  other  manufacturing 
industries,  with  complementary  in- 
formation for  all  States  and  major 
cities. 

.According  to  the  1967  "Out- 
'>k,"  14  of  the  78  industries  will 
grow  by  more  than  10  per  cent; 
37  anticipate  increases  between 
five  and  10  per  cent,  24  are  ex- 
pected to  expand  by  less  than  five 
per  cent.  No  comparable  estimates 
were  made  for  the  remaining  three. 


Hniry  Deadline  is  February  20th 
for  National  Safety  Film  Contest 

■:^  Entry  deadline  for  the  1967 
Safety  Film  Contest,  conducted 
by  the  National  Committee  on 
Films  for  Safety,  is  February  20, 
1967.  Outstanding  motion  pic- 
tures and  slidcfilms  on  accident 
prevention,  produced  or  released 
during  1966  are  eligible  for  this 
24th  annual  contest  which  is 
judged  by  the  nation's  foremost 
authorities  in  fields  related  to 
safety  education. 

Awards  are  made  for  motion 
pictures  in  the  following  cate- 
gories: programmed  television  and 
theatrical  subjects;  television  spots 
and  shorts;  occupational,  home 
traffic  and  transportation  films; 
and  general  safety  pictures.  Sound 
slide-films  are  considered  for 
awards  in  a  separate  category. 

Bronze  plaques  are  awarded  the 
outstanding  films  and  "Awards  of 
Merit"  certificates  are  given  other 
entries  deemed  as  making  special 
contributions  to  contest  objectives. 
Films  made  for  "instructional"  or 
"inspirational"  purposes  will  also 
be  judged  separately, 

There  is  no  charge  for  contest 
entries  nor  for  the  awards  sub- 
sequently given.  Entries  will  be 
accepted  only  for  films  delivered 


—  all  charges  prepaid  to  Commit- 
tee headquarters  in  Chicago.  Films 
are  returned,  charges  collect,  in 
late  April  following  their  review 
by  pre-screening  committees  and 
contest  judges. 

Write  for  entry  forms  to  Wil- 
liam Englander,  secretary.  Na- 
tional Committee  on  Films  for 
Safety,  425  N.  Michigan  Ave., 
Chicago,  HI.  6061 1.  Or  phone  him 
at  area  312/527-4800  if  you're  in 
a  hurry  to  meet  the  February  20th 
deadline.  • 

*  *         * 

Computerized  Media  Cataloging 
Considered  by  DAVI  Task  Force 

■ii  Present  and  future  use  of  elec- 
tronic data  processing  for  the  cata- 
loging and  booking  of  educational 
media  for  schools  was  considered 
by  a  task  force  representing  some 
25  specialists  from  education,  gov- 
ernment and  industry  meeting  in 
Washington,  D.  C.  on  October 
27-28  under  the  auspices  of  the 
National  Education  Association's 
Department  of  Audiovisual  In- 
struction. 

As  a  result  of  reports  on  educa- 
tional projects  now  making  use 
of  the  computer  for  film  distribu- 
tion to  schools  in  California, 
Florida,  New  York  and  Michi- 
gan, plus  analysis  of  more  compre- 


hensive and  innovative  progn 
to  come,  the  task  force  concllet 
its  two-day  session  by  assigni  |, 
work  groups  the  task  of  devel(in 
guidelines  and  tentative  stanittj 
in  four  specific  areas. 

Group  I,  a  task  group  on  lis 
Premises  and  Developmeni  j 
headed  by  Sidney  Eboch  of  hi 
State  University.  Group  II,  x 
sidering  the  Coding  of  Matial 
(for  booking  and  cataloging  j 
chaired  by  Charles  Bidwel  o 
Syracuse  University.  This  ^~ 
was  expected  to  report  witl 
days  at  which  time  a  codin. 
was  needed  for  a  film  bookin^  . 
ject  involving  14  New  York  A 
Boards  of  Cooperative  Educaa 
al  Services. 

Group  III,  concerned  withJe 
scriptive  Cataloging,  is  headeb' 
Ford  Lemlcr,  University  of  M 
gan,  and  Group  IV^  charged 
international  coordination  of 
force  activities,  has  Robert 
former  acting  director  of  the  '. 
cational  Media  Council  and  ni 
Peace    Corps    executive,    as 
chairman. 

*        *        * 

American  Film  Festival  Entri 

■■■r  January  27th  is  the  dea 
for  entries  to  the  1967  Amei 
Film  Festival  in  New  York 


JET  STOCK  "T^OOTAGE 


'JET/PISTON/HISTORICAL  AIRCRAFT 
35  MM/16  MM  COLOR  and  BLACK  &  WHITE 
Free  film  provided  to  producers  for  authentic  airline  sequences 


UNITED  AIR  LINES 
Publicity  Department 

Atlanta  523-5516 

Chicago  726-5500 

Denver  398-4535 

Detroit  963-9770 

Honolulu  510  171 


Los  Angeles 
New  York 
Pittsburgh 
San  Francisco 
Seattle 


482-3300 
922-5225 
391-5152 
397-2620 
682-3731 


Washington  737-6830 

Write  for  catalog:  ^ 

UNITED  AIR  LINES  FILM   LIBR/' 

Suite  230,  St.itlcr  Center 

900  Wilshire  Boulevard 

Los  Angeles,  California  90017 


•Jet  mockups  for  in;    nor  (ilniing— New  York  City  and  Hollywood 


United  A  ir  Lines 


Niles  produces 
"One  Reach  One" 


The  series,  now  in  production  at  Xiles,  is  a  radical  departure  in  religious 
television  proKramminK.  When  completed,  the  first  segment  will  con- 
sist of  13  half-hour  documentary  films,  which  will  probe  with  stark 
realism  some  of  the  burning  moral  and  spiritual  issues  confronting 
society  today.  Under  the  title  of,  "One  Reach  One",  the  series  will  be 
ready  for  television  syndication  in  the  Fall  of  1967.  Ralph  Bellamy, 
pictured  at  bottom  left,  hosts  each  film.  At  top  right  is  a  clip  from  one 
of  the  programs,  titled,  "Marriage,  A  Simple  Glory."  At  bottom  right 
is  a  scene  from  another  film,  "The  Sexy  Society."  The  series  is  spon- 
sored by  the  Parish  of  the  Air  of  the  Episcopal  Radio  &  TV  Foundation 
of  Atlanta,  Georgia. 


H  PICTURES  FOR  THEATRE.  TELEVISION  AND  INDUSTRY  •  ANIMATION  •  TV  COM- 
BlS  &  SHOWS  •  SOUND  FILMSTRIPS  •  RADIO  COMMERCIALS  &  SHOWS  •  BUSINESS 


-  ed  A.  Niles  Communications  Centers,  Inc 


IN    CHICAGO:   1058  W.  Washington  Blvd.  31  2-738-41  81 
IN   NEW  YORK:   108  West  End  Ave.  21  2-787-8770 
IN   HOLLYWOOD:   5545  Sunset  Blvd.  21  3-462-731 1 
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SOUND 


BLIMP  PROGRAM 


MODEL  120S  (SPECIAL) 


I 


the  most  comprehensive  in  the  industry— 

exemplifying  tfie  unique  versatility  of  the  Arriflex  35  professional  filming  system 

The  three  sound  blimps  in  the  Arriflex  35  program  cover  every  practical  sync 
sound  filming  need.  Combined  with  Arriflex  35  cameras,  they  perform  to  highest 
sound-stage  standards  and  produce  theatre-quality  footage  with  outstanding  pro- 
duction economy.  Maximum  noise  isolation  is  achieved  by  means  of  a  complex, 
10  stage  lining,  controlled  camera  suspension  and  other  sophisticated  Arri  design 
techniques.  Thru-theiens  viewing  is  an  outstanding  feature  of  all  Arri  Blimps. 


THE  MODEL  1  20S  (SPECIAL) 

This  extraordinarily  capable  Blimp  features:  Thru-the-lens  reflex  viewing; 
external  three-position  follow-focus  control;  external  lens  diaphragm  con- 
trol; two-position  Distance  and  F-stop  scales;  AC  or  DC  camera  drive,  via 
117  v,  AC,  60  cycle,  single  phase  Arriflex  synchronous  motor,  from  power 
lines,  or  via  Arriflex  24  volt,  DC,  Governor  Controlled  Motor  from  24  volt 
battery  supply;  Extra-large  front  port  with  clear  aperture  for  lenses  as  short 
as  18mm  (Schneider  or  Cooke);  ready  access  to 
lenses,  magazine  or  camera  through  three  large 
access  doors;  400  ft.  magazine  capacity.  On 
special  order,  model  120S  Blimp,  may  be  sup- 
plied with  a  special  electrical  system  for  use 
with  Arriflex  35  2C  OS  sync-pulse/ automatic 
clap-stick  system. 


Illustrallon  shows  easy  accessibility  to  Interior 
of  120S  Blimp:  IhrouRh  a  laiee  hinfied  door  on 
led  side;  a  hinged  upper  section  and  a  remov- 
able hinfted  front  window. 


MODEL  1000  ARRI  35  SOUND  BLIMP 


BASIC  ft/IODEL  400  ARRI  35  SOUND  BLIMP 


CORPORATION 
OF       AMBRICA 


25-20  BROOKLYN-QUEENS  EXPRESSWAY  WEST 
WOODSIDE.  NEW  YORK     11377 


I  c  c  c  c  p  D  n 
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mmm 


Where  the  action  is... 


De  Luxe  Laboratories.  Inc..  850  Tenth  Avenue.  New  York,  Ne.-.-  lork  10019  (212)  CI  7-3220. 
West  Coast:  1418  Nortti  Western  Avenue,  Hollywood.  California  90027  (213)  HO  9-3141 

General  Film  Laboratories.  A  Division  of  De  Luxe  Laboratories.  Inc. 
1546  North  Argyle,  Hollywood,  California  90028  (213)  HO  2-6171 
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CHAPPELL 
MUSIC  LIBRARY 

Solves 

All  Music 

Production 

Problems 

• 

Prove  It! 

CALL  US  COLLECT, 

RIGHT  NOW... 

FROM  ANYWHERE! 

(212)  7651742 

MusiCucs  Corporation 

117  West  46th  Street 
New  York,  New  York  10036 
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Sam   Gale   Named   Vice-Prcsideni 
of   Sales    for   Capital    Film    Labs 

C  apital  Film  Laborati>rics,  Inc., 
licadtiiiartcrcd  in  Washington, 
D.C..  has  named  Sam  C.  Gale,  Jr. 
as  vice-president-sales.  He  will  be 
rcspunsible  for  Capital's  total  mar- 
keting, sales  and  promotional  ac- 
tivities. 

According  to  the  company's 
president.  Alfred  E.  Bruch,  "Gale 
was  appointed  to  his  new  position 


f".ipit;il  ni;iii-()ii-in()\e:  Sam  Cale 

because  ul  his  impressive  track 
record  of  the  past  three  years.  Be- 
sides generating  a  majority  of  our 
new  business  in  Washincton,  Sam 


was  chiefly  instrumental  in  de- 
veloping our  new  Miami,  Florida 
laboratory  now  in  operation  .  .  . 
with  very  encouraging  results. 

"Gale  also  originated  and  co- 
ordinated Capital's  advertising,  di- 
rect mail  and  publicity  program 
which  has  paid  off  in  increased 
customer  /company  understand- 
ing," Bruch  said. 

Prior  to  joining  Capital  in  1963 
as  a  sales  engineer,  Sam  Gale  was 
a  writer  and  director  of  industrial 
motion  pictures  for  General  Elec- 
tric in  Burlington,  Vt.  and  holds 
a  degree  in  advertising  from  the 
University  of  Minnesota's  School 
of  Journalism.  • 


Honor  Founders  at  20lh  Birthday 
Meeting  of  Chicago  Film  Council 

ir  The  2()lh  anniversary  of  the 
Chicago  Film  Council,  held  on 
November  17th,  presented  the 
founding  members  of  that  organ- 
ization: its  first  president,  Ralph 
Creer  of  the  American  Medical 
Association;  William  Kruse,  a-v 
veteran  and  film  writer;  and  Wes- 
ley Greene,  founder  and  president 
of  the  International  Film  Bureau. 
Creer  was  presented  with  an  in- 
scribed gavel  and  Kruse  received 
an  honorary  membership  from 
CFC     president      Robert     Seipp, 


Pioiu-iT  president  Ralph  Creer 
rcccUcs  g(/tr/  front  Bob  Scipp 
a.s  Frank  Bronwcll  beann  api 

WTTW-TV  staff  executive.  { 
anniversary  program  arranged^ 
Frank  Bronwell  surveyed  the  \y 
gress  of  educational  and  inform 
tional  films  during  the  past  gi 
decades.  As  chairman  of  the  17t 
International  Film  Festival  Sfin 
sored  by  the  Council,  Greene  c^ 
mented  on  the  need  for  compet 
film  judges  to  "raise  the  stand:ls 
of  all  such  events." 

Sequences  from  early  ediH 
tional  films,  presented  by  i 
Kruse.  showed  the  many  impnH 
nients  in  techniques  now  bg 
applied  in  teaching  media,  o 
well-attended  meeting  incliio 
guests  from  New  York,  Wash,H 
ton  and  San  Francisco.  •- 


ColorTran 

■■■■■•PI    ni-HBi     fOCUSING 

MULT  -BEAM  """"^^ 

LIGHTS 

Instant  Fingertip  Control 
from  Spot  to  Flood! 

Never  before  such  full  control  in  units  so  lightweight 
and  compact!  ColorTran,  Academy  Award  winner  for 
advanced  quartz  iodine  lighting  design,  now  offers  two 
full-focusing  quartz  lights  —  MULTI  BEAM  "lOOO" 
(1000  watts)  and  MULTI  BEAM  "eSO"  (650  watts).  In- 
tensity control  at  10'  from  840  fc  to  140  fc  for  the 
Muiti  Beam  "1000"  (680  fc  to  80  fc  for  the  "650"). 
Ideal  for  studio  or  location  .  .  . 
color  or  black  &  white. 


Multi-Beam  "1000"    Illustrated. 


Write  for 

Detailed 

Literature 


• — m <   II 

T\rai\ 

(213)  843  1200 
1015  Chestnut  Street,  Burbank.  California 

A  BERKEY  PHOTO  COMPANY 
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Lions  ObNtTNC  50ih  Anniversary 
With  Worldwide  Film  Showings 

A-  C  urrcntl\  prc\ lowing  around 
the  world  as  it  helps  launch  the 
50th  anniversary  of  the  Lions  In- 
ternational, is  a  new  15-niiniitc 
color  motion  picture  which  traces 
history  and  development  of  this 
service  organization.  Produced  by 
Wilding.  Inc.  and  translated  into 
nine  languages  in  addition  to  its 
English  version,  the  film  helps 
bring  Lions"  groups  the  complete 
story  of  their  clubs'  programs  for 
aiding  their  fellow  men. 

A  total  of  457  color  prints  made 
possible  simultaneous  showings  in 
many  lands  and  throughout  Amer- 
ica as  members  of  20,000  clubs 
gathered  at  various  district  ban- 
quets on  the  evening  of  January 
14th.  Lions  International  currently 
has  eleven  worldwide  projects  de- 
signed to  aid  the  blind,  conquer 
and  control  polio  and  helping  to 
develop  and  improve  the  lives  of 
young  people  everywhere. 

Clubs    have    also    engaged     in 


some  500.000  local  civic  projects. 
The  familiar  white  cane  of  the 
blind  was  an  early  innovation  of 
the  Lions  and  members  were  in- 
strumental in  having  "White 
Cane"  traffic  laws  passed  in  many 
coimtries. 

The  anniversary  film  is  nar- 
rated by  international  president 
Edward  M.  Lindsey  and  among 
its  foreign  language  versions  are 
prints  in  Farsi,  Finnish,  French, 
German.  Italian,  Japanese,  Portu- 
gese, Spanish  and  Swedish  lan- 
guages. Following  the  Lion's  Dis- 
trict banquet  gatherings,  prints  will 
be  made  available  to  local  clubs 
for  community  group  and  tele- 
vision release. 

*     *     * 

United  Air  Lines  "Film  of  Year" 
45-Minute    Sky-View   of   America 

i-:  Promising  to  be  one  of  the 
"films  of  the  year"  in  1967  is  a 
forthcoming  United  Air  Lines  45- 
minule  color  picture.  Discover 
America,  now  in  finishing  stages 
under  the  supervision  of  Producer 
Rcid  H.  Ray.  Here  are  some  of 
the  advance  highlights: 

Every  scene  of  this  all-Anieri- 
can  panorama  of  travel  was  shot 


from  a  helicopter.  Producer  Ray 
built  on  his  experiences  gained  in 
filming  the  other  outstanding 
United  Air  Lines'  film  on  Hawaii 
and  scenes  for  Discover  America 
arc  said  to  have  notable  impact. 

Narration,  recorded  in  mid-De- 
cember, features  the  voice  of  Bur- 
gess Meredith. 

Finally,  for  the  first  time  in  any 
documentary-television  film  pro- 
duction, according  to  its  creators, 
the  picture  uses  Igor  Stravinsky 
music  for  a  notable  score.  A  60- 
piece  orchestra  conducted  by  Rob- 
ert Craft.  Maestro  Stravinsky's  ar- 
ranger and  conductor,  provides  29 
minutes  of  music  from  Stravinsky's 
■"Symphony  in  Three  Movements," 
"Firebird  Suite."  "Pctruska,""  "Ag- 
on," ""Symphonies  of  the  Winds" 
and  other  numbers.  The  orchestral 
background  was  recorded  in  Holly- 
wood under  the  supervision  of 
Reid  Ray  and  John  Grembcr, 
United  Air  Lines  chief. 

Release  Date  is  January  27th 

With  an  expected  release  date 
of  January  27,  the  air  line  is  plan- 
ning to  use  the  new  picture  as  an 
integral  part  of  its  1967  advertis- 
ing campaign.  • 


Industrial   Safely    Films   Needt 
on  These  Topics  Say  the  Expen 

i-r  There's  real  need  for  industr 
safety  films  in  some  very  speci 
areas,  according  to  a  recent  surv 
of  exp)erts  in  that  field  made 
the  Audio-Visual  Aids  Commitl 
of  the  Industrial  Conference,  N 
tional  Safety  Council  and  the  N 
tional  Committee  on  Films  i 
Safety. 

Safety  films  most  needed  for  ■ 
pcrvisory  and  employee  groups  i 
elude  these  subjects:  attitudi 
housekeeping,  falls  (same  level 
lift  trucks,  payloaders,  lifting  ai 
handling  material,  machine 
guarding,  and  ladders.  Commui 
cations  among  people  is  anoth 
critical  area  of  need  for  both  s 
pervisory  and  employee  groi 
showings. 

Films  for  employee  group  she 
ings  in  these  subject  areas  a 
needed:  first  aid.  eye  protectio 
hand  tools,  hard  hats,  foot  prote 
tion.  hand  injuries,  industrial  h 
giene  and  sanitation,  scaffolc 
other  falls  (different  levels),  safe 
belts  and  lines,  new  employee  i 
(continued    on    page    : 


9  BLOCKS  =  20  YEARS 

COLOR  SERVICE 
HAS  MOVED!! 

Between  where  we  were 

and  where  we  are  is  one  half  mile 

of  city  real  estate . . .  and  more 

than  twenty  years  of  experience, 

customer  service,  and 

equipment  improvement. 

The  question  was  never 

"Can  we  do  it?"  It  was  always 

"Can  we  do  it  best?  ' 

The  answer  is  still  yes  . . . 
only  now  we  say  it  a  little  louder. 

The  showplace  of  film  technology 

*  343    WEST    54TH    STREET 

NEW    YORK,    N.Y.    1  001  9 

TEL.   2  12   •   765-5600 
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amer 


If  8  just  as 

good  even  if 

you  don't 

own  it— 

maybe 

better! 


If  you  already  own  it,  why  buy 
it  again?  When  the  job  calls  for 
a  second  camera,  another  lens, 
additional  lights  —  rent  them 
from  Behrend's!  Six  convenient 
locations  (one  in  Detroit!)  puts 
the  equipment  just  where  you 
need  it!  Anytime  you  need  more 
of  what  you  already  have  call 
the  Behrend  office  nearest  you 
and  rent  it.  (If  you  insist,  we'll 
gladly  sell  it  to  you!)  In  the 
meantime,  send  for  a  copy  of 
our   Rental   and   Sales   catalog.- 


161  E.  GPANn  AVENUE 
CHICAC^  ',0611 

rArea  3  1 


CLEVELAND 

4019  Prospect  •  (216) 

DETROIT 

9930  Qreenfield  Rd.  •  (313) 

KANSAS  CITY,  MO. 

1105  Truman  Rd.   •  (816)  HA  i 

MEMPHIS 

781   Main  Street  •  (901)  9480456 

PHILADELPHIA 

1909  Buttonwood  •  (215)  LO  3-1686 
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l.ook  for  hufxntintt  Sens  About  Snuii  Sound 
ami  Other  Tcchtiictil  IiDiovatioiis  in  19(i7! 
•it  What's  ahead  in  technological  advances  in 
audiovisual  equipment  in  "67?  The  most  basic 
prediction  certainly  concerns  advances  in  8mm 
sound  projection!  An  irresistible  force  in  the 
economy  of  group  film  showings,  the  8mm 
medium  was  in  the  financial  news  of  recent 
weeks  when  the  Norton  Company's  subsidiary, 
National  Research  Corp.  (now  referred  to  as 
Norton's  corporate  research  division),  de- 
veloped a  key  sound  system  ingredient:  a  tiny 
silicon  carbide  diode  which  transforms  electri- 
cal impulses  from  a  microphone  into  flashes 
of  light  that  "write"  a  sound  pattern  on  stand- 
ard black  and  white  or  color  film. 

This  is  basically  a  "home"  movie  develop- 
ment at  present  and  primarily  concerns  8mm 
film  projectors  to  which  the  sound  system  can 
be  added  at  about  $25  a  unit  in  mass  pro- 
duction. It  is  said  to  work  especially  well  on 
the  new  Super-8  filmbase  which  has  adequate 
room  for  the  Norton  sound  track. 

But  that's  a  bit  distant  (it  will  take  many 
months  to  modify  home  movie  cameras  and 
could  be  done  more  easily  on  16mm  equip- 
ment designed  for  conventional  sound  sys- 
tems). What  we're  concerned  with  our  1967 
innovations  and  look  for  ( 1  )  new  8mm  sound 
projectors,  especially  in  the  cartridge-load  field; 
(2)  look  for  new  interest  in  8mm  magnetic 
sound  tracks  following  the  development  of 
multi-macnetic  tracking  duplicators  (by  Bell 
&  Howell  for  Kodak  development);  and  (3) 
look  for  lower  cost  in  highly-portable  8mm 
sound  equipment  that  could  "break"  the  field 
wide  open. 

16mm  sound  projection?  It  continues  to  be 
the  "standard"  of  group  presentation,  fortified 
by  educational,  inilustrial  and  church  inven- 
tories of  600,000  to  700.000  machines  that 
currently  need  more  and  more  prints  to  supply 
the  demands  of  their  viewers. 

There  will  be  still  other  developments  affect- 
ing slide  making  and  projection;  dual-|nirpose 
8mm  sound  projectors,  etc.  We'll  keep  you 
informed  with  authoritative,  experienced  an- 
alysis of  each  new  tool  when  it  has  reached 
a  state  of  markelahHiiy  and  dependable  use  in 
the  audiovisual  program.  Note  those  key  words. 

*  *  * 
v.  S.  Senators  George  Murphy,  Charles  Percy 
Give  Nation  a  Slron^  Conuuanications'  Team 
'fr  When  Illinois'  senator-elect  Charles  Percy 
takes  his  seat  in  the  V.  S.  Senate  Chamber  this 
month,  the  field  of  audiovisuals  will  have  two 
very  well  informed  constituent  members  of  that 
august  body.  Sen.  George  Miirjihy  (R.  Calif.) 
who  recently  said  he  has  "never  been  in  better 
physical  condition"  is  a  former  Technicolor  ex- 
ecutive and  a  great  believer,  like  Chuck  Percy, 
in  the  value  of  effective  a-v  conmuinications. 

(CONTINUED    ON    THE    FOLLOWING    PAGF     14) 


from 

Las-TV 

In  a  word  that  dividend  Is  quality.  The 
kind  of  quality  processing  your  Invest- 
ment deserves.  Quality  that  has  made 
Lab-TV  the  east's  ^1  source  for  re- 
versal processmg.  There  are  two  other 
dividends  you  can  count  on  from 
Lab  TV.  1.  Fast  Reliable  Service.  2. 
Fair  Competitive  Prices.  Could  you 
want  more? 

The  Lab  for 

i6/35mm 

Negative  Positive, 

Black/  White, 

Color  &  Reversal  Film 

OTHER  SERVICES: 

■  I6mm  Color  Printing  ■  Reduction  Printing 

■  Processing  &  Printing    •    Dupe   Negatives 

■  fine   Grain  Positives  ■  Release   Prints 

■  Complete  Services 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  6-2293 


FREE! 

30-DAY 
TRIAL 


there  are  flanges  and  split  reels  which 

HANDLE  ALL  FILM 

any  way  it  comes;  on  reels,  on  positive  cores,  on  negative 
cores,  or  tightwound.  They're  the  new  patented 
MASTEREEL  flanges  and  split  reels. 


there  are  split  reels  whose  halves  are 

IIMTERCHANGEABLE 

flanges  which  can  instantly  engage  with  any  other  flanges 
of  the  same  film  size  to  form  a  split  reel.  They're  the  new 
patented  MASTEREEL  flanges  and  split  reels. 


there  are  flanges  and  split  reels  which  are 

FULLY  COMPATIBLE 

with  all  your  present  equipment;  they  fit  all  rewinds,  pro- 
jectors, editing  or  viewing  equipment.  They're  the  new 
patented  MASTEREEL  flanges  and  split  reels. 

Incredibly  simple,  complefoly  versatile,  these  all-purpose  flanges 

and  split  reels  arc  the  heart  nf  the  new 

M  A5TE  REEL 

FILM  HAIMDLIIMG  SYSTEM 

The  result  of  exhaustive  product  design  and  development  based 
on  years  of  professional  film  handling  experience.  With  just  one 
pair  of  MASTEREEL  split  reels  in  the  film  size  of  your  choice,  you 
can  use  inexpensive  plastic  film  cores  instead  of  reels  and  also 
start  saving  important  money  in  all  other  phases  of  film  handling. 
Anytime  you  choose  to  save  more,  you  can  use  the  new  sturdy 
lightweight  MASTEREEL  plastic  film  cases  for  unbelievable  sav- 
ings in  storage  and  shipping. 

Want  to  know  more?  Write  us  for  details. 

i^  MASTEREEL   IIMDU5TRIES,  INC. 

^^—         25  HOME  STREET,  WHITE  PLAINS,  NEW  YORK  10606    TEL:  (914)  946-4884  /  DIRECT  N.Y.C.  TEL:  (212)  933-1488 

cm  &  MASTEREEL  at*  Trtdcnttrhi  of  MASTEREEL  INDUSTRIES,  INC. 
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tlxpu  07.  Caiuttla's  IOO//1  Ccntctuiiiil  Shotrciise 
Sears  Coiiipli-linn  for  Opeuinfi  Day:  April  2S 
'  With  aclsaiKc  "passrKirt"  ticket  sales  of  S2I 
million  and  90' <  ol  the  fairgrounds  completed. 
Canada's  Expo  67  expects  to  have  its  big  show 
ready  for  visitors  on  opening  day.  April  28, 
in  Montreal. 

Readers  of  Bi  siM  ss  Scrfen  will  get  an- 
other look  at  the  many  intriguing  audiovisual 
displays  and  exhibits  at  Expo  67  in  another 
pre-Fair  special  report  now  being  developed 
for  these  pages.  Like  its  predecessors  in  New 
York.  Seattle  and  Brussels,  this  exposition 
of  mankind's  progress  provides  a  unique  labor- 
atory for  new  tools  and  techniques  of  presen- 
tation and  designers  are  making  the  most  of  it! 
The  overall  theme  "Man  and  His  World' 
observes  Canada's  1 00th  anniversary  in  many 
unique  exhibits  by  that  country's  government 
and  its  provinces.  70  nations  are  participating 
with  pavilions  that  range  from  the  Soviet's 
^15  million  showcase  to  displays  of  Burmese 
jewels  and  the  Nth  Century  crown  of  the 
kings  of  Bohemia.  The  L'.  S.  pavilion,  a  giant 
transparent  get>desic  dome  designed  by  R. 
Buckmister  Fuller,  ujll  include  a  300-seat 
theater. 

Expo  67  expects  35  million  paid  admissions 


and  officials  have  made  careful  preparation  to 
house  them.  $100  million  in  new  hotels  are 
being  completed  for  visiting  throngs;  Expo  has 
rented  80  apartment  buildings  and  has  obtain- 
ed (vrmission  to  use  the  facilities  of  58  Catholic 
btiarding  schools  during  the  summer  period. 
A  S213  million  subway  system  provides  easy 
transport  to  the  fairgrounds  and  at  transfer 
points,  the  Expo  Express  will  deposit  visitors 
at  four  centrally-located  stops  within  the  fair 
itself.  There's  also  an  $8  million  dollar  mono- 
rail which  conveys  visitors  to  many  points 
adjacent  to  exhibits. 

While  the  daily  admission  charge  is  $2.50, 
85%  of  the  attractions  will  be  free,  including 
all  exhibits  and  pavilions  within  the  grounds.  • 


Network  Estimates  Over  9  Million  Homes 
Now  Equipped  With  Color  Television  Sets 
■&■  With  the  boom  in  color  television  receiver 
sets  showing  little  sign  of  abating,  one  net- 
work recently  estimated  that  9,100,000  U.  S. 
households  had  color  sets  as  of  December  1. 
There's  continuing  heavy  demand  for  public 
service  color  films  of  real  interest  to  viewers: 
travel,  home  arts  and  furnishings,  fashions, 
gardening  and  sports  subjects  rate  high  among 
station  program  directors. 

Contact  your   national   film   distributor   for 
data  on  serving  these  color  t.v.  stations. 


\\  ill  the  American  Eilm  Institute  Sub^if 
Traininii  Which  the  Industry  Shoidd  Pay  h; 
it  What  is  the  primary  purpose  of  the  i 
American  Film  Institute,  for  which  hundre<t) 
thousands  of  dollars  are  being  appropriate) 
the  National  Council  of  Arts?  Stated  objen 
most  often  quoted  is  that  the  Institute  is  to  o 
vide  a  training  ground  for  young  people  ?t 
ing  a  future  in  film  production. 

The  recent  appointment  of  actor  Grc- 
Peck  to  a  key  role  suggests  that  the  Hollyv , 
contingent  of  the  motion  picture  industr)'i 
have  much  to  say  about  the  Institute's  fu  t 
We  find  it  strange  that  the  multi-billion  dci 
prosperous  entertainment  and  television  in< 
tries  should  have  to  look  to  Federal  grant: 
this  "need",  especially  in  a  time  of  nati. 
budget  restriction. 

What  is  the  wealthy  Screen  Actor's  CI 
doing  about  apprentice  training?  What  ch; 
has  a  youngster  to  find  employment  within 
tightly-held  organized  crafts  with  their  fan 
to-son  tradition  and  closed  ranks? 

College  and  university  film  units  would i 
appear  to  offer  the  best  chance  to  learn: 
business;  independent  film  production  isj 
other  key  phase  of  the  process.  Community! 
university  theater  activity  serves  as  an  ii| 
training  ground  for  the  actor,  who  also  hi 

(CONTINUED    ON    THE    FOLLOWING    PAGE  ' 
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"PUPPY  LOVE"-  one  of  a  series  of 
reverse  origami  using  the  Du  Art  logotype 


NO  DOGGING  IT  AT  DU  ART.  NEW 
EQUIPMENT,  MORE  SPACE,  EN- 
LARGED STAFF.  HIGHEST  QUAL- 
ITY STANDARDS  HAVE  BUILT  A 
COMPLETE  NEW  COLOR  LAB  ON 
FORTY- FIVE  YEARS  OF  EXPERI- 
ENCE. EXAMPLE:  DU  ART'S  COM- 
PLETE 16MM  EKTACHROME  RE- 
VERSAL PROCESSING  IN  NEW 
YORK  &  MONTREAL.  ALL  EK 
TYPES.  COMMERCIAL  (ECO) 
TYPE  7255.  ER  TYPE  7257  & 
7258.  MS  TYPE  7256.  EF  TYPE 
7242.  EF  TYPE  7241.  REVERSAL 
PRINT  TYPE  7386.  SEND  FOR 
THE  DU  ART  COLOR  PROCESS- 
ING AND  PRINTING  TIMETABLE. 
YOU'LL  GET  THE  POINT. 


DU  ART  FILM  LABS/DU  ART  COLOR  CORP. 


245  WEST  55  SIBEEI.  NEW  YORK,  NY.  10019  /  PL  7  4580 

IN  CAN«D«    ASSOCIATED  SCKCEN  INDUSTIIIS.  LTD.,  3000  NODTHCLIFFC  AVC  .  HONTIICM. 
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BIG   MESSAGE..  .SMALL  BUDGET? 

WHY  NOT  A  FILMSTRIP?  There's  no  faster,  more  economical,  or  dra- 
matic way  to  get  your  message  across.  Complicated  story?  A  colorful 
filmslrip  can  say  it  for  you  more  clearly.  Restless  client?  Let  him  relax 
while  you  project  your  best  image.  A  lot  of  territory  to  cover?  Filmstrips 
love  to  travel.  Budget  problems  are  gone!  Filmstrips  are  comparatively 
economical  to  produce ...  and  can  be  made  to  meet  impossible  dead- 
lines. Re/ease  prints.'  One  or  ten  thousand  are  unbelievably  inexpen- 
sive. Contact  us  immediately.  We  can  recommend  filmstrip  producers 
on  whom  you  can  rely. 

Here  at  CFI  your  tilmstrip  producer  is  backed  by  a  processing  laboratory 
Whose  professional  procedures  and  lacilHies  produce  the  finest  and  the 
most  consistent  results  possible. 


CONSOLIDATED    FILM    INDUSTRIES 

gsg  <;rwARn  •^trfi  r  Kfmvwf.i^i.  r  mifornia  90038 ;  ho  2-OiJiji  •  ho  91441 


THE  EDrrORL\L  VIEWPOI.N 

(CONTINUED  FROM   THE   PRECEDING   PAGE  1 

better  chance  to  getting  started  in  small-dtyi 
educational  television  broadcasting. 

But  the  last  place  to  get  training  is  wit! 
the  union-dominated  major  and  network  stud 
and  the  least  likely  leadership  for  such  a  mc 
ment  would  seem  to  be  those  who  repres( 
these  facilities.  Let's  hear  your  ideas  on  i 
subject. 

*         *         * 

Rocket  Pictures  and  Better  Selling  Buna 
Occupy  New  Headquarters  Burhank  Bidldi 
■jiV  A  23-year  saga  of  successful  servia 
business  and  industry  from  its  former  quart' 
in  Hollywood  was  climaxed  last  month  wf 
Rocket  Pictures,  Inc.  (and  its  sales  and  c 
tributing  division,  the  Better  Selling  Burea 
moved  into  their  custom-built  new  quan 
at  1 1 50  West  Olive  Street  in  Burbank,  0 
fornia. 

According  to  executive  vice-president  Jo 
Russo,  the  expansion  move  was  "long  o\ 
due"  and  required  by  this  company's  great 
increased  production  of  films  and  fiirastr 
for  business  and  industry.  Rocket's  new  hoi 


Rochcl  Ficliircs  iiiu  lu(id(iii(irt(  rs  at  Lhirboni 

provides  administrative,  creative  and  piodi 
tion  facilities  (including  a  new  stage)  for 
custom-tailored  audio-\isuai  programs.  A 
new  "■rcady-iiiadc""  programs  are  also  in  p 
paration  to  supplement  those  already  ivi 
able  for  business,  industry,  insurance  andbli 
ing  grt)ups. 

"And  we  hope,"  adds  Russo,  "to  nu 
this  center  a  headquarters  in  Southern  C 
fornia  for  all  methods  of  audiovisual  comBW 

(continued    on    THE    FOLLOWING    PAOI  I 


The  operation  was 

SIICCeSS...but  the  patient dii 

You,  too,  can  lose  "patients"  through  80* 
small  detail  . . .  such  as  titles  not  up  tot 
standard  of  the  rest  of  your  production. 
Guard  against  loss  of  clients  by  protect* 
your  large  investment  in  time  and  moo 
by  a  very  small  Investment  In  Knight  tW< 

KNIGHT  STUDK 

159  E.  Chicago  Ave.,  Chicago  1 
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BUSINESS  SCRti 


Variety  has  no  box  office  figures  on  our  latest  movie. 


But  that's  alright.  We  find  receptive 
audiences  at  national  conferences, 
community  gatherings,  sales 
meetings  and  on  television. 

It's  very  good  for  your  image. 

Wblper  Industrial  Films  concentrates 
on  fresh  approaches  to  business 
films  while  developing  dynamic 
and  exciting  presentations 
for  our  clients. 

If  we  never  shoot  for  a  "Boffo"  at  the 
Bijou,  it's  because  the  curves  we're 
trying  to  feature  have  to  do  with  sales. 


Industrial  Film  Division  of 
V\folper  Productions.  Inc. 
A  Metromedia  Company 

Mel  London.  Vice  President 

485  Lexington  Avenue.  New  Yori<.  N.Y.  ICXDI? 

682-9100 

8544  Sunset  Blvd. 
OL  2-7075 


Los  Angeles  90069 
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Another 


F&B/CECO 


Exclusive! 


AERO-VISION 

...  a  new  anti-vibration  mount 
designed  for  use  in  helicopters, 
airplanes  or  other  moving  vehicles . . . 


Five  patented  features  pro- 
vide almost  100°i)  picture 
steadiness  and  freedom 
from  vibration— even  when 
using  long  lenses. 


Rental 

rates— 

$J50 

per  day, 

not 

including 

camera. 


■»\ 


'  r 


'4 


^ 


Avai/able  immed/ate/y  for  sa/e  or  rent. 
CaW  or  write  for  brochure. 

F&B/CECO 


^j 


MAIN  OFFICE:  31S  West  43rd  St.,  New  York,  N.  Y.  10036 
Phone  (212)  JU  6-1420-Clble  CINEQUIP-Telex  1-25497 


I'&B/CECo 

'<^^- — ^-;J^ 


Branch«%:  Florida:  51  East  10th  Ave..  Hialeah.  (305)  888  4604;  Mgr.  Norman  Zuckerman. 
t«l»x  51537 /California:  6446  Santa  Monica  Blvd  ,  Hollywood.  (213)  HO  5  7196,  Mgr.  Bill 
Sallyman/ Washington.  DC  ;  1314  Powhatan  St..  Alexandria.  Va.,  (703)  683  2520,  Mgr.  Greg 
Bell/ Atlant.i:  140  Spring  St,  (404)  523  5653,  Mgr.  Gordon  Craddock/New  Orleans;  822 
rjunh  H.imp.irt  SI  .  (504)  S?2  5364.  Mgr    Fr.ink  Richard  j 


Announcing  Our  17th   Production   Review! 

rill.  (  OMI'I.III':   I.ISTINO  OF  SPECIAIJZINC  PR()DUC:Ens 


The     mo*(     widrly-rfuH.     mo«l     imitiltcd      (but 


ncvn     rxcrlled )      « "        i- 
tourer   of   data   €>ii    \\ 
duc-m    in    Ihr    I'.S..    < 
htK  lHH>k  of   Ihr  hii«inr% 
dato-in-deptht     includiriK 


iind  authorittttivr 
11^    film/tape   pro* 

nnd   abroad.  This 

I  iiuluktry  Includes 

rincet    currently 


uHi-d  by  U-adinK  tonioratr  and  aKi-ncy  fibii 
buyers  who  look  to  its  piiyi-s  for  ii  ilvpvtuiahlv 
buyiT  rcffffncc  source  iin(lii|ilicntt-d  imywheri*. 
Only  $2.00  per  copy,  included  in  annual 
«ub<tcription  at  $3.00.  Or  Ket  two  Annual  Hi- 
vicw    issuer    in    2-yenr    subscription    at    $5.00. 


A  Busir        s  Screen  Buyer's  Guide 

Mailing  I  irorld  wide  mbncrihem  on  February  2!ilh'. 

Address   inquiries   to:   O  i   office   of   publication,   7064   Sheridan    Road 


THE  EDIIOR I  .\  L  XIEVVPOIN^ 

(continued  from  the  preceding  Page  : 
cation  in  the  tlcvelopment  of  quality  manpo. 
including  recruiting,  sales  training  and  seliin. 


Rijrons  New  Film  Center  and  Laboratorg 
Wdshinfiton,  D.  C.  to  be  Ready  by  NextFc 

Reporting  considerable  progress  on  ooi 
struction  of  his  company's  new  laborato 
building  in  Washington.  D.  C.  is  Byron  Rood 
bush,  president  of  Byron  Motion  Pictnn 
Centrally-located  in  the  new  light-industrial  d 
velopment  area  at  North  Capital  and  K  Streei 
the  Byron  Film  Center  was  in  the  plannii 
state  for  more  than  two  years.  It  was  desiga 
by  Thomas  J.  Stohlman.  A. I. A.;  mechanic 
engineers  are  Frank  Sullivan  Associates  ai 
the  builder,  E.  A.  Baker  Company.  Constru 
tion  is  expected  to  exceed  $1  million. 

The  new  building  will  have  three  floors 
a  penthouse,  totaling  nearly  60,000  square  fe< 
In  addition  to  the  laboratory,  it  will  house  c 
fices,  sound  recording  studios,  editing  roon 
vaults,  machine  shops,  employees'  cafetct 
and  lounge,  and  screening  rooms  (includii 
two  large  preview  theaters). 

The  Center's  windowless  building  of  mode 
design  has  a  built-in  hotel-type  vacuum  dea 
ing  system  and  extensive  air-filtering  equi 
ment.  An  adjacent  parking  area  will  acxa 
modate  45  cars,  plus  two  large  loading  dod 

Byron  expects  to  occupy  the  new  premis 
next  fall. 


Fi7»i  Writers  and  Producers,  Please  NaU 

■'-■:  Thanks  to  our  good  friend  Jack  Kielty  (hc- 
of  the  well-known  communications'  firm  win 
bears  his  name)  for  that  holiday  mailing  pic 
quoting  John  Wesley  Lord's  timely  rcniiiKk 
"Be  I  hank  fill  for  your  troubles  ictentiji 
with  your  job.  They  provide  you  with  i 
half  of  your  income.  If  it  weren't  for  the  th» 
tlutt  i;o  wroni;.  the  difficult  people  you  i 
required  to  deal  with,  the  frustrations,  I 
problems  and  the  unpleasantness  of  your  WOf 
ini;  day,  someone  coidd  easily  be  fount 
handle  your  job  for  about  half  of  what  yOU  I 
beini;  paid.  .  .  .  The  "jobs"  that  commandk 
respect  —  and  usually  correspondingly  h 
salaries  —  are  the  ones  that  demand  HfllW 
accomplishment. " 
(continued  on  the  following  pagb  5i 


916  North  Citrus  Avtii 

Hollywood,  California  90W 

Telephone  (213)  467-I1I 


GRAPHIC 

FILMS 
CORPORATIO^ 
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BUSINESS  SCREi 


'ffNMNttlNI 


ALL  ROADS  LEAD  TO  IV|  EGG  A 


now  for  COLOR 
and  black  &  white 
35  mm  and  16  mm. 


MECCA  F.LM  LABORATORIES  CORPORATION.  R,„  c.„...  Bu.,d.„, 
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Timeless 


LIGHTING  . . .  timeless  in  its  effectiveness. 

No  single  creative  element  contributes 

more  powerfully  to  successful  production  — 

CHOOSE  IT  WISELY. 

THE  EAST'S  ONLY  SPECIALIST -LIGHTING,  GRIP  EQUIPMENT,  PROPS,  GENERATORS 

KLNl  ALS   •  SALES   •   SERVICE     (TcTM  Sole  distributor   of   Mole-Richardson   Company   Products   in   Greater   New   York 


Ct    ^ 


INC    333  WEST  52nd  STREET,  NEW  YORK.  N.  Y.  10019.  Area  212,  Circle  6-5470 

Send  for  a  schedule  of  rental  rates! 


20. 


[professional  motion  picture  equipment 


4% 


for:  ENTERTAINMENT  •  DOCUMENTA- 
TION •  INFORMATION  •  TRAINING 
SALES  •  ENGINEERING  •  RESEARCH 
INSTRUMENTATION  •  SURGERY.  CINE- 
RADIOGRAPHY •  MICRO  and  MACRO 
CINEMATOGRAPHY  •  TIME-LAPSE 
TIME  and  MOTION  •  ANIMATION- 
TITLING  •  PROMOTION 


COMMERCIAL  PRODUCTIOH 
COMMUNICATIONS  INDUSTRY 
EDUCATION  ENTERTAINMENT 
SPORTS  GOVERNMENT 
SCIENCE  and  RESEARCH 


T^ 
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(FLEX  CORPORATION  OF  AMERICA    •    NEW  YORK    •    HOLLYWOOD 
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THE  MOST  USEFUL  SOUND  PROJECTOR  EVER  DESIGNED! 


I 


t 


SIEMENS   DOUBLE/SIXTEEN 


¥ 


Write  for 
SIEMENS 

4  page  brochure 


interlocked  with  a    16mm  magnetic  deck — an  unusual  combination 
that  can  do  unique  things  for  you. 

Use  it  as  a  preview  projector,  as  a  multi-lingual  projector,  as  an  editing  pro- 
jector! Use  it  as  a  supplement  to  existing  facilities — or  as  a  complete  "sound 
studio  in  a  suitcase."  Use  It  for  interlocked  projection  in  your  own  studio — or 
on  the  run — in  client's  office,  plant  or  wherever.  The  Siemens  2000  16/16 
sound  projector  is  the  modest  cost  answer  to  dozens  of  sound  film  prob- 
lems. Perhaps  it  is  the  answer  to  yours? 


Please  mail 
this  REQUEST 
FORM  for 
literature. 


ARRIFLEX  CORPORATION  OF  AMERICA 


25-20  Brooklyn-Queens  Expressway  West 


Woodside,  N.  Y.  11377 


NAME 


ADDRESS 
CITY 


STATE 


ZIP 


Gentlemen:  Please  send  me  th 
following  literature.  Thank  yoi 


I  ,  ARRIFLEX  16S 
(  ]  ARRIFLEX  IBM 
n  ARRIFLEX  16BL 


ARRIFLEX  3|( 
SIEMENS 

322-60M-9-4*' 


m; 


(||>JTINUED     FROM      PAGE      TEN) 

dljrination,  material  storage,  clec- 
|l    hazards,    fire    extinguisher 

use   of   respirators,   safety   in 

ing  lots,  office  safety,  safe 
ling,  and  lock-outs. 

pervisory  personnel  groups 
V  need  for  films  on  job  safety 
ysis,  accident  analysis  and  in- 
igation  and  for  a-v  programs 
>uild  interest  in  safety  among 
management, 
/rite  \\  illiam  Englander.  secre- 

of  the  National  Committee  on 
IS  for  Safety,  425  N.  Michigan 
nue,  Chicago.  Illinois  (S0611  if 
want  turther  guidance  on  tiiese 
led  subjects.  • 

*        *        * 

ph   Heads   Public   Relations 
Lippincott-Margulies,     Inc. 

The  appointment  of  Elliott 
ph  as  director  of  public  re- 
ns  for  Lippincott-Margulies, 
,  consultants  in  design-mar- 
ng-communications,  has  been 
Liunced.  He  is  former  director 
■)resentalions  for  the  Cdmmu- 
tion  Design  Center  of  Batten, 
ion.  Durstine  &  Osborn.  Inc. 
his  new  post,  Joseph  will  di- 
the    firm's    promotional    and 


public  relations  activities.  A  for- 
mer intelligence  i>fficer  with  the 
75th  Infantry  Division  during 
World  War  II,  he  received  his  BS 
from  City  College  of  N.Y.  and  his 
master's  degree  at  C\ilumbia  Uni- 
versity. 42,  he  is  married  and  re- 
sides in  Manhattan.  • 


\a\v  visual  vwc:  Dick  Sletler 

Stetler  Re-|oins  Navy  to  Head 
Visual  Communication  Division 

■■'■r  Richard  C  Stetler,  former  ex- 
ecutive producer  for  Sun  Dial 
Films,  Inc.  in  that  company's 
West  Coast  office,  now  heads  the 
Visual  Communication  Division, 
Photo/Graphics  Department  at  the 
U.S.  Naval  Missile  Center,  Point 
Mugu,  California. 


Sletler  previously  served  (lor 
seven  years)  as  prixJucer,  directoi 
and  coordinator  of  motion  pictures 
in  the  Autonetics  Division  of  North 
American  Aviation  and  was  in 
similar  capacities  at  the  U.S.  Nav;:! 
Photographic  Center,  Anacostia. 
D.C.  lor  a  lO-year  period.  • 


New  York  Film  Council  Reviews 
Aims  on  tve  of  20lh  Anniversarj 
•;'  Critical  analysis  of  the  aims  and 
objectives  of  the  New  York  Film 
Council  on  the  eve  of  that  groups 
20th  anniversary  was  the  featured 
topic  of  its  November  16  meeting 
at  Museum  of  Modern  .Art  in  Man- 
hattan. The  Council  will  observe 
its  20th  birthday  on  February  13th. 
Following  up  the  challenge  laid 
down  by  the  Council's  first  presi- 
dent, Tom  Brandon,  at  a  June 
meeting  where  he  posed  the  ques- 
tion as  to  whether  the  group  was 
really  viable  or  whether  it  had  out- 
lived its  usefulness,  the  November 
program  featured  a  group  of  six 
panelists,  three  of  whom  were 
charter  members  of  the  Council: 
Cecile  Starr,  Willard  Van  Dyke 
and  Brandon.  Consensus  indicated 
that  the  NYFC  should  have  less  of 
an  "AV  orientation  to  film"  and 
much    more   dedication    to    excel- 


.Xclor  KiiMiioiid  Masscy  ridtilhj  n- 
ii-itrd  a  Certificate  of  Apjmcia- 
tiou  front  Dr.  James  Lieberman, 
Urad  of  the  C.  .S.  Piihlic  llialth 
SrrvUc'  Audioti\ital  h'acililij  "for  Im 
oiitsttntdiufi  jtrrfonntiiui-  and  uorra- 
tion  of  iIkiI  ornaniuiliou's  orirnlalion 
sound  filtn  "I'hc  Watch  on  Health.'" 


lence  in  films  whatever  the  source. 
.At  a  subsequent  meeting.  Coun- 
cil president  William  Claibourne 
proposed  a  group  of  standing  com- 
mittees through  which  members 
could  actively  participate.  It  is 
ho|X-d  that  as  a  result  of  this  new 
plan  there  will  be  many  more  small 
meetings  which  reflect  the  interests 
of  special  groups  and  that  regu- 
lar Film  Council  programs  can 
provide    an    interchange   of   ideas. 
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DOLLIES 


SPECIAL  ACCESSORIES 
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camera  service  c 

sales   affiliate    •    CAMERA    SALES    CE 


::^F^333  WEST  52nd  STREET  •   NEW  Y 
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^^        SALES     SERVICE     RENTALS 


CAMERA  MART 


ARRIFLEX  CAMERAS  AND  ACCESSORIES 


CM  301  ARRIFLEX  16mm  STANDARD 

Model  S  camera  also  available  with  built-in 
slate  and  sync  generator.  Use  with  100' 
spools  or  400'  magazines.  Simplitied  film 
path  lets  you  change  magazines  in  seconds. 
Roch'Steady  registration  pin  movement.  Mir- 
ror-shutter reflex  system. 


CM  302  ARRIFLEX  16  BL 


Rugged,  reliable,  versatile,  self-blimped 
sound  camera.  The  professionals  camera 
for  quality  location  sync  sound  filming. 
Compact,  lightweight.  Tachometer,  frame/ 
footage  counter.  Simplified  film  path,  gear- 
driven  sprocketed  magazine  system.  Camera 
built  around  famed  mirror-shutter  reflex 
system  and  registration  pin  movement. 


CM  303  ARRIFLEX  35mmCAMERA 

Model  ll-C  incorporates  the  latest  improve- 
ments in  35mm  reflex  cameras.  Quick 
change  magazines,  mirror  reflex  shutter. 
Also  available  with  variable  shutter,  built-in 
electric  slate  and  synch  generator. 


CM  304  SIEMENS  PROJECTOR  2000 

Preview  type  high  quality  optical-magnetic 
interlock  sound  pro]ector.  Records  200  mil 
magnetic  track.  Mix  and  playback.  Single 
system  optical,  single  or  double  system 
magnetic  tracks  in  perfect  sync. 


CM  305  ANGENIEUX  ZOOM  LENS 

orovides  the  widest  assortment  of  zoom 
lenses  available  in  16mm.  35nii'  Arriflex 
cameras.  A  varied  selection  of  j  es 

IS  available  for  every  need  troni  n-cl 

photography  to  the  most  elaborate  studio 
production. 


Ml  Arnllrj-  <n„l  S 


ti  nuns  i4f 


LIKE-NEW  SHOWROOM  DEMONSTRAl 

LOOK  TO  CAMERA  M. 
YOU  NEED  FOR  MOTION 


CM  306  ARRIFLEX  SOUND  BLIMPS 

for  16mm,  35mm  cameras.  Compact,  noise- 
less. Accepts  400'  magazines  (up  to  1,000' 
on  35mm).  Sync  motor,  footage  counter, 
follow  focus  for  studio  or  location.  Also 
available  in  new  fiber  glass  materials. 

'  'irtiihilile  for  long  term  leasing, 

"ILAHLt     Wntr    lor    dftrriptivi*    litrrnttirr. 

^OR  EVERYTHING 
P.      'RE  PRODUCTION 


THE    BIG    17TH    ANNUAL    PRODUCTION    Rt  ISSUE    IS    IN    WORK 

Official  listing  forms  are  in  the  mails  to  speci..  mg  producers  ancJ  dis- 
tributors throughout  the  U.  S.,  Canada  and  abroad  as  we  begin  preparation 
of  the  industry's  most  complete  ond  dependable  source  for  these  services. 
'"ok  to  the  pages  of  the  17th  Annual  Production  Review  for  complete  data. 


SIGHT  &  SOUND 

WHAT'S   NEW    IN    PICTURES 
"Challenge" — a  Frank  Discussion 
of  Title  7  in  the  Civil  Rights  Act 

•fr  The  Illinois  State  Chamber  of 
Commerce  is  the  sponsor  of  (Shid- 
letige,  a  new  version  of  a  film  dis- 
cussing the  so-called  "quota  sys- 
tem" and  interpretation  of  the  Title 
7  of  the  Civil  Rights  Act  concern- 
ing employment. 

Introduced  by  Senator  Everett 
Dirksen  (Rep.  111.),  the  film  con- 
cerns itself  with  establishing  criteria 
for  judging  an  employee  on  his 
merits  and  abilities,  as  opposed  to 
his  cultural  or  racial  background. 
The  frank  discussion  of  this  subject 
is  moderated  by  Fahey  Flynn;  the 
27-minute  film  was  made  by  Wild- 
ing. Inc. 

Available  for  free  loan  on  letter- 
head requests  frt)m  Modern  Talk- 
ing Picture  Service,  Inc.,  Prudential 
Plaza,  Chicago,  Illinois,  Challenge 
replaces  the  1964  version  of  the 
same  subject.  • 

*        *        * 

Sound  Filmstrip  Series  to  Help 
Casualty,  Fire  Insurance  Salesmen 

w  A  new  sound  slidefilm  program 
will  soon  meet  a  long-felt  demand 
for  sales  training  in  the  casualty 
insurance  field.  The  six-part  sound 
and  filmstrip  course,  titled  How 
to  Sell  Casualty  and  Fire  Insur- 
ance, is  being  developed  for  the 
Better  Selling  Bureau  division  of 
Rocket  Pictures,   Inc. 

"Top  casualty  underwriters  and 
executives  have  been  clamoring  for 
this  material  for  years,"  notes  Dick 
Westen,  president  of  Rocket  Pic- 
tures. He  notes  that  the  new  color 
program  includes  all  guidance  ma- 
terial to  administer  the  course  and 
that  it  incorporates  the  latest,  just 
advanced  principles  of  learning. 

For  advance  details  write:  Bet- 
ter Selling  Bureau,  1150  West 
Olive  Avenue,  Burbank,  Calif. 
91506.  • 


FILM   SALESMAN, 

PRODUCER-DIRECTOR 

with   following 

Reputable  growing  New  York 
film  production  house  offers  top 
salary  and  position  to  creative 
executive.  Will  consider  buy-out 
of  existing  company  or  contract 
if  practical. 

Box   BS-67-1A 

BUSINESS   SCREEN   MAGAZINE 
250   West   57th    Street 

New    York,    New    York    10019 


Quality-Bilt 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy   steel    corners   for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER        Ql  ALITV  HILT"      ITEM 

Salon  Print  Shipping  Cases 

Sound  Slidefilm   Shipping  Casft 
(for  Transcriptions  &  FilmstriiK 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (holdt) 
to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  lor  catalog 

m.  SCUUESSLER 

361  W    Superior  St.,  Chicago  10,1 


QQ  QQ  QQ  QC 

Specialists  in 
Main  and  Credit  Titles  | 

for  industrial  films  for  50  yean 

3,000  FONTS  ON  HAND-PLUS 
Complete  Art  &  Design  Setup 
—  also  Animation  &  Opticals  — 

NO  CHARGE  FOR  ROUGH  LAYOUT 
Super-Speed  Service 

QQ  MOTION  PICTURE  TITLE 

247  West  46th  St.,  New  York 
Phone:  (212)  CI  7-2126-7 

QQ  QQ  QQ  QC 


I 


SOMETIMES  AT  CAPITAL 


Our  processing  schedule  reaches  a  feverish  pitch 

That's  because  our  clients  want  us  to  do  all  these  things: 

Process  35mm  Original  Color. 


Process  16mm   Ektachrome  Commercial.   MS. 
and  Ektachrome  Prints. 

Process  16mm  Color  Internegatives  and  Prints. 
Process  1  6mm  Original  B&W  Negative. 
Process  16mm  B&W  Intermediates  and  Prints. 


Process  35mm  Color  Intermediates  and  Prints. 
Process  35mm  B&W  Original  Negative. 
Process  35mm  B&W  Intermediates  and  Prints. 
Process  8mm  Color  Reduction  Release  Prints. 


We  really  do  them  well  .  .  .  and  get  them  out  on  time.  See  for  yourself  .  .  .  send  us  some  footage. 


(O^^E^EMIa 


FILM   LABORATORIES.  INCORPORATED 

470  E  STREET  S.W.  •  WASHINGTON.   D.C.  20024.  PHONE  (202)  3471717 
1998  N  E.    IbOth  STREET-NORTH   MIAMI.   FLORIDA  33161  -PHONE  (305)  949-4252 
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Whether  your  interest  is  in  mass  film  circulation 

or  in  specialized  audiences,  you  will  want  to  check  your  cost 
and  find  out  how  you  can  obtain  CUSTOM  distribution 
and  up  to  25%  more  booking  with  no  increase 


in  your  distribution  budget . . . 


United 
World 
Films 
tor  Custom  Sponsored 

Distribution 


For  more  details  on  Custom  Distribution 
call  collect  or  write: 


UNITED  WORLD  FILMS,  INC. 

221  Park  Avenue  South  •  New  Yoiji,  N.Y.  10003 

(212)  777-6600 
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The  Ediloiial  Persnc(li\r:  a  ConinuMUaiN 


HE  Listing  Invitations  are 
on  their  way  to  specializing 
ributors  and  pnnJucers  who 
lify  for  our  17th  Annual  Pro- 
lion  Review  issue  and  a  new 
is  fairly  begun!  Our    'collcc- 

box"  contains  a  heap  of  cvi- 
ce  that  this  big  b*H)k  is  easily 

most  imitated  reference  source 

he  industry  ...  but  the  Pro- 
tion  Re\iew  remains  the  only 
iplcte.  facts-in-deptii  guidebook 
the  buyer  and  maybe  that's  why 

ly    10,000    companies,    trade 

ups.    Federal    agencies   and    ad 

ipanies  v\ill  be  using  this  de- 

dable    reference    in    "67    .    .    . 

«        *       * 

Will   No   Longer  Recognize 

P«ii\als  Owned   by    Individuals 

A  e've    taken    a    positive    step, 

overdue,   on  the  over-abun- 

"film    festivals"    and    other 

lids"     programs     which     are 

loo-mimeroiis.  too  costly  and 

riiil  of  the  valuable  film  prints 

I  red  to  serve  them.  The  only 

.iward   programs  to  be   rec- 

"Jii  for  open  listing  in  the  17th 

1  action  Review  arc  those  spon- 

i  by  non-profit  or  authorita- 

IV  national  and  regional  groups, 
u    least    two    or    three    other 

V  Its  are  owned  by  private  in- 
duals.  run  to  make  money  for 
;e  owners  and  lacking  in  group 
nsorship.  Why  bother  with 
,e?  Such  events  held  in  Chi- 
3  and  New  York  last  year  had 
2  substance  for  their  numerous 
nners";  jury  membership  was 
jally  bestowed.  But  we  also 
e  little  faith  in  events  which 
gate  factual  films  to  second 
:c  behind  the  cinematic  enter- 
ment  features  for  which  they 
really  staged. 

Latcd  as  "first  category"  awards 
grams  are  such  as  The  National 
:ty  Film  Contest.  CINFs 
)lden  Eagles"  and  the  C'oUim- 
Fiim  Festival,  to  name  just  a 
of  those  which  will  be  cov- 
I  in  detail  in  the  17th  Annual 
duction    Review  —  our  next! 


Ctures  of  the   Year"  Will   Be 
tured   in    Production   Review 

Speaking  of  awards,  an  ava- 
:he  of  both  words  and  pictures 
ie  it  necessary  for  the  Editors 
nove  our  own  Annual  Review 
1966  Film  Awards  feature  into 
forthcoming  Production  Re- 
V  issue.  That's  a  happy  coin- 


cidence, though,  because  it's  a  fit- 
ting editorial  "extra"  that  really 
belongs  in  that  big  book.  We  bring 
you  a  ion.\enMi\  report  on  the  out- 
standing pictures  of  the  past  year, 
with  special  attention  to  those  pic- 
tures which  won  multiple  honors. 
*       *       * 

Chet  Harmon  Directs  Promotion 
at   the    Du-Arl    Film    Laboratories 

In  the  news  at  pressiinic:  C'hcl 
Harmon  has  been  named  sales  pro- 
motion and  public  relations  direc- 
tor of  Du-Art  Film  Laboratories. 
Inc.  His  appointment  to  that  post 
was  confirmed  by  Irwin  Young, 
president  of  the  Manhattan-based 
film  processing  firm.  He  moves 
into  this  newly-created  position 
from  Amcricom  8mm  Inc..  where 
he  served  as  sales  manager.  Amcr- 
icom is  a  Du-Art  affiliate. 

*  *  :!< 

Graflex  Names  William  Kasson 
to    Head    International    Group 

William  J.  Kasson  has  become 
manager  ol  International  Opera- 
tion for  Graflex,  Inc.  The  com- 
pany's new  International  Opera- 
tions group  replaces  the  former 
Export  Department  and  plans  are 
underway  for  assembly,  production 
and  a  more  comprehensive  market- 
ing effort  abroad. 

Michael  D.  Connelly  has  moved 
up  to  the  post  of  administrator  in 
Graflex'  International  Operations, 
reporting  Kasson. 

■■■■■        *        * 

■Permaecl  Express"  Heads  South 
With    an    Audiovisual    Classroom 

T-  The  Permaecl  Division  of  John- 
son &  Johnson  is  "en-route "  these 
days  in  an  unusual  three-car  pri- 
vate train  which  began  a  tour  of 
Southwest  markets  in  early  Janu- 
ary. The  new  "Permaecl  Express" 
will  tour  the  nation,  stopping  off 
at  various  cities  to  conduct  train- 
ing classes  for  the  company's  dis- 
tributor salesmen. 

There's  a  classroom  car  which 
is  the  "heart"  of  the  train,  of 
course.  It  blends  the  decor  of  the 
Gay  '90's  with  the  latest  in  audio- 
visual equipment,  including  video- 
tape recorder,  closed-circuit  TV 
slide  projector,  chalkboard,  tape 
recorder  and  intercom  system.  The 
car  seals  32. 

«        *       * 

Production  Review  Will  Feature 
Business   Film    Producer   Survey 

Statistical  facts  about  audio- 
visual markets  are  summarized  in 
Tom    Hopes    annual    survey   data 


(see  page  32)  and  its  rumored  that 
the  National  Audio-Visual  Asso- 
ciation (dealer  group)  is  moving 
into  this  area.  A  better  way  to  get 
the  facts  to  guide  ilie  hiiyine.w  film 
producer  on  1966  progress  will  be 
provided  by  our  own  forthcoming 
"\  ital  Statistics"  survey  data  now 
being  prepared. 

Beyond  this,  there  is  a  real  need 
for  figures  on  Xmm  and  I6nun 
sound  motion  picture  projectors, 
sound  slidefilm  (filmstrip)  equip- 
ment, etc.  The  National  Associa- 
tion of  Photographic  Manufac- 
turers should  lake  part  in  iliar 
effort,  perhaps  merging  its  activity 
with  thai  of  NAVA.' 

*        ♦        * 
Britain   Shows  "The  Big  Drive" 
to   Promote   Auto  Sales   Abroad 

Film  coverage  in  more  than  70 
countries  extended  the  impact  of 
Britain's  Farls  Court  Motor  Show- 
to  a  wDridwide  audience  of  several 


millions  in  a  year  when  overseas 
orders  have  never  been  more  vital 
to  that  country. 

Highlighted  in  I  he  HIv  Drive,  a 
review  of  the  show  shot  by  Pathc 
News  in  Technicolor,  is  the  car  in- 
dustiy's  thrust  for  exports.  Ar- 
rangements for  the  film's  dispatch 
were  completed  by  the  Films  and 
Television  Division  of  Britain's 
Central  Office  of  Information; 
cinema  showings  and  non-theatri- 
cal distribution  abroad  was  or- 
ganized in  advance  by  Information 
Officers  at  each  Embassy  or  High 
Commission. 

Translated  versions  were  sup- 
plied in  Arabic.  French.  German, 
Greek.  Italian.  Brazilian  Portugese, 
I.atin-Anierican  Spanish  and  Tur- 
kish. In  seven  minutes.  I  he  Bi^ 
Drive  surveys  the  entire  range  of 
car  production  in  Britain.  Mcxiels 
already  established  as  best-selling 
lines  abroad  were  featured  together 
with  newly-exported  models.       • 


The  Fir^l  German  liuluslrial  I  ilin  I  oruin 

A    Report    hy   Our   Correspondeni,    Dr.    Hans   Schaller 


'T'lH  fiKsi  GiRMAN  Industrial 
-*-  Film  Forum,  held  in  Dussel- 
dorf  from  Nov.  30  to  Dec.  3. 
1966.  provided  film  sponsors  and 
producers  o(  that  country  with  an 
exceptional  opportunity  to  survey- 
production  developments  over  the 
past  two  years.  110  films  were 
shown  and  discussed  by  partici- 
pants. 

Taking  part  in  tiic  four-day 
meeting  were  representatives  of 
the  Federal  Association  of  Ger- 
man hulustry  and  the  Federal  As- 
sociation of  l-mployers,  both  from 
Cologne;  the  State  Association  of 
Industrial  Employer  Groups  of 
Nonlheim-Westfaien,  in  Dussel- 
dorf.  and  the  Association  of  In- 
dustrial Film  Producers,  of  West- 
baden.  Germany. 

The  committee  in  charge  of 
forum  programming  limited  itself 
to  tw-o  categories  of  films:  the  first 
group  (Category  I)  concerned 
films  which,  through  information 
or  impressions,  would  attract  an 
average,  cultivated  and  discrimi- 
nating, interested  broad  audience 
lo  the  general  problems  of  eco- 
nomic life. 

Category  II  embraced  films 
which,  through  their  informative 
content,  would  familiarize  a  spe- 
cific, already-oriented  and  inter- 
ested public  with  special  prob- 
lems of  econt>mic  life.  Guidelines 
were  thus  well  established  and 
jurors  were  able  to  evaluate  films 
with  greater  detail. 

Prizes    of    any    kind,    however. 


were  intentionally  omitted.  In- 
stead, two  grades  were  assigned, 
namely,  "hervorragcnd"  (out- 
standing) and  "good."  It  was  also 
noted  that  participation  of  films 
in  the  Forum  was  of  itself  a  dis- 
tinction earned.  In  Category  I, 
which  included  61  pictures,  five 
films  were  awarded  the  citation 
of  "outstanding"  and  30  were 
scored  as  "goiKl  "  Of  the  49  films 
in  Category  II.  eight  were  eval- 
uated as  "outstanding"  and  16  as 
"gtxxi."  In  effect,  more  than  every 
second  film  received  special  men- 
tion. 

Open  forum  discussions  cen- 
tered around  the  "Industrial  Film 
of  loday'  and  "The  industrial 
Film  and  Its  Public."  Great  bene- 
fit was  also  derived  from  the  corri- 
dor discussii>ns  held  in  Dusscl- 
dorf's  "Hall  of  Science"  where  the 
Forum  was  held. 

Unanimity  prevailed  that  the 
contemporary  industrial  film  is  an 
iiulispensable  instrument  of  man- 
agement, of  information  and  train- 
ing, of  public  relations  and  of 
sales  promotion,  in  the  broadest 
sense.  If  the  corres|-Hindent  may  be 
permitted  a  personal  observation, 
it  would  be  that  the  industrial  film 
should  serve  the  interests  of  the 
sponsoring  enterprise  above  all, 
and  that  its  task  is.  depending  on 
the  subject  matter,  to  achieve  opti- 
mum success  with  the  public  at 
large  or  within  a  specifically  and 
technically-interested  special  group 
at  which  its  contents  is  aimed.  • 


" 
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AchiiH-inp  Public  Auarvnvss  of  a  Gruvv  Soiial  Crisis — 


'THE  ODDS  AGAINST 


55 


Tulil  W  itii   I  nfor^ollahli-  Impiul.  llu-  Ca>e  f«»r  I  pdaliiif:  Our  r«(rr«'tlional  System 
Lh  Mini.'  ill  ji  routrliil  Film  ol  lli«-  AiiHTiraii   Fitiiiiiiatiuii   Insliliile  ol   Corretlioiis 


HELPING  Overcome  Public  Apaiiiy  to- 
wards our  system  of  corrections,  a  new 
motion  picture  created  for  The  American 
Foundation  Institute  of  Corrections  has  won 
deserved  nationwide  attention  and  the  ap- 
proval of  experts  in  this  field.  The  Odds 
Against,  produced  in  a  starkly  realistic  docu- 
mentary format,  gets  to  the  heart  of  its  diffi- 
cult subject  with  tremendous  impact.  The  point 
which  this  picture  makes  so  dramatically  clear 
is  that  the  great  majority  of  the  public  loses 
interest  in  the  offender  the  moment  he  is  sen- 
tenced. It  is  precisely  at  this  time  that  public 
interest  should  be  at  its  height. 

How  much  of  the  mounting  cost  of  crime 
in  the  United  States  (estimated  at  27  billion 
dollars  annually  I  is  fed  by  our  failure  to  re- 
habilitate and  restore  those  who  can  rejoin 
the  society  against  whom  they  have  committed 
a  criminal  act?  The  Odds  Ai;ainsl  builds  its 
case  through  the  life  story  of  one  John  James 
Mitchell,  a  youthful  offender  involved  for  the 
first  time  in  adult  criminal  behavior.  This 
thoroughly  unsympathetic  role,  brilliantly  por- 
I rayed  by  actor  R<ibert  V'iharo.  presents  a  hos- 
iile.  aggressive,  dangerous  and  untrustworthy 
'ffender.  Through  this  adroit  approach,  hearts 
ind  minds  of  the  audience  arc  sharply  focused 
"n  the  system  of  corrections  itself. 

Ori;,-ini/,ation  Concerned  With  the  Problem 

The  .American  Foundation  has  for  many 
vears  concerned  itself  with  this  problem.  To- 
lay  the  life  work  of  Nellie  Lee  Bok,  widow  of 
renowned  Judge  Curtis  Bok,  i.e.,  "Star  Worm- 
.vood",  its  Institute  of  Corrections  is  directed 
md  run  by  Frank  Loveland.  one  of  the  out- 
landing  figures  in  this  field.  Exploring  the 
I'ossibilities  of  film  to  help  disseminate  infor- 
mation and  motivate  public  attitudes,  the  Foun- 
dation contacted  \'ision  Associates. 

Excited  by  the  challenge  offered  in  the  field 
after  spending  considerable  time  at  headquar- 
ters.   Lcc    Bobker,    Vision's    president    and    a 


well-known  writer,  director  and  producer  of 
such  documentary  films,  proposed  the  eventu- 
al period  of  time  spent  in  pure  research.  "Let's 
survey  the  field  and  see  what  is  needed,"  he 
suggested.  He  traveled  widely  throughout  the 
U.  S.  meeting  with  prisoners,  wardens,  academ- 
icians, psychiatrists,  and  legislators.  In  effect. 
Bobker  became  deeply  immersed  in  our  en- 
tire penal  system. 

The  first  of  a  recommended  series  of  six 
films.  The  Odds  Against  welds  Vision's  own 


1 

IMir 

.\t  age  22  .  .  .  the  odd.s  (ii<  d^ciin.st  John  Mitchell 
becoming  a  productive  ineinher  of  societij.  At  22. 
/ic  IS-  no  longer  a  child.  He  i.v,  for  the  first 
time,  involved  a.s  an  adult  in  criminal  behavior. 


techniques  with  the  highly-mobile  Cinema 
Vcritc  approach.  Selecting  Viharo  for  the  key 
role,  a  background  case  history  was  created 
and  John  James  Mitchell  came  to  "life"  as  he 
was  placed  into  the  system  from  arrest  through 
detention  in  a  city  jail,  his  trial  and  on  to  im- 
prisonment in  the  penitentiary. 

At  every  step  of  the  way.  the  system  was 
presented  by  the  arresting  detectives,  intcrro- 


John  faces  a  difficult  present  and  an  unceTUlj.r 
future.   A   record  of   the  charges  again.st   him 
permanentlij  made.  He  is  permitted  a  single  (t 
ephone    call    —    but    there    is    uo    one    to    ca 


gation,    booking,    jail    personnel,    judges    ar 
jury  and  prison  personnel.  The  film  as  wri 
ten  became  one  of  the  most  complicated  th||. 
producer  had  ever  attempted.  Permission  1m,j. 
to  be  obtained  from  a  wide  variety  of  prisoiL 
and  jails,   including  some  of  the  very  worsji... 
Releases  had  to  be  obtained  from  hundreds  ( 
prisoners  who  were  anything  but   anxious  t\ 
find    themselves   clearly    identified.    It   was  'J^^ 
tribute  to  the  prestige  of  the  Institute's  directO'f- 
Irank    Lmcland.  that  both  the  technique  anf' 
the  film  were  possible  at  all.  ■'■' 

For  several  months,  Vision's  camera  creVF' 
soueht   to  transmit   a  truth   almost   too  stror 


Joliii  .Milc'licll  w;is  imprisoned  .  .  .  .\t  parated  frvi 
the  otitsitle  teorld  because  there  seemed  no  olhi]^ 
wai)  he  could  be  corrected.  It  teas  at  this  pn| 
eisi    moiiirul   the  public  lost  interest  in  him  .  .  , 


"The  Odds  Against"  tras  presented  by 

The  American  Foundation 

Institute  of  Corrections 

and  produced  Inj  Vision  .Associates.  Inc. 


In  places  Midi  a.s  these  .  .  .  the  mass  reginun: 
prison  .  .  .  the  possUnlitij  of  changing  human  i" 
harior    is    slight.    Far    too    often,    the    inajoril 
of    these    prisoners    pass   through    their    term   i 
sentence  untou(  h< d.  if  not  actuidhi  lidnuid  . 


.1 
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:)nu'  point  diiriiij^  his  poriocl  ol  iinprisonnu'iit 
Mitclirll  will  hccoini'  eligible  for  purolc  - 
nn  much  praised,  criticized  and  often  misun 
ood  .  .  .  it  provides  a  period  of  transition  .  . 


U  film.  X'iharo,  portraying  Mitchell,  was  pcr- 
n  ed  to  make  up  any  lines  he  thought  ap- 
iriatc  and.  in  one  case,  he  tried  to  jump  his 
rs  and  was  physically  decked  by  them  while 
cameras  were  rolling.  A  highly  evocative 
exciting  still  technique  adds  considerably 
developing   Mitchell's   early   years. 

Jeing  \\  idciv  .Shown  Throughout  the  U.  S. 

he   result  of  all   this   rare  combination   of 

p  ect  casting,  authoritative  content  and  the 
tutc's  leadership  plus  the  creative  skills 
;vident   throughout    The   Odds   Against   is 

a  irent  as  the  film  accomplishes  its  objective: 
ing    public    attention    through    widespread 

t(  vision  showings,  to  community  and  pro- 
onal  audiences,  etc.  Winner  of  the  Chris 

S^ette  as  the  best  of  its  category  at  the  re- 
Columbus   Film   Festival    (its   first  com- 

p*ion).  the  film  also  received  a  silver  medal 

ajrd  at  the  New  York  Film  Festival. 

has  been  seen  and  praised  by  the  Presi- 
's  Commission  on  Law  Enforcement  and 
ice  {"all  the  members  who  viewed  it  with 
seemed  eqiudly  impressed"  said  Commis- 
mcmber  Genevieve  Blatt):  the  National 
ncil  on  Crime  and  Delinquency;  and  the 
onal  Conference  on  Social  Work.  ("The 
is  the  best  I  have  ever  seen  ..."  said 
R.    Gomberg,    Executive    Vice-President, 

C  le  Commission  of  Philadelphia). 

Supervised  by  Five  Outstanding  Leaders 
very    step    of    production    was    carefully 
Tvised  by  five  outstanding  figures  in  the 
:  Myrl  E.  Alexander,  Director  of  the  Fed- 
Bureau  of  Prisons;  Peter  P.  Lejins,  Pro- 
'f«  )r  of  Sociology  and  Criminology,  University 
laryland;  Austin  H.  MacCormick,  Director 
he  Osborne  Association;  Richard  A.  Mc- 
Administrator,  Youth  and  Adult  Correc- 
i  Agency  of  California;  and  Milton  G.  Rec- 
Director  of  the  National  Council  on  Crime 
Delinquency. 

he    American    Foundation    premiered    the 

in   Philadelphia  last  October   27.    In   the 

3   parative  few  months  after,  response  from 

munity    leadership    groups,    colleges    and 

ersities  as  well  as  television  stations  (who 

y  ad  the  film  on  prime  time)  has  far  out- 

'ped  anything  within   Vision's  experience. 
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lie  is  (luestiiiiied  i'\li;iiis|i\el\  on  llti  M(/>;ri  /  .^ 
how  he  has  spent  his  years  in  prison.  The  un- 
asked question  is  "what  has  tlw  inxtitutioti  done 
to    train    and     rehabilitate    this    younp,     many" 


Frank  Loveland, 

Director  of 

The  American 

Fimndation 

Institute  of 

Corrections. 


The  response  has  been  so  extraordinary  that 
the  Foundation  is  enthusiastically  moving 
ahead  with  subsequent  films  planned  for  this 
important  series. 

Dramatic  Evidence  of  the  Need  for  Change 

The  films  script  makes  memorable  points: 
"There  are,  today,  340  thousand  human  beings 
in  the  United  States  who  are  confined  in  city 
and  county  jails  or  state  and  Federal  prisons. 
They  range  in  age  from  fifteen  to  eighty.  They 
are  from  every  income  group  and  all  segments 
of  society.  They  have  committed  offenses  that 
cover  acts  of  violence  and  aggression  .  .  . 

"...  They  reflect  society  as  a  whole,  with 


1  lie  cost  o(  our  failure  with  John  .Mitchell  in 
dollars  ami  cents  is  prohibitive.  It  is  reflect- 
ed in  the  cost  of  the  crime  in  the  i'nitcd  Slates 
now    estimated   at    27    billion    dollars   annually. 

all  its  strengtlis  and  weaknesses,  and  their 
very  presence  in  our  prisons  is  dramatic  evi- 
dence of  the  need  for  change  .  .  .  for  a  better 
way  of  dealing  with  the  offender. 

It  is  easy  to  take  for  granted  the  impact  that 
a  well-made  film  can  have  on  major  issues  of 
our  time.  But  this  picture.  The  Odds  Against, 
has  brought  together  a  literate  yet  ptietic  script, 
strong  and  highly-creative  direction,  dramatic 
evocative  photography  and  sharp  editing  skills 
to  become  a  prime  example  of  what  is  possible 
in  this  field. 

These  People  Helped  to  Create  a  Great  Film 
Irving  Oshman.  Vision  vice-president  and 
partner,  split  the  direction  with  Lee  Bobker; 
Helen  Kristt,  also  a  vice-president  and  partner 
of  the  firm,  supervised  operations  in  New 
York.  Ray  Long  worked  with  Bobker  on  dra- 
matic sequences  while  Morion  Hclig.  well 
known  for  his  superb  film  Destination  Man, 
worked  with  Oshman.  Morton  Fuchs,  whose 
skill  is  evident  on  other  Vision  prixluctions, 
was  assigned  the  complex  editing  task.  To  actor 
Robert  Viharo  goes  our  accolade  for  his  re- 
alistic portrayal  of  John  James  Mitchell  .  .  . 
a  wanderer  across  the  face  of  the  land  .  .  .  in 
constant  conflict  with  the  law  .  .  .  for  whom 
there  were  "the  odds  against."  • 


Today,  in  too  nianv  of  our  prisons,  llu   workshop  is  simply  manual  labor  dcsinncd  to  fill  idle  hours. 
.■\  more  productive  in-prison  program  provides  both  education  and  vocational  training  for  inmates. 
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I  .Kis  Ahoiil    \ii(li(»\  i-ii.il   Maikcl^  in   1*^^)') 

^Illrkt•l   Koicu:  Niiiillifiilrinil  jiikI    Viiiliii\  isiiiil  in   1965 
>lu>»-  K\|M-iiilitiii'('>  li%   ltii>iii<-«>  X  Iiulii^lr)  Ia-iuI  h'ivUl 


'■pill  Ai'DiovisLAi-  MaRki  I  in 
■■■  the  United  States  has  taken  an- 
t'thcr  siunil'icant  iipswini:  with  an 
csliniated  $734  million  total  of 
expenditures  for  equipment,  mate- 
rials and  serviees.  aeeording  to  the 
SMPTH  -Markei  Ke\iew:  Nonthe- 
atrieal  F"ilm  and  Audio-Visual — 
IV65'  report. 

Since  statistical  records  were  be- 
uun  for  the  nonlheatrical  film  and 
.ludiovisual  lield  in  |y.S6.  it  has 
lirown  twice  as  fast  as  the  nation's 
economy,  showini:  an  S.^  per  cent 
jirowth. 

Outlays  last  year  increased  S72 
million,  an  1 1  per  cent  gain  over 
1464. 

SchiHils  continued  to  spend  at  a 
giHKl  rate  for  audiovisual  items, 
enjoying  the  best  gain  of  all  seg- 
ments of  the  market — up  19  per 
cent,  reaching  S2S2  million,  it  ac- 
counted for  .'^7  per  cent  of  all  the 
new  Ihmm  projectors  sold,  or 
:5.5m  machines. 

Husiiiess  Budgets  Lead  Field 

Business   and    industry   held   its 

iollar  lead  in  audiovisual  spending 

tor  the  total  market  because  of  its 

leavy  expcndilurc  for  film  produc- 


tion, release  printing  and  lilm  dis- 
tribution. All  business  spending 
was  up  se\en  per  cent  for  a  total  of 
$.■^14  million. 

The  leading  category  of  expendi- 
ture was  for  salaries  and  adminis- 
trative expenses  of  AV  coordi- 
nators, up  $30  million.  This  15 
per  cent  increase  i)ver  the  previous 
year  was  due,  in  part,  to  higher 
employment. 

Over  10,000  Films  Produced 

For  the  first  time  in  a  number  of 
years,  all  segments  of  the  nonlhe- 
atrical lield  enjoyed  gains  in  the 
number  of  films  produced.  The 
total  passed  the  10.000  mark  for 
the  second  straight  year. 

Production  of  films  in  the  spe- 
cialized field  of  medicine  and 
health  showed  the  most  dramatic 
increase.  Film  production  was  up 
from  an  estimated  290  to  390,  a 
34  per  cent  gain.  Education  also 
registered  a  sizable  percentage  in- 
crease, up  14  per  cent  with  1,370 
films — a  gain  of  1 70. 

Those  were  some  of  the  high- 
lights of  the  196.5  report,  prepared 
for  publication  in  the  December 
issue  of  The  Journal  o]  the  Socieiy 


oj  Motion  I'ivtitie  ami  Television 
l\ni>ineers  by  Thomas  W.  Hope,  of 
the  Motion  Picture  and  Education 
.Markets  Division,  Eastman  Kodak 
Company. 

61,000  Work  in  Audiovisual 

The  report  indicated  that  an  esti- 
mated 6 1. ()()()  persons  are  working 
full  time  in  all  areas  of  audiovisual 
communications.  A  sample  of  80 
different  organizations  showed  that 
employment  was  up  nine  per  cent. 
Education  had  the  greatest  in- 
crease, an  estimated  25  per  cent. 

The  swing  to  color  in  production 
of  nontlieatrical  lilms  continued, 
including  films  for  education — de- 
spite the  lower  cost  of  black-and- 
white  films.  This  color  trend  has 
been  influenced  by  the  color  boom 
in  TV  programming. 

Included  among  segments  show- 
ing increases  were  the  production 
of  community  service  agencies" 
nontheatrical  entertainment  films 
(up  1 1  per  cent  to  210  titles)  anti 
films  sponsored  by  religious  organi- 
zations (up  five  per  cent  to  210 
films). 

Increase  in  Film  Distrilnition 

Nontheatrical  film  distribution  in 
general  gained  strongly  in  1965, 
showing  a  10  per  cent  increase  for 
a  total  estimated  at  $126  million. 
In  the  case  of  business  and  indus- 
trial films,  distribution  outlays  were 


up  almost   12  per  cent  to  an  cm 
mated  $57  million. 

Business  Films  Increase  H% 

Expenditures  for  the  productio 
of    business    and    industrial    filn:  i'. 
were  up  about  eight  per  cent  t!, 
approximately   S98   million,  whil 
release  printing  reached  $55  mi 
lion,  a  gain  of  almost  six  per  t. 
over  1964. 

In  total,  an  estimated  10.' 
nontheatrical  films  were  prodiK 
in  the  United  States  in  196.\ 
gain  of  six  per  cent  over  1964 

The  SMPTE  report  records,  : 
the  first  time,  the  number  of  8mr 
lilms  now  available  to  schools.  II 
shows  a  total  of  776  titles  for  1961 
( including   286   in  super   8 )   anf 
most  are  single-concept.  " 

lias  .Strong  (irowlh  Potential 

Economists,  the  report  suggc- 
probably   winild   classify   the  n^ 
theatrical  film  and  audio\isual  li. 
as  a  healthy,  young  industry  u 
a   good    growth    record   and  eve 
better   growth    pt)tential.    For  th' 
past  three  years,  the  annual  in^ 
ment  has  shown  an  increase:  Vj~ 
— $22   million,   up   3.6   per  cenll 
|y64— $29    million,    up    4.5    - 
cent;  and    1965 — $72  million. 
1  I  per  cent. 

"In  general."  the  SMPTl   rep 
points  out.  "'1965  was  a  highly  s> 
cessful  year  for  the  audiovisual  in  : 
dustrv.  Morale  was  liiuh.  Most  o 


I  he  N;j\  \  Prc'pare.s  Manajrcrs 

Ne\«  lilm  Srrii'H  Ti^k^•^  I  p  l.eadersliip 
\li\  <)i  mi  U.S.  Naw  who  serve  in  the 
'■  civilian  sector  of  the  military  establish- 
iient  —  in  shipyards  and  other  industrial  com- 
plexes which  supply  the  ships  at  sea  —  are, 
111  fact,  commanding  officers  and  staff  mem- 
'>ers  but  they  also  serve  in  the  role  of  civilian 
management  and  as  such  must  learn  the  com- 
plex procedures  and  nuances  of  a  kind  of  com- 
mand which  differs  from  leadership  on  a  ship 
.ifloat. 

A  new  sound  motion  picture.  So.  Now  You 
Have  An    At-reement.   recently   completed    by 


Sun  Dial  Films.  Inc.  for  the  Navy,  is  one  of 
a  series  of  such  films  on  leadership  for  naval 
officers.  The  primary  purpose  of  this  film  is 
to  help  prepare  officers  for  their  duties. 

The  film's  ojiening  setjucnees  begin  at  the 
bargaining  table  as  negotiators  complete  the 
signing  of  an  agreement  completed  under  the 
guidelines  of  Executive  Order  10988,  pro- 
claimed by  the  late  President  Kennedy  in  1962. 
This   is  a  guiding   basis  for   Navy   managers. 

Sequences  then  move  into  illustrations  of  the 
problems  involved  in  just  living  up  to  the 
agreement.  How  shoitUI  overtime  he  distrih- 
itted?  What  is  reasonable  cleanup  time'.'  What 
constitutes  Uyitimate  siik   leave'.' 


Some  of  these  problems   are  easily  solve 
by  give  and  take,  compromise  and  by  a  me"' 
ure  of  good  will.  Others  must  go  on  to  arbi' 
tion.   The  naval  iifficer  in  a   managerial  p^ 
tion  finds  that  management  duties  can  Ix-  j 
as  exacting  as  his  previous  military  cominand|-' 

.So  Now  You  Have  An  .4i;reemeni  was  m.  " 
by  Sun   Dial   in   lip  synch,   on   location  in 
actual   Navy  facility  with   a  cast  of  29  p 
fessional  actors.  It  does  not  take  sides  or  m. 
tempt  to  show  who  is  right  or  wrong  in  indus|K 
trial  relations  but  rather  tries  to  tell  both  si.' 
of  the  story  aiul  to  illustrate  the  range  of  d 
cerns   which    may  confront    the   naval   office 
in   Ihc   ei\ilian   sector  of   management. 


\Ianagement    training    of    Na\al    Officers    begins       Some  Lihor  pnihUiiis  :irc  <Msil\  sob  »•([  /ii/ f^nvw/iif/        To  llic  wmker,  rr/Viiiii  (/Krs/ioiiv  m«!/  /»c  rri/if'i 
I  lh(  bdrfiaininu.  Idhir  nitli  union  riprvsentalivvs.       lake.  In/  ccmiiiinni.M'  unci  a  ni((i.\nir  of  fiooil-iiill.       for  cxMinpii  .  lion   should  incrliinc  be  distributea^ 
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■oblcms  were  problems  result- 
om  success — more  active  film 

n  audiovisual  programs.  As  a 
.  the  greater  demand  for  prod- 
;aused  shortages  and  delayed 
;ries  to  crop  up  in  the  last 
cr." 
966  Should  Be  Greatest  Yet 

mportant  note  for  the  cur- 
year  also  is  incorporated   in 

K  ^65  report: 

Iready,  sales  activity  in  the 
three  quarters  of  1966  indi- 
that  it  will  be  the  banner 
especially  for  the  educational 
et.  Practically  all  equipment 
have  had  record  sales.  Class- 
film  distributors  report  excep- 

io  lly  high  sales  of  lilnistrip  and 
>n  picture  prints.  Motion  pic- 

u laboratories  are  having  trouble 
ing  up  with  the  demand  for 


q 


immenting  on  liiis  phase  of  the 
t,  Hope  said:  "Statistics  for 
further  indicate  that  total  dol- 
.trfilume  is  going  to  be  the  great- 
vt  hat  the  audiovisual  field  has 
■\  -ienced."  • 


Fi  ex  Completing  Three  Pictures 
(o  le  General  Development  Corp 

eneral  Development  Corpora- 
10  has  engaged  Filmex,  Inc..  to 
in  uce  three  new  business  films 


b  t 


irv 


and  and  home  values  in 
Pol  Charlotte,  Port  St.  Lucie  and 
pj  Malabar.  Florida.  The  sales 
were  placed  with  Thomas 
)r,  vice-president  of  Filmex' 
H\.  ness  Film  Division,  by  Spire 
.\(  ;rtising,  in  Miami. 

jrdon  MacRae  will  host  and 
iia  ite  the  films,  which  will  cover 
a  lus  aspects  of  community  liv- 
n  these  areas. 

nder  the  supervision  of  Filmex 

Sifti  in  Fort  Lauderdale,  the  films 

uijbe  directed  by   Frank   Hibas; 

prluced    by    Brud    Talbot    and 

ill  ographed  by  Harry  Walsh  and 

ord    Poland.  • 

*      *      * 

VI    PRICE    CONSKRVAIION 

liim  on  the  destruetiveness  of 

in    nature,    recently    released 

olonial  Williamsburg,  depicts 

ms   foaming    with    detergents 

roadsides   adorned   with   beer 

and  other  identifiable  rubbish. 

ccording  to  a  report  in  Thi^ 

York    TiNtES,    a   television 

in  in  Richmond,  Va.,  stopped 
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Uh  /ing  the  film,  titled  Time  to 
Bt  n.  after  six  minutes  "because  it 
(if  ided  all  of  the  major  adver- 


Note:  other  ease  histories  of 
are  on  the  following  pages. 


A  New  Picture  about  to  be  re- 
leased by  the  Foster  Parents 
Plan,  Inc.,  will  serve  as  a  stark 
reminder  of  the  physical  and 
spiritual  hunger  that  is  still  ram- 
pant in  what  seems  to  many  of  us 
"a  world  of  plenty."  It  shows  the 
plight  of  a  young  child  growing  up 
in  a  slum  barrio  of  a  large  city  in 
South  America  as  typical  of 
similar  conditions  to  be  found  ail 
over  the  world. 

In  some  respects,  as  one  watches 
the  film,  it  might  even  be  thought 
that  the  little  child  —  Marisol  — 
had  done  well,  living  on  little  more 
than  scraps  of  garbage,  for  she  has 
.siirviveil.  Almost  as  many  in  her 
barrio  will  have  died  at  her  age  as 
lived,  through  malnutrition  and 
disease.  She  and  her  mother  live  in 
a  tiny  windowless  room  with  never 
ever  a  bath,  never  a  doctor,  never 
enough  to  eat,  and  much  of  that 
consumed  by  four  kinds  of  intes- 
tinal parasites. 

$15  a  Month  Supports  Child 
Foster  Parents  Plan  has  been 
alleviating  the  sufferings  of  child- 
ren and  their  parents  forced  to 
live  in  these  dreadful  conditions  for 
many  years.  With  only  $15  a 
month  from  people  of  good  will  in 
the  United  Stales,  the  Plan  pro- 
vides support  for  one  foster  child 
and  family.  It  is  an  intensely  per- 
sonal plan,  for  the  donator  is  pro- 
viding for  an  actual  child,  and  he 
receives  letters  and  reports  on  the 
foster  child's  welfare. 

The  27-minute  color  film.  Child 
of  Darkness.  Child  oj  Lif;ht.  shows 
the  contrast  between  Luz.  a  child 
Foster  Parent  benefits,  and  little 
Marisol,  whose  mother  lives  by 
selling  cigarettes  one-by-one  in 
the  streets,  and  who  actually  must 
compete  with  the  vultures  for 
edible  leavings  at  the  garbage 
dump. 

Marisol  Im)uii(1  "mi  Citx  Dump 
It  was  at  this  dump,  near  a  large 
South  American  city,  that  the 
photographic  crew  from  prcxlucer. 
Wilding.  Inc..  found  Marisol  and 
her  mother.  She  was  chosen  as  a 
typical  Child  oj  Darkness. 
( In  a  happy  ending  to  the  story  of 
the  filming,  though  not  recorded  in 
the  film,  Marisol  now  has  a  Foster 
Parent.  In  fact,  so  real  and  ap- 
pealing was  the  need  as  evidenced 
by  the  scenes  revealed  by  their 
cameras  that  several  Wilding 
people  have  since  become  Foster 
Parents. ) 

In  showing  the  life  of  Luz,  the 
Child  of  Lii;hr.  the  film  depicts 
how  the  plan  operates,  with  em- 
phasis on  providing  good  medical 
care,  food,  clothing  and  schooling. 


■      kJ 

Murisdl:  a   "Child  oj  DurkncHS 


who  Incamv  u  "Child  of  Light" 


Role  of  Foster  Parcnls  in    lo(l.i\'>  World 

'•Child  «»f  Darkru'ss.  Child  «••'  Liflhl"  Pr«-mi<r«v.  in  \ix«   ^  ork 
Show>  How   Fo.-.t«T  Part-Ills  Plan  Is  Aiding  >^  orld's  Chihlnii 


The  aim  of  the  Foster  Parents 
Plan,  the  film  concludes,  is  to 
destroy  itself,  for  when  there  is  no 
need,  there  will  be  no  plan. 

Child  oj  Darkness.  Child  oj 
Li^hi  was  directed  and  photo- 
graphed, with  great  compassion, 
by  Bernard  llirsehenson.  It  was 
produced  by  Hdward  Rasch.  with 
Peter  Yung  as  associate  producer. 
Bernard  Stone  was  editor,  and 
the  moving  script  was  by  Sheryl 
London.  Distribution  will  be 
through  libraries  of  Association 
Films,  Inc. 

Supervising  the  film  for  the  Plan 
was  Mrs.  Len  Soren,  along  with 
her  colleague,  Mrs.  Mildred  Stagg. 
.Shcrxl  London:  Film's  ^^'ntcr 
Sheryl  London,  whose  heart- 
tugging  script  for  Child  oj  Dark- 
ness. Child  oj  l.iiiht  contributes  so 
much  to  its  appeal,  is  moving  for- 
ward into  her  second  successful 
career.  Widely-known  as  a  painter, 
her  works  have  been  exhibited  in 
"one-w(iman"  shows  in  several 
cities,  and  have  been  purchased  by 
such  art  nuiseums  as  that  tif  Los 
,\ngeles. 

Previous  to  this  film,  she  also 
wrote  eleven  of  the  Desiinoiion: 
The  World  series  tif  motion  pic- 
tures for  Alitalia  Airlines.  Strange- 
ly enough,  although  her  husband, 
Mel  London,  produced  and  di- 
rected these  films,  it  was  not  he 
who  hired  her.  It  happened  that 
during  the  planning  stages  for  the 
series  she  came  up  with  so  many 
good  ideas  that  Alitalia  officials 
urged  her  to  put  them  on  pajx-r, 
and  eventually  into  finished  scripts. 
These  were  so  fresh  and  lacking  in 
the  usual  travel-film  cliches  that 
.Alitalia  accepted  them  with  en- 
thusiasm. 

Films   in    the   Destination    .    .    . 
series  have  since  won  ten  awards 


at  important  international  festivals, 
including  a  Gold  Medal  at  Milan 
and  a  Silver  Cup  at  Rome.  One, 
Europe  jrom  Dusk  to  Dawn,  was 
recently  shown  as  an  example  of 
the  best  of  modern  industrial  films 
at  the  Museum  of  Modern  .Art  in 
New  York. 

Sheryl  London  believes  that  her 
training  as  a  painter  has  been  ex- 
tremely valuable  to  her  work  as  a 
film  writer,  for,  as  she  explains  it, 
the  writing  of  scripts  is  much  more 
importantly  a  visual  process  than 
merely  the  setting  down  of  narra- 
tion on  paper,  if  the  film  is  to 
really  move  and  live. 

Often  she  uses  little  sketches  of 
her  own  as  an  indication  of  what 
the  "left  side  of  the  script "  should 
look  like. 

Along  with  husband  .Mel  and 
camera  crew,  Mrs.  London 
traveled  all  over  the  world  for  two 
years  making  the  Destination  scr- 
ies, and  learned  a  great  deal  about 
the  complete  job  of  film-making 
in  the  process.  Some  time  in  the 
future  she  hopes  to  do  a  whole 
film,  herself.  • 

Portrait  oj  Slurijl  London, 
II  vrtdtivi-  imd  stnxiilivr  iiru  talent. 


M 


33 


1BER  8-VOLUME  27 


Siiitfssfiil   f.inmr>   «lui   nsf   Armour   \  ertanrcen  include   Sen    York's   Max 
Slutul.  "on  oitr  luilf  Ins  1200  iicrcx  he  grows  corn  -  makes  every  acre  cotint." 

FaniKTs  All'  Star  Salesnu-n  in  This  Film 

Aniiciiir   \}!ririilliiral  (Ju-miral  (ioiiipaiiy  Salesmen  Are  Showing 
"Ihi-    \  •■rla;;ri«n    St<»r\"   anil    Winning   Their   Share   «»f    Markets 


YjTiiM    |(H)i)    Production    one 

^  of    ihc    worlds    most    critical 

problems  in  these  times,  the  task 

of  sollinj;  farmers  on  the  increased 

ISC  of  fertilizers  is  of  primary  im- 

'ortance.      Armour     Agricultural 

I  hemical  Company's  salesmen  are 

urrently    using    a    hard-punching 

■iL-w    motion    picture.    The    Verta- 

reen  Story,  to  help  maintain  that 

leading    suppliers    share    of    this 

Market. 

With   a   long   and   distinguished 

history  in  plant  ftxxl  research  and 

production.    Armour    and    Vcrta- 

•jreen  have  few  problems  of  idcnti- 

iication    among    consumer    audi- 

nccs.  In  this  picture,  the  sponsor 

lias   foregone    artiness    and   subtle 

soft-sell"    to    bring    viewers    a 

traight  -  from  -  the  -  shoulder     mcs- 

age.from  businessman  Armour  t(j 

Is     farmer-customer,     presenting 

uccinct.      strong     "reasons-why" 

V  ertagrccn    will   make   him    more 

iioney. 

"Farming  is  no  longer  just  a 
vay  of  life."  the  narrator  declares, 
it"s  a   business  —  a  business  in 


which  industry  joins  forces  with 
the  farmer."  Some  of  the  ways  in 
which  these  forces  are  joined 
formed  the  substance  of  The 
Verta^reen  Story.  Produced  by 
Audio  Productions,  Inc.  and  di- 
rected by  Hans  Mandell.  there  is 
evidence  of  this  producer's  virtu- 
oso command  of  "commercial" 
techniques  to  the  purposes  of  this 
selling  film. 

For  example,  good  use  is  made 
of  the  "case  history"  method  in  in- 
terviews with  several  farmer-cus- 
tomers on  their  home  lots.  Exam- 
ple: 

"You  know,  they  say  Verta- 
grcen's  worth  more  because  it  does 
more.  Well,  I  think  they're  right. 
My  name's  Max  Shaul  and  I  live 
here  in  Schoharie  County  in  New 
York  State.  I  farm  about  1200 
acres." 

Narrator:  "Max  Shaul  is  about 
as  successful  as  a  farmer  can  be, 
and  he  should  be  —  his  farm  man- 
agement is  tops.  He  plans  wisely, 
runs  things  efficiently  .  .  .  works 
hard  .  .  ,  and  uses  Vertagreen.  As 


SniDiiK   .'VmKiiir  (.'hetiiicul  Company's  far-flun^  facilities  pictured  in  sales 

nhii  "I'lii   \'i  rtiiisr(  I  u  s/,,rt/"  r   ■criir  of  Us  nitrogen  plant  at  Clierokee,  Ala. 


the  narrator  describes  this  farm 
operation,  the  camera  moves  with 
him. 

"On  over  half  of  his  1200  acres, 
Max  grows  corn  .  .  .  there  are 
275  acres  in  carrots  ...  135  acres 
in  peas  ...  25  acres  of  beets  .  .  ." 
A  small  but  inspired  touch  that 
follows  in  these  sequences  gives 
evidence  of  the  picture's  effective- 
ness: 

"15  acres  of  Max  Shaul's  land 
arc  pretty  special  —  his  children 
farm  them  all  by  themselves.  They 
sell  the  produce  at  their  own  road 
stand  and  then  divide  up  the  prof- 
its. Like  father,  like  son.  and  even 
daughter,  they  all  use  Vertagreen." 

The  good  use  of  this  "found" 
situation  enhances  the  film's  "sell" 
and  no  casting  call  for  "all-Amcri- 
can  4-H  Club  types'  could  have 
supplied  more  wholesome,  healthy- 
looking  examples  of  photogenic 
Young  America  than  the  real  shots 
of  Max  Shaul's  children  at  work 
on  their  own  crops. 

Sequences  then  present  visual 
evidence  of  the  far-flung  facilities 
—  mines,  factories  and  labora- 
tories —  provided  by  Armour  with 
its  nitrogen  plant  at  Cherokee. 
Alabama;  phosphate  mine  and 
processing  plant  in  Polk  County, 
Florida;  potash  plant  in  Saskatche- 
wan. These  provide  ample  grist  for 
director  Mandell. 

The  Audio  director's  concentra- 
tion on  powerful  machines,  as 
much  his  "signature"  as  Alfred 
Hitchcock's  bit  parts,  pays  off 
handsomely  in  a  series  of  "ma- 
chines in  motion"  sequences. 
Muilding  on  this  solid  base  of  au- 
dience interest,  the  camera  ranges 
through  Armour  laboratories  and 
exp)erimental  greenhouses,  follow- 
ing  the   development    and   testing 


30-Minute  Color  Film  Brings  You 
American  League  Baseball  Thrills 

■j^r  The  hot-stove  league  and  any 
club  or  organization  group  in  search 
of  an  entertaining  big-league  base- 
ball film  for  winter  meetings  can 
get  a  new  30-minute  color  picture 
titled  The  Name  of  the  (laiiie  is 
Tun.  recently  co-sponsored  b\  the 
Chrysler  Corporation  and  tiic 
American  League. 

Produced  by  Wilding,  Inc.,  the 
film  captures  the  nostalgia  of  those 
summer  days  and  evenings  as  top 
teams  such  as  the  Maltimore  Orioles 
step  up  to  bat.  From  spring  train- 
ing to  season  highlights,  the  lilni 
covers  every  American  League 
learn  in  action. 

Prints  are  available  for  free  loan 
via  nationwide  libraries  of  Modern 
lalkine  Picture  Service.  Inc.         • 


111  "The   \ertagreen  Story"  /arm. 
c.vprc.v.s  ciitlin.'.iasiu   for  the  jnodi. 


"They   say   that   Vcrtagreen's  wofik 
more  because  it  does  more  for  them.' 


jii 


V 
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procedures  which  help  bring  Verta- 
green to  final  phases  of  prodtic- 
tion. 

A  discussion  of  field  services 
available  to  the  farmer  throuc^ 
Armour  representatives  is  follow 
by  scenes  of  prosperous  users  at 
work.  Three  of  these  farmer-ctJS- 
tomers  testify  in  "candid"  St- 
qucnces  to  their  personal  esteem , 
for  the  product. 

The  Vertagreen  Story,  accord- 
ing to  J.  Harry  Varner,  director 
of  public  relations  for  .Armoorti 
Chemical  Co.,  "has  been  cnthusi- * 
astically  received"  by  manage- |li 
ment,  employee  and  field  sate  y 
force  groups.  • 

Buster  Keaton  in  "The  Scribe" 
Drives  Home  a  Safety  Message 

-.-,-   The  .Scribe,  the   last  tilni  c 
made  hy  Buster  Keaton,  uses 
inimitable    comic    style    to   drirt 
home  a  serious  message  for  con- 
struction safety  and  accident  pre- 
vention. 

Keaton,  wearing  his  famous  flU 
fedora,  his  porkpie  tradcmart. 
visits  a  big  construction  ph  as  I 
"ne\sspaper  reporter"  to  do  a  stoo 
on  construction  safety.  Allhoi 
the  scene  is  a  construction  site,  l. 
safety  lessons  apply  equally  •" 
many  other  areas  of  industrial  ac- 
cident prevention. 

The  16mm  color  film  is  avail- 
able from  Association  Instructioo- 
al  Materials,  a  division  of  Assodl- 
tion  Films,  600  Madison  Aveiiofc 
New  York,  on  a  rental  basis.      • 


RUSINESS  SCREEN 


? 


fc  America"  Puis  Safety 
irflin  Pleasure  Craft  Designs 

ic  best  a\ailahlc  marine  rc- 
1  and  engineering  know-how 
kv  going  into  the  design  and 
uction  of  many  American 
ire  boats. 

is  is  the  message  of  a  new 
minute  color  film  called  Sea- 
America,    produced    for    the 
nal     Association    of    Engine 
iiiSoat  Manufacturers  by  Victor 
t/  Pnxluctions,  of  New  York. 
ailable  on  free  loan  to  tele- 
iM    stations,  clubs  and  other  or- 
jriilions,  the  film  takes  the  au- 
behind  the  scenes   at  the 
Safety    Bureau,    and    inde- 
nublic-service  testing  and 
ig     laboratory    serving     the 
;i  ig  field  only. 
•  Bureau  tests  a  wide  variety 
laiing    products    and    labels 
for  public  guidance  if  they 
leJ  applicable  safety  standards. 
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.lllsiing  is  done  with  reference 
e  use  only,  and  the  Bureau's 
ib<  is  not  a  measure  of  commer- 


aljuality. 
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the  film  covers  the  meth- 

sed  to  generate  and  develop 

boat    safety    standards,    the 

activity  of  the  independent, 

-service  organization  known 

American  Boat  and  Yacht 

il. 


S  '-Safe    America   has   become 
arif  the  NAEBM  Water  World 
of  films  on  boating.    It  is 
ble  from  NAEBM  at    1780 
irojlway.  New  York   10019.     • 

* 

1e<  i  Film  Laboratories  Expand 
ni<  he  Field  of  Color  Processing 
ecca    Film    Laboratories    of 
cv  York,  a  long-established,  spe- 
ng  source  of  black  and  white 
hJuory  services,  has  expanded 
nc  color  printing  and  pri>cess- 
eld,  according  to  that  com- 
i  executive  vice-president, 
Haber. 
offer  these  additional  serv- 
es Mecca  now  occupies  the  en- 
ire 
$ui 
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lird  floor  of  the  Film  Center 
ng  at  630  Ninth  Avenue  in 
attan.  A  custom-built  16mm 
processing  machine  incorpo- 
many  new  processing  inno- 
is  and  providing  Eastman 
ve-positive  color  prints,  is 
ly  in  operation  there.  A 
I5n  1  color  processing  machine  is 
installed. 

;cas  announcement  also  notes 
he  newest  type  of  additive 
printers,  contact  and  reduc- 


ion  arc  in  use.  The  color  lab  is 
un  uly  operating  on  a  two-shift 
>as  to  meet  expanded  demand  on 
ts  l:ilities.  • 


"This  other  Eden,  demi- 
paradise.  .  .  This  happy  breed 
of  men.  this  Utile  world.  This 
precious  stone,  set  in  the  sil- 
ver sea.  This  blessed  plot, 
this  earth,  this  realm.  .  ." 

"TvEN  Shakespeare  found  it 
■^  difficult  to  describe  the  almost 
mystical  charm  of  Great  Britain 
(in  25  words  or  less,  as  it  were). 
He  recognized,  too.  that  for  all  its 
insularity  Britain  was  so  many- 
featured  that  it  refused  to  be  cate- 
gorized —  litcrarily  or  any  other 
way. 

And  lucky  for  us.  Because  what- 
ever the  annoyance  to  the  his- 
torian-classifier or  to  the  geograph- 
er trying  to  pigeonhole  Great 
Britain  here  or  there,  once  and  for 
all,  it  would  be  cheap  at  twice  the 
price  for  "this  royal  throne  of 
kings,  this  sccptered  isle,  .  .  .  this 
fortress,  built  by  nature  for  herself 
against  infection  and  the  hand  of 
war." 

Joins  Company's  F'ilni  Library' 

Some  350  years  later.  HV/i.yv  lo 
(ireat  Britain  —  Pan  American 
World  Airways'  latest  addition  to 
its  library  of  travel  films  —  comes 
to  grips  with  the  same  problem: 
that  of  portraying  Britain  in  all  its 
splendt)r. 

And  if  the  passage  of  centuries 
may  have  dimmed  somewhat  the 
external  glory  and  trappings  of 
power  that  were  concomitants  of 
empire,  the  inside  Britain,  the 
Britain  of  pubs,  and  of  moors  and 
highlands  and  of  magnificent 
woolens  and  of  Mods  and  Rockers 
and  of  the  richest  literature  the 
western  world  has  ever  known  — 
this  Britain  remains  as  bright  as 
the  buttons  on  a  Carnaby  Street 
blazer  and  just  about  as  hard  to 
categorize. 

All  of  which  is  by  way  of  saying 
that  Winfis  to  (ireat  Britain  is  that 
rarity  among  motion  pictures  —  a 
really  i-ood  film  about  Britain. 
Produced  b>  Ilcnrv'  Strauss 

Produced  for  Pan  American  by 
Henry  Strauss  &  Co.  of  New  York 
City,  Winfis  to  Great  Britain  con- 
tinues in  the  tradition  of  Pan  Am's 
"Wings  "  scries.  Tliat  is  to  say,  it 
is  not  just  a  travel  film  about  an 
interesting  place  but,  rather,  il  is 
a  film  about  people  and  where  they 
live:  a  scries  film  that  is  fun  to  see, 
full  of  the  little  insights  and  com- 
mentary that  mark  the  difference 
between  art  and  simple  craftsman- 
ship. 

That  Wings  to  Great  Britain 
docs  absolutely  nothing,  in  the 
meantime,  to  discourage  a  visit  to 
London,  or  to  the  highlands  or  the 


A  lone  rider  on  the  Isir  of  Sktjc.  The  scti  i.v  lutcr  far  audij.  u7it'rri<  r  yuur 
travil-'i  take  you  uloug  England's  historic  roads  or  in  licr  hiislliug  cities. 

The  Manv  Facct.s  of  an  lli^lorit    Britain 

Pan  .\iiieri<aii  Film  Tak«->  Vit-wtTS  on  ">X  in}:«  to  lireal  Britain'" 


Lake  country,  or  to  any  of  the 
famous  British  seaside  resorts  is  al- 
most incidental  to  what  appears  as 
the  film's  primary  statement:  here 
is  a  jolly  lot  and  they  live  in  a 
smashingly  wonderful  place. 

Directed  and  filmed  by  Henry 
Strauss,  Wings  to  Great  Britain 
documents  at  least  five  of  the  faces 
Britain  turns  toward  the  wcirld. 

First,  there's  the  island  Britain 
with  all  the  richness  and  color  at- 
tendant upon  its  long  and  intimate 
association  with  the  sea.  Second, 
there's  the  Britain  that's  held  to- 
gether by  the  delicate  web  of  wind- 
ing roads  and  gently  flowing 
streams  that  lead  into  Devon  and 
Yorkshire,  lake  country  and  moor, 
Scotland  and  Wales. 

Images  of  Literary-  Britain 

Then  there's  literary  Britain 
and  the  host  of  images  and 
memories  that  are  attached  to  W  in- 
dermere  and  Stratford,  Nottingham 
and  Winchester,  and  all  the  old 
friends  like  lom  Brown,  and  Davy 
Copperficld.  and  Becky  Sharp  and 
Tom  Jones  and  Robin  Hoixl  and 
even,  "shrouded  in  the  mist  of 
time",  a  lad  and  a  sword  and  a 
stone. 

The  Britain  of  history  is  also 
portrayed  with  Hastings  and 
Runnymede  and  Salisbury  plain 
and  more  bleedin'  castles  than  even 
the  most  avid  amateur  photograph- 
er could   wish   for.    And,   finally. 


there  is  London  itself  with  all  the 
majesty  of  a  thousand  years  of 
civilization,  positively  bursting  with 
the  traditions  of  a  nation  that  for 
centuries  spread  its  way  of  life 
throughout  the  entire  world,  a  city 
that  is  monumentally  impressive 
and  yet  at  the  same  time  as  snug 
and  as  familiar  as  a  neighborhood 
pub. 

A  28-Miniitc  \  ista  of  Color 
Photographed  in  16mm  Ekta- 
chromc,  the  footage  has  been 
edited  into  28  minutes  of  smoothly 
paced  film.  Brief,  initimatc,  witty 
portraits  of  people  and  places  are 
carefully  combined  with  broader 
views  of  ti>wn  and  country,  and 
the  traditional  pomp  and  ceremony 
associated  with  each  becomes  at 
once  more  human  and  meaningful. 

The  sound  track,  too,  is  a  nice 
blend  of  "live"  and  recreated  voice, 
music,  and  effects.  Recorded  part- 
ly on  location,  partly  in  studios  in 
England,  and  partly  in  New  York, 
the  track  does  exactly  what  it 
should:  each  element  contributes 
to  the  total  effect;  there  is  nothing 
that  distracts.  On  this  criterion 
alone  both  Henry  Strauss  and  Pan 
American  Airways  can  take  pride 
in  a  truly  distinguished  addition  to 
the  shelf. 

.Available  at  Pan  \n\  Offices 

Wings  lo  Great  Britain  is  avail- 
able through  Pan  American  sales 
offices    throughout    the    country. 


A  colorful  parade  is  part  of  everyday  life  in  this  Scottish  foicti.  The  muMc 
of  pipers  underscores  a  leistirely  visit  tvith  the  Scots  in   '  ,a. 
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I  riiiiliird  l>\  ;i  |)frsisU-iit  c-<iiii;li  iiiitl  lin Hilling 
ilillu  iillii  s.  Iraiik  Sniilli  ti\il\  llif  rlu'.st  ilLs- 
<•««•  cliiiir  III  St.  Viiuriil's  lloxpiUil  in  Xcic  York. 


IntcnicMiil  i>ii  his  liti-  liistor\,  Sniilli  ri'ccivcx 
physical  rxiiiiiiiuilit)U  uiiil  a  vi  nc.s  of  didfiuostic 
li\t\    ill    /idv/ii/fi/'v   CiinlidiiiilniiiiKini    Lalmrtit onj . 


Ill  this  biMJth,  I- milk  Siiiilli  iiilialc.s  a  hnu    coii- 
laiiiitiii    5()    imrts    prr    million    of  sulphur   diox- 

idr.  a  mdjor  air  riiiiliniiiiiinil  used  in  the  tests  .  .  . 


I  In-    iiiiijor    olijftliM'    ol    this    U-sl    is    /«    iiuiisurc 
Ids    iiiruini    risi\liiuii     mid    iiiililnliiiii    rluinnrs. 
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Counlcr-Attack  Ao;ainsl   Our  Polluted  Ah^ 


lla/anU    of     Iii\Nil»lf     jiihI     <)(lorlf>>     \ir- 
iii  Film  "\\  itii  Katli   |{i«-alli"  Sponsored  b 

(.tWriMN    You   See   the   Skyline   through 
»»    ihc  haze,  it's  tempting  to  tell  yourselt 
the  enemy  will  blow  away. 

"But  it  will  take  more  than  a  breeze  to  chase 
this  invader.  It  will  take  a  plan,  because  the 
enemy  has  come  to  stay.  In  fact,  he's  sitting 
right  beside  you  right  now,  grinning  with  each 
breath  you  take." 

Opening  with  these  warning  words,  a  new 
lilm,  ll'illi  liiuh  Breuih.  released  by  the  New 
York  State  Department  of  Health  goes  on  to 
document  the  growing  problem  of  air  pollu- 
tion in  the  state  brought  to  increasing  attention 
after  a  three-day  smog  of  almost  dangerous 
intensity  in  November. 

Respirator)-  Diseases  Double  in  Fi\e  Years 

The  28ij-minute  color  lilm  is  narrated  by 
the  well-known  actor,  Hume  C'ronyn.  Produced 
by  Harold  Mantell,  Inc.  of  New  York,  the 
picture  points  out  that  since  most  aerial  poisons 
are  invisible  and  odorless,  a  shift  in  the  wind 
is  enough  to  reassure  the  public  about  those 
particles  that  can  be  seen. 

But  physicians  are  not  reassured  by  the 
rise  in  respiratory  diseases  in  New  York  State 
and  the  nation.  For  the  incidence  of  such  dis- 
ease has  doubled  in  live  years. 

lf^///(  EmIi  Breath  explains  how  polluted  air 
not  only  corrodes  lung  tissue,  but  paint,  metal, 
masonry  and  plant  foliage  in  agricultural  areas. 
It  demonstrates  that  6  per  cent  of  all  polluted 
air  results  from  the  faulty  combustion  of  ears, 
trucks  and  buses.  40  per  cent  stems  from  sta- 
tionary sources:  chimneys,  smoke  stacks,  and 
open  fires.  Some  of  these  pollutants  merely  irri- 
tate, others  are  poisoni)us.  Whether  we  live  in 
the  city,  suburbs  or  country,  we  breath  bad  air. 

What   is   New   York   State  doinu  about   if.' 


Itorne    Poisons     Are     l)rainali<-all>     Sliowi 
\    ><■«    ^ork    Stale   l)e[»artMU-iil    of    lli-allL 

Governor  Rockefeller  explains  how  the  n 
Clean  Air  Bill  makes  possible  an  unpreo 
ented  eight-point  attack  against  air  polluli 
in  the  state.  It  is  a  landmark  in  unifying  fi 
eral,  state  and  local  action,  by  expanding 
search,  planning  and  enforcement  powers.  c( 
trolling  motor  \eliiclc  pollution,  and  jirovid 
adequate  atmospheric  warning  systems. 

The  Countcr-.'Xttack  Has  Now  Been  Laiiiichei 

Air  pollutii)n  won't  feel  at  home  much  loi 
er  in  New  York  State,  the  film  concludes.  1 
counter  attack  has  begun.  A  new  law  am 
new  determination  can  help  us  assure  cli 
air  and  safe  breathing  for  all  our  citizens. 

Because  of  its  quality  and  timeliness.  It 
Each  Breath  was  given  a  special  premiere! 
Lincoln  Center  in  New  York  by  the  State  I 
partment   of    Health    in   cooperation    with 
New  York  State  Action  for  Clean  Air  Comn 
tee.   ABC-T\'  covered  the  premiere  and  p 
sented  parts  of  the  film  in  its  newscast  rep' 
of  the  event.   Showings   are   now   being  h 
throughout  New  York  state  and  the  nation 
has  aroused  the  interest  of  the  British  Bro 
casting  Companv  for  overseas  telecasting  <. 
in    1^67. 

How  to  Obtain  a  Print  in  New  York  State 

Information  about  booking  availabilii 
may  be  obtained  from  New  York  State  Act 
for  Clean  Air  at  its  two  film  depots,  the  M 
ropolitan  Action  for  Clean  .Air  Infornuit 
Center  at  the  Brooklyn  Tuberculosis  . 
Health  Association,  293  Schermerhorn  Sti. 
Brooklyn,  or  the  New  York  State  .Mr  Polli 
Control  Board,  S4  Holland  A\enue.  .-\ll^ 
It  is  available  for  public  service  showings 
television  stations  as  well  as  for  non-thealri 
(.listribution  to  adult  and  school  audiences. 


Loft:  Tests  eonfirin  suspicion 

of  Dr.  Stipliin  .Ai/rc.v,  hciul 
oj  the  Ciirdii'piiliiioiuinj  Liih- 
oriitonj  (it  the  hospitid.  Va- 
in ul  receives  ii  hroneho-diUi- 
tor  to  help  elenr  clowned  iiir 
piis.\iifj.es.  Ili\  diilfinosis  shows 
he     has     elirmiie     hronehitis. 


nielli:  Tlie  most  serious  dis- 
ease iisMieiiitiil  uitli  iiir  pol- 
hilioii  is  eiuphijseiiui.  The  pii- 


lieiil    \hiiuii    tiilli    Dr.    .Ai/rc.s  V 

retains    as    iiiiieh    «.v   .50    per  \ 

cent    of    inhaled    air    in    his  I 

hiiins  after  .30   seconds.  ^ 


I  ills  nitrogen  washout  lesl  tills  .  much  nitro- 

L^im    remains  in    his   liiiifis   after  n    minutes. 


f 


Diri'itioiis"    fur    iiiodcni    railnicidiufi    are 

•  (I    hij    this    film    scene    of    "rack    cars" 

move  aiiloi)iol>iles  from  the  factory  .  .   . 

EW   DIRECTIONS" 
This  Nation's    Railroads 


Minnie    (!<»lor    Piflnrr    Prrscnlcil    li\ 

A!>>u(-iali<>n    uf    Vint-rican    KailroatU 

THE  Casual  Bystander  a  freight  train 

ollini;  across  the  countryside  today  might 

much  the  same  as  it  did  ten  years  ago, 

enty.  And  yet  .  .  . 

a  time  in  history  when  miracles  of  science 
nge  hehcf  and  stagger  the  imagination, 
is  perhaps  no  more  spectacular  story  of 
trial  ingenuity  and  technological  develop- 
than  the  one  the  railroads  can  tell, 
u-  Directions  in  Modern  RciHrocidinii,  a 
inute  color  film  just  released  by  the  As- 
ion  of  American  Railroads,  shows  how 
railrtKids  arc  winning  new  business  and 
ling  old  with  "customcrized  service""  and 
imaginative  ideas  for  reshaping  rail  op- 
ns  and  services. 

rhe  "I'liit  Train"'  and  Auto  "Rack  Cars" 
pical  of  the  new  directions  which  rail- 
are  taking  is  the  growing  shift  from 
ig  goods  in  carload  lots  to  whole  train- 
—  via  the  "unit  train."  Also  emphasized 
dramatic  development  of  rail  "rack  cars'" 
noving  new  motor  vehicles  from  auto 
•ics  and  the  "piggybacking"'  of  highway 
rs  and  containers  on  rail  flatcars. 
rough  such  attractive  new  services,  rail- 
ha\e  boosted  freight  traffic  by  32  per 
since  1^61  and  turned  one  of  America's 
>usinesses  into  a  dynamic  growth  industry, 
further  highlights  of  the  film  show  why 
3merized"  is  the  latest  word  for  today's 
■eight  services: 

Other  New  Innovutions  .Vlonj;  the  Rails 
.  A  side-loading  "all-door"  freight  car 
rovcn  to  be  a  cost-saving  innovation  cut- 
valuable   loading   time   for   lumber   ship- 

A   single   pressure-controlled   car   — 

sting  of  one  "big  bottle"  —  is  replacing 

practices  of  shipping  individual  contain- 

f  liquid  hydrogen  used  in  space  e.\plora- 

A  four-cars-in-onc  "super  jumbo"  hop- 
/hich  has  been  designed  under  rail  super- 
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These    "l*ieliires    nj    the     MiHilh"    Slum 
\eir     1  rends     on     I  hi-     IniliislrinI     Sieiie 

vision  to  haul  coal.  The  car  has  a  capacity  of 
l.'^O  tons  and  is  equipped  with  16  doors  that 
empty  17  tons  in   15  seconds. 

.  .  .  Hot  steel  slabs  weighing  a  total  of  6, ()()() 
tons  are  shipped  ."^OO  miles  on  regular  sched- 
ules to  mill  for  rolling  into  tinished  steel. 
Fuelinij  the  Nation's  Electric  I'tilities 

.  .  .  Unit  train-loads  of  coal,  running  351 
days  a  year  and  shuttling  600  miles  every  48 
hours  between  mine  and  generating  station, 
help  to  fuel  the  nation's  eieetrie  utility  industry 


Coal  unit  trains  help  s/xcf/  lhi\  lilal  mate- 
rial from  mines  to  users  in  another  dramatic 
scene    of    "\ew    Directions"   on    U.S.    railroads. 

and  enable  "King  Coal""  to  compete  with  nu- 
clear fuels. 

.  .  .  Aerated  cars  handle  dry  bulk  materials 
ranging  from  white  Hour  to  carbon  black. 
Equipped  with  pneumatic  loading  and  dis- 
charging mechanisms,  these  center  flow  hop- 
pers speedily  "inhale""  cargo  at  plant  and  ex- 
hale" at  destination. 

"It"s  been  said  that  we  Americans  today 
live  out  of  the  freight  car,""  concludes  the  AAR 
film.  "For  preeminently,  it's  our  railroads 
that  bring  the  pnxlucis  of  range,  field,  garden 
and  orchard  to  wholesale  markets." 

Explore  New  Ways  to  Handle  Pa.ssengers 

Turning  to  the  needs  of  communities  where 
traffic  jams  threaten  the  very  existence  of  city 
life,  the  film  shows  how  new  directions  in  pas- 
senger transportation  are  being  explored  and 
deveU)ped  by  the  railroads  in  partnership  with 
the  communities. 

Sew  Direction.s  .  .  .  was  produced  and  di- 
rected for  the  Association  by  Robert  Yarnall 
Richie  of  New  York,  and  was  photographed 
over  the  past  year  at  railroad  liKations  through- 
out the  United  States.  Narration  is  by  Chet 
Huntley;  distribution  by  Modern  Talking  Pic- 
lure  Service.  • 
*        •        • 

-iV  Other  "case  histories"  of  recent  and  useful 
new  sponsored  films  appear  on  pages  34,  35  and 
following  pages  of  this  issue  of  Business 
ScRiiEN  where  these  reports  arc  featured.       • 


\\  orlliinj;loirs  balanced  -  opposed  compressor 
concept  is  explained  throufih  the  u.\e  of  these 
abstract    lhree-dimen.sional    forms    in    the    film. 

Image  of  a  Problcm-SoKer 

\\  <irthiii;:titn  Sli<>««  rurii|»r<->><»r  <  !<tM«'<-pl8 
\\  ilh     riirf<-l)iMi<'ii>i<>nal     \l»tra(l    ForniB 

Till  WoKriiiNGTo.N'  Corporations  new  and 
untitled  motion  picture  is  designed  to  be 
shown  to  potential  customers  for  its  line  of 
compressors.  The  lilm  will  be  shown  in  the 
field  by  Worthington  representatives  who  will 
follow  it  up  with  a  thorough  technical  discus- 
sion of  the  features  and  capabilities  of  the 
Worthington  balanced-opposed  compressor  de- 
sign. The  objective  of  the  lilm  is  to  create  a 
favorable  i>verall  image  of  \Northington"s  nuxl- 
crn  approach  to  compressor  design  and  cus- 
tomer service. 

To  reduce  the  complex  technical  concepts 
into  simple,  graphic  terms,  basic  three-dimen- 
sional geometric  shapes  which  are  moved  about 
into  various  inter-relationships  to  describe 
\\'orthington"s  balanced-oppi>sed  compressor 
concept  are  used.  Other  aspects  of  Worthing- 
ton's  story  are  also  shown  by  means  of  these 
abstract  colorful  shapes  .  .  .  the  people  of 
Worthington  all  over  the  world,  and  the  com- 
puter as  an  aid  in  problem  solving. 

Pelican  Films"  Paul  Harvey,  the  designer 
and  director  of  the  film,  has  used  these  three- 
dimensional  wooden  shapes  in  a  limbo  set- 
ting, and  designed  a  variety  of  models  which 
could  be  stacked,  fit  into  one  another,  turned 
around  and  flipped,  in  order  to  tell  the  Worth- 
ington story  in  an  interesting  and  unusual 
manner. 

Some  of  the  blocks  have  actual  photos,  in 
color  and  black  and  white,  of  machinery  on 
one  or  more  of  its  faces.  Other  bkxks  have 
numerical  symbols  and  still  others  are  just 
color.  A  pair  of  human  hands  arranges  and 
I  rearranges  these  shapes,  draws  flow-pen  lines 
j  between  the  shapes  and  carries  the  story  along 
to  its  conclusion  that  Worthington  is  the  ctim- 
pany  ci>ncerned  with  linding  the  shortest  dis- 
tance between  a  problem  and  its  solution. 

Lawrence  Ravitz  scripted  the  lilm  for  Peli- 
can. An  unusual  music/sound  ctTccts  score  was 
composed  by  Michael  Small.  • 

Wortliington  Corp.:  a  company  that  i.v  concerned 
uilli    fiiidinn    the    shortest    distance    heticeen    a 

pmhli  III  iiiul  i/'.  dilution  .  .  .   (scene  in  the  film). 


TraiiiiiiK  film  ac-tivities  Iium-  jjaiiictl  now  flc\il)ilit>  at  all  company  locatnms 
tlirouiili  till  luloptiuii  of  the  Hiiim  soutiil  film  iiikHiiw.  Here,  safiiy  director 
Ltm  lloilsrhir  ««■*  8niwi  rvar-screcn  projector  to  present  a  training  film. 

Film-"  Role  in  Public  Rolalioiis  Program 
;in(l   Iriiiniiiii  al  I  he  Weyerhaeuser  Company 


Is  III!  Fall  oi  1940.  a  national 
niaga/.inc  article  set  off  an 
alarm  which  has  kept  some  key 
management  men  in  Taconia, 
Washington,  on  the  alert  ever 
since. 

The  people  involved  run  one  of 
the  world's  largest  forest  products 
firms,  the  Weyerhaeuser  Company. 

The  magazine  article  which  im- 
planted the  long-enduring  lesson 
was  written  by  Harold  Ickcs,  for- 
mer Secretary  of  the  Interior.  It 
accused  the  nation's  timber  com- 
panies of  depleting  and  desecrating 
our  national  resources. 

For  its  key  illustration,  the 
article  used  a  picture  of  a  hillside 
which  Wcyerhaeuser's  loggers  had 
just  completely  ilcnudcd  of  a  vir- 
gin stand  of  Douglas  fir  trees. 

"The  heartbreak  of  the  situation 
was   that   we   weren't    guilty.    The 


W  I'Norliacu.ser    liliiis    .W/..v>    tin. 
iiersal  ii.sefiilncss  of  forest  produd 
Here,  the  cameraman  dnruments  ihc 
use  of  materials  derived  from  trees 
and  needed  in  a  .surgical  operation. 


only  error  we  had  committed  was 
in  failing  to  make  our  story 
known,"  explained  B.  L.  Orell, 
vice  president  of  public  affairs. 

"Years  before  the  article  was 
published,  Weyerhaeuser  had  es- 
tablished a  comprehensive  pro- 
gram for  reforestation  of  our  tim- 
berlands.  What  really  irritated  the 
knowledgeable  reader  was  that  the 
very  slope  pictured  in  the  article 
had  already  been  reseeded  before 
the  magazine  was  published," 
Orell  continued. 

"There's  an  outstanding  growth 
of  timber  on  that  same  slope  to- 
day," he  said,  producing  a  scries  of 
pictures  to  prove  his  point  (see 
illustrations).  "Hut  it  takes  up  to 
60  years  —  depending  on  the  type 
of  tree  —  to  develop  a  new  crop 
of  trees  which  is  ready  to  harvest. 
Public  relations  problems,  un- 
fortunately, can  sprout  a  lot  fast- 

"I'ree  Fanning"  a  Key  Plirase 

AlnK)st  immediately  after  the 
unfortunate  experience  in  1940, 
Weyerhaeuser  moved  to  develop  a 
jirogram  aimed  at  bringing  the  real 
facts  of  its  position  before  the  pub- 
lic. One  of  the  most  immediate  by- 
products was  a  simplified  explana- 
tion of  the  process  of  timber  pro- 
duction and  reforestation.  The 
term,  "Tree  Farming,"  has  been 
an  industry  standard  ever  since.  A 
realistic,  image-building  informa- 
tion program  has  been  maintained 
and  cxp;inded  continuously  by 
VN'eyerhacuscr    since    the    end    of 

nrld  War  II. 
Die    problem,"    according    to 


Orell,  "has  been  that  erroneous 
impressions  are  far  easier  to  create 
than  to  correct.  Even  though  we 
felt  we  had  been  wrongly  accused 
on  many  occasions,  trying  to  re- 
fute charges  against  us  was  not 
the  whole  answer.  We  needed  a 
positive  program  aimed  at  ac- 
quainting the  general  public  with 
the  facts  concerning  the  country's 
forests." 

What  the  Public  Should  Know 
I-rom     an    information    stand- 
point, the  message  to  be  delivered 
was  pretty  straightforward: 

1.  Forest  products  are  a  neces- 
sity of  life  for  modern  America. 
1  heir  value  transcends  the  aware- 
ness of  many  people.  For  example, 
though  most  people  associate  wood 
with  paper,  few  realize  that  mod- 
ern plastics  and  fibers  are  wood 
derivatives.  Clearly,  an  important 
first  step  for  Weyerhaeuser's  in- 
formation program  had  to  be  to 
make  people  aware  of  just  how  de- 
pendent they  are  on  wood  prod- 
ucts. 

2.  People  had  to  be  made  aware 
that  companies  like  Weyerhaeuser 
were  not  anxious  to  put  themselves 
out  of  business.  It  had  to  be  made 
clear  that  forest  products  compan- 
ies are  fully  aware  of  the  obvious 
fact  that  they  can't  go  on  cutting 
trees  indefinitely  without  replacing 
those  they  use.  In  other  words,  the 
idea  was  to  show  that  tree  farming 
is  good  sense,  and  sound  business 
jiractice  as  well. 

3.  Once  these  points  were  es- 
tablished, Weyerhaeuser  executives 
wanted  to  acquaint  people  with  the 
fact  that  considerable  research  and 
elTort  was  being  expended  to  as- 
sure a  continuing  supply  of  timber 
for  future  Americans. 

Films  Have  an  Important  Role 

A  full-media  campaign  has  sup- 
ported this  program  continually  for 
more  than  20  years.  Its  elements 
have  included  publicity,  institution- 
al space  advertising;  the  publica- 
tion of  special  educational  pam- 
phlets, illustrations  and  test  ma- 
terials, and  audio-visual  support. 
Among  other  results  of  its  continu- 
ing need,  Weyerhaeuser  has  be- 
come a  substantial  user  of  motion 
jiiclurc  films  as  a  mass  information 
medium. 

"Where  you're  dealing  with  na- 
ture and  wildlife,  people  respond 
to  situations  emotionally,"  Orell 
explained.  "To  be  convinced,  they 
need  experience  which  reaches 
them  al  the  emotional  level. 

"You  can  achieve  this  particu- 
larly well  with  motion  pictures. 
This  is  the  best  medium  to  estab- 
lish an  identity  in  the  mind  of  your 


James  D.  Norby,  supervisor  of 
information    at    W eijerhacuscr  C 
reviews    Audience    Certification 
port  from  Modern.  Compam/s  pun 
relations  film,   "Tomorrow's  Ttea 
has  been  seen  by  6  million  peopl 

audience  with  the  grandeur  of  h  i:, 
ture  which   is  their  real  concai 
Realistic  motion  pictures  areals-: 
the  best  way  to  show  the  genen 
public  that  you  are  on  their  sic 
—  that   you   are   acting  in  go 
faith." 

Good  Picture  Has  a  Long  Uh 

The  outstanding  specific  c^ 
pie     of     Weyerhaeuser's    po- 
public    relations    achiever 
through  motion  pictures  lies 
a    film    titled    Tomorrow's   7 
This  28-minute  motion  picture 
completed    in     1959    for    \Ve):i 
haeuser  by  Wilding   Inc.  Shot  J 
35mm  Eastman  color,  the  pi. 
was  an  all-out  effort.  It  was 
geted  at  the  time  at  $100,001 

An  even  more  impressive  i 
lies  in  the  film's  view ership.  1  ,, 
than  6.000.000  persons  ha 
Tomorrow's  Trce.t.  Just  as  i 
ant,  audience  analyses  indicate fli 
the  great  majority  have  und 
and    responded    to    its    m 


I'sing  .Seattle  film  producer  (Ba  : 
the  company  makes  film  on  pn 
operations.  Value  of  forest  prO' 
is   evident    in    printing   imhisl- 
user   of   paper-derived   from  u 


DiiciKircc   cr 


REai, 


ore  Than  Six  yUllion   J'iewf 
l-Miniilt'    Pnhlir    Rvlations 

c  erroneous  ideas  existed  pre- 
ly.  the  rate  of  attitude  reshap- 
es been  highly  impressive. 
,o  significant  has  been  the 
hat  audience  interest,  as  re- 
.'Ai  in  screening  and  attendance 
s.  has  maintained  a  high  level, 
g  1965,  six  years  after  its  rc- 
Tomorrow's  Trees  played 
;  640,000  persons. 

>st-Per-\'iewer  Is  Very  Low 

hen  you  are  after  this  type 
itribution,  you  need  a  first 
product,"  says  Orell.  "With 
ices  running  into  the  mil- 
the  per-vievver  cost  of  taking 
;lrl  trouble  with  your  original 
ct.  or  of  supplying  fresh  re- 
;is  prints,  becomes  insignificant, 
e  ive  set  major  public  relations 
<\i  ives  for  our  films.  There  is 
1  (  lice  but  to  budget  according- 


jb 

■c-\ 
■CI 


l\norrow's  Trees,  like  other 
relations  films  produced 
usly  by  Weyerhaeuser,  has 
distributed  by  the  Modern 
illjig  Picture  Company.  Present 
1  distribution  budgets  run 
M)pO  to  $35,000.  They  have 
rci  >s  high  as  $100,000. 

tracts,  Holds  the  .Vudience 
A  arge  measure  of  the  success 
film  lies  in  the  fact  that  it 
s  —  and  holds  —  audience 
on  through  the  common  de- 
rivator of  the  natural  beauty  of 
ire 

T  achieve  the  outstanding  vis- 
il  ipact  for  both  the  opening 
id  rontinuity  passages  of  the 
m  production  started  with  the 
sii  ment  of  a  skilled  camera 
c\i  o  cover  the  timber  areas  be- 
g  orked  by  Weyerhaeuser  as 
ca  'cly  as  possible.  General  sub- 
:t  reas  were  outlined  for  this 
St  eld  trip. 

B  there  was  no  tight  script, 
atl  -,  the  idea  was  to  come  back 
th  ;ye-catching  footage.  Once 
is  'as  in  hand,  the  film  was 
rif  d  and  the  entire  production 
r«  ,cnt  out  on  location  to  shoot 
al  copy. 

1  y  Sequences  in  the  Picture 

IIT  lerstandably,  the  film  opens 

a  .-autiful  stand  of  Douglas  fir 

iiij  is,  clearly,  anything  but  dc- 

and  destroyed.  The  camera 

;   a   log   truck   out   of   the 

lO    to  a  lumber  mill. 

:ii  there,  Weyerhaeuser  faces 
'  ]  )blem  squarely.  The  scene 
ift  to  a  bare  hillside  where  a 
,ni  Df  Douglas  fir  trees  has  just 
.er  ut.  The  process  of  reforesta- 


r»  Hnve  Seen   Weyerhaeuner's 
I'icture    "Tomnrrotv'x    Trres" 

tion  is  covered  from  both  tlie  na- 
tural and  man-controlled  view- 
points. Played  against  backgrounds 
of  nature  at  work,  some  telling  evi- 
dence is  presented  on  behalf  of 
tree  farming.  For  example: 

It  is  pointed  out  that,  under 
normal  conditions,  seed  crops  pro- 
duced in  natural  forests  are  insuHi- 
cient  for  resecding  in  seven  years 
out  of  each  10.  The  film  makes  its 
point  convincingly  by  showing 
high  school  youngsters  and  others 
helping  to  store  up  supplies  of 
seeds  during  bumper  crop  years. 

"'■  A  field  mouse  weighing  just  a 
few  ounces  is  shown  nibbling  at 
seed  pods  svhile  the  narrator  in- 
forms the  audience  that  a  single 
animal  can  consume  up  to  50,000 
seeds  annually.  This  sets  the  stage 
for  a  description  of  how  modern 
forest  products  companies  treat 
their  stored  seeds,  coating  them 
with  a  material  which  repels  ro- 
dents without  destroying  germinal 
qualities. 

Other  scenes  show  how  helicop- 
ters are  now  used  to  resecd  uni- 
formly, doing  a  more  thorough 
job  than  nature's  normal,  hit-or- 
miss  methods.  Also  shown  is  the 
spraying  of  new  tree  crops  to  kill 
off  weeds  which  choke  out  liic 
seedlings.  Scientific  thinning  and 
management  of  tree  crops  is  also 
demonstrated. 

Through  this  process,  the  film 
takes  the  viewer  from  the  barren 
hillside  back  through  new.  emerg- 
ing forests.  The  culminating  mes- 
sage lies  in  establishing  that  the 
best  interests  of  the  public  and 
the  forest  products  industry  really 
do  coincide. 

Survey  Proves  It  Effective 

The  effectiveness  with  which  this 
message  is  delivered  was  testified 
to  by  a  recent  survey  conducted  for 
Modern  Talking  Picture  Service 
by  Eugene  Gilbert  and  Company, 
public  opinion  researchers.  The 
survey  was  made  among  school 
children,  who  now  make  up  about 
75  per  cent  of  the  audiences  for 
Tomorrow's  Trees.  Key  attitude- 
indicating  questions  were  asked  of 
sampled  groups  before  the  film  was 
shown,  immediately  after  viewing 
and  30  days  later. 

On  a  number  of  key  points,  the 
survey  demonstrated  a  dramatic 
shift  of  opinion  among  viewers. 
For  example,  before  seeing  the  film 
31    per  cent  of  the  students  felt 

(CONTINUED    ON    NEXT    PAGE) 


The  1940  publication  ni  iIik  puiiuc  hij  a  leadhig  magazine  establish- 
ed the  need  jor  a  com/jn  /«  ;iviir  pubbv  rilations  program  to  ahow  the  public 
the  tree  fanning  aciltitics-  of  the  Weyerhaeuser  Company.  The  picture  v/ioittd 
a  hilhidc  recvnily  elearid  of  Douglas  Fir  by  a  longing  crew  whirh  occupied 
the  c(d)ins  in  the  foreground .  A  resecding  program  teas  already  under  tvay 
when  llic  picture  teas  published  —  but  this  important  fact  teas  not  disclosed. 


lere's  the  same  hillside,  photographed  anatn  in  UJ.5().  Scientific  tree  farming 
hud  already  gone  a  long  nay  touard  reforesting  the  area  pictured  in  scene 

And,  b)  1965,  the  towering  new  growth  of  Douglas  Fir  is  dwarfing  the  cab- 
ins of  the  loggers  who  had  cut  the  previous  generation  of  trees  in  the  area. 
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I  low  Film>^  StMN  ('  I  he  W  t'Nt'rhiuuisorCoinpimN 


(  C  ( )  S  I  I  M  I  U    I  K  ( )  M     !•  A  (.  1     3  y  ) 

ihe  timber  industry  was  dcstroyini; 
our  forests.  Immediately  after  the 
^crecninJ:.  this  pereentajie  dropped 
III  seven.  A  month  later,  the  per- 
^entace  was  14,  indieating  that 
half  of  the  gain  represented  a  per- 
manent audience  impression.  In 
.inother  dramatie  instance.  befi>re 
the  lilm  was  shown  only  15  per 
cent  of  the  audience  felt  animals 
\sere  a  natural  enemy  of  trees.  Im- 
mediately after  screeninj;.  this  per- 
centage jumped  to  f>6.  A  month 
later  it  was  still  at  4.S. 

"This  survey  substantiated  fully 
some  deductions  which  we  had  al- 
ready made  on  the  basis  of  circula- 
tit>n  figures."  Orcll  said. 

Repeat  Requests  from  Schools 

He  pointed  out  that  the  educa- 
tional validity  of  the  film  had  been 
pretty  well  established  by  the  con- 
tinually increasing  number  of  re- 
quests received  from  schools.  Cir- 
culation data  indicated  that  a  num- 
ber of  repeats  were  being  received 
from  schools  which  had  already 
shi>wn  the  lilm  and  wished  to  use 
1 1  for  additional  classes.  Actually. 
.1  large  measure  of  the  success  of 
the  lilm  has  been  due  to  acceptance 
in  schools.  When  Tomorrow's 
lree\  was  produced,  it  was  esti- 
mated that  its  circulation  would 
Ih;  60  per  cent  to  adult  groups. 
My  ly^.S.  the  higher-than-antici- 
i>ated  usage  was  being  accounted 
iiir  through  a  75  per  cent  circula- 
'lon  among  schools. 

This  circulation  mix  fits  in  well 
vith  Weyerhaeusers  objectives. 
Ihe  purp<ise  of  the  program  is  to 

<^iialil\  .^tuiidunJ.^  .\Imj  (>iiid<- 
''piii  Samk  Principll  of  conccn- 
*    trating  on   quality   which   had 


S;ife(v  director  Lou  Iluclst.  •  r  lomla 

Siiiiii   rc(ir-scr<tii   iirojcrliir  i       '   for 
ciiiplotjcr    traiuinii  at    Wnjin 


I'lioto  lihrarian  Frank  Villaecusa  <il 
firm's  Tacoiiiii  hctuhniartcr.s  hanctlcs 
circulation  of  a-v  mulcrials;  incUul- 
ing  few  prints  of  "Tomorrow's 
Trees"  retained  to  meet  requests. 
He's  checking  print  inventory  to 
verify  availability  of  the   p.r.   film. 

influence  the  family  audiences 
which  take  a  strong  interest  in  na- 
tural resources.  Such  groups  arc 
cITectivcly  reached  through  young- 
sters —  who  form  a  primary  focus 
for  interest  in  outdoor  activities. 
Takes  a  "Long  Range"  \'ie\v 
"Furthermore,"  Oreil  explains, 
"in  our  industry  our  viewpoint  is 
necessarily  long  range.  Wc  can  al- 
ford  to  concentrate  on  tomorrow's 
adults.  After  all.  a  generation  of 
humans  grows  to  adulthood  in  20 
years,  whereas  a  stand  of  Douglas 
lir  takes  60  to  80  years  to  ma- 
ture." • 

Weyerhaeuser  Training  Films 

guided  the  production  ol  public  re- 
lations lilm  has  also  been  applied 
to  internal  motion  picture  media  at 
Weyerhaeuser  Company. 

To  illustrate,  Lou  Hoclscher. 
safety  director  of  Weyerhaeuser, 
pointed  to  a  film  for  safety  training 
of  chokermcn,  which  is  now  in 
general  circulation. 

(hokermen.  Hoclscher  explain- 
ed, arc  the  people  who  attach 
chains  to  logs  which  are  to  be 
hoisted  onto  trucks  by  cranes. 
I  hey  tend  to  be  the  newer  em- 
ployes in  the  woods.  Therefore, 
Iheir  safely  training  was  pinpoint- 
ed by  I  loelscher  as  a  critical  place 
ii'  begin  a  filmed  training  program. 
Form  Indnstrv  Film  Croup 
In  accomplish  the  set  objec- 
tives elTcctivcly,  it  was  determined 
that  it  would  cost  $15,000  for  an 
1  1 -minute  film  produced  on  loca- 
linn  in  the  forests.  To  spread  tiic 


costs  realistically.  Weyerhaeuser 
helped  lead  the  way  in  forming  a 
coi>pcrative  group  of  nine  forest 
firms  who  comprise  the  Nt)rthwest 
Forest  Industry  Film  Committee. 
Producer  Max  Rarig,  of  Seattle, 
was  a  prime  mover  in  this  effort 
;iikI  his  company  made  I  lie  Chok- 
enuaii.  prize-winning  safety  film. 

1  he  film  covers  universal  log- 
ging practices  without  identifying 
any  of  the  sponsors.   In  tiiis  way. 


I 


the  costs  can  be  cushioned  for  each 
user.    Through    this    approach,  it 
has   become   feasible   to   sched 
production     of    seven     additiui 
safety  films  in  the  near  future. 
The  primary  release  medium  f 
the  safety  film  will  be  8mni  ni, 
nctic  sound.  This  will  make  it  pos 
sible  to  adapt  training  and  indoc 
trination    programs   to   individual 
local  needs  within  Weyerhaetuer'' 
l:ir-fUuv!  operations.  i 


Good  u.se  of  collateral  material  helped  promote  "The  Trials  of  Lit  I      ^ 
to  midicestem  farm  groups.  Shown  here  are  (1)  the  theatrical  tyi>' 
(2)  six-page  dealer  folder  for  presentation;  and  (3)  a  dealer  maili'  ^ 

Well-Proinoletl  Slidefiliii  Has  Kev  Kole  in  Farm  Product  Sale? 


AN  Effective  Slidefilm  can 
play  a  key  role  in  a  manu- 
facturer's marketing  program.  And 
it  can  also  win  honors  on  its  own 
in  communications'  competition. 
That  dual  purpose  was  achieved 
by  a  14-minute  sound  and  color 
filmstrip  created  in  cartoon  format 
by  Cal  Dunn  Studios.  Chicago, 
for  Elanco  Products  Company 
through  that  firm's  agency,  Gard- 
ner Advertising  Company. 

Text  for  the  subject  was  written 
by  Elmer  Dapron  of  Gardner's 
St.  Louis  office.  In  melodramatic 
fashion,  The  Trials  of  Little  Nell 
or  Will  Tylan  Save  the  Farm?,  did 
its  job  at  farmer  meetings  held 
through  last  fall  and  winter  months 
in  the  midwestern  hog  belt.  It 
promotes  Tylan.  an  antibiotic  feed 
aiklitivc. 

In  true  "mello"  format,  the 
lilmslrip  features  the  tradition;il 
Irio;  the  beautiful  girl  about  to 
lose  the  farm,  the  handsome  hero 
with  muscles  and  a  heart  of  gold 
and,  of  course,  the  mustached. 
mortgage-holding  villain.  For  ob- 
vious rcascms.  a  Tylan-nourished 
hoL'  is  tile  /•('(//  Ikto.   He  wins  the 


prize   money   and  saves  both  thc| 
farm  and  little  Nell. 

It  won  a  bit  more  than  that 
the  14-minute  subject  also  tw 
silver    medal    in    the    public   r^ 
tions   category   at    the    recent 
annual  International  Film  and 
Festival  of  New  York.  sIluoiI 
Cal  Dunn  Studios  and  the  dii^ 
Agency.  Art  direction  was  by  b 
O^Rcilly  of  the  Dunn  staff. 
^.      *      * 

Annual   Production   Review  h- 

V  S|iecializing  producers  and  > 
tributors  are  listed  in  detail 
our  next  issue:  the  big  17th  .An 
al  Production  Review  of  \'-)til.    ' 


PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE   1938 

Vnie/or  FREE  ')/»  • 


KNIGHT  TITLE  SERVKj 

)45  Wtn  45fh  Si.,  New  Yerk,>-^ 
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When  you  put  your  best  salesmen  on  film,  or  your 
best  workers,  or  your  ablest  instructors,  don't  stop  there. 
Make  sure  your  presentations  are  just  as  good  as  the  films  and 
slides  you  plan  to  show.  Show  them  on  Kodak  equipment: 


KODAK   PAGEANT  16mm 
Sound  Projector,  Model  AV-126-TR. 
Its  fully  transistorised,  high-fidelity 
sound  system  may  never  need  repairs. 
Choice  of  12-watt  or  25-vvatt 
amplifier.  Perfectly  matched  speaker 
gives  superb  sound  quality.  Simple 
controls.  Exceptionally  gentle  film 
handling.  (The  best  16mm  projector  buy 
under  $8,725— and  we  make 
that  one,  too!) 

KODAK  CAROUSEL    AV-900 
Slide  Projector. 

Jamproof  slide  tray  holds  80  slides  of 
any  thickness  up  to  Va  inch.  This 
means  longer  showings  without 
interruption.  Trays  can  be  changed  in 
seconds.  Instant  access  to  slides  for 
editing  or  interchanging.  Gravity 


feed  prevents  jamming.  Slides  can  be 
shown  by  remote  control,  manual 
control,  or  fully  automatically.  For 
additional  showmanship,  this  projector 
is  equipped  to  work  with  the 
KODAK  CAROUSEL  Dissolve  Control 
and  with  the  CAROUSEL  Programmer 
that  synchronizes  taped  sound  with 
the  slides. 

For  a  complete  listing  and 
detailed  descriptions  of  other  Kodak 
equipment  for  making  and  showing 
audiovisual  material,  write  for  a  copy 
of  our  free  booklet  "Audiovisuals  in 
Business  and  Industry."  Information, 
including  a  detailed  bibliography, 


will  suggest  when  and  how  to  use 
audiovisuals  profitably  in  your 
business.  Just  use  the  coupon. 


Motion  Prclurc  and  Education  Markets  Division 
EASTMAN  KODAK  COMPANY 
Rochester,  N.Y.    14650 

Please  send  a  copy  o(  AUDIOVISUALS  IN 
BUSINESS  AND  INDUSTRY  (Vl-7) 

Name 
Tiiie 


Company 


Address 


City  and  Stale 


Zip  Code 


12-47 
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IF  PA  JOURNAL 


INDUSTRY    FILM    PRODUCERS    ASSOCIATION,    INC 


Discuss  Sales  Technique  at  Los  Angeles 

(•«>\frniiii-iil.  Hiisiiu'sj.  I.ta«l«T»  Slian-  hleas  on  Improving  Profit!* 


'T'wo  Well-Attended  Sessions 
-■-  on  the  general  theme  of  sales 
techniques  highligiited  the  fall  pro- 
gram of  the  Los  Angeles  Chapter. 
Ways  and  means  of  increasing 
business  through  utilization  of  gov- 
ernment agencies  and  their  spe- 
cialized data  were  the  subject  of 
an  October  panel  discussion  at 
which  Jud  White.  U.  S.  Small 
Business  Administration;  John 
Russo,  representing  the  Market 
Development  Committee  of  the 
Los  Angeles  Chamber  of  Com- 
merce; Jack  Rokahr.  Foreign 
Trade  Section,  U.  S.  Dept.  of 
Commerce;  and  Claire  Grimes  of 
the  Hollywood  Chamber  of  Com- 
merce participated. 

\l<HltTali-cl  l)\  Julian  Ely 

This  lively  panel  discussion  was 
moderated  by  the  well-known  doc- 
umentary filmaker  and  IFPA 
member,  Julian  Ely.  It  was  fol- 
lowed by  a  Sales  and  Public  Rela- 
tions Clinic  program  in  Novem- 
ber which  featured  two  stimulat- 
ing presentations  by  Mr.  Russo 
(also  a  partner  in  Rocket  Pictures) 
and  by  Frank  Ferrari,  director  of 
labor  relations  for  the  National 
'    i^h  Register  Company. 

Moth  of  these  speakers  have 
outstanding  reputations  in  the  field 
of  training  techniques  and  their 
talks  brought  a  lively  response 
from  attending  members.  This  ses- 
sion attracted  some  prominent 
guests,  including  the  Rev.  Bob 
Richards,  noted  television  person- 
ality and  two-time  Olynipic  cham- 


pion; Charles  "Cap"  Palmer, 
Parthenon  Pictures'  executive  pro- 
ducer; and  Criswell,  the  well- 
known  television  prognosticator. 

Frank  Ferrari  stressed  the  im- 
portance of  words  in  selling  an 
idea  or  product  and  values  reflect- 
ed in  many  facets  of  attitudes  re- 
vealed in  actions,  voice  and  per- 
sonality in  dealing  with  clients.  He 
has  lectured  widely  on  this  sub- 
ject before  sales  organizations  and 
college  groups. 

Russo  Presents  Training  Series 

John  Russo  presented  excerpts 
from  the  outstanding  University  of 
Marketing  sales  training  program 
created  for  his  company  by  Meth- 
ods and  Motivation,  Inc.  Intro- 
ducing five  of  the  eleven  basic 
"closings"  for  sales  presentations, 
he  noted,  "there  has  been  a  subtle 
change  in  the  philosophy  of  sell- 
ing today.  In  the  old  days,  it  was 
an  accepted  fact  that  if  you  could 
find  a  need  people  had  and  could 
develop  a  product  or  service  to 
fit  that  need,  you  were  in. 

"Today,  this  doesn't  work  too 
well.  The  philosophy  today  is  that 
don't  go  in  and  tell  people  that 
they  need  something,  because  we're 
not  a  'needy'  society  today.  We 
dont  need  you.  we  don't  need 
your  company,  we  don't  need  your 
product.  But  we  buy  things,  we 
do  things,  because  we  want  to. 

"So,  in  the  present  philosophy 
of  selling,"  he  concluded,  "we 
iuuse  people  to  want  what  we 
have  to  sell.   .And  this  is  the  way 


\ini  \ililiiif  iiitroiluces  kiu-sI  s|K'akiT  Frank  Ferrari  to  lll'A  iminlx'rs  and 
guests  atliiidiun  Los  Anuilrs  Clmjihr  mntiua,  iil  Cafe  dc  Pari.s-  in  Dtccwhrr. 


"Criswell  Predicts"  (;s  a  special  program  event  of  the  Los  Angeles  Cltapter't 
Deeember  meeting  at  wliieh  he  gate  dinner  guests  examples  of  his  Ix.  art. 


we  get  them  to  buy  what  they 
really  need.  We  motivate  them  to 
want  things. 

These  stimulating  and  very  re- 
warding evening  programs  have 
brought  an  enthusiastic  response 
from  those  who  attended.  Their 
requests  for  "more  of  the  same" 
will  be  closely  followed  in  subse- 
quent program  planning.  • 

:i:  *  * 

Northern  California  Members  to 
Reno  for  Their  December  Meeting 

■jV  Howling  mountain  winds  and 
drifting  snow  that  blocked  the 
mountain  passes  into  Reno,  Ne- 
vada last  month  caused  a  week's 
postponement  of  the  December 
meeting  of  the  Northern  Califor- 
nia Chapter  in  that  city. 

But  it  got  under  way,  a  bit  late 
but  very  stimulating,  as  members 
toured  the  facilities  of  the  Univer- 
sity of  Nevada,  including  its  At- 
riKispheriuni-Pianctarium.  The  reg- 
ular meeling  was  tlien  held  at  the 
Press  Club.  ^ 

Three  films  were  featured  at  the 
Reno  meeting.  One  was  a  "home 
movie"  by  noted  Hollywood  cine- 
matographer  James  Wong  Howe 
about  his  friend,  the  noted  painter 
Doug  Kingman.  Footage  from  a 
picture  on  the  story  of  aviation 
now  in  production  by  Warren  Cur- 
tis was  followed  by  a  compilation 


of  1966  Award  Winners  at  the 
American  TV  Commercials  festival 

*       *       * 

Douglas  Aircraft's  Film  Unit  in 
Larger  Quarters  at  Santa  Monici 

■ji?  In  mid-December,  three  guid- 
ing lights  of  the  Douglas  Aircraft 
film  unit  (Bill  Gibson,  Jack  Ga- 
brielson  and  V'ern  Barry)  saw 
their  year  of  planning  and  long- 
time hopes  fullfilled  when  they  oc- 
cupied new  and  larger  quarters  at 
2525  Ocean  Park  Boulevard  in 
Santa  Monica.  Previous  facilities 
which  confined  them  to  3,000 
square-feet  have  now  been  tri- 
pled to  an  1 1,000  sq.  ft.  area  and 
a  new  sound  stage  has  been  added. 

This  36  X  46  X  18  foot  stage 
will   house   several   standing  sets; 
the  large  DC  plane  mockups  used 
by    major    studios    for    theatric^ 
films.  There  is  now  adequate  work- 
ing space  for  the  film  unit  which 
turned  out  44  tiirec-recl  films  and 
more    than    400    "shorties"    last 
year.    The    Douglas    facilities  in 
elude   a   new    theater,   sound  ar 
mixing  equipment   and   a   moJer 
closed-circuit  television  setup 

IFPA  members  will  enjo\  ,;: 
"open  house"  tour  of  the  new  fa- 
cilities as  soon  as  the  Doughs 
unit  is  firmly  squared  away  ■ 
their  new  home.  We'll  be  anxioOi- 
h'  awaitini:  the  word.  Bill.  • 


John  Hiisso  (standing  at  left)  presenl(d  "Chising  a  Sale"  sei/iienees  froini 
"liiiversHij  of  Marketing"  series  erealed  hij  his  rompamj.  Rocket  Pictv 
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RiiciKircc   crop  EN   I 


NUMBER  2  IN  A  SERIES 


"ACCENTUATE  THE  POSITIVE  l-  lim-i  nale 
the  negative."  This  positive  philosophy  can 
be  applied  to  motion  picture  production,  par- 
ticularly Uinim. 

Normal  procedure  m  35mm  is  to  shoot  on 
negative  film,  make  a  master  positive  {B&W) 
or  an  intermediate  positive  (co/or),  then 
through  a  dupe  negative  {B&W)  or  an  inter- 
mediate negative  (color)  stage  to  the  final  re- 
lease prints.  Release  prints  are  made  from  an 
unspliced  printing  negative,  thus  protecting 
the  original  negative  from  wear.  Finished 
prints  have  an  emulsion  position  toward  the 
light  source — the  standard  :?Smm  emulsion 
position.  While  all  this  is  normal  procedure, 
it  may  not  necessarily  be  the  best. 

Now  let's  look  at  Ifmim  procedures.  If  we 
shoot  IGiTim  negative  and  go  through  the 
same  steps  as  35mm,  we  end  up  with  an 
emulsion  position  again  toward  the  light 
source,  which  for  16mm  is  not  the  standard 
position,  but  is  non-standard.  What  dillcrence 
does  emulsion  position  make?  SoLind  optics 
on  16mm  projectors  are  in  focus  only  if  the 
emulsion  position  is  toward  the  screen.  Very 
few  projectors  enable  the  operator  to  change 
the  sound  focus  from  one  emulsion  position 
to  the  other. 

If  we  shoot  16mm  reversal  and  make  a  print- 
ing internegative  {B&W  or  color),  the  emul- 
sion position  of  the  release  print  is  then 
standard  16mm  position — toward  the  screen. 
The  sound  optics  are  in  focus,  and  we  have 
eliminated  one  of  the  printing  steps.  Instead 
of  a  third  generation  duplicate  on  the  screen, 
we  have  a  second  generation  one. 

There  are  many  other  advantages  to  shooting 
16mm  reversal.  Instead  of  objectionable  white 
marks  on  the  screen,  caused  by  small  particles 
of  dust,  abrasions  or  scratches  on  the  nega- 
tive, we  now  have  bTack  marks  which  are 
difficult  to  see.  Reversal  emulsions  are  less 
susceptible  to  scratches  and  pressure  marks 
than  the  soft  negative  emulsions.  Printed 
effects  from  positive  A&B  rolls  look  better. 
A  positive  image  is  much  easier  to  evaluate 
for  liming  purposes.  Out-takes  on  reversal 
can  be  screened  immediately  for  checking 
camera,  lighting  and  exposure.  If  the  cut 
original  is  in  a  single  printing  roll,  then,  of 
course,  we  have  printed  in  splices.  The 


lapped-over  edge  of  a  splice  made  on  reversal 
appears  as  a  thin  black  line  on  the  screen. 
With  negative  it  would  be  an  objectionable 
wider  while  line.  Also  many  TV  stations  tell 
us  they  prefer  a  print  emulsion  position  to- 
ward the  screen.  It  affords  smoother  projec- 
tion and  a  steadier  image. 

If  I  were  a  producer  today,  shooting  for  16mm 
release,  I  would  never  shoot  35mm.  I  would 
use  only  16mm  Ektachrome  Commercial 
(7255).  I  would  shoot  all  title  overlays  on 
Ektachrome  MS.  For  cutting  I  could  choose 
black  and  white  reversal  workprint  idaily). 
However,  color  imperfections,  such  as  camera 
flares  in  the  original,  are  difficult  to  see  in 
black  and  white  dailies,  but  are  readily  dis- 
cernable  in  color,  so  a  Kodachrome  or  Ekta- 
chrome daily  is  preferred.  The  original  would 
be  prepared  in  A&B  rolls  by  the  checkerboard 
technique  to  avoid  seeing  splices  on  the 
screen.  I  would  make  a  first  trial  composite 
print  {sound  answer  print)  on  Kodachrome  if 
the  show  is  in  color.  After  the  answer  print  is 
okayed,  I  would  order  a  black  and  white  or 
color  internegative.  Incidentally,  you  cannot 
make  satisfactory  black  and  white  prints  from 
a  color  internegative  because  the  positive  re- 
lease stock  is  color  blind. 

Our  sound  track  for  final  release  would  be 
re-recorded  from  magnetic  to  an  A  wind  neg- 
ative track.  It  is  true  that  this  is  the  wrong 
wind  track  for  the  reversal  answer  print,  so 
if  you  want  the  best  sound  for  this  print,  a  B 
wind  negative  track  would  also  have  to  be 
made.  While  it  is  possible  to  print  the  reversal 
answer  print  from  the  A  wind  track,  the  sound 
image  would  have  to  be  printed  through  the 
base  because  the  two  emulsions  would  not 
be  in  direct  contact.  In  this  instance  there 
would  be  some  loss  of  high  frequencies. 

If  all  of  these  advantages  exist  in  shooting  re- 
versal for  16mm, why  not  for  35mm?Shouldnt 
the  industry  have  available  35mm  reversal 
color  such  as  Ektachrome  Commercial?  Some 
cameramen  may  think  that  a  tungsten  ASA 
speed  of  25  is  not  adequate,  but  the  ingenuity 
of  the  film  m.inut.u  tiircrs  will  overcome  this. 

So  lor  today,  at  Ir.isi  in  lixnm,  let's  ". . .  elimi- 
nate the  negative"  —  tomorrow  maybe  in 
35mm. 


.H 
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San  Uiego  Chapter 
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•         e  o 

For  Information,  Write 

Industry  Film  Prods.  Assn. 

Post  Office  Box   1470 
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THE  INDUSTRY  FILM  FRODUfEKS  .lOUKNAI, 


Posl-Peslival  Award  Winners  Are 
Featured  at  San  Francisco  Event 

i:  Till.-  Norliicrn  C'iiaptcr  followed 
up  its  activity  at  the  San  Francisco 
International  Film  Festival  with  a 
late  fall  program  attended  by 
Karon  Murao.  Japanese  film  pro- 
ducer and  one  of  the  finalist  judges 
at  the  Festival. 

Members  also  had  the  pleasure 
of  screening  four  prize-winners 
from  this  event,  two  Silver  Award 
winners.  Language  of  the  Bee  and 
Sweets  of  Japan:  the  Golden  Gate 
Award  winner.  Memorandum:  and 
I- light  oj  Birds,  an  honorable  men- 
tion recipient.  The  Chapter's  sec- 
retary, Bess  Brady,  summed  up 
audience  reaction  when  she  com- 
mented, "Two  of  these  films  made 
most  of  us  want  to  give  up  and 
become  service  station  attendants. 
Sweets  oj  JaiHin  was  a  marvelous 
example  of  how  a  process  film  can 
be  esthctically  pleasing  as  well  as 
informative.  Memorandum  was 
pure  documentary,  a  shock-type 
film  that  was  well  presented  and 
well-narrated." 

San  Francisco  film  producer 
Tom  Frascr  (Fraser  Productions") 
received  member  congratulations 
on  the  news  that  his  picture.  The 
Film  Film,  was  awarded  a  Gold 
Medal  as  the  best  sales  presenta- 
tion film  at  the  International  Film 
&  TV  Festival  of  New  York.        • 

*  *       * 

John  Tribby  to  Cincsound  Co.  as 
Greens  Acquire  Advance  Sound 
ii  The  acquisition  by  the  Cinc- 
sound Company  of  Advance  Sound 
was  also  announced  by  Rose  and 
Austin  Green  of  that  Hollywood 
company.  In  announcing  the  pur- 
chase. Rose  Green  said  that  all 
of  the  equipment  of  Advance 
.Sound  is  being  moved  to  Cine- 
sound's  building  and  that  John 
Tribby,  the  company's  former 
owner  and  a  man  with  37  years 
of  top  Hollywood  studio  experi- 
ence, has  now  joined  their  staff.  • 

♦  *       * 

Your  Conlribulions  (o  "lournal" 
Pages  Welcomed  by  the  Editors 
•i^f  These  columns  provide  an  open 
forimi  of  news  and  features  thiil 
serve  both  members  and  friends 
in  the  industry  film  producer's 
Fields  of  interest. 

Got  a  story  about  a  new  tech- 
nique I  new  picture?  Or  a  case 
histor,  f  how  audi  wisuals  got 
results  your  company  and  its 

customer  ''ut  it  down  and  get 
it  in  the  il  to  the  Editor  of 
these  JoiiRN  pages  or  direct  to 
BusiNrss  ScR.  rs's  office.  • 


Air  Force  Honors  |ohn  Cannavan 
for  Exceptional  Civilian  Service 

vV  The  Exceptional  Civilian  Serv- 
ice Award,  highest  honor  presented 
to  a  civilian  by  the  Air  Force,  has 
been  presented  to  John  W.  Canna- 
van, motion  picture  producer  for 
the  1365th  Photographic  Squad- 
ron, Orlando  AFB,  Florida.  It  was 
only  the  second  time  in  14  years 
this  award  has  been  given  at  Or- 
lando AFB. 

The  1365th  Photographic  Squad- 
ron is  a  subordinate  unit  of  the 
Military  Airlift  Command's  Aero- 
space Audio-Visual  Service.  AAVS 
is  the  Air  Force's  single  manager 
for  photographic  and  videographic 
products  and  services  worldwide. 
A  Report  to  the  Congress 

Cannavan  was  cited  for  his  out- 
standing film  work  during  the  pe- 
riod September.  1964  to  March. 
1966.  In  1964.  Air  Force  Chief 
of  Staff  General  J.  P.  McConnell 
decided  that  the  Air  F"orce  posture 
statement,  an  annual  presentation 
before  the  Armed  Services  and 
Appropriations  Committees  of 
Congress,  would  be  presented  as 
a  motion  picture.  This  report 
ranks  among  the  most  important 
activities  engaged  in  each  year  by 
the  Chief  of  Staff  and  the  Secre- 
tary of  the  Air  Force. 

Assigned  as  producer  of  the 
film,  Cannavan  was  responsible 
for  coordinating  the  all  AAVS 
resources  and  determining  the  best 
presentation  techniques.  Working 
under  pressure  of  time  and  the 
necessity  of  gaining  approval  of 
the  Secretary  of  the  Air  Force,  the 
Chief  of  Staff  and  other  high-rank- 
ing officials,  he  worked  many 
hours  in  excess  of  expectations. 
General  McConnell  personally 
thanked  him  for  his  "outstanding 
effort  which  resulted  in  a  major 
contribution  to  the  year's  highly- 
successful  presentation." 

Another  Presentation  in  05 

As  a  result  of  the  success,  the 
Chief  of  Staff  decided  to  use  a 
visual  presentatii)n  for  the  1965 
report  to  the  Congress  and  Canna- 
van was  again  chosen  as  its  pro- 
ducer. 

"Indian  River",  a  joint  tactical 
exercise  conducted  at  Elgin  AFB. 
Florida  and  Ft.  Campbell,  Ken- 
tucky in  1964,  was  also  filmed  in 
its  entirety  under  the  direction  of 
John  Cannavan.  He  developed 
means  for  providing  quick  develop- 
ment and  editing  of  footage  so 
that  Air  Force  and  Army  com- 
manders could  sec  activities  short- 
ly after  they  took  place.  The  film 


Exceptional   Civilian   Service  Award 

is  pinned  on  John  \V.  Cannavan,  v 
tion  pirtiin    producer  of  the  136.5: 
PholofS.r<ipliic  f>(pi(idron,  by  Colonel 
Willitnn  S.  Barksdalc,  conimanderoj 
the  Aerospace  Audio-Visual  Serofcf. 


aided  both  services  in  determining 

new  operational  techniques. 

*        *        * 

Criteria   Sound   Recording  Studio 
Enlarges    North    Miami    Facililie 

i?  North  Miami,  Florida,  homed 
Studio  City  and  a  key  center  of 
film  and  television  production  in 
the  Southeast,  has  a  growiiif 
neighbor.  Criteria  Recording  Stu- 
dios, Inc.,  with  one  of  the  largest 
and  most  complete  sound  studi 
south  of  Manhattan,  opened  iiv 
facilities  on  December  28. 

According  to  Criteria's  presi- 
dent. Mac  Emernian.  the  firm  bts 
more  than  tripled  its  capacity  is 
this  area  with  the  opening  of  tw 
new  studios.  Studio  A  is  laqc 
enough  to  handle  a  full  symphor 
orchestra,  with  as  many  as 
microphones  feeding  up  to  eigb: 
tracks.  Scoring,  dubbing,  editiri 
and  disc  cutting  facilities  are  no» 
complete. 

Studio    C.    the    smaller   of  Uk 

added   facilities,  will  be  used  fb: 

dialog  ami  demonstration  recotd- 

ings.  • 

*      •      * 

Communiealors  Unlimited  Offers 
Creative  Facilities  in  Chicago 
ir   A    new    company,    Commui 
cators  Unlimited,  has  opened  hca 
quarters  at  777  N.  Michigan  Aw 
nue  in  Chicago.  Headed  by  Jam 
R.  Phelan.  the  tirm  will  speciali 
in  a  wide  range  of  business  co: 
numications,  including  the  prcpai 
tion    of   sound    slidelilm    prescn: 
tions,    meetings,    skits,    convcnli 
talks  and  public  relations  medi.i 
Phelan  is  the  former  editor  c 
Baki  Rs   Wi  I  Kiv    and,    most  rt 
cently.  the  director  of  public  rel. 
tions    for    the    American    Bake 
Association  in  Chicago. 


BUSINESS  SCREE 


This  slide  presentation  speaks  for  itself. 


.N 


Different  films  for  line  and  continuous  tone  are  available.  Polaroid  G)rp.,  Cambridge  39,  Mass. 


KBER  8-VOLUME  27 


PRACTICAL   APPLICATION    OF    VIDEOTAPE    IN    INDUSTRY 


Atlfiitiitii  of  (IfiitiNts  iiiiil  l;iborat(ir\  Uiliiiicians  atliintiiig  a  projcaxiuiial 
clime  (il  Jell  nko'.\  Sew  liiHlicllc.  .V.  Y.  luadquarters  is  directed  toward  <i 
l.v.  numitor  {upper  left)  Inj  E.  T.  Wetterstrom.  head  of  cducatiorud  dept. 

\-\    I  ;ik(*s  New  Tecliiiiques  to  the  Dentist 

N  itlcoliipt-    lii'lp    lii>ti'ii('i    I)i-iiiist>   uikI   Lull  T<*<-liiii<-iiiiis   at 
Prorcwhiuiial  <:iini<»  I  It-Id  al  Jclciiku  ami  i'.».  lleaihiiiarters 


I'lDFOTAPE  Recording,  televi- 
'  sion's  familiar  "instant  re- 
l>lay,"  has  been  adopted  for  a  var- 
iety of  irainini:  uses  by  J.  F.  Jelcn- 
ko  &  Co.,  one  of  the  world's  larg- 
est producers  of  precious  metal 
alloys  and  related  equipment  for 
the  denial  profession. 

Dentists  and  lab  technicians  at- 
tend regularly  scheduled  profes- 
sional clinics  at  Jelenko's  New  Ro- 
chelle,  N.Y.  headquarters  to  keep 
abreast  of  latest  developments  in 
the  swiftly  changing  field  of  dentis- 
try. During  these  clinics,  they  arc 
given  detailed  instruction  in  mix- 
ing, firing  and  solderini:  techniques 


pertaining  to  porcclain-to-gold  ap- 
plication; crown,  bridge  and  inlay 
work,  as  well  as  the  use  of  Jelenko 
equipment  and  materials. 

Demonstrations  Arc  Taped 

Newest  addition  to  the  training 
department  of  the  53-year-old  firm 
is  an  Ampcx  videotape  rcct)rdcr, 
which  records  lectures  and  demon- 
strations on  magnetic  tape  for  im- 
mediate replay  and  for  later  and 
repeated  viewing. 

Videotape  recording  will  play  a 
valuable  role  in  the  instruction  pro- 
gram when  it  becomes  fully  incor- 
porated into  liic  Jelenko  schedule, 
according   to   Arnold   Aaron,   the 


Ocinoiistralioii  of  u  new  line  of  dental  models  is  being  recorded  on  an  Ampex 
videotape  rccord(n-  by  eompaut/s  purehtmna  director  Arnold  Aaron  (at  left). 


company's  purchasing  agent. 

Aideotapc  recording  allows  our 
staff  to  devote  more  time  to  indi- 
vidualized instruction,"  said  Aaron. 
"While  tiie  video  tape  of  a  parti- 
cular demonstration  is  being  run. 
the  instructor  can  walk  among  the 
class  and  give  more  detailed  at- 
tention to  those  who  need  it. 

"Another  valuable  feature  of 
videotape  recording  is  that  the  in- 
structor may  stop  the  tape,  thus 
freezing  the  picture,  to  show  a 
particularly  difficult  portion  of  the 
technique  being  demonstrated." 

Tapes  Also  Used  by  Salesmen 
The  company's  plans  for  video- 
tape recording  go  far  beyond  the 
home-based  training  program.  Vi- 
deo tapes  produced  by  the  educa- 
tion staff  will  be  available  for  use 
by  the  30  Jelenko  salesmen  lo- 
cated throughout  the  country.  The 
salesmen,  all  technically  oriented, 
will  be  able  to  give  classes  and 
clinics  in  the  field  to  prospective 
users.  Tapes  made  on  the  com- 
pany's VR-7000  recorder  can  be 
played  back  on  any  other  VR- 
7000  or  VR-6000  series  Ampex 
recorder. 

Thus,  as  new  techniques  are  de- 


veloped, they  can  be  recorded  on 
video  tape  and  sent  to  the  sales- 
man in  the  field  for  his  benetit  and 
for  showing  to  dentists  and  lab  per- 
sonnel. 

Why  Jelenko  Uses  Medium 
Videotape  techniques  were  se- 
lected as  training  aids  for  a  num- 
ber of  reasons,  according  to  Aaron. 
"Prime  among  them  is  the  in- 
stant playback  capability,"  Aaron 
said.  Sound  motion  pictures  can  be 
recorded  on  video  tape  and  played 
back  on  a  television  monitor  with- 
out processing.  Because  of  thh, 
Jelenko  personnel  can  determine 
immediately  if  their  taped  lesson 
is  just  right.  If  not.  the  tape  can 
be  erased  and  the  lesson  restaged 
until  it  is  perfect. 

No  Special  Training  Need 
"Also,  videotape  enables  us  to 
use  standard  lighting  rather  than 
go  to  sensitive  lighting  techniques 
for  photographing  our  various  op- 
erations," Aaron  said.  "And  the 
fact  that  video  tapes  can  be  used 
in  our  own  laboratories  with  OD 
special  training  for  our  pcrsonnd 
is  another  major  factor  in  the  sc 
lection  of  videotape  recording."  • 


How  Videotapes  Serve  Business  &  Industr) 


TJusiNESs  Applications  of  port- 
'-^  able  videotape  recording 
equipment  show  considerable  lati- 
tude. Here  are  brief  notes  on  how 
this  tool  is  being  used  across  the 
country: 

•  New  salesmen  are  trained  and 
seasoned  veterans  improve  their 
technique  at  the  Pitman-Moore  di- 
vision of  Dow  Chemical  Co.  in 
Indianapolis  by  seeing  themselves 
in  action  as  the  customers  see 
them. 

•  Impact  International,  Inc.,  a 
Chicago  convention  service,  pro- 
vides highlights  of  each  day's  ac- 
tivities, social  gatherings  and  in- 
terviews with  key  speakers.  These 
videotapes  are  transmitted  to  t.v. 
receivers  in  delegates'  rooms  as 
a  morning  "uake-up"  show. 

Show  I'Dod  Service  Pointers 

•  Iranchise  managers  arc  taught 
courtesy,  cleanliness  and  speed  as 
well  as  other  facets  of  chain  res- 
taurant management  at  the  Murger 
Chef  Systems'  training  school  in 
Indianapolis. 

•  The  General  Electric  Company 
phinl  al  llickorv,  N.  C.  uses  an 
Ampex  \  R-7000  for  methods 
analysis,  operator  training  and  em- 
ployee communication. 
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•  Oil  drilling  installations  on  the 
floor  of  the  Pacific  Ocean  are  in- 
spected by  a  television  canter, 
and  recorded  on  videotape  b; 
Standard  Oil  of  California. 

■  Information  from  tests  of  clec 
trie  propulsion  engines,  eontluctci 
for  the  Air  Force,  is  recorded  o' 
videotape  by  Electro-Optical  Sys 
tems,  Pasadena.  Calif. 

Lessons  on  Machine  Repair 

•  Machinists  at  Harron.  Rickari' 
&  McCone.  San  Francisco  distribu 
tor  and  rebuilder  of  heavy  indus- 
trial machinery,  see  how  equip- 
ment is  repaired  on  company-pro- 
duccii  \  icieolapes. 

•  Scieiilisls  and  engineers  at  TRW 
Systems  Group  use  videotape  re 
corders  to  aid  their  communica 
lions  with  various  compain  f.icili 
lies  liiroughout  the  country. 

Plant  Tours  h\-  \  idcotapo 

•  Tours  of  remote  plant  locatioa' 
are  offered  visitors  via  videotape  j 
recording  by  the  public   relation- 
department  of  Olivetti-l'nderuotx 
Corp.,  Hartford,  Conn. 

The  list  of  apjilicalions  grow 
and  will  be  su|-)piemenled  in  this 
ahead  as  the  editors  turn  to  medi- 
cine, science,  and  other  fields.     • 


iciKircc   crDreN 


PlioMagic  film  cases 

cut  your  shipping 

costs  by  as  much  as 

65%.  New.  improved 

Plio-Magic   material 

makes  them  even  more 

durable,  lighter  in  weight 

than  ever  before.  And  you  get 

moisture  and  dust-resistant  protection  without 

the  need  for  cans.  Result:  a  saving  of  as  much 

as  three  pounds  per  shipment. 

What's  more,  these  attractive  cases  can't  rust, 

crimp,   bend,  chip  or  discolor.  And  there's  a   new 

gentle  action  to  the  exclusive  Plio  Magic  Positive  Locking 

System.  Just  a  twist  of  the  wrist  eliminates  unwieldly  belts 

and  buckles  forever. 


Plio-Magic  cases  are 

supplied  in  1,  2,  3,  and  4reel 

sizes  for  1600  foot  reels;  1  and  2 

reel  sizes  for  1200  foot  and  2000  foot 

reels;  and  in  Ireel  size  for  400,  600  and 

800  foot  reels. 

Available  in  a  wide  range  of  colors,  with 

custom  imprinting,  if  desired. 

Write  today  to  Dept.  BS-12,  612  Boulevard  East, 

Weehawken,  N.J.,  for  money-saving 

PRC  data  kit. 


;=n(i  .=f^-.T^7rE 


A  Product  of  PLASTIC  REEL  CORPORATION  OF  AMERICA 


Manufacturers  of  Plio-Magtc  Film  Reels,  Cans,    Sfitpping  Cases, 

Reel  Paks.  Tape  Reels.  Processing  Rollers.  Cores  and  Bustlings. 

612  BOUIEVARD  EAST.  WEEHAWKEN.  N.J. .  (201)  867-4020  Direct  N.YC.  Phone  No.:  (212)  YUkon  6-4841 

West  Coast:  1133  COLE  AVENUE.  HOLLrwOOD.  CALIF.  90038,  213-462-800S 
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(i«>l(ir  Si-niii'  (^iin|).iii\\  /i<  u  lulutiatonj  Iniiltl- 
ifig  (II  343  \\i\t  5Uh  Strict  in  Netc  York  City 
is   one    of    the    industnj'x    most    modern    plants. 

'^Pin:  FiiM  Inoisirys  overburdened  color 
*-  lalx>ralory  situation  was  considerably 
brightened  last  month  by  the  opening  of  new 
and  much  enlarged  facilities  in  New  York  by 
Color  Service  Company,  one  of  the  leaders 
in  motion  picture  color  printing  and  processing 
for  the  past  twenty  years. 

C "olor  prixessing  demands  on  all  laborator- 
ies have  quadrupled  during  the  past  two  years 
because  of  the  sudden  switch  to  color  by  the 
television  commercial  industry,  and  also  be- 
cause of  the  greatly  increased  use  of  Federally- 
subsidized  educational  t'llms  in  color  by  schools. 
Meanwhile,  industrial  films  are  turning  more 
and  more  to  color,  and  print  orders  to  meet  the 
requirements  of  growing  16mm  audiences  have 
continued  to  climb. 

C'omplctcly  New  Lab  Built  in  18  Months 

•  olor  Service  Company,  alert  to  the  bur- 
geoning demands  of  the  industry,  started  build- 
ing the  new  laboratory  at  343  West  54th  Street, 
a  year  and  a  half  ago.  Expansion  at  the  com- 


COLOR  SERVICE  OPENS 
MODEL    LAB    FACILITY 

.S2  Millioii  Laboratory  Doulilcis  Cupacilv 
Vt   u  Time   W  litii   lii<lii>lry   Needs   It  Most 

pany's  old  location,  1 15  West  45th  Street,  had 
almost  burst  the  walls,  and  it  was  recognized 
that  only  a  completely  new  lab  would  provide 
the  facilities  the  company  needed. 

Ihe  new  two-million  dollar  lab  is  c.vpected 
to  more  than  double  Color  Service's  capacity. 
It  was  built  to  meet  exacting  technological  re- 
quirements; printing  and  processing  activities 
arc  all  conducted  on  one  Hoor  so  that  film  lit- 
erally comes  in  one  door,  progresses  in  se- 
quence from  room  to  adjacent  room,  and  is 
finally  delivered  from  another  door  at  the  end 
of  the  line;  a  lab  man"s  dream  of  perfect  lilni 
flow.  Printing  and  processing  equipment  is 
largely  new  and  the  most  modern  available  any- 
where in  the  world,  including  Hazeltine  Color 
Analysers. 

Exact  Control  of  Temperature,  Humidity 

The  lab  is  air-conditioned  on  a  modular  basis 
and  is  fully  automatic  so  that  exact  tempera- 
ture and  humidity  requirements  of  each  step 
arc  maintained  at  all  times.  Walls  are  of  ceram- 
ic tile  and  easy  to  clean.  There  are  no  windows, 
and  the  air  is  constantly  filtered  so  that  clean- 
liness is  as  close  to  absolute  as  possible. 

On  the  second  floor  of  the  building  are  ad- 
ministrative offices  and  two  attractive  screen- 
ing theatres  equipped  for  35mm  and  16mm 
projection,  including  interlock,  which  will  be 
made  available  to  the   industry.   Security  pro- 


Processing   control   ciiuipmcni   assures   quality. 

lection  systems  are  in  effect  to  satisfy  "Top 
Secret"  Government  clearance. 

Going  hand-in-hand  with  the  new  facilities 
of  the  lab  is  an  extensive  training  program  to 
develop  new  skilled  people  to  overcome  the 
personnel  shortages  which  have  plagued  all 
labs  in  recent  years. 

Over  300  Experienced  People  on  the  Job 

Color  Service  Company  headed  by  Robert 
Crane,  president,  who  founded  the  company 
with  the  late  Nathan  Sobel  in  1946,  has  grown 
from  a  one-man  operation  to  over  300  em- 
ployees at  the  present  time.  Sales  for  1966 
will  be  in  excess  of  $7,000,000.  Two  and  a 
half  years  ago  the  company  was  purchased  by 
Perfect  Photo  Corp.,  a  large  photo-tinishing 
concern,  which  later  acquired  United  Whelan 
Corp.  Color  Service  is  now  a  division  of  United 
Whelan. 

Film  producers,  distributors,  advertisers  and 
agencies  will  be  invited  to  tour  the  new  prem- 
ises during  the  comine  months.  • 


/  //„,  innccssinn  equipment  at  thr  u.u   plant  .  .  .      Printers  in  operation  at  Color  Service  Uih. 


Hazeltine   Color   .\nuhjs(r   is  an    important    tool. 


Film  cleaning  and  irtspection   room  facilities.  Film  handling  room  is  kept  spotlessly  clean.  Screeninn  room:  uiicre  prints  met!  tilliinate  test. 


Dear  Sir: 

We  take  complicated^ 

old-fashioned^ 

hard-to-run  projectors 

in  on  trade 

for  the  Autoload! 


No  matter  what  shape  your  contrary  old 

16mm  projector  is  in  . .  .  it's  worth  something 

in  trade  on  a  new  Autoload. 

Autoload  is  the  simplest  of  all 

16mm  projectors  to  run.  Threads  itself-completely 

automatically.  Shows  film  in  a  lighted  room. 

Simple  to  reverse  film  or  stop  on  a  single  frame. 

Built-in  speaker.  Light.  Your  secretary  could  carry  it. 

(Great  on  road  trips.)  Full  name: 

Bell  &  Howell  Specialist  Autoload  Filmosound. 

Now  all  you  need  to  know  is  how  much 

your  old  projector  is  worth. 

Send  the  coupon, 

we'll  send  a  man. 

Sp«cMl>«1.  Autoload  and  Filmotound 

ar«  r«gi»(«f«tj  tr*d«m«fka  ot 

B«M  &  HowvH  Company. 

7100  McCcrmtck  Ad..  ChtCM§o.  lU.  60643. 

Bell  &  Howell  Autoload 

Gentlemen: 

I  want  our  contrary  old  projector  appraised. 

We'd  also  appreciate  a  complete  Autoload  demonstration 

and  details  about  rental/purchase,  and  lease  plans. 


Name. 


(pl«as«  prtnt) 


Firm  Name. 


Business  Address. 


City. 


State. 


M.vl  to:  Bell  *  Howell  Company,  7100  McCormick  Rd.  ChK:»go.  III.  60645 
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.  Touch  of  Diamond!)"  Behind 

,..r.  1'      ^ion  Grinding  Tools 
>1'  dia- 
,  ininini: 
'(HTations  in  the  Kimbcrly  iMincs 
•f  St>uth  Africa  to  the  lalHiratories 
iiid   iiianufacturinj;  plants  of   the 
Norton    Company    in    Worcester, 
Massachusetts,    where   crude   dia- 
monds are  studied  and  transformed 
into  precision  grinding  tools,  is  the 
mission    of    The    loiuh    of    Dia- 
monds, a  new  21 -minute  color  film. 
This  latest   Norton   film,   made 
by  Bay  State  Film  Productions  of 
Springfield,   Mass.,   under  the  di- 
rection of  Milton  W.  Sebring,  man- 
iger    of    audio-visual    services    at 
Norton,   will   be   especially  useful 
to  vivational  and  industrial  train- 
mg  class  groups,  to  technical  and 
engineering   siKieties    and    educa- 
tional groups. 

Other  Norton  personnel  con- 
tributing to  the  film  included 
Everett  L.  Sinclair,  manager  of 
priKluct  engineering.  Abrasive  Di- 
vision, and  Charles  P.  Rice,  Jr., 
staff  artist,  advertising  and  public 
relations  department. 

Book  The  Touch  of  Diamonds 
tor  group  showings  via  letterhead 
request  to:  Norton  Company,  au- 
dio-visual services,  advertising  and 
;niblic  relations  department.  W'or- 
jster,  Mass.  01606.  • 


A  Talc  of  Two  Tires"  Pictures 
Icsis  of  Rayon  vs.  Nylon  Cord 

A    new    lO-niinute    color    IJIm 

lepicting  a  scries  of  dramatic  tests 

>    noted    automotive    test   driver 

I  oni   .McC'ahill,  evaluates  the  dif- 

rencc     in     directional     stability, 

undling  ease  and  roadability  be- 

.seen  rayon  cord  and  nylon  cord 

ires.  Now  available  for  free  loan 

lo  interested  groups  is  A   Tale  of 

I  wo    Tires,    sponsored    by    FMC 

<  'orp<iration\    American    Viscose 

Division  in  Philadelphia,  developer 

f  the  Dynacor  (TM)  rayon  cord 

irc. 

Driving  several  different    1966 
iiodel  cars,  both  seilans  and  sta- 
lon  wagons  through  a  test  course 
iesigned  to  simulate  low  and  high- 
peed   lane  changing  at  the   Day- 
•  ma  International  Speedway,  Mc- 
(  ahill  matched  conifianion  sets  of 
rayon  and  nyk)n  cord  tires  in  each 
lest  sequence  for  various  handling 
characteristics. 

lie  concludes  at  the  en'!  of  tests 
that  cars  equipped  with  rd 

lircs    arc    more    easily    c  I 

during  fast   maneuvering  ai 
pike  speeds  than  those  riding 
nylon. 

Requests   for   A    Talc  of   Two 
'  ires  should  be  addressed  to  Mod- 


The  Wide,  Wide  World  of  Sponsored  Films 


em  Talking  Picture  Service,  Inc., 
1212  Avenue  of  the  Americas, 
New  York.  N.  Y.  10022.  • 


Play  "The  Gardening  Game"  and 
Enjoy  Those  Home  Garden  Chores 

•  Group  \  leu  CIS  can  join  The  (!ai- 
deninf-  (Same,  via  a  22-niinute  color 
lilni  with  that  intriguing  title  spon- 
sored by  the  True  Temper  Corpo- 
ration. Produced  by  Dick  Roberts 
Films  with  the  aid  of  Marjorie 
Dietz,  editor  of  Home  Garden 
magazine,  the  film  is  available  for 
free  loan  bookings  to  adult  groups. 
garden  clubs,  resorts  and  TV  sta- 


tions via  nationwide  facilities  of 
Association  Films.  Inc. 

In  the  film.  George  and  Beth 
Rogers  are  pictured  as  a  talented, 
charming  young  couple  with  a 
lovely  home,  but  they  are  utterly 
defeated  by  almost  anything  that 
grows  until  their  neighbors.  Herb 
and  Helen  Adams,  show  them  how 
to  play  The  Gardening  Game  and 
make  landscaping  a  truly  satisfying 
outdoor  sport. 

The  picture  provides  helpful 
ideas  for  easier,  better  gardening, 
shrub  and  lawn  care,  is  filled  with 
colorful  "how  to"s""  and  good  lloral 
photography.  • 


HFE  Salutes  a  Fa>orile  Customer 

The  State  of  California  —  Resources  Agency 
DEPARTMENT  OF  FISH  AND  GAME 

—for  man\  \ears  of  creative,  constructive  use  of  the  film 
mediiun.  dating  back  to  hand-crank  35mm  days,  and  includ- 
ing such  contemporar)'  activity  as: 

PRODUCTION  of  four  game  subjects:  Big-Horn  Sheep  of 
Death  \'allcy:  California  Deer  Unliniitcd:  CJiukar  of  Cali- 
foniia:  I'pland  Game  Birds  of  California  .  .  .  three  inland 
fish  subjects:  High  Jumpers;  Rainbow  Ilatclieries;  Reservoir 
Fisheries  .  .  .  three  oceanic  subjects:  Fish  in  the  Sea;  Sar- 
dines, Disappearing  Silver;  The  Sea  Otter  .  .  .  three  habitat 
subjects:  Sjxncning  Streams;  Water—Let's  Keep  It  Cle(m; 
Water— Let's  Use  It  Wisely  .  .  .  and  tliree  general-interest 
subjects:  The  Landouiicr  and  the  Sportsman:  Whijs  of  Fish 
&  Game  Laws;  and  Wildlife  for  the  Future. 

DISTRIBUTION  of  these  fine  films,  through  10  California 
lii)raries  to  audiences  numbering  \worc  than  750,0{X)  a  year, 
plus  many  more  who  see  them  on  T\'  and  in  schools:  and 
to  \ct  others  outside  the  state  and  id)ro;id. 

Films  used  in  hunter-safety  programs  have  been  effective 
in  training  nearly  400,000  young  people  in  safety  principles. 

PROXTSION  of  16mm  color-sound  iuid  color-silent  (with 
script)  "liot  news"  spot  announcements  to  all  30  Clalifornia 
TV  stations,  reaching  an  audience  of  24  million  or  more  each 
year. 

PRCJ.MOTION  of  film-use  tlnough  ai!  a])i)ropriate  media- 
newspapers,  magazines,  radio  ;ind  T\'  stiitions.  speeches, 
paniphlets  and  booklets  .  .  .  and  doing  the  whole  job  on  al- 
ways limited  budget  which  restricts  aeti\it\'  to  prt)jects  which 
have  been  demonstrated  as  providing  good  returns— and 
wliieh  continue  to  prove  themselves  in  this  way. 

Complete  II FF.  Personalized  Kimm  iMhoratnry  Service 
has  proved  itself  important  to  this  custtmwr — and  it  can 
he   important    to   you.    Try   IIFF.   soon,   tcon't   you':' 

HOLLYWOOD  FILM  ENTERPRISES    INC. 

6060  SUNSET  BlVD    ■  HOUYWOOD,  CALIFORNIA  90028  ■   PHONE  713   464-2181 


inf^OLOR 

or  Black  &  While 

Serving  film   producers  iitxre   1907  — 
The   Laftoralory   ihat'g   OLDEST   in    Kxprrir 
"nl    \ i-'. II  r. ST   in    f'.tfitipment    .    .    . 


Oil    lociitioii    in    Haifa    cluriiif:  ( 
iiifi  of  "The  .\g(iit's  Secret."  Di;, 
tor   Alex   Coitein   is  at   left   aboc€ 


.ipi' 


Six  Firms  Co-Sponsor  Technicoloi 
Travel  Film  "The  Agent's  Seott' 

.     What   may   be   the   first  tra'  ' 
film  jointly-sponsored  by  six  ci 
panics  interested  in  the  travel 
dustry  has  recently  been  prcmic™ 
in  New  York. 

The  Agent's  Secret,  which  K 
tures  a  fully-developed  plot  and 
impressive     array     of     technical  ji 
credits,  is  aimed  at  theatrical  - 
lease  through  a  major  disihbi. 
and     16mm    distribution    \ia  ihiii 
public  relations  and  advertising  d-i 
partments  of  its  six  sponsors:  I 
Boeing    Company.    El    .V    1 
Airlines.  Hertz  Rent-a-C"ai    n 
International,  Polaroid,  and  Pnoja: 
&  Whitney  Aircraft.  ' 

The  film,  w  hich  budgeted  at  S' 
000,  has  a  spoofing  spy  plot.  ni: 
in  the  manner  of  Our  Man  h 
or  How  to  Steal  a  Million,  and  ^i 
photographed  against  some  of ' 
great  tourist  views  in  Engla 
France,  Italy  and  Israel.  iJc 

Star   of  the   35mm,    22-miri:' 
Technicolor  production  is  .Add- 
Powell,    a   well    known    u 
and  motion  picture  actor,  l).u^ 
of  Photography  was  Sacha  N'ict 
whose     previous     credits     incii 
Last  Year  at  Marienbad  and  H 
shima  Mon  Amour.  Dirccii>r 
Alex  Goitcin,  music  was  conifH  - 
by    Charles    Gross    and    script 
Gene  Kearney.  J.  Peter  Bruiiswi. 
Public  Relations  Manager  ot  El 
served   as  executive   producer 
behalf  of  the  six  sponsors. 

•     *     * 
Minerals'  Role  in  Australian 
Progress  Shown  in  "Broken  Hill 
-.      LIntil    1SS.1   when    Broken  1 
ore  was  found,  Austr;ili;i  \\;is  pm 
a  farmintr  nation.  The  raw  m. 
rials  and  the  wealth  won  from 
mines  brought  about  an  indusi: 
revolution  in  this  land. 

A  new  film.  Tlic  Hroken  H 
sponsored  by  Broken  Hill  Smells 
Ltd.,  of  Melbourne,  tells  how  ' 
vast  ore  deposits  of  lead,  zinc  i' 
silver  in  ;i  Ininip-backcd  hill  in'^': 


ilian   outback    provided    (he 

-ials,  the  wealth  and  the  in- 
pi   ion  that  helped  build  a  strong 

trial  nation.  Expansion  and 
e*>pnient  continues  and  the  in- 
iijre   of    Broken    Hill    is   still   a 

orcc  in  the  shaping  of  Austra- 

uturc. 

e  Broken  Hill.  51  minutes, 
nl  ,  was  pri)duced  by  Southern 
PTY,  Ltd.  It  is  being  distrib- 
i..-iin  the  L'nited  States  by  Mod- 

aiking  Picture  Service.  • 

*  *        * 

B  ;  Monday"  Offers  .Answers 

iprove  Worker  Relationships 

new  lO-minute  color  motion 

•c.    Blue   Moiulay.    highlights 

ng  relationships  in  an  indus- 

i.i|plant  through  brief,  dramatic 

nccs.  The  tilm,  produced  by 

ood    Films    of    Washington, 

,   for   preview   and   outright 

purchase,    was   designed    to 

the  basis  for  subsequent  dis- 

uxfcns  by  plant  supervisors,  man- 
and  foremen  on  "how  to 
and    solve    problems    with 

nifryees." 
/  le   Monday   is    available   for 
1  three-day  preview  by  man- 
:nt  groups  at  S20;  the  pre- 

ie\  :harge  may  be  credited  against 
.juent  print  purchase  at  the 
sales  price.  Five  copies  of  a 

isctsion  leader's  guide  arc  fur- 

isli  1  with  each  print.  Write  Nor- 
Films.  926  New  Jersey  Ave., 
.,  Washington.  D.  C,  for  a 

celopy  of  the  guide  or  to  make 

re^  w  arrangements.  • 

*  *        * 

an  d  Glimpse  of  |ob  Corpsmen 
>  P  vided  in  "Another  Way" 

>  ung  members  of  the  nation's 
orps  are  the  subject  of  a  new 
n  picture  lilmcd  at  Parks  Job 
Center.  Pleasanton,  Califor- 
s  they  hold  a  Corpsmen  gov- 
nt  election  campaign.  In  cin- 
crite  style,  the  tilm  re-lives 
le  Iperiences  of  three  young  men 
r  many  moods  of  self-discov- 
self-conlidence,  discouragc- 
icp  and  elation  as  they  take  part 
election  campaign, 
ried  Another  Way  and  offered 
tional  group  showing  through 
Affairs.  OtTicc  of  Economic 
•ppjtunity,  the  film  was  prixluced 
)bert  Drew  Associates.  The 
8-i4nute  color  subject  is  being 
ati  ally  distributed  by  Modern 
all  ig  Picture  Service,  Inc.,  1212 
vc  le  of  the  Americas,  New 
or  City.  • 

*  «        * 

ase  include  your  zip-code 
jnl;r  with  address  when  for- 
an  ig  subscription  order  to  this 
ag  ine  to  our   Chicago   office. 
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THE  17th  ANNUAL  ^ 
PRODUCTION  REVIEW 


•  There  is  just  one  truly  authoritative  and  complete  worldwide  Buyer's  Guide 
serving  the  men  who  buy  business  and  television  motion  pictures,  slidefilms, 
taped  programs,  sales  presentations  and  other  relevant  forms  of  audio-visual 
communication  media:  The  Annual  Production  Review  of  Business  Screen. 
Throughout  the  United  States  and  Canada,  in  Europe  and  Latin- 
America,  and  in  Australia  and  the  Far  East,  this  Big  Book  provides  detailed 
listings  of  the  most  dependable  suppliers  for  both  the  business  buyer  and  pro- 
ducers seeking  national  or  international  services.  In  industry,  trade  groups 
.  .  .  and  in  advertising  agencies  and  government  .  .  .  the  key  buyers  look  to 
this  annual  for  dependable,  year-around  guidance  on  their  procurement 
needs. 

We  begin  our  own  29th  year  of  service  to  this  specialized  industry 
with  the  Mid-February,  1967,  publication  of  a  truly  fine  representation  of 
your  company  and  its  work:  The  Annual  Production  Review! 


TO   OBTAIN   OFFICIAL  LISTING   FORMS    ANT>    ADVERTISING   DATA 
WRITE  OR  WIRE  BUSINESS  SCREEN  HEADQUARTERS  EN  CHICAGO 


THE  WORLD'S  FINEST  "MARKET  PLACE"  FOR  EVERY 

FILM   PRODUCER,   SERVICE  ORGANIZATION 

OR  MANUFACTURER  IN  THE   PRODUCTION  FIELD 


Honored  for  design  excellence  .  .  .  Business  Screen  is  the 
only  audio-visual  publication  with  its  own  national  and 
international  staff  coverage  of  every  important  phase  .  .  . 
The  largest  paid  readership  of  any  publication  relevant  to 
this  specialized  field  delivers  your  message  to  more  than 
12,000  identified  buyers  of  films,  related  services  and 
equipment.  The  biggest  page  in  the  field  provides  30 
greater  display  area  .  .  .  yet  rates  remain  among  the  lowest 
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ARE  YOU  GULPING 

MEPROBAMATE 

SCOPALAMINE  AMINOXIDE 

ASPIRIN 

.    .    .    Iwcaust"    of    nagging    problems    that 
•.lioiild  l)f  >.ol\fd  !)>  tomnniniiativc  media? 

Would  a  frank  discussion  with  an  audio- 
visual s|>ecialist  help  to  clear  your  mind 
of  uncertainties  regarding  the  proper  visual 
aid  —  the  cffrclitf  approach? 

rliere  can  he  grouped  a  team  of  experts 
>\ho  have  talents  in  the  area  of  your  par- 
ticular enterprise  and  your  budget.  Many 
\ears  of  experience  helping  to  solve  the 
problems  of  the  largest  corporations  and 
organizations  can  be  available  to  you. 

\\'h\  not  start  with  a  discussion  —  you'll 
probablx    throw    away  tlie   pills.   Please  call 

ORLANDO  LIPPERT 

1 122  Lunf  Avenue  •  Chicogo,  Illinois  60626 
Telephone:  312-764-6239 


Subscribers  to  Get  Annual  Production  Review 
Copies  of  the  forthcoming  17fh  Annual  Produc- 
•fOn  Review  issue  of  Business  Screen,  sold 
seporotely  ot  $2.00  each,  are  included  v^ith 
on    onnuol    subscription    at   full    price    of    $3.00. 


NEW! 

for  the 
PHOTOGRAPHER 
on  the  go! 


ADAPTA-CASE 


Ftatunnp 

MOVEABLE 

PARTITIONS 


$2250 


H 


The  mo»l  uwful  and  v<?rsdliic   JSmm  ■  -;  im 
ment  carry  case  ever  dciiRncd'     The 
some  molded  case  features  Ingenious  r 
able    partitions    lor    customer's    "do  it  yo 
self"    arranftemcnt    of    compartment    si/e 
Four  partitions  are  supplied  with  eacti  case. 
Additional    partitions   of   any    si/e    may   be 
ordered    ADAPT  A  CASE   is  lined  ttiroughout 
with  thick  foam  padding  tor  maiimum  pre- 
lection of  equipment 

AT  YOUR   DEALER   Oft  ORDER   DIRECT 

Wf:*#»  Ot*    BS  for  I  :t^. ,.,.-(» 


FIBERBILT    division   of    IKClHCIMCRrRNST.    INC 
601   WtST   26lh   STREET.    NEW  YORK.  N.Y.     •     10001 


Films  SlioH  "I'ntifnis  Are  People''' 

Nursing  Aides  Film  l^rograin 
Hrlp>   Meet   a   Critical   Need 

FAC  ED  With  a  CRiTtCAL  Shortage  of  trained 
nursint:  aides,  and  thoroughly  aware  that 
the  problem  will  become  more  serious  as  Medi- 
care brings  hospital  care  to  more  and  more 
patients,  many  hospitals  and  nursing  homes 
have  been  looking  for  new  and  more  efficient 
methods  of  training. 

To  meet  this  need,  a  new  and  effective  course 
in  approved  basic  techniques  to  assure  good 
patient  care  and  comfort  has  been  produced 
by  PRN  Films,  a  group  of  Philadelphia  nurs- 
ing training  and  audio-visual  specialists.  The 
course,  consisting  of  six  18-minute  color  mo- 
tion pictures  and  associated  printed  material  is 
being  distributed  by  Modern  Marketing  Pro- 
grams, a  division  of  Modern  Talking  Picture 
Service,  Inc. 

For  Orientation  and  In-Senice  Training 

Called  the  Patients  Are  People  program,  the 
film  series  serves  as  a  nucleus  iov  the  orienta- 
tion and  in-service  training  program  required 
by  hospital  and  nursing  homes  for  certifica- 
tion under  Medicare.  Accompanying  the  mo- 
tion pictures  are  instructors'  guides,  glossaries 
for  each  film,  student  training  manuals,  test 
materials,  attendance  sheets  and  diplomas. 

The  program  is  designed  to  give  nursing 
aides  and  trainees  an  appreciation  of  patient 
psychology;  to  provide  them  with  an  intimate 
knowledge  and  understanding  of  his  needs  and 
how  to  fulfill  them  cflieiently  (these  include 
the  patient's  food,  excretory,  hygienic  and  bed- 
ding requirements,  as  well  as  such  routine  pro- 
cedures as  checking  his  temperature,  pulse  and 
respiration);  to  help  them  realize  more  fully 
that  Patients  Are  People. 

Availahlc  in  Either  16  or  Smm  N'ersions 
The  program  was  written  and  produced  to 
provide  the  flexibility  necessary  to  keep  pace 
with  busy  hospital  and  nursing  home  sched- 
ules. Training  sessions  can  be  as  short  as  18 
minutes  or  expanded  to  30  or  40  minutes 
when  time  is  available. 

The  six  motion  pictures  are  available  for 
rental  or  lease  in  conventional  Himm  print  for- 
mat for  large  meetings  or  in  Smm  automatic- 
load  cartridges  for  small  on-floor  meetings 
using  the  portable  Fairchild  Mark  IV  projec- 
tor, a  most  convenient  tool  for  this  purpose,   • 


lUi 


"To  Care  Enough"  in  one  of  six  films  in  tki 
tra'iiiiif:  prop,ram  designed  to  orient  the  nurnng 
(//(/(■    to    lu(ilth-r<irc    teams    in    nursing    homo. 


Sixth   film   in   the   program   deals  uith  the  tmil. 


Mm 


for  accuraey   by   nurse's  aide   in   observing  flMj. 
recording    temperature,    pulse    and    rcspiratifr' 

Editor's  Note:  Flexible  in  format  and  hi 
ly  convenient  for  hospital  and  nursing  hi 
use,  this  series  of  six  films  for  training  nur- 
aides  meets  a  real  national  need.  It  is  alsi 
the  highest  tradition  of  useful  a-v  comniun' 
tion  and  we  commend  it  as  such. 


'multi-rank  printing*&  sou'nd 'recording'-  ' 
fairchild  •  technicolor  cartridge  loading 
continuous  projection  treatment 

■  ■■■■■■■■■■■■■■■■■■I 
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PHOTOGRAPHIC  LABORATORY 

655S  NORTH  AVE  .  OAK  PARK,  ILL    l^CJ>j 
AREA  CODE  312-386  6603 
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ANNOUNCING  THE  AMPEX 
VIDEO  INSTITUTE: 


day  schooling 
to  make  you  at 
home  with  video  tape. 


'HE  SCHOOL:  A  small-size  campus  has  been  built  at  Elk  Grove,  the  home  of 
vmpex,  expressly  and  exclusively  to  show  you  how  to  make  the  most  of  the 
ideo  tape  equipment  you  have  bought  or  are  thinking  about  buying. 
I  full-time  staff  has  been  hired  strictly  for  teaching.  And  this  staff  teaches 
ractical  applications,  not  theories.  No  engineering  jargon,  but  simple 
onversation  that  you'll  understand  and  appreciate.  (In  fact,  the  head  of  this 
tafi  has  personally  helped  to  set  up  television  stations  from  scratch ! ) 


VHAT  VOU  LEARN:  The  applications  of  video  tape  recording 
nd  closed  circuit  TV  in  your  particular  field.  How  to  make  good 
ideo  tapes;  lighting,  cameras  and  sound  tracks;  types  of  cam- 
ras,  microphones  and  associated  equipment;  how  simple  video 
ecording  really  is,  and  how  to  tape  it  and  replay  it.  You'll  find 
pplications  and  implications  you  never  before  imagined,  share 
ieas  and  view  tapes  made  by  other  people  in  your  field,  find  new 
/ays  to  save  a  great  amount  of  time  and  money. 


i^HAT  IT  COSTS:  If  you  own  an  Ampex  Video  Recorder  you  get 
1/2  days  of  schooling,  all  meals  and  lodging,  for  $100.  ($30  if  you 
ommute  to  and  from  Elk  Grove.)  For  non-owners  of  Ampex 
quipment,  the  cost  is  $150.  ($60  for  commuters.)  Send  us  this 
oupon  and  we'll  send  you  information  telling  you  when,  where, 
nd  what  you  can  expect  from  this  unique  school. 
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\c"  Diikunv  supcr-S  sound  priijcctor 
/i«.v   liotli    optical,    magnetic   xouitd. 

DuKanc  Corp.  Announces  Supcr-8 
Opiical-Magnclic  Sound  Projccior 

.  I  Ik-  AuiJio-\  isual  l)i\i>ii)n.  Du- 
Kane  Corporation  is  marketing 
what  the  St.  Charles.  Illinois'  com- 
pany calls  'the  world's  first  Supcr- 
8  sound  motion  picture  projector 
capable  of  reproducing  both  opti- 
cal and  magnetic  sound  tracks.  The 
new  DuKane  projector  carries  a 
list  price  of  S.'^.'^O  and  has  the  fol- 
lowing features; 

( 1 )  a  completely  transistorized 
sound  system;  (2)  automatic 
threading;  (  3  I  projection  speeds  of 
24  and  18  frames-per-second  (for 
>ound  or  silent  films);  stop-action 
lor  still  pictures  or  discussion;  and 
I  4  )  reverse  control. 

Screen  brightness  and  color  fi- 
delity, the  company  notes,  arc  as- 
sured by  a  l.'iO-watt  quartz  iodine 
lamp  of  a  new  design.  Super-8  op- 
tical sound  reproduction  is  based 
on  a  small  blue-sensitive  silicon 
solar  cell.  The  machine's  sound 
pick-up  system  instantly  converts 
I  he  projector  from  magnetic  to  op- 
lical  sound  by  the  Hick  of  a  switch. 

The  DuKane  sound  projector 
.ilso  features  a  solid  state  recording 
amplifier  with  automatic  volume 
control  circuit.  Narration  and  mu- 
sic or  sound  elfects  arc  easily 
mixed  and  balanced  simply  by  lis- 
tening through  the  earphone  moni- 
tor while  recording.  A  tone  equaliz- 
ing   switch,    separate    speaker    for 

Minnie  lijiic-seiisitixx-  silicon  solur 
ii-ll  Ihfihl)  iiiakis  optical  \oun(l 
iiiiik      nil      vij;i<  r-S      jiiiwihlr      miii 


a-v  equipment  trade   air 

NEW  PRODUCTS  &  ACCESSORIES  FOR  PRODUCTION  AND  PROJECTION 

effective  audience  coverage  and  a 
public  address  microphone-input 
complete  the  package  which  com- 
bines magnetic  sound  recording 
and  reproducing  capability  with 
Super-8  optical  projection. 

A  new  cooling  design,  independ- 
ent of  the  film  transport,  cools  the 
entire  system  when  the  AC  plug  is 
connected.  For  complete  technical 
literature  and  availabilities  through 
the  manufacturer  or  authorized 
A-V  dealers,  write:  Audio- Visual 
Division.  DuKane  Corporation,  St. 
Charles.  Illinois  60174.  • 


Portable  6-Channel  Studio  Mixer 
Console  Offered  by  Amega  Corp. 
ir  Offering  a  new  concept  in  a 
studio-designed  mixer  console  is 
the  Amega  Corporation,  Sun 
Valley,  Calif.  Amega's  new  Model 
E-4  six-channel  Studio  Mixer  Con- 
sole features  table-top  design  for 
portable  use. 

Amega  console  has  slide  wire 
attenuators  for  six  channels,  three 
microphones  and  three  bridge  in- 
puts with  master  gain  control.  In- 
terchangeable modules  are  used 
for  niikc  channels,  equalizer  boost- 


Amega's  d-chdnucl  tiiixey  console. 

ers,  for  no-loss  boost  amplifier  and 
line  output  amplifier.  A  patch  bay 
enables  soundman  to  place  equal- 
izer in  any  of  the  six  channels  or 
on  the  console  output. 

Size  is  36"  wide  x  22"  deep, 
console  is  18"  high.  Weight  is  38 
lbs.  Write;  Amega  Corp"!,  11817 
Wicks  St.,  Sun  Valley,  Calif,  for 
detailed  specifications  and  other 
application  data.  Mention  Busi- 
Niiss  Screen. 


Small   "Electronic   Vicwfindcr" 
Easily  Mounted  on  Milehell  KNC 

•'•  An  "electronic  vicwfindcr"  for 
the  Mitchell  BNC  camera  is  avail- 
able from  Ciordon  Enterprises, 
North  Hollywood,  Calif.  A  small- 
diameter  television  camera,  mount- 
'I  adjacent  to  the  conventional 
.'>'iichell  optical  vicwfindcr,  is  de- 
signed   to    provide    Jensman    with 


Small    television    camera     (at    left) 
provides    an    electronic    vicwfindcr. 

bright  image  matching  that  seen 
by   camera's   lens. 

A  specially-designed  cam  al- 
lows for  parallax  automatically  as 
camera  lens  is  focused  and  the 
image  is  "transmitted"  to  a  moni- 
tor mounted  above  the  finder.  If 
desired,  monitor  image  can  be  led 
to  other  monitors  or  to  a  videotape 
recorder.  Entire  unit  can  be  in- 
stalled on  any  BNC  Mitchell 
camera. 

Ask  Gordon  Enterprises,  .'>362 
N.  Cahucnga  Blvd.,  North  Holly- 
wood, Calit.  to  send  technical  data 
and  price. 

*     *     * 

F&B/Ceco  Has  Exclusive  on 

New  Bodkins'  Dichroic  Filters 

tV  Exclusive  distribution  rights  for 
the  ■"revolutionary"  new  series  of 
dichroic  daylight  conversion  filters 
developed  by  Arthur  Bodkins,  sci- 
entist-inventor in  the  field  of  color 
technology,  have  been  acquired  by 
F&B/Ceco,  Inc. 

Filters  permit  film  ;ind  color 
television  producers  to  simulate 
daylight  lighting  conditions  by 
placing  them  in  front  of  yellow 
lights,  boosting  the  Kelvin  color 
temperature  to  the  correct  degree. 
Bodkins'  Pyrex  glass  filters  trans- 
mit 85 9f  of  corrected  light  avail- 
able, said  to  be  a  much  higher  per- 
centage than  previously  attainable 
by  conventional  blue  filters,  lamps 
or  gels. 

Under  normal  operating  Kelvin 
tem|KTatures  of  .56()0-degrees,  the 
filters  will  not  vary  with  age  or 
heat.  Ihis  exclusive  feat  is  made 
possible  by  a  patented  process  in 
which  high-efficiency  interference 
filters  function  by  reflection  in- 
stead of  by  heat  absorption. 

Dichroic  fillers  may  be  pur- 
chased or  rented  from  most  lead- 
ing dealers  and  from  F&B/Ceco 
headquarters  in  New  York  City 
and  company's  branches.  • 


Three  ColorTran  Industrial  Fil 
Lighting  Kits  Are  Now  Availab 
■w  Three  new  ColorTran  indu' 
trial  film  lighting  kits  are  no 
available  from  the  Motion  Pictu 
&  TV  Division,  Berkey  Techr' 
cal  Corp.  They  were  designed  l 
Icnsmen  who  have  to  operate  fro'' 
a  suitcase. 

1  he  Industrial  Film  Quar 
Lighting  Kit  is  a  fully-integrate' 
quartz-iodine  light  package  wi' 
studio  capabilities.  Lights  selecti 
provide  wide  flood  illuminatio, , 
plus  units  for  key  lighting.  I 
eluded  are  2  Supcr-80  liglib 
Multi-Beam      lOOO's,      2  '  Cm 


Queens,  4  Senior  Stands  with  ca: 


ers  and  4  without  casters  plus. 
Gaffer    Grips.    Entire    kit    weig 


ColorTran's    industrial   film    liglili 
kits    coitliiin    tlir.sc   handy   ileum 

130   lbs.,   packs    into    5    conip 
fitted  cases. 

Industrial    Film    Accessory   !• 
includes    Diffusion    and    Gel   R: 
Holders   for   the   Cine   Queen,  ^^ 
Leaf  Barndoors  for  the  Super-I 
and  2  for  the  Cine  Queen,  Sinj 
and  Double  Scrims  for  both  Supl 
80    and    Cine    Queen,    Access<| 
holders  and  4  Leaf  Barndoors 
Multi-Beam    1000.    One-case 
weighs  33  lbs. 

Industrial    Film    Cable    Kit 
2  2.*i-fool  light  distribution  caB 
with  duplex  box  for  the  Super-j 
and    four    similar    cables    for 
Multi-Beam     1000,    two    .50-f| 
light  distribution  cables  with 
plex  box  for  the  Cine  Queen  ;| 
4  lii:ht  extension  cords  measur 
2.S  feet. 

Write  for  brochure;  MP  &  1 
Division.  Berkey  Technical  Col 
lOI.S  Chestnut  St.,  Burbank,  C 
fornia  i'>r  contact  your  ColorT 
dealer. 

*  *  • 
Handy  Color  Plastic  Coniaine 
for  8mm  Technicolor  Cartridge 
■'■  A  very  convenient  one-pi 
polypropylene  ct)ntainer  with 
hinged  lid  is  now  available  to  si 
your  8mm  technicolor  "Insta 
film  cartridges.  Book-styled 
lakes    either    standard    or    Suj 


m  film  loop  cartridsics  and  is 

lablc  in  a  variety  of  standard 

TS     for     iiiiick     identification: 

,  brown,  white,  iireen  or  black. 

ustomer"s  specified  color  will 

matched  on  orders  of  1.000  or 

re.  For  a  free  sample  container 

I    price    list    write    today    to: 

orne  Films.  Inc.,  1229  Univcr- 

Ave..      Boulder,     Colorado 

H)2.  Mention  this  item  in  Bi'si- 

fSS    SCRt^EN.  • 

*      *     * 
cries  75"  16mm  Projector  Is 
est  from  Victor  Animalograph 

i'Series  7.^'"  Hmini  sound  iiuuion 

ire  projectors,  now  marketed 

he  Victor  Aniniatouraph  Corp.. 

ivision    of    Kalarl.    Plainville, 

in.,    have    been    designed    for 

;k  set-up.  Snap-out  reel  arms 

(B  1-2-3  collar-coded  lilni  thread- 
.■make  the  new  Victor  projector 
|Jy  for  action  in  elTortless  see- 
ls. 

he  "Series  7.^""  line  continues 

eature   \  ictor's  exclusive  film 

s  which  instantly  stop  the  pro- 

\T  if  film  is  damaged.  The  pro- 

ir     also     has     a     single-drive 

licket  which  provides  for  con- 

t  speed  and  uniform  tension  to 

inate  stress  or  shock  to  film 

isport.  The  line  is  availahle  with 

7"  door-mounted  speakers  or 

separately-cased  12"  speaker 

models    arc    available     with 

T  l.'i-watt  or  25-watt  amplitier. 


]^ 


U  FILM  PROTECTION 

genuine  FIBERBILT  shipping  cases 


rtfii 


IGmm  Film— 400'  to  2000'  REELS 


Look  for  this 
TRADE-MARK 
on  every 
FIBERBILT 
case 


or  -1 


ssc«l 


yuick  setup,  film  safety  iii(  /.  iilun  s 
of   new   Seru's  75   sound   projector. 

There  is  also  a  model  available 
for  rear-projection.  List  prices 
start  at  S62().  Write:  the  Victor 
Animatograph  Corp..  Plainville, 
Conn.  06062  for  data.  • 

*  *  » 

Gordon  Provides  Solar  Eclipse 
Film  Equipment  Used  by  Douglas 

■;■  Camera  equipment  especially 
adapted  to  photograph  a  solar 
eclipse  was  furnished  by  Gordon 
Enterprises.  North  Hollywood, 
Calif.,  to  the  Douglas  Aircraft 
Company.  Actual  filming  of  the 
phenomenon  took  place  a  few 
months  ago  on  a  14,()()()-root  peak 
in  Peruvian  mountains  of  South 
America. 

Equipment  used  to  photograph 
the  eclipse  included  an  Eastman 
Kodak  Cine  Special  camera  with 
a  stop-motion  motor.  Eclair  NPR 
16mm  camera  with  an  Angenieux 
I  2-240  zoom  lens  and  a  Fairchild 
high-speed  16mm  motion  picture 
camera  capable  of  1 .000  frames- 
per-second  action. 

Largest  single  problem  was 
establishing  of  a  proper  filter  to 
block  out  the  sun  and  properly  ex- 
pose the  film.  Gordon  developed 
a  special  graduated  natural  density 
filter  to  compensate  for  the  path  of 
the  moon  in  front  of  the  sun, 
thereby  reducing  the  tremendous 
change  in  exposure  from  the  cres- 
cent through  its  totality.  • 

«  *  « 
Strong  Offers  Xenon  Are  System 
to  Mount  on  Ibmm  Are  Projector 
ir  A  powerful  new  -Xenon  lamp 
designed  for  easy  mounting  on  all 
Hinim  projectors  presently  using 
carbon  arcs  and  some  equipped 
with  an  incandescent  light  source, 
has  been  developed  by  the  Strong 
Electric  Corporation.  This  "Mighty 
Mite"  .Xenon  arc  system  is  said  to 
maintain  steady  color  uniformity 
and  high-intensity  pure  daylight 
white  light  (6000-degrecs  K)  which 
is  ideal  for  color  film  projection.  It 
is  available  in  three  wattagcs:  450, 
900  and  1600-watt  lamphouses.  • 


Film 

PROCESSinC 

PROBLEmS? 

mETRO/HnLURR 

OFFERS  HO 

SOLUTIOR! 


No  chemical  solutions  of  any  kind  are  used  in  the  new  and  revolutionary 
Metro/ Kalvar  Model  135  Printer-Processor.  Top  quality,  long-wearing 
prints  are  dry-processed  by  heat  alone  under  normal  room  light.  Operating 
at  speeds  up  to  100  fpm,  the  Model  135  provides  both  printing  and  proc- 
essing in  a  single  machine  pass.  Requirmg  no  plumbing,  installation  of  the 
desk-top  Model  135  is  practical  anywhere.  And,  with  the  simplicity  of  the 
Metro/Kalvar  process,  no  special  operator  skills  are  required. 

Say  hello  to  lower  print  costs,  eased  deadlines  and  faster  deliveries  with 
the  Metro/Kalvar  Model  135.  B&W  FILMSTRIP  PRINTS.  TEACHING  MA- 
CHINE PRINTS.  WORK  PRINTS  -  35mm  and  16mm  -  FROM  THE  SAME 
MACHINE. 

Write  today  for  details  on  how  a  Metro/Kalvar  program  cart  benefit  you! 


K 


METRO/KALVAR,  inc. 

745  Post  Road,  Darien,  Conn.  06820  203  655-8209 
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THE    DEPENDABLE    YEAR-AROUND    AUDIOVISUAL    REFERENCE    SOURCE 

We  provide  more  news  and  features  exclusively  devoted  to  audiovisual 
media  and  techniques  thon  any  other  business  publication.  That's  why  busi- 
ness and  industrial  users  of  film /tape  and  related  tools  turn  to  the  bigger, 
better  pages  of  o  most  complete  and  dependable  source:  Business  Screen. 
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the  screen  executive 

NEWS  OF   STAFF  APPOINTMENTS  AND  A-V   INDUSTRY   DEVELOPMENTS 


Williams  of  St.   Louis,   he  is  th( 
father  of  three  sons. 


Waller  Mills  Heads  Marketing 
at  (he  Magnasyne  Muviula  Corp. 
Tft-  The  new  marketing  manager  at 
Magnasyne  '  Mov  iola  Corporation 
is  Walter  H.  Mills,  appointed  to 
that  p<ist  by  E.  W.  Harris,  vice- 
president  of  marketing  of  the  west 
coast  firm.  Mills  is  responsible  for 
all  domestic  and  foreign  sales  and 
for  the  promotion  of  Magnasyne 
equipment  as  well  as  that  of  the 
newly-acquired  Moviola  Manufac- 
turing Co. 

Plant  facilities  where  he  is  head- 
quartered ore  at  3339  Rivcrton 
Avenue,  North  Hollywood,  Cali- 
fi'rnia.  • 

*  *      * 

Edwin   lohnson  lo  Niics'  Staff 
as  Chicago  Account  Supervisor 

■6-  Ncwly-appointcd  account  su- 
pervisor at  the  Fred  A.  Niles  Com- 
munications Centers.  Inc..  Chicago 
studios  is  Hdwin  L.  Johnson.  He 
was  formerly  associated  with  the 
Atlas  Film  Corp.  in  that  capacity 
and  prior  to  that  served  with 
Ahrcns  Publishing  Co.  in  space 
sales. 

A  Chicagoan,  Johnson  is  mar- 
K-d    and    has    five    children.    At 
Nilcs  he  will  work  with  both  cor- 
porate   accounts    and    advertising 
agencies.  • 

*  »     » 

Talbot  to  Filmex,  New  York 

■.'•  Urud  J'albot  has  joined  Filmex, 
Inc..  New  York,  as  a  producer  in 
the  Business  Film  Division.  Previ- 
ously, Mr.  Talbot  has  produced 
features  independently  both  in  the 
I'nitcd  States  and  abroad.  • 

*  •  » 

kurt  Lassen  to  MPO  Productions 

ft  Kurt  Lassen  has  joiiKil  MPO 
Productions,  Inc.,  New  York,  as  a 
producer-writer  in  the  sponsored 
films  division. 

He  has  been  an  independent  pro- 
ducer specializing  in  educational 
and  industrial  motion  pictures.  His 
film  . .  .  not  by  bread  alone,  dealiii 
with  Puerto  Rican  culture,  is  cur- 
rently in  distribution  in  the  United 
States  and  Latin  America.  • 


Fitzpalriek  to  Direct  Animation 
for  Sun  Dial  Films.  New  York 

■:."  The  appointment  of  Paul  Fitz- 
patrick  as  director  of  animation 
for  Sun  Dial  Films,  Inc.  has  been 
announced  by  Carl  V.  Ragsdale, 
president  of  the  national  film  com- 
pany. 

Fitzpatrick's  career  dates  back 
lo  his  work  in  the  Disney  Studios 
in  193S.  Durinu  World  War  II  he 


Aiiiiiiatioii  e.\cc;  Paul  Filzpatrick 

served  with  the  First  Motion  Pic- 
ture Unit  of  the  Army  Air  Force, 
based  at  Culver  City,  Calif.  Since 
then  he  has  headed  art  and  anima- 
tion departments  for  ad  agencies 
and  film  studios  in  the  East.  • 
*     *     * 

Sisk  to  Manage  Production  for 
William  Matthews  Co.,  Pittsburgh 

•Ci  Now  general  manager  of  pro- 
duction for  William  W.  Matthews 
Co.,  Pittsburgh,  is  Louis  D.  Sisk, 
formerly  with  Mode-Art  Pictures, 
Inc.  of  that  city.  Sisk  was  in- 
volved in  the  production  and  edit- 
ing of  films  while  at  Mode-Art. 

He  is  an  Army  veteran  and 
formerly  attended  the  University 
of  Pittsburgh.  Well  known  in 
"barber  shop"  quartet  singing  ac- 
tivities, Sisk  has  served  as  master 
of  ceremonies  in  that  area.  • 

4>  *  « 

John  Roberts  Directs  Marketing 
of  GAF  Photo  &  Rcpro  Division 

■/;■  John  F.  Roberts,  former  man- 
ager of  four  sensitized  repro  prod- 
ucts plants  for  General  Aniline  & 
F'ilm  Corporation,  has  been  ap- 
pointed director  of  marketing  in 
that  company's  Photo  &  Repro  Di- 
vision. He  joined  GAF  in  1946  as 
a  systems  analyst  at  the  Bingham- 
ton  plant,  became  supervisor  of 
planning  in  1947,  chief  industrial 
engineer  in  1930,  production  plan- 
ning manager  in  1936  and  was  op- 
erations manager  at  the  Vestal 
1     nt  in  1939.  • 


Otis  Finlcy  to  Eastman  Kodak 
as  Education  Markets  Associate 

•iV  The  former  director  of  the 
Community  Action  Program  for 
Rochester  and  Monroe  County, 
N.Y.  has  joined  Eastman  Kodak 
as  a  marketing  associate  to  that 
company's  director  of  Education 
Markets  development.  Otis  E. 
Finley  won  national  recognition 
as  associate  director  of  the  Na- 
tional Urban  League  in  New  York 
City  from  1961  to  1963,  prior  to 
coming  to  Rochester. 

In  that  post  he  directed  the 
League's  national  program  for  ed- 
ucation and  youth  motivation,  de- 
signed to  promote  better  quality 
in  education  for  all  children  and 
to  motivate  disadvantaged  children 
and  adults  toward  greater  aca- 
demic and  vocational  achievement. 

He  advised  Federal,  state  and 
local  agencies  and  school  systems 
and  has  testified  before  the  Con- 
gress on  education,  youth  and  em- 
ployment problems.  As  guidance 
information      specialist      in      the 


Kod.ik  ijiaiki-lcr;  Otis  Finley 

league  (1931-34),  Finley  aided 
ill  tiie  development  of  audiovisual 
and  graphic  aids  for  schools,  col- 
leges, used  to  motivate  achieve- 
ment. 

A  member  of  the  Photographic 
Society  of  America,  he  has  served 
as  an  assistant  medical  photog- 
rapher at  the  Washington  Univer- 
sity School  of  Medicine  in  St. 
Louis,  after  which  he  became  a 
free-lance  photographer  carrying 
out  photo-journalism  assignments. 

linley  was  born  in  .Akron.  Ohio 
and  completed  undergraduate  and 
graduate  studies  at  Springfield  Col- 
lege in  Massachusetts.  He  served 
as  a  pilot  with  the  U.S.  Air  Force 
during  World  War  II  and  was  one 
of  the  few  Negro  pilots  of  multi- 
engine  bomber  planes. 

Married    to    the    former    Ethel 


( 


Hy  Goldman  to  Head  Completion 
Services  for  MPO  Vidcotronics 

-'•  Hy  Goldman  has  been  elected  i 
vice-president  and  head  of  Cora 
pletion  Services   at  MPO  Video,  i 
tronics,  Inc.,  New  York.  Mr.  Gold!  I 
man  will  oversee  a  stalT  of  men'  , 
than  20  editing  teams  consisting  o'  J 

11 
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MPO  editing  exec:  Hy  C^<>ldni.in 

supervising   editors   and   their  as  ■ 
sistants.  He  will  also  have  manage 
ment    responsibility    for     MPO'Urf 
Color    Control    Department    ant,-, 
print  services.  i.. 


Name  Four  to  New  Sales  Posts 
at  Strong  Electric  Corporation 

■tV  Expansion  of  the  sales  staff  a 
Strong    Electric     Corp..     Toledo  ' 
Ohio,  has  brought  four  men  intt  ,, 
key  posts  of  that  motion  picttin.. 
and    slide     projection    lamp    aiK 
equipment  firm.  .Appointments  an 
nounced    by    marketing    mana; 
Nelson  Alexander  include:  ^^ 

Tom  McGuire,  formerly  in  tbtr; 
industrial  electronic  sales  divisioif 
of  Hillebrand   Electronics;  Jame 
T.  Strong,  son  of  the  conipanv 
founder    and    head    of    his    owi  : , 
photographic   studio   for  the  pas. 
28  years;  Gene  Schaefer,  a  nine 
year  veteran  of  the  company;  an( 
Vernon    Sydiaske.    active    in   th' 
company's    technical    departnn 
for  the  past  16  years. 


'\ 


Donald  Hinc  to  Bonded  Service 
as  V.  P.  for  Sales  and  Marketini|^ 

■'  Chester  M.  Ross,  president  o 
Bonded  Services,  has  announc© 
the  ajipointnient  of  Donald  1  line  a| 
vice-president  for  sales  and  mai^l 
keting  of  the  Manhattan-base 
film/ tape  services  company.  H 
will  also  be  responsible  for  thes' 
duties  for  the  company's  branche 
in  Chicago,  Los  Angeles  and  To 
ronto  as  well  as  for  Bonded's  pit' 
posed  international  facilities. 


Sfi 


nerainaii  John  Stephens  checks 
caiiu  ra.s  niicroiiaic  (intcniM  hv- 
■  filming,  firnuvi  sc(iuvnccs  on  the 
kcil  ciirvcx  of  lldhj's  Grand  Prix 
0  racing  coiirsr    (Sci-  ihr  \loni.) 

Ctronic/Opiical    Innovaiions 
f)ture  Thrills  in  "Grand  Prix" 

Theater  audiences  who  see  the 
rent  MGM-C  inerama  release, 
nut  Prix,  are  viewing  some  of 
most  exciting  auto  racing  se- 
nces  ever  filmed.  And  well  they 
uld  be.  for  techniques  from 
vision,  motion  picture  photog- 
hy  and  micro-wave  radio  were 
nbincd  to  create  these  scenes, 
electronic  optical  devices  fur- 
led and  connected  for  remote 
itrol  capabilities  by  Gordon  En- 
)rises   made   the   scenes   possi- 

Gordon"s  Grant  Loucks  de- 
k  '  ;d  a  dual,  remotely  operative, 
motion  picture  film  system 
ich  was  commanded  by  a  single 
table  radio  control  unit. 
Toupling  of  closed-circuit  tele- 
on  with  remotely  controlled 
m  Panavision  cameras  enabled 
ond  unit  cameraman  John 
phens  to  guide  and  control 
nera    movement    by    operating 

Pelco   camera   head.    He   at- 
led  desired  action  shots  viewed 
lugh  his  Sony  television  moni- 
at  speeds  up  to  160  miles  per 
ir. 

Further  camera  mobility  was 
ned  through  camera  tilting,  fol- 
ding tlic  l-ormula   I   racing  cars 

phens,  icilli  monitor  and  camera 
\troIs,  in  Ford  C  T.  camera  car 
thich  Cordon  "Formula  I"  video 
tern    helped    set    thrilliuji    shots. 


around  the  track  with  close-ups  of 
the  drivers,  all  lensed  from  a  Ford 
G.  T.  camera  car  traveling  beside 
the  racing  vehicles  at  from  135  to 
160  mph.  It  all  added  up  to  real 
visual  excitement  for  viewers  of 
(irund  I'ri.x. 

*      «      « 

Sterling  Movies  Opens  Library, 
Operations  Center  on  Long  Island 

..  Sterling  Movies,  Inc.,  has  opened 
an  operations  center  and  tilm  li- 
brary in  llicksviilc.  Long  Island. 
This  move  was  inspired  by  a  rapid 
growth  in  the  use  of  free-loan  lilms 
by  various  industries,  schools, 
churches  and  clubs  throughout 
Long  Island. 

.Mel  Schrcibman,  manager  of  the 
Hicksville  office,  said  that  due  to 
the  library's  convenient  location 
near  the  center  of  the  island,  films 
can  be  picked  up  one  day  and  re- 
turned the  next. 

An  important  part  of  the  Hicks- 
ville operation  is  their  service  to 
employee  lunch-hour  film  pro- 
grams. • 
*       *        * 

Need   More   Data   on    Products? 
Drop  Line  to  Our  Reader  Service 

T-:  A  single  airmail  postcard  or 
your  company  letterhead  request 
to  the  New  Products  Desk.  Busi- 
ness Screen,  7064  Sheridan 
Road..  Chicago,  III.  60626,  will 
bring  complete  product  literature 
on  any  items  reviewed  in  these 
pages.  We'll  forward  your  individu- 
al requests  to  the  respective  man- 
ufacturers as  a  reader  service.     • 


Don't  blame  them . . . 


HELP 

them! 


with   SOUND-FILMSTRIPS 

and  DuKaNE 
"FLIP-TOPS" 

It's  a  proven  fact,  salesmen  equipped 
with  "Flip-Top"  portable  projectors 
do  a  better  job  of  selling.  (It's 
quite  simple:  just  open  the  case, 
plug  it  in,  and  your  story  unfolds  .  .  . 
automatically.) 

Ask  for  a  "Flip-Top"  demonstration. 
Our  A-V  Advisors  are  prepared  to 
estimate  costs  on  complete  pro- 
grams. WRITE   FOR  LITERATURE. 


DUKANE  CORPORATION 

DEPT.  •    ST.  CHARLES.  ILL.  60174 

TELEPHONE  312-584-2300 


LOOK  TO  THESE  PAGES  FOR  THE  BEST  IN  PRODUCTS  &  SERVICES 
The  "blue  chips"  of  the  audiovisual  industry,  providing  the  best  in  products 
and  services  for  business,  government  or  institutional  users,  appear  regu- 
larly in  the  audiovisual  industry's  most  complete,  dependable  reference  book. 


•  Complete  producers  services 

^  Complete  16/35  mm 
laboratory  services 

•  Editing— Titling 

•  Animation  — Graphic  arts 

•  Studio  soundrecording 

•  VTR  transfer 


REELA  FILMS,  INC. 

A  DIVISION  Of  AOMtTCO  IMtRPHiStS.  INC. 

17  N.W.  Third  Street,  Miami, 
Florida  33128 
Phone:  (305)  374-2108 

WRITE  FOR  FREE  CATALOG 
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EASTERN  STATES 

•  MARYLAND   • 

Slark-Films  (Since  1920).  Howard 
and  Centre  Sts.,  Baltimore  1.  LE. 
9-3391. 

•  MASSACHUSETTS  • 

Cinema,  Inc..  234  Clarendon  St., 
Boston  021 16. 

•  NEW  YORK   • 

Rui'hun  Piifures,  122  VV  Chippewa 
St..  Buffalo  2.  N.  V. 

The  Jam  Handy  Organization,  1775 
Broadway.  New  York   10019. 
Phone  212/JUdson  2-4060. 

Training  Films,  Inc.,  150  West  54th 
St  .  New  York   19.  CO  5-3520. 

Yuual  Sciences,  599BS  Suffern. 

•   PENNSYLVANIA   • 

ApprI      Visual     Service,      Inc.,      12 

F-ighih   St.,    Pittsburgh    15222. 

Oscar  II.  Hirl,  Inc.  41  N.  11th  St. 
Philadelphia.  19107.  Phone:  215/ 
923-0650. 

J.  P.  Lllley  A  Son,  Inc.,  Box  3035, 
928  N.  Third  St..  Harrisburg 
17105,   (717)  238-8123. 

I  lie  Jam  Handy  Organization,  Pitts- 
burgh.  Phone:  ZEnith  0143. 

SOUTHERN  STATES 

•   GEORGIA   • 

Colonial  lilm.s,  71  Walton  St.,  N. 
W..  JA  5-5378.  Atlanta. 

•  LOUISIANA   • 

Delta  Visual  .Service,  Inc.,  715  Girod 

St  ,   New  Orleans  70130.  Phone: 
504/525-9061. 

MIDWESTERN  STATES 

.   ILLINOIS  • 

Kobt.    II.    Rcdficld,    Inc.,    831    So. 

Wabash  Ave..  Chicago  60605. 

The  Jam   Handy   Organiuilion.  230 

North  Michigan  Avenue,  CI.      ■.^n 
60(301.  State  2  (57.57. 

Midwest  Visual  Equipment  Co.,  In 
3518  W.  Devon.  Chicago  60645. 
Phone:    312/lR.    8-9820,    or   571 
West   Randolph,   Chicago   60606, 
Phone:   312/263-5076. 


•  MICHIGAN  • 

The  Jam  Handy  Organization,  2821 
E.   Grand  Blvd..  Detroit  48211. 
Phone:  313/TR  5-2450. 


•  MISSOURI  • 

Swank  Motion  Pictures,  Inc.,  201  S. 

Jefferson    .Ave..    St.    Louis,    Mo. 
63103.  (314)  JE  1-5100. 

•  OHIO  • 

Academy  Film  Service,  Inc.,  2110 
Payne  Ave.,  Cleveland  44114. 

Films    Unlimited    Productions,    564 

Park    Avenue,    Mansfield. 

Fryan  Film  Service,  2929  Prospect 
Ave.,  Cleveland  44115. 

Sunray  Films,  Inc..  2005  Chester 
Ave.,  Cleveland  44114. 

Iwyman  Films,  Inc.,  329  Salem 
Ave.,  Dayton  45401. 

M.  H.  Martin  Company,  1118  Lin- 
coln Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA   • 

LOS  ANGELES   AREA 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 
HO  6-1651. 

The  Jam   Handy  Organization,   305 

Taft  Building.    1680  N.  Vine  St.. 
Hollywood  90028.   HO.   3-2321. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  90028. 
Phone:  2 13/ Hollywood  6-7681. 

Ralkc   Company,   Inc.   A-V   Center, 

641    North    HiKhland    Ave.,    Los 
Angeles  36.  933-7111  (A/C  213). 

SAN   FRANCISCO   AREA 

Photo  &  .Sound  Company,   1  1 6  Na- 

lonia    St.,    San    Francisco    94105. 
Phone:  415/GArfield    1-0410. 


•   COLORADO    • 

Croniiirs'   Audio-Visual    (\nli-r,   922 
Bannock,  Denver  80204. 


•  oui:(;oN  • 

Moore's  Audio  Visual   Center,   Inc. 

234     S.E.      12th     Ave.     Portland 
97214    Phone:   503/233-5621. 

•  UTAH  • 

Dis(;rel    Book    Company,    44     East 
^'Mih  Temple  St.,  Salt  Lake.   10. 


TTo^^   to  Protect  Those  TV  Film  Prints 

TTi  Ri^  Are  Some  Basic  Pointers  in  handling  film  prints  for 
•*-■'-  television,  drawn  from  the  considerable  experience  of  and 
testing  by  staff  experts  of  the  Eastman  Kodak  Company.  Nearly 
every  point  raised  here  will  also  apply  to  your  projection  of 
8mni  and  16mm  color  prints  on  all  types  of  projectors  now  in 
the  field.* 

■j5r  All  mechanical  film  handling  equipment  (projectors,  editing 
gear,  etc.)  should  be  properly  designed  for  the  purpose  and 
maintained  in  tip-top  condition. 

■jV  Dirt,  emulsion  particles,  air-borne  dust,  etc.,  all-too-easily 
builds  up  in  projector  gates,  on  rollers,  or  at  any  point  along  the 
film  path.  Projectors,  telecine  equipment,  etc.,  used  with  color 
prints  should  be  cleaned  regularly.  Avoid  scratching  metal  parts 
which  may,  in  turn,  scratch  prints. 

ir  Interestingly,  a  brand-new  (or  "green'")  print  must  be  han- 
dled with  particular  care — an  important  point  to  remember  in 
"rush"  jobs  in  color  TV.  Particularly  where  there's  high  relative 
humidity  present,  a  "green"'  print — unless  properly  lubricated 
with  a  dilute  wax  solution — can  deposit  color  emulsion  on  a 
warm  projector  gate.  Thus,  the  film  may  "stick"  and  even  be 
torn  by  the  high  pull-down  forces. 

i^  Never  handle  color  prints  (or  any  film  prints,  for  that  mat- 
ter) with  bare  hands.  Projectionists,  editors,  etc.,  should  wear 
lintless  cotton  gloves  and  avoid  touching  the  image  area  of  the 
film.  Film  may  be  cleaned  by  drawing  it  slowly  through  a  soft, 
lintless  cloth  moistened  with  a  recommended  film  cleaner  such 
as  inhibited  methyl  chloroform.  It  also  may  be  cleaned  and  lubri- 
cated in  one  operation  if  the  cleaning  solution  contains  a  lubri- 
cant such  as  beeswax  of  PETetrastearate. 

'V  Stations  purchasing  color  prints  in  "library  deals"  (in  which 
prints  do  not  return  to  the  distributor  or  service  company  after 
each  play,  but  remain  with  the  station  for  as  long  as  five  years 
or  more)  should  exercise  special  care  in  storing  their  color 
properties.  The  dyes  in  today"s  color  emulsions  are  as  stable  as 
science  can  make  them.  However,  a  combination  of  high  tem- 
peratures and  high  humidity  can  do  real  damage  to  the  "color 
balance"'  of  the  three  basic  dyes  and  produce  fading.  Color 
prints  should  be  stored  in  cool  (below  80°  F.,  and  below  50°  F. 
for  really  extended  life)  and  dry  (a  relative  humidity  of  about 
40%)  areas,  with  dust,  gases,  stray  radioactivity,  etc.,  avoided, 
■iV  Splicing  film  is  an  everyday  event  in  TV.  Stations  splice  com- 
mercials into  feature  films  and  programs,  often  re-edit  movies 
for  more  or  fewer  commercial  break  points,  or  for  varying 
length,  than  did  the  previous  station  colorcasting  a  film  print. 
Good  "ground  rules"  for  splicing  are  available.**  .Always  make 
good  splices;  they're  worth  money  in  the  bank. 
iw-  Replacement  color  prints  are  expensive.  Take-up  reels,  rela- 
tively, are  not.  The  take-up  reel  used  with  a  color  film  print  in 
TV  should  always  be  at  least  as  large  as  the  reel  on  which  the 
film  print  was  shipped.  Bent,  sprung,  nicked  or  burred  reels 
should  be  discarded  or  repaired  before  use  at  a  station,  ad 
agency,  client  otlice,  station  rep  firm,  film  projection  room,  etc, 
vV  Rewinding  color  prints,  after  projection,  is  easy — but  it's  also 
easy  to  damage  a  color  print  during  this  process,  A  common 
error:  rewinding  a  print  at  high  speed,  then  permitting  it  to 
"coast"  for  a  while;  tiicn,  more  high  speed  winding,  another 
"coast,"  and  so  on.  Usual  result:  a  "loose"  reel,  which  may 
cause  anything  from  cinch  marks  on  the  emulsion  to  providing 
an  insiting  air  space  between  loops  on  the  reel  into  which  dirt 
particles  easily  work  their  way  to  produce  scratches.  Rewinding 
should  be  smooth.  • 

•Kr|,rintr(l  from  TV  Film  Trends.  Vol.  VII,  No.  6  publishrd  by  E.istm.ln  Kod.ik. 
'*r..isliii.iii    Kotl.ik    (:<imp;iiiv    will    hp    h.ippy    lo    ptoviilr    rriulrr^    with    A    scl.    ;\^k    for 
Kmlik    P.impliirt,    Nu<t.    11-2    .ind    D.2!t    on    your    Irttrrtir.id    lo    this    nddrrf^:    Motion 
I'irliirr  and   Kducatitm  Markets   Division,   l^astman    Kod.ik   Company,   200  Park  .-Vvcnue, 
■Ni-w  York,  N.  V.  10017. 
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Sound  Ideas  in 

FILMSTRIP  RECORDING 

jFor  "award-winning"  audio  for  your  sound 
filmstrips  .  .  .  turn  to  RPL!  Unexcelled  studios 
nd  control  rooms,  finest  professional  equip- 
ment, huge  music  and  sound  effects  library, 
plus  topflight  engineers  to  interpret  your 
ideas!  RPL  "package  plans  '  provide  narra- 
tion, music  and  sound  effects,  sync  toning. 
masters  and  duplication  for  any  disc,  tape  or 
cartridge  projector  system.  Were  geared  to 
do  the  entire  job  for  you.  from  your  script  or 
recorded  tapes.  Service  is  complete,  fast,  low 
cost!  Send  for  rates  and  helpful  information 
.  it's  a  sound  idea! 

lECORDEO  PUBLICATIONS  LABORATORIES 

1565    Pierce    Avenue,    Camden,     N.    J.    08105 


0' 


Dirty? 


Brittle? 


•  Stained? 


Scratched? 


Worn? 


Rainy? 


Damaged? 


Send  it  to 


m  m  DocioRS' 


Specialists  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
RAPIOWELO  Process  includes    treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

•  8MM  SERVICES  NOW  AVAILABLE. 


Send  for  free  Brochure, 
*'FACTS  ON  FILM  CARE". 


^ 


APia   FILM 
^TECHNIQUB.  INC. 

37-02  27  ST.,  L.  I.  C.  t,  N.  Y. 
STillwall  6-4SOO  •  Est.  1940 


THE  EDTTORIAL  \Ti:\VPOINT: 

(CONTINUED  FROM  THE   PRECEDING  PAGE    18) 

"Points  It)  Ponder"  for  .\■^'  I'.xcctitivrs  from 
Bob  L  nrtitli  of  Port  of  Sciv  York  Authority 
i^  In  these  pages  last  year,  we  told  you  about 
that  wiindcrful  sabbatical  awarded  Robert  F. 
Unralh  of  the  New  York  Port  Authority  for 
intensive  study  of  a-v  communications  tools 
and  techniques  in  the  U.  S.  and  abroad.  A 
member  of  the  Industrial  Audio-Visual  Asso- 
ciation, Bob  summed  up  some  of  his  observa- 
tions to  that  group  at  its  annual  fall  meeting 
in  North  Carolina.  Here  are  some  of  his  "points 
to  ponder"  from  that  presentation: 

1 .  Audiovisuals  are  a  medium  of  change  — 
the  alert  A-V  man  is  busy  keeping  up  to  date 
on  new  hardware  and  techniques.  Read  the 
trade  pubhcations.  Visit  with  your  contempo- 
raries and  exchange  information  and  ideas. 

2.  Be  different.  Experiment.  Don't  be 
afraid  to  make  a  mistake.  The  biggest  mistake 
of  all  is  to  do  nothing  or  the  same  thing  all  the 
time.  Try  the  unusual. 

3.  Study  your  competition  —  look  at  their 
audiovisuals.  See  how  they  present  their  story 
—  make  your  o\sn  evaluation.  Then  apply  this 
evaluation  to  your  own  audiovisual  produc- 
tions. 

4.  Be  interested  in  what's  going  on  in  audio- 
visuals outside  of  the  V.  S.  Even  if  you  are 
not  engaged  in  foreign  marketing  you  can't 
help  but  learn  some  exciting  new  and  unusual 
things  about  audiovisuals. 

5.  Great  opportunities  exist  for  the  a-v  ex- 
ecutive to  assume  an  important  role  in  help- 
ing shape  the  corporate  image.  Study  your 
own  organization,  determine  areas  where  audio- 
visuals can  help.  Then  recommend  a  program 
or  a  plan  of  action  to  your  management. 

6.  If  you  haven't  investigated  the  use  of 
closed-circuit  %ideo  systems,  you  should  do  so. 
See  demonstrations.  Ask  questions.  Talk  to 
others  who  arc  using  CCTV  equipment  in  their 
plants  and  offices. 

7.  Investigate  the  possible  use  of  your  films 
in  theaters  and  on  television.  If  you  can  keep 
them  "soft  sell"  and  educational  in  content, 
you  may  be  successful  in  reaching  these  very 
large  potential  audiences. 

8.  If  you  are  planning  an  audiovisual  pro- 
gram for  schools,  think  big!  Prepare  complete 
packaged  programs,  including  printed  teacher's 
guides,  source  material,  copies  of  the  film 
script  and  budget  a  sufficient  number  of  prints. 

9.  Good  subjects  for  new  films,  slide  stories, 
etc.  arc  staring  you  in  the  face.  If  you  really 
want  to  prixluce  audiovisuals,  keep  suggest- 
ing subjects  to  your  management. 

And  we  have  to  add  a  very  important  10th 
point  to  Bobs  excellent  summation:  "Cap" 
Palmer's  often-repeated  admonishment,  ex- 
pressed vigorously  at  an  earlier  lAVA  annual 
meeting:  show  films  as  often  as  possible  to 
mana\;emeni  i;roups  in  your  company.  If  you 
hear  about  a  picture  on  a  subject  of  importance 
to  any  specific  area  of  corporate  interest,  get 
a  print  and  then  make  a  date  to  show  to  the 
man  or  men  who  ought  to  know  what's  going 
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Show  the  medium  to  sell  the  medium. 
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Films  A^'ailable  for  Sales  Training  Groups 

:■:  To  supplement  our  Film  Guide  Library  publications,  the 
Editors  bring  you  additional  listings  of  available  motion  pic- 
tures and  sound  slidcfilms  available  for  rental  or  purchase 
from  the  sources  noted.  These  titles  arc  for  marketing  and 
sales  training  groups;  all  motion  pictures  arc  sound  subjects. 


MOTION    PK  IT  RF.S 

nu-  CusionuT  and  You  —  Two  Way 

(  oinniiinii'iilion.  (25  min)  Source: 
(U.S.I  Iniicil  World  Films;  (Britain) 
The  Rank  Film  I  ihrary. 
•  Rclalcs  dircclly  to  salesman's  job 
and  how  lo  sell,  provides  insight  in- 
to European  selling  methods.  Issued 
with  meeting  guide,  action  is  divi- 
ded into  five  basic  operations.  Teach- 
ing points  are  illustrated  hy  a  num- 
ber of  different  examples  selected 
to  cover  most  sales  situations. 


Il(i»  to  Miikc  an  Kffectivc  Sales  Pre- 
sentation (30  mini  h/w.  Purchase: 
Dariiull  Corporation.  S29()  plus 
postage.  Rental:  SI. 00  per  person 
each  showing.  S40.00  minimum 
each  showing  plus  postage  both 
ways. 

•  Modem  version  of  this  "classic" 
sales-i raining  film.  Borden  &  Busse 
demonstrate  four  key  steps  which 
arc  essential  in  making  an  effective 
sales  presentation.  Kit  includes  meet- 
ing guide  and  supplementary  "pass- 
out"  booklet. 

•       •       * 

Mo"   to  Prevent  Objections  in  Scll- 

inu  (30  mini  b  w.  Purchase:  Dart- 
nell.  S290  plus  postage.  Rental: 
^].()0  per  person  each  showing; 
^40.00  minimum  each  showing  plus 
:>.mage  both  ways. 
■  film  highlights  common  faults 
which  cause  salesmen  to  lose  the 
order  before  the\  even  get  "close  to 
closing."  (eaiurmg  Borden  &  Bussc. 
Kit  includes  meeting  guide  and  sup- 
femcntary  "passout"  booklet. 


How  lo  Select  Salesmen  Who  Can 
and  Will  Sell  (M)  mm)  b,  w.  Pur- 
chase: Darlnell.  .$290  plus  postage. 
Rental:  Flat  rate  of  $100  per  show- 
ing plus  postage  both  ways. 

•  Purpose  of  film  is  to  give  execu- 
tives responsible  for  selecting  sales- 
men specific  advice,  techniques  and 
procedures  they  can  use  to  reduce 
expensive  mistakes  of  judgment  in 
selecting  salesmen.  Includes  leader's 
guide  with  sample  forms. 

*       *       * 

How  to  Succeed  in  the  People  Busi- 
ness (16  min)  b/w.  Purchase: 
Dartnell.  $290  plus  postage.  Rental: 
$1.00  per  person  each  showing, 
$40.00  minimum,   plus  postage. 

•  Dramatizes  five  keys  to  better  cus- 
tomer relations.  For  employees  who 
nuist  deal  with  the  public.  Featuring 
Dr.  Joyce  Brothers.  Kil  includes 
meeting  guide  and  supplementary 
booklets. 


RETAH>  FILM  SERIES 

People  Sell  People,  retail  sales  train- 
ing program.  (6'/2  to  SVi  min) 
color.  Purchase:  Modern  Talking 
Picture  Service.  $.350.  One  month 
rental:   SI 50. 

•  I  nit  1:  You've  Sold  Me,  Mrs.  Mar- 
lowe presents  the  total  concept  of  a 
successful  sale,  introduces  philoso- 
phy behind  the  program.  Unit  2: 
Nothing  but  Lookers  emphasizes  the 
positive  effect  of  a  helpful  person- 
to-person  relationship  with  the  cus- 
tomer in  successful  selling.  Unit  3: 
The  Sales  Building  Role,  presents 
the  second  condition  of  a  successful 


YOU'RE  INVITED  TO  JOIN  OUR  SUBSCRIBER  FAMILY! 
•  To  get  all  the  news  and  jeatures-in-deplh  about  the  latest 
and   best   in   audiovisual   tools  and   techniques,   just    fill    in 
the  convenient  Reservation  Form  below  and  mail  to  us  today: 

Ves,  Enler  My   Subscripfiori  to 
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Subscribers  in  Canada  and  abroad  pay  $-  00  a  year;  $7.00  for  two  years. 


sale:  satisfying  the  customer's  wants. 
Unit  4:  Goodwill  Ambassadors,  deals 
with  the  concept  of  personalized 
service  as  the  prime  motivator  of 
customer  loyalty  and  continuing  pat- 
ronage. Program  includes  manual 
and  meeting  plans,  take-away 
pamphlets  and  study  guides. 
*        *        * 

Sam's  Secret  (10  min)  color.  Pur- 
chase: Dartnell.  $220.  Rental:  $25 
per  day,  $50  per  week,  $100  per 
month  plus  postage. 
•  Through  the  use  of  stylized  anima- 
tion and  humor,  presents  the  tradi- 
tional points  of  salesmanship:  pre- 
pare, promise  benefits,  prove  your 
claims,  picture  benefits,  push  for 
action. 


The  Salesman  isn't  Dead  —  He's 
Different  (21  min).  Purchase:  Dy- 
namic Films,  Inc.  $125.  Short  term 
loans  to  firms,  trade  groups,  etc.: 
Fortune  Magazine. 

•  Shows  what  today's  successful 
salesman  does  and  how  he  does  it; 
the  responsibilities  involved  and  the 
benefits  he  derives.  The  change  in 
salesmen  from  stereotyped  charac- 
terizations of  the  past  to  the  modern 
representative  of  his  company  in 
action  is  portrayed. 

*         *         * 

What  it  Takes  to  be  a  Real  Salesman 

(30  min)  h/w.  Purchase:  Dartnell. 
$290  plus  postage.  Rental:  $1.00  per 
person  each  showing,  $40  minimum 
each  showing  plus  postage  both  ways. 

•  Dr.  Norman  Vincent  Pealc  shows 
salesmen  how  to  develop  the  right 
attitude,  how  to  overcome  discour- 
agement and  frustration,  how  to 
meet  every  day  problems  with  con- 
fidence and  faith.  Includes  meeting 
guide  and  supplementary  material. 

*  *        * 

SOIND   SIIDEFILMS 

How  to  Succeed  in  Banking,  scries 
of  5.  Color.  Purchase:  Better  Sell- 
ing Bureau. 

•  Used  in  conjunction  with  ten  30 
miniue  sessions.  Five  workshop  meet- 
ings provide  opportunity  for  review 
of  filmstrip  meetings  and  discussion 
of  problems  relating  to  daily  work 
in  the  bank.  Titles  are:  What  Do 
^ou  (all  II;  ^^ho  Benefits  Most; 
Wlial  Uill  II  Do  l(.r  Me.';  Are  Peo- 
ple Diffeniit;  Is  It  ^^orlh  \Miile'.' 
All  sUess  llic  u.iUire  of  "scIIiiil;"  on 
\sbich  most  business  and  personal 
success  depend:  the  value  o(  cour- 
tesy; how  to  present  benefits;  who 
profits  by  "selling";  what  every  cus- 
tomer wants  to  know;  how  customer 
type  difler.  etc. 

*  •        • 

University     of     Marketing,     series. 
Color.    Purchase   or    Rental:    Bet- 
ter .Selling  Bureau. 

•  Six  meetings,  divided  beluecn  film- 
strips,  reeonled  instruction  .util  ilis- 
eussion.  Techniques  of  top  earners, 
combined  with  theories;  include 
power   of   productive    planning;    the 


way   to   make   big   achievements  by'* 
taking    small    steps;    the    immediate 
versus  the  far  goal,  etc. 


SOURCES  OF  LISTED  FILMS 
Better  Selling  Bureau,  1541  N.  West- 
ern    Ave..     Los    Angeles,    Calif. 
90027, 

The     Dartnell     Corporation,     4660 
Ravenswood    Ave.,    Chicago,   BL 
60640. 

Dynamic  I-'ilms,  Inc.,  405  Park  Ave, 

"New  York,  N.  Y.  10022. 

F'ortune    Films,    Fortune    Magazine, 
Time  and  Life  BIdg.,  New  York 
N.  Y.  10020. 

Modern     Talking   .Picture     Service, 
Inc.,  1212  Avenue  of  the  Ameri- 
cas, New  York,  N.  Y.  10036. 

The    Rank    Film    Librar})    Aintntl 
Road,     Perivale,     Greenford 
Middx.,  Fngland. 

United  World  Films,  Inc.,  221  Paill 
Ave.,  S.,  New  York,  N.  Y.  10003. 


REFERENCE  PUBLICATIONS 

A"  Here  are  some  recent  books  aoi 
film    guides    available    for    purcha 
or  free-on-request  from  sources  lii 
ed  after  titles. 


i 


Audio-Visual    Stiurce     Directory 
Educational  Sound  I'ilmstrips. 

ed.  Free,  from  DiiK.mc  C \irp.. 
Division,  .St.  Charles,   III.  60174 

•  ,\  listing  of  48  sources  and  1,7 
sound  filmstrips  (siidefilms)  av) 
able  for  outright  sale  or  free  lo 
from  their  sponsors  or  educatioi 
film  producers  throughout  U.  S. 

*  *        * 

Beltnian    Portable    .\rehi\e,    1st  ed 

tion.  Picture  House  Press,  1361 
57th  St.,  New  York  City,  N.  Y. 

•  ,'\n  extremely  useful  source  boo 
of  illustrations  out  of  the  fame 
Bellman  Archi\cs.  Period  materi« 
historical  and  humorous  illuslr.itiot 
in  a  well-printed  new  hook. 

*  •        * 

GM  Film  Catalog.   1 967  edition  ( 

General  Motors'  listing  of  motir 
pictures  for  free  loan  use.  Wrii 
Public  Relations  Staff,  Cieneral  Mi 
tors,  Detroit.  Michigan  48202  6 
free  copy. 

•  Illustrated     ilescriptive     listing 
all   motion   pictures  available  in  it 
sponsor's  film  library. 


National  Dinclorj   of  Safety  F'ltal 

l9(i(v(->7  edition.  .Sold  by  the  N 
lional  Safely  Council.  405  N.  Mu 
igan  Ave..  Chicago,  III.  60611. 

•  Detailed  list  of  titles  and  sourc. 
of  motion  pictures  and  slidcfilms  l| 
laling  to  all  key  areas  of  safety  ed' 
cation:    industry,   traffic,   home,  i 

♦        ♦        * 

Sound     Sense.     Pamphlet     availal 
from  Recorded  Publications  UJ 
oratories.    1558    Pierce    Ave..   Ca' 
den.  N.  J.  08105. 

•  Well-illustrated  brochure  lists  I 
lacililies  and  services  of  this  sou 
recording  company. 
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•      VIELAB,  INC. 

vielab  Building 
fal9  West  54th  Street 
New  York.  NY.  10019 
JUdson6  0360 
Cable:  MOVIELAB    Telex:  12  6785 


wards 


are  what  we  get  for  our  customers 
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are  the  results  these  films  achieved 
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SOME  HONORED  FILMS  OF  THE  YEAR 

The  Pursuit  of  Profit 

Examination  of  Reflexes 

What  a  Wonderful  World  It  Would  Be 

We  Drivers 

Plants  Around  Us 

The  Atom  and  Its  Nucleus 


^ 


■^ 


THE  JAM  HANDY  ORGANIZATION 

TCW  YORK      .      DETROIT        •         CHICAGO      •      HOLLYWOOD 
JtiUon  2-4060   •    TRinity  5-2450   •    STate  2-6757   •    Hollywood  3-2321 


motion  pictures 
business  theater 
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